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The 2018 Silverado RST Street concept truck was on display in Texas.

Owning a truck and being able
to make a personal statement is
important to Chevy drivers,
which is why the 2019 Silverado
1500 launches full suite of truck
accessories and performance
parts, offering customers more
personalization choices for the
new truck, said Hugh Milne, Sil-
verado marketing manager.

So the show just what can be
done with the new Silverado,
Chevrolet introduced a stylized
2019 Silverado High Country to-
day at the State Fair of Texas,
highlighting Chevrolet’s collec-

tion of truck accessories and
performance parts for the all-
new Silverado, Milne said. The
High Country is one of four con-
cepts Chevrolet will introduce
this fall, each designed to show-
case how customers can acces-
sorize the new Silverado to suit
their personalities.

“We know every truck cus-
tomer is unique, which is why
the Silverado offers eight trims,
each with a different combina-
tion of technology, performance

2019 Silverado Truck Goes
Big at Texas State Fair

Cruise and General Motors Co.
they have joined forces with
Honda to pursue the shared goal
of transforming mobility through
the large-scale deployment of au-
tonomous vehicle technology.

Honda will work jointly with
Cruise and General Motors to
fund and develop a purpose-built
autonomous vehicle for Cruise
that can serve a wide variety of
use cases and be manufactured
at high volume for global deploy-
ment.

In addition, Cruise, General
Motors and Honda will explore
global opportunities for commer-
cial deployment of the Cruise
network said GM spokesman
Tom Henderson.

Honda will contribute approxi-
mately $2 billion over 12 years to
these initiatives, which, together
with a $750 million equity invest-
ment in Cruise, brings its total
commitment to the project to
$2.75 billion.

In addition to the recently an-
nounced SoftBank investments,
this transaction brings the post-
money valuation of Cruise to ap-
proximately $14.6 billion, Hen-
derson said.

“This is the logical next step in
General Motors and Honda’s rela-
tionship, given our joint work on
electric vehicles, and our close
integration with Cruise,” said
General Motors Chairman and
CEO Mary Barra.

“Together, we can provide
Cruise with the world’s best de-
sign, engineering and manufac-
turing expertise, and global
reach to establish them as the
leader in autonomous vehicle
technology – while they move to
deploy self-driving vehicles at
scale.”

“Honda chose to collaborate
with Cruise and General Motors
based on their leadership in au-
tonomous and electric vehicle
technology and our shared vi-
sion of a zero-emissions and ze-
ro-collision world,” said Honda
Executive Vice President and
Representative Director Chief
Operating Officer Seiji Kuraishi.

“We will complement their
strengths through our expertise
in space efficiency and design to
develop the most desirable and
effective shared autonomous ve-
hicle.”

“With the backing of General
Motors, SoftBank and now Hon-
da, Cruise is deeply resourced to
accomplish our mission to safely
deploy autonomous technology
across the globe,” said Cruise
CEO Kyle Vogt.

“The Honda partnership paves
the way for massive scale by
bringing a beautiful, efficient,
and purpose-built vehicle to our
network of shared autonomous
vehicles.”

Honda will invest $2 billion in Cruise over the next dozen years.

Honda Invests $2B in GM, Cruise
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To celebrate and foster the
next generation manufacturing
workforce, 16 Cooper Standard
facilities hosted events to cele-
brate Manufacturing Day.

As a national sponsor and
event host, Cooper Standard
opened its doors to its local
communities to showcase the
wonders of modern manufactur-
ing and inspire attendees to pur-
sue manufacturing-related ca-
reers, said Coooper-Standard
spokeswoman Sharon Wenzl.

The events at Cooper Stan-
dard’s North American facilities
included career discussions, in-
teractive presentations and
tours of manufacturing facilities.

In addition, employees from
Cooper Standard’s southeast
Michigan facilities partnered
with Dow Chemical and the Na-
tional Association of Manufac-
turers to host an event at the
SAY Detroit Play Center in De-
troit to raise awareness and ex-
cite youth about real and attain-
able roles in manufacturing and
the education pathways to
achieve them, Wenzl said.

“In the 21st century, manufac-
turing careers can be high-tech,
interesting and rewarding, and
are a crucial contributor to our
national economy,” said Jeffrey
Edwards, chairman and CEO,
Cooper Standard.

“As a global automotive sup-
plier, Cooper Standard has com-
mitted itself to engaging and fos-
tering this next-generation work-
force. Manufacturing Day is a
great way to help that cause,
as it introduces students to
the tremendous potential that

Novi Supplier
Hosts Events to
Inspire Students

2018 Lincoln Navigator 2018 Chevrolet Suburban 2019 Jeep Cherokee

DETROIT (AP) – Vehicle sales
are slowing down despite a run
on big SUVs.

Major automakers said Oct. 2
that U.S. sales fell 7 percent in
September and 4 percent for the
June-through-September quarter,
compared with the same periods
last year.

FCA outsold Ford Motor Co. in
September – the first time De-
troit’s No. 3 automaker has done
so since January 2007. The com-
pany reported its best September
sales numbers in 18 years, with

2018’s sales figures up 15 percent
over the same time last year.

Weaker industry numbers for
September and the third quarter
wiped out a 1.8 percent gain dur-
ing the first half of the year, and
left auto sales on pace with 2017.
Some analysts had cautioned
that the first-half gains were driv-
en by incentives and low-margin
sales to fleet buyers like rental
car companies.

Industry officials blamed the
recent weakness partly on hurri-
canes – in both 2017 and 2018.

Ford sales analyst Erich Merkle
suggested that the September
numbers were hurt by Hurricane
Florence, which flooded parts of
the Carolinas. That made it
tougher to compete with Septem-
ber 2017, when sales were boost-
ed by owners replacing cars after
Hurricane Harvey hit Houston,
he said.

Edmunds analyst Jeremy
Acevedo also noted that while
prices and interest rates for auto
buyers are rising, favorable cred-
it deals are getting harder to find.

“The trickle-down effect of ele-
vated interest rates really started
hitting car shoppers in Septem-
ber,” he said.

General Motors Co.’s chief
economist, Elaine Buckberg, pre-
dicted 2018 will be the fourth-
straight year with industry sales
above 17 million vehicles. She
said a new trade agreement
among the U.S., Mexico and
Canada will ease uncertainty for
the auto industry, and consumer

FCA Defies Auto Industry Trend by Showing Sales Increase

The Ford light bar uses three light signals to indicate vehicle status.

