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Barra with the Corvette that will be auctioned for charity later this year.

Players for the Mopar and Ram teams enjoyed a game at Little Caesars Arena in downtown Detroit.

It’s not often people have a
chance to own a genuine piece of
automotive history and help
those in need. But that’s exactly
what the folks at General Motors
are offering.
GM will auction the final-pro-

duction, seventh-generation 2019
Chevrolet Corvette this summer,
with the proceeds benefiting the
Stephen Siller Tunnel to Towers
Foundation.
This announcement, along

with confirmation of the next-
generation Corvette’s develop-
ment, was made last week by
General Motors Chairman and
CEO Mary Barra, who was hon-
ored at the foundation’s annual

Footsteps to the Future Gala in
New York on April 11.
“GM, GMC and Chevrolet sup-

port the Stephen Siller Tunnel to
Towers Foundation and its com-
mitment to injured and fallen mil-
itary members, first responders
and their families,” said Barra.
“The sale of this iconic

Corvette will help the foundation
continue its good work, and pave
the way for the Next Generation
Corvette that we will introduce
on July 18.”
The final seventh-gen Corvette

– a black 2019 Z06 model – will
be auctioned at the Barrett-Jack-

Barra Shows Design of ’Vette
That’s Coming in Summer

by Jim Stickford

It didn’t look like the Red
Wings. In fact, it didn’t look any-
thing like the Red Wings.
That’s because a group of ama-

teurs were on the ice at Little
Caesars Arena in Detroit.
It was the seventh annual battle

of eight teams of FCA employees,
each team named after an FCA

brand – the Ram, Jeep, Maserati,
Mopar, Dodge, Alfa Romeo, SRT
Hellcats and Demons.
For a $295 fee, participants in

FCA’s “Battle of the Brands” got
to play on the ice where the
Red Wings play, get a custom-
ized hockey uniform and help
the United Way of Southeast
Michigan – which is a bargain,
said event organizer Mike Merlo.

The Battle took place Saturday,
April 13. Originally scheduled in
March, the postponement came
when the Red Wings needed Lit-
tle Caesars Arena to hold a spe-
cial memorial for hockey legend
Ted Lindsay.
The yearly event features dif-

ferent teams consisting of FCA

‘Battle of the Brands’ Lets FCA Employees,
Friends Play Hockey on Wings’ Home Ice
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The Mustang GT Performance Package edition has an EcoBoost engine.

When Ford introduced the new
Escape, company officials said
SUVs were a cornerstone of the
company’s future sales strategy.
But that doesn’t mean that the
people at Ford have forgotten
about the Mustang and Mustang
power.
Strengthening Ford’s perform-

ance reach for 2020 and just in
time for the pony car’s 55th an-
niversary, the new 2.3L High Per-
formance Package for the entry-
level Mustang EcoBoost creates
the most powerful four-cylinder
sports car offered by an Ameri-
can automaker, said Ford
spokesman Jiyan Cadiz.
This is the result of a unique

EcoBoost engine powered by
Ford Performance and upgraded
handling components from the

Mustang GT Performance Pack-
age, he said.
“The Ford Performance Focus

RS 2.3-liter engine is a high-
revving marvel, and anyone
who’s driven this EcoBoost en-
gine instantly loves how quickly
it responds and delivers power,”
said Carl Widmann, Mustang
chief engineer.
“When our team got the

chance to try this specially built
engine in a Mustang, we immedi-
ately agreed, ‘We have to do
this.’”
Reminiscent of development of

the original Mustang in 1964, the
car began as a five-person
skunkworks project in the Ford
Performance garage, Widmann
said. Following an experiment
with a Focus RS engine swap, the

Mustang team leveraged Ford’s
quickening product development
times to accelerate and complete
the design-to-approval process
for the 2.3L High Performance
Package in under 10 months.

Available on the entry-level
Mustang EcoBoost fastback
coupe or convertible models this
fall, the Mustang EcoBoost pack-
age, said Widman, was devel-
oped to feel at home both on
thrilling mountain and coastal
roads and even on the most pre-
cise autocross courses, thanks to
its Mustang GT brakes, perform-
ance tires, and chassis and aero-
dynamics hardware from the
Mustang GT Performance Pack-
age.

Special Mustang Design Celebrates Power

Buick’s new Encore small SUV,
Encore GX compact SUV and GL8
Avenir concept MPV made their
global debut last week at 2019
Buick Brand Night in Shanghai.
They were joined by the

VELITE 6 MAV electric vehicle,
which was launched in China. All
four products were on display at
Auto Shanghai 2019.
The Encore models and

VELITE 6 are part of Buick’s
plans to introduce eight new and
refreshed products this year and
more than 20 new and refreshed
models between 2019 and 2023
in China, said Jean Liu-Barnocki,
general director of Buick for
SAIC-GM.
“Buick is focused on electrifi-

cation, connectivity, intelligence
and sharing as part of the Buick

Blue strategy in China,” said Liu-
Barnocki. “With the new models,
Buick is starting a new journey in
our largest market to build on
our sales of 10 million vehicles
over the past two decades.”
As Buick's first global all-elec-

tric vehicle and SAIC-GM’s first
electric vehicle for the mass mar-
ket, the VELITE 6 MAV (which
stands for Multi-Activity Vehicle)
integrates GM and SAIC’s re-

Auto Shanghai Brings Out the New BuicksThe New Economy Initiative
(NEI) has awarded a two-year
grant of $350,000 to Lawrence
Technological University (LTU).
The grant is intended for the

support of the Centrepolis Accel-
erator that will expedite the
growth of small manufactures
and emerging hardware startups
in Southeast Michigan.
NEI is a philanthropic collabo-

ration working to grow an inclu-
sive culture of entrepreneurship
in southeast Michigan.
Its aim is to benefit all resi-

dents and strengthen the region-
al economy, said LTU spokesman
Matt Routh.
As a special project of the

Community Foundation for
Southeast Michigan, NEI is de-
signed to act as a strategic grant
maker, convener, and storyteller
in its efforts to build and sustain

a network of support for diverse
entrepreneurs who are creating a
better future for their communi-
ties.
“We are so grateful for the

