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IIHS tested the safety of the XT5 by having it rear-end a pole.

by Jim Stickford

Detroit’s brand new Little
Caesars Arena hosted the 2018
FCA “Battle of the Brands” hock-
ey tournament on Feb. 17, with
the event turning out to be a bit
of a family affair.

The tournament raises money

for the Southeast Michigan Unit-
ed Way, said FCA spokeswoman
Val Oehmk. This year, FCA raised
$50,000.

Each of FCA’s brands fields a
team, Oehmk said. This year the
teams were fielded by Jeep, Ram,
Mopar, Maserati, Alfa Romeo and
Dodge. Two of the Dodge teams

were named Hellcat and Demon,
while the third was called Dodge.

Four games were played,
Oehmke said. Jeep beat Ram, 6-4;
Hellcat beat Demon, 3-2; Mopar
tied Maserati, 8-8, and Dodge
beat Alfa Romeo, 9-4.

FCA ‘Battle of the Brands’ Hit Ice at LCA
FCA employees played hockey on the same rink used by the Detroit Red Wings.

Little things like hitting a pole
while backing out of a parking
space can add up to big expens-
es, said David Zuby, executive
vice president and chief research
officer for the Insurance Institute
for Highway Safety (IIHS).

Parking crashes usually don’t
result in serious injuries, but re-
pair costs can quickly mount,
along with the hassle of going
without the family vehicle while
waiting for the body shop to fin-
ish work, Zuby said.

That’s why the Insurance Insti-
tute for Highway Safety has

launched a rear crash prevention
ratings program to help con-
sumers identify models with the
technology that can prevent or
mitigate low-speed backing
crashes.

One of the two models that
earned IIHS’s highest rating of
superior is the 2017 Cadillac
XT-5. The second was the Sub-
aru Outback.

Zuby said that the 2017 Jeep
Cherokee was one of four vehi-
cles to earn the second-highest

Cadillac’s XT5 Proves Safe
For Rear End Collisions
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The future of the auto industry
could mean profound change for
the future of American society.

That was the message present-
ed by Carla Bailo, president and
CEO of the Center for Automo-
tive Research (CAR) to the Auto-
motive Press Association (APA)
at a special Detroit Athletic Club
lunch on Feb. 21.

Bailo’s speech was titled, “The
Great Divide: What Consumers
Are Buying vs. The Investments
Automakers & Suppliers Are
Making in Future Technologies,
Products & Business Models.”

She said the internal combus-
tion engine is still very popular.

Currently, she said, about 80 per-
cent of vehicles on the road have
ICE, 15 percent are hybrids and 5
percent are “other.” That is not
likely to radically change in the
next decade, she said.

“And it’s also important for
OEMs to understand that con-
sumers will buy what they want,
not what OEMs want them to
buy,” Bailo said.

So while OEMs are making ve-
hicles that produce better
mileage, the public expects that.
And, more importantly, the pub-
lic will not buy a vehicle that gets
better mileage but has less
horsepower or torque.

“People will not sacrifice what
they want, so it’s never a positive
when trying to improve mileage
by reducing power,” Bailo said.
“Customer demand isn’t driving
the development of alternatives
to the ICE car.”

It is also important to remem-
ber that today’s car market is be-
ing driven by demand for trucks
and SUVs/CUVs, she said, noting
that the sedan’s market share is
expected to stay more of a niche
vehicle.

But the good news, she said, is
that trucks and SUVs/CUVs are

Head of CAR Looks at the Future of Automotive Industry

Carla Bailo

The American Center for Mo-
bility (ACM) has commissioned
a workforce study being under-
taken by Michigan State Univer-
sity (MSU) and Texas A&M
Transportation Institute (TTI) to
begin to understand and quanti-
fy how today’s driving environ-
ment affects today’s transporta-
tion jobs.

The study focuses on driving-
related jobs, including profes-
sional truck drivers, taxi drivers
and delivery drivers, said ACM
spokesman Tracey L. Shavers, Jr.

“Our goal is to ensure that em-
ployees, employers and policy-
makers are informed about the
potential developments, so they
can approach them proactively
rather than reacting to issues as
they arise,” said Soraya Kim,
ACM’s chief innovation officer
who is leading the education ini-
tiative.

“The adoption of connected
and autonomous vehicles
(CAVs) has the potential to lead
to job impacts in the transporta-
tion and mobility sector and
create a range of new labor op-
portunities in businesses that
develop and implement innova-
tive usage models for CAVs,”
said Shelia Cotten, MSU Founda-
tion professor and director of
the Sparrow/MSU Center for In-
novation and Research.

The study, led by MSU, will al-
so identify how the future work-
force should be trained to pro-
vide the skilled jobs that will
power the development and de-
ployment of this beneficial tech-
nology, Shavers said. The results
will be shared this summer.

CONTINUED ON PAGE 3

Michigan State,
Texas A&M
Join Forces

Ford has made a number of
changes to its executive staff in
the wake of Raj Nair leaving the
position of executive vice presi-
dent and president, North Ameri-
ca. The company announced
Feb. 21 that Nair is leaving in re-
sponse to a recent internal inves-
tigation into reports of inappro-
priate behavior.

In making the leadership
changes last week, Ford Presi-
dent and CEO Jim Hackett said
Ford is “very fortunate to have
an experienced and committed
executive team in place driving
every day to significantly
strengthen our business while
building toward our vision of be-
coming the world’s most trusted
mobility company, designing
smart vehicles for a smart
world.”

Kumar Galhotra, 52, is appoint-
ed group vice president and
president, Ford North America,
effective March 1. Galhotra will
be responsible for leading all as-
pects of Ford’s North American

business. He will report to Jim
Farley, Ford executive vice presi-
dent and president, Global Mar-
kets, said Ford spokesman Brad
Carroll.

Galhotra, a 29-year veteran of
the company, has served in a
variety of senior-level engineer-
ing and product strategy posi-
tions around the world. In

addition, since 2014, he has led
Lincoln Motor Company, revital-
izing the luxury brand’s model
lineup and developing a world-
class customer experience. He
also has been serving as the
company’s chief marketing offi-
cer since last year.

“Kumar is an incredibly talent-
ed executive with a special feel

for product and brand. He is also
a seasoned leader who knows
how to drive a business transfor-
mation,” Farley said. “Kumar is
the right person to lead our
North American business to new
levels of operational fitness,
product and brand excellence,
and profitability.”

Reporting to Galhotra will be
Stuart Rowley, 50, who is named
vice president and chief operat-
ing officer, Ford North America,
effective March 1, Carroll said.
Rowley, who was previously the
company’s vice president of
Strategy, will be responsible for
driving the redesign of the North
American business to improve its
overall fitness.

Joy Falotico, 50, is named
group vice president, Lincoln
Motor Company and chief mar-
keting officer, succeeding Galho-
tra. Her appointment is effective
March 1, Carroll said.

In this role, Falotico reports to

Ford Promotes Kumar Galhotra in Wake of Nair Troubles
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highly profitable, and these prof-
its are financing the development
of electric vehicle (EV) and au-
tonomous vehicle (AV) technolo-
gies.

The bad news, she said, is that
should the sedan regain popular-
ity, development of EV and AV
technology could be pushed
back because of lower profits per
vehicle sale.

Bailo also said that demand for
driving services has great poten-
tial because millenials drive less
and those who live in dense ur-
ban areas can actually save mon-
ey using such services instead of
owning a car. And the “silver”
generation – drivers over the age
of 60 – still want to maintain inde-
pendence even as they get older
and may be unable to drive.

“Services that allow seniors to
maintain their independence will
be a winner in the marketplace,”
Bailo said. “These people don’t
want to get into cars with
strangers sent by Uber, so there
will be a demand for something
new.”

OEMs don’t have core compe-
tencies in ride services, Bailo
said. So they can develop them

in two ways. Build their own sys-
tems from scratch or buy compa-
nies that already exist. That
leaves a lot of room for partner-
ships.

As for autonomous technology,
she said OEMs will have to earn
people’s trust. If people don’t
trust the tech, they won’t use it.

“Road infrastructure will have
to be updated,” she said. ”Some
companies have already created
vehicle-to-vehicle communica-
tions, while other companies are
looking at vehicle-to-infra-
structure systems.”

As this technology develops,
she said, cities can transform.
Fewer cars on the road because
people use rider services mean
less need for parking, more room
downtown and fewer traffic jams.