In the journey to develop and
deploy self-driving vehicles,
there’s a tendency to focus most
on the customers who will be rid-
ing in these vehicles.

“At Ford, we’re working to earn
the trust of everyone involved,
including all road users and en-
tire communities where self-dri-
ving vehicles will be operating.
For this technology to be suc-
cessful, it’s critical it be integrat-
ed into society in a way that
makes everyone confident in

how it works to serve people and
business,” said John Shutko,
Ford Human Factors technical
specialist for Self-Driving Vehi-
cles.

The idea that pedestrians, cy-
clists and scooter users should
change their behavior to accom-
modate self-driving cars couldn’t
be further from Ford’s vision of
how this technology should be
integrated. It’s why those at the

Ford’s New Tech Shows What
Self-Driving Cars Are Doing
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TOKYO (AP) – Japan’s No. 1
automaker Toyota Motor and
technology giant SoftBank Group
are setting up a joint venture to
create mobility services in what
they called a “united Japan’’ ef-
fort to face global competition.
The 2 billion yen ($20 million)

venture, Monet Technologies
Corp. is meant to be running by
the end of March.
It will work on on-demand ve-

hicle services, food deliveries,
data analysis and hospital shut-

tles with onboard medical ex-
ams, the companies said Thurs-
day in a news conference at a
Tokyo hotel.
“Many of you here may be ask-

ing why Toyota and SoftBank?’’
Toyota Chief Executive Akio Toy-
oda said of the odd-couple union
of an old-style manufacturer with
a relative newcomer like Soft-
Bank.
The energy and telecoms com-

pany’s past tie-ups have tended
to be with overseas startups. But

Softbank has also invested in
leading car-sharing companies
like Uber, Didi and Grab, and has
acquired Arm, a leader in the In-
ternet of Things, or IoT.
Toyoda stressed the auto in-

dustry was changing in an era of
connected cars, autonomous
driving, car-sharing and electric
vehicles.
“We want to change,’’ said Toy-

oda.
SoftBank Chairman Masayoshi

Son said he was thrilled to be
partnering with a top automaker
on mobility and artificial intelli-
gence, his company’s expertise.
“I’m so excited just thinking

about it,’’ he said, appearing with
Toyoda. The joint venture’s serv-
ices will roll out in Japan first,

but a global expansion is in the
works, the companies said. It’s
50.25 percent owned by Soft-
Bank, 49.75 percent by Toyota.
Toyota is developing au-

tonomous vehicles in time for
the 2020 Tokyo Olympics and
Monet plans to roll out a busi-
ness featuring autonomous vehi-
cle services by the second half of
2020, they said.
Automakers around the world

are forming tie-ups in the race to
develop the next-generation of
transportation, such as self-dri-
ving cars. Earlier this month,
Toyota’s Japanese rival Honda
Motor Co. said it was investing
$2.75 billion in GM Cruise, an au-
tonomous-vehicle unit run by
General Motors Co. of the U.S.

Chevrolet and General Motors
employees continue contribu-
tions toward the battle against
breast cancer by supporting the
American Cancer Society Making
Strides Against Breast Cancer for
the eighth consecutive year.
Chevrolet supports those af-

fected by breast cancer, as well
as their families, during National
Breast Cancer Awareness Month
through Making Strides Against
Breast Cancer activities
Some of those activities in-

clude employee walk participa-
tion, customer engagement and
event sponsorships.
This year, Chevy pledges to do-

nate $5 (up to $400,000) for every
social media post showing sup-
port for those affected by breast
cancer using the hashtag #IDrive-
For during October, said GM
spokeswoman Afaf Farah.
All contributions resulting

from Chevrolet’s #IDriveFor cam-
paign and other Making Strides
Against Breast Cancer initiatives
help the American Cancer Socie-
ty fund efforts to end breast
cancer, including research,
education for health care profes-
sionals, screening guidelines and
promotion for early detection.
Chevrolet’s continued support

for breast cancer awareness is
one of the major initiatives that
underpins the brand’s new com-
munity-focused marketing plat-
form, Chevy Cares.
Chevy Cares will also encom-

pass the brand’s efforts that sup-
port military members and their
families, youth sports and relief
assistance in areas where
Chevrolet and its dealers work
and live.
“We know that when we en-

gage at the local level and sup-
port causes that our employees,

dealers and consumers are pas-
sionate about, it helps bring com-
munities together,” said Paul Ed-
wards, U.S. vice president,
Chevrolet Marketing.
“We are proud to roll out

Chevy Cares as a unifying effort
that will allow us and our dealers
to do even more in the communi-
ties where we live and work, in-
cluding building on the success
of our partnership with the
American Cancer Society to raise
even more awareness and finan-
cial support for breast cancer re-
search.”
Chevrolet will participate in

many national as well as regional
and local events and activities

throughout the month of Octo-
ber and encourages everyone to
get involved with a Making
Strides Against Breast Cancer lo-
cal walk to support those affect-
ed by the terrible disease of
breast cancer, Farah said.
Chevrolet also will donate $350

(up to $50,000) for each caution
lap taken by this year’s Team
Chevy-commissioned pink
Chevrolet Camaro SS Pace Car.
The donations will occur at

two Monster Energy NASCAR
Cup Series races at Talladega
Superspeedway on Oct. 14 and
Martinsville Speedway on Oct.
28.
Employees across the country

are participating in local Making
Strides Against Breast Cancer
walks by gathering co-workers,
family and friends to show their
support.
A number of employees will

participate in the Detroit walk at
Hart Plaza near the GM Renais-
sance Center on Saturday, Oct.
13, Farah said.
To learn more about that walk,

visit the American Cancer Soci-
ety’s Make Strides Against Breast
Cancer – Detroit page.
The American Cancer Society

is the largest voluntary health
organization consisting of two
million volunteers across the
country.
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A walk to raise money to fight breast cancer will take place Oct. 13 outside GM’s HQ in downtown Detroit.

