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2016 Buick Regal

2016 Jeep Renegade

2016 Ford Transit

Ford Motor Company’s total
truck sales, including pickups
and vans, grew 5 percent in July
versus a year ago with 87,104
sold. Overall company U.S. sales
were down 3 percent, with
216,479 total vehicles sold, said
Ford spokesman Erich Merkle.

“We start in the second half
getting into some very difficult
year-over-year comparisons,”
Merkle said. “So we estimate that
the industry was flat in July, but

for the remainder of the year, we
continue to see retail and indus-
try sales strong, but down versus
record 2015 levels and not as
strong as we previously expect-
ed.”
Fleet sales – sales to large com-

panies, government customers
and rental car companies – were
up 6 percent, with 55,321 sold.
Retail sales were down 6 percent,

Transit Leads Ford Sales

GM had a hot July, saleswise,
improving its market share. The
company sold 236,235 vehicles
to individual or “retail” cus-
tomers in July, up 5 percent year-
over-year, driven by across-the-
board increases at Chevrolet,
GMC, Buick and Cadillac.
GM’s brands collectively had

their best July retail sales per-
formance since 2007, said GM
spokesman Dan Flores.
Based on initial estimates,

GM’s retail market share rose 1

percentage point in July to 17.9
percent, GM’s highest monthly
retail market share since Decem-
ber 2011, Flores said. GM has
gained retail market share in 14
of the past 15 months, dating to
April 2015. From a retail share
perspective, Chevrolet, GMC and
Buick gained 0.4 percentage
points, 0.3 percentage points and
0.2 percentage points in July, re-
spectively. Less profitable daily

GM July Share Up 1 Percent

Fiat Chrysler reported U.S.
sales of 180,727 units, up 0.3 per-
cent compared with sales in July
2015 (180,124 units), said Fiat
Chrysler spokesman Ralph
Kisiel.
Fiat Chrysler retail sales of

155,885 were down 2 percent in
July, while fleet sales of 24,842
were up 22 percent year-over-
year, Kisiel said.
Both the Jeep and Ram Truck

brands were up 5 percent in July
compared with the same month
a year ago.
The Jeep Renegade, Jeep

Grand Cherokee, Jeep Compass
and Jeep Patriot posted sales
gains in July versus July 2015, as
did the Ram pickup truck and the
Ram ProMaster and Ram Pro-
Master City vans, Kisiel said.
Two Dodge brand models – the
Dodge Grand Caravan and the
Dodge Challenger – also turned
in year-over-year sales gains in
July. Sales of the Fiat 500X were
up year-over-year as well.
Jeep brand sales were up 5

percent in July versus the same

Jeep, Ram Were Hot Sellers

This car was truly a car of the
future.
The 1938 Buick “Y-Job” was an-

nounced to the public as such in
early 1940. And, sure enough,
many of its design features were
adopted over the next several
decades.
The car, considered to be the

world’s first concept car, was cre-
ated as an extremely modern ex-
perimental car by the General
Motors Styling Section and Buick
engineers.
The Historic Vehicle Associa-

tion (HVA) last week named the
Buick Y-Job as the 14th vehicle
recognized on the National His-
toric Vehicle Register. The recog-
nition was approved by the U.S.
Department of the Interior, His-
toric American Engineering
Record and archives of the Li-
brary of Congress.
The Buick Y-Job was created

under the direction of GM’s leg-
endary design chief, Harley J.
Earl.
The car was described at the

time as a “convertible coupe,”
hand-built on a custom Buick
chassis and powered by a Buick
Series 50 engine with special ex-
perimental features.
The low and wider design elim-

inated the need for running
boards and improved stability.
The car incorporated 13-inch
wheels and brakes, along with

features used on airplanes at the
time, such as finned brake drums
and turbine-vented hubcaps.
“What’s amazing about this

car,” said GM Heritage Center
Manager Greg Wallace, “is how
ahead of its time it was.
“It has hidden headlights and

things like push-button door
openers.”

The body was streamlined –
more aerodynamic – extending
the front fenders into the doors.
The rear of the car featured a ful-
ly concealed convertible top,
boat tail design, and the hint of
the tailfins that became iconic
design elements of cars in the
1950s.
The grille was far lower and

wider than what was typical of
the period and included novel re-
tractable headlamps. The hood
was described as “alligator-type”
of one piece that was a departure
from the two-piece hoods of the
era.
“Harley Earl and the Buick Y-

Job expanded the boundaries of
car design and drew the blue-
print for concept vehicle design
and execution,” said GM Global
Design Vice President Michael
Simcoe.
“We thank the HVA for ensur-

ing the world’s first concept car
is documented and preserved for
future generations.”
The Buick Y-Job was docu-

mented during the grand opening
of the HVA National Laboratory
in Allentown, Pa. The laboratory
is a pristine, purpose-built, state-
of-the-art facility for automotive
photography, photogrammetry,
3D scanning, videography and
the HVA’s growing physical and
digital archives. The laboratory
was built to standardize and
streamline the expansion of the

National Historic Vehicle Regis-
ter program.
The laboratory environment

includes a large 40-foot-by-40-
foot white room with infinity
walls on all sides and turntable
integrated into the floor to effi-
ciently rotate historic automo-
biles during photography.
The lab is believed to be the

only facility of its kind in the

world. The work done there will
provide current and future gener-
ations a highly detailed, accurate
and consistent record of some
of the nation’s most significant
automotive classics.
“The Buick Y-Job is a true

American design treasure and an
incredibly appropriate vehicle to

Harley Earl’s 1938 Buick ‘Y-Job’ Earns Historic Status

CONTINUED ON PAGE 6

Art Van Furniture is the Art
Van Pit Stop during the Wood-
ward Dream Cruise.
The annual classic car event

draws about 1.5 million people
each year, with more than 40,000
cars driving past the Art Van Fur-
niture showroom located at
32301 Woodward Avenue in Roy-
al Oak – at the epicenter of the
Dream Cruise, said Art Van
spokeswoman Diane Charles.
Art Van will host an all-day

cruise bash for spectators to join
in the fun on Saturday, Aug. 20,
Charles said.
The Art Van Pit Stop is open to

the public and will display a
Trans Am SE Bandit Edition, an
updated version of the 1977 Pon-
tiac Firebird Trans Am made fa-
mous by Burt Reynolds in the
cult classic, “Smokey and the
Bandit” movie.
The car is one of only 77 Ban-

dit Editions built and will be
shown courtesy of media spon-
sor 94.7 WCSX radio, broadcast-
ing live on-site all day playing
classic rock favorites.
“The Woodward Dream Cruise

is one of the highlights of a De-
troit summer,” said Kim Yost,
CEO of Art Van Furniture. “We
are proud to be a community
partner and support this great
annual event. Our team is look-
ing forward to welcoming mem-
bers of the public to a fun event
at a fantastic location, and
watching thousands of incredi-
ble classic cars cruise by.”
The Art Van Pit Stop will also

feature games, a relaxation sta-
tion, and refreshments from De-
troit Water Ice, the philanthropic
dessert company founded by
journalist Mitch Albom.

Art Van Hosting a
‘Pit Stop’ at the

Woodward Cruise

CONTINUED ON PAGE 4

CONTINUED ON PAGE 2

This 1938 Buick ‘Y-Job,’ seen here being driven by Harley J. Earl, has appeared in numerous displays.

CONTINUED ON PAGE 3
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– New Construction –
DELRAY HOMES

BERKSHIRE ESTATES IN HERITAGE VILLAGE

30074 Trailwood - 1,750 sq. ft.
$254,900

30800 Trailwood - 2,100 sq. ft.
$263,900

• Ceramic tile in kitchen, nook, foyer, hallway & laundry room
• Granite countertops
• Air conditioning
• Daylight basements
• Sod, sprinklers & landscaping
• Appliances

For further information contact
Larry Ciaramitaro (586) 457-3040
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– Private Party –

Col. Jeffrey D. Witt

The U.S. Army TACOM Life Cy-
cle Management Command,
headquartered in Warren, wel-
comed Col. Jeffrey D. Witt as its
new chief of staff on Aug. 1. He
replaces Col. Gerhard P.R.
Schröter, who retired from active
duty with more than 28 years of
service.
A native of Wisconsin, Witt

comes to TACOM from the U.S.
Central Command Deployment
and Distribution Center, Camp
Arifjan, Kuwait, where he served
as deputy director, said TACOM
spokeswoman Rae Higgins.
Among this Logistics officer’s

assignments, he commanded the
88th Brigade Support Battalion;
served on the commanding gen-
eral’s initiatives group, U.S.
Army Sustainment Command;
served in a variety of key battal-
ion, brigade, and corps logistics
billets; and also completed
Training with Industry in Logis-
tics Management with SUPER-
VALU, Inc.
His service has included over-

seas assignments as well as nu-
merous combat and operational
deployments to Haiti, Iraq, and
Kuwait.
The TACOM Life Cycle Man-

agement Command is the only
active-duty U.S. Army installa-
tion in the tristate area of Michi-
gan, Ohio and Indiana, Higgins
said. TACOM’s 19,000 military
and civilian acquisition, logistics
and technology professionals re-
search, develop, procure, field,
maintain, upgrade and sustain
approximately 65 percent of the
equipment an Army Brigade
Combat Team uses.
The TACOM Life Cycle Man-

agement Team includes Annis-
ton Army Depot, Joint Systems
Manufacturing Center-Lima, Red
River Army Depot, Rock Island
Arsenal Joint Manufacturing
Technology Center, Sierra Army
Depot, and Watervliet Arsenal.

