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Every now and then, the folks
at GM’s Global Propulsion Sys-
tems (GPS) department in Ponti-
ac get treated to something
called “Cars in the Commons.”
This is where vehicles are put

on display in the GPS’s common
area by the cafeteria in the main
GPS building. People talk about
the cars and what’s interesting
about them.
On Oct. 4, GPS employees got

treated to a discussion on the
sport known as drifting.
Drifting, made famous in the

“Fast and the Furious” movies, is
the art of performing a con-
trolled skid around a corner.
Wikipedia defines drifting as
“when the rear slip angle is
greater than the front slip angle,
to such an extent that often the
front wheels are pointing in the
opposite direction to the turn
(e.g., car is turning left, wheels
are pointed right or vice versa,
also known as opposite lock or
counter-steering).”
Those attending the “Cars in

the Common” talk on Oct. 4, got
to see drifting vehicles owned by
four GPS employees who prac-
tice the sport in their spare time.
They all work as Lead Dyno Cali-
brators at GPS.

One of the presenters was Van
Blanco. He is under 30 and got in-
to drifting after his friend Matt
Bush took him to a track in 2016.
Blanco said he had a blast and

has loved the sport ever since.
His drift vehicle is a 1992 Nissan
240SX fastback with a LS6 engine
from a C5 ZL6 Corvette.
Blanco said the best drifting

cars are light, but many light cars
don’t come with a lot of horse-
power, so it’s common for people
like him to swap out engines to
give their drift cars more power.
Drifting is best done on profes-

sional tracks and raceways, Blan-
co said. Those living in metro De-
troit have a number of options as
to where to go. These tracks
have special events, and that
makes drifting a social event as
well as plain fun.
Tracks within a few hours’

drive include Auto City Speed-
way in Clio, Flat Rock Speedway
in Carleton, Gingerman Raceway
in South Haven, Kil-Kare Speed-
way in Xenio, Ohio, Midvale
Speedway in New Philadelphia,

GM’s Global Propulsion Systems Division
Celebrates Joy and Fun of Race Drifting

IIHS crash tests showed the 2018 Giulia has earned top safety ratings.

Blanco in front of his 1992 Nissan 240SX drift car with a Corvette engine.

Great beauty and safety are
not mutually exclusive.
In its inaugural model year, the

2017 Alfa Romeo Giulia mid-size
premium sedan earned a 2017
Top Safety Pick+ (TSP+) rating
from the Insurance Institute for
Highway Safety (IIHS).
“The Giulia represents the

height of Alfa Romeo engineering
and technology, so no effort was
spared when it came to the vehi-
cle’s performance and safety fea-
tures,” said Reid Bigland, head of
Alfa Romeo.
“We’re honored to receive this

award from IIHS as it shows our
commitment to creating state-of-
the-art vehicles.”

The TSP+ designation is con-
tingent upon achieving ratings of
“good” in five IIHS crashworthi-
ness evaluations, said Fiat
Chrysler spokesman Berj Alexan-
ian. The 2017 Alfa Romeo Giulia
achieves “good” – the highest
possible rating – in each.
To achieve the 2017 TSP+ des-

ignation, vehicles must also per-
form well in IIHS’ Automatic
Emergency Braking (AEB) sys-
tem and Headlamp evaluations,
Alexanian said.
The Giulia achieved a rating of

“superior,” the highest possible
rating for AEB, as well as a

Giulia Gets Safety Points
CONTINUED ON PAGE 3
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General Motors showed a 12
percent year-over-year increase
in total sales in September to
279,397 units, driven by a 17 per-
cent increase at Chevrolet and a
9 percent increase at GMC, said
GM spokesman Dan Flores.
• Crossover deliveries were

up 43 percent, trucks were up 10
percent and passenger cars were
down 11 percent.
• Retail deliveries, which ac-

counted for about 80 percent of
sales, were up 8 percent for GM’s
best September retail perform-

ance since 2007. GM’s U.S. retail
share is estimated to be up 0.6
percentage points.
• Commercial and government

deliveries were up 25 percent
and 38 percent, respectively. GM
has gained U.S. Commercial mar-
ket share for 14 consecutive
months.
• Sales for the Chevrolet Ex-

press van were up 15 percent
compared to September 2016.
Sales went from 5,663 to 6,514.
“Our new crossovers from

Chevrolet, Buick, GMC and Cadil-

lac have been very well-received
and Chevrolet had an outstand-
ing month with the Silverado and
Colorado,” said Kurt McNeil, U.S.
vice president of Sales Opera-
tions. “We are entering the fourth
quarter with strong momentum,
great products and a healthy
economy.”
GM Chief Economist Mustafa

Mohatarem said all the key U.S.
economic indicators point to-
ward continued economic
growth and stability. In addition,
regions devastated by the recent

hurricanes will continue to re-
cover, helping spur new and used
vehicle sales.
“The overall strength of the

U.S. economy is the main force
driving the market,” he said.
“With the U.S. economy strength-
ening, retail sales should remain
strong for the foreseeable fu-
ture.”
The September sales news

from Ford was also good.
“Our September sales were

September Sales Figures Show Some Surprising Strength

Ford is raising breast cancer awareness with this NASCAR vehicle.

Promoting awareness about
breast cancer is important,
which is why Ford and race car
driver Danica Patrick have
teamed up.
Patrick drove the No. 10 Ford

Warriors in Pink Fusion race car
this weekend in the Monster En-
ergy NASCAR Cup Apache War-
rior 400 at Dover International
Speedway on Oct. 1.
The debut of the special War-

riors in Pink comes just in time
for Breast Cancer Awareness

month, and marks Ford’s
decades-long commitment to
raising awareness and funds in
the fight against the disease, said
Ford spokeswoman Ansleigh
Scholtes. Patrick also took to the
track again with the Warriors in
Pink Fusion Oct. 8 for the Bank of
America 500 at Charlotte Motor
Speedway.
Patrick’s No. 10 race car dis-

plays the warrior symbol to honor

Ford Uses Racing in Fight
Against Breast Cancer

CONTINUED ON PAGE 6
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TOKYO (AP) – Nissan is recall-
ing 1.2 million vehicles in Japan
that were produced between Oc-
tober 2014 and September of this
year to re-inspect them because
they had not gone through the
proper final checks.
Japanese automaker Nissan

Motor Co. said Oct. 2 that a
team, including an independent
third party, was investigating the
cause of the oversight and prom-
ised to prevent a recurrence.
The problem does not affect Nis-
san vehicles sold outside Japan.
The failure is not believed to

have affected vehicle safety as
they were final-stage checks, ac-
cording to the Yokohama-based
maker of the March subcompact,
Leaf electric car and Infiniti luxu-
ry models.
Nissan Chief Executive Hiroto

Saikawa told reporters the over-
sight occurred at all six Nissan
plants in Japan. He acknowl-
edged not enough had been
done to ensure inspection staff
were aware of inspection re-
quirements. He estimated the
recalls and re-inspections would
cost Nissan about 25 billion yen
($222 million), but stressed final
costs were still unclear.
The inspection oversight is an

embarrassment for Nissan. Nis-
san temporarily stopped regis-
tering new vehicles in Japan last
week, after the government noti-
fied the company it had noticed
inspection irregularities.
The auto industry has been hit

by a series of recent scandals.
Volkswagen acknowledged in
2015 that it had equipped its
diesel cars with illegal software
that enabled cheating on U.S.
emissions tests.

Nissan Forced to
Recall 1.2 Million
More Vehicles
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General Motors has revealed
its plans to implement its vision
of a world with zero crashes,
zero emissions and zero conges-
tion.

On Oct. 2, GM Chairman and
CEO Mary Barra talked about
GM’s future plans.

In the next 18 months, Barra
said, GM will introduce two new
all-electric vehicles based off
learnings from the Chevrolet Bolt
EV. They will be the first of at
least 20 new all-electric vehicles
that will launch by 2023.

Given customers’ various
needs, getting to a zero emis-
sions future will require more
than just battery electric tech-
nology, Barra said. It will require
a two-pronged approach to elec-
trification – battery electric and
hydrogen fuel cell electric de-
pending on the unique require-
ments.

Barra also introduced SURUS –
the Silent Utility Rover Universal
Superstructure – a fuel-cell-
powered, four-wheel steer con-
cept vehicle on a heavy-duty
truck frame that’s driven by two
electric motors. With its capa-
bility and flexible architecture,
SURUS could be used as a deliv-
ery vehicle, truck or even an am-
bulance – all emissions-free.

“General Motors believes in an
all-electric future,” said Mark
Reuss, General Motors executive
vice president of Product Devel-
opment, Purchasing and Supply
Chain.

“Although that future won’t
happen overnight, GM is commit-
ted to driving increased usage
and acceptance of electric vehi-
cles through no-compromise
solutions that meet our cus-
tomers’ needs.”

Stephanie Brinley, a senior an-
alyst for IHS Markit, said that
while the Oct. 2 presentation was

unexpected, it shouldn’t have
been a surprise because it’s been
apparent that GM has been work-
ing on developing new EVs for
the past several years.

“Given the conversation about
EV in the public, you had to
know that something was com-
ing,” Brinley said. “GM wants
people to be aware of what they
have coming. Electrification is
big and companies like Tesla
have changed the conversation.”

But, Brinley said, while Tesla
has gotten a lot of press and pub-
licity, the move to develop new
EVs is being driven more by
changes in regulations. OEMs
have to produce vehicles that im-
prove their mileage averages and
reduce emissions.

