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It’s one thing to set a tough
goal and meet it. It’s even better
to set a tough goal and surpass
it, and that’s what Fiat Chrysler
has done with the 2017 Pacifica.
Exceeding initial program tar-

gets, the 2017 Chrysler Pacifica
Hybrid has earned a fuel econo-
my rating of 84 miles-per-gallon-
equivalent (MPGe) from the Unit-
ed States Environmental Protec-
tion Agency (EPA), said Fiat

Chrysler spokesman Eric Mayne.
“No other minivan has ever

come close to this rating,” said
Dan Reid, manager: SRT, Power-
train and Engineering Communi-
cations.

The new benchmark reflects
the Pacifica Hybrid’s combined
city- and highway-cycle perform-
ance in electric-only mode, as
tested by the EPA, Reid said. Fiat
Chrysler had originally estimat-

ed the vehicle would achieve 80
MPGe, which represents the dis-
tance a vehicle can travel using a
quantity of fuel with the same en-

Chrysler’s Hybrid Pacifica Minivan Surpasses Expectations

The 2017 Cadillac DPi-V.R

Cadillac Racing Offers New Prototype Car
Cadillac unveiled its new 2017

Cadillac DPi-V.R race car on Nov.
30. It will compete in the 2017 IM-
SA WeatherTech SportsCar
Championship series, Prototype
(P) class.
The 2017 Cadillac DPi-V.R will

first be driven competitively at

the 2017 IMSA season opener –
the Rolex 24 At Daytona on Jan.
28-29, 2017 – by teams from
Wayne Taylor Racing and Action
Express Racing, said GM
spokesman Kyle Chura.
The IMSA WeatherTech Sports-

Car Championship series is the

fastest and most technologically
advanced sports car racing se-
ries in North America.
“Cadillac is proud to return to

the pinnacle of prototype racing
in North America after a 14-year
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by Jim Stickford

Lear Automotive officially
opened its new “Center for
Craftsmanship” facility on Dec. 1.
The site, located on Telegraph

Road across from Lear’s world
headquarters in Southfield, is
meant to push the envelope of
seat design, said Jenenne Hanley,
vice president of Global Trim and
Craftsmanship at Lear.
With all the changes the auto

industry has undergone recently,
hanley said, demands on suppli-
ers have grown and even some-
thing as basic as a seat requires
more sophisticated engineering
at a time when style counts more
than ever.
“The automotive industry has

never undergone such a radical
transformation like the one
we’ve seen over the past few
years,” Hanley said. “But this

change offers us a chance to take
the dreams of designers and en-
gineers and make them a reality
by putting them together under
one roof.”
Mandy Rice, vice president of

the new Crafted by Lear depart-
ment and Lear’s Global Engineer-
ing section, said Center for
Craftsmanship is operating un-
der a new paradigm.
Seat engineers and designers

will be under one roof working
together with OEMs from the
very beginning of a vehicle’s de-
sign process to make great con-
cepts in design and engineering a
practical reality.
“Our OEM customers over the

years have come up with great
concept designs,” Rice said. “But
there’s been a gap between great
concepts and actual seats. Our

Lear Automotive Opens Up
New Development Center
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Fiat Chrysler reported U.S.
sales of 160,827 units, a 14 per-
cent decrease compared with
sales in November 2015 (187,731
units).
Fiat Chrysler retail sales of

126,780 units were down 2 per-
cent year over year in November,
representing 79 percent of total
sales for the month, said Fiat
Chrysler spokesman Ralph
Kisiel. Fleet sales of 34,047 units
were down 42 percent year over
year in November as Fiat
Chrysler continues to reduce its

sales to the daily rental segment.
Fleet sales represented 21 per-
cent of total US sales in the
month.
Ram Truck brand sales were

up 12 percent in November ver-
sus the same month in 2015,
Kisiel said. Ram ProMaster van
sales increased 126 percent in
November, while Ram pickup
truck sales increased 8 percent.
The Jeep Renegade small SUV
had a strong November with a 30

Chrysler has Mixed Month

GM Has Strong Nov. Sales
GM’s total U.S. sales in Novem-

ber were 252,644 vehicles, up
more than 10 percent from last
year.
All four brands outperformed

the industry in November with
Buick, Cadillac and GMC posting
double-digit gains, said GM
spokesman Dan Flores.
General Motors sold 197,609

vehicles in November to individ-
ual or “retail” customers in the
U.S., up 8 percent from last year,
Flores said. Based on initial esti-

mates, GM once again outper-
formed all full-line manufactur-
ers, led by strong retail sales
gains at Chevrolet, Buick, GMC
and Cadillac. GM’s November re-
tail sales performance drove
GM’s U.S. retail share to its high-
est November level since 2009.
Based on initial estimates,

GM’s retail market share jumped
0.3 percentage points in Novem-
ber to 16.8 percent.

2016 Chevrolet Malibu

2016 Ford Edge

Ford Motor Company’s overall
sales totaled 197,574 vehicles in
November – a 5 percent increase
versus last year – driven by a 10
percent retail sales gain with
154,114 vehicles sold, said Ford
spokesman Erich Merkle.
Fleet sales of 43,460 vehicles,

including daily rental, commer-
cial and government segments,
declined 9 percent.
This reflects the company’s

plan to front-load fleet sales this
year, Merkle said.

“And that really is in line with
what we’ve been saying through
the second half of the year, is
that our Fleet sales which in-
clude daily rental, commercial
and government segments they
declined 9 percent and that real-
ly reflects the company’s plan to
front-end-load fleet sales at the
beginning of the year which
makes them a little softer here in
the second half,” Merkle said.

Ford Sees Sales ‘Edge’ Up
CONTINUED ON PAGE 6
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The ability to access smart-
phone apps in the car is becom-
ing increasingly important, but
privacy is also a major concern
of the public. At least that’s what
the researchers at Strategy Ana-
lytics found.
Consumers are concerned

about the security of their infor-
mation when their mobile device
is paired to an in-car system,
said Strategy Analytics
spokesman Derek Viita said.
This is according to a recent sur-
vey from the In-Vehicle UX (IVX)
group at Strategy Analytics
(www.strategyanalytics.com).
Viita said that according to the

report (“Connected Car Privacy:
Consumers Need Assurance on
Data Privacy”), a majority of con-
sumers in the US, Europe, and
China agreed that it is important
to be able to connect their
smartphone to their in-car sys-
tem, so they can access apps
and music through the in-car
controls and displays.
However, over half of con-

sumers do not want their vehicle
to collect driving data, even if it
remains anonymous, Viita said.
And most consumers said that

they want to be assured that no
data from their phone will re-
main on the in-car system after it
is disconnected.
“Consumers are aware that

they have little choice in giving
up part of their privacy in order
to live in a more enriched world
with connected devices,” said
Alvin Wu, analyst and report au-
thor.
“Providing personal data will

be less a concern if consumers

Consumers Worry
About Car Data
Privacy Issues
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challenge is to bridge that gap.
So we will employ core technolo-
gy to fix any problems that might
come up with a concept designs
ahead of time. And I am pleased
to present that vehicle for
change with our new ‘Center for
Craftsmanship’ department.”
Lea Thomas Smith, is the new

director and head of the Design
for the Center for Craftsmanship.
He has been in the auto industry
for about 30 years. He joined
Lear in October of 2015. Prior to
that he worked for Mercedes in
Germany.
“I joined Lear because the

company needed experts in inte-
rior development,” Smith said. “I
liked the innovations the compa-
ny was pursuing and the promise
they made to push the envelope
of design. That’s very important
when engineering a vehicles.”

