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The Chevrolet Silverado was GM’s top seller for the first half of 2016.

GM Soars to $2.9 Billion
Second Quarter Profit

DETROIT (AP) - General Mo-
tors’ second-quarter profit more
than doubled to a post-bankrupt-
cy record $2.87 billion on a
strong performance in the U.S.,
where the company saw sales fall
after it cut low-profit sales to
rental car companies. It raised its
earnings guidance for the year.

The company earned a record
$3.6 billion pretax profit in North
America, made $500 million on
its joint venture in China and
even eked out a $137 million
profit in Europe, its first five
years. But it lost money in South
America due to economic woes
and profits were nearly halved in

international operations due to
struggles in the Middle East.

Yet GM sees the good times
continuing in the U.S., its main
profit center, even though sales
fell 4.4 percent during the first
half of the year and its market
share dropped a full percentage
point to 16.6 percent, the lowest
level since at least 1980.

Chief Financial Officer Chuck
Stevens said the company’s retail
sales to individual buyers were
up due to strong demand for
high-profit pickup trucks and SU-
Vs, plus the impact of redesigned

CONTINUED ON PAGE 3

Ford’s SYNC 3 AppLink Emulator develops apps for the car company.

Buick’s Betting on SUV Models Pays Off

Buick’s move to build SUVs
has paid off. Small SUVs repre-
sent one of the fastest growing
segments in the industry. U.S.
sales of small SUVs have tripled
since 2011, according to Polk reg-
istration data.

Buick Encore sales have accel-
erated this growth by nearly 30
percent since 2013, said GM
spokeswoman Jennifer Korail,
despite entries in the segment
having more than doubled since
the Encore hit showrooms in
2013. Today, one quarter of small
SUVs on the road are Buicks.

“The Encore is a pioneering
force in a segment hugely popu-
lar with customers, with one in
four Small SUV owners in the U.S.
today driving a Buick,” said Dun-
can Aldred, vice president of
Buick Sales, Service and Market-
ing. “The upcoming 2017 model
doubles down on what’s made it
successful, like extensive soft-
touch interior materials not of-
fered by the competition.”

Through the first six months of
2016, the U.S. has become En-

core’s top market, with more
than half of all sales coming from
that market. In June, it reached
30 straight months of year-over-
year sales growth, with more
than half of new owners coming
from outside GM brands.

When Buick announced it was
discontinuing the Verano, IHS an-

Jeep Makes Umque 75th_Edttton Vehtcle

Sometimes to celebrate 75
years of something, you go back
to the beginning. And that’s ex-
actly what Fiat Chrysler has
done with the Jeep.

Since 1941, the Jeep name has
symbolized a unique family of go-
anywhere, do-anything vehicles —
first developed for military use,
and after 1945, continually adapt-
ed for a wide variety of civilian
applications, said Fiat Chrysler
spokesman Todd Goyer.

The Jeep brand is celebrating
its 75th anniversary in 2016, and
to mark the occasion, a com-
memorative one-of-a-kind Wran-
gler 75th Salute concept vehicle
is being created as a tribute to
the brand’s legendary history
and military heritage,

“We are creating this unique
Jeep Wrangler 75th Salute con-
cept vehicle in celebration of
the brand’s legendary history,
and to demonstrate that 75
years later, today’s iconic Jeep
Wrangler is instantly recogniza-
ble and clearly connected to the
original Willys MB,” said Mike
Manley, head of Jeep Brand -
FCA Global. “Since they were
first produced in 1941, Jeep ve-
hicles have been the authentic
benchmark for off-road capabili-
ty, having mastered more ter-
rain, led more adventures and
provided drivers more freedom

CONTINUED ON PAGE 2

This special Jeep model is based on the original 1941 Willys version.

Ford Moves Forward in Developing Apps

With more than 15 million
SYNC-equipped vehicles on
roads around the world today
and 43 million expected by 2020,
Ford is introducing a free tool for
smartphone app developers
aimed at making it easy and cost-
efficient to develop in-car apps
compatible with the company’s
SYNC 3 communications and en-
tertainment system.

Downloadable from the Ford
Developer Program website,
Ford spokesman Alan Hall said
the SYNC 3 AppLink Emulator is
a software program that helps
developers create AppLink-en-

alyst Tom Libby said that made
sense because of the trend of the
public preferring SUVs and CUVs.
“This trend has been going on
since the turn of the century,”
Libby said.
In July, Encore is on pace for

CONTINUED ON PAGE 12

The 2017 Buick Encore has proven to be a great sales success.

abled apps by allowing them to
test how their app will look and
work on a SYNC 3 interface -
without access to an actual vehi-
cle.