Additionally, China is the
world’s biggest car market and
that country’s leadership has
been making noise about getting
rid of vehicles powered by the in-
ternal combustion engine. It’s
adapt or die time, Brinley said.

“There will not be a time where
there won’t be demands for im-

provement,” Brinley said. “Even
if we totally get away from gaso-
line-powered vehicles, cars still
run on energy. How will that en-
ergy be generated? We use ener-
gy to move ourselves and we will
always be looking for better ways
to do that.”

And right now, GM seems to be
in a good position in the EV mar-
ketplace, Brinley said. The Bolt
EV has just been put on sale na-
tionally, and people are buying it.

“GM has been able to develop
technology to move forward with
EVs,” Brinley said. “They are de-
veloping drivetrains that are af-
fordable, and reliable.”

Plus, Brinley said, GM has a
dealer network that is extensive.
People interested in their vehi-
cles can just go down the street
and see the vehicles in question.
That’s convenient and puts the
company in a strong position to
sell their product.

Brinley also noted that in Bar-
ra’s speech, GM had several vehi-
cles under wraps, literally. The
shape of the vehicles indicates

that GM is making all sorts of dif-
ferent vehicles for all sorts of
markets, and that’s smart.

What works in the U.S. might
not work in China, and visa ver-
sa.

“If GM’s goal is to reach 20 fuel
cell or battery vehicles by 2023,
they will have to have multi-
brand and multi-use vehicles,”
Brinley said. “Maybe all 20 won’t
be available in every market.
This revelation is about where
GM wants to go in the future. By
showing the outline of the vehi-
cles and keeping them under
wraps, it shows that GM has
product development going on a
wide scale.”

Brinley said she’s driven the
Bolt EV and that the vehicle is a
great product with a great range.
That’s been a problem with get-
ting people to adopt a true EV.
The Bolt EV’s performance and
range answers that problem.

There is a shortage of EV infra-
structure, Brinley said. But that
just means there’s room for im-
provement. Overall, she expects
GM’s upcoming EV vehicles to be
strong.
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The Bolt EV is just the first of many EVs that GM is planning to unveil by the year 2023.

Barra Maps Out Future for General Motors’ EV Vehicles

If you know a young entrepre-
neur, community leader, teacher
or any person who has made sig-
nificant contributions to their
chosen field and the quality of
life in the region and you want
them recognized for their good
work, don’t keep it a secret, said
Oakland County spokesman
Steve Huber.

Nominations are being accept-
ed for the Oakland County Exec-
utive’s Elite 40 Under 40 Class of
2018. County Executive L.
Brooks Patterson started the
program in 2012 to honor young
professionals and thought lead-
ers who excel in their field and
have demonstrated dynamic
leadership.

“The first six classes of Elite 40
members are composed of in-
credibly talented men and
women – some in their early 20s
– who are passionate leaders
who are making a difference in
their communities, at their jobs
and in people’s lives every day,”
Patterson said. “The problem
won’t be finding 40 exceptional
people for the Class of 2018. The
challenge will be limiting the
class to only 40 people. I encour-
age you to submit a name for
consideration or even enter
yourself.”

Nominees must live or work in
Oakland County to be eligible,
Huber said. To submit a candi-
date, go to www.AdvantageOak-
land.com/Elite40. Nominations
must be in by Oct. 30.

Oakland County
Seeking ‘Elite
40 Under 40’

Local philanthropist Rick Fra-
zier, founder of Others First,
awarded five charitable organi-
zations a total of $50,000 last
week to help veterans and chil-
dren.

Others First, a car donation
charity, raised the funds. Frazier
then asked Oakland County Ex-
ecutive L. Brooks Patterson to
identify the organizations to
each receive $10,000.

“Others First is a phenomenal
program that helps members of
our community who are in need,
such as veterans and children,”
Patterson said. “I was delighted
to work with my staff to name
the recipient organizations.”

Those organizations are Fisher
House Michigan, Great Lakes Na-
tional Cemetery Advisory Coun-
cil, Oakland County Veterans’
Services, The Rainbow Connec-
tion, and Yellow Ribbon Fund.

“Others First is pleased to sup-
port these five charities and is
grateful to the generous car
donors who make donations like
this possible,” Frazier said.

Oakland County
Charities Get
Help, Money
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Ohio and Lake Erie Speedway in
North East, Pa., Blanco said.
People interested in learning

more about these tracks and
their drifting events, can go on-
line, Blanco said.
Riccardo Gonzalez also spoke

about drifting, giving a brief his-
tory of the sport. His drift car is a
1995 Nissan 240SX.
Drifting got its start in Japan’s

underground racing. It proved so
popular that it became a main-
stream sport.
Drifting moved over to Califor-

nia, where it found a place in that
state’s underground racing
world. And, like in Japan, it be-
came popular and mainstream,
Gonzalez said. By 2003, formal
organizations were set up for
drifting.
In the U.S., the first drifting

cars were usually Asian, but as
drifting evolved, Gonzalez said,
drifters began using U.S. vehi-
cles.
As to how people can get in-

volved, Ray McDivitt, whose drift
car is a 2003 Nissan 350Z, said it’s
actually pretty easy.
Drifting races don’t rely on

times. So people don’t have to
worry about going fast. Drifting
is about having fun and looking
good doing it.
“You can start with a regular

car, if you want,” McDivitt said.
“You can soup up a car for drift-
ing, too. You’ll want something
lightweight preferably. Some-
thing sturdy and with power and
most people use a car with a
clutch. There are some automat-
ics, but they’re rare.”
Basically, McDivitt said, to

drift, a person only needs three
things – a fire extinguisher, a
good helmet and a car with “a
locking differential.”
“You don’t need to build a drift

car right off the bat,” McDivitt
said. “You can go to a track
where a drifting event is taking
place and ask someone if it’s OK
to be a passenger in a drift event.
There are a lot of drift drivers
who carry a spare helmet in case
someone asks. That way, you can
see if the sport is for you.
“There are no times in drift

events. You go out and move.
There aren’t a lot of awards, but
there are events where three
judges determine who did it best.
Drifting is basically just a lot of
fun.”
Harrison Mejic also spoke, say-

ing that the nice thing about
drifting is that drivers will help

people learn the ins and outs of
drifting. His drift car is a 1990
Nissan 240SX.
One thing that really helps be-

ginners is having consistent front
tires. And having hydraulic hand
brakes, while not required, is
very useful.
Those wishing to make the

move from amateur to the pro-
am level really should think
about getting a vehicle with at
least 300 horsepower, Mejic said.
“You don’t need to be crazy ex-

perienced to be a drifter,” Mejic
said. “But you do need good rear
tires. You actually need good grip
to drift. It’s a common misper-

ception that people have that
drift cars need less grip.”
Blanco said those interested in

seeing a drifting event can go to
Flat Rock Speedway on Sunday,
Oct. 15. Another event is being
held at Auto City Speedway on
Oct. 28.
McDivitt said that he gets a lot

of questions about tires.
“We actually don’t go through

that many tires if you get good
ones up front – unless you
smoke them up,” McDivitt said.
“You also don’t need that

much power in your car.
“I mean people like drifting

with powerful cars, but it’s also
true that it’s more fun to drive a
slow car fast than a fast car
slow.”
McDivitt said when learning to

drift, people don’t need a car
with a hand brake. That can be a
crutch that people rely on.
Learning to drift without a hand
brake forces people to learn the
fundamental techniques of the
sport. Then they can get a hand
brake.
Another question from the au-

dience was do drifters really
need locked differentials in their
specialized drifting vehicles.
Gonzalez said the answer to that
question was yes.
“Having an open differential

will fight you when drifting,” Gon-
zalez said. “So having a locked
diff is something you want.”

General Motors Employees Share Their Love of Drifting
CONTINUED FROM PAGE 1

From left, Gonzalez, McDivitt, Mejic and Blanco talk about drifting as a hobby.

the powerful, courageous women
and men engaged in the fight
against breast cancer, Scholtes
said. Symbols are a key part of
the inspirational message Ford
Warriors in Pink represents –
serving to uplift those who ex-
hibit strength and courage in the
face of their greatest battle.
“The Ford Warriors in Pink

race car really looks great,” said
Patrick, one of the most success-
ful women in the history of mo-
torsports now driving for Stew-
art-Haas Racing.
“Cancer impacts all of us. I bet

there are very few people out

there who don’t know someone
impacted by breast cancer. My
friend had a double mastectomy
as a preemptive strike because
she actually tested positive for
the breast cancer gene. She went
through everything and hopeful-
ly avoided it, but it hit close to
home.
“If we all work together, we can

help make a difference. Whether
it’s starting a conversation or in-
spiring donations, every little bit
helps. That’s why I’m proud to
drive the Warriors in Pink Fusion
to help raise awareness for the
cause.”
As a preview to marking Breast

Cancer Awareness month,

Patrick helped kick things off
with Ford Warriors in Pink by
surprising patients with racing
lessons at Chicagoland Speed-
way Sept. 20, Scholtes said.
These special events being held
across the country are designed
to help tap into a newfound fear-
lessness patients and survivors
tend to experience by giving
them free access to engage in
new thrills and challenges.
To empower people to take ac-

tion and support their loved
ones, Ford Warriors in Pink
launched its More Good Days ini-
tiative in 2015. Since then, the
program has delivered more than
80,000 More Good Days experi-

ences across the country – rang-
ing from rides to treatment cen-
ters to special patient surprises,
including racing lessons and
more.
“Each year, we ask ourselves

what more we can do,” said
Tracy Magee, Ford Warriors in
Pink brand manager. “Through
strategic collaborations and en-
gaging experiences, we hope to
continue to raise awareness and
encourage friends, families and
loved ones to help in simple but
meaningful ways.”
Ford Warriors in Pink has been

working for 23 years to help
breast cancer patients and their
families, Scholtes said.

