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PacifiKids are videotaped in dealership talking about their experience with customers and their families.

by Jim Stickford

Michael Simcoe, GM’s new
head of Global Design, is settling
into his job quite nicely.
Simcoe took over from Ed Wel-

burn, who retired last summer.
He said he is taking over Design
at a time when design is no
longer “local” but rather truly an
international operation.
“The days of designing vehi-

cles for local markets are over,”
Simcoe said. “GM no longer de-
signs vehicles that can’t be sold
on an international basis.”
Simcoe comes by his interna-

tional perspective honestly. A
native of Australia, he came to
GM via its Australian subsidiary
Holden in 1983. He’s worked as
the director of Design for GM
Asia Pacific and set up the com-
pany’s GM Korea Design Opera-
tions.
Simcoe in 2009 was given, in

addition to his other responsibil-
ities, the task of leading all exteri-
or design for North America
and spearheaded the design
development of a long list of
GM products, including the GMC
Terrain, Buick LaCrosse, Chevro-
let Camaro and Equinox, and
Cadillac CTS sedan, wagon and
coupe. He was appointed vice
president, Design, for GM Inter-

national (GMI) in 2014.
When asked what the biggest

changes in global design have
been over the past five years,
Simcoe said that, from GM’s
point of view, the biggest change
has been with the company’s
brand studios.
“What’s driving the concentra-

tion of designers is the focus on
a specific brand,” Simcoe said.
“And we’re focusing more on our
customers and being able to face
what our customers want in a
better way. Beyond that, each
year for the past 15 years or so,

A Man for All Seasons –
And All GM Designs

Talk about child labor.
Chrysler brand’s PacifiKids

took over a dealership and ran it
for one day, surprising con-
sumers who visited Victorville
Motors in California.
The PacifiKids – Harper (age

8), Izzy (age 10) and Miles (age
11) – were first introduced last

May by the Chrysler brand as
part of its digital and social cam-
paign for the new 2017 Chrysler
Pacifica, said Fiat Chrysler
spokeswoman Diane Morgan.
Over the course of two-and-a-

half days, Victorville Motors was
transformed into the PacifiKids’
place of business with the goal of

striking a fun balance of work
meets play. As the dealership
doors opened on Sept. 14, a Paci-
fiKid receptionist greeted one
family after the next, immediate-
ly sweeping them into a world of
child’s play, Morgan said. From

Chrysler Kids Turn Sales Into Child’s Play
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Detroit’s trucks proved their
worth in the latest Texas Auto
Writers Association (TAWA)
Truck Rodeo.
TAWA released its findings for

2016, with Detroit automakers
taking first place in such cate-
gories as Best Truck Line – Ford;
Truck of Texas – 2017 Ford Super
Duty; Luxury Pickup Truck –
2017 Ram 1500, and Best Off-
Road Pickup Truck – 2017 Ram
2500 Power Wagon.
“This year’s Texas Truck

Rodeo was by far the most com-
petitive in the most categories,”
TAWA President Nic Phillips said.
“More than 70 member journal-

ists put in more than the equiva-
lent of 15 days of driving time in
the competing vehicles.
“After careful evaluation, I be-

lieve the results of the competi-
tion show just how competitive
truck and utility vehicles are to-
day.
“Ford’s all-new 2017 Super

Duty and its innovative use of
advanced materials, as well as
improvements in powertrain and
features, thoroughly impressed
our journalists.”
TAWA spokesman Fabian Cam-

pos said the organization got its
start in 1985 when it was found-
ed by automotive journalists.
“These professionals sought to

create an automotive event that
was unique to Texas, and the re-
sult was the TAWA Truck Rodeo,”
Campos said.
“Since 1992, Truck Rodeos

have been held in San Antonio,
Houston, Dallas, Fort Worth,
Granbury and Spring Branch,
and now Dripping Springs.
“At nearly 1,650 acres, with

over a mile of frontage on Texas
State Highway 165, approximate-
ly 1.25 miles of both sides of
Onion Creek, rich bottom land

and high hilltops, ample native
and exotic game, Longhorn River
Ranch was an ideal location for
evaluating the off-road capabili-
ties of the latest and greatest
from auto manufacturers.”
The TAWA Truck Rodeo is

sponsored by Steel Market Devel-
opment Institute (SMDI), Campos
said.
TAWA members evaluated the

off-road vehicles while climbing
rocks, crossing creeks and dodg-
ing wildlife.
The pickups, SUVs and

crossover utility vehicles had
combined sticker prices totaling
more than $4 million, Campos
said.
Engineers from the competing

manufacturers were on hand to
answer questions from journal-
ists about the vehicles and to aid
in the evaluation process. Jour-
nalists were also able to evaluate
vehicles side-by-side.
Besides the four winners listed

above, first-place finishers were:
• Heavy-duty pickup truck –

2017 Ford Super Duty;

• Best connectivity – FCA
Uconnect Access;
• Best powertrain – 2017 Ford

F-150 with 3.5 EcoBoost V6 en-
gine;
• Off-road utility vehicle –

2017 Jeep Wrangler Rubicon;
• Mid-size SUV – 2017 Jeep

Grand Cherokee;
• Compact SUV – 2017 Jeep

Cherokee;
• Compact CUV – 2016 Jeep

Renegade.
Phillips also had good things

to say about Fiat Chrysler’s en-
tries for 2016.
“The Ram 1500 Rebel was the

most driven single vehicle in the
competition with 33 runs on our
challenging on- and off-road
courses,” said Phillips. “Ram's
debut of the 2017 2500 Power
Wagon set new benchmarks in
our scoring system with the high-
est figures in the exterior, per-
formance and personal appeal di-
mensions across all vehicles in
the competition.

Ford F-Series, Ram, Jeep Lead Texas Rodeo

Murphy with TACOM commander Maj. Gen. Clark LeMasters.

by Jim Stickford

In the military, they call it lead-
ership by walking around. That’s
just what Under Secretary of the
Army Patrick J. Murphy was do-
ing when he visited the U.S.
Army’s TACOM command in War-
ren on Oct. 13.
Lt. Col. Rene Russo-Johnson,

Murphy’s public affairs officer,
said TACOM was just one of sev-
eral Army facilities Murphy was
visiting.
“Undersecretary Murphy has

been to places like Ft. Jackson in
South Carolina and Ft. Riley in
Kansas, as well as TACOM in
Michigan,” Russo-Johnson said.
“He’s been talking to the soldiers
and civilians who work at these
installations to hear what they
have to say. Once his tour is fin-
ished, he’ll go back to the Penta-
gon and report on what he’s
heard.”
Murphy was appointed to the

position of Under Secretary of
the Army by President Obama on
Jan. 4 of this year. Prior to as-
suming this position he served in
the U.S. House of Representa-
tives and as a soldier served two
tours of duty in Iraq 2003-2004.
“I came to here to see the 6,000

great people who work here at
TACOM Life Cycle Management
Command,” Murphy said. “They
are part of the larger Material
Command team. It’s our job to
make sure that our warfighters
never enter into combat where
it’s a fair fight. I’ve come here to
see and work with our warfight-
ers. The job they do is inspira-
tional.”
Murphy said he also saw the

level of technology that the Army
uses today to keep America’s
warriors safe.
Murphy said it’s important

that TACOM take advantage of

Army Wants Its Warfighters
To Enter Combat Prepared
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The 2017 Ford Super Duty has been named the “Truck of Texas.”

Michael Simcoe
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For the sixth consecutive
year, Chevrolet and General
Motors employees, dealers and
customers are banding together
to fight breast cancer this
October by supporting the Amer-
ican Cancer Society’s Making
Strides Against Breast Cancer
walks.
Additionally, Chevrolet and

participating dealers across the
country are supporting the Mak-
ing Strides Against Breast Cancer
program through event sponsor-
ships, team participation, cus-
tomer engagement and other ac-
tivities, said GM spokesman
Craig Daitch.
“All across Chevrolet, we

are proud to be part of the
fight against breast cancer,”
said Paul Edwards, the U.S. vice
president for Chevrolet Market-
ing. “Last year was a record
year in Chevrolet helping the
American Cancer Society spon-
sor 84 walks and raising nearly
$1.6 million
for its programs. We fully expect
to exceed last year’s contribu-
tions.”

Chevrolet plans to participate
in several events and activities
throughout October, including so-
cial media campaigns, Daitch said.
Chevrolet will support the

partnership through a special so-
cial media engagement program
in October that encourages peo-
ple to show their support by us-
ing the hashtag, #IDriveFor.

Chevrolet will contribute $5 for
every social post (up to
$500,000) on Twitter or Insta-
gram using #IDriveFor, Edwards
said.
Team Chevy will commission a

pink Chevrolet SS Pace Car and
caution lap donations at two
NASCAR Sprint Cup Races at Tal-
ladega Superspeedway on Oct.

23 and Martinsville Speedway on
Oct. 30.
The donations will consist

of $350 (up to $50,000) for each
caution lap taken in the pink
Chevrolet SS pace car at the two
events.
Furthermore, Edwards said,

the American Cancer Society
and Chevrolet will host breast
cancer survivor events where
survivors and caregivers will
be treated to once-in-a-lifetime
experiences on the tracks.
Daitch said Chevrolet’s efforts

to support the fight against
breast cancer go beyond big
events that might seem remote
to the average American. The
company is also sponsoring
local, more intimate efforts.
Employees across the country

are participating in local Making
Strides Against Breast Cancer
walks by gathering coworkers,
family and friends to show their
support.
A large contingent of General

Motors employees participated
in the Detroit walk originating at
Hart Plaza in Detroit on Oct. 8,
Daitch said.

Chevy Helps the Fight Against Breast Cancer
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Chevrolet is holding events all through the month of October to support the fight against breast cancer.

the expertise that exists in De-
troit to help with efficiencies.
He said one of the biggest

challenges the Army faces is hav-
ing to do more with less.
“When I left Congress in 2011,

the military budget was about
$100 billion more than it is to-
day,” Murphy said. “So learning
efficiencies is important, and the
money we save here can be put
into programs that make sense
for our warfighters.”
After completing his tour, Mur-

phy said the most impressive
thing he saw were the people.
“It’s hard not to be inspired by

the people who work here and
support the Army,” Murphy said.
“There are 1.3 million people
who work for the Army. The ma-
jority of them are in the Re-
serves and the National Guard
and when the nation calls,
whether it’s Afghanistan or Iraq,
or more recently to the flooding
in North and South Carolina,
they come.”
Murphy said that he had a

number of recommendations, in-
cluding increasing the military’s
budget. But, he said, the main
story he is coming away with is
that Americans should be proud
of its armed forces.

