
Where spirited driving meets
attainable luxury and sleek,
sporty design meets modern use-
fulness, drivers will find the 2018
Buick Regal GS – a car for com-
mutes that are anything but com-
mon.
At least that’s the goal, said

GM spokesman Michael Ofiara
when the 2018 Regal was un-
veiled last week.
The Regal has been designed

to be the brand’s most dramatic
expression of design and dynam-
ics with the new model balancing
these key characteristics to pro-

vide customers excellent driving
performance every day and in
every season, Ofiara said.
The 2018 Regal GS advances

the nameplate with 51 more
horsepower than the model it re-
places, more refined transmis-
sion and AWD technology, new,
heated/cooled and massaging
performance seats and the
added functionality and style of a
five-door sportback design, said
Duncan Aldred, vice president,
Global Buick and GMC.

Buick’s Aldred: 2018 Regal
Offers More Technology
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2018 Buick Regal

The 2016 Dodge Roadkill Nights proved so popular last year that the brand is bringing it back for 2017.

Participant registration is offi-
cially open for drag racing on
Woodward Avenue. Racing takes
place August 12, 2017, at “Road-
kill Nights Powered by Dodge,”
TEN: The Enthusiast Network’s
popular drag racing event and
car festival at M1 Concourse in
Pontiac.

Once again, Roadkill Nights’
legal street drag racing is bigger
and better than ever, with a total
cash purse of $29,000, said Fiat
Chrysler spokeswoman Eileen
Wunderlich.
As part of the overall money

up for grabs, $10,000 will be
awarded to the quickest Dodge

car (must be powered by a
Dodge engine), Wunderlich said.
Race fans will have until

Wednesday, July 26, to submit
their Roadkill Nights drag racing
application. The application asks
the drag racing candidates sever-

Registration for FCA ‘Roadkill’ Now Open
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by Jim Stickford

Open for business. That was
the message that staff at Buff
Whelan Chevrolet on Van Dyke in
Sterling Heights wanted to get
out on July 19, the day after a fire
completely destroyed the dealer-
ship’s service center.
Tom Bechtell, general sales

manager at Buff Whelan, said the
fire started shortly after closing
time on July 18.
“I was driving home to

Chesterfield when I received no-
tice of the fire,” Bechtell said. “I
immediately turned around and
headed back to the dealership.”
According to the Sterling

Heights fire department, the first
call came in at about 7:20 p.m. on
July 18.
“When we received the call, we

sent the regular three trucks,”
said Edwin Miller, battalion chief
for the Sterling Heights fire de-
partment, speaking to the media
the day after the fire.
“(Firefighters) called for help

as soon as they got to the scene
and saw the size of the fire.
Trucks and other units from a
total of 12 townships and cities in
Macomb County were used to
fight the fire. As far as anyone
can remember, this four-alarm
fire was the biggest fire we’ve

seen in Sterling Heights in living
memory.”
Bechtell said that the fire could

have been much worse.
“Our showroom and our used-

car operations weren’t affected
by the fire,” Bechtell said. “The
body shop, which is right by the

service center, suffered some
minor damage because of the
fire, but we don’t expect it to be
out of operation. Our message to
the public is that Buff Whelan is
open for business.”
Bechtell said the dealership,

which employs a total of 182 peo-

ple, will try to keep its repair
business going. They will use
other facilities and if they can’t
fix a car right away, they will give
the customer a loaner at no cost.
“We can’t change what hap-

Four-Alarm Fire Can’t Shut Down Buff Whelan Chevrolet

Buff Whelan Chevrolet dealership’s showroom was not harmed... ...but the service center, where the fire started, collapsed.

Baker, left, and Annes discuss conference as Q&A session neared end.

by Jim Stickford

Macomb Community College’s
(MCC) Warren Campus last week
was home to the 2017 North
American Council of Automotive
Teachers (NACAT) Conference.
The annual event brings to-

gether educators who specialize
in the auto industry from across
the country to discuss and ex-
plore issues that affect them.
This was the 44th NACAT Con-

ference and was co-hosted by
The Center for Advanced Auto-
motive Technology and MCC at
the school’s Warren campus

July 16-21 was chosen as the
location of this year’s gathering.
This year’s keynote speakers

were Tim Anness, director of
Jeep Forward Exteriors at Fiat
Chrysler; and Brian C. Baker, a re-
tired GM designer and current in-
dustry consultant. They spoke
on Monday July 17.
Baker, who also teaches at the

Center for Creative Studies in De-
troit, spoke about the impor-
tance of teaching a passion for
cars and for the automotive in-
dustry.
Anness spoke about design

expectations for modern con-

sumers, adding that it’s impor-
tant to have that next generation
of designers who have been
trained in STEAM (science, tech-
nology, engineering, arts and
mathematics) concepts.
That’s why Fiat Chrysler sup-

ports STEAM programs at local
high schools in and around De-
troit, as well as programs that en-
courage STEAM education
across the country, he said.
“We really like what they’re do-

ing at MCC with the school’s digi-
tal sculpting program,” Anness

MCC Hosts National Automotive Gathering
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said. “But you still have to see
and touch a full-scaled design,
which is why we also need tradi-
tional clay sculptors.”
Having trained designers who

understand a brand’s look is im-
portant, Anness said, because,
given the requirements of fuel effi-
ciency and aerodynamics, it’s
more difficult than ever to main-
tain a brand’s look.
And the education today’s auto

designers need can often be
obtained at community colleges,
he said. FCA hired three or four
contract employees and co-op in-
terns a year for their skills in digi-
tal sculpting.
“The public needs to know,”

said Anness, “that these fantastic
options at community colleges
exist for students who have the
desire to create and design the
cars of the future. They just need
the willingness to learn and the
patience to fail. And thanks to
programs that schools like MCC
have, they can often get the train-
ing they need without going into
financial distress.”
Anness said that as long as

OEMs promote the importance of
the work, they will be able to find
students with the desire and skills
to be designers. That’s important,
he said, because the next genera-
tion of cars will be greatly influ-
enced by today’s young con-
sumers.
That’s why it’s important for

groups like NACAT to fight for art
classes, Anness said.
“I didn’t do well in math, that’s

why I’m not an engineer,” Anness
said. “But my passion was there,
and there are students today with
that passion and they need art
classes to help them realize that
passion. That’s what happened to
me.”
Baker agreed with that, but said

there is also a need for designers

to understand the engineering
side of things.
“The great difference between

now and when I started in design
is reflected in the fact that when I
started, it was called styling –
now it’s called design.”
Computer Assisted Design pro-

grams (CAD) allow designers to
develop designs that can be test-
ed in terms of strength, safety and
aerodynamics in a computer. This
actually opens up avenues for de-
signers because they can now
create and test so many more de-
signs than in the past, Baker said.
But he said that Anness was

right when he said there is still a
need for full-size clay mockups of
designs. Something that looks
great on a computer screen does-
n’t always look great full scale in
the real world.
Baker also said that while pas-

sion is important for tomorrow’s
designers, they need to have a ba-
sic understanding of the engineer-
ing that goes into a modern car.
For example, LED lights give de-
signers so many more options
and choices, but lights have strict
safety requirements and these re-
quirements define the parameters
in which designers must work.
And tomorrow’s car will be

“transportation” systems as
much as they are cars, Baker said.
He preaches to his students a five
“P” philosophy they must take in-
to account when designing a vehi-
cle.
The first is purpose. What’s the

vehicle designed to do? Go fast?
Transport a large family?
The second is people. How

many people will the vehicle fit?
Too often, designers forget that
people actually will sit in a car
they design.
The third P is package. What

goes in the vehicle. The fourth is
proportion. A vehicle has to have
proportion. And the final P is pas-
sion.
“You can’t teach passion,” Bak-

er said. “But you can teach people
how to harness their passion.
“It’s funny – whenever I visit an

