
General Motors recognized 118
of its best global suppliers dur-
ing its 25th annual Supplier of
the Year awards ceremony on
March 31 in Orlando, Fla.

GM recognized more suppliers
this year than in any year since
the first Supplier of the Year
event, said GM spokesman Nick
Richards.

Automotive suppliers from 15
countries received GM’s Supplier
of the Year award for going above
and beyond GM’s requirements,
providing customers with the
most innovative technologies
and the industry’s highest-quali-
ty vehicles.

More than half of the suppliers
were repeat winners from 2015,
including global filter supplier
Mann+Hummel, which received
the exclusive Silver Anniversary
Award for consistent perform-
ance. It has been named a Suppli-

er of the Year 22 times in the pro-
gram’s 25-year history, Richards
said.

“We have the privilege to work
with and recognize the industry’s
most capable suppliers,” said
Steve Kiefer, GM vice president,
Global Purchasing and Supply
Chain. “Through their valued
partnership, we will continue to
deliver the products, services

and experiences our customers
deserve.”

In addition to naming its top
suppliers, GM recognized AGM
Automotive, LLC; Comau, LLC;
LG Chem; LG Electronics, Inc.;
Magna Exteriors; Means Indus-
tries; Multimatic; and Sam Shin
Chemical Co. with the Innovation
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Mascarenas, Bahash, Goldstein, Weinert, Holland and Kotagiri talk about developing innovative corporate culters at an SAE panel discussion.

by Jim Stickford

The auto industry is changing
and it’s innovate or die. And that
was one of the major topics of
discussion at 2017 Society of Au-
tomotive Engineers (SAE) World
Congress held in Cobo Center lat
week.

At a panel discussion titled
“Establishing a Culture of Innova-
tion” experts from several large
auto companies and auto suppli-
ers talked about new processes
of innovation.

The panel was chaired by Paul
Mascarenas, a special venture
partner at Fontinalis Partners.
The panelists were Jim Holland,
vice president, Vehicle Compo-
nent and Systems Engineering for
Ford; Lisa Bahash, senior vice
president, Automotive and
Transportation at Jabil Engineer-
ing Solutions; Viv Goldstein, di-
rector of Innovation Acceleration
at GE; Mike Weinert, vice presi-

dent of Advanced Technology &
Engineering for Deere and Com-
pany; and Swamy Kotagiri, presi-
dent of Manga Electronics, and
executive vice-president and
chief tecnology officer for Magna
International.

Mascarenas started off the dis-
cussion by asking the question
what exactly is a corporate cul-
ture of innovation. Goldstein said
that at GE it’s about creating
things that are both new and valu-
able. That requires a corporate
culture dedicated to supporting
innovation. And that isn’t easy.

“You can’t say to people now
you can wear jeans, be more in-
novative,” Goldstein said. “To
drive innovation we look at two
things, mind set and the mechan-
ics.”

Mind set deals with how they
bring together people in an envi-
ronment that is creative and
where it’s safe to fail. Mechanics
deals with the process of turning

new ideas in viable commercial
products. GE is still a business,
Goldstein said.

Kotagiri agreed with Goldstein
that letting people know it’s OK
to fail is important. But it’s also
important to fail fast and cheap.

“You have to be able to move
fast when an idea works,” Kota-
giri said. “We create islands of in-
novation within the large corpo-
rate structure. And when a cre-
ative idea is being brought to
fruition, we provide the people
with the help they need. That
could be legal, or financial or lo-
gistical.”

Holland said that experimenta-
tion is important. And so is be-
ing able to move an idea through
the development cycle quickly.
That’s not always easy at Ford.

Mascarenas said it’s important
not to have one group that’s con-
sidered the innovators and an-
other group that just slogs
through doing their jobs. How

does a company be inclusive in
generation new ideas.

Bahash said that’s an interest-
ing area of conversation because
she’s seen a lot of situations
where R&D have come up with
ideas where they then have to
try to sell those ideas to the cor-
porate suits.

She said it’s important to think
about what is driving change
within the industry and develop
products along that line. What a
company wants to avoid is trying
to adapt products to a changing
markets. That can be hard when
a company has financial require-
ments – coming up with some-
thing new while still meeting the
current needs of clients.

Weinert said it all comes down
to leadership. The bosses need
to understand that innovation re-
quires risk and people that will
put themselves out there.

Developing Innovative Strategies Key to Auto Success

When people think about what
they want in their cars, nice
seats tend not to be the first
thing they think of, but when a
seat is uncomfortable, people re-
ally notice.

Bonny Thomas is a seat com-
fort engineer for Fiat Chrysler
and she spoke about the impor-
tance of car seats at last week’s
2017 Society of Automotive Engi-
neers (SAE) World Congress at
Cobo Center.

“Cars today have all kinds of
technology that do all sort of
things, but at the end of the day
they still have to have comfort-
able seats,” Thomas said. “Don’t
think for a second that the OEMs
take seats for granted. They have
invested time and money and en-
ergy making sure that our seats
have a broad appeal to people
with a variety of different body
types.”

Thomas said that in the 1950s
even the front seats of vehicles
were bench seats. Now they are
always bucket seats. Another
change from the 1950s is the
shape of the average American.

“Body shapes have changed in
the past few decades,” Thomas
said. “In the 1980s we took a lot
of data about body shapes, and
even since then body shapes
have changed. That data doesn’t

reflect how people are right now.
Keeping up with that is a chal-
lenge.”

Another challenge OEMs face,
Thomas said, is what people ex-
pect from seats. The standard of
comfort people demand from
even the less expensive vehicles
is much higher than in the past.
So cost becomes a factor.

While seat adjustment technol-
ogy has come a long way, OEMs
have to be careful that they don’t
make systems too complicated.

“You want to be able to finely
tailor to an individual’s personal

New Technologies Make
Better Seating Possible

l-r, Jim Danahy, GM director Engineering - Chassis; Guttilla; Multimatic CEO Peter Czapka; and Kiefer.

GM Celebrates its Top Suppliers

March was a good month for
General Motors, saleswise.

GM, which grew its retail sales
faster than any other full-line au-
tomaker in 2016, outpaced the
industry once again in March.
The company also gained retail
share in the first quarter of 2017,
said GM spokesman Jim Cain.