Army Wants Its
Warfighters to
Be Prepared
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DEARBORN, Mich. (AP) – AAA
Michigan says gas prices
statewide have risen by about 10
cents per gallon in the past
week.
The Dearborn-based auto club

said on Oct. 10 that the average
price for self-serve regular un-
leaded gasoline was about $2.34
per gallon. That’s about 13 cents
less than it was at the same
point last year. It’s the second
week in a row that the statewide
average has increased.
The lowest average price was

about $2.28 per gallon in the
Benton Harbor area, while the
highest average was about $2.37
a gallon in the Bay City, Midland
and Saginaw areas. AAA surveys
daily fuel prices at 2,800 gas sta-
tions across the state.

Statewide Fuel
Prices See

Slight Increase

our design studios around the
world have become more con-
nected. Our vehicles are now
made with the global market in
mind and our vehicles have to
run in different markets.”
As to changes in consumer

preferences – the move away
from traditional sedans toward
SUVs and CUVs – Simcoe said GM
hasn’t been caught by surprise.
In fact, he credits the company
with leading the way with cre-
ation of the Trax and the Encore.
“The move to SUVs has be-

come something of a self-fulfilling
prophecy,” Simcoe said. “People
like the higher view these vehi-
cles provide, so we design more.”
Because GM is concentrating

more on the customer, Simcoe
said, these vehicles have become
more popular because they give
customers what they want. The
trend becomes self-enforcing.
“We do a lot of research so we

know what our customers want,”
Simcoe said. “They tell us what
we like and we respond.
“Take the Malibu for instance.

The previous generations were
more upright. Now they’re slim-
mer and more sleek. And for our
Chevrolet portfolio, if you take
the Malibu as the base, you’ll no-
tice the other vehicles also share
that slicker look.
“When people look at the

Chevy portfolio, they are seeing
vehicles with a Chevy look. They
are bolder, slicker designs.
“Internally at GM, we need

good separation between our
brands,” Simcoe said. “We have
designers just do Chevies, who
have a good sense of the brand
and how Chevy should differ
from other GM brands.”
But the future brings new de-

sign challenges, Simcoe said. Up-
coming federally-mandated

mileage standards will require all
sorts of solutions. Vehicles will
have to get lighter, more aerody-
namic and use different power-
trains.
That means vehicles will be

made of different materials than
in the past. And GM has to come
up with designs for cars that
don’t exist today – autonomous
vehicles and EVs.
“That’s the challenge we face

in the future,” Simcoe said. “It’s
exciting. These new types of ve-
hicles challenge today’s conven-
tions. And we have to come up
with new designs to support the
new conventions.”
Part of the problem designers

face, Simcoe said, is simple sci-
ence. The new materials that will
be used in the cars of tomorrow
might not be able to be shaped
the way designers want. And the
way people are mobile may also
affect design.
“Take a shared autonomous

vehicle,” Simcoe said. “The expe-
rience of traveling in that vehicle
will be different than the experi-
ence of traveling in a car that the
driver owns. We have to think of
new ways to provide entertain-
ment and connectivity. But this is
not an impossible challenge, it’s
an exciting challenge.”
Simcoe said overcoming these

challenges will require designers
to combine excellent design with
functionality. When a vehicle has
a design that pops, but doesn’t
function well according to the
wants of the owner, that vehicle
won’t last in the marketplace.
“It gets old quickly,” Simcoe

said. “But making cars is a com-
plicated process. There are so
many elements – engineering, de-
sign, manufacturing – that have
to come together. When that
process gets out of balance and
one element dominates the oth-
ers, things don’t go well.”

That’s been a problem in the
automotive industry that has af-
fected a lot of OEMs, Simcoe
said. It can become too easy for a
company to concentrate efforts
on one element to the detriment
of the others.
“But when all the different ele-

ments that go into making a car
work together to meet the cus-
tomers’ needs, that’s when you
get a winner.”
By concentrating more on the

customer, Simcoe said, GM has
learned something interesting –
car owners around the world are
pretty similar in their wants.
Preferences like color might be

different region to region, but a
customer in a developing market
wants the same thing customers
in other markets want.
And thanks to the Internet and

modern communications, that
customer will be able to see with-
in a day of the launch of a new
car in a different market what
that new car looks like and what
its features are.
That developing market cus-

tomer’s wants will be informed by
that new car in a different market.

The Internet has leveled expec-
tations around the world, Simcoe
said.
“The days of Detroit being

trapped by looking into a mirror
and ignoring what was going on
in other markets no longer holds
true,” Simcoe said. “The world is
too connected.”
And GM not only has design

centers around the world, the de-
signers it employs in Detroit are
diverse, Simcoe said. They come
from China, Korea, Germany, In-
dia and bring diverse opinions.
A GM man all his life, Simcoe

said if he were to look back, he
would say his favorite GM design
is the 1959 Corvette Razor. And if
you love the ’59 Corvette Razor,
he said, you have to love the
1963 Stingray split window.
“But that’s looking back,” Sim-

coe said. “I like to look forward
and my favorite design is the
design I currently work on.
This is an optimistic industry
and we are working to make the
best cars ever. If you don’t have
the passion for the work and
for the industry, why be a car
designer.”

A Man for All Seasons – and All GM Designs
CONTINUED FROM PAGE 1

Simcoe with the Buick Avista concept car he and his team designed
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The year 1966 brought the TV
debuts of “Batman” and “Star
Trek,” which both enjoy a cult-
like following 50 years later.
With less fanfare in the same

season, General Motors tested
the Electrovan, the world’s first
hydrogen-powered fuel cell vehi-
cle, said GM spokesman Alan
Adler.
Floyd Wyczalek, 91, was proj-

ect manager of Electrovan fuel
cell development and recalls the
200-person team working on the
first technology transfer of fuel
cells from President John F.
Kennedy’s 1962 challenge to
NASA to safely land a man on the
moon before the end of the
decade.
“We had three shifts of people

on this project starting in Janu-
ary 1966 and finishing 10 months
later,” Wyczalek said. “We had
one running demo for the
Progress of Power press confer-
ence in October that year.”
Fast-forwarding to 2016, Adler

said GM has invested more than
$2.5 billion in hydrogen fuel cell
technology and is among patent
leaders along with Honda, its col-
laborator since 2013 in develop-
ing a next-generation system that
will be much more powerful but
a fraction of the size of the equip-
ment-crammed Electrovan,
which had room for only a driver
and two passengers.
Several fuel cell demo pro-

grams have helped GM amass
more than 3.1 million miles of
real-world experience on modern
fuel cell systems. On Oct. 3 at the

Association of the U.S. Army
(AUSA) annual meeting and exhi-
bition in Washington, D.C., GM re-
vealed its latest fuel cell demo,
the Chevrolet Colorado ZH2, an
off-road midsize pickup that the
Army will test in extreme condi-
tions next year.
Coincidentally, Adler said, the

ZH2 went from contract to com-
pletion in about 10 months, the
same timing as the Electrovan. It
will be the first fuel cell vehicle
to wear the GM Hydrotec badge,
a familial tie to the Ecotec gaso-
line engines.
“We see broad potential for

fuel cell systems in military, aero-
space and other applications
while we continue on the path to
a commercial vehicle,” said Char-
lie Freese, executive director, GM
Global Fuel Cell Business. “It is

pretty special to celebrate the
Electrovan’s 50th anniversary.”
The Electrovan was strictly a

test vehicle to explore hydrogen
as an energy source for vehicle
propulsion, Freese said.
“Fuel cell durability was per-

formed over a period of several
months in a test cell,” Wyczalek
said. “Driving acceleration and
top speed tests were conducted
on a chassis dynamometer.”
Following the end of the proj-

ect, the Electrovan was stored in
a Pontiac warehouse for 31 years
before being rediscovered in
2001.
The experimental vehicle is

now assigned for use in fuel cell
displays and loaned to museums
when not parked at its home in
the GM Heritage Center in Ster-
ling Heights.

GM’s Hydrovan Celebrates Its 50th Year

GM’s original hydrogen-powered vehicle, the Electrovan, is 50 years old.

The 2017 Challenger’s body structure earned the car high safety ratings.

Safety is not the enemy of
speed and power.
The 2017 Dodge Challenger

has earned a five-star overall
safety rating from the U.S. Na-
tional Highway Traffic Safety Ad-
ministration (NHTSA).
Five stars is the highest rating

in the regulatory agency’s vehi-
cle-evaluation program, said Fiat
Chrysler spokesman Eric Mayne.
“This proves the 2017 Dodge

Challenger is much more than a
great-looking car,” says Mike
Dahl, head of Vehicle Safety and
Regulatory Compliance, FCA
North America. “It reflects our
commitment to delivering excep-
tional occupant safety in every
vehicle segment.”
Nearly 60 percent of the sporty

Challenger’s body structure con-
sists of high-strength steel, Dahl
said. This engineering strategy,
combined with the careful inte-

gration of side-guard door
beams, was critical to the car’s
performance in NHTSA’s side-im-
pact testing.
The agency simulated colli-

sions with a pole and with anoth-
er vehicle at closing speeds of 32
miles per hour and 62 miles per
hour, respectively, Mayne said.
The Challenger’s rating for each:
five stars.
Supplementary restraint sys-

tems also contributed to the
car’s performance, Dahl said.
Driver and front-passenger side
air bags are standard equipment
on all Challenger trim levels, as
are front and rear side-curtain air
bags.
In its assessment of the new

Challenger, Mayne said that
NHTSA noted the availability of
Forward Collision Warning

Challenger Declared Safe

CONTINUED ON PAGE 5



Ford’s continuing efforts to im-
prove the mileage of F-150 pickup
truck are producing results, ac-
cording to Ford spokesman Jiyan
Cadiz.

Thanks to the new 3.5-liter
EcoBoost V6 engine mated to the
first volume-production 10-speed
automatic transmission, EPA-esti-
mated city, highway and com-
bined fuel economy increase 1
mpg, with the combined rating
for 2017 F-150 4x4 up 2 mpg, said
Cadiz.

