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General Motors is making
moves to improve its relation-
ship with the state of Michigan,
as well as the automaker’s em-
ployees.
The company is investing $36

million at its Lansing Delta Town-
ship (LDT) assembly plant for
future crossover production, as
well as $20 million in GM’s Romu-
lus Powertrain facility.
GM currently builds the Chev-

rolet Traverse and Buick Enclave
crossovers at LDT and its new V6
engine and new 10-speed auto-
matic transmission at Romulus
Powertrain. The announcement
was made Feb. 19.

GM spokesman Dan Flores said
the new investment in Romulus
will be used to purchase addi-
tional machining equipment that
will enable the transmission ca-
pacity expansion.

For competitive reasons, GM
is not disclosing specifics or
timing related to either the
Lansing or Romulus plants’

Romulus, Lansing GM Facilities Getting $56M in Upgrades
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The 2019 Ram 1500 has been
presented the Edmunds Editors’
Choice Award for trucks.
“One of the best vehicles we’ve

driven in a long time, the new
Ram 1500 is a clever mix of old-
school brawn, cutting-edge tech-
nology and thoughtful engineer-
ing,” said Alistair Weaver, Editor-
in-chief at Edmunds.
“It drives well, tows well, and

inside it feels more upmarket
than even some luxury cars. It’s a
standout vehicle in all aspects
and easily grabbed top honors
for trucks in 2019.”
Edmunds editors test more

than 300 vehicles a year and rate
each vehicle on more than 30 cri-
teria across five categories, said
FCA spokesman Nick Cappa.
Vehicles are subjected to that

gauntlet to ensure winners repre-
sent the gold standard of auto-
motive excellence and worthy of
the Editors’ Choice designation,
he said.

The editors wrote: “The new
2019 Ram 1500 is a no-compro-
mise truck, leading in luxury, effi-
ciency, capability and innova-
tion. Ram leads the full-size truck
segment with significant gains in

fuel efficiency through a new
eTorque mild hybrid system in
both V6 and V8 configurations.”
They noted that overall weight

Ram 1500 Top of Edmunds List

The 2019 Ram 1500 proved to be a winner with Edmunds editors.

Testing tools were created to design noise suppression for Explorer.

Call it one for the books.
The new Ford Explorer, said

Ford SUV Marketing Manager
Craig Patterson, is designed to
provide its quietest interior ever,
thanks to a first-for-Ford break-
through that helps keep noise
out and delivers a more comfort-
able ride for passengers -- “and is
so quiet a librarian could love it.”
“We’ve spent a lot of time

learning about what our Explorer
customers want and love in their
SUV, and near the top of the list
is a comfortable vehicle they can
enjoy with their loved ones,”
said Patterson. “Whether it’s tak-
ing the family up north for the
weekend or taking a date to the
movies on Saturday night, a qui-

eter interior allows them to bet-
ter connect with those who are
along for the journey.”
Explorer passengers, Patter-

son said, will enjoy that sense of
peace and relaxation courtesy of
three sound-reduction features –
a first-for-Ford dual-wall dash-
board, acoustic glass and Active
Noise Control, available only on
Limited Hybrid – designed to
combat engine, road and wind
noise in the cabin.
Explorer’s new dual-wall dash-

board is designed to ensure pas-
sengers enjoy a cabin free from
engine noise caused by vibra-
tions that can manifest in a hum-

Ford Goes All Out to Give
New Explorer Quiet Ride

This EV pontoon boat was on display at the recent Detroit Boat Show.

by Jim Stickford

It’s an idea that just might float
– an all-electric pontoon boat.
Dan Nicholson, GM vice

president, Global Electrification,
showed off a prototype at the
recent Miami Boat Show. The
same boat was displayed at
the Detroit Boat Show, which
ended on Feb. 24.
Nicholson gave a speech in

Miami talking about the EV pon-

toon boat in which he said that
GM’s vision of zero crashes, zero
emissions and zero congestion in
the future extends to beyond
roads.
“We brought with us some ex-

amples of the most tried and true
marine engines in the busines,”
Nicholson said. “For more than
60 years, GM Marine has been
supplying some of the most re-

GM Creates Boat Prototype
That Uses EV Technology

You’ve bought a car for your
teenager, so now what?
Ford Driving Skills for Life is

celebrating 16 years of its award-
winning driver safety program.
As Ford Driving Skills for Life
turns “Sweet 16” – the traditional
driving age across most of North
America – its 2019 national tour
will kick off at NRG Stadium in
Houston, said Ford spokes-
woman Marci Frick.
The stop will be the first of

more than 60 free, hands-on driv-
er training sessions for teens and
parents in 14 cities across the
United States. More than 6,000
people in the U.S. will get behind
the wheel this year with profes-
sional drivers on a specially de-

signed course to learn advanced
maneuvers that can help keep
them safe, Frick said. Class dates
will be announced later this year.
As Ford Driving Skills for Life

continues to move forward and
adapt to changing driver behav-
iors and new road safety con-
cerns, the program will again in-
troduce innovative tools and add
specialized programming to en-
hance the learning experience
for new drivers.
Highlights of this year’s Ford

Driving Skills for Life program in-
clude:
• Innovative new sleep suit
technology to demonstrate
the dangers of drowsy driv-
ing.

• New training module to ex-
plain how to use ever-im-
proving vehicle safety tech-
nology.

• Expanded program for the
unique circumstances of
driving in rural and emerg-
ing markets.

• Addition of a parent module
to assist in teen training
away from Driving Skills for
Life events.

• U.S. communities that are
new participants in the pro-
gram’s hands-on training.

