
Jeep Wrangler owners like to
personalize their vehicles and,
with the new 2018 Wrangler com-
ing soon to dealerships, Mopar is
ready.
A total of 98 percent of Jeep

Wrangler vehicles are typically
outfitted with at least one Mopar
product, said Mopar spokesman

Ariel Gavilan. To that end, Mopar
revealed a selection of the
brand’s more than 200 new Jeep
Performance Parts and acces-
sories for the new 2018 Jeep
Wrangler during a press event at
the 2017 Specialty Equipment
Market Association (SEMA) Show
in Las Vegas Oct. 31.

The Mopar brand’s new line-
up, created with more than
100,000 hours of development,
validation and testing, assists
owners in personalizing the new
Wrangler for any adventure or
lifestyle, and will be available at

View This Week’s Edition at http://DetroitAutoScene.com

Springer with his 2018 Chevy Silverado Centennial Edition pickup.

Mopar Shows Itself Ready for New Wrangler

Excellence deserves excel-
lence.
The 2017 Willie Mays World Se-

ries Most Valuable Player, George
Springer, was presented with a
2018 Chevrolet Silverado Centen-
nial Edition pickup truck in
recognition of his strong per-

formance on the field as the
Houston Astros won the first
World Series championship in
their franchise history.
Springer, the Astros center-

fielder, went 11-for-29 with five
home runs and seven RBI. He
tied the record for the most
home runs in a World Series, a
feat achieved by only two other
players – Reggie Jackson with
the New York Yankees in 1977
and Chase Utley with the
Philadelphia Phillies in 2009.
A media panel and online fan

votes on MLB.com, the club sites
and the MLB.com At Bat app
helped determine the MVP
Award winnerd. Earlier this year,
Major League Baseball honored
Hall of Famer Willie Mays by re-
naming the MVP award in recog-
nition of his many contributions
to the game.
“In a matchup of the two best

teams in baseball, George
Springer’s performance on the
field tonight and throughout the
World Series truly embodies the
same ‘Never Give Up’ spirit that
drives the Chevrolet team to win
every day,” said Brian Sweeney,
U.S. vice president of Chevrolet,
at the post-game ceremony. “We
are proud to recognize Springer’s
tremendous efforts with the
Willie Mays World Series MVP
award and the 2018 Chevrolet Sil-
verado Centennial Edition pick-
up.”
Chevrolet has been the Official

Vehicle of Major League Baseball
since 2005 and through its
Chevrolet Youth Baseball pro-
gram has helped raise more than
$28 million to aid hometown
teams over the last 10 years, said
Chevrolet spokeswoman Afaf
Farah.
Nearly 5.2 million young

people in communities across
the country have benefited from
the program, and more than
1,500 Chevrolet dealers are in-
volved.
Chevrolet is also a sponsor of

PLAY BALL, baseball’s collective
effort to encourage young people
and communities to participate
in baseball- or softball-related
activities, including formal
leagues, events and casual forms
of play.

World Series MVP Springer
Gets Pickup as His Prize
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by TOM KRISHER
AP Auto Writer

DETROIT (AP) – Fueled by in-
creased demand from rental car
companies, strong truck and SUV
sales, and recovery from hurri-
canes in Florida and Texas, U.S.
auto sales appear to have posted
a surprise increase in October.
It would be the second straight

monthly increase for the indus-

try, which before September
hadn’t posted positive numbers
in any month this year. But ana-
lysts say even a strong finish to
the year won’t be enough to
match last year’s record sales of
more than 17.5 million. Still, the
industry should finish 2017 close
to the record at around 17 mil-
lion vehicles.
Ford, Honda, Nissan, Toyota

and Volkswagen all reported

gains for October, defying expec-
tations that buyers would pull
back and that fewer people than
expected would replace hurri-
cane-damaged vehicles.
Fiat Chrysler, General Motors

and Hyundai reported declines,
with most automakers posting
October numbers last week.
At Ford, sales rose 6 percent

due to a big gain in F-Series pick-
up demand and an increase in

sales to fleet buyers such as gov-
ernments and rental car compa-
nies.
At Fiat Chrysler, sales dropped

13 percent as a 43 percent cut in
fleet sales offset an October
record for Ram pickup sales.
GM sales fell 2 percent as all

four of its brands posted de-
clines.

Ford Tops Among Domestics in October Vehicle Sales

Ford subsidiary Argo AI has ac-
quired Princeton Lightwave,
which develops and commercial-
izes LiDAR sensors, said Ford
spokesman Alan Hall.
In February, Ford declared that

the company was investing $1
billion during the next five years
in Argo AI, combining Ford’s
autonomous vehicle develop-
ment expertise with Argo AI’s ro-
botics experience and startup
speed on artificial intelligence
software – all to further advance
autonomous vehicles, Hall said.
Bryan Salesky, CEO of Argo AI,

said acquiring Princeton Light-
wave makes sense for the compa-
ny.
“We can’t talk about a future of

self-driving cars without men-
tioning LiDAR technology – and
we won’t be able to build that
future without it,” Salesky said.
“These sensors are crucial to cre-
ating a three-dimensional view of
the world that helps autonomous
vehicles find where they are on
the road and detect other vehi-
cles, pedestrians and cyclists.
“To accelerate our mission to

realize the self-driving future, Ar-
go has acquired Princeton Light-
wave, a company with extensive
experience in the development
and commercialization of LiDAR
sensors. The technology that un-
derpins their lineup of LiDAR