“Automakers and suppliers are
investing in technology and hop-
ing to amortize those invest-
ments over millions of units at a
global scale,” Bailo said. “Invest-
ing in advanced technologies is
not only costly but also brings
considerable risk. In all things
related to automotive technolo-
gy, consumer acceptance is
critical.”

Staying ahead of the techno-
logical curve is vital for the U.S.

auto industry, Bailo said, be-
cause OEMs and suppliers
opreate in many markets around
the world. All of this, she said,
means that automakers and sup-
pliers, nearly all of which are
large multinational corporations,
must keep up with the most ag-
gressive regulatory environ-
ments if they wish to remain
globally competitive.

“The automotive world is inch-
ing closer to an electrification
tipping point, and the develop-
ment and deployment of automa-
tion technologies are rapidly ad-
vancing,” Bailo said.

“Automakers and suppliers
will develop these technologies
for, and in, those markets. Auto-
motive R&D investment and ad-
vanced manufacturing will be lo-
cated in or near those markets
where these vehicles are sold
and deployed.

“If the U.S. market is not a
leader in adopting AVs, EVS and
Mobility as a Service, there will
be implications for U.S. engineer-
ing, skilled talent development
institutions and the overall tech-
nological leadership of the U.S.”
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DETROIT’S #1 CHEVY DEALER IN MIDTOWN

FREE is now available for customers at the Ren-Cen

Delivery to Home or Office
Contact me for the Best Chevy Deal!

BeckyD@JamesMartinDetroit.com
Direct: 313.875.0507
Main: 313.875.0500
6250 Woodward Ave.

Detroit

2018 TRAX LT

All rebates to dealer includes Chevrolet, Buick or GMC lease loyalty. Payment plus tax, title, doc fee, license and
acquisition fee $650. Requires GM Employee discount. 10,000 miles year. Disposition fee may be required at lease turn
in. With approved credit. Expires 2-28-18

LEASE FOR

$207*PERMONTH
24MONTHS

$0DOWN
10K MILES PER YEAR

OR

$189* 36MONTHS
$0DOWN

10K MILES PER YEAR
PER
MONTH

2018 SILVERADO
1500 LT DBL CAB

LEASE FOR

$277*PERMONTH
24MONTHS

$0DOWN
10K MILES PER YEAR

OR

$238* 36MONTHS
$0DOWN

10K MILES PER YEAR
PER
MONTH

2018 GM Accessory Employee
Discount Program

GM Employees and family members can save 20% from MSRP on
eligible GM Accessories.
Order you accessories from parts and pick up on your way home!

Contact the Parts Department for details

BRAKE SPECIAL

$22995
Most F.W.D. U.S. Cars • In-store offer ends 02-28-18

Check Our Price on
Tune Ups, Water Pumps,

Heater Cores & Other Repairs

DELUXE OIL
CHANGE
SPECIAL

Up To 5 Qts. Of
Oil Lube & Filter

•
No Disposal Fee

Includes topping off fluids

02-28-18

MMMMAAAAKKKKEEEE UUUUSSSS YYYYOOOOUUUURRRR FFFFIIII RRRRSSSSTTTT CCCCHHHHOOOOIIIICCCCEEEE

WARREN • 586-757-7203

$2336

MUFFLER & BRAKE SERVICE
23252 VAN DYKE

3 Blocks North of 9 Mile
HOURS: Mon.-Fri. 7:30am-5pm; Sat.-Closed

• Front Premium Disc Brake Pads

• 2 New Front Rotors

• Labor Included

RRAADDIIAATTOORR PPOOWWEERR
FFLLUUSSHH && FFIILLLL CCOOOOLLAANNTT SSYYSSTTEEMM

$7995
02-28-18

Extended Life
Coolant 

& G05 Extra

As the saying goes, being in
the winner’s circle Sunday brings
the customers to the showroom
floor Monday. Which is good
news for Chevrolet.

In its inaugural season, the
Chevrolet Camaro ZL1 opened
with a win in the Daytona 500,
the 2018 Monster Energy
NASCAR Cup Series opener.
Austin Dillon, driver of the No. 3
DOW Camaro ZL1, took the lead
on the final lap en route to win-
ning The Great American Race at
Daytona International Speedway
on Feb. 18.

“I never really thought about it
until we took the lead about hav-
ing a shot to win. I knew we were
in a good spot if I could get a
push down the backstretch.
Heck, we went down the back-
stretch, had a run, went low, the
No. 43 went low and I just had
more momentum than he did and
caught him. It turned him, but
heck, we won the Daytona 500 —
we are sitting here now,” said
Dillon following his second
career Monster Energy NASCAR
Cup series victory.

Chevrolet has now won the
Daytona 500 24 times, more than
any other automobile manufac-
turer, said GM spokeswoman Afaf
Farah.

“Winning the Daytona 500, the
most iconic race of the year, is
absolutely incredible,” said Jim
Campbell, Chevrolet vice presi-
dent of Performance Vehicles
and Motorsports. “It is a goal
every year. It is extra special to
win it this year with Austin Dillon
and Richard Childress and our
new Camaro ZL1 race car.
Chevy’s designers and engineers
worked well with our race teams
to prepare the Camaro ZL1 for
this season. We are proud of our
partnership with both of them as
Austin wins his first Daytona 500
and Richard wins his third.”

Darrell Wallace Jr., driver of the

No. 43 Click n’ Close Camaro ZL1,
finished second in just his fifth
career start.

“It was just a great day and a
great week for our Click n’ Close
team. The new Chevy Camaro ZL1
is in Victory Lane and the RCR al-
liance is one-two, so it’s pretty
good. It’s good to see the No. 3
back in Victory Lane here in Day-
tona with the No. 43 at the top of
the board as well,” said Wallace.

Chris Buescher in the No. 37
Kleenex Camaro ZL1 (fifth); Ryan
Newman, in No. 31 Bass Pro
Shops/Cabela’s Camaro ZL1
(eighth); and AJ Allmendinger, in
the No. 47 Kroger ClickList
Camaro ZL1 (10th), also finished
in the top 10 for Team Chevy.

A 12-car incident on lap 198
sent the race into overtime. Pole-
sitter Alex Bowman, No. 88 Na-
tionwide Camaro ZL1, was one of
six Team Chevy drivers caught
up in a 12-car incident on lap 198.
Bowman, who led 13 laps to pace
all Chevrolet drivers, finished
17th.

Several key Team Chevy driv-
ers were involved in earlier
mishaps. A nine-car wreck on lap
59 ended the day of seven-time
series champion and two-time
Daytona 500 winner Jimmie John-
son, No. 48 Lowe’s for Pros Ca-
maro ZL1, relegating him to a
38th place finish.

That incident also collected
Kyle Larson, No. 42 Credit One

Bank Camaro ZL1, and William
Byron, No. 24 AXALTA Camaro
ZL1. Larson finished 19th, three
laps down, and Byron ended up
23rd, four laps off the pace.

Just past the midway point,
a multi-car wreck took out
Chase Elliott, No. 9 NAPA
Auto Parts Camaro ZL1, Farah
said. The driver was running
second at the time of the
accident and had won the
Can-Am Duel #2 on Feb. 15;
Kasey Kahne, No. 95 Procore Ca-
maro ZL1; and Danica Patrick,
No. 7 GoDaddy Camaro ZL1,
who was making her final start
in NASCAR. Elliott, Kahne
and Patrick finished 33rd, 34th
and 35th, respectively.

Camaro ZL1 Proves to be Winner at 2018 Daytona 500

Austin Dillon, who drove a Chevy Camaro ZL1, celebrates his Daytona 500 victory.

Changes in the Auto Industry Are Coming

DEARBORN, Mich. (AP) – AAA
Michigan says gas prices
statewide have fallen by about
11 cents per gallon.

The Dearborn-based auto club
announced Feb. 20 that the aver-
age price for self-serve regular
unleaded gasoline was about
$2.45 per gallon. Prices are about
19 cents more than last year.

Michigan’s lowest average
price was about $2.34 per gallon
in the Flint area. The highest was
about $2.67 per gallon in the
Marquette area. The Detroit-
area’s average decreased about
8 cents to about $2.49 per gallon.

AAA Michigan surveys daily
fuel prices at 2,800 gas stations
across the state.

State’s Gas Prices
See Small Drop

Growth and retention are
some of the many reasons Troy-
based Ziebart climbed the
charts to #151 on the Entrepre-
neur magazine’s Franchise 500
list this year and was awarded
#1 in the Automotive Appear-
ance Service category for the
second straight year, said
Ziebart spokeswoman Larisa
Walega.