“Everything we do is designed
to reduce crashes and fatalities
by helping new drivers develop

Ford Promoting Safe Driving for Youths

The Ford Driving Skills for Life program is making a return visit to sites – including Michigan – across the U.S.
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future products at this time,
Flores said.
“Romulus has a long-standing

reputation of quality, productivi-
ty and performance and we are
proud of the hard work and com-
mitment displayed by the entire
Romulus team,” said GM Chair-
man and CEO Mary Barra during
a visit to the plant to meet with
employees and community lead-
ers.
“GM’s investment in Romulus

will enable the plant to con-
tinue playing an important role in
our core business going for-
ward.”
Since 2009, GM has invested

more than $880 million in the Ro-
mulus plant.
The plant currently employs

about 1,350 people.
“We are also proud of the hard

work and commitment of the en-
tire Lansing team. The Chevrolet
Traverse and Buick Enclave are
important products in our grow-
ing crossover portfolio,” Barra
said as she also visited the Lans-
ing plant and met with employ-
ees and Lansing community lead-
ers.
“This investment will allow us

to prepare the plant for future
crossover production.”
Also at the Feb. 18 announce-

ment in Lansing was General
Motors Executive Vice President
of Global Manufacturing Alicia
Boler Davis.
Since 2009, GM has invested

more than $600 million in the
Lansing Delta Township plant.
Lansing Delta Township as-

sembly, GM’s newest assembly
plant in the United States, has
built more than 2 million
crossovers since the facility
opened in 2006.
“With over 110 years of auto-

motive history in the Lansing

area, LDT is proud to be the first
U.S. manufacturing facility to be
a Gold Certified Leader in Energy
and Environmental Design
(LEED),” Barra said.
“Today, the plant operates

two shifts of production and
employs approximately 2,600 em-
ployees.”
GM has strong presence in

Michigan with more than 51,000
employees working at 33 loca-
tions, Flores said.
He said that Michigan is

home to more than 3,100 GM
suppliers and that GM spends
more than $10 billion with those
suppliers annually.

Lansing Delta Township/Lans-
ing Regional Stamping statis-
tics:
• Facility size – 3.6 million
square feet.

• Employees – approximately
2,421 hourly at the assembly
facility, 212 at the stamping
facility.

• Salaried – 214 at the assem-
bly facility, 18 at the stamp-
ing facility.

• Facilities – stamping plant,
body shop, paint shop
and general assembly facili-
ty.

• Highlights – advanced tech-
nologies, including 3D print-

ing onsite and collaborative
robots.

Since its opening, more than
two million crossovers have
been built at the site, Flores
said.
The Romulus plant originally

opened in 1976 as part of GM De-
troit Diesel Allison Division, mak-
ing diesel engines and compo-
nents, said Flores.
Romulus began to produce

engines in the 1980s, and, for
the last 30 years or so, has
produced more than 10.8 mil-
lion V8 engines and more
than 6.6 million V6 engines, he
said.

Romulus, Lansing GM Sites Getting Upgrades

Barra, right, talks with GM employees Angela Jarrett, left, and Kayla Owens in Romulus.

ming sensation, said Patterson.
Separating the engine compart-
ment from the passenger cabin,
he said, are two walls – one of
which is made of sheet-molded
composite material – with an air
gap in between.
The dual-wall dashboard,

which significantly reduces the
traveling sound that comes with
a running engine, mimics a semi-
anechoic chamber similar to
those used in noise, vibration
and harshness testing at Ford’s
driving dynamics lab.
Parker Lewis, Ford NVH engi-

neering manager, said keeping
noise out of the cabin with the
dual-wall dashboard is similar to
the technology used to keep
drinks hot or cold.
“This innovation is very simi-

lar in theory to an insulated
thermos or mug,” said Lewis.
“The multiple layers of a mug
keep unwanted ambient temper-
atures out, while the multiple
layers of this dashboard keep
unwanted noise out of the vehi-
cle cabin.”
Keeping wind and road noise

out is key to creating a quieter
cabin that passengers can
enjoy, said Lewis, but identify-

ing how that noise gets in in the
first place is just as important.
Just like the multiple layers of

the new dual-wall dashboard, Ex-
plorer’s windshield and front
side windows have not just one
layer of glass, but two, said
Lewis, adding that the layers are
separated by a sheet of clear
plastic, creating layers that serve
as a buffer between the interior
and the outside world.
As new powertrain technology

finds its way into today’s vehi-
cles, it can make for unique
sound experiences for passen-
gers, said Lewis, so the root
cause of noise is not limited to
that created by propulsion, wind
or the road. He noted that low-
and mid-frequency noise can
contribute to driver fatigue,
while higher frequencies can in-
hibit the ability to hold a conver-
sation in a moving vehicle.
Ford’s solution is Active Noise

Control, said Lewis, available on-
ly on Explorer Limited Hybrid,
which uses strategically placed
microphones throughout the cab-
in to listen for and pick up on un-
wanted frequencies that con-
tribute to noise conditions. Once
unwanted frequencies are discov-
ered, he said, the system cancels
them out by producing opposing

sound waves that come through
the audio system speakers.
“Think of it as thunder on a

stormy night,” said Lewis. “These
sound waves bounce around us
in a contained area, then the ve-
hicle’s audio system speakers
negate the thunder, essentially si-
lencing the environment.”
Together, the dual-wall dash-

board and acoustic glass work to
insulate passengers from un-
wanted sounds, while Active
Noise Control cancels them out.
He added that by establishing

test parameters through decades
of SUV customer feedback, an en-
gineer can not only determine
the level of quiet a buyer wants,
but identify areas where the all-
new Explorer can be made even
quieter.
“How all those pieces and ele-

ments coming together fit, and
what they are made from are crit-
ical questions for us to ensure
proper assembly to reduce gaps
that can allow wind noise in in
the first place,” said Lewis.
A new driving dynamics lab is

the latest addition to Ford’s suite
of noise, vibration and harshness
testing facilities. The lab allows
engineers to test vehicle sound
in different settings, including a
semi-anechoic chamber with
powered rollers to simulate road
noise, and in temperatures rang-
ing from minus 40 degrees to 140
degrees Fahrenheit to shrink and
expand materials that may cause
squeaks and rattles.
Different parts of the vehicle

are tested in the lab’s anechoic
chamber and reverberation
suite. The first provides an area
free of echo and reverberation
creates a pure working environ-
ment for sound, while the second
is used to determine how noise
permeates full components or
materials, such as sheet metal.
The new 2020 Explorer is the

first product to emerge from
Ford’s new driving dynamics lab.
It’s manufactured at Chicago
Assembly Plant and arrives in
dealer showrooms this summer.