General Motors in the Pink in Fight Against Breast Cancer

October will be a busy month
over at the Miller branch of the
Warren Public Library.
Local Author Karen Dybis re-

turns to the Miller Library on
Thursday, Oct. 25, at 6 p.m. to
share the story of “The Witch of
Delray: Rose Veres & Detroit’s In-
famous 1930's Murder Mystery.”
During the Great Depression in

Detroit, a mysterious murder at
a boardinghouse led to an inves-
tigation of Hungarian immigrant
Rose Veres, said Warren librarian
Amy Nelson.
Amid accusations of witch-

craft, Rose and her son Bill were
convicted of the brutal killing
and suspected in a dozen more.
Their cries of innocence went
unheeded – until one lawyer, de-
termined to seek justice, took on
the case.
This presentation will be held

in Conference Room A (Room
203) of the Warren Community
Center.
Registration is required;

please call 586-751-5377 to regis-
ter, Nelson said.
The Miller Branch Library is

located at 5460 Arden in the War-
ren Community Center (between
14 Mile and Chicago, west of
Mound). Call the Miller branch
for more information.
And the Miller branch is also

holding a special Halloween cele-
bration, Nelson said.
Children are invited to stop at

the Miller Library on Wednes-
day, Oct. 31 from 4:00-5:30 pm to
trick or treat inside the library.
Children can get a few treats,
show off their costumes and cre-
ate a fun Halloween craft before
heading out into their neighbor-
hood for the night.
Ages 0-12 are welcome and no

registration needed to partici-
pate. Drop-ins welcome. Nelson
said.

It is No Trick,
Library Has

October Treats

TOKYO (AP) _ Honda is recall-
ing about 232,000 2018 Accord
vehicles and 2019 Insight hybrid
cars in the United States for mal-
functioning software for the rear
camera display.
Honda Motor Co. spokes-

woman Tomoko Takemori said
Sept. 27 that there have been no
reports of any accidents or in-
juries related to the problem of
malfunctionion software.
The Tokyo-based automaker

said that apart from the United
States recall, Honda is also re-
calling 14,000 vehicles in Cana-
da, more than 6,000 vehicles in
Germany and nearly 3,000 in
South Korea for the same prob-
lem.
Honda said the software will

be updated free of charge to the
customer.
The company said in a state-

ment to the media that the rear
camera display does not show
the images properly when the
driver shifts into rear in the af-
fected vehicles, a problem that
can be dangerous and does not
comply with United States re-
quirements.

Hondo Orders Recall
For Bad Software

Toyota and SoftBank Team Up to Develop Mobility Service
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BERLIN (AP) _ The German
government backed plans Oct. 2
to help reduce pollution from
diesel vehicles while easing the
burden on consumers worried
about costly upgrades.

Transport Minister Andreas
Scheuer and Environment Minis-
ter Svenja Schulze told reporters
the concept is to keep modern,
less polluting diesel vehicles on
the road while upgrading or retir-
ing older models to prevent dan-
gerous levels of nitrogen oxides
in Germany’s large cities.

“Our goal is to avoid a driving
ban and ensure the air quality of
our cities,’’ Schulze said.

The issue is a political hot po-
tato in a country in love with its
cars and where diesels are fa-
vored by commuters and small
businesses for their generally
better efficiency and lower fuel
costs.

At the same time, the govern-
ment doesn’t want to damage the
country’s automobile industry _
including manufacturers Volk-
swagen, Mercedes and BMW _ by
saddling it with too many up-
grade costs.

Its hand has been forced after
several cities began instituting

piecemeal bans on older diesels
to comply with European Union
clean air rules on levels of nitro-
gen oxides, following lawsuits
from environmental groups.

Scheuer said there had been
an urgent need to provide a clear
path forward for owners of diesel
vehicles wondering what to do.

He and other members of
Chancellor Angela Merkel’s coali-
tion government met until the
early morning hours to come up
with the new measures.

The plan calls for auto manu-
facturers to offer generous trade-
in offers for older model diesels
against new cars, or cleaner used
vehicles.

and design,” said Milne. “With a
full catalog of accessories and
performance parts, we offer ex-
ponentially more ways for cus-
tomers to build their ideal truck.
And, unlike certain aftermarket
components, these are designed,
engineered and validated to the
same engineering standards as
the Silverado itself, and backed
by Chevrolet.”

The catalog of genuine Chevro-
let performance parts and acces-
sories includes step kits and ton-
neau covers, illuminated bowtie
emblems, cargo bed storage box-
es, brake systems and suspen-
sion lift kits. These parts were
designed and developed along
with the new truck, for seamless
design and performance integra-
tion. GM-designed parts are vali-
dated to the same rigorous stan-
dards as the factory-installed
components, and are warranted
by Chevrolet when installed at
the Chevrolet dealer, Milne said.
Associated Accessories are de-
veloped and backed by third-par-
ty companies, and are reviewed
by Chevrolet to determine prop-
er fitment.

Customers can shop online for
the parts at Chevrolet.com/ac-
cessories and choose home or

dealer delivery, as well as select
dealer installation.

All four personalized Silverado
models will go on display at the
SEMA Show in Las Vegas, Oct. 30-
Nov. 2. They include:

• Silverado High Country.
It was envisioned as a premi-

um outdoor truck, and the acces-
sorized High Country model on
display at the State Fair of Texas
blends high style, functionality
and enhanced performance, in-
cluding the new segment-exclu-
sive Power Up-Down tailgate,
Milne said. Chevrolet’s concept
vision starts with a two-inch sus-
pension lift and concept bronze
exterior accents, including the
grille and 22-inch wheels.

The following available acces-
sories and performance parts en-
able customers to replicate the
look and functionality of the
show vehicle. They include a
Two-Inch Suspension Lift, aSix-
Piston Brembo Front Brake Up-
grade System with Color-
Matched Rear Calipers, 6.2L Cat-
Back Dual Exit Exhaust Upgrade
System and a 6.2L Cold-Air Intake
Upgrade System.

• Silverado LTZ Concept.
This concept highlights the

trailering technologies available
on the 2019 Silverado 1500 de-
signed to enhance trailering con-

fidence, as well as performance
parts for the 5.3L V8. The Z71-
equipped show vehicle also fea-
tures the following dealer-avail-
able accessories and Perform-
ance Parts, including 5.3L Cold-
Air Intake Upgrade System,
5.3L Cat-Back Single Exit Exhaust
Upgrade System with Chevrolet
Bowtie Logo Tip and Six-Piston
Brembo Front Brake Upgrade
System with Color-Matched Rear
Calipers.