NEI’s partnership with LTU and
their shared commitment to help
strengthen the foundation of
Michigan’s manufacturing, prod-
uct design and engineering her-
itage,” said LTU President
Virinder K. Moudgil.
“NEI’s two-year commitment

provides LTU and the Centrepo-
lis Accelerator the ability to offer
in-depth client programs and re-
sources, especially as we move
forward with the opening of the
accelerator’s 6,300-square-foot
facility on campus this fall.”
The grant enables the Centre-

polis Accelerator to offer small

LTU Earns a $35,000 Grant
To Support Small Startups

The VELITE 6 MAV EV made its debut at the Shanghai auto show.
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sources and advanced technolo-
gy in new energy and connected
vehicles.
It represents the latest applica-

tion of the Buick Blue strategy,
said Liu-Barnocki.
The VELITE 6 is based on the

VELITE concept new energy vehi-
cle unveiled in November 2016.
With a length of 4,650 mm, width
of 1,817 mm, height of 1,510 mm
and wheelbase of 2,660 mm, it
provides a roomy interior with
1,098 liters of space, Liu-Barnocki
said.
Its new-generation pure elec-

tric drive system offers a
smooth, quiet and natural driv-
ing experience, Liu-Barnocki

said. It generates a maximum 85
kW of power and 255 Nm of
torque. The VELITE 6 has a com-
bined electric driving range of
301 km in the city, and electricity
consumption of 13.3 kWh/100
km.
The VELITE 6 is available in

three variants at a price between
RMB 165,800 and RMB 185,800 af-
ter national subsidies for new en-
ergy vehicles.
Following the earlier introduc-

tion of the LaCrosse hybrid elec-
tric vehicle and VELITE 5 extend-
ed-range electric vehicle, the
VELITE 6 will enable Buick to
cater to the rapidly growing de-
mand for new energy vehicles,
Liu-Barnocki said.
In addition, Buick has started

its strategic cooperation with the
EVCARD car-sharing brand to
jointly explore the electric vehi-
cle sharing market in China. The
first 5,000 VELITE 6 vehicles will
be put into operation by EVCARD
starting April 28.
Inspired by the Buick Enspire

concept SUV, which made its
global debut a year ago, the all-
new Encore and Encore GX inte-
grate GM’s advanced global R&D
and intelligent manufacturing.
They come equipped with

GM’s eighth-generation Ecotec
engines, along with a choice of a
new nine-speed Hydra-Matic
transmission or a new continu-
ously variable transmission
(CVT).
The models offer highly effi-

cient power with decreased fuel

consumption and emissions
compared to their predecessor,
enabling them to meet China’s
6-B emissions standard.
The Encore, Buick’s first SUV

built in China, originally went on
sale in October 2012. The long-
wheelbase Encore GX is a new
addition to the Encore lineup.
“From its introduction seven

years ago, the Encore has res-
onated with younger con-
sumers,” said Ryan Vaughan, ex-
ecutive director of PATAC Design
and GM China Design.
“With the two new additions,

the Encore family will offer an un-
precedented choice in its seg-
ment.
“It will provide our customers

a more personalized offering to
match their active and changing
lifestyles.”
Buick also announced at the

auto show that the new Enclave
will be introduced in China at the
end of this year.
Together with the new Encore

and Encore GX and popular Envi-
sion, it will give Buick a strong
presence across small, compact,
midsize and large SUVs –
strengthening the brand’s overall
competitiveness in one of the
market’s hottest vehicle seg-
ments, Liu-Barnocki said.
The Buick GL8 Avenir concept

MPV was developed by GM’s Pan
Asia Technical Automotive Cen-
ter (PATAC) joint venture in
Shanghai.
It leverages the brand’s knowl-

edge of the high-end MPV market
and deep insight of what con-
sumers want – merging science,
technology, art and luxury, the
hallmarks of today’s Buick port-
folio, Liu-Barnocki said.
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NOW OPEN UNTIL 10 PM*
CALL AHEAD 586.276.0788
ONLINE WWW.CHICKENSHACK.COM
DELIVERY DOORDASH.COM

*(OPEN UNTIL 10PM MONDAY THRU SATURDAY)

WEEKDAY SPECIALS

STERLING HEIGHTS • VAN DYKE/16 MILE

– STERLING HEIGHTS –

MONDAY
Buy One

CHICKEN DINNER
Get One

50% OFF

TUESDAY
Buy One

COMBO DINNER
Get One

50% OFF

WEDNESDAY
Buy One

RIB DINNER
Get One

50% OFF

THURSDAY
Buy One

TENDER DINNER
Get One

50% OFF

FRIDAY
Buy One

WING DINNER
Get One

50% OFF

To make their project a reali-
ty, members of the Mustang
team traveled to Valencia,
Spain, home of the Ford Per-
formance-tuned 2.3-liter engine,
to convince plant management
to build a new variant of the tur-
bocharged four-cylinder specifi-
cally for Mustang.
Then, with the Ford Perform-

ance-designed engine as a start-
ing point, they tuned the Eco-
Boost to more broadly and re-
sponsively deliver a projected
330 horsepower and 350 lb.-ft.
of torque achieved with premi-
um fuel (per the SAE J1349 stan-
dard).
Having secured production of

the die-cast alloy block and
high-performance cylinder
head, the engineering team
specified a 5 percent larger 63-
millimeter twin-scroll turbo
compressor and a larger radia-
tor, then calibrated the engine
to run both Ford’s 10-speed Se-

lectShift automatic and 6-speed
Getrag manual transmission.
Widmann said the 2020 Mus-

tang 2.3L High Performance
Package is designed to run 0-60
in the mid-four-second range on
premium fuel, with top speed in-
creasing to 155 mph, a 10 mph
gain over the 2019 EcoBoost
Performance Package and 34
mph faster than the base Eco-
Boost Mustang.
“It’s not just the horsepower

gains over the standard 2.3-liter
EcoBoost,” said Widman, “it’s
the broader torque curve
that delivers 90 percent of peak
torque between 2,500 and
5,300 rpm, which is 40 percent
wider than the base EcoBoost
engine.
“Plus, horsepower holds