Army’s TACOM
Gets New

Chief of Staff

It’ll be all hands (and arms and
legs) on deck when 2,500 General
Motors employees return to De-
troit’s Cody Rouge community to
volunteer the week of Aug. 15.
Employees will donate their

time and talent to board up vacant
homes, clean empty lots, spruce
up streets and tackle other neigh-
borhood and school improve-
ments.
The transformation is part of

teamGM Cares, a company-wide
volunteerism initiative that is
partnering with the Cody Rouge
Community Action Alliance (CR-
CAA), Cody High School and oth-
er corporations. Several of GM’s
senior executives will join em-
ployees throughout the week.
The CRCAA and residents have

been working with GM and The
Skillman Foundation since early
2016 to determine the communi-
ty’s needs and develop plans.
“Our organization has been

working for 10 years to create a
strong, sustainable community
for residents and businesses,”
says Kenyetta Campbell, CRCAA
executive director. “We are excit-
ed to partner with GM to help
amplify our work.”
GM’s improvements to Cody

High will include a concession
stand, fitness park, dugout, soc-
cer field, pavilion and a complete
field cleaning.
“GM’s employees made great

progress two years ago and now
we are returning to work with
residents and community leaders
to create a safer, sustainable
neighborhood where families
and businesses can thrive,” said
Heidi Magyar, director of General

Motors Community Outreach.
Torri Moncrief, Community

Outreach, Communications lead
at General Motors, said that it’s
important to the volunteers at
GM to continue the work they’ve
done in the Cody Rouge neigh-
borhood.
“There are GM employees who

live in this neighborhood,” Mon-
crief said. “There are students at
the local high school who partic-
ipate in the GM Student Corps
program. We’ve done our due
diligence and want to continue to
help this neighborhood.”
Moncrief credits the CRCAA

for being an active community
partner with GM.
“We work with them to see

what they need to build on what
they’ve been doing for the past
decade,” Moncrief said. “It’s been
amazing for us at GM to work
with neighborhoon residents and

the alliance. They deserve praise
and credit for what’s happened
in that neighborhood.”
GMCares, Moncrief said, is al-

ways looking for ways to help the
communities in which the com-
pany operates.
“I have to say that the people

at GM have responded,” Mon-
crief said. “We have been
swamped with people asking to
participate in the Cody Rouge
event. More than 2,500 have
signed up.
“We’re so swamped that we

have a waiting list. It’s so great
that that so many people want
to help and give back to our
local communities and get in-
volved in improving the lives of
so many people. This is a core
value here at GM. It’s a duty we
have and we’re glad to be back in
the Cody Rouge neighborhood to
help.”

Other partners working with
GM in Cody Rouge, Moncrief
said, include Quicken Loans, DTE
Energy, The Skillman Foundation,
PwC, Roncelli, Inc., and Oak
Pointe Church. Their projects
will include:
• Quicken Loans: Employee

volunteers will clean and paint
boarded-up vacant structures
and renovate the walking path at
Rouge Park.
• DTE Energy: Deploying DTE

Care Force employee volunteers
to support boarded-up efforts by
clearing trees, assessing utilities
and service reliability and by
planting new trees in the neigh-
borhood.
• The Skillman Foundation:

Providing logistical support to all
employee volunteers.
• PwC: Cleaning and painting

at Cody High School.
• Roncelli, Inc.: Project man-

agement oversight.
• Oak Pointe Church: Strong

partner of Cody High School pro-
viding onsite support.
The week of sweat equity con-

cludes with an Employee and
Community Family Fun Day on
Aug. 20, where residents and em-
ployee volunteers will relax over
food and music.
GM employees will distribute

backpacks filled with school sup-
plies to neighborhood students
at the Fun Day.
General Motors employees

stuffed 5,000 backpacks at Cobo
Center in June alongside atten-
dees at Points of Light, the
world’s largest volunteering and
service conference, Moncrief
said.

GMCares Gets Ready to Help Residents of Cody Rouge

Volunteers fill backpacks to be distributed to youths in Cody Rouge.

month in 2015. The Jeep Rene-
gade’s 57 percent increase was
the largest percentage increase
of any Jeep brand model in July.
In addition, the Jeep Grand
Cherokee, Jeep Compass and the
Jeep Patriot each logged a year-
over-year sales gain.
Last month, Kisiel said, the

Jeep Grand Cherokee won the
Web site AutoPacific’s Ideal Vehi-
cle Award for the Mid-Size SUV
segment for the sixth consecu-
tive year.
The news for the Ram brand

was good as well, Kisiel said.
Ram Truck brand sales, which
include the Ram pickup, Ram
ProMaster and Ram ProMaster
City, were up 5 percent in July
versus the same month a year
ago.
The increase was driven in

part by double-digit percentage
increases by the Ram ProMaster
and the Ram ProMaster City
vans.
In addition, sales of the Ram

pickup truck were up 2 percent
compared with the same month
a year ago.

As a result of such strong
sales, Fiat Chrysler announced in
July that the company will invest
$1.48 billion in its Sterling
Heights Assembly Plant to retool
it to build the next-generation
Ram 1500 truck and support the
future growth of the Ram Truck
brand.
While Chrysler brand sales

were down 4 percent in July com-
pared with the same month a
year ago, Kisiel said, the new
2017 Chrysler Pacifica continues
to build momentum in the mar-
ketplace.
Sales of the Chrysler 200

dropped 43 percent compared
with July 2015, when they sold
9,526. Sales of the 300 also
dropped 38 percent going from
3,820 in July 2015 to 2,369.
Sales of the Pacifica were up 1

percent in July compared with
the previous month of June,
Kisiel said. July was the mini-
van’s fourth month in the mar-
ketplace.
The Pacifica has proven to be

popular with both the public and
the media, Kisiel said, in terms of
sales and quality.
The vehicle earned an Editor’s

Choice pick in July from “Road-
show by CNET,” in part, Kisiel
said, for the “nicest interior and
smart, family-minded technolo-
gy.”
Dodge brand sales were down

10 percent in July compared with
the samemonth a year ago.
The Dodge Grand Caravan and

the Dodge Challenger each posted
year-over-year increases in July
versus the same month a year
ago.
Sales of the Grand Caravan

were up 28 percent, while sales
of the Challenger muscle car in-
creased 7 percent in July.
For the fourth year, the Chal-

lenger won AutoPacific’s Ideal Ve-
hicle Award in the Sporty Car
segment, having the “Most Ideal
Sporty Car” in its segment.
Sales of the Dart, on the other

hand, declined 42 percent over
July of 2015, going from 5,797 to
3,341.
And, sales of the Dodge Jour-

ney dropped 31 percent over the
same time period, going from
9,255 to 6,376.
Fiat brand sales, which include

the Fiat 500, Fiat 500L and 500X,
were down 14 percent in July. In

its first month on sale, the all-
new 2017 Fiat 124 Spider posted
480 sales in July. The 124 Spider
revives the storied nameplate,
bringing its classic Italian styling
and performance to a new gener-
ation.
Paying homage to the original

124 Spider nearly 50 years after
its introduction, the 2017 Fiat 124
Spider delivers the “ultimate Ital-
ian roadster experience” with
driving excitement, technology
and safety combined with iconic
design, Kisiel said.
In July, sales of the Fiat 500X

were up 1 percent compared
with the same period a year ago.