Ford Uses Racing in Fight Against Breast Cancer

WILMINGTON, Del. (AP) – Info-
tainment systems in automo-
biles may help drivers stay
plugged in, but they can also
cause them to zone out.
That’s the conclusion from

new research on distracted driv-
ing released Oct. 5 by AAA’s Cen-
ter for Driving Safety and Tech-
nology.
In the study, University of

Utah researchers found that
drivers using in-vehicle tech-
nologies like voice-based and
touchscreen features could be
visually and mentally distracted
for more than 40 seconds when
completing tasks like program-
ming navigation or sending a
text message.
Researchers say removing

eyes from the road for just two
seconds doubles the risk of a
crash.
AAA Mid-Atlantic says

Delaware State Police reported
almost 6,100 crashes last year in
which driver inattention, distrac-
tion, or fatigue was a contribut-
ing factor. That’s an increase of
almost 11 percent over 2015.

New Study Shows
Dangers From
Infotainment

CONTINUED FROM PAGE 1
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BorgWarner, a global provider
in clean and efficient technology
solutions for combustion, hybrid
and electric vehicles, offers the
growing hybrid and electric com-
mercial vehicle market a broad
product portfolio to help meet
emissions regulations and fuel
economy goals.
The hybrid and electric com-

mercial vehicle market is expect-
ed to experience a 32.9 percent
compound annual growth rate
(CAGR), increasing from 49,000
units in 2017 to 115,000 units in
2020, said BorgWarner spokes-
woman Katya Pruett.
“The growth drivers in com-

mercial vehicle propulsion sys-
tems are changing. While envi-
ronmental impact and fuel econ-
omy continue to be key con-
cerns, truck and transit fleets are
now confronted with new chal-
lenges from a growing list of
urban areas where combustion
engines are restricted due to
zero-emissions zones and noise-
sensitive areas,” said Christo-
pher P. Thomas, Chief Technolo-
gy Officer, BorgWarner.
“BorgWarner’s latest technolo-

gies will help bring new, cleaner
hybrid and electric options to
larger fleet vehicles.”
Featuring patented High Volt-

age Hairpin (HVH) stator winding
technology, BorgWarner’s versa-
tile HVH410 and HVH250 electric
motors provide industry-leading
power and torque densities with
a power output of up to 402
horsepower and peak efficien-
cies of over 95 percent.
HVH410 electric motors deliv-

er a maximum torque of 2,000
Nm for class 7 and 8 hybrid and
electric applications, while
HVH250 electric motors deliver a
maximum torque of 425 Nm,
Thomas said.
In addition, BorgWarner’s 48-

volt, high-efficiency motor/gener-
ators provide higher system effi-

ciency and improved energy re-
covery capability to meet in-
creasing power demands.
BorgWarner’s eBooster electri-

cally driven compressor has al-
ready been applied within the
market and is useful for smaller
commercial engines with less
than 5 liters of displacement,
Thomas said.
A larger unit is also in develop-

ment for engines with up to 13
liters of displacement.
BorgWarner’s eTurbo technol-

ogy takes electrified boosting
one step further with the ability
to generate power to recharge

vehicle batteries. The eTurbo is
being developed in two sizes to
serve both small and large com-
mercial vehicle engines.
Further examples of electrified

turbomachinery are also in de-
velopment both internally and
with customers, including an
ORC (Organic Rankine Cycle) ex-
pander with electrical output, an
eTurbocompounding turbine
generator and a gas turbine
range extender for use on com-
mercial electric vehicles.
BorgWarner showed its tech at

the North American Commercial
Vehicle Show in Atlanta.

BorgWarner Offering EV Parts Solutions

BorgWarner has a broad product portfolio in the emerging EV market.

FCA was recognized by the Na-
tional Business Group on Health
(NBGH), earning a gold medal for
its comprehensive programs that
enable a healthy workplace and
encourage healthy lifestyles for
both employees and families.
It was the ninth consecutive

year the company has earned
this important benchmark and
the seventh consecutive year
FCA US was the only automaker
to earn an award, said Fiat
Chrysler spokesman Mike
Palese.
The mission of the Best Em-

ployers for Healthy Lifestyles
award program is to recognize
the best workforce well-being
programs in the U.S., particularly
those with a holistic approach
encompassing financial, emo-
tional, social and community
well-being, Palese said.
“Sustaining a healthy work-

place and promoting the health
and well-being of our employees
and their families plays a key
role in the success of our busi-
ness,” said Kathleen Neal, direc-
tor of FCA’s Integrated Health
Care & Disability.
“Supporting a culture of health

at FCA US is a key part of our
work culture in which each team
member is committed to achiev-
ing best-in-class performance.”
Fiat Chrysler was among 48

major U.S. employers that re-
ceived the 2017 Best Employers
for Healthy Lifestyles award on
Sept. 26 during the NBGH’s Work-
force Strategy 2017: Engaging for
Change conference in Austin,
Texas, Palese said.
Since 1985, the company’s

wellness program has evolved to
meet the needs of employees
and their families. Today, FCA
provides a variety of integrated
health plans with preventive
services.
This comprehensive approach

to supporting employee well-be-
ing includes access to health
portals, UAW benefit representa-
tives, a Health Advocate (RN) for
salaried employees, an EAP rep-
resentative for all employees, on-
site medical departments, 25
dedicated wellness staff mem-
bers, fitness centers, and an on-
site retail medical clinic and
pharmacy, Palese said.
FCA is committed to

“4URHLTH,” a program designed
to support overall well-being

that empowers employees and
their families with access to com-
prehensive tools and resources
for leading healthier lifestyles,
Palese said.
“Supporting the health and

well-being of our members is
critical to maintaining a world-
class working environment
where our employees and the
company can succeed,” said Nor-
wood Jewell, UAW vice president
and director of the UAW FCA US
Department.
“On behalf of our members, we

are proud to receive this gold
medal as it demonstrates the im-
portance and relevance of our
health programs and the sus-
tained success they have
achieved.”
Brian Marcotte, president and

CEO of the National Business
Group on Health, said, “We are
delighted to recognize these 48
companies for their innovative
and unique approaches to em-
ployee, family and community
health and well-being.”
“This is truly an elite group of

organizations who are embracing
well-being as an important part
of their workforce strategy and
working to construct a culture
that promotes productivity, en-
gagement and happiness for
their employees and families. We
congratulate all of them and
their leaders.”
The National Business Group

on Health is the nation's only
nonprofit organization devoted
exclusively to representing large
employers’ perspective on na-
tional health policy issues and
helping companies optimize
business performance through
health improvement, innovation
and health care management,
Palese said.
The Business Group’s mission

is to keep its membership on the
leading edge of innovation, think-
ing and action to address health
care cost and the delivery, fi-
nancing, affordability and con-
sumer experience with the
health care system.
Business Group members,

which include 73 Fortune 100
companies, provide health cov-
erage for more than 50 million
U.S. workers, retirees and their
families.
For more information about

the Business Group, visit
www.businessgrouphealth.org.

Fiat Chrysler Earns Gold
For Workplace Health

IIHS gave the new Giulia, after testing, top marks for safety.

“good” rating for headlamps,
which is also the highest rating.
The designation is the result of

the new Alfa Romeo Giulia inno-
vative safety and security fea-
tures and leverages state-of-the-
art driver-assist features, Bigland
said. The latest Alfa Romeo pre-
mium mid-size sedan offers driv-
er-assistance features that in-
clude:
• Full-speed Forward Collision

Warning – Plus with Full Stop:
provides autonomous braking
and, under certain circum-
stances, slows or brings the vehi-
cle to a full stop when a frontal
collision is imminent.
• Adaptive Cruise Control –

Plus with Full Stop: helps to
maintain distance from the vehi-
cle ahead and, under certain traf-
fic conditions, the system can
bring the Giulia to a full stop
without driver intervention and
resume driving once the vehicle
ahead has moved forward.
• Lane Departure Warning:

alerts the driver of an inadver-
tent lane departure.
To assist the driver both on

the road and in parking situa-
tions, Blind-spot Monitoring,

Rear Cross Path detection and
front- and rear-park assist sen-
sors are offered on Giulia.
In addition, the Alfa Romeo

Giulia features advanced multi-
stage driver and front-passenger
air bags; driver and front-passen-
ger seat-mounted side air bags
(pelvic-thorax); front and rear
side curtain air bags; and driver
and front-passenger inflatable
knee air bags.

Giulia Earns Safety Ratings
CONTINUED FROM PAGE 1

DETROIT (AP) – VW is recall-
ing nearly 74,000 SUVs in the U.S.
because a fuel pump flange can
develop cracks and leak gaso-
line. The recall covers Touareg
SUVs with gasoline engines from
2004 to 2007.
It’s part of a larger recall an-

nounced in July by the National
Highway Traffic Safety Adminis-
tration involving flanges made
by parts supplier Continental
that could affect millions of vehi-
cles.
The agency is investigating

which vehicles are affected.
Owners will be notified start-

ing Nov. 19.