In addition, F-150 customers
benefit from improved accelera-
tion, performance and refine-
ment delivered by the 3.5-liter
EcoBoost and state-of-the-art 10-
speed automatic transmission,
Cadiz said.

This new powertrain combina-
tion provides better low-end and
peak performance, which is ideal
for hauling heavy payloads and
towing heavy trailers, he said.

This second-generation 3.5-
liter EcoBoost engine delivers 50
lb.-ft. more peak torque com-
pared with the first-generation

3.5-liter EcoBoost, for a segment-
best 470 lb.-ft. – beating all
diesel- and gasoline-powered
competitors, including V8 en-
gines with nearly twice the dis-
placement, Cadiz said. Horse-
power jumps 10 over the previ-
ous version, for a total of 375
horsepower.

The new 3.5-liter EcoBoost is
designed to leverage the best at-
tributes of the first-generation
design – power, reliability and ef-
ficiency – improving in almost
every aspect, said Cadiz. This in-
cludes a new twin-port and di-
rect-injection fuel strategy,
lighter and stronger crank and
valvetrain components, re-
designed twin turbocharger with
electronic wastegate, and re-
designed valvetrain and variable-
displacement oil pump.

The new 3.5-liter EcoBoost
builds on the success of the 2.7-
liter EcoBoost and first-genera-
tion 3.5-liter EcoBoost – which
account for approximately 60
percent of F-150 sales, Cadiz said.
F-150 remains the only truck in

its segment to offer a twin-tur-
bocharged gasoline engine, he
said.

With 1-million-plus Ford Eco-
Boost-equipped trucks on the
road, F-150 owners will save
more than 110 million gallons of
gas over the next year while out-
hauling the competition, said
Cadiz.

The new 10-speed automatic
transmission available for 2017 F-
150 4x2 and 4x4 models opti-
mizes engine power and torque
ranges, with closer ratios be-
tween gears and patented hy-
draulic controls, Cadiz said.

Smarter shift logic helps cus-
tomers tow with improved confi-
dence using tow/haul mode, he
said.

All-new adaptive shift-schedul-
ing algorithms monitor more
than a dozen powertrain and
driver control signals in real
time, ensuring the right gear at
the right time for an engaging
driving experience, including in
sport mode, said Cadiz. In addi-
tion, a unique high-speed one-
way clutch allows for non-se-
quential shifting.

Weight savings play a key role
in improved shifting perform-
ance, Cadiz said. The 10-speed
gearbox – the first from Ford not
to employ cast-iron components
– uses advanced materials and
alloys.

“That’s a most impressive feat
given all the vehicles we had on
hand and the fact that Ram
chose the Texas Truck Rodeo for
the first-ever media drives and
evaluations of its most extreme
off-road trucks speaks to the se-
riousness of our competition.
The Ram 1500 Longhorn’s luxuri-
ous interior looks like it was
made for Texans, resonating the
most with our journalists naming
it the Luxury Pickup Truck of
Texas.

“The same can be said of Fiat
Chrysler’s strong showing with
the Jeep brand’s repeated wins
in our utility vehicle categories,”
Phillips said. “The company’s
unique styling, Texas-tested ca-
pability and leading value propo-
sition made the Grand Cherokee,
Cherokee and compact Rene-
gade a repeat favorite of TAWA
voting members in their respec-
tive classes.”

A total of 82 pickups, SUVs,
crossovers and commercial vehi-

cles were entered in the competi-
tion and 72 TAWA members at-
tended the event, Campos said.

Members cast their votes after
two days of on- and off-road vehi-
cle evaluations. Consideration is
given to everything from exteri-
or/interior styling and off-road
capability to the entrant’s overall
utility, value and performance.

Detroit Trucks Earn Praise
From Texas Auto Writers
CONTINUED FROM PAGE 1
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with other offers. Expires 10/310/16.

Buy One Sundae
Get Same Size Sundae

For 99¢
Limit 4 - Any Size

Must present coupon at time of purchase.
Coupons may not be combined with other offers.

Expires 10/31/16.

Warren
26633 Hoover • In 11 Plaza

586-755-9900
Madison Heights

29371 Dequindre • Just N of 12 Mile

248-399-6233
Shelby Twp
54804 Shelby Rd

248-656-3881

PERFECTO
PLUMBING

MICHAEL PAGANO
Licensed Plumber

586.206.3202

24 Hour
Emergency

Service

Certified
Backflow
Testing

WARREN URGENTCARE

“We Care”
URGENT CARE FOR ACCIDENTS AND INJURY

ADULT & PEDIATRIC ILLNESS
Digital X-Rays, EKG and Lab Work, On-Site Lab Service, Strep, Mono,
Pregnancy & Urine Testing, Vaccinations, Sports & School Physicals,

Occupational Medicine, Work-Related Injuries,
Pre-Hire Physicals (BAT & Urine Screening)

SPECIAL ON SPORTS PHYSICAL $25.00 State-of-the-Art Facility

8am-10pm • 7 Days a week • 365 Days a Year
“Bringing Quality Urgent Care To Your Neighborhood”

586-276-8200
31700 Van Dyke • Warren, MI 48093

On Van Dyke Rd., between 13 & 14 Mile in
St. John’s Windemere Park

OTHER CONVENIENT LOCATIONS:

ATTENTION
Chrysler, GM, Ford

Employees, we’re within
2 miles of your plants

HAP & BCN
NO Referrals Needed!
www.warrenurgentcare.com

FLU SHOTS

Woodland Urgent Care
22341 W. 8 Mile Road

Detroit

313-387-8700

N. East Macomb Urgent Care
43900 Garfield, Suite 121

Clinton Township

586-868-2600

The 2017 Ram 1500 luxury pickup was tops with TAWA judges.

TOKYO (AP) – Toyota Motor
Corp. is recalling 340,000 gas-
electric hybrid Prius cars around
the world for a defect in their
parking brakes. Of those, 212,000
are in Japan and 94,000 in North
America.

Japanese automaker Toyota
said in a statement Oct. 12 that it
was not aware of any reports of
accidents linked to the defect
“as of Oct. 3, 2016,” updating an
earlier statement, in which it had
said it was still looking into vari-
ous reports.

Toyota said the parking brake
cable can disengage unexpected-
ly, causing the brakes to stop
working properly. So, if the car is
left in any gear other than park,
it could start rolling away, and
possibly crash.

In the recall announced Oct.
12, Toyota said 17,000 Prius vehi-
cles were recalled in Europe, and
the rest in Australia and other re-
gions. The problem models were
manufactured from August 2015
through October 2016. Owners
will receive notices starting next
month.

The company said all the vehi-
cles were manufactured at its
Tsutsumi plant in Toyota city,
Japan, the company’s headquar-
ters, one of a handful of plants
around the world that make the
Prius.

Toyota’s brand suffered in
2009, when the company was
embroiled in a massive global re-
call over quality lapses, includ-
ing faulty brakes, defective floor
mats and sticky gas pedals. Its
brand power has bounced back
since then, after the company,
long known for high worker
morale, reviewed its quality con-
trol.

Brake Problem
Forces Toyota to

Recall Prius

DETROIT (AP) – UAW-Ford is
offering free mammogram
screenings for uninsured and un-
derinsured women 40 and older
in the Detroit area.

The fourth annual event is in
recognition of Breast Cancer
Awareness Month and will be
held through Oct. 22 at North-
land Radiology in Southfield.
Screenings are confidential.
Women younger than 40 with
family histories of breast cancer
also can get the free screenings
at the site.

Ford-UAW Offers
Free Breast
Cancer Screening

2017 F-150 Boasts Improved Fuel Efficiency
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The 2017 Alfa Romeo Giulia
Quadrifoglio was awarded the
“Star of the Show” from the
Southern Automotive Media As-
sociation (SAMA) at the 2016 Mi-
ami International Auto Show re-
cently, said Fiat Chrysler spokes-
woman Kimberly Shults.
“The 2017 Alfa Romeo Giulia

Quadrifoglio is an exciting addi-
tion to the Miami International
Auto Show,” said Pepe Delfino,
SAMA president. “SAMA judges
were impressed by the storied
history, beautiful craftsmanship
and technological advances that
make the new Giulia Quadri-
foglio a serious contender in the
luxury sedan market.”
Shults said that as the first of a

new generation of vehicles built
on an all-new platform, the 2017
Giulia Quadrifoglio embodies Al-
fa Romeo’s La meccanica delle
emozioni (the mechanics of emo-
tion), delivering race-inspired
performance, advanced tech-
nologies, seductive Italian style
and an exhilarating driving expe-
rience to the premium mid-size
sedan segment.
“We’re honored to receive this

prestigious award from the
Southern Automotive Media As-
sociation recognizing not only
Alfa Romeo’s rich 105-year her-
itage, but also the excitement
surrounding the all-new Giulia,”
said Reid Bigland, CEO of Alfa
Romeo. “We’re proud that in its
Miami Auto Show debut, the Giu-
lia took top honors for its Italian
craftsmanship, performance and
style – hallmarks of the Alfa
Romeo Brand.”
The new Giulia was designed

to have a commanding presence
and a menacing face to take on
the world’s best roadways,
Bigland said.
It was Crafted by Alfa Romeo

artisans at the Cassino plant in
Italy, and is meant to be the high-
performance model in the lineup
and a testament to Alfa Romeo’s
balance of engineering and emo-
tion that stands out in the seg-
ment, Bigland said.

2017 Alfa Romeo
Giulia Wins at
SAWA Car Show

(FCW), which features forward-
facing sensors programmed to
detect the potential for certain
types of frontal collisions. If a
frontal impact with another vehi-
cle appears imminent, the sys-
tem pre-fills the Challenger’s
brakes and transmits audible
and visual warnings for the driv-
er to respond.
FCW is among more than 70

available safety and security fea-
tures on the 2017 Dodge Chal-
lenger, Mayne said. Others in-
clude Blind-spot Monitoring
(BSM) and Rear Cross Path
(RCP) detection.
BSM uses radar sensors to aid

the driver when changing lanes,
passing or being passed. When
another vehicle is detected in
the driver’s blind spot, its pres-
ence is noted with illuminated
icons in the Challenger’s side-
view mirrors and a driver-selec-
table chime.
RCP detection warns drivers

of lateral traffic when backing
out of parking spaces. It auto-
matically activates whenever the
driver puts the Challenger in re-
verse gear.
Since the modern Dodge Chal-

lenger was launched in 2008,
NHTSA has included the car in
its annual model-year ratings
seven times, Mayne said. It
achieved five-star scores every
time, including five overall five-
star ratings – one for each year
overall ratings have been award-
ed.