Jeep’s July Sales Continue to Shine for Fiat Chrysler
CONTINUED FROM PAGE 1
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Altair, together with the Center
for Automotive Research (CAR),
has named the winners of the 4th
annual Altair Enlighten Award.
The recognition is the automo-

tive industry’s only award pro-
gram created specifically to ac-
knowledge innovation in vehicle
weight reduction, said Altair
spokeswoman Biba A. Bedi.
The winner of the OEM-fo-

cused Full-Vehicle category was
GM for the 2016 Cadillac CT6, a
vehicle 157 pounds lighter than
the BFI construction, Bedi said.
For the Module category, which
focuses on the achievements
from within the automotive sup-
plier base, the winner was Con-
tiTech for its unique polyamide
rear cross beam for the 2016
Mercedes S-Class.
The awards were presented

during the 2016 CAR Manage-
ment Briefing Seminars (MBS) in
Traverse City last week.
“The winners of this year’s

awards deserve the auto indus-
try’s recognition and respect for
their innovative use of light-
weighting methodologies. Cadil-
lac’s CT6 is a work of art that was
carefully and skillfully designed
and engineered by General Mo-
tors,” said Richard Yen, senior
vice president of Altair Global
Automotive.
“ContiTech’s use of a fiber-

glass-reinforced polyamide
crossmember in an area with

such critical loads is a break-
through in design and sets a high
standard for others to follow.”
Cadillac’s entry, Bedi said, was

one of 21 finalists that competed
for the awards, winning its cate-
gory for its strategic approach to
weight reduction. Simulation
methodologies, including topolo-
gy and multi-disciplinary opti-
mization studies, were used ex-
tensively throughout the vehi-
cle’s development to ensure an
efficient use of material.
In addition, an innovative use

of mixed materials were em-
ployed across the CT6 to further
minimize weight without com-
promise to performance.
“This award is recognition of

one of the most-advanced body
systems we’ve ever produced,”
said Lyndon Lie, Cadillac CT6
chief engineer.
“Even better than the award,

this new formula of producing a
prestige luxury sedan directly
benefits CT6 buyers with a vehi-
cle that is lighter, more efficient,
and more fun to drive than any
other vehicle of its size.”
ContiTech’s Polyamide cross-

member developed for the 2016
Mercedes S-Class achieved a 30
percent weight savings com-
pared to the previous aluminum
component, Bedi said. The award
judging panel had not seen an ap-
plication of polyamide materials
in this manner before making it a
standout entry and a worthy win-
ner of the Module category.
The runners-up for this year’s

award were BMW for its multi-
material 2016 7 Series in the Full -
Vehicle category, and Alcoa, who
took second place for the Mod-
ule category for its Micromill alu-
minum processing technology
used on the Ford F150.

Buick, since the days of Harley
Earl, has had a reputation for ele-
gance, so the recent news about
the Buick Avista shouldn’t come
as that much of a surprise.
The Buick Avista received the

2016 Concept Car of the Year and
the Most Significant Concept Ve-
hicle of the Year at the 2016
North American Concept Vehicle
Awards ceremony last week at
the Concours d’Elegance of
America in Plymouth, said Buick
spokesman Stuart Fowle.
The awards recognize the vehi-

cle that makes the strongest im-
pact in terms of automotive de-
sign, engineering and market re-
sponsiveness.
“The Avista is both an indica-

tor of Buick’s future design direc-
tion and a celebration of its deep
design heritage,” Fowle said.
“The design process of the

Avista,” said Bryan Nesbitt,
Buick’s Global Design executive
director, “brought the team to-
gether to unite around a future
direction for the brand and the
great teamwork and enthusiasm
it generated.
“While looking to the future,”

he said, “we also wanted
to honor the rich heritage of
Buick by integrating timeless
design cues in this beautifully

progressive concept vehicle.”
Judges praised the Avista’s fu-

turistic interior and intuitive de-
sign, with Detroit Free Press auto
critic Mark Phelan saying the ve-
hicle “cements Buick's surprising
status as one of the auto indus-
try’s most intriguing brands.”
The Avista’s cabin is defined

by gliding, seamless lines melded
with leather and aluminum de-
tails, Nesbitt said. The latest con-
nected technology is accessible
through touchscreens on the in-
strument panel and the floating

center console, which extends
between the rear seats. The exte-
rior also boasts titanium and car-
bon-fiber accents that make for
optimal durability. The sleek de-
sign reinforces the balance of
beauty and precision during the
driving experience.
Following its introduction at

the 2016 North American Interna-
tional Auto Show, the Avista also
received the EyesOn Design Ex-
cellence Award and was named
“Best Future Concept” by Detroit
News readers.
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Welcome to the Newly Renovated
Quality Inn and Suites of Warren!

Come see our new vision

As a premiere Choice hotel, we will make
your stay memorable and comfortable
with our fabulous amenities:

30900 Van Dyke Rd. Warren, MI 48093
PH 586-574-0550 • Fax 586-574-0750

Directly Across from theGM Tech Center

• Serta Cloud 9 Bedding
• 40 Inch Flat Screen HD TV’s
• On-Site Guest Laundry
• Suites Available
• Mini-Refrigerators in Every
Room

• Earn Choice Privileges Points

• Complimentary Hot Breakfast
• Complimentary Shuttle
(within 5 miles)

• 24 Hour Business and Fitness
Center

• Complimentary Wired and
Wireless Internet

Room Rates
Starting At

$74
Per Night

www.qualityinn.choicehotels.com

INSURANCE DISCOUNTS
FOR EDUCATION & OCCUPATION

ANETTE ROSATI
586-944-6887

arosati@aaamichigan.com • michigan.aaa.com/anette.rosati
**Free Medium Pizza with new quote**

The award-winning 1938 Buick Y-Job concept car

document during our National
Laboratory grand opening,” said
HVA President Mark Gessler.
The HVA National Laboratory

is located adjacent to the 27-acre
NB Center for American Automo-
tive Heritage that includes a half-
mile circular track, conference
facilities and full-time staff dedi-
cated to automotive restoration,
preservation and collection cura-
tion.
The HVA National Laboratory-

has been very active lately,
Gessler said.
It recently used the track facili-

ty to record movement and
sounds of the first Camaro built

and the Thomas Flyer that won
the New York to Paris Round the
World Race in 1908.
The design, development, con-

struction and ongoing mainte-
nance of the HVA National Labo-
ratory have been underwritten
by the NB Center for American
Automotive Heritage.
The documentation of the

Buick Y-Job on the National His-
toric Vehicle Register is being or-
ganized by the Historic Vehicle
Association and underwritten by
the GM Design Center, Hagerty
(the classic car insurer), and
Shell (including their Pennzoil
and Quaker State brands), said
Steve Keyes, spokesman for the
HVA.

Historic Vehicle Association
Honors Famed Buick Y-Job
CONTINUED FROM PAGE 1

The 2016 Buick Avista

Buick Avista Named Concept Car of Year

Cadillac Wins Altair Lightweighting Award



Ford Motor Company and the
Massachusetts Institute of Tech-
nology are collaborating on a
new research project that meas-
ures how pedestrians move in ur-
ban areas.
The study is geared toward im-

proving certain public trans-
portation services, such as ride-
hailing and point-to-point shuttle
services.
The project will introduce a

fleet of on-demand electric vehi-
cle shuttles that operate on both
city roads and campus walkways
on the university’s Cambridge,
Mass., campus, said Ford spokes-
woman Angie Kozleski.
The vehicles use LiDAR sen-

sors and cameras to measure
pedestrian flow, which ultimately
helps predict demand for the
shuttles. This, in turn, helps re-
searchers and drivers route shut-
tles toward areas with the high-
est demand to better accommo-
date riders.
“The onboard sensors and

cameras gather pedestrian data
to estimate the flow of foot traf-
fic,” said Ken Washington, vice
president of Research and Ad-
vanced Engineering at Ford.
“This helps us develop effi-

cient algorithms that bring to-
gether relevant data. It improves
mobility-on-demand services,
and aids ongoing pedestrian de-
tection and mapping efforts for
autonomous vehicle research.”
The MIT research is being con-

ducted by the Aeronautics and As-
tronautics Department’s Aero-
space Controls Lab. ACL research-
es topics related to autonomous
systems and control design for
aircraft, spacecraft, and ground
vehicles, Kozleski said.
Theoretical and experimental

research is pursued in such areas
as estimation and navigation,

planning and learning under un-
certainty, and vehicle autonomy.
“Through the mobility-on-

demand system being developed
for MIT's campus, ACL can inves-
tigate new planning and predic-
tion algorithms in a complex, but
controlled, environment, while
simultaneously providing a test-
bed framework for researchers
and a service to the MIT commu-
nity,” said ACL director Professor
Jonathan How.
Ford and MIT researchers plan

to introduce the service to a
group of students and faculty be-
ginning in September, Kozleski
said.
This group will use a mobile

application to hail one of three
electric urban vehicles to their
location and request to be
dropped off at another destina-
tion on campus.
The electric vehicles are small

enough to be able to navigate the
campus’s sidewalks, while still
leaving plenty of room for tradi-
tional pedestrian traffic.
Each is outfitted with weather-

proof enclosures that shield out
inclement weather – a feature
particularly useful for New Eng-
land’s punishing winters, Kozles-
ki said.
After requesting the shuttles

via a smartphone app, MIT stu-
dents and faculty won’t be wait-
ing long for their ride, he said.
During the past five months,

Ford and MIT have used LiDAR
sensors and cameras mounted to
the vehicles to document pedes-
trian flow between different
points on campus.
LiDAR is the most efficient way

to detect and localize objects
from the environment surround-
ing the shuttles, Kozleski said.
The technology is much more ac-
curate than GPS, emitting short
pulses of laser light to precisely
pinpoint the vehicles’ location
on a map and detect the move-
ment of nearby pedestrians and
objects.