stronger up to the 6,500-rpm
redline – enabling more usable
power and torque for enthusi-
asts and weekend autocrossers
to enjoy.”
Helping to deliver 143 horse-

power per liter, the new 2.3L

High Performance Package in-
cludes a fully active quad-tip
exhaust system with a signature
tuned sound.
The new 2020 2.3L High Per-

formance Package is meant to
feel sharp and nimble, with an
aggressive road-holding stance,
near-balanced 53/47 weight dis-
tribution and fully independent
suspension, plus chassis and
aerodynamic upgrades from the
Mustang GT and its Perform-
ance Package, Widmann said.
For greater steering precision,

the team added an alloy strut
tower brace to stiffen the chas-
sis at the front.
To improve stopping power

and fade resistance, the 2.3L
High Performance Package adds
larger four-piston fixed calipers
with 13.9-inch front rotors from
Mustang GT. It features a 32-mil-
limeter sway bar up front and a
tubular 21.7-millimeter bar at
the rear.
New performance calibration

tuning is applied to the elec-

tronic-controlled power steer-
ing, antilock braking, stability
control and five driver-selec-
table drive modes. For im-
proved cornering, a 3.55:1 limit-
ed-slip rear axle is
included, plus package-specific
19x9-inch machined-face alu-
minum wheels and 255/40R
summer tires.
Technology is not limited to

horsepower, Cadiz said. Ford-
Pass Connect, now standard on
Mustang for 2020, allows own-
ers to interact with their vehi-
cles via a smartphone.
Using FordPass Connect’s

phone application, owners can
locate their parked car, lock and
unlock it, and check vehicle sta-
tus, such as fuel, oil levels and
maintenance alerts.
For automatic transmission-

equipped Mustang models, the
system has a remote start fea-
tures varies by market.
The 2020 Ford Mustang with

2.3L High Performance Package
arrives at dealerships this fall.

Special Mustang Ecoboost Creates Special ’Stang Power

Shanghai Auto Show Brings Out the Latest Buicks

CONTINUED FROM PAGE 1

Buick’s Encore GX compact SUV was introduced at the Shanghai Show.

CONTINUED FROM PAGE 1

manufacturers and hardware in-
novators extensive technical
support and professional re-
sources to grow their business-
es, said Roush.
This represents the second

grant that the NEI has provided
to LTU.
“Southeast Michigan is a

worldwide leader in product
innovation, engineering and
manufacturing,” said Maria
LaLonde, senior program officer
at NEI.
“We are extremely excited to

offer LTU support to help small
manufacturers and hardware en-
trepreneurs with critical re-
sources to keep them on the
leading edge of innovation and
growth.
“As a university-based acceler-

ator program, LTU is also a key
partner to engage and develop
the next generation of students
and leaders in design, engineer-
ing and manufacturing in Michi-
gan.”

LTU Earns Grant
From NEI to Aid
Small Startups
CONTINUED FROM PAGE 1
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Different vehicles appeal to dif-
ferent demographics, and Good
Housekeeping has come up with
its own list of best vehicles,
based on a criteria oriented to-
ward family needs.

Vehicles named by Good
Housekeeping include the
Chrysler Pacifica, the Lincoln
Navigator, the Buick Enclave, the
Chevrolet Tahoe and the Chevro-
let Traverse.

The Good Housekeeping Insti-
tute (GHI) worked with Car and
Driver to screen hundreds of new
vehicles and identify the top
makes and models for 2019, said
Laurie Jennings, Good House-
keeping Institute Director & Lead
Consumer Tester.

GHI experts logged more than
5,000 miles on test tracks and
open roads while assessing the
top priorities drivers value in a
vehicle: safety, value, handling,
interior design, comfort and on-
board technology.

To select the best vehicles, en-
gineers, analysts and consumers
evaluated several features such
as the ease of folding and stow-
ing seats, storage and trunk car-
go space, as well as the fit and in-
stallation of child safety seats.
Bonus points were awarded for
innovative technology such as
hands-free liftgates and other fea-
tures that improve the driving ex-
perience.

The Chrysler Pacifica was
named the 2019 Best New Car
award winner in the Minivan cat-
egory. Last year, the Chrysler
Pacifica Hybrid took home the
2018 Best New Car in the Hybrid
category.

“It’s the ultimate family vehicle
with all the useful features you
want, at an unbeatable value,”
says Rachel Rothman, Good
Housekeeping Chief Technologist
& Engineering director.

“It also has tons of bins and
cubbies so everyone has a spot
to store their toys and snacks,
second-row passengers each
get their own LCD screen.
Plus, the infotainment system is

super-easy to navigate,” said Jen-
nings.

The Lincoln Navigator was
named Best New Luxury Large
SUV.

Judges wrote that it “is the
best Lincoln in a while. The su-
per-sized SUV prioritizes style
and design just as much as space
and function.”

They also liked it because “it’s
all about comfort when it comes
to the interior: there’s an impres-
sive amount of legroom in the
second and third rows, a whop-
ping 13 cupholders and tons of
storage both for passengers and
in the cargo area. And if you want
the ultimate upgrade for long
roadtrips you can even get 30-
way massaging front seats.”

The Chevrolet Tahoe was the
winner in the Best New Large
SUV category. Judges liked the
Tahoe’s third row for extra seats.
They called it the best of both
worlds, a utility-centric vehicle
that also makes for a comfort-
able family ride.

Judges noted its quick acceler-
ation for how large it is because
while it “is a true powerhouse,
the Tahoe easily handles every-
thing from towing your boat to
the lake to bringing nearly the
whole soccer team to practice.”

“Chevrolet has been the best-
selling brand of fullsize SUVs for
four decades, because we have
continually offered buyers a com-
pelling combination of perform-
ance, capability, and reliability,”
said GM spokesman Monte Doran.
The current Tahoe is no excep-
tion, offering up to 95 cubic feet of
storage, 8,600 pounds towing ca-
pacity, and 23 miles per gallon
with the 420-hp, 6.2L V8 engine.”