U.S. Government
Orders VW Recall
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Mopar Funny Car driver Ron
Capps marched to his second
win in a row on Oct. 1 in his
Hemi-powered Dodge Charger
R/T at a packed Gateway Motor-
sports Park, giving him his
eighth victory of the year and
the 14th overall for Mopar in the
Funny Car category in 2017.
The win in the sixth annual

NHRA Midwest Nationals, held in
the shadow of St. Louis’ Gateway
Arch, also extended Capps’
points lead as the NHRA Mello
Yello Drag Racing Series Count-
down to the Championship play-
offs reach the halfway mark.
Capps’ victory was the 19th

overall for Mopar HEMI power in
the Nitro categories (Funny Car
and Top Fuel) in 2017. It was also
the 18th time in 21 events to
date this year that at least one
Mopar Dodge Funny Car from
Don Schumacher Racing (DSR)
appeared in the final round.
Capps bested Swedish driver

Jonnie Lindberg in the final, turn-
ing in a 3.879-second pass at
331.53 mph from the right lane to
better Lindberg’s 3.904 at 326.87.
The two left the starting line at
nearly the same time, with
Capps posting a .072-second re-
action time and Lindberg leaving
just .001 later.
Capps, the defending Funny

Car champion, began the Sunday
elimination rounds by powering
past fellow Dodge competitor
Jim Campbell when Campbell
turned on the red light. Capps
then defeated teammate Jack
Beckman by .010 to set up a
showdown with 16-time champi-
on John Force. Force got a slight
advantage off the line, but
neared the wall down track,
while Capps maintained a clean
pass in the center of the groove
to reach his 11th final round of
the year.
The win was the 57th Funny

Car win for Capps, which is sec-
ond all-time in the category.
The rest of the DSR Mopar

Funny Cars suffered early-round
exits. Matt Hagan opened his day
in the Mopar/Sandvik Coromant
Dodge Charger R/T by besting
DSR Mopar teammate Tommy
Johnson Jr. and the Make-A-Wish
team on a clean pass. Hagan next
took on Robert Hight, but got
sideways near half-track after
losing a cylinder and could nev-
er recover.
Jack Beckman and the Infinite

Hero Dodge Charger R/T team
from DSR meanwhile bested Del
Worsham in the first round on a
solid run while Worsham was
forced to give up on the pass.
Beckman was then defeated by
Capps.

Mopar Funny Car
Driver Capps
Wins with Hemi

DETROIT (AP) – Mitsubishi is
recalling 66,000 cars for a second
time to replace faulty Takata
front passenger air bag inflators.
The recall covers Lancer and

Lancer Evolution models from
2004 through 2006. The cars
were recalled in 2015 and infla-
tors were replaced with identical
Takata parts. The recall starts
Oct. 22.
Takata inflators use ammoni-

um nitrate to cause a small ex-
plosion and inflate the bags in a
crash. But the chemical can de-
teriorate over time when ex-
posed to airborne moisture and
high temperatures. It can burn
too fast and explode with too
much force, spewing shrapnel.
Up to 19 people have died world-
wide and more than 180 have
been injured.
Mitsubishi said in documents

posted Oct. 5 that it has perma-
nent replacement parts that
don’t use ammonium nitrate.

Takata’s Air Bag
Troubles Force
Mitsubishi Recall
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Free shuttle service to home, office or shopping.

buff whelan chevrolet
WHERE THE DEALS MAKE THE DIFFERENCE, EVERY DAY SINCE 1970!

Van Dyke • South of 18 Mile • Sterling Heights
Jeff Caul

586-274-0396
PEP QUOTES BY PHONE OR EMAIL: JEFF CAUL AT JCAUL@BUFFWHELAN.COM

*See dealer for details. All Rebates/Incentives have been deducted from sale price/payment and are subject to change by manu-
facturer without notice. GM Employee discount required unless otherwise noted. The Malibu and Traverse leases assume that
you qualify for GM Lease Loyalty. To qualify for GM Lease Loyalty you must have a GM Lease in the household. The Equinox Lease assumes you qualify for Chevro-
let Loyalty. To qualify for Chevrolet Loyalty, you must own or lease a 1999 or newer Chevrolet in the household. All lease payments are based on 10,000 miles per
year. 1st payment, tax, title and plate fee due at signing on all leases unless otherwise noted. All deals expire 10/31/2017.
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METRO PKWY.

18 MILE RD.

SINCE
1989

CONVENIENT HOURS: MON. & THURS. 8:30AM-9PM / TUES., WED. & FRI. 8:30AM-6:30PM /

Thanks for making buff whelan chevrolet #1
HURRY!! Don’t miss out on the last of the 2017’s

OVER 1,000
New Chevrolets

in Stock!

CALL
JEFF CAUL

586-274-0396

2017 CHEVY TRAVERSE LS

$208+TAXWITH$0DOWN

WITH LEASE CONQUEST • NO SECURITY DEPOSIT REQUIRED
Equiped with Power Locks, Power Windows, Power Mirrors, Keyless Entry, Back-Up Camera,
Touch Screen Radio & More…

24 MTH LEASE
10,000 MILES

2017 MALIBU 1LT

$218+TAX WITH$0DOWN

WITH LEASE LOYALTY • NO SECURITY DEPOSIT REQUIRED
Equiped with Power Locks, Power Windows, Power Mirrors, Power Seat, Remote Start,
Touch Screen Radio, Back-Up Camera, Bluetooth & More…

36 MTH LEASE
10,000 MILES

2018 CHEVY EQUINOX 1LT

9$206+TAXWITH$0DOWN

WITH LEASE CONQUEST • NO SECURITY DEPOSIT REQUIRED
Equiped with 1.5L Turbo Engine, 7” touch screen radio, Onstar, Bluetooth, Keyless Entry
Back Up Camera, Alum. Wheels, Deep Tinted Glass & More…

24 MTH LEASE
10,000 MILES

VYLETEL

*Lease figured with $1500 Dealer IVC. Certifi cates Program subject to change while IVC Supplies Last. *Lease example is Stock Specific. *GM Employee Pricing Plus Tax, Title, Lic. and Doc. No Security Deposit Required. *All lease/purchase examples are figured with GM employee pricing.
Lease conquest rebate qualifies to customers who have a non GM lease in household set to expire within 365 days of new lease/purchase delivery date. *Buick/GMC lease loyalty rebate applies to customers who have a current Buick/GMC lease in household. IVC certifi cates may apply to lease/
purchase examples and are good while dealer supply lasts. Prices subject to change during the month of October 2017. *GM Employee Pricing Plus Tax, Title, Lic. and Doc. No Security Deposit Required. *For GM Employee Purchase or Lease Conquest Rebate Customer Must Have Non GM Lease
In Household To Expire Within 365 Days Of Delivery Of New Purchase or Lease. Programs subject to change. **Additional 2 payments of a max amount of $400.00 total. Photos may not represent actual vehicle. Price is subject to change without notice. See dealer for details. Expires 10/31/17.

VISIT OURWEBSITE TO SEARCH FORMORE VEHICLE SELECTIONS ATWWW.VYLETEL.NET

40755 Van Dyke • Sterling Heights •586.977.2800
WWW.VYLETEL.NET SALES: Sun CLOSED; M, TH 8:30am-9pm; T, W, F 8:30am-6pm; SAT 10am-3pm

SERVICE: Sun CLOSED; M, TH 7am-8pm; T, W, F 7am-6pm; Sat 8am-1pm

$139*

2017 BUICK
ENCORE
PREFERRED

STK# 6062-17 • DEAL# 70771
*GMS PRICING PLUS TAX, TITLE, PLATES, & DOC
FEE. MUST HAVEBUICK GMC LEASE LOYALTY.

$999 DOWN PLUS 1ST PAYMENT.
NO SECURITY DEPOSIT REQUIRED!

24 MONTH/
10K PER YEAR

LEASE
FOR ONLY

$99*
$999 DOWN

2017 BUICK
ENVISION
ESSENCE AWD

DEMO SALE! ALL WHEEL DRIVE!

STK#5537-17 • DEAL# 70767
*GMS PRICING PLUS TAX, TITLE, PLATES,

& DOC FEE.
MUST HAVE BUICK GMC LEASE LOYALTY.

NO SECURITY DEPOSIT REQUIRED!

36 MONTH/
10K PER YEAR

LEASE
FOR ONLY

$249*

ALL NEW 2018 GMC

TERRAIN
SLE

STK# 7706-17
*GMS PRICING PLUS TAX, TITLE, PLATES, & DOC FEE.

MUST HAVE BUICKGMC LEASE LOYALTY.
$999 DOWN

NO SECURITY DEPOSIT REQUIRED!

$249*
$999 DOWN

36
MONTH
LEASE

FOR ONLY

10K PER YEAR

ALL NEW 2017 GMC

ACADIA
SLE-1

STK#7231-17 • DEAL#70765
*GMS PRICING PLUS TAX, TITLE, PLATES, & DOC FEE.

MUST HAVE BUICK GMC LEASE LOYALTY.
NO SECURITY DEPOSIT REQUIRED!

$159*
$0 DOWN

BEST PRICE OF THE YEAR!

36
MONTH
LEASE

FOR ONLY

10K PER YEAR

2017 BUICK
ENCLAVE
LEATHER GROUP

20” RIMS!

STK#5724-17 • DEAL#70769
*GMS PRICING PLUS TAX, TITLE, PLATES, & DOC
FEE. MUST HAVEBUICK GMC LEASE LOYALTY.

$999 DOWN PLUS 1ST PAYMENT.
NO SECURITY DEPOSIT REQUIRED!

