
The Historic Vehicle Associa-
tion (HVA) illuminated glass
showcase containing the very
first Camaro built in 1966 lit up
the Woodward Dream Cruise
from Aug. 17 through Aug. 20.

The special exhibition cele-
brated Camaro’s 50th anni-
versary and introduction of the
Camaro model that took place in
Detroit in August 1966, said HVA
spokesman Steve Keyes.

It was located at the grassy tri-
angle on Woodward, just south of
Maple road in Birmingham,
Keyes said.

The first Camaro built is also
being recognized as No. 15 on the
HVA National Historic Vehicle

Register program in partnership
with the U.S. Department of the
Interior, Historic American Engi-
neering Record (HAER) to be
archived in the Library of Con-
gress, Keyes said.

The exhibition is part of an
HVA public heritage program
that was launched on the Nation-
al Mall in Washington, D.C. in
April. The exhibition also has
President Taft’s 1909 white Steam
Car and President Reagan’s 1962
Willys Jeep CJ-6.

The opening ceremony of the
exhibit took place Aug. 17 with
an official “Lighting Ceremony”
at 8:30 p.m., Keyes said. The
Lighting Ceremony celebration

was free and open to the public.
The exhibit was illuminated until
midnight each night through
Aug. 20.

“This first Chevrolet Camaro
launched one of the greatest
rivalries in automotive history
with the Ford Mustang,” said
Mark Gessler, president of the
HVA. “That rivalry is still alive
and well 50 years later and we
are here at the Woodward Dream
Cruise with a public exhibition to
celebrate where it all began.”

The first Camaro built is
owned by 18-year-old Logan Law-
son of Hutchinson, Kan. Logan
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The auto supplier Mobis
opened its technical center in
Plymouth in September of 2015.

The company celebrated that
opening at the newly-opened M-1
Concourse track in Pontiac on
Aug. 15.

“We opened the technical cen-
ter last year,” said Dean Hartford,
sales director for Mobis North
America. “It houses 180 employ-
ees and there’s room for 300. It
has an engineering center as well
as our sales and program man-
agement. We’re a growing busi-
ness.”

In fact, said Mobis North Amer-
ica Manager of Business Develop-
ment Frank Schwartz, the compa-
ny is the sixth biggest auto sup-
plier in the world.

“If you look at the history of
Mobis, 10 years ago the company
would have been seen as a re-
gional supplier in Asia with not
many customers outside of
Hyundai,” Schwartz said. “Our
new R&D center in Plymouth is
part of a big push to expand Mo-
bis globally.”

Jimmy Park, CEO of Mobis
North America, said the compa-
ny’s structure is complicated.

“Hyundai and Kia are our main
customers,” Park said. “Our
biggest customer in North Ameri-
ca is Fiat Chrysler, and they are
our second biggest customers
worldwide. We also have rela-
tionships with OEMs like GM and
VW. Kia owns 17 percent of Mo-
bis and Mobis has an ownership
stake in Hyundai and Hyundai
has an ownership stake in Kia.”

Schwartz said that Mobis has a
number of module plants around
the world. Their facilities include
a chassis plant in Toledo, which
is located right next to the Jeep

plant where the Wrangler is as-
sembled. All the chassis roll right
off Mobis’ line and go straight to
the Wrangler plant.

Hartford added that Mobis
also has a plant on Fort Street in
Detroit that makes chassis mod-
ules for the Jeep Grand Chero-
kee, which is produceed at the
Jefferson Assembly plant.

Schwartz said Mobis also
makes a drum-in-hat park brake
for the Corvette, Camaro, ATS
and CTS.

“We’ve also launched a plant in
Monterey, Mexico,” Hartford
said. “We build electronic com-
ponents and will be expanding
that in the near future.”

Schwartz said that part of the
reason Mobis decided to hold its
celebration at the M-1 Concourse
was to be able to show off just
what the company’s products
can do in a real-world environ-
ment. Additionally, Mobis will be
using the facility to test its prod-
ucts.

“It’s great to be able to come
here instead of having to try to

book time at the Bosch trak or
elsewhere,” Schwartz said. “By
being able to show our products
working on the track, we’re also
able to show engineers from dif-
ferent companies what we can
do. Currently, we have no Ford
business, but you can be sure
that we’ve invited a lot of Ford
people to be here today.”

And, Hartford said, sometimes
it’s just fun to drive around a
race track in sports cars like the
Corvette and the Camaro.

Among the parts made by
Mobis that were on display at the
M-1 Concourse were:

• A cockpit module. This pro-
vides equipment for conven-
ience, driving information, con-
trol systems, and directly pro-
tects the passengers’ safety.
It’s an assembled module unit
designed to combine multiple
parts – including an instrument
panel, a cowl cross bar, an air-
conditioning system and airbags
– into a single package to provide

Mobis Takes Big Strides to Expand Globally

Jimmy Park with a Mobis-made chassis for a Jeep Wrangler.

The first-built (1966) Camaro was featured at the Dream Cruise.

First Camaro Kicked Off Long-Lasting Rivalry with Mustang

Simcoe with the 2017 ZO6 Corvette he drove in the employee parade
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by Jim Stickford

It can be quite interesting to
see what private vehicles auto-
motive design experts own.

And that’s what happened at
the GM’s Design on Woodward
event, held at the corner of 13
Mile and Woodward in Royal Oak
on Aug. 17.

This was the seventh Design
on Woodward event, said its or-
ganizer Carole Sawyer, who
works as a supervisor for Busi-
ness Operations at GM Design.

“This is our seventh year,”

Sawyer said. “I’ve been in charge
since the beginning. About 10 of
us get together every year to put
on this event. Basically, it’s a car
show that features the vehicles
owned by employees at the De-
sign Center. We raise money for
the Boys and Girls Club of Oak-
land County by selling T-shirts.”

The T-shirts cost $10 and
come in three designs, Sawyer
said. Given the fact that they’re
created by Design Center em-
ployees, getting help coming up
with original designs every year
hasn’t been a problem, she said.

“We also sell a more expensive
‘garage’ shirt that looks like
something a garage mechanic
might wear,” Sawyer said. “We
sold 650 T-shirts and 100 garage
shirts this year. The money
raised goes to paying for every-
thing at the Design on Woodward
show, from the tables to the tents
and music entertainment.”

They also pay “rent” to Beau-
mont Hospital, Sawyer said, for
use of the parking lot where the
show is held.

GM ‘Car Guys’ Show Off Special Rides

CONTINUED ON PAGE 3
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Cadillac’s Escala concept car

Despite the impression given
in the mainstream media, the
Woodward Dream Cruise isn’t
the only major event for automo-
tive enthusiasts that took place
last week.

Cadillac took the opportunity
to debut its new concept car –
the Escala – at the Pebble Beach
Concours d’Elegance in Califor-
nia on Aug. 18.

The Escala Concept is the next
evolution of Cadillac design, said
GM spokesman Donny Nordlicht.
There have been a number of pri-
vate showings of the vehicle, but
the public debut of the Escala
was at the annual Pebble Beach
event.

The Escala Concept shows the
design and technical ideas driv-
ing the next phase of Cadillac’s
ongoing expansion, Nordlicht
said.

“Escala is a concept with two
clear objectives,” said Johan de
Nysschen, president of Global
Cadillac. “First, Escala is a state-

ment of intent for the next itera-
tion of the Cadillac design lan-
guage, and also technical con-
cepts in development for future
Cadillac models. Secondly, Es-
cala builds Cadillac’s aspira-
tional character, signaling the
brand’s return to the pinnacle of
premium.”

Cadillac has released a new
slate of models with expressive
design and exhilarating perform-
ance, de Nysschen said. The
brand’s cars are taking Cadillac
into a new chapter of its storied
114-year history.

“Escala is a concept car, but
one based upon the unrelenting
rise of our product substance,”
de Nysschen said. “Depending on
the development of the market
segment for large luxury sedans,
Escala is a potential addition to
our existing product plan.”

Escala – Spanish for “scale”– is
a concept for a larger, more elite

de Nysschen: ‘Escala Intent
For Next Cadillac Iteration’
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DETROIT (AP) – With all the at-
tention paid to Tesla Motors’ Au-
topilot system, you’d think the
company was the only one mak-
ing cars that can almost drive
themselves. But many automak-
ers have rolled out cars that do
what Teslas do.

The difference: Tesla debuted
Autopilot, a suite of semi-autono-
mous driving features, with a
swagger, while others tread more
carefully.

Tesla’s Autopilot allows the car
to maintain a set speed, brake
automatically and stay centered
in its lane. Most luxury vehicles _
and even some mainstream ones
like the Honda Civic – can do the
same. When Tesla upped the
ante by offering automatic lane-
changing, Mercedes-Benz quickly
matched that.

“I don’t think Tesla is way
ahead in terms of the technology.
They view themselves as a tech-
nology company, so they’re going
to push it,” said Adrian Lund,
president of the Insurance Insti-
tute for Highway Safety, an insur-
er-funded group.

Pushing it is important. Auto-
makers are feeling pressure to
make sure tech companies like
Google and Apple don’t leapfrog
them with driverless cars of their
own.

They also see dollar signs:
Ford CEO Mark Fields says car
companies currently make $2.3
trillion in revenue each year. The
global transportation business,
including buses and car sharing,
is worth $5.4 trillion per year.
Carmakers that develop autono-
mous taxis or ride-sharing servic-
es could get a big slice of that
pie.

But if they aren’t cautious
enough, and driverless cars are
deemed unsafe by consumers or
regulators, a potentially life-sav-
ing technology might not make it
to market. Critics have accused
Tesla of pushing too far too fast
following a crash in Florida that
killed the driver of a Model S with
Autopilot engaged.

Mercedes-Benz recently pulled
an ad, titled, “The Future,” after
Consumer Reports complained it
implied that the 2017 E-Class
sedan is capable of self-driving.
The fine print for the ad says the
car can’t drive itself, but Mer-
cedes said it didn’t want to con-
fuse drivers.

General Motors delayed the in-
troduction of its Tesla-like Super
Cruise system because of safety
concerns.

“They don’t deploy it because
they know that things can fail,”
said Raj Rajkumar, a computer
engineering professor at
Carnegie Mellon University who
leads its autonomous vehicle re-
search.

Automakers have been slowly
adding driver-assist features to
their vehicles for years in an ef-
fort to make occupants safer and
meet U.S. and European govern-
ment mandates. Mercedes intro-
duced adaptive cruise control,
which automatically maintains a
distance from cars in front, in
1999, four years before Tesla was
founded. Ford introduced auto-
matic parallel parking in 2009, six
years before Tesla did.

The push toward autonomy in-
tensified in 2011 when Google an-
nounced plans to develop fully
self-driving cars by 2020.

A recent study by Boston Con-
sulting Group predicts that 12
percent of the 111 million vehi-
cles sold worldwide in 2025 – or
around 13 million vehicles – will
be partially autonomous, up
from less than 5 percent current-
ly. It expects 1 percent of all vehi-
cles sold – or around 1.1 million –
to be fully driverless.

