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After more than a year of build-
ing test vehicles for development
of its self-driving technology,
General Motors has taken the
next step and will build produc-

tion versions of its Cruise AV at
its Orion Township assembly
plant in Michigan.
Roof modules for GM’s self-

driving vehicles will be assem-

bled at its Brownstown plant.
The public first learned of

GM’s plans on March 15.
The Cruise AV, which the com-

pany plans to commercialize in

2019, is the first production-
ready vehicle built from the
ground up to operate safely on
its own with no driver, steering
wheel, pedals or manual con-

trols, said GM spokesman Patrick
Sullivan.
“We’re continuing to make

great progress on our plans to

GM to Build AV Cruise at Company’s Orion Assembly Site

by Jim Stickford

The future is coming, ready or
not. And Eckhart Inc., an auto
supplier based in Lansing, has
decided to be ready. Part of that
preparedness involves the cre-
ation of a new Advanced Tech-
nology Center in Warren.
Eckhart, founded in Michigan

in 1958 as a supplier to global
manufacturers, opened its new
47,000-square-foot Advanced
Technology Center on March 13.
The center will serve as the

company’s technology show-
case, including engineering and
assembly of the next-generation
Autocraft Autonomous Guided
Vehicles, which are transforming
manufacturing value streams
worldwide, as well as an additive
manufacturing (3D printing) lab-
oratory, said Andrew P. Storm,
Eckhart president and CEO.

The Advanced Technology
Center currently employs 60 and
the company’s expansion plans
call for the employment of more
than 100 in the next two years,
all to accelerate adoption of
Industry 4.0 technologies for the
largest industrial companies in
the world, Storm said.
“The term ‘4.0 technology’ got

its start a few years ago in Ger-
many,” Storm said. “It’s caught
on across the world and 4.0 tech
includes 3-D printing, Autono-
mous Guided Vehicles (AVG) and
collaborative robots.”
Eckhart’s workforce is focused

on enhancing the safety, produc-
tivity, and reliability of employ-
ees who will be part of assembly
processes connected to the
smart factories of the future,
Storm said. While the company

Warren Becomes Home of
New Advanced Tech Center

CONTINUED ON PAGE 3

CONTINUED ON PAGE 2

Buick owners can get free wi-fi during March NCAA tournament.

by Jim Stickford

Ford unveiled some of its
future plans March 15, with an
emphasis on new ways of doing
business.
CEO James Hackett announced

plans to the media while saying
that the auto industry is chang-
ing more than ever.

“I am humbled to represent a
brand that began 115 years ago,”
Hackett said. “There was a time
where a business’s tenure was a
sign of pure accomplishment
because there are such clear
Darwinian forces that determine
what continues and what does-
n’t.
“The humbling part is that now

the assessment of a business’s
longevity is its ability to see, de-
fine and configure a promising
and inspiring future. Being frozen
in the past is a death sentence.
Today, our world and our indus-
try are evolving at light speed
and the implications are transfor-
mations in ways we couldn’t

have imagined even 10 years
ago.”
So, Hackett said, Ford has

spent the last 10 months imagin-
ing the industry’s future and de-
veloping a plan “to transform
Ford to compete and win both to-
day and tomorrow.”
Hackett said the company is

pleased with its progress and has
decided to share some of its
plans with the public.
“Winning is never guaranteed,

but at Ford all of our people
demonstrated in the great reces-
sion they had the moxie to sur-
vive and get better,” Hackett
said.
Ford’s plans call for the compa-

ny to do five things really well,
Hackett said. The first is to im-
prove the fitness of Ford. He said
it isn’t about change for change’s
sake, but rather redesigning the
business for “advantage.”
Second, Ford must listen and

respond to the voice of the cus-
tomer and “heighten the role of
the user in our thinking. Time

has shifted the techniques and
methods for this, including the
use of big data to have instanta-
neous feedback.”
Then Ford must choose its

strategy to win. “This means that
we don’t have to do things that
destroy value or don’t delight
customers. Instead, we will focus
on those areas that delight cus-
tomer and create value.”
Fourth, Ford must leverage its

passion for great vehicles while
integrating technologies that
people love, Hackett said. The
fifth thing Ford must do to secure
its future, he said, is convert the
trust that people historically
have had in the company to in-
clude the arrival of smart vehi-
cles for a smart world.
Overall, Ford plans call for

strengthening its truck and SUV
portfolios, improving vehicle per-
formance and quality and getting
into off-road markets.
Joe Hinrichs, president of

Global Operations, told the
group that Ford will improve pro-

duction processes through the
use of more collaborative robots
and that by 2020 it will have the
industry’s freshest lineup. Ford
plans to introduce four new
nameplates in the next two
years.
Part of improving production

is reducing the time it takes to
develop vehicles, Hinrichs said.
Ford global market teams, he
said, will now centrally identify
and prioritize opportunities for
the company earlier in the pro-

Ford Unveils Its Corporate Strategy for Next Two Years

Farley speaking to the media about Ford’s plans for the future.

by LORNE COOK and JOE Mc-
DONALD
Associated Press

BRUSSELS (AP) – The Trump
administration’s decision to im-
pose tariffs on aluminum and
steel imports drew warnings
March 9 from businesses and
U.S. trading partners that the
measure could backfire, provok-
ing a trade war without resolving
the problems it’s intended to ad-
dress.

President Donald Trump said
the tariffs, due to take effect in 15
days, are needed to protect U.S.
workers. Businesses say the 25
percent tariff on imported steel
and 10 percent levy on aluminum
will jack up costs, raising prices
for consumers and potentially
putting people out of work.
Trump has long singled out

China as being unfair in its trade
practices and for dumping cheap

Steel Tariffs Could Hurt
Domestic Auto Industry

March Madness is here, and
that’s good news for Buick driv-
ers.
With a total of 130 men’s and

women’s college basketball
games played in less than a
month, it can be difficult for fans
to catch every second of the
March Madness action, said
Buick spokesman Stefan Cross.
Starting today, select owners of
Buick vehicles can get a free

Buick Makes It
Easy to Enjoy
March Madness
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Senior AGV Technician Tim Solach (center, left) helps Storm cut the ribbon at Eckhart’s Advanced Tech Center.
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WITH $434
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2018 GMC ACADIA SLT-1
FWD
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2018 GMC YUKON XL SLT

36
MONTH
LEASE FOR
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Tire price match Guarantee

“We will beat or
match any price
from anywhere”
On any OEM tire bought at Suburban Buick GMC.
We even look at the competitors prices for you!!!!

Ann Nash
Dial Direct at

ext. 5751

USED CAR OF THE MONTH!!!!

2018 Camaro 2SS

$39,900*
$4,000+ below GMS pricing!!!

*Plus tax, title, plate transfer fees and a $210 DOC FEE

ONLY 105 Miles
8 Speed Automatic
6.2L V8 • Loaded!!!

commercialize in 2019,” said GM
President Dan Ammann.
“Our Orion and Brownstown

teams have proven experience
in building high-quality self-
driving test vehicles and bat-
tery packs, so they are well-
prepared to produce the Cruise
AV.”
GM will invest more than $100

million to upgrade both facilities.
Roof module production has al-
ready begun and production of
the fourth-generation Cruise AV
is expected to begin in 2019, Sul-
livan said.
Since January 2017, UAW Local

5960 workers at the Orion plant
have assembled three genera-
tions of Cruise self-driving test
vehicles for use in the most chal-
lenging urban environments, in-
cluding downtown San Francis-
co, Sullivan said.
More than 200 of the test vehi-

cles have been assembled at
Orion.
“The UAW is committed to

preparing our members for
the future of advanced mo-
bility and this investment recog-

nizes our willingness to work
together to build these self-
driving vehicles,” said Cindy
Estrada, vice president and
director, UAW General Motors
Department.
Workers at GM’s Brownstown

Battery Assembly Plant will ex-
pand their capabilities by adding
roof module production for all of

Cruise’s self-driving vehicles, Sul-
livan said.
The roof modules integrate

special equipment for AV opera-
tion such as LIDAR, cameras,
sensors and other hardware, and
will be assembled on a dedicated
line at the facility.
The Orion plant will continue

to build the Chevrolet Bolt EV

and Sonic as well as the Cruise
AV, Sullivan said.
The Brownstown plant is the

first high-volume battery assem-
bly plant in the U.S. operated by
a major automaker, and is a new
business enterprisefor GM.
It opened in the summer of

2009 after a $43 million invest-
ment.