“The economy is strong and
we see more growth ahead for
our brands,” said Kurt McNeil,
U.S. vice president of sales oper-
ations. “More people are work-
ing, consumer confidence is at a
16-year high, fuel prices are low
and Chevrolet, Buick, GMC and
Cadillac have a wave of new
crossovers to compete in the in-
dustry’s biggest and hottest seg-
ments.”

At Buick, crossovers are ex-
pected to account for more than
75 percent of retail deliveries in
2017, up from 66 percent in 2016,
driven by the Encore, Envision
and Enclave, Cain said.

GMC, which has the highest av-
erage transaction prices (ATPs)
of any non-luxury brand, will
launch the all-new 2018 Terrain in
late summer, complementing the

GM Boasts of
Strong March
Vehicle Sales
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Business and academia got to-
gether at the 2017 Society of Au-
tomotive Engineers (SAE) World
Congress meeting last week at
the Cobo Center.

SAE International and General
Motors revealed the eight North
American universities who will
compete in the upcoming Auto-
Drive Challenge.

This new autonomous vehicle
design competition is a three-
year challenge to develop and
demonstrate a fully autonomous
passenger vehicle. The competi-
tion’s technical goal is navigating
an urban driving course in an au-
tomated driving mode as de-
scribed by SAE Standard (J3016)
level 4 definition by Year 3, said
GM spokesman Chris Bonelli.

The universities are:
• Kettering University;
• Michigan State University;
• Michigan Tech;
• North Carolina A&T

University;
• Texas A&M University;
• University of Toronto;
• University of Waterloo;
• Virginia Tech.
“SAE International is excited to

expand our partnership with GM
to build the future STEM work-
force through the AutoDrive
Challenge,” said Chris Ciuca, di-
rector of Pre-Professional Pro-
grams at SAE International.
“Building on our success through
programs like Formula SAE, the
AutoDrive Challenge launches a

new platform to engage industry
and academia in working to-
wards a common goal of prepar-
ing the brightest young minds for
the future of autonomous tech-
nologies.”

Throughout the three-year
competition, students will focus
on autonomous technologies
and allow for modification and
testing, Bonelli said. They will
work with real-world applica-
tions of sensing technologies,
computing platforms, software
design implementation and ad-
vanced computation methods
such as computer vision, pat-
tern recognition, machine learn-
ing, artificial intelligence, sensor
fusion and autonomous vehicle
controls.

“GM is very excited to work
closely with these eight universi-
ties over the next three years,”
said Ken Kelzer, GM vice presi-
dent of Global Vehicle Compo-
nents and Subsystems. “The stu-

dents and faculty at these
schools bring deep knowledge
and technical skills to the compe-
tition. We are proud to help offer
these students the hands-on ex-
perience necessary for them to
make an immediate impact on
the automotive world when they
graduate.”

GM will provide each team
with a Chevrolet Bolt EV as the
vehicle platform, Bonelli said.
Strategic partners and suppliers
will aid the students in their tech-
nology development by provid-
ing vehicle parts and software.
Throughout the AutoDrive Chal-
lenge competition cycle, stu-
dents and faculty will be invited
to attend technology-specific
workshops to help them in their
concept refinement and overall
autonomous technical under-
standing.

Beginning in fall 2017, Year 1
will focus on concept selection
for university teams by having

them become familiar with sens-
ing and computation software.
They will be tasked with comple-
tion of a concept design written
paper as well as simple missions
for on-site evaluation, Bonelli
said.

These simple missions can in-
clude straight roadway driving
and object avoidance/detection.
The Year 1 final competition will
be hosted at GM’s Desert Proving
Ground in Yuma, Arizona.

In Year 2 the teams will refine
their concept selections into sol-
id system developments and will
have more challenging dynamic
events for testing on-site, includ-
ing dynamic object detection and
multiple lane changing.

Year 3 will culminate with final
validation of design and concept
refinement. They will navigate
complex objectives of on-site
testing, including higher speeds,
turnabouts and moving object
detection.
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GM Works with Business, Academia on Autonomous Tech
AM General and the U.S. Tank

Automotive Research Develop-
ment and Engineering Center
(TARDEC) have entered into a
new partnership to develop and
demonstrate an autonomous
driving vehicle that may revolu-
tionize how soldiers, sailors, air-
men and Marines, along with
equipment and supplies, are
transported inside U.S. military
facilities, said AM General
spokesman Jeff Adams.

Under the Applied Robotics
for Installations and Base Opera-
tions initiative (ARIBO), AM Gen-
eral and TARDEC are currently
developing an autonomous vehi-
cle, with demonstrations expect-
ed to begin this Spring at the U.S.
Military Academy, West Point,
Adams said.

The ARIBO program allows
current civilian robotics technol-
ogy to be examined in vehicles in
a semi-controlled environment
such as military bases like West
Point which have restricted
roads, predefined routes and re-
strictive operations for favorable
conditions.

The program’s aim is to ad-
vance the state of military robot-
ics while simultaneously ad-
dressing U.S. military base needs
by creating reliable military ro-
botic technology and reducing
operational and personnel costs,
Adams said.

“The American-made AM Gen-
eral vehicle is ideally suited for
this initiative which will demon-
strate the ability to augment the
Academy’s existing transporta-
tion system, which consists of a
24/7 shuttle service transporting
cadets and other military per-
sonnel to/or from the Academy
hospital,” said AM General Exec-
utive Vice President, Kevin
Rahrig.

“Imagine what having a fully
autonomous wheelchair accessi-
ble vehicle would mean to indi-
viduals with disabilities. This
partnership with the Army could
be the first step in transforming
transportation for millions of
people.”

During testing, the au-
tonomous program at West Point
will examine:

• Vehicle safety, performance
and reliability;

• Acceptance of robotic tech-
nologies by government users
and non-users;

• Time and money savings;
• Energy efficiency;
• Navigation and mapping

ability.
“The West Point demonstration
uses AM General’s vehicle to not
only demonstrate an autonomy
kit, but to highlight the idea of
robotics for military and civilian
use,” said Alex Jimenez, project
leader for TARDEC’s ARIBO pro-
gram.