For the most part, traditional
automakers modestly tout semi-
autonomous driving features as
safety options. They don’t claim,
as Musk does, that the cars can
driver better than humans. An ad
for the Infiniti Q50 sedan, for ex-
ample, shows a driver thinking
about projects and deadlines as
his car looks out for hazards.

“Its instinct to protect leaves

you free to drive,” says the narra-
tor.

Lund said traditional automak-
ers also tend to make it more dif-
ficult – and expensive – to get
semi-autonomous functions than
Tesla does.

Tesla’s Autopilot comes as a
separate $2,500 software update
on the Model S sedan, which
starts at $66,000. Mercedes
charges $11,250 for a package of
semi-autonomous features on the
2017 E-Class that also includes
keyless entry, satellite radio and
cabin air filtration. The E-Class
starts at $52,150.

Consumers must also play a
name game when hunting for ad-
vanced driving features. Volvo’s
semi-autonomous system is
called “Pilot Assist,” while

BMW’s is “Driving Assistant Plus”
and Subaru’s is “EyeSight.”

“When people go shopping,
they don’t even know what to ask
for,” Lund says.

Making semi-autonomous fea-
tures standard and using fewer
trade names would help, he says.
He also wants automakers to
share more data about how the
systems work.

Consumers Reports has called
for Tesla to drop the Autopilot
name and to do more to ensure
drivers remain engaged while the
system is in use. But Musk says
Tesla is sticking by Autopilot –
the name and the technology.

“When used correctly, it is al-
ready significantly safer than a
person driving by themselves,”
Musk wrote in a recent blog post.
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found the car online in Oklahoma
when he was in the seventh
grade.

Logan’s father inspected the
car and completed the purchase.
Over the next five years, Logan
and his father completed exten-
sive research on this and the 51
other pilot prototypes and re-
turned the Camaro to its launch
day debut specifications.

From 1966 to 2011, the car
passed through several owners
and dealerships with the distinc-
tion of being a very early Ca-
maro, possibly even the first,
Keyes said. It was built up as a
drag racer before Logan pur-
chased the car.

Author Phillip Borris helped
confirm the pilot production
build records. Researcher Jamie
Schwartz contacted the families
of the prior owners to fill in the
history.

The first Camaro built, VIN

123377N100001, was completed
at the GM Assembly Plant in Nor-
wood, Ohio, on May 21, 1966,
Keyes said. It was the first of 52
pilot prototypes produced, 49 at
Norwood and three more pro-
duced in Los Angeles.

The car is a base model with
the 140-hp, 230-cubic-inch inline
6-cylinder engine. The seat belts,
wheel covers and whitewall tires
were the options present on the
first Camaro built. Base price for
the new Camaro at the time:
$2,466.

Keyes said Ford spent years
teasing the public with show cars
and concepts that hinted at the
anticipated Mustang.

GM, Keyes said, by contrast,
revealed nothing about the Ca-
maro until the car’s name an-
nouncement on June 9, 1966,
which meant “comrade or pal,”
according to General Motors.
The formal Detroit launch of the
Camaro took place in August
1966.

Dealers had cars on the show-
room floor within a month of the
debut.

During the 1960s, General Mo-
tors would often launch a pro-
duction line with the first car
painted gold, Keyes said. This
was probably the case for the
first Camaro built with the order
for special “show paint” in Grana-
da Gold with gold vinyl seats and
gold carpeting. Six generations
of Camaros are proof it was
lucky. In 2016, the color looks
appropriate as GM celebrates Ca-
maro’s golden anniversary.

With more than one million
collector car vehicles insured in
the United States, Keyes said the
Camaro is third in overall popu-
larity. The most popular collec-
tor car is the Chevrolet Corvette
followed by the Ford Mustang.

According to Gessler, “The
Woodward Dream Cruise is one
of the greatest automotive her-
itage events in the world. It’s a
great place to tell the story of the

first Camaro, a model deeply
imbedded in American automo-
tive culture.

With this exhibition, we hope
to build a strong public memory
of how the iconic Camaro model
launched 50 years ago.”

The HVA showcase exhibit of
the first Camaro was presented ,
Keyes said, in cooperation with
the City of Birmingham, GM Her-
itage Center and is part of the
MotorCities National Heritage
Area partnership that inspires
residents and visitors with an ap-
preciation of how the automobile
changed culture.

The documentation of the first
Chevrolet Camaro built as No. 15
on the National Historic Vehicle
Register is organized by the
HVA and underwritten through
the support of Hagerty, Shell
(including their Pennzoil and
Quaker State brands), The NB
Center for American Automotive
Heritage, and Chevrolet, Keyes
said.

First Camaro Was Displayed Under Glass at Dream Cruise

President of Macomb Commu-
nity College, James Jacobs, PhD,
has been recognized by the As-
sociation of Community College
Trustees (ACCT) with their 2016
Central Region Chief Executive
Officer Award.

As one of five recognized with
a regional award, Jacobs will be
under consideration for the na-
tional award in the CEO catego-
ry, said MCC spokeswoman Jean-
nie Nicol.

Jacobs has had a nearly 50-
year career with Macomb Com-
munity College and was appoint-
ed president in July 2008. He
earned his Ph.D. from Princeton
University and specializes in the
areas of workforce skills and
technology, economic develop-
ment, worker retraining and
community college workforce
development. He has announced
he will retire at the conclusion of
his current contract, July 2017,
Nicol said.

“Dr. Jacobs has devoted his ca-
reer to building on the vital role
community colleges play in indi-
vidual lives, in communities and
in our nation,” said James F. Kel-
ly, chair, Macomb Community
College Board of Trustees.
“While he stepped into the presi-
dency of MCC in the throes of
the Great Recession, Dr. Jacobs
was able to build on key educa-
tion and training programs to
help residents re-tool for the
future while heightening the col-
lege’s role and influence locally
and nationally.”

ACCT’s regional awards, Nicol
said, recognize the tremendous
contributions made by commu-
nity colleges and their leaders to
meeting the needs of their com-
munities. In addition to the CEO
category, regional award win-
ners were also announced recog-
nizing outstanding trustees, fac-
ulty members, professional
board staff members and equity
programs. The national awardee
in each category will be an-
nounced during the Annual
ACCT Awards Gala Oct.7 in New
Orleans, at the 47th Annual
ACCT Leadership Congress.

“Identifying and recognizing
outstanding community college
leaders is a highlight of our
year,” said ACCT President and
CEO J. Noah Brown. “The 2016
awardees are among the best
we’ve seen, reflecting our col-
leges’ tireless commitment to
helping students succeed.”

MCC President
Jacobs Receives

ACCT Award
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“But after seven years, this is
the last show we’re holding here
at 13 and Woodward,” Sawyer
said. “Beaumont in a few weeks
will begin redeveloping the prop-
erty and there won’t be room for
a show next year. We’re looking
for a new spot, but that’s in the
future. Right now, we’re really
working on making sure this
show is a success.”

Sawyer said they’ve been lucky
so far with the weather. In seven
years, there’s been no rain dur-
ing the one-day show.

“We even put on the Design on
Woodward show in 2014,”
Sawyer said. “That was two days
after the huge rain that flooded
the Tech Center. We sent out the
word to employees, many of
whom were at home because
their work areas had been flood-
ed, and they came out. And no
rain this year as well.”

But she made that comment at
1:30 p.m. About three hours later,
there was a 15-minute downpour
that hit the area.

“I also want to thank the War-
ren police department for their
help,” Sawyer said. “Every year,
we have a parade where employ-
ees drive their vehicles from the
Tech Center to the show location,
and the Warren police depart-
ment always give us an escort. So
again, I can’t give enough thanks.”

One of the drivers in the pa-
rade was Michael Simcoe, the
new vice president of GM Global
Design. He took over from Ed
Welburn, who retired from the
position last month.

Simcoe drove a 2017 Z06
Corvette in the employee pa-
rade.

“I had to be careful not to drive
too fast,” Simcoe joked, “because
I was right behind Mark Reuss
(GM North America president)
and his classic Corvette. But seri-
ously, I’ve been to this show once
before and I have to say it’s pret-
ty cool to be here and walk
around and see these great
pieces of Detroit steel that show
off GM’s heritage.

“I like to say that I have the
best job in the world. I got to ar-
rive in Detroit during the sum-
mer in time for the Dream Cruise.
My team has been wonderful and
embraced me in my new job.”

“What I think is so great,” said
GM spokeswoman Pam Flores,
“is that this show is put on by De-
sign Center employees. GM does-
n’t fund it. And it gives employ-
ees the chance to show off the
cars they own in a friendly envi-
ronment.

“People talk to their colleagues
all year long about the vehicles
they own and are fixing up. Here,
their colleagues get to see what
they’ve been talking about.”

One of those employees with a
car on display is Nick Greiwe.
He’s a creative designer and is in
charge of Chevy brand strategy.

“I’ve worked at the Tech Cen-
ter for 10 years,” Greiwe said.
“My car is a 1985 Chevy Monte
Carlo Super Sport. I’ve owned it
for four years. It’s completely un-
touched.

“I bought it from its original
owner when it had only 50,000
miles on it. All the parts are origi-
nal. I take it out about a month in
the summer around the Dream
Cruise. It’s a great car.”

For Joseph Nemeck, a wood
model maker at the Design Cen-
ter, his dream car is his 1969
Mercury Cougar Eliminator.

“I bought this car back in
1978,” Nemeck said. “At the time,
gas stations were changing the
kinds of gas they were carrying
and it was becoming difficult to
find stations that sold the premi-
um fuel. So these cars were
cheap to buy then. I paid $1,500
for the car. It’s worth between
$50,000 and $100,000.”

Nemeck said that while he
likes his Cougar Eliminator, the
downside to owning a rare car is
that it becomes difficult to find
parts. So driving it can be a haz-
ard. If there’s a crash, fixing the
vehicle is difficult.

Randy Kutskill is a design
leader at the Design Center. He
brought his 1974 Corvette, which
he’s owned for 33 years.

“When I married my wife Sue,
she knew -- love me, love my car,”
Kutskill said. “But she was a GM
engineer then, and understood.
She’s a teacher now.”

“I’ve come around,” said Sue
Kutskill. “Then he told me getting
rid of the car wasn’t open for de-
bate, but now I like the idea of
owning an investment you don’t
cash out.”

Tom Peters, director of Design
for Chevrolet Performance – Car
Exteriors, was excited about the
show because he was able to de-
but his 1965 Impala SS.

“I’ve owned the car since Feb-
ruary,” Peters said. “I tracked the

vehicle on the Internet for about
a year before I was able to buy it.
Don’t ask me how much money
I’ve spent on it.”

Peters said he already owns
a 1969 Camaro, and that he
bought the Impala because it
was a vehicle that he could
“go with the family to get ice
cream” and was fun to drive at
the same time. A vehicle that
wasn’t a monster muscle car, but
looked great. The Impala fit the
bill.

