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It’s summer in Detroit and that
means that Chevrolet’s “Rockin’
on the Riverfront” summer con-
cert series is coming to town.
The annual free concert series

(no tickets necessary), will re-
turn for its 12th season at the De-
troit Riverfront this summer, wel-
coming crowds every Friday
night for classic rock ‘n’ roll in
Detroit, said Chevrolet spokes-
woman Afaf Farah.
“Chevrolet is proud to sponsor

this event that is open to every-
one,” Farah said. “We’re proud to
be a part of Detroit’s comeback.”
The concert schedule:
• July 14. The featured band is

Night Ranger. With notable con-
tributions to popular culture,
Night Ranger has entertained
fans since the 1980s with hits like
“Sister Christian,” “Don’t Tell Me
You Love Me” and “(You Can
Still) Rock in America.”
The band released a new al-

bum in March, Farah said.
• July 21. George Thorogood

and the Destroyers headline the
evening’s entertainment. Farah
said that George Thorogood has
rocked fans for more than 30
years with hits like “Who Do You
Love” and “I Drink Alone.”
• July 28. Loverboy gets top

billing. With their trademark red
leather pants, bandanas, big rock

Music Fans Ready to Rock on Riverfront

The 2018 Dodge Challenger SRT Hellcat Widebody is coming.

Detroiters can get ready to rock because Chevy’s Rockin’ on the Riverfront concert series is about to begin.

When the new 840-horsepower
Dodge Challenger SRT Demon
raced down the drag strip to
open the New York Auto Show in
April, Dodge unleashed the ulti-
mate street-to-strip car, said
Fiat Chrysler spokesman Dan
Reid.
The brand is following up on

its performance car mantra by
introducing the 2018 Dodge Chal-
lenger SRT Hellcat Widebody, an-
swering enthusiasts who have
been clamoring for a factory-pro-
duction Hellcat with even more
grip, said Reid.

“The new Dodge Challenger
SRT Hellcat Widebody completes
our strongest Dodge muscle car
lineup in history,” said Tim
Kuniskis, head of Passenger Cars
– Dodge, SRT, Chrysler and Fiat –
FCA North America.
“Our brand, engineering and

design teams poured a ton of ef-
fort into making the new SRT De-
mon the world’s fastest quarter-
mile production car, so nowwe’re
leveraging that know-how, and
some of those vital elements and

The SRT Hellcat Widebody
True Street-to-Strip Car

CONTINUED ON PAGE 4
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More rubber meets the road
later this year when Ford ex-
pands the availability of elec-
tronic line-lock on the 2018 Mus-
tang.
The track-exclusive feature –

which is traditionally used by
drag racers ahead of the starting
line to heat up the tire rubber for
improved traction when the start
light goes green – was previously
available only on the V8-powered
Mustang GT.
Now, it will be standard on all

pony cars, including those
equipped with 2.3-liter EcoBoost
engines, said Ford spokesman
Dan Jones.
The feature is available with

either the 10-speed SelectShift
automatic or six-speed manual
transmission.
On models equipped with an

available 12-inch, all-digital in-
strument display, drivers will see
an industry-first, video-game-like

Smokin’ Mustang Peels Out
With New-Line Lock Feature

HELSINKI (AP) – Volvo plans to
build only electric and hybrid ve-
hicles starting in 2019, making it
the first major automaker to
abandon cars and SUVs powered
solely by the internal combus-
tion engine.
CEO Hakan Samuelsson said

the move was dictated by cus-
tomer demand. It means that in
two years, all new Volvo vehicles
will have some form of electric
propulsion.
The rest of the auto industry is

likely to make similar moves in a
few years, said Sam Abuelsamid,
senior analyst for Navigant Re-
search, with luxury automakers
leading the way.
“I think we’ll probably see

most of the premium brands do
the same thing in roughly the
same time frame,” he said. “More
high-volume mainstream brands
will be a little slower.”
In order to meet government

fuel economy requirements
worldwide, automakers are de-
veloping more hybrid systems
that use both gas engines and
electric motors. Many are 48-volt
“mild hybrids” that assist a gas
engine to move a car to make it
more efficient, improving gas
mileage by 10 or 15 percent,
Abuelsamid said.
Such systems generate

enough electricity to allow au-
tomakers to move functions
such as air conditioners and wa-
ter and oil pumps to electric
power, getting rid of mechanical
belts that are a drag on the en-
gine. Those systems can run on-
ly when needed, and that can
save another 2 or 3 percent on

Volvo To Offer
Only EV and

Hybrid Engines

by TOM KRISHER
AP Auto Writer

DETROIT (AP) – Ford, General
Motors, Fiat Chrysler and
Hyundai all reported U.S. sales
drops last month, apparently
dragging the industry to its sixth
straight month of declining num-
bers as auto sales slow from last
year’s record pace.
Fiat Chrysler sales were down

7.4 percent, while Ford said its
sales declined 5.1 percent. GM
was off 4.7 percent and Korean

automaker Hyundai posted a
hefty 19.2 percent decrease.
Analysts are predicting an

overall June drop of more than 2
percent when all sales numbers
come in this week, even though
Toyota, Nissan and Honda each
reported small gains.
If June sales fall as expected,

sales for the first half of the year
would be down for the first time
since the financial crisis in 2009.
But Autotrader senior analyst

Michelle Krebs said a small dip is
not an indication of economic

troubles since unemployment is
low and consumer confidence re-
mains high. She doesn’t expect a
big recovery in the second half of
the year, but also doesn’t see a
huge decline, predicting full-year
sales from between 16.8 million
to 17.3 million. That’s below last
year’s record of 17.55 million.
“We think the second half

could be a little bit stronger than
the first half was,” says Krebs,
who expects 2016 still to be the
fifth-best year on record. “We
don’t see any imbalances that

suggest anything is going to col-
lapse.”
Krebs says sales should re-

main healthy even though credit
is tightening slightly and auto-
makers are cutting back on sweet
lease deals. “We’re down but not
out,” she said.
Sales are falling largely be-

cause people who delayed car
and truck purchases in the years
since the Great Recession have
bought new ones, says Jessica

Detroit 3 June Sales Down, While Trucks, SUVs Step Up

CONTINUED ON PAGE 3

2018 Chevy Equinox 2017 Ford Explorer 2018 Jeep Grand Cherokee
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Electronic line-lock will be a standard feature on all Mustangs. CONTINUED ON PAGE 2
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animation of a spinning alloy
wheel kicking up a cloud of smoke
to indicate when the electronic
line-lock feature is activated.
“Burnouts just never get old,

no matter how old you are and
how many times you’ve done
them,” said Vaughn Gittin Jr., For-
mula Drift Champion. “Who
would have thought that we
would see an EcoBoost Mustang
producing 15 seconds of fury like
this? You’ve got to love these rad
things Ford is doing.”
To introduce the new updates

to the world, Gittin randomly re-
cruited pedestrians in Southern
California to join him at Irwindale
Speedway, where he put them be-
hind the wheel of a new Mustang
to lay rubber, Jones said.
Electronic line-lock leverages

state-of-the-art software technol-
ogy that also allows amateur
race car drivers, particularly

those competing in bracket rac-
ing, to achieve more consistent
performance times.
Using steering wheel-mounted

thumb switches, a driver toggles
through a menu on the instru-
ment cluster to activate electron-
ic line-lock.
Once engaged, the system

builds pressure on the front
brake calipers. Another button
press holds the pressure for up
to 15 seconds, allowing the driv-
er to hit the throttle and spin the
rear wheels while the car stays in
place.
“We introduced line-lock on

EcoBoost Mustangs because we
didn’t want those customers to
miss out,” said Mark Schaller,
Ford Mustang marketing manag-
er.
“The number of people choos-

ing EcoBoost power continues to
grow globally, and with the in-
creased torque and new features
coming on the new Mustang, cus-
tomers will not be disappointed.”
Electronic line-lock is one of

many changes fans will see when
the newest version of the iconic
pony car races into showrooms
later this year, offering:
• A sleeker design featuring a

more athletic stance, with new
front and rear end for a leaner,
meaner look.

• More advanced technology,
including the available 12-inch,
all-digital instrument cluster that
can be customized, MyMode
with memory function that re-
members driving preferences,
and new driver-assist features
such as Pre-Collision Assist with
Pedestrian Detection for in-
creased confidence behind the
wheel.

• Improved performance with
powerful engine upgrades, plus
a new available 10-speed auto-
matic transmission for quicker
shift times and improved fuel
economy, as well as available
MagneRide suspension for
optimum handling, and available
active valve performance
exhaust for Mustang GT for
more control.
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CHICKEN SHACK STERLING HEIGHTS

16 Mile & Van Dyke
37010 Van Dyke • www.chickenshack.com
Located in the Crossroads Shopping Center in front of Home Depot

586-276-0788
*One Discount Per Order. Good Until 5.5.17.
Valid at 16 Mile & Van Dyke Location Only.