Ford’s Going All Quiet With New Explorer
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Oakland County Executive L.
Brooks Patterson has declared
the week of March 24-30 as Se-
vere Weather Awareness Week,
during which the county will
conduct a special test of its out-
door warning system at 1p.m. on
Wednesday, March 27.
“Emergency preparedness

saves lives,” Patterson said.
“Whether it’s learning to spot
tornadoes or having an emer-
gency plan, we encourage resi-
dents, businesses and organiza-
tions to heighten their aware-
ness of severe weather.”
To help, Oakland County of-

fers free Skywarn weather spot-
ter training in March and April.
Those interested should go to

OakGov.com/HomelandSecurity
and click on the Skywarn logo to
register.
Individuals who attend Sky-

warn training sessions will learn
how to accurately observe
weather such as cloud features
that do and those that do not
lead to tornadoes. To learn
more, call 248-858-5300.

Look to the Skies
And Be Prepared,
Says Patterson

BRAKE SPECIAL

$22995
Most F.W.D. U.S. Cars • In-store offer ends 2-28-19

Check Our Price on
Tune Ups, Water Pumps,

Heater Cores & Other Repairs

DELUXE OIL
CHANGE
SPECIAL

Up To 5 Qts. Of
Oil Lube & Filter

•
No Disposal Fee

Includes topping off fluids

2-28-19

MMMMAAAAKKKKEEEE UUUUSSSS YYYYOOOOUUUURRRR FFFFIIII RRRRSSSSTTTT CCCCHHHHOOOOIIIICCCCEEEE

WARREN • 586-757-7203

$2336

MUFFLER & BRAKE SERVICE
23252 VAN DYKE
3 Blocks North of 9 Mile

HOURS: Mon.-Fri. 7:30am-5pm; Sat.-Closed

• Front Premium Disc Brake Pads

• 2 New Front Rotors

• Labor Included

RRAADDIIAATTOORR PPOOWWEERR
FFLLUUSSHH && FFIILLLL CCOOOOLLAANNTT SSYYSSTTEEMM

$7995
2-28-19

Extended Life
Coolant 

& G05 Extra
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Who says students have to
wait until college before gaining
the skills to be a first-class auto-
motive designer? Not the people
at FCA and the College for Cre-
ative Studies.
These two institutions have

teamed up again to encourage
and reward high school students
to look at automotive designing
as a potential career.
The is important because with-

out a nudge from an art teacher,
a visit to an art school or just
plain luck, some of the world’s
top automotive designers may
never have made their mark on
history, said FCA spokeswoman
Dianna Gutierrez.
Mark Trostle, head of Perform-

ance, Passenger Car and Utility
Vehicle Design for FCA – North
America, wants to change that.
Seven years ago, he revived a
contest he won as a high school
student that helped drive him to
where he is today, leading the de-
sign efforts for some of the most
desired vehicles on the road.
Gutierrez said.
The 2019 Drive for Design con-

test challenges U.S. high school
students in grades 10-12 to de-
sign the ultimate status vehicle
using any FCA brand. Just like in
the professional world, there is a
level of urgency – entries are due
by April 27. Three students will
be named winners from all valid
entries received, Gutierrez said.
“Today’s automotive designers

not only sketch cars, they create
some of the most advanced user
experience systems available,
work with 3D technology, re-
search color trends and create in-
terior spaces that are multifunc-
tional and beautiful,” said Trostle.
“As the field of automotive de-

sign grows, it’s vital that we in-
crease awareness and educate
students and parents about the
good-paying opportunities avail-
able. Many of today’s designers
had no idea that automotive de-
sign could be a career option and
we want to change that.”
This year, the FCA US design

team includes guest judge Josh
Welton, writer, artist and owner
of Brown Dog Welding LLC fabri-
cation and art studio in Detroit,
Gutierrez said.
Welton is an accomplished

welder, fabricator, teacher, artist,
writer, social media influencer,
podcast host, entrepreneur and
automotive enthusiast. He writes
for a variety of outlets, including
DodgeGarage.com, and shares
his artistic creations on social
media. Welton will help review
submitted sketches and select
this year’s winners.
To kick off this year’s competi-

tion, Trostle and Head of Jeep Ex-
terior Design Mark Allen partici-
pated in an “Ask Me Anything”
Facebook LIVE broadcast host-
ed by Josh Welton on Feb. 20.

Viewers submitted questions
via the Drive for Design Face-
book page (Facebook.com/Drive-
ForDesign), the FCA US Facebook
page, the FCA US Twitter (@Fi-
atChrysler_NA) and FCA US In-
stagram (@FiatChrysler_NA) han-
dles using #DriveForDesign,
Gutierrez said.
Three winners receive an ex-

clusive, behind-the-scenes tour
of the FCA US Product Design
studios in Auburn Hills, and the
opportunity to spend one-on-one
time with leading automotive de-
signers.
The winners also receive a

scholarship to attend the Precol-
lege Summer Experience Trans-
portation Design program at
College for Creative Studies.
The summer program curricu-
lum includes the fundamentals
of gestural sketching, perspec-
tive for both interior and exteri-
or automotive concepts and how
to translate designs into 3D mod-
els.
Drive for Design winners re-

ceive their awards on Friday,
June 14, at EyesOn Design’s “Vi-
sion Honored” Black Tie and
Silent Auction and will serve as
junior judges at the prestigious
EyesOn Design Car Show, held
every Father’s Day weekend at
the historic Edsel and Eleanor
Ford House in Grosse Pointe
Shores, Gutierrez said.
For detailed contest rules and

information on how to submit
sketches, visit www.FCAdrive-
fordesign.com. Students and par-

ents can also follow the FCA
North America social channels
for regular posts to educate and
inform followers about careers in
automotive design. Weekly up-
dates will be posted on the Drive
for Design Facebook page.

