
Ford and Volkswagen are team-
ing up to develop AV and EV
technology. This is a move that is
predicted by auto experts such
Mark Wakefield of Alix Partners.
Wakefield and others have said

in the past that the development
of AV and EV tech will be very ex-
pensive, so it makes sense for
OEMs to share the cost.
Ford Motor Company and Volk-

swagen AG are expanding their
global alliance to include electric
vehicles – and will collaborate
with Argo AI to introduce au-
tonomous vehicle technology in
the U.S. and Europe – positioning
both companies to better serve
customers while improving their
competitiveness and cost and
capital efficiencies, said Ford
spokeswoman Jennifer Flake.
Volkswagen CEO Dr. Herbert

Diess, Ford President and CEO
Jim Hackett as well as Argo AI
CEO Bryan Salesky formalized

the agreement on July 11. Volk-
swagen is joining Ford in invest-
ing in Argo AI, the AV technology
platform company.
Working together with Ford

and Volkswagen, Argo AI’s self-
driving system (SDS) is the first
with commercial deployment
plans for Europe and the U.S.
Plus, being able to tap into both
automakers’ global reach, Argo
AI’s platform has the largest geo-
graphic deployment potential of
any autonomous driving technol-
ogy to date. Volkswagen and Ford
independently will integrate Argo
AI’s SDS into purpose-built vehi-
cles to support the distinct peo-
ple and goods movement initia-
tives of both companies.
Argo AI’s focus remains on de-

livering a SAE Level 4-capable
SDS to be applied for ride sharing
and goods delivery services in
dense urban areas, Flake said.
Ford and VW will have an

equal stake in Argo AI, and com-
bined, VW and Ford will own a
substantial majority. The remain-
der will be used as an incentive
pool for Argo AI employees, Flake
said. The full transaction is sub-
ject to regulatory approvals and
closing conditions.
“While Ford and Volkswagen

remain independent and fiercely
competitive in the marketplace,
teaming up and working with Ar-
go AI on this important technolo-
gy allows us to deliver un-
matched capability, scale and ge-
ographic reach,” Hackett said.
“Unlocking the synergies across
a range of areas allows us to
showcase the power of our glob-
al alliance in this era of smart ve-
hicles for a smart world.”
Company leaders also said

Ford will become the first addi-
tional automaker to use VW’s

by Jim Stickford

Fans of classic cars got a taste
of what will be on display at the
2019 Concours d’Elegance during
a special press preview held at
the Detroit Central Station on Ju-
ly 10.
This year’s Concours will take

place at the Inn at St. John’s in
Plymouth between Friday, July 26
and Sunday, July 28.
Larry Moss is chairman of this

year’s event and is chairman of
the Concours Board of Directors.
“This is the 41st year we’ve held

the Concours,” Moss said. “We
use it raise money for a variety of

Concours d’Elegance Previews 2019 Show
DALLAS (AP) – H. Ross Perot

rose from a childhood of Depres-
sion-era poverty to become a
self-made billionaire who twice
ran for president with a mixture
of folksy sayings and simple solu-
tions to America’s problems. His
19 percent of the vote in 1992
stands among the best showings
by an independent candidate in
the last century.
Perot died of complications

from leukemia July 9 at his home
in Dallas surrounded by his fami-
ly, family spokesman James
Fuller said. He was 89.
As a boy in Texarkana, Texas,

Perot delivered newspapers from
the back of a pony. He earned his
billions in a more modern way,
however. After attending the U.S.
Naval Academy and becoming a
salesman for IBM, he set out on

his own – creating and building
Electronic Data Systems Corp.,
which helped other companies
manage their computer net-
works.
The most famous event in his

storied business career didn’t in-
volve sales or earnings. In 1979,
Perot financed a private com-
mando raid to free two EDS em-
ployees who were being held in a
prison in Iran. The tale was
turned into a book and a movie.
“I always thought of him as

stepping out of a Norman Rock-
well painting and living the
American dream,’’ said Tom
Luce, who was a young lawyer
when Perot hired him to handle
his business and personal legal
work. “A newspaper boy, a mid-

Billionaire EDS Founder
H. Ross Perot Dies at 89
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Ford Joins Forces with VW to Develop EV, AV Technology

There’s a lot of anticipation for
the latest generation of
Corvettes, said GM spokesman
Kevin Kelly. And thanks to the In-
ternet, it will be possible for the
public to see the new car at the
same time as the automotive
press.
The debut will highlight the

late Zora Arkus-Duntov vision of
a vision for a mid-engine
Corvette, said Barry Engle, exec-
utive vice president and presi-
dent, the Americas, GM. Arkus-
Duntov is considered the father
of the Corvette.

That vision will come to life
the evening of July 18, in Orange
County, Calif., and the world can
watch the Corvette reveal via
livestream from the comfort of
their own homes, Engle said.
The livestream opens at 7:30

p.m. PDT/10:30 p.m. EDT on July
18 and can be accessed through
Chevrolet’s social media chan-
nels – Twitter, Facebook and In-
stagram. The stream will include
Corvette video footage, a hosted
preshow and the reveal presenta-
tion, Kelly said. It will be avail-
able for viewing across the globe,
in all seven continents.
“We have been working on

making sure folks could watch
the reveal from the comfort of
home since we began work on
the reveal planning last year,”
Kelly said. “The California con-

nection will become more appar-
ent at the reveal itself.”
“There is a large contingent of

Corvette fans across the world
waiting for the reveal of the Next
Generation. We’re happy to give
these fans, and all sports car en-
thusiasts, a way to see and learn
about the vehicle at the same
time as those participating live in
California,” said Engle. “Viewers
will hear directly from Chevrolet
leadership, engineering and
some special guests about the
highlights and background of
this first mid-engine Corvette.”
The livestream debut is the

It just makes sense.
Chevrolet, one of the world’s

largest car brands and Carhartt,
America’s leading workwear brand,
have entered into a strategic part-
nershipwhereCarharttwill become
the Official Workwear of Chevy
Trucks and Chevy Trucks will be
the Official Partner of Carhartt.
This partnership is a celebration

of two brands committed to pro-
viding consumers with rugged,
long-lasting products, inspired by
hardworking people, said Hugh
Milne, Chevrolet Truck marketing
manager.