“I’ve put a lot of work into the

Impala,” Peters said. “I went
through three consoles before
finding the one I chose. I re-
moved the dashboard, repainted
it, rewired it. I did some mechani-
cal work as well. The vehicle was
basically sound, but it did need
work.

“And yes, I drive this car.
I didn’t want a vehicle that looks
good, but is kept on a pedestal, if
you know what I mean. Working
on this really makes me appreci-
ate the talent that goes into a
classic car.”

CONTINUED FROM PAGE 1
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GM ‘Car Guys’ Show Off Special Rides to Fellow Employees

Tom Peters in his 1965 Chevrolet Impala SS

Randy Kutskill with his 1974 CorvetteJoseph Nemeck and his 1969 Mercury Cougar Eliminator

Nick Greiwe and his 1985 Chevy Monte Carlo Super Sport
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Dodge believes the golden age
of performance cars is now.

That made this year’s Wood-
ward Dream Cruise the perfect
time and place to reintroduce the
brand’s two famed, race-bred
nameplates – the new 2017 Chal-
lenger T/A and Charger Daytona.

These muscle cars deliver
even more performance and pre-
cision to the naturally aspirated
Hemi V8 lineup with unique pow-
ertrain induction and exhaust en-
hancements, chassis upgrades
for greater handling and braking,
plus functional performance
styling appointments inside and
out, said Tim Kuniskis , head of
Passenger Cars – Dodge, SRT,
Chrysler and FIAT, FCA – North
America.

The two vehicles were un-
veiled by Kuniskis at the Vinsetta
Garage in Berkley at a special live
broadcast on Aug. 16.

“More than 1.5 million enthusi-
asts are expected to come to
Woodward to celebrate classic
muscle cars this week, so it’s a
perfect opportunity to pay trib-
ute to the Challenger T/A and
Charger Daytona with new spe-
cial editions,” said Kuniskis at
the unveiling.

“We’ll continue to celebrate
the brand’s muscle car perform-
ance heritage with another
special-edition announcement
later this fall.”

Kuniskis said that it was appro-
priate to have the 2017 Dodge
Challenger T/A and the Charger
Daytona the week of the Wood-
ward Dream Cruise because of
the event’s celebration of the
American muscle car.

“We thought, let’s do some-
thing special for these cars,”
Kuniskis said. “To be honest, the
Charger and the Challenger rep-
resent over 40 percent of all mus-

cle cars sold in the U.S. That’s a
big, big accomplishment, but I’m
not sure what that means any-
more. It used to be simple. A
muscle car was either a Mustang,
a Camaro, a Charger or a Chal-
lenger. Enthusiasts would pick
their favorite and from there the
bragging rights would start.”

But, Kuniskis said, over the
past few years, things have
changed. Ford and GM have
made their muscle cars lighter
and smaller and oriented their
performances toward the track.

And, Kuniskis said, there’s
nothing wrong with that. And
that has given Dodge an opportu-
nity to make relatively bigger
muscle cars that are powerful,
but still are meant to be driven
on American streets.

“We like this positioning,”
Kuniskis said. “It’s what the origi-
nal muscle cars were all about. It
gives us a great position in the
marketplace and has made
Woodward the perfect place to
launch these cars.”

The 2017 Dodge Challenger
T/A and Charger Daytona models
are available with the 6.4-liter
“392” Hemi V8 naturally aspirat-
ed 485-horsepower engine, or the
5.7-liter Hemi V8 with up to 375
horsepower with the all-new
electronically controlled active
performance exhaust system.

The initial Dodge Challenger
T/A was built for the Sports Car
Club of America’s (SCCA) Trans
Am racing series in 1970 (only
2,399 ever built). It was consid-
ered one of the most sought-after
muscle cars of all time. The new
Dodge Challenger T/A model
lineup builds on this legacy with
three track-capable models
loaded with unique appoint-
ments and performance hard-
ware – Challenger T/A, Chal-

lenger T/A Plus and the Chal-
lenger T/A 392.

The new 2017 Dodge Charger
Daytona models are inspired by
the original Charger Daytona, Ku-
niskis said. That was created in
1969 as a 501-unit, purpose-built
production run for NASCAR.

The Charger Daytona set
records with its distinct aerody-
namic styling and legendary
power. The new Charger Daytona
models build on this celebrated
history by adding more perform-
ance to North America’s only
four-door muscle sedan, as well
as add to the momentum Dodge
enthusiasts have generated for
the limited edition 2006-09 and
2013 models.

Delivering the most perform-
ance in the 5.7-liter Charger line-
up, the new 2017 Charger Day-
tona builds on the Charger R/T
model, Kuniskis said, by improv-
ing the engine’s intake and ex-
haust with a Mopar cold-air in-
duction system with conical air
filter; plus an all-new electroni-
cally controlled 2.75-inch active
performance exhaust system
with 4-inch round tips.

Also included is the Super
Track Pak with its performance-
tuned suspension, performance
brake linings, three-mode ESC
calibration with “full off” and
high-performance Goodyear
Eagle F1 tires.

For improved acceleration and
speed, Charger Daytona includes
a rear differential with a 2.62 axle
ratio, plus performance engine
and transmission calibration
with a high-speed engine con-
troller (150 mph, up from 135
mph).

Given all this power, Kuniskis
said it was only appropriate that
the public was able to see these
cars for the first time at Dodge’s
special street racing event on
Woodward Aug. 19. And Dodge
took over the recently opened
M-1 Concourse race track in Pon-
tiac on the same day.

Production for both Challenger
and Charger models will begin
this fall with Charger Daytona
models available for order in
September, followed by Chal-
lenger T/A models this October.
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Dodge Flexes Its Performance Muscles
With Charger, Challenger at Dream Cruise

Charger Daytona, left, and Challenger T/A at the Vinsetta Garage in Berkley

– New Construction –
DELRAY HOMES

BERKSHIRE ESTATES IN HERITAGE VILLAGE

30074 Trailwood - 1,750 sq. ft.
$254,900

30800 Trailwood - 2,100 sq. ft.
$263,900

• Ceramic tile in kitchen, nook, foyer, hallway & laundry room
• Granite countertops
• Air conditioning
• Daylight basements
• Sod, sprinklers & landscaping
• Appliances

For further information contact
Larry Ciaramitaro (586) 457-3040
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LANSING, Mich. (AP) – Michi-
gan's jobless rate dipped to 4.5
percent in July, a slight drop
from the previous month and
lowest in 15 years.

The state said Aug. 17 it’s the
lowest rate since January 2001’s
4.4 percent, but officials say it
corresponds with a significant
drop in labor force and employ-
ment levels. Total employment
fell by 20,000, while the number
of unemployed fell by 8,000.

The Bureau of Labor Market
Information and Strategic Initia-
tives says Michigan’s unemploy-
ment rate has incrementally
dropped this year.

State Sees Better
Unemployment
Numbers in July

Public tastes are switching
from the traditional sedan to the
SUV/CUV, and that’s good news
for Ford because professional
Gen-Xers don’t always drive
SUVs, but when they do they
drive Ford Explorer Sport, ac-
cording to a new vehicle cus-
tomer study by MaritzCX.

Data from the study, said Ford
spokesman Chris Terry, shows
the vehicle has the highest per-
centage of Gen X buyers of any
non-luxury SUV in the United
States, reflecting this group’s
preference for exclusivity and
performance at a great value.
With its 3.5-liter twin-turbo Eco-
Boost V6 engine mated to a six-
speed SelectShift automatic
transmission, Explorer Sport de-
livers 365 horsepower at 5,500
rpm and 350 lb.-ft. of torque at
3,500 rpm.

Explorer Sport has grabbed a
significant 15 percent of total
nameplate sales since its debut
in 2014, Terry said.

Jim Mulcrone, director of re-
search services for MaritzCX,
says 23 percent of buyers of oth-
er midsize SUVs, on average, are
Gen-Xers, but Explorer Sport at-
tracts nearly 40 percent of those
born between 1965 and 1978.

“Ford has a very interesting
customer with this product, and
what’s unusual is that many are
buying it without trading any-
thing in,” Mulcrone said. “Our
study shows that while 17 per-
cent of all non-luxury SUV buyers
classify themselves as ‘specialty
professionals,’ that number is

closer to one in four with Explor-
er Sport. It seems this product is
breaking through.”

Peak earning years for mem-
bers of Generation X are between
47 and 54 years old, and these
consumers have a more practi-
cal, experiential and family-ori-
ented mindset than baby
boomers did at this stage of life,
says Sheryl Connelly, Ford man-
ager of global trends and futur-
ing.

“Boomers felt the need to dis-
play their status in more obvious
ways than Gen-Xers do,” Connel-
ly said. “While both groups are
hugely important, automakers
need to pay special attention to
Gen-Xers. Our Explorer Sport fits
the profile of the successful
member of Generation X.”

Average household income for
a buyer of Explorer Sport, Terry
said, is $175,000, versus $112,000
for the average midsize SUV buy-
er, the study reveals. Mulcrone
says Explorer Sport buyers
broaden Ford’s base by attract-
ing more affluent consumers, in-
cluding those who have owned
premium brands. Moreover,
those Explorer Sport customers
who do trade in a vehicle are
twice as likely as average mid-
size SUV buyers – 12 percent ver-
sus 6 percent – to trade in a pre-
mium one.

“When consumers look at Ex-
plorer Sport, they see all the
style and performance of a luxu-
ry SUV, but at roughly $20,000
less,” says Omar Odeh, Ford Ex-
plorer marketing manager.

Ford Declares Strength in
Selling SUV/CUVs to GenX
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WARREN URGENTCARE

“We Care”
URGENT CARE FOR ACCIDENTS AND INJURY

ADULT & PEDIATRIC ILLNESS
Digital X-Rays, EKG and Lab Work, On-Site Lab Service, Strep, Mono,
Pregnancy & Urine Testing, Vaccinations, Sports & School Physicals,

Occupational Medicine, Work-Related Injuries,
Pre-Hire Physicals (BAT & Urine Screening)

SPECIAL ON SPORTS PHYSICAL $25.00 State-of-the-Art Facility

8am-10pm • 7 Days a week • 365 Days a Year
“Bringing Quality Urgent Care To Your Neighborhood”

586-276-8200
31700 Van Dyke • Warren, MI 48093

On Van Dyke Rd., between 13 & 14 Mile in
St. John’s Windemere Park

OTHER CONVENIENT LOCATIONS:

ATTENTION
Chrysler, GM, Ford

Employees, we’re within
2 miles of your plants

HAP & BCN
NO Referrals Needed!
www.warrenurgentcare.com

FLU SHOTS

Woodland Urgent Care
22341 W. 8 Mile Road

Detroit

313-387-8700

N. East Macomb Urgent Care
43900 Garfield, Suite 121

Clinton Township

586-868-2600

BRAKE SPECIAL

$22995
Most F.W.D. U.S. Cars • In-store offer ends 8-31-16

Check Our Price on
Tune Ups, Water Pumps,

Heater Cores & Other Repairs

DELUXE OIL
CHANGE
SPECIAL

Up To 5 Qts. Of
Oil Lube & Filter

•
No Disposal Fee

Includes topping off fluids

8-31-16

MMMMAAAAKKKKEEEE UUUUSSSS YYYYOOOOUUUURRRR FFFFIIII RRRRSSSSTTTT CCCCHHHHOOOOIIIICCCCEEEE

WARREN • 586-757-7203

$2336

MUFFLER & BRAKE SERVICE
23252 VAN DYKE

3 Blocks North of 9 Mile
HOURS: Mon.-Fri. 7:30am-5pm; Sat.-Closed

• Front Premium Disc Brake Pads

• 2 New Front Rotors

• Labor Included

RRAADDIIAATTOORR PPOOWWEERR
FFLLUUSSHH && FFIILLLL CCOOOOLLAANNTT SSYYSSTTEEMM

$7995
Most F.W.D. U.S. Cars • In-store offer ends 8-31-16

Extended Life
Coolant 

& G05 Extra

Free shuttle service to home, office or shopping.

buff whelan chevrolet
WHERE THE DEALS MAKE THE DIFFERENCE, EVERY DAY SINCE 1970!