Smith said drivers tend to take
good seats as a given. They really
don’t pay attention to them when
looking at a vehicle. They might
look at the vehicle’s exterior or
dashboard design, but they don’t
really see the seats.
But seats are the driver’s main

point of interaction with a vehi-
cle, Smith said. So getting the
right seat cover materials to
work well with new technology
like back massagers and heating

and cooling systems takes time,
expertise and judgement.
“A good seat is comfortable for

the passengers and enhances
their safety,” Smith said. “I em-
brace this concept when design-
ing a seat’s engineering and sur-
face materials. And what Lear is
offering through its Crafted by
Lear program is the embracing of
that idea by engaging our OEM
customers upstream. The Holy
Grail of that concept is to get de-
signers and engineers and trim
experts together under one roof
so that they can deliver on the
promise of newer and better seat
designs while meeting all the new
standards of technology and
safety.”
The center also offers Lear the

ability to show customers just
what they are working on. In the
past different departments have
been spread out across different
floors and buildings. The practi-
cal aspects of the new design fa-
cility are also important, Rice
said.
Smith said that one thing Lear

wants to make clear to the com-
pany’s OEM customers is that
Lear has the desire and the abili-
ty to work with automakers to
give them exactly what they
want.
“We don’t see any problem

working with OEMs,” Smith said.
“We don’t tell what their designs
should be. Rather we are the am-
bassadors of their designs. We
do that by working with them
from start to finish so that when
a new vehicle comes out, their
designs and their engineering
work together to provide passen-
gers with the best ride possible.
We work with them upstream so
that all the problems are taken
care of before they become prob-
lems.”
The ultimate goal of the new

design center, Smith said, is to
make Crafted by Lear seats

something that the average con-
sumer will recognize as some-
thing that adds value to a vehicle
in and of itself.
“That’s ambitious,” Smith said.

“But look at sound systems.
When someone learns that a par-
ticular vehicle has a Bose sound
system, they pay attention. We

want to get to the point where
when they learn that the seats
are by Lear, that makes more
interested in buying the vehicle.
We have a long way to go before
we reach that point, but the
new design center is something
that will help make that goal a
reality.”
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WARREN URGENTCARE

“We Care”
URGENT CARE FOR ACCIDENTS AND INJURY

ADULT & PEDIATRIC ILLNESS
Digital X-Rays, EKG and Lab Work, On-Site Lab Service, Strep, Mono,
Pregnancy & Urine Testing, Vaccinations, Sports & School Physicals,

Occupational Medicine, Work-Related Injuries,
Pre-Hire Physicals (BAT & Urine Screening)

SPECIAL ON SPORTS PHYSICAL $25.00 State-of-the-Art Facility

8am-10pm • 7 Days a week • 365 Days a Year
“Bringing Quality Urgent Care To Your Neighborhood”

586-276-8200
31700 Van Dyke • Warren, MI 48093

On Van Dyke Rd., between 13 & 14 Mile in
St. John’s Windemere Park

OTHER CONVENIENT LOCATIONS:

ATTENTION
Chrysler, GM, Ford

Employees, we’re within
2 miles of your plants

HAP & BCN
NO Referrals Needed!
www.warrenurgentcare.com

FLU SHOTS

Woodland Urgent Care
22341 W. 8 Mile Road

Detroit

313-387-8700

N. East Macomb Urgent Care
43900 Garfield, Suite 121

Clinton Township

586-868-2600

Lear’s New Design and Engineering Site Open for Business

Lea Thomas Smith in the new Lear Center for Craftsmanship.
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DETROIT (AP) – Auto seating
supplier Adient has announced
that it is moving its global head-
quarters and 500 executive and
leadership jobs to Detroit.
Adient also has bought the 10-

story Marquette Building for its
workers in Detroit’s nearly filled
downtown, the company an-
nounced Nov. 30.
Corporate functions at sites in

Plymouth and other Michigan lo-
cations will be consolidated
downtown in about two years
once renovations at the Mar-
quette Building are completed.
About 100 of the jobs planned

for the Detroit location will be
newly created.
Adient’s decision continues a

string of positive development
news for Detroit.
On Nov. 29, city officials and

business leaders announced that
work was set to start on a 410-
unit residential development
just north of downtown in De-
troit’s historic Brush Park. The
Detroit Pistons said last month
that the professional basketball
team would return downtown
from suburban Auburn Hills to
start next season.
A new development of 218 fur-

nished “micro-loft’’ apartments
is expected to open downtown
next June.
“Adient wanted to build their

future in the city,’’ Detroit Mayor
Mike Duggan said. “They could
have gone to the suburbs. This
sends a message to every major
company in America that Detroit
is a place where you want to be.’’
Adient separated Oct. 31 from

Milwaukee-based Johnson Con-
trols. Adient said it will invest
about $98 million in Detroit.
Of that amount, $75 million

has been set aside for the acqui-
sition and renovation of the Mar-
quette Building.
A big part of the deal turned

out to be the acquisition of a
nearby parking garage for Adient
employees.
Incentives for the deal, includ-

ing property tax abatements,
must go before the City Council
for final approval.
Office space in downtown De-

troit nearly was filled before Adi-
ent made the decision to move
in.
“Now, we’re in a position as a

city – we’ve got to build,’’ Dug-
gan said.
The company said its pres-

ence is expected to generate
about $17 million in income and
property tax revenue for the city
of Detroit over the next dozen
years.
Some of its workers also could

decide to make Detroit’s growing
downtown area their home once
the headquarters construction is
completed, said R. Bruce Mc-
Donald, Adient chair and chief
executive.
“Younger people will give it se-

rious consideration,’’ McDonald
said. “We recognize that the next
generation of people want to
work downtown where the ac-
tion is. We think an urban envi-
ronment – in the long run – is the
way to go.’’

