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Practical Truck Experience
Guides Ram Engineers

Detroit’s Heavy Duty Pickup Trucks Go to Battle

Fans of GM Heavy Duty (HD)
trucks now have another choice.

A month after GM introduced
the 2020 Sierra HD, Chevrolet has
debuted the full lineup of its all-
new 2020 Silverado HD – the
strongest, most capable Silvera-
do HD ever.

The new truck was unveiled in
Flint by General Motors Presi-
dent Mark Reuss on Feb. 5.

The pickup will be built at the

Flint Assembly plant. The new
2020 Silverado HD is longer,
wider and taller than its prede-
cessor with a wheelbase that’s
been stretched 5.2 inches on
Crew Cab models and is scaled
for HD customers, said GM
spokesman Mike Ofiara. The Sil-
verado HD will be available in
five distinct trim levels – Work

GM Launches New HD
Pickup with Silverado

by Jim Stickford

Competition in the pickup
truck market has Detroit auto-
makers tweaking their vehicles
from front to back.

To that end, Ram Truck has just
unveiled a new multi- function tail-
gate that “adds even greater util-
ity to the truck industry’s cargo-
man-agement and storage leader,
said FCA spokesman Nick Cappa.

The Ram 1500 multifunction
tailgate feature is unique among
all pickups and offers customers
cargo-access flexibility without
compromise, Cappa said. In ad-
dition to retaining the capabili-
ties of a fully dampened, drop-
down tailgate with remote re-
lease options, the Ram multi-
function tailgate adds a first-of-

The Heavy Duty (HD) truck
wars just got a little fiercer. Just
weeks after GMC and Ram intro-
duced their HD trucks, Ford has
unveiled the new 2020 F-Series
Super Duty pickup.

“Super Duty customers have
demanding and diverse needs –
from towing heavy trailers to re-
pairing critical infrastructure,”
said Kumar Galhotra, Ford presi-
dent, North America.

“Productivity is their lifeblood
and their truck is their biggest
tool. Our new Super Duty has
more power, more payload and
towing capability and better tech-
nology than ever to help these
customers build a better world.”

F-Series Super Duty had the
most market share in industries
such as government with more
than 60 percent share, petrole-
um with 50 percent share and
utility services with more than
45 percent share, according to
Ford’s analysis of IHS Markit TIP-
Net U.S. registration data, Janu-
ary 2017 through November
2018, said Ford spokeswoman
Dawn McKenzie.

Assembled in the United
States, Ford’s F-Series Super
Duty is built with pride at both
Kentucky Truck Plant in
Louisville and Ohio Assembly
Plant in Avon Lake.

New F-Series Super Duty im-
provements include new gas and
diesel engines, a new 10-speed
automatic transmission, chassis
upgrades, exterior and interior
design updates, and smart ad-
vanced technology that raises
the bar again in towing, payload
and connectivity.

A new Ford-designed and
Ford-built 7.3-liter V8 joins the
standard 6.2-liter V8 in Super Du-
ty’s gas engine stable.

The Ford-designed and Ford-
built third-generation 6.7-liter
Power Stroke diesel V8 is up-
graded to deliver more power
and torque, McKenzie said.

Ford Unveils
Super Duty

The 2020 Silverado HD joins the new GMC Sierra in the GM portfolio. The Ram 1500 tailgate now comes in many shapes and sizes.
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The numbers are in and some
of Detroit automakers’ hourly
employees will be receiving
bonus checks higher than last
year.

GM led the pack, with hourly
employees receiving bonuses up
to about $10,750.

On Feb. 6, GM officials stated
that, based on the 2018 full-year
results for the company’s North
America business, more than
46,500 eligible U.S. hourly em-
ployees will receive the profit-
sharing checks.

“When GM delivers good busi-
ness results, our eligible hourly
employees in the U.S. share in
the company’s success,” said

Mary Barra, GM’s CEO and chair-
man.

“To build on our performance,
we must continue working
together to deliver strong safety,
quality and productivity re-
sults.”

Since 2010, certain eligible GM
U.S. hourly workers have earned
more than $80,500 in profit-
sharing payments, said GM
spokesman Dan Flores.

Eligible employees are sched-
uled to receive the payment in
their Feb. 22 paycheck.

The program is based on a
contractually negotiated formula
between General Motors and the
UAW.

In 2018, GM North America
earned EBIT-adjusted income of
$10.8 billion on increasing sales
of GM’s newest crossovers, the
launches of the full-size Chevro-
let Silverado and GMC Sierra
pickups, and disciplined cost
control.

In late January, Ford reported
that 2018 profit-sharing for eligi-
ble hourly full-time UAW-repre-
sented employees would be ap-
proximately $7,600 on a full-year
basis and will be paid on March
14.

Ford CEO Jim Hackett told re-
porters that the full year, net-
income was $3.7 billion and com-
pany adjusted EBIT was $7 bil-

lion, driven by North America,
with an EBIT margin of 7.9 per-
cent, and Ford Credit EBIT of $2.6
billion, its highest in eight years.

While auto operations report-
ed a lower EBIT than a year ago,
driven by China and Europe, all
regions continued to focus on im-
proving operational fitness while
building on core company
strengths, said Hackett.

In Europe, Ford posted
record SUV sales, while Ranger
was the region’s best-selling
pickup, and Ford once again
was the best-selling commercial
vehicle brand, Hackett said.

Hourly Employees to Receive Profit-Sharing

Hinrichs shows off the vehicles that will be built at Ford Chicago Assembly after $1 billion in upgrades.

Building the future is an expen-
sive proposition. But that hasn’t
stopped Ford Motor Company
from making major investments
in its infrastructure.

Ford will be investing $1 billion
in Chicago Assembly and Stamp-
ing Plants and adding 500 new
jobs as it prepares to launch
three highly anticipated new
SUVs that go on sale later this
year, said Ford spokeswoman
Kelli Felker.

The transformation at the
plant, which will begin in March,
will expand capacity for the pro-
duction of the new Ford Explorer
– including the Explorer ST and
Explorer Hybrid – the new Police
Interceptor Utility and the all-
new Lincoln Aviator, Felker said.

The work will be completed in
the spring. The additional 500
full-time jobs bring total employ-

ment at the two plants to approx-
imately 5,800.

With the Chicago investment,
Ford is building a new body shop
and paint shop at Chicago As-
sembly, and making major modi-
fications to the final assembly
area. At Chicago Stamping, the
company is adding a new stamp-
ing line in preparation for the
2020 Ford Explorer, Police Inter-
ceptor Utility and Lincoln Avia-
tor.

Advanced manufacturing tech-
nologies at the plants include a
collaborative robot with a cam-
era that inspects electrical con-
nections during the manufactur-
ing process, Felker said. In addi-
tion, he said, several 3D printed
tools will be installed to help em-
ployees build these vehicles with

Ford Upgrades Chicago Plant
At a Cost of $1 Billion
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Truck, Custom, LT, LTZ and High
Country – available across 22
cab, bed, chassis and driveline
configurations.
Max towing capability increas-

es an enormous 52 percent to an
available 35,500 pounds. It’s also
the third new Silverado in just 18
months, each designed for differ-
ent customers, said Ofiara.
“We set out to make the best

HD trucks on the market, bar
none,” said Jaclyn McQuaid,
chief engineer, Silverado HD. “We
increased towing capabilities
across the line, not just for dually
buyers.
“We added class-leading tow-

ing technologies, such as 15
available camera views, to make
trailering more convenient,
whether pulling a large cargo
trailer or fifth-wheel camper. And
we made a host of changes to
make tasks easier.”
Ofiara said that about 1,000

employees will be added to Flint
Assembly to build the new Silver-
ado HD. An emphasis was made
to choose people who were laid
off from recent GM plant clos-
ings.
Customers can choose be-

tween two new powertrains. The
standard engine is a new 6.6L V8
gas with direct injection making
401 hp and 464 lb.-ft. of torque
mated to a six-speed automatic
transmission. That’s an 11 per-
cent increase in horsepower and
a 22 percent increase in peak
torque, respectively, resulting in
18 percent more towing capabili-
ty.
Then there’s the Duramax 6.6L

Turbo-Diesel V8 engine making
445 hp and 910 lb.-ft. of torque
coupled with a new Allison 10-
speed automatic transmission.
In addition, every component

between the transmission and
the wheels has been upgraded.

2020 Silverado HD highlights
include new, more powerful 6.6L
V8 gas engine with direct injec-
tion for greater performance and
stronger trailering capability
with 22 percent more torque and
up to 18 percent more towing
compared to the truck’s previous
6.0L gas engine, Ofiara said.

A new Allison 10-speed auto-
matic transmission is matched
with the available Duramax 6.6L
V8 Turbo-Diesel engine for the in-
crease in max towing.
The Silverado HD comes with

Autotrac active two-speed trans-
fer case on 4x4 models that elec-
tronically controls “4 Auto”
mode, allowing the truck to
seamlessly shift between two-
wheel drive and four-wheel drive
based on road conditions, Ofiara
said.
The in-vehicle trailering sys-

tem features an optional total of
15 available camera views (re-
quires an installed accessory
camera), such as HD Surround
Vision and other unique views in-
cluding a transparent trailer fea-
ture to help provide added confi-
dence when towing.
This also features increased in-

tegration with the myChevrolet
mobile app, Ofiara said.