WEEKDAY SPECIALS
– Monday –

Buy One Chicken Dinner
Get One 50% OFF*

– Tuesday –
Buy One Combo Dinner

Get One 50% OFF*

– Wednesday –
Buy One Rib Dinner

Get One 50% OFF*

– Thursday –
Buy One Tender Dinner

Get One 50% OFF*

– Friday –
Buy One Wing Dinner

Get One 50% OFF*

Detroit AutoScene®

31201 Chicago Road South
Warren, Michigan 48093

586-939-6800

Contact us:
Info@DetroitAutoScene.com

Deadline: Thursday 5:00 p.m.
for the next edition of Monday

William Springer II, publisher
Lisa A. Torretta, operations
Jim Stickford, news
Detroit Auto Scene is a registered
trademark of Springer Publishing Co.

www.DetroitAutoScene.com

WARREN URGENTCARE

“We Care”
URGENT CARE FOR ACCIDENTS AND INJURY

ADULT & PEDIATRIC ILLNESS
Digital X-Rays, EKG and Lab Work, On-Site Lab Service, Strep, Mono,
Pregnancy & Urine Testing, Vaccinations, Sports & School Physicals,

Occupational Medicine, Work-Related Injuries,
Pre-Hire Physicals (BAT & Urine Screening)

SPECIAL ON SPORTS PHYSICAL $25.00 State-of-the-Art Facility

8am-10pm • 7 Days a week • 365 Days a Year
“Bringing Quality Urgent Care To Your Neighborhood”

586-276-8200
31700 Van Dyke • Warren, MI 48093

On Van Dyke Rd., between 13 & 14 Mile in
St. John’s Windemere Park

OTHER CONVENIENT LOCATIONS:

ATTENTION
Chrysler, GM, Ford

Employees, we’re within
2 miles of your plants

HAP & BCN
NO Referrals Needed!
www.warrenurgentcare.com

FLU SHOTS

Woodland Urgent Care
22341 W. 8 Mile Road

Detroit

313-387-8700

N. East Macomb Urgent Care
43900 Garfield, Suite 121

Clinton Township

586-868-2600

BRAKE SPECIAL

$22995
Most F.W.D. U.S. Cars • In-store offer ends 7-31-17

Check Our Price on
Tune Ups, Water Pumps,

Heater Cores & Other Repairs

DELUXE OIL
CHANGE
SPECIAL

Up To 5 Qts. Of
Oil Lube & Filter

•
No Disposal Fee

Includes topping off fluids

7-31-17

MMMMAAAAKKKKEEEE UUUUSSSS YYYYOOOOUUUURRRR FFFFIIII RRRRSSSSTTTT CCCCHHHHOOOOIIIICCCCEEEE

WARREN • 586-757-7203

$2336

MUFFLER & BRAKE SERVICE
23252 VAN DYKE
3 Blocks North of 9 Mile

HOURS: Mon.-Fri. 7:30am-5pm; Sat.-Closed

• Front Premium Disc Brake Pads

• 2 New Front Rotors

• Labor Included

RRAADDIIAATTOORR PPOOWWEERR
FFLLUUSSHH && FFIILLLL CCOOOOLLAANNTT SSYYSSTTEEMM

$7995
7-31-17

Extended Life
Coolant 

& G05 Extra

There’s a new sherrif in town.
Well, not really a sheriff, but a

new man in charge.
New TACOM LCMC Command

Sgt. Maj. Ian Griffin is taking over
the responsibilities of retiring
Command Sgt. Maj. Jesse L.
Sharpe.
In a ceremony June 23, TACOM

LCMC honored Sgt. Maj. Sharpe
and introduced the new leader to
soldiers and other TACOM em-
ployees.
TACOM spokesman Donald

Jarosz said that TACOMC LCMC
is a subordinate command within
the TACOM structure designed to
integrate Army acquisition, logis-
tics and technology responsi-
bilites, authorities and processes
to enable closer relationships
among all its partner organiza-
tions that deveop, acquire and
sustain the capabilities provided
by ground and soldier systems
around the world.
Jarosz said that Sharpe orginal-

ly assumed the duties of Com-
mand Sgt. Major in January of
2015. Before that, he served as
the Battalion Command Sergeant
Major for the 172nd Support Bat-
talion in Grafenwoehr, Germany.
His previous duty stations

have included the 505th Quarter-

master Battalion in Okinawa,
Japan; 3/64th Armor in Schwein-
furt, Germany; 4/41st Field Ar-
tillery Service Battery at Fort
Benning, Ga.; B Company 2/501
Aviation at Camp Humphrey, Ko-
rea; the 598th Maintenance Com-
pany at Fort Benning; E Battery,
1st Battalion, 79th Field Artillery
at Fort Sill, Okla.; Headquarters
and A 225th Forward Support
Battalion at Schofield Barracks,
Hawaii; the United States Army
Sergeant Major Academy at Fort
Bliss, Texas; U.S. Army Garrison
Franconia in Wurzburg, Ger-
many; and the 16th Sustainment
Brigade in Bamberg, Germany.
In addition to his extensive mil-

itary training, Sharpe holds an
Associate of Arts in business
management from Troy Universi-
ty.
His replacement, Command

Sgt. Maj. Ian Griffin previously
served as the Command Sergeant
Major for the 3rd Expeditionary
Sustainment Command – 541st
Combat Sustainment Support
Battalion, located at Fort Riley,
Kan.
He also served as Delta Com-

pany 701st Main Support Battal-
ion First Sergeant and the Head-
quarters and Headquarters De-

tachment, 544th Maintenance
Battalion Detachment Sergeant.
He held various other posi-

tions that include Brigade Rear
Detachment Sergeant Major, Op-
erations Sergeant Major, Mechan-
ical Maintenance Supervisor,
Maintenance Control Supervisor,
Platoon Sergeant, Maintenance
Support Team-Team Chief, Auto-
motive Repair Supervisor, Tech-
nical Inspector, Squad Leader,
Wheel Vehicle Recovery Special-
ist and Wheel Vehicle Repairer.
Griffin deployed on multiple

combat and contingency security
operations in support of U.S. na-
tional interests, including deploy-
ments to Kuwait, Iraq, Bosnia
and Afghanistan. He participated
in the Ebola response in West
Africa and deployed to Senegal
and Liberia in 2014.
Griffin completed his under-

graduate studies with the Univer-
sity of Maryland University Col-
lege with a Bachelor’s of Science
in Global Business and Public
Policy and a minor in Human Re-
source Management.

TACOM LCMC Now Has a New Command Sgt. Maj. in Place

Mustangs Now Can Really Burn Rubber on the Road
Griffin, left, and Sharpe at a recent TACOM ceremony.

More than 50 incoming Oak-
land Community College (OCC)
students across the county are
getting a head start on their high-
er education following gradua-
tion. These new students will
start their first-year with tuition
and fees covered by the Chancel-
lor’s Scholarship award, said
OCC spokeswoman Bridget Ka-
vanaugh.
Each awardee will receive

$2,500 ($1,250 for the fall semes-
ter and $1,250 for the winter se-
mester) as well as one-on-one
counseling and an academic plan
to ensure student success.
To be eligible, award appli-

cants must be a current Oakland
county public or private high
school or qualified adult educa-
tion/alternative education stu-
dent when they apply.

“The Chancellor’s Office is
proud to play a role in providing
encouragement and additional
support to OCC students
through this scholarship oppor-
tunity,” said Interim Chancellor
Peter Provenzano. “On behalf of
the entire OCC community, I con-
gratulate these award recipients
and look forward to supporting
them in their education and ca-
reer goals.”
The OCC Chancellor’s Scholar-

ship awardees have a unique op-
portunity to begin their college
experience with greater financial
support. The award is made
available to at least one student
from every Oakland County high
school and adult education cen-
ter and is designed to help stu-
dents across the county quickly
launch their careers.

OCC Gives Out 50 New Scholarships

DETROIT (AP) – Mazda is re-
calling more than 307,000 cars
because the parking brake may
not fully release or could fail to
hold the cars, increasing the risk
of a crash.
The recall covers certain Maz-

da 6 cars from the 2014 and 2015
model years and the Mazda 3
from 2014 through 2016.
The company says water can

get into the brake caliper, caus-
ing a shaft to corrode and bind. If
that happens, the parking brake
can get stuck in the on position
or fail to fully engage. That can
let the cars roll unexpectedly if
parked on a slope.
The problem affects only cars

with a hand-operated parking
brake lever system, according to
documents posted June 30 by
the U.S. National Highway Traffic
Safety Administration.
The company got its first re-

port of the problem in April of
2015 in Canada but decided to
monitor it because it hadn’t re-
ceived other reports. By Febru-
ary of 2017 Mazda had 13 re-
ports in the U.S. of the problem
happening on both models. It
traced the cause to a sealing
boot that wasn’t keeping water
out.
A company spokeswoman in

the U.S. says more than 307,000
cars were recalled in the U.S.,
Canada, Puerto Rico, Guam and
Saipan.
Owners will be notified start-

ing Aug. 21.

Mazda Issues
Massive Recall
Of Vehicles
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Along with breaking ground for
a new Vehicle Test Center build-
ing at its North American head-
quarters in Auburn Hills on June
26, FEV North America, Inc.
(FEV) unveiled plans to further
expand its campus, with the con-
struction of a new building.
Jochem Wolschendorf, execu-

tive vice president of FEV North
America, said that the expan-
sions are needed because FEV
has outgrown its original facility
in Auburn Hills.
The Vehicle Test Center Build-

ing construction, Wolschendorf
said, will take about a year. Once
that building is up and running,
FEV will begin construction of
the newly announced facility.
“We have taken a two-phase

approach,” Wolschendorf said.
“Phase One is the Vehicle Test
Center building. Phase Two
starts in a year. This building will
contain offices and labs.
“The ultimate goal of all the

construction is to move testing
from the road to the lab. We can
do that now thanks to sophisti-
cated computer programs and
systems.”
The new building will be the

third one at the FEV campus in
Auburn Hills, Wolschendorf said.
The unvieling was made in

conjunction with the Michigan
Economic Development Corpora-
tion, which offers business assis-
tance services and capital pro-
grams for business attraction
and acceleration, Wolschendorf
said said.
The MEDC assisted in laying

the groundwork for the new facil-
ity. The announcement was made
by Patrick Hupperich, president
and CEO of FEV North America
Inc. at the groundbreaking cere-
mony, which was attended by
Michigan Governor Rick Snyder,
MEDC and local officials, and FEV
executives.
“This is an exciting addition for

FEV and for Southeast Michigan,”
Gov. Snyder said. “This develop-

ment will contribute to our grow-
ing economy and continue to so-
lidify Michigan’s place as a global
automotive hub.”
At 25,600 square feet, when the

Vehicle Test Center building is
complete, the campus expansion
will create approximately 250 ad-
ditional jobs, bringing the total
number of employees at the com-
pany’s Auburn Hills campus to
about 750.
The company is investing

more than $27 million into fur-
ther developing the facility, and
has received a performance-
based grant from the Michigan
Business Development Program.

“From its founding, FEV has
built its reputation by providing
state-of-the-art facilities needed
to support product develop-
ments,” said Hupperich.