“The best robotic systems in
the world will not find traction
until users are comfortable with
the systems. West Point is a
prime location to address the ac-
ceptance aspect of robotics by
having future Army leaders see
and experience these robotics
first hand.”

TARDEC Working
On Ways to

Test Technology Students and faculty advisers from eight selected AutoDrive Challenge universities pose alongside a Chevrolet Bolt EV they will work on.
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CHICKEN SHACK STERLING HEIGHTS

16 Mile & Van Dyke
37010 Van Dyke • www.chickenshack.com
Located in the Crossroads Shopping Center in front of Home Depot

586-276-0788
*One Discount Per Order. Good Until 5.5.17.
Valid at 16 Mile & Van Dyke Location Only.

WEEKDAY SPECIALS
– Monday –

Buy One Chicken Dinner
Get One 50% OFF*

– Tuesday –
Buy One Combo Dinner

Get One 50% OFF*

– Wednesday –
Buy One Rib Dinner

Get One 50% OFF*

– Thursday –
Buy One Tender Dinner

Get One 50% OFF*

– Friday –
Buy One Wing Dinner

Get One 50% OFF*

Our chefs create something exciting every day…

seating up to 75

6177 Chicago Road • WARREN
(West of Van Dyke)

586-825-0067
www.cjscompanystore.com

HOURS: M-Sat. 10-3 • Closed Sun.

From
Party Trays

to Full Buffets –
WE DO IT ALL!

Deli Sandwiches &
Hot Bar Available All Day

Homemade Soups
Fresh Baked Bread

BRAKE SPECIAL

$22995
Most F.W.D. U.S. Cars • In-store offer ends 4-30-17

Check Our Price on
Tune Ups, Water Pumps,

Heater Cores & Other Repairs

DELUXE OIL
CHANGE
SPECIAL

Up To 5 Qts. Of
Oil Lube & Filter

•
No Disposal Fee

Includes topping off fluids

4-30-17

MMMMAAAAKKKKEEEE UUUUSSSS YYYYOOOOUUUURRRR FFFFIIII RRRRSSSSTTTT CCCCHHHHOOOOIIIICCCCEEEE

WARREN • 586-757-7203

$2336

MUFFLER & BRAKE SERVICE
23252 VAN DYKE

3 Blocks North of 9 Mile
HOURS: Mon.-Fri. 7:30am-5pm; Sat.-Closed

• Front Premium Disc Brake Pads

• 2 New Front Rotors

• Labor Included

RRAADDIIAATTOORR PPOOWWEERR
FFLLUUSSHH && FFIILLLL CCOOOOLLAANNTT SSYYSSTTEEMM

$7995
Most F.W.D. U.S. Cars • In-store offer ends 4-30-17

Extended Life
Coolant 

& G05 Extra

The children of Tech Center
employees will have the oppor-
tunity to see just what it is that
their parents do.

April 27 is Kids/Earth Day at
the Tech Center, said Katie Mur-
phy, an Engineering Group man-
ager who works out of the Tech
Center.

“Kids/Earth Day are celebrated
at different GM sites annually,”
Murphy said. “At the Tech Cen-
ter we will be hosting different
events around the campus. They
will educate the kids about the
environment and let us show our
children just what we do.”

There will be different STEM
events that are designed to en-
courage children to consider
STEM careers, Murphy said.
There will be vehicles on display
around the campus.

“We have something called the
‘Makers Fest,’” Murphy said.
“People bring things they’ve
made outside of work and show
the children what they’ve done.
Last year we had a bicycle, guitar
and flying drone. The makers sit
and explain to the children how
they made the various items. It
gives parents a chance to be
cool.”

Murphy is also a member of
Club GM, and that organization
will be raffling off about 60 gift
bags that contain various items,
including Nerf guns, Barbies and
model cars.

“We at the club go around to

local businesses and seek dona-
tions of items,” Murphy said. “We
then raffle off the bags. All the
money raised from our different
efforts throughout the year go to
charity. In this case, the money
raised from the raffle goes to the
Clinton River Watershed Coun-
cil.”

Visiting children will also be
educated about environmental
issues, Murphy said.

There will be special displays
informing children about the var-
ious different plants around the
Tech Center Campus, Murphy
said.

“We will also have bee hives
set up and the children will be
told about the role bees play in
the life cycle of plants,” Murphy
said. “We’ll even let the kids try
on the bee suits beekeepers use.
The kids will wear the suits, but
we will keep them away from the
hives.

“I’m allergic to bee stings, so
I’ve never had the urge to try on
a suit, but I understand that kids
do.”

Club GM will also be selling the
2017 Earth Day t-shirts.

“Every year we seek out Earth
Day design submissions from
children,” Murphy said.

“We have a bunch of people
get together and judge the de-
signs. The one picked is turned
into a t-shirt and it’s that shirt
that Club GM sells on Kids/Earth
day.”

Tech Center Employees
Preparing for Kids’ Day

preferences,” Thomas said. “But
if you make a system too compli-
cated, people will just quit in
frustration because there are so
many buttons and switches they
will have to use. When that hap-
pens, nobody wins. Not the cus-
tomer and not the OEM.”

Seat technology has gone from
the electric in the 1990s to the
electroninc today, Thomas said.
And that creates its own prob-
lems. This technology has a
physical presence that has to be
taken into account. A seat has to
fit properly into a car, and the
seat technology has to properly
fit into the seat.

That requires great effort on
the part of both seat designers
and seat engineers.

And, Thomas said, there are
changes in consumer prefer-
ences. In the past, softer seats
were more popular, but it seems
that consumers are now prefer-
ring stiffer seats.

But with the addition of better
engineering and new technology,
OEMs have been able to expand

the range of adjustments possi-
ble for a seat and thus more peo-
ple can enjoy the comfort.

“As late as the 1970s, women
and shorter men used to have to
put a pillow behind their backs
so that they could reach a car’s
pedals,” Thomas said. “That’s
changed.”

Jennifer Badgley, a comfort re-
lease engineer who works out of
the GM Tech Center, spoke on
the same panel as Thomas. She
said that seat engineers must al-
so work with body engineers and
designers because of outside fac-
tors.