2019 FCA Student Design Contest Begins
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2019 RAM
1500 CLASSIC EXPRESS QUAD CAB 4X4

SALE PRICE
$27,709*

MSRP $41,185

$156* 36 MO.
10K
0 DOWN

2018 JEEP
LATITUDE 4X4

SALE
PRICE

MSRP $30,370

$19,998*

2018 DODGE
CHARGER GT AWD

SALE
PRICE

MSRP $36,025

$25,999*

• Saturday 9:00AM-2:00PM

2019 CHRYSLER
PACIFICA LIMITED

SALE PRICE
$34,446*

MSRP $47,830

$279* 36 MO.
10K
0 DOWN

BRUSED OR
DAMAGED CREDIT

NO PROBLEM!!

EMPLOYEE PRICING (or lower) TO EVERYONE ON ALL 2018’S IN STOCK

*PRICES AND PAYMENTS BASED ON EMPLOYEE ADVANTAGE DISCOUNT, PLUS TAX, TITLE, LICENSE, DOC FEE AND DESTINATION. 10,000
MILES PER YEAR. ALL FACTORY/FINANCE/LEASE LOYALTY REBATES ASSIGNED TO DEALER. SECURITY DEPOSIT WAIVED. MUST QUALIFY FOR
PREFERRED CREDIT RATING, NOT EVERYONE WILL QUALIFY. INCENTIVES SUBJECT TO CHANGE BY MANUFACTURER. LEASE PAYMENTS
INCLUDE ALL REBATES AVAILABLE. PICTURES MAY NOT REPRESENT ACTUAL VEHICLES. MUST TAKE DELIVERY FROM DEALER INVENTORY BY
2/28/19.

SAVE
$10,372*

0 DOWN

SAVE
$10,026*

SAVE
$13,476*

0 DOWN

SAVE
$13,384*

ALL REBATES
& INCENTIVES
ENDS THURSDAY
2/28/19 AT 8:00PM.

RED WINGS
Where Fit
Comes
First…

RED WING SHOE STORE
M-F 10-8; Sat. 10-5; Sun. 12-4

33289 Mound Rd.
Just North of 14 Mile Rd. in Stober Plaza – on the west side of the street

586-264-4500

• Safety Toes

• Professional
Fitting

• Wide Widths
In Stock

The Preferred
Brand

of Detroit’s
Auto Industry

for the Ram 1500 has been re-
duced by 225 pounds, the frame
using advanced materials and en-
gineering to eliminate 100
pounds while increasing stiffness
and durability for 12,750 pounds
of towing capability and 2,300
pounds of payload.
“A mild hybrid engine assist

technology called eTorque ap-
pears on this new Ram,” they
wrote. “Not a hybrid technology
in the traditional sense of a gas-
electric car, eTorque stores elec-
tricity in a lithium battery and
helps the automatic engine stop-
start system work more smooth-
ly. It also provides a bit of extra
power in short bursts. For now,
the Ram’s previously available
3.0-liter diesel V6 isn’t offered,
but it could show up in the 2020
model.”
They also liked that “inside,

the Ram delivers new technolo-
gy, highlighted by an optional in-
fotainment system with a mas-
sive 12-inch touchscreen display,
Apple CarPlay and Android Auto,
and multiple USB ports. (Ironi-
cally, a single CD player is op-
tional only on higher trim levels.)
“The new Ram’s predecessor

was one of the older designs
among American half-ton pick-
ups, but no more. Sharpened
new design, additional technolo-
gy, and increased capability vault
the 2019 Ram 1500 back to its

place as one of the top achievers
in its class.”
The new Uconnect 4C with a

massive 12-inch touchscreen
leads the pickup world with tech-
nology, featuring split-screen ca-
pability, 360-degree camera
views and exclusive content
from SiriusXM with 360L, Cappa
said, adding that active safety
and security systems join the
technology onslaught with adap-
tive cruise control, automatic
emergency braking and blind-
spot monitoring.
Edmunds guides car shoppers

online from research to purchase
with in-depth reviews of every
new vehicle, shopping tips from
an in-house team of experts, plus
a wealth of consumer and auto-
motive market insights, said Cap-
pa. Edmunds, he said, helps mil-
lions of shoppers each month se-
lect, price and buy a car with
confidence.
Regarded as one of America’s

best workplaces by Fortune and
Great Place to Work, Edmunds is
based in Santa Monica, Calif.,
and has a satellite office in De-
troit.
In 2009, the Ram Truck brand

launched as a stand-alone divi-
sion, focused on meeting the de-
mands of truck buyers and deliv-
ering benchmark-quality vehi-
cles, Cappa said, noting that that
focus leads Ram to design the in-
dustry’s most innovative, award-
winning trucks.