“When you look at both of
our brands and our customers,
there’s a natural connection be-
tween Chevrolet and Carhartt,”
said Milne. “Both have more than
100 years of history rooted in
Detroit. And today, both brands
have built a reputation for
delivering quality durable prod-
ucts.”
Carhartt was founded in 1889

when its founder, Hamilton
Carhartt, recognized the need for
stronger durable garments for
railroad engineers, said GM
spokesman Monte Doran. Under

the motto “Honest value for an
honest dollar,” the Carhartt bib
overall was created and rapidly
evolved into the standard for
quality workwear.
Today, Carhartt remains just as

committed to developing the
best products and creating au-
thentic partnerships that help
consumers on and off the jobsite,
Doran said.
By comparison, Chevy Truck

recently celebrated its centenni-
al – it delivered the first trucks to
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Live from California – Chevy’s Latest Corvette

CONTINUED ON PAGE 3

by DAVID McHUGH
AP Business Writer

FRANKFURT, Germany (AP) –
Volkswagen is halting produc-
tion of the last version of its Bee-
tle model this week at its plant in
Puebla, Mexico. It’s the end of
the road for a vehicle that has
symbolized many things over a
history spanning eight decades
since 1938.
It has been: a part of Ger-

many’s darkest hours as a never-
realized Nazi prestige project. A
symbol of Germany’s postwar
economic renaissance and rising
middle-class prosperity. An ex-
ample of globalization, sold and
recognized all over the world. An
emblem of the 1960s countercul-
ture in the United States. Above
all, the car remains a landmark
in design, as recognizable as the
Coca-Cola bottle.
The car’s original design – a

rounded silhouette with seating
for four or five, nearly vertical
windshield and the air-cooled
engine in the rear – can be
traced back to Austrian engineer
Ferdinand Porsche, who was
hired to fulfill Adolf Hitler’s proj-
ect for a “people’s car’’ that
would spread auto ownership

Production Ending
For Volkswagen’s
Famous Beetle

Chevy, Carhartt Building Brands Together

CONTINUED ON PAGE 6

This 1961 Rolls Royce Phantom V was one of the Concours preview cars.

Diess, left, and Hackett formalize the new Ford-VW alliance.
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shipman, shaking Dwight Eisen-
hower’s hand at his graduation,
and he really built the computer-
services industry at EDS.’’
“He had the vision and the

tenacity to make it happen,’’
Luce said. “He was a great com-
municator. He never employed a
speechwriter – he wrote all his
own speeches. He was a great
storyteller.’’
Perot first attracted attention

beyond business circles by
claiming that the U.S. govern-
ment left behind hundreds of
American soldiers who were
missing or imprisoned at the end
of the Vietnam War.
Perot fanned the issue at home

and discussed it privately with
Vietnamese officials in the 1980s,

angering the Reagan administra-
tion, which was formally negoti-
ating with Vietnam’s govern-
ment. Looking out for the health
care needs of veterans became a
long-time concern of Perot.
Perot’s wealth, fame and confi-

dent prescription for the nation’s
economic ills propelled his 1992
campaign against President George
H.W. Bush and Democratic chal-
lenger Bill Clinton. In June of that
year, a Gallup poll showed Perot
leading his major-party rivals.
Perot dropped out in July, how-

ever, saying later that he did so
to prevent Republicans from sab-
otaging his daughter’s wedding.
He rejoined the race less than
five weeks before the election,
but his popularity had fallen.
Critics said he had a penchant
for embracing conspiracy theo-
ries. He finished third in the pop-
ular vote and was shut out in the
Electoral College.
Still, Perot recorded the high-

est percentage for an independ-
ent or third-party candidate
since President Theodore Roo-
sevelt’s second-place showing in
1912. Some Republicans blamed
Perot for causing Bush’s defeat
by splitting the anti-Clinton vote,
although exit polls were incon-
clusive.
Perot’s second campaign four

years later was far less success-
ful. He was shut out of presiden-
tial debates when organizers said
he lacked sufficient support. He
got just 8 percent of the vote, and
the Reform Party that he found-
ed and hoped to build into a na-
tional political force began to fall
apart.
However, Perot’s ideas on

trade and deficit reduction re-
mained part of the political land-
scape. He blamed both major
parties for running up a huge fed-
eral budget deficit and support-
ing trade deals that allowed
American jobs to be sent to other
countries. The movement of U.S.
jobs to Mexico, he said, created a
“giant sucking sound.’’
Perot continued to speak out

about federal spending for many
years. In 2008, he launched a
website to highlight the nation’s
debt with a ticker that tracked
the rising total, a blog and a
chart presentation.
Perot’s themes – that Washing-

ton is corrupt, wastes taxpayer
money and ignores the working
class – have been repeated by
other candidates since and
helped Donald Trump win the
presidency in 2016.
In Dallas, Perot left his mark by

creating the Perot Museum of Na-
ture and Science, helping finance

the Morton H. Meyerson Sym-
phony Center, and being a major
benefactor of The University of
Texas Southwestern Medical
Center. He also provided help to
families dealing with medical ex-
penses or other challenges, ac-
cording to those who knew him.
Henry Ross Perot was born in

Texarkana on June 27, 1930. His
father was a cotton broker; his
mother a secretary. Perot said
his family survived the Depres-
sion relatively well through hard
work and by managing their
money carefully.
In 1962, with $1,000 from his

wife, Margot, Perot founded Elec-
tronic Data Systems. Hardware
accounted for about 80 percent
of the computer business, Perot
said, and IBM wasn’t interested
in the other 20 percent, including
services.
Many of the early hires at EDS

were former military men, and
they had to abide by Perot’s
strict dress code – white shirts,
ties, no beards or mustaches –
and long workdays. Many wore
crewcuts like Perot.