OEM’s facility, I can always find
the parking lot where designers
have parked their cars. A good
designer designs with his whole
heart.”
Another point Baker made was

that there are relatively few de-
signers. A few thousand deter-

mine what vehicles look like
around the globe.
“We don’t need a lot of design-

ers, what we need are a lot of peo-
ple who buy the products they
design,” Baker said.
One thing Baker said he has

found during his long career –
which included 25 years at GM –
was that design is a talent. He
said that designers could often
pick up enough engineering to be
good at their jobs, but the engi-
neers he knew who tried to pick
up designing couldn’t “get out of
the engineering box.”
Ultimately, design is a balance

of art and science, said Baker. A
car has to be functional and well-
engineered, and it has to look
great.
“Another thing I’ve noticed is

that each car company has its
own culture and that culture af-
fects how vehicles look,” Baker
said. “You could give GM design-
ers the engineering specs and
first-draft drawings of a Ford
Mustang, and I can guarantee

that the vehicle they would come
up with would look more like a
GM product than a Ford. It’s be-
cause GM’s culture is different
from Ford’s.”
Anness said that design is im-

portant for the reasons Baker
stated, but he warned against de-
sign for the sake of design. He
likes to follow what he calls the
paperclip principle. A paperclip is
simple, easy to use and fulfills its
function beautifully. There’s no
reason to come up with a fancier
design.
That same principle can apply

to cars. Anness said that he’s
heard of designers who are work-
ing on ways to develop expensive
and complicated systems to
change a car’s color to suit the
owner’s whims on any given day.
In the end, Anness said, it’s

people like the teachers attending
the NACAT event at MCC that will
inspire the designers of the fu-
ture.
That’s a great responsibility

and an honor, he said.
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WARREN URGENTCARE

“We Care”
URGENT CARE FOR ACCIDENTS AND INJURY

ADULT & PEDIATRIC ILLNESS
Digital X-Rays, EKG and Lab Work, On-Site Lab Service, Strep, Mono,
Pregnancy & Urine Testing, Vaccinations, Sports & School Physicals,

Occupational Medicine, Work-Related Injuries,
Pre-Hire Physicals (BAT & Urine Screening)

SPECIAL ON SPORTS PHYSICAL $25.00 State-of-the-Art Facility

8am-10pm • 7 Days a week • 365 Days a Year
“Bringing Quality Urgent Care To Your Neighborhood”

586-276-8200
31700 Van Dyke • Warren, MI 48093

On Van Dyke Rd., between 13 & 14 Mile in
St. John’s Windemere Park

OTHER CONVENIENT LOCATIONS:

ATTENTION
Chrysler, GM, Ford

Employees, we’re within
2 miles of your plants

HAP & BCN
NO Referrals Needed!
www.warrenurgentcare.com

FLU SHOTS

Woodland Urgent Care
22341 W. 8 Mile Road

Detroit

313-387-8700

N. East Macomb Urgent Care
43900 Garfield, Suite 121

Clinton Township

586-868-2600

BRAKE SPECIAL

$22995
Most F.W.D. U.S. Cars • In-store offer ends 7-31-17

Check Our Price on
Tune Ups, Water Pumps,

Heater Cores & Other Repairs

DELUXE OIL
CHANGE
SPECIAL

Up To 5 Qts. Of
Oil Lube & Filter

•
No Disposal Fee

Includes topping off fluids

7-31-17

MMMMAAAAKKKKEEEE UUUUSSSS YYYYOOOOUUUURRRR FFFFIIII RRRRSSSSTTTT CCCCHHHHOOOOIIIICCCCEEEE

WARREN • 586-757-7203

$2336

MUFFLER & BRAKE SERVICE
23252 VAN DYKE
3 Blocks North of 9 Mile

HOURS: Mon.-Fri. 7:30am-5pm; Sat.-Closed

• Front Premium Disc Brake Pads

• 2 New Front Rotors

• Labor Included

RRAADDIIAATTOORR PPOOWWEERR
FFLLUUSSHH && FFIILLLL CCOOOOLLAANNTT SSYYSSTTEEMM

$7995
7-31-17

Extended Life
Coolant 

& G05 Extra

Veteran Auto Designers Talk of Industry’s Design Future

The Macomb Community Col-
lege Board of Trustees has ap-
proved the appointment of
William Tammone, Ph.D., as the
college’s next provost and vice
president of the Learning Unit.
He will be officially joining Ma-

comb on Aug. 7, and is replacing
James O. Sawyer IV, Ed.D., who be-
came Macomb’s president on July
1, said Jeanne Nicol, director of
Public Relations for MCC.
Tammone has 20 years’ experi-

ence as a community college ad-
ministrator and wasmost recently
provost and vice president for Ac-
ademic Affairs of the Colorado
Community College System,
which encompasses 13 colleges
and served approximately 138,000
students in the 2016 academic
year.
Prior to that, he served as

provost and interim president of
Illinois Central College, spent 12
years in several academic admin-
istrator roles at Montcalm Com-
munity College in Sidney, Mich.,
and began his administrative ca-
reer at Ivy Tech State College in
Columbus, Ind., in 1997 as director
of instructional affairs.
Tammone is a peer reviewer

with the Higher Learning Commis-
sion, one of six regional institu-
tional accreditors in the United
States that provides institutional
accreditation to degree-granting
post-secondary educational insti-
tutions.
He holds a bachelor of arts in bi-

ology, and a master of science in
human biology and medicine from
the University of Chicago, and a
master of arts and a doctor of phi-
losophy in history and philosophy
of science from Indiana University.

MCC Appoints New Provost

William Tammone

BorgWarner entered into a de-
finitive agreement on July 17 to
acquire Sevcon, Inc., a global
player in electrification tech-
nologies.
Sevcon complements Borg-

Warner’s power electronics ca-
pabilities utilized to provide
electrified propulsion solutions,
said BorgWarner spokesman
Patrick Nolan.
“This acquisition supports our

existing strategy to supply lead-
ing technology for all types of
propulsion systems: combus-
tion, hybrid and electric,” said
James Verrier, president and
CEO of BorgWarner. “We look for-
ward to welcoming Sevcon’s
talented employees to Borg-
Warner.”
The completion of the transac-

tion is subject to certain terms
and conditions, Nolan said, in-
cluding the approval of Sevcon’s
stockholders and receipt of re-
quired competition law ap-
proval.
The expected enterprise value

of the transaction at closing is
approximately $200 million. The
transaction is expected to close
in the fourth quarter of 2017 sub-
ject to the satisfaction of closing
conditions.
Sevcon is a global supplier of

control and power solutions for
zero-emission, electric and hy-
brid vehicles, Nolan said.

BorgWarner
Acquiring New
Auto Supplier

Meritor, Inc. of Troy has
named Cheri Lantz as vice presi-
dent and chief strategy officer,
effective immediately.
“Cheri’s extensive background

as a results-focused executive in
the commercial vehicle and in-
dustrial sectors will greatly ben-
efit Meritor as the company con-
tinues its transformation fo-
cused on profitable growth,”
said Jay Craig, CEO and presi-
dent of Meritor.
“We welcome her to Meritor

and look forward to her leader-
ship in this critical area.”
Lantz will have a key role in

driving Meritor’s long-term rev-
enue growth, said Meritor
spokeswoman Krista Sohm.
Lantz will work closely with

the company’s business leaders
to identify and assess long-term
growth strategies for business
units and the overall corpora-
tion. Meritor, Inc. is a global sup-
plier of drivetrain, mobility, brak-
ing and aftermarket solutions for
commercial vehicle and industri-
al markets.

Meritor Names
Lantz as Chief
Strategy Officer

http://www.detroitautoscene.com
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Must qualify for Chrysler Employee Advantage discount for all sale prices and lease payments. *Plus tax, title, license, CVR and doc fee and destination charge. **All leases based on 10,000 miles per year. Plus tax, title,
license and doc fee and destination charge. No security deposit required. Must qualify for preferred credit rating, not everyone will qualify. All rebates assigned to dealer. Save even more with military rebate. Sale prices
and lease payments include consumer cash rebate, lease cash, and Chrysler Capital Bonus Cash. Must finance through Chrysler Capital. Not everyone will qualify subject to credit approval. Pictures may not represent
actual vehicles. Must take delivery from dealer inventory by 7/31/2017.

SALE PRICE
$32,168

2017 RAM
1500 SLT Crew Cab Big Horn 4x4

LEASE FOR
$1999 DOWN
MSRP $46,600

WITH RETURNING LEASE

$145*
24 MO.
10K

2017 JEEP
RENEGADE LATITUDE 4X4

LEASE FOR
$1999 DOWN
MSRP $26,970

$109*
24 MO.
10K

2017 DODGE
CHALLENGER R/T

LEASE FOR
$1999 DOWN
MSRP $37,480

$111*
24 MO.
10K

• Saturday 9:00AM-2:00PM

SALE PRICE
$28,296

2017 CHRYSLER
PACIFICA TOURING L

LEASE FOR
$1999 DOWN
MSRP $35,715

$229*
36 MO.
10K

SALE PRICE
$29,497

SALE PRICE
$19,640

If you want to get to Sesame
Street, Fiat Chrysler can help
you.