GM is Building Cruise AVs at Orion Assembly Plant
Look, Ma, no hands – in fact, no steering wheel on Cruise AV Brownsville will build GM’s rooftop LIDAR units for its AVs.

month of 4G LTE Wi-Fi, enabled
by AT&T, so they can catch
the games almost anywhere they
are.
As a longstanding NCAA part-

ner, Buick is offering March Mad-
ness fans the ability to watch
their teams while on the go, es-
pecially since viewers are in-
creasingly turning to online
streaming to watch the games,
Cross said.
According to CBS, in 2017,

March Madness live streaming
views increased 33 percent year
over year to a total of 22.4 million
hours of live online viewing.

Buick also has created an ex-
clusive NCAA Tournament app
that allows drivers to easily lis-
ten to the games’ live audio
feeds.
The new app will be available

for the duration of the NCAA
Tournament on Buick vehicles
that come with the Shop
icon on their infotainment sys-
tem.
The app requires that the car

has an active Wi-Fi connection to
use.
“Since launching the unlimited

data plan option during March
Madness last year, we’ve seen
monthly data usage increase
more than 150 percent in our ve-

hicles,” said Phil Brook, vice
president, Buick and GMC Mar-
keting.
“Buick owners live an active

lifestyle and value staying con-
nected.
“By offering a free month of

unlimited in-vehicle Wi-Fi data to
eligible customers during March
Madness, we’re helping ensure
fans don’t miss out on any of the
excitement.”
The free unlimited data offer is

available for current owners in
the U.S. who have a vehicle
equipped with an OnStar 4G LTE
Wi-Fi hotspot and do not current-
ly have an active data plan, Cross
said.

Buick Gives Free Wi-fi for March Madness
CONTINUED FROM PAGE 1
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Due to the renovation of the
fourth Floor of the County Court-
house, many Circuit Court
Judges will be relocating the
week of March 19.
The fifth Floor of the County

Courthouse is reopening, and
Judge Jennifer Faunce will be re-
turning to her permanent Court-
room on the fifth Floor, said
county spokesman John Nizol.
Judge Joseph Toia will be mov-
ing to the 6th floor. Judge James
Maceroni, Judge Carl Marlinga,
and Judge Rachel Rancilio will
be moving to the fifth floor.
Judge Michael Servitto will be
moving to the third floor.
The County Clerk’s office and

the Macomb County PPO office
will be moving to permanent of-
fices on the first floor of the
County Courthouse. The Clerk’s
office will open in its new loca-
tion on the first floor on Mon-
day, March 26, Nizol said. The
Macomb County Bar Associa-
tion is also relocating to the
third floor of the Courthouse
during the construction.

Macomb County
Circuit Court

Judges Moving

http://www.techcenternews.com
mailto:info@techcenternews.com


has a 60-year history, leadership
realized that it couldn’t just re-
main a toolmaker.

In order to prosper and grow,
Eckhart had to change with the
times, Storm said.

“Expansion into Southeast
Michigan, where there is a con-
centration of talent in the global
epicenter for automotive re-
search and development, is a key
component of Eckhart’s growth
strategy,” said Storm.

“While the auto industry is
focused on developing autono-
mous vehicles for use on the
streets, Eckhart is accelerating
the development of advanced
technologies we believe will re-
shape the manufacturing ecosys-
tem.

“Eckhart is investing to expand
our suite of solutions and bring
real value to all of our customers
who realize, as we do, that the
next industrial revolution is upon
us.”

Having a new Technical Center
in Warren allows the company to
be in the heart of Southeast
Michigan, Storm said.

“This region has the greatest
concentration of engineering tal-
ent in the world,” Storm said.
“We are able to develop and
demonstrate our technology and
be near our customers.”

AGVs are important because
they allow companies that want
to manufacture to be able to do
so in a more efficient and safe
manner, Storm said. These vehi-

cles are autonomous and follow
direct routes and carry supplies
as needed up and down produc-
tion lines.

“This is repetitive and danger-
ous work,” Storm said.

“The Department of Labor has
said that more than 95 million
workdays are lost every year due
to incidents involving fork lifts
and similar machines.”

The development of autono-
mous vehicle technology is
about more than cars that drive
themselves, Storm said. This

technology can be a great boon
for manufacturers.

“We are proud to be an Ameri-
can manufacturing company,”
Storm said.

“A lot of the traditional tool-
makers have been bought out by
the Chinese. Not to knock them,
but we’re proud to be an Ameri-
can-owned company that has
supplied the global industrial
base for 60 years, and now we’re
heading into the next industrial
revolution. It’s exciting to be a
part of that.”

®TechCenterNews®
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MADE EASY!

Kristin Newsome,
Agent.
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Email: knewsome@marysvilleisa.com

Now offering: AAA Insurance

… Just For Letting Us Quote
Your Home & Auto Insurance
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Receive a
FREE
$10 Gift Card

& MEMBERSHIPS

Storm shows how AGV system can reshape manufacturing ecosystem.

Eckhart Builds a New Facility in Warren
CONTINUED FROM PAGE 1

Macomb County Community
Mental Health (MCCMH) co-pre-
sented the Acquiring Community
Employment Services (ACES)
Job Fair, a one-of-a-kind commu-
nity partnership between the Ma-
comb Intermediate School Dis-
trict (MISD) and several Macomb
County adult service providers
committed to supporting people
with disabilities in Macomb.

The goal of the March 5-6
event was to bridge the gap
between adults with dis-
abilities and employers, said
Ambrosia Jackson, an employ-
ment specialist at MCCMH and

one of the event coordinators.
“It was a first-of-its-kind job fair

in Macomb County where con-
sumers were able to get job skills
and be immediately placed in
front of potential employers,”
said Jackson.

The first day, participants at-
tended classes on job searching,
interviewing, resumes and cover
letters, dressing for success, and
job skills. On the second day,
participants met employers.

“Employers responded favor-
ably that they met quality candi-
dates and that they would come
back next year,” said Jackson.

Macomb Event Helps Handicapped



steel on the global markets, de-
pressing prices. But experts say
the new tariffs will in fact not af-
fect China much, but rather hurt
key allies like the European
Union and South Korea.
The move drew consternation

outside the U.S.
The Chinese government said

it “firmly opposes” the move but
gave no indication whether it
might make good on threats to
retaliate.
“These measures could make a

significant impact on the eco-
nomic and cooperative relation-
ship between Japan and the U.S.,
who are allies,” said Japan’s for-
eign minister, Taro Kono.
The EU said it hoped to be ex-

empt from the tariffs, like Canada
and Mexico are, or that the issue
might be solved in international
arbitration at the World Trade
Organization.
If not, the EU vowed to retali-

ate.
“We will have to protect our in-

dustry with rebalancing meas-
ures,” said Cecilia Malmstroem,
the EU Trade Commissioner, who
this week confirmed that EU
states are finalizing a list of U.S.
goods – from peanut butter to
bourbon – to hit with retaliatory
tariffs.
The head of Eurofer, Europe’s

main steel federation, said
Trump’s reasons for slapping tar-
iffs on steel and aluminum were
an absurdity and that the move
could cost tens of thousands of
jobs across the continent.
The tariffs would cost lost

trade worth $2.6 billion a year
for the EU and $1.1 billion for
South Korea, according to
Chad Bow, senior fellow at
the Peterson Institute for
International Economics.
While that is not a lot for the

economy as a whole, it would be
painful for the individual indus-
try.
“Significant damage in South

Korea’s steel exports to the Unit-
ed States seems unavoidable,”
the country’s trade minister, Paik
Un-gyu, said in a statement.
Meanwhile, the tariffs would

cost China only $689 million in
trade losses, according to Bow’s
estimates, largely because the
U.S. has already imposed duties
on Chinese products.
Steel-producing countries wor-

ry not just about lost sales in the
U.S., but also that steel from oth-
er exporting nations will flood in.
In Asia, a large share of Japan-

ese and Chinese steel goes to
countries in the region’s south-
east, where booming construc-
tion and light industries are fuel-
ing strong demand for steel.
The U.S. tariffs could push pro-

ducers to sell still more to South-
east Asia, depressing steel
prices. That would hurt produc-
ers but boost profits of construc-
tion and other industries in
Southeast Asia.
The costs to the world econo-

my could grow further if coun-
tries impose their own tariffs on
U.S. products, raising prices for
goods globally and undermining
economic confidence.
Some are also worried that the