In 1984, he sold control of
the company to General Motors
Corp. for $2.5 billion and re-
ceived $700 million in a buyout.
In 2008, EDS was sold to Hewlett-
Packard Co.
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OEMs Can Register For FREE Online:
www.speautomotive.com/acce-conference

2019 promises to be a busy
summer for Michigan Corvette
fans, according to Larry Court-
ney, event coordinator for the or-
ganization, “Corvettes on Wood-
ward.”
On Saturday, July 27, the Main-

street Memories Car Show will be
held in Port Huron. The staging
lane for registration will be open
from 7 to 11 a.m.
The actual show is from 10

a.m. to 4 p.m. Vehicles will not be
judged because the show is
meant to be about community,
not competition, Courtney said.
Go to mainstreetmemoriesph.
com for more information on the
show.
The following week, on Satur-

day, Aug. 3, the Competition
Corvette Club of Michigan will
hold its annual car show at Foun-
tain Walk in Novi.
“Come out and experience the

event of the summer, where you
and your ride will participate in
one the most exciting shows of
the year,” said club president
Rod Grimes. “We are car enthusi-
asts and look forward to viewing
your special ride. Funds generat-
ed contribute to our charitable
events, where we provide DPS
college scholarships, Ronald Mc-
Donald House, Fifty Thanksgiving
Day dinners, and meals for fami-
lies at Christmas.”
The event, located at 44175

West 12 Mile Road in Novi, runs
from 9 a.m. until 4 p.m. The en-
trance fee is $25.
Go to competitioncorvette-

clubofmichigan.club for more in-
formation.
On Saturday, Aug. 10, the

Americas Corvette Club will hold
its Corvettes America gathering
at Everest Academy in Clarkston.
Admission to the show is $10 per
vehicle.
Events include a judged com-

petition and a people’s choice
competition. Registration at the
gate begins at 7:30 a.m. For more
information, go to corvette-

samerica.org/Corvettes_Ameri-
ca/about.html.
The annual Woodward Dream

Cruise will be held on Saturday,
Aug. 17. A special 2019 Corvette
Reunion will be held that evening
from 5 to 9 p.m. in downtown
Flint.
The event, which is held from 5

to 9 p.m., is meant to celebrate
Flint’s Corvette heritage, said
Corvette Reunion chairman Gary
Drago.
The Corvette was first manu-

factured in Flint and this year
marks the 10th anniversary of
the Reunion gathering, Drago
said.
“The Corvette will be 66 years

old,” Drago said. “As many of you
may know, the Corvette was born
here in Flint in 1953. We are very
proud of that and to bring you
one of the most exciting Corvette
shows in the country.

“Anyone who owns a Corvette
can bring their car to the show
free. You don’t need to belong to
a club to come and enjoy. It’s free
to come, free to park and free to
have a fantastic day viewing
thousands of fantastic vehicles
throughout the Back to the
Bricks event. If you want to enter
your Corvette into the judged
portion of the show, there is a
$25 fee.”
To learn more about the event,

go to corvettereunionatback-
tothebricks.com.
The summer fun concludes on

Saturday, Aug. 24, with the
Corvettes Crossroads Auto Show
in Mackinaw City. The annual
event is sponsored by the Macki-
naw City Chamber of Tourism
and is held in downtown Macki-
naw City.
According to the event’s Web

site – mackinawcity.net/macki-

nawcity/event/Corvette_Cross-
roads_Auto_Show – “beginning
Friday, Corvettes of various vin-
tages will begin arriving in the
area, cruising and getting regis-
tered for Saturday’s festivities.
On Saturday, hundreds of
Corvettes will be on display at
the Mackinaw Crossings Mall
parking lot from 10 a.m. to 2 p.m.
A poker walk for show partici-
pants will also be offered during
the day.
“People’s choice style of judg-

ing will determine winners in sev-
eral different award classes. Win-
ners will be announced at an
awards presentation at 3 p.m.
Saturday’s festivities will culmi-
nate with a parade of Corvettes
across the Mackinac Bridge, be-
ginning at 7 p.m. All Corvettes
are welcome and there is a nomi-
nal fee for non-show registered
Corvettes.”

Michigan Home to Several Corvette Summer Car Shows

This special festival in Mackinaw City is just one of many events in Michigan that celebrate the Corvette.

Billionaire EDS Founder H. Ross Perot Dies at Age 89

“Would you like to try your
hand at Jeopardy without the
pressure of the Hollywood lights
and live studio audience?” said
Warren librarian Paul
Konkolesky. “Sandie Baker, six-
time Jeopardy champion, will
lead teams in a Jeopardy style
game with many of the questions
geared towards outer space to
match our Summer Reading Pro-
gram theme. Prizes will be
awarded to the best teams. This
is an adults only program. Regis-
tration is required so grab a few
friends and prepare to give some
answers, in the forms of some
questions, of course.”
The special event will take

place on Thursday, July 25, be-
tween 6 and 7:30 p.m. at the
Civic Center branch of the War-
ren library, Konkolesky said.
To register, people should call

586-751-0770.

Library Hosting
Special Quiz
Show Night

The annual GM-UAW Employ-
ee Car Show will take place on
Wednesday, July 24, at the GM
Tech Center in Warren between
10 a.m. and 2 p.m. at the west
end of the campus.
The event, which is put on by

both GM salaried employees and
members of UAW Local 160, is
expected to have more than 900
vehicles registered this year,
said GM spokeswoman Jasmin
Saleh. As of now, more than 500
vehicles have already been regis-
tered to be on display at the
show.
The theme of this year’s show

is “Past, Present and Future.”
Types of vehicles on display will
include hot rods, custom vehi-
cles, special-interest and con-
cept cars as well as classic cars
from Detroit’s rich automotive
history.
Highlights of this year’s show

will include a featured display
area for invited “Rat Rod” cars as
well as a diplay of 25 select mo-
torcycles, Saleh said.

GM’s Employee
Car Show News
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Beginning July 17, registration
is open for all admitted students
interested in taking fall classes at
Macomb Community College.
New this fall, students may en-

roll in an interest-free payment
plan that allows them spread out
their tuition payment, said MCC
spokeswoman Tish Wirth.
Terms of the payment plan, in-

cluding the amount of down pay-
ment and number of payments,
are based on when students en-
roll. Go to mycollegepayment-
plan.com/Macomb for more in-
formation about the plan.
Students may register for

classes online at
www.macomb.edu. Online regis-
tration is available daily except
from 12 to 1:30 a.m. and from 6
a.m. to noon on Sundays. Com-
puters and staff are available for
assistance with My Macomb self-
registration in the Student Serv-
ices Labs, located in G Building
on South Campus and H Building
on Center Campus. Records &
Registration staff also are avail-
able to assist students with lob-
by computers in G buildings on
both campuses.
Macomb’s 2019 fall class offer-

ings are available at www.ma-
comb.edu. Click on the “Future
Students” tab on the college’s
homepage. Then click on “Class
Offerings & Catalog.” Information
about applying to attend Ma-
comb Community College is also
available on the “Future Stu-
dents” tab. Click on the “Apply
for Admission” tab located on
the top blue bar.
The first day of the fall 2019 se-

mester is Aug. 19.
MCC is also hosting an infor-

mation session Wednesday, July

24, 6 p.m., for two manufacturing
automated systems career paths,
maintenance technician and ro-
botic programming. The sessions
will introduce the fields, high-
light the classes necessary to
pursue these in-demand path-
ways and present how interested
participants may qualify to at-
tend the program at no cost.
“Today’s manufacturing facili-

ties depend on skilled employees
to keep their advanced equip-
ment operating in optimal condi-
tion,” said Susan Corey, adminis-
trator, Workforce and Continuing
Education, Macomb Community
College. “These programs are
perfect for the motivated person
looking to enter this field or
move up to a new position.”
The information session will

be held at Macomb’s M-TEC facil-
ity at 7900 Tank Avenue, Warren.
To register call 586-498-4100 or
email hausera@macomb.edu.