“Lightweighting is very impor-
tant,” Badgley said. “One of the
ways to make a vehicle lighter is
to make it narrower, thus reduc-
ing the overall size of the vehicle.
That means seats have to be
smaller at a time when people
aren’t getting less wide.”

Part of Badgley’s job is to work
with vehicle designers in the ear-
ly design process of new models
to make sure that the seats fit the
vehicle.

And part of that job means
finding out what kind of niche

the vehicle is aimed at. A Cadil-
lac has different requirements
than a Cruze.

“When talking about seats,
you’re talking about design, engi-
neering and marketing,” Badgley
said. “When people don’t like a
seat they will use every line avail-
able on a survey form to let you
know.”

Fortunately, Badgley said,
Computer Aided Engineering
(CAE) technology makes it possi-
ble to develop a variety of differ-
ent seating systems in a comput-
er. So technology makes it possi-
ble to design seats with the latest
seating technology.

Seating Foundation of Vehicle Designing
CONTINUED FROM PAGE 1

Chevrolet and baseball have returned to downtown Detroit this spring.

It’s spring and that means
baseball and Chevrolet are re-
turning to Comerica Park.

They are celebrating Opening
Day of the Major League Baseball
(MLB) season by placing this
year’s showcase vehicles a top
the fountain at Comerica Park,
said GM spokeswoman Afaf
Farah. A new 2018 Equinox and a
2018 Silverado 2500HD will sit
high above the Chevrolet Foun-
tain behind center field for the
coming baseball season.

“Chevrolet is proud to help
kick off the 2017 MLB season by
continuing the tradition of show-

casing our vehicles in the center
field fountain at the home of the
Detroit Tigers,” said Paul Ed-
wards, U.S. vice president, Chevy
Marketing. “This year, we have
chosen to display the all-new
Equinox and the HD Silverado be-
cause they are among the most
versatile, durable and capable
vehicles in the Chevrolet lineup
and we know that they are tough
enough to withstand the unpre-
dictable Michigan weather.”

Chevrolet has sponsored the
fountain, which features an array
of water displays and the sound
of a tiger growling after each De-

troit home run, for the last eight
seasons, Farah said. The brand
displays vehicles from its lineup
each year.

“We greatly value our partner-
ship with Chevrolet,” said Tigers
V.P. of Corporate Partnerships,
Steve Harms. “The Chevrolet
Fountain is a symbol of our com-
munity, and a representation of
its hard working people. The
Chevrolet Fountain is an iconic
focal point within Comerica Park,
and is truly one of the most
unique branding locations of any
ballpark in Major League Base-
ball.”

Chevy Steps Up to Plate at Comerica Park



Award for the following reasons:
• AGM Automotive, LLC of

Troy – implementing a hands-
free liftgate with integrated logo
lamp, featured on the 2018
Chevrolet Traverse.

• Comau, LLC – creating a flex-
ible robotic body assembly fram-
ing system for Pre-Production
Operations, improving future ve-
hicle launch quality.

• LG Chem and LG Electron-
ics, Inc. – integrating a 60-kWh
lithium-ion battery pack in the
award-winning Chevrolet Bolt EV.

• Magna Exteriors — develop-
ing a multiaxial laser cutting and
welding process on painted ther-
moplastic, enabling lighter
weight design of the 2017
Chevrolet Camaro ZL1 fascia.

• Means Industries of Saginaw
– creating a selectable one-way
clutch, resulting in more efficient
packaging of the new Hydra-Mat-
ic nine-speed front-wheel-drive
transmission.

• Multimatic has its U.S. sales
and engineering headquarters
are in Southfield – enhancing the
DSSV position sensitive spool
valve damping technology for
the first-ever application in an
off-road truck, in the Chevrolet
Colorado ZR2.

• Sam Shin Chemical Co. – de-
veloping an innovative material
layering process with its 3-D fan-
tastic grille on the Chevrolet Bolt EV.

Michael Guttilla, global vice

president of sales for Multimatic,
said this has been one of the
most rewarding projects Multi-
matic has done with GM because
of the collaboartive nature of the
work, from purchasing through
engineering.

“It required us to break down
barriers and work together in a
new way, which made it very
easy to bring our best technolo-
gy to the table,” Guttilla said. “It
started with an idea from GM en-
gineers – take Multimatic Formu-
la One suspension technology
and apply it to an ‘off-roadable’
performance pickup truck. In
this case the Chevy Colorado
ZR2. When this truck hits the
market, it’s going to absolutely
be a killer in the segment.”

GM also honored three compa-
nies – Aisin AW Co., Ltd.; Con-
Form; and Kautex – with its Over-
drive Award. The award, first giv-
en in 2012, recognizes supply
partners for extraordinary lead-
ership in cultural change and
commitment initiatives that
drive exceptional business re-
sults for GM.

The Supplier of the Year Over-
drive and Innovation award win-
ners were chosen by a global team
of GM purchasing, engineering,
quality, manufacturing, and logis-
tics executives, Richards said.
Winners were selected based on
performance criteria in Product
Purchasing, Indirect Purchasing,
Logistics, Customer Care and Af-
tersales.

GM Holds Special Dinner
Honoring Top Suppliers

CONTINUED FROM PAGE 1
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Free shuttle service to home, office or shopping.

buff whelan chevrolet
WHERE THE DEALS MAKE THE DIFFERENCE, EVERY DAY SINCE 1970!

Van Dyke • South of 18 Mile • Sterling Heights
Jeff Caul

586-274-0396
PEP QUOTES BY PHONE OR EMAIL: JEFF CAUL AT JCAUL@BUFFWHELAN.COM

*See dealer for details. All Rebates/Incentives have been deducted from sale price/payment and are subject to change by manufacturer
without notice. GM Employee discount required unless otherwise noted. All lease assume that you qualify for lease conquest. To qualify
for Lease Conquest you must have a NON-GM Lease in the household that terminates within 365 days. All lease payments are based on 10,000 miles per year. 1st payment,
tax, title and plate fee due at signing on all leases unless otherwise noted. Due to advertising deadlines prices and programs subject to change. All deals expire 05/01/2017
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CONVENIENT HOURS: MON. & THURS. 8:30AM-9PM / TUES., WED. & FRI. 8:30AM-6:30PM /

buff whelan chevrolet,
where the CUSTOMER IS NUMBER 1

OVER 1,000
New Chevrolets

in Stock!