Ford Continues Investing in LiDAR Companies, Technology

LiDAR tech helps driverless vehicles “see” their local environment.
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Gorlier, at the 2017 SEMA show, reveals some parts Mopar will have for 2018 Wrangler customization.
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Ford brought its heavy hitters
to last week’s SEMA show in Las
Vegas.
Vehicles on display included

custom Ford vehicles such as
tougher F-Series Trucks, said
Ford spokesman Matt Leaver.
Other vehicles included SUVs
ready to take adventure-seekers
to new levels at the 2017 SEMA
with customized power, off-road-
ing gear and bold designs.
There were 11 custom builds,

in total, that were part of the
more than 50 vehicles Ford had
on display at the SEMA show,
Leaver said, making it the largest
automaker display at the event.
Ford Out Front also offered at-

tendees an interactive experi-
ence of riding in one of the per-
formance cars or trucks on a
closed course, Leaver said.
Among the many custom vehi-

cles that Ford had on display
were:
• The Project SD126, also

known as the “No Mission is Im-
possible” truck.
This 2017 Ford Super Duty XLT,

Leaver said, is an extremely ca-
pable vehicle right out of the
gate. Dubbed “Project SD126,” it
optimizes a 2017 Super Duty for
ultimate off-road performance.
Starting with a standard cab, this
truck was converted to a short
bed for the 126-inch wheelbase
before transforming it inside and
out with race-proven BDS and
FOX suspension technology, a
stout powertrain, and a wider
body to accept the massive 42-

inch tires. The cab features a pair
of racing seats and harnesses
along with an off-road GPS and
custom stereo.
• A custom 2018 F-150 that re-

calls the sport-truck mania of the
1990s with continued emphasis
on outright muscle. Its powerful
stance creates an aggressive atti-
tude powered by Air Design’s
new line of Street Series Acces-
sories that include full body
styling kit, hood scoop, fender
vents, rear spoiler and rear tail-
gate applique. Each custom
piece is specifically CAD-de-
signed and crafted to fit the new
2018 Ford F-150 Lariat Super-
Crew, backed by Air Design’s
long history of innovation and
sleek designs with easy installa-
tion.
• The “Modern Adventurer”

project that combines products
that elevate the F-150 XLT Super-
Crew to the mecca of technology
and innovation, while serving a
variety of uses for the ultimate
adventure seeker. The custom
black-and-red tonal paint job is
an attention-getter, while the new
A.R.E. Z Revo cap protects the
storage system and gear located
in the bed of the truck. This F-150
was designed from bumper to
bumper to modernize the adven-
ture truck experience.
• A custom F-150 that seeks a

bend in the road or rough ter-
rain. Leaver said this pickup is
as fun to drive on road as it is off
with an eye-catching paint
scheme and the seven-inch lift
kit, making an instant impres-
sion. To make sure this monster
can move, a 3.5-liter EcoBoost
engine is paired with a custom
tune. For a little extra growl, a
Ford Performance exhaust was
added. Whether it’s the moun-
tains or Manhattan, this F-150
can conquer any terrain in style
and luxury, said Leaver.
• A custom SUV that boasts

luxury and comfort, said Leaver.
This 2018 Ford Expedition fea-
tures seats with the latest de-
signs by Alea Leather. Ford Li-
censed Accessories has
equipped it with the latest DVD
rear entertainment system. Don’t
let the pretty looks fool you, said
Leaver, because this SUV has
power to compete with the best,
including a CGS Performance Ex-

haust System for added horse-
power and a throaty sound. The
six-piston brakes from Sparta
help it stop on a dime.
• Ford’s Showcased Specialty

Mustangs.
Pony car lovers attending the

Specialty Equipment Market As-
sociation show in Las Vegas this
year got a first-hand look at sev-
en souped-up 2018 Mustangs
that have been designed with
unique interpretations of power,
performance and style, Leaver
said.
The Ford Out Front display

also offered attendees an interac-
tive experience of riding in one of
the performance cars or trucks
on a closed course.
The public also had the chance

to see the 2018 Ford Mustang
Convertible created by MAD In-
dustries, Leaver said.
The customized convertible

was designed to deliver an open-
air thrill ride, Leaver said. This
design by MAD Industries en-
hanced Mustang’s aggressive
new look with dramatic eye ap-
peal for a dynamic top-down ad-
venture, Leaver said. The world-
class luxury sports car, he said,
was outfitted with staggered 20-
inch Niche Staccato Wheels.
APR Carbon Fiber Drag Wing

provides the down force and ag-
gressive look of this custom con-
vertible.
A retuned 2.3-liter EcoBoost

engine with Ford Performance in-
take and exhaust enhance power.
Inside, the cockpit artfully
blends white details from the ex-
terior theme and Braum Elite-X
Series Racing bucket seats de-

tailed in white stitching, said
Leaver.
• The “Baja Forged Adventur-

er” Expedition.
This SUV has room for the

whole family to travel in style
and comfort, whether driving
around town or exploring the
freedom of the outdoors, Leaver
said. The upgraded suspension
gives drivers the ability to attack
the open road, he said. Other
amenities include a rooftop tent
and refrigerator.
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CHICKEN SHACK STERLING HEIGHTS

16 Mile & Van Dyke
37010 Van Dyke • www.chickenshack.com
Located in the Crossroads Shopping Center in front of Home Depot

586-276-0788
*One Discount Per Order. Good Until 11.30.17.

Valid at 16 Mile & Van Dyke Location Only. Sat.-Sun. 10am-10pm

WEEKDAY SPECIALS
– Monday –

Buy One Chicken Dinner
Get One 50% OFF*

– Tuesday –
Buy One Combo Dinner

Get One 50% OFF*

– Wednesday –
Buy One Rib Dinner

Get One 50% OFF*

– Thursday –
Buy One Tender Dinner

Get One 50% OFF*

– Friday –
Buy One Wing Dinner

Get One 50% OFF*

BRAKE SPECIAL

$22995
Most F.W.D. U.S. Cars • In-store offer ends 11-30-17

Check Our Price on
Tune Ups, Water Pumps,

Heater Cores & Other Repairs

DELUXE OIL
CHANGE
SPECIAL

Up To 5 Qts. Of
Oil Lube & Filter

•
No Disposal Fee

Includes topping off fluids

11-30-17

MMMMAAAAKKKKEEEE UUUUSSSS YYYYOOOOUUUURRRR FFFFIIII RRRRSSSSTTTT CCCCHHHHOOOOIIIICCCCEEEE

WARREN • 586-757-7203

$2336

MUFFLER & BRAKE SERVICE
23252 VAN DYKE
3 Blocks North of 9 Mile

HOURS: Mon.-Fri. 7:30am-5pm; Sat.-Closed

• Front Premium Disc Brake Pads

• 2 New Front Rotors

• Labor Included

RRAADDIIAATTOORR PPOOWWEERR
FFLLUUSSHH && FFIILLLL CCOOOOLLAANNTT SSYYSSTTEEMM

$7995
11-30-17

Extended Life
Coolant 

& G05 Extra

Mustang: Ford’s Featured Player at 2017 SEMA Show

The 2018 Ford Mustang Convertible was created by MAD Industries.