The HD-exclusive sculpted ex-
terior design features the most
differentiation from the Silverado
1500 ever – the roof is the only
shared sheet metal.
Heavy-duty details are de-

signed to make work easier and
more intuitive, including features
such as an easy-access engine
block heater outlet, easy-to-fill

diesel exhaust fluid (DEF) tank
with opening inside the fuel door,
a more integrated snow plow
prep package and new, advanced
trailering mirrors with available
spot lamps and more.
The BedStep feature and larger

CornerSteps makes it easier to
load or reach items in the cargo
box, which is designed to hold a
pair of size-12 boots and up to
500 pounds.

even higher quality for cus-
tomers.
The production of three new

SUVs will add to Ford’s output in
the United States.
Ford was the No. 1 producer of

vehicles in the U.S. and the lead-
ing exporter of vehicles from the
U.S., building nearly 2.4 million in
2018, and employs the most
hourly U.S. autoworkers, said
Felker.
“We are proud to be America’s

top producer of automobiles,”
said Joe Hinrichs, president,
Global Operations. “Today, we
are furthering our commitment
to America with this billion dol-
lar manufacturing investment in
Chicago and 500 more good-pay-
ing jobs.
“We reinvented the Explorer

from the ground up, and this
investment will further strength-
en Ford’s SUV market leader-
ship.”
“Ford’s announcement of 500

additional jobs and over $1 bil-
lion in plant investments is a tes-
tament to the quality and hard
work of UAW Ford members,”
said Rory Gamble, vice presi-
dent of the UAW Ford Depart-
ment.
“Every day, UAW Ford mem-

bers head to work, proud of the
products they build and the
craftsmanship required in vehi-
cles like the Explorer, Aviator
and Police Interceptor. Ford’s in-
vestment announcement demon-
strates a commitment to the ded-
ication of UAW members in
Chicago.”
Employee-related improve-

ments to make the plant a better

place to work total $40 million
and include a new LED lighting,
cafeteria updates, new break
areas, and security upgrades in
the parking lot, Felker said. The
company’s investment is sup-
ported by Ford’s partnership
with the UAW, along with federal,
state, county and local govern-
ment.
“As Chicago continues to

strengthen our diverse economy,
Ford’s commitment to add 500
jobs and infuse nearly a billion
dollars into their Southeast Side
assembly plant is a vote of confi-
dence in our people and our
future,” said Mayor Rahm
Emanuel.
“The assembly plant is a local

and regional economic engine
where iconic American brands
like the Lincoln Aviator and Ford
Explorer are built. This invest-
ment is a testament to the
strength and vibrancy of Chica-
go’s manufacturing sector, and I
look forward to Ford’s presence
in our city for generations to
come.”
Chicago Assembly, located on

the city’s south side, is Ford’s
longest continually operating ve-
hicle assembly plant. The facto-
ry started producing the Model T
in 1924 and was converted to war
production during World War II.
Ford represents nearly two-

thirds of police vehicle sales in
the U.S., said Felker.
In 2017, she said, the Ford

Police Interceptor Utility alone
accounted for more than half of
all police vehicle sales in the U.S.,
outselling all other police vehi-
cles combined.
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Winter Fun Fest
27th Annual Caseville Shanty Days

See Us On Facebook

February 15th-17th, 2019
Sponsored by the Caseville Area Chamber of Commerce

• Winter Games • Polar Bear Dip
• Ice Fishing Contest • Broom Ball
• DJ • Beer Tent • Chili Cook-Off

• Antique/Vintage Snowmobile Show
•Fireworks Saturday 8:30 p.m. Sponsored by

Bell Engineering LLC

Winter Fun Fest!
BELLA VISTA INN - BOARDWALK GRILL & BAR

989-856-2650 www.bella-caseville.com

JAGER GIRLS, free giveaways, free pool and darts, games, DJ, dancing,
dining, and no cover charge!

Caseville, MI Remodeled Rooms
$79 per night

Shanty Days 2019
Feb. 15th-17th

Jacuzzi Suites
from $179 per night

GM Adds 2020 Silverado HD Pickup Truck to Lineup

The new Silverado HD may be strong, but it doesn’t stint on comfort.

Ford Investing $1B in Chicago Assembly
CONTINUED FROM PAGE 1
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DETROIT (AP) – General Mo-
tors started laying off about
4,300 white-collar workers
worldwide last week.
In November, the company

said it wanted to cut 8,000
salaried and contract workers so
it can raise profit margins and in-
vest more in autonomous and
electric vehicles.
The company says 2,200

white-collar employees took
buyouts, while another 1,500
contract workers were let go.
Many of the layoffs will hap-

pen at GM’s technical center in
Warren. Most of those employ-
ees work on components for in-
ternal combustion engines and
discontinued car models.
GM also plans to close one

Canadian and four U.S. car facto-
ries, shedding another 5,000
jobs. But 2,700 U.S. workers will
be offered jobs at other facto-
ries.
GM says the layoffs are part of

a restructuring that will add up
to $2.5 billion to its bottom line
this year.

General Motors
Starts Laying
Off Employees

http://www.detroitautoscene.com
mailto:info@detroitautoscene.com


its-kind 60-40 split, swing-away
functionality.
“When you’re trying to attract

new customers to a truck brand,
you need to be innovative,”
Cappa said. “So finding new
ways to utilize the space in the
truck bed is pertinent and it’s
our job.”
And Ram has done that, Cap-

pa said. Features such as Ram’s
Box Bedside Storage, Movable
Anchor Points and its System
Bed Divider matter, he said.
“If you’ve ever had to tie

something down in your
truck, having anchor points
that are movable really help be-
cause different items come in
different sizes and shapes,”
Cappa said. “And now our multi-
functional gate puts us at the
top in terms of pickup bed uti-
lization.”
“Ram multifunction tailgate’s

dual side-hinged tailgate doors
further enhance the 1500’s
bed access and utility,” said
Reid Bigland, head of Ram Brand
– FCA. “Independent opening
features make curbside loading
easier. Being able to access
the bed closer to the bumper
makes stepping up easier;
makes loading bulky items
easier; makes unloading and
washout easier, and allows fork-
lift loading.”
Unlike other multi-element

tailgates, the Ram multifunction
tailgate is trailer-friendly and
does not require that the trailer
and hitch be removed before
opening. With a 2,000-lb. load
rating, Ram multifunction tail-
gate retains all of the traditional
tailgate’s capability.
“The Ram multifunction tail-

gate is intuitive to operate and
owners will find it immediately
useful,” said Bigland. “Combined
with Ram’s class-exclusive Ram-
Box feature and new tailgate
step, we’re taking Ram’s cargo
management and storage to the
next level.”
Ram’s multifunction tailgate

has four configurations: open
flat, open left door only, open
right door only and open both
doors. Each door swings open
88 degrees and access can be
further enhanced via a re-
tractable center-mounted step
option.
Among the 2019 Ram 1500’s

other innovative storage solu-
tions are the RamBox cargo
management system, Cappa
said.
The RamBox system includes

versatile, weatherproof, lock-
able, illuminated and drainable
storage bins built into the bed
rails. RamBox bins also feature a
handy 115-volt, 400-watt outlet.
Also available with RamBox is a
pickup bed divider/two-foot bed
extender and cargo rail system
with four sliding, adjustable
cleats.
Interior storage was also high

on the priority list for the new
Ram 1500, Bigland said. A
reimagined center console with
12 different storage configura-
tions offers never-before-seen
customization for the most ac-
tive interior real estate.
“There are a number of auto-

motive technologies that cur-
rently exist,” Cappa said. “Ram
engineers have spent a lot of
time refining and extending this
technology in trucks. For exam-
ple, people these days pretty
much expect trucks to have tire
pressure monitoring. But Ram

has extended that technology so
drivers can monitor the pres-
sure of the tires of the trailers
they are towing.”
The same goes for blind spot

monitoring technology, Cappa
said. Trucks these days come
standard with blind spot moni-
toring, but Ram now extends
that monitoring to trailers.
In total, the Ram 1500 features

more than 151 liters of interior
storage capacity – nearly 100
percent more than the closest
competitor, Cappa said.
The multifunction tailgate will

be available across all seven
2019 Ram 1500 models and
will reach dealerships in the sec-
ond quarter of 2019. Manufac-
turer’s Suggested Retail Price is
$995. The optional center step is
$295.
“All you need to redesign a

truck are a bunch of engineers
who use these vehicles in their

everyday life,” Cappa said. “And
that is what we have at Ram.
“Our engineers are truck users

themselves and they are always
talking about what features they
find useful and what new fea-
tures would be cool to have to
make their truck use even bet-
ter.”

