
Fiat Chrysler was named Cor-
poration of the Year at the Michi-
gan Minority Supplier Develop-
ment Council’s (MMSDC) 33rd
annual Ambassadors Champi-
oning Excellence (ACE) Awards,
honoring excellence and ongoing
commitment to working with and
helping to develop and mentor
minority business enterprises.
The awards were given at a cere-
mony in Detroit on Oct. 6.
Kevin Bell, head of Diversity

Supplier Development at Fiat
Chrysler, received the Jethro
Joseph Advocate of the Year
Award, said Fiat Chrysler spokes-
woman Kaileen Connelly. Named
after a former employee at the
automaker, this award is given to
a leader whose commitment to
minority economic development
symbolizes the true spirit and in-
tent of supplier diversity.
“As FCA US attracts new cus-

tomers to our global vehicle
brands, like Jeep and Ram, it is
essential that we have diverse
supplier partners who can offer
fresh ideas and creative solu-
tions,” said Scott Thiele, chief
purchasing officer for FCA NV
and Head of Purchasing and Sup-
plier Quality for FCA – North
America. “I am proud of our sup-
plier diversity team’s dedication
and the mentorship they offer
our business partners as we look
to ensure mutual long-term
growth.”
Accepting the award on behalf

of the company were Marcia
Hunter, Diversity Supplier Devel-
opment Program manager; Kevin
Bell, head of Diversity Supplier
Development; Marvin Washing-
ton, director of Body, Exterior
and Raw Materials Purchasing;
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GMC’s redesigned Duramax
6.6L V8 turbo-diesel engine that
is offered on the 2017 Sierra HD
had its debut last week.
This next-generation redesign

offers more horsepower and

torque than ever – an SAE-certi-
fied 445 horsepower and net 910
lb.-ft. – to enable easier, more
confident hauling and trailering,
said GM spokesman Tom Read.
Along with a 19 percent increase

in max torque over the current
Duramax 6.6L, the redesigned
turbo-diesel’s performance is
quieter and smoother, for greater
refinement. In fact, engine noise
at idle is reduced 38 percent.

“With nearly 2 million sold
over the past 15 years, cus-
tomers have forged a bond with
the Duramax diesel based on
trust and capability,” said Dan
Nicholson, vice president, Global

Propulsion Systems. “The new
Duramax takes those traits to
higher levels.”
The new Duramax 6.6L shares

GM’s Duramax Diesel Engine Advances Art of Powertrain

MMSDC Names Fiat Chrysler
Corporation of the Year

CONTINUED ON PAGE 2

(From left to right) Marcia Hunter, Kevin Bell, Marvin Washington, Jennifer Good, and Gary Roehring of Fiat
Chrysler accept the Corporation of the Year award from the Michigan Minority Supplier Development Council.

Matt Simoncini at the Lear Innovation Center grand opening.

by Jim Stickford

Lear has returned home. That
was the message given at the
opening of Southfield-based Lear
Automotive’s grand opening of
its innovation center in down-
town Detroit on Oct. 18.
Matt Simoncini, Lear CEO and

president, said that as someone
who grew up and was educated
in the city of Detroit, it was an
honor to be able to open up a
new facility in the city where
Lear got its start.
The innovation center, Si-

moncini said, also allows Lear to
leverage some resources right
around the corner – Wayne State
University and the Center for
Creative Studies.
The Lear Innovation Center,

said Karl Henn, director of Prod-
uct Innovation, has been set up
in a six-story building that was
originally a cigar factory, and is
located right next to the Book

Cadillac Hotel on State Street.
The site will be used to bring to-
gether designers and engineers
to better make the car compo-
nents of the future.
“Let’s face it,” Henn said, “the

automobile is transforming from
a nuts and bolts horsepower
item people use for transporta-
tion to a lifestyle experience.
Cars are now more than a combi-
nation of parts. That’s where the
Lear Innovation Center comes in.
Cars may be global, but the heart
of the auto industry is in Detroit.
We get to be a part of the rebirth
of the city and downtown Detroit
while reinventing Lear and its
products.”
The Lear staff there, Henn

said, will total about 100 when
everyone is finally moved in.
Some, like him, will come from
Lear’s headquarters in Southfield
while others will be hired or

Lear Returning to Detroit,
Opens Innovation Center

Clay is still used in Ford’s design process, and the company has found ways to recycle it for further use.

Waste not, want not. Ford is
following that philosophy even
when it comes to something
many people associate with what
children play with on a rainy day.
Modeling clay can be crafted,

re-crafted and recycled over
many years, said Ford spokes-
woman Deeptie Sethi. And Ford
has come up with a process that
does just that with the clay it us-
es to model future vehicles.
Even as Ford embraces digital

design and new technology,
nothing beats building a full-size
clay model of a vehicle, said
Lloyd VandenBrink, modeling
manager at Ford’s Truck Studio
in Dearborn. These clay models
remain an important part of
Ford’s creative design process,
helping designers spot issues in
both the interior and exterior of
a vehicle.
“We are constantly being influ-

enced by new technologies, but

when we want to view physical
properties early in the process,
we still turn to clay,” said Van-
denBrink. “When a design is still
fluid, clay allows immediate re-
views and feedback so necessary
for working in a collaborative at-
mosphere.”
And building these models re-

quires a lot of clay, Sethi said.
Ford uses up to 200,000 pounds
of clay every year to construct
full-size vehicle models. None of
this material was reused in the
past, but during the last five
years the company has used a
proprietary machine to recycle
more than 20,000 pounds of clay
and keep it out of landfills.
That’s the equivalent of a

dozen full-size clay model exteri-
ors. For example, a full-size mod-
el built to design the new Raptor
was composed of 1,935 pounds
of clay – and designers spent
20,000 hours modeling it over

four years, VandenBrink said.
Most of the clay that Ford recy-

cles comes from the milling
process, during which designers
use a machine to help them
shape the silhouette of a vehicle.
Since even a grain of sand can af-
fect the finish quality of a model,
only clay chips that fall into bins
surrounding the vehicle are recy-
cled.
Once gathered, these clay

chips are placed in the recycling
machine – designed to process
only Ford’s unique clay material
and nothing else. The machine
compresses and churns the clay
with multiple blades, sucking all
the air out of the material. The
clay is then passed through a
nozzle that’s heated just enough
to churn it out with the proper
consistency so that it can be
reused.

Ford Recycling Efforts Extend to Used Clay
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essentially only the bore and
stroke dimensions of the current
engine and incorporates a new,
GM-developed control system,
Read said. The Duramax’s signa-
ture low-rpm torque production
hasn’t changed and still offers 90
percent of peak torque at a low
1,550 rpm and sustains it through
2,850 rpm.
“Nearly everything about the

Duramax is new, designed to pro-
duce more torque at lower rpm
and more confidence when trai-
lering or hauling,” said Gary Ar-
van, chief engineer. “You’ll also
notice the refinement improve-
ments the moment you start the
engine, and appreciate them as
you cruise quietly down the high-
way – with or without a trailer.”
Additional highlights include:
• New, stronger cylinder block

and cylinder heads;
• New, stronger rotating and

reciprocating assembly;
• Increased oil- and coolant-

flow capacity;
• New EGR system with single

cooler and integrated bypass;
• New electrically

actuated/electronically con-
trolled turbocharging system;
• All-new advanced solenoid

fuel system;
• All-new electronic controls;
• New full-length damped steel

oil pan that contributes to quiet-
ness;
• New rocker cover/fuel sys-

tem acoustical treatments;
• B20 bio-diesel compatibility;
• SAE-certified 445 net horse-

power at 2,800 rpm;
• SAE-certified 910 net lb.-ft. of

torque at 1,600 rpm.
A new, patent-pending vehicle

air intake system – distinguished
on the Sierra HD by a hood scoop
– drives cool, dry air into the en-
gine for sustained performance
and cooler engine temperatures
during difficult conditions such
as trailering on steep grades, Ar-
van said. Cooler air helps the en-
gine run better under load, espe-
cially in conditions where engine
and transmission temperatures
can rise quickly. That allows the
Duramax to maintain more pow-
er and vehicle speed when trai-
lering in the toughest conditions.
The intake design is another

example of the advanced integra-
tion included in the 2017 Sierra
HD that makes it over-the-road
capable, Nicholson said.
As with previous versions, the

new Duramax block features a
strong cast-iron foundation
known for its durability, with in-
duction-hardened cylinder walls
and five nodular iron main bear-
ings. It retains the same 4.05-inch

and 3.89-inch bore and stroke di-
mensions as the current engine,
retaining the Duramax’s familiar
6.6L (403 cubic-inch) displace-
ment, Arvan said.
A deep-skirt design and four-

bolt, cross-bolted main caps help
ensure the block’s strength and
enable more accurate location of
the rotating assembly. A die-cast
aluminum lower crankcase also
strengthens the engine block and
serves as the lower engine cover,
while reducing its overall weight.
The new engine block incorpo-

rates larger-diameter crankshaft
connecting rod journals than the
current engine, enabling the
placement of a stronger crank-
shaft and increased bearing area
to handle higher cylinder loads.
An enhanced oiling circuit,

with higher flow capacity and a
dedicated feed for the tur-
bocharger, provides increased
pressure at the turbo and faster
oil delivery. Larger piston-cool-
ing oil jets at the bottom of the
cylinder bores spray up to twice
the amount of engine oil into oil
galleries under the crown of the
pistons, contributing to lower en-
gine temperature and greater
durability.
A new, two-piece oil pan con-