• Silverado RST Off Road.
The sporty, monochromatic

styling of the new Silverado RST
trim heads off the highway with
this extreme trail-inspired con-
cept in Cajun Red that incorpo-
rates a two-inch suspension lift
from the factory and a new Off
Road Appearance Package of-
fered through dealers. The pack-
age features a sport bar, off-road
assist steps and a soft, roll-up
tonneau cover. The concept also
features auxiliary lighting from
Baja Designs. The roster of deal-
er-available accessories and per-
formance parts includes Two-
inch Suspension Lift and a 5.3L
Cold-Air Intake System.

• Silverado RST Street.
With a decidedly aggressive

appearance, the RST Street con-
cept exudes attitude. Based on
the new RST trim for the 2019 Sil-
verado 1500, the concept’s strik-
ing stance is achieved with a con-
cept lowered suspension system
and concept body-side graphics,
backed up with Chevrolet acces-
sories and performance parts
that lend a more authoritative
look and sound to the available
5.3L V8 engine. Milne said. This
concept also shows concept car-
bon fiber-look parts, including a
grille bar, mirror caps, door han-
dles and interior trim.

Chevrolet Performance parts
for the new Silverado were devel-
oped to make the most of what
the propulsion, braking and sus-
pension systems can offer. For
example, the following Chevrolet
Performance parts for the new
Silverado are 50-state legal and
their installation does not void
the New Vehicle Limited Warran-
ty, Milne said.

The 2019 Chevrolet Silverado
is on sale now, offered in eight
trims and six propulsion combi-
nations. MSRP starts at $29,795
(excludes tax, title, license.)
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The 2018 Silverado LTZ concept was recently on display in Texas.

Silverado Makes Big Splash at Texas Fair

Germany Adopts a New Diesel Plan
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company have been hard at work
developing an interface Ford be-
lieves will help self-driving vehi-
cles seamlessly integrate with
other road users, Shutko said.
“Today, we’re calling on all self-

driving vehicle developers, au-
tomakers and technology compa-
nies who are committed to de-
ploying SAE level-4 vehicles –
and believe these vehicles
should communicate intent – to
join us and share ideas to create
an industry standard for commu-
nicating driving intent, whether
it be driving, yielding or acceler-
ating from a stop,” Shutko said.
“The work we’ve already done

is now open to others through a
memorandum of understanding
that is intended to make it easy
for us all to work together.”
Why is this the best approach?

Automakers want everyone to
trust self-driving vehicles – no
matter if they are riders in these
vehicles themselves or pedestri-
ans, cyclists, scooter users or
other drivers sharing the road,
Shutko said.
Having one, universal commu-

nication interface people across
geographies and age groups can
understand is critical for the suc-
cessful deployment of self-dri-
ving technology, he said.
“Last year, we worked with Vir-

ginia Tech Transportation Insti-
tute (VTTI) to conduct a real-
world study of what we call a
self-driving intent interface, a
light bar mounted to the top of a
windshield of a Ford Transit Con-
nect van,” Shutko said.
“We took this step after initial

design and testing in virtual reali-
ty scenarios confirmed the learn-
ability of the signal patterns we
had developed.”
The VTTI team designed a seat

suit that concealed an actual hu-
man driver to simulate the van

operating on its own to deter-
mine if the signal patterns com-
municating its intent were suc-
cessful.
Ford tested three different

lighting scenarios, as well as a
baseline condition where the
lights were off, to observe how
pedestrians and other road users
responded to the vehicle signal-
ing its intent:
• Yielding: Two white lights
moving side to side to indi-
cate vehicle is about to
come to a full stop.

• Active driving mode: Solid
white light to indicate vehi-
cle intends to proceed on its
current course (although
can respond appropriately
to objects and other road
users in the course of its
travel).

• Start-to-go: Rapidly blinking
white light to indicate vehi-
cle is beginning to acceler-
ate from a stop.

“We outfitted the Transit Con-
nect with multiple cameras that
allowed us to observe hours of
road user response to various
signaling of the vehicle’s actions
over the course of more than
2,000 miles,” Shutko said.
“The VTTI team cataloged all

the footage and found that the
light signal interface did not en-
courage any unsafe behavior by
other road users. The results
prove there is a baseline for us to
build from in terms of the poten-
tial to improve acceptance of
self-driving vehicles and trust in
the technology.”
Ford then conducted another

study in the virtual reality space
to test the trust and acceptance
hypothesis where Ford employ-
ees had arrived. In the digital
world, they placed study partici-
pants on a street corner to ob-
serve and gauge reaction to a
complex mix of vehicles driving
through an intersection, some

equipped with the intent interface
light signals and some without.
With no prior explanation of

what the different signals meant,
we found it took about two expo-
sures for participants to learn
what a single signal meant and
between five and 10 exposures to
understand the meaning of all
three lighting patterns.
“What’s most encouraging is

that the signals had a positive ef-
fect on people’s trust in self-dri-
ving vehicles, with participants
reporting the light signals in-
creased their understanding of
what a self-driving vehicle will
do,” Shutko said.
“Now, we’re ready to take our

learnings from the virtual world
back into the real world. We’re in-
stalling the self-driving intent in-
terface on a small fleet of our Fu-
sion Hybrid self-driving develop-
ment vehicles to be used by Argo
AI in Miami-Dade County.
Ongoing testing will continue

to expose pedestrians and other
road users to the light bar so we
can observe their reactions.”
Ford is also conducting re-

search in Europe to understand
how the same signals are re-
ceived there to ensure they are
universally understood across
regions and cultures.
In addition to the proposal to

accelerate the industry coming
together to work toward stan-
dardization, Ford continues to
work in parallel with the Interna-
tional Organization of Standardi-
zation (ISO) and the Society of Au-
tomotive Engineers (SAE) to cre-
ate a unified communication in-
terface for self-driving vehicles.
The goal is to reach an agree-

ment in three core areas – place-
ment of the signals on a vehicle,
design of the signals and the col-
or of the light signals themselves,
Shutko said. Ford is open to shar-
ing the scenarios developed for
the virtual reality study.
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Hinrichs kicked United Way’s fundraising drive for 2018.