New Auto Supplier
Adiant Chooses
Detroit for HQ

could know how their data will
be used, why it needs to be used,
who will have access to it, for
what purposes, and that they
will have the full control of the
data access.”
“Privacy concerns will be more

prominent for shared vehicles
through car-sharing services.
Considering the concerns that
consumers may have, and the
fact that other drivers will ac-
cess the same vehicles, users

should be able to easily clear
their personal data from the ve-
hicle, and be assured that all da-
ta were cleared and would not be
accessed by anyone else,” said
Chris Schreiner, Director of IVX.
Strategy Analytics, Inc. pro-

vides the competitive edge with
advisory services, consulting
and actionable market intelli-
gence for emerging technology,
mobile and wireless, digital con-
sumer and automotive electron-
ics companies around the world,
Viita said.

Consumers Express Fears
About Privacy in Autos
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“A good seat
is comfortable
for passengers
and enhances
their safety.”

– Lea Thomas Smith,
Lear

http://www.detroitautoscene.com
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Lifetime Warranty On ALL Repairs • We Accept ALL Insurance Companies

COLLISION CENTER
SERVICING ALL MAKES AND MODELS • PICK UP & DELIVERY

Lake Orion

2015

Place

Readers’ Choice

st1
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2222000011114444

*One Discount Per Visit*One Discount Per Visit With minimum $1,500.00 collision repair.
Valid through December 30, 2016.

With minimum $1,500.00 collision repair.
3 day rental, based on availability
Valid through December 30, 2016.

Providing
full service

glass repair and
replacement 
for all makes
and models.

61,000 sq. ft.

• Servicing all makes and models (includ-
ing light & medium duty trucks) foreign
or domestic

• Incredibly fast repair time

• All vehicles serviced by Certified Master
technicians in auto body repair, 
mechanics, and refinishing

• Brand new state of the art spray booths
and equipment

• New dustless repair system

• Vehicle safety and performance is top
priority. We make sure that the struc-
tural restoration of the vehicle meets
or beats manufacturer’s recommended 
specifications

• Alternative transportation available

• Courtesy detail

• Lifetime warranty on all body work 
performed (Ask for details)

We’re Green!
Our collision center recycles and uses 

environmentally friendly paints and practices 
when working on your vehicle.

Corporate Car Approved • Corporate Glass Repair

Located just south of Palace Chrysler Dodge Jeep Ram at: 
4800 South Lapeer Road • Lake Orion, MI
248-276-6653 • Fax 248-340-0105

HOURS: Mon.-Thurs. 7:30am-6:00pm • Fri. 7:30am-5:30pm

energy content as a gallon of
gasoline.
“At 84 MPGe, the new 2017

Chrysler Pacifica Hybrid sur-
passes our initially stated per-
formance,” Fiat Chrysler’s head
of Passenger Car Brands –
Dodge, SRT, Chrysler and Fiat.
“These EPA test results paint a
clear picture of the benefits our
customers can expect from driv-
ing the most fuel-efficient mini-
van ever.”
The 2017 Chrysler Pacifica Hy-

brid also excelled on two other
fronts, Kuniskis said. EPA testing
established a total driving range
rating of 566 miles, up from 530,
and set the electric-only range
rating at 33 miles, up from 30.
In addition, the EPA gave the

new minivan a rating of 10 in its
Green Vehicle Guide. The score
relates to a vehicle’s combined
performance on fuel economy
and greenhouse-gas emissions.
Further, it marks the first time

a minivan has achieved a 10 – the
highest possible rating – in this
category, Kuniskis said. Such
performance firmly establishes
the 2017 Chrysler Pacifica Hybrid
as the most fuel-efficient minivan
of all time.
“A large share of credit goes to

the vehicle’s eFlite dual-motor
electrically variable transmission
(EVT),” said Bob Lee, Fiat
Chrysler’s head of Engine, Pow-
ertrain and Electrified Propul-
sion, and Systems Engineering in
North America.

The Pacifica Hybrid’s distin-
guishing technology eFlite is an
in-house Fiat Chrysler innova-
tion, Lee said. It was developed
by a team of engineers assigned
exclusively to the task of deliver-
ing powertrain efficiency within
the functionality envelope cus-
tomers expect from minivans.
“It is exceptionally well-suited

to deliver the primary attributes
we sought to infuse in the Pacifi-
ca Hybrid’s propulsion system –
class-leading efficiency and supe-
rior refinement,” said Lee, who
also oversees the Company’s
global powertrain operations.
Conventional electrification

schemes dedicate one motor to
serve as a generator and a sec-
ond motor – usually much larger
– to deliver torque to the wheels.
But the 2017 Chrysler Pacifica

Hybrid uses a one-way clutch
that allows the motor typically
used only as a generator to deliv-
er torque to the wheels, depend-
ing on driving conditions.
The result is increased efficien-

cy, refinement and improved
component packaging. The Paci-
fica Hybrid’s 16-kWh lithium-ion
battery pack is located under the
second-row floor, keeping the
rear cargo area as roomy as ever
and preserving the third-row
Stow ‘n Go seating and storage,
plus room for seven passengers,
Lee said. Recharging can take as
little as two hours using a 240-
volt (Level 2) charger, available
from Mopar through dealers.
With a 120-volt (Level 1) charg-

er, which comes standard, the
Pacifica Hybrid can be recharged
in about 14 hours.

2017 Pacifica Charges Ahead in Efficiency

The Chrysler 2017 Hybrid Pacifica has proven to be energy efficient.

absence,” said Johan de Nyss-
chen, president of Cadillac.
“Cadillac’s V-Performance pro-
duction models – the ATS-V and
CTS-V – are transforming our
brand’s product substance, earn-
ing a place among the world’s
elite high performance marques.
The Cadillac DPi-V.R further
strengthens our V-Performance
portfolio, placing Cadillac into
the highest series of sports car
racing in North America.”
The new Cadillac DPi-V.R has

been designed to contribute to
the functional performance of the
prototype using elements gleaned
from the current lineup of Cadillac
V-Performance models, especially
the CTS-V supersedan, Chura
said. Above all, the DPi-V.R was
developed to perform, via testing
in the wind tunnel and engineer-
ing development.
“The DPi-V.R race car was an

exciting new canvas for the
Cadillac design and sculpting
team,” said Andrew Smith, Glob-
al Cadillac Design executive di-
rector. “The studio embraced the
opportunity to interpret the
Cadillac form language, line work
and graphic signature for this
premier prototype racing appli-
cation. Every detail of the final
design was selected to support
the car’s on-track performance
and unmistakable Cadillac pres-
ence.”

The design details giving the
DPi-V.R car its Cadillac appear-
ance and presence include the
vertical lighting signature; the
sheer, sculptural quality of the
body and bold bodyside feature
line; V-Performance wheels with
Brembo brakes; V-Performance
emblems; and a canopy graphic
inspired by the Cadillac daylight
opening. Even subtle cues such
as the cooling vents and the air
intake were designed in the stu-
dio, the latter in the trapezoidal
shape of the Cadillac crest, Smith
said.
The DPi-V.R is equipped with

the new Rear Camera Mirror first
seen on the Cadillac CT6 Sedan
and available on the Cadillac
CTS, XT5 and Escalade for the
2017 model year, Chura said.
The Cadillac DPi-V.R is pro-

pelled by a race-prepared, nor-
mally aspirated Cadillac 6.2 liter
V8 engine that shares inherent
architecture with the engines of
the third-generation Cadillac
CTS-V (640 horsepower) and
fifth-generation Cadillac Es-
calade (420 horsepower), Chura
said.
The engine produces approxi-

mately 600 horsepower when
tuned for racing as defined by
IMSA-mandated air restrictors,
with a maximum allowable RPM
of 7,600. The engine transfers
power to the rear wheels
through an X-TRAC paddle-shift
transmission.