DETROIT (AP) – The Detroit
Symphony Orchestra says four
foundations are giving a com-
bined $18.5 million to the organi-
zation to boost programming
and its permanent endowment.
The ensemble said Oct. 30 the

lion’s share, $15 million, comes
from the William Davidson Foun-
dation, which continues its
sponsorship of the orchestra’s
Neighborhood Concert Series.
The Davidson gift includes a

$5 million challenge grant to en-
courage additional endowment
support. The orchestra says that
challenge is halfway met with
funds from The Andrew W. Mel-
lon Foundation, Fred A. and Bar-
bara M. Erb Family Foundation
and Dresner Foundation.

DSO Receiving
Charity Funding

the vehicle launch in dealer-
ships.
New Mopar products available

for the new Wrangler include
Jeep Performance Parts lift kits,
beadlock-capable wheels, off-
road bumpers, LED off-road
lights, and rock rails, Gavilan
said. Mopar accessories for the
Wrangler include a roof rack for
mounting a variety of lifestyle
cargo carriers, a tailgate table,
vehicle graphics, tire covers
available in a variety of styles
and designs, fuel doors and
more.
“An iconic vehicle such as

Jeep Wrangler deserves nothing
but the best, which is why the
Mopar and Jeep brands have de-
veloped a new set of product so-
lutions to meet the unique
lifestyles of Wrangler owners,”
said Pietro Gorlier, head of Parts
and Service (Mopar), FCA.
“From Jeep Performance Parts

like winches and wheels to ac-
cessories such as bikini tops and
tailgate tables, Mopar has incor-
porated input from Wrangler
owners in bringing to the mar-
ketplace the most powerful, reli-
able and authentic lineup of ac-
cessories and performance parts
available.”
New Jeep Performance Parts

LED off-road lights, available in
5- and 7-inch applications, pump
out a maximum of 8,000 lumens,
putting commercial and military
grade illumination into the
hands of hard-core off-roaders.
The off-road lights mount to

the frame rails, winch guard or
windshield via new Jeep Per-
formance Parts off-road light
brackets. A new auxiliary switch
bank featuring its own power
distribution center offers an or-
ganized central area for operat-
ing accessories such as the off-
road lights, winch and other
electrical-powered items.
New, unique Jeep Performance

Parts rock rails are thicker and
wider to protect the body, and
feature the same coating used on
Ram Truck bedliners to add a
non-slip finish, Gavilan said.
A Wrangler Rubicon off-road

bumper guards the modern and
renowned Wrangler profile,
maintaining factory standards
and properly harmonizing with
the design aesthetics of the new
Wrangler.
Jeep Performance Parts and

accessories for the 2018 Wran-
gler will be available when the
Wrangler arrives in dealerships.

Mopar Unveils
New Package
For Wrangler

CONTINUED FROM PAGE 1
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SERVICE PICK-UP & DELIVERY TO DOWNTOWN EMPLOYEES

YYoouurr OOnnllyy
VVaalleett GGMM DDeeaalleerr
Only 6 Blocks From Downtown & GM RenCen

$3995 OIL CHANGE & TIRE ROTATION
Includes up to 

5 qts. of Dexos Oil VALET PICK-UP OR SHUTTLE PICK-UP/DELIVERY

866-225-1775
www.jeffersonchevrolet.com

2130 E. JEFFERSON AVENUE
6 Blocks East of the GM RenCen • Detroit

SERVICE HOURS: Mon-Fri 7am-6pm
CLOSED SATURDAY & SUNDAY

***WHILE FLEX CASH LASTS.

GM
Hamtrack Plant

SHOWROOM HOURS:   MON. & THURS. 8:30AM-8PM / TUES., WED. & FRI. 8:30AM-6PM /

�

2017 IMPALA  LS Stk#17117
SAVE OVER $6,700NOW

$21,495
WAS

$28,235

PW/PL
KEYLESS ENTRY
AM-FM-XM STEREO
ONSTAR

2017 CAMARO 2LT Stk#17010
SAVE OVER $7,200NOW

$27,995
WAS

$35,290

3.6 V6 DI, VVT
POWER SUNROOF
AM-FM-XM STEREO
KEYLESS ENTRY 
WITH REMOTE START
ONSTAR

2017 MALIBU 1LT Stk#17101
LEASE FOR
$99*PER MONTH
24 MONTHS
/20,000 MILES

$1,499
DOWN

REMOTE START
8”DIAGONAL TOUCH SCREEN
WIRELESS CHARGING
AM-FM-XM STEREO
ONSTAR

2017 BLOW OUT SALE

IMPALA  BASED ON GM EMPLOYEE PRICING JUST ADD TAX, TITLE, DOC FEE, ALL REBATES TO DEALER INCLUDE GM LEASE LOYALTY AND DEALER FLEX CASH***.

CAMARO BASED ON GM EMPLOYEE PRICING JUST ADD TAX, TITLE, DOC FEE, ALL REBATES TO DEALER INCLUDE CHEVROLET LOYALTY AND DEALER FLEX CASH***.

MALIBU  BASED ON GM EMPLOYEE PRICING WITH WELL APPROVED GMFINANCIAL LEASE CREDIT.  JUST ADD TAX, TITLE, DOC FEE,  ALL REBATES TO DEALER INCLUDES
GM TARGET MARKET LEASE CASH, LEASE LOYALTY AND FLEX CASH*** NO SECURITY DEPOSIT REQUIRED 24 MONTHS/20000 MILES $1499 DOWN. 25¢ OVER STATED
MILES

While it may be called the Sub-
urban, Chevrolet hasn’t forgotten
that the SUV can be used for
more rural pursuits.
Country music superstar Luke

Bryan has lent his name to
Chevrolet’s bold, stylized Subur-
ban concept with added func-
tionality that speaks to Bryan’s
“Huntin’, Fishin’ and Lovin’ Every
Day” outlook, said GM spokes-
man Randy Fox.
Bryan introduced the Luke

Bryan Suburban concept last
week at the SEMA Show, where it
joins Chevrolet’s display of con-
cept and production vehicles,
crate engine systems and per-
formance parts during the auto-
motive personalization and per-
formance exposition.
“Chevy has been part of our

family and a part of our work life
on the farm for as long as I can
remember,” says Bryan. “If you
were a Bryan, you drove a Chevy
– and I’m a longtime Suburban
owner.
“This partnership is a natural

fit for me and this unique Subur-
ban represents everything I and
my family want for our outdoor
adventures.”
Blending the utility of a truck

with the versatility of an SUV,
Fox said the Luke Bryan Subur-
ban concept is aimed squarely at
accommodating the outdoor ac-
tivities he enjoys with his chil-
dren. Chevrolet designers inter-
viewed Bryan to learn his wish
list for his ultimate outdoor ac-
tivity vehicle, which included
more access to the open air.