tributes to the new Duramax’s
quieter operation. It consists of a
laminated steel oil pan with an
upper aluminum section. The
aluminum section provides
strength-enhancing rigidity for
the engine, but a pan made en-
tirely of aluminum would radiate
more noise, so the laminated
steel lower section is added to
dampen noise and vibration.
There’s also an integrated oil

cooler with 50 percent greater
capacity than the current en-
gine’s, ensuring more consistent
temperatures at higher engine
loads.
Segment firsts include re-melt

piston bowl rim, Venturi Jet
Drain Oil Separator, closed loop

glow plug temperature control
and s ronger pistons with remelt.
A forged micro-alloy steel

crankshaft anchors the new Du-
ramax’s stronger rotating assem-
bly. Cut-then-rolled journal fillets
contribute to its durability by
strengthening the junction where
the journals – the round sections
on which the bearings slide –
meet the webs that separate the
main and rod journals.
The connecting rods are

stronger, too, and incorporate a
new 45-degree split-angle design
to allow the larger-diameter rod
bearings to pass through the
cylinder bores during engine as-
sembly. They’re forged and sin-
tered with a durable powdered
metal alloy, with a fractured-cap
design enabling more precise
cap-to-rod fitment.
A new, stronger cast aluminum

piston design tops off the rotat-
ing assembly. It features a taller
crown area and a remelted com-
bustion bowl rim for greater
strength.
Remelting is an additional

manufacturing process for alu-
minum pistons in which the bowl
rim area is reheated after casting

and pre-machining, creating a
much finer and more consistent
metal grain structure that greatly
enhances thermal fatigue proper-
ties.
Additionally, the Duramax’s

pistons don’t use pin bushings,
reducing reciprocating weight to
help the engine rev quicker and
respond faster to throttle
changes
The redesigned engine retains

the Duramax’s aluminum cylin-
der head design, with six head
bolts per cylinder and four
valves per cylinder. The alu-
minum construction helps re-
duce the engine’s overall weight,
while the six-bolt design pro-
vides exceptional head-clamping
strength – a must in a high-com-
pression, turbocharged applica-
tion.
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GM’s Duramax 6.6L Diesel Engine Raises State of the Art

The new Duramax 6.6L turbo diesel being tested.
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DETROIT (AP) – Hyundai is re-
calling nearly 63,000 midsize
cars in the U.S. because the
panoramic glass sunroofs can
come loose and fly into traffic.
The recall covers certain

Sonata midsize cars from the
2015 and 2016 model years, in-
cluding gas-electric hybrids.
The automaker says that a

wind deflector anchor plate in
front of the sunroof wasn’t bond-
ed properly to the car. A loose
deflector can detach and inter-
fere with the roof as it closes. If
the owner tries to force the roof
closed, it can fly off. The compa-
ny says it has no reports of acci-
dents or injuries due to the prob-
lem. But Hyundai had several re-
ports of detached sunroofs in
the U.S. Owners will be notified
by mail in December about when
to take their cars in for service.

Hyundai Issues
Recall Over
Sunroof Fault

Through September, global
Buick deliveries worldwide to-
taled 1,046,746 vehicles for 2016.
At no other point in the brand’s
113 years of business has this
milestone been reached so
quickly,said GM spokesman Stu-
art Fowle.
Compared to the same span in

2015, nearly 200,000 more cus-
tomers have taken delivery of a
new Buick car or SUV, said
Fowle.
Buick’s year-over-year growth

of 23 percent is the highest in
the industry for major brands
selling vehicles in both North
America and China.
With three months left in the

year, Buick is on track for its
fourth consecutive all-time glob-
al sales record, said Duncan Al-
dred, vice president of Global
Buick Sales, Service and Market-
ing.
“Demand worldwide continues

to grow for attainable Buick luxu-
ry and the beautiful, quiet and
comfortable cars and SUVs we
offer,” said Aldred. “We comple-
ment that driving experience
with customer service that con-
sistently ranks among the high-
est in the industry.”
Buick currently ranks as the

second-largest passenger-car
brand in China and outsells key
competitors including Acura, Au-
di, Infiniti and Lincoln in North
America.
In the U.S, year-to-date retail

sales are the highest in 11 years,
Aldred said.
“Buick’s modern, smart SUV

lineup is fueling the nameplate’s in-
ternational growth,” Aldred said.
“The compact Envision is on pace
for more than 200,000 global sales
in its second year in the market.
Sales in North America began in
May and demand has been strong,
with Envisions averaging just 23
days on dealer lots. That’s far be-
low the industry average of 65
days.”
The Encore small SUV has in-

creased its global sales each
year since its launch less than
four years ago and had its best
U.S. sales month ever in Septem-
ber with 7,197 deliveries, Fowle
said.
A redesigned 2017 Encore just

started arriving at dealerships
with a standard 8-inch touch-
screen, 4G LTE Wi-Fi, Apple
CarPlay and Android Auto ― a
suite of connectivity features not
offered by any competitor, Fowle
said.
Aldred said recent U.S. Buick

buyers cite quality and value
among their top reasons for pur-
chase, and the brand continues
to provide top safety ratings as
well.
In September, Fowle said, the

new Envision was given a Top
Safety Pick Plus by the Insurance
Institute for Highway Safety.
The Top Safety Pick Plus,

Fowle said, is the Insurance In-
stitute for Highway Safety’s high-
est rating.
The Cascada recently became

the only convertible on sale to-
day with a NHTSA 5-star rating,
Fowle said.

Buick Brand Sees
Sales Growing
Around World
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Fiat Chrysler technical busi-
ness leaders received honors for
their career achievements at the
21st annual Women of Color
STEM Conference held Oct. 13-16
in Detroit.
The Women of Color Confer-

ence honors the significant
achievements of women in STEM
(science, technology, engineering
and math) professions, said Fiat
Chrysler spokesman Mike Palese.
The conference honors the ac-
complishments of outstanding
women in technical fields are
highly visible to industry profes-
sionals, government officials and
students.
“FCA US is proud that our

women continue to be recog-
nized for their extraordinary
technical achievements and lead-
ership,” said Marlin Page, head of
Diversity and Inclusion, FCA US
LLC. “The Women of Color
Awards celebrate some of the
country’s most promising and in-
fluential female business and
community leaders. We are hum-
bled to be named among such
prestigious honorees.”
The Fiat Chrysler 2015 Women

of Color Award Recipients:
• Sophia Shiue, Business

Process Manager – Outstanding
Technical Contribution Award.
This Recognizes a mid-career
professional with significant
technical accomplishments in an
engineering or technology indus-
try, or government agency.
• Anudeep Cheema, IT Super-

visor; Arundhati Desai, Business
Process Manager; Andrea Jemi-

son-Smith, Manager - General As-
sembly Torque – Special Recogni-
tion Award: Recognizes accom-
plished professionals who have
demonstrated excellence in the
workplace and in their communi-
ties.
• Tamarah Riley, Pillar Lead;

Myrlene Gelibert-Bush, Senior
Manager - Manufacturing Lead
(Manufacturing Lead Recruit, Re-
tain & Develop); Monica Farrera
Boone, Electrical; Tessy Abra-
ham, Supervisor - Virtual Valida-
tion; Gunmeet Sandhu, Advanced
Development Engineer - Ucon-
nect Systems; Gabriela Sanchez,
Industrial Engineering Supervi-
sor – Technology Rising Stars
Award. This recognizes young
professionals who are helping to
shape technology for the future.
Over the years, Fiat Chrysler

employees have earned impor-
tant technical professional recog-
nition from various diversity or-
ganizations, including Black Engi-
neer of the Year, Women of Color,
HENAAC Great Minds in STEM
and others, reflecting the Compa-
ny’s commitment to developing
its diverse workforce.
In recent past, Palese said the

company has been named a top
supporter of engineering pro-
grams at the nation’s Historically
Black Colleges and Universities
(HBCUs), according to U.S. Black
Engineer & Information Technol-
ogy magazine. The company also
sponsored college scholarships
through HENAAC Great Minds in
STEM, a non-profit that focuses
on STEM educational awareness

programs for Hispanic students
from kindergarten to career.
Additionally, Fiat Chrysler ac-

tively supports initiatives that
aim to increase the number of
college-bound minority students
in the STEM pipeline, Palese said.
For example, in 2014, Fiat
Chrysler partnered with Florida
International University, to spon-
sor a STEM education initiative
called “Engineers on Wheels.”
The program features mobile

classrooms bringing hands-on
engineering and science experi-
ments and experiences to South
Florida K-12 schools, and to the
community at large. FIU is the
largest producer of Hispanic en-
gineers in the U.S., and one of the
country’s top producers of
African-American engineers.

STEM Event Honors Fiat Chrysler Women

Andrea Jemison-Smith with her supervisor Dominic Ventola, Director -
Manufacturing Engineering.



by Jim Stickford

The Canadians are coming, the
Canadians are coming – to
Auburn Hills.
The Canada-based automotive

supplier Martinrea just broke
ground for its new technical cen-
ter in Auburn Hills on Oct. 17.
The new tech center, located

next to GKN’s regional headquar-
ters on North Opdyke, should be
open for business by next July, said
Pat D’Eramo, Martinrea president
and CEO.
“We decided to build a new

tech center for a couple of rea-
sons,” D’Eramo said. “First we
have a couple of different facili-
ties in the area and their leases
are coming up. This allows us to
bring everything together under
one roof while taking care of the
lease issue. And second our R&D
has started to grow. Even if we
decided to keep our other sites,
we’d still need more space for re-
search. So given this, we’ve taken
the extra step of building a new
tech center.”
D’Eramo said that much of the

R&D being done by Martinrea
concerns the development of
lighter metals.
“We’re all about the light-

weighting,” D’Eramo said. “We’re
about evenly split between alu-
minum and steel. Today’s vehicle
can’t all be one – steel or alu-
minum – and we are researching
ways to combine these two dif-
ferent metals when doing things
like aluminum stamping, alu-
minum extrusion and aluminum
casting. The need to do R&D on
how to combine these products
drove this move as much as any-
thing else.”
D’Eramo said the square foot-

tage of lab space for research
should be doubled to about
110,000 square feet once the new
tech center is complete.