Cadillac Racing Introduces
New Powerful PrototypeCONTINUED FROM PAGE 1

CONTINUED FROM PAGE 1
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DETROIT (AP) – Auto parts
and electronics maker Delphi
Corp. has signed a deal with Intel
to buy high-powered computer
processors for Delphi’s future
autonomous-vehicle systems.
Delphi says Intel’s added com-

puting capacity will be needed
as autonomous-car systems
gather and store more and more
information while expanding
their ability to deal with situa-
tions on real roads.
In August, Delphi announced

that it had joined with Israeli
software maker Mobileye to de-
velop the building blocks for a
fully autonomous car in about
two years.
Intel Corp. will supply Delphi

with high-capacity computers
needed to process input from
radar, cameras and laser sensors
as well as maps of roadside land-
marks.
Glen De Vos, vice president of

Delphi’s business-services unit,
says the Intel deal gives the com-
pany everything it needs to de-
velop an autonomous-driving
package to sell to automakers.
Delphi makes its own radar and
laser sensors and uses Mobil-
eye’s cameras and software. It al-
so relies on Ottomatica, a spinoff
from Carnegie Mellon University
in Pittsburgh, to develop artifi-
cial intelligence for autonomous
cars.
A fully autonomous car will

need far more computing power
than Delphi now has in a semi-
autonomous driving system
that’s being rolled out by Audi
soon, De Vos said.
Delphi also said it would un-

veil a system that uses landmark
mapping and sensors to take an
autonomous car through com-
plex urban and freeway environ-
ments. The system was to be
shown off in a short drive in
Pittsburgh on Nov. 29 and with a
longer drive at the CES gadget
show in Las Vegas in January.
De Vos said the system will

work without costly and data
storage-intensive high-definition
mapping that other companies
are developing. It relies on the
cars gathering measurements
from landmarks to make sure the
cars are within their lanes.
The Intel deal was worked out

during the Thanksgiving week-
end. Terms were not disclosed.
De Vos said it will help Delphi
and Mobileye get the au-
tonomous system ready for use
on real roads sometime in 2019.
The companies already are

testing autonomous cars in a Sin-
gapore business district and
plan to bring the technology to
the U.S. and Europe for tests
starting next year.

Delphi Inks Deal
To Purchase

Intel Processors

DETROIT (AP) – More than
$1.4 million has been awarded to
Michigan Works! Southeast to
train workers at 27 companies in
the region. The funding is from
the Michigan Talent Investment
agency and the grant awards are
part of the state's Skilled Trades
Training Fund.
The fund provides competitive

awards for training that aims to
enhance talent, productivity and
employee retention while in-
creasing the quality and compet-
itiveness of state businesses.
UIS Scada Inc. in Dexter is get-

ting nearly $49,000. Advanced In-
dustries in Chelsea is getting
more than $36,000 and Ann Ar-
bor-based Lyons Consulting
Group is receiving nearly
$27,000. Michigan Works! South-
east Director William Sleight
says the training will help work-
ers gain skills to help companies
“thrive” in the global market.

State Funding
Skilled Worker

Training



DECEMBER 5, 2016 PAGE 5DETROIT AUTO SCENE

SERVICE HOURS: Monday & Thursday 6:30am-9:00pm; Tuesday, Wednesday & Friday 6:30am-6:00pm • Shuttle at 6:30am - Pick-up Both Ways • All Day starting at 6:30am.

$2395
Fluid Level,

Brake & Alignment Check Included.
Open Mondays & Thursdays until 8:30pm

We use Genuine GM Oil & Filter
No additional or hidden charges.
Out the door pricing.

Quick Oil Change EXPRESS
LANELUBE OIL FILTER

Excludes synthetic, Diesel & Med. Duty Trucks.
Most GM cars & trucks. One coupon per customer. Must
present coupon with order. Plus tax. Expires 12-31-16.

Up to 5 qts.

BODY SHOP
586-754-7000

ext 1231

INSURANCE
WRECK AMENDED
TRANSPORTATION

AVAILABLE
During Scheduled Repairs

FREE OIL CHANGE With Each Major Repair
WE REPAIR ALL MAKE & MODELS

GM SERVICE CENTER
MICHIGAN’S LARGEST

•SERVICE DEPT. •PARTS •BODY SHOP

866-452-1547
26125 Van Dyke @ 101/2 Mile

Center Line, MI 48015

EDRINKE • FAST • FRIENDLY • DISCOUNTS

VISIT OUR

QUICK LANE

Jim
Pfeifle

jpfeifle@edrinke.com

See us for your GM employee purchases.

1-877-451-7707
26125 VAN DYKE AT 10 1/2 MILE ROAD

Now looking for experienced salespeople to join our team!

2

Dennis
Thacker

dthacker@edrinke.com

Paul
Makowski

pmakowski@edrinke.com

All applicable rebates including lease loyalty, Chevrolet lease loyalty or lease conquest offers have been deducted from sale price/payment. Cruze, Equinox, Traverse and Trax are 24 month leases. Silverado and Malibu are 36
month leases. Volt and Camaro are is 39 month leases. Pricing is subject to select model vehicles, while supplies last. Pictures may not represent actual vehicle. Prices subject to change per GM incentives. Prices and
payments are inclusive of active GM Employee Discount (Unless otherwise stated). Pricing is subject to select model vehicles while supplies last. All leases are 10k miles per year w/ approved S Tier credit w/ $999 due at
signing unless otherwise stated. Prices & payments are plus tax, title, and plate fees with acquisition fee up front. Disposition Fee may be required at vehicle turn in. Refundable security deposit required on certain vehicles –to be determined by lender. **$3500 trade-in is valid
on 2003 or newer vehicles with under 115k miles in drivable condition, no branded titles, less reconditioning determined by appraiser. Certain restrictions may apply, see dealer for complete details.** Expiration Date – 12/30/16.