Trump administration might not
be done imposing tariffs.
Indonesia said that while the

steel and aluminum tariffs are
not a big problem for its indus-
try, the country would be in trou-
ble if the U.S. targeted its palm
oil, a key export used in a huge
number of consumer products.
“We are ready for a trade war,”

said Enggartiasto Lukito, the
trade minister. Vice President
Jusuf Kalla said the country had
the option of retaliating against
imports of U.S. soybeans, wheat
and aircraft.
In the U.S., Gary Shapiro, presi-

dent and CEO of the Consumer
Technology Association, which
represents more than 2,200 com-
panies, said the tariffs could cost
far more American jobs than
they would create.
U.S. automakers are among the

businesses with the most at
stake, accounting for 38 percent
of the aluminum and 15 percent
of the steel consumed in the
country, according to Ward’s Au-
tomotive Reports.
The Alliance of Automobile

Manufacturers warned the tariffs
will also drive up the price of
steel made in the U.S.
If the entire cost were passed

to consumers, which may not be
possible, it could add about $300
to the price of the average vehi-
cle, said Kristen Dziczek, director
of Center for Automotive Re-
search’s Industry, Labor & Eco-
nomics Group.
The tariffs will affect a wide

range of products, including
high-tech gadgets, food, furniture
and beverages. The Beer Insti-
tute, a trade group representing
the world’s largest brewers, esti-
mates the 10 percent tariff on the
aluminum encasing most beer
sold in the U.S. will push costs up
by $348 million annually, threat-
ening more than 20,000 jobs in
the industry.
“Imported aluminum used to

make beer cans is not a threat to
national security,” said Jim Mc-
Greevy, the Beer Institute’s CEO.
The head of the National Retail

Federation, whose members in-
clude department store chains,
grocery stores and other mer-
chants around the world, also
raised objections to the tariffs
March 8, calling them a tax on all
Americans.
“A tariff is a tax, plain and sim-

ple,” said Matthew Shay, presi-
dent and CEO of the NRF.
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Steel Tariffs Could Hurt the Auto Industry
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SALT LAKE CITY (AP) – Tesla
is on track to start selling new
EVs in Utah under a deal ap-
proved by state lawmakers.
Utah lawmakers approved a

proposal March 9 allowing the
company to sell new cars for the
first time at a $3 million show-
room it built before the state de-
nied them a license in 2015.
Utah officials cited a law ban-

ning car manufacturers from
owning dealerships. Tesla
pushed back, saying it had to
sell its own cars because its
business depends on convincing
customers its electric cars are
better than traditional gas-en-
gine cars. The Utah Supreme
Court sided with the state and
car dealers who argued that they
were just as capable of selling
EVs.

Utah Moves to
Allow Tesla to
Sell Its Cars



by Jim Stickford

Well, it’s March, which means
the NCAA Basketball Tourna-
ment’s road to the Final Four has
begun.
And that’s good news for Jeff

Crippen, owner of Crippen Buick
in Lansing. It seems that Crippen
has been going to the NCAA’s
Final Four for the past 11 years
with his son Jeffrey. The duo plan
on keeping this tradition alive for
2018, when the Final Four hits
San Antonio.
“I really enjoy the tournament,

and as a Buick dealer in Lansing,
Michigan State is always a big
part of the event and gets a lot of
publicity,” Crippen said.
“This all started when my son

Jeffrey was studying in Atlanta to
be a chiropractor. That was back
in the year 2007. He suggested I
come down and see the tourna-
ment with him, which I did. We
had a great time.”
When the next year’s tourna-

ment rolled around, Jeffrey said
why not go two years in a row.
They did and a tradition was
born.
“We’ve seen a lot of great bas-

ketball,” Crippen said. “But we’ve
also seen some wonderful cities.
We’ve been to Indianapolis,
Houston, Dallas, which is where
Jeffery has his practice. These
trips make for great father-son
weekends.”

Crippen said his wife Susie
normally doesn’t come, but if
Michigan State makes it to the
Final Four this year, she will
make the trip.
Over the years, Crippen has

used his connections with the
Buick brand to get tickets. Buick
has been a sponsor of the tourn-
arment for the past several
years, and is set to continue its
sponsorship until at least 2020.
“I don’t always get my tickets

from Buick,” Crippen said. “Over
the past few years, Jeffrey has
used his skills to get the tickets. I
think he really enjoys the thrill of
the hunt getting those tickets.”
And as Buick dealer Crippen

said, he enjoys visiting the Fan
Final Four Fun Fest display that
is set up every year by various
sponsors of the NCAA basketball
tournament.
“This is a sort of temporary

pavillion set up outside the arena
where the Final Four tournament
plays,” Crippen said. “There are
tents and the event’s official
sponsors have their own dis-
plays. People who go to Fest
also have different interactive
activities and basketball-oriented
games they can enjoy.
“But as a Buick dealer, what

really interests me is hearing
what people have to say about
Buicks when they visit the Buick
display. They don’t know I’m a
dealer, so I get an honest answer

when I ask what they think about
the vehicles that they have seen
at the Buick display.”
What Crippen said he’s been

hearing is that people are so sur-
prised at how today’s modern
Buicks look.
“So many people have an im-

age of what a Buick is supposed
to look like in their heads,” Crip-
pen said. “And that image is usu-
ally years out of date. People
think Buicks are lumbering big
cars. But the brand now has
SUVs and CUVs that are nimble
and attractive. What I hear so
often is, ‘That’s a Buick?’ It does-
n’t look like what I thought it

would. It’s sharp looking.’ It’s
amazing to see how the brand’s
vehicles have evolved just over
the past five years.”
Crippen said he’s looking for-

ward to this year’s tournament.
He’s an MSU fan and Jeffrey is a
U-M fan. Bragging rights are on
the line. But it’s the memories he
makes with his son that he cher-
ishes.

MARCH 19, 2018 PAGE 5TECH CENTER NEWS - WARREN

PRESTIGE CADILLAC
Luxury Has A New Home

COMPLIMENTARY
TIRE ROTATION
WITH ANY SERVICE
Limited time only,
Only GMmakes and models
some vehicles may not apply.

Expires 3-31-18

CERTIFIED SERVICE

DEXOS OIL CHANGE
SPECIAL $5000
Limited time only. Only GMmakes
and models some vehicles may not
apply. Up to 5 quarts of oil with a
GM Oil Filter! Additional quarts are
extra.Tax and shop supplies extra.
Expires 3-31-18

CERTIFIED SERVICE

CERTIFIED SERVICE

Take Advantage Of These
Specials & Save On Service

LOCATION
29900 VanDyke Ave.
Warren,MI
48093

– Convenient Customer Shuttle
– Early Bird Check-in
– Loaners Available
– Convenient Business Hours
– Same Day Service
– Factory Trained Service Advisors
–ASE CertifiedTechnicians
– Online Express Checkout
–Mobile App Service
– GMQuality Parts

Van Dyke Across
From GMTech Center

GET READY FOR
WINTER COMPLETE
SERVICE
Limited time only, Only GMmakes
and models some vehicles may not
apply. Alignment check, Brake sys-
tem check, Suspension system
check, Exhaust system check,
Coolant service, Fuel system clean-
ing, Fuel additive, Oil additive, Oil
Change & Tire Rotation, set of front
wiper blades, Car wash, Only
$439.00 Tax and shop supplies
extra. Not valid with any other o1er.
Expires 3-31-18

CERTIFIED SERVICE

PrestigeCadillac.com

SALES - 888.548.8939
Mon&Thur 8:30am-8pm
Tues,Wed & Fri 8:30am-6pm
Sat 10am-4pm

SERVICE
888.548.8939
Mon - Fri 7:30am-6pm
Sat 8am-3pm

©2017 General Motors.All Rights Reserved Cadillac®

COMPLIMENTARY
ALIGNMENTCHECK
Limited time only. Only GMmakes and
models some vehicles may not apply.
We will supply an estimate for repairs
if required.