different worthy causes. This
year it’s the Rainbow Connec-
tion, which helps sick children
get wishes. And we are also help-
ing Project Beautiful Inside and
Out. That is run by Doris Gilles,
wife of FCA designer Ralph Gilles.
They help troubled women in De-
troit.”
Moss said that the board is

proud of the Concours event.
“It’s been called the third-best

Concours show in the country,”
Moss said. “We get people and
vehicles from across the country
and around the world here. We
picked the train station to have
our press preview after Ford con-
tacted us about holding it here.
We really want to help the city of
Detroit, so this is a natural place
for us, and we really think what’s
being done here is great for the
city and greater Detroit.”
Ken Lingenfelter, owner of the

Lingenfelter car collection,
brought his 2019 Corvette ZR1 to
the preview. He is also a member
of the Concours board of direc-
tors.
“GM only made 2,000 of these

cars,” Lingenfelter said. “I started
my car collection two decades
ago. There are 250 vehicles in it,
and I specialize in muscle cars
and exotics. I’m glad to have my
Corvette at this show. The Lin-
genfelter Collection is not open
to the public. It’s used to raise
money for charity.”
Lingenfelter said that this

year’s Concours show will up-
wards of 300 vehicles at this
year’s show.
“We have a special selection

committee that looks for excel-
lent examples of historic vehi-
cles,” Lingenfelter said. “We have
several categories of vehicles
that will be judged. Each catego-
ry will have a winner, and there
will be a ‘Best in Show’ winner as
well. Winning ‘Best in Show’ at an
event like ours is more than an
honor. It adds value to the vehi-
cle and you will get invited to
more events.”
Lingenfelter said his favorite

vehicle he saw at the preview
was the red 1970 Ferrari 246 Dino
L brought to the train station by
collectors Ricca Gonzalez and
Kip Wasenko.
“I’ve owned the Ferrari since

1975,” Wasenko said. “It has just
under 50,000 miles on it, and will
be entered into the Ferrari class
of vehicles at this year’s Con-
cours show.”
Other vehicles on display in-

clude a 1969 Pontiac GTO Judge
owned by Tom Abrams of Can-
ton, a 2017 Ford GT owned by
Andy Benedict of Bloomfields
Hills, a Cadillac V-16 owned by
Keith Crain of Detroit, a 1950
Cadillac Fleetwood 60 Special
owned by Nick and Christopher
Gabriel of Taylor, a 1961 Rolls
Royce Phantom V owned by
James George of Shelby Town-
ship, a 1919 Willys Knight 88-8
owned by Greg Gumtow of South
Lyons and a 1923 Cole Series 890
owned by Ben and Kevin Fleck of
Canton.
Moss said that the three-day

weekend of events begins at 8
a.m. on Friday, July 26, with a mo-
tering tour of metro Detroit. It’s
being presented by Hagerty In-
surance.

On Saturday, there will be
a cars and coffee gathering
from 7 to 11 a.m.. The Chair-
man’s dinner will be held from
6 to 11 p.m., and the Collector
of the Year honored will be John
D. Groendyke; the Enthusiast
of the Year honored will be
Bill Warner; and Wayne Carini

will be honored as the Grand
Marshall.
On Sunday, the Parade d’Ele-

gance will be held from 1 to 4 p.m.
“These are just some of things

we have planned for the week-
end,” Moss said. “People can
learn more by going to Concours-
USA.org.”

customers in 1918. Chevrolet has
built more than 85 million trucks
globally in the 100 years since.
That truck lineup includes Silver-
ado, the most dependable,
longest-lasting full-size pickup
trucks on the road, Dorna said.
“Teaming up with Chevy

Trucks was a natural fit for us at
Carhartt, as it aligned two De-
troit-based iconic brands serving
hardworking men and women
throughout the nation,” said
Janet Ries, vice president of Mar-
keting at Carhartt. “Our mission
is to develop rugged gear to
serve and protect hardworking
people; it’s built to be depend-
able and built to last – just like
Chevy Trucks.”
Connecting these two iconic

Detroit brands provides ample
opportunities for organic prod-
uct placements and integrations
in the coming year, Milne said
said.

For example, the staff of the
Chevy Truck Tour will begin
proudly wearing Carhartt appar-
el this summer.
The Chevy Truck tour will visit

more than 50 events this year,
showcasing new Chevy products
to more than three million guests
across the country, Doran said.
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$2336

MUFFLER & BRAKE SERVICE
23252 VAN DYKE
3 Blocks North of 9 Mile
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• Front Premium Disc Brake Pads

• 2 New Front Rotors

• Labor Included
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Extended Life
Coolant 
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Will Weaver

CAMPBELL REALTY
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MADISON HEIGHTS, MI 48071
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WillWeaverC21@gmail.com
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EXPERIENCE
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RED WINGS
Where Fit
Comes
First…

RED WING SHOE STORE
M-F 10-8; Sat. 10-5; Sun. 12-4

33289 Mound Rd.
Just North of 14 Mile Rd. in Stober Plaza – on the west side of the street

586-264-4500

• Safety Toes

• Professional
Fitting

• Wide Widths
In Stock

The Preferred
Brand

of Detroit’s
Auto Industry

Concours d’Elegance Previews Vehicles for the 2019 Show

Lingenfelter displays his Corvette at the Concours d’Elegance preview.

first phase of the next generation
Corvette’s coming out, Kelly
said.
Following the reveal on the In-

ternet, the next generation
Corvette will hit the road for two
national dealership tours that
will include vehicle specialists
and numerous interactive dis-
plays, Kelly said.
At these events, Chevy dealers

will host customers to showcase
the new mid-engine supercar,
display customizable parts
(seats, wheels, accessories, etc.)
and teach people how they can
personalize their own Corvette.
“With all the excitement

around this vehicle, we don’t
want people to have to wait to
experience it in person,” said En-
gle.
“Our national tours will bring

the Next Generation car right to
our customers’ local Chevrolet
dealership, where they can start
imagining themselves in their
very own personalized mid-en-
gine Corvette.”
The tours will begin on the

East and West Coasts, Kelly said.
There will be stops at more

than 125 select dealerships
across the U.S. starting after the
reveal and extending through
early 2020. Tour dates and cities
will be available starting on July
19.