Dual side-hinged tailgate
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2019 RAM
1500 CLASSIC EXPRESS QUAD CAB 4X4

SALE PRICE
$27,709*

MSRP $41,185

$156* 36 MO.
10K
0 DOWN

2018 JEEP
LATITUDE 4X4

SALE
PRICE

MSRP $30,370

$19,998*

2018 DODGE
CHARGER GT AWD

SALE
PRICE

MSRP $36,025

$25,999*

• Saturday 9:00AM-2:00PM

2019 CHRYSLER
PACIFICA LIMITED

SALE PRICE
$34,446*

MSRP $47,830

$279* 36 MO.
10K
0 DOWN

BRUSED OR
DAMAGED CREDIT
NO PROBLEM!!

EMPLOYEE PRICING (or lower) TO EVERYONE ON ALL 2018’S IN STOCK

*PRICES AND PAYMENTS BASED ON EMPLOYEE ADVANTAGE DISCOUNT, PLUS TAX, TITLE, LICENSE, DOC FEE AND DESTINATION. 10,000
MILES PER YEAR. ALL FACTORY/FINANCE/LEASE LOYALTY REBATES ASSIGNED TO DEALER. SECURITY DEPOSIT WAIVED. MUST QUALIFY FOR
PREFERRED CREDIT RATING, NOT EVERYONE WILL QUALIFY. INCENTIVES SUBJECT TO CHANGE BY MANUFACTURER. LEASE PAYMENTS
INCLUDE ALL REBATES AVAILABLE. PICTURES MAY NOT REPRESENT ACTUAL VEHICLES. MUST TAKE DELIVERY FROM DEALER INVENTORY BY
2/18/19.

SAVE
$10,372*

0 DOWN

SAVE
$10,026*

SAVE
$13,476*

0 DOWN

SAVE
$13,384*

WE DO HOUSE CALLS OR COME SEE US…
Before You Trade-In or Sell Your Car

Buyer & Seller of Clean Vehicles Since 1975!

248.332.8326
1153 Baldwin Rd • Pontiac • www.jimdouglasautosales.com

You’ll Get Your Tax Break
Plus 100’s if not 1,000’s More

2019 Ram 1500’s New Tailgate Adds Flexibility

Doors open wide, not down

Retractable center-mounted step

In the Asia Pacific region, India
and Thailand achieved record
full-year sales, and Lincoln set
a new annual sales record for
the fourth consecutive year in
China.
At FCA US, eligible UAW-repre-

sented employees will receive
average profit-sharing payments
of $6,000, based on the compa-
ny’s 2018 financial performance,
said FCA spokeswoman Jodi
Tinson.
Last year, FCA US hourly

employees took home a bonus
of $5,500.
Approximately 44,000 employ-

ees will receive the payment on
March 8.
With this payment, FCA US

hourly employees have received
on average more than $29,000 in
profit-sharing since 2009, Tinson
said.
As negotiated in the 2015 FCA

US-UAW Collective Bargaining
Agreement, the 2018 profit-
sharing payment is based on
the adjusted Earnings Before
Interest and Taxes (EBIT) margin
performance of the North
American region reported in
the FCA N.V. financial results and
on individual compensated
hours.
In total, FCA has invested

more than $10 billion and creat-
ed nearly 30,000 new jobs in the
U.S. since 2009, Tinson said.

Detroit Hourly
Employees

Get Bonuses
CONTINUED FROM PAGE 1
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INSURANCE
MADE EASY!

Kristin Newsome,
Agent.

INSURANCE
MADE EASY!

INSURANCE SHOPPERS AGENCY
Phone: 810.388.9200 | Fax: 810.400.6100

Email: knewsome@marysvilleisa.com

We Have Discounts for:
Engineering, Accounting
Medical/Dental Employees

The minivan, which was in-
vented by Chrysler, is officially
35 years old – and that’s worth
celebrating.
To mark the occasion of the

minivan’s 35th anniversary, FCA
is releasing several special
editions, said FCA spokeswoman
Claire Carroll.
“We created the minivan seg-

ment and we’re proud of our
place in it, and we will continue
to innovate like we’ve done with
the first hybrid minivan, indus-
try-exclusive Stow ’n Go seating,
Uconnect Theater with 10-inch
touchscreens in the second row
and much more,” said Steve
Beahm, head of Passenger Car
Brands, Dodge//SRT, Chrysler
and FIAT – FCA North America.
“More than 14.6 million fami-

lies have created lasting memo-
ries in their minivans throughout
the past 35 years, through home
projects, road trips, soccer prac-
tice, you name it. There is no bet-
ter way to commemorate the an-
niversary of the people mover
that does it all, than by introduc-
ing an edition that offers even
more value to today’s families.”
Carroll said FCA has commem-

orated anniversaries every 5
years, so FCA employees knew
the minivan’s milestone was the
2019 model year.
New for 2019, the 35th Anniver-

sary editions will be available on
Chrysler Pacifica, Pacifica Hybrid
and Dodge Grand Caravan mod-
els, featuring new badging, an all-
black interior with Cranberry
Wine accent stitching, and up-
graded content, in addition to
the already extensive list of stan-
dard equipment, Carroll said.
The first modern minivan

rolled off the Windsor Assembly
Plant line on Nov. 2, 1983, spark-
ing a new segment of people
movers that rose in popularity
very quickly, transporting mil-

lions of moms, dads and kids,
and becoming part of their fami-
lies, Carroll said.
FCA US minivans are now ap-

pealing to a new generation, she
said. Kids who used to ride in the
second row are now in the dri-
ver’s seat, making memories with
families of their own.
With more than 14.6 million

minivans sold globally since
1983, FCA US tops the segment,
selling twice as many minivans
as any other manufacturer over
the past 35 years, and remains
the leader with 55 percent mar-
ket share in 2018 – the highest
ever attained.
FCA US, then called Chrysler,

invented the modern minivan in
1984 with the Dodge Caravan and
Plymouth Voyager. The first luxu-
ry minivan, the Chrysler Town &
Country, debuted in 1989.
The company still leads the

way with the best, most innova-
tive vehicle, said Carroll, to move
people and things – 115 minivan-
first innovations and 14.6 million
minivan sales later. Through all
six generations of the minivan,
FCA US has continued to deliver

versatility, functionality, safety
and technology.
Celebrating its status as the

most awarded minivan of the
past three years, with more than
100 awards, the Pacifica offers
class-leading gasoline and
hybrid powertrains and nearly
40 new minivan-first features,
said Carroll.
Available on Pacifica Touring L

(gas/hybrid), Touring L Plus and
Limited (gas/hybrid) models, the
35th Anniversary edition fea-
tures a 35th Anniversary badge
and a Liquid Chrome Chrysler
Wing badge with a Gloss Black in-
sert on the front fascia grille and
rear liftgate.
The all-black interior features

Cranberry Wine accent stitching
on McKinley and Nappa leather
perforated seats, steering wheel,
door trim, bezels on the instru-
ment panel (IP) and door han-
dles, and a 35th Anniversary em-
broidered logo on the front floor
mats.
35th Anniversary Pacifica mod-

els feature:
• Touring L: Memory driver’s
seat, eight-passenger seat-

ing, Mopar overhead DVD,
18-inch wheels

• Touring L Plus: Memory dri-
ver’s seat, eight-passenger
seating and dual-pane sun-
roof

• Limited: 20-inch wheels
35th Anniversary Pacifica Hy-
brid models feature:
• Hybrid Touring L: Premium
Audio Group with 13 Alpine
speakers, Uconnect 4C Nav
with 8.4-inch display, 17-inch
wheels

• Hybrid Limited: 18-inch
wheels

The S Appearance package
can be added to any 35th An-
niversary edition Pacifica or
Pacifica Hybrid for an even
sportier, blacked-out, custom-
ized exterior.
The 2019 Chrysler Pacifica is

available in 10 exterior colors:
Billet Silver Metallic, Brilliant
Black, Bright White, Dark Cor-
dovan, Granite Crystal Metallic,
Jazz Blue, Luxury White, Maxi-
mum Steel, Ocean Blue Metallic
and Velvet Red.
The Dodge Grand Caravan is

available on Grand Caravan SE

and SXT models. The 35th An-
niversary edition includes 17-
inch tech silver aluminum
wheels, 35th Anniversary fender
badge and a Bright grille.
Inside, an all-black interior fea-

tures Cranberry Wine accent
stitching on the seats, steering
wheel and door trim, a Piano
Black console and IP accent,
and a 35th Anniversary embroi-
dered logo on the front floor
mats.
35th Anniversary Grand Cara-

van models feature:
• SE: Stow ’N Go second-row
bucket seats, power driver’s
seat.

• SXT: Navigation radio, Driv-
er Convenience Group that
features heated front seats,
heated steering wheel, sec-
ond-row window shades.

The Chrysler Pacifica, Pacifica
Hybrid and Dodge Grand Cara-
van are built at Windsor Assem-
bly Plant in Windsor, Ontario.
Orders start this spring, with

35th Anniversary Editions arriv-
ing in dealerships this summer –
just in time for road trips, Beahm
said.