As of July 17, Fiat Chrysler be-
came a proud sponsor and sup-
porter of “Sesame Street,” a com-
mitment that includes support-
ing the show on PBS and new
original content on Chrysler’s
digital platforms, said Tim Ku-
niskis, head of Passenger Car
Brands – Dodge, SRT, Chrysler
and FIAT, FCA – North America.

“‘Sesame Street’ has a powerful
connection with families and this
partnership allows the Chrysler
brand to support their work
around the world,” said Kuniskis.

“As a trusted family brand, we
were looking for a like-minded
partner who possessed a
thoughtful and engaging ap-
proach.

“With our all-new Chrysler
Pacifica minivan, we wanted to
help educate parents about its
unprecedented 115 safety, secu-
rity and technology innovations
– and who better than ‘Sesame
Street,’ which has been reaching
and educating families for almost
50 years.”

“Partnering with Chrysler will
help us extend our reach in new
and creative ways, and support
Sesame Workshop’s nonprofit
mission to help kids grow
smarter, stronger and kinder,”
said Steve Youngwood, COO of
Sesame Workshop.

“We’re thrilled to work with a
brand that stands for a deep
commitment to families and chil-
dren.”

In addition to sponsoring the
show on PBS, Kuniskis said
Chrysler is creating a multimedia
campaign that will pair Sesame
characters and the Chrysler Paci-
fica and Chrysler Pacifica Hybrid
in 10 co-branded videos for par-
ents that were launched on July
17 across the brand’s digital and
social channels, including Face-
book, Twitter and Instagram.

The first four videos, which
can be viewed now on Chrysler’s
YouTube channel, take viewers
on an unexpected ride as the
Muppets play “Listen, Drive, Sur-
prise!,” a new game show hosted
by Guy Smiley.

The campaign was created and
produced in partnership with
Mediabrands Society, the social
Agency of Record for FCA US.

Sesame Workshop is the non-
profit media and educational or-
ganization behind Sesame Street,
the pioneering television show
that has been reaching and
teaching children since 1969,
said Sesame Workshop spokes-
woman Alicia Durand.

“Today, Sesame Workshop is
an innovative force for change,
with a mission to help kids
everywhere grow smarter,
stronger, and kinder,” Durand
said.

Fiat Chrysler Now Drives
You to Sesame Street

Bert drives a Pacifica with Ernie in the passenger seat.

WASHINGTON (AP) – A House
panel on July 19 backed legisla-
tion designed to allow automak-
ers to increase the testing of self-
driving cars on U.S. roads.

The bill would let automakers
deploy up to 100,000 self-driving
vehicles without meeting exist-
ing auto safety standards, a
move designed to boost testing
of new technology.

The current cap for such ex-
emptions is 2,500. The bill would
also require manufacturers to re-
port information about all crash-
es involving the exempted cars
and give the Transportation sec-
retary authority to halt the ex-
emptions for any manufacturer if
a defect is discovered.

“We want aggressive oversight
of the industry, but with the flex-
ibility needed to test and gener-
ate the safest and most afford-
able technologies possible,” said
Rep. Greg Walden, R-Ore., the
chairman of the House Energy
and Commerce Committee,
which could take up the bill as
early as this week.

A subcommittee approved the
bill by voice vote. The full House
would not act on the bill until
September at the earliest, giving
lawmakers more time to work
out changes designed to increase
support for the measure.

A top priority for lawmakers
and the automotive industry is
to limit states on regulations.
Generally, the federal govern-
ment regulates the vehicle while
states regulate the driver.

The bill would prohibit any

state or municipality from impos-
ing its own laws related to the
design and construction of self-
driving cars.

Federal officials say 94 percent
of auto accidents are caused by
human error, so self-driving tech-
nology has the potential to save
thousands of lives and improve
the mobility of many elderly and
disabled Americans.

“We can forget about the Jet-
sons, the future of the automo-
bile is here,” said Rep. Fred Up-
ton, R-Mich. “The automotive in-
dustry is revolutionizing how we
are going to get around for
decades to come.”

Self-Driving Car Tests OK?

WARREN, Ohio (AP) – Authori-
ties say more than 400 pounds
(181 kilograms) of marijuana has
been found in 15 new cars made
in Mexico and shipped to Ohio
and Pennsylvania to sell.

A drug task force in Ohio’s
Portage County was called to a
Ford dealership July 15 after a
service department employee
found a package of pressed mari-
juana in a spare tire compart-
ment during a vehicle inspec-
tion.

Investigators then went to a
rail yard near Warren and found
more packages in the trunks of
Ford Fusions pressed into the
shape of a spare tire. Additional
packages were found at other
northeast Ohio dealerships and
one in Pennsylvania.

Ford Dealership Finds
‘Mexican Pot’ in Car
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The 2018 Dodge Challenger
SRT Demon is arriving in dealer-
ships this fall.
And Dodge believes that a

powerful car needs powerful in-
surance, which is why the brand
named Hagerty as the official in-
surance provider of the SRT
Challenger Demon. Its policies
have been specifically tailored to
give Demon owners specialized
insurance coverage and the abili-
ty to enjoy their new perform-
ance machine, said FCA spokes-
woman Eileen Wunderlich.
“We are living in the golden

age of automotive performance,
and the Demon is the latest ex-
ample that speaks directly to the
hearts of enthusiasts,” said
McKeel Hagerty, CEO – Hagerty.
“The insurance industry had a

hand in ending the first great
muscle car era, and we’re here to
make sure history doesn’t repeat
itself.”
The Dodge Challenger SRT De-

mon is the first-ever production
car to do a front-wheel lift, as
certified by Guinness World
Records, and it’s the world’s
fastest quarter-mile production
car with an elapsed time (ET) of
9.65 seconds at 140 miles per
hour (mph), as certified by the
National Hot Rod Association
(NHRA), Wunderlich said. It also
registers the highest g-force (1.8
g) ever recorded at launch in a
production car, he said.
“The 2018 Dodge Challenger

SRT Demon isn’t just the indus-
try’s first and only purpose-built
street-legal production drag car,
it is also the world’s first drag
car that you actually want to
drive on the street,” said Tim Ku-
niskis, head of Passenger Car
Brands – Dodge, SRT, Chrysler
and FIAT, FCA – North America.
“We didn’t build the Demon to

be a halo car that never sees the
light of day – we want to make
sure that Demon owners have
access to the insurance they
need to get these cars out on the
street, for all the Dodge//SRT en-
thusiasts to see and appreciate
their performance.”
Hagerty’s coverage for the De-

mon will be the same Guaran-
teed Value policy that is provid-
ed to all vehicles that qualify for
their program.
Unlike traditional auto policies

for daily driven vehicles, the ve-
hicle’s value is established at the
time the policy is issued. This
eliminates the need for any nego-
tiation on value should the vehi-
cle experience a total covered
loss.

Insurance for
Dodge Challenger

SRT Demon

PROVIDENCE, R.I. (AP) – An
automobile dealers’ group in
Rhode Island is pushing back
against Democratic Gov. Gina
Raimondo’s expressed interest
in bringing Tesla cars to the
state.
The Rhode Island Automobile

Dealers Association says interest
in bringing Tesla Motors to the
state would be detrimental to
small businesses.
WPRI-TV reports Raimondo

said July 15 she’d like to bring
the electric cars to be sold in-
state after a speech by Tesla’s
Elon Musk at the National Gover-
nors Association conference.
Tesla sells cars directly from

the company. State law in Rhode
Island currently prohibits auto-
motive manufacturers from sell-
ing directly to customers with-
out using a dealership.
Jack Perkins, executive vice

president of the dealers’ group,
says the laws are good for small
businesses in Rhode Island, and
says competing dealers offer
better prices.