GM got double honors in the
Best New Midsize SUV category.
Good Housekeeping named both
the Buick Enclave and the
Chevrolet Traverse as top vehi-
cles in that category.

Judges liked the Traverse be-
cause it makes for a great large
family vehicle that “packs every-
thing you love about a hardwork-

ing SUV into a practical ride that
can fit your crew and their gear.”

Judges also praised the Tra-
verse, calling it “the perfect ride
if you need a ton of cargo space
for the whole family, but don’t
want to feel like you’re driving a
supersize SUV or minivan.”

They also called it “roomy
even for its class – store six car-
ry-on suitcases behind the third
row or fold the second and third
rows to fit a staggering 38!! Teen
Driver system also comes stan-
dard and enables parents to set
limits for new drivers and moni-
tor things like” distance driven,
speed and get collision alerts.

The Enclave won honors as a
“true family car, the Enclave is a
solid, elegant SUV with a cav-
ernous interior and since 2018
design improvements have made
it much easier to drive.”

The Enclave was also praised
for the fact that it gives drivers
and passengers “one of the
roomiest three-row vehicles
available in this category and
boasts a good amount of space
for cargo and small items.”

For more information on Good
Housekeeping’s 2019 Best New
Car Awards, visit the Web page
goodhousekeeping.com/2019car
awards.

Good Housekeeping Seal of Approval Vehicles
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2019 Lincoln Navigator2019 Chevrolet Tahoe 2019 Chrysler Pacifica

DETROIT (AP) – Mazda is re-
calling nearly 190,000 Mazda 3
compact cars in the U.S. because
the windshield wipers can fail.

The company says in docu-
ments posted April 13 by the
United States National Highway
Traffic Safety Administration
(NHTSA) that the recall covers
cars from the 2016 through 2018
model years.

According to information re-
leased by NHTSA, the Japanese
automaker traced the problem
to metal deposits that can cause
a wiper relay to stick, knocking
out the wipers and limiting driv-
er visibility.

The company said in state-
ments made to the government
and to the media that it has no
reports of crashes or injuries
due to the problem.

Mazda dealers will replace the
front wiper control module for
owners of the Mazda 3 compact
car at no cost to owners starting
June 3.

For more information, visit
mazdausa.com/owners/recalls.

Mazda 3 Models
Recalled for

Wiper Problems



employees and their friends,
Merlo said. This year, there were
eight teams who played a total
of four games.
Each team had a veteran of

the Red Wings Alumni team
helping out, including veteran
Mickey Redmond. He played for
the Red Wings between the
years 1970 and 1971. He is 71.
Merlo is director – Product

Development, Plant & Technical
Support, Supplier Quality at
FCA. He has been a part of the
Battle of the Brands since the
beginning.
“It was started by Mike Toniet-

to, director of manufacturing. He
ran the event for the first two
years, but then got an overseas
assignment. I took over and
have run the event for the past
five years. When asked how I got
stuck with the job, I say that it’s
a real labor of love and I am
proud to have been a partici-
pant from the start.”
Merlo said the teams come

from FCA facilities across Cana-
da and the Midwest. Over the
years, players have come from
Ontario, Illinois and Indiana, as
well as from FCA facilities in
Michigan.
Having teams made up of play-

ers coming from disparate loca-
tions makes having practice
where people can actually learn
to work together hard.
“Players usually meet their

teammates on the day of the
games,” Merlo said.
Unfortunately, Merlo was un-

able to play in the 2019 Battle
because of its schedule change.
He agreed in January to partici-
pate in a U.S. Hockey event in
Florida on April 13 and didn’t
want to get out of that obligation
when the date of the 2019 Battle
was changed.

This year’s Battle of the
Brands began about 12:30 on
Saturday, with the Ram team
beating the Mopar squad, 5-2.
That was followed by Jeep over-
coming Maserati, 6-3, then an
open skate period where mem-
bers of the public could skate on
the LCA ice.
After the public left the ice,

the Demons won a scoring tus-
sle with the Alfa Romeo squad,
11-8. The final game saw the
Dodge team outstate the SRT
Hellcats, 7-6.
“You don’t have to actually

work for a particular brand to be
placed on their team,” Merlo
said. “We try to make sure each
team has a balance of players.
We have a lot of FCA employees
in Canada, and I put the Canadi-
an players on the Demon team.
Because hockey is so big in
Canada could explain why that
team scored 11 goals. Then
again, the Alfa Romeo group did
knock in eight goals.”
The players wore uniforms

based on actual NHL designs.
Traditionally, the Ram brand has
worn the Red Wings-based de-
sign, Merlo said. The Chrysler
brand wasn’t represented at this
year’s battle because Merlo likes
to mix things up and give differ-
ent brands within FCA a chance
to shine. Chrysler will be back in
future battles.
“This was the first year we al-

lowed women to play,” Merlo
said. “We had several female
players this year and it turned
out to be a nice thing for every-
one.”
One of the female players was

Jen Perry, who’s married to
Chuck Allensworth, an FCA em-
ployee who works in the Electri-
cal Powertrain Software Valida-
tion department. He’s been an
FCA employee for 20 years. Per-
ry and Allensworth were able to

play a couple of shifts together
for Team Mopar.
When asked about his hockey

experience, Allensworth said
he’s only been playing the game
of hockey for a few years.
“I started dating someone who

had been playing hockey for
most of her life and still played
all the time,” Allensworth said.
“I got tired of just watching and
decided to try the game myself.”
Perry plays defense because

she likes how that position al-
lows her to see plays develop
across the whole rink. Al-
lensworth said he plays forward
because it’s the position he’s
most comfortable with.
Perry plays with a co-

ed league in Ann Arbor. While
there are a lot of men’s leagues
around Detroit, co-ed leagues
are rarer.
“My Ann Arbor team is called

Rampage,” Perry said. “When I
first asked to join, they didn’t
quite know what to do with me.
It was almost like I was an alien.
“They asked where would I

change? But when they saw
me play and learned I was a de-
cent player, they accepted me
fast.”
So when they opened up the