FCA Celebrates 35 Years of Minivans With Special Editions

The 1984 Plymouth Voyager was the first minivan ever lauched. This special edition 2019 Pacifica builds on decades of heritage.
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FCA US debuted eight com-
mercials online last week as part
of its “Big Game Blitz” digital and
social strategy.
One of the commercials, the

Jeep brand’s “More Than Just
Words,” has smashed the com-
pany’s record for most online
views, with over 106 million,
more than the audience size
for the Super Bowl broadcast,
said FCA spokeswoman Diane
Morgan.
In addition to breaking compa-

ny records for most views,
“More Than Just Words” has
been shared across Facebook,
Twitter and YouTube over
200,000 times cumulatively with
over 50,000 comments combined
reflecting overwhelmingly posi-
tive sentiment from fans across
social media, said Morgan.
As part of a concerted digital

strategy, FCA elected to reach
consumers exclusively through
social and digital channels, dur-
ing a time when many are watch-
ing commercials online and like-
ly to share, Morgan said.
“This year, we adopted a new

approach to launch our commer-
cials in advance of the Big Game
and our ‘gamble’ seems to be
winning as we continue to track
the videos through today,” said
Olivier Francois, chief marketing
officer, FCA.
“Together, our eight creative

executions have amassed over
169 million views. What is more
exciting is that engagement to
date suggests that Jeep brand’s
‘More Than Just Words’ on its
own has surpassed the TV audi-
ence viewership for the Big
Game.
“Viewers have been reacting

to it in a very powerful way, com-
menting across our digital and
social platforms and telling us
how much they appreciate the
message, and thanking us for it.
“Our fans are calling the video

one of the best Big Game com-
mercials ever. And while it didn’t
air in the game, people will re-
member it as one.”
The two-minute, “More Than

Just Words,” a visual narration of
“The Star Spangled Banner” with
music performed by OneRepub-
lic, was released Jan. 31 across
the brand’s digital and social
platforms. The song serves as a
catalyst that takes viewers on an
unexpected musical and visual
odyssey.
Social sentiment for the video

has been overwhelmingly posi-
tive, with all comments 99 per-
cent positive or neutral, Morgan
said.

FCA ‘Big Game’
Commercials
Big Success

FCA Canada reported 14,191
vehicles sold for the month of
January 2019, up 19 per cent
from the prior month (December
2018). The company continues
its strategy of reducing sales to
the daily rental segment.
Jeep brand reported sales of

4,664 vehicles for the month of
January. The top year-over-year
performer for the brand was
Jeep Compass with 816 sales, an
increase of 51 per cent in total
sales. At the retail level, Jeep
Compass sales of 812 were 85
per cent above the amount sold
in January 2018 (440). Jeep
Grand Cherokee saw its total
sales rise 13 per cent with 1,155
vehicles.
Chrysler brand reported 389

sales for the month. Dodge
brand reported 3,183 sales for
the month. Built in Brampton,
Dodge Challenger sales of 270
were up 184 per cent from the
same month last year. Dodge
Durango sales of 700 were up 74
percent.

FCA’s Canada
Sales Show

Real Strength
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DETROIT (AP) – General Mo-
tors posted an $8.1 billion net
profit for 2018, fueled by better
prices for vehicles sold in the
U.S., its most lucrative market.
It’s a strong rebound from the

previous year when the company
lost $3.9 billion on a giant tax ac-
counting charge.
GM made $10.8 billion before

taxes in North America, down
about 9 percent from 2017. But it
still means big profit-sharing
checks for about 46,500 union
workers in the U.S. They’ll get
$10,750 each, less than last
year’s $11,500.
The company said Feb. 6 that

it made $5.58 per share for the
year.
Without $2.5 billion worth of

special items largely due to re-
structuring, the profit was $6.54,
easily beating Wall Street expec-
tations of $6.29, according to a
survey by FactSet.
Full-year revenue rose 1 per-

cent to $147.05 billion, also beat-
ing estimates of just over $145
billion.
GM made $2 billion, or $1.40

per share in the fourth quarter.
Excluding restructuring charges,
the company’s per-share earn-
ings were $1.43, also breezing
past Wall Street expectations of
$1.24.
Chief Financial Officer Dhivya

Suryadevara said GM said it
made $2 billion on its joint ven-
ture in China last quarter, de-
spite slowing auto sales in the
country.
The Trump administration’s

tariffs on imported aluminum
and steel raised prices of those
commodities, costing the compa-
ny more than $1 billion last year.
Suryadevara expects another $1
billion increase this year.
“It’s a volatile environment as

you well know, and we’re going
to have to see how that goes,”
she said.
GM has managed to offset

some costs with efficiencies, she
told reporters Feb. 6.
For the full year, GM made

$423 million pretax from its inter-
national operations, about one-
third of the $1.3 billion from a
year earlier. GM Financial, the

company’s lending arm, earned
$1.9 billion, almost 60 percent
more than in 2017.
Cruise Automation, GM’s

autonomous vehicle unit, lost
$728 million, 19 percent more
than a year earlier. The company
expects to spend $1 billion on
Cruise this year, and CEO Mary
Barra predicted a profit on
autonomous vehicles early in the
next decade.
GM thinks that it will outpace

last year’s performance in 2019.
Suryadevara said she expects an
adjusted profit of $6.50 to $7 per
share.
Even with the profit, GM’s U.S.

sales last year fell 1.6 percent as
big SUVs and the company’s top-
selling Chevrolet Silverado pick-
up truck faltered during the
fourth quarter.
But sales of many smaller

SUVs rose and the average sale
price of a GM vehicle hit a record
of $36,974, the company said.
GM’s U.S. market share fell 0.4
percentage points to 16.7 per-
cent.
The profits are being an-

nounced as General Motors lays
off about 4,300 white-collar work-
ers, many of them at its giant
technical center in nearby subur-
ban Warren.
The company plans to close

five U.S. and Canadian factories
and eliminate a total of 14,000
salaried and blue-collar jobs as
part of a giant restructuring to
boost profit margins, prepare for
a downturn and invest more in
electric and autonomous vehi-
cles.
GM wanted to cut 8,000 white-

collar workers. About 2,200 took
retirement offers, and the com-
pany let go of another 1,500. This
week, GM started telling 4,300
other salaried workers that they
were out of a job.
The company plans to elimi-

nate about 6,000 factory worker
jobs by closing three car assem-
bly plants and two other facto-
ries.
But the company says there

are approximately 2,700 open-
ings for United States workers at
General Motors factories across
the nation.

General Motors’ Profits
Driven by U.S. Market

CONTINUED FROM PAGE 1

A new Ford-designed and Ford-
built 10-speed heavy-duty
TorqShift automatic transmission
is paired with the 7.3-liter V8 and
third-generation 6.7-liter Power
Stroke diesel V8.
Ford is the only manufacturer

to design and build all of its
heavy-duty engine and transmis-
sion combinations – ensuring the
powertrain works seamlessly
with all chassis components
and vehicle calibrations, said
McKenzie.

“With the addition of the
7.3-liter V8, upgrades to our
6.7-liter and the debut of an all-
new 10-speed transmission,
we’re delivering the strongest,
most capable Super Duty power-
train offerings yet,” said Mike
Pruitt, Ford Super Duty chief en-
gineer.
The 7.3-liter gas V8 engine

delivers high performance in a
compact package, Pruitt said.
“Based on decades of commer-

cial engine experience, this 7.3-
liter is expected to be the most
powerful gas V8 in its class – pro-
viding durability, ease of mainte-
nance, and the towing and pay-
load capability customers want,”
said Pruitt.
“It uses a new cam-in-block, over-

head valve architecture with cast
iron block and forged steel crank-
shaft for maximum durability.”
Port injection with variable-

valve timing optimizes the intake
and exhaust to match perform-
ance with workloads. Oil jets cool
the pistons under heavy loads.
Super Duty’s third-generation

6.7-liter Power Stroke includes a
new 36,000-psi fuel injection sys-
tem with all-new injectors that
precisely meter and spray up to
eight times per stroke to control
noise levels and optimize com-
bustion.
This innovative inboard ex-

haust diesel V8 features a re-
designed electronic-actuated
variable-geometry turbocharger
that provides improved pumping
efficiency and throttle response.
Structural enhancements in-
crease the strength of the cylin-
der head, block, connecting rods
and bearings to handle higher
cylinder pressure and increased
output.
New steel pistons provide

higher firing pressure capability
and less friction – meaning im-

proved performance and more
horsepower and torque than
ever, Pruitt said.
The truck’s standard 6.2-liter

gas V8 rounds out the three en-
gine choices for Super Duty cus-
tomers.
This workhorse offers heavy-

duty truck customers proven ca-
pability at an affordable price,
said McKenzie.
Ford is making its new 10-

speed TorqShift automatic trans-
mission available across all three
Super Duty engine offerings for
the new 2020 model. This
TorqShift features a wider gear
ratio span than the 6-speed and
is designed for the harshest tow-
ing conditions.
The heavy-duty transmission

continues to offer class-exclusive
live-drive power takeoff, which
allows the operator to engage
industrial equipment and acces-
sories, such as snowplows,
with the truck in motion, Pruitt
said.
This electronically controlled

transmission has selectable
drive modes that include normal,
tow/haul, eco, slippery, and deep
sand and snow.
The entire unit is so cleverly

engineered that – even with four
extra gears – it fits in the same
space as the 6-speed and weighs
only 3.5 pounds more, McKenzie
said.
Ford’s new 2020 F-Series Super

Duty will start shipping to deal-
ers this fall.