CALL
JEFF CAUL

586-274-0396

2017 CHEVY CRUZE LT

$88+TAXWITH$0DOWN

WITH LEASE CONQUEST • NO SECURITY DEPOSIT REQUIRED
Equiped with Power Locks, Power Windows, Power Mirrors, Keyless Entry, Back-Up Camera,
Bluetooth and More…

24 MTH LEASE
10,000 MILES

2017 CHEVY SILVERADO LT

$232+TAXWITH$0DOWN
WITH LEASE CONQUEST • NO SECURITY DEPOSIT REQUIRED
Equiped with Power Locks, Power Windows,Remote Start, Power Seats, Back-Up Camera, Hitch,
Locking differential, XM Radio, OnStar and More…

24 MTH LEASE
10,000 MILES

2017 CHEVY EQUINOX LS

$78+TAX WITH$0DOWN

WITH LEASE CONQUEST • NO SECURITY DEPOSIT REQUIRED
Equiped with Power Locks, Power Windows, Power Mirrors, Keyless Entry, Back-Up Camera,
Bluetooth, OnStar, XM Radio & More…

24 MTH LEASE
10,000 MILES

2017 CHEVY TRAVERSE LS

$118+TAX WITH$0DOWN

WITH LEASE CONQUEST • NO SECURITY DEPOSIT REQUIRED
Equiped with Power Locks, Power Windows, Power Mirrors, Keyless Entry, Bluetooth, OnStar, XM
Radio and More…

24 MTH LEASE
10,000 MILES

VYLETEL

*Lease figured with $1500 Dealer IVC. Certificates Program subject to change while IVC Supplies Last. *Lease example is Stock Specific. *GM Employee Pricing Plus Tax, Title, Lic. and Doc. No Security Deposit Required. *All lease/purchase examples are figured with GM employee pricing. Lease conquest rebate qualifies to customers who have a non
GM lease in household set to expire within 365 days of new lease/purchase delivery date. *Buick/GMC lease loyalty rebate applies to customers who have a current Buick/GMC lease in household. IVC certificates may apply to lease/ purchase examples and are good while dealer supply lasts. Prices subject to change during the month of February 2017.
*GM Employee Pricing Plus Tax, Title, Lic. and Doc. No Security Deposit Required. Total due at lease signing 2017 Encore $69, 2017 Lacrosse $2249, 2017 Regal $229, 2017 Envision $256, 2017 Enclave $179, 2017 Acadia SLE-1 $209, 2017 Terrain SLE-1 $79, 2017 Sierra Double Cab $2,295. 2017 Yukon $2,378 *For GM Employee Purchase or Lease
Conquest Rebate Customer Must Have Non GM Lease In Household To Expire Within 365 Days Of Delivery Of New Purchase or Lease. Programs subject to change. **Additional 2 payments of a max amount of $400.00 total. Photos may not represent actual vehicle. Price is subject to change without notice. See dealer for details. Expires 4/30/17.

VISIT OURWEBSITE TO SEARCH FORMORE VEHICLE SELECTIONS ATWWW.VYLETEL.NET

40755 Van Dyke • Sterling Heights •586.977.2800
WWW.VYLETEL.NET SALES: Sun CLOSED; M, TH 8:30am-9pm; T, W, F 8:30am-6pm; SAT 10am-3pm

SERVICE: Sun CLOSED; M, TH 7am-8pm; T, W, F 7am-6pm; Sat 8am-1pm

ALL NEW 2017
BUICK REGAL
SPORT • NAVIGATION

STK# 5564-17 • DEAL# 67038
GMS pricing plus tax, title, lic. & doc. fee.

Must have lease conquest rebate.
NO SECURITY DEPOSIT REQUIRED!

39 MONTH/
10K PER YEAR

LEASE
FOR ONLY

$179*

ALL NEW 2017
BUICK ENCORE

PREFERRED

STK# 5619-17 • DEAL# 67001
GMS pricing plus tax, title, lic. & doc. fee.

Must have lease conquest rebate.
NO SECURITY DEPOSIT REQUIRED!

24 MONTH/
10K PER YEAR

LEASE
FOR ONLY

$69*

ALL NEW 2017
BUICK ENVISION

FWD • PREFERRED

STK# 5347-17 • DEAL# 67002
GMS pricing plus tax, title, lic. & doc. fee.

Must have lease conquest rebate.
NO SECURITY DEPOSIT REQUIRED!

36 MONTH/
10K PER YEAR

LEASE
FOR ONLY

$256*

ALL NEW 2017 GMC

TERRAIN
FWD • SLE-1

STK# 7218-17 • DEAL# 66994
GM pricing plus tax, title, lic. & doc. fee.
Must have lease conquest rebate.

NO SECURITY DEPOSIT REQUIRED!

$79*
$0 DOWN

24
MONTH
LEASE

FOR ONLY

10K PER YEAR

ALL NEW 2017 GMC

SIERRA
1500 • 4WD • DOUBLE CAB

STK# 9942-17 • DEAL# 67039
GM pricing plus tax, title, lic. & doc. fee.

Must have lease conquest rebate. $1,999 down.
NO SECURITY DEPOSIT REQUIRED!

$296*36
MONTH
LEASE

FOR ONLY

10K PER YEAR

ALL NEW 2017 GMC

ACADIA
FWD • SLE-1 • NEXT GERNERATION

STK# 9737-17 • DEAL# 66955
GM pricing plus tax, title, lic. & doc. fee.
Must have lease conquest rebate.

NO SECURITY DEPOSIT REQUIRED!

$209*
$0 DOWN

36
MONTH
LEASE

FOR ONLY

10K PER YEAR

STK# 4922-16
GMS pricing plus tax, title, lic. & doc. fee.

Must have lease conquest rebate.

2016 BUICK REGAL
FWD • PREMIUM II GROUP

NAVIGATION, 20” RIMS, 5.3L V8, SPRAY ON BEDLINER.
NICE TRUCK!

WOW SAVE $14,211!
STK# 9378-16 • DEAL# 67039

GM pricing plus tax, title, lic. & doc. fee.
Must have lease conquest rebate.