NO DOC FEES
Find Us on
FACEBOOK

Nicole
Dodge

nhuminski@edrinke.com

VISIT OURWEBSITE:
edrinke.com

All prices and payments include GM rebates. Pictures may not represent actual vehicle. Pricing subject to change per GM incentives. Prices and payments are inclusive of active GM employee discount (unless otherwise stated). All leases are 10,000 miles per year with approved S
Tier credit. Enclave, Encore, and Terrain are 24 months leases. Regal, Envision, Lacrosse, Verano, Sierra, Acadia and Yukon are 36 month leases. Cascada is a 39 month leases. All Vehicles shown are $999 down. Disposition Fee may be required at vehicle turn in. Must have lease
loyalty and/or closing competitive lease. Prices and payments are plus tax, title, plate fee w/ acquisition fee up front, refundable security deposit required on certain vehicles – to be determined by lender. Pricing is subject to select model vehicles- while supplies last. **$3,500 trade
in is valid on 2003 or newer vehicles w/ under 115k miles in drivable condition, no branded titles, reconditioning determined by appraiser. Certain restrictions may apply, see dealer for complete details. ** Exp date: 12/30/2016.

We’ll give you a $3,500 minimum for your 2003 or newer trade in.
See us for your GM employee purchases.

1-866-452-1300
26125 VAN DYKE AT 10 1/2 MILE ROAD

Now looking for experienced salespeople to join our team!

SHOWROOM HOURS:
MON. & THURS.
8:30AM-9PM

TUES., WED. & FRI.
8:30AM-6PM

VISIT OURWEBSITE: edrinke.com

Stk. #B562223 Stk. #B562223

2016 BUICK ENCORE

PURCHASE
FOR

$23,889*
24
MO.

LEASE FOR

$109*
$999 DOWN

AWD SPORT
TOURING

Stk. #B470037 Stk. #B470037

2017 BUICK VERANO

PURCHASE
FOR

$21,995*
36
MO
.

LEASE FOR

$179*
$999 DOWN

1SH SPORT
TOURING

Stk. #B470444 Stk. #B470444

2017 BUICK LACROSSE

PURCHASE
FOR

$35,249*
36
MO.

LEASE FOR

$279*
$1,999 DOWN

ESSENCE

Stk. #B461016 Stk. #B461016

2016 BUICK CASCADA

PURCHASE
FOR

$26,959*
39
MO
.

LEASE FOR

$219*
$999 DOWN

Stk. #B470153 Stk. #B470153

2017 BUICK REGAL

PURCHASE
FOR

$25,995*
36
MO
.

LEASE FOR

$199*
$999 DOWN

Stk. #TTHC0J Stk. #TTHC0J

EVERYONE LEASE

$999 DOWN
36
MONTHS

$219* PURCHASE FOR

$30,139*

2017 GMC ACADIA
SLE-1

LEASE FOR

$999 DOWN
36
MONTHS

$199* PURCHASE FOR

$35,779*

2016 GMC SIERRA
4WD • 1500
DBL. CAB
SLE

Stk. #TPGFN6 Stk. #TPGFN6

LEASE FOR

$999 DOWN
24
MONTHS

$119* PURCHASE FOR

$24,629*

2017 GMC TERRAIN
SLE-1

Stk. #G571591 Stk. #G571591

2017 GMC YUKON
SLE

PURCHASE FOR
$17,189*

LEASE A LS
24 MONTHS
$69*
$999DOWN

2017

2017

CRUZE2017

TRAVERSE

PURCHASE FOR
$29,369*

LEASE FOR
24 MONTHS
$139*

$999DOWN

2017

EQUINOX

PURCHASE FOR
$22,209*

LEASE FOR
24 MONTHS
$99*

$0DOWN

2017

CAMARO

2017

1LT1LT
TRAX

LS

LT LT
VOLT

Stk. #470087

Stk. #564518

Stk. #570171Stk. #470031

Stk. #470207

Stk. #470031 Stk. #570171Stk. #470087

Stk. #570250

LEASE FOR
39 MONTHS
$239*

$999DOWN

ED RINKE
WE’LL GIVE YOU A $3,500 MINIMUM FOR YOUR 2003 OR NEWER TRADE IN

– NO APPOINTMENTS NECESSARY FOR OIL CHANGES –

NOFIRST
PAYMENT

PREMIUM

Stk. #G564160 Stk. #G564160

SPORT
TOURING

Stk. #570250Stk. #571143

PURCHASE FOR
$31,589*

LT

PURCHASE FOR
$26,719*

LEASE FOR
39 MONTHS
$299*

$999DOWN

Stk. #470207

SILVERADO2017

4WD
LT

DBL
CAB

Stk. #570726

PURCHASE FOR
$34,479*

LEASE FOR
36 MONTHS
$229*

$999DOWN

Stk. #570726

MALIBU

2017

LT

Stk. #470127

PURCHASE FOR
$23,409*

LEASE A LT
36 MONTHS
$179*

$999DOWN

Stk. #470127

PURCHASE FOR
$20,779*

LEASE FOR
24 MONTHS
$109*

$999DOWN

ED RINKE

SHOWROOM HOURS: MON. & THURS. 8:30AM-9PM / TUES., WED. & FRI. 8:30AM-6PM /

EVERYONE LEASE

$999 DOWN
36
MONTHS

$349* PURCHASE FOR

$47,989*

DUBLIN, Ohio (AP) _ As Gov.
John Kasich announced a $15
million investment in advanced
self-driving highway technology
on Nov. 30, he urged Ohioans to
push back against old ideas
about the state.
“Who would ever want to be

called the Rust Belt?’’ he said.
“The Rust Belt’s some deteriorat-
ing, eroding, old, tired and worn
out place. You ever hear that
term, do me a favor: Correct
’em.’’
Kasich made his remarks in

conjunction with the formal
launch of a new high tech effort
– a self-driving truck experiment
along a 35-mile stretch of U.S.
Route 33 in central Ohio. The ve-
hicle by truck maker Otto will
operate along Route 33 between
Dublin and East Liberty, a
stretch the state has dubbed a
“smart mobility corridor.’’ A
driver will be along as backup.
Officials say that four-lane sec-

tion of Route 33 northwest of
Columbus will become a corri-
dor where technologies can be
safely tested in real-life traffic,
aided by a fiber-optic cable net-
work and sensor systems slated
for installation next year. Lead-
ing automotive research centers
and local governments in the re-
gion are partners in the effort.
The self-driving truck started

to travel on the Ohio Turnpike
beginning Dec. 1.
As further defense against the

Rust Belt label, Kasich noted
Amazon’s investment in cloud-
computing centers in the state;
recruitment of advanced engi-
neering and technology compa-
nies by his privatized job-cre-
ation office, JobsOhio; and up-
grades at the Transportation Re-
search Center in East Liberty
that serves as North America’s
largest multi-user testing ground
for new vehicles and technolo-
gies.