State Questions
Dealerless Tesla
Sales Proposal



pened,” Bechtell said. “We can
only work on dealing with the af-
termath of the fire. We cherish
our employees at Buff Whelan
and we will work to help them
out during this situation.”
Bechtell said he doesn’t know

how long it will take to get every-
thing back to normal.
“But I can tell you one thing,”

Bechtell said. “We won’t be lolly-
gagging. We want to continue to
provide the great service we
always have to our customers.”
When asked what he was most

worried about, Bechtell said he
was most worried about selling
800 cars.
Determining the total amount

of damage was going to take
time, Bechtell said. The insur-
ance companies will have their
say and, while a couple of vehi-
cles inside the service center
were totalled, determining the
amount of damage to vehicles
near the fire because of heat
damage will take some time. Ini-
tial estimates indicated that be-

tween 10 and 20 vehicles might
be considered totalled.
Bechtell also credited Buff

Whelan employees for showing
up ready to work the day after
the fire. They helped move vehi-
cles as required.
“They want to be here to help,”

Bechtell said. “I feel like I lost my
best friend. As much as you
might want to be angry, I know
there will be some major work to
be done. This wasn’t just a build-
ing, it was a part of the family.”
Bechtell said the service cen-

ter was built in 1972 when Buff
Whelan moved to its current lo-
cation in Sterling Heights.
“I will tell you the thing that

surprised me most was the
scope of the damage caused by
the fire at the service center,”
Bechtell said. “It was a steel
building with a concrete floor.
But the heat was so intense that
steel and cars were melted.
That’s an amazing thing to see. A
steel building that was melted.”
Miller praised Macomb Coun-

ty’s mutual aid program for the
help sent to the city. This aid pre-

vented the fire from spreading to
other parts of the dealership and
vehicles parked around the serv-
ice center.
“I want to thank all the people

from Utica, Macomb Township,
Fraser, Roseville, the Detroit Ar-
senal in Warren, Washington
Township, Shelby Township,
Clinton Township, St. Clair
Shores, Warren, Mount Clemens
and Chesterfield Township for
helping out,” Miller said.
“St. Clair Shores and Chester-

field Township also provided
backup to handle any other calls
that night. And backup was need-
ed. We had a couple of other
calls, including an apartment
fire.”
Miller declined to comment on

rumors that the fire may have
been started by the cleaning
crew accidentally knocking over
chemicals.
“The cause of the fire is under

investigation and we won’t make
any comments until the official
report is in,” Miller said. “I can
say that we have received no re-
ports of injuries from the fire.”

Miller described the Buff Whe-
lan service center as a “total
loss,” but said the fire could have
been worse.
Once the fire was extinguished,

Miller said, the Sterling Heights
fire department had to secure
the scene, investigate the cause
and prevent hazardous materials
from leaking into the ground.

“The service center contained
many different chemicals, includ-
ing motor oil, and things like
transmission fluid, brake fluid,
things like that,” Miller said.
“Because it was a service cen-

ter, these items were stored in
large amounts. So far, we haven’t
seen any indication of the ground
being contaminated.”

CONTINUED FROM PAGE 1
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Four-Alarm Fire Can’t Shut Down Buff Whelan Chevrolet

Fire completely gutted Buff Whelan’s service center.

It’s summer and for many that
means a couple of things – ice
cream and car cruising.
Ford knows that and now two

cool classics came together this
summer as Ford introduced a
limited-edition Mustang-inspired
Orange Fury ice cream sandwich,
created using Coolhaus Premium
Ice Cream – the nationally sweet-
treat brand known for unique fla-
vors you can’t find anywhere
else, said Ford spokesman Dan
Jones.
Just in time for National Ice

Cream Day on July 16, limited-
edition ice cream sandwiches
were given out for free for four
days beginning on July 14, Jones
said, at various locations in New
York City in a Coolhaus ice cream
truck outfitted with 2018 Mus-
tang decals.
Ice cream lovers were also able

to enjoy the sweets at the Cool-
haus shop in Culver City, Calif.,
as well, Jones said.
Inspired by the new Orange

Fury exterior color available on
the 2018 Ford Mustang, the treats
were the result of Ford color and
materials design manager Barb
Whalen engaging the creative
Coolhaus product developers to
capture the essence of the iconic
pony car and its eye-popping
new color, Jones said.
“I typically focus on things like

color research, leather seats and
hand stitching, so this was defi-
nitely a bit different for me,” said
Whalen. “It was fun applying
some of those same design
philosophies into helping Cool-

haus create an ice cream flavor
that really embodies the new Or-
ange Fury color.”
The treats were made of two

fresh-baked Vanilla Whoopie
cookies covered in orange icing,
sandwiched around a scoop of
the one-of-a-kind Orange Fury ice
cream, then wrapped in a unique
Mustang-printed edible wrapper
made from potato wafer paper
with edible ink.
“I’ve always been a fan of the

Mustang, and was super excited
when they came to us with such
a special project,” Coolhaus CEO
& founder Natasha Case said.
“We thrive on helping our cus-
tomers realize their vision and
love to help create that special,
one-of-a-kind experience – one
that really makes an impact.
“We couldn’t be happier that

one of the original American clas-

sics chose Coolhaus, a new
American classic, as a way to add
excitement to their latest innova-
tion.”
Customization is an emphasis

in the new 2018 Ford Mustang,
from its 12 different wheel de-
signs to its customizable 12-inch
Digital Instrument Cluster, Jones
said. Performance and appear-
ance packages extend the ability
for customers to personalize
their Mustang, as do three eye-
catching fresh exterior colors –
Kona Blue, Royal Crimson and, of
course, the new Orange Fury.
To explore customization op-

portunities for 2018, Mustang
fans will be able to build and
price their very own pony car by
visiting www.ford.com/mus-
tang/2018 starting July 25, Jones
said. The 2018 Mustang is due to
reach showrooms this fall.

Ford Held Real ‘Cool’ Mustang Promotion

A vendor shows off the ice cream that was inspired by Mustangs.

This ad celebrates Fiat’s early history. This shot honors Fiat vehicles from the 1950s.

This vintage Fiat Abarth is a vital part of Fiat history. This 2013 Abarth reflects Fiat’s modern success.

Fiat has a storied history that
is celebrated every year at an
event called the Fiat FreakOut.
This year’s gathering took place
in Milwaukee.
The buildup to this year’s Fiat

FreakOut in Milwaukee had a bit
of a retro-feel with online posts
by the host club, Cream City 500,
said Edward Cardenas, multime-
dia editor for Fiat Chrysler.
In the weeks and months lead-

ing up to the July 19-23 event, or-
ganizers created a series of pro-
motional posts on social media
with photos of classic Fiats and
comics featuring Fiats from years
past combined with catchy
graphics and text, Cardenas said.
These creations were the work

of Cream City 500 Club founder
and president Amado Rodriguez.
“I have a rich background in

art and a passion for advertis-
ing/marketing,” Rodriguez said.
“I created all the e-posters pro-
moting the event and what I refer
to as daily FIAT life.”
This year’s FreakOut featured

a variety of events, including vis-
its to an automotive museum, a
drive on a legendary racetrack
and the annual awards banquet,
Cardenas said.
Other events included an “an-

chor event” with dedicated time
on the Road America race track.

The primer for that event is a
member-guided tour around the
historic Elkhart Lake road
course, which happened the
same weekend as a vintage car
race.
This year’s Fiat FreakOut was

also very personal for Rodriguez.
“Every FreakOut is, or should

be, considered special because
it’s an opportunity to discover,
and for people to ‘Get Their
Freak On’ in a new part of the
country,” Cream City 500 Club
founder and president Rodriguez
wrote in an email to Cardenas.
“For me, it’s all about showing

off Cream City, aka Brew City
(Milwaukee), to people who nev-
er thought about traveling here.
We have a different brand of pas-
sion. We’re very much working
class people driving working
class cars in style.
“I love my town. I love my car.

Both impact my life in different,
but connected ways,” wrote Rod-
riguez. “The inspiration behind
what I do is a genuine love of
driving my 2013 Fiat 500 Abarth,
‘Sombrita.’ She is my second
modern 500. My first being a
2012 Fiat 500 Pop, ‘La Fee Verte.’
My ’Cento is just as crucial to my
daily living as I believe the origi-
nal city cars were in 1955 (Fiat
600) and 1957 (Nuova Fiat 500).”

Fiat Fanatics Celebrate
Brand with FreakOut

Ziebart International Corpora-
tion of Troy, a company special-
izing in automotive detailing,
films and protection services,
has promoted Rob Harper to
director, U.S. Retail Operations
on July 12, said Ziebart spokes-
woman Larisa Walega.
Harper, a 15-year employee of

the company, will manage all U.S.
Ziebart corporate-owned loca-
tions, including Fine Lines
Graphics & Films in Clinton
Township, Walega said.
Harper is responsible for the

day-to-day operations, including
sales, marketing and advertising,
as well as budget development,
Walega said.
“We congratulate Rob on his

promotion and his 15 years of
service to the company,” said
Thomas E. Wolfe, president/CEO
of Ziebart International Corpora-
tion.
While at Ziebart, Harper has

has held various positions in the
Sales and Technical Depart-
ments.
He was also corporate store

manager at the Dearborn and
Lapeer locations.