D’Eramo said they decided to
call the new facility a tech center
because he’s an old GM man him-
self and his first job was at GM’s
Tech Center in Warren.
“I grew up in Detroit and al-

ways thought ‘tech center’ was a
cool name,” D’Eramo said.
“There are all sorts of names we
could have given the facility – re-
search center, innovation incuba-
tor – but I really like the idea of
having our own tech center.”
Martinrea International Inc. is

a leader in the development and
production of quality metal
parts, assemblies and modules
and fluid management systems
and complex aluminum products
focused primarily on the automo-
tive sector, said Rob Wildeboer,
executive chairman of the com-
pany.
“Martinrea currently employs

over 14,000 skilled and motivated
people in 44 operating divisions
in Canada, the United States,
Mexico, Brazil, Germany, Slova-
kia, Spain and China,” Wildeboer
said. “Martinrea’s vision for the
future is to be the best, preferred
and most valued automotive
parts supplier in the world in the
products and services we pro-
vide our customers.
“The company’s mission is to

deliver outstanding quality prod-
ucts and services to our cus-
tomers, meaningful opportunity,
job satisfaction and job security
to our people through competi-
tiveness and prudent growth, su-
perior long term investment re-
turns to our stakeholders and
positive contributions to our
communities as good corporate
citizens.”
Wildeboer said that while Mar-

tinrea is a young company – it
got its start in Canada when Mar-
tinrea International Inc. was
formed by the amalgamation of
several predecessor corpora-

tions in 1998 and continued busi-
ness under the successor corpo-
ration, Royal Laser Tech Corpo-
ration.
Since then the company has

grown by acquisitions and grow-
ing its customer base, Wildeboer
said. Currently the company is a
Tier I supplier of automotive
parts, assemblies and modules
and is the second largest North
American metal former in terms
of revenue as well as a top three
supplier of fluid management
systems by revenue in North
America.
Wildeboer also said the com-

pany is a market leader in alu-
minum parts through Martinrea
Honsel and has 44 facilities
worldwide which are located in
North and South America, Eu-
rope and Asia with more than
over 14,000 employees.
“I am a proud Canadian, but I

am also proud of what we’ve
done here in Michigan,” Wilde-
boer said. “All the R&D will be
done here at the new tech center.
This region is the largest produc-
er of automobiles in North Amer-
ica and the health of this busi-
ness cluster is important to us at
Martinrea.”
Wildeboer said that even with

44 facilities around the world, the

people at Martinrea work with
discipline as a team.
“The challenges of the auto in-

dustry make us better,” Wilde-
boer said. “These are exciting
times and this new tech center
will help us meet these chal-
lenges.”
D’Eramo said that Auburn Hills

is a great location for the new
tech center.
There are, he said, several

world class universities nearby
which produce some of the best
mechanical engineers in the
world. And given the area’s close-

ness to the American OEMs, it
only made sense to take advan-
tage of the space available for a
new tech center.
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‘We’re All About the Lightweighting’ at Martinrea

Pat D’Eramo (sixth from left) and Rob Wildeboer (seventh from left) break ground for Martinrea’s tech center.

A rendering of the Martinrea tech center once construction is complete.

Preh, Inc., a global automotive
supplier based in Novi, has been
once again recognized as a “Cool
Place to Work in Michigan” for
2016, by Crain’s Detroit Business
magazine – an initiative designed
to find and recognize Michigan’s
best employers.
Preh was one of a group of 75

companies in Michigan that were
selected from hundreds of appli-
cants large and small, said Preh
spokeswoman Elizabeth Torres.
“With our third year winning

the award, we’re proud that our
employees consistently find
their work experiences with our
organization rewarding,” said
Nick Lontscharitsch, president
of Preh, Inc. “As an automotive
supplier in metro Detroit, Preh
recognizes that our employees
have opportunities with other
automotive companies, but they
made Preh their employer of
choice,” Lontscharitsch said.
Like many other supplier com-

panies in the competitive auto-
motive industry, Lontscharitsch
said Preh wants to attract and
hire the top talent available in
the engineering market. To at-
tract and keep good employees,
maintaining a high level of job
satisfaction is critical.
“We offer a benefits package

that is extremely competitive, as
Preh pays 100 percent of the
health insurance costs effective
on an employee’s first day of em-
ployment,” Lontscharitsch said.
“We also offer a great 401(k) plan
with a match, in addition to a
wellness program, employee ap-
preciation events, and other ex-
cellent benefits.”
To win the Crain’s designation,

eligible companies undergo a
two-part assessment that gath-
ers detailed data about each
company, Torres said.

Novi’s Preh, Inc.
Named as Cool
Place to Work
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Jennifer Good, Diversity Supplier
Development Program manager;
and Gary Roehring, Diversity
Supplier Development Program
manager.
In 2015, Fiat Chrysler spent $3

billion with approximately 230
minority-, women- and veteran-
owned suppliers, representing 8
percent of the company’s total
annual purchasing, Connelly
said. Since 1983, the company
has purchased nearly $55 billion
from diverse suppliers.
“We recognized corporations,

minority businesses and individ-
uals who excelled in engaging,
mentoring and advocating di-
verse suppliers this past year,”
said Michelle Sourie Robinson,
president and CEO of MMSDC.
“Our ambassadors are true
champions of excellence in mi-
nority supplier development."
The Michigan Minority Suppli-

er Development Council was
founded in 1977, Connelly said. It
certifies minority businesses, de-
velops their capacity and facili-
tates inclusive procurement op-
portunities. The MMSDC is one
of 23 affiliates of the National Mi-
nority Supplier Development
Council (NMSDC), a nonprofit
corporate membership organiza-
tion that advances business op-
portunities for its certified
Asian, Black, Hispanic and Na-
tive American business enter-
prises and connects them to its
corporate members.

Chrysler Honored
For Minority
Supplier Work

The Mopar brand is rolling
out a new multi-faceted aware-
ness campaign designed to both
inform consumers of their “Right
to Request” Original Equipment
(O.E.) collision parts and to high-
light the benefits of choosing
Mopar products over the after-
market for collision repairs. The
initiative will include a new infor-
mational ad that details the
rights of owners to ask for O.E.
parts for collision repairs, said
Fiat Chrysler spokesman Ariel
Gavilan.
The “Right to Request” ad will

be featured on the brand’s
YouTube page, as well as on its
official website at
www.mopar.com/collision, Gavi-
lan said. A Mopar collision repair
guidebook showcasing the supe-
rior fit, finish, performance, safe-
ty and warranty coverage of
OEM Mopar collision products
will also be distributed for dis-
play at collision shops and Fiat
Chrysler dealers.
“Consumers have the freedom

to choose, and that includes the
freedom to insist on O.E. Mopar
collision parts to protect their
investment in their vehicles,”
said Ross McGinnis, vice presi-
dent – Parts Sales and Field Op-
erations, Mopar. “Owners have
the right to ask for O.E. parts
created by the same engineers
who designed and built their ve-
hicles in order to protect their
vehicles and the people riding in
them.”
In some cases, repair shops

can be pressed to install generic,
lower-quality aftermarket parts
instead of O.E. factory products.
The case for insisting on O.E.
parts is even more critical con-
sidering the complex technology
and safety systems integrated in-
to the manufacture of today’s
modern vehicles, McGinnis said.
In areas such as corrosion resist-
ance, material strength, appear-
ance and even packaging, O.E.
Mopar collision parts provide
factory performance and reliabil-
ity that unknown aftermarket
parts often lack.

Mopar Launches
Campaign for
Original Parts

CONTINUED FROM PAGE 1



come from other Lear facilities
around the world. Their job will
be to perform the design process
in new ways.
“For example, we’ll be looking

at how does a passenger interact
with 30 points of intersection
with a car,” Henn said. “In the
past we had time to change de-
signs. A car’s life cycle was five
or six years. That’s no longer the
case. My job here is to bring de-
sign and technical teams togeth-
er. They now have a place to it
and work with people with the
right mind frame. And they can
do it under one roof.”
Henn added that the new

building gave people a chance to
work at a site that was less bu-
reaucratic than other facilities,
something that can help innova-
tion develop faster.
Simoncini said that Lear is

known for its car seats. The com-
pany does create all the compo-
nents that go into car seats, in-
cluding the cloth and leather, but
Lear is more than that.
Lear’s expertise in automotive

supplying goes beyond seats, Si-
moncini said. Today’s vehicles
and the parts that make them up
are connected in new ways.
Seats may be considered safe-

ty devices. After all, Simoncini

said, people are strapped to
them and these seats must inter-
act in a safe way with other safe-
ty features and devices such as
seat belts and air bags.
Today’s seats come with heat-

ing systems and Lear has chiro-
practically-approved systems
that offer back support. Heating
systems take up energy and ener-
gy conservation is very impor-
tant in the era of electrical vehi-
cles and hybrids.
“Lear can sew the seats and

build seats that are ‘intelligent,’”
Simoncini said. “Our seats can
actually adjust your spine. And
we’re writing code that permit
vehicle to vehicle communica-
tion and vehicle to grid connec-
tivity. We’re working with Wayne
State to develop the next genera-
tion of code for today’s car.”
The company has 240 loca-