“The addition of the vehicle

emissions chassis dyno repre-
sents our effort to provide a com-
plete, one-stop-shop to power-

train and vehicle development,
and keeps us in step in meeting
customers’ needs.”

fuel consumption – so a vehicle
that gets 20 mpg could get about
another four miles per gallon he
said.
European luxury brands such

as Audi and Mercedes-Benz al-
ready are rolling out mild hybrid
systems on cars in Europe.
Those systems likely will be com-
ing to the U.S. because it’s expen-
sive for the companies to build
different cars for different mar-
kets, Abuelsamid said. General
Motors and others already have
such systems as options on
some models in the U.S.
Cars with mild hybrid systems

also can accelerate better be-
cause both electric and gas sys-
tems can be used at the same
time when needed.
Fully electric and hybrid vehicle

sales have risen a little since 2012
but still accounted for only 2.6 mil-
lion, or about 3 percent of world-

wide new vehicle sales, last year.
Navigant predicts that will in-

crease to around 3.7 million in
2018 and to more than 9 million
by 2025. That’s about 9 percent
of sales.
Volvo, which is based in Swe-

den but owned by Chinese firm
Geely, will launch five fully elec-
tric cars between 2019 and 2021.
Three of them will be Volvo mod-
els and two will be electrified
cars from Polestar, Volvo Cars’
performance car arm. It also
plans to offer a range of hybrids
as options on all models.

Volvo expects to reach its tar-
get of selling 1 million electrified
cars by 2025, with a range of
models, including fully electric
vehicles and hybrid cars.
The company said its long

range models could travel 500
kilometers (310 miles) on a single
charge using current technology,
but it is looking for suppliers for
new and better batteries.
Samuelsson, who acknowl-

edged that the company had
been skeptical about electrifica-
tion only two years ago, said cir-
cumstances have changed.
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sound and high-energy live
shows, Loverboy has captivated
fans for years, said Farah, with
songs like, “When It’s Over” and
“Turn Me Loose.”
• Aug. 4. The main attraction

is Gin Blossoms. A fusion of pop,
rock, folk and country elements
make Gin Blossoms a musical
force that helped define the era
of ’90s rock, Farah said.
Gin Blossoms formed in the

late ’90s and shot to the top of
the charts in 1992 with “New
Miserable Experience,” an album
that had multiple hits, including
“Hey Jealously” and “Until I Fall
Away.”
• Aug. 11. Known for their

Southern Rock sound, 38 Special
brings their signature brand of
‘muscle and melody’ to fans
across the globe. After more
than three decades, Farah said
38 Special continues to rock
crowds with hits like “Hold On
Loosely” and “Rockin’ Into the
Night.”
• Aug. 18. The featured band

is Everclear. Formed in 1991,
Farah said that Everclear has en-
joyed a long career entertaining
fans with their trademark combi-
nation of melody, rhythmic ener-
gy, evocative lyrics and thunder-
ing guitar crutch. Ten albums lat-
er, songs like “Santa Monica” and
“Father of Mine” still resonate
with fans.

Chevrolet Gets
Detroit Rocking
With Concerts
CONTINUED FROM PAGE 1

FEV Breaks Ground on New Building in Auburn Hills

Snyder speaks at the FEV groundbreaking ceremony.

Volvo First OEM to Leave ICE Powertrains

The City of Orchard Lake Vil-
lage, Farmington Hills and Madi-
son Heights are the newest mem-
bers of Oakland County’s One
Stop Ready program, which
helps communities embrace and
streamline strategies that en-
courage economic development
to implement a community’s vi-
sion.
The three communities were

introduced last month during a
One Stop Ready Academy “Back
to Basics” session at the Oakland
County Executive Office Building
Conference Center.
The program was created in

2013 by County Executive L.
Brooks Patterson and recently
honored for its innovative ap-
proach to economic develop-
ment by the National Association
of Counties.
“As Oakland County continues

to grow and investment deci-
sions become more complex,
leaders need information, strate-
gy and creative insight to help
bring out the vision they have for
their community,” Patterson
said.
“One Stop Ready gives them

those tools.”
The communities join 20 oth-

ers who are part of a program
that provides resources, tools
and trainings necessary to capi-
talize on community strengths. It
focuses on alignment between

boards and commissions and
makes the development process
more efficient through customer-
friendly, solutions-oriented ap-
proach to economic develop-
ment.
Madison Heights Mayor Brian

Hartwell said his city has a po-
tential project that could mean a
$10 million investment in the
community and is hopeful the
program will help land the proj-
ect.
“I’ve been looking for a pro-

gram like this,” Hartwell said.
“When I saw One Stop Ready, I
knew right away this was what
our city needs.”
Khalfani Stephens, director of

economic development for Farm-
ington Hills, said the program
provides continuing education
for staff as well as their elected
and appointed leaders.
“From an economic develop-

ment standpoint, we believe the
program will help us stay at the
forefront of new ideas,” Stephens
said.
“We hope to use it as a tool of

innovation to introduce us to
new ideas and new prospects.”
Since inception, it has provid-

ed formal training in develop-
ment readiness to more than 750
community staff members and
officials and has showcased One
Stop Ready communities to more
than 200 investors.

Three Oakland Cities Join
County’s Economic Program

CONTINUED FROM PAGE 1
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Must qualify for Chrysler Employee Advantage discount for all sale prices and lease payments. *Plus tax, title, license, CVR and doc fee and destination charge. **All leases based on 10,000 miles per year. Plus tax, title,
license and doc fee and destination charge. No security deposit required. Must qualify for preferred credit rating, not everyone will qualify. All rebates assigned to dealer. Save even more with military rebate. Sale prices
and lease payments include consumer cash rebate, lease cash, and Chrysler Capital Bonus Cash. Must finance through Chrysler Capital. Not everyone will qualify subject to credit approval. Pictures may not represent
actual vehicles. Must take delivery from dealer inventory by 7/31/2017.

SALE PRICE
$32,896

2017 RAM
1500 SLT Crew Cab Big Horn 4x4

LEASE FOR
$1999 DOWN
MSRP $46,600

WITH RETURNING LEASE

$177*
24 MO.
10K

2017 JEEP
RENEGADE LATITUDE 4X4

LEASE FOR
$1999 DOWN
MSRP $26,970

$109*
24 MO.
10K

2017 DODGE
CHALLENGER R/T

LEASE FOR
$1999 DOWN
MSRP $37,480

$111*
24 MO.
10K

• Saturday 9:00AM-2:00PM

SALE PRICE
$28,296

2017 CHRYSLER
PACIFICA TOURING L

LEASE FOR
$1999 DOWN
MSRP $35,715

$229*
36 MO.
10K

SALE PRICE
$29,497

SALE PRICE
$19,640

The Chrysler brand is launch-
ing a new campaign this week to
share key features of the new
Chrysler Pacifica with Hispanic
customers.

“Hero” is a 30-second commer-
cial featuring Pablo, a young boy
attempting to impress the girl
next door. Pablo utilizes Pacifi-
ca’s functionality, versatility,
technology and bold styling to
make the ride to school with his
neighbor much more special.

“Hero” will run across televi-
sion, digital and social channels
and also will be available on the
Chrysler brand’s official
YouTube channel.

“We built the all-new 2017
Chrysler Pacifica with kids in
mind – and for the moms and
dads who perform superhero
feats every day – by designing a
minivan with more than 100
available safety and security fea-
tures to transform the minivan
segment,” said Tim Kuniskis,
head of Passenger Cars, Dodge,
SRT, Chrysler and FIAT, FCA –
North America.

“With a full array of comfort
and convenience technologies,
including hands-free sliding door,
Uconnect Theater, ParkSense
Rear Park Assist and our exclu-
sive Stow ’n Go, the Pacifica’s
‘super’ powers give parents and
children the ability to play the
role of hero in their everyday
life.”

The campaign will air in top
Hispanic markets including
Austin, Chicago, Dallas, Houston,
Fort Myers, Los Angeles, Las Ve-
gas, Miami, New York, Orlando,
Phoenix, Sacramento, San Anto-
nio, San Diego, San Francisco,
Tampa and West Palm Beach.

Juan Torres, head of Multicul-
tural Advertising for Fiat
Chrysler said that Latinos make

up 13 percent of total U.S. auto
sales and accounted for more
than 50 percent of total U.S. auto
industry’s increase last year.
They are a growing population,
with increasing financial and cul-
tural influence.

“They will continue to be a
growing force for our industry
and economy and FCA has made
a commitment to reach to this
important population by inte-
grating cultural values and in-
sights in our advertising mes-
sages to emotionally connect
with the Hispanic buyer,” Torres
said.

“Almost 30 percent of the total
U.S. minivan segment is multicul-
tural and an important portion of
the sales increase in this seg-
ment comes from Hispanic con-
sumers.

“The Pacifica is the perfect
family vehicle for the Latino driv-
er, who tend to be younger and
earn a good income. Pacifica has
a good opportunity to continue
to gain market share in major
minivan segment like L.A., Miami,
Houston and New York, where
multicultural sales are critical.
Our new campaign, Hero, is
specifically developed for bicul-
tural Latino families.”

Advertising to multicultural
consumers is a high priority for
the company, said Torres. FCA is
dedicated to the multicultural
marketplace. One in three peo-
ple in the USA today is Multicul-
tural.

These audiences command
high purchasing power, with a
significant portion of their earn-
ings going into vehicle expendi-
tures.

FCA currently develops His-
panic campaigns for all of its ma-
jor brands, including Dodge,
Chrysler, Ram and Jeep.

Chrysler Targets Hispanics
With New ‘Hero’ Commercial

There’s an art to making a
beautiful car, and sometimes
cars can be art.

The best-loved car in Fiat’s his-
tory, the icon that made Italians
into car owners and worldwide
ambassadors for the country,
celebrates its 60th birthday this
month.

A special event held on the
Fourth of July honored the Fiat
500’s history and the style and
design that made the Fiat 500 a
car that was famous across the
globe.

Not by chance, it joined the
permanent collection of the
MoMA, the Museum of Modern
Art, in New York.

“While the Fiat 500 has unques-
tionably left its mark on auto-
motive history, it is equally true
that it has never been just a car,”
said Olivier François, head of FI-
AT Brand and Chief Marketing Of-
ficer, FCA – Global.

“In its 60 years of history, the
500 has transcended its material
manifestation to enter the collec-
tive imagination and become an
icon, which has now the honor of
being certified by being acquired
by MoMA in a tribute to its artis-
tic and cultural value.”

“The Fiat 500 is an icon of auto-
motive history that fundamental-
ly altered car design and produc-
tion,” said Martino Stierli, The
Philip Johnson Chief Curator
of Architecture and Design at Mo-
MA.

“Adding this unpretentious
masterpiece to our collection
will allow us to broaden the
story of automotive design as
told by the Museum.”