2016 GMC

SIERRA
1500 • 4WD • DOUBLE CAB • SLE

$33,999*
WAS
$48,210

ALL NEW 2017 GMC

YUKON
4WD • SLE

22” RIMS, CONVENIENCE PKG,
MAX TRAILERING

STK# 7277-17 • DEAL# 67000
GM pricing plus tax, title, lic. & doc. fee.
Must have lease conquest rebate.

NO SECURITY DEPOSIT REQUIRED!

$379*36
MONTH
LEASE

FOR ONLY

10K PER YEAR

$22,699*
WAS
$32,885

NOW

SAVE OVER
$10,000 OFF LIST

ALL NEW 2017
BUICK ENCLAVE
FWD • CONVENIENCE

STK# 5564-17 • DEAL# 67002
GMS pricing plus tax, title, lic. & doc. fee.

Must have lease conquest rebate.
NO SECURITY DEPOSIT REQUIRED!

24 MONTH/
10K PER YEAR

LEASE
FOR ONLY

$229*

redesigned Acadia that went on
sale in late summer 2016.

Cadillac will benefit from a full
year of production of the new
XT5 crossover, which is now the
second best-selling vehicle in its
segment.

Chevrolet, which grew retail
market share in 2015 and was the
industry’s fastest-growing brand
in 2016, is particularly well posi-
tioned. Chevrolet had its best
March and first quarter retail
sales since 2007.

“Chevrolet will have the indus-
try’s broadest and freshest line-
up of utility vehicles led by the
all-new 2018 Equinox and Tra-
verse, plus we have a unique
three-truck pickup strategy and a
dominant position in large SU-
Vs,” McNeil said.

“We also have a first-mover ad-
vantage in many segments. It will
be years before key competitors
are able to launch rivals to the
Chevrolet Bolt EV, Colorado and
Trax.”

Highlights (vs. 2016) First
Quarter Overview:

• GM’s retail sales were
546,838 units, up 1.9 percent, and
retail market share was up 0.2
percentage points to an estimat-
ed 16.8 percent. The gains were
primarily driven by crossovers,
which were up 21 percent. Truck
deliveries were up half a percent-
age point.

• Commercial deliveries were
up 4 percent, and daily rental de-
liveries were down 8 percent, or
about 6,000 units. Total fleet
sales were down 3 percent.

• Total sales were 689,521
units, up 1 percent, and market
share was up an estimated 0.3
percentage points to an estimat-
ed 16.7 percent.

• Average transaction prices
were approximately $34,000, in
line with last year’s first quarter.

March Overview:
• Retail sales were 203,113

units, up 5 percent, and market
share was up 0.6 percentage
points to an estimated 16.1 per-
cent.

• Total sales were 256,224
units, up 2 percent, and market
share was up an estimated 0.4

percentage points to 15.9 per-
cent.

• Commercial deliveries were
up 3 percent driven by a 67 per-
cent increase in Malibu deliver-
ies and strong pickup and large
van sales. Daily rental sales
down 18 percent, or more than
5,100 units. Fleet sales were
down 9 percent.

Brand Highlights (vs. 2016):
• Chevrolet crossovers on a

retail basis in March, the Trax
was up 51 percent, the Equinox
was up 26 percent and the Tra-
verse was up 24 percent.

• For the quarter, Trax retail
sales were up 54 percent, the
Equinox was up 16 percent and
the Traverse was up 7 percent.

• Bolt EV sales in the quarter
were 3,092 units, with limited
availability. The days to turn is
exceptionally low at 14 days.

• Cadillac XT5 retail sales in
March were 22 percent higher
than the outgoing SRX, and ATPs
were about 9 percent higher.

GM Has Strong March Sales

BALTIMORE (AP) – General
Motors is launching its Maven
car-sharing service in Baltimore.

The Baltimore Sun reports
that starting March 5, a fleet of
40 Chevrolets and GMCs can be
rented at 20 locations across the
city.

The service, already available
in cities like Washington and
New York, uses a mobile applica-
tion to display the make, model
and pricing of the available cars
at lots around the city. Users
submit their credit card and dri-
ver’s license information, and
the app uses Bluetooth to let
them unlock and start the re-
served cars.

Vehicles may be rented by the
hour or day. There are no mem-
bership or application fees, and
gas and insurance are included.

Maven spokesman Scott Hall
says Baltimore’s growing popula-
tion and notorious lack of park-
ing make it a prime market for
the service.

Baltimore Latest
City to Receive
Maven Service

CONTINUED FROM PAGE 1
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SERVICE HOURS: Monday & Thursday 6:30am-9:00pm; Tuesday, Wednesday & Friday 6:30am-6:00pm • Shuttle at 6:30am - Pick-up Both Ways • All Day starting at 6:30am.

$2395
Fluid Level,

Brake & Alignment Check Included.

We use Genuine GM Oil & Filter
No additional or hidden charges. Out the door pricing.

Open Mondays & Thursdays until 8:30pm
Excludes synthetic, Diesel & Med. Duty Trucks.

Most GM cars & trucks. One coupon per customer.
Must present coupon with order. Plus tax. Expires 4-30-17.

Quick Oil Change EXPRESS LANE
LUBE OIL FILTER

Up to 5 qts.

BODY SHOP
586-754-7000

ext 1231

INSURANCE
WRECK AMENDED
TRANSPORTATION

AVAILABLE
During Scheduled Repairs

FREE OIL CHANGE With Each Major Repair
WE REPAIR ALL MAKE & MODELS

GM SERVICE CENTER
MICHIGAN’S LARGEST •SERVICE DEPT. •PARTS •BODY SHOP

866-452-1547
26125 Van Dyke @ 101/2 Mile • Center Line, MI 48015

EDRINKE • FAST • FRIENDLY • DISCOUNTS

VISIT OUR

QUICK LANE

Jim
Pfeifle

jpfeifle@edrinke.com

See us for your GM Employee purchases. Now looking for experienced salespeople to join our team!