tions around the world.
“But Detroit is our home,” Si-

moncini said. “We are a leader in
luxury and performance seating.
We’re bigger than CBS News and
Goodyear. We expect to have
$18.4 billion in revenue this year.
But we also have a vision to be a
supplier, employer and investor
in Detroit. We’re proud of what
we’re doing in the city.”
Simoncini called the innova-

tion center a whole new ecosys-
tem. It’s location in Detroit allows
the company to tap into the ener-
gy and vitality of the redevelop-
ing downtown district. It’s close
to two major schools and the
center will benefit the students
who go there as well.
And a great deal of effort dur-

ing the restoration went into
making the innovation center a
working part of the larger com-
munity. Simoncini said, the origi-
nal main floor pillars now serve
as Lear’s mission statement for
the building:
• INNOVATION – Committed to

driving the future within and out-
side of the automotive industry,
the activities at Lear Innovation
Center are focused on fostering
the spirit of innovation
• COLLABORATION – At the

core of each pillar, collaboration
is the underlying spirit of the
Lear Innovation Center, connect-
ing Lear even more closely with
Detroit’s leading students, busi-
nesses, city makers and passion-
ate residents to create a space
where ideas can thrive and come
alive
• DESIGN – Inspired by the grit

of industrial Detroit, design will
be at the core of the program-
ming, activities, workshops and
conversations being held both in-
ternally and externally. The
building's origin, history, struc-
tural qualities and Industrial-
themed décor all come together
to help drive conversations
around new ideas that can be
sparked, nurtured and derive en-
ergy from the engaging backdrop
of specially crafted design.

• EDUCATION – Two blocks
from the new M-1 Campus Mar-
tius rail stop, Lear's Innovation
Center is in close proximity to
Wayne State University and the
College for Creative Studies
(CCS). Lear will be hosting stu-
dents through workshops, in-
ternships and work-study pro-
grams to harness young talent
and help develop future leaders
in the innovation sector
• COMMUNITY – Committed

to communities in which Lear
does business, the dedication to
Metro Detroit continues. The
new Innovation Center will lever-
age the close partnerships with
non-profit organizations in the
heart of Detroit.
Also on hand at the opening

ceremony were Dr. M. Roy Wil-
son, president of WSU, and Rick
Rogers, president of CCS.
They both praised Simoncini

for his dedication to the city and
for creating a place where stu-
dents interested in automotive
careers can get real world experi-
ence.
That’s not something every

college student in the country
can say, Rogers said.
Detroit Mayor Michael Duggan

also attended the opening cere-
mony.
He said that Simoncini was the

kind of CEO that Michigan needs
and joked that he might make a
great governor some day.
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PERFECTO
PLUMBING

MICHAEL PAGANO
Licensed Plumber

586.206.3202

24 Hour
Emergency

Service

Certified
Backflow
Testing

Lear Opens New Innovation Center in Detroit

Karl Henn at the opening of the Lear Innovation Center.

CONTINUED FROM PAGE 1

Although the design process
has been greatly improved by
digital software and new scan-
ning technology, VandenBrink
said clay is still the best medium
for changes in car design.
When a small or digital model

is scaled, there are some aspects
that may not come out right, and
full-size models built from clay
help identify issues that
wouldn’t have been apparent
otherwise – such as depth issues
on belt line edges or a car hood’s
power dome.
Ultimately, clay is used to

complement the design process,
VandenBrink said. Ford con-
stantly creates models on a com-
puter, milling that surface design
onto a clay model, making
changes by hand before scan-
ning them back into a computer.
“Computers tend to have a

more single user work flow,
where clay models tend to be
much more collaborative,” said
VandenBrink. “A group conversa-
tion is a great tool for collabora-
tion and consensus, and clay
models do that same thing with
design. Everybody can see and
explore possibilities together
with a better chance of develop-
ing a great-looking model.”
Some interesting facts about

the clay Ford uses:
• During the past five years,

Ford has recycled enough clay to
fill more than 26,000 12-ounce
cans of soda. The amount recy-
cled equates roughly to the
weight of three Asian elephants.
• Sulfur used to be a promi-

nent ingredient in clay, but the
element would escape once clay
was heated and eventually force
electronics to malfunction. It
was phased out in the 2000s as a
result.
• The clay that Ford uses in

its modeling does not really con-
tain clay at all. It’s primarily a
combination of waxes and oil
with filler, and does not contain
water like traditional ceramic
clay does.
• Clay used to feature whale

blubber until the hunting of
whales was banned.

Ford Recycling
Efforts Include

Used Clay
CONTINUED FROM PAGE 1

by DEE-ANN DURBIN
AP Auto Writer

DETROIT (AP) – Ford Motor
Co. is cutting production as U.S.
demand for new vehicles slows,
but so far, its rivals aren’t doing
the same.
Ford said Oct. 18 it will tem-

porarily idle four of its North
American assembly plants this
month to better align production
with demand.
After six straight years of

growth, U.S. sales of new vehi-
cles are slowing.
In the first nine months of this

year, U.S. sales totaled 13.1 mil-
lion new vehicles, up less than 1
percent from 2015.
“This is a roller coaster that’s

gone to the top,’’ said Mike
Harley, an analyst with Kelley
Blue Book. “I wouldn’t be sur-
prised if other automakers follow
suit.’’
But sales are still near last

year’s record-high levels, and so
far, Ford’s chief rivals are sticking
to their production plans. Gener-
al Motors Co. and Fiat Chrysler
Automobiles both said Oct. 18
that all of their plants are operat-
ing normally. Toyota Motor Corp.
said last month that it plans to
increase production of Tacoma
pickup trucks at its plant in Baja
California, Mexico.
Toyota is adding 400 workers

and investing $150 million in the
plant by 2018.
Dearborn-based Ford warned

in July that U.S. sales to individ-

ual, non-fleet buyers would likely
decline in the second half of this
year. Pent-up demand that accu-
mulated during the recession has
been satisfied. At the same time,
more used cars are hitting the
market, competing with new cars
for buyers’ attention.
Harley said automakers have

to trim extra inventory when
there’s nowhere else to put it. In
September, Ford had 78 days’
supply of vehicles on dealers’
lots, while its luxury Lincoln
brand had 101 days’ supply, ac-
cording to Ward’s AutoInfoBank.
The industry average was 65
days.
“You need to turn off the

faucet so you don’t flood the
yard,’’ Harley said.
Ford has scheduled one-week

closures for plants in Kansas
City, Mo., and Hermosillo and Cu-
atitlan, Mexico. Those plants
make the F-150 pickup truck, the
Fusion sedan and the Fiesta sub-
compact.
It also scheduled two weeks of

down time for its Louisville, Ky.,
plant, which makes the Ford Es-
cape and Lincoln MKC small SU-
Vs.
Ford Escape sales were up 1

percent in the first nine months
of this year, while F-Series pickup
sales were up 6 percent. But
sales of both vehicles were down
in September.
Ford says the cuts won’t im-

pact its financial guidance. It still
expects a pretax profit of $10.2
billion this year.

Ford to Cut Car Production
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2017 CHRYSLER
PACIFICA TOURING

LEASE FOR
$1999 DOWN

MSRP 33,075
$259*

36 MO.
10K

2016 DODGE
JOURNEY R/T FWD

LEASE FOR
$1999 DOWN

MSRP 33,385
$149*

24 MO.
10K

2017 JEEP
COMPASS High Altitude FWD

LEASE FOR
$1999 DOWN

MSRP 26,395
$88*

24 MO.
10K

2016 RAM
1500 SLT Crew Cab Big Horn 4x4 Hemi

LEASE FOR
$1999 DOWN

MSRP 47,620
$139*

24 MO.
10K

Must qualify for Chrysler Employee Advantage discount for all sale prices and lease payments. *Plus tax, title, license, CVR and doc fee and destination charge. **All leases based on 10,000 miles per year. Plus tax, title,
license and doc fee and destination charge. No security deposit required. Must qualify for preferred credit rating, not everyone will qualify. All rebates assigned to dealer. Save even more with military rebate. Sale prices
and lease payments include consumer cash rebate, lease cash, and Chrysler Capital Bonus Cash. Must finance through Chrysler Capital. Not everyone will qualify subject to credit approval. Pictures may not represent
actual vehicles. Must take delivery from dealer inventory by 10/31/2016.

USE YOUR UAW
RETIREES VOUCHER
FOR UP TO $1000

HELLCATS-CHARGERS
& CHALLENGERS

SOLD AT EMP. PRICE or
LOWER

2016 RAM
PROMASTER CITY WAGON

SALE
PRICE

MSRP 25,920

Must qualify for Chrysler Employee Advantage discount for all sale prices and lease payments. *Plus tax, title, license, CVR and doc fee and destination charge. **All leases based on 10,000 miles per year. Plus tax, title,
license and doc fee and destination charge. No security deposit required. Must qualify for preferred credit rating, not everyone will qualify. All rebates assigned to dealer. Save even more with military rebate. Sale prices
and lease payments include consumer cash rebate, lease cash, and Chrysler Capital Bonus Cash. Must finance through Chrysler Capital. Not everyone will qualify subject to credit approval. Pictures may not represent
actual vehicles. Must take delivery from dealer inventory by 10/31/2016.

USE YOUR UAW
RETIREES VOUCHER
FOR UP TO $1000

MMMMIIIIKKKKEEEE RRRRIIIIEEEEHHHHLLLL’’’’SSSS RRRROOOOSSSSEEEEVVVVIIIILLLLLLLLEEEE TTTTRRRRUUUUCCCCKKKK CCCCEEEENNNNTTTTEEEERRRR

$17,394*

2016 RAM
1500 ST CREW CAB 4X4

SALE 
PRICE

MSRP 41,740

$26,997*

2016 RAM
2500 SLT CREW CAB 4X4

SALE 
PRICE

MSRP 50,750

$36,598*

2016 RAM
1500 SPORT CREW CAB 4X4

SALE 
PRICE

MSRP 53,340

$33,444*

INCLUDES
RETURNING 

LESSEE

Chrysler’s Auburn Hills HQ celebrates the new Pacifica.