Using this data, researchers
study the overall pattern of how
pedestrian traffic moves across
campus, which helps the re-
searchers anticipate where the
most demand for the shuttles
will be at any given moment.
This allows the shuttles to be

carefully pre-positioned and
routed to serve the MIT popula-
tion as efficiently as possible.
Researchers, Kozleski said,

also take into account other fac-
tors that affect pedestrian move-
ment on MIT’s campus, such as
varying weather conditions, and
class schedules, as well as the
dynamic habits of students and
professors across different se-
mesters.
This collaboration further en-

hances Ford’s Dynamic Shuttle
project, which provides point-to-
point shuttle rides to employees
requesting rides using a mobile
application on its Dearborn cam-
pus, Kozleski said.
The collaboration advances

the ride-hailing concept to new
heights by examining the move-
ment of pedestrians to predict
demand and reduce wait times
for shuttles.
What’s more, the algorithms

and methods learned when navi-
gating densely crowded pedestri-
an areas using LiDAR will also
strengthen Ford’s autonomous
and driver-assist technologies as
the company continues develop
autonomous vehicles.
The project is one of more

than 30 mobility solutions where
research projects between Ford
and universities in the U.S., Ger-
many and China are aimed at
helping the company and aca-
demic world better understand
how to improve mobility for mil-
lions of people globally, Kozleski
said.
University research partner-

ships are an important part of
Ford’s broader effort to change
the way the world moves, said
Kozleski.
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WE DO HOUSE CALLS OR COME SEE US…
Before You Trade-In or Sell Your Car

Buyer & Seller of Clean Vehicles Since 1975!

248.332.8326
1153 Baldwin Rd • Pontiac • www.jimdouglasautosales.com

You’ll Get Your Tax Break
Plus 100’s if not 1,000’s More

Ford Goes Back to School by Joining with
MIT to Develop New LiDAR Technology

MIT Students work on a Ford/MIT LiDAR test vehicle.

with 161,158 vehicles sold.
Van sales reached their best

July sales since 1978, with 20,236
sold. F-Series pickups posted a 1
percent decline, with 65,657 sold.
Merkle called these sales a bright
spot for Ford.
“When you look at the bright

spot within our sales for the
month, Ford vans were up 26
percent, and a lot of that was
driven by the success of Transit,
which was up 41 percent,”
Merkle said.
“So we continue to do very

well on the van side of our busi-
ness, but we continue to caution
people about the industry and
that it’ll likely be down just a lit-
tle bit here as we move through
the second half of the year.”
“Trucks and vans continue to be

market strengths for Ford,” said
Mark LaNeve, Ford vice president,

U.S. Marketing, Sales and Service.
“Van customers rewarded us with
another strong year-over-year gain,
and F-Series had its best retail
sales this year.”
“So we were down one percent

which is pretty comparable to
what we had last year, however if
we take a look at the retail por-
tion of F-Series you would actual-
ly find that, retail we had our
best July in a decade and it was
our best retail sales performance
for F-Series so far this year,”
Merkle said.
Ford’s overall transaction pric-

ing also grew $1,600 in July ver-
sus a year ago – more than dou-
ble the industry average – driven
by the continued higher mix shift
to trucks and SUVs.
On the success of its newest

products, Lincoln retail sales rose
2 percent in July. Lincoln MKZ
sales were up 12 percent, while
Lincoln MKX was up 5 percent.

Transit Leads Ford Sales

DETROIT (AP) – Ford is recall-
ing about 830,000 vehicles in the
U.S. and Mexico because parts in
the side door latches can break
and the doors can open while the
vehicles are moving.
The recall announced Aug. 4

covers certain 2013 to 2015 Ford
Escape SUVs and C-Max cars,
and 2012 to 2015 Focus cars.
Also included are 2014 to 2016
Ford Transit Connect vans, and
Ford Mustang sports cars and
Lincoln MKC SUVs from 2015.
Ford says a faulty spring part

can break, stopping the doors
from latching. The company says
the rate of problems is higher in
states with high temperatures,
so the recall is focused on all of

Mexico and 16 states mainly in
the south and west. States in-
cluded are Alabama, Arkansas,
Arizona, California, Florida, Geor-
gia, Hawaii, Louisiana, Mississip-
pi, New Mexico, Nevada, Oklaho-
ma, Texas, Utah, Oregon and
Washington.
Dealers will replace all latches

in the recall states and Mexico. In
other states, they will replace the
latches if they break.
The company says it knows of

one crash and one injury that
could have been caused by the
problem.
The recall will cost Ford about

$270 million, and that figure will
be included in the company's
third-quarter pretax results.

Ford Issues Latch Recall

CONTINUED FROM PAGE 1
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WARREN URGENTCARE

“We Care”
URGENT CARE FOR ACCIDENTS AND INJURY

ADULT & PEDIATRIC ILLNESS
Digital X-Rays, EKG and Lab Work, On-Site Lab Service, Strep, Mono,
Pregnancy & Urine Testing, Vaccinations, Sports & School Physicals,

Occupational Medicine, Work-Related Injuries,
Pre-Hire Physicals (BAT & Urine Screening)

SPECIAL ON SPORTS PHYSICAL $25.00 State-of-the-Art Facility

8am-10pm • 7 Days a week • 365 Days a Year
“Bringing Quality Urgent Care To Your Neighborhood”

586-276-8200
31700 Van Dyke • Warren, MI 48093

On Van Dyke Rd., between 13 & 14 Mile in
St. John’s Windemere Park

OTHER CONVENIENT LOCATIONS:

ATTENTION
Chrysler, GM, Ford

Employees, we’re within
2 miles of your plants

HAP & BCN
NO Referrals Needed!
www.warrenurgentcare.com

FLU SHOTS

Woodland Urgent Care
22341 W. 8 Mile Road

Detroit

313-387-8700

N. East Macomb Urgent Care
43900 Garfield, Suite 121

Clinton Township

586-868-2600

2016 Chevrolet Spark

2016 Ford Fiesta

The Ford Fiesta and the Chevy
Spark made the 10 Best Back-to-
School Cars of 2016, according to
Kelley Blue Book’s KBB.com.
This is the second year in a

row Kelley Blue Book has named
Fiesta to the list, said Ford
spokesman Dan Jones, who
added that the uniquely de-
signed Ford Fiesta is “one of
America’s most popular small
cars, offering customers a safe,
fun, dynamic experience with
nimble handling and a comfort-
able ride – all at an appealing val-
ue.”
As another school semester

kicks off, KBB.com’s expert edi-
tors handpicked a selection of
new cars they recommend for
students and parents of teen
drivers, said Jack R. Nerad, exec-
utive editorial director and exec-
utive market analyst, Kelley Blue
Book’s KBB.com.
“Safety is the paramount deci-

sion when it comes to back-to-
school cars, and practicality and
affordability are also high on the
list of desirable characteristics,
at least according to parents,”
said Nerad.
“The kids involved prefer to

have a car they’re happy to be
seen in, which suggests style is
part of the equation, too. Ford Fi-
esta addresses all of these wants,
with an array of features return-

ing students are sure to appreci-
ate.”
Available in a hatch or sedan

bodystyle, the Fiesta, said Jones,
has a number of safety features
that help “keep you and your oc-
cupants protected with seven to-
tal airbags, including dual-stage
front airbags, driver’s knee
airbag, and front and rear side-
curtain airbags.”
It also offers the latest in driv-

er-assist technology, with stan-
dard integrated blind spot mir-
rors to help reduce rear-vision
blind spots and AdvanceTrac
electronic stability control that
can automatically detect wheel
slippage, adjusting torque and
braking to maintain control and
traction.
KBB editors wrote of the