New Corvette’s
Debut Done
Via Internet

CONTINUED FROM PAGE 1

CONTINUED FROM PAGE 1

Chevy, Carhartt Team Up
CONTINUED FROM PAGE 1

MCC Fall Class Registration
Kicks Off Staring This Week

The Warren Public Library will
holding a special presentation
on how people can improve their
diets and lose weight this sum-
mer on July 15, said Warren li-
brarian Paul Konkolesky.
Called “Improve Your Health”

Keto, Paleo and Other Whole-
Food Lifestyles,” the presenta-
tion takes place at 6 p.m. in the
Warren Civic Center Library
branch. Space is limited. Call
586-751-0770 to save a spot.

Warren Library
Diet Seminar



Set a course for Henry Ford
Museum of American Innovation
to boldly go and experience “Star
Trek: Exploring New Worlds,” a
fully immersive, limited-engage-
ment exhibition.
Attendees can navigate

through more than 100 rare arti-
facts and props, including the
original U.S.S. Enterprise naviga-
tion console. You can beam your-
self into the action to recreate
memorable scenes with the
transporter simulator and the
KHAAAN! scream booth.
The display will be at the mu-

seum until Sept. 2, said Henry
Ford Museum exhibition manag-
er Melissa Foster.
“This is a traveling exhibition

put together by the Museum of
Popular Culture in Seattle,” Fos-
ter said. “Before it came to us, it
was at a children’s museum in In-
dianapolis. That’s important be-
cause this is an exhibition de-
signed to be attractive to people
of all ages. The displays are from
all the TV shows, so it’s a real
cross-generational thing families
can do. They didn’t concentrate
just on something from the 1960s
or the 1980s or more recent
shows.”
Star Trek’s themes of opti-

mism, equality, heroism and ex-
amination of the human condi-
tion have inspired people world-
wide to imagine, explore and cre-

ate for over 50 years, Foster said.
People can check out 22nd- to-
24th-century tricorders and
phasers, a Borg cube, starship
filming models and more. They
can get up close to rare cos-
tumes, including the Spock tunic
worn by Leonard Nimoy, Geordi
La Forge’s visor and Seven of
Nine’s unitard.
The exhibition explores how

this pop culture powerhouse
grew from a low-budget sci-fi tele-
vision series to prosper as an
iconic franchise, building stories
around controversial issues such
as war, racism and politics, Fos-
ter said. People can uncover the
artifacts of a potential future that
continue to impact our culture –
from arts and technology to fash-
ion and literature – and inspire
generations to innovate and
push boundaries to the final fron-
tier and beyond.
Among the more than 100

props and artifacts from the six
Star Trek television series and
many of the films are an original
series tricorder, communicator
and phaser, a Borg cube, Klingon
disruptor pistol, tribbles and
more.
Rare costumes, including the

Spock tunic worn by Leonard Ni-
moy, Lt. Uhura’s (Nichelle
Nichols) dress, Khan garments
past and present such as the
open-chest tunic worn by Ricar-

do Montalban and the costume
worn by Benedict Cumberbatch
in the 2013 reboot, Captain Pi-
card’s (Patrick Stewart) uniform,
the alien Gorn and more.
A transporter simulator is fea-

tured in which visitors can create
a film that shows them being
beamed to another planet.
“This is more than just an exhi-

bition that you look at,” Foster
said. “There are interactive ele-
ments, including the KHAAAN!
video booth where visitors can
recreate the memorable scene

from ‘Star Trek II: The Wrath of
Khan.’ That one is a lot of fun.”

There are also spaceship film-
ing models, including the U.S.S.
Enterprise, Deep Space 9 space
station and more, Foster said.
People can also see original
scripts, concept art, storyboards
and production drawings.
“Attendance for the exhibition

is right where we expected,” Fos-
ter said. “It’s a lot of fun and the
comments we’ve received from
people have been very positive. I
urge anyone interested to visit.

And they can also see our other
exhibitions at the museum. It’s a
real bargain and it fits our muse-
um mission – to explore Ameri-
can stories of innovation, ingenu-
ity and resourcefulness.”
Admission to “Star Trek: Ex-

ploring New Worlds” is free for
members. Non-member ticket
prices include admission to the
museum and are $24 for adults
(12-61), $18 for youth (5-11), $22
for seniors (62 and older) and
children 4 and under are free. Get
tickets at thehenryford.org.
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by JOE McDONALD
AP Business Writer

BEIJING (AP) – China’s auto
sales fell 7.8 percent in June amid
a trade fight with Washington
and slower economic growth, ex-
tending an unexpectedly painful
downturn for automakers that
are spending heavily to develop
electric cars.
Drivers in the global industry’s

biggest market bought 1.7 mil-
lion SUVs, sedans and minivans,
according to an industry group,
the China Association of Auto-
mobile Manufacturers.
Total purchases in the first six

months of 2019 fell 14 percent
from a year earlier to 10.1 million
vehicles, CAAM said. That was
below industry forecasts of flat
to slightly lower growth this
year.
Sales growth turned negative

last June as jittery consumers
put off big purchases amid un-
ease about China’s economic
outlook and tensions with Presi-
dent Donald Trump over Bei-
jing’s technology ambitions.
Growth in the second-largest
global economy held steady in
the latest quarter but that was
supported by government
spending and higher bank lend-
ing.
The past year is “a sobering

lesson for anyone who believed
that growth in autos could hap-
pen in straight lines,’’ Bernstein
analysts Robin Zhu and Luke
Hong said in a report this week.
“As it turned out, autos is cycli-
cal, even in China.’’
That is squeezing global and