“The SYNC 3 AppLink Emula-
tor makes app development far
more accessible to the developer
community,” says Dave Hatton,
manager of mobile app develop-
ment, Ford Connected Vehicle
and Services. “We expect this
tool to open the door to a host of
new and exciting car-friendly
apps from developers, both big
and small, around the world.”

The emulator allows a smart-

phone to connect to the develop-
er’s computer - just like it would
normally connect to SYNC 3. The
software platform then mimics
SYNC 3 by connecting to the app
running from the developer’s
phone. The user fine-tunes the
look and functionality of the app,
then can instantly see how the
created features would appear
on the in-vehicle touch screen.
The software allows develop-
ers to set certain conditions -
such as vehicle speed, location,
temperature and mileage - to

CONTINUED ON PAGE 7

AIAG Adds Harvath, Wagner
To Board of Directors

The Automotive Industry Ac-
tion Group (AIAG) has appointed
Courtney W. Harvath, senior di-
rector, supply chain, Ryder Sys-
tem, Inc., and Jeffrey S. Wagner,
corporate quality director, pow-
ertrain, and global quality direc-
tor, Sealing & Gaskets Business
Unit, Federal-Mogul Corporation,
to its board of directors.

More than 20 executives from
the automotive and transportation
OEM and supplier community cur-
rently serve on the AIAG board,
representing a cross-section of its
member companies, said AIAG
spokesman Greg Creason.

AIAG’s board of directors is re-
sponsible for maintaining the or-
ganization’s commitment to a
seamless, efficient, and responsi-
ble supply chain by providing
strategic direction and oversee-
ing the organization’s collabora-
tive effort to build and enhance
the industry’s competitiveness,
Creason said.

“AIAG is in a unique position to
drive sustainable improvements
within the automotive industry,”
said Harvath. “AIAG provides a
robust platform for supply chain
stakeholders of all sizes to effec-
tively collaborate and ultimately
drive change within the indus-
try.”

Harvath said that AIAG’s abili-
ty to facilitate action-oriented
work groups that develop new
supply chain standards and best
practices is paramount to evolv-
ing higher quality, stronger cor-
porate responsibility, and more
efficient supply chains.

“The AIAG leadership team
and its network of industry vol-
unteers are reshaping the auto-
motive supply chain,” Harvath
said.

“AlIAG is in a one-of-a-kind posi-
tion in the transportation indus-
try because it provides the only

CONTINUED ON PAGE 9
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Jeep Celebrates
First Version

CONTINUED FROM PAGE 1

than any other vehicle before or
since.”

The “function over form” of
the original Jeep military service
vehicles is evident in this unique
concept vehicle, Manley said.
The Wrangler 75th Salute con-
cept — a modern interpretation
of the Willys MB - is based on a
two-door Wrangler Sport and
highlights rugged functionality
with heritage design cues, in-
cluding the absence of B-pillars
and doors. The exterior features
an olive-drab color scheme that
was first seen on military vehi-
cles 75 years ago and is present
throughout the Wrangler 75th
Salute concept.

Features, including 16-inch
steel wheels wrapped in 32-inch
military non-directional tires,
hood latches, a rear-mounted
spare tire, steel front and rear
bumpers with tow hooks and
low back canvas seats, echo the
original military Jeep vehicles.
Other features include custom
wood hood blocks and side mir-
rors, as well as bronze commem-
orative fender badges.

The Jeep Wrangler 75th Salute
concept vehicle is built on the
same assembly line that has pro-
duced the Wrangler in Toledo.

Flat Rock Ford
Plant Has Fire

FLAT ROCK, Mich. (AP) - A fire
burned part of a Ford Motor Co.
plant in southeastern Michigan,
prompting an evacuation of part
of the facility on July 20.

No injuries were reported after
the July 20 evening fire at the
Flat Rock Assembly Plant, which
makes the Mustang.

Ford spokeswoman Kelli Felker
tells The Detroit News a corner of
the building caught fire and em-
ployees in that area were quickly
evacuated. The fire was soon put
out and she says it didn’t halt
work in other areas of the plant.