Fiesta, “the boldly styled, fun-to-
drive Fiesta subcompact car gets
even better for 2016 with the ad-
dition of Ford’s new and im-
proved Sync 3 infotainment sys-
tem. Pull down a 4.0 GPA or bet-
ter and maybe you can talk your
parents into the overachieving,

high-performance Fiesta ST mod-
el, which landed a spot on this
year’s list of 10 Coolest Cars Un-
der $25,000.”
The editors wrote of the Spark

that it is the “second most afford-
able car of 2016 according to our
5-Year Cost to Own data. Chevy’s
4-door minicar has been re-
designed for 2016 and now offers
more refinement to go with the
low price and user-friendly info-
tainment system. It’s also sur-
prisingly accommodating for
four people, or two people and
their gear.”
“The Chevrolet Spark,” said

Steve Majoros, Chevrolet Car and
Crossover Marketing director,
“has an exceptional reputation as
a mini-car with a great deal to of-
fer. From a comprehensive suite
of standard and available safety
features that help protect those
inside to an efficient powertrain
and infotainment technologies
like Apple CarPlay and Android
Auto, the Spark gives customers
more than is typically offered in
its segment.”

Fiesta, Spark Perfect for Back-to-School

BRAKE SPECIAL

$22995
Most F.W.D. U.S. Cars • In-store offer ends 8-31-16

Check Our Price on
Tune Ups, Water Pumps,

Heater Cores & Other Repairs

DELUXE OIL
CHANGE
SPECIAL

Up To 5 Qts. Of
Oil Lube & Filter

•
No Disposal Fee

Includes topping off fluids

8-31-16

MMMMAAAAKKKKEEEE UUUUSSSS YYYYOOOOUUUURRRR FFFFIIII RRRRSSSSTTTT CCCCHHHHOOOOIIIICCCCEEEE

WARREN • 586-757-7203

$2336

MUFFLER & BRAKE SERVICE
23252 VAN DYKE
3 Blocks North of 9 Mile

HOURS: Mon.-Fri. 7:30am-5pm; Sat.-Closed

• Front Premium Disc Brake Pads

• 2 New Front Rotors

• Labor Included

RRAADDIIAATTOORR PPOOWWEERR
FFLLUUSSHH && FFIILLLL CCOOOOLLAANNTT SSYYSSTTEEMM

$7995
Most F.W.D. U.S. Cars • In-store offer ends 8-31-16

Extended Life
Coolant 

& G05 Extra

From a deep heritage in Italy to
a now-deep heritage in America.
Fiat’s history began in Italy in

1899 and continued in the United
States in 1908. Two world wars
interrupted the U.S. production,
but it returned in the 1950s, left
in the early ’80s and returned
again as a partner with Chrysler
in 2009.
Those facts were celebrated at

the 33rd annual Fiat FreakOut
2016.
The celebration took place

July 27-31 in Auburn Hills. Fans
of the Fiat brand were able to get
together and show off the vehi-
cles they love.
Those who attended the car

show at the Walter P. Chrysler
Museum on July 29, were able to
see the new 2017 Fiat Spider 124,
which is returning to the United
States after being gone for many
years.
“This event is a great opportu-

nity to not only showcase our
products to enthusiasts,” said
Bob Broderdorf, director of Fiat
Brand North America – Fiat
Chrysler, “but to bring in new
people who maybe aren’t familiar
with Fiat and don’t understand
that this thing is bigger than

just the last five years.
“This brand goes back to a

deep heritage in Italy and that
heritage extends all the way to
the United States.”
While there was a number of

historical displays to see on the
inside of the museum, more than
100 classic Fiats – along with new
2017 Fiat 124 Spiders parked in
the lot – were the main attrac-
tions for attendees, said Fiat
Chrysler spokesman Edward Car-
denas.
“Every year, this is a little like

family reunion for people,” said
Fiat Club America vice president
Thad Kirk.
“It is really special this year for

our members to come out here
and see the (new) 124 Spider in
the flesh.”
The 33rd annual Fiat FreakOut

attracted the old and the young
from across the United States,
Canada and even Europe, Carde-
nas said.
Nearly 150 vehicles registered

for the five-day celebration, Car-
denas said.
In addition to the event at the

museum on the Auburn Hills
campus of the Fiat Chrysler Au-
tomobiles headquarters, there

was a poker run, tours of Detroit
and a display of Fiat cars at The
Inn at St. John’s.
The was also an awards ban-

quet, Cardenas said.
This is the Fiat Club America’s

33rd Fiat FreakOut.
The event dates back to 1983

when a small group of Fiat own-
ers met on the infield of the
Pocono International Raceway
for a one-day gathering, Carde-
nas said.
It has grown to attract owners

from across the country, and
even some international visitors
as well, Cardenas said.
This is the first time the event

has been held in Metro Detroit
since 2007, Kirk said. The 2015
FreakOut was held at the Pitts-
burgh Vintage Grand Prix race
track in Pittsburgh.
“This event is a great opportu-

nity for us to not only showcase
our product to our enthusiasts,
but really bring in new people
that maybe aren’t familiar with
Fiat, and understand this thing is
really bigger than just the last
five years,” said Broderdorf.
“This goes back to a deep her-

itage inside Italy and all the way
here to the United States.”

Historical Fiats Showcased at ‘FreakOut’

ACME TOWNSHIP, Mich. (AP)
– Michigan Gov. Rick Snyder
signed on Aug. 3 a memo of un-
derstanding with Ontario Pre-
mier Kathleen Wynne to pro-
mote the region’s automotive in-
dustry.
Snyder said at the Center for

Automotive Research Manage-
ment Briefing Seminars near Tra-
verse City that collaborating
globally is important to the fu-
ture. He tells The Detroit News:
“It’s about being good neighbors
and good partners to do things
together.”
Snyder said the memo, which

he signed on the afternoon of
Aug. 3 with Wynne, will provide
the state and province a frame-
work to create future agree-
ments and work together. He
says working groups will be
formed to look at different areas
such as mobility.

The Detroit Free Press reports
Snyder says it’s designed in part
to help Michigan and Ontario at-
tract R&D for self-driving cars.

Michigan, Ontario
Agree to

Join Forces
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Free shuttle service to home, office or shopping.

buff whelan chevrolet
WHERE THE DEALS MAKE THE DIFFERENCE, EVERY DAY SINCE 1970!

Van Dyke • South of 18 Mile • Sterling Heights
Jeff Caul

586-274-0396
PEP QUOTES BY PHONE OR EMAIL: JEFF CAUL AT JCAUL@BUFFWHELAN.COM

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!
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*See dealer for details. All Rebates/Incentives have been deducted from sale price/payment and are subject to change by
manufacturer without notice. GM Employee discount required unless otherwise noted. The Silverado and Malibu leases include
Chevrolet Lease Loyalty. The Equinox lease assume that you qualify for lease conquest. To qualify for Lease Conquest you must have a NON-GM Lease in the house-
hold that terminates within 365 days. All lease payments are based on 10,000 miles per year. 1st payment, tax, title and plate fee due at signing on all leases unless
otherwise noted. All deals expire 08/31/16.
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METRO PKWY.

18 MILE RD.

SINCE
1989

2016 EQUINOX 1LT

7” Touch Screen, OnStar/XM Satellite Radio
MYLink Touch Screen Radio, Remote Keyless Entry

Rear Vision Camera, Alum. Wheels & More…

24 Month Lease/10,000 Miles

NO SECURITY DEPOSIT REQUIRED

2016MALIBU 1LT

7” Touch Screen Radio, Remote Start,
Wireless Charging, Power Locks, Power Windows,

Power Mirrors, Bluetooth, Onstar, XM Radio & More…

36 Month Lease/10,000 Miles

NO SECURITY DEPOSIT REQUIRED

2016 SILVERADO 1LT
DOUBLE CAB
ALLSTAR PKG

4X4

NO SECURITY
DEPOSIT
REQUIRED

$168*+Tax with$0 Down

NO SECURITY
DEPOSIT
REQUIRED

$138*+Tax with$0 Down

ALL STAR EDITION, Power Window & Locks
7” Touch Screen Radio, Trailer Tow, Remote Start

Alum. Wheels, Back Up Camera & More…

24 Month Lease/10,000 Miles

NO SECURITY DEPOSIT REQUIRED

$148*+Tax with$0 Down

NO SECURITY
DEPOSIT
REQUIRED
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OVER 1,000
New Chevrolets in Stock!