24 MONTH/
10K PER YEAR

LEASE
FOR ONLY

$999 DOWN

$999 DOWN

2017 GMC

SIERRA
1500 • 4WD • DOUBLE CAB • SLE

STK#7183-17 • DEAL#70766
*GMS PRICING PLUS TAX, TITLE, PLATES, & DOC FEE.

MUST HAVE BUICK GMC LEASELOYALTY.
$999 DOWN.

NO SECURITY DEPOSIT REQUIRED!

$189*
$999 DOWN
WOW! LOADED! 20” RIMS!
NAV! SPRAY-ON BEDLINER!

36
MONTH
LEASE

FOR ONLY

10K PER YEAR

STK#4922-16
*GMS PRICING PLUS TAX, TITLE, PLATES,

& DOC FEE.

2016 BUICK REGAL
PREMIUM II GROUP

$25,999*
WAS
$32,855

NOW

2017 BUICK
REGAL

SPORT TOURING

STK#5983-17 • DEAL# 70768
*GMS PRICING PLUS TAX, TITLE, PLATES,

& DOC FEE. MUST HAVE GMLEASE LOYALTY.
$1999 DOWN

NO SECURITY DEPOSIT REQUIRED!

36 MONTH/
10K PER YEAR

LEASE
FOR ONLY

$199*
$1,999 DOWN

2017 GMC

YUKON
SLT • 4WD

STK# 7457-17
*GMS PRICING PLUS TAX, TITLE, PLATES, & DOC FEE.

MUST HAVE BUICK GMC LEASE LOYALTY.
$999 DOWN PLUS FIRST PAYMENT.

NO SECURITY DEPOSIT REQUIRED!

$479*
$999 DOWN

DEMO SALE! PREMIUM EDITION!
LOADED! 22” RIMS! NAV! SUNROOF!

36
MONTH
LEASE

FOR ONLY

10K PER YEAR

2017 GMC

ACADIA
LIMITED

*GMS PRICING PLUS TAX, TITLE, PLATES, & DOC FEE.
MUST HAVE BUICK GMC LEASE LOYALTY. $1499 DOWN

NO SECURITY DEPOSIT REQUIRED!

$479*
$1,499 DOWN

STK#9960-17

36
MONTH
LEASE

FOR ONLY

10K PER YEAR

#42333 #21552#44296

475 SUMMIT DRIVE • 248-292-2502 • 5825 HIGHLAND RD. (M59) • WATERFORD

CALL
BRUCE LITVIN
– 24/7 & 365 –

40 YEARS
OF QUALITY SERVICE

CELL # 1-586-405-5175
blitvin@lunghamer.com

1-888-665-5438

Please call with the vehicle you desire
and you will be delighted with the payment.

NNEEWW
MMOONNTTHH
NNEEWW
PPRROOGGRRAAMMSS
PPLLEEAASSEE
CCAALLLL FFOORR DDEETTAAIILLSS

strong across the board – includ-
ing retail, commercial and gov-
ernment.
“We’re pleased to say recovery

in Houston and Florida is moving
quickly, with all of our dealers in
the area now back up.
“We couldn’t be happier with

the tireless effort from our
dealers, employees and the
countless first responders who
are moving so quickly,” said
Mark LaNeve, Ford vice presi-
dent, U.S. Marketing, Sales and
Service.
Ford September sales high-

lights, LaNeve said, included:
• Ford Motor Company’s U.S.
sales increased 8.7 percent
in September.

• Retail sales totaled 169,544
vehicles, up 4.4 percent
compared to a year ago.

• Fleet sales totaled 52,704
vehicles, representing, as
expected, a 25.1 percent in
crease versus 2016 due to
order timing this year.

• F-Series sales rose 21.4 per-
cent, with a total of 82,302
trucks sold. Demand remains
robust for Super Duty, with
High Series Lariat, King
Ranch and Platinum trucks
making up 52 percent of
retail sales.

• Transit sales totaled 13,546
vehicles last month, a 25.4
percent increase over a year
ago for the van’s best Sep-
tember since its introduc-
tion in 2014.

• Ford brand SUVs gained 8.8
percent at retail last month –
their best retail performance
since 2003.

• Escape, Edge, Explorer and
Expedition all posted retail
gains.

• Explorer sales totaled 18,898
vehicles last month, a 13.4
percent increase overall.

Explorer performed even bet-
ter at retail, posting a 14.9 per-
cent gain, its best September re-
tail sales performance in 13
years.
Fiat Chrysler reported sales of

174,266 units, a 10 percent de-
crease compared with sales in
September 2016 (192,883 units),
said FCA spokesman Ralph Kisiel.
In September, retail sales of

146,904 units were up 0.3 per-
cent compared with the same
month in 2016 and represented
84 percent of total sales, Kisiel
said.
In line with FCA’s strategy to

reduce sales to the daily rental
segment, fleet sales of 27,362
units were down, as expected, 41
percent year over year.
The largest planned volume re-

duction in September fleet sales
came from the Jeep brand, Kisiel
said, which reduced its fleet
sales number by 67 percent year
over year.
Fleet sales represented 16 per-

cent of total FCA US September
sales.
Five FCA US vehicles posted

record sales in September, in-
cluding the Jeep Compass.
Compass sales were up 75

percent in September, the com-
pact SUV’s best sales month
ever. In addition, the Jeep Rene-
gade, Chrysler Pacifica, Ram Pro-
Master and Ram ProMaster City
each recorded their best Septem-
ber sales ever.
The Jeep Wrangler, Jeep

Grand Cherokee, Dodge Durango
and Fiat 500L each posted at
least double-digit percentage
increases in September, com-
pared with the same month a
year ago.

September Sales Numbers
Show Surprising Strength

CONTINUED FROM PAGE 1
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Must be a current Cadillac lessee throughAlly,US Bank or GMFinancial.Not availablewith some other offers. 2. Must be a cur-
rent owner/lessee of a 2003 model year or newer Cadillac vehicle. 3.Must be a current Cadillac lessee through Ally, US Bank
or GMFinancial.Payments are for a 2017ATSAWDSedanStandardwith anMSRPof $37,590.24monthly payments total $6,216.
Option to purchase at lease end for an amount to be determined at lease signing. 4.Must be a current Cadillac lessee through
Ally, US Bank or GM Financial. Payments are for a 2017 Escalade 4WD Luxury Collection with an MSRP of $82,590. 36 monthly
payments total $26,964. Payments are for a 2017 XT5 Standard with an MSRP of $41,265. 36 monthly payments total $8,856
Option to purchase at lease end for an amount to be determined at lease signing. GM Financial must approve lease. Mileage
charge of $.25/mile over 30,000 miles.Take delivery by 10/31/17. See dealer for details. Lessee pays for maintenance, excess
wear and a disposition fee of $595 or less at end of lease. Not available with some other offers. Residency restrictions apply.
©2017 General Motors. Cadillac® ATS® Escalade® XT5®

LUXURY HAS A NEW HOME
PRESTIGE CADILLAC
Van DykeAcross
From GMTech Center

$259 / 24 / $2,929

2017 ATS AWD SEDAN
STANDARD COLLECTION

ULTRA-LOWMILEAGE LEASEFORWELL-QUALIFIED LESSEES
WITHACURRENTELIGIBLECADILLAC LEASE

PER MONTH3 MONTHS DUE AT SIGNING
AFTER ALL OFFERS

Tax, title, and license extra. No security deposit required.Mileage
charge of $.25 per mile over 20,000 miles.

LOCATION
29900 VanDyke Ave.
Warren,MI
48093

PrestigeCadillac.com

SALES - 888.548.8939
Mon&Thur 8:30am-8pm
Tues,Wed & Fri 8:30am-6pm
Sat 10am-4pm

SERVICE
888.548.8939
Mon - Fri 7:30am-6pm
Sat 8am-3pm

©2017 General Motors.All Rights Reserved Cadillac®

$749 / 36 / $3,949

2017 ESCALADE 4WD
LUXURY COLLECTION

ULTRA-LOWMILEAGE LEASEFORWELL-QUALIFIED LESSEES
WITHACURRENTELIGIBLECADILLAC LEASE

PER MONTH4 MONTHS DUE AT SIGNING
AFTER ALL OFFERS

Tax, title, and license extra. No security deposit required.Mileage
charge of $.25 per mile over 30,000 miles.

$369 / 36 / $2,699

2017 XT5 STANDARD
COLLECTION

ULTRA-LOWMILEAGE LEASEFORWELLQUALIFIED
CURRENTGMOWNERS/LESSEES

PER MONTH4 MONTHS DUE AT SIGNING
AFTER ALL OFFERS

Tax, title, and license extra. No security deposit required.Mileage
charge of $.25 per mile over 30,000 miles.