Expires 3-31-18

CERTIFIED SERVICE

CHECK ENGINE LIGHTON?
Wewill diagnose it…
free of charge.
Only GMmakes &models some
vehiclesmay not apply. Some vehicles
may require additional diagnostics
which could require diagnostic fees.
Tech Center Employees only.Not valid
with any other o1er. Expires 3-31-18

CERTIFIED SERVICE

CATERING

FULL SERVICE BUFFET OR EXPRESS DROP OFF EVENTS
Big or Small…We Do It All!

Luncheons, Employee Appreciation,
Holiday Events, Company BBQ,

Grad Parties, Weddings,
and more…

Call today to get your order started
586-825-0067

NEW
MENU

Pick One Up
In Store

NOW SERVING
Monday thru Saturday.
Fresh, made to order,
delicious and quick!

FISH AND CHIPS-EVERY FRIDAY $8.95
Deli sandwiches & hot bar,

homemade soups, fresh baked bread
available 10am -3 pm.

6177 Chicago Road • WARREN
(West of Van Dyke)

586-825-0067
www.cjscompanystore.com
HOURS: Monday thru Saturday 10am-3pm

CLOSED SUNDAYS

DINE-IN CARRYOUT
Delivery Available - FREE for orders over $20!

DELI

RED WINGS
Where Fit

Comes
First…

RREEDD WWIINNGG SSHHOOEE SSTTOORREE
M-F 10-8; Sat. 10-5; Sun. 12-4

3333228899 MMoouunndd RRdd..
Just North of 14 Mile Rd. in Stover Plaza  – on the west side of the street –

586-264-4500

• Waterproof
• & Insulated

• Safety Toes

• Professional
Fitting

• Wide Widths
In Stock

The Preferred
Style 

of Detroit’s 
Auto 

Industry

House
RoyaltyBanquet Facility

Seating Accommodations
for 80-1200

“Experience the Elegance with Royalty”
(586) 264-8400
www.royaltyhouse.com • royalty@royaltyhouse.com

Proudly
Family

Owned for
40 Years

Jeff Crippen and his son Jeffrey at last year’s NCAA Final Four.

Final Four a Family Tradition for Lansing Buick Dealer

PHOENIX (AP) – About 33,000
Arizona residents who own Gen-
eral Motors vehicles will share
up to $6.3 million as part of an ig-
nition switch-related settlement
with the automobile company.
Arizona Attorney General

Mark Brnovich announced the
settlement March 8. It still re-
quires court approval before it’s
final.
In 2014, GM announced recalls

of some vehicle models for faulty
ignition switches that could
switch to “off” or “accessory”
while being driven.
If the court approves the con-

sent decree, GM will select a
claims administrator to oversee
the refund process.
In order to receive a payment

of at least $200, consumers must
sign a release form that’ll be
mailed by a claims administra-
tor. The payment amount would
depend on the number of
claimants and the alleged de-
fects at issue for each con-
sumer’s vehicle.

Arizona Reaches
Agreement Over

GM Troubles



The family road trip is the stuff
of legends. Hollywood makes
movies about them and families
talk about them for generations.
Understanding these trips and

how the right vehicle can make
them better is important, which
is why Chevrolet enlisted the ex-
pertise of prominent data scien-
tist Randy Olson to help families
make the most of their spring
road trip plans, said GM spokes-
woman Katie Amann. Olson cre-
ated a map using a custom algo-
rithm to plan an efficient route
through all 48 contiguous states,
with stops at 48 of some of the
best-known and most beloved
family vacation spots across the
United States.
According to a recent national

survey commissioned by Chevro-
let, spending time with family
and exploring new and interest-
ing locations were U.S. parents’
top two favorite aspects of family
road trips.
From national landmarks to

theme parks and everything in

between, this data-driven map
provides an efficient route be-
tween destinations with the least
amount of backtracking and
stress – an important considera-
tion for traveling families, Amann
said.
“This map is designed so road

trippers can start anywhere and
drive as much or as little as they
like,” said Olson. “Across the
U.S., people can create their per-
fect route, whether staying close
to home or embarking on a once-
in-a-lifetime 48-state journey.”
To traverse the entire 48-state

route, travelers would spend
more than 214.56 hours (approxi-
mately 9 days) on the road and
log 13,389 miles on the odometer
– not including time or mileage
for overnight breaks and de-
tours, Olson said.
“Road trips are about creating

shared memories and quality
time with family and friends,”
said Steve Majoros, director of
marketing, Chevrolet Cars and
Crossovers.
“And when on the road, travel-

ers can trust Chevrolet vehicles
to help get them where they’re
going reliably. Chevy is now the
only brand to earn J.D. Power De-
pendability Awards for cars,
trucks and SUVs three years in a
row.”
Chevrolet earned J.D. Power

Dependability Awards for Most
Dependable Compact SUV, Mid-
size SUV, Large Light Duty Pickup
and Midsize Car, Amann said.
The national survey commis-

sioned by Chevrolet also found
that parents typically bring an
average of 6.6 mobile devices in
the vehicle on family road trips.
Technology offered in vehicles
such as the new Chevrolet Tra-
verse, Equinox and Trax can help
keep travelers entertained and
connected with available 4G LTE
Wi-Fi, built-in navigation and Ap-
ple CarPlay and Android Auto
compatibility.
Other available Chevrolet tech-

nology and safety features that
can help enhance a family road
trip include Surround Vision,
Lane Change Alert with Side
Blind Zone Alert, Lane Keep As-
sist with Lane Departure Warn-
ing, Rear Cross Traffic Alert,
Rear Park Assist and Rear Seat
Reminder.
Chevrolet also worked with

Olson to create shorter road
trips for families looking to ex-
plore different parts of the coun-
try in-depth, including the Mid-
west, the Northeast, the West
Coast, Texas and Florida.
“In the spirit of Find New

Roads, Chevrolet wishes every-
one a safe and happy road trip
season,” Majoros said.

Chevrolet Has Road Trip Down to a Science
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Free shuttle service to home, office or shopping.

buff whelan chevrolet
WHERE THE DEALS MAKE THE DIFFERENCE, EVERY DAY SINCE 1970!

Van Dyke • South of 18 Mile • Sterling Heights
Jeff Caul

586-274-0396
PEP QUOTES BY PHONE OR EMAIL: JEFF CAUL AT JCAUL@BUFFWHELAN.COM

*See dealer for details. All Rebates/Incentives have been deducted from sale price/payment and are subject to change by
manufacturer without notice. GM Employee discount required unless otherwise noted. All leases assume that you qualify for GM
Lease Loyalty. To qualify for GM Lease Loyalty you must have a GM Lease in the household. All lease payments are based on 10,000 miles per year. 1st payment,
tax, title and plate fee due at signing on all leases unless otherwise noted. All deals expire 03/30/2018.
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18 MILE RD.

SINCE
1989

CONVENIENT HOURS: MON. & THURS. 8:30AM-9PM / TUES., WED. & FRI. 8:30AM-6:30PM /

Thank You for Making Buff Whelan
#1 in the Country for 2017

OVER 1,000
New Chevrolets

in Stock!

CALL
JEFF CAUL

586-274-0396

2018 CHEVY SILVERADO 1LT
4X4 DBL CAB

$228+TAXWITH$0DOWN

WITH LEASE LOYALTY • NO SECURITY DEPOSIT REQUIRED
Equiped with Power Locks, Power Windows, Power Mirrors, Keyless Entry, Remote Start,
My Link Radio, Back-Up Camera, Auto A/C, Bluetooth & More…

24 MTH LEASE
10,000 MILES

2018 MALIBU 1LT

36 MTH LEASE
10,000 MILES

2018 CHEVY EQUINOX 1LT

$228+TAXWITH$0DOWN

WITH CHEVROLET LOYALTY • NO SECURITY DEPOSIT REQUIRED
Equiped with 1.5L Turbo Engine, 7” touch screen radio, Onstar, Bluetooth, Keyless Entry
Back Up Camera, Alum. Wheels, Deep Tinted Glass & More…

24 MTH LEASE
10,000 MILES

$235+TAXWITH$0DOWN

WITH LEASE LOYALTY • NO SECURITY DEPOSIT REQUIRED
Equiped with Power Locks, Power Windows, Power Mirrors, Keyless Entry, Back-Up Camera,
Touch Screen Radio, Bluetooth, OnStar & More…

#42333 #21552#44296

475 SUMMIT DRIVE • 248-292-2502 • 5825 HIGHLAND RD. (M59) • WATERFORD

CALL
BRUCE LITVIN
– 24/7 & 365 –

OVER 40 YEARS
OF QUALITY SERVICE

CELL # 1-586-405-5175
blitvin@lunghamer.com

1-888-665-5438

Please call with the vehicle you desire
and you will be delighted with the payment.
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PPRROOGGRRAAMMSS
AARREE GGRREEAATT

CCAALLLL FFOORR
TTHHEE LLOOWWEESSTT PPRRIICCEE

Experts at Chevrolet have calculated the best route for a road trip that hits all of the lower 48 states.