WE GUARANTEE THEWE GUARANTEE THE
LOWEST PRICES OR IT’S FREELOWEST PRICES OR IT’S FREE☺☺

586-274-0396

buff whelan
chevrolet

HOTTEST DEALS
of the Year at

CONVENIENT HOURS: MON. & THURS. 8:30AM-9PM / TUES., WED. & FRI. 8:30AM-6:30PM /

rental sales were down 10,160 ve-
hicles, or 42 percent, in July as
planned. GM’s total sales in July
were down less than 2 percent to
267,258 vehicles.

Through the first seven
months of the year, GM retail
sales are up 2 percent and retail
share is up 0.6 percentage
points, the largest retail share
gain of any full-line automaker,
Flores said.

Year to date, Chevrolet retail
sales are up 3 percent and the
brand’s retail share has grown
0.5 percentage points. Chevrolet
remains the fastest-growing full-
line brand in the industry, Flores
said.

Year to date, Buick retail deliv-
eries have grown 6 percent and
Buick has gained 0.1 percentage
points of retail share. In addi-
tion, GMC’s year-to-date retail
sales are up slightly and GMC
grew retail share by 0.1 percent-
age points.

GM continues to dominate the
full-size pickup segment. The on-
going sales performance of the
Chevrolet Silverado and GMC
Sierra full-size pickups shows
GM’s product portfolio strength
with retail customers, said
Flores.

According to JD Power PIN es-
timates, combined retail sales of
the Silverado and Sierra grew to
more than 43 percent of the full-
size pickup segment in July.

“Our retail-focused plan is
working and as availability of our
new cars, trucks and crossovers
continues to grow, we expect to
keep our retail sales momentum
going and our strong margins in-
tact,” said Kurt McNeil, U.S. vice
president of GM Sales Opera-
tions.

“We are growing our retail
business while keeping invento-
ries lean, incentive spend disci-

plined and growing our transac-
tion prices faster than the indus-
try average.”

GM ended July with a 66 days
supply of vehicles. GM’s first and
second quarters ended with 71
and 72 days supply of vehicles,
respectively. Lean inventories
reduce the pressure to use incen-
tives to move product and posi-
tions the company well if the
market begins to soften, McNeil
said.

As part of its retail-focused
strategy, Flores said GM contin-
ues to reduce daily rental deliv-
eries, as planned.

Through July, General Motors’
daily rental deliveries are down
38 percent from a year ago.

In addition, General Motors
continues to take advantage of a
strong, stable U.S. economy to
grow its retail business.

“Low interest rates, full em-
ployment, stable fuel prices and
increasing wages remain in place
and these positive factors con-
tinue to point toward a strong
second half of the year and an-
other potential record year for
the industry,” said Mustafa Mo-
hatarem, General Motors’ chief
economist.

Sales highlights for July 2016
include:

• Light-duty crew cab Silvera-
do sales were the best ever for a
July, and best ever for year to
date.

• Canyon and Sierra were up
34 percent and 21 percent, re-
spectively, compared with the
same time in 2015.

• Regal was up 16 percent and
Enclave and Encore were up 7
percent and 6 percent, respec-
tively, compared with July 2015.

• ATS and Escalade were up 15
percent and 1 percent, respec-
tively, compared with July 2015.
Cadillac dealers delivered 4,844
XT5s with a “days to turn” at 25
days.

GM Boosts July Market Share
CONTINUED FROM PAGE 1
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#42333 #21552#44296

475 SUMMIT DRIVE • 248-292-2502 • 5825 HIGHLAND RD. (M59) • WATERFORD

CALL
BRUCE LITVIN
– 24/7 & 365 –

40 YEARS
OF QUALITY SERVICE

CELL # 1-586-405-5175
blitvin@lunghamer.com

1-888-665-5438

AAUUGGUUSSTT
IISS HHEERREE!!

AANNDD TTHHEE

DDEEAALLSS
AARREE

FFAABBUULLOOUUSS
CCAALLLL MMEE FFOORR SSOOMMEE OOFF TTHHEE

BBEESSTT PPRRIICCEESS && LLEEAASSEE DDEEAALLSS
OOFF TTHHEE YYEEAARR
Please call with the vehicle you desire 

and you will be delighted with the payment.

VYLETEL

•*All lease/purchase examples are -guredwithGMemployeepricing. lease conquest rebate quali-es to customerswhohave anonGM lease in household set to expirewithin 365days of new lease/pur-
chase delivery date. *Buick/GMC lease loyalty rebate applies to customers who have a current Buick/GMC lease in house hold. IVC certi-cates may apply to lease/ purchase examples and are good
while dealer supply last. Price subject to change during themonth of August 2016.

VISIT OURWEBSITE TO SEARCH FORMORE VEHICLE SELECTIONS ATWWW.VYLETEL.NET

40755 Van Dyke • Sterling Heights •586.977.2800
WWW.VYLETEL.NET SALES: Sun CLOSED; M, TH 8:30am-9pm; T, W, F 8:30am-6pm; SAT 10am-3pm

SERVICE: Sun CLOSED; M, TH 7am-8pm; T, W, F 7am-6pm; Sat 8am-1pm

ALL NEW 2016
BUICK ENCLAVE
FWD • CONVENIENCE

Stock #5015-16 • Deal #62606
GM pricing plus tax, title lic. & doc fees.
Must qualify for lease conquest rebate.

GM pricing must have Non GM in household
set to expire 365 days from delivery.
NO SECURITY DEPOSIT REQUIRED!

36 MONTH/
10K PER YEAR

LEASE
FOR ONLY

$995
DOWN

$219*
$1,794 DUE AT SIGNING

ALL NEW 2016
BUICK LACROSSE
1SH • SPORT TOURING

Leather heated seats, Rear camera,
Push start & more!

Stock #4959-16 • Deal #62599
GM pricing plus tax, title lic. & doc fees.

GM pricing must have Non GM in household
set to expire 365 days from delivery.
NO SECURITY DEPOSIT REQUIRED!

39 MONTH/
10K PER YEAR

LEASE
FOR ONLY

$259*
$1,883 DUE AT SIGNING

0% GMC ACADIA 2016 MODELS • 0% ON MOST 2016 BUICK MODELS

Stk. #4858-16 • Deal# 60590
GM pricing plus tax, title lic. & doc fees.

GM pricing must have Non GM in household
set to expire 365 days from delivery.

ALL NEW 2016 BUICK CASCADA
PREMIUM • 1SP

SUMMER FUN! ALL NEW BUICK CONVERTIBLE

2015 GMC

SIERRA
1500 • 4WD • DOUBLE CAB • SLE

Stock #8717-15
GM pricing plus tax of $2,549, title, lic.& doc fees.

$35,516*
WAS
$42,485

ONLY ONE LEFT
15% OFF LIST

SAVE OVER
$6,969 OFF LIST

39 MONTH/
10K PER YEAR

LEASE
SPECIAL

$335*
$1,817 DUE AT SIGNING

ALL NEW 2016
BUICK ENCORE
FWD • CONVENIENCE

Stock #4794-16 • Deal #62598
GM pricing plus tax, title lic. & doc fees.

GM pricing figured with lease conquest rebate.
GM pricing must have Non GM in household

set to expire 365 days from delivery.
NO SECURITY DEPOSIT REQUIRED!

39 MONTH/
10K PER YEAR

LEASE
FOR ONLY

$159*
$1,648 DUE AT SIGNING

ALL NEW 2016
BUICK ENVISION

AWD • PREMIUM II

Stock #5143-16 • Deal #62597
GM pricing plus tax, title lic. & doc fees.

GM pricing figured with lease conquest rebate.
GM pricing must have Non GM in household

set to expire 365 days from delivery.
NO SECURITY DEPOSIT REQUIRED!

36 MONTH/
10K PER YEAR

LEASE
FOR ONLY

$259*
$1,681 DUE AT SIGNING

2015 GMC

TERRAIN
DENALI • FWD

SAVE
$9,600 OFF LIST

Stock #8402-15
GM pricing plus tax, title, lic. & doc fees.

$29,995*
WAS
$39,605

NEW!