Van Dyke Across From
GMTech Center

Cadillac will place its champi-
onship-winning Pirelli World
Challenge V-Performance Racing
GT team into hibernation, follow-
ing a sweep of the GT class at
the season-finale doubleheader
at Sonoma Raceway on Sept. 28.
Since the team first assembled

in 2004 to take the first-ever
Cadillac CTS-V Sedan sprint rac-
ing against the toughest GT com-
petition around, it has amassed
33 wins, 121 podium finishes (in-
cluding the wins), and 25 pole
positions. As a team, Cadillac
competed in 332 races across
eleven years of competition.
Drivers having contributed to

the program include Johnny
O’Connell, Michael Cooper, Ricky
Taylor, Jordan Taylor, Andy Pil-
grim, Max “the Axe” Angelelli,
Ron Fellows, John Heinricy, Olivi-
er Berretta, and Lawson Aschen-
bach.
The team won World Challenge

Manufacturer Championships in
2005, 2007, 2012, 2013 and 2014.
Cadillac Racing drivers earned
the World Challenge Driver’s
Championship in 2005 with Andy
Pilgrim, and with Johnny O’Con-
nell in 2012, 2013, 2014 and 2015.
This year, Michael Cooper and
copilot Jordan Taylor earned the
first-ever SprintX Driver Champi-
onship honors.
“Throughout 11 years of com-

petition with Cadillac Racing in
the Pirelli World Challenge Se-
ries, we have taken tremendous
pride in our successes, including
33 wins, 121 podium finishes and
multiple manufacturer and dri-
ver’s championships,” said Mark
Kent, director of Motorsports
Competition for Cadillac Racing.
“We also have taken tremen-

dous pride in the level of tech-
nology transfer that has oc-
curred between the Cadillacs

competing on track and their
showroom counterparts. This
technology transfer has helped
make the Cadillac ATS-V and
CTS-V production models very
track-capable and athletic.”
“Cadillac road cars are better

than ever thanks to racing with
World Challenge,” said Rich
Brekus, global director of Prod-
uct Strategy for Cadillac. “Equal-
ly importantly, the Cadillac Rac-
ing GT Team has earned the en-
thusiasm of thousands of fans
around the world.
“You will see Cadillac Racing T-

shirts in the crowd at LeMans
each year, thanks to the GT pro-
gram. The team has provided ex-
cellent representation on and off
the track, and perfectly reflects
the core of passion in our brand.
“The drivers and crew have

been true ambassadors as we in-
troduced Cadillac V-Performance
to the marketplace. In 2018, we
will take a pause in Pirelli World
Challenge as we focus complete-
ly on our effort in prototype
sports car racing. However, we
maintain a regular and open
communication with Greg Gill,
the World Challenge CEO, and
hope to one day return to the
Series in some form.”
Finishing in style befitting

Cadillac, Michael Cooper punctu-
ated the success of the Cadillac
Racing GT program by winning
both of the season-ending races
at Sonoma Raceway in the Vector
Blue No. 8 Cadillac ATS-V.R
Coupe on Sept. 16 and 17.
In the program’s second and

third chapters, rebuilding after
the 2008-10 stand-down for the
Great Recession, the team’s most
competitive streak occurred
from 2012-15 when Johnny
O’Connell earned four consecu-
tive driver championships.

Cadillac Racing GT Team
Finishes the Year Strong
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SERVICE HOURS: Monday & Thursday 6:30am-9:00pm; Tuesday, Wednesday & Friday 6:30am-6:00pm • Shuttle at 6:30am - Pick-up Both Ways • All Day starting at 6:30am.

$2395
Fluid Level,

Brake & Alignment Check Included.

We use Genuine GM Oil & Filter
No additional or hidden charges. Out the door pricing.

Open Mondays & Thursdays until 8:30pm
Excludes synthetic, Diesel & Med. Duty Trucks.

Most GM cars & trucks. One coupon per customer.
Must present coupon with order. Plus tax. Expires 10-31-17.

Quick Oil Change EXPRESS LANE
LUBE OIL FILTER

Up to 5 qts.

BODY SHOP
586-754-7000

ext 1231

INSURANCE
WRECK AMENDED
TRANSPORTATION

AVAILABLE
During Scheduled Repairs

FREE OIL CHANGE With Each Major Repair
WE REPAIR ALL MAKE & MODELS

GM SERVICE CENTER
MICHIGAN’S LARGEST •SERVICE DEPT. •PARTS •BODY SHOP

866-452-1547
26125 Van Dyke @ 101/2 Mile • Center Line, MI 48015

EDRINKE • FAST • FRIENDLY • DISCOUNTS

VISIT OUR

QUICK LANE

Jim
Pfeifle

jpfeifle@edrinke.com

See us for your GM Employee purchases. Now looking for experienced salespeople to join our team!

1-877-451-7707
26125 VAN DYKE AT 10 1/2 MILE ROAD

NODOC FEES
Find Us on
FACEBOOK

Nicole
Dodge

nhuminski@edrinke.com

GM CARD TOP OFF UP TO $3,000 • NO APPOINTMENTS NECESSARY FOR OIL CHANGES

SHOWROOM HOURS: MON. & THURS. 8:30AM-9PM / TUES., WED. & FRI. 8:30AM-6PM /

Dennis
Thacker

dthacker@edrinke.com

Paul
Makowski

pmakowski@edrinke.com

All prices and payments include GM rebates. Pictures may not represent actual vehicle. Pricing subject to change per GM incentives. Prices and payments are inclusive of active GM employee discount (unless otherwise stated). All leases are 10,000 miles per year with approved S Tier credit. Acadia Limited, Enclave, Regal, Lacrosse, Terrain, Encore,
Acadia SLE1, and Sierra are 24 month leases. Envision, Yukon and Cascada are 36 month leases. Disposition Fee may be required at vehicle turn in. Vehicles. Must have lease loyalty and/or closing competitive lease depending on vehicle model. Prices and payments are plus tax, title, plate fee w/ acquisition fee up front, refundable security deposit
required on certain vehicles – to be determined by lender. Purchase pricing is gm employee discount plus title, taxes and fees. Pricing is subject to select model vehicles- while supplies last. Pricing has included instant value certificates, while supplies last. **$3,500 trade in is valid on 2003 or newer vehicles w/ under 115k miles in drivable condition,
no branded titles, reconditioning determined by appraiser. Certain restrictions may apply, see dealer for complete details. ** Exp date: 10/9/2017.

We’ll give you a $3,500 minimum for your 2003 or newer trade in. See us for your GM Employee purchases.

1-866-452-1300
26125 VAN DYKE AT 10 1/2 MILE ROAD

Now looking for experienced salespeople to join our team!

SHOWROOM HOURS:
MON. & THURS. 8:30AM-9PM

TUES., WED. & FRI. 8:30AM-6PM

VISIT OURWEBSITE: edrinke.com

ED RINKE

2017 BUICK LACROSSE

LEASE FOR

$269*
MONTH

PURCHASE FOR

$23,059*

STOCK #B470762

PER 24MONTHS
$999DOWN

PREFERRED
2017 BUICK ENCORE

LEASE FOR

$79*
MONTH

PURCHASE FOR

$15,109*

STOCK #B578766

PER 24MONTHS
$999DOWN

PREFERRED
2017 BUICK ENVISION

LEASE FOR

$179*MONTH

PURCHASE FOR

$27,179
STOCK #B572619

PER 36MONTHS
$999DOWN

ESSENCE
2017 BUICK ENCLAVE

LEASE FOR

$99*
MONTH

PURCHASE FOR

$34,529 *

STOCK #B471166

PER 24MONTHS
$999DOWN

LEATHER GROUP
2017 BUICK REGAL

LEASE FOR

$179*
MONTH

PURCHASE FOR

$23,059*

STOCK #B471166

PER 24MONTHS
$999DOWN

SPORT TOURING

ED RINKE

All applicable rebates including lease loyalty, Chevrolet lease loyalty or lease conquest offers have been deducted from sale price/payment. Trax, Traverse, Malibu, Equinox, Cruze, Silverado, are 24 month leases. Tahoe and Volt are 36 month leases. Pricing is subject to instant
value certificates while supplies last. Tahoe is a courtesy vehicle. Pictures may not represent actual vehicle. Prices subject to change per GM incentives. Prices and payments are inclusive of active GM Employee Discount (Unless otherwise stated). Pricing is subject to select
model vehicles while supplies last. All leases are 10k miles per year w/ approved S Tier credit w/ $999 due at signing unless otherwise stated. Prices & payments are plus tax, title, and plate fees with acquisition fee up front. Purchase pricing is gm employee discount, plus
title, taxes and fees must have closing competitive lease or lease loyalty depending on model. Disposition Fee may be required at vehicle turn in. Refundable security deposit required on certain vehicles –to be determined by lender. **$3500 trade-in is valid on 2003 or newer
vehicles with under 115k miles in drivable condition, no branded titles, less reconditioning determined by appraiser. Certain restrictions may apply, see dealer for complete details.** Expiration Date – 10/9/17.