Ziebart has also made the
Web site Franchise Gator’s Top
100 list for 2018, coming in at
#33, Walega said.

With approximately 400 loca-
tions in 33 countries and grow-
ing, Ziebart experienced another
record year for U.S. unit growth
in 2017, Walega said

“I’m excited and proud of the
work our team has done to earn
this ranking two years in a row,”
said Thomas E. Wolfe, presi-
dent/CEO of Ziebart Internation-
al Corporation. “The excitement
continues, as we begin 2018 and
look forward to continued devel-
opment throughout the U.S and
internationally.”

Ziebart Named
Tops For Those
Who Franchise

http://www.detroitautoscene.com
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“The impacts depend largely
on the way that the technology
will really be introduced and uti-
lized, as well as the readiness
and rate of introduction,” said
John Maddox, president and CEO
of the American Center for Mobil-
ity. “No one yet knows if, how, or
when jobs will be affected.”

TTI is supporting the study
based on its research in truck
platooning, Shavers said.

“Connected and automated
technologies have the potential
to create a safer and less stress-
ful occupation for platooning
truck drivers while creating op-
portunities to be involved with
cutting-edge technologies that
will change the way freight logis-
tics will be delivered in the fu-
ture,” said Christopher Poe, as-
sistant director, Connected and
Automated Transportation Strat-
egy at the Texas A&M Trans-
portation Institute.

Located on the 500-acre his-
toric Willow Run site in Ypsilanti
Township, ACM is a global center
for testing and validation, prod-
uct development, education and
standards work for CAVs and oth-
er technologies, Shavers said.

The U.S. DOT-designated prov-
ing grounds provides a myriad of
real-world environments with the
ability to test under varied, yet
controlled conditions. Its un-
matched range of driving envi-
ronments and infrastructure in-
cludes a 2.5-mile highway loop, a
700-foot curved tunnel, two dou-
ble overpasses, intersections
and roundabouts.

In December, the Center offi-

cially opened for business. Test-
ing will occur during all four sea-
sons, day and night, in sun, rain,
ice and snow, Shavers said.
These elements help to create
the perfect environment for test-
ing and developing voluntary na-
tional standards for mobility
technologies before vehicles and
other products are deployed on-
to public roads.

Since summer, ACM has been
working with Intertek, its opera-
tions and maintenance partner,
to make sure the necessary and
unique AV protocols, procedures
and operations were implement-
ed to support safe testing.

In October, ACM signed a mem-
orandum of understanding with
15 colleges and universities in
Michigan to collaborate on creat-
ing educational pathways to
train and prepare students to
support automated vehicle test-
ing and implementation.

To date, $110 million has been
secured to construct the first
two phases, and additional pri-
vate investment announcements
are expected soon, Shavers said.
The next phase of construction
will begin this spring and will fea-
ture an urban driving environ-
ment, followed by ACM head-
quarters and a tech park.

One of the employees who
played in this year’s Battle was
Mike Tonietto, director of Manu-
facturing at FCA’s Windsor As-
sembly Plant.

In addition to coming up with
the idea for the tournament six
years ago, he got to play on the
Demon team with his sons, Matt
and Jonathon, who also work for
FCA in Canada.

Tonietto said when he got the
idea for FCA hockey enthusiasts
to play Red Wing alumni – during
the time when the Red Wings
played the Maple Leafs as part of
the outdoor Winter Classic hock-
ey game – he took it to FCA CEO
Sergio Marchionne, and got ap-
proval.

The event morphed into what
is now known as the Battle of the
Brands.

“We kept going forward,” Toni-
etto said. “And from the begin-
ning, we used the event to raise
money for the United Way. Since
the first year, we’ve raised

$400,000 and will raise $50,000
this year.”

Tonietto plays center and his
sons play right and left wing, cre-
ating a line of just Toniettos.

“It’s cool to see the new arena,
and at the same time help the
city of Detroit,” said Matt Toniet-
to.

Scott Summers, area sales
manager for the Great Lakes
Business Center at FCA, and his
brother Jeff, a senior manager
and head of Ram Advertising at
FCA, come from a long line of
Chrysler employees. Their great-
grandfather, Roy Summers,
worked for a Chrysler supplier in
St. Louis. The company was
eventually bought by the Dodge
brothers.

Their grandfather was a man-
ager of quality control at the St.
Louis Assembly Plant. Their fa-
ther, Stephen Summers, started
on the line at St. Louis and later
was sent to Detroit, where he
worked his way up to becomeing
manager of Warranty and Service
Contracts for Mexico.

“Jeff and I grew up in Lake Ori-
on,” Summers said. “I play de-
fense and so does he. We work as
defensive partners.

“This year, I’m the captain of
the Hellcat team. When I was
named to that position, it caught
me off guard, but it’s quite an
honor.”

Summers said that in addition
to being able to play a game he
loves, the Battle of the Brands
gives FCA employees the chance
to meet and play with people
they wouldn’t otherwise ever in-
teract with.

“This is a good way to get em-
ployees together,” Summers
said. “I’m talking about sales peo-
ple, engineers, marketing, line
workers. That normally doesn’t
happen. And to mix at a place
where the Red Wings play, that’s
a real honor. And we raise mon-
ey, through our fees, for a good
cause.”

Oehmke said the Battle of the
Brands is set up to create an en-
vironment that matches how the
pros play. The players all wear

team jerseys of a quality equal to
that of the Red Wings.

And, before each game, the na-
tional anthems of Canada and
the United States were per-
formed by a singer who has sung
the national anthem for Red
Wings and Tigers games. This
year, it was Christine Kavka, a
Purchasing Program manager at
FCA.

Summers said that while it’s
nice if your team wins, that’s not
the point of the Battle of the
Brands. “It’s to raise money for a
good cause and to help build ca-
maraderie among FCA employ-
ees,” he said. “Being able to do
that at an NHL venue is some-
thing that makes the experience
that much greater.

“This is a great way to spend a
Saturday afternoon,” he said.
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WE DO HOUSE CALLS OR COME SEE US…
Before You Trade-In or Sell Your Car

Buyer & Seller of Clean Vehicles Since 1975!

248.332.8326
1153 Baldwin Rd • Pontiac • www.jimdouglasautosales.com

You’ll Get Your Tax Break
Plus 100’s if not 1,000’s More

From left, Matt, Jonathon and Mike Tonietto formed a Team Demon line.Jeff, left, and Scott Summers played for Team Hellcat.

LCA Hosts FCA’s Annual ‘Battle of the Brands’ Event
CONTINUED FROM PAGE 1

MSU and Texas A&M Working With ACM
CONTINUED FROM PAGE 1

Auto suppler and technology
company Continental, which has
its North American headquar-
ters in Auburn Hills, and Silicon
Valley computer company
NVIDIA have formed a partner-
ship to create Artificial Intelli-
gence (AI) self-driving vehicle
systems based on the NVIDIA
DRIVE platform. They’ve sched-
uled a planned market introduc-
tion in 2021 for Level 3 features.

The partnership enables the
development of AI computer sys-
tems scaling from automated
Level 2 features to full Level 5
self-driving capabilities, where
the vehicle has no steering
wheel or pedals.

Dedicated engineering teams
from each company will work to-
gether to develop self-driving so-
lutions based on the NVIDIA
DRIVE platform, which includes
NVIDIA DRIVE Xavier – the
world’s highest performance
system-on-a-chip – as well as the
NVIDIA DRIVE OS (operating sys-
tem) and DRIVE AV (autonomous
vehicle) software stacks, said
Continental spokeswoman
Kathryn Blackwell.

The solutions will utilize Conti-
nental’s experience in system
and software engineering for
ASIL D rated safety – the highest
rating level – and integrate a
range of Continental sensors
technologies including radar,
camera and high-resolution 3D
LiDAR, Blackwell said.

Continental Gets
Partner From
Silicon Valley



A car is part of many Ameri-
cans’ households, so it makes
sense that Good Housekeeping
magazine has some opinions on
today’s vehicles.

To that end, the editors of Good
Housekeeping, in partnership with
Car and Driver, named the Chrysler
Pacifica Hybrid a 2018 Best New
Car award winner in the Hybrid
category and the Alfa Romeo Giu-
lia Quadrifoglio – as a 2018 Best
New Car award winner in the luxu-
ry compact category, said FCA
spokesman Berj Alexanian.

“As America’s first-ever and
only hybrid minivan, it is by defi-
nition a one-of-a-kind, no-com-
promise family vehicle,” said
Laurie Jennings, deputy editor &
director of the Good Housekeep-
ing Institute.