Ford F-250 Aims to Win in Heavy-Duty Arena

The F-250 HD truck aims to provide power and strength.

TOKYO (AP) – Toyota’s fiscal
third quarter profit plunged to
180.9 billion yen ($12.6 billion),
about a fifth of what the Japan-
ese automaker earned the previ-
ous year, despite relatively solid
sales, the Japanese automaker
said Feb. 6.
Toyota Motor Corp.’s October-

December profit in 2017 had to-
taled 941.8 billion yen, helped by
perks from U.S. tax reforms.
Toyota, Japan’s No. 1 automak-

er, said that profit for the latest
quarter was also hurt by unreal-
ized gains and losses in equity
securities.
Quarterly sales totaled 7.8 tril-

lion yen ($71 billion), up nearly 3
percent from 7.6 trillion the pre-
vious year, according to the mak-
er of the Camry sedan, Prius hy-
brid and Lexus luxury models.
Toyota lowered its profit for

the fiscal year through March to
1.87 trillion yen ($17 billion),
down from 2.5 trillion yen in the
previous fiscal year, and below
its earlier projection for 2.3 tril-
lion yen ($21 billion) profit.
Japanese rival Honda Motor

Co. Feb. 1 reported fiscal third-
quarter profit fell 71 percent
from a year earlier to 168 billion
yen ($1.5 billion) as growing in-
centives, an unfavorable ex-
change rate and flat vehicle sales
offset gains from cost cuts. Quar-
terly sales were unchanged at 3.9
trillion yen ($36 billion).

Toyota, Honda
Report Decline
In 3Q Profits

“We’re delivering
the most capable

Super Duty
powertrain

offerings yet. ”
– Mike Pruitt

Ford Chief Engineer
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HIBACHI BUFFET
LUNCH
BUFFET
$8.99
MMoonn--FFrrii •• 1111aamm--33::3300ppmm

Price Excludes Beverages

33431 Van Dyke at 14 Mile (Same Shopping Center as Walmart)

586-264-7000
Fax: 586-264-8080

CCAALLLL FFOORR RREESSEERRVVAATTIIOONNSS
CCAATTEERRIINNGG •• CCAARRRRYY--OOUUTT

WWee SSeerrvvee AAssiiaann && AAmmeerriiccaann CCuuiissiinnee

SSTTEEAAKK •• PPRRIIMMEE RRIIBB
SSEEAAFFOOOODD •• CCRRAABB LLEEGGSS

HHIIBBAACCHHII GGRRIILLLL
FFUULLLL SSUUSSHHII BBAARR

��������
TTrryy OOuurr NNeeww BBuuffffeett RRAATTEEDD 44 SSTTAARR!!

RED WINGS
Where Fit
Comes
First…

RED WING SHOE STORE
M-F 10-8; Sat. 10-5; Sun. 12-4

33289 Mound Rd.
Just North of 14 Mile Rd. in Stober Plaza – on the west side of the street

586-264-4500

• Safety Toes

• Professional
Fitting

• Wide Widths
In Stock

The Preferred
Brand

of Detroit’s
Auto Industry

by TOM KRISHER
AP Auto Writer

DETROIT (AP) – Cold tempera-
tures can sap electric car batter-
ies, temporarily reducing their
range by more than 40 percent
when interior heaters are used, a
new study found.
The study of five electric vehi-

cles by AAA also found that high
temperatures can cut into bat-
tery range, but not nearly as
much as the cold. The range re-
turns to normal in more comfort-
able temperatures.
Many owners discovered the

range limitations last week when
much of the country was in the
grips of a polar vortex.
Owners of vehicles made by

automobile manufacturers in-
cluding Tesla, the top-selling
electric vehicle company in the
U.S., complained on social media
about reduced range and frozen
door handles during the cold
snap.
“As long as drivers understand

that there are limitations when
operating electric vehicles in
more extreme climates, they are
less likely to be caught off guard
by an unexpected drop in driving
range,” Greg Brannon, AAA’s di-
rector of automotive engineer-
ing, said in a statement.
AAA tested the BMW i3s,

Chevrolet Bolt and Nissan Leaf
from the 2018 model year, and
the 2017 Tesla Model S 75D and
Volkswagen e-Golf. All have a
range of at least 100 miles per
charge.
The batteries were tested on a

dynamometer, which is like a
treadmill, in a climate-controlled
cell.
The automobile club tested

the cars at 20 degrees and 95 de-
grees, comparing the range to
when they were tested at 75 de-
grees Fahrenheit, according to a
report on the study.
At 20 degrees, the average

driving range fell by 12 percent
when the car’s cabin heater was
not used. When the heater was
turned on, the range dropped by
41 percent, AAA said.
At 95 degrees, range dropped 4

percent without use of air condi-
tioning, and fell by 17 percent
when the cabin was cooled, the
study found.

For example, AAA’s testers de-
termined that the Tesla’s range
when fully charged at 75 degrees
was 239 miles, but the mileage
figures fell approximately 91
miles, or 38 percent, at 20 de-
grees.
In a statement, Tesla disputed

the AAA results. The company
said that based on data collected
from its cars on the road, “the av-
erage Model S customer doesn’t
experience anywhere near that
decrease in range.”
The company said the range

dropped by roughly 1 percent at
95 degrees, but it would not re-
lease a percentage of electric
power loss for cold weather cir-
cumstances.
AAA said it followed test pro-

cedures drawn up by the Society
of Automotive Engineers, an auto
engineering trade group that sets
many testing standards used by
automobile manufacturers
across the globe.
When the temperature tum-

bled to 20 degrees last week in
Hickory, N.C., near Charlotte,
Jason Hughes noticed the range
fall when he drove his Tesla Mod-
el 3 on the commute from home
to work.
“It would easily use double the

amount of power for that 15-mile
trip,” said Hughes, who owns
four Teslas and runs a business
that refurbishes and sells sal-
vaged Tesla parts to the public at
large.
The cars use energy to heat

the battery coolant in cold
weather, as well as for heating
the cabin, Hughes said. Range
would take a hit mainly for short
trips, and the decrease wouldn’t
be as large on longer trips once
the battery and cabin are heated,
Hughes said.
“It’s definitely an issue,” he

said. “If you want to go some-
where far in the cold, you’re go-
ing to be using more power.”
Range would be reduced fur-

ther by extreme cold in northern
states, he said.
AAA recommends that drivers

with vehicles that use electric
power to heat or cool their cars
while still plugged in to a charg-
ing station. It says electric cars
can still be used in extreme
climates with a little extra plan-
ning.

Extreme Cold Weather Can
Drain Electric Car Power



To quote lyrics from the first
LEGO movie, everything is awe-
some with the new Silverado
1500 High Country pickup truck.
Chevrolet introduced new tele-

vision, social media and movie
theater ads featuring a LEGO
brick replica of the 2019 Silvera-
do 1500 High Country and char-
acters from the new big-screen
animated adventure, “The LEGO
Movie 2: The Second Part,” in
theaters Feb. 8. said GM spokes-
woman Afaf Farah.
In the ads, Emmet and Lucy

(aka Wyldstyle) escape a myste-
rious alien invader in a Satin
Steel Metallic Silverado 1500
High Country made of LEGO
bricks.
Moviegoers can also see this

custom build of the Silverado
High Country in “The LEGO
Movie 2: The Second Part.” In
this sequel, Emmet, Lucy and
their friends from the block-
buster, “The LEGO Movie” re-
unite to save their beloved city
from a new threat and journey to
unexplored new worlds, Farah
said.
“From Emmet’s custom High

Country to the real-life Trail Boss
that inspired the full-size LEGO
brick model, we have a Silverado
for everyone – both LEGO mini-
figures and everyday drivers,”
said Paul Edwards, U.S. vice pres-
ident of Chevrolet marketing.
“The new ads are a fun addition
to our Silverado campaign and
will hopefully attract the next
generation of truck buyers to
Chevrolet.”
Emmet, Lucy and the custom

LEGO mini-build High Country
are featured in similar social me-
dia spots on Facebook, Twitter
and Instagram. Unique to Insta-
gram Stories, fans can build their
own LEGO Chevy Silverado one
brick at a time with a tap-to-
assemble opportunity with the
film’s characters, Farah said. The

30-second version will also run in
Spanish in target markets.
Chevrolet unveiled the full-size

LEGO Silverado at the North
American International Auto

Show last month. These new ads
are part of the Silverado adver-
tising and social media blitz that
continues through the first half
of 2019.
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475 SUMMIT DRIVE • 248-292-2502 • 5825 HIGHLAND RD. (M59) • WATERFORD

CALL
BRUCE LITVIN
– 24/7 & 365 –

OVER 40 YEARS
OF QUALITY SERVICE

CELL # 1-586-405-5175
blitvin@lunghamer.com

1-888-665-5438

Please call with the vehicle you desire
and you will be delighted with the payment.