To help the Suburban go just
about anywhere and “look
proud” doing it, said Todd
Parker, Chevrolet Design direc-
tor, the suspension was lifted
and rides on modified 22-inch
Chevrolet Accessories wheels
mounted on 35-inch-tall off-road
tires.
The vehicle also features a

roof-mounted equipment carrier
with a fishing rod holder.
“This concept is all about max-

imizing the Suburban’s space
and utility for a family that truly
enjoys hunting, fishing and other
outdoor activities,” said Parker.
“There’s plenty of room for all
their gear, along with added
amenities that make the journey
more enjoyable.”
In addition to the functional

enhancements, Parker said the
Suburban concept also features a
custom Hunter Bronze exterior
color with Dark Carbon accents
and camo graphics, a roof-
mounted light rack and a custom
lower fascia.
The liftgate was re-engineered

to swing outward rather than up-
ward and incorporates a custom
spare tire mount.
“If you live in that hunting, fish-

ing, loving every day mentality,
you’re going to be a little more
stress-free,” says Bryan. “And
your quality of life will be a little
better.”
Like other regular-production

2018 Suburban models, Bryan’s
concept is powered by a direct-
injected 5.3L V8, rated at 355
horsepower and 383 lb.-ft. of

torque that’s backed by a six-
speed automatic transmission.
The 5.3L engine is part of the
classic Chevrolet Small Block
family that’s delivered proven
power and dependability for
more than 60 years, said Parker.
The Suburban also features a

locking rear differential for sure-
footed traction in the outdoors
and an 8,000-pound trailering rat-
ing (4WD with NHT Max Trailer-
ing Package).
Here are some Luke Bryan Sub-

urban Concept Features.
Exterior:
• Chevrolet Accessories mesh
grille (custom finish);

• Chevrolet Accessories black
tubular assist steps;

• Chevrolet Accessories Thule
Canyon roof basket with
optional extensions;

• Chevrolet Accessories roof
rack cross rails;

• “Huntin’, Fishin’ and Lovin’
Every Day” exterior badges;

• Roof-mounted light rack by
Baja Designs;

• Roof-mounted fishing rod
holder.

Interior:
• Chevrolet Accessories Blue-
tooth headphones by KICKER;

• Chevrolet Accessories Blue-
tooth Bullfrog music system
by KICKER;

• Concept rear-facing third-row
seats with custom footwell;

• Reverse-mounted rear-seat
DVD player;

• “Huntin’, Fishin’ and Lovin’
Every Day” concept rear
floormat.

Suburban Goes Country with Luke Bryan

This Luke Bryan Suburban is designed specifically for outdoor users.

FRANKFURT, Germany (AP) –
German automaker Volkswagen
saw its profits drop by half in the
July-September period due to ex-
penses for fixing and buying
back diesel cars in the United
States, but otherwise had what it
called a “strong third quarter”
and raised its earnings outlook
for the full year.
Profit after tax fell to $1.33 bil-

lion from 2.33 billion in the same
quarter a year earlier. Based in
Wolfsburg, VW announced Sept.
29 that it would take around 2.5
billion euros in additional
charges for complying with a set-
tlement with U.S. authorities
over diesel cars.
Sales revenues, however, rose

5.8 percent to 55.0 billion euros.
The company said the operating
margin before special items will

be “moderately higher” this year
than the original 6-7 percent.
Chief Financial Officer Frank

Witter said the diesel issue was
nowhere near an end. Volkswa-
gen admitted to equipping cars
with software that turned diesel
emission controls on during test-
ing and off during everyday driv-
ing. Some 11 million cars world-
wide were affected.
Witter said the VW’s perform-

ance over the first nine months
of the year makes “us quite opti-
mistic” about the year as a
whole. Despite cost of the diesel
scandal the company’s automo-
tive business still had an ade-
quate financial cushion of 25 bil-
lion euros in cash.
VW will need its cash pile as it

and other OEMs sink billions into
new technologies.

VW Reports Profits Decline
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Mopar Funny Car driver Matt
Hagan finally broke through in
the Nevada desert Oct. 29, as he
won at The Strip at Las Vegas
Motor Speedway for the very
first time.

Hagan put his Hemi-powered,
Mopar Pennzoil Dodge Charger
R/T from Don Schumacher
Racing (DSR) in the winner’s
circle at the 17th annual NHRA
Nationals to take his fourth
victory of the season and 15th
for Mopar-powered Funny Cars
in 2017.

It was also the 20th time at
least one Mopar Dodge Funny
Car from DSR has appeared in
the final round through 23
events to date this year.

With just one event remaining
in the NHRA Mello Yello Drag
Racing Series season, which in-
cludes the six-race Countdown
to the Championship playoffs,
Mopar vehicles have now
claimed victory 20 times across
the Funny Car and Top Fuel
categories.

Additionally, five Mopar-pow-
ered drivers across both cate-
gories are still mathematically
eligible to win the 2017 champi-
onship in two weeks at Auto
Club Raceway at Pomona.

During this weekend’s NHRA
Nationals, Hagan, a two-time
Funny Car champion, defeated
Courtney Force from the right
lane in the final round.

Hagan turned in a pass of
3.942 seconds at 329.42 mph
paired with a .050-second reac-
tion time to better Force’s 4.020
at 320.05. She left the line with a
reaction time of .069.

The duel at the Vegas track
surrounded by desert mountains
and lying 15 miles north of the
famed Strip was a re-match of
both this year’s NHRA Winterna-
tionals and New England Nation-
als.

Each of those final rounds
were also won by Hagan.

Hagan, whose team has strug-
gled in the Countdown, opened
his day by pushing past Gary
Densham in round one on a
clean pass as Densham smoked
his tires near the 300-foot mark.
The round win was the 300th of
Hagan’s career.

He next bested Del Worsham,
who also struck the tires to put
Hagan into the semifinal round
against his DSR Mopar teammate
Jack Beckman.

Hagan advanced to the final by
turning in his third consecutive
clean pass as Beckman instantly
went up in smoke.

Hagan’s victory was the 26th
of his career.