GENEVA (AP) – At the recent
Geneva motor show, some auto-
makers want visitors to focus
their minds more on the models
– the cars, that is, not the
women.
In the wake of the (#)MeToo

movement’s explosion and grow-
ing awareness about sexual ha-
rassment, some auto executives
have been taking a new look at
the traditional use of often scant-
ily-clad women on display stands
at auto shows.
Some companies say a cultural

shift is in the air. Though a walk
through this year’s Geneva auto
show suggests the industry still
actively associates its products
with female sensuality and uses
models to leverage that.
“I don’t think we will be able to

change the situation from one
day to the next,” said Susie Wolff,
former development driver for
the Williams racing team in For-
mula One, which has recently de-
cided to stop using models at the
start of competitions.
Wolff doesn’t like the idea of

women standing by merely to be
objectified. “But I think we are
making change in a positive
way,” said Wolff, who was at the
show to promote an initiative to
get more women involved in mo-
torsports. Leggy and heavily
made-up models still adorn the
stands at the Geneva show,
though there seems to be less
skin on show than past years.
“We never looked into optics,

or whatever, when it comes to
our presenters,” said Rolls-Royce
CEO Torsten Mueller-Oetvoes.

“Our customers coming here ex-
pect from us that we can proper-
ly explain what our product is all
about. And that is for me the
more important thing.”
Johan van Zyl, the head of Toy-

ota Motor Europe, said his com-
pany isn’t using women models
to shape the image of the vehi-
cles.
“It is all about explaining the

product,” van Zyl said. “Of
course, models can also be uti-
lized, but we don’t want to make
a derogatory type of display of
females. It is not our company
value and it is not what we want
to be: Totally against it.”
Neither Toyota nor Rolls-

Royce had models standing by
the cars, though they did have
assistants – both women and
men – dressed in business-wear
to provide information to visi-
tors.
Silvia Blattner, a spokeswoman

for the Palexpo convention cen-
ter that hosts the auto show, de-
clined to wade in on the issue,
saying in an e-mail that the mo-
tor show is a “neutral” platform
for carmakers, which are free to
decide how to present them-
selves.
Still, change comes hard – and

not all companies are on board.
The Skoda display for its Vision
X featured a visit from the 2011
Miss Czech, Jitka Novackova,
posing for cameras in a short
dress and black leather boots ris-
ing over the knee. Automakers
like Alfa Romeo and Ssangyong,
among others, trotted out mod-
els, too.

Models Fading from Shows?
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Van Dyke Across From
GMTech Center

Payments based on standard model XT5 MSRP of $41,190, CTS Sedan AWD with an MSRP of $49,705, and a Standard AWD
Escalade with MSRP of $78,615. Lease is through GM Financial with top tier credit approval, 10,000 mile per year. Mileage charge
of $.25 for anything over the miles allowed. $0 cap cost reduction down, only typical startup costs of taxes, license, registration,
electronic filing fee, first months payment, acquisition and dealer fees due at signing. Must take delivery out of dealer stock by
4/2/18. Lessee pays for excess wear, over mileage and disposition fee of $595 at end of lease. Residency restrictions apply.
May not be available with other offers. Must have Cadillac Lease Loyalty rebate (must currently lease a Buick, Cadillac,
Chevrolet or GMC through Ally, GM Financial or US Bank). Not required to terminate current lease or trade vehicle. Loyalty offer
is transferable to members of the same household, not required to terminate lease. All quotes using GMS pricing, others slightly
higher. See dealer for details. ©2018 General Motors. Cadillac® XT5® CTS® Escalade®

LUXURY HAS A NEWHOME
PRESTIGE CADILLAC
GMEmployees and Eligible FamilyMembers
EnjoyThese Exceptional Lease O)ers

$357 / 39 / ZERO

2018 CTS STANDARD
COLLECTION • STK# 150481

ULTRA-LOW MILEAGE LEASE FOR WELL QUALIFIED
CURRENT GM OWNERS/LESSEES

PER MONTH MONTHS DOWN

Tax, title, and license extra. No security deposit required. Mileage
charge of $.25 per mile over 32,500 miles.

LOCATION
29900 VanDyke Ave.
Warren, MI
48093

PrestigeCadillac.com

SALES - 888.548.8939
Mon & Thur 8:30am-8pm
Tues, Wed & Fri 8:30am-6pm
Sat 10am-4pm

SERVICE
888.548.8939
Mon - Fri 7:30am-6pm
Sat 8am-3pm

©2017 General Motors. All Rights Reserved Cadillac®

$331 / 39 / ZERO

2018 XT5 STANDARD
COLLECTION • STK# 185081

ULTRA-LOW MILEAGE LEASE FOR WELL QUALIFIED
CURRENT GM OWNERS/LESSEES

PER MONTH MONTHS DOWN

Tax, title, and license extra. No security deposit required. Mileage
charge of $.25 per mile over 32,500 miles.

$770 / 39 / ZERO

2018 ESCALADE AWD • STK# 205920
STANDARD COLLECTION

ULTRA-LOW MILEAGE LEASE FOR WELL-QUALIFIED LESSEES
WITH A CURRENT ELIGIBLE CADILLAC LEASE

PER MONTH MONTHS DOWN

Tax, title, and license extra. No security deposit required. Mileage
charge of $.25 per mile over 32,500 miles.

WE DO HOUSE CALLS OR COME SEE US…
Before You Trade-In or Sell Your Car

Buyer & Seller of Clean Vehicles Since 1975!

248.332.8326
1153 Baldwin Rd • Pontiac • www.jimdouglasautosales.com

You’ll Get Your Tax Break
Plus 100’s if not 1,000’s More

Cadillac V-Performance Racing
teams Mustang Sampling Cadil-
lac, Whelen Engineering Cadillac
and Konica Minolta Cadillac
headed to the IMSA WeatherTech
SportsCar Championship Mobil 1
Twelve Hours of Sebring race
with momentum from January’s
Rolex 24 win.
With the Rolex 24 celebration

complete, the positive feelings of
winning North America’s biggest
sports car race, the Mustang
Sampling Cadillac team is poised
to keep that winning feeling by
going for the top step of the podi-
um at Sebring this week and win
the 36 hours of Florida.
Joao Barbosa, Filipe Albu-

querque and Christian Fittipaldi
had a successful test behind the
wheel of the No. 5 Mustang Sam-
pling Cadillac DPi-V.R and like
their chances heading into the
late-March race.
“The test went really well and

we checked a lot of the boxes off
on things we planned to do at the
test,” Barbosa said. “Racing-wise,
we are ready. The test gave us all
a lot of laps and so we were com-
fortable with how we were with
the car. It is a tough race and the
track is very challenging.
“For the drivers, it is very

physical, and for the car, it goes
through a lot every lap with the
bumps and so mechanically it is
hard on them. The track is unlike
any other, with the bumps in
Turn 1 and 17, especially 17. I like
that challenge a lot and hopefully
they will never repave that track!
It is a cool characteristic and it
has a lot of personality, it chal-
lenges the drives every time.”
“It will be a great race, we

know we have the tools to win,
but the respect for the others be-
cause they are very strong too,”
Albuquerque said. “We just need
to focus on doing our best with
what we have, and if we can get
the maximum out of that, we
should be very competitive.
“The last two years, we fin-

ished third and then second, so
it makes total sense to make the
last step this year. The test went
pretty good. We were happy
about the set-up changes and all
the drivers of Mustang Sampling
car wanted the same. Everyone
was very close, a little bit of what
we saw in qualifying at Daytona.
For sure, it will be another hard
race.”
The Whelen Engineering Cadil-

lac team with Eric Curran, Felipe
Nasr and Mike Conway are hun-
gry to win one of the series’ long-
distance races. Coming to the fin-
ish line at the Rolex 24 in second,
made the driving trio hungry for
a win in one of the coveted
IMSA’s distance races.
“The Sebring test went pretty

well,” said Nasr. “Sebring is al-
ways a fun and challenging track
to drive, but most importantly

during the test we worked to un-
derstand how the car reacts to
changes because a well set-up
car here can make a big differ-
ence, especially over the bumps.
From what I saw from the test,
it’s seems like the field is pretty
close once more. Sebring is a
tough track, but I feel confident
in our package as a team to fight
them, as long as we can keep
running our cars trouble free.”
“It is pretty exciting for Action