“Offering all the qualities of the
well-received gas model, the
Chrysler Pacifica Hybrid dis-
plays substantial real-world elec-
tric range for most drivers’ daily
commutes, great fuel economy
when operating as a hybrid and
plenty of room for families.”

The other judges were Rachel
Rotham, who acted as chief tech-
nologist and head engineer; An-
nie White, who is assistant “Buy-
er’s Guide” editor at Car and Driv-
er; Gordon Grajek, a consulting
test engineer; and Selina
Tedesco, a product tester.

The judges also said that the
Pacifica Hybrid “has everything
you love about a minivan, like
great storage and interior space,
and it's fun to drive. The combo
of gas and electric (charge at
home or at a station) means
you get way more miles for
your buck. It sets its own maxi-
mum efficiency, so you can
cruise without having to switch
modes.”

They noted that the vehicle
has many USB ports, a feature-
packed infotainment system and
even a slot that holds a purse by
the driver’s seat.

The Good Housekeeping Insti-
tute (GHI) worked with Car and
Driver to screen more than 100
new vehicles, narrowing it down
to the top 25 for further scrutiny.
After driving the year’s new vehi-
cles on more than 3,000 miles of
test tracks and open roads, engi-
neers from the GHI Labs and con-
sumer testers rated cars on safe-
ty, value, handling, design, com-
fort and technology.

Judges wrote of the Giulia that
it “was seriously fun to drive. Its
quick and responsive brakes and
simple handling made for a
smooth ride.”

They also liked some of the
car’s more practical aspects.

“There’s a surprising amount
of trunk space and front seat
legroom,” judges wrote. “We
were thrilled to find that the
seats were comfy and supportive
and offered controls for extras
like thigh adjustment.”

Judges noted the infotainment
system doesn’t have a touch-
screen. Using it requires a dial,
which can take time adjusting to.
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*PRICES AND PAYMENTS BASED ON EMPLOYEE ADVANTAGE DISCOUNT, PLUS TAX, TITLE, LICENSE, DOC FEE AND DESTINATION. 10,000 MILES PER YEAR.ALL FACTORY/FINANCE/LEASE LOY-
ALTY REBATES ASSIGNED TO DEALER. SECURITY DEPOSIT WAIVED. MUST QUALIFY FOR PREFERRED CREDIT RATING, NOT EVERYONE WILL QUALIFY. INCENTIVES SUBJECT TO CHANGE BY
MANUFACTURER. LEASE PAYMENTS INCLUDE ALL REBATES AVAILABLE. PICTURES MAY NOT REPRESENT ACTUAL VEHICLES. MUST TAKE DELIVERY FROM DEALER INVENTORY BY 2/28/18.

SALE PRICE
$31,141*

2018 RAM
1500 SLT Crew Cab Big Horn 4x4

MSRP $46,280
$159*

24 MO.
10K

2018 JEEP
COMPASS LIMITED 4X4

MSRP $30,930
$142*

24 MO.
10K

2018 DODGE
CHARGER GT AWD

MSRP $36,590
$154*

24 MO.
10K

• Saturday 9:00AM-2:00PM

SALE PRICE
$26,553*

2018 CHRYSLER
PACIFICA TOURING L

MSRP $39,970
$299*

36 MO.
10K

SALE PRICE
$31,663*

SALE PRICE
$23,247*

ALL LEASE
PAYMENTS
0 DOWN

0 DOWN

0 DOWN 0 DOWN

0 DOWN

ALL REBATES &
INCENTIVES END

WEDNESDAY 2/28/18
AT 6:00PM

Pacifica Hybrid Minivan a
Top Vehicle of Year 2018

The Pacifica’s hybrid powertrain has earned it accolades.

DETROIT (AP) – A museum
dedicated to the birthplace of
the Model T is seeking descen-
dants of people who worked in
the first building operated by
Ford Motor Co.

The Ford Piquette Avenue
Plant was in Detroit. Piquette
Heritage Day will be held on
April 8. Organizers say a score of
descendants has been found, but
they’re seeking more as they
honor the families’ contribution
to the U.S. auto history.

Children, grandchildren and
great-grandchildren of anyone
who worked in the building can
participate.The plant opened in
1904. It continued as a Studebak-
er factory after Ford moved to
Highland Park in 1910.

The cost for the event is $29
for museum members and $34
for nonmembers. The building
displays roughly 60 early Ford
and Detroit-made automobiles.

Museum Seeking
Relatives of First
Model T Makers



FEBRUARY 26, 2018 PAGE 5DETROIT AUTO SCENE

Dodge has signed on as title
sponsor of the NHRA Mello Yello
Drag Racing Series national
event at Bandimere Speedway in
Denver.

The 2018 Dodge Mile-High
NHRA Nationals Powered by
Mopar marks the 30th year that
FCA US LLC brands are race
sponsors, one of the longest
partnerships in all of motor-
sports. Mopar stands with
Dodge as presenting sponsor for
the challenging high-altitude
event, staged in the Rocky Moun-
tains, continuing its decades-
long association with Bandimere
Speedway and NHRA racing.

“Performance and competition
fuel Dodge owners and the
Dodge//SRT team every day,”
said Steve Beahm, head of Pas-
senger Cars, Dodge//SRT,
Chrysler and FIAT, FCA – North
America. “The sounds, smells
and thrills of drag racing bring
this attitude to life for the thou-
sands of Dodge and Mopar fans
who make the Mile-High NHRA
Nationals a ‘must-see’ event.”

The 39th annual Dodge Mile-
High NHRA Nationals Powered
by Mopar runs July 20-22, 2018.
The event kicks off the historic
three-race “Western Swing” of
the 2018 NHRA Mello Yello Drag
Racing season that includes
stops in California and Washing-
ton.

One of the longest-running
NHRA national events, the
Dodge Mile-High NHRA Nationals
Powered by Mopar is a highly an-
ticipated and fan favorite in the
series.

“We are excited to welcome
Dodge on board as the title spon-
sor for the Mile-High Nationals,”
said Brad Gerber, NHRA vice
president and chief development
officer.

“Fans travel from all over the
country to experience NHRA
drag racing in Denver. It’s fitting
that they make this race a part of
the powerful Dodge brand.”

Dodge Sponsors
NHRA Mello Yello

Drag Racing

The Alfa Romeo Sauber F1
Team has launched its new race
car challenger, the C37, ahead of
the 2018 Formula 1 champi-
onship.

The C37 looks different than
last year’s C36 – on one hand,
this is due to the new technical
regulations and, on the other
hand, because of the team’s new
technical approach, said Alfa
Romeo spokeswoman Maria
Conti.

As the 2018 season is about to
kick off, Frédéric Vasseur, team
principal, said, “I am very much
looking forward to the 2018 sea-
son, and to seeing Marcus (Erics-
son) and Charles (Leclerc) on
track. We have put lots of effort
and hard work into the C37 over
the last few months, and it is fan-
tastic to be launching the new
car today.

“I am convinced that Marcus
and Charles form the perfect
driver lineup, with one being an
experienced driver and one a
promising rookie. Marcus is go-
ing into his fourth season with
us. He is a valuable part of the
team, and we benefit from his ex-
perience and precise technical
feedback. As for Charles, he has
proven his talent in prior cate-
gories and deserves to be on the
Formula 1 grid this season.”

Alfa Romeo's comeback re-
stores to F1 one of the names
that has gone down in the histo-
ry of motorsports’ premium
championships and marks the
return to the circuits of the
“Quadrifoglio,” the legendary
badge that has appeared on Alfa
Romeo’s top performance cars.

Alfa Romeo Has
New Race Car
For Formula 1
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by Jim Stickford

Diesel powered engines have
been around a while and aren’t
going away. Which makes it im-
portant to create a cleaner en-
gine, given the growing regulato-
ry requirements being enacted.

Stefan Walter, Product Strategy
manager for the auto supplier
Eaton, said diesel engines are
more efficient, but they produce
more Nitrogen Oxide (NOx).

As a way to reduce that pollu-
tion, Walter said OEMs and sup-
pliers have developed systems
over the years to reduce the
emission of NOx.

Diesel exhaust leaves the en-
gine following combustion with
pollutants Nitrogen Oxides
(NOx) and Particulate Matter
(PM), which includes soot parti-
cles primarily made up of car-
bon, ash, metallic abrasion parti-
cles, sulfates and silicates. The
particulate matter is trapped in a
Diesel Particulate Filter (DPF)
and Diesel Exhaust Fluid is
sprayed into the exhaust, where
it hydrolyzes into an ammonia
gas (NH3), said Walter.