The model acquired by MoMA
will be a 500 F series, the most
popular 500 ever, made from
1965 to 1972.

Fiat’s “great little car,” said Fiat
spokesperson Diane Morgan,
was an instant success world-
wide and the 18 horsepower of

its 500cc engine gave it a top
speed of 59 mph.

Over 4 million units were made
from 1957 to 1975, from the new
500 in the late ’50s, on to the
Sport and then the D, both more
powerful, followed by the F,
which holds the record for the
number produced, through to
the more comfortable L and final-
ly the R.

The Fiat 500 is not just a sym-
bol of mass car ownership, said
Morgan. Over time, it has be-
come a style and design icon.

Unmistakable design has in-
spired the imagination of many
artists, who have responded with
elegant, exclusive and sporty in-
terpretations, said François.

What’s truly amazing is that
the Fiat 500 has achieved the feat
of maintaining its identity as a
car that has achieved classic sta-
tus while remaining youthful
over 60 years of automotive his-
tory and lifestyles, fashion and
society.

The Fiat 500 is a successful car,
said François, but also a cultural
phenomenon on center stage for
60 years, never going out of fash-
ion.

With the launch of the new
generation in 2007, the 500 has
appeared in a variety of original
and cool interpretations, both
hatchback and convertible, with
an array of extraordinarily suc-
cessful special editions, such as
the 500 by Diesel, the 500 Gucci
and the 500 Riva.

Success is reasserted by num-
bers: the Fiat 500 is the best sell-
er in Europe, ranking first in eight
countries and among the first
three in six others.

The 2007 version won over 2
million motorists in just 10 years
and has reaped accolade after ac-
colade since its debut, said
François, including Car of the
Year and the Compasso d’oro de-
sign award.

The Fiat 500 is the symbol
of Italian creativity, which has
always inspired artists and de-
signers worldwide, becoming an
icon of beauty and art, said
François.

Today, he said, it takes another
step forward, becoming a work
of art in its own right – next to
other great icons of Italian de-
sign and yet again remaining
“Forever Young.”

Fiat 500 Joins the Museum of Modern Art

A 1957 Fiat 500F has been made a museum piece for its style.

transferring them to the new Chal-
lenger SRT Hellcat Widebody for
improved performance on the
street and a bolder, more aggres-
sive new look.”

With a starting U.S. Manufac-
turer’s Suggested Retail Price
(MSRP) of $71,495 (including gas
guzzler tax, excluding destina-
tion of $1,095), the new Chal-
lenger SRT Hellcat Widebody
model features the same fender
flares first shown on the SRT De-
mon.

These wider fender flares add
3.5 inches to the SRT Hellcat’s
overall width, covering the new
20 x 11-inch “Devil’s Rim” split-
five spoke aluminum wheels,
which ride on new, wider
305/35ZR20 Pirelli P-Zero tires
with a new tread pattern.

A new electric power steering
(EPS) system with SRT Drive
Modes adds new selectable
steering tuning for the first time
on a Hellcat model.

In addition to its wider, more
menacing stance, said Reid, this
new Challenger SRT Hellcat
Widebody delivers improved lap
times, lateral grip, acceleration
and braking, compared with the
“already ferocious” performance
numbers of the Hellcat:

• Road course lap time on a
1.7-mile track lowered by approx-
imately 2 seconds per lap, ap-
proximately 13 car lengths after
one lap;

• Quarter-mile elapsed time
(ET) improved by approximately
.3 sec (10.9 ET in Widebody vs.
11.2 ET in standard Hellcat);

• Lateral skid pad grip in-
creased by .04 g (.97 g in Wide-
body vs. .93 g in standard Hell-
cat);

• 0-60 mph acceleration im-

proved by .1 second (3.4 in Wide-
body vs. 3.5 in standard Hellcat);

• Top speed of 195 mph.
The 2018 Challenger SRT Hell-

cat Widebody features a new
standard electric power steering
(EPS) system – a first for Hellcat.
The system uses SRT Drive
Modes with selectable settings
for Street (Auto), Sport and
Track.

Not only does the EPS system
improve handling performance,
owners will also notice better
steering feel and ease of turning
efforts at parking lot speeds.

With EPS and SRT Drive
Modes, drivers can tailor their
experience by controlling horse-
power, transmission shift
speeds, steering, paddle shifters
(automatic transmission only),
traction and suspension. Also, a
Custom setting lets the driver
use individual preferences.

Production of the 2018 Chal-
lenger SRT Hellcat Widebody
begins later this summer with
deliveries to Dodge//SRT dealers
in the third quarter.

The SRT Hellcat Widebody
True Street-to-Strip Car

CONTINUED FROM PAGE 1

DETROIT (AP) – Three people
have been injured during a main-
tenance operation at the General
Motors Detroit-Hamtramck as-
sembly plant.

Spokesman Tom Wickham
says the incident occurred about
9:45 a.m. July 5 as pressure was
being supplied to a valve at the
facility on Detroit’s eastside. The
injuries are not life-threatening.
He adds that the incident was
“not an explosion’’ and was “con-
tained in an area of the plant
away from the production’’ line.
The cause is under investigation.

Accident at GM
Plant in Detroit
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Jeep Wrangler has earned the
top spot on Cars.com’s annual
American-Made Index for 2017,
while Jeep Cherokee ranks sec-
ond among all vehicles.
“As a descendant of the mili-

tary Jeep that helped the Allies
win World War II, the Jeep Wran-
gler already has strong American
credentials,” said Joe Wiesen-
felder, Cars.com’s executive edi-
tor. “In Cars.com’s 2017 Ameri-
can Made Index, the Wrangler’s
American roots prove as deep as
its image. The SUV has long been
a Cars.com favorite for off-road-
ers and sun-lovers.”
To make the American-Made

Index, vehicles are evaluated on
five key criteria, including as-
sembly location, domestic parts
content, country of engine ori-
gin, country of transmission ori-
gin and U.S. factory employ-
ment. Cars.com determined that
Wrangler’s domestic parts con-
tent was among the highest fig-
ures observed in this year’s
American Made Index: 74 per-
cent for Wrangler 2-door and 75
percent for Wrangler 4-door.
Wrangler is assembled in Ohio.
“We are delighted to celebrate

America’s most patriotic day
with the news that Cars.com’s
American-Made Index has
ranked Jeep Wrangler and
Cherokee as the two overall
most-American vehicles for
2017,” said Mike Manley, Head of
Jeep Brand – FCA Global. “On
this Fourth of July holiday we
salute the dedicated employees
who build Wrangler and Chero-
kee, as well as the loyal Jeep
owners who drive them.”
Jeep Wrangler features a stan-

dard eight-speaker audio system
and an optional nine-speaker
Premium Alpine Audio Package
that includes a subwoofer and a
552-watt amplifier. The Jeep
Wrangler delivers unmatched
off-road capability with leg-
endary four-wheel drive and is
produced with more than seven
decades of 4x4 engineering expe-
rience. Wrangler continues to of-
fer a body-on-frame design, front
and rear five-link suspension sys-
tem, live axles, electronic lock-
ers and is one of the few mid-size
SUVs that offer a six-speed man-
ual transmission, in addition to
its five-speed automatic.
For more information on the

2017 Cars.com American-Made
Index, including a deeper dive in-
to the data and methodology,
visit www.cars.com/news.

Jeep Wrangler
True American
Made Vehicle

JACKSON, Miss. (AP) _ Missis-
sippi's state auditor says the
leader of a troubled electric car
maker should repay state and lo-
cal aid the company received.
Auditor Stacey Pickering said

Wednesday that he is demanding
$6.36 million from Charles Wang,
the CEO of GreenTech Automo-
tive.
That's $4.9 million that the

state and Tunica County con-
tributed, plus what Pickering
says are penalties, interest and
recovery costs.
GreenTech promised to invest

$60 million and create 350 jobs
in Robinsonville. Peter Huddle-
ston, an official with GreenTech's
parent company, confirms the
company received the letter. He
declined immediate comment.
Previously, GreenTech raised

money from Chinese people who
can obtain U.S. residency by in-
vesting $500,000.
A 2015 report found a federal

official broke ethics rules when
he aided GreenTech's visas.
Among former insiders is Terry
McAuliffe, now Virginia's gover-
nor.

Mississippi Has
Problems with
Chinese Firm



Caldwell, executive director of
analysis for Edmunds.com.
“We’re kind of at the point where
we don’t have a boost from that,”
she says.
Also, auto companies are cut-

ting back on lease deals as used-
car values fall, curtailing another
incentive to buy, Caldwell says.
She says now is the time to buy

a car with dealer stockpiles grow-
ing before production cuts take
effect later in the year.
With few exceptions, U.S. buy-

ers continued a trend they’ve
been following for years. They’re
buying SUVs and trucks and
shunning cars.
Sales of Toyota’s Camry, nor-

mally the top-selling non-pickup
truck in the U.S., fell nearly 10
percent. But Ford’s F-Series pick-
up, the top-selling vehicle in
America, rose nearly 10 percent.
Toyota reported a 2.1 percent

sales increase, while Honda post-
ed nearly a 1 percent gain and
Nissan sales were up 2 percent.
Volkswagen sales rose 15 percent
increase over June of 2016 when
they were depressed by VW’s
diesel engine emissions-cheating
scandal.
The shift is good news for com-

panies that rely heavily on pick-
up trucks and SUVs such as Ford,
GM and Fiat Chrysler.
“Our crossover renaissance

began last year with the intro-
duction of the all-new GMC Aca-
dia and Cadillac XT5, and contin-
ued this year with the Chevrolet
Bolt EV and Equinox,” said Kurt
McNeil, U.S. vice president of
Sales Operations.
“The all-new Equinox is off to a

strong start and we will leverage
that momentum as we introduce
four additional crossovers in the
second half of 2017.”
By the end of 2017, GM will of-

fer customers the U.S. industry’s

newest and broadest lineup of
crossovers, McNeil said.
“U.S. total sales are moderating

due to an industry-wide pull-back
in daily rental sales, but key U.S.
economic fundamentals clearly
remain positive,” said Mustafa
Mohatarem, GM chief economist.
“Under the current economic

conditions, we anticipate U.S. re-
tail vehicle sales will remain
strong for the foreseeable fu-
ture.”
Mark LaNeve, Ford’s vice presi-

dent of sales, said even though
Ford’s retail sales to individual

customers were down 1 percent
in the first half of the year, its rev-
enue will be up because of strong
sales of loaded-out pickup
trucks.
Fiat Chrysler spokesman Ralph

Kisiel said that the Ram pickup
truck, Ram ProMaster and Ram
ProMaster City each posted their
best June sales ever.
Sales of the Jeep Grand Chero-

kee were up 21 percent for its
best June sales since 2005. The
Jeep Renegade recorded its best
June sales ever. Sales of the all-
new Chrysler Pacifica were up 59

percent, the minivan’s best sales
month since launch last year.
The shift won’t be such good

news for brands like Hyundai,
which is heavily dependent on
car sales. Sales of Hyundai’s
Elantra compact car, normally
among the brand’s top-selling ve-
hicles, fell more than 40 percent
to just over 13,000. A year ago,
Hyundai set a sales record for
the month of June.
Even with the sales decline,

auto prices remain high, accord-
ing to J.D. Power and LMC Auto-
motive.