Express as a team to be 1-2 in the
Endurance Cup as well as in the
(IMSA WeatherTech) standings,”
said Curran. “Obviously, we’d
like the Whelen machine to be on
top of the standings and the goal
is for this team to be 1-2 the
whole year. I feel like this is a
really strong program with our
guys, the car prep has been awe-
some and this is a great driver
lineup to be a part of. The very
first race that I drove for Sonny
(Whelen) was Sebring, and in the
first race of the weekend we had
an oil filter fail and it caught fire,
nearly burned to the ground. But
the team worked all night long
and we came back and won the
race the next day. It was just in-
credible and that was an amazing
way to start with Whelen.”
The 3.2-mile, 17-turn Sebring

International Raceway was the
site of an all-Cadillac podium
sweep with the Konica Minolta
Cadillac team taking the win in
2017. The Wayne Taylor-led team
will be looking to get back to vic-
tory lane this weekend after
withdrawing early from the Rolex
24-hour race with tire concerns.
The test, held three weeks ago,
at Sebring helped to put those
worries out of their minds and
they had the opportunity to fo-
cus on race weekend set-up.
Drivers Jordan Taylor, Renger
Van Der Zande and Ryan Hunter-
Reay are looking to repeat their
win from 2017 at Sebring.
“Daytona left a bad taste in our

mouths,” Taylor said. “We had
the car to beat that weekend. To
have our chances taken away to
battle for the victory by some-
thing out of our control was ex-
tremely frustrating. But I think it
motivates us all that much more.
Nothing in this sport is given to
you, so we can’t live in the past,
there’s no point to keep talking
about it.
“We just move forward and fo-

cus on the next race. With that in
mind, I thought we had a great
test at Sebring. Usually, when
you go to a test day, you have a
lot of items to evaluate on the
car. Sometimes they work, some-
times they don’t. This was the
first test where I felt like we
made progress with every
change we made. I was really ex-
cited by the end of the test with
the Cadillac we were leaving
with.”

Cadillac Racing Teams Get
Great Top Reviews in 2018
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DETROIT (AP) – General Mo-
tors, Fiat Chrysler, Volkswagen
and Mercedes all knew of prob-
lems with dangerous exploding
Takata air bag inflators years be-
fore issuing recalls, according to
three class actions filed last week
with the federal court in Miami.
The lawsuits cite company doc-

uments obtained through previ-
ous legal actions against other au-
tomakers over faulty Takata infla-
tors. The plaintiffs allege that au-
tomakers were informed of infla-
tor defects during tests but de-
layed taking action. Allegations
against GM are among the most
serious. Takata documents
showed that GM employees ex-
pressed concerns about inflators
rupturing as early as 2003.
Messages were left March 14

seeking comment from GM, VW
and Mercedes. Fiat Chrysler de-
clined comment, saying it had
not been served with the lawsuit.
Takata uses the chemical am-

monium nitrate to create small
explosions to inflate air bags. But
the chemical can deteriorate
when exposed to high tempera-
tures and airborne moisture.
That causes it to explode with
too much force, blowing apart a
metal canister and hurling shrap-
nel. At least 22 people have died
worldwide and more than 180
have been hurt.
The problem touched off the

largest series of automotive re-
calls in U.S. history, with 19 auto-
makers having to recall up to 69
million inflators in 42 million ve-
hicles. The problem brought a
criminal conviction and fine
against Takata and forced the
Japanese company into bank-
ruptcy protection.
The lawsuits, which consoli-

date individual claims that were
filed previously, allege that own-
ers paid higher prices for their
vehicles than they would have if
the defect had been disclosed.

They allege that manufactur-
ers picked Takata to supply infla-
tors because the cost was less
than other air bag makers who
used different, less volatile chem-
icals as propellants. According to
the lawsuits, manufacturers had
employees who questioned the
quality and performance of Taka-
ta’s inflators well before any ve-
hicles were recalled.
“These auto manufacturers

were well aware of the public
safety risks posed by Takata’s
airbags long ago, and still waited
years to disclose them to the
public and take action,” Peter
Prieto, lead counsel for the plain-
tiffs, said in a statement. The law-
suits “are an important step for-
ward in holding them account-
able.”
In an April 2003 communica-

tion with Takata, GM was con-
cerned about “ballistic variabili-
ty,” which is a tendency for the
air bags to either underinflate or
explode when deployed, the law-
suit against GM said. A GM engi-
neer raised concerns about inad-
equate testing, moisture control
and the inability of Takata to
meet GM specifications after a
2003 visit to Takata’s factory in
Moses Lake, Wash., according to
the lawsuit.
In 2004, Takata employees met

with GM officials about a tenden-
cy for the inflators to shoot
flames when they ruptured, and
in March of 2006, Takata report-
ed that inflators tested for GM
vehicles continued to show “ag-
gressive behavior,” including the
escape of “molten propellant”
when they ruptured.
A Takata employee admitted

“we cannot get good results”
with the inflator design, the law-
suit stated.
Yet GM didn’t issue any recalls

until June of 2014 when it re-
called 29,000 Chevrolet Cruze
compact cars from the 2013 and

2014 model years, according to
the lawsuit. That recall came af-
ter Takata reported three explod-
ing inflators in 2010. “Defendants
did nothing to meaningfully in-
vestigate the problem, notify the
appropriate regulators or notify
the class (car owners),” the law-
suit stated.
GM also received reports of

real-world problems in 2011 and
2014, including one case in which
a Cruze driver was blinded in one
eye by an exploding inflator, ac-
cording to the lawsuit. GM and
Takata blamed the trouble on a
manufacturing problem instead
of the deteriorating ammonium
nitrate. “Rather than publicize
the truth, both Takata and New
GM blamed the ruptures on a
manufacturing problem,” the
lawsuit alleged.
Old GM, the company that ex-

isted before seeking bankruptcy
protection in 2009, knew of the
problems, and New GM, the com-
pany that emerged from bank-
ruptcy, kept employees who
knew and had the same knowl-
edge, according to the lawsuit.
Volkswagen, the lawsuit al-

leged, had repeated quality is-
sues with Takata dating to 2003,
even rejecting products after an
audit. Yet no recalls were issued
until 2016, the plaintiffs claimed.
Daimler AG, maker of Mercedes-
Benz vehicles, had concerns
about the integrity of Takata in-
flators in 2003, according to
company emails. In 2004, Mer-
cedes engineers agreed to
“forego key performance vari-
ables” and allow use of Takata in-
flators, the lawsuit stated. The
company didn’t do any recalls
until 2016.
Fiat Chrysler didn’t issue its

first recall until 2014, even
though its engineers expressed
concerns about Takata inflators
during the early 2000s, the law-
suit stated.