Fiat Chrysler is celebrating the
success of the 2017 Chrysler
Pacifica by putting up a picture
via wrap on the company’s world
headquarters in Auburn Hills.
According to Chrysler brand

spokespeople, the new building
wrap on FCA US headquarters
celebrates the arrival of the all-
new 2017 Chrysler Pacifica Hy-
brid minivan.
In the press release announc-

ing the new wrap, brand spokes-
people wrote, “The whimsical
wrap for the minivan, which is
built with families in mind, fea-
tures a classic ‘storybook’-
themed illustration.”
The new 2017 Chrysler Pacifi-

ca Hybrid is the world’s first hy-
brid minivan, which by itself is

big news, the press release stat-
ed. But it’s also the only minivan
in the world that will deliver up
to 80 miles per gallon equivalent
(MPGe), which is really big news.
Almost unbelievable news. The
sort of news one might believe
when pigs fly, hence the flying
pig graphic on the wrap.
Plus, the press release further

noted, the Chrysler Pacifica Hy-
brid’s high-capacity battery and
plug-in capability can go a full 30
miles without using a drop of gas
when fully charged.
That’s 30 miles of all-electric,

zero-emissions, gas-free opera-
tion, making the Pacifica Hybrid
the perfect option for getting
around town, according to Fiat
Chrysler experts.

‘It’s a Wrap’ at Chrysler HQ
For the New 2017 Pacifica

Drinking water is too valuable
to waste on manufacturing
processes, which is why Ford is
aiming to reduce its use of the
world’s most precious resource –
water – by nearly three-fourths
as it takes its next step toward
using zero potable (drinking) wa-
ter for vehicle manufacturing.
The company declared that by

2020, Ford aspires to have re-
duced its water usage per vehi-
cle by 72 percent and will have
saved more than 10 billion gal-
lons of water since the turn of
the millennium, said Ford
spokesman John Cangany. In lay-
man’s terms, that roughly means
for every one gallon of water
Ford used in manufacturing in
2000, it aims to use about one
liter by 2020.
“With many of our plants locat-

ed in water-stressed regions
around the globe, we’re focused
on responsible water steward-
ship in our operations,” says
Bruce Hettle, group vice presi-
dent, Global Manufacturing & La-
bor Affairs. “We aim to ensure a
stable water supply for our facili-
ties, while working with local
communities to help ensure their
needs are met.”
Of all the water on the planet,

less than 1 percent is available
for human use – according to Wa-
terSense, an EPA partnership
program. The agency says the re-
maining 99 percent is salt water
in oceans, fresh water frozen in
polar ice caps, or water inacces-
sible for practical use.
Ford has saved 10 billion gal-

lons of water from 2000 to 2015, a
decrease of 61 percent – enough
to fill over 15,000 competition-
sized swimming pools, Cangany
said. By achieving that feat in
2013, Ford beat its own water re-

duction target by two years.
“We recognize water is a criti-

cal resource, so we established
an aggressive 2020 target, build-
ing on our successful reduction
efforts to date,” says Andrew
Hobbs, director, Environmental
Quality Office. “We are exploring
innovative ways to reduce our
footprint, starting with our aspi-
rational goal of zero potable wa-
ter use in our manufacturing
processes. From there, we have a
final goal of zero water withdraw-
al for our manufacturing process-
es.”
Cangany said Ford has

achieved its reductions to date
by implementing new technolo-
gies such as its 3-wet paint
process and minimum quantity
lubrication – saving hundreds of
thousands of gallons of water per
year. It will continue to roll out
real-time water metering using
innovative technologies to ag-
gressively manage water use.
The company also conducts

ongoing water assessments to
determine where new water-sav-
ing processes can be implement-
ed, Cangany said.
Ford set out to reduce water

use in 2000 with its Global Water
Management Initiative. The com-
pany’s strategy aligns with core
elements of the CEO Water Man-
date, a private-public initiative
launched by the UN Secretary
General in 2007 and adopted by
Ford in 2014.
“Ford recognizes the human

right to water,” says Kim Pittel,
v.p., Sustainability, Environment,
& Safety Engineering. “Setting an
aspirational goal of zero water
withdrawal for its manufacturing
processes and endorsing the
CEO Water Mandate are all pub-
lic demonstrations of this.”

Ford Manufacturing Seeks
Ways to Use Less Water
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Free shuttle service to home, office or shopping.

buff whelan chevrolet
WHERE THE DEALS MAKE THE DIFFERENCE, EVERY DAY SINCE 1970!

Van Dyke • South of 18 Mile • Sterling Heights
Jeff Caul

586-274-0396
PEP QUOTES BY PHONE OR EMAIL: JEFF CAUL AT JCAUL@BUFFWHELAN.COM

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!
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*See dealer for details. All Rebates/Incentives have been deducted from sale price/payment and are subject to change by
manufacturer without notice. GM Employee discount required unless otherwise noted. The Silverado lease includes Lease
Loyalty. The Equinox and Malibu leases assumes that you qualify for Lease Conquest. The Equinox lease assumes you qualify for Chevy Lease Loyalty or Lease
Conquest . To qualify for Lease Conquest you must have a NON-GM Lease in the household that terminates within 365 days. All lease payments are based on 10,000
miles per year. 1st payment, tax, title and plate fee due at signing on all leases unless otherwise noted. All deals expire 10/31/16.
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18 MILE RD.

SINCE
1989

2017 EQUINOXLT

7” Touch Screen, OnStar/XM Satellite Radio
MYLink Touch Screen Radio, Remote Keyless Entry

Rear Vision Camera, Alum. Wheels & More…

24 Month Lease/10,000 Miles

NO SECURITY DEPOSIT REQUIRED

2016MALIBU 1LT

7” Touch Screen Radio, Remote Start,
Wireless Charging, Power Locks, Power Windows,

Power Mirrors, Bluetooth, Onstar, XM Radio & More…

36 Month Lease/10,000 Miles

NO SECURITY DEPOSIT REQUIRED

2016 SILVERADO 1LT
DOUBLE CAB
ALLSTAR PKG

4X4

NO SECURITY
DEPOSIT
REQUIRED

$168*+Tax with$0 Down

NO SECURITY
DEPOSIT
REQUIRED

$155*+Tax with$0 Down

ALL STAR EDITION, Power Window & Locks
7” Touch Screen Radio, Trailer Tow, Remote Start

Alum. Wheels, Back Up Camera & More…

24 Month Lease/10,000 Miles

NO SECURITY DEPOSIT REQUIRED

$218*+Tax with$0 Down

NO SECURITY
DEPOSIT
REQUIRED
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OVER 1,000
New Chevrolets in Stock!

WE GUARANTEE THEWE GUARANTEE THE
LOWEST PRICES OR IT’S FREELOWEST PRICES OR IT’S FREE☺☺

586-274-0396

buff whelan
chevrolet

CONVENIENT HOURS: MON. & THURS. 8:30AM-9PM / TUES., WED. & FRI. 8:30AM-6:30PM /

Fall into a
GREAT DEAL at

#42333 #21552#44296

475 SUMMIT DRIVE • 248-292-2502 • 5825 HIGHLAND RD. (M59) • WATERFORD

CALL
BRUCE LITVIN
– 24/7 & 365 –

40 YEARS
OF QUALITY SERVICE

CELL # 1-586-405-5175
blitvin@lunghamer.com

1-888-665-5438

OOCCTTOOBBEERR
IISS OOFFFF TTOO
SSUUCCHH AA FFAASSTT

SSTTAARRTT
IITT MMUUSSTT BBEE
BBEECCAAUUSSEE OOFF TTHHEE
LLOOWW,, LLOOWW
LLEEAASSEE PPRROOGGRRAAMMSS,,

PPLLEEAASSEE DDOONN’’TT MMIISSSS OOUUTT OONN
SSOOMMEE OOFF TTHHEE BBEESSTT PPRRIICCEESS OOFF YYEEAARR

Please call with the vehicle you desire 
and you will be delighted with the payment.

Ally is putting some cash be-
hind the old saying of “find a
penny and pick it up and for the
rest of the day you’ll have good
luck.”

The bank has lanched a pro-
motion where it has placed Ally
Lucky Pennies that could be
worth $1,000 each in 10 cities
around the country.

The initiative seeks to demon-
strate the importance of valuing
every cent, while encouraging
Americans to look for opportuni-
ties to save, said Ally spokes-
woman Desirée Chavis.

The multi-city search invites
people in these cities to be on
the lookout for the 100 Ally
Lucky Pennies, each of which is
redeemable for $1,000.

Beginning on Oct. 18, people in
Austin, Texas, Charlotte, N.C.,
Chicago, Denver, Detroit, Los An-
geles, Miami, New York City, San
Diego and Washington, D.C. can
try to find the Ally Lucky Pennies
in their cities.

When found, Ally Lucky Pen-
nies can be redeemed online be-
ginning on Oct.18 and going
through Dec. 31, 2016 at Ally-
LuckyPenny.com, Chavis said.

Finders can enter the redemp-
tion code located on the back of
the Ally Lucky Penny on the site
to begin verification as a poten-
tial prize winner. Clues to Ally
Lucky Penny locations and up-
dates on those already found will
be provided on social media
throughout the campaign.