TTHHAANNKKSS
FFOORR TTHHEE AAWWEESSOOMMEE
JJAANNUUAARRYY,,
TTHHEE DDEEAALLSS WWEERREE

““GGRREEAATT””
&& PPRROOGGRRAAMMSS RREEMMAAIINN

““GGRREEAATT””
CCAALLLL FFOORR DDEETTAAIILLSS

Free shuttle service to home, office or shopping.

buff whelan chevrolet
WHERE THE DEALS MAKE THE DIFFERENCE, EVERY DAY SINCE 1970!

Van Dyke • South of 18 Mile • Sterling Heights
Jeff Caul

586-274-0396
PEP QUOTES BY PHONE OR EMAIL: JEFF CAUL AT JCAUL@BUFFWHELAN.COM

*See dealer for details. All Rebates/Incentives have been deducted from sale price/payment and are subject to change by
manufacturer without notice. All payments assume GM Employee Discount and GM Lease Loyalty. To qualify for GM Lease
Loyalty you must have a GM Lease in the household. All lease payments are based on 10,000 miles per year. 1st payment, tax, title and plate fee due at signing on all
leases unless otherwise noted. All deals expire 02/28/2019.

��

VA
N

DY
KE

SC
HO

EN
HE

RR

M
OU

ND

METRO PKWY.

18 MILE RD.

SINCE
1989

CONVENIENT HOURS: MON. & THURS. 8:30AM-9PM / TUES., WED. & FRI. 8:30AM-6:30PM /

Thanks for making Buff Whelan Chevrolet the
#1 DEALER IN THE U.S.A. 2 years in a row

OVER 1,000
New Chevrolets

in Stock!

CALL
JEFF CAUL

586-274-0396

2019 CHEVY TRAVERSE 1LT
w/ Convenience and Confidence package

$351+TAX WITH$0DOWN

NO SECURITY DEPOSIT REQUIRED
Equiped with Power Lift Gate, Remote Start, Heated Seats, Auto A/C, 8” Touch Screen Radio,
Back Up Camera & More…

36 MTH LEASE
10,000 MILES

2019 CHEVY MALIBU 1LT

36 MTH LEASE
10,000 MILES

2019 CHEVY EQUINOX 1LT

$224+TAXWITH$0DOWN

NO SECURITY DEPOSIT REQUIRED
Equiped with 1.5L Turbo Engine, 7” touch screen radio, Onstar, Bluetooth, Keyless Entry,
Back Up Camera, Alum. Wheels, Deep Tinted Glass & More…

36 MTH LEASE
10,000 MILES

$266+TAXWITH$0DOWN

NO SECURITY DEPOSIT REQUIRED
Equiped with Power Locks, Power Windows, Keyless Entry, Remote Start, Back-Up Camera
Bluetooth, XM Radio, OnStar & More…

LEGO Movie Features Chevy Pickup Truck

DETROIT (AP) – Fiat Chrysler
is recalling over 660,000 heavy-
duty trucks worldwide because a
loose nut can cause a loss of
steering control.
The recall covers Ram 3500

pickups from 2013 through 2017,
as well as 2500 pickups and 3500
Chassis cabs from 2014 through
2017.
The company says it’s aware

of eight crashes and one injury
that could be related.
Fiat Chrysler doesn’t have a

date yet for owners to be noti-
fied. Dealers will inspect a steer-
ing linkage nut. If it’s properly
tightened, it will be welded to a
sleeve to keep it in place. If it’s
loose, a steering assembly will be
replaced.
Most of the trucks are in the

U.S. and Canada.
The recall comes after the U.S.

National Highway Traffic Safety
Administration in December be-
gan investigating steering fail-
ures on some Ram trucks. The
agency opened the probe after
getting two complaints from
owners that the linkage between
the steering box and the front
wheels can come apart.
Owners with questions can

call (800) 853-1403 or go to
mopar.com/en-us/my-vehicle/ re-
calls/search.html to find out if
their vehicles are included.
The Ram brand also is recall-

ing nearly 194,000 light-duty
trucks in the U.S. because the
brake pedals can fall off.
Covered are certain 2019 Ram

pickups with adjustable brake
pedals. More than one-third are
still at dealers and will be fixed
before they’re delivered. The
2019 Ram Classic is not affected.

FCA Recalling 660K Rams
Chevy and LEGO have made an “awesome” partnership.



Because sales report practices
from two of the three Detroit
automakers have changed, only
FCA releases January sales fig-
ures.
GM and Ford have switched to

reporting sales numbers on a
quarterly basis. That leaves FCA,
which released its January U.S.
sales numbers at the beginning
of February.
Those figures show that sales

rose 2 percent to 136,082 vehi-
cles compared with sales of
132,803 vehicles in January
2018, said FCA spokesman Jeff
Bennett.
Retail sales for the month were

104,290 vehicles while fleet sales
totaled 31,792 vehicles and ac-
counted for 23 percent of total
sales during the month.
“In spite of some frigid January

weather, we remain bullish on
2019 given the continued under-
lying strength of the US econo-
my,” said U.S. head of Sales Reid
Bigland.
“We expect a good cadence of

new product throughout the year
led by our Ram heavy-duty pick-
up trucks and Jeep Gladiator
midsize truck in the first half of
this year.”
The Ram brand was the high-

light in what is typically a slow

month for the truck industry,
Bennett said. Sales climbed 24
percent, the highest January
ever, eclipsing the last record of
38,045 vehicles set in 2017, and
the fifth-straight January of sales
above the 30,000 mark for the
Ram brand.
The North American Interna-

tional Auto Show helped gener-
ate some consumer buzz for the
brand as the Ram 1500 took
home the title of North American
Truck of the Year, beating out the
Chevrolet Silverado 1500 and
GMC Sierra 1500, Bennett said.
Ram also used the show to unveil
its redesigned 2019 heavy-duty
2500 and 3500 pickup trucks.
Ram pickup truck sales

jumped 19 percent to 34,889
compared with 29,358 during the
same time in 2018, Bennett said.
This was the first January the
new Ram 1500 was available in
dealer showrooms.
Jeep brand sales were also

strong in January, Bennett said.
The brand sold 58,401 this Janu-
ary, compared with 59,703 last
year. These numbers were
achieved despite extreme weath-
er across the Midwest and North-
east – two key regions for Jeep.
Brand sales slipped only 2 per-
cent, Bennett said. The Wrangler

set a new record for January as
sales finished at 13,024.
The Jeep Compass also set a

January record with sales of
10,298 vehicles, a 1 percent in-
crease over the January 2018.
Wrangler sales were also up 11

percent. Jeep sold 13,024 this
January compared with 11,739 in
2018. Cherokee sales were also
up 4 percent, with Jeep selling
15,138 this January compared
with 14,621 last January.
Not all brand numbers went

up, Bennett said. Sales of the

Dodge brand fell 2 percent to
27,077 vehicles. Durango sales
saw a 17 percent decline – 4,288
compared with 5,145. Additional-
ly, Caravan sales dropped 32 per-
cent, with Dodge selling 7,113
this January compared with
10,409 last January.
Also, sales of the Chrysler

brand fell 14 percent to 9,054 ve-
hicles. Sales of the Pacifica went
from 8,011 in January 2018 to
6,963 this January. Sales of the
300 went from 2,320 in 2018 to
2,078 this January.

The Ram 1500 proved to be a strong seller for FCA in January.
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They say charity begins at
home, a philosophy strongly sup-
ported by many Ford dealers.
Ford and Lincoln dealers in the

United States gave nearly $100
million and more than 500,000
hours to local causes and non-
profits in 2018, according to Ford
Motor Company’s annual survey
on dealer giving, said Ford
spokeswoman Sherrice Gilsbach.
The survey coincides with the

19th annual Salute to Dealers
Awards delivered at the 2019 Na-
tional Automobile Dealers Asso-
ciation Convention and Expo in
San Francisco in late January.
The generosity of Ford and Lin-
coln dealers is reflected in how
much so many of them give, Gils-
bach said.
The largest percentage of re-

spondents, 38 percent, selected
the highest giving category of do-
nating $50,000 or more for the
year.
In the survey, 99 percent of

dealers said their teams give
time or money to local causes.
Most said they are driven to
make a difference in their com-
munities because giving is a part
of their dealership tradition.
“Our dealers are valued part-

ners in growing the business, but
today we honor their dedication
to enriching the communities
they operate within,” said Edsel
B. Ford II, who chairs the Salute
to Dealers awards program and
is a member of the Ford Board of
Directors. “They are the face of
Ford and Lincoln in communities
around the world and I applaud
their commitment and dedica-
tion to building stronger, healthi-
er and more connected commu-
nities.”
Dealers give to causes that ad-

dress a broad range of communi-
ty needs – from children’s chari-
ties to the environment, from ed-
ucation and healthcare to parks,
municipal services and disaster
relief efforts.
Children’s causes top the list,

with 80 percent of responding
dealers donating, followed by 69
percent giving to education and
scholarships. Veterans causes
make up 50 percent of dealer do-
nations, while 46 percent partici-
pated in initiatives focused on
police, firefighters and other first
responders. In a year that includ-
ed many natural disasters – from
hurricanes to devastating fires –
nearly one-quarter of the dealer
body contributed to related relief
efforts.