Ohio Launches
Autonomous

Car Investment

BLOOMFIELD HILLS, Mich.
(AP) – A private school in Michi-
gan is teaming up with the Mas-
sachusetts Institute of Technolo-
gy so its teachers and staff can
learn from the university’s facul-
ty about expanding their curricu-
lum and other educational is-
sues.
Cranbrook Schools is the first

school outside the Boston area
to be part of MIT’s Edgerton Cen-
ter to study potential changes in
the way a K-12 curriculum is de-
veloped nationally, the Detroit
Free Press reported.
MIT faculty members are train-

ing Cranbrook staff, helping the
school expand its curriculum
and providing other guidance.
“Our teachers are going right

from a workshop (taught by MIT
faculty) ... and turning around
and teaching it to our students,’’
said Laurie Pullen, coordinator
of connected learning at Cran-
brook Schools.
Cranbrook teachers have at-

tended MIT faculty workshops
about teaching certain science
lessons. Other workshops fo-
cused on integrating the design
learning process, which is a
method for teaching students to
solve problems through hands-
on experience rather than a lec-
ture.
Bob Vieth, K-12 project coordi-

nator at the Edgerton Center,
said Cranbrook staff members
have embraced and shown a
deep commitment to the pro-
gram.
Cranbrook Schools Director

Arlyce Seibert said officials are
“very excited’’ about the rela-
tionship with the Massachusetts
Institute of Technology.

Bloomfield Hills
School Teams
Up with MIT
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Free shuttle service to home, office or shopping.

buff whelan chevrolet
WHERE THE DEALS MAKE THE DIFFERENCE, EVERY DAY SINCE 1970!

Van Dyke • South of 18 Mile • Sterling Heights
Jeff Caul

586-274-0396
PEP QUOTES BY PHONE OR EMAIL: JEFF CAUL AT JCAUL@BUFFWHELAN.COM

*See dealer for details. All Rebates/Incentives have been deducted from sale price/payment and are subject to change by manufacturer
without notice. GM Employee discount required unless otherwise noted. The Cruze Hatchback lease includes GM Lease Loyalty or
Lease Conquest. The Silverado, Traverse, and Equinox leases assumes that you qualify for Chevy Lease Loyalty or Lease Conquest. To qualify for Lease Conquest you
must have a NON-GM Lease in the household that terminates within 365 days. All lease payments are based on 10,000 miles per year. 1st payment, tax, title and plate fee
due at signing on all leases unless otherwise noted. All deals expire 01/03/2017

��

VA
N

DY
KE

SC
HO

EN
HE

RR

M
OU

ND

METRO PKWY.

18 MILE RD.

SINCE
1989

CONVENIENT HOURS: MON. & THURS. 8:30AM-9PM / TUES., WED. & FRI. 8:30AM-6:30PM /

buff whelan chevrolet
MERRY CHRISTMAS AND HAPPY HOLIDAYS

from

OVER 1,000
New Chevrolets

in Stock!

CALL
JEFF CAUL

586-274-0396

2017 CHEVY CRUZE HATCHBACK LT

$183+TAXWITH$0DOWN
NO SECURITY DEPOSIT REQUIRED • Stk #71329
Equiped with Power Locks, Power Windows, Power Mirrors, Keyless Entry, Back-Up Camera,
Bluetooth and More…

24 MTH LEASE
10,000 MILES

2017 CHEVY SILVERADO 4x4

$292+TAXWITH$0DOWN
NO SECURITY DEPOSIT REQUIRED • Stk #71190
Equiped with Power Locks, Power Windows, Power Mirrors, Remote Start, Back-Up Camera,
Auto A/C, Fog Lamps, OnStar, XM Radio and More…

36 MTH LEASE
10,000 MILES

2017 CHEVY EQUINOX 1LT

$123+TAXWITH$0DOWN
NO SECURITY DEPOSIT REQUIRED • Stk #72404
Equiped with Power Locks, Power Windows, Power Mirrors, Keyless Entry, Back-Up Camera,
Bluetooth, OnStar, XM Radio & More…

24 MTH LEASE
10,000 MILES

2017 CHEVY TRAVERSE 1LT

$227+TAX WITH$0DOWN
NO SECURITY DEPOSIT REQUIRED • Stk #72347
Equiped with Power Locks, Power Windows, Power Mirrors, Remote Start, Captains Seats,
Heated Seats and More…

24 MTH LEASE
10,000 MILES

DOUBLE CAB-ALLSTAR

VYLETEL

•*All lease/purchase examples are +gured with GM employee pricing. lease conquest rebate quali+es to customers who have a non GM lease in household set to expire within 365 days of new lease/
purchase delivery date. *Buick/GMC lease loyalty rebate applies to customers who have a current Buick/GMC lease in house hold. IVC certi+catesmay apply to lease/ purchase examples and are good
while dealer supply last. Expires 12/31/16

VISIT OURWEBSITE TO SEARCH FORMORE VEHICLE SELECTIONS ATWWW.VYLETEL.NET

40755 Van Dyke • Sterling Heights •586.977.2800
WWW.VYLETEL.NET SALES: Sun CLOSED; M, TH 8:30am-9pm; T, W, F 8:30am-6pm; SAT 10am-3pm

SERVICE: Sun CLOSED; M, TH 7am-8pm; T, W, F 7am-6pm; Sat 8am-1pm

ALL NEW 2017
BUICK ENCLAVE
FWD • CONVENIENCE

Stock #5212-17 • Deal #62606
GM pricing plus tax, title lic. & doc fees.
Lease figured with lease loyalty rebate.
NO SECURITY DEPOSIT REQUIRED!

24 MONTH/
10K PER YEAR

LEASE
FOR ONLY

$219*
$1,844 DUE AT SIGNING

ALL NEW 2016
BUICK ENCORE

SPORT TOURING

Stock #5039-16 • Deal #62599
GM pricing plus tax, title lic. & doc fees.

Lease figured with Buick/GM lease loyalty rebate.
NO SECURITY DEPOSIT REQUIRED!

39 MONTH/
9K PER YEAR

LEASE
FOR ONLY
DEMO
SPECIAL

$149*
$1,652 DUE AT SIGNING

ALL NEW 2017
BUICK ENVISION

FWD • ESSENCE

Stock #5221-17 • Deal #63678
GM pricing plus tax, title lic. & doc fees.

GM lease figured with lease conquest rebate.
NO SECURITY DEPOSIT REQUIRED!

36 MONTH/
10K PER YEAR

LEASE
FOR ONLY

$295*
$1,681 DUE AT SIGNING

ALL NEW 2017 GMC

TERRAIN
FWD • SLE-1

Stock #9498-17 • Deal #63132
$1624 total due at signing.

GM pricing plus tax, title, lic. & doc fees.
Lease figured with lease loyalty rebate.
NO SECURITY DEPOSIT REQUIRED!

$119*
DEMO SALE

LEASE FOR LESS

24
MONTH
LEASE

FOR ONLY

9K PER YEAR

Stock #9559-16 • Deal #64139
GM pricing plus tax, title, lic.& doc fees.

Must have GMC/Buick lease loyalty rebate.