Van Dyke • South of 18 Mile • Sterling Heights
Jeff Caul

586-274-0396
PEP QUOTES BY PHONE OR EMAIL: JEFF CAUL AT JCAUL@BUFFWHELAN.COM

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!
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*See dealer for details. All Rebates/Incentives have been deducted from sale price/payment and are subject to change by
manufacturer without notice. GM Employee discount required unless otherwise noted. The Silverado and Malibu leases include
Chevrolet Lease Loyalty. The Equinox lease assume that you qualify for lease conquest. To qualify for Lease Conquest you must have a NON-GM Lease in the house-
hold that terminates within 365 days. All lease payments are based on 10,000 miles per year. 1st payment, tax, title and plate fee due at signing on all leases unless
otherwise noted. All deals expire 08/31/16.

��

VA
N

DY
KE

SC
HO

EN
HE

RR

M
OU

ND

METRO PKWY.

18 MILE RD.

SINCE
1989

2016 EQUINOX 1LT

7” Touch Screen, OnStar/XM Satellite Radio
MYLink Touch Screen Radio, Remote Keyless Entry

Rear Vision Camera, Alum. Wheels & More…

24 Month Lease/10,000 Miles

NO SECURITY DEPOSIT REQUIRED

2016MALIBU 1LT

7” Touch Screen Radio, Remote Start,
Wireless Charging, Power Locks, Power Windows,

Power Mirrors, Bluetooth, Onstar, XM Radio & More…

36 Month Lease/10,000 Miles

NO SECURITY DEPOSIT REQUIRED

2016 SILVERADO 1LT
DOUBLE CAB
ALLSTAR PKG

4X4

NO SECURITY
DEPOSIT
REQUIRED

$168*+Tax with$0 Down

NO SECURITY
DEPOSIT
REQUIRED

$168*+Tax with$0 Down

ALL STAR EDITION, Power Window & Locks
7” Touch Screen Radio, Trailer Tow, Remote Start

Alum. Wheels, Back Up Camera & More…

24 Month Lease/10,000 Miles

NO SECURITY DEPOSIT REQUIRED

$208*+Tax with$0 Down

NO SECURITY
DEPOSIT
REQUIRED
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OVER 1,000
New Chevrolets in Stock!

WE GUARANTEE THEWE GUARANTEE THE
LOWEST PRICES OR IT’S FREELOWEST PRICES OR IT’S FREE☺☺

586-274-0396

buff whelan
chevrolet

HOTTEST DEALS
of the Year at

CONVENIENT HOURS: MON. & THURS. 8:30AM-9PM / TUES., WED. & FRI. 8:30AM-6:30PM /

The Chevrolet Certified Serv-
ice Rescue Squad was on hand to
be of service to the thousands of
classic car enthusiasts on Wood-
ward Avenue on Aug. 20.

It was important, said GM
spokesman Kyle Suba, to offer
assistance to classic cruisers be-
cause they can often stall, over-
heat or run out of gas.

ASE-certified technicians pro-
vided by Buff Whelan, Gordon,
Les Stanford, Marty Feldman,
John Bowman and Suburban
Chevrolet cruised Woodward in
both directions in six 2016
Chevrolet Silverado Rescue
Squad Pickup trucks, Suba said.

Since the Chevrolet Certified
Service Rescue Squad began par-
ticipating in the Woodward
Dream Cruise five years ago, it
has serviced almost 200 vehicles
of all makes and models, Suba
said.

The technicians, who volun-
teer their time during the Dream
Cruise, were able to give classic
car owners peace of mind in the
event that there was a break-
down during the Woodward
Dream Cruise, said Suba.

“The volunteers who manage
our Chevrolet Certified Service
Rescue Squad are above all else,
fans of the Woodward Dream
Cruise and the cars they service
during the event,” said Chevrolet
Certified Service marketing man-
ager Scott Williams.

With more than 40,000 classic
cars that participated in the

Woodward Dream Cruise, break-
downs were inevitable, Suba
said.

The Chevrolet Certified Serv-
ice Rescue Squad offered advice
for cruisers before they hit the
road with their classics in future
car shows and cruises:

• Battery – make sure the bat-
tery is charged, the terminals are
clean and check for wear or ag-
ing of the alternator belt and dis-
tributor cap.

• Fluids – check fluid levels to
make sure the vehicle is ready to
operate for several hours, and
bring extra to top off when nec-
essary.

• Proper cooling system oper-
ation is essential in hot weather
and stop-and-go traffic.

• Gas – fill up the gas tank all
the way before heading to Wood-
ward; a sticky or faulty gas gauge
can leave you stranded.

• Tires – check the pressure
and condition of all tires, espe-
cially if the vehicle is only driven
a few times a year.

• Wiper Blades – make sure
the windshield wipers are in
good operating condition.

“Classic car lovers take great
care of their vehicles, but unfore-
seen issues can crop up, espe-
cially given the long hours of the
Dream Cruise,” said Williams.
“The professional technicians
from the Chevrolet Certified
Service Rescue Squad look for-
ward to keeping this year’s clas-
sics on the road, cruising.”

Chevrolet Dealers Rescue
Cruisers on Woodward

This Chevy helped rescue downed cars at the Dream Cruise.



by Jim Stickford

2016 might have marked the
end of production for the Dodge
Viper, but that doesn’t mean that
the vehicle is going away.

Just ask the members of the
Motor City Viper Owners Club
(MCVO), which held a special ral-
ly at the corner of 13 Mile and
Woodward on Aug. 18 to cele-
brate the Woodward Dream
Cruise.

“Even though Dodge is ceasing
production of the Viper, we’ll still
be around,” said Sam Milana,
vice president of the MCVO.

“I work at the Jefferson North
Assembly plant in Detroit as an
electrician and own a 1994 first-
generation Viper. I’m particularly
proud that it’s first generation
because it’s the one that looks
like the concept car that was first
shown in 1989.

“I’ve owned it six years, but the
concept version was the one
with no top, no windows, no air
conditioning. I wanted a pure
roadster and this version is the
closest to that.”

MCVO member Sam Brasile is
also a Fiat Chrysler employee. He
teaches health and safety proce-
dures to the skilled trade and
production employees. He also
owns a first-generation Viper.

He said he doesn’t miss all the
extras because the first-genera-
tion Viper is the one that really
demands the attention of the
driver.

“I was a Corvette man,” Brasile
said. “I’ve owned my car since
1995. Back then, I was going to
order a Corvette, but, as a
Chrysler guy, I decided to at least
take a look at the Viper.

“When I did, I realized that this
was the car that I really wanted.
There’s nothing wrong with
Corvettes. They’re fine cars. But
there are a lot of them.

“When I take my Viper out on
the road, the car is recognized.
People comment. I’ll pull up next
to a school bus and the kids will
yell, ‘Viper!’ and ask me to do
things like a burnout.”

Another advantage to the first-
generation Viper, Brasile said, is
that exhaust system was placed
on the side of the vehicle. That
makes for a sweet noise, he said,
when the driver revs the engine.

“I don’t often drive with the
radio on,” Brasile said. “I’ll be lis-
tening to the sound of the engine
that pours through the exhaust
system. Later generations of the
Viper moved the exhaust system
from the side.”

Bruce Heckman, president of
MCVO, has owned his current
Viper since 2009. His second
Viper is a 2009 SRT 10 Coupe.

“I’m retired now, but I used to
race cars in my youth,” Heckman
said. “Then I got a job, got mar-
ried and became a father. I was a
group vice president of Develop-
ment for the Taubman Company.

“But things changed. My son
grew up and moved out. I retired
and I decided to get back into
racing in 2002. I decided to get a
Viper and I haven’t looked back
since then.”

Heckman said that when he

heard Dodge was discontinuing
the Viper, he was disappointed
but he wasn’t surprised.

“This has never been a high-
volume car, and that’s been part
of its attractiveness,” Heckman
said. “There was a Corvette rally
the other day and I heard that
they have something like a thou-
sand Corvettes participate. Here
tonight we will have between 50
and 55 Vipers and that’s a big ac-
complishment.

“There are, what, 1.2 million
Corvettes out there. I don’t think
Dodge has sold more than 30,000
Vipers since the car’s introduc-
tion. I would rather have one of
the few than one of the com-
mon.”

Brasile said that the club keeps
its members busy.

“Between one thing and anoth-
er, we meet at least a couple of
times a month,” Brasile said.
“But we are not a racing club. For
us, it’s more about the destina-
tion and not the ride, if you know
what I mean.”

The Viper isn’t the only Fiat
Chrysler performance car to
evoke such loyalty. Members of
the TeamHellcat Club met in the
same parking lot where the
MCVO was holding its rally.

Paul Georges is a TeamHellcat
member and he came all the way
from Toronto.

“We are a North American club
that currently has about 500

members,” Georges said. “I’m
from Canada, but there are mem-
bers in Michigan, Illinois, Indiana,
basically all over North America.

“I own a 2015 Challenger Hell-
cat Sublime. It’s the only one in
Canada with a sunroof. When
people ask me why a guy from
Toronto wants a Hellcat with a
sunroof, I tell them that Chrysler
only built something like 125 of
these cars with a sunroof and I
have the only one in Canada.

“People also ask me why I
bought a Hellcat. I say because it
has 707 horsepower. If they don’t
understand that, there’s nothing
I can say.”

Georges said the club is a char-
ity group and helps raise money
for epilepsy organizations in
both the U.S. and Canada.

Another Fiat Chrysler brand
that made its presence known at
13 Mile and Woodward was Jeep.
Darren Jacobs, manager of Media
Relations for Mopar, and Trevor
Dorchies, manager of Media Rela-
tions for Fiat Chrysler, were at
the rally showing off some Jeeps

that had been modified for the
Moab Safari event that is annual-
ly held in Moab, Utah.