1-877-451-7707
26125 VAN DYKE AT 10 1/2 MILE ROAD

NODOC FEES
Find Us on
FACEBOOK

Nicole
Dodge

nhuminski@edrinke.com

– NO APPOINTMENTS NECESSARY FOR OIL CHANGES –

SHOWROOM HOURS: MON. & THURS. 8:30AM-9PM / TUES., WED. & FRI. 8:30AM-6PM /

Dennis
Thacker

dthacker@edrinke.com

Paul
Makowski

pmakowski@edrinke.com

All prices and payments include GM rebates. Pictures may not represent actual vehicle. Pricing subject to change per GM incentives. Prices and payments are inclusive of active GM employee discount (unless otherwise stated). All leases are 10,000 miles per year with approved S Tier credit. Enclave, Terrain, Encore, Envision, Lacrosse, Acadia, Sierra,
Verano, Regal are 24 month leases. Yukon and Cascada are 36 month leases. All Vehicles shown are $999 down except for the Yukon which is $1999 down and the Enclave, Terrain, Encore, which are zero down. Disposition Fee may be required at vehicle turn in. Must have lease loyalty and/or closing competitive lease depending on vehicle model. Prices
and payments are plus tax, title, plate fee w/ acquisition fee up front, refundable security deposit required on certain vehicles – to be determined by lender. All leases are priced significantly below supplier pricing which makes them also below GMS pricing with approved credit through GM financial. Purchase pricing is gm employee discount plus title,
taxes and fees. Pricing is subject to select model vehicles- while supplies last. **$3,500 trade in is valid on 2003 or newer vehicles w/ under 115k miles in drivable condition, no branded titles, reconditioning determined by appraiser. Certain restrictions may apply, see dealer for complete details. ** Exp date: 4/30/2017.

We’ll give you a $3,500 minimum for your 2003 or newer trade in. See us for your GM Employee purchases.

1-866-452-1300
26125 VAN DYKE AT 10 1/2 MILE ROAD

Now looking for experienced salespeople to join our team!

SHOWROOM HOURS:
MON. & THURS. 8:30AM-9PM

TUES., WED. & FRI. 8:30AM-6PM

VISIT OURWEBSITE: edrinke.com

ED RINKE

2017 BUICK LACROSSE

LEASE FOR

$219*MONTH

PURCHASE FOR

$30,369*

STOCK #B470762

PER 24MONTHS
$999DOWN

PREFERRED FWD
2017 BUICK ENCORE

LEASE FOR

$59*
MONTH

PURCHASE FOR

$19,479*

STOCK #B571925

PER 24MONTHS
$0DOWN

PREFERRED
2017 BUICK VERANO

LEASE FOR

$139*MONTH

PURCHASE FOR

$21,099*

STOCK #B470037

PER 24MONTHS
$999DOWN

1SH - SPORT TOURING
2017 BUICK ENCLAVE

LEASE FOR

$99*
MONTH

PURCHASE FOR

$30,449*

STOCK #B573707

PER 24MONTHS
$0DOWN

CONVENIENCE GROUP
2017 BUICK REGAL

LEASE FOR

$129*
MONTH

PURCHASE FOR

$23,439*

STOCK #B470197

PER 24MONTHS
$999DOWN

SPORT TOURING

ED RINKE

All applicable rebates including lease loyalty, Chevrolet lease loyalty or lease conquest offers have been deducted from sale price/payment. Malibu, Traverse, Trax, Silverado, Cruze, and Equinox are 24 month leases. Tahoe, Camaro and Volt are 36 month leaes. Pricing is subject to se-
lect model vehicles, while supplies last. Pictures may not represent actual vehicle. Prices subject to change per GM incentives. Prices and payments are inclusive of active GM Employee Discount (Unless otherwise stated). Pricing is subject to select model vehicles while supplies
last. All leases are 10k miles per year w/ approved S Tier credit w/ $999 due at signing unless otherwise stated. Cruze, Equinox, Trax and Malibu are $0 down. Prices & payments are plus tax, title, and plate fees with acquisition fee up front. All leases are priced significantly below
supplier pricing which makes them also below GMS pricing with approved credit through GM financial. Purchase pricing is gm employee discount, plus title, taxes and fees must have closing competitive lease or lease loyalty depending on model.. Disposition Fee may be required
at vehicle turn in. Refundable security deposit required on certain vehicles –to be determined by lender. **$3500 trade-in is valid on 2003 or newer vehicles with under 115k miles in drivable condition, no branded titles, less reconditioning determined by appraiser. Certain restrictions may apply, see dealer for complete details.** Expiration Date – 4/30/17.