“Ally’s Lucky Penny initiative
is a great example of how we Do
It Right for consumers by invit-
ing them to be a part of the
search, thus raising awareness
and creating opportunities for
new conversations about mon-
ey,” said Andrea Riley, chief mar-
keting officer.

“We hope that people will have
fun searching for Ally Lucky Pen-
nies in their cities and that the
campaign will inspire people to
look at money in a different way.”

Representatives from Ally
Bank, Chavis said, interviewed
passersby in some of the 10 par-
ticipating markets and asked for
their thoughts about picking up
pennies off the street.

The response was overwhelm-
ingly one-sided. Ally Lucky Pen-
ny aims to influence perception
around the value of a penny and
cause consumers to think twice
about leaving any money uncol-
lected.

The Ally Lucky Pennies placed
in participating cities are slightly
larger than a regular penny,
Chavis said, with the Ally logo on
the front and the number 100,000
on the back, signifying how many
pennies the Ally Lucky Penny
could be worth.

“We believe every penny
counts when it comes to saving,
and it’s important for everyone
to understand that routinely sav-
ing, even the smallest amounts,
is important to generating wealth
over time,” said Diane Morais,
chief executive officer and presi-
dent of the Ally Bank subsidiary.

“As a relentless financial ally
for our customers, we focus on
offering customers competitive
rates and minimal fees as a way
to help their money work harder
and incentivize good savings
habits.”

To learn more about Ally
Lucky Penny promotion, and for
clues and updates on the Ally
Lucky Pennies and their loca-
tions, Chavis said that people
should visit AllyLuckyPenny.com
and follow the hashtag #Ally-
LuckyPenny on Twitter and Face-
book.

Ally Bank Promotion Makes
‘Cents’ for Lucky Finders
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VYLETEL

•*All lease/purchase examples are +gured with GM employee pricing. lease conquest rebate quali+es to customers who have a non GM lease in household set to expire within 365 days of new lease/
purchase delivery date. *Buick/GMC lease loyalty rebate applies to customers who have a current Buick/GMC lease in house hold. IVC certi+catesmay apply to lease/ purchase examples and are good
while dealer supply last. Expires 10/31/16

VISIT OURWEBSITE TO SEARCH FORMORE VEHICLE SELECTIONS ATWWW.VYLETEL.NET

40755 Van Dyke • Sterling Heights •586.977.2800
WWW.VYLETEL.NET SALES: Sun CLOSED; M, TH 8:30am-9pm; T, W, F 8:30am-6pm; SAT 10am-3pm

SERVICE: Sun CLOSED; M, TH 7am-8pm; T, W, F 7am-6pm; Sat 8am-1pm

ALL NEW 2017
BUICK ENCLAVE
FWD • CONVENIENCE

WOW! TOO LOW
Stock #5206-17 • Deal #62606

GM pricing plus tax, title lic. & doc fees.
Must qualify for Buick/GMC rebate
of lease conquest for lowest price.
NO SECURITY DEPOSIT REQUIRED!

24 MONTH/
10K PER YEAR

LEASE
FOR ONLY

ATTENTION: Lease conquest Buick/GMC loyalty customers.
RECEIVE
$1500 Rebate!

$209*
$1,856 DUE AT SIGNING

ALL NEW 2016
BUICK LACROSSE

LEATHER • 1SL

Leather heated seats, Rear camera,
Remote start, Park assist & more!
Stock #5003-16 • Deal #62599

GM pricing plus tax, title lic. & doc fees.
Must qualify for lease conquest rebate.

GM pricing must have Non GM in household
set to expire 365 days from delivery.
NO SECURITY DEPOSIT REQUIRED!

39 MONTH/
10K PER YEAR

LEASE
FOR ONLY
WHAT A
DEAL!

$199*
$1,864 DUE AT SIGNING

UP TO 20% OFF MSRP ON SELECT VEHICLES*

Stk. #4858-16 • Deal# 60590
GM pricing plus tax, title lic. & doc fees.

GM pricing must have Non GM in household
set to expire 365 days from delivery.

ALL NEW 2016 BUICK CASCADA
PREMIUM • 1SP

SUMMER FUN! ALL NEW BUICK CONVERTIBLE

2016 GMC

SAVANA
2500 WORK VAN • HD

Stock #9001-16
GM pricing plus tax, title, lic.& doc fees.

$24,995*
WAS
$33,185 ••• SAVE BIG! •••

39 MONTH/
10K PER YEAR

LEASE
SPECIAL

$289*
$1,817 DUE AT SIGNING

ALL NEW 2016
BUICK ENCORE

FWD

Stock #5214-16 • Deal #62599
GM pricing plus tax, title lic. & doc fees.
Must qualify for Buick/GMC lease loyalty.
NO SECURITY DEPOSIT REQUIRED!

24 MONTH/
10K PER YEAR

LEASE
FOR ONLY

$127*
$1,643 DUE AT SIGNING

NO SECURITY DEPOSIT REQUIRED!

2017 GMC

TERRAIN
FWD • SLE-1

Stock #9490-17 • Deal #63132
$1648 total due at signing.

GM pricing plus tax, title, lic. & doc fees.
Must have non-GM in household
to expire within 365 days.

NO SECURITY DEPOSIT REQUIRED!

$129*24
MONTH
LEASE

FOR ONLY

10K PER YEAR

ALL NEW 2017 GMC

ACADIA
FWD • SLE-1

Stock #9507-17 • Deal #63133
$1062 total due at signing.

GM pricing plus tax, title, lic. & doc fees.
Must have GM lease conquest rebate.
NO SECURITY DEPOSIT REQUIRED

$259*36
MONTH
LEASE

FOR ONLY

10K PER YEAR

ALL NEW 2016
BUICK REGAL

FWD • PREMIUM II GROUP

Stock #5046 • Deal #62596
GM pricing plus tax, title lic. & doc fees.
Lease figured with lease conquest rebate.

GM pricing must have Non GM in household
set to expire 365 days from delivery.
NO SECURITY DEPOSIT REQUIRED!

24 MONTH/
10K PER YR
LEASE

FOR ONLY
DEMO
SPECIAL

$179*
$1,835 DUE AT SIGNING

2016 GMC

SIERRA
1500 • 4WD • DOUBLE CAB • SLE

Stock #9203-16 • Deal #62603
$1881 total due at signing.

GM pricing plus tax, title, lic. & doc fees.
Must qualify for GMC/Buick lease loyalty

or lease conquest.
NO SECURITY DEPOSIT REQUIRED!

$219*
LOADED!

36
MONTH
LEASE

FOR ONLY

10K PER YEAR

NEXT GENERATION!

2016 GMC

YUKON
4WD • SLE

Stock #9558-16 • Deal #63677
$1801 total due at signing.
GM pricing plus tax, title & lic.

Must qualify for GMC/Buick lease loyalty
or lease conquest.

NO SECURITY DEPOSIT REQUIRED!

$349*36
MONTH*
LEASE

FOR ONLY

10K PER YEAR
“YES, IT’S TRUE”

SAN FRANCISCO (AP) – Tesla
Motors is starting to build its
electric cars with all the sensors,
cameras and other gear needed
to drive completely on their own
when regulations allow the tech-
nology to take over that respon-
sibility.
The announcement made on

Oct. 19 by Tesla CEO Elon Musk
marks the Silicon Valley au-
tomaker’s next step toward sell-
ing cars that can navigate the
roads without the help of a hu-
man.
Google, ride-hailing service

Uber and an assortment of other
automakers also are working on
a range of self-driving cars in an
effort to ultimately turn the
steering wheel over to robots.
Tesla has offered an automatic

steering and braking system
called Autopilot in its cars since
last year, but that technology is
meant to be monitored at all
times by a driver.
After additional testing and

getting the necessary regulatory
clearance, all the cars rolling off
Tesla’s assembly lines will have
the equipment needed to be fully
autonomous, Musk said. By auto-
industry standards Tesla is
small, making about 100,000 cars
a year, although hopes to in-
crease its production to 500,000
vehicles per year by 2018.
Musk predicted the technolo-

gy will be twice as safe as a hu-
man driver. But adding the pro-
tection will jack up prices on Tes-
la vehicles that already can run
over $80,000 depending on what
features a buyer wants. Adding
the software and activating the
hardware needed for a fully au-
tonomous car will cost an addi-
tional $8,000 – a more than 20
percent increase on the cost of
Tesla’s $35,000 Model 3 sedan

that is scheduled to be delivered
next year.
Musk said he thinks the price

will prove to be a pittance if he
meets his goal of improving the
technology so it’s eventually 10
times safer than a human driver.
The cars with the fully self-dri-
ving technology will get those
improvements in upgrades deliv-
ered online.
Tesla’s future cars will have

eight cameras instead of the sin-
gle one currently on the vehicles
running the less-sophisticated
Autopilot system. They will have
sensors with twice the range as
the current vehicles and have 40
times more computing power ca-
pable of performing 12 trillion
operations per second, accord-
ing to Musk.
It will basically be a supercom-

puter in a car,” he said.
But it’s an open question when

federal and state regulators in
the U.S. will settle on laws that al-
low robots to drive cars.
Even if regulations were to al-

low it now, Tesla is conceding it’s
not ready to flip switch yet, say-
ing it still needs to do more test-
ing and gather more data.
For that reason, safety features

such as automatic emergency
breaking, collision warning, lane
holding and active cruise control
that are currently available in
current cars using the first gener-
ation of Autopilot won’t be im-
mediately be turned on in the ve-
hicles designed to be fully au-
tonomous.
Those limitations make buying

Tesla’s autonomous cars a “vani-
ty purchase” akin to buying a TV
offering ultrahigh-definition 4K
pictures when relatively little
programming is available in that
format, said Edmunds.com ana-
lyst Jessica Caldwell.