“These Jeeps are the ones that
drove on the paths in Moab Na-
tional Park,” Jacobs said. “It’s
rough terrain and we use special-
ly-made concept Jeeps for the oc-
casion. But Moab is a long way

from here and we thought people
attending the Dream Cruise
might want to see them.”

“We’ve been coming here for a
couple of years,” said Dorchies.
“What we hear from people is
that they like the look of our
modifications, things like the
oversized tires.”

DETROIT (AP) – Ford Motor
Co. intends to have a fully driver-
less vehicle – no steering wheel,
no pedals – on the road within
five years. The car will initially be
used for commercial ride-hailing
or ride-sharing services, with
sales to consumers coming later.

“This is a transformational mo-
ment in our industry and it is a
transformational moment for our
company,” said CEO Mark Fields,
as he announced the plan Aug. 16
at Ford’s Silicon Valley campus in
Palo Alto, Calif.

Ford’s approach to the autono-
mous car breaks from many
other companies, like Mercedes-
Benz and Tesla Motors, which
plan to gradually add self-driving
capability to traditional cars.
Just last month, BMW AG, Intel
Corp. and the automotive cam-
era maker Mobileye announced a
plan to put an autonomous vehi-
cle with a steering wheel on the
road by 2021.

Instead, Ford is taking the
same approach as Alphabet Inc.’s
Google, which supports moving
directly to self-driving cars once
the technology is perfected.

“We abandoned the stepping-
stone approach of driver-assist
technologies and decided we
were going to take the full leap,”
said Raj Nair, Ford’s chief techni-
cal officer.

Nair says Ford will continue
developing systems that assist
the driver, like automatic emer-
gency braking or lane departure
warning. But he said semi-
autonomous systems that can
operate the car but then cede
control back to the driver when

an obstacle is encountered are
actually dangerous in Ford’s
view. Engineers couldn’t figure
out how to make sure drivers
stay engaged and ready to take
over. So, Ford decided to remove
the driver altogether.

“We learned that to achieve full
autonomy, we have to take a
completely different path,” Nair
said.

Jeremy Carlson, a senior ana-
lyst with IHS Automotive, says he
doesn’t know of another au-
tomaker that is taking Ford’s ap-
proach. But there are challenges
either way, he said. Riders may
have a hard time trusting fully
autonomous cars, for example,
but semi-autonomous cars can
be dangerous because drivers
may not understand what the ve-
hicles can and cannot do.

“I don’t think there’s going to
be any one right answer,’’ he

said. But Dillon Blake, senior di-
rector of business development
for Runzheimer, a transportation
consulting firm, says Ford’s ap-
proach could go wrong very
quickly.

“When you do it in steps, you
get to make tweaks along the
way. When you go all or bust, it’s
like going ‘all in’ in Vegas,’’ Blake
said.

Ford’s vehicle will be specifi-
cally designed for commercial
mobility services, like taxi com-
panies, and will be available in
high volumes. Ford says personal
ownership of self-driving cars
will come later.

Ford didn’t say whether it
would work with a ride-sharing
partner or try to establish servic-
es on its own. Rival General Mo-
tors Co. has a partnership with
the ride-hailing company Lyft
and has also bought a self-dri-

ving software company called
Cruise Automation.

Dearborn-based Ford also said
it plans to double the staff at its
Palo Alto research center by the
end of next year to nearly 300
people. It will buy two more
buildings next to its current
building in order to expand its
campus, Fields said.

Ford will also make several in-
vestments and partnerships to
speed its development of au-
tonomous vehicles.

Ford and Chinese search en-
gine company Baidu will each in-
vest $75 million in Velodyne, a
company that makes laser sen-
sors that help guide self-driving
cars.

Velodyne, based in Morgan
Hill, Calif., says it will use the
$150 million investment to ex-
pand design and production and
reduce the cost of its sensors.

Laser sensors – dubbed Lidar,
which stands for light, detection
and ranging – can also be used in
conventional vehicles as part of
driver assist systems.

Ford said it has acquired Is-
rael-based computer vision and
machine learning company SAIPS
for its expertise in artificial intel-
ligence and computer vision. It
also invested in Berkeley, Califor-
nia-based Civil Maps for its three-
dimensional mapping capabili-
ties.

Ford has also formed a part-
nership with New York-based
Nirenberg Neuroscience LLC, a
machine vision company that
has developed devices for restor-
ing sight to patients with degen-
erative eye diseases.

Ford to Skip Using Driver to Assist in Autonomous Cars
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Fully autonomous Ford Fusion hybrid

Viper Owners Tell Why They Regard the Car as Special

Some of the Motor City Viper Owner Club’s favorites face Woodward Ave. and the Dream Cruise.

Bruce Heckman with his 2009 Viper SRT 10 Coupe

Sam Brasile and his first-gen 1995 Viper
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*Tax, title, license and dealer fees extra. No security deposit required. Excess mileage charge of $.25 per mile over 30,000 miles. Lessee pays
for excess wear and tear charges and a disposition fee of $595.00. All applicable rebates to dealer. Photo may not represent actual vehicle.
MRSP’s: CT6 $61,390, ATS $38,240, CTS $48,555, XTS Sedan $45,890, XT5 Crossover $46,290. See dealer for details. Take delivery by 8/31/2016.

DEXOS OIL CHANGE
$3995

Limited time only. Up to 5 quarts.
Expires 8-31-16 • CERTIFIED SERVICE

Prestige Cadillac
8333 E. 11 Mile Rd.
Warren, MI 48093
PrestigeCadillac.com

Sales - 586.782.4137
Mon. & Thurs. 8:30-8
Tues., Wed., & Fri 8:30-6,
Sat. 10-4

Service
586.782.4173
Mon. - Fri. 7:30-6
Sat. 9-2

PRESTIGE TECH CENTER CADILLAC
Coming Soon!
DowntownWarren across from the General Motors Tech Center.

Construction at
Prestige Cadillac
in Warren
is underway
and making great
progress!

$459EMPLOYEE
PRICING

/MONTH

39 MONTH/10K PER YEAR
$4,049 DUE AT SIGNING AFTER ALL OFFERS

Looking forward
to providing
customers
with exceptional
purchase experience
at the new facility.

$249EMPLOYEE
PRICING

/MONTH

24 MONTH/10K PER YEAR
$2,690 DUE AT SIGNING AFTER ALL OFFERS

The new location
will make
it more convenient
for our
future clients.

$379EMPLOYEE
PRICING

/MONTH

36 MONTH/10K PER YEAR
$3,779 DUE AT SIGNING AFTER ALL OFFERS

Customers will
enjoy an enhanced
shopping experience
along with a
state-of-the-art
Service Department.

$359EMPLOYEE
PRICING

/MONTH

39 MONTH/10K PER YEAR
$3,609 DUE AT SIGNING AFTER ALL OFFERS

The new dealership
located on the
east side of Van Dyke
north of 12 Mile Road
is expected to
be completed
in September.

$349EMPLOYEE
PRICING

/MONTH

39 MONTH/10K PER YEAR
$3,569 DUE AT SIGNING AFTER ALL OFFERS

Tech Center Cadillac

CERTIFIED SERVICE

100% Customer
Satisfaction
Guarantee
OPEN SATURDAY 9AM-2PM
Complimentary Pickup and Delivery!

THE NEWCT6 AND THE NEW XT5 ARE AVAILABLE!
ATS 2016
2.0 STANDARD COLLECTION
Ultra Low mileage
Lease for
well qualified
GM employees

XT5 2017
CROSSOVER
LUXURY COLLECTION
Ultra Low mileage
Lease for
well qualified
GM employees

CTS 2016
STANDARD COLLECTION
Ultra Low mileage
Lease for
well qualified
GM employees

XTS 2016
STANDARD COLLECTION
Ultra Low mileage
Lease for
well qualified
GM employees

CT6 2016
3.6 L AWD LUXURY COLLECTION
Ultra Low mileage
Lease for
well qualified
GM employees

and expressive companion to the
recently launched 2016 Cadillac
CT6, the brand’s new range-top-
ping prestige sedan, Nordlicht
said. Escala is also the third in a
series of concepts Cadillac has
debuted at Pebble Beach in re-
cent years, following the Ciel
convertible (2011) and Elmiraj
coupe (2013).

Escala is designed to be both a
driver’s car and an “indulgent”
flagship sedan, de Nysschen
said. The large 4-door sedan fea-
tures an expansive liftback de-
sign emphasizing the car’s con-
siderable scale and versatility. At
210.5 inches in overall length, Es-
cala is roughly 6 inches longer
than today’s CT6.

Escala features a new and
evolved face of Cadillac design
that will begin appearing on pro-
duction models soon. This in-
cludes a new expression of Cadil-
lac’s vertical lighting, a brand
signature since 1948. Organic
light emitting diode (OLED) light-
ing elements are thinner and set
deep within the fascia, creating a
sinister look, day and night.

The concept’s details invite
closer inspection, said Andrew
Smith, executive director of
Cadillac Global Design, including
a three-dimensional precision
pattern in the grille design and
22-inch wheels with two layers of
spokes.

“This concept shares how
Cadillac will bring forward a new
experience that is uniquely
American, and unmistakably
Cadillac,” said Smith. “Escala is
an expressive symbol of reward
and an exhilarating driving expe-
rience. On the interior, we
pushed further. It’s about preci-
sion and ingenuity in craftsman-
ship, and the artistic integration
of technology.”

Escala features a “dual person-
ality” interior crafted, Smith said,
with distinctly different zones:
The front is about intensely fo-
cused modern technology, while
the rear delivers relaxation, he
said.

“My brief to the designers was
to create a car you desperately
want to drive, and also one in
which you want to be driven,”
Smith said. “So rather than a sin-
gle design, this interior consists

of two themes. It was an oppor-
tunity for our designers to break
the rules a little bit, exactly what
Cadillac should do from time to
time.”

An array of three curved OLED
screens is a prominent feature in
the front of the cabin. The very
thin, curved displays are layered
in front of the driver, with the
back sides wrapped in hand-
stitched leather embossed with
the Cadillac script. The array of
screens consolidate the tradi-
tional “cluster” of driving gauges
with the “center stack” into one
integrated unit.

Escala includes new designs
for connectivity and control, pro-
viding a prototype for the user
experience in development for
future production models,
Nordlicht said. The system fea-
tures a central control module
that enables the driver to exe-
cute tactile commands across
the spectrum of connectivity
functions, in addition to voice
and gesture control technology.
Inside the controller sits a new
edition of Cadillac’s “flying God-
dess” icon, a nod to the brand’s
illustrious heritage.