VISIT OURWEBSITE:
edrinke.com

2017 CHEVY MALIBU LT
LEASE FOR

$59*PER MONTHOR PURCHASE FOR
$22,899*

24MONTHS
$0DOWN STOCK #470317

2017 CHEVY VOLT LT
LEASE FOR

$239*PER MONTHOR PURCHASE FOR
$31,169*

36MONTHS
$999DOWN STOCK #471089

2017 CHEVY CAMARO 1LT
LEASE FOR

$239*PER MONTHOR PURCHASE FOR
$23,899*

36MONTHS
$999DOWN STOCK #4702507

2017 CHEVY CRUZE LT
LEASE FOR

$49*PER MONTH OR PURCHASE FOR
$16,969*

24MONTHS
$0DOWN STOCK #470376

2017 CHEVY TRAX LS
LEASE FOR

$49*PER MONTHOR PURCHASE FOR
$17,599*

24MONTHS
$0DOWN STOCK #572578

2017 CHEVY EQUINOX LT
LEASE FOR

$59*PER MONTHOR PURCHASE FOR
$21,729*

24MONTHS
$0DOWN STOCK #573485

2017 CHEVY TRAVERSE
LSLEASE FOR

$59*PER MONTHOR PURCHASE FOR
$23,969*

24MONTHS
$999DOWN STOCK #574301

WE’LL GIVE YOU A $3,500 MINIMUM FOR YOUR 2003 OR NEWER TRADE IN

2017 GMC YUKON SLE 4WD

LEASE FOR

$289*MONTH

PURCHASE FOR
$49,499*
STOCK #G572355

PER 36MONTHS
$1999DOWN

2017 GMC ACADIA SLE-1

LEASE FOR

$95*MONTH

PURCHASE FOR
$27,979*
STOCK #VDFF03

PER 24MONTHS
$999DOWN

2017 GMCTERRAIN SLE-1

LEASE FOR

$59*MONTH

PURCHASE FOR
$22,549*
STOCK #VCGSNS

PER 24MONTHS
$0DOWN

100
YEARS
IN BUSINESS

100
YEARS
IN BUSINESS

2017 GMC SIERRA 1500 4WD DBL CAB SLE
ELEVATION EDITION

LEASE FOR

$169*MONTH

PURCHASE FOR
$31,995*
STOCK #VDDPBN

PER 24MONTHS
$999DOWN

2017 CHEVY SILVERADO
CUSTOM EDITIONLEASE FOR

$99*PER MONTHOR PURCHASE FOR
$31,379*

24MONTHS
$999DOWN STOCK #570806

2016 BUICK DEALER OF THE YEAR • 2016 BUICK DEALER OF THE YEAR • 2016 BUICK DEALER OF THE YEAR

2016 GMC DEALER OF THE YEAR • 2016 GMC DEALER OF THE YEAR • 2016 GMC DEALER OF THE YEAR

2016 CHEVROLET DEALER OF THE YEAR • 2016 CHEVROLET DEALER OF THE YEAR

2017 GMC SIERRA DENALI 1500 4WD
CREW CAB

LEASE FOR

$369*MONTH

PURCHASE FOR
$48,179*
STOCK #VBPDZH

PER 36MONTHS
$999DOWN
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#42333 #21552#44296

475 SUMMIT DRIVE • 248-292-2502 • 5825 HIGHLAND RD. (M59) • WATERFORD

CALL
BRUCE LITVIN
– 24/7 & 365 –

40 YEARS
OF QUALITY SERVICE

CELL # 1-586-405-5175
blitvin@lunghamer.com

1-888-665-5438

AAPPRRIILL
IISS HHEERREE
AANNDD WWEE
HHAAVVEE SSOOMMEE
FFAABBUULLOOUUSS
LLEEAASSEE
PPRROOGGRRAAMMSS

AANNDD
GGRREEAATT DDEEAALLSS AALLSSOO
FFOORR TTHHOOSSEE WWHHOO
WWAANNTT TTOO PPUURRCCHHAASSEE!!

Please call with the vehicle you desire 
and you will be delighted with the payment.

“If you want innovation, lead-
ership must own it,” Weinert
said.

Holland agreed, saying it starts
at the top but everyone needs to
feel that it’s OK to innovate, “not
just the cool kids.”

Goldstein also agreed, saying
that in order to create an inclu-
sive culture where everyone is
involved from the top down to
the bottom up.

“That can be uncomfortable
for leaders,” Goldstein said. “We
get to where we are because we
know the answers to questions.
Now we must be the people ask-
ing the questions. What do our
customers needs? At GE we have
a lot of great technology and it’s
easy to put that technology first
and not ask what do our cus-
tomers need.”

Bahash said it’s also important
to understand that innovation re-
quires a practical side to things.

“It’s great to be fast in terms of
coming up with new ideas,” Ba-
hash said. “But You also need
people who know how to exe-
cute, who know how to commer-
cialize ideas.”

Kotagiri said innovation does-
n’t always have to be a huge new
idea. Sometimes small improve-
ments really pay off. Holland said
management needs to get out of
the “not invented here” mind set.
Leadership must be receptive to
outside ideas.

“The ability to outsource and
the ability to open source inno-
vation is important,” Goldstein
said. “And that can be very diffi-
cult for management. Let me give
you an example. In one of our jet
engines we have a bracket that
was designed by a teenager. He
had no aeronautics experience
but he had an idea. And it was
this lack of experience that al-
lowed him to think outside the

box and look at a problem in a
new way.”

When the question of the pace
of innovation came up, Bahash
said regulations can often be a
catalyst for innovation. New re-
quirements in terms of mileage
and emissions have forced com-
panies to come up with creative
solutions. The result of regula-
tions has been great improve-
ments to the internal combus-
tion engine.

Kotogiri said that the democra-
tization of information, the abili-
ty of technology to disperse
ideas to a wide variety of people
is something that’s only hap-
pened in the past few years. But
this has had a huge impact on de-
velopment of new ideas.

Goldstein agreed, saying that
start-ups use this new technolo-
gy to their advantage. They are
nimble and they are focused.
They have limited resources, so
they work hard to get value for
every dollar spent.

“A few years ago when start-
ups began nipping at our heels,
we started looking at how they
operate,” Goldstein said. “One
thing we saw was that they
weren’t afraid to fail and when
they failed they failed fast and
cheap. We larger organizations
have much to learn from that
mindset.”

Bahash said companies have

also be willing to disrupt their
own business – come up with a
new idea that will replace the old
way of doing things.

Weinert said it’s also impor-
tant to have a timeline. Discipline
is still important. A company has
to have its ideas worked out be-
fore implementation.

“Making it up as you go along
gets to be very expensive,” Wein-
ert said. “So we look at improv-
ing programs on a smaller basis
before we start. It’s all about
speed. You want to stay fast, but
also stay small. When you look at
India and China, they can move
very quickly because they have
small groups dedicated to mak-
ing improvements.”

Goldstein agreed, saying GE
has found it best to have small
teams dedicated to one task.
They have focus. When they
would bring in 30 people to a
project, these people would
have other pulls on their time
and would only dedicate 10 per-
cent of their efforts to the proj-
ect. It is better to have five or six
people dedicated to a project
when they can devote all their
time to it.

The question of diversity came
up. All the panelists agreed that
having people with different per-
spectives and different ways of
thinking really pays off. But di-
versity must be real.

“Good diversity isn’t ‘hey
these people look different from
me, but they think like me, I love
diversity.’” Weinert said. “Com-
panies need to practice tolerance
and openness. I travel a lot see
engaging new ways to look at
things. If a company can em-
brace that, they will succeed.”

Holland said an advantage to
being a large multinational is that
they can work with people from
all over the world and get all
kinds of different perspectives.
Size can be an advantage.

True Diversity Helps Create Innovation
CONTINUED FROM PAGE 1

“If you want
innovation,
leadership

must own it.”
– Mike Weinert,

Deere and Co.
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