Tesla Cars Now Come With
Tools for Automated Drives
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*Tax, title, license and dealer fees extra. No security deposit required. Excess mileage charge of $.25 per mile over 30,000 miles. Lessee pays
for excess wear and tear charges and a disposition fee of $595.00. All applicable rebates to dealer. Photo may not represent actual vehicle.
MRSP’s: CT6 $61,390,ATS $38,240, CTS $48,555, XTS Sedan $46,290, XT5 Crossover $45,890. See dealer for details. Take delivery by 10/31/2016.

Prestige Cadillac
2990 VanDyke Ave.
Warren,MI 48093
PrestigeCadillac.com

Sales - 586.782.4137
Mon.& Thurs. 8:30-8
Tues.,Wed., & Fri 8:30-6,
Sat. 10-4

Service
586.782.4173
Mon. - Fri. 7:30-6
Sat. 9-2

GRAND RE-OPENING CELEBRATION!
Prestige Tech Center Cadillac
LowMileage lease for well-qualified GMFamily lessee

Convenient Sales
& Service Hours
Open Monday
thru Saturday

$439
/MONTH

Courtesy
Transportation
Shuttle to
& from o1ice

$259
/MONTH

Complimentary
CarWash
Most cars
& light trucks

$399
/MONTH

Quality Service
You Can
Count On!
State of the Art
Diagnostic
Equipment

$479
/MONTH

New &
Pre-Owned
Service & Parts
Concierge ALL UNDER
ONE ROOF!

$359
/MONTH

Tech Center Cadillac

THE NEWCT6 AND THE NEW XT5 ARE AVAILABLE!
ATS 2016
2.0 SEDAN
STANDARD COLLECTION
Ultra Lowmileage
Lease for
well qualified
GM employees

XT5 2017
CROSSOVER
LUXURY COLLECTION
Ultra Lowmileage
Lease for
well qualified
GM employees

CTS 2016
STANDARD COLLECTION
Ultra Lowmileage
Lease for
well qualified
GM employees

XTS 2016
SEDAN
STANDARD COLLECTION
Ultra Lowmileage
Lease for
well qualified
GM employees

CT6 2016
3.6 L AWD LUXURY COLLECTION
Ultra Lowmileage
Lease for
well qualified
GM employees

EMPLOYEE
PRICING

EMPLOYEE
PRICING

EMPLOYEE
PRICING

EMPLOYEE
PRICING

EMPLOYEE
PRICING

24 MONTH/10K PER YEAR
$2,759 DUE AT SIGNING AFTER ALL OFFERS

39 MONTH/10K PER YEAR
$3,669 DUE AT SIGNING AFTER ALL OFFERS

39 MONTH/10K PER YEAR
$4,449 DUE AT SIGNING AFTER ALL OFFERS

39 MONTH/10K PER YEAR
$4,239 DUE AT SIGNING AFTER ALL OFFERS

39 MONTH/10K PER YEAR
$3,519 DUE AT SIGNING AFTER ALL OFFERS

TAKE ADVANTAGE OFTHIS EXCEPTIONAL OFFER

10% OFF
Notvalid with any other o1er. Expires 10-31-16

CERTIFIED SERVICE

SAVE UPTO $125
OFFANYMAJOR SERVICE

WE DO HOUSE CALLS OR COME SEE US…
Before You Trade-In or Sell Your Car

Buyer & Seller of Clean Vehicles Since 1975!

248.332.8326
1153 Baldwin Rd • Pontiac • www.jimdouglasautosales.com

You’ll Get Your Tax Break
Plus 100’s if not 1,000’s More

BRAKE SPECIAL

$22995
Most F.W.D. U.S. Cars • In-store offer ends 10-31-16

Check Our Price on
Tune Ups, Water Pumps,

Heater Cores & Other Repairs

DELUXE OIL
CHANGE
SPECIAL

Up To 5 Qts. Of
Oil Lube & Filter

•
No Disposal Fee

Includes topping off fluids

10-31-16

MMMMAAAAKKKKEEEE UUUUSSSS YYYYOOOOUUUURRRR FFFFIIII RRRRSSSSTTTT CCCCHHHHOOOOIIIICCCCEEEE

WARREN • 586-757-7203

$2336

MUFFLER & BRAKE SERVICE
23252 VAN DYKE
3 Blocks North of 9 Mile

HOURS: Mon.-Fri. 7:30am-5pm; Sat.-Closed

• Front Premium Disc Brake Pads

• 2 New Front Rotors

• Labor Included

RRAADDIIAATTOORR PPOOWWEERR
FFLLUUSSHH && FFIILLLL CCOOOOLLAANNTT SSYYSSTTEEMM

$7995
Most F.W.D. U.S. Cars • In-store offer ends 10-31-16

Extended Life
Coolant 

& G05 Extra

by SUDHIN THANAWALA
Associated Press

SAN FRANCISCO (AP) – Several
angry Volkswagen owners told a
federal judge on Oct. 18 that a
$10 billion settlement does not
adequately compensate them for
the automaker’s emissions
cheating scandal, part of a vocal
minority who objected to the
deal as hundreds of thousands of
others signed up for payments.
U.S. District Judge Charles

Breyer will determine whether
the settlement is fair to con-
sumers and should receive final
approval. He said he was “strong-
ly inclined’’ to approve it but
would make a final decision by
Oct. 25, giving him time to con-
sider the owners’ objections and
whether he should recommend
any changes.
“We got played the fool,’’ Mark

Dietrich, an Audi owner told the
judge earlier at a hearing in San
Francisco. “This settlement does
not go far enough.’’
Dietrich demanded the full

purchase price of his car as well
as part of his registration fee.
The settlement calls for the

German automaker to spend up
to $10 billion to buy back or re-
pair about 475,000 Volkswagens
and Audi vehicles with 2-liter
diesel engines and pay their own-
ers an additional $5,100 to
$10,000 each. Any repair options
have yet to be finalized.
It also includes $4.7 billion for

unspecified environmental miti-
gation to make up for the excess
pollution and to promote zero-
emissions vehicles. The com-
bined $14.7 billion deal would be
the largest auto-scandal settle-
ment in U.S. history.
Attorneys who helped negoti-

ate it said it was fair and had re-
ceived support from the vast ma-
jority of eligible car owners. Volk-
swagen’s lawyer said Oct. 20 that
it was a good deal for buyers and
would help the company regain
people’s trust.
But Blair Stewart, a Volkswa-

gen owner from Palo Alto, said
the company engaged in a “pro-
gram of deception’’ that should
not go unpunished. More than a
dozen people spoke against the
settlement at the hearing.
The scandal erupted in Sep-

tember 2015 when the U.S. Envi-
ronmental Protection Agency
said Volkswagen had fitted many
of its cars with software to fool
emissions tests, putting dirty ve-
hicles on the road. Car owners
and the U.S. Department of Jus-
tice sued.
The software recognized when

the cars were being tested on a
treadmill and turned on pollution
controls. The controls were
turned off when the cars re-
turned to the road. The EPA al-
leged the scheme let the cars
spew more than 40 times the al-
lowable limit of nitrogen oxide,
which can cause respiratory
problems in people.
Robert Giuffra, an attorney for

Volkswagen, said the deal in-
cludes compromises but pro-
vides relief to consumers.
“This settlement is something

that I think is very good for con-
sumers,’’ he said. “It’s good for
the environment, and it’s a way
for Volkswagen to regain the
trust of its customers, the Ameri-
can people, regulators and do
right by the environment.’’
As of mid-October, more than

330,000 people had signed up for
settlement benefits, with about
3,200 opting out, said Elizabeth
Cabraser, lead attorney for the
plaintiffs. She said the deal’s buy-
back option would give con-
sumers the “retail replacement
value’’ of their vehicles.
“This was a broken situation. It

was broken for the environment.
It was broken for consumers,’’
Cabraser said. “I think we’ve all,
including Volkswagen – on the 2
liters – put this back together
again.’’
Volkswagen still faces poten-

tially billions more in fines and
penalties and possible criminal
charges.

VW Owners Are Not Happy
With Emission Settlement
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SERVICE HOURS: Monday & Thursday 6:30am-9:00pm; Tuesday, Wednesday & Friday 6:30am-6:00pm • Shuttle at 6:30am - Pick-up Both Ways • All Day starting at 6:30am.

$2395
Fluid Level,

Brake & Alignment Check Included.

Open Mondays & Thursdays until 8:30pm

We use Genuine GM Oil & Filter
No additional or hidden charges.
Out the door pricing.

Quick Oil Change EXPRESS
LANELUBE OIL FILTER

Excludes synthetic, Diesel & Med. Duty Trucks.
Most GM cars & trucks. One coupon per customer. Must
present coupon with order. Plus tax. Expires 10-31-16.

Up to 5 qts.

BODY SHOP
586-754-7000

ext 1231

INSURANCE
WRECK AMENDED

WE REPAIR
ALL MAKES
& MODELS

FREE OIL CHANGE

TRANSPORTATION AVAILABLE
During Scheduled Repairs

GM SERVICE CENTER
MICHIGAN’S LARGEST

•SERVICE DEPT. •PARTS •BODY SHOP

866-452-1547
26125 Van Dyke @ 101/2 Mile

Center Line, MI 48015

EDRINKE • FAST • FRIENDLY • DISCOUNTS

VISIT OUR

QUICK LANE

Jim
Pfeifle

jpfeifle@edrinke.com

See us for your GM employee purchases.