Mopar-Powered
Racer Earns

Victory in Vegas

EAST LANSING, Mich. (AP) –
Michigan State University offi-
cials plan to spend nearly $50
million modernizing a campus
power plant in the coming years.

The Lansing State Journal re-
ports that improvements to the
T.B. Simon Power Plant will in-
clude replacing two boilers that
have been in operation since the
plant’s opening in 1965.

School officials say the new
boiler and improvements to the
plant’s production capacity are
expected to take around nine
months to plan.

They should take an addition-
al 18 months to complete.

The school says the project
will also require state approval.

Michigan State University offi-
cials celebrated last week cut
the ribbon on a solar panel proj-
ect which covers more than
700,000 square feet and is ex-
pected to generate between 5
percent and 6 percent of the
campus’ electrical needs.

Michigan State’s
Power Plant to Get
$50 Million Boost
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WASHINGTON (AP) – The
Trump administration has quiet-
ly set aside plans to require new
cars to be able to wirelessly talk
to each other, auto industry offi-
cials said, jeopardizing one of the
most promising technologies for
preventing traffic deaths.
The Obama administration

proposed last December that all
new cars and light trucks come
equipped with technology known
as vehicle-to-vehicle communica-
tions, or V2V. It would enable ve-
hicles to transmit their location,
speed, direction and other infor-
mation 10 times per second. That
lets cars detect, for example,
when another vehicle is about to
run a red light or coming around
a blind turn in time to prevent a
crash.
The administration has decid-

ed not to pursue a final V2V man-
date, said two auto industry offi-
cials who have spoken with
White House and Transportation
Department officials and two oth-
ers whose organizations have
spoken to the administration.
The industry officials spoke on
condition of anonymity so as not
to jeopardize their relations with
the administration.
The White House and the De-

partment of Transportation de-
clined to comment, but the pro-
posal has been dropped from the
White House Office of Manage-
ment and Budget’s list of regula-
tions actively under considera-
tion and instead has been rele-
gated to its long-term agenda.
The National Highway Traffic

Safety Administration, which is
part of the Transportation De-
partment, said in a statement
that it is still reviewing more
than 460 comments on the pro-
posed mandate before deciding
its next step and that no final de-
cision has been made.
Industry officials said deci-

sions on the matter are being

made at higher levels of the ad-
ministration.
Administration officials indi-

cated their decision was based
on several factors, including gen-
eral wariness of imposing costly
mandates on industry, even
though most automakers sup-
port requiring V2V, industry offi-
cials said.
President Trump has made re-

ducing government regulations,
which he sees as a drain on the
economy, a guiding principle of
his administration.
The Transportation Depart-

ment estimates the technology
has the potential to prevent or
reduce the severity of up to 80
percent of collisions that don’t
involve alcohol or drugs.
V2V was also expected to pro-

vide an extra layer of safety for
self-driving cars since it can de-
tect even vehicles hidden by
buildings or beyond the range of
the sensors and cameras of au-
tonomous vehicles. And it was
expected to ease traffic conges-
tion since vehicles could commu-
nicate with traffic signals, turn-
ing them green to prevent need-
less waiting, save fuel and reduce
emissions.
V2V is one of the “most impor-

tant tools” for reducing traffic fa-
talities, but the Trump adminis-
tration “is locking it in the trunk
if they’re not going to put out the
mandate,” said Deborah Hers-
man, president of the National
Safety Council, a congressionally
chartered advocacy group. “The
only way you’re going to get it
adopted and deployed in a wide-
spread manner is by having a
mandate.”
The Obama administration

shares some of the blame be-
cause it waited years to propose
the mandate, she said.
Traffic fatalities have surged

over the past two years to 37,461
deaths in 2016, up nearly 5,000

deaths from 2014. It’s the largest
two-year increase since the early
1960s.
Another reason administration

officials are allowing the V2V pro-
posal to languish is strong oppo-
sition from the cable and tech in-
dustries, auto industry officials
said.
The government set aside the

5.9 GHz spectrum band for trans-
portation technologies in 1999. It
went unused while the govern-
ment and automakers spent over
a decade and more than $1 bil-
lion developing and testing V2V.
Spectrum is finite and in short

supply. Cable and tech compa-
nies have been seeking permis-
sion to use the 5.9 GHz spectrum
for additional wireless band-
width. Automakers say they need
the entire 5.9 GHz spectrum for
V2V and other safety uses.
The Federal Communications

Commission has been conduct-
ing tests to see if the spectrum
can be shared without interfering
with the safety signals. The first
test results are expected to be re-
leased soon.
Automakers wanted the man-

date partly because it would es-
tablish V2V protocols to ensure
that Fords could talk to Toyotas
which could talk to Volkswagens,
and so on.
The mandate was also intend-

ed to get the technology onto
roads faster. It called for half of
new vehicles to have V2V within
two years after a final rule was is-
sued, and all new vehicles within
four years.
The more vehicles equipped

with V2V, the more collisions
that could be avoided.
It would still take many years

before there were enough vehi-
cles with V2V to reap the tech-
nology’s full promise. That might
be accelerated by after-market
devices that would bring V2V to
older vehicles.

Washington Changes Wireless Car Regs

ATWATER, Calif. (AP) –
Google’s self-driving car spin-off
is accelerating efforts to con-
vince the public that its technol-
ogy is almost ready to safely
transport people without any hu-
man assistance at all.
Waymo, hatched from a

Google project started eight
years ago, showed off its
progress Oct. 30 during a rare
peek at a closely guarded testing
facility located 120 miles (193
kilometers) southeast of San
Francisco. That’s where its ro-
bots complete their equivalent of
driver’s education.
The tour included giving more

than three dozen reporters rides
in Chrysler Pacifica minivans
traveling through faux neighbor-
hoods and expressways that
Waymo has built on a former Air
Force base located in the Cali-
fornian Central Valley city of At-
water.
The minivans smoothly

cruised the roads – driver’s seat
empty and passengers in the
back – at speeds of up to 35 mph.
By contrast, the Waymo-powered
minivans that have been driving

volunteer riders in the Phoenix
area still use safety drivers to
take over control if something
goes wrong.
But Waymo’s real goal is to get

to the point where people in cars
are nothing but passengers.
Waymo CEO John Krafcik told

reporters that the company will
be making some cars and freight
trucks totally driverless fairly
soon, though he didn’t provide a
specific timetable. “We are really
close,” he said. “We are going to
do it when we feel like we are
ready.”
Since Google began working

on self-driving cars in 2009,
dozens of established automak-
ers such as General Motors and
Ford Motor have entered the
race, along with other big tech-
nology companies, including Ap-
ple and ride-hailing service Uber.
The competition is so fierce

and the stakes so high that Way-
mo is currently suing Uber, alleg-
ing that one of its former man-
agers stole its trade secrets and
took them with him when he
joined Uber in 2016 as part of an
elaborate scheme.