Chinese automakers that are rac-
ing to meet government sales
targets for electric cars.
Last year’s auto sales suffered

their first decline in nearly three
decades, falling 4.1 percent from
2017 to 23.7 million.
In June, total vehicle purchas-

es, including trucks buses, de-
clined 9.6 percent from a year
earlier to 2 million.
June sales by Chinese brands

declined 12.2 percent to 664,000.
Their market share lost 3.9 per-
centage points to 39.5 percent.
Purchases of pure-electric and

gasoline-electric hybrid SUVs,
sedans and minivans rose 80 per-
cent to 152,000.
Beijing has promoted electrics

with billions of dollars in re-
search grants and buyer subsi-
dies. But subsidies are due to
end next year and regulators are
shifting the burden to automak-
ers by imposing mandatory sales
targets for electrics.
That requires automakers to

pour money into developing
electrics that can compete with
gasoline-powered vehicles on
price, performance and style.
One of China’s most ambitious

domestic brands, Geely Auto, re-
ported this week its June sales
were down 29 percent. It warned
its first-half profit would fall by
40 percent.
VW said June sales of cars by

the company and its Chinese
partners rose 14.2 percent to
261,100. First-half sales were off
3.6 percent at 1.4 million.

China, World’s Largest Car
Market, Sees Sales Drop

The Henry Ford Museum in Dearborn has a Star Trek exhibition that explores history of the TV franchise.

Explore Michigan
Boldly Go to Star Trek Show

DETROIT (AP) – Mazda is re-
calling more than 262,000 SUVs
and cars in the United States to
fix a software problem that could
cause the engines to stall unex-
pectedly.
The recall covers certain Maz-

da6 midsize sedans and CX-5 SU-
Vs from the 2018 and 2019 model
years. Also included are Mazda3
small cars from 2019.
Mazda traced the problem to a

software error in the computer
that controls the valves as part
of the vehicles’ fuel-saving cylin-
der deactivation technology.
The company says in govern-

ment documents posted July 10
that drivers won’t get any warn-
ing before the engine stalls.
Mazda says no crashes or in-

juries have been reported be-
cause of the problem.
Dealers will reprogram the

software problems at no cost to
owners.
The recall is expected to start

before Aug. 26.

Computer Glitch
Causes Mazda
Vehicle Recall



2019 BUICK ENCLAVE PREFERRED
PURCHASE FOR

$34,319*

$299*PER
MONTH

36
MONTHS

$999DOWN

LEASE FOR
STOCK # B593066

2019 BUICK REGAL TOUR X PREFERRED
PURCHASE FOR

$28,239*

$419*PER
MONTH

39
MONTHS

$999DOWN

LEASE FOR
STOCK# B490016

2019 GMC CANYON DENALI
$259*PERMONTH 36MONTHS

LEASE FOR

$999DOWN

STOCK #G595358PURCHASE FOR

$38,199*

2019 GMC ACADIA SLE1
$199*PERMONTH 24MONTHS

LEASE FOR

$999DOWN

STOCK #G595231PURCHASE FOR

$28,929*

*All prices and payments include GM rebates. Pictures may not represent actual vehicle. Pricing subject to change per GM incentives. Prices and payments
are inclusive of active GM employee discount (unless otherwise stated). All leases are 10,000 miles per year with approved A Tier credit. All Vehicles shown
are $999 down unless otherwise stated. Disposition Fee may be required at vehicle turn in. Must have lease loyalty or lease conquest vehicle in household
on certain models. Prices and payments are plus tax, title, plate, doc fee, refundable security deposit required on certain vehicles – to be determined by lender.
**$3,500 trade in is valid on 2008 or newer vehicles w/ under 115k miles in drivable condition, no branded titles, reconditioning determined by appraiser.
Certain restrictions may apply, see dealer for complete details. Free appraisals on vehicles see salesman for details ** Exp date: 7/31/2019.

*All prices and payments include GM rebates. Pictures may not represent actual vehicle. Pricing subject to change per GM
incentives. Prices and payments are inclusive of active GM employee discount (unless otherwise stated). All leases are 10,000
miles per year with approved A Tier credit. All Vehicles shown are $999 down unless otherwise stated. Disposition Fee may be
required at vehicle turn in. Must have lease loyalty or lease conquest vehicle in household on certain models. Prices and
payments are plus tax, title, plate, doc fee, refundable security deposit required on certain vehicles – to be determined by
lender. Tahoe is a former courtesy vehicle. **$3,500 trade in is valid on 2008 or newer vehicles w/ under 115k miles in drivable
condition, no branded titles, reconditioning determined by appraiser. Certain restrictions may apply, see dealer for complete
details. Free appraisals on vehicles see salesman for details ** Exp date: 7/31/2019.

LEASE FOR

$289*

PURCHASE FOR

$30,829*

24MONTHS
$999DOWN

STOCK# 595183

2019 CHEVROLETTRAVERSELT

PER
MONTH

/ HURRY, OFFER ENDS 7/31/19

2019 BUICK LACROSSE ESSENCE

SAVE OVER $10,000
PURCHASE FOR

$28,519*

MSRP $39,280

$559*PER
MONTH

39
MONTHS

$999DOWN

LEASE FOR
STOCK# B490027

LAST ONE!!