The average vehicle sold for
$31,720 in June, a record for the
month, surpassing the old record
of $31,073 set last year.
But some automakers are hav-

ing to raise discounts and sell
more vehicles to rental car com-
panies to keep their sales num-
bers up.
The average incentive spent

per vehicle in June was $3,661 in
June, also a record for the
month. Even spending on trucks
and SUVs is up about $350 from
last year, J.D. Power and LMC es-
timated.

John Quattrone, GM’s senior
vice president of Global Human
Resources has elected to retire
effective Sept. 1, 2017, after more
than 41 years with the company.
said GM spokesman Dan Flores.
Jose Tomas is Quattrone’s re-

placement, effective July 1, 2017.
Tomas, like Quattrone, will re-
port to Mary Barra, GM’s chair-
man and CEO, and serve as a
member of GM’s senior leader-
ship team.
“John has played a crucial role

in the development of GM’s sen-
ior leadership team, as well as
serving as a trusted advisor and
counselor on many important is-
sues across the company,” said
Barra.
“In addition, he’s been a big

part of the cultural transforma-
tion that has occurred at GM
over the past several years, led
by his passion for the company
and its people.
John leaves a legacy based on

vision, dedication and a strong
commitment to building relation-
ships throughout his career.”
Quattrone, a native of Syra-

cuse, N.Y., began his GM career
in 1975 at the Fisher Body Syra-
cuse plant, said GM spokesman

Dan Flores. Over the past four
decades, he’s held a variety of
leadership positions in person-
nel, labor relations and human
resources.
Quattrone has held GM’s top

global HR position since April
2014. He previously was vice
president of Human Resources
for GM’s Global Product Develop-
ment and Global Purchasing and
Supply Chain.
In his previous role, Quattrone

played a key role in reorganizing
GM’s Global Product Develop-

ment organization.
Jose Tomas joins GM after

building more than 20 years of
strong human resources experi-
ence in leadership positions in
the healthcare, food service and
transportation and logistics in-
dustries, Flores said.
Most recently, Tomas served

as the executive vice president
and chief human resources offi-
cer for Anthem, Inc., one of the
nation’s leading health benefits
companies.
Prior to his time at Anthem,

Tomas served as the global chief
people officer for the Burger King
Corporation. In addition, Tomas
was concurrently the president
of Burger King’s Latin American
and Caribbean operations, which
consisted of more than 1,400
restaurants in 30 countries, gen-
erating more than $1.3 billion in
sales.
During his tenure at Burger

King, the company shifted be-
tween public and private owner-
ship multiple times. Tomas
played a crucial role in leading
the cultural transformations dur-
ing these moves.
As a member of Anthem’s exec-

utive leadership team, Tomas
was responsible for human re-
sources, corporate communica-
tions and security. Tomas led the
implementation of culture-shap-
ing programs designed to en-
hance organizational perform-
ance and employee engagement,
leveraging technology to drive
predictive talent insights.
“Jose brings to GM a strong,

well-rounded background with
experience managing a complex
global employee base in a chal-
lenging, results-oriented and di-
verse environment,” said Barra.
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SUVs, CUVs and Trucks Drove Vehicle Sales for the Month of June
CONTINUED FROM PAGE 1

Jose Tomas

Tomas Replaces Quattrone as GM Human Resources Head

John Quattrone
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475 SUMMIT DRIVE • 248-292-2502 • 5825 HIGHLAND RD. (M59) • WATERFORD

CALL
BRUCE LITVIN
– 24/7 & 365 –

40 YEARS
OF QUALITY SERVICE

CELL # 1-586-405-5175
blitvin@lunghamer.com

1-888-665-5438

Please call with the vehicle you desire
and you will be delighted with the payment.

TTHHAANNKKSS
AAGGAAIINN
FFOORR TTHHEE GGRREEAATT

JJUUNNEE
AANNDD WWEE AARREE
LLOOOOKKIINNGG

FFOORR AA
SSPPAARRKK--TTAACCUULLAARR

JJUULLYY
AANNDD AAGGAAIINN SSOOMMEE

TTRREEMMEENNDDOOUUSS LLEEAASSEE &&
PPUURRCCHHAASSEE PPRROOGGRRAAMMSS

VYLETEL

*Lease figured with $1500 Dealer IVC. Certificates Program subject to change while IVC Supplies Last. *Lease example is Stock Specific. *GM Employee Pricing Plus Tax, Title, Lic. and Doc. No Security Deposit Required. *All lease/purchase examples are figured with GM employee pricing.
Lease conquest rebate qualifies to customers who have a non GM lease in household set to expire within 365 days of new lease/purchase delivery date. *Buick/GMC lease loyalty rebate applies to customers who have a current Buick/GMC lease in household. IVC certifi cates may apply to lease/
purchase examples and are good while dealer supply lasts. Prices subject to change during the month of July 2017. *GM Employee Pricing Plus Tax, Title, Lic. and Doc. No Security Deposit Required. *For GM Employee Purchase or Lease Conquest Rebate Customer Must Have Non GM Lease In
Household To Expire Within 365 Days Of Delivery Of New Purchase or Lease. Programs subject to change. **Additional 2 payments of a max amount of $400.00 total. Photos may not represent actual vehicle. Price is subject to change without notice. See dealer for details. Expires 7/31/17.

VISIT OURWEBSITE TO SEARCH FORMORE VEHICLE SELECTIONS ATWWW.VYLETEL.NET

40755 Van Dyke • Sterling Heights •586.977.2800
WWW.VYLETEL.NET SALES: Sun CLOSED; M, TH 8:30am-9pm; T, W, F 8:30am-6pm; SAT 10am-3pm

SERVICE: Sun CLOSED; M, TH 7am-8pm; T, W, F 7am-6pm; Sat 8am-1pm

$259*

2017 BUICK
LACROSSE

ESSENSE • LEATHER • NAV.

STK# 5325-17 • DEAL# 68820
*GMS pricing plus tax, title, plates & doc. fee.
Must have lease conquest or GM lease loyalty.

2 IVC’S used while supplies last.
NO SECURITY DEPOSIT REQUIRED!

39 MONTH/
10K PER YEAR

LEASE
FOR ONLY

$359*
$0 DOWN

2017 BUICK
ENCORE
PREFERRED

STK# 5654-17 • DEAL# 68822
*GMS pricing plus tax, title, plates & doc. fee.

Must have a lease or conquest.
2 IVC’S used while supplies last.

NO SECURITY DEPOSIT REQUIRED!

24 MONTH/
10K PER YEAR

LEASE
FOR ONLY

$139*
$0 DOWN

2017 BUICK
ENVISION

ESSENCE • LEATHER • NAV.

STK# 5954-17 • DEAL# 68818
*GMS pricing plus tax, title, plates & doc. fee.

Must have a lease conquest.
2 IVC’S used while supplies last.

NO SECURITY DEPOSIT REQUIRED!

36 MONTH/
10K PER YEAR

LEASE
FOR ONLY

$297*

2017 GMC

TERRAIN
SLE-1

STK# 7485-17 • DEAL# 68824
*GMS pricing plus tax, title, plates & doc. fee.

Must have a lease conquest.
2 IVC’s used while supplies last.

NO SECURITY DEPOSIT REQUIRED!

$159*
$0 DOWN

24
MONTH
LEASE

FOR ONLY

10K PER YEAR

2017 GMC

ACADIA
LIMITED

STK# 9969-17 • DEAL# 68828
*GMS pricing plus tax, title, plates & doc. fee.

Must have lease conquest rebate.
NO SECURITY DEPOSIT REQUIRED!

$359*
$0 DOWN

39
MONTH
LEASE

FOR ONLY

10K PER YEAR

ALL NEW 2017 GMC

ACADIA
SLT-1 • LEATHER • NAVIGATION

STK# 9821-17 • DEAL# 68826
*GMS pricing plus tax, title, plates & doc. fee.

Must have lease conquest.
NO SECURITY DEPOSIT REQUIRED!

$299*
$0 DOWN

36
MONTH
LEASE

FOR ONLY

10K PER YEAR

STK# 5109-17 • DEAL# 68829
*GMS pricing plus tax, title, plates & doc. fee.

2016 BUICK REGAL
PREMIUM II

2017 GMC

YUKON
SLE • 4WD

STK# 7522-17 • DEAL# 68827
*GMS pricing plus tax, title, plates & doc. fee.

Must have lease conquest.
3 IVC’s used while supplies last.

NO SECURITY DEPOSIT REQUIRED!

$439*
$0 DOWN

36
MONTH
LEASE

FOR ONLY

10K PER YEAR
- DRIVER ALERT PKG - CONV. PKG - 20” RIMS
- UNIVERSAL REMOTE
- P. LIFTGATE
- P. PEDALS

$25,999*
WAS
$32,690

NOW

10 LEFT!

2017 BUICK
ENCLAVE

LEATHER GROUP • BOSE AUDIO

STK# 5763-17 • DEAL# 68823
*GMS pricing plus tax, title, plates & doc. fee.

Must have lease conquest.
2 IVC’S used while supplies last.

NO SECURITY DEPOSIT REQUIRED!

36MONTH/
10K PER YEAR

LEASE
FOR ONLY

$0 DOWN

$0 DOWN

2017 GMC

SIERRA
1500 • 4WD • DOUBLE CAB • SLE

STK# 7240-17 • DEAL# 68825
*GMS pricing plus tax, title, plates & doc. fee.