Ram 1500 Top of Edmunds
List for Best Pickup Truck

FCA, CCS and EyesOn Design brochure offers info to young designers.
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The 2018 Lincoln Navigator is
an SUV that best delivers on per-
formance and luxury, at least ac-
cording to the people at Ed-
munds.com.
They named the Navigator as

the best luxury SUV in the Web
site’s 2019 Edmunds Editors’
Choice Awards.
They wrote that Lincoln’s full-

size luxury SUV delivers in the
categories that matter most to
consumers, said Lincoln spokes-
woman Anika Salceda-Wycoco.
The awards are based on tests in
27 criteria, including driving and
performance, comfort, interior
and technology.
Lincoln Navigator sales kept

their momentum all through
2018, posting a 43.6 percent gain
in December on tight inventory,
according to sales statistics,
Salceda-Wycoco said. High-series
Lincoln Black Label and Reserve
Navigators represented 90 per-
cent of the SUV’s sales mix.
“Our editorial team tests more

than 300 vehicles a year ― that’s
more than a collective 17,000
hours behind the wheel,” said
Alistair Weaver, editor-in-chief at
Edmunds. “We’re going beyond
what’s hot and new to showcase
the best of the best from all the
cars on sale today. An Edmunds
Editors’ Choice winner repre-
sents the gold standard of auto-
motive excellence.”
Edmunds editors also called

the Navigator “one of our fa-
vorite luxury SUVs. Last year's
redesign enhanced the Naviga-

tor's already impressive capabili-
ty to carry people and tow heavy
loads. It also ushered in fresh
styling and new features. This
new Lincoln is at the head of the
class against its American coun-
terparts and likely earns front-
row status with valet attendants,
too.
“We think the 2019 Navigator

wears Lincoln’s new design lan-
guage well. It has both presence
and style, even when parked next
to SUVs from well-established
marques such as Mercedes-Benz
and Range Rover. Under the
hood is an impressive tur-
bocharged 3.5-liter V6 that
cranks out a stout 450 horsepow-
er and 510 pound-feet of torque.
All that massive power gets to
the ground via a 10-speed auto-
matic transmission. And while 10
speeds may seem like overkill,
you'll hardly notice the shifting,

and the additional gearing helps
improve both acceleration and
fuel economy.”
Editors also praised the Navi-

gator for not ignoring the SUV’s
interior.
“Inside, the Navigator uses

top-notch materials on every
panel. There are three rows of
adult-size seating, a massive
amount of cargo space, and mod-
ern tech behind the prominent
infotainment screen,” editors
wrote.
Lincoln sales statistics show

more than 55 percent of Naviga-
tor sales are conquest, with buy-
ers coming from Mercedes-Benz,
Cadillac, Land Rover and other
luxury brands. Navigator clients
also are skewing younger than
traditional Lincoln buyers, with
approximately 50 percent be-
tween the ages of 34 and 54,
Weaver said.

spected names in the marine in-
dustry with engines for their
stern-drive and inboard water-
crafts.”
He said GM’s success in the

marine industry comes, in part,
from leveraging the company’s
engineering expertise and manu-
facturing infrastructure. And
that’s something to build on, he
said.
“We decided that it’s time to

look at blending our proven ma-
rine product capability with our
other strengths and taking it all
to the next level with something
that fits precisely within the Gen-
eral Motors vision,” Nicholson
said.
To that end, GM created and

unveiled its prototype all-electric
boat at the Miami show. Nichol-
son said its name is Forward Ma-
rine FIRST.
“Our expertise in automotive

electrification has supported the
introductions in the last few
years of some of the industry’s
best EVs,” Nicholson said.
“We believe the time is right to

begin exploring and leveraging
General Motors engineering ex-
pertise, our economy of scale,
and over half a century of marine
industry expertise to do some-
thing other manufacturers can-
not.”
And that is exactly what GM

has done, Nicholson said, with
the prototype 24-foot all-electric
pontoon boat, the Forward Ma-
rine FIRST. The all-aluminum pro-
totype tri-hull pontoon boat is
powered by a proven automotive
grade propulsion system.
The proprietary hull is de-

signed to maximize power and
range and is made of one-eighth-
inch aluminum alloy.
The propulsion system is

strategically positioned and inte-
grated with a mid-ship-mounted
battery pack and drive unit,
which provides power to the out-
drive through a drive shaft.
“At the heart of this boat is a

60kWh battery that can provide
over 10 hours of cruising, a top
speed of over 20 mph, and can
be recharged using standard
110V outlet or a 220V SAE charge
station,” Nicholson said.
“Think about it – minimal

maintenance, no refueling, no
mess, no extra fuel costs, and vir-
tually silent operation. This is
the boat that will make relax-
ation more relaxing.
“Imagine having the ability to

enjoy drinks straight from the
onboard refrigerator, make some
food on an electric grill, watch
the onboard TV, and keep all
your favorite electronics charged
all day on this beautiful boat.”

GM is currently exploring how
this prototype improves the
boating experience.

CONTINUED FROM PAGE 1
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GM’s Using Its Newest EV
Tech to Build Better Boat

Navigator Finds Itself on Top of Best List

Edmunds rated the 2018 Lincoln Navigator “best luxury SUV.”

essential skills, gain experience
and improve decision-making,”
said James Graham, global
manager, Ford Driving Skills for
Life.
“We keep a close watch on new

trends that impact driving be-
havior and capture the attention
of teens and parents with train-
ing that is not only beneficial, but
interesting and fun, as it pro-
motes safe, smart driving.”
Following its 2019 launch in

Houston, the Ford Driving Skills
for Life tour will move on to Cali-
fornia, Florida, Massachusetts,
Michigan, Colorado, North Car-
olina, New York, Arizona and
Puerto Rico. A summer mountain
tour will visit Billings, Mont.;
Cheyenne, Wyo.; and Spokane,
Wash.
“We could not be more thrilled

to continue our long partnership
with Ford Driving Skills for Life,”
said Jonathan Adkins, executive
director, Governors Highway
Safety Association.
“The program clearly and ef-

fectively addresses the chal-
lenges faced by newly licensed
drivers and their parents. We’re
excited to see new additions this
year that will contribute to the
success of the Ford Driving Skills
for Life program.”
The Governors Highway Safety

Association reports teen drivers
have crash rates three times
higher per mile driven than driv-
ers age 20 and older.
The association also notes

that despite progress toward re-
ducing teen driving deaths, driv-
ers 16-20 years old involved in fa-
tal crashes increased by 3.6 per-
cent in 2016. Ford’s award-win-
ning Driving Skills for Life pro-
gram pairs hands-on ride-and-
drive clinics with an emphasis on
the dangers of drunk, drugged
and distracted driving.
“Each year, we have a new

group of inexperienced drivers
hitting the roads,” said Graham.
“Programs such as Ford Driving
Skills for Life are critical to help-

ing keep new drivers safe on the
roadways. Programs like ours
help save lives.”
This year, Ford Driving Skills

for Life is exploring new program
elements, new road safety part-
ners and the use of technology to
increase awareness and engage-
ment with drivers around the
world, Frick said.
Since 2003, Ford Motor Compa-

ny’s signature safe driving pro-
gram has provided real-world
driver training in vehicles or
through its online academy to
more than a million newly li-
censed drivers.
Ford Driving Skills for Life has

provided free, hands-on training
in 43 countries, adapting lessons
to meet specific road conditions
and environments for each loca-
tion, Frick said.
For more information and up-

dates on tour locations, visit
www.drivingskillsforlife.com.