Challenger Earns
Top Vehicle

Safety Ratings
CONTINUED FROM PAGE 3



As the honeybee population in
the U.S. continues its three-
decade-long decline, Ford em-
ployee Mary Mason has taken up
the task of caring for tens of
thousands of bees right outside
the Ford Rouge Complex.
The complex, home to thou-

sands of factory workers, is also
home to 80,000 honeybees,
thanks to Mason and the compa-
ny’s wildlife habitat strategy,
which in the last decade-and-a-
half has brought nature back to a
once gray and black facility, said
Ford spokesman John Cangany.
The bee project started in the

early 2000s as part of Ford’s envi-
ronmental initiative – the Her-
itage 2000 program, Cangany
said. An architect and sustain-
ability designer was brought in to
help “green” parts of the Rouge
facility, and the entire complex
was given a makeover.
The company brought crab-

apple trees to the site and some-
one came up with the idea of
honeybees, noting their decline,
Cangany said.
“We had the crabapple trees

and thought when they flowered,
the bees could pollinate them,”
said Roger Gaudette, director,
Dearborn campus transforma-
tion. “Bees are relatively easy to
manage, so they were a perfect
fit. We installed the hives in 2003,
and even distributed the honey
to company board members for
the first few years.”
The orchard at Ford Rouge is

now home to 80,000 honeybees,
Gaudette said. Mason, a Ford
safety investigation engineer,
brought in some of her own bees,
and has served as a volunteer
caring for the Rouge bees for
three years.
“I think it’s wonderful Ford is

so environmentally connected,
and that officials are interested
in how the company affects its
community,” she says. “I just love

that they’re letting me keep the
bees here. It’s important they’re
protected.”
According to government fig-

ures, honeybees have been on
the decline for more than three
decades in the United States.
Colony collapse disorder, para-
sites, pests, pathogens, poor nu-
trition and pesticides are
thought to be the cause. This
could have a big impact on
crops, Cangany said.
“We have about a 60 percent to

70 percent die-off rate in Michi-
gan,” says Mason, “primarily due
to pesticides and pollutants. Un-
fortunately, when you spray for
pesticides, the chemicals can’t
distinguish between nuisance
pests, like mosquitos, and benefi-
cial honeybees.”
The United States Department

of Agriculture says healthy hon-
eybee colonies are critical for
meeting the demands of food
production. The agency’s agricul-
tural research services suggests
pollination by managed honey-
bee colonies adds at least $15 bil-
lion to the value of U.S. agricul-
ture annually by increasing
yields and providing superior
quality harvests. Commercial
production of crops – like al-
monds and other tree nuts,
berries, fruits and vegetables –
depends on pollination by honey-
bees.
Mason cares for the bees as if

they were her pets. She checks in
on them during lunch breaks and
on the weekends to make sure
they’re active and moving in and
out of the hives.
“They’re really unselfish,” said

Mason. “They do everything to
preserve the hive, sacrificing
themselves to make sure their
hive continues for the next gen-
eration of bees. I think it’s just a
beautiful thing.”
There are only three types of

bees in the hive – the queen,

workers and drones. The queen
mates for one week, then stays in
the hive the rest of her life, laying
up to 1,500 eggs a day, up to 1
million in her lifetime, typically
five to seven years. The drones’
only function is to mate with the
queen, after which they die.
“Worker bees have a very

short life span, because they
work themselves to death to pro-
vide for the hive,” says Mason.
“They go from one flower to the
next, exhausting themselves.
One bee may visit 2,000 flowers
per day.”
Mason says she couldn’t have

picked a better place than the
Rouge Plant to house her bees.
Their hives are part of the Rouge
Plant tour, so every day kids are
being taught about the signifi-
cance of bees.
Aside from the bees at the

Rouge plant, Ford rescued tens of
thousands of other honeybees
this summer, Cangany said. Offi-

cials at the Ohio Assembly Plant
in Avon Lake called in a beekeep-
er to remove about 10,000 bees
and at the old St. Thomas Assem-
bly Plant in Canada, thousands
more were rescued.

“Bees are important for the
crops, they’re important for na-
ture,” says Mason. “They are cry-
ing out for help, and it’s up to us
to help them and help the envi-
ronment. It’s critical.”

DETROIT (AP) – Hyundai and
BMW customers are the most
satisfied with their in-vehicle
technology, but those brands
and others still need to work on
educating drivers about what
their cars can do, according to a
new survey by the market re-
search company J.D. Power.
The inaugural study, released

Oct. 10, asked owners about
their experiences after 90 days
owning 2016 model-year vehi-
cles. The vehicles had to be new
or redesigned in the last three
years.
BMW and Hyundai had two

models each that were the high-
est performers in their segments:
The BMW 2-Series and 4-Series
small cars and the Hyundai Gene-
sis midsize car and Tucson small
SUV. The Chevrolet Camaro, Kia

Forte and Nissan Maxima also
scored well.
Customers were asked to rate

their in-vehicle technology. They
gave the highest satisfaction rat-
ings to blind-spot warning sys-
tems and backup cameras. Navi-
gation systems got the lowest
scores, with many drivers saying
they found it difficult to enter a
destination using voice com-
mands.

The survey also revealed many
owners don’t know all the things
their cars can do. Forty-three
percent didn’t know if their car
had Android Auto or MirrorLink,
which allow owners to connect
their smartphones and access
apps from their dashboard
screens. Thirty-six percent didn’t
know if their car had Apple
CarPlay, a similar system that
works with iPhones.
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Ford Employee Keeps Busy Taking Care of Bees at River Rouge Facility

Mary Mason checks the bees daily to make sure they’re active.

Hau Thai-Tang speaks at the inaugural Mentor Me event in Dearborn.

Looking to strengthen minori-
ty-owned businesses, Ford and
the Michigan Minority Supplier
Development Council (MMSDC)
are launching a new corporate
mentorship program to help
boost minority-owned business
economic output.
The “Mentor Me” program,

which launched recently, ulti-
mately aims to develop new and
existing minority-owned busi-
nesses by connecting them with
executive mentors from major
public and private entities, like
Ford, who provide valuable guid-
ance, said Ford spokeswoman
Monique Brentley.
“The Michigan Minority Suppli-

er Development Council facili-
tates opportunities for certified
minority business enterprises to
do business with major corpora-
tions, educational institutions
and government agencies to
achieve their business goals,”
said Michelle Sourie Robinson,
MMSDC president and CEO.
Ultimately, Brentley said, pro-

viding development mentorships
could help achieve parity for
minority groups, which so far
have maintained proportionally
lower levels of business activity
when comparing actual output to
parity.
Economic parity will happen

when a minority group’s level of
business activity is proportional
to that group’s representation in
the U.S. adult population.
According to the Minority

Business Development Agency,
minority-owned businesses em-

ploy about 7.2 million people
nationwide and gross about $1.4
trillion each year.
However, if they were on par

with the minority population,
these businesses could employ
about 20.4 million people and
gross $4.3 trillion.
MMSDC invited certified

minority-owned businesses to
apply for the Mentor Me pro-
gram, Brentley said. Eight busi-
nesses from various industries
were chosen from 35 applicants
for the inaugural mentorship
event in Dearborn.
Mentor Me will match each

business – many without any
business relationship to Ford –
with a three-person executive
mentor team to evaluate busi-
ness challenges and determine
steps for future success.
The program includes 24 Ford

senior executive mentors from
13 different skill areas, Brentley
said.
Mentorship and access to ex-

ecutive expertise in varying
fields, as offered through Mentor
Me, could help position minority-
owned businesses for great suc-
cess.
“Ford is committed to develop-

ing minority-owned businesses,”
said Hau Thai-Tang, Ford group
vice president of Global Purchas-
ing and MMSDC chairman.
“The Mentor Me program gives

our executives an active role in
supplier development. We be-
lieve this is not only good for
Ford, but good for the communi-
ty as a whole.”

Ford Mentors Suppliers

New Car Tech Can Confuse Vehicle Owners
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2017 CHRYSLER
PACIFICA TOURING

LEASE FOR
$1999 DOWN

MSRP 33,075
$259*

36 MO.
10K

2016 DODGE
JOURNEY R/T FWD

LEASE FOR
$1999 DOWN

MSRP 33,385
$149*

24 MO.
10K

2017 JEEP
COMPASS High Altitude FWD

LEASE FOR
$1999 DOWN

MSRP 26,395
$88*

24 MO.
10K

2016 RAM
1500 SLT Crew Cab Big Horn 4x4 Hemi

LEASE FOR
$1999 DOWN

MSRP 47,620
$139*

24 MO.
10K

Must qualify for Chrysler Employee Advantage discount for all sale prices and lease payments. *Plus tax, title, license, CVR and doc fee and destination charge. **All leases based on 10,000 miles per year. Plus tax, title,
license and doc fee and destination charge. No security deposit required. Must qualify for preferred credit rating, not everyone will qualify. All rebates assigned to dealer. Save even more with military rebate. Sale prices
and lease payments include consumer cash rebate, lease cash, and Chrysler Capital Bonus Cash. Must finance through Chrysler Capital. Not everyone will qualify subject to credit approval. Pictures may not represent
actual vehicles. Must take delivery from dealer inventory by 10/31/2016.

USE YOUR UAW
RETIREES VOUCHER
FOR UP TO $1000

HELLCATS-CHARGERS
& CHALLENGERS

SOLD AT EMP. PRICE or
LOWER

2016 RAM
PROMASTER CITY WAGON

SALE
PRICE

MSRP 25,920

Must qualify for Chrysler Employee Advantage discount for all sale prices and lease payments. *Plus tax, title, license, CVR and doc fee and destination charge. **All leases based on 10,000 miles per year. Plus tax, title,
license and doc fee and destination charge. No security deposit required. Must qualify for preferred credit rating, not everyone will qualify. All rebates assigned to dealer. Save even more with military rebate. Sale prices
and lease payments include consumer cash rebate, lease cash, and Chrysler Capital Bonus Cash. Must finance through Chrysler Capital. Not everyone will qualify subject to credit approval. Pictures may not represent
actual vehicles. Must take delivery from dealer inventory by 10/31/2016.