FCA, GM, VW, Mercedes Sued Over Airbags



duction development process.
Part of this strategy means

shifting from platforms to using
flexible architectures. There will
now be five architectures –
front-wheel drive unibody, rear-
wheel drive unibody, commer-
cial van unibody, body-on-frame
and battery electric vehicles.
This shift reduces cost, im-

proves vehicle quality and in-
creases the efficiencies of devel-
opment and manufacturing.
Hinrichs said Ford will be con-

necting all its vehicles with
standard 4G LTE cellular
modems. This will allow vehi-
cles to receive over-the-air up-
dates to software.
And Ford will be reducing the

orderable combinations of vehi-
cle features. This reduces cost,
improves efficiency, simplifies
ordering a vehicle and improves
quality while reducing vehicle
complexity.
Jim Farley, Ford’s president of

Global Operations, said Ford is
betting big on F-Series trucks.
Last year, F-Series trucks alone
accounted for $41 billion in
Ford revenue. That’s more than
either Nike or Coca-Cola did
during the same time.
“SUVs have a big role in

Ford’s future,” Farley said. “In
2008, we bet big on the new Es-
cape and the global Explorer.
Now we get to refurbish our en-
tire SUV lineup. The Ecosport
has been a huge success and
the Expedition’s sales are up 50
percent.”
And Ford will now be building

SUVs for the off-road market,
Farley said. He said the Raptor
started off as an underfunded
project, but has turned out to
be a great success.
Ford is also aiming to be the

top seller of hybrid vehicles by
2020, Farley said. All the new

utilities that will be introduced
in the North American market in
the next two years will also
have hybrid versions.
Ford has also invested big in

commercial trucks and vans,
Farley said, and as a result, it is
the only OEM that produces a
complete lineup of commercial
vehicles.
The company is on top and

has worked hard to make sure
things stay that way, he said.
Mike Levine, Ford’s North

American Communications
manager, said that while Ford is
betting big on trucks and SUVs,
the company hasn’t forgotten
sedans.
The public will get a look at

some Lincolns and the upgrad-
ed version of the Fusion in the
next few months.
Kumar Galhotra, president of

Ford North America, said sedans
still are important to the compa-
ny.
“People have different driving

needs,” Galhotra said. “If space
is at the top of a driver’s con-
cerns, then there is the Ford Ex-
pedition. If you want a com-
muter car that is comfortable,
then you might look at sedans.
We have the Fusion. It all de-

pends on the needs of the
customer.
“But the shift of market is

considerable. In 2016, SUVs ac-
counted for 40 percent of sales.
In 2017, that figure went up to
44 percent. Ford will offer our
customers a portfolio that
meets their needs.”
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California and Mustangs have
gone together for 50 years.
“And America’s favorite sports

car gets even more style and
technology for 2019 thanks to
the revival of the legendary Mus-
tang GT California Special, new
features including rev-matching
on 5.0-liter 6-speed manual-
equipped models, the first-ever
custom-tuned B&O PLAY premi-
um audio system for Mustang,
three new vintage-inspired col-
ors and over-the-top stripes, said
Corey Holter, Ford car group
marketing manager.
“No doubt, 2019 is an exciting

year for Mustang enthusiasts, es-
pecially fans of our California
Special and BULLITT models.
“This year further targets hard-
core enthusiasts who want even
more performance from BUL-
LITT, while new technology –
including rev-matching on manu-
al transmission-equipped Mus-
tang GT and active valve per-
formance exhaust on the Eco-
Boost model – means even more
thrills.”
When Mustang first hit the

streets in 1964, owners’ clubs
sprang up around the country,
with many regional dealers creat-
ing their own personalized pony
car designs.
One – inspired by the 1967

Shelby GT notchback coupe pro-
totype – came to be called the
California Special, Holter said.
That original version featured

blacked-out grille, fog lamps and
a side racing stripe that ended
ahead of a new rear fender
scoop.

It wore a Shelby-inspired spoil-
er, custom taillamps and twist-
lock hood fasteners. Impressed,
Ford put a limited number of Cal-
ifornia Special cars into produc-
tion for 1968. Before long, the
California Special had joined the
ranks of Shelby, Boss and Mach 1
special-edition Mustangs.
Today, the 2019 California Spe-

cial for Mustang GT is a visual
standout, featuring a trademark
fading stripe that traces from the
5.0 side badge to the rear fender
scoop.
A signature Ebony Black and

Race Red script California Spe-
cial badge adorns the trunk lid.
At the front, the car follows the
blacked-out open grille and picks
up the Mustang Performance
Pack 1 splitter, Cadiz said. The
California Special wears unique
five-spoke painted machined
wheels.
Inside are rich black Miko

suede-trimmed seats with em-
bossed GT/CS insignia and con-
trast red accent stitching, along
with custom embroidered GT/CS
floor mats. Signature California
Special script badging appears
on the passenger-side dash pan-
el.
“Few things are more satisfy-

ing than dropping the top on a
California Special and taking a
drive down the majestic Pacific
Coast Highway,” said Mark Con-
forzi, Ford designer.
“This signature design takes

its cues from the original Califor-
nia Special, while at the same
time enhancing the personality
of today’s Mustang.”

Ford Looks to California
For Mustang Inspiration

California car culture inspired Ford to create this Mustang.

FRANKFURT, Germany (AP) –
Volkswagen CEO Matthias
Mueller says the automaker had
“an excellent year” in 2017 and is
committed to addressing con-
cerns about diesel pollution.
Mueller cited the company’s

efforts to reduce diesel emis-
sions and recover from its 2015
diesel emissions scandal.
He said that 160,000 older

diesels had already been taken
off the road through trade-in in-
centives, and decided to update
software on 4 million cars to re-
duce emissions.
He said March 13 the company

would be “part of the solution” in
finding a way to address contro-
versy over the diesel issue.
Environmentalists are pressing

for bans on older diesels in Ger-
man cities with high pollution
levels.
Mueller, speaking at the com-

pany’s annual news conference
in Berlin, gave an upbeat view af-
ter last year’s record sales of 10.7
million vehicles.
“We are on the offensive and

we’re going to stay that way,” he
said.
Mueller said conventional in-

ternal combustion engines
would play a role in the compa-
ny’s push to meet tougher Euro-
pean Union limits on carbon
dioxide emissions by 2021.
But he said the company

would be investing 34 billion eu-
ros by 2022 on autonomous and
electric technology and on devel-
oping digital transportation serv-
ices.
In 2015, Volkswagen was

caught rigging cars to cheat on
United States diesel emissions
tests and paid more than 20 bil-
lion euros in fines and legal set-
tlements.

VW Vows Solution to Diesel

Ford Executives Share Ford’s Future Plans

Jim HackettJoe Hinrichs

CARSON, Calif. (AP) – U.S. Au-
to Parts Network Inc. (PRTS) on
March 15 reported a loss of $4.1
million in its fourth quarter.
On a per-share basis, the Car-

son, Calif.-based company said it
had a loss of 12 cents. Earnings,
adjusted for pretax expenses,
came to less than 1 cent on a
per-share basis.
The online auto parts retailer

posted revenue of $68.5 million
for that same period of time, said
a company spokesman.
For the year, the company re-

ported a profit of $24 million, or
62 cents per share.
Revenue was reported as

$303.4 million.

U.S. Autoparts
Network Has
Money Trouble

CONTINUED FROM PAGE 1

DETROIT (AP) – Hyundai is re-
calling nearly 155,000 Sonata
midsize cars in the U.S. because
the air bags may not inflate in a
crash.
The recall covers cars from

the 2011 model year. Hyundai
says a short circuit in the air bag
control computer can stop the
seat belts from tightening before
a crash as well as prevent the air
bags from deploying.
The company says in govern-

ment documents that it has four
reports of air bags not inflating.
It was not clear if anyone was
hurt.
The cars were made between

Dec. 11, 2009 and Sept. 29, 2010.
Hyundai is still working on a

fix for the problem.
The company expects the re-

call to start on April 20.

Hyundai Recalls
155,000 Sonatas
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SERVICE HOURS: Monday & Thursday 6:30am-9:00pm; Tuesday, Wednesday & Friday 6:30am-6:00pm • Shuttle at 6:30am - Pick-up Both Ways • All Day starting at 6:30am.

$2395
Fluid Level,

Brake & Alignment Check Included.

We use Genuine GM Oil & Filter
No additional or hidden charges. Out the door pricing.

Open Mondays & Thursdays until 8:30pm
Excludes synthetic, Diesel & Med. Duty Trucks.

Most GM cars & trucks. One coupon per customer.
Must present coupon with order. Plus tax. Expires 3-31-18.

Quick Oil Change EXPRESS LANE
LUBE OIL FILTER

Up to 5 qts.

BODY SHOP
586-754-7000

ext 1231

INSURANCE
WRECK AMENDED
TRANSPORTATION

AVAILABLE
During Scheduled Repairs

FREE OIL CHANGE With Each Major Repair
WE REPAIR ALL MAKE & MODELS

GM SERVICE CENTER
MICHIGAN’S LARGEST •SERVICE DEPT. •PARTS •BODY SHOP

866-452-1547
26125 Van Dyke @ 101/2 Mile • Center Line, MI 48015

EDRINKE • FAST • FRIENDLY • DISCOUNTS

VISIT OUR

QUICK LANE

See us for your GM Employee purchases. Now looking for experienced salespeople to join our team!