Battle teams to women, Perry
was glad to sign up.
“It is just amazing to play on

the ice of a professional team,”
Perry said. “The rink is standard
size, but it’s really humbling to
skate on the same ice as the
great pros who play in the NHL. I
am very fortunate.”
Merlo said that the Battle of

the Brands raised about
$350,000 for United Way. In addi-
tion to the $295 player fees,
many friends and families of the
players bought tickets to see
them play. Also, some Red Wings
alumni sign jerseys, which are
then auctioned off in the fall.
“I would say this year we will

have raised between $60,000
and $65,000 for United Way, de-
pending on how much the
signed jerseys go for,” Merlo
said. “This is a great event that
helps a great cause. And I want
to thank the folks at Olympia En-
tertainment and the Red Wing
alumni players. Without them,
none of this would be possible
and they deserve a lot of credit.”
Merlo said that planning for

Battle of the Brands 2020 will
start in September, so for the
next few months he gets a break
before it all starts up again.
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2019 RAM
1500 BIGHORN CREW CAB 4X4

SALE PRICE
$32,625*

MSRP $47,865

$199* 24 MO.
10K
0 DOWN

2018 JEEP
COMPASS LIMITED 4X2

BRAND
NEW

SALE
PRICE

MSRP $29,285

$17,963*

2019 DODGE
CHARGER SXT AWD

SALE PRICE
$27,124*

MSRP $36,325

$268* 36 MO.
10K
0 DOWN

• Saturday 9:00AM-2:00PM

2019 CHRYSLER
PACIFICA LIMITED

SALE PRICE
$35,797*

MSRP $48,930

$299* 36 MO.
10K
0 DOWN

BRUISED OR
DAMAGED CREDIT
NO PROBLEM!!

EMPLOYEE PRICING (or lower) TO EVERYONE ON ALL 2018’S IN STOCK

*PRICES AND PAYMENTS BASED ON EMPLOYEE ADVANTAGE DISCOUNT, PLUS TAX, TITLE, LICENSE, DOC FEE AND DESTINATION. 10,000
MILES PER YEAR. ALL FACTORY/FINANCE/LEASE LOYALTY REBATES ASSIGNED TO DEALER. SECURITY DEPOSIT WAIVED. MUST QUALIFY FOR
PREFERRED CREDIT RATING, NOT EVERYONE WILL QUALIFY. INCENTIVES SUBJECT TO CHANGE BY MANUFACTURER. LEASE PAYMENTS
INCLUDE ALL REBATES AVAILABLE. PICTURES MAY NOT REPRESENT ACTUAL VEHICLES. MUST TAKE DELIVERY FROM DEALER INVENTORY BY
4/30/19.

SAVE
$11,322*

0 DOWN

SAVE
$15,240*

0 DOWN

SAVE
$13,133*

0 DOWN

SAVE
$9,201*

FCA’s ‘Battle of Brands’ Played on Wings’ Ice

Perry and Allensworth played together for the Mopar team.

CONTINUED FROM PAGE 1

DETROIT (AP) – A U.S. auto
safety group wants the govern-
ment to investigate automatic
emergency braking on some Nis-
san Rogue SUVs, alleging that
the safety feature makes the ve-
hicles brake even when there’s
no emergency.
The nonprofit Center for Auto

Safety filed a petition with the
National Highway Traffic Safety
Administration seeking the
probe. The group says about
675,000 Rogues from the 2017
and 2018 model years should be
recalled.
Nissan says it has notified all

customers of a software update
that improves performance of
the automated braking system.
But the center says the cam-
paigns don’t acknowledge the se-
riousness of the safety problem
and give owners little incentive
to get the SUVs fixed.
In a letter posted April 12 by

the government, center Execu-
tive Director Jason Levine says it
found 87 complaints about unin-
tended braking in the safety ad-
ministration’s database. “Many
complaints indicate that braking
is abrupt or forceful, endanger-
ing both the Rogue occupants as
well as people in the vehicles
nearby who are forced to avoid a
collision with a suddenly
stopped vehicle,” the letter says.
Automatic emergency braking

uses cameras and radar to slow
or stop vehicles when drivers
don’t take action. The technolo-
gy has great potential to save
lives, but it also can develop
glitches.
Twenty automakers represent-

ing 99 percent of U.S. new-car
sales signed a voluntary agree-
ment with the government to
make the feature standard on all
light vehicles by Sept. 1, 2022.

Auto Safety Group
Seeks Nissan
Brake Recall

The Pacifica is being advertised on Spanish-language channels.

FCA is aiming to make the
Chrysler Pacifica a vehicle that
appeals across a broad demo-
graphic.
To that end, top Hispanic ac-

tor, writer and director Eugenio
Derbez is taking on a new char-
acter in a new marketing cam-
paign for the Chrysler Pacifica
with a new 30-second spot
specifically created for the His-
panic market, said FCA spokes-
woman Alyse Nagode.
The 30-second spot, “Tough

Decision,” opens with a sales-
man attempting to convince
a customer to purchase a
Pacifica. Derbez lends his voice
that brings the Chrysler
Pacifica to life, giving the
minivan a bold and buoyant
personality that cannot wait
to talk about all the benefits,
features and details that the
Pacifica has to offer, Nagode
said.
With its available class-exclu-

sive hands-free dual sliding
doors, Stow ’n Vac, class-
exclusive Stow ’n Go seating,
Uconnect Theater with two 10-
inch touchscreens, it is clear

that this minivan speaks for it-
self, said Nagode.
“Advertising to multicultural

consumers is a high priority for
our company,” said Juan Torres,
head of Multicultural Advertis-
ing, FCA US. “Today, the U.S.
auto industry growth is largely
driven by multicultural sales,
and Latinos have a high affinity
for the minivan segment. Collab-
orating with Eugenio Derbez
allowed us to use his bold and
fun attitude to match that of the
minivan.
“The 30-second spot uses hu-

mor and Eugenio’s iconic voice
to highlight the advantages of
minivan ownership and commu-
nicate to consumers the unpar-
alleled features of the Pacifica.”
The 30-second spot will air on

top Hispanic networks that in-
clude Telemundo, estrellaTV,
UniMas, Univision, Galavision
and Universo and can be viewed
via the Chrysler brand’s official
YouTube channel.
The Chrysler brand’s “Tough

Decision” was created in part-
nership with Austin-based
agency GSD&M.