USE YOUR UAW
RETIREES VOUCHER
FOR UP TO $1000

MMMMIIIIKKKKEEEE RRRRIIIIEEEEHHHHLLLL’’’’SSSS RRRROOOOSSSSEEEEVVVVIIIILLLLLLLLEEEE TTTTRRRRUUUUCCCCKKKK CCCCEEEENNNNTTTTEEEERRRR

$17,394*

2016 RAM
1500 ST CREW CAB 4X4

SALE 
PRICE

MSRP 41,740

$26,997*

2016 RAM
2500 SLT CREW CAB 4X4

SALE 
PRICE

MSRP 50,750

$36,598*

2016 RAM
1500 SPORT CREW CAB 4X4

SALE 
PRICE

MSRP 53,340

$33,444*

INCLUDES
RETURNING 

LESSEE

colorful walls and toys on desks,
to beanbag chairs and even a
slide leading into a ball pit, every
corner of the dealership allowed
families the opportunity to dis-
cover something unexpected. In
all, 12 families visited the dealer-
ship that day.
With their experience nearing

the end, each family was given a
hands-on walk-around of the new
2017 Chrysler Pacifica.
“Kids today are influencing

their parents' purchasing deci-
sions more than ever, from the
clothes they buy, to the music
they download, to even the cars
they buy,” said Tim Kuniskis,
head of Passenger Car Brands –
Dodge, SRT, Chrysler and FIAT,
FCA – North America.
“And kids love minivans. So we

thought, why not let children,
the ones who are informing
those major family purchases
and for whom the Chrysler Paci-
fica is specifically built, take over
a real FCA dealership for one day
to show moms and dads why the
all-new 2017 Chrysler Pacifica is
the best vehicle for their family.”
The hidden camera stunt

kicked off a six-week-long digital
and social campaign supported
by experiential activations with
the PacifiKids for the new 2017
Chrysler Pacifica, Morgan said.
Consumers in Dallas, Los An-

geles and New York can fill out a
“Permission Slip” (entry form),
which will make one family from
each market eligible for a one-
day “Field Trip” to videotape
their experiences with the mini-

van and ultimately give them the
chance to win a new 2017
Chrysler Pacifica. Entry for the
ultimate family “Field Trip” ends
Oct. 17, 2016.
The three videos captured dur-

ing the winning families’ ultimate
“Field Trip” will be posted on
www.thePacifiKids.com on Nov.
12, Morgan said. Consumers
around the country can then
vote for the family they think had
the best field trip. The family
with the most votes will win a
2017 Chrysler Pacifica.
Additionally, consumers na-

tionwide who voted for any of
the three “Field Trip” videos will
have a chance to win a new 2017
Chrysler Pacifica of their own,
Morgan said. One voter, random-
ly selected from all people who
cast a vote for any of the “Field
Trip” videos, will be awarded the
new 2017 Chrysler Pacifica. The
winning family and the one voter
will be announced the week of
Nov. 21.
Consumers across 10 markets

(Atlanta, Chicago, Cleveland, Dal-
las, District of Columbia, Los An-
geles, Minneapolis, New York,
Phoenix and San Francisco) can
also submit “Permission Slips”
for a week-long “Extended Test
Drive” in the 2017 Chrysler Paci-
fica, Morgan said.
Twenty-one families (two from

each market except for Dallas,
which will include three families)
will be chosen for an “Extended
Test Drive.” To enter, those inter-
ested should visit www.thePaci-
fiKids.com. Entry for the one-
week “Extended Test Drive” ends
Oct. 26.

Chrysler Tags Kids to Sell
New Pacifica to Families

Kids say the darndest things, and can be good salespeople.

CONTINUED FROM PAGE 1

DETROIT (AP) – In his Hunting-
ton Woods attic, cluttered with
drums, keyboards and a ’70s
photo of Elvis in Detroit, singer-
songwriter Stewart Francke
strummed his Wallace Detroit
Guitar made with reclaimed
wood from the Packard Automo-
tive Plant.
“It’s a beautiful guitar. It makes

you feel good to hold it. It makes
you feel good to play it,” says
Francke, 58, who’s recorded with
Bruce Springsteen, toured with
Bob Seger and opened with the
guitar for Joan Jett at this year’s
Arts, Beats and Eats festival. “I’ve
got 25 guitars, but this one is the
one that I play the most live, and
it sounds probably the cleanest.”

The Detroit News reported that
Francke is among 70 local and
national musicians who own one
of Mark Wallace’s original gui-
tars. Wallace, the CEO of the De-
troit RiverFront Conservancy
and a musician who plays the
guitar, drums, violin and fiddle
(which he played for 10 years
with the Ypsilanti bluegrass band
Black Jake & the Carnies), start-
ed making guitars on a whim.
While touring a reclaimed

wood warehouse in Detroit, he
saw a counter-top designated for
Great Lakes Coffee in Midtown.
“I was looking at the side of it,

and I realized it was about the

same width as my electric gui-
tar,” he says. “Just daydreaming,
I thought, ‘it would be really cool
to have a guitar made out of that
type of wood.’”
He contacted a friend, a Uni-

versity of Michigan architecture
professor who worked with CNC
technology that could cut wood
into different shapes. After some
research, he accepted the chal-
lenge to create an electric guitar
out of reclaimed wood with his
computer-driven router.
“I assumed I was going to make

two guitars, and one of them
would fall apart and maybe one
of them would be cool,” Wallace
said. “That was as far as my aspi-
ration went.”
Then in 2013, after friends saw

his prototype, he applied for –
and won – an $8,000 Knights Arts
Challenge grant that enabled him
to turn his whimsical idea into a
business.
Wallace, 39, has crafted guitars

with wood from the David Whit-
ney Building, Saint Andrews Hall,
Cadillac stamping plant and old
Detroit homes. His next batch
will be assembled with maple
from the former Detroit firehouse
– now being converted into a ho-
tel – across from Cobo Center. He
also uses pine, ash and ma-
hogany collected by the Archi-
tectural Salvage Warehouse.

Packard Auto Plant Tunes In
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#42333 #21552#44296

475 SUMMIT DRIVE • 248-292-2502 • 5825 HIGHLAND RD. (M59) • WATERFORD

CALL
BRUCE LITVIN
– 24/7 & 365 –

40 YEARS
OF QUALITY SERVICE

CELL # 1-586-405-5175
blitvin@lunghamer.com

1-888-665-5438

OOCCTTOOBBEERR
IISS OOFFFF TTOO
SSUUCCHH AA FFAASSTT

SSTTAARRTT
IITT MMUUSSTT BBEE
BBEECCAAUUSSEE OOFF TTHHEE
LLOOWW,, LLOOWW
LLEEAASSEE PPRROOGGRRAAMMSS,,

PPLLEEAASSEE DDOONN’’TT MMIISSSS OOUUTT OONN
SSOOMMEE OOFF TTHHEE BBEESSTT PPRRIICCEESS OOFF YYEEAARR

Please call with the vehicle you desire 
and you will be delighted with the payment.

VYLETEL

•*All lease/purchase examples are +gured with GM employee pricing. lease conquest rebate quali+es to customers who have a non GM lease in household set to expire within 365 days of new lease/
purchase delivery date. *Buick/GMC lease loyalty rebate applies to customers who have a current Buick/GMC lease in house hold. IVC certi+catesmay apply to lease/ purchase examples and are good
while dealer supply last. Expires 10/31/16

VISIT OURWEBSITE TO SEARCH FORMORE VEHICLE SELECTIONS ATWWW.VYLETEL.NET

40755 Van Dyke • Sterling Heights •586.977.2800
WWW.VYLETEL.NET SALES: Sun CLOSED; M, TH 8:30am-9pm; T, W, F 8:30am-6pm; SAT 10am-3pm

SERVICE: Sun CLOSED; M, TH 7am-8pm; T, W, F 7am-6pm; Sat 8am-1pm

ALL NEW 2017
BUICK ENCLAVE
FWD • CONVENIENCE

WOW! TOO LOW
Stock #5206-17 • Deal #62606

GM pricing plus tax, title lic. & doc fees.
Must qualify for Buick/GMC rebate
of lease conquest for lowest price.
NO SECURITY DEPOSIT REQUIRED!

24 MONTH/
10K PER YEAR

LEASE
FOR ONLY

ATTENTION: Lease conquest Buick/GMC loyalty customers.
RECEIVE
$1500 Rebate!

$209*
$1,856 DUE AT SIGNING

UP TO 20% OFF MSRP ON SELECT VEHICLES*

Stk. #4858-16 • Deal# 60590
GM pricing plus tax, title lic. & doc fees.

GM pricing must have Non GM in household
set to expire 365 days from delivery.

ALL NEW 2016 BUICK CASCADA
PREMIUM • 1SP

SUMMER FUN! ALL NEW BUICK CONVERTIBLE

2016 GMC

SAVANA
2500 WORK VAN • HD

Stock #9001-16
GM pricing plus tax, title, lic.& doc fees.

$24,995*
WAS
$33,185 ••• SAVE BIG! •••

39 MONTH/
10K PER YEAR

LEASE
SPECIAL

$289*
$1,817 DUE AT SIGNING

ALL NEW 2016
BUICK ENCORE

FWD

Stock #5214-16 • Deal #62599
GM pricing plus tax, title lic. & doc fees.
Must qualify for Buick/GMC lease loyalty.
NO SECURITY DEPOSIT REQUIRED!

24 MONTH/
10K PER YEAR

LEASE
FOR ONLY

$127*
$1,643 DUE AT SIGNING

ALL NEW 2017
BUICK ENVISION

FWD • ESSENCE

Stock #5203-17 • Deal #63678
GM pricing plus tax, title lic. & doc fees.

GM lease figured with lease conquest rebate.
NO SECURITY DEPOSIT REQUIRED!

36 MONTH/
10K PER YEAR

LEASE
FOR ONLY

$295*
$1,681 DUE AT SIGNING

NO SECURITY DEPOSIT REQUIRED!

2017 GMC

TERRAIN
FWD • SLE-1

Stock #9490-17 • Deal #63132
$1648 total due at signing.