Felker says the cause was under
investigation. Flat Rock police Lt.
Kevin Murphy tells the Detroit
Free Press the fire started in racks
outside. Fire Chief William Vack
tells the Monroe News the fire
was near truck docks, but smoke
was kept from inside the plant.

Chrysler Honors Company’s Top Suppliers for Excellence

Fiat Chrysler presented 23
awards to the Company’s North
American strategic supplier part-
ners at the sixth annual Qualitas
awards ceremony held at Sound
Board at Motor City Casino Hotel
in Detroit on July 15.

The awards recognize suppli-
ers that have shown extraordi-
nary commitment to innovation,
quality, continuous improvement
and the company’s Foundational
Principles, said Fiat Chrysler
spokeswoman Shawn Morgan.

Global Purchasing Officer for
FCA NV and Head of Purchasing
and Supplier Quality for FCA -
North America Scott Thiele led
the program addressing an audi-
ence of more than 1,000, outlin-
ing how the group is capitalizing
on the Company’s global foot-
print to support the five-year
business plan.

“Today, we honored those
companies that were dedicated
to helping us achieve success
through teamwork, innovation
and an intense focus on quality,”
said Thiele. “As FCA continues to
grow globally, we want to work

with our top supplier partners to
bring the highest quality vehicles
to drivers across the world.”

Qualitas recognizes both pro-
duction and non-production sup-
pliers that not only demonstrate
operational excellence, but that
also have strong corporate values
in areas such as diversity, innova-
tion and sustainability. The 2015
FCA US Qualitas recipients are:

e Body Quality Supplier of the
Year and Overall Supplier of the
Year — Brose;

e Capital Equipment Quality
Supplier of the Year — FANUC
America Corporation;

e Chassis Quality Supplier of
the Year — Piston Automotive;

e Electrical Quality Supplier of
the Year - SiriusXM;

¢ Engine Systems Quality Sup-
plier of the Year - MANN+HUM-
MEL;

e Interior Quality Supplier of
the Year — Summit Polymers Inc.

MOPAR Quality Supplier of the
Year — TRICO Products Corp.;

e Powertrain Quality Supplier
of the Year — Guangdong Jongtu
Technology Co. Ltd;

e Raw Materials Quality Sup-
plier of the Year — PPG Industries
Inc.;

e Services Quality Supplier of
the Year — Xerox;

e Diversity Supplier Develop-
ment: Production — Henkel;

¢ Diversity Supplier Develop-

ment: Non-production - Wal-
bridge;

e Foundational Principles
Award: Logistics - Cassens
Transport Co.;

¢ Foundational Principles

Award: Production — Bridgestone
Corporation;

¢ Foundational Principles
Award: Non-production — Snap-
on Business Solutions;

e Innovation: Production -
Prime Wheel Corporation;

¢ Innovation: Logistics — Ann
Arbor Railroad;

e Logistics Supplier of the
Year — AMPORTS Inc.;

e Supply Chain Management
Supplier of the Year — FLEX-N-
GATE;

e Sustainability Supplier of the
Year — Metalsa, S.A. de C.V;;

e Technical Cost Reduction

Scott Thiele

Supplier of the Year — Iroquois In-
dustries Inc.;

¢ Tooling Analysis Group Sup-
plier of the Year — QCR Tech LLC;

e Overall Supplier of the Year.

Recipients were chosen based
on an evaluation of each compa-
ny’s External Balanced Scorecard
performance in 2015, a system
that evaluates performance in ar-
eas such as quality, delivery,
cost, warranty and partnership.

Chrysler Praises Elite Dealers for Great Customer Service

An inaugural group of 124
Chrysler, Jeep, Dodge, Ram and
FIAT dealerships have earned the
2016 Customer First Award for
Excellence, with two metro De-
troit dealerships being among
the award recipients.

The two dealerships are
Rochester Hills Chrysler Dodge
Jeep in Rochester Hills, and
Golling Chrysler Dodge Jeep Ram
in Bloomfield Hills.

“It's always great to win
awards,” said Michelle Yurek, a
sales manager at Rochester Hills
Chrysler Dodge Jeep. “We've
worked very hard to provide ex-
cellent customer service. And
we're able to do that because we
have the best team with all the
right people. Our tagline is ‘Tak-
ing Care of You is what we do. We
are that dealer.””

Yurek said that some of the
things the dealership does to
provide that excellent service in-
cludes having a fleet of courtesy
transportation vehicles, also
known as loaners. She said they
don’t consider themselves a
“high-pressue” dealership.