FCA Ads Court Hispanics
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son Northeast sale in Connecti-
cut June 28. Registration infor-
mation is available at www.bar-
rett-jackson.com.
Every dollar of the winning

bid, said Barra, will go to the
Stephen Siller Tunnel to Towers
Foundation, named for New York
City firefighter Stephen Siller,
who died during the Sept. 11 at-
tacks.
The foundation builds mort-

gage-free, accessible smart
homes for the most catastrophi-
cally injured service members
and helps pay off the mortgages
for families of first responders
killed in the line of duty. More in-
formation is available at
www.tunnel2towers.org.
“The Stephen Siller Tunnel to

Towers Foundation thanks GM,
GMC and Chevrolet for support-
ing the brave men and women of
our armed forces and our first re-
sponders,” said Frank Siller, the
foundation's chairman and CEO.
“This generous gift will help us

provide more injured veterans
with the independence they de-
serve.”
For the past five years, GMC

has supported the Stephen Siller
Tunnel to Towers Foundation as
its national foundation of choice.
In that time, it has helped the
foundation raise more than $10
million.
That includes $2.2 million

raised last year, with $925,000 of
it coming from the auction of the
first production 2019 Corvette
ZR1.
It was purchased by Chevrolet

dealer and NASCAR team owner
Rick Hendrick at the 2018 Bar-
rett-Jackson Scottsdale sale.
Other money has come from

employee donations and events
across the country such as 5K
Tunnel to Towers races and oth-
er activities sponsored by GMC
dealers.
“GM is committed to helping

those who have given so much
for their country,” Barra said.
GM’s current and retired work-

force includes 60,000 veterans.

Barra Shows Design of ’Vette
That’s Coming in Summer
CONTINUED FROM PAGE 1

Huron County’s wind turbines are one way GM produces clean energy.

Historian and philosopher Will
Durant summed up some of Aris-
totle’s work by writing, “We are
what we repeatedly do. Excel-
lence is not an act, but a habit.”
General Motors last week

again repeatedly received its
eighth 2019 ENERGY STAR Part-
ner of the Year Sustained Excel-
lence Award in Energy Manage-
ment for continued leadership
and superior contributions to
ENERGY STAR.
GM’s commitment to reducing

energy intensity since 2010 has
eliminated 1.5 million tons in car-
bon emissions, equivalent to the
electric use of 260,000 homes for
a year.
The U.S. Environmental Protec-

tion Agency presents the Sus-
tained Excellence Award to part-
ners that have already received
ENERGY STAR Partner of the
Year recognition for a minimum
of two consecutive years and
have gone above and beyond the
criteria needed to qualify for
recognition.
ENERGY STAR is the govern-

ment-backed symbol for energy
efficiency, providing simple,
credible, and unbiased informa-
tion that consumers and busi-
nesses rely on to make well-in-
formed decisions.
Thousands of industrial, com-

mercial, utility, state, and local
organizations – including more
than 40 percent of the Fortune
500 – rely on their partnership
with the U.S. Environmental Pro-
tection Agency (EPA) to deliver
cost-saving energy efficiency so-
lutions.
Since 1992, ENERGY STAR and

its partners helped save Ameri-
can families and businesses
nearly 4 trillion kilowatt-hours of
electricity and achieve over 3 bil-
lion metric tons of greenhouse
gas reductions.
In 2017 alone, ENERGY STAR

and its partners helped Ameri-

cans avoid $30 billion in energy
costs. More background informa-
tion about ENERGY STAR can be
found at energystar.gov/about
and energystar.gov/numbers.
The ENERGY STAR is the high-

est honor an organization can re-
ceive from the EPA for energy
management. In 2018, GM had 17
buildings ENERGY STAR-certi-
fied, including two data centers.
It met the ENERGY STAR Chal-
lenge for Industry with eight ad-
ditional facilities globally for a to-
tal of 135 recognitions, more
than any other company, said
GM spokeswoman Jennifer Ko-
rail.
“Energy efficiency is a key part

of General Motors’ strategy for a
future with zero emissions,” said
Alfred J. Hildreth, global energy
manager for GM. “While our com-
prehensive energy strategy inte-
grates sustainable practices
across our value chain for maxi-
mum progress, our approach pri-
oritizes reducing energy con-
sumption through robust energy
efficiency programs. We’re hon-
ored to serve as an industry
leader and are thankful for ENER-
GY STAR’s continued recogni-
tion.”
In 2010, GM committed to re-

ducing its energy and carbon in-
tensity by 20 percent by 2020,
and in 2017, met and exceeded
this goal ahead of schedule,
Korail said.
“Energy efficiency and conser-

vation is a team effort, with each
plant contributing to energy-re-
lated goals as part of its business
plan,” Hildreth said.
“Teams share best practices

and implement low cost/no cost
initiatives identified in energy
treasure hunts and use energy
performance contracting for larg-
er projects like LED lights, build-
ing management systems and
variable speed drives on mo-
tors.”

GM Produces Green Power
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Free shuttle service to home, office or shopping.

buff whelan chevrolet
WHERE THE DEALS MAKE THE DIFFERENCE, EVERY DAY SINCE 1970!

Van Dyke • South of 18 Mile • Sterling Heights
Jeff Caul

586-274-0396
PEP QUOTES BY PHONE OR EMAIL: JEFF CAUL AT JCAUL@BUFFWHELAN.COM
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18 MILE RD.

SINCE
1989

Thanks for making Buff Whelan Chevrolet the
#1 DEALER IN THE U.S.A. 2 years in a row

OVER 1,000
New Chevrolets

in Stock!