VISIT OURWEBSITE:
edrinke.com

2017 CHEVY MALIBU LT
LEASE FOR

$59*PER MONTHOR PURCHASE FOR
$18,409*

24MONTHS
$999DOWN STOCK #470625

2017 CHEVY TAHOE LS
LEASE FOR

$329*PER MONTHOR PURCHASE FOR
$43,769*

36MONTHS
$999DOWN STOCK #577401

2017 CHEVY CRUZE LT
HATCHBACKLEASE FOR

$59*PER MONTH OR
PURCHASE FOR

$15,409*
24MONTHS

$999DOWN STOCK #471822

2017 CHEVY TRAX LS
COURTESY VEHICLE

LEASE FOR

$89*PER MONTHOR PURCHASE FOR
$13,789*

24MONTHS
$999DOWN STOCK #577921

2018 CHEVY EQUINOX LT
LEASE FOR

$129*PER MONTHOR PURCHASE FOR
$20,069*

24MONTHS
$999DOWN STOCK #580057

2017 CHEVY TRAVERSE
LTLEASE FOR

$139*PER MONTHOR PURCHASE FOR
$25,309*

24MONTHS
$999DOWN STOCK #576788

WE’LL GIVE YOU A $3,500 MINIMUM FOR YOUR 2003 OR NEWER TRADE IN

2017 GMC YUKON 4WD SLE

LEASE FOR

$299*MONTH

PURCHASE FOR
$47,479*
STOCK #G578995

PER 36MONTHS
$999DOWN

2017 GMC ACADIA SLE-1

LEASE FOR

$109*MONTH

PURCHASE FOR
$25,319*
STOCK # VCTCRF

PER 24MONTHS
$999DOWN

2017 GMCTERRAIN SLE

LEASE FOR

$149*MONTH

PURCHASE FOR
$22,399*
STOCK #G577768

OVER 800
TO CHOOSE
FROM

PER 24MONTHS
$999DOWN

100
YEARS
IN BUSINESS

2017 GMC SIERRA 1500 DBL CAB SLE
ELEVATION EDITION

LEASE FOR

$79*MONTH

PURCHASE FOR
$29,219*
STOCK #G574813

PER 24MONTHS
$999DOWN

2017 CHEVY SILVERADO
1500 LT DOUBLE CABLEASE FOR

$129*PER MONTHOR PURCHASE FOR
$29,669*

24MONTHS
$999DOWN STOCK #TRXRBZ

2016 BUICK DEALER OF THE YEAR • 2016 BUICK DEALER OF THE YEAR • 2016 BUICK DEALER OF THE YEAR

2016 GMC DEALER OF THE YEAR • 2016 GMC DEALER OF THE YEAR • 2016 GMC DEALER OF THE YEAR

2016 CHEVROLET DEALER OF THE YEAR • 2016 CHEVROLET DEALER OF THE YEAR

2017 GMC ACADIA LIMITED

LEASE FOR

$169*MONTH

PURCHASE FOR
$32,719*
STOCK #G570282

PER 24MONTHS
$999DOWN

2017 CHEVY VOLT LT
LEASE FOR

$239*PER MONTHOR PURCHASE FOR
$28,679*

36MONTHS
$999DOWN STOCK # VCWZG3
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The 2018 Chevrolet Express cargo van

Chevrolet and GM Fleet are in-
troducing new option packages
for the 2018 model year Chevro-
let Express 2500 cargo and pas-
senger vans.
Including these new options,

said GM spokeswoman Rita Kass-
Shamoun, were driven by five
customer and dealer priorities:
• Enhance productivity and
driver satisfaction;

• Positively impact driver
safety;

• Reduce downtime;
• Simplify ordering;
• Reduce operating costs.
“The input we got from our

dealers and customers was clear:
continue to build on the
strengths of the vans with busi-
ness solutions GM Fleet is known
for,” said John Schwegman, di-
rector of Commercial Product
and Medium Duty for GM Fleet.
“We put together packages

that will make the Chevrolet Ex-
press an even more valuable tool
and deliver savings worth up to
$1,000.”
The four new packages for

2018 group content – ordered in-
dividually in the past – at signifi-
cant savings to the customer are:

• Communications Package –
Sirius XM Satellite radio, Blue-
tooth, enhanced audio system
with AM/FM stereo with CD and
MP3 player, tilt-wheel and cruise
control, and leather-wrapped
steering wheel with controls.
• Safety Package – Rear Park

Assist and Side Blind Zone Alert,
heated mirrors, and tilt-wheel
and cruise control.
• Enhanced Convenience

Package – Remote keyless entry,
remote vehicle start, tilt-wheel
and cruise control, heated mir-
rors and trailering equipment,
which includes trailering hitch
platform and dual 4-pin/7-pin
sealed connector.
• Cargo Package – Easy-to-

clean spray-on cargo liner, which
allows drivers to haul materials
without a second thought to
scratches and scrapes.
Each package includes Chevro-

let’s 341-hp Vortec 6.0L V8 engine
and the Commercial Link telem-
atics system for a year. The
Vortec engine is a flex-fuel design
that gives a properly equipped
van a 9,600-lb. GVWR and a maxi-
mum trailering capacity of 10,000
pounds.

Chevy Offers Fleet Packages

In an effort to attract and con-
nect more mobility-focused start-
ups and other emerging high-
tech, automotive-focused compa-
nies, the Detroit Regional Cham-
ber, Michigan Economic Develop-
ment Corp. (MEDC) and WeWork
launched the PlanetM Landing
Zone.
This first-of-its-kind space will

serve as an environment where
startups with connected and au-
tomated transportation tech-
nologies can connect with
Detroit’s automotive and eco-
nomic development network,
said Detroit Regional Chamber
spokeswoman Tiffany Jones.
Ford Motor Co. is the first

automaker to join the partner-
ship via its City Solutions team
located on-site.
This new initiative will be

housed at WeWork’s Merchant’s
Row location in Detroit, Jones
said.
Located at 1449 Woodward

Ave., it is part of a global shared
workspace company with more
than 160 locations in 52 cities
and 16 countries, Jones said.
The PlanetM Landing Zone will

occupy 40 to 50 workspaces with
room for about 20 companies in
the first year of operation. Cur-
rently, :DriveSmart, Spatial, SPLT
and Sherpa Capital are tenants.
Selected companies will have

access to WeWork locations glob-
ally and a direct connection to
the MEDC through its PlanetM
and Pure Michigan Business Con-
nect program, Jones said, which
helps connect local and global
purchasers to suppliers of Michi-
gan goods and services, Jones
said.
The Chamber will house staff

members on-site who will pro-
vide services to these firms, that
can help connect them to the
marketplace and help them grow
more quickly.
Additionally, Jones said, the

PlanetM Landing Zone will pro-
vide connections to key automo-
tive industry and service
providers.
“Our region must be overly

competitive in next-generation
mobility. To complete this
ecosystem, we need to attract
more tech pioneers and entre-
preneurs to our region,” said
Sandy Baruah, Chamber presi-
dent and CEO.
The need for a soft landing

zone became more obvious,
Baruah said, after recent fact-
finding missions to high-tech
markets active in the automobili-
ty space like Silicon Valley, Israel
and the Netherlands, Baruah
said.
Early-stage firms in these mar-

kets are eager to access the
North American automotive in-
dustry that is centered in Detroit,
Baruah said, but they need assis-
tance with not only identifying
workspace but also connecting
to partners, customers, advisors,
economic development services
and capital that are familiar with
the North American automotive
marketplace.
The PlanetM Landing Zone will

be an important hub to cultivate
and deliver these services, Jones
said.
“The goal is to create a center

of gravity for emerging automo-
tive technology companies with
the ultimate objective of drawing
these firms into the community
on a permanent basis,” said Jeff
Mason, CEO for MEDC.
“MEDC’s PlanetM program is

predicated on customer service,
and this concept allows us to
provide that in a meaningful way,
right away.”
“We are excited to work with

the MEDC and the Detroit Re-
gional Chamber to launch this
initiative and support mobility-
focused startups in Detroit,”
said Megan Dodds, Midwest

community director for WeWork.
“These companies are innovat-

ing in the industry that the Mo-
tor City has fostered from the be-
ginning. In addition to continuing
to work closely with the city’s
startup, business and civic lead-
ers to drive Detroit forward, We-
Work is excited that this initia-
tive will further establish Detroit
as a thriving community for cre-
ators.”
“SPLT is thankful to the MEDC

and Detroit Regional Chamber
teams for making the space for
mobility innovators to work, co-
create and excel together. The
PlanetM Landing Zone has given
our team the room to grow," said
Anya Babbitt, CEO and founder
of SPLT.
“We are certain that this place

will be the cornerstone to the
larger movement in new mobility
technologies and the future of
Detroit. First Techstars, now the
PlanetM Landing Zone. We can’t
wait to continue our journey in
Michigan and beyond.”
“The Landing Zone,” said

Aaron Turk, senior executive of
strategy and business develop-
ment for the Detroit Economic
Growth Corporation, “fills an un-
met need in our ecosystem, sup-
ports business attraction efforts,
and is a major step toward driv-
ing density of activity. We look
forward to increased collabora-
tion with the state and regional
partners to position Detroit and
Michigan as the premier destina-
tion for high-growth companies.”
The ideal company for the

PlanetM Landing Zone, Jones
said, is a startup, either domes-
tic or international, interested in
bringing connected or automat-
ed technology into the North
American automotive ecosys-
tem.
To learn more, visit

http://www.planetmlanding-
zone.com/.

MEDC, WeWork Create Tech Environment
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Ford held a Wellbeing + Wanderlust @Ford event in Dearborn.