To demonstrate Ford’s com-
mitment to its thousands of deal-
er owners who step beyond their
showroom doors to make a dif-
ference, in 2001 the company
launched its Salute to Dealers
Awards, Gilsbach said.
This year, Edsel B. Ford II and

four other judges selected six
winners from a global field of
nearly 65 nominees from the
United States, Canada, Brazil, Eu-
rope, Asia Pacific, Mexico and
Central America. As part of the
award, Ford Motor Company
Fund and Community Services is
donating $10,000 to a charity of
each dealer’s choice.
A painted portrait of each hon-

oree features a montage of the
philanthropic and volunteer ac-
tivities that led to the award. Du-
plicates of the portraits will join
a Salute to Dealers display in the
lobby of Ford World Headquar-
ters in Dearborn.
Ford’s 2018 awards recognize

the following dealers for their
“unparalleled generosity and
commitment to their communi-
ties.”
Mitchell Dale of McRee Ford,

Dickinson, Texas
Dale is a community advocate

and supporter of agricultural sci-
ence education, including Texas
Future Farmers of America,
which empowers students to de-
velop their personal growth,
leadership potential and career
success, and Texas Future Farm-
ers of America Foundation, Gils-
bach said. His involvement re-
sulted in establishment of an en-
dowment fund for a Texas Future
Farmers of America Ford leader-
ship scholars program. Dale par-
ticipates as a mentor and host,
providing leadership training for
student scholars centered on
servant leadership and commu-
nity service. Upon completion,
students work to develop sus-
tainable community service proj-
ects.
“Everyone has a story, and a

few kind words or deeds can go a
long way in helping others, in
ways you may never know,” said
Dale. “I have been truly blessed
to be given the opportunity to
serve others. I hope that in the
future, the world is better be-
cause I made a difference in the
lives of others.”
Tony Gullo of Gullo Ford of

Conroe, Conroe, Texas
Gullo is a leader in his commu-

nity with a deep-rooted commit-
ment to supporting children and

education. He is involved in his
annual Gullo Christmas for Kids
program that provides food,
funds, gift cards and Christmas
trees for underprivileged fami-
lies, Gilsbach said. Gullo has
opened his home at Christmas to
play Santa for hundreds of chil-
dren and their parents for 40
years. Thousands have benefited
from Gullo’s generosity of dona-
tions of more than $1 million.
“We have all been very

blessed, so never forget to share
and help others in need,” said
Gullo.
Mary C. Van Bortel of Van

Bortel Ford, East Rochester, N.Y.
As a Ford President’s Award

and Time Dealer of the Year
award winner, Mary C. Van Bortel
has shown her passion for lead-
ership in business and communi-
ty. Her efforts are focused on
working to fund and advance re-
search, treatment and care for
women and children. She not
only donates and fund-raises, but
dedicates considerable time en-
gaged in causes. As a breast can-
cer survivor and member of the
Breast Cancer Coalition of
Rochester, Van Bortel speaks
about her experiences in promot-
ing women’s health, awareness
and working toward a cure.
“It’s an honor to support my

community,” said Van Bortel.
“Thank you, Ford Motor Compa-

ny, for helping to make that pos-
sible.”
Jeffrey B. Jones of Triple J

Auto Group, Tamuning, Guam
For decades, Triple J Auto

Group has sought to improve
lives and build better communi-
ties through its work with non-
profits and individuals. It has
supported cancer research and
patient services through the
American Cancer Society, and
care for the afflicted and their
families through Guam Cancer
Care. Jeff Jones is actively en-
gaged in outreach, providing
funding and vehicle support for
the Guam National Youth Foot-
ball Federation, which encour-
ages academic achievement, re-
spect for authority and commu-
nity involvement.
“We’ve been blessed so much

by our community that we feel
giving back is the right thing to
do,” said Jones. “We’re proud to
see we’ve made a difference.”
Dave Raymond of Erinwood

Ford, Mississauga, Ontario,
Canada
Raymond has focused on giv-

ing back to his community
throughout his career by sup-
porting numerous foundations,
schools, sports teams and chari-
table organizations. Each year,
Dave and his dealership team se-
lect 12 causes to support and, on
a monthly basis, hold fundraising

events, within the dealership, for
the charities.
“Giving back to the community

through charity, sponsorships
and events is a very important
facet of Erinwood,” said Ray-
mond. “We pride ourselves on
having a highly engaged team
that thrives on the community in-
volvement. I truly believe that if
Erinwood is not engaged with the
community, we will never be a
truly great business. So that is al-
ways on my mind.”
Enrique Gonzalez Pons of

Ford Saltillo, Saltillo, Coahuila,
Mexico
Gonzalez Pons and his dealer-

ship have made tremendous con-
tributions to their community
through their work with Ford’s
civic committee, which supports
Mexico’s most vulnerable com-
munities, Gilsbach said. Working
with the Rotary Club, they’ve
sought to improve educational
opportunities and overall health
and quality of life.
Their expansive work with the

Ford Schools program includes
the construction of seven
schools in marginalized areas of
Mexico, with ongoing physical
support to ensure the schools
are well maintained.
“Our values are based on our

commitment to the development
of our people and our society,”
said Pons.

Ford Honors Its Charitable Dealers Around the World

L-r, Dale, Jones, Van Bortel, Edsel Ford, Gullo, Gonzalez, Pons, Raymond and Henry Ford III

FCA Sales Numbers Defying Industry Trend
PHOENIX (AP) – Volkswagen

has completed restitution for
Arizona consumers who bought
or leased vehicles involved in an
emissions cheating scandal.
Arizona Attorney General

Mark Brnovich said on Feb. 7
that more than 1,800 restitution
checks have been mailed to
members of the public who pur-
chased Volkswagen diesel-pow-
ered vehicles.
The checks, each worth

$1,000, are part of a $40 million
settlement reached in May 2018
over VW’s so-called “clean
diesel” vehicles.
Volkswagen has paid $10.5 mil-

lion to 6,700 Arizonans.
The company also paid $20

million for state education fund-
ing. The remaining money went
to legal costs and other fraud
cases.
Arizona pursued a consumer

lawsuit over allegations that
Volkswagen’s diesel engines
cheated on U.S. emissions tests.
Volkswagen has acknowledged

the cars were programmed to
turn on emissions controls dur-
ing government lab tests and
then turn them off during nor-
mal driving.

Arizona Collects
Last VW Diesel
Scandal Fines
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2019 BUICK ENCORE PREFERRED
PURCHASE FOR

$17,519*

$169*PER
MONTH

24
MONTHS

$999DOWN

LEASE FOR
STOCK# B591965

2019 BUICK ENCLAVE PREFERRED
PURCHASE FOR

$33,999*

$339*PER
MONTH

36
MONTHS

$999DOWN

LEASE FOR
STOCK# B592639

2019 BUICK ENVISION PREFERRED
PURCHASE FOR

$27,419*

$249*PER
MONTH

36
MONTHS

$999DOWN

LEASE FOR
STOCK # B591035

2019 BUICK REGAL PREFERRED
PURCHASE FOR

$28,239*

$399*PER
MONTH

36
MONTHS

$999DOWN

LEASE FOR
STOCK# B490146

2019 BUICK REGAL TOUR X PREFERRED
PURCHASE FOR

$28,239*

$399*PER
MONTH

39
MONTHS

$999DOWN

LEASE FOR STOCK# B490016

2019 SIERRA LIMITED
$239*PERMONTH 36MONTHS

LEASE FOR

$999DOWN

STOCK #G592455PURCHASE FOR

$32,329*

2019 GMCTERRAIN SLE1
$179*PERMONTH 24MONTHS

LEASE FOR

$999DOWN

STOCK #G590424PURCHASE FOR

$24,919*
2019 GMC ACADIA SLE1
$249*PERMONTH 36MONTHS

LEASE FOR

$999DOWN

STOCK #G592305PURCHASE FOR

$26,309*

2019 GMC CANYON
$189*PERMONTH 24MONTHS

LEASE FOR

$999DOWN

STOCK #G591193PURCHASE FOR

$38,819*

CREW CAB
DENALI

*All prices and payments include GM rebates. Pictures may not represent actual vehicle. Pricing subject to change per GM incentives. Prices and payments
are inclusive of active GM employee discount (unless otherwise stated). Must have GM Employee discount and lease loyalty. All leases are 10,000 miles per
year with approved A Tier credit. All Vehicles shown are $999 down unless otherwise stated. Disposition Fee may be required at vehicle turn in. Must have
lease loyalty or lease conquest vehicle in household on certain models. Prices and payments are plus tax, title, plate, doc fee, refundable security deposit
required on certain vehicles – to be determined by lender. **$3,500 trade in is valid on 2008 or newer vehicles w/ under 115k miles in drivable condition,
no branded titles, reconditioning determined by appraiser. Certain restrictions may apply, see dealer for complete details. ** Exp date: 2/18/2019.