Like all Cadillac models today,
the interior is assembled using
hand cut-and-sewn techniques,
De Nysschen said. However, Es-
cala presents several new and
unique touches, blending overt
luxury with covert technology.
Escala makes broad use of hand-
tailored fabric on the door trim
and seating areas. Inspired by
suiting material used by Cadil-
lac’s partners in the fashion in-
dustry, the fabric provides a new
level of hand-applied craftsman-
ship and color, unique in today’s
auto interior landscape, he said.

The Escala Concept utilizes
Cadillac’s new RWD-centric large
luxury car architecture, featuring
one of the world’s most ad-
vanced body structures, de Nyss-
chen said, which debuted on the
new CT6 – and the mixed-materi-
al construction enables unprece-
dented agility and efficiency.

Escala uses a new 4.2-liter
twin-turbo V8 engine, a proto-
type of a new system in develop-
ment for future Cadillac models.
The advanced engine utilizes Ac-
tive Fuel Management technolo-
gy, enabling fuel-saving 4-cylin-
der operation.

de Nysschen: ‘Escala Intent
For Next Cadillac Iteration’

Cadillac Escala concept car was unveiled in Pebble Beach, Calif.

CONTINUED FROM PAGE 1

Macomb County Executive
Mark Hackel celebrated the
grand reopening of Executive
Drive in Harrison Township on
Aug. 10. The road runs parallel to
I-94 and serves more than a
dozen businesss, said John Cwik-
la, spokesman for Macomb Coun-
ty.

In 2015, the Michigan Depart-
ment of Transportation awarded
a Transportation Economic De-
velopment Fund grant of
$1,634,640 to rebuild Executive
Drive in Harrison Township. The
grant, matched by $700,560 from
the Macomb County Department
of Roads, made way for a manu-
facturer to expand in Harrison

Township while improving the
road for other businesses within
an industrial park, Cwikla said.

“Executive Drive is a prime ex-
ample of how the growth of pri-
vate industry can spur strategic
investment in our infrastruc-
ture,” Hackel said.

“Working alongside Yanfeng
(Automotive Interiors), our
transportation Service
providers, economic developers
and our community partners, we
were able to modernize this key
industrial roadway.”

This work has resulted in Yan-
feng investing $56.6 million in a
nearby vacant building, Cwikla
said.

Road Work Helps Businesses
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SERVICE HOURS: Monday & Thursday 6:30am-9:00pm; Tuesday, Wednesday & Friday 6:30am-6:00pm • Shuttle at 6:30am - Pick-up Both Ways • All Day starting at 6:30am.

$2395
Fluid Level,

Brake & Alignment Check Included.

Open Mondays & Thursdays until 8:30pm

We use Genuine GM Oil & Filter
No additional or hidden charges.
Out the door pricing.

Quick Oil Change EXPRESS
LANELUBE OIL FILTER

Excludes synthetic, Diesel & Med. Duty Trucks.
Most GM cars & trucks. One coupon per customer. Must
present coupon with order. Plus tax. Expires 8-31-16.

Up to 5 qts.

BODY SHOP
586-754-7000

ext 1231

INSURANCE
WRECK

AMENDED

WE REPAIR
ALL MAKES
& MODELS FREE OIL CHANGE

With Each Major Repair

TRANSPORTATION AVAILABLE
During Scheduled Repairs

GM SERVICE CENTER
MICHIGAN’S LARGEST

•SERVICE DEPT. •PARTS •BODY SHOP

866-452-1547
26125 Van Dyke @ 101/2 Mile

Center Line, MI 48015

EDRINKE • FAST • FRIENDLY • DISCOUNTS

VISIT OUR

QUICK LANE

Jim
Pfeifle

jpfeifle@edrinke.com

See us for your GM employee purchases.

1-877-451-7707
26125 VAN DYKE AT 10 1/2 MILE ROAD

Now looking for experienced salespeople to join our team!

2

Dennis
Thacker

dthacker@edrinke.com

Paul
Makowski

pmakowski@edrinke.com

*All applicable rebates including lease loyalty, equinox loyalty or lease conquest offers have been deducted from sale price/payment. Cruze, Equinox, Traverse, Trax and Silverado are 24 month leases. Volt and Malibu are
36 month leases. Impala and Camaro are 39 month leases. Pricing is subject to select model vehicles, while supplies last. Pictures may not represent actual vehicle. Prices subject to change per GM incentives. Prices and pay-
ments are inclusive of active GM Employee Discount (Unless otherwise stated). Pricing is subjecto select model vehicles while supplies last. All leases are 10k miles per year w/ approved S Tier credit w/ $999 due at signing.
Prices & payments are plus tax, title, and plate fees with acquisition fee up front. Deposition Fee may be required at vehicle turn in. Refundable security deposit required on certain vehicles –to be determined by lender. **$3500 trade-in is valid on 2003 or newer
vehicles with under 115k miles in drivable condition, no branded titles, less reconditioning determined by appraiser. Certain restrictions may apply, see dealer for complete details.** Expiration Date – 8/31/16.

NO DOC FEES
Find Us on
FACEBOOK

Nicole
Dodge

nhuminski@edrinke.com

VISIT OURWEBSITE:
edrinke.com

*All prices and payments include GM rebates. Pictures may not represent actual vehicle. Pricing subject to change per GM incentives. Prices and payments are inclusive of active GM employee discount (unless otherwise stated). All leases are 10,000 miles per year with approved
S Tier credit. Acadia, Terrain, Regal and Encore are 24 months leases. Verano, Envision, Yukon and Sierra are 36 month leases. Cascada and Lacrosse are 39 month leases.All Vehicles shown are $999 down. Deposition Fee may be required at vehicle turn in. Must have lease loyalty
and/or closing competitive lease. Prices and payments are plus tax, title, plate fee w/ acquisition fee up front, refundable security deposit required on certain vehicles – to be determined by lender. Pricing is subject to select model vehicles- while supplies last. **$3,500 trade in is
valid on 2003 or newer vehicles w/ under 115k miles in drivable condition, no branded titles, reconditioning determined by appraiser. Certain restrictions may apply, see dealer for complete details. ** Exp date: 8/31/2016.

We’ll give you a $3,500 minimum for your 2003 or newer trade in.
See us for your GM employee purchases.

1-866-452-1300
26125 VAN DYKE AT 10 1/2 MILE ROAD

Now looking for experienced salespeople to join our team!

SHOWROOM HOURS:
MON. & THURS.
8:30AM-9PM

TUES., WED. & FRI.
8:30AM-6PM

VISIT OURWEBSITE: edrinke.com

Stk. #B563872 Stk. #B563872

2016 BUICK ENCORE

PURCHASE
FOR

$19,389*24
MO.

LEASE FOR

$109*
$999 DOWN

Stk. #B461627 Stk. #B461627

2016 BUICK VERANO

PURCHASE
FOR

$18,789*36
MO.

LEASE FOR

$79*
$999 DOWN

SPORT
TOURING

Stk. #B460930 Stk. #B460930

2016 BUICK LACROSSE

PURCHASE
FOR

$28,995*36
MO.

LEASE FOR

$239*
$0 DOWN

SPORT
TOURING

Stk. #B461016 Stk. #B461016

2016 BUICK CASCADA

PURCHASE
FOR

$31,199*39
MO.

LEASE FOR

$299*
$999 DOWN

Stk. #B460887 Stk. #B460887

2016 BUICK REGAL

PURCHASE
FOR

$24,519*
24
MO.

LEASE FOR

$99*
$999 DOWN

Stk. #TGWZH7 Stk. #TGWZH7

LEASE FOR

$999 DOWN

24
MONTHS

$239*
PURCHASE FOR

$29,739*

2017 GMC ACADIA
SLE-1

LEASE FOR

$999 DOWN

24
MONTHS

$159*
PURCHASE FOR

$32,489*

2016 GMC SIERRA
4WD • DBL. CAB

Stk. #TNTF42 Stk. #TNTF42

LEASE FOR

$999 DOWN

24
MONTHS

$139*
PURCHASE FOR

$24,589*

2017 GMC TERRAIN
SLE-1

Stk. #G563838 Stk. #G563838

2016 GMC YUKON
SLE • 4WD

PURCHASE FOR
$15,679*

LEASE FOR
24 MONTHS
$75*
$999DOWN

2016

CRUZE2016

TRAVERSE

PURCHASE FOR
$27,139*

LEASE FOR
24 MONTHS
$169*

$999DOWN

EQUINOX

PURCHASE A LS
$21,969*

LEASE A LT
24 MONTHS
$119*

$999DOWN

CAMARO2016

LS1LT
TRAX

LS

VOLT

Stk. #461862

Stk. #563005

Stk. #570014Stk. #470021

Stk. #470024

Stk. #470021

2017

Stk. #470039Stk. #TGNHQ5

Stk. #570089

LEASE A LT
36 MONTHS
$259*

$999DOWN

ED RINKE
WE’LL GIVE YOU A $3,500 MINIMUM FOR YOUR 2003 OR NEWER TRADE IN

– NO APPOINTMENTS NECESSARY FOR OIL CHANGES –

Stk. #G561335 Stk. #G561335

LEASE FOR

$999 DOWN

36
MONTHS

$359*
PURCHASE FOR

$45,869*

PREMIUM II

Stk. #570089Stk. #563005

PURCHASE FOR
$31,589*

LT

PURCHASE FOR
$28,669*

LEASE FOR
39 MONTHS
$339*

$999DOWN

Stk. #470024

SILVERADO2016

1500 • LT
4WD
DBL
ALL
STAR

EDITIONStk. #563406

PURCHASE FOR
$31,999*

LEASE FOR
24 MONTHS
$109*

$999DOWN

Stk. #563406

MALIBU2016

Stk. #461753

PURCHASE A LS
$19,369*

LEASE A LT
36 MONTHS
$119*

$999DOWN

Stk. #SZPJ09

PURCHASE A LS
$16,479*

LEASE A LT
24 MONTHS
$79*
$999DOWN

2017

ED RINKE
BUICK/GMC LEASE PULL AHEAD IS BACK…

2017

SHOWROOM HOURS: MON. & THURS. 8:30AM-9PM / TUES., WED. & FRI. 8:30AM-6PM /

Corvette Racing and Action
Express Racing gave Chevrolet
and the Corvette marque two
victories Aug. 7 at Road America
in the Continental Tire Road
Race Showcase. Oliver Gavin
and Tommy Milner won the GT
Le Mans (GTLM) class in the No.
4 Mobil 1/SiriusXM Chevrolet
Corvette C7.R in a thrilling finish
by going from fifth to first in the
final seven minutes. It was their
fourth victory of the season.

Action Express Racing’s Dane
Cameron and Eric Curran won at
Road America in the IMSA
WeatherTech SportsCar Champi-
onship’s Prototype class for the
second year in a row and posted
their second straight victory
of the season in their No. 31
Whelen Engineering/Team Fox
Corvette Daytona Prototype.

It is the first time this season
that a Corvette C7.R and
Corvette DP recorded victories
in the same race. Corvette Day-
tona Prototypes swept the Proto-
type podium for the third time in
2016. Chevrolet also solidified its
leads in the Prototype Engine
and GTLM Manufacturer champi-
onships.