From there, he said, the Am-
monia and Nitrogen Oxides trav-
el to a selective catalytic reduc-
tion (SCR) system where a reac-
tion turns them into harmless ni-
trogen and water. In order for the
reaction to occur, however, tem-
peratures of 250-500 degrees Cel-
sius are needed.

But oil has different viscosity
at different temperatures, Walter
said. That means, for example,
that when it’s cold, it takes time
for oil to reach the proper viscos-
ity to produce the pressure to
make the rocker work.

With newer, tougher pollution
standards being produced across
the globe, OEMs that have diesel-
powered vehicles have to find
better ways to reduce NOx emis-
sion.

That’s where Eaton’s Internal
Exhaust Gas Recirculation (iEGR)
technology comes in, Walter
said. It enables automakers to
meet stringent regulations on
diesel engine emissions by pro-
viding direct control over the
thermal management of the ex-
haust system.

The iEGR technology also pro-
vides superior cold start charac-
teristics over hydraulic solu-
tions, whatever the engine condi-
tion.

iEGR is used to generate hotter
exhaust gas, he said, and there-
fore heat the catalyst to the prop-
er operating temperature by
slightly opening one exhaust
valve during the piston’s intake
stroke to draw hot exhaust gas
directly from the exhaust mani-
fold into the cylinder.

Unlike competitive systems,
Eaton’s iEGR technology uses a
switchable roller rocker arm on
each cylinder that can be electro-
mechanically actuated, Walter
said. Systems that rely on hy-
draulic pressure to provide EGR
functionality take longer to
generate heat, whereas Eaton’s
system provides the needed
heat nearly instantaneously,
helping to eliminate harmful

emissions during cold engine
starts, said Walter.

Some competitor systems can
generate instant heat, including
those that use electric heaters,
more complex after-treatment
systems, or bigger NOx traps.
However, those solutions add
weight, complexity and cost.

Conversely, valvetrain solu-
tions such as Eaton’s iEGR sys-
tem require little space and
utilize existing engine heat to
increase temperature output.

Eaton’s latest generation of
Switchable Roller Rocker Arm
(SRFF) also features significant
improvements regarding friction,
Walter said. Instead of using a
high friction sliding pad on either
the main or secondary valve-lift
event, Eaton uses lower friction
rollers to improve the overall en-
gine efficiency.

“This system is production-
ready,” Walter said. “We have a
global OEM from Europe lined up
and it will be in vehicles in 2020.
It takes time to build the infra-
structure needed to actually pro-
duce the system.”

Walter admitted that given re-
cent scandals concerning diesel
engines and the emissions they
produce, selling the technology
to the public can be difficult.

“But we aren’t selling diesel en-
gines,” Walter said. “We are sell-
ing diesel solutions to our cus-
tomers.

“Market research has shown
that diesel is here to stay, so it is
up to us to support our cus-
tomers and have the ability to
make cleaner diesel tech. This is
not bad for us because we can
help our customers overcome
this serious challenge.”

Walter said the beauty of this
technology is that it’s flexible
and can be applied across other
powertrains, and used as a way
to help reduce emissions pro-
duced by gasoline engines.

Eaton Has Way to Reduce Diesel Emissions

Stefan Walter
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SERVICE HOURS: Monday & Thursday 6:30am-9:00pm; Tuesday, Wednesday & Friday 6:30am-6:00pm • Shuttle at 6:30am - Pick-up Both Ways • All Day starting at 6:30am.

$2395
Fluid Level,

Brake & Alignment Check Included.

We use Genuine GM Oil & Filter
No additional or hidden charges. Out the door pricing.

Open Mondays & Thursdays until 8:30pm
Excludes synthetic, Diesel & Med. Duty Trucks.

Most GM cars & trucks. One coupon per customer.
Must present coupon with order. Plus tax. Expires 2-28-18.

Quick Oil Change EXPRESS LANE
LUBE OIL FILTER

Up to 5 qts.

BODY SHOP
586-754-7000

ext 1231

INSURANCE
WRECK AMENDED
TRANSPORTATION

AVAILABLE
During Scheduled Repairs

FREE OIL CHANGE With Each Major Repair
WE REPAIR ALL MAKE & MODELS

GM SERVICE CENTER
MICHIGAN’S LARGEST •SERVICE DEPT. •PARTS •BODY SHOP

866-452-1547
26125 Van Dyke @ 101/2 Mile • Center Line, MI 48015

EDRINKE • FAST • FRIENDLY • DISCOUNTS

VISIT OUR

QUICK LANE

See us for your GM Employee purchases. Now looking for experienced salespeople to join our team!

1-877-451-7707
26125 VAN DYKE AT 10 1/2 MILE ROAD

NODOC FEES
Find Us on
FACEBOOK

GM CARD TOP OFF UP TO $3,000 • NO APPOINTMENTS NECESSARY FOR OIL CHANGES

SHOWROOM HOURS: MON. & THURS. 8:30AM-9PM / TUES., WED. & FRI. 8:30AM-6PM /

All prices and payments include GM rebates. Pictures may not represent actual vehicle. Pricing subject to change per GM incentives. Prices and payments are inclusive of active GM employee discount (unless otherwise stated). 2018 Models are price and discounted at supplier. All leases are 10,000 miles per year with approved S Tier
credit. All Vehicles shown are $999 down. Disposition Fee may be required at vehicle turn in. Must have lease loyalty and/or closing competitive lease depending on vehicle model. Prices and payments are plus tax, title, plate, refundable security deposit required on certain vehicles – to be determined by lender. Purchase pricing is gm
employee discount plus title, taxes and fees. Pricing is subject to bonus cash- while supplies last. **$3,500 trade in is valid on 2003 or newer vehicles w/ under 115k miles in drivable condition, no branded titles, reconditioning determined by appraiser. Certain restrictions may apply, see dealer for complete details. ** Exp date: 2/28/2018.

SHOWROOM HOURS:
MON. & THURS. 8:30AM-9PM

TUES., WED. & FRI. 8:30AM-6PM

VISIT OURWEBSITE: edrinke.com

ED RINKE

2017 BUICK CASCADA

LEASE FOR

$299*MONTH

PURCHASE FOR

$30,399*
STOCK #B470876

PER 39MONTHS
$999DOWNN

PREMIUM
2018 BUICK ENCORE

LEASE FOR

$119*MONTH

PURCHASE FOR

$18,049*
STOCK #B582243

NO GM
EMPLOYEE
DISCOUNT
REQUIRED

PER 24MONTHS
$999DOWN

AWD PREFERRED
2018 BUICK ENVISION

LEASE FOR

$259*MONTH

PURCHASE FOR

$30,369*
STOCK #VHZBFH

NO GM
EMPLOYEE
DISCOUNT
REQUIRED

PER 36MONTHS
$999DOWN

AWD PREFERRED

2018 BUICK ENCLAVE

LEASE FOR

$289*MONTH

PURCHASE FOR

$38,599*
STOCK #B581041

NO GM
EMPLOYEE
DISCOUNT
REQUIRED

PER 36MONTHS
$1499DOWN

ESSENCE
2017 BUICK REGAL

LEASE FOR

$129*MONTH

PURCHASE FOR

$17,946*
STOCK #B471195

PER 24MONTHS
$999DOWN

PREMIUM II

ED RINKE

All prices and payments include GM rebates. Pictures may not represent actual vehicle. Pricing subject to change per GM incentives. Prices and payments are inclusive of active GM employee discount (unless otherwise stated). 2018 Models are price and discounted
at supplier unless otherwise stated. All leases are 10,000 miles per year with approved S Tier credit except for the corvette which is 5,000 miles per year. All Vehicles shown are $999 down. Disposition Fee may be required at vehicle turn in. Must have lease loyalty
and/or closing competitive lease depending on vehicle model. Prices and payments are plus tax, title, plate, refundable security deposit required on certain vehicles – to be determined by lender. Purchase pricing is gm employee discount plus title, taxes and fees.
Pricing is subject to bonus cash- while supplies last. **$3,500 trade in is valid on 2003 or newer vehicles w/ under 115k miles in drivable condition, no branded titles, reconditioning determined by appraiser. Certain restrictions may apply, see dealer for
complete details. ** Exp date: 2/28/2018.