The future is coming and Ford
is prepared.
Ford Motor Company unveiled

its strategic update to investors,
detailing plans to leverage its
unique product strengths, trust-
ed brand and global scale to refo-
cus and thrive in an evolving and
disruptive period for the auto in-
dustry.
The Oct. 3 investor presenta-

tion follows a four-month deep
dive into Ford’s strategy and
business operations led by Presi-
dent and CEO Jim Hackett and
Ford’s senior leadership team.
Hackett said Ford will improve

its operational fitness, refocus
capital allocation and accelerate
the introduction of smart vehi-
cles and services.
“Ford was built on the belief

that freedom of movement drives
human progress,” said Hackett,
who became Ford president and
CEO on May 22. “It’s a belief that
has always fueled our passion to
create great cars and trucks. And
today, it drives our commitment
to become the world’s most
trusted mobility company, de-
signing smart vehicles for a
smart world that help people
move more safely, confidently
and freely.”
Reiterating its long-term goal

of an 8 percent automotive oper-
ating margin, Hackett said Ford
will embrace the profound tech-
nological changes and new com-
petition buffeting the industry.
To deliver, the company is ex-
panding its scope to include ve-
hicles and services – all designed
around human-centered experi-
ences. The company will tap its
strengths integrating hardware
and software in complex devices,
its proven ability to deliver scale
and the trust tied to the Ford
brand.
Specifically, Ford is:

• Accelerating the introduc-
tion of connected, smart vehicles
and services customers want
and value. By 2019, 100 percent
of Ford’s new U.S. vehicles will be
built with connectivity. The com-
pany has similarly aggressive
plans for China and other mar-
kets, where 90 percent of Ford’s
new global vehicles will feature
connectivity by 2020.
• Rapidly improving fitness to

lower costs, release capital and
finance growth. Ford is attacking
costs, reducing automotive cost
growth by 50 percent through
2022. As part of this, the compa-
ny is targeting $10 billion in in-
cremental material cost reduc-
tions. The team also is reducing
engineering costs by $4 billion
from planned levels over the next
five years by increasing use of
common parts across its full line
of vehicles, reducing order com-
plexity and building fewer proto-
types.
• Allocating capital where

Ford can win the future. This
starts with the company reallo-
cating $7 billion of capital from
cars to SUVs and trucks, includ-
ing the Ranger and EcoSport in
North America and the all-new
Bronco globally. Ford also has
plans to build the next-genera-
tion Focus for North America in
China, saving capital investment
and ongoing costs. Further, Ford
is reducing internal combustion
engine capital expenditures by
one-third and redeploying that
capital into electrification – on
top of the previously announced
$4.5 billion investment.
• Embracing partnerships.

Ford will continue to leverage
partnerships, remain active in
M&A and collaborate to acceler-
ate R&D. The company recently
announced it was exploring a
strategic alliance with Mahindra

Group as it transforms its busi-
ness in India, and Zoyte with the
intention of developing a new
line of low-cost all-electric pas-
senger vehicles in China. When it
comes to autonomous vehicle
development, the company re-
cently announced a relationship
with Lyft to work toward com-
mercialization and a collabora-
tion with Domino’s Pizza to re-
search the customer experience
of delivery services.
• Expanding electric vehicle

revenue opportunities. The com-
pany recently announced a dedi-
cated electrification team within
Ford, focused exclusively on cre-
ating an ecosystem of products
and services for electric vehicles
and the unique opportunities
they provide. This builds on
Ford’s earlier commitment to de-
liver 13 new electric vehicles in
the next five years, including F-
150 Hybrid, Mustang Hybrid,
Transit Custom plug-in hybrid,
an autonomous vehicle hybrid,
Ford Police Responder Hybrid
Sedan, and a fully electric small
SUV.
“When you’re a long-lived com-

pany that has had success over
multiple decades the decision to
change is not easy – culturally
or operationally,” Hackett said.
“Ultimately, though, we must ac-
cept the virtues that brought us
success over the past century
are really no guarantee of future
success.”
At the same time, Ford is re-

designing its operations to better
compete in this disruptive era.
Hackett cites as a template the

example of how the company
reimagined the all-new 2015 F-
150.
Since then, the F-Series has

gained market share and the
average transaction price has
increased 16 percent. It has im-

proved fuel economy and in-
creased capability for customers,
thanks in part to a 700-pound
weight reduction that helped
make the F-150 the company’s
most positive contributor to
CAFE standards for model year
2018.
Additionally, 90 percent of the

manufacturing equipment can be
reused for the next-generation F-
150, reducing future capital re-
quirements. Finally, the innova-
tion on aluminum and light
weighting will pay off across a
range of Ford trucks and SUVs.
“We believe Ford will achieve

its competitive advantage by fo-
cusing deeply on our customers
– whether they’re drivers, riders
or cities – and that’s where we
are playing to win,” Hackett said.

Hackett: Ford to Speed Up Smart Vehicle Intros

Ford CEO Jim Hackett

Ford believes it takes a strong,
healthy and happy workforce to
make great cars.
To that end, Ford is helping to

make employee lives better by
providing new families more time
to develop crucial bonds, design-
ing a new Dearborn campus to
support worker wellness, and of-
fering a “Wellbeing + Wanderlust
@Ford” event to build excitement
among employees about focus-
ing on their health.
As part of the new approach to

achieving well-being, Ford spokes-
woman Monique Brentley said
Ford is initiating a New Parent
Days benefit for its U.S. salaried
employees.
New Parent Days include 10

days of flexible paid leave for fa-
thers and adoptive parents that
can be taken anytime during the
first year following the birth or
adoption of a child.
Mothers recovering from birth

can also take the additional 10
days anytime in the first year, or
add it to their maternity leave,
for up to 10 paid weeks off,
Brentley said.
“We are tipping the scales in

favor of more flexibility, giving
parents a better opportunity to
secure the bonds that are so
essential to a child’s future well-
being,” said Kiersten Robinson,
executive director, Ford human
resources, global markets. “We
believe helping employees live
healthier lives and reducing
stress will go a long way toward

ensuring better personal and
professional productivity, while
improving the fitness of the com-
pany overall.”
In addition to continuing to of-

fer traditional health benefits,
Ford is shifting to a more holistic
approach focused on individual
well-being, Robinson said.
The company will continue to

offer traditional health benefits
as part of a comprehensive ap-
proach that aims to ensure op-
portunities for employees to find
not only professional fulfillment,
social inclusion and financial sta-
bility, but also to achieve a bal-
ance of physical, mental and
emotional health.
Promoting well-being in the

workplace is not just a company
priority – it’s what people want.
Nearly 80 percent of American
adults believe mindfulness mat-
ters, that it’s not just a fad, while
58 percent say they consciously
try to disconnect from their de-
vices to improve their well-being,
according to Ford’s 2016 Trend
Report.
Bettering individual well-being

and improving company fitness
go hand-in-hand, Robinson said.
Ford’s Dearborn campus trans-

formation is playing a significant
role in the company’s enhanced
approach to employee well-be-
ing.
The 10-year project includes

redesigned office space with a fo-
cus on wellness, collaboration
and sustainability.

Ford Promotes Employee
Well-Being with Classes

DETROIT (AP) – The Ford Mo-
tor Co. Fund is bringing a center
to Detroit’s east side to help in-
crease educational opportuni-
ties for students and access to
services for neighborhood resi-
dents.
A formal opening at the Ford

Resource and Engagement Cen-
ter was held on the morning of
Oct. 6 at Fisher Magnet Upper
Academy.
Community members were

able to visit the center that day
and see what the staff and the
Foundation are attempting to do.
A wing of the school has been

converted into a community cen-
ter to service those who live in
the neighborhood.
About 20 nonprofits will have

rent-free space in the building.
Grants from Ford will allow the
organizations to offer free educa-
tion, job training, food distribu-
tion and other programs.
Officials say it’s a 5-year, $5

million investment in Fisher
Magnet Upper Academy.
The center will be managed by

the Detroit Public Schools Foun-
dation. It’s modeled after a simi-
lar center, also funded by the
Ford Fund. The Ford Resource
and Engagement Center (FREC)
is a client-directed community
center where people can learn
new skills, obtain needed servic-
es and develop new talents.

Ford Fund Helps
Support New

School in Detroit
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Lifetime Warranty On ALL Repairs • We Work With ALL Insurance Companies

*One Discount Per Visit

*One Discount Per Visit With minimum $1,500.00 collision repair.
Valid through December 31, 2017.

With minimum $1,500.00 collision repair.
3 day rental, based on availability
Valid through December 31, 2017.

Providing
full service

glass repair and
replacement
for all makes
and models.

61,000 sq. ft.

COLLISION CENTER
SERVICING ALL MAKES AND MODELS • PICK UP & DELIVERY

Lake Orion

2015

Place

Readers’ Choice

st1
• Servicing all makes and models (including
light & medium duty trucks) foreign or
domestic
• Incredibly fast repair time
• All vehicles serviced by Certified Master
technicians in auto body repair,
mechanics, and refinishing
• Brand new state of the art spray booths
and equipment
• New dustless repair system
• Vehicle safety and performance is top
priority. We make sure that the structural
restoration of the vehicle meets or beats
manufacturer’s recommended
specifications
• Alternative transportation available
• Courtesy detail
• Lifetime warranty on all body work
performed (Ask for details)

Located just south of Palace Chrysler Dodge Jeep Ram at:
4800 South Lapeer Road • Lake Orion, MI
248-276-6653 • Fax 248-340-0105

HOURS: Mon.-Thurs. 7:30am-6:00pm • Fri. 7:30am-5:00pm

We’re Green!Our collision center recycles and uses environmentally friendly
paints and practices when working on your vehicle.

Corporate Car Approved • Corporate Glass Repair

2222000011111111•••• 2222000011112222
2222000011113333
2222000011114444

We offer you…

You simply need to…

We’ll give you a quote promptly!

e Estimate
www.palacecollision.comWe offer you…

• The Convenience of getting an FREE estimate without
leaving your home or office.
• The ability to receive a fast, professional quote on light
damage to your vehicle.
• Information on the cost to repair your vehicle to help
you determine if a claim should be filed.

You simply need to…
1. Take photos of the damaged area of your vehicle with
your digital camera or cell phone.

2. Visit our website www.palacecj.com - then click link to
collision center

3. Fill-out the brief form and attach your photos

We’ll give you a quote promptly!

CAUTION
DRIVERS

Don’t be caught
by the deer in
headlights!!

Loaner Car

Oil Change
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