Prior to joining Ziebart, Harper
worked at Auto One, Henderson
Glass, and AutoPlus Permatech,
Walega said.
Ziebart International Corpora-

tion is headquartered in Troy,
Mich., representing a global fran-
chise network of vehicle protec-
tion and appearance services for
over 58 years.
The company was founded on

Rust Protection in 1959 and oper-
ates approximately 400 licensed
locations with 950 service cen-
ters in 33 countries.
Walega said Ziebart is the

world’s top providers in automo-
tive services that renew, protect,
preserve, and enhance the ap-
pearance of cars and trucks.
Ziebart offers a full line of

appearance and protection serv-
ices for both the interior and
exterior of vehicles, including
Professional Detailing, Window
Tint, Z-Shield Paint Protection
Film, Vehicle Wraps, genuine
Ziebart Rust Protection and
Undercoating, Rhino-Linings
Sprayed-on Bed Liners, Truck
Accessories, and much more,
Walega said.

Harper Moves Up at Ziebart



JULY 24, 2017 PAGE 7DETROIT AUTO SCENE



PAGE 8 JULY 24, 2017DETROIT AUTO SCENE

For the 2017 ATS, 2017 CTS, 2017 CT6, all prices are based on GM Employee eligibilty, Must be current Cadillac CTS lessee
through GM Financial,Ally or US Bank and /or must be a current owner/lessee of a 2003model year or newer Cadillac vehicle
throughGMFinancial,Ally or USBank.Not availablewith someother offers.Take delivery by 7/31/17. Option to purchase at lease
end for an amount to be determined at lease signing. GM Financial must approve lease. Lessee pays for maintenance, excess
wear and a disposition fee of $595 or less at end of lease. This does exlude CTS-V Series. For the 2017 XT5 Standard Collec-
tion, 2017 Escalade Luxury Collection prices are based on GM Employee eligibilty. Must be a current Cadillac Escalade lessee
and /or current owner or lessee of a 2003model year or newer Cadillac vehicle through GM Financial, Ally or US Bank.
Option to purchase at lease end for an amount to be determined at lease signing.GMFinancialmust approve lease Lessee pays
for maintenance, excess wear and a disposition fee of $595 or less at end of lease.Not available with some other offers.Take
delivery by 7/31/17.© 2017 General Motors.All Rights Reserved. Cadillac® CT6® Escalade®ATS® CTS® XT5®

LUXURY HAS A NEWHOME
PRESTIGE CADILLAC
VanDykeAcross
FromGMTech Center

$299 / 24 / $3,139

2017 ATS AWD SEDAN
STANDARD COLLECTION

Ultra-LowMileage Lease forWell-QualifiedGMEmployeesandEligible FamilyMembers
with a current eligibleGM lease

PER MONTH3 MONTHS DUE AT SIGNING
AFTER ALL OFFERS

No security deposit required.Tax, title, license extra.Mileage charge
of $.25 per mile over 20,000 miles.MSRP $37,590

LOCATION
29900 VanDyke Ave.
Warren,MI
48093

PrestigeCadillac.com

SALES - 888.548.8939
Mon&Thur 8:30am-8pm
Tues,Wed & Fri 8:30am-6pm
Sat 10am-4pm

SERVICE
888.548.8939
Mon - Fri 7:30am-6pm
Sat 8am-3pm

©2017 General Motors.All Rights Reserved Cadillac®

$299 / 36 / $1,719

2017 XT5 STANDARD
COLLECTION

Ultra-LowMileage Lease forWell-QualifiedGMEmployeesandEligible FamilyMembers
whocurrently ownor leaseaCadillac vehicle

PER MONTH3 MONTHS DUE AT SIGNING
AFTER ALL OFFERS

No security deposit required.Tax, title, license extra.Mileage charge
of $.25 per mile over 30,000 miles.MSRP $40,985

$389 / 39 / $1,259

2017 CTS AWD
STANDARD

Ultra-LowMileage Lease forWell-QualifiedGMEmployeesandEligible FamilyMembers
with a current eligible CadillacCTS lease

PER MONTH3 MONTHS DUE AT SIGNING
AFTER ALL OFFERS

No security deposit required.Tax, title, license extra.Mileage charge
of $.25 per mile over 32,500 miles.MSRP $48,990

$509 / 39 / $1,509

2017 CT6 AWD
LUXURY COLLECTION

Ultra-LowMileage Lease forWell-QualifiedGMEmployeesandEligible FamilyMembers
with a current eligible CadillacCTS lease

PER MONTH3 MONTHS DUE AT SIGNING
AFTER ALL OFFERS

No security deposit required.Tax, title, license extra.Mileage charge
of $.25 per mile over 32,500 miles.MSRP $61,690

$789 / 36 / $4,379

2017 ESCALADE LUXURY COLLECTION

Ultra-LowMileage Lease forWell-QualifiedGMEmployeesandEligible FamilyMembers
with a current eligible Cadillac Escalade lease

PER MONTH4 MONTHS DUE AT SIGNING
AFTER ALL OFFERS

No security deposit required.Tax, title, license extra.Mileage charge
of $.25 per mile over 30,000 miles.MSRP $82,590

Cadillac V-Performance racing
team Whelen Engineering Cadil-
lac won the IMSA WeatherTech
SportsCar Championship Mobil 1
SportsCar Grand Prix at Canadi-
an Tire Motorsport Park (CTMP)
July 9.
The Mustang Sampling Cadil-

lac was sixth and the Konica
Minolta Cadillac came home sev-
enth. The win is the seventh in as
many races for the Cadillac
DPi-V.R prototype in IMSA com-
petition.
Ricky Taylor had the controls

of the No. 10 Konica Minolta
Cadillac DPi-V.R at the start of
the race. Ricky was able to hold
off the speedier No. 85 Oreca for
the first hour until he got held up
in traffic and the yellow 85 went
by. Just a half hour later, they pit-
ted together and the Konica Mi-
nolta team was able to get him
back out in front for valuable
track position around the 2.4-
mile, 10-turn CTMP circuit.
Fifty minutes into the race, a

full course caution flew and rain
began to fall on the back half of
the circuit. The yellow timing
was within the pit window. The
No. 10 Konica Minolta Cadillac
DPi-V.R team stayed on slicks,
the 85 Oreca went to rains, the
No. 31 Whelen Cadillac DPi-V.R
went on rains, but just for five
minutes, which helped them
make up position.
The 85 and the 31 car then had

to come back to pit lane a few
laps after the race went green to
put slicks back on. This gave
Cadillac a 1-2-3 on the race track
with the Konica Minolta Cadillac
leading, the Whelen Engineering
Cadillac in second and the Mus-
tang Sampling Cadillac in third.
With 21 minutes remaining,

Jordan Taylor had a 14-second
lead and went to the outside of

two GTLM cars going into Turn 2.
The younger Taylor had contact
sending him into the wall causing
rear wing damage to the black
Cadillac. This turned the race
lead over to the red Whelen Engi-
neering Cadillac that went on to
win.
“Tires without treads in the

wet is kind of hard,” Cameron
said. “It feels great to get a win
on the board. We will take the
luck today. It is tricky. The way
the track is oriented you can get
some rain on just part of the cir-
cuit as we did today. You have to
rely on the guys on the box for
some help to know what is com-
ing. We got some heavy rain on
half of the track. Most people put
on wets, then it went dry really
fast.
“The guys made the right call

to keep us on slicks to get us to
the front. I couldn't get full throt-
tle on the back stretch. Everyone
was fighting for the same race
track. It came back to us when
some of the cars got together. We
will take this luck after our tough
start to the season.”
“This was a day where we did-

n't expect to win,” Curran said.
“We didn't have the best han-
dling Whelen Cadillac today, but
people were pitting for rains and
back to dry and then the 10 car
had their incident and it came
back to us. We fought it all day
and all weekend.
“First win of the year! This is a

good start to the second half of
the season for us. I am excited
for Sonny Whelen at Whelen
Engineering and everyone at
Cadillac.”
With 10 minutes remaining,

Joao Barbosa had an incident in
traffic which caused a lazy spin.
He was able to recover, but lost
track position.

Cadillac V-Performance
Earns Victory at CTMP



Starting at $39,990 with desti-
nation charges, the Regal GS of-
fers luxury features at a price
more attainable than competi-
tors from Audi and BMW.

“This is a sport sedan de-
signed for everyday driving, but
one that makes every drive spe-
cial,” said Aldred. “The new Re-
gal GS is in the sweet spot of the
market: more refined and luxuri-
ous than the mainstream, more
value for the price with style and
premium features on par with
higher-end competitors, and
with standard features like AWD
with active twin clutch and a rear
sportback design that will sur-
prise customers with its useful-
ness.”