Ford Study Looking at Future of Driving

Ford’s Joe Hinrichs, executive
vice president and president,
Global Operations has launched
the 2018-19 United Way Commu-
nity Giving Campaign.
As Campaign Chair, Hinrichs

on Sept. 28 announced a goal of
$46 million and 25,000 volunteer
hours. The kick-off event was at
United Way’s headquarters in
Downtown Detroit’s Campus
Martius.
United Way for Southeastern

Michigan President and CEO Dr.
Darienne Driver joined Hinirchs,
along with Ford and nonprofit
volunteers, who assembled thou-
sands of job interview, literacy
and hygiene kits to benefit chil-
dren and adults.
“I look forward to working with

my campaign cabinet to improve
the lives of those in need across
southeast Michigan,” says Hin-
richs, who this year began a two-
year commitment as campaign
chair. “In addition to our core
fundraising work, it is exciting to
focus on the role volunteers play
in making a difference. Not only

do volunteers expand our ability
to help, they reap the rewards of
a personally enriching experi-
ence.”
Since 1949, Ford Motor Compa-

ny Fund, the philanthropic arm
of Ford Motor Company, has
been a proud supporter of Unit-
ed Way for Southeastern Michi-
gan and its predecessor United
Foundation of Detroit, Hinrichs
said.

United Way Fund Drive For
2018 is Now Underway

ROYAL OAK, Mich. (AP) –
Beaumont Hospital in Royal Oak
has earned its fourth consecu-
tive nursing designation by the
American Nurses Credentialing
Center’s Magnet recognition pro-
gram.
The program was created in

1994 and recognizes health care
organizations for quality patient
care, nursing excellence and in-
novations in professional nurs-
ing practice.

Beaumont Site
Earns Praise



DETROIT (AP) – Tesla Motors
accelerated production of its piv-
otal Model 3 sedan during the
summer just as CEO Elon Musk
promised, vindicating the elec-
tric car maker’s leader amid a
backdrop of baffling behavior
that jeopardized his job.
The company announced Oct.

2 that it produced 80,142 vehi-
cles in the third quarter, marking
a 50 percent increase over the
previous quarter. Tesla also
made a leap in the number of
cars delivered to customers who
had pre-ordered them.
The progress is essential to

Tesla’s survival, not only to pre-
serve customer loyalty but to
bring in the cash that the compa-
ny will need to repay $1.3 billion
in debt coming due within the
next six months. Producing more
cars also should help Tesla begin
making money, something it has
been unable to do since going
public eight years ago.
“Today’s production an-

nouncement offers a bit of re-
demption to the Tesla faithful,’’
said Jeremy Acevedo, Edmunds
manager of industry analysis, in
an email.

It also reverses a trend in
which Tesla regularly missed its
production goals while amassing
huge losses, fueling doubts about

its ability to expand from its
niche of making luxury sports
cars powered by electricity to be-
come a major automaker. When

the company hit its target for the
first time in the last week of June,
some questioned whether the
feat was sustainable.

Musk has said that he has
worked nearly to exhaustion to
keep that momentum going dur-
ing the past quarter.
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CATERING

FULL SERVICE BUFFET OR EXPRESS DROP OFF EVENTS
Big or Small…We Do It All!

Luncheons, Employee Appreciation,
Holiday Events, Company BBQ,

Grad Parties, Weddings,
and more…

Call today to get your order started
586-825-0067

NEW
MENU

Pick One Up
In Store

NOW SERVING
Monday thru Friday.
Fresh, made to order,
delicious and quick!

FISH AND CHIPS-EVERY FRIDAY $8.95
Deli sandwiches & hot bar,

homemade soups, fresh baked bread
available 10am -3 pm.

6177 Chicago Road • WARREN
(West of Van Dyke)

586-825-0067
www.cjscompanystore.com

HOURS: Monday through Friday, 10 am to 3 pm
OPEN FOR CATERED EVENTS ON THE WEEKEND

DINE-IN CARRYOUT
Delivery Available - FREE for orders over $20!

DELI

RED WINGS
Where Fit
Comes
First…

RED WING SHOE STORE
M-F 10-8; Sat. 10-5; Sun. 12-4

33289 Mound Rd.
Just North of 14 Mile Rd. in Stober Plaza – on the west side of the street

586-264-4500

• Safety Toes

• Professional
Fitting

• Wide Widths
In Stock

The Preferred
Brand

of Detroit’s
Auto Industry

Warren
Urgent Care

“We Care”

Services
Urgent Care for

Accidents and Injury
Adult and pediatric Illness
Occupational Medicine

X-Rays, EKG and Lab Work
On-Site Lab Service
Strep, Mono, Pregnancy,
Glucose & Urine Testing

Accepting most insurance
including HAP & Blue Care Network

Warren Urgent Care
(on Van Dyke Rd. between 13 & 14 Mile

in St. John’s Windemere Park)

31700 Van Dyke • Warren, MI 48093
Phone: (586) 276-8200
Fax: (586) 276-8181

www.warrenurgentcare.com

8:00 AM -10:00 PM
7 DAYS A WEEK

OPEN ON ALL HOLIDAYS

Macomb County students got a
taste of what a manufacturing job
entails at a special Manufactur-
ing Day event held at FCA’s War-
ren Truck facility.
Manufacturing Day is an annu-

al event sponsored by manufac-
turing companies and is de-
signed to encourage young peo-
ple to look at careers in manufac-
turing jobs, said FCA spokes-
woman Jodi Tinson.
Approximately 60 students

from Stevenson High School in
Utica and the Warren Career Prep
Center on Oct. 5 were given a
tour of FCA’s Warren Truck site
and were given lessons in manu-
facturing skills at the facility’s
Work Hardening Center.
Precious McCoy, a trainer at

the Work Hardening Center, said
the training the students re-
ceived was a sample of exactly
the kind of training new hires are
given before they are put on the
production line.
“Back when I started 19 years

ago, we were hired and put on
the line immediately,” McCoy
said. “Someone would show you
what to do and you better have
been able to do it.”
Now hires are sent to the Work