GM pricing plus tax, title, lic. & doc fees.
Must have non-GM in household

to expire within 365 days.
NO SECURITY DEPOSIT REQUIRED!

$129*24
MONTH
LEASE

FOR ONLY

10K PER YEAR

ALL NEW 2016
BUICK REGAL

FWD • PREMIUM II GROUP

Stock #5046 • Deal #62596
GM pricing plus tax, title lic. & doc fees.
Lease figured with lease conquest rebate.

GM pricing must have Non GM in household
set to expire 365 days from delivery.
NO SECURITY DEPOSIT REQUIRED!

24 MONTH/
10K PER YR
LEASE

FOR ONLY
DEMO
SPECIAL

$179*
$1,835 DUE AT SIGNING

2016 GMC

SIERRA
1500 • 4WD • DOUBLE CAB • SLE

Stock #9203-16 • Deal #62603
$1881 total due at signing.

GM pricing plus tax, title, lic. & doc fees.
Must qualify for GMC/Buick lease loyalty

or lease conquest.
NO SECURITY DEPOSIT REQUIRED!

$219*
LOADED!

36
MONTH
LEASE

FOR ONLY

10K PER YEAR

2016 GMC

YUKON
4WD • SLE

Stock #9558-16 • Deal #63677
$1801 total due at signing.

GM pricing plus tax, title & lic.
Must qualify for GMC/Buick lease loyalty

or lease conquest.
NO SECURITY DEPOSIT REQUIRED!

$349*36
MONTH*
LEASE

FOR ONLY

10K PER YEAR
“YES, IT’S TRUE”

ALL NEW 2017 GMC

ACADIA
LIMITED • FWD

Stock #9459-17 • Deal #63680
$2943 total due at signing.

GM pricing plus tax, title, lic. & doc fees.
Must have GMC/Buick lease loyalty rebate.
NO SECURITY DEPOSIT REQUIRED

$335*
LOADED! W/OPTIONS:

CHROME WHEES, COOLED SEATS,
DUAL MOON ROOF, 7 PASSENAGER

36
MONTH
LEASE

FOR ONLY

10K PER YEAR

*Pictures may not represent actual sale vehicle. All applicable incentives including bonus tags, competitive lease, lease conquest and/or lease loyalty offers have been deducted
from Sale Prices/Payments and are subject to change by the manufacturer without notice and are plus title, tax, plate and CVR fees and were valid at time of printing. GM
employee discount required except where noted. Leases are 10,000 miles per year. Disposition fee may be required at lease turn in. $2500 minimum trade-in guarantee is for 2004 or newer vehicles with 150,000 miles
or less in drivable condition. No branded titles. Certain restrictions apply, see dealer for complete details on all incentives/offers. Sale ends 10/31/2016@9:00PM.

2016MALIBU “LT”
• Chevrolet Complete Care INCLUDED!

• 1.5L Turbo DOHC Engine! • 17” Alloy Wheels!
• OnStar w/4G LTE w/built-in Wi-Fi hotspot!

• 7” Color Touch Screen MyLink Radio!
• 8 Way Power Driver’s Seat!
• Ambient Interior Lighting!

• Rear Vision Camera!
Stock#G30570

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

2017CRUZE “LT”
• Chevrolet Complete Care INCLUDED!

• 1.4L Turbo DOHC Engine! • Automatic Transmission!
• OnStar w/4G LTE w/built-inWi-Fi hotspot! • Rear Vision Camera!

• 7” Color Touch Screen MyLink Radio!
• Remote Keyless Entry!
• Bluetooth for Phone!

Stock#2H1142

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

We Will be Making a Donation to the American Cancer Society for EVERY New Chevy Sold in October!*

2016TRAVERSE “LS”
• Chevrolet Complete Care INCLUDED!

• 3.6L SIDI V6 Engine! • Remote Keyless Entry! • Rear Vision Camera!
• OnStar with 4G LTE with built-in Wi-Fi hotspot!

• Outside Power Adjustable Mirrors!
• 6.5” Color Touch Screen Radio!

• 8 Passenger Seating!
Stock#H31420

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

2017EQUINOX “LS”
• Chevrolet Complete Care INCLUDED!

• 2.4L DOHC Engine! • Rear Vision Camera!
• 7” Color Touch Screen MyLink Radio! • Bluetooth for Phone!

• OnStar with 4G LTE with built-in Wi-Fi hotspot!
• Remote Keyless Entry!

• Aluminum Wheels!
Stock#H31098

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

24 MONTH LEASE:
Was $28,405 Sale Price $19,119*

$96*
$999DOWN

36 MONTH LEASE:
Was $26,850 Sale Price $21,499*

Was $32,195 Sale Price $23,890*
Was $22,325 Sale Price $17,343*

24 MONTH LEASE:

$164*
$999DOWN

24 MONTH LEASE:

ALL NEW

$139*
$999DOWN

$149*
$999DOWN

BEIJING (AP) – China’s auto
sales accelerated in September,
propelled by surging demand for
SUVs and lower-priced Chinese
brands, an industry group re-
ported last week.
Sales of cars, minivans and

SUVs in the biggest market by
number of units sold rose 28.9
percent over a year earlier to 2.3
million, up from August’s 26.3
percent growth, according to the
China Association of Automobile
Manufacturers.
Total vehicle sales including

trucks and buses rose 26.1 per-
cent to 2.6 million.
Chinese auto demand plunged

last year, jolting global brands
that look to this country to drive
revenue growth. The market re-
bounded after a sales tax cut but
analysts expect growth to drop
back to single digits when that
cut expires at the end of the year.
Sales of SUVs, seen as a safe

family vehicle on China’s rough
roads, soared 54.2 percent to
879,000 units, according to
CAAM.
Chinese brands grew faster

than the market, clawing back
more market share from bigger,

richer global rivals on strong de-
mand for lower-priced sedans
and SUVs.
Sales by Chinese automakers

rose 39.1 percent to 975,000 vehi-
cles. Their market share grew by
2.4 percentage points over the
previous month to 42.7 percent.
• General Motors Co. said

sales of GM-brand vehicles by
the company and its Chinese
partners incrreased 16 percent
to 343,773. Total sales for the
first nine months of the year rose
9 percent from the same period
of 2015 to 2.7 million. GM said
sales by its Cadillac luxury unit
rose 63 percent to 12,539 units.
• Nissan Motor Co., the most

popular Japanese brand in Chi-
na, said sales were up 26.3 per-
cent to 123,600 vehicles. Year-to-
date sales increased 8.2 percent
to 1.3 million.
• Ford Motor Co. said sales

jumped 24 percent to 109,277
units. Year-to-date sales were up
11 percent to 879,559.
• Toyota Motor Co. said sales

increased 11.2 percent to 104,200
vehicles. Sales for the first nine
months were up by a similar
margin at 890,000.

SUVs Boost Chinese Car Sales

DETROIT (AP) – The Ford Mo-
tor Company Fund is opening a
second resource center in De-
troit to help increase educational
opportunities for students who
live in the city.
The Ford Resource and En-

gagement Center is expected to
open early next year in the
Fisher Magnet Upper Academy
school on the city’s east side.
The Ford Resource and En-

gagement Center also will in-
crease access to services for
people living in the neighbor-
hood.
Officials say the $5 million in-

vestment will be over a period of
five years.
The fund is the philanthropic

arm of Ford Motor Co.
The center will be managed by

the Detroit Public Schools Foun-
dation and is modeled after a
similar center that opened three
years ago in the southwest area
of Detroit.
Ford Motor Company Fund

president Jim Vella says that
while the greater Detroit region
is making strides, more still
needs to be done to help im-
prove city neighborhoods
around Detroit itself.

Ford Helps City Students
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Free shuttle service to home, office or shopping.

buff whelan chevrolet
WHERE THE DEALS MAKE THE DIFFERENCE, EVERY DAY SINCE 1970!

Van Dyke • South of 18 Mile • Sterling Heights
Jeff Caul

586-274-0396
PEP QUOTES BY PHONE OR EMAIL: JEFF CAUL AT JCAUL@BUFFWHELAN.COM

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!
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*See dealer for details. All Rebates/Incentives have been deducted from sale price/payment and are subject to change by
manufacturer without notice. GM Employee discount required unless otherwise noted. The Silverado lease includes Lease
Loyalty. The Equinox and Malibu leases assumes that you qualify for Lease Conquest. The Equinox lease assumes you qualify for Chevy Lease Loyalty or Lease
Conquest . To qualify for Lease Conquest you must have a NON-GM Lease in the household that terminates within 365 days. All lease payments are based on 10,000
miles per year. 1st payment, tax, title and plate fee due at signing on all leases unless otherwise noted. All deals expire 10/31/16.
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METRO PKWY.

18 MILE RD.

SINCE
1989

2017 EQUINOXLT

7” Touch Screen, OnStar/XM Satellite Radio
MYLink Touch Screen Radio, Remote Keyless Entry

Rear Vision Camera, Alum. Wheels & More…

24 Month Lease/10,000 Miles

NO SECURITY DEPOSIT REQUIRED

2016MALIBU 1LT

7” Touch Screen Radio, Remote Start,
Wireless Charging, Power Locks, Power Windows,

Power Mirrors, Bluetooth, Onstar, XM Radio & More…

36 Month Lease/10,000 Miles

NO SECURITY DEPOSIT REQUIRED

2016 SILVERADO 1LT
DOUBLE CAB
ALLSTAR PKG

4X4

NO SECURITY
DEPOSIT
REQUIRED

$168*+Tax with$0 Down

NO SECURITY
DEPOSIT
REQUIRED

$155*+Tax with$0 Down

ALL STAR EDITION, Power Window & Locks
7” Touch Screen Radio, Trailer Tow, Remote Start

Alum. Wheels, Back Up Camera & More…

24 Month Lease/10,000 Miles

NO SECURITY DEPOSIT REQUIRED

$218*+Tax with$0 Down

NO SECURITY
DEPOSIT
REQUIRED
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OVER 1,000
New Chevrolets in Stock!