Waymo’s Test Vehicles –
Pacificas – Hit the Road

One of the Chrysler Pacifica vehicles used by Waymo to test technology.



sensors – which already serve
the commercial mapping and de-
fense industries – will help us ex-
tend the range and resolution
needed to achieve self-driving
capability in challenging urban
environments.

“Princeton Lightwave’s tech-
nology also complements and
expands the capability of LiDAR
sensors already available to the
automotive industry today.”

Salesky said that with the addi-
tion of the Princeton Lightwave
team, Argo is uniquely posi-
tioned to innovate in both sensor
hardware and the interface be-
tween sensor and software – en-
abling Argo to achieve perform-
ance improvements that would
not otherwise be possible.

Princeton Lightwave’s technol-
ogy, Salesky said, will help the
company unlock new capa-
bilities that will aid their virtual
driver system in handling object
detection in challenging scenar-
ios, such as poor weather condi-
tions, and safely operate at high
speeds in dynamic environ-
ments.

“As we’ve talked about before,
even considering how far we’ve
come in bringing about a world
of self-driving cars, there’s still
much we need to accomplish,”
Salesky said.

“We are constantly exploring
how to increase the range, reso-
lution and field of view of LiDAR,
but we’re also looking to lower
costs and manufacture these sen-
sors at scale.

“We have to continue making
improvements through dedi-
cated research and develop-
ment that’s aligned with our
overall hardware and software
strategy.

“Our expanded team remains
focused on accelerating the de-
velopment of a virtual driver sys-

tem that’s mandated for SAE lev-
els four and five autonomous
driving – meaning there’s no
driver behind the wheel.

“By collaborating with our in-
house hardware and software
developers, as well as our supply
base, we will work to create
LiDAR sensors that not only
meet the demanding perform-
ance required for high-volume
production, but also are afford-
able.”

Argo’s expansion serves to
expedite our mission to com-
mercialize and deploy self-
driving cars at scale, Salesky
said.

“To our talented new team
members from Princeton Light-
wave: Welcome aboard,” Salesky
said.

“We’re thrilled to embrace
your expertise as we all work to-
gether to build an exciting future
of autonomous vehicles.”

Most industry analysts had ex-
pected October sales to fall after
a big increase in September.

But stronger than expected de-
mand for pickups and SUVs, big-
ger incentives such as cash re-
bates, and higher sales to big
fleet buyers drove the increase,
said Jeff Schuster, senior vice
president of forecasting for the
LMC Automotive consulting
firm.

While some fleet sales are
profitable, those to rental car
companies generally are made
at low profit, and that can
cut into automakers’ bottom
lines.

But some companies such as
Nissan seemed to go for the high-
er sales number, said Akshay
Anand, executive analyst for Kel-
ley Blue Book.

If history is any indication, No-
vember and September will be
good months to buy vehicles be-
cause companies are likely to
raise already high discounts,
Anand said.

“If they push with incentives, I
think you may see some strong
sales months” yet this year,
Anand said. “I do think that con-
sumer interest is still strong re-
gardless.”

Truck and SUV sales will be 65
percent of new vehicle sales in
October, with cars in the 35 per-
cent range, which has been typi-
cal for much of the year, said
Schuster.

With millions of late-model
cars coming off leases into the
used-car market and auto-
makers still trying to clear
dealer lots of slow-selling cars,
it’s a great time to get a deal
on a less-popular sedan, Anand
said.

Analysts said Nissan also had
a big increase in fleet sales, al-
though the company said sales
to individual buyers rose as well.
Toyota and Honda each reported
gains of about 1 percent, while
VW brand sales were up nearly
12 percent.

New vehicle sales also got a
bump from replacement of hurri-
cane-damaged vehicles, although
Schuster said it wasn’t as large
as expected because many peo-
ple bought used vehicles.

Based on data for the first
three weeks of October, sales
in Florida rose 5 percent as
shoppers finished purchases
delayed by Hurricane Irma.

In Houston, they rose only
3 percent as the recovery
from Hurricane Harvey wound
down.

CONTINUED FROM PAGE 1
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Free shuttle service to home, office or shopping.

buff whelan chevrolet
WHERE THE DEALS MAKE THE DIFFERENCE, EVERY DAY SINCE 1970!

Van Dyke • South of 18 Mile • Sterling Heights
Jeff Caul

586-274-0396
PEP QUOTES BY PHONE OR EMAIL: JEFF CAUL AT JCAUL@BUFFWHELAN.COM

*See dealer for details. All Rebates/Incentives have been deducted from sale price/payment and are subject to change by
manufacturer without notice. GM Employee discount required unless otherwise noted. All leases assume that you qualify for
GM Lease Loyalty. To qualify for GM Lease Loyalty you must have a GM Lease in the household. All lease payments are based on 10,000 miles per year.
1st payment, tax, title and plate fee due at signing on all leases unless otherwise noted. All deals expire 11/30/2017.
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METRO PKWY.

18 MILE RD.

SINCE
1989

CONVENIENT HOURS: MON. & THURS. 8:30AM-9PM / TUES., WED. & FRI. 8:30AM-6:30PM /

Thanks for making buff whelan chevrolet #1
HURRY!! Don’t miss out on the last of the 2017’s

OVER 1,000
New Chevrolets

in Stock!