6” CHROME
ASSIST
STEPS

2016 GMC

SIERRA
1500 • 4WD • CREW CAB • SLE

$3,000 BELOW GM PRICING
PLUS REBATES OF $3,000

Stock #8938-16
GM pricing plus tax, title, lic. & doc fees

$41,385*
WAS
$52,870

DEMO SPECIAL
SAVE OVER $11,400 OFF LIST

NO SECURITY DEPOSIT REQUIRED!

2016 GMC

TERRAIN
AWD • SLE-1

Stock #9323-16 • Deal #62601
$1586 total due at signing.

GM pricing plus tax, title, lic. & doc fees.
Lease figured with lease conquest rebate.
NO SECURITY DEPOSIT REQUIRED!

$119*24
MONTH
LEASE

FOR ONLY

10K PER YEAR

2016 GMC

ACADIA
FWD • SLE-1

Stock #9184-16 • Deal #62595
$1658 total due at signing.

GM pricing plus tax, title, lic. & doc fees.
Must qualify for lease conquest rebate.
NO SECURITY DEPOSIT REQUIRED

$159*
DEMO SPECIAL

36
MONTH
LEASE

FOR ONLY

10K PER YEAR

*Pictures may not represent actual sale vehicle. All applicable incentives including competitive lease, lease conquest or lease loyalty offers have been deducted from
Sale Prices/Payments and are subject to change by the manufacturer without notice and are plus title, tax, plate and CVR fees and were valid at time of printing. GM employee
discount required except where noted. Leases are 10,000 miles per year and a disposition fee may be required at lease turn in. $1000 over Kelly Blue Book trade-in guarantee is for 2002-2014 vehicles. No branded titles.
Certain restrictions apply, see dealer for complete details on all incentives/offers. Sale ends 8/31/2016 @ 6:00PM.

2016MALIBU “LT”
• Chevrolet Complete Care INCLUDED!
• 1.5L Turbo DOHC Engine! • Ambient Interior Lighting!

• OnStar w/4G LTE w/built-in Wi-Fi hotspot! • 17” Aluminum Wheels!
• 7” Color Touch Screen MyLink Radio!

• 8 Way Power Driver’s Seat!
• Rear Vision Camera!

Stock#G30743

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

2016SILVERADO “LT”
• Chevrolet Complete Care INCLUDED!
• Ecotech3 4.3L V6! • Automatic Transmission! • GM Bedliner Included!

• 8” Color Screen Mylink Radio with USB Ports! • AluminumWheels!
• OnStar w/4G LTE w/Built in Wi-Fi Hotspot!

• SteeringWheel Radio Controls!
• Remote Keyless Entry!

Stock#G29644

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

Get The HOTTEST deals Under the Sun on EVERY New Chevy in Stock!*

2016CRUZE “LT”
• Chevrolet Complete Care INCLUDED!
• 1.4L Turbo DOHC Engine! • Automatic Transmission!

• OnStar with 4G LTE with built-in Wi-Fi hotspot! • Rear Vision Camera!
• 7” Color Touch Screen MyLink Radio!

• Remote Keyless Entry!
• Aluminum Wheels!

Stock#G31253
NO SECURITY

DEPOSIT REQUIRED.
TAX, TITLE AND

PLATE FEES EXTRA!

2016EQUINOX “LT”
• Chevrolet Complete Care INCLUDED!

• 2.4L DOHC Engine! • Rear Vision Camera!
• 7” Color Touch Screen MyLink Radio! • Bluetooth for Phone!

• OnStar with 4G LTE with built-in Wi-Fi hotspot!
• Remote Start & Entry!

• Power Liftgate!
Stock#2G933

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

24 MONTH LEASE:
Was $29,875 Sale Price $23,998*

$108*
$999DOWN

24 MONTH LEASE:
Was $25,875 Sale Price $20,888*

Was $21,995 Sale Price $17,788* Was $40,470 Sale Price $32,888*
24 MONTH LEASE:

$88*
$999DOWN

24 MONTH LEASE:

ALL NEW

ALL NEW

$128*
$999DOWN

$118*
$999DOWN

4X4 DBL CAB

2016 Chevrolet Volt

In an environment where the
public is looking for the next big
thing, a lot of GM customers
have already found it, said GM
spokesman Fred Ligouri.
The Chevrolet just completed

the sale of 100,000 Volts, giving
those owners “a no-compromise”
electric driving experience with
a plug-in vehicle offering an EPA-
estimated 53 miles of electric ve-
hicle range and a total range of
420 miles between gasoline fill-
ups or full recharges, Ligouri
said.
The EPA-estimated 53-mile EV

range based on 106 mpg-e com-
bined city/highway (electric) and
42 mpg combined city/highway
(gas), Ligouri said. Actual range
varies with conditions, he noted.
“The Chevrolet Volt delivers

not just a fun driving experience
behind the wheel, but has be-
come the first vehicle with plug-
in electrification technology to
truly become mainstream,” said
Steve Majoros, director of mar-
keting, Chevrolet Cars and
Crossovers.
“Not only is the Volt a class-

creator, it serves as the founda-
tion of a Chevrolet electric family

that will soon add the first long-
range, affordable EV available to
customers across the U.S., the
Chevrolet Bolt EV.”
How much of an impact do

100,000 Volts out on the road
make? As it turns out, quite a bit,
Majoros said.
Since sales of the Chevrolet

Volt began, owners have driven
almost 1.5 billion miles in EV
mode of a total 2.5 billion cumu-
lative miles. Based on an average
new car fuel economy of 25.3
miles per gallon, Volt drivers
have saved nearly 58 million gal-
lons of fuel. That is enough gaso-
line to fill more than 87 competi-
tion-size swimming pools.
The second-generation Volt im-

proves on the pioneering work of
the original, Majoros said, adding
additional electric-only range,
improved fuel economy of 106
mpg-e and 42 mpg, and a chassis
that is lighter than the original.
The second-generation Volt is

220 pounds lighter than the
first-generation and delivers 19
percent stronger 0-30 mph elec-
tric acceleration while providing
39 percent greater pure EV
range.

Volt Reaches 100,000 Sales
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SERVICE HOURS: Monday & Thursday 6:30am-9:00pm; Tuesday, Wednesday & Friday 6:30am-6:00pm • Shuttle at 6:30am - Pick-up Both Ways • All Day starting at 6:30am.

$2395
Fluid Level,

Brake & Alignment Check Included.

Open Mondays & Thursdays until 8:30pm

We use Genuine GM Oil & Filter
No additional or hidden charges.
Out the door pricing.

Quick Oil Change EXPRESS
LANELUBE OIL FILTER

Excludes synthetic, Diesel & Med. Duty Trucks.
Most GM cars & trucks. One coupon per customer. Must
present coupon with order. Plus tax. Expires 8-31-16.

Up to 5 qts.

BODY SHOP
586-754-7000

ext 1231

INSURANCE
WRECK

AMENDED

WE REPAIR
ALL MAKES
& MODELS FREE OIL CHANGE

With Each Major Repair

TRANSPORTATION AVAILABLE
During Scheduled Repairs

GM SERVICE CENTER
MICHIGAN’S LARGEST

•SERVICE DEPT. •PARTS •BODY SHOP

866-452-1547
26125 Van Dyke @ 101/2 Mile

Center Line, MI 48015

EDRINKE • FAST • FRIENDLY • DISCOUNTS

VISIT OUR

QUICK LANE

Jim
Pfeifle

jpfeifle@edrinke.com

See us for your GM employee purchases.

1-877-451-7707
26125 VAN DYKE AT 10 1/2 MILE ROAD

Now looking for experienced salespeople to join our team!

2

Dennis
Thacker

dthacker@edrinke.com

Paul
Makowski

pmakowski@edrinke.com

*All applicable rebates including lease loyalty, equinox loyalty or lease conquest offers have been deducted from sale price/payment. Cruze, Equinox, Traverse, Trax and Silverado are 24 month leases. Volt and Malibu are
36 month leases. Impala and Camaro are 39 month leases. Pricing is subject to select model vehicles, while supplies last. Pictures may not represent actual vehicle. Prices subject to change per GM incentives. Prices and pay-
ments are inclusive of active GM Employee Discount (Unless otherwise stated). Pricing is subjecto select model vehicles while supplies last. All leases are 10k miles per year w/ approved S Tier credit w/ $999 due at signing.
Prices & payments are plus tax, title, and plate fees with acquisition fee up front. Deposition Fee may be required at vehicle turn in. Refundable security deposit required on certain vehicles –to be determined by lender. **$3500 trade-in is valid on 2003 or newer
vehicles with under 115k miles in drivable condition, no branded titles, less reconditioning determined by appraiser. Certain restrictions may apply, see dealer for complete details.** Expiration Date – 8/31/16.