Hardening Center and trained in
three different modules, McCoy
said. Each module training ses-
sion lasts a day and the new
hires are shown exactly what to
do – and they have time to im-
prove their coordination and ac-
tually have time to learn their
jobs under the tutelage of an FCA
trainer.
One of the tasks students were

able to perform was the placing
of pegs into holes. The activity
teaches coordination and how to
use both hands while working.
Each peg had one end that was
yellow and one end that was red.
Students were given patterns to
reproduce, with each pattern
having some spots red and some
spots yellow.
McCoy said she likes to create

a sense of competition so stu-
dents work hard to correctly re-

produce the pattern they are
shown in the fastest time.
“This teaches them to use both

hands,” McCoy said. “There are
no one-handed jobs on the line.”
Wendi Gentry, head of Supply

Chain Management for FCA,
spoke to the students during the
tour portion of the day. She said
it was important for students to
know what a career in manufac-
turing really means.
“The young people I talk to tell

me they are looking for the one
perfect job,” Gentry said.
“I tell them that there is no one

perfect job and that during my
career at FCA I’ve had many jobs.
With a career in manufacturing,
these young people can learn
many different skills and do
many different things without
ever leaving a company.
“It’s important to promote

manufacturing jobs because it’s a
tight labor market. We are com-
peting with other manufacturers
and new companies like Amazon.
There are great jobs out there
and we need to promote them.”

Trainer Dedrick Collins
showed students how to install
airbag components in a truck. He
said that it’s important for line
workers to know how to do their
jobs.
“Everything you do is impor-

tant,” Collins said. “When you in-
stall a system, your name is at-

tached to the work. If there is an
accident and the airbag doesn’t
deploy, you will want to know
that you did the job right so that
they can look at someone else
when there is a lawsuit. That’s
why we train so hard. We want to
make sure the job is done right
the first time.”

FCA Educates Students on Manufacturing Day

Student A.J. Cunningham works at an FCA training station.

CONTINUED FROM PAGE 1

Tesla Accerates Production While Critics Question if That is Sustainable



confidence remains high because
of the strong job market.

Confidence might explain why
more consumers are gravitating
toward SUVs and trucks despite
having to spend more for gaso-
line to keep them running.

Ford said September sales of
Lincoln Navigators – a tiny frac-
tion of the company’s sales –
soared 77 percent, and they
stayed on dealer lots for an aver-
age of just 12 days. At General
Motors, a 12 percent gain in

combined sales of the Chevrolet
Tahoe and Suburban and GMC
Yukon large SUVs helped push
the company’s average transac-
tion price up by $700.

Meanwhile, Ford reported that
sales of cars plunged 25.7 per-
cent in September, compared
with a 9.9 percent drop for pick-
ups and a 2.7 percent dip for
SUVs.

FCA reported Jeep brand sales
rose 14 percent to 83,764 vehi-
cles. It was the ninth consecu-
tive time Jeep has set a monthly
record for total sales. It was the
sixth time this year Jeep brand
sales have surpassed 80,000 ve-
hicles. The Cherokee and Com-
pass led the way with sales ris-
ing 87 percent and 46 percent,
respectively.

Jack Hollis, general manager of
the Toyota division in North
America, said on a call with re-
porters that the industrywide ra-
tio of truck and SUV sales to car
sales is nearing 70-30, adding
that he is “not so sure that it’s
stopping quite yet.”

While industry officials ex-
pressed optimism in the econo-
my, automakers have other con-
cerns.

New U.S. tariffs on imported
steel and aluminum could in-
crease their costs. A new trade
deal also could make vehicles
more expensive by raising the

amount of content required from
North America to avoid duties,
and requiring that at least 40
percent of a car’s content be
built where workers earn $16 an
hour.

Here is how major automakers
fared at U.S. sales in the third
quarter, according to Edmunds,
which provides content, includ-
ing automotive tips and reviews,
for distribution by The Associat-
ed Press:

• General Motors, down 11
percent to 694,638.

• Toyota, down 6 percent to
634,923.

• Ford, down 4 percent to
606,939.

• Fiat Chrysler, up 10 percent
to 564,507.

• Honda, down 5 percent to
419,173.

• Nissan, down 9 percent to
343,987.

• Subaru, up 4 percent to
180,558.

• Hyundai, up 1 percent to
166,653.

• Kia, down 2 percent to
158,479.

• Volkswagen, up 2 percent to
93,330.

• BMW, down 1 percent to
83,236.

• Mercedes-Benz, down 14
percent to 77,965.

• Mazda, down 10 percent to
71,198.

FCA Sales Numbers Defy Recent Trends
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#42333 #21552#44296

475 SUMMIT DRIVE • 248-292-2502 • 5825 HIGHLAND RD. (M59) • WATERFORD

CALL
BRUCE LITVIN
– 24/7 & 365 –

OVER 40 YEARS
OF QUALITY SERVICE

CELL # 1-586-405-5175
blitvin@lunghamer.com

1-888-665-5438

Please call with the vehicle you desire
and you will be delighted with the payment.

TTHHAANNKKSS
FFOORR AA GGRREEAATT
SSEEPPTTEEMMBBEERR

AANNDD

OOCCTTOOBBEERR
IISS

HHEERREE
CCAALLLL FFOORR

NNEEWW PPRROOGGRRAAMMSS

Free shuttle service to home, office or shopping.

buff whelan chevrolet
WHERE THE DEALS MAKE THE DIFFERENCE, EVERY DAY SINCE 1970!

Van Dyke • South of 18 Mile • Sterling Heights
Jeff Caul

586-274-0396
PEP QUOTES BY PHONE OR EMAIL: JEFF CAUL AT JCAUL@BUFFWHELAN.COM

*See dealer for details. All Rebates/Incentives have been deducted from sale price/payment and are subject to change by
manufacturer without notice. GM Employee discount required on all leases. All the leases assume that you qualify for GM Lease
Loyalty. To qualify for GM Lease Loyalty you must have a GM Lease in the household. All lease payments are based on 10,000 miles per year. 1st payment, tax, title
and plate fee due at signing on all leases unless otherwise noted. All deals expire 10/31/2018.
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METRO PKWY.

18 MILE RD.

SINCE
1989

CONVENIENT HOURS: MON. & THURS. 8:30AM-9PM / TUES., WED. & FRI. 8:30AM-6:30PM /

Thank You for Making Buff Whelan
#1 in the Country for 2017

OVER 1,000
New Chevrolets

in Stock!