CALL
JEFF CAUL

586-274-0396

2017 CHEVY TRAVERSE 1LT

$298+TAXWITH$0DOWN

WITH LEASE LOYALTY • NO SECURITY DEPOSIT REQUIRED
Equiped with Power Locks, Power Windows, Power Mirrors, Keyless Entry, Remote Start,
Captain Seats, 20” Wheels, Back-Up Camera, Bluetooth & More…

36 MTH LEASE
10,000 MILES

2017 MALIBU 1LT

$198+TAXWITH$0DOWN

WITH LEASE LOYALTY • NO SECURITY DEPOSIT REQUIRED
Equiped with Power Locks, Power Windows, Power Mirrors, Power Seat, Remote Start,
Touch Screen Radio, Back-Up Camera, Bluetooth & More…

36 MTH LEASE
10,000 MILES

2018 CHEVY EQUINOX 1LT

9$253+TAXWITH$0DOWN

WITH CHEVROLET LOYALTY • NO SECURITY DEPOSIT REQUIRED
Equiped with 1.5L Turbo Engine, 7” touch screen radio, Onstar, Bluetooth, Keyless Entry
Back Up Camera, Alum. Wheels, Deep Tinted Glass & More…

24 MTH LEASE
10,000 MILES

#42333 #21552#44296

475 SUMMIT DRIVE • 248-292-2502 • 5825 HIGHLAND RD. (M59) • WATERFORD

CALL
BRUCE LITVIN
– 24/7 & 365 –

40 YEARS
OF QUALITY SERVICE

CELL # 1-586-405-5175
blitvin@lunghamer.com

1-888-665-5438

Please call with the vehicle you desire
and you will be delighted with the payment.

NNOOVVEEMMBBEERR
IISS HHEERREE,,
22 MMOONNTTHHSS
LLEEFFTT
FFOORR TTHHEE YYEEAARR
&& AALLMMOOSSTT AANNYY

DDEEAALL
GGOOEESS
PPLLEEAASSEE CCAALLLL FFOORR DDEETTAAIILLSS

Ford Continues Investments in LiDAR, Tech

Ford Sales Top Domestics

CONTINUED FROM PAGE 1

SANTA ANA, Calif. (AP) – Gen-
eral Motors has agreed to a $13.9
million settlement with Orange
County, Calif., after prosecutors
accused the auto giant of con-
cealing serious safety defects to
avoid costly recalls and part re-
placements.

The lawsuit, filed in 2014, ac-
cused GM of deceptive business
practices and unfair competition.
It alleged the automaker market-
ed its brand as safe and reliable
while failing to disclose defects
that included power steering, air
bag and brake problems. As a re-
sult of the failures, at least 124
people died and 275 were in-
jured, according to the Orange
County Register.

Earlier in October, GM agreed
to pay $120 million to resolve
claims from 49 states and the
District of Columbia over faulty
ignition switches. The California
Attorney General’s Office re-
ceived $7 million in the settle-
ment.

In an Oct. 29 statement ob-
tained by the Register, the com-
pany said: “GM has reached a
constructive settlement with Or-
ange County, Calif., to resolve
claims filed by the Orange Coun-
ty district attorney regarding the
company’s advertising of vehi-
cles that were subject to certain
recalls in 2014, including the igni-
tion-switch recall.”

Prosecutors said GM trained
its staff to never use the words
“defect” or “stall” and routinely
chose the “cheapest part suppli-
er without regard for safety.” The
lawsuit said the company also
discouraged employees from ad-
dressing safety issues, according
to the newspaper.

Over five months in 2014, GM
was forced to recall 17 million ve-
hicles in 33 recalls for various de-
fects, officials said.

“Since 2014, GM has taken im-
portant steps to help ensure the

safety of its vehicles, including a
new organizational structure
dedicated to global vehicle safe-
ty and a robust Speak Up for
Safety program,” the company’s
statement added.

The settlement in Orange
County was approved by a judge
on Oct. 29.

“We must protect our con-
sumers from businesses that put
profits over people by keeping
cars on roads safe and avoiding
preventable accidents,” District
Attorney Tony Rackauckas said
in a statement.

“We must also encourage all
businesses to be fair and live up
to safety standards, and must
not allow those engaging in un-
fair practices to punish those
businesses that don’t cut cor-
ners by compromising safety.”

GM Settles California Suit

DEARBORN, Mich. (AP) – AAA
Michigan says gas prices
statewide have decreased by
about 7 cents per gallon in the
past week.

The Dearborn-based auto club
said on Oct. 30 that the average
price for self-serve regular un-
leaded gasoline was about $2.51
per gallon. That’s about 38 cents
more than at the same point last
year.

Michigan’s lowest average
price was about $2.43 per gallon
in the Bay City, Midland and Sagi-
naw areas.

The highest was about $2.58
per gallon in the Marquette area
of the state.

The Detroit area’s average fell
about 2 cents to $2.54 per gallon.

AAA Michigan surveys daily
fuel prices at 2,800 gas stations
across the state.

State’s Gas Prices
See Decline in
End of October
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SERVICE HOURS: Monday & Thursday 6:30am-9:00pm; Tuesday, Wednesday & Friday 6:30am-6:00pm • Shuttle at 6:30am - Pick-up Both Ways • All Day starting at 6:30am.

$2395
Fluid Level,

Brake & Alignment Check Included.

We use Genuine GM Oil & Filter
No additional or hidden charges. Out the door pricing.

Open Mondays & Thursdays until 8:30pm
Excludes synthetic, Diesel & Med. Duty Trucks.

Most GM cars & trucks. One coupon per customer.
Must present coupon with order. Plus tax. Expires 11-30-17.

Quick Oil Change EXPRESS LANE
LUBE OIL FILTER

Up to 5 qts.

BODY SHOP
586-754-7000

ext 1231

INSURANCE
WRECK AMENDED
TRANSPORTATION

AVAILABLE
During Scheduled Repairs

FREE OIL CHANGE With Each Major Repair
WE REPAIR ALL MAKE & MODELS

GM SERVICE CENTER
MICHIGAN’S LARGEST •SERVICE DEPT. •PARTS •BODY SHOP

866-452-1547
26125 Van Dyke @ 101/2 Mile • Center Line, MI 48015

EDRINKE • FAST • FRIENDLY • DISCOUNTS

VISIT OUR

QUICK LANE

Jim
Pfeifle

jpfeifle@edrinke.com

See us for your GM Employee purchases. Now looking for experienced salespeople to join our team!