Must have lease conquest rebate.
NO SECURITY DEPOSIT REQUIRED!

$257*
$0 DOWN

-20” RIMS - REMOVE START
- LED FOG LIGHTS

- SPRAY IN BED LINER - BUCKET SEATS

36
MONTH
LEASE

FOR ONLY

10K PER YEAR

WOW!! WHAT A DEAL!

Free shuttle service to home, office or shopping.

buff whelan chevrolet
WHERE THE DEALS MAKE THE DIFFERENCE, EVERY DAY SINCE 1970!

Van Dyke • South of 18 Mile • Sterling Heights
Jeff Caul

586-274-0396
PEP QUOTES BY PHONE OR EMAIL: JEFF CAUL AT JCAUL@BUFFWHELAN.COM

*See dealer for details. All Rebates/Incentives have been deducted from sale price/payment and are subject to change by
manufacturer without notice. GM Employee discount required unless otherwise noted. All leases assume that you qualify for lease
conquest. To qualify for Lease Conquest you must have a NON-GM Lease in the household that terminates within 365 days. All lease payments are based on
10,000 miles per year. 1st payment, tax, title and plate fee due at signing on all leases unless otherwise noted. All deals expire 07/31/2017.
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METRO PKWY.

18 MILE RD.

SINCE
1989

CONVENIENT HOURS: MON. & THURS. 8:30AM-9PM / TUES., WED. & FRI. 8:30AM-6:30PM /

Thanks for making buff whelan chevrolet #1
in the Country 5 months and running…

OVER 1,000
New Chevrolets

in Stock!

CALL
JEFF CAUL

586-274-0396

2017 CHEVY SILVERADO
DOUBLE CAB 4X4 ALL-STAR PKG.

$178+TAXWITH$0DOWN

WITH LEASE LOYALTY • NO SECURITY DEPOSIT REQUIRED
Equiped with Power Locks, Power Windows,Remote Start, Power Seats, Back-Up Camera, Hitch,
Locking differential, XM Radio, OnStar and More…

24 MTH LEASE
10,000 MILES

2017 CHEVY EQUINOX LS

$108+TAXWITH$0DOWN

WITH LEASE CONQUEST • NO SECURITY DEPOSIT REQUIRED
Equiped with Power Locks, Power Windows, Power Mirrors, Keyless Entry, Back-Up Camera,
Bluetooth, OnStar, XM Radio & More…

24 MTH LEASE
10,000 MILES

2017 CHEVY TRAVERSE LT

$188+TAXWITH$0DOWN

WITH LEASE CONQUEST • NO SECURITY DEPOSIT REQUIRED
Equiped with Power Locks, Power Windows, Power Mirrors, Keyless Entry, Bluetooth, OnStar, XM
Radio and More…

24 MTH LEASE
10,000 MILES

NEW YORK (AP) – The first
Tesla Model 3 electric car for the
masses came off the assembly
line on July 7 with the first deliv-
eries in late July, the company’s
CEO says.
CEO Elon Musk, in several

Twitter messages early July 3,
said the new car passed all gov-
ernment regulatory require-
ments for production to begin
two weeks ahead of schedule.
The company plans to hold a
party to hand over the first 30
Model 3s to customers on July
28, Musk wrote in a tweet.
The Model 3 is to start around

$35,000 and with a $7,500 federal
electric car tax credit, could cost
$27,500. Tesla says the five-seat
car will be able to go 215 miles
on a single charge and will be
sporty.
Musk tweeted that the compa-

ny expects to produce 100 cars
in August and more than 1,500 in
September. “Looks like we can
reach 20,000 Model 3 cars per
month in December,” he wrote.
That figure is less than previ-

ous estimates. Musk earlier had
said Tesla would make 10,000
Model 3s per week by December.
Tesla also said July 3 that it de-

livered about 22,000 vehicles in
the second quarter, bringing
first-half deliveries to about
47,100.
That’s at the low end of the

company’s prediction earlier this
year of 47,000 to 50,000 Model S
sedan and Model X SUV deliver-
ies in the first half, as much as a
71 percent increase over 2016.
While second-quarter deliver-

ies rose 53 percent from a year
ago, they still were about 12 per-
cent below first-quarter deliver-
ies. Tesla said in a statement that
second-quarter production was
hampered by a severe shortfall

of battery packs. Production av-
eraged 40 percent less than de-
mand until early June, the com-
pany said.
Tesla said that as long as glob-

al economic conditions don’t
worsen considerably, second-
half Model S and Model X deliver-
ies are likely to exceed deliveries
in the first half.
Musk’s tweets about the Model

3 appear to erase doubts that
Tesla would be able to meet
deadlines for mass-producing
the cars, which is key to the com-
pany making money. Previously,
it has faced delays in getting ve-
hicles to market. The Palo Alto,
California-based company aims
to make 10,000 Model 3s per
week in 2018.
Tesla’s last new vehicle, the

Model X SUV, was delayed nearly
18 months. Musk says the Model
3 is much simpler to make, but
14-year-old Tesla has no experi-
ence producing and selling vehi-
cles in high volumes. Tesla made
just 84,000 cars last year. Bigger
rivals like General Motors, Volk-
swagen and Toyota routinely sell
around 10 million vehicles a year.
Even if the Model 3 is on time,

servicing all those vehicles will
still be a challenge. Model S and
Model X owners are already wor-
ried about having to share Tes-
la’s company-owned charging
stations with an influx of new
cars. And while Tesla is promis-
ing to increase its network of
stores and service centers by 30
percent this year, it began 2017
with just 250 service centers
worldwide. That leaves many po-
tential owners miles from a serv-
ice center.
Musk has said a new fleet of

mobile service trucks will be de-
ployed to help customers who
are far from service centers.

Tesla Output to be Less Than
Previous Musk Estimates
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Cars’ communications sys-
tems have the ability to “talk” to
other cars. Now, Cadillac is test-
ing a system that will allow cars
to talk to the road.
Cadillac’s CTS sedan, one of

the first production vehicles in
the world to contain Vehicle-to-
Vehicle (V2V) communication,
has now successfully demon-
strated Vehicle-to-Infrastructure
(V2I) capability in Michigan.
Cadillac CTS development ve-

hicles received real-time data
from traffic controllers on signal
phasing and timing during suc-
cessful demonstrations recently
conducted in collaboration
with Michigan road agencies,
said Cadillac spokesman Steve
Martin.
V2I connects the Cadillac de-

velopment vehicles to its sur-
rounding infrastructure, allow-
ing the vehicle to alert the
driver when there are safety,
mobility or environment-related
conditions ahead, Martin said.
The traffic signals, located ad-

jacent to the GM Warren Techni-
cal Center campus at the inter-
sections of 12 Mile and 13 Mile
roads, were able to send real-
time data using Dedicated Short-
Range Communications (DSRC)
protocol to the development ve-
hicles, which alerted the drivers
of a potential red light violation
at current speed.
This alert helps avoid the dan-

gerous decision to either brake
abruptly or accelerate through a
busy intersection.
To ensure the privacy of the

driver, the vehicles do not trans-

mit any identifying information
such as VIN number, registration
or MAC address, in their mes-
sages, Martin said.
For example, if a connected

car runs a red light, the traffic
signal may be able to say some-
one ran a red light, but will not
be able to say who or what vehi-
cle.
As for cybersecurity, firewalls

and other measures are used to
ensure the DSRC signals cannot
be interfered with and are only
exchanged between the vehicle
and the infrastructure.
This is similar to the encryp-

tion used on Cadillac’s V2V tech-
nology.
The Michigan Department of

Transportation, Macomb Coun-
try Department of Roads, and
General Motors’ Research & De-
velopment are collaborating to

showcase leadership in the con-
nected and automated vehicle
environment. Development of
safety technologies, such as V2V
and V2I communications, lays
the groundwork for a connect-
ed, safer future.
Cadillac’s V2V solution uses

GPS for positioning and DSRC
for communication, which can
handle 1,000 messages per sec-
ond from vehicles up to about
1,000 feet away. V2V-equipped
vehicles create an ad hoc wire-
less network that allows for the
transfer of information without
relying on sight lines, good
weather conditions or cellular
coverage.
V2V is included as a standard

feature on the 2017 CTS sedan in
the U.S. and Canada and comple-
ments a robust suite of available
active safety features

Cadillac Vehicles Now Start a Conversation

Cadillac CTS sedan displays stoplight and alerts drivers to issues.

by Jim Stickford

Camaro will take the forefront
at the 2017 GM Tech Center-UAW
Local 160 Employee Car Show
July 26.
The show at the Tech Center

will celebrate 50 years of the
Camaro.
UAW Local 160 car show repre-

sentative Nick Alexander said the
show will be open to the public
at no charge. It starts at 10 a.m.
and lasts until 2 p.m.
“The show will be by the

Mound entrance to the Tech Cen-
ter,” Alexander said.
“In previous years, we held the

show in the parking lots near the
VEC building off of Van Dyke. But
last year, we held it by the
Mound entrance because of con-
struction near the VEC building –
and it proved to be a success, so
we’re holding it there again this
year.”
Jim Suzak, a manager in Design

Fabrication at the Tech Center, is
handling GM’s side of things for
the show. The Camaro theme
makes sense given the storied
history of the vehicle that was
first produced in the model year
1967.
“We really like putting on this

show,” said Suzak, “because it
gives those of us who work for
GM, both salaried and hourly, the
chance to show off our passion
for cars and to see what other
people at the company have
been up to.

“It also allows us to celebrate
the great history of GM vehicles
and the design and engineering
that went into the cars that built
this company.”
It’s not uncommon, Suzak said,

for people at GM to have spent
time and money restoring or
souping up a classic muscle car
and not have any co-workers be
aware of what’s been done.
“By showing off our cars at the

show, our co-workers can see
what we’ve been spending all our
free time on,” Suzak said.
“I myself in past years have

shown off my 2000 Pontiac Fire-
bird at the show. But I won’t be
doing that this year because I
sold the car.”
Suzak said that he originally

bought the vehicle back in 2012.
“I wanted the restoration of the

black Firebird to be a family proj-
ect,” Suzak said. “I wanted my
three sons – Garrett, Austin and
Conrad – to learn how to use
tools and how to work on a car.
“My plan proved successful.