VISIT OURWEBSITE:
edrinke.com

2018 CHEVY MALIBU LT
NO GM EMPLOYEE DISCOUNT REQUIRED

LEASE FOR

$159*PER MONTHOR PURCHASE FOR
$19,579*

24MONTHS
$999DOWN STOCK #VJPJSR

2018 CHEVY CRUZE LT
NO GM EMPLOYEE DISCOUNT REQUIRED HATCHBACKLEASE FOR

$159*PER MONTH OR PURCHASE FOR
$17,289*

24MONTHS
$999DOWN STOCK #480052

2018 CHEVY TRAX LS
NO GM EMPLOYEE DISCOUNT REQUIRED

LEASE FOR

$129*PER MONTHOR PURCHASE FOR
$20,489*

24MONTHS
$999DOWN STOCK #581485

2018 CHEVY EQUINOX LT
NO GM EMPLOYEE DISCOUNT REQUIRED

LEASE FOR

$119*PER MONTHOR PURCHASE FOR
$24,039*

24MONTHS
$999DOWN STOCK #580056

2018 CHEVY TRAVERSE LS
NO GM EMPLOYEE DISCOUNT REQUIRED

LEASE FOR

$239*PER MONTHOR PURCHASE FOR
$27,389*

24MONTHS
$999DOWN STOCK #580417

WE’LL GIVE YOU A $3,500 MINIMUM FOR YOUR 2003 OR NEWER TRADE IN • PRESIDENTS’ DAY SALES EVENT

2018 GMC SIERRA 1500 DENALI CREWCAB

LEASE FOR

$369*MONTH

PURCHASE FOR
$45,979*
STOCK #G580965

NO GM
EMPLOYEE
DISCOUNT
REQUIRED

PER 36MONTHS
$999DOWN

2018 GMC ACADIA SLE1

LEASE FOR

$229*MONTH

PURCHASE FOR
$22,749*
STOCK #G82219

NO GM
EMPLOYEE
DISCOUNT
REQUIRED

PER 36MONTHS
$999DOWN

2018 GMCTERRAIN SLE

LEASE FOR

$119*MONTH

PURCHASE FOR
$21,949*
STOCK #G580877

NO GM
EMPLOYEE
DISCOUNT
REQUIRED

PER 24MONTHS
$999DOWN

100
YEARS
IN BUSINESS

100
YEARS
IN BUSINESS

2017 GMC SIERRA DOUBLE CAB SLE

LEASE FOR

$179*MONTH

PURCHASE FOR
$33,449*
STOCK #G574996

PER 36MONTHS
$999DOWN

2018 CHEVY SILVERADO
1500 LT DBL CABLEASE FOR

$99*PER MONTHOR PURCHASE FOR
$30,299*

24MONTHS
$999DOWN STOCK #580771

2016 BUICK DEALER OF THE YEAR • 2016 BUICK DEALER OF THE YEAR • 2016 BUICK DEALER OF THE YEAR

2016 GMC DEALER OF THE YEAR • 2016 GMC DEALER OF THE YEAR • 2016 GMC DEALER OF THE YEAR

2016 CHEVROLET DEALER OF THE YEAR • 2016 CHEVROLET DEALER OF THE YEAR

2018 CHEVY BOLT LT
NO GM EMPLOYEE DISCOUNT REQUIRED

LEASE FOR

$349*PER MONTHOR PURCHASE FOR
$33,789*

36MONTHS
$999DOWN STOCK #472006

2018 CORVETTE STINGRAY
LEASE FOR

$499*PER MONTHOR PURCHASE FOR
$50,599*

36MONTHS
$999DOWN STOCK #480011

2018 GMCYUKON SLE

LEASE FOR

$389*MONTH

PURCHASE FOR
$48,779*
STOCK #G581871

NO GM
EMPLOYEE
DISCOUNT
REQUIRED

PER 36MONTHS
$1499DOWN

We’ll give you a $3,500 minimum for your 2003 or newer trade in. See us for your GM Employee purchases.

1-866-452-1300
26125 VAN DYKE AT 10 1/2 MILE ROAD

Now looking for experienced salespeople to join our team!
Paul

Makowski
pmakowski@edrinke.com

Art
Kurgin

akurgin@edrinke.com

Greg
DeGrandis

gdegrandis@edrinke.com

Nicole
Dodge

nhuminski@edrinke.com

Jim
Pfeifle

jpfeifle@edrinke.com

PRESIDENTS’ DAY SALES EVENT
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Van Dyke Across From
GMTech Center

Payments on these 2018 Cadillac’s are for a standard model ATS Sedan AWD with an MSRP of $39,340, XT5 MSRP of $41,190
and a StandardAWDEscaladewithMSRPof $78,615. Lease is throughGMFinancial with top tier credit approval, 10,000mile per
year.Mileage charge of $.25 for anything over themiles allowed.$0 cap cost reduction down,only typical startup costs of taxes,
license, registration,electronic filing fee, firstmonths payment,acquisition and dealer fees due at signing.Must take delivery out
of dealer stock by 2/28/18. Lessee pays for excess wear, over mileage and disposition fee of $595 at end of lease. Residency
restrictions apply.May not be availablewith other offers.Must have Cadillac Lease Loyalty rebate (must currently lease a Buick,
Cadillac, Chevrolet or GMC through Ally, GM Financial or US Bank). Not required to terminate current lease or trade vehicle.
Loyalty offer is transferable to members of the same household, not required to terminate lease. All quotes using GMS pricing,
others slightly higher.©2017 General Motors. Cadillac® ATS® XT5® Escalade®

PRESTIGECADILLAC
REMAINING 2017 ESCALADES IN STOCK
0%APR for60monthsandup to$15,500o"
MSRPorup to$22,500o"MSRPfor cashbuyers

$366 / 36 / ZERO

2018 XT5 STANDARD
COLLECTION • STK# 184361

ULTRA-LOWMILEAGE LEASEFORWELLQUALIFIED
CURRENTGMOWNERS/LESSEES

PER MONTH MONTHS DOWN

Tax, title, and license extra. No security deposit required.Mileage
charge of $.25 per mile over 30,000 miles.

LOCATION
29900 VanDyke Ave.
Warren,MI
48093

PrestigeCadillac.com

SALES - 888.548.8939
Mon&Thur 8:30am-8pm
Tues,Wed & Fri 8:30am-6pm
Sat 10am-4pm

SERVICE
888.548.8939
Mon - Fri 7:30am-6pm
Sat 8am-3pm

©2017 General Motors.All Rights Reserved Cadillac®

$256 / 24 / ZERO

2018 ATS AWD
STANDARD COLLECTION • STK# 142509

ULTRA-LOWMILEAGE LEASEFORWELL-QUALIFIED LESSEES
WITHACURRENTELIGIBLECADILLAC LEASE

PER MONTH MONTHS DOWN

Tax, title, and license extra. No security deposit required.Mileage
charge of $.25 per mile over 20,000 miles.

$769 / 36 / ZERO

2018 ESCALADE AWD • STK#205920
STANDARD COLLECTION

ULTRA-LOWMILEAGE LEASEFORWELL-QUALIFIED LESSEES
WITHACURRENTELIGIBLECADILLAC LEASE

PER MONTH MONTHS DOWN

Tax, title, and license extra. No security deposit required.Mileage
charge of $.25 per mile over 30,000 miles.

rating, which is called advanced.
Rear crash prevention encom-

passes several technologies.
Parking sensors issue warning
beeps and/or seat vibrations
when the equipped vehicle gets
too close to another vehicle or
object directly behind it, or, in
some cases, in front of it.

Rear cross-traffic alert warns
drivers of approaching vehicles
that might cross their path as
they back up. Rear automatic
emergency braking systems de-
tect objects behind a reversing
vehicle and may automatically
brake if the driver doesn’t heed
alerts to stop.

“Let’s face it. Some days we all
could use help backing up,
whether that’s in a garage with
pillars that obscure your view, in
a crowded mall parking lot or on
a busy downtown street,” said
Zuby. “The systems we rate in
our first batch of tests will help
reduce the chances of a backing
fender-bender.”

Under the three-tier rating
scheme, models with optional or
standard rear crash prevention
systems are rated superior, ad-
vanced or basic, Zuby said. Rat-
ings are determined by whether
the vehicles have available rear
autobrake and, if so, how it per-
forms in a series of car-to-car
and car-to-pole tests with differ-
ent approach angles.

The availability of parking sen-
sors and rear cross-traffic alert
also is factored in.

The XT5 earned its superior
rating when equipped with op-
tional rear autobrake, parking
sensors and rear cross-traffic
alert. The Cherokee earned an
advanced rating with the same
optional equipment.