“The Corvette DP 1-2-3 finish is
the result of great execution by
the teams, crews and drivers,”
said Jim Campbell, Chevrolet
U.S. vice president, Performance
Vehicles and Motorsports. “Con-
gratulations to Dane, Eric and
the Action Express Racing No. 31
Whelen Engineering team on the
overall win.

“What a wild finish in GTLM.
Tommy and Oliver drove a great
race, the crew made the right ad-
justment during the last pit stop,
and the engineers called a terrif-
ic race. Importantly, when the
opportunity arose late in the
race, Tommy took advantage of
it. This 101st win was exciting
and special. The Corvette Racing
and Corvette DP teams never
give up, and today is another ex-
ample.”

The GTLM finish was one the
team and fans will remember for
a long time. It gave Corvette Rac-
ing its 101st victory two weeks
after winning No. 100 at Lime
Rock Park. More importantly, it
extended the lead of Gavin and
Milner in the GTLM Driver’s
Championship and Chevrolet’s
advantage in the class Manufac-
turer standings.

Corvette Racing
Wins Two at

Road America

DETROIT (AP) – Ford and the
Chinese search engine company
Baidu will each invest $75 mil-
lion in Velodyne, a company that
makes laser sensors that help
guide self-driving cars.

Velodyne, based in Morgan
Hill, Calif., says it will use the
$150 million to expand design
and production and reduce the
cost of its sensors. The laser sen-
sors are called Lidar. They can
also be used in conventional ve-
hicles as part of driver assist
systems such as automatic
emergency braking.

Velodyne says that lower costs
will allow the sensors to be used
in all vehicles to make roads
safer. Ford says Velodyne's tech-
nology is a key enabler of self-
driving vehicles. Baidu’s testing
autonomous vehicles in China,
hoping to cut congestion.

Ford CEO Mark Fields said on
CNBC Aug. 16 this move helps
Ford transition to a mobility
company, and the next decade
will be defined by automation of
vehicles.

“Autonomous vehicles could
have just as much significant im-
pact on society as Ford's moving
assembly line did 100 years ago,''
Fields said.

Ford, Baidu Bet
Big on Sensor
Development
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VYLETEL

•*All lease/purchase examples are -gured with GM employee pricing. lease conquest rebate quali-es to customers who have a non GM lease in household set to expire within 365 days of new lease/
purchase delivery date. *Buick/GMC lease loyalty rebate applies to customers who have a current Buick/GMC lease in house hold. IVC certi-catesmay apply to lease/ purchase examples and are good
while dealer supply last. Price subject to change during themonth of August 2016.

VISIT OURWEBSITE TO SEARCH FORMORE VEHICLE SELECTIONS ATWWW.VYLETEL.NET

40755 Van Dyke • Sterling Heights •586.977.2800
WWW.VYLETEL.NET SALES: Sun CLOSED; M, TH 8:30am-9pm; T, W, F 8:30am-6pm; SAT 10am-3pm

SERVICE: Sun CLOSED; M, TH 7am-8pm; T, W, F 7am-6pm; Sat 8am-1pm

ALL NEW 2016
BUICK ENCLAVE
FWD • CONVENIENCE

Stock #5015-16 • Deal #62606
GM pricing plus tax, title lic. & doc fees.
Must qualify for lease conquest rebate.

GM pricing must have Non GM in household
set to expire 365 days from delivery.
NO SECURITY DEPOSIT REQUIRED!

36 MONTH/
10K PER YEAR

LEASE
FOR ONLY

$995
DOWN

$219*
$1,794 DUE AT SIGNING

0% GMC ACADIA 2016 MODELS • 0% ON MOST 2016 BUICK MODELS

Stk. #4858-16 • Deal# 60590
GM pricing plus tax, title lic. & doc fees.

GM pricing must have Non GM in household
set to expire 365 days from delivery.

ALL NEW 2016 BUICK CASCADA
PREMIUM • 1SP

SUMMER FUN! ALL NEW BUICK CONVERTIBLE

2015 GMC

SIERRA
1500 • 4WD • DOUBLE CAB • SLE

Stock #8717-15
GM pricing plus tax of $2,549, title, lic.& doc fees.

$35,516*
WAS
$42,485

ONLY ONE LEFT
15% OFF LIST

SAVE OVER
$6,969 OFF LIST

39 MONTH/
10K PER YEAR

LEASE
SPECIAL

$335*
$1,817 DUE AT SIGNING

ALL NEW 2016
BUICK ENCORE
FWD • CONVENIENCE

Stock #4794-16 • Deal #62598
GM pricing plus tax, title lic. & doc fees.

GM pricing figured with lease conquest rebate.
GM pricing must have Non GM in household

set to expire 365 days from delivery.
NO SECURITY DEPOSIT REQUIRED!

39 MONTH/
10K PER YEAR

LEASE
FOR ONLY

$159*
$1,648 DUE AT SIGNING

ALL NEW 2016
BUICK ENVISION

AWD • PREMIUM II

Stock #5143-16 • Deal #62597
GM pricing plus tax, title lic. & doc fees.

GM pricing figured with lease conquest rebate.
GM pricing must have Non GM in household

set to expire 365 days from delivery.
NO SECURITY DEPOSIT REQUIRED!

36 MONTH/
10K PER YEAR

LEASE
FOR ONLY

$259*
$1,681 DUE AT SIGNING

2015 GMC

TERRAIN
DENALI • FWD

SAVE
$9,600 OFF LIST

Stock #8402-15
GM pricing plus tax, title, lic. & doc fees.

$29,995*
WAS
$39,605

NEW!

6” CHROME
ASSIST
STEPS

NO SECURITY DEPOSIT REQUIRED!

2016 GMC

ACADIA
FWD • SLE-1

Stock #9184-16 • Deal #62595
$1658 total due at signing.

GM pricing plus tax, title, lic. & doc fees.
Must qualify for lease conquest rebate.
NO SECURITY DEPOSIT REQUIRED

$159*
DEMO SPECIAL

36
MONTH
LEASE

FOR ONLY

10K PER YEAR

ALL NEW 2016
BUICK REGAL

FWD • PREMIUM II GROUP

Stock #4712-16 • Deal #62596
GM pricing plus tax, title lic. & doc fees.
Must qualify for lease conquest rebate.

GM pricing must have Non GM in household
set to expire 365 days from delivery.
NO SECURITY DEPOSIT REQUIRED!

24 MONTH/
10K PER YEAR

LEASE
FOR ONLY
DEMO
SPECIAL

$139*
$1,755 DUE AT SIGNING

2016 GMC

SIERRA
1500 • 4WD • DOUBLE CAB

Stock #9359-16 • Deal #62603
$1828 total due at signing. GM pricing plus tax, title, lic.
& doc fees. Must qualify for GMC/Buick lease loyality.
Must have current Buick/GMC lease in household.
Lease figured w/$1,500 dealer IVC. Certificates
program. Subject to change while IVC supply last.

Lease example is stock specific.
NO SECURITY DEPOSIT REQUIRED!

$139*36
MONTH
LEASE

FOR ONLY

10K PER YEAR

2015 GMC

CANYON
4WD • SLE • EXT CAB

Stock #88323-15
GM pricing plus tax of $1,528.32, title, lic. & doc fees

$24,995*
WAS
$33,045

SAVE OVER
$8,000 OFF LIST

*Pictures may not represent actual sale vehicle. All applicable incentives including competitive lease, lease conquest or lease loyalty offers have been deducted from
Sale Prices/Payments and are subject to change by the manufacturer without notice and are plus title, tax, plate and CVR fees and were valid at time of printing. GM employee
discount required except where noted. Leases are 10,000 miles per year and a disposition fee may be required at lease turn in. $1000 over Kelly Blue Book trade-in guarantee is for 2002-2014 vehicles. No branded titles.
Certain restrictions apply, see dealer for complete details on all incentives/offers. Sale ends 8/31/2016 @ 6:00PM.

2016MALIBU “LT”
• Chevrolet Complete Care INCLUDED!
• 1.5L Turbo DOHC Engine! • Ambient Interior Lighting!

• OnStar w/4G LTE w/built-in Wi-Fi hotspot! • 17” Aluminum Wheels!
• 7” Color Touch Screen MyLink Radio!

• 8 Way Power Driver’s Seat!
• Rear Vision Camera!

Stock#G30743

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

2016SILVERADO “LT”
• Chevrolet Complete Care INCLUDED!
• Ecotech3 4.3L V6! • Automatic Transmission! • GM Bedliner Included!

• 8” Color Screen Mylink Radio with USB Ports! • AluminumWheels!
• OnStar w/4G LTE w/Built in Wi-Fi Hotspot!

• SteeringWheel Radio Controls!
• Remote Keyless Entry!

Stock#G29644

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

Get The HOTTEST deals Under the Sun on EVERY New Chevy in Stock!*

2016CRUZE “LT”
• Chevrolet Complete Care INCLUDED!
• 1.4L Turbo DOHC Engine! • Automatic Transmission!

• OnStar with 4G LTE with built-in Wi-Fi hotspot! • Rear Vision Camera!
• 7” Color Touch Screen MyLink Radio!

• Remote Keyless Entry!
• Aluminum Wheels!

Stock#G31253
NO SECURITY

DEPOSIT REQUIRED.
TAX, TITLE AND

PLATE FEES EXTRA!

2016EQUINOX “LT”
• Chevrolet Complete Care INCLUDED!

• 2.4L DOHC Engine! • Rear Vision Camera!
• 7” Color Touch Screen MyLink Radio! • Bluetooth for Phone!

• OnStar with 4G LTE with built-in Wi-Fi hotspot!
• Remote Keyless Entry!

• Aluminum Wheels!
Stock#H31099

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

24 MONTH LEASE:
Was $26,405 Sale Price $20,388*

$148*
$999DOWN

24 MONTH LEASE:
Was $25,875 Sale Price $20,888*

Was $21,995 Sale Price $17,788* Was $40,470 Sale Price $32,888*
24 MONTH LEASE:

$88*
$999DOWN

24 MONTH LEASE:

ALL NEW

ALL NEW

$128*
$999DOWN

$118*
$999DOWN

4X4 DBL CAB

#42333 #21552#44296

475 SUMMIT DRIVE • 248-292-2502 • 5825 HIGHLAND RD. (M59) • WATERFORD

CALL
BRUCE LITVIN
– 24/7 & 365 –

40 YEARS
OF QUALITY SERVICE

CELL # 1-586-405-5175
blitvin@lunghamer.com

1-888-665-5438

VVEEHHIICCLLEESS
AARREE GGOOIINNGG

FFAASSTT
CCAALLLL SSOOOONN

FFOORR

BBEESSTT
SSEELLEECCTTIIOONN

Please call with the vehicle you desire 
and you will be delighted with the payment.