CALL
JEFF CAUL

586-274-0396

2019 CHEVY TRAVERSE 1LT
w/ Convenience and Confidence package

$344+TAXWITH$0DOWN

Addition savings if you currently lease a Cruze, Malibu, or Equinox
NO SECURITY DEPOSIT REQUIRED
Equiped with Power Lift Gate, Remote Start, Heated Seats, Auto A/C, 8” Touch Screen Radio,
Back Up Camera & More…

36 MTH LEASE
10,000 MILES

2019 CHEVY TRAX LS

36 MTH LEASE
10,000 MILES

2019 CHEVY EQUINOX 2FL

$238+TAXWITH$0DOWN

NO SECURITY DEPOSIT REQUIRED
Equiped with 1.5L Turbo Engine, 7” touch screen radio, Onstar, Bluetooth, Keyless Entry,
Back Up Camera, Alum. Wheels, Deep Tinted Glass & More…

36 MTH LEASE
10,000 MILES

$178+TAXWITH$0DOWN

NO SECURITY DEPOSIT REQUIRED
Equiped with Power Locks, Power Windows, Keyless Entry, Back-Up Camera, AluminumWheels,
7” Touch Screen Radio & More…

*See dealer for details. All Rebates/Incentives have been deducted from sale price/payment and are subject to change by
manufacturer without notice. All payments assume GM Employee Discount and GM Lease Loyalty. To qualify for GM Lease Loyalty
you must have a GM Lease in the household. All lease payments are based on 10,000 miles per year. 1st payment, tax, title and plate fee due at signing on all leases
unless otherwise noted. All deals expire 04/30/2019.

2019 BUICK ENCORE PREFERRED

$179*PER
MONTH

36
MONTHS

$995DOWN

LEASE FOR

2019 GMCTERRAIN SLE

$219*PERMONTH 36MTHS

LEASE FOR

$995DOWN

STK#T2846F

STK# B3088F

2019 BUICK ENVISION PREFERRED

$248*PER
MONTH

36
MONTHS

$995DOWN

LEASE FOR

STK# B7308F

2019 BUICK ENCLAVE ESSENCE

$349*PER
MONTH

36
MONTHS

$995DOWN

LEASE FOR

STK# B12165F

2019 GMC ACADIA SLE2

$259*PERMONTH 36MTHS

LEASE FOR

$995DOWN

STK#T8582F

2019 GMC SIERRA LIMITED

$269*PERMONTH 36MTHS

LEASE FOR

$995DOWN

STK#T1102F

* Prices and payments are based on GM employee discount. All leases are 10,000 miles per year with approved A Tier credit. All Vehicles shown are $999 down. Must have lease loyalty or lease conquest vehicle in household. Prices
and payments are plus tax, title, plate, doc fee, refundable security deposit if required. Restrictions may apply, see dealer for details. cPictures may not represent actual vehicle. Exp date: 4/30/2019 .

Art Moran
Welcomes Dennis Thacker, who brings 25 years

Serving GM Employees in Metro Detroit.Dennis
Thacker

248.353.9000
29300 Telegraph Road

Southfield, MI
www.artmoranbuickgmc.com

HOURS
Mon. & Thur.
8:30am-9pm

Tues., Wed. & Fri.
8:30am-6pm
Sat. 9am-3pm

Spring Savings!
Lease Pull Ahead is Back

at Art Moran*

#42333 #21552#44296

475 SUMMIT DRIVE • 248-292-2502 • 5825 HIGHLAND RD. (M59) • WATERFORD

CALL
BRUCE LITVIN
– 24/7 & 365 –

OVER 40 YEARS
OF QUALITY SERVICE

CELL # 1-586-405-5175
blitvin@lunghamer.com

1-888-665-5438

Please call with the vehicle you desire
and you will be delighted with the payment.

PPRROOGGRRAAMMSS
RREEMMAAIINN
GGRREEAATT
PPLLEEAASSEE CCAALLLL
FFOORR YYOOUURR
SSPPRRIINNGG
SSPPEECCIIAALL

FRANKFURT, Germany (AP) –
German prosecutors charged for-
mer Volkswagen CEO Martin Win-
terkorn and four others with
fraud in the emissions cheating
scandal that has helped turn
many Europeans against diesel
engines and accelerated the
push toward electric cars.
Prosecutors said April 15 that

Winterkorn knew about the
scheme since at least May 2014
and failed to put a stop to it.
That contradicted his claim

that he didn’t learn about it until
shortly before U.S. investigators
announced it in September 2015.
Winterkorn resigned as CEO five
days later.
VW has admitted installing

software in its diesel cars that
turned on pollution controls
when vehicles were being tested
and switched them off during
everyday driving. That made it
look as if the cars met tough U.S.
limits on harmful pollutants
known as nitrogen oxides.
In all, some 11 million cars

worldwide were equipped with
the illegal software.
Prosecutors said the defen-

dants – all top Volkswagen man-
agers – were part of a deception
that started in 2006.
The 71-year-old Winterkorn

and the others, whose names
were not released, face six
months to 10 years in prison if
convicted of aggravated fraud in-
volving serious losses. Other
charges include unfair competi-
tion and breach of trust.
Prosecutors said the defen-

dants could also be forced to for-
feit sales bonuses ranging from
around $340,000 to $12.45 mil-
lion.
Winterkorn is already under in-

dictment in the U.S. on charges
of fraud and conspiracy to vio-

late the Clean Air Act and could
get up to 20 years in prison. But
he cannot be extradited from
Germany to the U.S.
Winterkorn’s attorney, Felix

Doerr, said that the defense
could not comment on the Ger-
man case because prosecutors
had not provided adequate op-
portunity to review the case files.
Prosecutors turned over seven
DVDs with hundreds of file fold-
ers of material on April 5.
The case, consisting of a 692-

page indictment backed by 300
file volumes holding 75,000
pages, was filed in a local court
in Braunschweig a little over a
week ago. The court will decide if
the case will proceed to trial.
Prosecutors said among other

things that the defendants car-
ried out a software update cost-
ing 23 million euros in 2014 to try
to cover up the true reason for
the elevated pollution during
driving.
The prosecutors said they are

still investigating 36 more sus-
pects. Volkswagen’s corporate
involvement in the Braun-
schweig investigation ended last
year with a 1 billion euro fine.
Volkswagen noted that the in-
dictment was against individuals
and had no further comment.
The prosecutors’ move is only

one of the legal proceedings un-
leashed by the scandal.
Volkswagen has paid more

than 27 billion euros (currently
$31 billion) in fines and civil set-
tlements with authorities and car
owners since getting caught.
The automaker apologized and

pleaded guilty to criminal
charges in the U.S., where two ex-
ecutives were sentenced to
prison and six others charged, al-
though they could not be extra-
dited.