They really enjoyed the project
and they are now good with tools
and have car projects of their
own.”
Suzak said that part of the

restoration was dropping an LS2
Corvette engine into the Firebird.
“The car was originally pow-

ered by a simple six-cylinder en-
gine,” Suzak said.
“I was able to buy the vehicle

from the proverbial little old la-
dy. This one was from Livonia,

not Pasadena. But the vehicle
was in good shape for one that
was more than a decade old.”
Suzak said he and his sons had

fun restoring the Firebird and
they posted photos of the vehi-
cle on various Internet forums.
The vehicle proved popular with
people who saw the photos on
the forum pages.
In fact, Suzak said, that’s how a

car fan from Dubai became aware
of the vehicle.
“He saw photos I posted and

contacted me with an offer to
buy the car,” Suzak said.
“I am fully aware of the fact

that there are scams out there
where people from overseas buy
cars with phony checks. I was
careful and checked out the offer.
It was legitimate.
“I ended up getting $23,000 for

the Firebird, which is certainly
more than I could have gotten by
trying to sell it here in the States
by myself. I got the money and
sent off the Firebird last year.”
Suzak said he still has the

money and is looking for his next
restoration project – something
in the neighborhood of a
Corvette Z06 from 2010 or there-
abouts.
“That’s my story,” Suzak said.

“Every car that will be on display
at the show will have its own sto-
ry. That’s what’s so great about
this event.
“And I want to emphasize that

all the money raised at the show
goes to charity. This year we are

GM Employee Car Show to Honor Camaro’s 50 Years

Suzak’s 2000 Firebird got a new Corvette engine.

Suzak’s Firebird after restoration made past Tech Center car shows.

Nearly 4,000 feet of fiberglass-
chemical polymer pipe – 9 feet, 2
inches in diameter – has begun
to arrive in Fraser to repair the
collapsed sewer interceptor
along 15 Mile Road. The $2.5 mil-
lion worth of pipe will both re-
pair the collapsed section of pipe
and line an adjacent 3,700 feet of
sewer deemed as being at immi-
nent danger of collapse.
“The arrival of this pipe marks

another milestone in this mas-
sive project. I am very pleased to
report that this project remains
on schedule and on budget,” said
Macomb County Public Works
Commissioner Candice S. Miller.
“All of the contractors, the gov-
ernment agencies, the neighbors
– everyone involved in this proj-
ect – have worked together as a
team to get us to this point.”
The new pipe was manufac-

tured by the Hobas company,
which is based in Texas. It is in
the process of being shipped to
the work site in 20-foot seg-
ments, known as “sticks.” It will
begin to be installed in early Au-
gust. Final completion of the
sewer line repair is expected to
be completed by the end of Sep-
tember, with the re-opening of 15
Mile Road expected by the end of
the year. The repair became nec-
essary after the 11-foot diameter
pipe under 15 Mile Road col-
lapsed on Christmas Eve 2016,
causing a sinkhole to develop.
The sewer line is owned by the

Macomb Interceptor Drain
Drainage District and managed
by the Public Works Office.
The pipe was purchased at

2014 prices, leveraging a previ-
ous purchase of similar pipe for
the Oakland-Macomb Interceptor

as part of a maintenance project.
With the purchase of the pipe,

Miller noted that all the major
components of the project were
made in America – steel from In-
diana and pipe from Texas. All of
the major contractors on the
project are based in the Detroit
region, with the largest contrac-
tor, Dan’s Excavating, and the
lead engineering firm, Anderson,
Eckstein & Westrick, both based
in Shelby Township.
“Here in Macomb County, we

appreciate the value of the
words ‘Made in America.’ Ameri-
can-made products, installed
with local expertise, ensures we
won’t be standing out here in an-
other sinkhole again on 15 Mile
Road,” she said.
Some details about the work.

LINER PIPE:
• 20 foot increments, 9-foot, 2-

inches in diameter, weighs about
7 tons per 20-foot “stick”;
• Nearly 4,000 feet in all to be

installed – 3,700 feet to line the
pipe east of the collapse and
about 280 feet for the collapsed
portion of the interceptor;
• Will be installed from east to
west;

• Manufactured in Texas.
SHAFT:
• 300 feet long by 28 feet wide;
• Will be 60 feet deep when
complete.

Every 12 feet of depth, the
shaft is reinforced with steel
beams to prevent collapse.
The entire shaft is surrounded

by a “cage” of 300 cement & steel
circular piers that are 3 feet wide
and 70 feet deep
As of July 6, the shaft is 49 feet

deep on the east end and 40 feet
on the west.

Sewer Project Continues

BRUSSELS (AP) – The Euro-
pean Union on July 5 approved
French automaker PSA’s acquisi-
tion of Opel and British brand
Vauxhall from General Motors.
The EU’s executive Commis-

sion said that the body has given
unconditional approval to the
deal, making it possible for the
sale of Opel and Vauxhall to be
completed.
It “concluded that the transac-

tion would raise no competition
concerns in the relevant mar-
kets.’’
After losing money in Europe

for years, General Motors an-
nounced in March that it would
sell Germany-based Opel and sis-
ter brand Vauxhall to PSA in a
deal worth 2.2 billion euros ($2.5
billion).
The now-approved acquisition

will make PSA the No. 2 European
automaker after Germany’s Volk-
swagen.
PSA strategy director Patrice

Lucas described the decision as
“an important step’’ and said
that the companies’ teams are
now concentrating on fulfilling
other conditions necessary to

close the deal, which is expected
to be completed before the end
of the year.
The two companies specified

that, while the July 5 decision ap-
proves the acquisition of the au-
tomotive business, European
Union antitrust authorities are
still going to be reviewing the
planned acquisition of General
Motors Financial’s European op-
erations by BNP Paribas as well
as by PSA.
A decision on that is expected

in the year’s second half, they
said.

European Authority OKs GM’s Opel Sale

In the wake of last month’s tor-
rential rains that caused flooding
in mid- Michigan, Warren-based
Art Van Furniture is offering to
help area residents whose
homes and contents sustained
water damage.
Starting on June 28, Art Van

Furniture began extending its
best pricing, the company’s em-
ployee family purchase pricing,
to flood victims through the Art
Van Furniture, Mattress and
Flooring Flood Damage Relief
Program.
Customers who visit the retail-

er’s Mt. Pleasant, Midland, Bay
City and Saginaw stores must
bring in photos of their damaged

furniture, mattresses or flooring -
- or an insurance claim -- to receive
a discount on furniture, mattress-
es and flooring, said Art Van
spokeswoman Diane Charles. The
one-time purchase offer requires
store or sales manager approval
and expires in six months.
“Our hearts go out to area resi-

dents whose homes and belong-
ings were damaged or destroyed
in the area’s worst flooding in 30
years,” said Kim Yost, president
and CEO of Art Van Furniture.
“During emergencies such as
these, Art Van is committed to
helping our neighbors in need to
let them know they are not
alone.”

Art Van Helps Recent Flood Victims
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The Lincoln Continental came
out at the top of a group of six
large cars recently evaluated by
the Insurance Institute for High-
way Safety.
The Continental qualified for

Top Safety Pick+, the Institute’s
highest award, said David Zuby,
IIHS executive vice president and
chief research officer.
“This group of large cars in-

cludes some with stellar ratings,
but our small overlap front test
remains a hurdle for some vehi-
cles,” said Zuby.
Vehicles qualify for either the

Top Safety Pick or Top Safety Pick+
award if theyhave good ratings from
IIHS in five crashworthiness tests –
small overlap front,moderate over-
lap front, side, roof strength and
head restraints – and an available
front crash prevention system that
earns a superior or advanced rating.
To qualify for Top Safety Pick+,

a vehicle also must come with
good or acceptable headlights,
Zuby said.
The 2017 Continental is a new

vehicle with a revived model
name. It replaces the Lincoln
MKS. The Continental’s optional
front crash prevention system
earns a superior rating.
When equipped with the sys-

tem, the car avoided collisions in
IIHS track tests at 12 mph and 25
mph. The system also has a for-
ward collision warning compo-
nent that meets National High-
way Traffic Safety Administration
(NHTSA) criteria, Zuby said.
The Continental’s LED projec-

tor headlights, an option on the
Reserve trim line, earn a good
rating, providing ample lighting
on a straightaway and most
kinds of curves, Zuby said.
They can be obtained with

high-beam assist, a feature that
automatically switches between
high beams and low beams, de-
pending on the presence of other

vehicles. However, the vehicle is
also available with high-intensity
discharge (HID) lights that earn a
poor rating.
The IIHS’ latest report also

showed that the Tesla Model S
fell short of any award because it
earns only an acceptable rating
in the small overlap front test.
The Tesla Model S, Zuby said,

initially had earned an accept-
able rating in the small overlap
test, which represents the type of
crash that occurs when the front
driver-side corner of a vehicle
hits a tree or utility pole or col-
lides with another vehicle.
The main problem with the

performance of the Model S was
that the safety belt let the dum-
my’s torso move too far forward,
allowing the dummy’s head to
strike the steering wheel hard
through the airbag.
Tesla made changes to the

safety belt in vehicles built after
January with the intent of reduc-
ing the dummy’s forward move-
ment. However, when IIHS tested
the modified Model S, the same
problem occurred, and the rating
didn’t change, Zuby said.

Although the two tested vehi-
cles had identical structure, the
second test resulted in greater in-
trusion into the driver’s space
because the left front wheel
movement wasn’t consistent.
Maximum intrusion increased
from less than 2 inches to 11
inches in the lower part and to 5
inches at the instrument panel in
the second test.
The first test resulted in a

good rating for structural integri-
ty, while the second test resulted

in an acceptable structural rat-
ing. The two tests’ structural rat-
ings were combined, resulting in
acceptable structure and an ac-
ceptable rating overall for the
Model S.
The greater deformation in the

second test also resulted in dam-
age to the left front corner of the
battery case. The deformation
was limited to an area that didn’t
contain battery cells in the test-
ed vehicle, so this damage didn’t
affect the rating.

Higher-performance variants of
the Model S could have battery
cells in this area, but, according to
Tesla, they also have different
structure. They haven’t been test-
ed separately and aren’t covered
by this rating, Zuby said.
The Model S is only available

with headlights that earn a poor
rating and hasn’t been rated yet
for front crash prevention. While
automatic braking comes stan-
dard, the software for the feature
was only recently activated.