BUY FOR 72 MONTH – 0% FINANCING
SELECT BONUS CASH

ON YUKON UP TO $625000

SAVE OVER
$7,200 OFF LIST

Stock #5003-16

$29,995*
WAS
$37,220

ALL NEW 2016
BUICK LACROSSE

LEATHER • 1SL

NOW

16% OFF SALE
5 TO CHOOSE FROM

2016 GMC

YUKON
4WD • SLT

$49,750*
WAS
$64,260

••• SAVE OVER•••
$14,500 OFF LIST

TRIPLE PLAY

BUY0%
FOR 72 MTHS

36 MO. LEASE
$49910K

PER YR.

CASH REBATE
$6,250UP

TO

ALL NEW 2017 GMC

ACADIA
FWD • SLE-2

Stock #9637-17 • Deal #63133
$1640 total due at signing.

GM pricing plus tax, title, lic. & doc fees.
Lease figured with lease conquest rebate.
NO SECURITY DEPOSIT REQUIRED

$285*36
MONTH
LEASE

FOR ONLY

10K PER YEAR

ALL NEW 2017 GMC

ACADIA
LIMITED • FWD

Stock #9459-17 • Deal #63680
$2943 total due at signing.

GM pricing plus tax, title, lic. & doc fees.
Must have GMC/Buick lease loyalty rebate.
NO SECURITY DEPOSIT REQUIRED!

$335*
LOADED! W/OPTIONS:

CHROME WHEELS, COOLED SEATS,
DUAL MOON ROOF, 7 PASSENAGER

36
MONTH
LEASE

FOR ONLY

10K PER YEAR

16% OFF REMAINING
ON 2016 BUICK LACROSSE/REGAL

$5,000 OFF SELECT 2016 ENCORE

DEMO SALE
GMC YUKON DENALI STOCK #9278-16

($3,000 IN ADDITIONAL SAVINGS)

GMC YUKON XL DENALI STOCK #9200-16
($3,500 IN ADDITIONAL SAVINGS)

GMC YUKON XL STOCK #9230-16
($3,000 IN ADDITIONAL SAVINGS)

GMC ACADIA LIMITED STOCK #9461-17
($3,000 IN ADDITIONAL SAVINGS)

DEMO SALE
BUICK ENCORE AWD STOCK #5017-16

($1,250 IN ADDITIONAL SAVINGS)
BUICK ENCORE CONVENIENCE STOCK #5039-16

($1,250 IN ADDITIONAL SAVINGS)
BUICK VERANO SPORT TOURING STOCK #5160-17

($1,500 IN ADDITIONAL SAVINGS)
BUICK REGAL PREMIUM II STOCK #4755-16

($2,000 IN ADDITIONAL SAVINGS)

GM has gained retail market
share in 17 of the past 20
months, Flores said.
GM’s four U.S. brands posted

strong retail sales results in No-
vember compared to last year.
• Chevrolet – up 5 percent for

its best November since 2004.
• Buick – up 22 percent for its

best November since 2003.
• GMC – up 9 percent for its

best November since 2001.
• Cadillac – up 17 percent for

its best November since 2013.
“GM’s November performance

reflects the continued strength
of our U.S. business. We gained
profitable retail share, commer-
cial and small business deliver-
ies were strong and we com-
manded the industry’s best aver-
age transaction prices,” said
Kurt McNeil, GM’s vice president
of U.S. Sales Operations. “We are
ahead of plan selling down our
2016 model year inventory and
we expect to close out December
with more retail share growth.
GM is heading into 2017 in a posi-
tion of strength with the planned
launch of key new products, like
the all-new Chevrolet Equinox,
into the heart of the market.”
GM’s ATPs, which reflect retail

transaction prices after sales in-
centives, were $35,767 in Novem-
ber, more than $4,000 above the
industry average and ahead of
last November, Flores said.
Through the first 11 months of

the year, GM’s U.S. retail sales

were up nearly 2 percent com-
pared to last year. GM gained 0.5
percentage points of U.S. retail
market share during that time-
frame, the largest retail share
gain of any full-line automaker.
Year to date, Chevrolet U.S. retail
sales are up nearly 3 percent and
the brand’s retail share has
grown 0.5 percentage points to
11.1 percent. Chevrolet contin-
ues to be the U.S. industry’s
fastest-growing brand, Flores
said.
“All economic indicators show

significantly improved optimism
about the U.S. economy includ-
ing consumer and business senti-
ment, which continue to drive a
very healthy U.S. auto industry,”
said Mustafa Mohatarem, GM’s
chief economist. “We believe the
U.S. auto industry is well-posi-
tioned for sales to continue at or
near record levels into 2017.”
November 2016 Retail Sales

and Business Highlights vs. No-
vember 2015 (except as noted).
Chevrolet:
• Malibu and Volt were up 24

percent and 25 percent, respec-
tively.
• Silverado and Colorado were

up 5 percent and 39 percent, re-
spectively.
• Suburban, Tahoe, Equinox

and Trax were up 6 percent, 12
percent, 7 percent and 47 per-
cent, respectively.
• Malibu had its best Novem-

ber since 1997.
• Silverado had its best No-

vember since 2003.

GM Has Strong Nov. Sales

percent sales gain, while sales of
the Fiat 500 were up 18 percent
compared with the same month
a year ago.
Sales of the new 2017 Chrysler

Pacifica – launched earlier this
year – were up 13 percent in No-
vember compared with sales in
the previous month of October,
Kisiel said. November sales rep-
resented the minivan’s second
best sales month this year.
Ram Truck brand sales are up

11 percent calendar year to date
through November compared
with the same 11-month period
in 2015. Jeep brand sales are up 8
percent calendar year to date as
well.
Ram Truck brand sales, which

include the Ram pickup, Ram
ProMaster and Ram ProMaster
City, increased 12 percent in No-
vember versus the same month
in 2015. Sales of the Ram pickup
truck increased 8 percent in No-
vember. Ram Truck brand sales
are up 11 percent calendar year
to date compared with the same
11 months in 2015, Kisiel said.
Jeep brand sales were down 12

percent compared with the same

month a year ago, Kisiel said.
The Jeep Renegade turned in a
strong 30 percent increase in No-
vember compared with the same
month in 2015. Jeep brand sales
are up 8 percent calendar year to
date compared with the first 11
months of 2015.
Fiat brand sales, which include

the Fiat 500, Fiat 500L, Fiat 500X
and Fiat 124 Spider, were down
15 percent in November. Howev-
er, sales of the Fiat 500 were up
18 percent year-over-year in No-
vember, Kisiel said. In its fifth
month in the market, the new
124 Spider recorded sales of 350.
Dodge brand sales were down

21 percent in November com-
pared with the same month in
2015. However, Kisiel said, Dodge
Charger sales increased 34 per-
cent compared with the same
month a year ago. Dodge Viper
sales were up as well.
Chrysler brand sales were

down 47 percent in November
compared with the same month
a year ago. However, the new
Chrysler Pacifica posted sales of
8,753 units in November, a 13
percent sales gain versus the
previous month of October,
Kisiel said.