CALL
JEFF CAUL

586-274-0396

2018 CHEVY SILVERADO 4X4
ALL-STAR PKG • DBL CAB

$216+TAX WITH$0DOWN

NO SECURITY DEPOSIT REQUIRED
Equiped with Power Locks, Power Windows, Power Mirrors, Keyless Entry, Remote Start,
My Link Radio, Back-Up Camera, Auto A/C, Bluetooth & More…

24 MTH LEASE
10,000 MILES

2018 TRAX AWD LT

24 MTH LEASE
10,000 MILES

2019 CHEVY EQUINOX LT

$226+TAXWITH$0DOWN

NO SECURITY DEPOSIT REQUIRED
Equiped with 1.5L Turbo Engine, 7” touch screen radio, Onstar, Bluetooth, Keyless Entry
Back Up Camera, Alum. Wheels, Deep Tinted Glass & More…

24 MTH LEASE
10,000 MILES

$188+TAXWITH$0DOWN

Previous Courtesy Vehicle with Approx. 2,500 miles
NO SECURITY DEPOSIT REQUIRED
Equiped with Power Locks, Power Windows, Power Mirrors, Keyless Entry, Back-Up Camera
& More…

manufacturing jobs have to of-
fer.”

Manufacturing Day – held on
the first Friday in October and
throughout the month – is an an-
nual celebration of modern man-
ufacturing during which manu-
facturers invite community mem-
bers to their facilities in a collec-
tive effort to educate students
and their families about career
opportunities, while improving
public perceptions of the indus-
try, Wenzl said. Produced by the
National Association of Manufac-
turers, the Manufacturing Exten-
sion Partnership and The Manu-
facturing Institute, Manufactur-
ing Day has grown in size and
scope since it was created in
2012.

In addition to Manufacturing
Day, Cooper Standard partici-
pates in a number of initiatives
that support and promote the fu-
ture manufacturing workforce,
including:

• STEM (Science, Technology,
Engineering and Math) Education:

Cooper Standard established its
STEM Affinity Group to inspire
student achievement and interest
in STEM careers through employ-
ee-led volunteer programs;

• Bring Your Child to Work
Day: To promote the positive im-
age of manufacturing to employ-
ees and families, Cooper Stan-
dard organizes a “Bring Your
Child to Work Day.” The event
has hosted 100 students each
year since 2016 at Cooper Stan-
dard’s southeast Michigan facili-
ties; and

• Manufacturing and Industry
Acceleration Committee: Dedi-
cated to supporting and encour-
aging manufacturing jobs inter-
nally and externally, this group
helps educate others on legisla-
tion impacting the industry and
exposes young people to manu-
facturing careers. This team also
partnered with Junior Achieve-
ment (JA) of Southeast Michigan
to bring a STEM program called
STEMworks! to JA to promote
the diverse careers opportuni-
ties available in STEM and manu-
facturing careers.

Manufacturing Day Held

CONTINUED FROM PAGE 1

CONTINUED FROM PAGE 1

PARIS (AP) – European carmak-
ers are rolling out electric vehi-
cles like the ones on view last
week at the Paris Motor Show to
burnish their reputations as
technology leaders and to com-
pete with Tesla. But also because
EU regulations don’t leave them
much choice.

New emission standards mean
Europe will soon see an upsurge
in electric offerings, outpacing
the United States, where the reg-
ulatory push has eased under
the Trump administration, but
still likely lagging China, where
the government is mandating
more e-cars.

The new rules could increase
sales of electrics in Europe from
a minuscule 0.6 percent of the
14.5-million vehicle annual mar-
ket to the high single digits over
the next five or six years. From
about 10 available models there
would be several dozen to
choose from.

Many questions remain open,
not least the availability of pub-
lic, fast-charging stations to
match Tesla’s proprietary net-
work. And customers, especially
those aiming to get the most for
their money, may think electrics

are virtuous enough in theory –
but in practice don’t buy them
because they cost more, and be-
cause reliable places to charge
up away from home remain
scarce.

At the Paris show, Daimler’s
Mercedes-Benz is showing off the
EQC, while Volkswagen’s Audi
has the e-tron, both battery-pow-
ered. They should be on the
streets in the next few months,
the e-tron this year and the EQC
in 2019. PSA Group’s luxury
brand, DS, is showing off the DS 3
Crossback, a compact SUV that
will offer an all-electric version
from the second half of 2019.
Volkswagen will follow in 2020
with its ID electric four-door
compact.

BMW already makes the i3
compact and plans an electric
version of its X3 SUV in 2020.

Automakers are obviously try-
ing to grab some of the buzz Tes-
la earned with its Model X SUV
and Model S high-performance
sedan.

But the European Union’s col-
lective effort to cut the output of
greenhouse gases also weighs
heavily in the automakers’ plans.

They must cut average emis-

sions of CO2 for new cars sold in
Europe from the 2015 goal of 130
grams (4.6 ounces) of CO2 per
driven kilometer to 95 grams per
kilometer in 2021, or pay heavy
fines.

Last year, average emissions
actually crept up, to 118.5 grams
per kilometer from 118.1 grams.

One of the reasons is plunging
sales of diesels, hit by Volkswa-
gen’s scandal over cheating on
emissions tests. Diesels can emit
more nitrogen oxide, which is
bad for people’s health, but less
CO2.

The automakers are moving
ahead even though current sales
are tiny, saying that if the vehi-
cles are attractive enough, de-
mand will come.

“You just have to walk through
the show to see that the offers
are increasingly arriving at the
dealers,’’ said Daimler CEO Di-
eter Zetsche at the Paris event.

Carlos Tavares, the CEO of
France’s PSA Group, said it was
impossible to predict the future
mix of sales between gasoline,
diesel, electric and plug-in hy-
brid cars, which start out elec-
tric but have gasoline motors to
charge the battery if needed.