IIHS Says That Continental Crashes Well, Tesla Does Not

2017 Lincoln Continental 2017 Tesla

Federal-Mogul Motorparts, a
supplier to the automotive after-
market on June 28 launched its
new Gear Store at BuyFM
Gear.com.
The launch kicks off with ex-

panded merchandise offerings
from the company’s Champion
brand and Bow Tie logo, said
company spokeswoman Karen
Shulhan. Featuring items from
its Champion Motorsports Col-
lection, the store now offers an
increased selection of products

for all lifestyles, including items
for babies, children, home and
pets, in addition to men’s and
women’s apparel such as t-shirts,
hats, sweatshirts, and raingear.
Merchandise from Federal-Mogul
Motorparts’ other leading
brands, including MOOG, Fel-Pro
and Wagner, will be available for
purchase later this year.
As racing enthusiasts know,

the Champion brand has a legacy
of success in motorsports, Shul-
han said. As a nod to this history,

Champion is the official sponsor
of the Champion Motor Speed-
way at M1 Concourse, a state-of-
the-art, 1.5 mile automotive per-
formance track in Pontiac.
“The intent behind offering

these new products is to make
Champion Motorsports more ac-
cessible to auto buffs, as well as
other discerning consumers who
appreciate the power of associat-
ing with our iconic brands,” said
Laura Soave, chief marketing,
Federal-Mogul Motorparts.

Federal-Mogual Motorsports Has a Store
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SERVICE HOURS: Monday & Thursday 6:30am-9:00pm; Tuesday, Wednesday & Friday 6:30am-6:00pm • Shuttle at 6:30am - Pick-up Both Ways • All Day starting at 6:30am.

$2395
Fluid Level,

Brake & Alignment Check Included.

We use Genuine GM Oil & Filter
No additional or hidden charges. Out the door pricing.

Open Mondays & Thursdays until 8:30pm
Excludes synthetic, Diesel & Med. Duty Trucks.

Most GM cars & trucks. One coupon per customer.
Must present coupon with order. Plus tax. Expires 7-31-17.

Quick Oil Change EXPRESS LANE
LUBE OIL FILTER

Up to 5 qts.

BODY SHOP
586-754-7000

ext 1231

INSURANCE
WRECK AMENDED
TRANSPORTATION

AVAILABLE
During Scheduled Repairs

FREE OIL CHANGE With Each Major Repair
WE REPAIR ALL MAKE & MODELS

GM SERVICE CENTER
MICHIGAN’S LARGEST •SERVICE DEPT. •PARTS •BODY SHOP

866-452-1547
26125 Van Dyke @ 101/2 Mile • Center Line, MI 48015

EDRINKE • FAST • FRIENDLY • DISCOUNTS

VISIT OUR

QUICK LANE

Jim
Pfeifle

jpfeifle@edrinke.com

See us for your GM Employee purchases. Now looking for experienced salespeople to join our team!

1-877-451-7707
26125 VAN DYKE AT 10 1/2 MILE ROAD

NODOC FEES
Find Us on
FACEBOOK

Nicole
Dodge

nhuminski@edrinke.com

GM CARD TOP OFF UP TO $3,000 • NO APPOINTMENTS NECESSARY FOR OIL CHANGES

SHOWROOM HOURS: MON. & THURS. 8:30AM-9PM / TUES., WED. & FRI. 8:30AM-6PM /

Dennis
Thacker

dthacker@edrinke.com

Paul
Makowski

pmakowski@edrinke.com

All prices and payments include GM rebates. Pictures may not represent actual vehicle. Pricing subject to change per GM incentives. Prices and payments are inclusive of active GM employee discount (unless otherwise stated). All leases are 10,000 miles per year with approved S Tier credit. Terrain, Encore, Sierra Double, Enclave, Acadia Limited,
Acadia, Sierra Denali, Regal, and Envision. Verano, Yukon, Lacrosse, and Casada are 36 month leases. All Vehicles shown are $999 down. Disposition Fee may be required at vehicle turn in. Must have lease loyalty and/or closing competitive lease depending on vehicle model. Prices and payments are plus tax, title, plate fee w/ acquisition fee up front,
refundable security deposit required on certain vehicles – to be determined by lender. Purchase pricing is gm employee discount plus title, taxes and fees. Pricing has included instant value certificates, while supplies last. **$3,500 trade in is valid on 2003 or newer vehicles w/ under 115k miles in drivable condition, no branded titles, reconditioning
determined by appraiser. Certain restrictions may apply, see dealer for complete details. ** Exp date: 7/31/2017.

We’ll give you a $3,500 minimum for your 2003 or newer trade in. See us for your GM Employee purchases.

1-866-452-1300
26125 VAN DYKE AT 10 1/2 MILE ROAD

Now looking for experienced salespeople to join our team!

SHOWROOM HOURS:
MON. & THURS. 8:30AM-9PM

TUES., WED. & FRI. 8:30AM-6PM

VISIT OURWEBSITE: edrinke.com

ED RINKE

2017 BUICK LACROSSE

LEASE FOR

$259*MONTH

PURCHASE FOR

$28,369*
STOCK #B470762

PER 36MONTHS
$999DOWN

PREFERRED
2017 BUICK ENCORE

LEASE FOR

$59*MONTH

PURCHASE FOR

$20,699*
STOCK #VDNHJV

PER 24MONTHS
$999DOWN

PREFERRED
2017 BUICK VERANO

LEASE FOR

$159*MONTH

PURCHASE FOR

$18,599*
STOCK #B470372

PER 36MONTHS
$999DOWN

SPORT TOURING
2017 BUICK ENCLAVE

LEASE FOR

$169*MONTH

PURCHASE FOR

$34,819*
STOCK #B573556

PER 24MONTHS
$999DOWN

LEATHER GROUP
2017 BUICK REGAL

EVERYONE LEASE FOR

$149*MONTH

PURCHASE FOR

$22,769*
STOCK #B470154

PER 24MONTHS
$999DOWN

SPORT TOURING

ED RINKE

All prices and payments include GM rebates. Pictures may not represent actual vehicle. Pricing subject to change per GM incentives. Prices and payments are inclusive of active GM employee discount (unless otherwise stated). All leases are 10,000 miles per year with approved
S Tier credit. Trax, Traverse, Malibu, Equinox, Cruze, Silverado, are 24 month leases. Tahoe, Camaro and Volt are 36 month leases. All Vehicles shown are $999 down. Disposition Fee may be required at vehicle turn in. Must have lease loyalty and/or closing competitive lease
depending on vehicle model. Prices and payments are plus tax, title, plate fee w/ acquisition fee up front, refundable security deposit required on certain vehicles – to be determined by lender. Purchase pricing is gm employee discount plus title, taxes and fees. Pricing in based
on instant value certificates, while supplies last. **$3,500 trade in is valid on 2003 or newer vehicles w/ under 115k miles in drivable condition, no branded titles, reconditioning determined by appraiser. Certain restrictions may apply, see dealer for complete details.
** Exp date: 7/31/2017.

VISIT OURWEBSITE:
edrinke.com

2017 CHEVY MALIBU LT
LEASE FOR

$89*PER MONTHOR PURCHASE FOR
$18,819*

24MONTHS
$999DOWN STOCK #471240

2017 CHEVY VOLT LT
LEASE FOR

$229*PER MONTHOR PURCHASE FOR
$28,419*

36MONTHS
$999DOWN STOCK #471911

2017 CHEVY CAMARO LT
LEASE FOR

$219*PER MONTHOR PURCHASE FOR
$23,149*

36MONTHS
$999DOWN STOCK #470207

2017 CHEVY CRUZE LT
HATCHBACKLEASE FOR

$79*PER MONTH OR PURCHASE FOR
$17,969*

24MONTHS
$999DOWN STOCK #471370

2017 CHEVY TRAX LS
LEASE FOR

$49*PER MONTHOR PURCHASE FOR
$14,989*

24MONTHS
$999DOWN STOCK #577297

2017 CHEVY EQUINOX LT
LEASE FOR

$59*PER MONTHOR PURCHASE FOR
$21,429*

24MONTHS
$999DOWN STOCK #576294

2017 CHEVY TRAVERSE
LTLEASE FOR

$99*PER MONTHOR PURCHASE FOR
$27,759*

24MONTHS
$999DOWN STOCK #575721

WE’LL GIVE YOU A $3,500 MINIMUM FOR YOUR 2003 OR NEWER TRADE IN

2017 GMC YUKON SLE

LEASE FOR

$359*MONTH

PURCHASE FOR
$44,599*
STOCK #G577369

PER 36MONTHS
$999DOWN

2017 GMC ACADIA SLE-1

LEASE FOR

$169*MONTH

PURCHASE FOR
$26,679*
STOCK #TRMBPD

PER 24MONTHS
$999DOWN

2017 GMCTERRAIN SLE-1

LEASE FOR

$59*MONTH

PURCHASE FOR
$22,995*
STOCK #G576953

PER 24MONTHS
$999DOWN

100
YEARS
IN BUSINESS

100
YEARS
IN BUSINESS

2017 GMC SIERRA DBL CAB SLE

LEASE FOR

$109*MONTH

PURCHASE FOR
$32,849*
STOCK #G576159

PER 24MONTHS
$999DOWN

2017 CHEVY SILVERADO
1500 4WD LT DOUBLE CABLEASE FOR

$109*PER MONTHOR PURCHASE FOR
$33,939*

24MONTHS
$999DOWN STOCK #TNSB3Q

2016 BUICK DEALER OF THE YEAR • 2016 BUICK DEALER OF THE YEAR • 2016 BUICK DEALER OF THE YEAR

2016 GMC DEALER OF THE YEAR • 2016 GMC DEALER OF THE YEAR • 2016 GMC DEALER OF THE YEAR

2016 CHEVROLET DEALER OF THE YEAR • 2016 CHEVROLET DEALER OF THE YEAR

2017 GMC SIERRA DENALI
CREW CAB

LEASE FOR

$309*MONTH

PURCHASE FOR
$47,409*
STOCK #G576044

PER 24MONTHS
$999DOWN

GM CARD TOP OFF UP TO $3,000
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