NO DOC FEES
Find Us on
FACEBOOK

Nicole
Dodge

nhuminski@edrinke.com

VISIT OURWEBSITE:
edrinke.com

*All prices and payments include GM rebates. Pictures may not represent actual vehicle. Pricing subject to change per GM incentives. Prices and payments are inclusive of active GM employee discount (unless otherwise stated). All leases are 10,000 miles per year with approved
S Tier credit. Acadia, Terrain, Regal and Encore are 24 months leases. Verano, Envision, Yukon and Sierra are 36 month leases. Cascada and Lacrosse are 39 month leases.All Vehicles shown are $999 down. Deposition Fee may be required at vehicle turn in. Must have lease loyalty
and/or closing competitive lease. Prices and payments are plus tax, title, plate fee w/ acquisition fee up front, refundable security deposit required on certain vehicles – to be determined by lender. Pricing is subject to select model vehicles- while supplies last. **$3,500 trade in is
valid on 2003 or newer vehicles w/ under 115k miles in drivable condition, no branded titles, reconditioning determined by appraiser. Certain restrictions may apply, see dealer for complete details. ** Exp date: 8/31/2016.

We’ll give you a $3,500 minimum for your 2003 or newer trade in.
See us for your GM employee purchases.

1-866-452-1300
26125 VAN DYKE AT 10 1/2 MILE ROAD

Now looking for experienced salespeople to join our team!

SHOWROOM HOURS:
MON. & THURS.
8:30AM-9PM

TUES., WED. & FRI.
8:30AM-6PM

VISIT OURWEBSITE: edrinke.com

Stk. #B563872 Stk. #B563872

2016 BUICK ENCORE

PURCHASE
FOR

$19,389*24
MO.

LEASE FOR

$109*
$999 DOWN

Stk. #B461627 Stk. #B461627

2016 BUICK VERANO

PURCHASE
FOR

$18,789*36
MO.

LEASE FOR

$79*
$0 DOWN

SPORT
TOURING

Stk. #B460930 Stk. #B460930

2016 BUICK LACROSSE

PURCHASE
FOR

$28,995*36
MO.

LEASE FOR

$239*
$0 DOWN

SPORT
TOURING

Stk. #B461016 Stk. #B461016

2016 BUICK CASCADA

PURCHASE
FOR

$31,199*39
MO.

LEASE FOR

$299*
$999 DOWN

Stk. #B460887 Stk. #B460887

2016 BUICK REGAL

PURCHASE
FOR

$24,519*
24
MO.

LEASE FOR

$99*
$0 DOWN

Stk. #TGWZH7 Stk. #TGWZH7

LEASE FOR

$999 DOWN

24
MONTHS

$239*
PURCHASE FOR

$29,739*

2017 GMC ACADIA
SLE-1

LEASE FOR

$999 DOWN

24
MONTHS

$169*
PURCHASE FOR

$32,489*

2016 GMC SIERRA
4WD • DBL. CAB

Stk. #TNTF42 Stk. #TNTF42

LEASE FOR

$999 DOWN

24
MONTHS

$159*
PURCHASE FOR

$24,589*

2017 GMC TERRAIN
SLE-1

Stk. #G563838 Stk. #G563838

2016 GMC YUKON
SLE • 4WD

PURCHASE FOR
$15,679*

LEASE FOR
24 MONTHS
$75*
$999DOWN

2016

CRUZE2016

TRAVERSE

PURCHASE FOR
$27,139*

LEASE FOR
24 MONTHS
$199*

$999DOWN

EQUINOX

PURCHASE A LS
$21,969*

LEASE A LT
24 MONTHS
$149*

$999DOWN

CAMARO2016

LS1LT
TRAX

LS

VOLT

Stk. #461862

Stk. #563005

Stk. #570014Stk. #470021

Stk. #470024

Stk. #470021

2017

Stk. #470039Stk. #TGNHQ5

Stk. #570089

LEASE A LT
36 MONTHS
$259*

$999DOWN

ED RINKE
WE’LL GIVE YOU A $3,500 MINIMUM FOR YOUR 2003 OR NEWER TRADE IN

– NO APPOINTMENTS NECESSARY FOR OIL CHANGES –

Stk. #G561335 Stk. #G561335

LEASE FOR

$999 DOWN

36
MONTHS

$359*
PURCHASE FOR

$45,869*

PREMIUM II

Stk. #570089Stk. #563005

PURCHASE FOR
$31,589*

LT

PURCHASE FOR
$28,669*

LEASE FOR
39 MONTHS
$339*

$999DOWN

Stk. #470024

SILVERADO2016

1500 • LT
4WD
DBL
ALL
STAR

EDITIONStk. #563406

PURCHASE FOR
$31,999*

LEASE FOR
24 MONTHS
$109*

$999DOWN

Stk. #563406

MALIBU2016

Stk. #461753

PURCHASE A LS
$19,369*

LEASE A LT
36 MONTHS
$119*

$999DOWN

Stk. #SZPJ09

PURCHASE A LS
$16,479*

LEASE A LT
24 MONTHS
$79*
$999DOWN

2017

ED RINKE
BUICK/GMC LEASE PULL AHEAD IS BACK…

2017

SHOWROOM HOURS: MON. & THURS. 8:30AM-9PM / TUES., WED. & FRI. 8:30AM-6PM /

Regan Smith led the way for
Team Chevy with a third place
finish in his No. 7 APC Chevrolet
SS at the conclusion of the
weather-shortened Pennsylvania
400 NASCAR Sprint Cup race at
Pocono Raceway on Aug. 1.

Smith and his Tommy Baldwin
Racing team played the perfect
pit strategy, stretching fuel
mileage and remaining on the
race track while others came to
pit road. The finish was the sec-
ond top 10 in 11 races at Pocono
for Smith.
“It’s been a strange weekend

really weather-wise,” said Smith
while waiting for the fog to clear.
“I’m just proud of Tommy (Bald-
win) and then the guys on the
box for kind of realizing there
was opportunity for a strategy
play there. We have had a decent
run today. We were a lot better
than we were last time here. We
have made a lot of gains with our
race car and with our team.
When you are a small team
you’ve got to take those oppor-
tunities when you can. Fortu-
nately, we were getting good
enough fuel mileage to just keep
trying to stretch it and have
enough left for when the caution
did come out.”
Known as the Tricky Triangle,

the three-turn, 2.5-mile track not
only held up to its nickname dur-
ing the competition, but also
during inclement weather
throughout the weekend. The
race was postponed due to rain
on July 31, and then plagued
with fog and mist Aug. 1, forcing
NASCAR to stop the race 22 laps
short of its full 160-lap distance.
Teammates Kevin Harvick and

Tony Stewart, driving the No. 4
and No. 14 Mobil 1 Chevrolets,
finished fourth and fifth, respec-
tively. Kyle Larson, who led the
most laps (37) in his No. 42 Tar-
get Chevrolet, was sixth, giving
Team Chevy four of the top six
finishing spots. Rookie Chris
Buescher (Ford) was declared
the winner and Brad Keselowski
(Ford) finished second, to com-
plete the top 5.

Team Chevy Race
Squad Wins First,
Third at Pocono

Cadillac Racing driver Michael
Cooper won the second race of
the Pirelli World Challenge GT
Championship weekend run at
the Mid-Ohio Sports Car Course
on July 31.
Teammate Johnny O’Connell

completed the podium with a
third-place run.
Cooper (Syosset, N.Y.) took

the green flag from the front row
in second.
He was able to get a good

jump on pole sitter Alvaro Par-
ente (No. 9 McLaren) going into
the first turn side-by-side on the
outside. Keeping the No. 8 Cadil-
lac ATS-V.R Coupe under him off-
line he took the lead over the hill
of the second turn.
Soon after, the Acura TLX of

second-place finisher Ryan Ever-
sley appeared in his rearview
camera. Cooper was able to hold
off several passing attempts
from the big horsepower Acura
down the long backstretch to
post his second win of the sea-
son (first was at Barber Motor-
sports Park).
Meanwhile O’Connell was in

several battles of his own. As
Parente held the final podium
spot, he was forced off the track
in traffic allowing O’Connell to
take the final step on the podium
giving Cadillac Racing a one-
three finish on the day.
“I knew I had to be aggressive

at the start and go for it,” Cooper
said. “It wasn’t to the extent of
all or nothing, just tempered ag-
gression.”

Cadillac Racing
Does Well at

Pirelli Challenge
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