WE GUARANTEE THEWE GUARANTEE THE
LOWEST PRICES OR IT’S FREELOWEST PRICES OR IT’S FREE☺☺

586-274-0396

buff whelan
chevrolet

CONVENIENT HOURS: MON. & THURS. 8:30AM-9PM / TUES., WED. & FRI. 8:30AM-6:30PM /

Fall into a
GREAT DEAL at

by TOM KRISHER
AP Auto Writer

DETROIT (AP) – The federal
government has accused a small
air bag parts maker of
stonewalling an investigation in-
to a fatal car crash, and threat-
ened a large fine over the lack of
cooperation.
The National Highway Traffic

Safety Administration said ARC
Automotive Inc. of Knoxville,
Tenn., has missed deadlines and
failed to report crash informa-
tion and test results as required
by law. The allegations are con-
tained in documents made avail-
able on the agency’s website on
Oct. 11.
The failures “raise serious

questions regarding the quality
and integrity of ARC’s air bag in-
flators,” the agency wrote in an
Oct. 4 letter to the company.
Email and telephone messages

left for ARC were not immediate-
ly returned.
NHTSA began asking for de-

tailed information in August after
an ARC air bag inflator ruptured
and killed a woman in Newfound-
land, Canada. Asmany as 8million
ARC inflators are under scrutiny.
The investigation is separate from
one that resulted in the recall of 69
million inflators in the U.S. made
by Takata Corp. of Japan.
Authorities say the Canadian

woman was killed July 8 when
the ARC inflator ruptured and
sent metal shrapnel into the pas-
senger compartment of a 2009
Hyundai Elantra she was driving.
Without the shrapnel injuries,
she likely would have survived
the low-speed crash, Canadian
officials said. Now, U.S. and Cana-
dian investigators are trying to
figure out what caused the infla-
tor to blow apart.

With multiple deaths already
confirmed from inflators made
by Takata, the death involving a
different inflator raised ques-
tions about the safety of air bags,
which rely on explosions to fill
bags that protect people in
crashes. It also brought new
urgency to a probe opened last
year by NHTSA after an Ohio
woman was injured by an ARC in-
flator.
NHTSA has said it wants to de-

termine the entire population of
ARC inflators in the U.S., which it
estimates at 8 million mainly in
older vehicles made by General
Motors, Fiat Chrysler, Hyundai
and Kia. About 2.6 million of
the parts were sold to General
Motors.
In the Oct. 4 letter, NHTSA ac-

cused ARC of missing multiple
deadlines to provide data and
test results showing inflator fail-
ures, failing to report a recall
done by Toyota due to an ARC in-
flator defect, and failure to com-
ply with directives from the
agency.
ARC has questioned whether it

needs to give NHTSA the infor-
mation and that it has failed to
provide documents in a readable
format and has “appeared non-
chalant” in developing a plan to
test the inflators, the letter said.
“Instead of noting the serious

nature of these incidents
earlier this year and committing
to work with NHTSA to
determine the appropriate range
of issues at hand, ARC’s counsel
stated that they had no
obligation to provide such
information and chastised
agency staff for indicating other-
wise,” said the letter from
Michael Brown, acting director of
NHTSA’s Office of Defects Investi-
gation.

Feds Crack Down on Another
Air Bag Auto Supplier
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*Tax, title, license and dealer fees extra. No security deposit required. Excess mileage charge of $.25 per mile over 30,000 miles. Lessee pays
for excess wear and tear charges and a disposition fee of $595.00. All applicable rebates to dealer. Photo may not represent actual vehicle.
MRSP’s: CT6 $61,390,ATS $38,240, CTS $48,555, XTS Sedan $46,290, XT5 Crossover $45,890. See dealer for details. Take delivery by 10/31/2016.

Prestige Cadillac
2990 VanDyke Ave.
Warren,MI 48093
PrestigeCadillac.com

Sales - 586.782.4137
Mon.& Thurs. 8:30-8
Tues.,Wed., & Fri 8:30-6,
Sat. 10-4

Service
586.782.4173
Mon. - Fri. 7:30-6
Sat. 9-2

GRAND RE-OPENING CELEBRATION!
Prestige Tech Center Cadillac
LowMileage lease for well-qualified GMFamily lessee

Convenient Sales
& Service Hours
Open Monday
thru Saturday

$439
/MONTH

Courtesy
Transportation
Shuttle to
& from o1ice

$259
/MONTH

Complimentary
CarWash
Most cars
& light trucks

$399
/MONTH

Quality Service
You Can
Count On!
State of the Art
Diagnostic
Equipment

$479
/MONTH

New &
Pre-Owned
Service & Parts
Concierge ALL UNDER
ONE ROOF!

$359
/MONTH

Tech Center Cadillac

THE NEWCT6 AND THE NEW XT5 ARE AVAILABLE!
ATS 2016
2.0 SEDAN
STANDARD COLLECTION
Ultra Lowmileage
Lease for
well qualified
GM employees

XT5 2017
CROSSOVER
LUXURY COLLECTION
Ultra Lowmileage
Lease for
well qualified
GM employees

CTS 2016
STANDARD COLLECTION
Ultra Lowmileage
Lease for
well qualified
GM employees

XTS 2016
SEDAN
STANDARD COLLECTION
Ultra Lowmileage
Lease for
well qualified
GM employees

CT6 2016
3.6 L AWD LUXURY COLLECTION
Ultra Lowmileage
Lease for
well qualified
GM employees

EMPLOYEE
PRICING

EMPLOYEE
PRICING

EMPLOYEE
PRICING

EMPLOYEE
PRICING

EMPLOYEE
PRICING

24 MONTH/10K PER YEAR
$2,759 DUE AT SIGNING AFTER ALL OFFERS

39 MONTH/10K PER YEAR
$3,669 DUE AT SIGNING AFTER ALL OFFERS

39 MONTH/10K PER YEAR
$4,449 DUE AT SIGNING AFTER ALL OFFERS

39 MONTH/10K PER YEAR
$4,239 DUE AT SIGNING AFTER ALL OFFERS

39 MONTH/10K PER YEAR
$3,519 DUE AT SIGNING AFTER ALL OFFERS

TAKE ADVANTAGE OFTHIS EXCEPTIONAL OFFER

10% OFF
Notvalid with any other o1er. Expires 10-31-16

CERTIFIED SERVICE

SAVE UPTO $125
OFFANYMAJOR SERVICE

Visionaire Autoportrait is a Cadillac service for the arts.

Cadillac and Visionaire un-
veiled on Oct. 12 the newest ex-
hibit at Cadillac House, “AUTO-
PORTRAIT.”
The exhibit features a welding

robot, similar to the robots
found on the assembly lines
building Cadillac vehicles, coded
to be a human-like artist, said
GM spokesman Eneuri Acosta.
Any Cadillac House guest will

be able to have their portrait
sketched by robotic artist
ADA0002.
The robot – named after the

self-described “poetical scientist,
analyst and metaphysician” Ada
Lovelace (1815-1852), considered
to be the world’s first computer
programmer – is a pioneer of the
relatively new concept of robotic
artistry, Acosta said.
“The exhibit is meant to blur

the line between human and ma-
chine intelligence and examines
potential consequences for the
field of art,” Acosta said.
“With “AUTOPORTRAIT,”

Cadillac and Visionaire explore
the metaphysical lines between
art, artist, value and the digital
dichotomy, while confronting
notions of the intrinsic mean-
ings that may lie behind art-
works created by the hand of a
robot.”

As audiences arrive to exam-
ine ADA’s processes in the
gallery space at Cadillac House,
the Advanced Drawing Automa-
ton (ADA) examines back, select-
ing viewers for whom it creates a
portrait, Acosta said.
Using image processing algo-

rithms, ADA0002 stylistically
synthesizes the image of its sub-
ject, transforming the viewer
from a tangible being into
processed computer data and
back into a unique physical ob-
ject.
This artifact can be taken out

of the gallery context and hung
on the wall at the subject’s
home, Acosta said.
Without the pressure to sell

art, Acosta said the gallery space
at Cadillac House is able to pro-
vide a different perspective, chal-
lenging the conventional gallery
experience enjoyed by most pa-
trons by creating interactive in-
stallation-based art.
“AUTOPORTRAIT” will be live

at Cadillac House, located at 330
Hudson Street in New York City,
from Oct.12 - Nov. 4, Acosta said.
The exhibit is free and open to

the public for viewing and partic-
ipation from 10 a.m. to 7 p.m. on
weekdays and 10 a.m. to 5 p.m.
on weekends.

Cadillac Merges Machines,
Art at Brand’s NYC Site

SPRING HILL, Tenn. (AP) – Gen-
eral Motors said Oct. 11 that it
plans to hire 650 people at its
Tennessee plant ahead of the in-
troduction of a third shift to
boost production of the Cadillac
XT5 and GMC Acadia.
The company said the new

overnight shift is expected to be-
gin in January and that the new
positions will be filled through
the end of the year.
Vehicle production was halted

at the facility for about two
weeks this spring because of
supply chain interruptions
caused by the earthquakes in
Japan.
The Cadillac XT5, a newly re-

designed SUV, is the brand’s
best-selling vehicle with just un-
der 22,000 sold through Septem-
ber.
While that’s slightly below the

sales of the model – the Cadillac
SRX – it replaced at this time last
year, the new version didn’t go
on sale until April.
General Motors announced a

$790 million investment at the
facility in April to build a new
high-efficiency engine and up-
grade vehicle production, creat-
ing nearly 800 jobs. The plant,
located about 30 miles south of
Nashville, employs about 3,300
hourly and salaried employees.
The Spring Hill plant turned

out more than 3.7 million Saturn
cars between 1990 and 2007 be-
fore undergoing an overhaul and
turning to other General Motors
products.
Assembly was idled during the

Great Recession of 2008, but the
company has poured more than
$2 billion into the facility since
2010.

GM Adds 650 to Spring Hill
Plant to Meet XT5 Demand

The 2017 Cadillac XT5 has proven popular with the public.
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SERVICE HOURS: Monday & Thursday 6:30am-9:00pm; Tuesday, Wednesday & Friday 6:30am-6:00pm • Shuttle at 6:30am - Pick-up Both Ways • All Day starting at 6:30am.

$2395
Fluid Level,

Brake & Alignment Check Included.

Open Mondays & Thursdays until 8:30pm

We use Genuine GM Oil & Filter
No additional or hidden charges.
Out the door pricing.

Quick Oil Change EXPRESS
LANELUBE OIL FILTER

Excludes synthetic, Diesel & Med. Duty Trucks.
Most GM cars & trucks. One coupon per customer. Must
present coupon with order. Plus tax. Expires 10-31-16.