The ratings evaluate the rear
crash prevention system’s ability
to prevent damage in low-speed
crashes, not its ability to miti-
gate injuries in crashes, Zuby
said.

Research from IIHS and the
Highway Loss Data Institute (HL-
DI) indicates that these technolo-
gies prevent crashes. The combi-
nation of a rearview camera, rear
parking sensors and rear auto-
brake is reducing backing crash-
es reported to police by 78 per-
cent, a new IIHS study of General
Motors’ vehicles found. Rear au-
tobrake systems from GM re-
duce the frequency of claims re-
ported to insurers, HLDI report-
ed in August 2017.

In the new ratings program,
rear autobrake carries the most
weight because research shows
it provides the biggest crash re-
ductions. Parking sensors and
rear cross-traffic alert get partial
credit. HLDI has found benefits
for parking sensors in reducing
crashes reported to insurers,
while new research from IIHS
shows that rear cross-traffic alert
is reducing police-reported
crashes.

For a superior rating, a vehicle
must have a rear autobrake sys-
tem that can avoid a crash or
substantially reduce speeds in
many of the test scenarios,
which involve multiple runs at
about 4 mph. Systems are as-
signed points based on the num-
ber of runs that either avoid or
barely hit the target, reducing
speeds to less than 1 mph.

For an advanced rating, a vehi-
cle must have rear autobrake
and avoid a crash or reduce
speeds in some of the scenarios.

Vehicles that only have park-
ing sensors and/or rear cross-
traffic alert earn a basic rating.

Cadillac’s XT5 Proves It’s
Tough in Rear End Crash

CONTINUED FROM PAGE 1

by TOM KRISHER
AP Auto Writer

DETROIT (AP) – The latest
variation of an Uber ride will re-
quire a short walk.

In eight U.S. cities, the ride-
hailing company is rolling out a
service called “Express Pool,”
which links riders in the same
area who want to travel to simi-
lar destinations.

Once linked, riders would
need to walk a couple of blocks
to be picked up at a common lo-
cation. They also would be
dropped off at a site that would
be a short walk from their final
destinations.

Depending on time of day and
metro area, Express Pool could
cost up to 75 percent less than a
regular Uber ride and up to half
the cost of Uber’s current
shared-ride service called Pool,
said Ethan Stock, the company’s
product director for shared
rides.

Pool, which will remain in use,
doesn’t require any walking. In-
stead, it takes an often circuitous
route to pick up riders at their lo-
cation and drops them at their
destination.

But that can take longer than
Express, which travels a more di-
rect route.

Uber has been testing the serv-
ice since November in San Fran-
cisco and Boston and has found
enough ridership to support run-
ning it 24 hours per day. Within
the next two days, the around-
the-clock service will start run-
ning in Los Angeles; Philadel-
phia; Washington, D.C.; Miami;
San Diego and Denver. More
cities will follow, Uber said.

The new service could spell
competition for mass transit, but
just how much depends on how
well it works and how good the
mass transit is, said Mark Hallen-
beck, director of the Washington

State Transportation Center at
the University of Washington.

If buses or subways are over-
crowded and Uber can provide
service for a similar price, that
will help with mobility.

“If, however, you are cannibal-
izing transit that’s not over-sub-
scribed, then that becomes a bad
thing,” Hallenbeck said.

Also, if the ride-sharing service
pulls people off mass transit and
creates more automobile traffic,
that will add to congestion, he
said.

The service could complement
Uber X, the company’s door-to-
door taxi service – or draw pas-
sengers away from it.

Stock said the system should
work well with public transit,
providing first-mile and last-mile
service for transit riders and by
providing service to low passen-
ger volume areas where it’s not
cost-effective for public transit
to serve.

He also says it will reduce con-
gestion by cutting the number of
personal vehicle trips.

Express already has ride-shar-
ing competitors such as Via,
which operates in New York,
Chicago and Washington, D.C.

Express Pool will have normal-
sized cars, at least initially, and
optimally will carry a maximum
of three passengers so riders
aren’t crammed into the vehi-
cles. It could be expanded to six-
passenger vehicles, Stock said.

It will take one to two minutes
for Uber’s computers to match a
rider to a driver and other riders
and select a pickup point, Stock
said.

The lower cost of the service
should help Uber grow, Stock
said. “More riders can afford to
take more trips for more rea-
sons,” he said. Already, Uber
Pool accounts for 20 percent of
Uber trips in the cities where it’s
available.

Uber Testing New Services





Farley and is responsible for
leading the continued evolution
of Lincoln as a world-class luxury
brand. She oversees all Lincoln
operations globally, including
product development; market-
ing, sales and service; and all
team members supporting the
brand.

She also will lead the compa-
ny’s Marketing function and ef-
forts to connect more closely
with customers by identifying
new opportunities to serve them.
Falotico will remain chairman of
the Ford Motor Credit Company
board of directors.

Since October 2016, Falotico
has been group vice president
and chairman and CEO of Ford
Motor Credit Company.

In 29 years at Ford Credit, she
has served in a number of execu-
tive positions around the world,
including leading Marketing and
Sales, working side-by-side with
Ford to support sales and dealer
success, and strengthening con-
sumer and dealer service.

“Joy has been a driving force
behind not only Ford Credit’s
consistently strong financial per-
formance but also its business
model innovation and transition
to a digital customer platform,”
Farley said.

“She brings marketing experi-
ence and a deep customer focus
as Ford enters a very busy new
product launch period to drive
growth in revenue and profitabili-
ty.”

Succeeding Falotico is David
McClelland, who is named vice
president of Ford Motor Compa-
ny and CEO, Ford Credit. A 25-
year veteran of Ford Credit, Mc-
Clelland, 48, has served in a vari-
ety of leadership positions, in-
cluding most recently as execu-
tive vice president, Marketing
and Asia Pacific.

McClelland has been instru-
mental in Ford Credit’s growth in
China, as well as Ford Credit’s
move into new fintech and mobil-
ity initiatives, such as the Canvas

vehicle subscription service and
online financing. His appoint-
ment is effective March 1 and he
will report to Bob Shanks, execu-
tive vice president and chief fi-
nancial officer.

John Lawler is appointed vice
president, Strategy, succeeding
Rowley. Lawler, 51, who joined
Ford in 1990, brings a deep back-
ground in finance and general
management into the strategy
role, including his current posi-
tion as Ford’s corporate con-
troller. Lawler also previously
served as chairman and CEO,

Ford China. He will report to
Shanks in the new role effective
March 1.

Lawler will support Hackett in
advancing the global initiatives
under way to dramatically im-
prove Ford’s operational fitness,
Carroll said. He also will help
lead the company’s execution of
strategic choices that define
where Ford allocates capital in
the future to win and grow.

Cathy O’Callaghan is named
vice president and corporate
controller, and CFO, Global Mar-
kets, succeeding Lawler.

CONTINUED FROM PAGE 1
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The National Association of
Manufacturers (NAM) joined
Gov. Rick Snyder on Feb. 12 to
kick off the fourth annual State of
Manufacturing Tour in Michigan.

The events in Michigan
marked the first of eight state
visits over a 10-day period,
where the NAM highlighted man-
ufacturing’s optimistic future,
the rewarding opportunities the
industry offers and the urgent
need to build a modern manufac-
turing workforce across the
country, said NAM spokes-
woman Gretchen Stallings.

“Manufacturing is on the
precipice of a major transforma-
tion, and we want to inspire
America’s youth and the next
generation of manufacturers,”
said NAM President and CEO Jay
Timmons.

“Our shop floors are becoming
more innovative and modern
than ever before, job opportuni-
ties are more diverse and fruitful,
and the future of the industry is
bright. 2017 was a great year for
manufacturing, and I know 2018
will be even better.”

“The NAM is proud to be with
Governor Snyder today to em-
phasize how Michigan is paving
the way for modern manufactur-
ing and the vast opportunities it
provides. Governor Snyder
shares the NAM’s commitment to
a talented workforce and well-
paying jobs, which was clear dur-
ing each of today’s events.”

Timmons noted that Oakland
County alone has added 19,000
manufacturing jobs since the
Great Recession.

Timmons delivered the 2018
State of Manufacturing Tour
keynote address at Automation
Alley in Troy, where he discussed
the 3.5 million new manufactur-
ing jobs that will open over the
next eight years, including
coders, technicians, craftspeo-
ple, designers, marketers and
much more – and how the indus-
try plans to fill them.

Timmons also highlighted how
pro-growth policies in Washing-
ton, D.C., like tax reform and reg-
ulatory relief, have reinvigorated
the economy.