Ford Safe Driving Classes
Coming Soon to State

CONTINUED FROM PAGE 1

(AP) – Tesla’s top lawyer is
leaving the company after only
two months on the job.
Tesla said in a prepared state-

ment Feb. 20 that General Coun-
sel Dane Butswinkas will return
to a legal practice in Washington,
D.C. He’ll continue to work for
Tesla as outside counsel.
No reason for the departure

was given.
He’ll be replaced by Jonathan

Chang, an eight-year company
veteran who had been vice presi-
dent of legal.
Butswinkas says he has

tremendous confidence in Chang
and the management team.
He is the latest in a long line

of top executives to depart the
Palo Alto, Calif., electric car and
solar panel company.
Last month, Tesla Inc. an-

nounced that Chief Financial Of-
ficer Deepak Ahuja would retire,
his second attempt at doing so.

Tesla’s Corporate
Lawyer Quits

After Two Months
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The new 2019 Ram Heavy Duty
pickup truck will have a starting
Manufacturer’s Suggested Retail
Price (MSRP) of $33,395, plus
$1,695 destination fee.
“In launching the new 2019

Ram Heavy Duty pickups and
Chassis Cab trucks, we knew it
was important to offer class-
leading capability, features and
technology. But it's also impor-
tant to offer our great products
at a competitive price,” said Reid
Bigland, head of Ram Truck
Brand – FCA. “We feel that we've
delivered the right mix that Ram
Truck customers – across a
broad spectrum – will appreci-
ate.”
The new 2019 Ram Heavy Duty

is available in a wide range of of-
ferings, from the well-equipped
Ram 2500 Tradesman regular
cab 4x2’s $33,395 MSRP to the
technology-leading Ram 3500
Limited Mega Cab 4x4 with 12-
inch Uconnect 4C touchscreen at
$67,050 plus destination.
Pricing of all models reflects

the standard 6.4-liter Hemi V8
engine with 8-speed automatic
transmission. The optional 6.7-
liter Cummins Turbo Diesel with
6-speed automatic transmission
is $9,100, while the optional
1,000 lb.-ft. of torque Cummins
High Output (3500 only), mated
to the Aisin 6-speed transmis-
sion, is $11,795.
The new Ram Heavy Duty

made its worldwide debut at the
North American International
Auto Show in Detroit in January
where its class-leading capability
with the segment’s highest
torque ratings, highest towing at
35,100 lbs. and highest payload
at 7,680 lbs. wrote the headlines,
said FCA spokesman Nick Cappa.
The 2019 Ram Heavy Duty will

deliver new features and tech-
nologies that make hitching trail-
ers easier and will provide confi-
dence while towing, Cappa said.
New features include adaptive
cruise control and Forward Colli-
sion Warning, both with full stop
while towing, 360-degree sur-
round-view camera, trailer re-
verse guidance, cargo-view cam-
era with dynamic gridlines, auxil-
iary cameras and bed-lowering
mode.
The new 2019 Ram 3500, 4500

and 5500 Chassis Cab commer-
cial trucks also recently made
their debut at the Chicago Auto
Show earlier this month. The
Chassis Cab lineup will have a
starting MSRP of $34,750, plus
$1,695 destination fee, Cappa
said.

FCA Unveils
2019 Price of

Ram HD Truck

MILAN (AP) – The European
carmakers’ association says new
passenger car sales in the region
dropped by 4.6 percent in Janu-
ary, weighed down by big de-
clines in Spain and Italy.
Despite the drop, the associa-

tion said on Feb. 15 that the 1.2
million cars sold last month in
the European Union marked the
second-best January since 2009.
It compared with 1.25 million a
year earlier.
German manufacturer Volks-

wagen registered a 6.5 percent
decline in sales, but maintained
its dominant 24 percent market
share.
Italian-American carmaker Fiat

Chrysler Automobiles saw sales
decline 15 percent.
French carmakers PSA and Re-

nault limited their drops to 2
percent and 0.7 percent respec-
tively. Luxury carmaker Daimler
saw sales fall 1.3 percent while
BMW slid by 2.7 percent.
Demand dropped off by 7.5

percent in Italy and 8 percent in
Spain.

European OEMs
Report Drop
In Car Sales
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#42333 #21552#44296

475 SUMMIT DRIVE • 248-292-2502 • 5825 HIGHLAND RD. (M59) • WATERFORD

CALL
BRUCE LITVIN
– 24/7 & 365 –

OVER 40 YEARS
OF QUALITY SERVICE

CELL # 1-586-405-5175
blitvin@lunghamer.com

1-888-665-5438

Please call with the vehicle you desire
and you will be delighted with the payment.

EENNDD OOFF TTHHEE
MMOONNTTHH
DDEEAALLSS
GGEETTTTIINNGG
HHOOTTTTEERR
PPLLEEAASSEE CCAALLLL
FFOORR DDEETTAAIILLSS……

Free shuttle service to home, office or shopping.

buff whelan chevrolet
WHERE THE DEALS MAKE THE DIFFERENCE, EVERY DAY SINCE 1970!