1-877-451-7707
26125 VAN DYKE AT 10 1/2 MILE ROAD

Now looking for experienced salespeople to join our team!

2

Dennis
Thacker

dthacker@edrinke.com

Paul
Makowski

pmakowski@edrinke.com

*All applicable rebates including lease loyalty, Chevrolet lease loyalty or lease conquest offers have been deducted from sale price/payment. Traverse, Equinox, Cruze, Trax are 24 month leases. Volt, Malibu, and Silverado are 36
month leases. Camaro is a 39 month lease. Pricing is subject to select model vehicles, while supplies last. Pictures may not represent actual vehicle. Prices subject to change per GM incentives. Prices and payments are in-
clusive of active GM Employee Discount (Unless otherwise stated). Pricing is subject to select model vehicles while supplies last. All leases are 10k miles per year w/ approved S Tier credit w/ $999 due at signing. Prices &
payments are plus tax, title, and plate fees with acquisition fee up front. Disposition Fee may be required at vehicle turn in. Refundable security deposit required on certain vehicles –to be determined by lender. **$3500 trade-in is valid on 2003 or newer vehicles with under
115k miles in drivable condition, no branded titles, less reconditioning determined by appraiser. Certain restrictions may apply, see dealer for complete details.** Expiration Date – 10/31/16.

NO DOC FEES
Find Us on
FACEBOOK

Nicole
Dodge

nhuminski@edrinke.com

VISIT OURWEBSITE:
edrinke.com

*All prices and payments include GM rebates. Pictures may not represent actual vehicle. Pricing subject to change per GM incentives. Prices and payments are inclusive of active GM employee discount (unless otherwise stated). All leases are 10,000 miles per year with approved
S Tier credit. Acadia, Terrain, Regal, Verano and Encore are 24 months leases. Yukon and Envision are 36 month leases. Cascada and Lacrosse are 39 month leases. All Vehicles shown are $999 down. Deposition Fee may be required at vehicle turn in. Must have lease loyalty and/or
closing competitive lease. Prices and payments are plus tax, title, plate fee w/ acquisition fee up front, refundable security deposit required on certain vehicles – to be determined by lender. Pricing is subject to select model vehicles- while supplies last. **$3,500 trade in is valid on
2003 or newer vehicles w/ under 115k miles in drivable condition, no branded titles, reconditioning determined by appraiser. Certain restrictions may apply, see dealer for complete details. **Due to advertsing deadlines prices and programs are subject to change.

We’ll give you a $3,500 minimum for your 2003 or newer trade in.
See us for your GM employee purchases.

1-866-452-1300
26125 VAN DYKE AT 10 1/2 MILE ROAD

Now looking for experienced salespeople to join our team!

SHOWROOM HOURS:
MON. & THURS.
8:30AM-9PM

TUES., WED. & FRI.
8:30AM-6PM

VISIT OURWEBSITE: edrinke.com

Stk. #B562841 Stk. #B562841

2016 BUICK ENCORE

PURCHASE
FOR

$19,709*
24
MO.

LEASE FOR

$99*
$999 DOWN

Stk. #B470037 Stk. #B470037

2017 BUICK VERANO

PURCHASE
FOR

$23,229*
39
MO
.

LEASE FOR

$169*
$999 DOWN

1SH SPORT
TOURING

Stk. #B461312 Stk. #B461312

2016 BUICK LACROSSE

PURCHASE
FOR

$27,995*
24
MO.

LEASE FOR

$139*
$999 DOWN

1SH SPORT
TOURING

Stk. #B461787 Stk. #B461787

2016 BUICK CASCADA

PURCHASE
FOR

$31,529*
36
MO
.

LEASE FOR

$239*
$1499 DOWN

Stk. #B461086 Stk. #B461086

2016 BUICK REGAL

PURCHASE
FOR

$25,199*
24
MO
.

LEASE FOR

$109*
$999 DOWN

Stk. #TMVQGQ Stk. #TMVQGQ

LEASE FOR

$999 DOWN
24
MONTHS

$234* PURCHASE FOR

$29,729*

2017 GMC ACADIA
SLE-1

LEASE FOR

$1299 DOWN
24
MONTHS

$159* PURCHASE FOR

$33,679*

2016 GMC SIERRA
SLE • DBL. CAB
4WD

Stk. #TKBK0X Stk. #TKBK0X

LEASE FOR

$999 DOWN
24
MONTHS

$118* PURCHASE FOR

$24,099*

2017 GMC TERRAIN
SLE-1

Stk. #G563959 Stk. #G563959

2016 GMC YUKON
SLE • 4WD

PURCHASE FOR
$15,429*

LEASE FOR
24 MONTHS
$59*
$999DOWN

2016

CRUZE

2017

TRAVERSE

PURCHASE FOR
$26,889*

LEASE FOR
24 MONTHS
$159*

$999DOWN

2017

EQUINOX

PURCHASE FOR
$22,989*

LEASE FOR
24 MONTHS
$89*
$999DOWN

2017

CAMARO

2017

LS1LT
TRAX

LS

LT LT
VOLT

Stk. #TPBD79

Stk. #564403

Stk. #570171Stk. #470021

Stk. #470040

Stk. #470021

2017

Stk. #570171Stk. #TPBD79

Stk. #570089

LEASE A LT
36 MONTHS
$259*

$999DOWN

ED RINKE
WE’LL GIVE YOU A $3,500 MINIMUM FOR YOUR 2003 OR NEWER TRADE IN

– NO APPOINTMENTS NECESSARY FOR OIL CHANGES –

NOEMPLOYEE
DISCOUNT
REQUIRED

Stk. #G564047 Stk. #G564047

LEASE FOR

$1999 DOWN
36
MONTHS

$289* PURCHASE FOR

$44,869*

PREMIUM II

Stk. #570089Stk. #564403

PURCHASE FOR
$31,592*

LT

PURCHASE FOR
$27,319*

LEASE FOR
39 MONTHS
$299*

$999DOWN

Stk. #470040

SILVERADO2016

1500 • 4WD
LT

DBL
CAB

Stk. #TKSSKG

PURCHASE FOR
$32,819*

LEASE FOR
36 MONTHS
$129*

$999DOWN

Stk. #TKSSKG

MALIBU2016

Stk. #461754

PURCHASE A LS
$22,309*

LEASE A LT
36 MONTHS
$119*

$999DOWN

Stk. #461754

PURCHASE A LS
$18,844*

LEASE A LT
24 MONTHS
$139*

$999DOWN

ED RINKE

SHOWROOM HOURS: MON. & THURS. 8:30AM-9PM / TUES., WED. & FRI. 8:30AM-6PM /

With Each
Major Repair

DETROIT (AP) – The Universi-
ty of Michigan is set to receive
$27 million from a Chinese in-
vestment firm to aid in the insti-
tution’s driverless vehicle and
robotics research.
U-M President Mark Schlissel

and Vice President for Research
S. Jack Hu signed a memoran-
dum of understanding on Satur-
day in Shenzhen, China, with
Frontt Capital Management Ltd.
Schlissel said in a statement

that the firm’s investment will
help advance mobility across
the world.
“Fatal crashes are all too com-

mon, and transportation is one
of the largest sources of climate
changing greenhouse gases. The
world needs a better way for
people and goods to get around,
and we believe autonomous,
connected vehicles are an im-
portant component of the solu-
tion,’’ Schlissel said.
The funding will be used to es-

tablish a joint research center at
the university and help con-
struct a previously announced
robotics laboratory and garage.
It’ll also provide engineering
service and consulting fees for
university researchers to advise
the firm on the design of an au-
tonomous vehicle test facility in
Shenzhen.
Once the facility is up and run-

ning, the university’s partners
will be able to test their au-
tonomous and connected vehi-
cles in an environment that dif-
fers from that of the U.S., Hu
said.
“The potential to save lives is

tremendous,’’ Hu said. “And
since autonomous vehicles are
safer, they could eventually be
made of lighter-weight materials,
so they’d use less fuel.’’
Officials said they expect the

investments to be made over
five years, but a starting time
hasn’t been finalized.

$27 Million Grant
Goes to U-M
For Robotics

Kevin Harvick led 74 laps in
route to victory in the 267-lap
Hollywood Casino 400 NASCAR
Sprint Cup race at Kansas Speed-
way on Oct. 16. The win is Har-
vick’s fourth of the season, and
second-career victory at Kansas.
By taking home the trophy

from the 1.5-mile track, the 40-
year old Bakersfield, Calif., na-
tive secures his spot in the next
bracket of Chase races advanc-
ing to the Round of 8.
He joins fellow Team Chevy

driver Jimmie Johnson as the on-
ly two competitors locked into a
position in the next segment of
the 10-race Chase playoff as the
series heads for Talladega Super-
speedway.
Harvick’s victory was the

763rd total victory for Chevrolet
in NASCAR Sprint Cup Series
competition and the brands 11th
victory at Kansas Speedway,
more than any other manufac-
turer.
Despite a 21st-place qualifying

effort, six-time NASCAR Sprint
Cup Series champion, Jimmie
Johnson earned a four place fin-
ish in the No. 48 Lowe’s Chevro-
let SS after 400 miles of racing at
Kansas. Fellow Chevrolet SS
Chase contender, Austin Dillon,
followed Johnson in the final fin-
ishing order coming home sixth
in the No. 3 Dow Coating Materi-
als Chevy SS.
Alex Bowman, serving as inter-

im driver for Dale Earnhardt, Jr.
in the No. 88 Nationwide Chevro-
let SS, rallied back after going
two laps down early in the race
after contact with the outside
wall to earn his best career
NASCAR Sprint Cup Series finish
of seventh.

Team Chevrolet
Race Team

Earns Success
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