LEASE FOR

$199*

PURCHASE FOR

$33,839*

24MONTHS
$999DOWN

STOCK#594262

2019 CHEVROLET
SILVERADO 1500CUSTOMCREWCAB

PER
MONTH

2019 BUICK CASCADA SPORT TOURING
PURCHASE FOR

$33,699*

$479*PER
MONTH

39
MONTHS

$999DOWN

LEASE FOR
STOCK# B490068

2019 GMC SIERRA 1500
$199*PERMONTH 36MONTHS

LEASE FOR

$999DOWN

STOCK #G595376PURCHASE FOR

$30,059*
2019 GMCTERRAIN SLE1
$169*PERMONTH 36MONTHS

LEASE FOR

$999DOWN

STOCK #G591403PURCHASE FOR

$26,019*

LIMITED ELEVATION EDITION

2019 BUICK ENVISION PREFERRED
PURCHASE FOR

$27,579*

$249*PER
MONTH

36
MONTHS

$999DOWN

LEASE FOR
STOCK # B591047

2019 BUICK ENCORE PREFERRED
PURCHASE FOR

$20,789*

$149*PER
MONTH

24
MONTHS

$999DOWN

LEASE FOR
STOCK # B593779

NO GM
EMPLOYEE
DISCOUNT
REQUIRED

LEASE FOR

$149*

PURCHASE FOR

$13,596*

24MONTHS
$999DOWN

NO GM EMPLOYEE DISCOUNT REQUIRED • STOCK#594452

2019 CHEVROLETTRAXLS

PER
MONTH

LEASE FOR

$179*

PURCHASE FOR

$22,519*

24MONTHS
$999DOWN

NO GM EMPLOYEE DISCOUNT REQUIRED • STOCK#593212

2019 CHEVROLETEQUINOX2FL

PER
MONTH

LEASE FOR

$199*

PURCHASE FOR

$30,399*

24MONTHS
$999DOWN

STOCK#595430

2019 CHEVROLET
SILVERADO LD 1500CUSTOM

PER
MONTH

LEASE FOR

$259*

PURCHASE FOR

$28,509*

36MONTHS
$999DOWN

STOCK#594950

2019 CHEVROLETBLAZER 1LT

PER
MONTH

2019 SIERRA 1500 DENALI
$319*PERMONTH 24MONTHS

LEASE FOR

$999DOWN

STOCK #595407PURCHASE FOR

$47,989*

CREW CAB
2019 GMCYUKON SLE
$389*PERMONTH 36MONTHS

LEASE FOR

$999DOWN

STOCK #G594693PURCHASE FOR

$47,449*

LEASE FOR

$249*

PURCHASE FOR

$32,639*

36MONTHS
$999DOWN

STOCK#594312

2019 CHEVROLETCOLORADO Z71
CREWCAB

PER
MONTH

LEASE FOR

$239*

PURCHASE FOR

$31,459*

24MONTHS
$999DOWN

STOCK#592575

2019 CHEVROLET
SILVERADO 1500CUSTOM DBL CAB

PER
MONTH

LEASE FOR

$599*

PURCHASE FOR

$61,649*
MSRP $77,055

SAVE OVER
$15,000

36MONTHS
$999DOWN

STOCK#590359

2019 CHEVROLETTAHOE PREMIER

PER
MONTH

LEASE FOR

$329*

PURCHASE FOR

$24,199*

39MONTHS
$999DOWN

STOCK# 490074

2019 CHEVROLETCAMARO 1LT

PER
MONTH

MSRP $22,295

SAVE OVER
$8,500
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Free shuttle service to home, office or shopping.

buff whelan chevrolet
WHERE THE DEALS MAKE THE DIFFERENCE, EVERY DAY SINCE 1970!

Van Dyke • South of 18 Mile • Sterling Heights
Jeff Caul

586-274-0396
PEP QUOTES BY PHONE OR EMAIL: JEFF CAUL AT JCAUL@BUFFWHELAN.COM

��

VA
N

DY
KE

SC
HO

EN
HE

RR

M
OU

ND

METRO PKWY.

18 MILE RD.

SINCE
1989

Thanks for making Buff Whelan Chevrolet the
#1 DEALER IN THE U.S.A. 2 years in a row

OVER 1,000
New Chevrolets

in Stock!

CALL
JEFF CAUL

586-274-0396

2019 CHEVY TRAVERSE FWD 1LT
w/ Convenience and Confidence package

$369+TAXWITH$0DOWN

Addition savings if you currently lease a Cruze, Malibu, or Equinox
NO SECURITY DEPOSIT REQUIRED
Equiped with Power Lift Gate, Remote Start, Heated Seats, Auto A/C, 8” Touch Screen Radio,
Back Up Camera & More…

36 MTH LEASE
10,000 MILES

2019 CHEVY TRAX AWD 1LT

36 MTH LEASE
10,000 MILES

2019 CHEVY EQUINOX 2FL

$233+TAXWITH$0DOWN

NO SECURITY DEPOSIT REQUIRED
Equiped with 1.5L Turbo Engine, 7” touch screen radio, Onstar, Bluetooth, Keyless Entry,
Back Up Camera, Alum. Wheels, Deep Tinted Glass & More…

36 MTH LEASE
10,000 MILES

$216+TAX WITH$0DOWN

NO SECURITY DEPOSIT REQUIRED
Equiped with LT Convenience, 6 Way Power Driver Seat, Passive Keyless Entry
Push Button Start, Remote Start, Deluxe Cloth Interior & More…

*See dealer for details. All Rebates/Incentives have been deducted from sale price/payment and are subject to change by
manufacturer without notice. All payments assume GM Employee Discount and GM Lease Loyalty. To qualify for GM Lease Loyalty
you must have a GM Lease in the household. All lease payments are based on 10,000 miles per year. 1st payment, tax, title and plate fee due at signing on all leases
unless otherwise noted. All deals expire 07/31/19

PAGE 6 JULY 15, 2019TECH CENTER NEWS

#42333 #21552#44296

475 SUMMIT DRIVE • 248-292-2502 • 5825 HIGHLAND RD. (M59) • WATERFORD

CALL
BRUCE LITVIN
– 24/7 & 365 –

OVER 40 YEARS
OF QUALITY SERVICE

CELL # 1-586-405-5175
blitvin@lunghamer.com

1-888-665-5438

Please call with the vehicle you desire
and you will be delighted with the payment.

JJUULLYY
IISS HHEERREE
AANNDD SSOO IISS
SSUUMMMMEERR!!
PPLLEEAASSEE CCAALLLL FFOORR
SSOOMMEE FFAABBUULLOOUUSS

LLEEAASSEESS
&& PPUURRCCHHAASSEESS

dedicated electric vehicle archi-
tecture and Modular Electric
Toolkit – or MEB – to deliver a
high-volume zero-emission vehi-
cle in Europe starting in 2023.
Ford expects to deliver more

than 600,000 European vehicles
using the MEB architecture over
six years, with a second new
Ford model for European cus-
tomers under discussion, Flake
said. This supports Ford’s Euro-
pean strategy, which involves
continuing to play on its
strengths – including commercial
vehicles, compelling crossovers
and imported iconic vehicles
such as Mustang and Explorer.
Volkswagen started developing

its MEB architecture in 2016, in-
vesting approximately $7 billion
in this platform. The car-maker is
planning to use this platform to
build approximately 15 million
cars for the Volkswagen Group
alone in the next decade.
For Ford, using VW’s MEB ar-

chitecture is part of its more
than $11.5 billion investment in
electric vehicles worldwide – and
supports Ford’s commitment to
offer its European customers a
broad range of electric vehicles
while meeting its sustainability
commitments.
“Looking ahead, even more cus-

tomers and the environment will
benefit from Volkswagen’s indus-
try-leading EV architecture. Our
global alliance is beginning to
demonstrate even greater promise,
and we are continuing to look at
other areas onwhichwemight col-
laborate,” Diess said. “Scaling our
MEB drives down development
costs for zero-emissions vehicles,
allowing for a broader and faster
global adoption of electric vehi-
cles. This improves the positions
of both companies through greater
capital efficiency, further growth
and improved competitiveness.”