Following the Automation
Alley event, Governor Snyder
joined Timmons at Oakland
Schools (an intermediate school
district) Technical Campus

Northeast. Timmons and Gov.
Snyder engaged with students
and in a dialog about the future
of manufacturing and opportuni-
ties for students.

Additionally, Governor Snyder
signed a proclamation naming
Feb. 12 “Creators Wanted Day.”

“Manufacturing is resurging
across the nation, and Michigan
is proudly leading the way,” said
Snyder. “As we engineer and pro-
duce new innovations for the
convergence between manufac-
turing and information technolo-
gy, I am committed to ensuring
our workforce is ready.

“We are investing in talent
every day so our students have
the opportunity to pursue the
many different creative careers
offered in the professional
trades. There is no better place
than Michigan to highlight the
state of modern manufacturing.”

Timmons continued his con-
versations with staff at Wyan-
dotte BASF later in the day. He
was joined by Congresswoman
Debbie Dingell (D-MI) for a facili-
ty tour and a roundtable discus-
sion with employees.

"Manufacturing is in Michi-
gan’s DNA, and Automation Alley
is proud to be at the forefront of
a modern, more efficient and
high-tech industry,” said Auto-
mation Alley Executive Director
and CEO Tom Kelly.

“We are focused on connecting
manufacturing, academia and
government to fuel the economy
and spark innovation. Having the
NAM visit Automation Alley to
highlight our organization and
where the industry is heading is
an honor. We look forward to
partnering in the future to ensure
a robust and strong manufactur-
ing sector for decades to come.”

For the past four years, the an-
nual NAM State of Manufacturing
Tour has focused the nation’s at-
tention on the industry that is
the backbone of the American
economy, highlighting the more
than 12 million men and women
who are building our future,
Stallings said.

The tour has traveled the
country, bringing policy discus-
sions and conversations about
the future of work to shop floors,
schools, economic clubs, televi-
sion studios, the White House
and more.

Gov. Snyder Tours State
To Promote Manufacturing

Ford Making Changes to Its Leadership

Canvas, the Ford Motor Credit
Company subsidiary offering a
simple, flexible alternative to car
ownership, has seen significant
milestones less than one year
since launch.

The company’s subscription
model, designed to be conven-
ient and hassle-free giving people
access to their own vehicle with-
out the commitment of financing
or leasing, has 600 current cus-
tomers, said Ford spokeswoman
Margaret Mellott.

Serving the San Francisco Bay
and west Los Angeles areas, Can-
vas has added features to help
customers better personalize
their experience, from adding
multiple drivers to allowing flexi-
ble mileage packages, Mellott
said. Canvas customers so far
have driven more than 3 million
miles – equivalent to 120 trips
around the equator.

“Building on our success in
2017, we plan to further expand
our platform and offerings in
2018 to meet even more cus-
tomer needs,” said Canvas
founder and CEO Ned Ryan.
“Month-to-month subscriptions
are just the first step. As our
product evolves over the coming
year and beyond, we’ll be fo-
cused on adding more customiza-
tion to the platform, implement-
ing solutions to improve the scal-
ability of the business and offer-
ing bigger savings for customers
who want longer terms.”

With Canvas, Ryan said cus-
tomers have a vehicle 24/7 as if it
were their own. They pay a bun-
dled monthly subscription fee
that covers a preferred mileage
package, comprehensive insur-
ance, warranty, mainte-
nance and roadside assistance.

Packages start at $400 a month
depending on the vehicle and
other options. Canvas allows
customers to select a vehicle,
mileage package, delivery loca-
tion and other details easily and
conveniently through its website.
When a customer is ready to re-
turn the vehicle, they simply give
seven days’ notice and Canvas
will pick up the vehicle at a con-
venient location.

“As car ownership evolves, we
see Canvas as part of our suite of
products that address changing
customer needs in mobility,” said
Ford Credit Executive Vice Presi-
dent of Marketing David McClel-
land. “Canvas is building sub-
scription products that are rele-
vant to consumers today, and
it’s building technology for the
future, including billing and fleet
management, with a nimble
approach to product develop-
ment.”

Canvas has worked closely
with its first customers to under-

stand how they’re using their ve-
hicles to refine the experience to
better meet their needs, Mellott
said. Momentum to date includes
vehicle selection: Canvas vehi-
cles include a wide range of Ford
Motor Company models, from
compact cars to SUVs and
trucks. Canvas launched with
two models.

Also included is geographic ex-
pansion. After launching in the
San Francisco Bay Area in May,
Canvas expanded to West Los
Angeles in November 2017.

More personalized packages
are a part of the service, Mellott
said. Canvas has created more
options to allow customers
to better customize the service.
These include the ability to
add multiple drivers to an ac-
count – which half of Canvas
customers have done – and
mileage packages that allow cus-
tomers to flex mileage up or
down as often as they need, even
mid-month.

Ford’s Canvas Upgrading Services Offered

Canvas has added features to help customers personalize experiences.

FCA is now offering a small car
with big power.

The Fiat 500 lineup goes all-
turbo for 2018, with the 1.4-liter
MultiAir Turbo engine and a
sportier appearance now stan-
dard on all models, said FCA
spokesman Bryan Zvibleman.

“With an all-turbo lineup, the
iconic Fiat 500 now offers an
even more dynamic driving expe-
rience and more standard horse-
power than any of its competi-
tors,” said Steve Beahm, head of
Passenger Car Brands – Dodge,
SRT, Chrysler and Fiat, FCA –
North America.

“In fact, the entire FIAT brand
lineup now comes standard with
turbocharged power, adding to
our roster of fun-to-drive, Italian-
designed vehicles.”

The 2018 Fiat 500 lineup is
available in three models, Beahm
said – Pop, Lounge and the high-
performance Abarth. Pop and
Lounge models now come stan-
dard with the 1.4-liter MultiAir
Turbo engine, which features a
single turbocharger, twin inter-
coolers and a sport-tuned ex-
haust, and delivers 135 horse-
power and 150 lb.-ft. of torque –
34 more standard horsepower
than last year’s model.

The MultiAir Turbo engine is
paired with a five-speed manual
transmission as standard and is
also available with a six-speed

automatic transmission, Zvible-
man said.

Pop and Lounge models of the
2018 Fiat 500 are also updated
with standard 16-inch aluminum
wheels, performance braking
system, sport suspension and
ParkView rear backup camera,
Zvibleman said.

Exterior updates include new
body-color front and rear fascias,
side-sill ground effects, a sport
spoiler, fog lamps and “Turbo”
badging on the liftgate, Beahm
said.

On the Fiat 500 Abarth models,
the track-tested 1.4-liter MultiAir
Turbo engine delivers up to 160
horsepower and 183 lb.-ft. of
torque, while Abarth-tuned hard-
ware offers a world-class ride
and track-ready durability,
Zvibleman said.

Other unique Abarth features
include a performance suspen-
sion; three-mode electronic sta-
bility control with an innovative
torque transfer control (TTC)
system that maximizes throttle
performance during on-throttle
cornering.

The new model also comes
with 16-inch Hyper Black alu-
minum wheels and Pirelli tires
with red brake calipers.

An Abarth-designed concentric
“double-tip” dual-exhaust system
is designed to deliver “a high-per-
formance look with menacing

Abarth-tuned sound,” Zvibleman
said.

Should the driver choose to
switch to Sport mode in a Fiat
500 Abarth, the turbo-boost
gauge, mounted left of the instru-
ment cluster, illuminates “Sport”
and an up-shift light integrated in
the cluster alerts the driver when
engine speed is approaching the
redline, giving the immediate
feedback needed on the track or
during high-performance driving,
Zvibleman said.

Customers who purchase or
lease a Fiat 500 Abarth also re-
ceive – for no additional charge –
a one-day high-performance driv-

ing session at the legendary Bob
Bondurant School of High Per-
formance Driving, Beahm said.

The 500 lineup also features
three new colors for 2018 (late
availability) – Brillante Red, Mez-
zanotte Blue Pearl and Vesuvio
Black Pearl – for a total of 11 ex-
terior paint color choices, Zvible-
man said.

Any 2018 Fiat 500 model is also
available as a Cabrio, delivering
open-air freedom across the 500
lineup. 2018 Fiat 500 vehicles are
available to order this month,
with cars arriving at Fiat studios
in the second quarter of this
year, Zvibleman said.

2018 Fiat 500 Now Can Come With Some Turbo Power

Fiat 500 Turbo Power
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