Up to 5 qts.

BODY SHOP
586-754-7000

ext 1231

INSURANCE
WRECK AMENDED

WE REPAIR
ALL MAKES
& MODELS

FREE OIL CHANGE

TRANSPORTATION AVAILABLE
During Scheduled Repairs

GM SERVICE CENTER
MICHIGAN’S LARGEST

•SERVICE DEPT. •PARTS •BODY SHOP

866-452-1547
26125 Van Dyke @ 101/2 Mile

Center Line, MI 48015

EDRINKE • FAST • FRIENDLY • DISCOUNTS

VISIT OUR

QUICK LANE

Jim
Pfeifle

jpfeifle@edrinke.com

See us for your GM employee purchases.

1-877-451-7707
26125 VAN DYKE AT 10 1/2 MILE ROAD

Now looking for experienced salespeople to join our team!

2

Dennis
Thacker

dthacker@edrinke.com

Paul
Makowski

pmakowski@edrinke.com

*All applicable rebates including lease loyalty, Chevrolet lease loyalty or lease conquest offers have been deducted from sale price/payment. Traverse, Equinox, Cruze, Trax are 24 month leases. Volt, Malibu, and Silverado are 36
month leases. Camaro is a 39 month lease. Pricing is subject to select model vehicles, while supplies last. Pictures may not represent actual vehicle. Prices subject to change per GM incentives. Prices and payments are in-
clusive of active GM Employee Discount (Unless otherwise stated). Pricing is subject to select model vehicles while supplies last. All leases are 10k miles per year w/ approved S Tier credit w/ $999 due at signing. Prices &
payments are plus tax, title, and plate fees with acquisition fee up front. Disposition Fee may be required at vehicle turn in. Refundable security deposit required on certain vehicles –to be determined by lender. **$3500 trade-in is valid on 2003 or newer vehicles with under
115k miles in drivable condition, no branded titles, less reconditioning determined by appraiser. Certain restrictions may apply, see dealer for complete details.** Expiration Date – 10/31/16.

NO DOC FEES
Find Us on
FACEBOOK

Nicole
Dodge

nhuminski@edrinke.com

VISIT OURWEBSITE:
edrinke.com

*All prices and payments include GM rebates. Pictures may not represent actual vehicle. Pricing subject to change per GM incentives. Prices and payments are inclusive of active GM employee discount (unless otherwise stated). All leases are 10,000 miles per year with approved
S Tier credit. Acadia, Terrain, Regal, Verano and Encore are 24 months leases. Yukon and Envision are 36 month leases. Cascada and Lacrosse are 39 month leases. All Vehicles shown are $999 down. Deposition Fee may be required at vehicle turn in. Must have lease loyalty and/or
closing competitive lease. Prices and payments are plus tax, title, plate fee w/ acquisition fee up front, refundable security deposit required on certain vehicles – to be determined by lender. Pricing is subject to select model vehicles- while supplies last. **$3,500 trade in is valid on
2003 or newer vehicles w/ under 115k miles in drivable condition, no branded titles, reconditioning determined by appraiser. Certain restrictions may apply, see dealer for complete details. **Due to advertsing deadlines prices and programs are subject to change.

We’ll give you a $3,500 minimum for your 2003 or newer trade in.
See us for your GM employee purchases.

1-866-452-1300
26125 VAN DYKE AT 10 1/2 MILE ROAD

Now looking for experienced salespeople to join our team!

SHOWROOM HOURS:
MON. & THURS.
8:30AM-9PM

TUES., WED. & FRI.
8:30AM-6PM

VISIT OURWEBSITE: edrinke.com

Stk. #B562841 Stk. #B562841

2016 BUICK ENCORE

PURCHASE
FOR

$19,709*
24
MO.

LEASE FOR

$99*
$999 DOWN

Stk. #B470037 Stk. #B470037

2017 BUICK VERANO

PURCHASE
FOR

$23,229*
39
MO
.

LEASE FOR

$169*
$999 DOWN

1SH SPORT
TOURING

Stk. #B461312 Stk. #B461312

2016 BUICK LACROSSE

PURCHASE
FOR

$27,995*
24
MO.

LEASE FOR

$139*
$999 DOWN

1SH SPORT
TOURING

Stk. #B461787 Stk. #B461787

2016 BUICK CASCADA

PURCHASE
FOR

$31,529*
39
MO
.

LEASE FOR

$269*
$999 DOWN

Stk. #B461086 Stk. #B461086

2016 BUICK REGAL

PURCHASE
FOR

$25,199*
24
MO
.

LEASE FOR

$109*
$999 DOWN

Stk. #TMVQGQ Stk. #TMVQGQ

LEASE FOR

$999 DOWN
24
MONTHS

$234* PURCHASE FOR

$29,729*

2017 GMC ACADIA
SLE-1

LEASE FOR

$1299 DOWN
24
MONTHS

$159* PURCHASE FOR

$33,679*

2016 GMC SIERRA
SLE • DBL. CAB
4WD

Stk. #TKBK0X Stk. #TKBK0X

LEASE FOR

$999 DOWN
24
MONTHS

$118* PURCHASE FOR

$24,099*

2017 GMC TERRAIN
SLE-1

Stk. #G563959 Stk. #G563959

2016 GMC YUKON
SLE • 4WD

PURCHASE FOR
$15,429*

LEASE FOR
24 MONTHS
$59*
$999DOWN

2016

CRUZE

2017

TRAVERSE

PURCHASE FOR
$26,889*

LEASE FOR
24 MONTHS
$159*

$999DOWN

2017

EQUINOX

PURCHASE FOR
$22,989*

LEASE FOR
24 MONTHS
$99*
$999DOWN

2017

CAMARO

2017

LS1LT
TRAX

LS

LT LT
VOLT

Stk. #TPBD79

Stk. #564403

Stk. #570171Stk. #470021

Stk. #470040

Stk. #470021

2017

Stk. #570171Stk. #TPBD79

Stk. #570089

LEASE A LT
36 MONTHS
$259*

$999DOWN

ED RINKE
WE’LL GIVE YOU A $3,500 MINIMUM FOR YOUR 2003 OR NEWER TRADE IN

– NO APPOINTMENTS NECESSARY FOR OIL CHANGES –

NOEMPLOYEE
DISCOUNT
REQUIRED

Stk. #G564047 Stk. #G564047

LEASE FOR

$999 DOWN
36
MONTHS

$329* PURCHASE FOR

$44,869*

PREMIUM II

Stk. #570089Stk. #564403

PURCHASE FOR
$31,592*

LT

PURCHASE FOR
$27,319*

LEASE FOR
39 MONTHS
$299*

$999DOWN

Stk. #470040

SILVERADO2016

1500 • 4WD
LT

DBL
CAB

Stk. #TKSSKG

PURCHASE FOR
$32,819*

LEASE FOR
36 MONTHS
$129*

$999DOWN

Stk. #TKSSKG

MALIBU2016

Stk. #461754

PURCHASE A LS
$22,309*

LEASE A LT
36 MONTHS
$119*

$999DOWN

Stk. #461754

PURCHASE A LS
$18,844*

LEASE A LT
24 MONTHS
$139*

$999DOWN

ED RINKE

SHOWROOM HOURS: MON. & THURS. 8:30AM-9PM / TUES., WED. & FRI. 8:30AM-6PM /

With Each
Major Repair

DETROIT (AP) – A new gather-
ing place is being unveiled along
the Dequindre Cut Greenway in
Detroit, from Gratiot to Mack,
just west of St. Aubin.
The McGregor Fund and the

Detroit RiverFront Conservancy
held a private ceremony Oct. 13
to celebrate the Campbell
Memorial Terrace.
The outdoor performance

space includes features such as
a covered stage.
Those involved say they hope

the terrace becomes a popular
destination for impromptu per-
formances as well as scheduled
events.
The public is invited to the ter-

race Oct. 22 during the Harvest-
fest Detroit celebration.
The terrace is named after

David Campbell, the former pres-
ident of the McGregor Fund.
Campbell, who died in 2014,

also was a founding member of
the conservancy’s board.
The terrace is located at the

base of the Lafayette Street ramp
to the Dequindre Cut, a former
rail line.

Detroit Riverfront
Gains New Stage
At Dequindre Cut

CANBERRA, Australia (AP) –
Ford Motor Co. ended 91 years
of car manufacturing in Australia
Oct. 7, with the last two Aus-
tralian carmakers due to close
their doors next year.
Ford Australia said it built the

world’s last six-cylinder, rear-
wheel-drive Falcon XR6 at its
Broadmeadows plant in Mel-
bourne.
As a result of this action, ap-

proximately 600 employees lost
their jobs, the company said in a
statement to the media.
About 3.5 million Falcons,

once Australians’ most popular
automobile, have been built
since 1960, although few have
been exported.
Perhaps the most famous was

a black 1973 XB GT Ford Falcon
Coupe that became the Intercep-
tor driven by Mel Gibson’s char-
acter in the 1981 movie, “The
Road Warrior.”
The last Falcon will be exhibit-

ed in the Ford Australia museum,
the Australian subsidiary’s chief
executive officer Graeme Whick-
man told reporters outside the
plant.
“Today is an emotional day for

the entire team of Ford Aus-
tralia,” Whickman said. “We are
saying goodbye to some wonder-
ful manufacturing colleagues
who have done a great deal for
Ford in Australia.”
Ford, General Motors Co. and

Toyota Motor Corp. announced
in 2013 that they were quitting
Australia and shedding 6,600
jobs because of high production
costs, distance from potential
export markets and increasing
competition.
Ford will continue to sell and

service imported cars in Aus-
tralia and Australia-based engi-
neers will help develop designs
of vehicles that will be manufac-
tured overseas, the company
said.
Ford will employ 2,000 staff at

Broadmeadows and the Victoria
state towns of Lara and Geelong.
Ford opened its first Australian
production line at Geelong in
1925.
Because of that continuing

presence, Whickman said Ford
will become the largest employ-
er in the Australian automotive
industry when Toyota and Gen-
eral Motors’ subsidiary GM
Holden, end production in 2017.
The V8 Holden Commodore is

currently sold in the North
American market as the Chevro-
let SS.

End of an Era in
Australian Car
Manufacturing
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