Van Dyke • South of 18 Mile • Sterling Heights
Jeff Caul

586-274-0396
PEP QUOTES BY PHONE OR EMAIL: JEFF CAUL AT JCAUL@BUFFWHELAN.COM

*See dealer for details. All Rebates/Incentives have been deducted from sale price/payment and are subject to change by
manufacturer without notice. All payments assume GM Employee Discount and GM Lease Loyalty. To qualify for GM Lease
Loyalty you must have a GM Lease in the household. All lease payments are based on 10,000 miles per year. 1st payment, tax, title and plate fee due at signing on all
leases unless otherwise noted. All deals expire 02/28/2019.
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METRO PKWY.

18 MILE RD.

SINCE
1989

CONVENIENT HOURS: MON. & THURS. 8:30AM-9PM / TUES., WED. & FRI. 8:30AM-6:30PM /

Thanks for making Buff Whelan Chevrolet the
#1 DEALER IN THE U.S.A. 2 years in a row

OVER 1,000
New Chevrolets

in Stock!

CALL
JEFF CAUL

586-274-0396

2019 CHEVY TRAVERSE 1LT
w/ Convenience and Confidence package

$351+TAX WITH$0DOWN

NO SECURITY DEPOSIT REQUIRED
Equiped with Power Lift Gate, Remote Start, Heated Seats, Auto A/C, 8” Touch Screen Radio,
Back Up Camera & More…

36 MTH LEASE
10,000 MILES

2019 CHEVY MALIBU 1LT

36 MTH LEASE
10,000 MILES

2019 CHEVY EQUINOX 1LT

$224+TAXWITH$0DOWN

NO SECURITY DEPOSIT REQUIRED
Equiped with 1.5L Turbo Engine, 7” touch screen radio, Onstar, Bluetooth, Keyless Entry,
Back Up Camera, Alum. Wheels, Deep Tinted Glass & More…

36 MTH LEASE
10,000 MILES

$266+TAXWITH$0DOWN

NO SECURITY DEPOSIT REQUIRED
Equiped with Power Locks, Power Windows, Keyless Entry, Remote Start, Back-Up Camera
Bluetooth, XM Radio, OnStar & More…

Keeping track of loved ones
just got a little easier for Chevy
owners.
The myChevrolet mobile app

recently received a new feature
that will help ease loved ones’
worries and make the process of
checking-in more convenient.
The feature is called Vehicle

Locate and it allows Chevy own-
ers to send automated text alerts
to friends and family when their
connected vehicle enters or
leaves a designated boundary
area, or arrives at or departs
from an address, said GM
spokesman Stefan Cross.
Owners can also use the fea-

ture to pinpoint the location of
their connected vehicle at any
given time.
The new mobile app update

replaces the Family Link ser-
vice, which was solely web-
based.
When setting up Vehicle

Locate, users can create bound-
ary areas, as wide as a 20-mile ra-
dius or as small as a specific ad-
dress.
Users can then select who

should receive alerts when their
vehicle either enters or leaves
that designated area. Up to 10
people can receive a specific
boundary alert, and each party
has to opt-in.
“At Chevrolet, we aim to make

our drivers’ lives easier through
smart and purposeful technolo-
gies,” said Alejandra Gonzalez,
Chevrolet’s product manager of
Remote Services.
“Vehicle Locate provides both

drivers and their loved ones
with peace of mind in a variety of
different drive-related scenar-
ios.”
Chevrolet has identified a

handful of different scenarios
where Vehicle Locate makes it
easier to stay connected:
• The Connected Commuter –
A working professional who

regularly notifies family or
friends once they have left
work or are nearing home.
Vehicle Locate eliminates
the need to send a text by
automatically sending out a
notification.

• The Concerned Parent –
When teenagers start driv-
ing, it can be a constant
point of worry for any par-
ent. To help minimize worry,
parents can work with their
new drivers to receive auto-
matic alerts when the vehi-
cle arrives at school or
when it leaves a designated
radius.

• The Modern Dater – Blind
and online dates can be ex-
citing, but the idea of meet
ing up with a stranger can
also be somewhat concern-
ing. Instead of regularly text-
ing friends and family mem-
bers updates on wherea-
bouts, daters can have their

vehicle automatically send
out a text once it has left the
planned restaurant or once
the vehicle has arrived back
at home.

• The Helpful Truck Owner –
Truck owners often get re-
quests to let friends borrow
their vehicle to help move or
transport large items. Vehi-
cle Locate can help the own-
er keep tabs on the truck
and anticipate its return.

Vehicle Locate is available to
owners of eligible 2012 model
year or newer Chevrolet vehicles
in the United States, Canada and
Mexico.
The service is part of the Re-

mote Access Plan, which also
provides mobile apps features
like remote key fob services
to remotely start, stop, lock
and unlock properly equipped
General Motors vehicles, and
on-demand diagnostics to
troubleshoot common issues.

Chevy’s New App Helps Keeping in Touch

The BMW Group and Daimler
AG are pooling their mobility
services to create a new global
player providing sustainable ur-
ban mobility for customers.
The two companies are invest-

ing more than a billion euros in
total to develop and more close-
ly intermesh their offerings for
car-sharing, ride-hailing, parking,
charging and multimodal trans-
port, said Daimler spokesman
Hendrik Sackmann.
The cooperation comprises

five joint ventures: REACH NOW
for multimodal services,
CHARGE NOW for charging, FREE
NOW for taxi ride-hailing, PARK
NOW for parking and SHARE
NOW for car-sharing.
“Our mobility services have

developed a strong customer
base and we are now taking the

next strategic step. We are pool-
ing the strength and expertise of
14 successful brands and invest-
ing more than €1 billion ($1.13B)
to establish a new player in the
fast-growing market for urban
mobility,” said Dieter Zetsche,
chairman of the Board of Man-
agement of Daimler AG and head
of Mercedes-Benz Cars.
“By creating an intelligent net-

work of joint ventures, we will be
able to shape current and future
urban mobility and draw maxi-
mum benefit from the opportuni-
ties opened up by digitalization,
shared services and the increas-
ing mobility needs of our cus-
tomers. Further cooperations
with other providers, including
stakes in startups and estab-
lished players, are also a possi-
ble option.”