Regal GS Highlights:
• New 3.6L V6 with 310 horse-

power and 282 lb-ft of torque fea-
turing direct injection, cylinder
deactivation and stop/start tech-
nology.

• Standard nine-speed auto-
matic transmission and intelli-
gent all-wheel drive (AWD) with
active twin clutch for improved
vehicle control, and five-link rear
suspension.

• GS-specific, AGR-certified,
performance seats that are heat-
ed, cooled and massaging with
adjustable seat and seat-back
bolsters as well as thigh support.

• Second-generation Continu-
ous Damping Control (CDC) ca-
pable of 500 adjustments per sec-
ond and Interactive Drive Con-
trol with GS and Sport modes.

• Unique sport front and rear
fascias, side skirts and rear spoil-
er.

• Standard 19-inch wheels.
• Performance brakes with

Brembo front calipers.
• Sport-tuned exhaust system.
• Sport flat-bottom steering

wheel and metal pedals.
• Available head-up display.

Buick’s most advanced new
propulsion components come
standard on the new Regal GS.
With 310 horsepower, its refined
3.6-liter V6 provides more power
than an Acura TLX A-Spec or a
Lexus IS350 F-Sport but offers
seamless auto stop/start technol-
ogy and can cruise on four cylin-
ders, Aldred said.

The V6 engine is complement-
ed by a sport-tuned dual exhaust
system.

Regal GS’ intelligent AWD sys-
tem with an active twin clutch can
precisely transfer torque between
the rear wheels for more refined
and efficient performance, and
the GS receives one of the first ap-
plications of the nine-speed auto-
matic transmission in the Buick
lineup that’s mated to AWD. This
advanced new transmission will
soon be offered across five differ-
ent Buick models.

Every Regal GS also features
Buick’s Interactive Drive Control,
allowing the driver to tailor the
car’s dynamics based on differ-
ent drive experiences through
a standard setting or Sport
and GS modes selected via the
center console, Aldred said.

Interactive Drive Control uti-
lizes Buick’s second-generation
Continuous Damping Control
(CDC), which is able to adjust
suspension damping up to 500
times per second.

Versus a standard 2018 Regal
Sportback, the GS also has stan-
dard Brembo brakes for more
confident stopping power.

“With the all-new 2018 Regal
GS, we set out to make a driver-
focused, engaging and entertain-
ing sport sedan without sacrific-
ing the smooth ride and refined
character expected of any mod-
ern Buick,” said Martin Hayes,
chief engineer for the Buick Re-
gal GS.

“Our new V6 and nine-
speed transmission, intelligent
AWD and CDC all work to
deliver excellent driving per-
formance.”

Outside, Buick’s signature
sculptural design presents the
car’s sporting nature in an under-
stated way with aggressive front
and rear fascias, standard 19-
inch wheels, a rear decklid spoil-
er and GS badging front and rear.
Full LED headlamps are an op-
tion, Aldred said.

CONTINUED FROM PAGE 1
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475 SUMMIT DRIVE • 248-292-2502 • 5825 HIGHLAND RD. (M59) • WATERFORD

CALL
BRUCE LITVIN
– 24/7 & 365 –

40 YEARS
OF QUALITY SERVICE

CELL # 1-586-405-5175
blitvin@lunghamer.com

1-888-665-5438

Please call with the vehicle you desire
and you will be delighted with the payment.

TTHHAANNKKSS
AAGGAAIINN
FFOORR TTHHEE GGRREEAATT

JJUUNNEE
AANNDD WWEE AARREE
LLOOOOKKIINNGG

FFOORR AA
SSPPAARRKK--TTAACCUULLAARR

JJUULLYY
AANNDD AAGGAAIINN SSOOMMEE

TTRREEMMEENNDDOOUUSS LLEEAASSEE &&
PPUURRCCHHAASSEE PPRROOGGRRAAMMSS

Buick’s Aldred: 2018 Regal Offers More

New Regal’s interior includes heated, cooled and massaging seats.
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VYLETEL

*Lease figured with $1500 Dealer IVC. Certificates Program subject to change while IVC Supplies Last. *Lease example is Stock Specific. *GM Employee Pricing Plus Tax, Title, Lic. and Doc. No Security Deposit Required. *All lease/purchase examples are figured with GM employee pricing.
Lease conquest rebate qualifies to customers who have a non GM lease in household set to expire within 365 days of new lease/purchase delivery date. *Buick/GMC lease loyalty rebate applies to customers who have a current Buick/GMC lease in household. IVC certifi cates may apply to lease/
purchase examples and are good while dealer supply lasts. Prices subject to change during the month of July 2017. *GM Employee Pricing Plus Tax, Title, Lic. and Doc. No Security Deposit Required. *For GM Employee Purchase or Lease Conquest Rebate Customer Must Have Non GM Lease In
Household To Expire Within 365 Days Of Delivery Of New Purchase or Lease. Programs subject to change. **Additional 2 payments of a max amount of $400.00 total. Photos may not represent actual vehicle. Price is subject to change without notice. See dealer for details. Expires 7/31/17.

VISIT OURWEBSITE TO SEARCH FORMORE VEHICLE SELECTIONS ATWWW.VYLETEL.NET

40755 Van Dyke • Sterling Heights •586.977.2800
WWW.VYLETEL.NET SALES: Sun CLOSED; M, TH 8:30am-9pm; T, W, F 8:30am-6pm; SAT 10am-3pm

SERVICE: Sun CLOSED; M, TH 7am-8pm; T, W, F 7am-6pm; Sat 8am-1pm

$259*

2017 BUICK
LACROSSE

ESSENSE • LEATHER • NAV.

STK# 5325-17 • DEAL# 68820
*GMS pricing plus tax, title, plates & doc. fee.
Must have lease conquest or GM lease loyalty.

2 IVC’S used while supplies last.
NO SECURITY DEPOSIT REQUIRED!

39 MONTH/
10K PER YEAR

LEASE
FOR ONLY

$359*
$0 DOWN

2017 BUICK
ENCORE
PREFERRED

STK# 5654-17 • DEAL# 68822
*GMS pricing plus tax, title, plates & doc. fee.

Must have a lease or conquest.
2 IVC’S used while supplies last.

NO SECURITY DEPOSIT REQUIRED!

24 MONTH/
10K PER YEAR

LEASE
FOR ONLY

$139*
$0 DOWN

2017 BUICK
ENVISION

ESSENCE • LEATHER • NAV.

STK# 5954-17 • DEAL# 68818
*GMS pricing plus tax, title, plates & doc. fee.

Must have a lease conquest.
2 IVC’S used while supplies last.

NO SECURITY DEPOSIT REQUIRED!

36 MONTH/
10K PER YEAR

LEASE
FOR ONLY

$297*

2017 GMC

TERRAIN
SLE-1

STK# 7485-17 • DEAL# 68824
*GMS pricing plus tax, title, plates & doc. fee.

Must have a lease conquest.
2 IVC’s used while supplies last.

NO SECURITY DEPOSIT REQUIRED!

$159*
$0 DOWN

24
MONTH
LEASE

FOR ONLY

10K PER YEAR

2017 GMC

ACADIA
LIMITED

STK# 9969-17 • DEAL# 68828
*GMS pricing plus tax, title, plates & doc. fee.

Must have lease conquest rebate.
NO SECURITY DEPOSIT REQUIRED!

$359*
$0 DOWN

39
MONTH
LEASE

FOR ONLY

10K PER YEAR

ALL NEW 2017 GMC

ACADIA
SLT-1 • LEATHER • NAVIGATION

STK# 9821-17 • DEAL# 68826
*GMS pricing plus tax, title, plates & doc. fee.

Must have lease conquest.
NO SECURITY DEPOSIT REQUIRED!

$299*
$0 DOWN

36
MONTH
LEASE

FOR ONLY

10K PER YEAR

STK# 5109-17 • DEAL# 68829
*GMS pricing plus tax, title, plates & doc. fee.

2016 BUICK REGAL
PREMIUM II

2017 GMC

YUKON
SLE • 4WD

STK# 7522-17 • DEAL# 68827
*GMS pricing plus tax, title, plates & doc. fee.

Must have lease conquest.
3 IVC’s used while supplies last.

NO SECURITY DEPOSIT REQUIRED!