“We are right between Oakland
and Macomb counties,” Yureks
aid. “We pride ourselves on being
a small dealership that has the
staff that can take care of cus-
tomer needs so that buyers don’t
get lost in shuffle. At the same
time, we see ourselves as being
large enough to be able to pro-
vide large store discounts.”

By achieving this elite status,
these Fiat Chrysler dealerships
will be recognized by consumers
as leaders in customer sales and
service experience.

Fiat Chrysler created the Cus-
tomer First Award for Excellence
with its dealer partners and J.D.
Power to elevate customer satis-
faction with the dealerships with
a specific focus on the sales and
service experience, employee
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training and facility condition,
Alexanian said.

Dealers in this initial group
completed all of the required
program goals from Jan. 1 to
June 30. A second group of award
winners will be announced in
early 2017 when they complete
their certification requirements.

“We are extremely impressed
with the accomplishments these
124 dealerships have been able
to achieve in a short amount of
time,” said Al Gardner, head of
Network Development, FCA -
North America. “We gave our
dealer body the challenge to join
us in focusing on increasing our
customer satisfaction, loyalty
and service retention and
through the core pillars of this
initiative, these dealers have
shown that it’s achievable. These
dealerships will be able to proud-
ly differentiate themselves as
elite stores by being winners of
the inaugural Customer First
Award for Excellence.”

The Customer First Award for
Excellence initiative was rolled
out to dealerships in October
2015.

Dealers participated in cross-
country workshops where they
learned of award requirements
and dealership best practices.
Some have worked with inde-
pendently contracted Customer
Experience Specialists in order
to seek the highest levels of
process and procedure improve-
ments to ensure an increase in
customer satisfaction.

All 2,600 Fiat Chrysler dealer-
ships were eligible to pursue and
earn the inaugural award certifi-
cation. Dealers must achieve goals
in five core “pillars” to earn the
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Customer First Award for Excel-
lence designation:

e Facility — Customers consis-
tently find dealerships to be
clean, convenient and comfort-
able. Facilities are certified every
six months.

e Customer Processes — Deal-
er consistently executes process-
es for key customer interaction
points, such as sales negotiation,
delivery and follow up.

e Performance -  Dealer
achieves required high level of
satisfaction in customer sales
and service satisfaction surveys.

e Employee Survey - Survey
employees annually, share find-
ings with employees, and act on
the feedback and results.

¢ Training Certification — Deal-
ership personnel meet minimum
training requirements for sales,
service, parts and technical staff.

Since program rollout, national
Sales Advocacy scores, Fixed

Shop Floor
to Top Floor

First Visit scores and Service Ad-
vocacy scores have all risen to
the highest level in our history.
All of the tools and goals within
the program are designed to fo-
cus on building a relationship
with the customers.

Head of Parts and Service
(Mopar), FCA - Global Pietro Gor-
lier explains, “the Customer First
program has enabled our dealers'
focus to be drawn to the cus-
tomer experience. The program
sheds light on customer touch
points throughout the service ex-
perience at the dealerships and en-
ables dealers to exceed our cus-
tomers’ expectations.”

“Creating advocates for all of

our brands is the key to long- —

term success,” said Reid Bigland,
Head of U.S. Sales. “These deal-
ers have shown leadership in
that effort and will benefit from
their = customer-focused ap-
proach.”
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Camaro’s History Informs Present

by Jim Stickford

The Chevy Camaro has a sto-
ried past going back 50 years.
But Chevy isn’t content to rest on
that history.

The brand is spending 2016
honoring the Camaro’s past
while also celebrating its future.

Todd Christensen, head of
Marketing for the Camaro and
Corvette at GM, said that what’s
interesting about the Camaro is
that its fanbase is diverse.

“Our list of buyers include peo-
ple who were around in the 1960s
and 1970s, when the Camaro was
first introduced,” said Chris-
tensen. “But on the flip side, we
have a lot of fans of the Camaro
that became fans of the vehicle
after the 2010 edition came out.”

So while the Camaro has a
great history, Christensen said,
there is a whole generation of
buyers who know the vehicle
through the Transformers movie
series.