BMW, Daimler Join Forces
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2019 BUICK ENCORE PREFERRED
PURCHASE FOR

$17,519*

$129*PER
MONTH

36
MONTHS

$999DOWN

LEASE FOR
STOCK# B591965

2019 BUICK ENCLAVE PREFERRED
PURCHASE FOR

$33,999*

$339*PER
MONTH

36
MONTHS

$999DOWN

LEASE FOR
STOCK# B592639

2019 BUICK ENVISION PREFERRED
PURCHASE FOR

$27,419*

$249*PER
MONTH

36
MONTHS

$999DOWN

LEASE FOR
STOCK # B591035

2019 BUICK REGAL PREFERRED
PURCHASE FOR

$28,239*

$399*PER
MONTH

36
MONTHS

$999DOWN

LEASE FOR
STOCK# B490146

2019 BUICK REGAL TOUR X PREFERRED
PURCHASE FOR

$28,239*

$399*PER
MONTH

39
MONTHS

$999DOWN

LEASE FOR STOCK# B490016

2019 SIERRA LIMITED
$189*PERMONTH 24MONTHS

LEASE FOR

$999DOWN

STOCK #G592455PURCHASE FOR

$32,329*

2019 GMCTERRAIN SLE1
$179*PERMONTH 24MONTHS

LEASE FOR

$999DOWN

STOCK #G590424PURCHASE FOR

$24,919*
2019 GMC ACADIA SLE1
$219*PERMONTH 36MONTHS

LEASE FOR

$999DOWN

STOCK #G592305PURCHASE FOR

$26,309*

2019 GMC CANYON
$299*PERMONTH 24MONTHS

LEASE FOR

$999DOWN

STOCK #G591193PURCHASE FOR

$38,819*

CREW CAB
DENALI

*All prices and payments include GM rebates. Pictures may not represent actual vehicle. Pricing subject to change per GM incentives. Prices and payments
are inclusive of active GM employee discount (unless otherwise stated). Must have GM Employee discount and lease loyalty. All leases are 10,000 miles per
year with approved A Tier credit. All Vehicles shown are $999 down unless otherwise stated. Disposition Fee may be required at vehicle turn in. Must have
lease loyalty or lease conquest vehicle in household on certain models. Prices and payments are plus tax, title, plate, doc fee, refundable security deposit
required on certain vehicles – to be determined by lender. 19 Double Cab is priced with Ed Rinke bonus cash, while supplies last. **$3,500 trade in is valid
on 2008 or newer vehicles w/ under 115k miles in drivable condition, no branded titles, reconditioning determined by appraiser. Certain restrictions may
apply, see dealer for complete details. ** Exp date: 2/18/2019.

LEASE FOR

$179*

PURCHASE FOR

$33,869*

24MONTHS
$999DOWN

*All prices and payments include GM rebates. Pictures may not represent actual vehicle. Pricing subject to change per GM
incentives. Prices and payments are inclusive of active GM employee discount (unless otherwise stated). Must have GM
Employee discount and lease loyalty. All leases are 10,000 miles per year with approved A Tier credit. All Vehicles shown are
$999 down unless otherwise stated. Disposition Fee may be required at vehicle turn in. Must have lease loyalty or lease
conquest vehicle in household on certain models. Prices and payments are plus tax, title, plate, doc fee, refundable security
deposit required on certain vehicles – to be determined by lender. Tahoe is a former courtesy vehicle. Silverado is priced with
Ed Rinke bonus cash, while supplies last. **$3,500 trade in is valid on 2008 or newer vehicles w/ under 115k miles in drivable
condition, no branded titles, reconditioning determined by appraiser. Certain restrictions may apply, see dealer for complete de-
tails. ** Exp date: 2/18/2019.

2019 CHEVROLET
SILVERADO 1500LIMITED CUSTOM

DOUBLE CAB

LEASE FOR

$179*

PURCHASE FOR

$22,139*

36MONTHS
$999DOWN

NO GM EMPLOYEE DISCOUNT REQUIRED • STOCK#WPCF3T

2019 CHEVROLETEQUINOXLS

LEASE FOR

$189*

PURCHASE FOR

$29,689*

36MONTHS
$999DOWN

2019 CHEVROLET
COLORADO 4WDWTCREWCAB

LEASE FOR

$199*

PURCHASE FOR

$19,839*

36MONTHS
$999DOWN

2019 CHEVROLETMALIBULS

PER
MONTH

PER
MONTH

PER
MONTH

PER
MONTH

LEASE FOR

$299*

PURCHASE FOR

$31,369*

36MONTHS
$999DOWN

2019 CHEVROLETTRAVERSELS

PER
MONTH

HURRY, OFFER ENDS 2/18/2019.

LEASE FOR

$129*

PURCHASE FOR

$16,319*

24MONTHS
$999DOWN

2019 CHEVROLETTRAXLS

2018 GMC SIERRA
$469*PERMONTH 36MONTHS

LEASE FOR

$999DOWN

STOCK #G585783PURCHASE FOR

$49,999*

CREW CAB
DENALI

LEASE FOR

$329*

PURCHASE FOR

$24,149*

36MONTHS
$999DOWN

2019 CHEVROLETCAMARO1LT

PER
MONTH

LEASE FOR

$429*

PURCHASE FOR

$43,789*

36MONTHS
$999DOWN

2019 CHEVROLETTAHOELS • Courtesy Vehicle

PER
MONTH

PER
MONTH

ELEVATION
EDITION

2019 GMC YUKON SLE
$459*PERMONTH 36MONTHS

LEASE FOR

$999DOWN

STOCK #WNMC2KPURCHASE FOR

$45,279*

ULTIMATE
PACKAGE
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