European Carmakers Push EV Technology
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2018 BUICK ENCORE PREFERRED II
PURCHASE FOR

$19,034*

$94* PER
MONTH

24
MONTHS

$999DOWN

LEASE FOR
STOCK# B584973

2018 BUICK ENCLAVE PREMIUM
PURCHASE FOR

$40,024*

$324*PER
MONTH

24
MONTHS

$1,499DOWN

LEASE FOR
STOCK# B581444

2019 BUICK ENVISION PREFERRED
PURCHASE FOR

$27,894*

$264*PER
MONTH

36
MONTHS

$999DOWN

LEASE FOR
STOCK # B591035

2018 BUICK REGAL SPORTBACK
PREFERREDPURCHASE FOR

$21,814*

$174*PER
MONTH

24
MONTHS

$999DOWN

LEASE FOR
STOCK# B480143

2018 BUICK LACROSSE PREFERRED
PURCHASE FOR

$26,404*

$354*PER
MONTH

36
MONTHS

$999DOWN

LEASE FOR
STOCK# WBKHSB

2018 BUICK CASCADA PREMIUM
PURCHASE FOR

$31,044*

$264*PER
MONTH

39
MONTHS

$999DOWN

LEASE FOR
STOCK# B480445

No GM
Employee
Discount
Required

2018 GMC CANYON SLE EXT CAB
$134*PERMONTH 24MONTHS

LEASE FOR

$999DOWN

STOCK #G582852PURCHASE FOR

$27,944*

2018 GMC SIERRA 1500 SLE
DOUBLE CAB

$134*PERMONTH 24MONTHS

LEASE FOR

$999DOWN

STOCK #G582237PURCHASE FOR

$35,814*
2018 GMC ACADIA AWD DENALI

$284*PERMONTH 24MONTHS

LEASE FOR

$999DOWN

STOCK #G581243PURCHASE FOR

$37,064*

2019 GMCTERRAIN SLE
$144*PERMONTH 24MONTHS

LEASE FOR

$999DOWN

STOCK #G590403PURCHASE FOR

$23,784*
2018 GMC YUKON SLE
$374*PERMONTH 36MONTHS

LEASE FOR

$999DOWN

STOCK #G585454PURCHASE FOR

$45,084*

2018 GMC SIERRA 1500
$344*PERMONTH 36MONTHS

LEASE FOR

$999DOWN

STOCK #G585536PURCHASE FOR

$45,044*

NO GM EMPLOYEE DISCOUNT REQUIRED

DENALI
CREW
CAB

* All prices and payments include GM rebates. Pictures may not represent actual vehicle. Pricing subject to change per GM incentives. Prices and pay-
ments are inclusive of active GM employee discount (unless otherwise stated). Must have GM Employee discount and lease loyalty. All leases are 10,000
miles per year with approved S Tier credit. All Vehicles shown are $999 down unless otherwise stated. Disposition Fee may be required at vehicle turn
in. Must have lease loyalty or lease conquest vehicle in household on certain models. Prices and payments are plus tax, title, plate, doc fee, refundable
security deposit required on certain vehicles – to be determined by lender. 2019 model year vehicles are priced and discounted at supplier discount.
Pricing includes Ed Rinke bonus cash, while supplies last.**$3,500 trade in is valid on 2003 or newer vehicles w/ under 115k miles in drivable condi-
tion, no branded titles, reconditioning determined by appraiser. Certain restrictions may apply, see dealer for complete details. Volt is a former courtesy vehicle** Exp date: 10/31/2018.

LEASE FOR

$114*

PURCHASE FOR

$32,414*

24MONTHS
$999DOWN

STOCK #585145

* All prices and payments include GM rebates. Pictures may not represent actual vehicle. Pricing subject to change per GM in-
centives. Prices and payments are inclusive of active GM employee discount (unless otherwise stated). Must have GM Em-
ployee discount and lease loyalty. All leases are 10,000 miles per year with approved S Tier credit. All Vehicles shown are $999
down unless otherwise stated. Disposition Fee may be required at vehicle turn in. Must have lease loyalty or lease conquest
vehicle in household on certain models. Prices and payments are plus tax, title, plate, doc fee, refundable security deposit re-
quired on certain vehicles – to be determined by lender. 2019 model year vehicles are priced and discounted at supplier dis-
count. Pricing includes Ed Rinke bonus cash, while supplies last.**$3,500 trade in is valid on 2003 or newer vehicles w/ under
115k miles in drivable condition, no branded titles, reconditioning determined by appraiser. Certain restrictions may apply, see
dealer for complete details. Volt is a former courtesy vehicle** Exp date: 10/31/2018.

2018 CHEVROLET
SILVERADO 1500LT DOUBLE CAB

LEASE FOR

$114*

PURCHASE FOR

$15,334*

24MONTHS
$999DOWN

STOCK# 583437

2018 CHEVROLETTRAXAWD LS

LEASE FOR

$114*

PURCHASE FOR

$22,764*

24MONTHS
$999DOWN

NO GM EMPLOYEE DISCOUNT REQUIRED STOCK# 590167

2019 CHEVROLETEQUINOXLS

LEASE FOR

$94*

PURCHASE FOR

$19,834*

24MONTHS
$999DOWN

STOCK# 480219

2018 CHEVROLETMALIBULT

LEASE FOR

$94*

PURCHASE FOR

$17,064*

24MONTHS
$999DOWN

STOCK# 480312

2018 CHEVROLETCRUZELT HATCHBACK

LEASE FOR

$174*

PURCHASE FOR

$30,394*

24MONTHS
$999DOWN

STOCK# 582821

2018 CHEVROLET
COLORADO Z71EXT CAB

LEASE FOR

$264*

PURCHASE FOR

$24,954*

36MONTHS
$999DOWN

STOCK# 480051

2018 CHEVROLETCAMAROLT

LEASE FOR

$214*

PURCHASE FOR

$29,204*

36MONTHS
$999DOWN

STOCK# 480535

2018 CHEVROLETVOLTLT

PURCHASE FOR

$41,105*

STOCK# 577307

2017 CHEVROLETSILVERADO 3500
Dump Truck 9ft Knapheide

PER
MONTH

PER
MONTH

PER
MONTH

PER
MONTH

PER
MONTH

PER
MONTH

PER
MONTH

PER
MONTH

LEASE FOR

$294*

PURCHASE FOR

$28,274*

36MONTHS
$999DOWN

NO GM EMPLOYEE DISCOUNT REQUIRED STOCK# WFTJ75

2019 CHEVROLETTRAVERSELS

PER
MONTH

HURRY, OFFER ENDS 10/31/2018.
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