Chrysler has Rough Month

F-Series sales increased 11 per-
cent, totaling 72,089 trucks, the
truck line’s best November sales
since 2001. F-Series retail sales
were up 14 percent.
“Strong retail sales increases

for both F-150 and our all-new Su-
per Duty pickups drove F-Series
above the 70,000 vehicle mark –
a November threshold we have
not seen in 15 years,” said Mark
LaNeve, vice president, U.S. Mar-
keting, Sales and Service. “Plus,
strong consumer demand for
well-equipped Super Dutys
helped boost Ford’s overall aver-
age transaction prices in Novem-
ber, which are up $1,000 versus a
year ago – well ahead of the in-
dustry average of $320.”
”Ford had a really strong

month in the month of Novem-
ber, overall we were up 5 per-
cent, but really the area we want
to focus on and kind of highlight

here is that the fact is that we
were up 10 percent,” Merkle said.
“And that was really driven by
strong F-Series sales, SUV’s, and
also Lincoln drove a lot of those
gains.”
Ford brand SUV sales totaled

60,079 vehicles for November – a
20 percent increase. Escape was
up 11 percent; Explorer grew 14
percent, Edge climbed 32 per-
cent and Expedition gained 75
percent.
“We saw increases across our

entire portfolio, so every SUV in
our portfolio produced an in-
crease, but the most notable
ones and some of our biggest
sellers, were Escape was up 11
percent, Explorer was up 14,
Edge posted a 32 percent in-
crease and the Expedition a 75
percent gain,” Merkle said.
Lincoln sales increased 19 per-

cent, with sales totaling 9,429 ve-
hicles. Retail sales were up 20
percent.

Ford Sees Sales ‘Edge’ Up

CONTINUED FROM PAGE 1

CONTINUED FROM PAGE 1

CONTINUED FROM PAGE 1
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475 SUMMIT DRIVE • 248-292-2502 • 5825 HIGHLAND RD. (M59) • WATERFORD

CALL
BRUCE LITVIN
– 24/7 & 365 –

40 YEARS
OF QUALITY SERVICE

CELL # 1-586-405-5175
blitvin@lunghamer.com

1-888-665-5438

LLEEAASSEESS
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Please call with the vehicle you desire 
and you will be delighted with the payment.
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by TOM KRISHER and DEE-ANN
DURBIN
AP Auto Writers

DETROIT (AP) – The Obama
administration has decided not
to change government fuel econ-
omy requirements that force au-
tomakers to significantly in-
crease the efficiency of new cars
and trucks.

The decision announced Nov.
30 follows a mandatory review of
the standards established in
2012, when gas averaged $3.60 a
gallon and small cars and hy-
brids were gaining favor.

The standards had required
the fleet of new cars to average
54.5 miles per gallon by 2025. But
there was a built-in reduction if
buying habits changed – and
they have, dramatically. Now, gas
is averaging close to $2 a gallon
and three of every five new vehi-
cles sold in the U.S. are trucks
and SUVs. As a result, the 2025
fuel-economy number drops to
50.8 mph.

That decline isn’t enough to
satisfy car companies. They say
they’re building small cars and
electrics to meet the standards,
but few consumers are buying
them. Automakers had peti-
tioned the government to lessen
the standards.

Environmental Protection
Agency Administrator Gina Mc-
Carthy said in a statement that
based on the agency’s technical
analysis, automakers have the
technology to meet emissions
standards and mileage through
2025. The requirements will in-
crease the new-vehicle fleet’s av-
erage gas mileage requirement
from 34.1 mpg this year while
cutting carbon pollution and sav-
ing drivers billions at the pump,
the EPA said.

“Although EPA’s technical
analysis indicates that the stan-
dards could be strengthened for

model years 2022-2025, propos-
ing to leave the current stan-
dards in place provides greater
certainty to the auto industry for
product planning and engineer-
ing,’’ McCarthy said.

The EPA will take public com-
ments on the decision until Dec.
30, meaning McCarthy could fi-
nalize the standards before Presi-
dent-elect Donald Trump is inau-
gurated in January, even though
a decision wasn’t required until
April 2018. Trump has said he
wants to get rid of the EPA and
Myron Ebell, the leader of
Trump’s EPA transition team, is
director of a libertarian think
tank that gets financial support
from the fossil fuel industry and
opposes “global-warming
alarmism.’’

The EPA, however, denied the
rushed timetable was due to
Trump’s election.

The Alliance of Automobile
Manufacturers, a lobbying group
that represents 12 automakers,
including BMW, Ford, Toyota and
General Motors, called the quick
decision a “premature rush to
judgment’’ and said it has asked
Trump to review post-election
regulations.

Ford Motor Co. called the EPA
move “eleventh-hour politics in a
lame-duck administration’’ and
said it will work with the new ad-
ministration and Congress. Ford
has been a frequent target of crit-
icism by Trump due to its plans
to move some production to
Mexico.

Environmentalists backed the
EPA’s decision. Daniel Becker, di-
rector of the Safe Climate Cam-
paign, said the standards already
have pushed average new-vehi-
cle gas mileage up by 5 mpg
since 2007, reducing America’s
oil use and helping to drive down
gasoline prices worldwide.

Janet McCabe, EPA’s acting ad-
ministrator for the Office of Air

and Radiation, said automakers
have multiple technological
pathways to meet the standards,
from direct-injection gas engines
to hybrids and electric vehicles.
The industry is ahead of sched-
ule, she said.

More than 100 vehicles on the
market are already meeting stan-
dards set for 2020.

But electric vehicles still
haven’t caught on. Last year EVs
were less than 1 percent of U.S.
new car sales.

“Leaving the standards as they
are would give automakers the
time they need,’’ McCabe said.

Automakers have warned that
meeting the standards would re-
sult in additional costs that
would be passed on to the con-
sumer. McCabe said Wednesday
that the estimated cost of the
standards has fallen. The cost
per vehicle to meet the 2025
standards is now $825, down
from $1,100 in 2012, she said.
Owners can easily make that
back in savings at the pump, she
said.

The industry has argued that
the costs and consumer reluc-
tance to buy the smallest, most
efficient vehicles mean the indus-
try will have trouble complying.
“The evidence is abundantly
clear that with low gas prices,
consumers are not choosing the
cars necessary to comply with
increasingly unrealistic stan-
dards,’’ the Auto Alliance said.

Even if Trump rolls back the
standards, the industry will con-
tinue to sell fuel-efficient cars in
the U.S. because it has to meet
mileage standards in other coun-
tries and the California market-
place.

“Automakers will still be on
the hook to develop and produce
these vehicles and will need
economies of scale to make them
profitable,’’ said Autotrader Sen-
ior Analyst Michelle Krebs.

OEMs Protest Proposed EPA Regulations
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