$439*
$0 DOWN

36
MONTH
LEASE

FOR ONLY

10K PER YEAR
- DRIVER ALERT PKG - CONV. PKG - 20” RIMS
- UNIVERSAL REMOTE
- P. LIFTGATE
- P. PEDALS

$25,999*
WAS
$32,690

NOW

10 LEFT!

2017 BUICK
ENCLAVE

LEATHER GROUP • BOSE AUDIO

STK# 5763-17 • DEAL# 68823
*GMS pricing plus tax, title, plates & doc. fee.

Must have lease conquest.
2 IVC’S used while supplies last.

NO SECURITY DEPOSIT REQUIRED!

36MONTH/
10K PER YEAR

LEASE
FOR ONLY

$0 DOWN

$0 DOWN

2017 GMC

SIERRA
1500 • 4WD • DOUBLE CAB • SLE

STK# 7240-17 • DEAL# 68825
*GMS pricing plus tax, title, plates & doc. fee.

Must have lease conquest rebate.
NO SECURITY DEPOSIT REQUIRED!

$257*
$0 DOWN

-20” RIMS - REMOVE START
- LED FOG LIGHTS

- SPRAY IN BED LINER - BUCKET SEATS

36
MONTH
LEASE

FOR ONLY

10K PER YEAR

WOW!! WHAT A DEAL!

Free shuttle service to home, office or shopping.

buff whelan chevrolet
WHERE THE DEALS MAKE THE DIFFERENCE, EVERY DAY SINCE 1970!

Van Dyke • South of 18 Mile • Sterling Heights
Jeff Caul

586-274-0396
PEP QUOTES BY PHONE OR EMAIL: JEFF CAUL AT JCAUL@BUFFWHELAN.COM

*See dealer for details. All Rebates/Incentives have been deducted from sale price/payment and are subject to change by
manufacturer without notice. GM Employee discount required unless otherwise noted. All leases assume that you qualify for lease
conquest. To qualify for Lease Conquest you must have a NON-GM Lease in the household that terminates within 365 days. All lease payments are based on
10,000 miles per year. 1st payment, tax, title and plate fee due at signing on all leases unless otherwise noted. All deals expire 07/31/2017.
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METRO PKWY.

18 MILE RD.

SINCE
1989

CONVENIENT HOURS: MON. & THURS. 8:30AM-9PM / TUES., WED. & FRI. 8:30AM-6:30PM /

Thanks for making buff whelan chevrolet #1
in the Country 5 months and running…

OVER 1,000
New Chevrolets

in Stock!

CALL
JEFF CAUL

586-274-0396

2017 CHEVY SILVERADO
DOUBLE CAB 4X4 ALL-STAR PKG.

$178+TAXWITH$0DOWN

WITH LEASE LOYALTY • NO SECURITY DEPOSIT REQUIRED
Equiped with Power Locks, Power Windows,Remote Start, Power Seats, Back-Up Camera, Hitch,
Locking differential, XM Radio, OnStar and More…

24 MTH LEASE
10,000 MILES

2017 CHEVY EQUINOX LS

$108+TAXWITH$0DOWN

WITH LEASE CONQUEST • NO SECURITY DEPOSIT REQUIRED
Equiped with Power Locks, Power Windows, Power Mirrors, Keyless Entry, Back-Up Camera,
Bluetooth, OnStar, XM Radio & More…

24 MTH LEASE
10,000 MILES

2017 CHEVY TRAVERSE LT

$188+TAXWITH$0DOWN

WITH LEASE CONQUEST • NO SECURITY DEPOSIT REQUIRED
Equiped with Power Locks, Power Windows, Power Mirrors, Keyless Entry, Bluetooth, OnStar, XM
Radio and More…

24 MTH LEASE
10,000 MILES

Chevrolet is giving its owners
another option to use their my-
Chevrolet app by making it avail-
able on Apple Watch.
Chevrolet owners can now re-

mote start and stop their vehi-
cle1, lock and unlock the doors,
activate and cancel the horn and
lights, locate their vehicle2 and
receive walking directions to
where it’s parked through their
myChevrolet app on Apple
Watch, said GM spokesman Dan
Pierce.
“The use of the myChevrolet

app by our owners continues to
grow across the entire vehicle
lineup, so expanding its availabil-
ity to Apple Watch was a natural
next step and allows us to offer
another easy way to manage key
vehicle functions remotely,” said
Paul Edwards, Chevrolet U.S.
vice president of Marketing.
“Whether you want to cool

down your Malibu on a hot sum-
mer day or locate it after attend-
ing a crowded baseball game,
Chevrolet owners can now make
that choice from their iPhone or
Apple Watch.”
Currently, nearly 1.4 million

Chevrolet owners have down-
loaded and use the myChevrolet
app regularly. Silverado, Malibu
and Equinox owners are some of
the most active myChevrolet
users, Edwards said.
Malibu owners alone have

used the myChevrolet app nearly
8.5 million times through the first
half of 2017, a 44 percent in-

crease over the same time last
year.
“The myChevrolet app allows

customers to seamlessly interact
with their vehicle in a variety of
ways, like checking vehicle diag-
nostics, sending navigation re-
quests or locking the doors,”
said John McFarland, director of
GM Global Digital Experience.
“As a result, customers who use
the myChevrolet mobile app are
some of our most loyal and satis-
fied Chevrolet owners.”
Remote vehicle commands

were first introduced by General
Motors to Chevrolet owners in
2010 via the OnStar RemoteLink
app.
In 2016, the myChevrolet app

combined with the OnStar Re-
moteLink app to offer customers
easier mobile access to roadside
assistance, parking reminders,
owner’s manual content, vehicle
diagnostics, Wi-Fi hotspot3 man-
agement and key fob commands
such as remote start and door
unlock.
The myChevrolet app for Ap-

ple Watch is now available in the
U.S., Canada and Mexico. It is
available in English, Spanish and
French.
All new Chevrolet retail mod-

els now come with the OnStar
Basic Plan4, which also features
remote vehicle access and the
AtYourService marketplace via
the myChevrolet mobile app,
among other features, Edwards
said.

Chevy Launches New App
Just in Time for Summer

The myChevrolet app on Apple Watch can remote start and stop cars.

by DEE-ANN DURBIN
AP Auto Writer

DETROIT (AP) – A Tesla driver
says his car’s partially self-dri-
ving Autopilot system wasn’t re-
sponsible for a crash in Minneso-
ta, despite what he initially told
investigators.
In its police report obtained by

The Associated Press on July 17,
the Kandiyohi County Sheriff’s
Office said David Clark, 58,
blamed Autopilot for a crash on
the evening of July 15 in Hawick,
Minn.
Clark initially told deputies

that when he engaged the Auto-
pilot feature, the car suddenly
accelerated, left the roadway and
overturned in a marsh. Clark and
his passengers sustained minor
injuries.
But in an email sent July 17 af-

ternoon to the sheriff’s office,
Clark said he was confused in the
moments after the crash. After
discussing the crash with his fel-
low passengers, he now believes
that he disengaged Autopilot by
stepping on the accelerator be-
fore the crash.
“I then remember looking up

and seeing the sharp left turn
which I was accelerating into. I
believe we started to make the
turn but then felt the car give
way and lose its footing like we
hit loose gravel,” Clark wrote in
the email.
Clark confirmed to the AP that

he sent the email.

Palo Alto, Calif.-based Tesla
said it’s investigating the inci-
dent and will cooperate with
local authorities.
Autopilot automatically main-

tains a set speed, slows down
and brakes in traffic and keeps
the car within a lane.
When drivers turn on the sys-

tem, a message reminds them to
remain engaged and be prepared
to take the wheel.
Drivers can take their hands

off the wheel, but only for short
periods.
If they ignore three separate

warnings to put their hands on
the wheel, the system will turn
off.
Federal safety regulators in-

vestigated Tesla’s Autopilot last
year after a fatal crash in Florida.
In that case, a Tesla Model S hit a
tractor-trailer.
The National Highway Traffic

Safety Administration said in Jan-
uary it found no safety defects in
the system and declined to issue
a recall.
The agency examined the

Florida crash and others where
Autopilot was engaged and
found that, in many cases, driver
error was to blame. It also said
Tesla’s manuals and instructions
make clear that human drivers
are responsible for driving the
car.
It is unclear if the agency will

investigate the Minnesota crash.
A message seeking comment was
left with a NHTSA spokeswoman.

Driver Pulls Tesla Claim
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SERVICE HOURS: Monday & Thursday 6:30am-9:00pm; Tuesday, Wednesday & Friday 6:30am-6:00pm • Shuttle at 6:30am - Pick-up Both Ways • All Day starting at 6:30am.