LEASE FOR

$189*

PURCHASE FOR

$33,869*

24MONTHS
$999DOWN

*All prices and payments include GM rebates. Pictures may not represent actual vehicle. Pricing subject to change per GM
incentives. Prices and payments are inclusive of active GM employee discount (unless otherwise stated). Must have GM
Employee discount and lease loyalty. All leases are 10,000 miles per year with approved A Tier credit. All Vehicles shown are
$999 down unless otherwise stated. Disposition Fee may be required at vehicle turn in. Must have lease loyalty or lease
conquest vehicle in household on certain models. Prices and payments are plus tax, title, plate, doc fee, refundable security
deposit required on certain vehicles – to be determined by lender. Tahoe is a former courtesy vehicle **$3,500 trade in is valid
on 2008 or newer vehicles w/ under 115k miles in drivable condition, no branded titles, reconditioning determined by appraiser.
Certain restrictions may apply, see dealer for complete details. ** Exp date: 2/18/2019.

2019 CHEVROLET
SILVERADO 1500LIMITED CUSTOM

DOUBLE CAB

LEASE FOR

$179*

PURCHASE FOR

$22,139*

36MONTHS
$999DOWN

NO GM EMPLOYEE DISCOUNT REQUIRED • STOCK#WPCF3T

2019 CHEVROLETEQUINOXLS

LEASE FOR

$189*

PURCHASE FOR

$19,839*

36MONTHS
$999DOWN

2019 CHEVROLET
COLORADO 4WDWTCREWCAB

LEASE FOR

$199*

PURCHASE FOR

$19,839*

36MONTHS
$999DOWN

2019 CHEVROLETMALIBULS

PER
MONTH

PER
MONTH

PER
MONTH

PER
MONTH

LEASE FOR

$299*

PURCHASE FOR

$31,369*

36MONTHS
$999DOWN

2019 CHEVROLETTRAVERSELS

PER
MONTH

HURRY, OFFER ENDS 2/18/2019.

LEASE FOR

$129*

PURCHASE FOR

$16,319*

24MONTHS
$999DOWN

2019 CHEVROLETTRAXLS

2018 GMC SIERRA
$469*PERMONTH 36MONTHS

LEASE FOR

$999DOWN

STOCK #G585783PURCHASE FOR

$49,999*

CREW CAB
DENALI

LEASE FOR

$329*

PURCHASE FOR

$24,149*

36MONTHS
$999DOWN

2019 CHEVROLETCAMARO1LT

PER
MONTH

LEASE FOR

$429*

PURCHASE FOR

$43,789*

36MONTHS
$999DOWN

2019 CHEVROLETTAHOELS • Courtesy Vehicle

PER
MONTH

PER
MONTH

ELEVATION
EDITION

2019 GMC YUKON SLE
$459*PERMONTH 36MONTHS

LEASE FOR

$999DOWN

STOCK #WNMC2KPURCHASE FOR

$45,279*

ULTIMATE
PACKAGE
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Pictures may not represent actual sale vehicle. All applicable incentives including bonus cash, bonus tags, private offers, competitive brand, lease conquest and/or lease loyalty offers have been deducted from Sale Prices/Payments and are subject to change by the manufacturer 
without notice and are plus title, tax, plate, CVR fees and administrative fees (when applicable) and were valid at time of printing. GM Employee Discount required except where noted. Leases are 10,000 miles per year. Disposition fee may be required at lease turn in. $1000 over 
Kelley Blue Book offer is for 2007 – 2015 vehicles with clean Carfax minus reconditioning costs. No salvage or branded titles. Certain restrictions apply, see dealer for complete details on all incentives/offers. Sale ends 2/15/2019 @ 6:00PM.

2019 TAHOE 4WD “LS”

Sale Price: $45,599*Was $54,750

• Color Touch Screen Radio!
• Remote Start and Entry!
• Rear Vision Camera!
• 8 Passenger Seating!
• 20” Aluminum Wheels!
• Bluetooth for Phone!
Stock# K46241

$999 Down
NO Security Deposit required. Tax, title and plate fees extra.

36 MONTH LEASE

$472*

ALL-SEASON PACKAGE

$999 Down
NO Security Deposit required. Tax, title and plate fees extra.

36 MONTH LEASE

$321*

2019 “All New” SILVERADO 4WD CREW CAB

Sale Price: $33,804*Was $43,090

• 4.3L 285HP Engine!
• GM Bed Liner INCLUDED!
• Color Touch Screen Radio!
• Trailering Package!
• Remote Start and Entry!
• 20” Bright Silver Aluminum
 Wheels! 
Stock# K48928

CUSTOM VALUE PACKAGE

$999 Down
NO Security Deposit required. Tax, title and plate fees extra.

2019 CRUZE “LT”

$199*
24 MONTH LEASE

Sale Price: $17,499*Was $22,670

• Color Touch Screen Radio!
• Remote Keyless Entry and Start!
• Rear Vision Camera!
• USB Charging Port!
• Aluminum Wheels!
• Bluetooth for Phone!
Stock# K48152

• Color Touch Screen Radio!
• Keyless Start and Entry!
• Rear Vision Camera!

• Heated Power Mirrors!
• Aluminum Wheels!
• Bluetooth for Phone!
Stock# K48705

2019 EQUINOX “LS”

NO EMPLOYEE DISCOUNT REQUIRED!
Sale Price: $21,729*Was $27,170 $999 Down

NO Security Deposit required. Tax, title and plate fees extra.

24 MONTH LEASE

$164*

$999 Down
NO Security Deposit required. Tax, title and plate fees extra.

2019 MALIBU “LT”

$239*
36 MONTH LEASE

Sale Price: $21,931*Was $27,415

• Color Touch Screen Radio!
• Remote Keyless Entry and Start!
• Rear Vision Camera!
• USB Charging Port!
• Aluminum Wheels!
• Bluetooth for Phone!
Stock# K47544

NO
EMPLOYEEE
DISCOUNT 
REQUIRED!

Use Your GM Card Earnings and Bonus Card Earnings to Save Even More!*
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Lifetime Warranty On ALL Repairs • We Work With ALL Insurance Companies

*One Discount Per Visit

*One Discount Per Visit With minimum $1,500.00 collision repair.
Valid through June 1, 2019.

With minimum $1,500.00 collision repair.
3 day rental, based on availability
Valid through June1, 2019.

Providing
full service

glass repair and
replacement
for all makes
and models.

61,000 sq. ft.

COLLISION CENTER
SERVICING ALL MAKES AND MODELS • PICK UP & DELIVERY

Lake Orion

2018

Place

Readers’ Choice

st1
• Servicing all makes and models (including
light & medium duty trucks) foreign or
domestic

• Incredibly fast repair time
• All vehicles serviced by Certified Master
technicians in auto body repair,
mechanics, and refinishing

• Brand new state of the art spray booths
and equipment

• New dustless repair system
• Vehicle safety and performance is top
priority. We make sure that the structural
restoration of the vehicle meets or beats
manufacturer’s recommended
specifications

• Alternative transportation available
• Courtesy detail
• Lifetime warranty on all body work
performed (Ask for details)

Located just south of Palace Chrysler Dodge Jeep Ram at:
4800 South Lapeer Road • Lake Orion, MI
248-276-6653 • Fax 248-340-0105

HOURS: Mon.-Thurs. 7:30am-6:00pm • Fri. 7:30am-5:00pm

We’re Green!Our collision center recycles and uses environmentally friendly
paints and practices when working on your vehicle.

Corporate Car Approved • Corporate Glass Repair

2222000011111111----2222000011118888

We offer you…

You simply need to…

We’ll give you a quote promptly!

e Estimate
www.palacecollision.comWe offer you…

• The Convenience of getting an FREE estimate without
leaving your home or office.

• The ability to receive a fast, professional quote on light
damage to your vehicle.

• Information on the cost to repair your vehicle to help
you determine if a claim should be filed.

You simply need to…
1. Take photos of the damaged area of your vehicle with
your digital camera or cell phone.

2. Visit our website www.palacecj.com - then click link to
collision center

3. Fill-out the brief form and attach your photos

We’ll give you a quote promptly!

Loaner Car

Oil Change
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