1-877-451-7707
26125 VAN DYKE AT 10 1/2 MILE ROAD

NODOC FEES
Find Us on
FACEBOOK

Nicole
Dodge

nhuminski@edrinke.com

GM CARD TOP OFF UP TO $3,000 • NO APPOINTMENTS NECESSARY FOR OIL CHANGES

SHOWROOM HOURS: MON. & THURS. 8:30AM-9PM / TUES., WED. & FRI. 8:30AM-6PM /

Dennis
Thacker

dthacker@edrinke.com

Paul
Makowski

pmakowski@edrinke.com

All prices and payments include GM rebates. Pictures may not represent actual vehicle. Pricing subject to change per GM incentives. Prices and payments are inclusive of active GM employee discount (unless otherwise stated). All leases are 10,000 miles per year with approved S Tier credit. Disposition Fee may be required
at vehicle turn in. Vehicles. Must have lease loyalty and/or closing competitive lease depending on vehicle model. Prices and payments are plus tax, title, plate fee w/ acquisition fee up front, refundable security deposit required on certain vehicles – to be determined by lender. Purchase pricing is gm employee discount
plus title, taxes and fees. Pricing is subject to select model vehicles- while supplies last. Pricing has included instant value certificates, while supplies last. **$3,500 trade in is valid on 2003 or newer vehicles w/ under 115k miles in drivable condition, no branded titles, reconditioning determined by appraiser. Certain
restrictions may apply, see dealer for complete details. ** Exp date: 11/7/2017.

We’ll give you a $3,500 minimum for your 2003 or newer trade in. See us for your GM Employee purchases.

1-866-452-1300
26125 VAN DYKE AT 10 1/2 MILE ROAD

Now looking for experienced salespeople to join our team!

SHOWROOM HOURS:
MON. & THURS. 8:30AM-9PM

TUES., WED. & FRI. 8:30AM-6PM

VISIT OURWEBSITE: edrinke.com

ED RINKE

2017 BUICK LACROSSE

LEASE FOR

$299*
MONTH

PURCHASE FOR

$31,219*

STOCK # TRQV4Q

PER 39MONTHS
$999DOWN

PREFERRED
2017 BUICK ENCORE

LEASE FOR

$119*
MONTH

PURCHASE FOR

$17,609*

STOCK #B578939

PER 24MONTHS
$999DOWN

PREFERRED
2017 BUICK ENVISION

LEASE FOR

$219*MONTH

PURCHASE FOR

$30,995*

STOCK #B573260

PER 36MONTHS
$999DOWN

ESSENCE
2017 BUICK ENCLAVE

LEASE FOR

$159*
MONTH

PURCHASE FOR

$31,639*

STOCK #B576767

PER 24MONTHS
$999DOWN

LEATHER GROUP
2017 BUICK REGAL

LEASE FOR

$199*
MONTH

PURCHASE FOR

$26,995*

STOCK #B471166

PER 39MONTHS
$999DOWN

SPORT TOURING

ED RINKE

All prices and payments include GM rebates. Pictures may not represent actual vehicle. Pricing subject to change per GM incentives. Prices and payments are inclusive of active GM employee discount (unless otherwise stated). All leases are 10,000 miles
per year with approved S Tier credit. Disposition Fee may be required at vehicle turn in. Must have lease loyalty and/or closing competitive lease depending on vehicle model. Prices and payments are plus tax, title, plate fee w/ acquisition fee up front,
refundable security deposit required on certain vehicles – to be determined by lender. Purchase pricing is gm employee discount plus title, taxes and fees. Pricing is subject to flex cash certificates- while supplies last. **$3,500 trade in is valid on 2003
or newer vehicles w/under 115k miles in drivable condition, no branded titles, reconditioning determined by appraiser. Certain restrictions may apply, see dealer for complete details. ** Exp date: 11/7/2017.

VISIT OURWEBSITE:
edrinke.com

2017 CHEVY MALIBU LT
LEASE FOR

$109*PER MONTHOR PURCHASE FOR
$18,119*

24MONTHS
$999DOWN STOCK # 470816

2017 CHEVY TAHOE LS
LEASE FOR

$359*PER MONTHOR PURCHASE FOR
$44,789*

36MONTHS
$999DOWN STOCK #576728

2017 CHEVY CRUZE LT
HATCHBACKLEASE FOR

$109*PER MONTH OR
PURCHASE FOR

$16,269*
24MONTHS

$999DOWN STOCK #471370

2017 CHEVY TRAX LS
LEASE FOR

$79*PER MONTHOR PURCHASE FOR
$13,829*

24MONTHS
$999DOWN STOCK #577923

2018 CHEVY EQUINOX LT
NO GM EMPLOYEE DISCOUNT REQUIRED

LEASE FOR

$159*PER MONTHOR PURCHASE FOR
$22,569*

24MONTHS
$999DOWN STOCK #580035

2017 CHEVY TRAVERSE
LTLEASE FOR

$229*PER MONTHOR PURCHASE FOR
$30,189*

24MONTHS
$999DOWN STOCK #580659

WE’LL GIVE YOU A $3,500 MINIMUM FOR YOUR 2003 OR NEWER TRADE IN

2017 GMC CANYON 4WD SLE
CREW CAB

LEASE FOR

$209*MONTH

PURCHASE FOR
$32,159*
STOCK #G575905

PER 24MONTHS
$999DOWN

2017 GMC ACADIA SLE-2

LEASE FOR

$149*MONTH

PURCHASE FOR
$26,159*
STOCK #G571743

PER 24MONTHS
$999DOWN

2017 GMCTERRAIN SLE2

LEASE FOR

$119*MONTH

PURCHASE FOR
$24,189*
STOCK #G574807

PER 24MONTHS
$999DOWN

100
YEARS
IN BUSINESS

2017 GMC SIERRA 1500 DBL CAB SLE
ELEVATION EDITION

LEASE FOR

$179*MONTH

PURCHASE FOR
$34,599*
STOCK #G570929

PER 24MONTHS
$999DOWN

2017 CHEVY SILVERADO
1500 LT DBL CABLEASE FOR

$269*PER MONTHOR PURCHASE FOR
$36,309*

36MONTHS
$999DOWN STOCK #580349

2016 BUICK DEALER OF THE YEAR • 2016 BUICK DEALER OF THE YEAR • 2016 BUICK DEALER OF THE YEAR

2016 GMC DEALER OF THE YEAR • 2016 GMC DEALER OF THE YEAR • 2016 GMC DEALER OF THE YEAR

2016 CHEVROLET DEALER OF THE YEAR • 2016 CHEVROLET DEALER OF THE YEAR

2017 GMC YUKON SLE

LEASE FOR

$319*MONTH

PURCHASE FOR
$47,659*
STOCK #G578603

PER 36MONTHS
$999DOWN

2017 CHEVY VOLT LT
LEASE FOR

$249*PER MONTHOR PURCHASE FOR
$28,679*

36MONTHS
$999DOWN STOCK # VCWZG3
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