“When I go to car shows, I see
the new and younger Camaro
fans as well as the older fans who
first fell in love with the Camaro
in the 1960s and 1970s,” Chris-
tensen said. “I get the impres-
sion, at least anecdotally, that
the younger fans who might not
have known the history of the
Camaro have become exposed to
the older editions. As a result the
Camaro fandom is growing. I will
say that the first generation Ca-
maro has become very popular
at car shows.”

Christensen said that he in the
past GM has had a very strong re-
lationship with the makers of the

Transformer movies, but can’t
say how many GM cars will be in
the latest movie, which is cur-
rently being filmed in Detroit.

“I will say that the character
Bumblebee is a major Trans-
former, and Bumblebee is still a
Camaro,” Christensen said. “The
first Transformer movie really
put the new Camaro on the map.
It’s hard to believe that film came
out nine years ago.”

The upcoming Woodward
Dream Cruise provides GM with
the perfect venue to celebrate
both Camaro’s classic history
and the car’s bright future, Chris-
tensen said.

Special events for the Dream
Cruise Weekend (Aug. 18 -21) in-
clude:

e A celebration at and tours of
the Lansing Grand River plant,
where the Camaro is built, on
Aug. 18.

e “Camaros and Coffee” in De-
troit, on Aug. 19.

e A special Camaro heritage
display at Chevrolet’s site for the
Woodward Dream Cruise, on
Aug. 20.

“Coming up with this promo-
tion was a really a team effort,”
Christensen said. “But  credit
where credit is due. We did a lot
of brainstorming, but the folks at
the Lansing Grand River plant
where the Camaro is made de-
serve extra praise.”

Over the years there have
been a lot of requests by people
to see the Camaro being made,
Christensen said. But the Lansing
plant isn’t a public viewing facili-
ty. But the folks at the plant
asked if it was possible for a one-

BorgWarner’s EGR Valve

BorgWarner supplies its ad-
vanced exhaust gas recirculation
(EGR) valve for the new Hyundai
[onig sedan and the Kia Niro
crossover sport utility vehicle.
These gasoline and hybrid vehi-
cles are powered by the 1.6-liter
gasoline direct-injected (GDI)
Kappa engine, expected to drive
a growing line-up of hybrid mod-
els from the automakers. Borg-
Warner’s compact, optimized
EGR valve contributes to the ve-
hicles’ lower emissions and 3
percent increase in fuel econo-
my, said company spokeswoman
Katya Pruett.

“Our years of gasoline and
diesel EGR experience along with
our deep engine system knowl-
edge drove us to develop a new
EGR valve designed specifically

for the unique requirements of
today’s advanced gasoline en-
gines,” said Brady Ericson, Presi-
dent, BorgWarner Emissions Sys-
tems. “Our new low-pressure
EGR technology offers automak-
ers a compact, reliable and cost-
effective method for improving
fuel economy and reducing emis-
sions, and is fast becoming the
standard solution for gasoline
hybrid propulsion systems. We
are pleased to contribute our
EGR technology to a growing list
of Hyundai and Kia vehicles.”

Precisely  regulating EGR
throughout a range of rpms and
loads reduces high temperatures
in the combustion chamber, en-
abling a variety of strategies
aimed at improving engine effi-
ciency and fuel economy.
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time public viewing of the manu-
facturing process.

“So they made it happen,”
Christensen said. “They are also
putting on a Camaro-themed car
show and have 650 vehicles reg-
istered. | am pleased to say that
all the viewing spots have been
taken.”

Camaro, Christensen said, also
has a lot of online things fans can
view and more is expected by the
end of the year.

To see what’s been prepared
people should go to the site ca-
marofifty.com

The special Camaro 50th anniversary edition is on sale soon.

GM Earns $2.9 Billion in Second Quarter

CONTINUED FROM PAGE 1

vehicles such as the Chevrolet
Malibu and Cruze sedans and the
Cadillac XT5 SUV.

“Our focus is to drive prof-
itable retail share,” Stevens said.
“l think the results speak for
themselves.”

The profit was so strong that
GM raised its full-year earnings
per share guidance by 25 cents
to $5.50 to $6. Investors agreed.
GM'’s stock rose 47 cents, or 1.5
percent, to $31.96 in midday
trading July 21.

GM cautioned that the Euro-
pean profit probably wouldn’t
hold through the second half due
largely to Britain’s vote to exit
the European Union. The compa-
ny predicted that damage to the
British Pound and uncertainty in

Europe would cost GM up to
$400 million during the next six
months.