SAN FRANCISCO (AP) – Ride-
hailing service Uber says it will
start hauling passengers with
self-driving cars on the streets of
Pittsburgh in the next several
weeks.

The company says that its
autonomous Ford Fusions will
have human backup drivers but
will transport passengers just
like normal Uber vehicles.

Uber has a self-driving re-
search lab in Pittsburgh and is
working on autonomous technol-
ogy.

Also on Aug. 18, Uber and
Volvo announced a $300 million
deal for Volvo to provide SUVs to
Uber for autonomous vehicle re-
search. Eventually, the Volvo
SUVs will be part of the self-dri-
ving fleet in Pittsburgh. Volvo
will develop base vehicles for re-
search and both companies will
develop autonomous vehicles on
their own.

The ride-hailing company also
announced that it is acquiring a
self-driving startup called Otto
that has developed technology
allowing big rigs to drive them-
selves.

The maneuvers are intended
to significantly accelerate Uber
into the quest to deploy self-dri-
ving vehicles to the public. It’s
also the latest tie-up between Sil-
icon Valley, ride-hailing firms and
major automakers.

Uber’s CEO Travis Kalanick
has said the ride-sharing compa-
ny’s future – indeed, the future of
all transportation – is driver-
less.

The deals are a bold down pay-
ment on that vision, one charac-
teristic of the ambitious Uber,
a company valued in the billions.

With the acquisition of Otto,
Uber gets a fast infusion of self-
driving expertise, including Otto

co-founder Anthony Levandow-
ski.

Self-driving technology is not
ready for the masses. Hurdles in-
clude software that is not yet
good enough for public rollout,
safety concerns raised by state
and federal regulators, and un-
certainty over society’s readi-
ness to trust robot drivers.

But the race is on. Large tech
and auto companies suggest
they could start selling self-
driving cars within three to five
years.

If history is any guide, that
push will begin with high-end
models that few people can af-
ford. Uber’s vast on-demand auto
fleet could presumably bring the
technology to ordinary people
more quickly.

Uber, however, isn’t alone in
the race for autonomous vehi-
cles. It’s not even a leader.

The company’s primary U.S.
competitor, Lyft, received a $500
million investment from GM ear-
lier this year. Those two compa-
nies said they plan to put self-
driving vehicles into Lyft’s fleet
on a small scale sometime in the
next year. GM also bought itself
some self-driving expertise in
March with the acquisition of a
company called Cruise Automa-
tion.

Last week, Ford Motor Co. an-
nounced – in Silicon Valley, not
Detroit – that it intends to have a
self-driving vehicle on the road
by 2021. The car will have nei-
ther a steering wheel nor pedals
and will be rolled out for com-
mercial ride-hailing services, not
directly to consumers.

Google’s parent company Al-
phabet Inc. is even further ahead
in pursuing driverless cars that
offer passengers little control be-
yond an emergency stop button.

The Future of Self-Driving
Vehicles is Around Corner



Just because one chooses to
drive a convertible doesn’t mean
one has to give up a luxurious
ride.

That’s the idea behind the new
2017 Buick Cascada ST convert-
ible, said Buick spokesman
Stuart Fowle

The Buick Cascada convertible
delivers, Fowle said, the freedom
of open-air motoring through a
driving experience with unex-
pected luxuries such as UV-re-
flective leather-appointed seats
and a quiet, triple-insulated top.

And just as important, Fowle
said, the Cascada’s attainable
luxury will now include the
uniquely bold style statement
with an all-new Sport Touring
edition.

“In the 2017 Buick Cascada
Sport Touring, customers will
have the chance to make an even
more stylish statement with a
unique paint color, new wheel de-
sign, and other custom content
that enhances the Cascada’s bal-
anced proportions,” Fowle said.

And the new Cascada ST re-
cently made its first road trip,
Fowle said, on Aug. 13 and Aug.
14. Road-trippers participating in
the fifth annual Mille Mitten rally
got a first look at the Cascada ST
on a 1,000-mile drive through the
forests and lakefronts of north-
ern Michigan.

“The Mille Mitten celebrates
the unique combination of fea-
tures Michigan has to offer, from
the deep blue of the Great Lakes
to stunning star-filled nights
deep in the forest,” said Ben Ba-
tor, Mille Mitten founder.

“The Cascada is the perfect
companion for this memorable
experience, and the new Sport
Touring builds off the same color
palette that makes nature so in-
spiring.”

The Cascada was designed
with road rally-like adventures
and road trips in mind, Fowle
said, and its convertible top
retracts in 17 seconds at speeds
up to 31 miles per hour so cus-
tomers can breathe in every

second of sunshine and scenery.
The 2017 Cascada ST is only

available in True Blue Metallic, a
paint color not offered on other
Cascada models. The unique
paint is complemented by a
black cloth top that includes
three layers of fabric structure
for signature Buick quietness and
insulation, said Fowle. Five-
spoke, 20-inch wheels are new
for the Cascada ST, as are Black
Magic interior trim components,
sport pedals and a flat-bottom
sport steering wheel.

When it arrives at dealers this
fall, Fowle said the Cascada Sport
Touring will be priced at $37,885
including destination. Priced and
packaged for a simple buying ex-
perience, it features all the con-
tent offered on other Cascada
models.

To capture the Cascada ST on
the open road, Buick worked
with photographer Zach Allia,
who left a career in Silicon Valley
to explore the natural world and
express it through his photogra-

phy, which has gained him an In-
stagram following of 420,000
fans, Fowle said.

Customer response to the Cas-
cada has been strong since
launch, with 2016 sales outpac-
ing expectations, Fowle said.

Through the first half of the year,
said Fowle, Cascada has outsold
the Audi A3 convertible and Audi
A5 convertible combined.

Cascada offers a base price
lower than the A3, but with space
on par with the A5.
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WE DO HOUSE CALLS OR COME SEE US…
Before You Trade-In or Sell Your Car

Buyer & Seller of Clean Vehicles Since 1975!

248.332.8326
1153 Baldwin Rd • Pontiac • www.jimdouglasautosales.com

You’ll Get Your Tax Break
Plus 100’s if not 1,000’s More

Cascada Convertible ‘Designed for Adventure’

2017 Buick Cascada convertible

PartCycle Technologies has
launched The PartCycle Market-
place, an e-commerce platform
providing recycled and remanu-
factured Original Equipment
(OE) auto parts.

The idea, said PartCycle
spokeswoman Betsy Heckert, is
to provide a platform that makes
it easy for collision and mechani-
cal repair professionals, and con-
sumers, to quickly compare and
purchase the highest quality
parts from professional automo-
tive recyclers all over the United
States.

“We want to make it easier for
professionals to find the right
parts,” says Brandon Gillis, presi-
dent of PartCycle Technologies.
“We have a huge network of pro-

fessional recyclers who provide
high-quality parts, with war-
ranties, and ship them fast. It’s
never been easier for collision
and/or mechanical repair profes-
sionals to save time sourcing
parts. PartCycle’s streamlined
parts search and ability to pur-
chase multiple parts at once re-
moves the need to spend hours
calling and comparing prices,
quality and suppliers.

“That’s why we built Market-
place. We knew that if we could
make it quick and simple to com-
pare the price and condition of
exact replacement parts, and if
every supplier was someone you
could trust, that people would
love it.”

PartCycle reviews every sup-

plier, requiring each to ensure
high quality and environmentally
safe dismantling and inventory
storage processes before allow-
ing them to list parts on the Mar-
ketplace, Gillis said.

Many PartCycle suppliers are
also members of the United Re-
cyclers Group (URG), Automo-
tive Recyclers Association (ARA)
and Team Premium Recycled
Parts (PRP), Heckert said. These
groups require members to abide
by local and national regulations
when dismantling vehicles and
salvaging undamaged compo-
nents for resale. These quality
control procedures help ensure
that every part sold through the
Marketplace is clean, tested and
includes a standard warranty.

New App Provides Quality Recycled Parts
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CBU (completely built unit) pro-
duction lines.

• Front end module – a prod-
uct unit to provide CBU makers
with integrated parts placed in
the front of the engine compart-
ment, including the radiator,
headlamps, bumper beam, carri-
er and AAF (Active Air Flap). It
contributes to parts integration,
increased productivity and en-
hanced quality.

• MDPS (Motor Driven Power
Steering), an electronic steering
system, provides optimal steer-
ing performance by highly accu-
rately controlling the motor ac-
cording to the vehicle condition
without using the conventional
mechanical hydraulic system,
which improves the driving con-
venience and safety.

• AFLS (Adaptive Front Light-
ing System), an intelligent head-
lamp that provides the best visi-
bility of changing road condi-
tions. Besides, LED headlamps,
utilizing the new luminous
source of LEDs, expands the
AFLS function to secure night
visibility and improves the safe-
ty by increasing reaction speed.

• UVO audio. This is an audio
system with the MS AUTO 4.1
platform, which can be inter-
locked with TMU (Telematics
Management Unit), featuring a
4.3-inch TFT touch screen LCD,
interior and exterior AMP, a juke
box, Bluetooth hands-free, an HD
Radio, voice recognition, and
rear camera interlock.

Mobis is Taking
Big Strides to

Expand Globally

Cadillac Racing put two in the
top ten at the Pirelli World Chal-
lenge GT Championship at Utah
Motorsports Campus Aug. 14.

Michael Cooper (Syosset, N.Y.)
started from fifth on the grid ac-
cording to his fastest race lap
from yesterday with teammate
Johnny O’Connell (Flowery
Branch, Ga.) coming to the green
in 13th. Both Cadillac drivers
were able to get a clean start to
the 50-minute race at the 3.04-
mile, 14-turn natural terrain road
course located 30 minutes east
of Salt Lake City. As the race pro-
gressed caution free and with lit-
tle movement amongst the 14 GT
competitors, O’Connell was able
to move up three positions. The
finishing positions were a testa-
ment to teamwork and driver
race craft as they posted the
10th (O’Connell) and 11th (Coop-
er) fastest laps of the race while
finishing sixth and tenth.

“I was able to get a clean run
through Turn 1 at the start,”
Cooper said. “I lost a position or
two, but that is really where we
are at with the Cadillac ATS-V.R
Coupe in relation to the other
cars. I was able to put some
pressure on the McLaren, but if
they don’t make a mistake we
just can’t get around them. We
can get close in the corner, but
by the time they exit and get on
a straight they have already
pulled away. It was good to get a
result for the team today.”

“We moved forward,” O’Con-
nell said. “You start 13th and fin-
ish 10th that is a pretty good
day. It is frustrating. We are used
to running a lot further up the
field. With the way the cars are
regulated right now, you just
can’t make up 5 mph down the
straight. With that said, I had a
much better Cadillac ATS-V.R
Coupe today. We put Michael’s
set-up on my car and it was
much more responsive and easi-
er to drive. We work as a team.
The Cadillac Racing guys put in a
lot of work to get us dialed in
and I appreciate their effort.”

Cadillac Racing
Team Earns

Success In Utah

CONTINUED FROM PAGE 1
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