Former VW CEO Winterkorn
Charged With More Crimes
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2019 BUICK ENVISION PREFERRED
PURCHASE FOR

$27,759*

$239*PER
MONTH

36
MONTHS

$999DOWN

LEASE FOR
STOCK # B590008

2019 BUICK ENCLAVE PREFERRED
PURCHASE FOR

$33,995*

$319*PER
MONTH

36
MONTHS

$999DOWN

LEASE FOR
STOCK# B592639

2019 BUICK ENCORE
PREFERREDPURCHASE FOR

$20,719*

NO GM EMPLOYEE
DISCOUNT REQURED

$149*PER
MONTH

24
MONTHS

$999DOWN

LEASE FOR

STOCK# B593435

2019 GMCTERRAIN SLE1
$189*PERMONTH 36MONTHS

LEASE FOR

$999DOWN

STOCK #G591403PURCHASE FOR

$26,209*

2019 GMC ACADIA SLE1
$219*PERMONTH 36MONTHS

LEASE FOR

$999DOWN

STOCK #G593398PURCHASE FOR

$29,399*

*All prices and payments include GM rebates. Pictures may not represent actual vehicle. Pricing subject to change per GM incentives. Prices and payments
are inclusive of active GM employee discount (unless otherwise stated). All leases are 10,000 miles per year with approved A Tier credit. All Vehicles shown
are $999 down unless otherwise stated. Disposition Fee may be required at vehicle turn in. Must have lease loyalty or lease conquest vehicle in household
on certain models. Prices and payments are plus tax, title, plate, doc fee, refundable security deposit required on certain vehicles – to be determined by lender.
**$3,500 trade in is valid on 2008 or newer vehicles w/ under 115k miles in drivable condition, no branded titles, reconditioning determined by appraiser.
Certain restrictions may apply, see dealer for complete details. Free appraisals on vehicles see salesman for details ** Exp date: 4/30/2019.

LEASE FOR

$259*

PURCHASE FOR

$33,079*

24MONTHS
$999DOWN

STOCK#WSZH3B

*All prices and payments include GM rebates. Pictures may not represent actual vehicle. Pricing subject to change per GM
incentives. Prices and payments are inclusive of active GM employee discount (unless otherwise stated). All leases are 10,000
miles per year with approved A Tier credit. All Vehicles shown are $999 down unless otherwise stated. Disposition Fee may be
required at vehicle turn in. Must have lease loyalty or lease conquest vehicle in household on certain models. Prices and
payments are plus tax, title, plate, doc fee, refundable security deposit required on certain vehicles – to be determined by
lender. Tahoe is a former courtesy vehicle. **$3,500 trade in is valid on 2008 or newer vehicles w/ under 115k miles in drivable
condition, no branded titles, reconditioning determined by appraiser. Certain restrictions may apply, see dealer for complete
details. Free appraisals on vehicles see salesman for details ** Exp date: 4/30/2019.

2019 CHEVROLET
SILVERADO 1500CUSTOM DBL CAB

LEASE FOR

$139*

PURCHASE FOR

$14,955*

36MONTHS
$999DOWN

STOCK#593952

2019 CHEVROLETTRAXLS

LEASE FOR

$169*

PURCHASE FOR

$33,079*

24MONTHS
$999DOWN

STOCK#WSZH3B

2019 CHEVROLET
SILVERADO 1500LIMITED DBL CAB

PER
MONTH

PER
MONTH

PER
MONTH

LEASE FOR

$259*

PURCHASE FOR

$28,369*

36MONTHS
$999DOWN

STOCK# 592424

2019 CHEVROLETTRAVERSELS

PER
MONTH

/ HURRY, OFFER ENDS 4/30/19

LEASE FOR

$299*

PURCHASE FOR

$31,009*

36MONTHS
$999DOWN STOCK#592562

2019 CHEVROLETBLAZER

2019 GMC CANYON
$249*PERMONTH 36MONTHS

LEASE FOR

$999DOWN

STOCK #G591845PURCHASE FOR

$37,989*

DENALI

PER
MONTH

2019 GMC YUKON SLE
$409*PERMONTH 36MONTHS

LEASE FOR

$999DOWN

STOCK #WNZMWRPURCHASE FOR

$46,369*

2019 GMC SIERRA 1500 LIMITED ELEVATION EDITION

$199*PERMONTH

36MONTHS

LEASE FOR

$999DOWN

STOCK #G592542

PURCHASE FOR

$30,289*

LEASE FOR

$329*

PURCHASE FOR

$43,139*

36MONTHS
$999DOWN

STOCK# 591369

2019 CHEVROLETTAHOELS FORMER
COURTESY VEHICLE

PER
MONTH

LEASE FOR

$289*

PURCHASE FOR

$34,659*

24MONTHS
$999DOWN

STOCK#592489

2019 CHEVROLET
SILVERADO 1500CUSTOMCREWCAB

PER
MONTH

2019 GMC SIERRA 1500
$339*PERMONTH 36MONTHS

LEASE FOR

$999DOWN

STOCK # G592006PURCHASE FOR

$37,999*

DBL CAB
ELEVATON

2019 GMC SIERRA DENALI
$429*PERMONTH 36MONTHS

LEASE FOR

$1999DOWN

STOCK #WGZD40PURCHASE FOR

$51,589*

CREW CAB

LEASE FOR

$149*

PURCHASE FOR

$23,489*

36MONTHS
$999DOWN

NO GM EMPLOYEE DISCOUNT REQUIRED • STOCK#WQZKCG

2019 CHEVROLETEQUINOX2FL

LEASE FOR

$189*

PURCHASE FOR

$32,459*

36MONTHS
$999DOWN

STOCK#593466

2019 CHEVROLETCOLORADO LT
CREWCAB

PER
MONTH

PER
MONTH
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