Stevens said the company
would take actions to mitigate
the impact, including a change in
GM’s European manufacturing
footprint.

The company also revealed
that it spent $581 million during
the quarter — half in cash and
half in GM stock - to buy Cruise
Automation, a 40-person soft-
ware company that is testing au-
tonomous vehicles on the streets
of San Francisco.

The Detroit automaker said it
earned $1.81 per share from April
through June.

Excluding special items, it
made $1.86, shattering Wall
Street forecasts. Analysts polled
by FactSet expected $1.52 per

share. Revenue rose 11 percent
to $42.4 billion.

GM was optimistic about the
second half of the year despite
troubles in Britain and increased
incentive spending in the United
States

Early in July, GM’s average
spending on rebates and other
discounts rose by about $1,800
to $6,125 per vehicle, according
to J.D. Power data obtained by
The Associated Press.

Incentives on the Chevrolet Sil-
verado pickup truck rose 37 per-
cent from July 2015 to nearly
$8,000.

But Stevens said the increase
was a temporary move to sell
down outgoing 2016 models to
prepare for 2017s. During the
first half, GM spent less than the
industry on discounts, he said.

experience and success thru
the Clarkston Royal Diner
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Breakfast - crepes, griddle style omlettes,
pancakes and more...

Lunch & Dinner - House of high quality
corned beef, angus beef burgers, assorted
wraps and more...

940 Joslyn Road * Pontiac, Mi
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fax 248-253-1115

. N
GM APPRECIATION

10% Discount with ID Badge
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Ford Continues its Efforts to Fight Against Breast Cancer

In its ongoing efforts to sup-
port the fight against breast can-
cer, Ford Warriors in Pink recent-
ly commissioned a series of sur-
veys seeking to identify the top
concerns and day-to-day chal-
lenges of patients in treatment,
as well as to examine the state of
awareness of the disease among
American adults today.

The study was conducted as
part of the Warriors in Pink More
Good Days initiative, said Ford
spokeswoman Anika Salceda-
Wycoco.

Survey results indicate that
maintaining their daily routines
while going through treatment is
a top concern of those battling
breast cancer - second only to
life expectancy. Activities pa-
tients say they need the most lo-
gistical help with include com-
pleting household chores, run-
ning errands and preparing bal-
anced, healthful meals, Salceda-
Wycoco said.

The study also reveals that few
adults know how to provide the
support patients need. While 98
percent acknowledge the serious
health threat the disease pres-
ents, less than 60 percent are fa-
miliar with the day-to-day chal-
lenges those undergoing treat-
ment face. Only 28 percent say
they know how to best provide
the support needed.

“What the results of the sur-
veys tell us is that while most
adults aren’t sure how to support
these patients, the majority — 75
percent — want more information
on how to help,” says Tracy
Magee, Ford Warriors in Pink
brand manager. “The insights
give us an opportunity to build
upon the resources we offer to
ensure we respond to the needs
of those undergoing treatment.

“Through our More Good Days
initiative, we're striving to equip
people with the knowledge and

Ford Motor Company’s Warriors in Pink are continuing their work in helping those with breast cancer have more good days.

resources they need to help,”
adds Magee. “Ultimately, we want
to give breast cancer patients
what they deserve — more good
days.”

To date, Ford Warriors in Pink
has granted more than 60,000
good day experiences - every-
thing from free rides to treatment
centers, to meal and errand
scheduling - as part of its More
Good Days initiative, Salceda-
Wycoco said. Year two of the pro-
gram aims to bring about even
more good days by adding two
new services in response to pa-
tients’ most pressing needs.

First, it’s working to help elimi-
nate the hassle of grocery shop-
ping and meal planning by col-
laborating with Green Chef - the
first and leading national USDA-
certified organic meal kit deliv-
ery service — to provide free or-
ganic meal kits to patients. To
help alleviate another pressing
daily concern patients have, War-
riors in Pink is also working with
the nonprofit Cleaning for a Rea-
son to provide free assistance
with household chores.

According to Michael Joseph,

founder and chief executive offi-
cer, Green Chef, food has the
power to nourish not just our
bodies, but also our souls. “We’re
looking forward to working with
Warriors in Pink to help friends,
family and caretakers provide
healthy meals to the breast can-
cer patients in their lives,” he
said. “Home-cooked, organic
meals make sense in terms of giv-
ing patients with a good day.”

Debbie Sardone, president and
founder, Cleaning for a Reason,
understand