1-877-451-7707
26125 VAN DYKE AT 10 1/2 MILE ROAD

NODOC FEES
Find Us on
FACEBOOK

GM CARD TOP OFF UP TO $3,000 • NO APPOINTMENTS NECESSARY FOR OIL CHANGES

SHOWROOM HOURS: MON. & THURS. 8:30AM-9PM / TUES., WED. & FRI. 8:30AM-6PM /

All prices and payments include GM rebates. Pictures may not represent actual vehicle. Pricing subject to change per GM incentives. Prices and payments are inclusive of active GM employee discount (unless otherwise stated). 2018 Models are price and discounted at supplier unless otherwise stated. All leases are 10,000 miles per
year with approved S Tier credit. All Vehicles shown are $999 down unless otherwise stated. Disposition Fee may be required at vehicle turn in. Must have select conquest vehicle in household on certain models. Prices and payments are plus tax, title, plate, refundable security deposit required on certain vehicles – to be determined
by lender. Purchase pricing is gm employee discount plus title, taxes and fees. Pricing is subject to bonus cash- while supplies last. **$3,500 trade in is valid on 2003 or newer vehicles w/ under 115k miles in drivable condition, no branded titles, reconditioning determined by appraiser. Certain restrictions may apply, see dealer for
complete details. Volt is a former courtesy vehicle** Exp date: 3/22/2018.

SHOWROOM HOURS:
MON. & THURS. 8:30AM-9PM

TUES., WED. & FRI. 8:30AM-6PM

VISIT OURWEBSITE: edrinke.com

ED RINKE

2018 BUICK CASCADA

LEASE FOR

$389*
MONTH

PURCHASE FOR

$32,649*

STOCK #B480133

NO
GM
EMPLOYEE
DISCOUNT
REQUIRED

PER 39MONTHS
$999DOWNN

PREMIUM
2018 BUICK ENCORE

LEASE FOR

$89*
MONTH

PURCHASE FOR

$16,579*

STOCK #VRJWNF

NO GM
EMPLOYEE
DISCOUNT
REQUIRED

PER 24MONTHS
$999DOWN

PREFERRED
2018 BUICK ENVISION

LEASE FOR

$269*MONTH

PURCHASE FOR

$25,699*

STOCK #B582784

NO GM
EMPLOYEE
DISCOUNT
REQUIRED

PER 36MONTHS
$999DOWN

PREFERRED
2018 BUICK ENCLAVE

LEASE FOR

$259*
MONTH

PURCHASE FOR

$36,919*

STOCK #B580750

NO GM
EMPLOYEE
DISCOUNT
REQUIRED

PER 24MONTHS
$1,499DOWN

ESSENCE
2018 BUICK REGAL

LEASE FOR

$259*
MONTH

PURCHASE FOR

$23,389*

STOCK #B480143

NO GM
EMPLOYEE
DISCOUNT
REQUIRED

PER 36MONTHS
$1,499DOWN

PREFERRED

ED RINKE

All prices and payments include GM rebates. Pictures may not represent actual vehicle. Pricing subject to change per GM incentives. Prices and payments are inclusive of active GM employee discount (unless otherwise stated). 2018 Models are price and discounted
at supplier unless otherwise stated. All leases are 10,000 miles per year with approved S Tier credit. All Vehicles shown are $999 down unless otherwise stated. Disposition Fee may be required at vehicle turn in. Must have select conquest vehicle in household on
certain models. Prices and payments are plus tax, title, plate, refundable security deposit required on certain vehicles – to be determined by lender. Purchase pricing is gm employee discount plus title, taxes and fees. Pricing is subject to bonus cash- while
supplies last. **$3,500 trade in is valid on 2003 or newer vehicles w/ under 115k miles in drivable condition, no branded titles, reconditioning determined by appraiser. Certain restrictions may apply, see dealer for complete details. Volt is a former courtesy
vehicle** Volt is a former courtesy car. Exp date: 3/22/2018.

VISIT OURWEBSITE:
edrinke.com

2018 CHEVY MALIBU LT
NO GM EMPLOYEE DISCOUNT REQUIRED

LEASE FOR

$159*PER MONTHOR PURCHASE FOR
$20,849*

24MONTHS
$999DOWN STOCK #480207

2018 CHEVY CRUZE LT
NO GM EMPLOYEE DISCOUNT REQUIRED HATCHBACKLEASE FOR

$149*PER MONTH OR
PURCHASE FOR

$17,499*
24MONTHS

$999DOWN STOCK #480080

2018 CHEVY TRAX LS
NO GM EMPLOYEE DISCOUNT REQUIRED

LEASE FOR

$99*PER MONTHOR PURCHASE FOR
$15,339*

24MONTHS
$999DOWN STOCK #582794

2018 CHEVY EQUINOX LT
NO GM EMPLOYEE DISCOUNT REQUIRED

LEASE FOR

$99*PER MONTHOR PURCHASE FOR
$24,039*

24MONTHS
$999DOWN STOCK #580189

2018 CHEVY TRAVERSE LS
NO GM EMPLOYEE DISCOUNT REQUIRED

LEASE FOR

$239*PER MONTHOR PURCHASE FOR
$27,099*

24MONTHS
$999DOWN STOCK #VHSCWP

WE’LL GIVE YOU A $3,500 MINIMUM FOR YOUR 2003 OR NEWER TRADE IN

2018 GMC SIERRA 1500 DENALI CREWCAB

LEASE FOR

$329*MONTH

PURCHASE FOR
$43,899*
STOCK #G580965

NO GM
EMPLOYEE
DISCOUNT
REQUIRED

PER 36MONTHS
$999DOWN

2018 GMC ACADIA SLE1

LEASE FOR

$159*MONTH

PURCHASE FOR
$22,049*
STOCK #G582219

NO GM
EMPLOYEE
DISCOUNT
REQUIRED

PER 24MONTHS
$999DOWN

2018 GMCTERRAIN SLE

LEASE FOR

$79*MONTH

PURCHASE FOR
$20,899*
STOCK #G582160

NO GM
EMPLOYEE
DISCOUNT
REQUIRED

PER 24MONTHS
$999DOWN

100
YEARS
IN BUSINESS

2018 GMC SIERRA 1500 DBL. CAB

LEASE FOR

$139*MONTH

PURCHASE FOR
$31,449*
STOCK #G582207

PER 24MONTHS
$999DOWN

2018 CHEVY SILVERADO
1500 LT DBL CABLEASE FOR

$129*PER MONTHOR PURCHASE FOR
$33,919*

24MONTHS
$999DOWN STOCK #580771

2016 BUICK DEALER OF THE YEAR • 2016 BUICK DEALER OF THE YEAR • 2016 BUICK DEALER OF THE YEAR

2017 DEALER OF THE YEAR AWARDED BY GENERAL MOTORS CORPORATION

2017 DEALER OF THE YEAR AWARDED BY GENERAL MOTORS CORPORATION

2018 CHEVY TAHOE LS
NO GM EMPLOYEE DISCOUNT REQUIRED

LEASE FOR

$339*PER MONTHOR PURCHASE FOR
$45,239*

36MONTHS
$999DOWN STOCK #582926

2018 VOLT LT FORMER COURTESY VEHICLE
NO GMEMPLOYEE DISCOUNT REQUIRED

LEASE FOR

$189*PER MONTHOR PURCHASE FOR
$30,180*

36MONTHS
$999DOWN STOCK #480033

2018 GMCYUKON SLE

LEASE FOR

$379*MONTH

PURCHASE FOR
$45,129*
STOCK #VPZT3S

NO GM
EMPLOYEE
DISCOUNT
REQUIRED

PER 36MONTHS
$999DOWN

ELEVATION EDITION

We’ll give you a $3,500 minimum for your 2003 or newer trade in. See us for your GM Employee purchases.

1-866-452-1300
26125 VAN DYKE AT 10 1/2 MILE ROAD

Now looking for experienced salespeople to join our team!
Paul

Makowski
pmakowski@edrinke.com

Art
Kurgin

akurgin@edrinke.com

Greg
DeGrandis

gdegrandis@edrinke.com

Nicole
Dodge

nhuminski@edrinke.com

Jim
Pfeifle

jpfeifle@edrinke.com
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