$2395
Fluid Level,

Brake & Alignment Check Included.

We use Genuine GM Oil & Filter
No additional or hidden charges. Out the door pricing.

Open Mondays & Thursdays until 8:30pm
Excludes synthetic, Diesel & Med. Duty Trucks.

Most GM cars & trucks. One coupon per customer.
Must present coupon with order. Plus tax. Expires 7-31-17.

Quick Oil Change EXPRESS LANE
LUBE OIL FILTER

Up to 5 qts.

BODY SHOP
586-754-7000

ext 1231

INSURANCE
WRECK AMENDED
TRANSPORTATION

AVAILABLE
During Scheduled Repairs

FREE OIL CHANGE With Each Major Repair
WE REPAIR ALL MAKE & MODELS

GM SERVICE CENTER
MICHIGAN’S LARGEST •SERVICE DEPT. •PARTS •BODY SHOP

866-452-1547
26125 Van Dyke @ 101/2 Mile • Center Line, MI 48015

EDRINKE • FAST • FRIENDLY • DISCOUNTS

VISIT OUR

QUICK LANE

Jim
Pfeifle

jpfeifle@edrinke.com

See us for your GM Employee purchases. Now looking for experienced salespeople to join our team!

1-877-451-7707
26125 VAN DYKE AT 10 1/2 MILE ROAD

NODOC FEES
Find Us on
FACEBOOK

Nicole
Dodge

nhuminski@edrinke.com

GM CARD TOP OFF UP TO $3,000 • NO APPOINTMENTS NECESSARY FOR OIL CHANGES

SHOWROOM HOURS: MON. & THURS. 8:30AM-9PM / TUES., WED. & FRI. 8:30AM-6PM /

Dennis
Thacker

dthacker@edrinke.com

Paul
Makowski

pmakowski@edrinke.com

All prices and payments include GM rebates. Pictures may not represent actual vehicle. Pricing subject to change per GM incentives. Prices and payments are inclusive of active GM employee discount (unless otherwise stated). All leases are 10,000 miles per year with approved S Tier credit. Terrain, Encore, Sierra Double, Enclave, Acadia Limited,
Acadia, Sierra Denali, and Regal. Envision, Verano, Yukon, Lacrosse, and Casada are 36 month leases. All Vehicles shown are $999 down. Disposition Fee may be required at vehicle turn in. Must have lease loyalty and/or closing competitive lease depending on vehicle model. Prices and payments are plus tax, title, plate fee w/ acquisition fee up front,
refundable security deposit required on certain vehicles – to be determined by lender. Purchase pricing is gm employee discount plus title, taxes and fees. Pricing is subject to select model vehicles- while supplies last. Pricing has included instant value certificates, while supplies last. **$3,500 trade in is valid on 2003 or newer vehicles w/ under
115k miles in drivable condition, no branded titles, reconditioning determined by appraiser. Certain restrictions may apply, see dealer for complete details. ** Exp date: 7/31/2017.

We’ll give you a $3,500 minimum for your 2003 or newer trade in. See us for your GM Employee purchases.

1-866-452-1300
26125 VAN DYKE AT 10 1/2 MILE ROAD

Now looking for experienced salespeople to join our team!

SHOWROOM HOURS:
MON. & THURS. 8:30AM-9PM

TUES., WED. & FRI. 8:30AM-6PM

VISIT OURWEBSITE: edrinke.com

ED RINKE

2017 BUICK LACROSSE

LEASE FOR

$259*MONTH

PURCHASE FOR

$28,369*
STOCK #B470762

PER 36MONTHS
$999DOWN

PREFERRED
2017 BUICK ENCORE

LEASE FOR

$59*MONTH

PURCHASE FOR

$20,699*
STOCK #VDNHJV

PER 24MONTHS
$999DOWN

PREFERRED
2017 BUICK VERANO

LEASE FOR

$159*MONTH

PURCHASE FOR

$18,599*
STOCK #B470372

PER 36MONTHS
$999DOWN

SPORT TOURING
2017 BUICK ENCLAVE

LEASE FOR

$119*MONTH

PURCHASE FOR

$34,819*
STOCK #B573556

PER 24MONTHS
$999DOWN

LEATHER GROUP
2017 BUICK REGAL

LEASE FOR

$89*MONTH

PURCHASE FOR

$22,769*
STOCK #B470154

PER 24MONTHS
$999DOWN

SPORT TOURING

ED RINKE

All prices and payments include GM rebates. Pictures may not represent actual vehicle. Pricing subject to change per GM incentives. Prices and payments are inclusive of active GM employee discount (unless otherwise stated). All leases are 10,000 miles per year with approved
S Tier credit. Trax, Traverse, Malibu, Equinox, Cruze, Silverado, are 24 month leases. Tahoe, Camaro and Volt are 36 month leases. All Vehicles shown are $999 down. Disposition Fee may be required at vehicle turn in. Must have lease loyalty and/or closing competitive lease
depending on vehicle model. Prices and payments are plus tax, title, plate fee w/ acquisition fee up front, refundable security deposit required on certain vehicles – to be determined by lender. Purchase pricing is gm employee discount plus title, taxes and fees. Pricing in based
on instant value certificates, while supplies last. **$3,500 trade in is valid on 2003 or newer vehicles w/ under 115k miles in drivable condition, no branded titles, reconditioning determined by appraiser. Certain restrictions may apply, see dealer for complete details.
** Exp date: 7/31/2017.

VISIT OURWEBSITE:
edrinke.com

2017 CHEVY MALIBU LT
LEASE FOR

$89*PER MONTHOR PURCHASE FOR
$18,819*

24MONTHS
$999DOWN STOCK #471240

2017 CHEVY VOLT LT
LEASE FOR

$229*PER MONTHOR PURCHASE FOR
$28,419*

36MONTHS
$999DOWN STOCK #471911

2017 CHEVY CAMARO LT
LEASE FOR

$219*PER MONTHOR PURCHASE FOR
$23,149*

36MONTHS
$999DOWN STOCK #470207

2017 CHEVY CRUZE LT
HATCHBACKLEASE FOR

$59*PER MONTH OR PURCHASE FOR
$17,969*

24MONTHS
$999DOWN STOCK #471370

2017 CHEVY TRAX LS
LEASE FOR

$49*PER MONTHOR PURCHASE FOR
$14,989*

24MONTHS
$999DOWN STOCK #577297

2017 CHEVY EQUINOX LT
LEASE FOR

$59*PER MONTHOR PURCHASE FOR
$21,429*

24MONTHS
$999DOWN STOCK #576294

2017 CHEVY TRAVERSE
LTLEASE FOR

$99*PER MONTHOR PURCHASE FOR
$27,759*

24MONTHS
$999DOWN STOCK #575721

WE’LL GIVE YOU A $3,500 MINIMUM FOR YOUR 2003 OR NEWER TRADE IN

2017 GMC YUKON SLE

LEASE FOR

$329*MONTH

PURCHASE FOR
$44,599*
STOCK #G577369

PER 36MONTHS
$1999DOWN

2017 GMC ACADIA SLE-1

LEASE FOR

$159*MONTH

PURCHASE FOR
$26,679*
STOCK #TRMBPD

PER 24MONTHS
$999DOWN

2017 GMCTERRAIN SLE-1

LEASE FOR

$59*MONTH

PURCHASE FOR
$22,995*
STOCK #G576953

PER 24MONTHS
$999DOWN

100
YEARS
IN BUSINESS

100
YEARS
IN BUSINESS

2017 GMC SIERRA DBL CAB SLE

LEASE FOR

$109*MONTH

PURCHASE FOR
$32,849*
STOCK #G576159

PER 24MONTHS
$999DOWN

2017 CHEVY SILVERADO
1500 4WD LT DOUBLE CABLEASE FOR

$109*PER MONTHOR PURCHASE FOR
$33,939*

24MONTHS
$999DOWN STOCK #TNSB3Q

2016 BUICK DEALER OF THE YEAR • 2016 BUICK DEALER OF THE YEAR • 2016 BUICK DEALER OF THE YEAR

2016 GMC DEALER OF THE YEAR • 2016 GMC DEALER OF THE YEAR • 2016 GMC DEALER OF THE YEAR

2016 CHEVROLET DEALER OF THE YEAR • 2016 CHEVROLET DEALER OF THE YEAR

2017 GMC SIERRA DENALI
CREW CAB

LEASE FOR

$329*MONTH

PURCHASE FOR
$47,409*
STOCK #G576044

PER 24MONTHS
$999DOWN

GM CARD TOP OFF UP TO $3,000
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