The alliance, which covers col-
laborations outside of Volkswa-
gen and Ford’s joint investments
in Argo AI, does not entail cross-
ownership between the two com-
panies and is independent from
the investment into Argo AI,
Flake said. The alliance is gov-
erned by a joint committee,
which is led by Hackett and Diess
and includes senior executives
from both companies.
The companies also are on

track to deliver medium pickup
trucks for global customers, aim-
ing to start in 2022, followed by
commercial vans.

VW will invest $2.6 billion
in Argo AI by committing $1
billion in funding and contribut-
ing its $1.6 billion Autonomous
Intelligent Driving (AID) compa-
ny, which includes more than
200 employees – most of whom
have been developing AV tech-
nology for the Volkswagen
Group.
As part of the transaction, VW

also will purchase Argo AI shares
from Ford for $500 million over
three years. Ford will invest the
remaining $600 million of its pre-

viously announced $1 billion
cash commitment in Argo AI.
The full transaction represents

a valuation for Argo AI that totals
more than $7 billion, Flake said.
Both automakers see signifi-

cant potential, including prof-
itable growth by tapping new
business areas tied to au-
tonomous technology.
Argo AI plans to work closely

with Ford and VW to provide
the autonomous vehicle technol-
ogy the automakers need to deliv-
er fully integrated self-driving ve-
hicles that can be manufactured
at scale for safe, reliable and
durable deployment in ride shar-
ing and goods delivery services.
Based in Munich, Germany,

AID will become Argo AI’s new
European HQ and will be led by
AID’s current CEO Karlheinz
Wurm. Argo AI will grow from 500
to over 700 employees globally.
Ford plans to design an all-

new, MEB-platform-based EV
model, which starts arriving in
2023, in Köln-Merkenich, Ger-
many, Flake said. VW will supply
MEB parts and components as
part of the collaboration.
Both companies also will con-

tinue to target additional areas
where they can work together on
electric vehicles – a key strategic
priority for both companies as
they drive to accelerate the tran-
sition to sustainable and afford-
able mobility, Flake said.
The agreement with Ford is a

cornerstone in VW’s electric
strategy, supporting the growth
of the e-mobility industry and fa-
cilitating global efforts to reach
the Paris 2050 Agreement.
Ford and VW remain on track

in their previously announced
plan to improve their respective
strengths in commercial vans
and medium pickups in key glob-
al markets. The work on these
vehicle lines will create efficien-
cies for each company.

Ford, VW Form Alliance to Develop Tech

“Unlocking the
synergies across a

range of areas allows
us to showcase
the power of

our global alliance
in this era

of smart vehicles
for a smart world”

– Jim Hackett,
Ford CEO

the way the Ford Model T had in
the U.S.
Aspects of the car bore simi-

larities to the Tatra T97, made in
Czechoslovakia in 1937, and to
sketches by Hungarian engineer
Bela Barenyi published in 1934.
Mass production of what was
called the KdF-Wagen, based on
the acronym of the Nazi labor or-
ganization under whose auspices
it was to be sold, was cancelled
due to World War II. Instead, the
massive new plant in what was
then countryside east of
Hanover turned out military ve-
hicles, using forced laborers
from all over Europe under mis-
erable conditions.
Re-launched as a civilian car-

maker under supervision of the
British occupation authorities,
the Volkswagen factory was
transferred in 1949 to the Ger-
many government and the state
of Lower Saxony, which still
owns part of the company. By
1955, the millionth Beetle – offi-
cially called the Type 1 – had
rolled off the assembly line in
what was now the town of Wolfs-
burg.
The United States became

Volkswagen’s most important
foreign market, peaking at
563,522 cars in 1968, or 40 per-
cent of production. Unconven-
tional, sometimes humorous ad-
vertising from agency Doyle
Dane Bernbach urged car buyers
to “Think small.’’
“Unlike in West Germany,

where its low price, quality and
durability stood for a new post-
war normality, in the United
States the Beetle’s characteris-
tics lent it a profoundly uncon-
ventional air in a car culture
dominated by size and show-
manship,’’ wrote Bernhard
Rieger in his 2013 history, “The
People’s Car.’’

Production at Wolfsburg ended
in 1978 as newer front drive mod-
els like the Golf took over. But
the Beetle wasn’t dead yet. Pro-
duction went on in Mexico from
1967 until 2003 – longer than the
car had been made in Germany.
Nicknamed the “vochito,’’ the car
made itself at home as a rugged,
Mexican-made “carro del
pueblo.’’
The New Beetle – a completely

retro version build on a modified
Golf platform – resurrected some
of the old Beetle’s cute, uncon-
ventional aura in 1998 under CEO
Ferdinand Piech, Ferdinand
Porsche’s grandson. In 2012, the
Beetle’s design was made a bit
sleeker.
The end of the Beetle comes at

a turning point for Volkswagen as
it rebounds from a scandal over
cars rigged to cheat on diesel
emissions tests. The company is
gearing up for mass production
of the battery-driven compact
ID.3, a car that the company pre-
dicts will have an impact like
that of the Beetle and the Golf by
bringing electric mobility to a
mass market.
The last of 5,961 Final Edition

versions of the Beetle is headed
for a museum after ceremonies
in Puebla were held on July 10 to
mark the end of production.

VW Stops Making Beetles
CONTINUED FROM PAGE 1

CONTINUED FROM PAGE 1

The Detroit chapter of the So-
ciety of Automotive Engineers
(SAE) is holding a breakfast and
golf outing on Friday, July 26 at
the Fox Hills Golf and Banquet
Center in Plymouth. Money
raised at the event will help fund
SAE STEM programs and schol-
arships.
Tickets are $200 per person.

Go to sae-detroit.org to learn
more and order tickets.

SAE Detroit Has
July Golf Event
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