
GM, the Office of Naval Re-
search and the U.S. Naval Re-
search Laboratory are working
to put automotive hydrogen fuel
cell systems into the next genera-
tion of the Navy’s unmanned un-
dersea vehicles (UUVs).

Hydrogen fuel cells, said GM
spokesman Alan Adler, convert
hydrogen efficiently into electric-
ity, resulting in vehicles with
greater range and endurance
than those powered with batter-
ies. Under the ONR’s Innovative
Naval Prototype program for
Large Displacement UUVs, ener-
gy is a core technology in the
Navy’s goals for vehicles with
more than 60 days endurance.

The Naval Research Laborato-
ry recently concluded an evalua-
tion of a prototype UUV
equipped with a GM fuel cell at
the heart of the vehicle power-
train, Adler said.

“Our in-water experiments
with an integrated prototype
show that fuel cells can be game

changers for autonomous under-
water systems,” said Frank Herr,
ONR’s department head for
Ocean Battlespace Sensing. “Reli-
ability, high energy, and cost ef-
fectiveness – all brought to us via
GM's partnering – are particular-
ly important as Navy looks to use
UUVs as force multipliers.”

Hydrogen fuel cell propulsion
technology helps address two
major automotive environmental
challenges: petroleum use and
carbon dioxide emissions, Herr
said.

Fuel cell vehicles can operate
on renewable hydrogen from
sources like wind and biomass
stored for later use. Once con-
verted to electricity, water vapor
is the only emission. Recharging
takes only minutes.

GM’s fuel cells are compact
and lightweight, and have high
reliability and performance. Low-
er cost is achievable through vol-
ume production, Adler said.
These attributes match the goals

of the Navy to develop reliable,
affordable systems.

“The collaboration with the
Navy leveraged what we learned
in amassing more than 3 million

miles of real-world experience
with our Project Driveway fuel
cell program,” said Charlie
Freese, executive director of GM
Global Fuel Cell Activities.

View This Week’s Edition at http://DetroitAutoScene.com

3

®Detroit AutoScene®

VOL. 84 NO. 25 JUNE 27, 2016ESTABLISHED 1933 AS NEW CENTER NEWS AND 1983 AS OAKLAND TECH NEWS

“F IRST IN THE HEAR T OF DETROIT”

info@detroitautoscene.com

The Dodge brand is celebrat-
ing the 25th anniversary of the
Viper with five limited-edition
models that commemorate the fi-
nal year of Viper production and
highlight several of the most

iconic special edition Vipers of
the past.

“The Dodge Viper has had a
great run, and 25 years after it
was first introduced, it leaves the
supercar world reaching for the

records it continues to set,” said
Tim Kuniskis, head of Passenger
Cars, Dodge, SRT, Chrysler, and
Fiat – FCA, North America. “With
more track records than any pro-
duction car in the world, the

Dodge Viper ACR will live on as
the fastest street-legal Viper
track car ever, the car that has
set the benchmark for all that fol-
lows in its tracks.”

Tom Libby, manager Loyalty

Solutions and Industry Analysis
for IHS Automotive, said that he
was surprised when he heard
that Fiat Chrysler is discontinu-

Dodge Viper Ends Production After 25 Years with 2017 Model

CONTINUED ON PAGE 2

GM and the U.S. Navy are working together on hydrogen-powered UUVs.

GM, U.S. Navy Join Forces on Hydrogen Fuel Cell Project

“Flashlight” drag racing is
back, but this time it’s on Wood-
ward Avenue – and it’s legal.

Registration is now open for
the return to Michigan of the
“Roadkill Nights Powered by
Dodge,” said Fiat Chrysler
spokeswoman Eileen Wunder-
lich. The event, which debuted
last year, drew more than 10,000
performance enthusiasts.

This year’s event, taking place
on Aug. 19, is bigger and better,
with a new, larger location at the
M1 Concourse in Pontiac, a cash
purse totaling $19,000 and legal
street drag racing on Woodward
Avenue, Wunderlich said.

“Woodward is one of (if not
the) most famous ‘Muscle Car
Corridors’ in the country and, as
far as we know, this is the first
time ever that street racing on it

Chrysler Brings
Street Racing

Back to Woodward

CONTINUED ON PAGE 2

2016 Buick Cascada has earned top marks because of its quality.

Fireworks are going to go off downtown as part of the Freedom Festival celebration thanks to Ford.

DETROIT (AP) – Despite
adding sophisticated electronic
safety features and touch
screens that once were prone to
glitches, most automakers im-
proved their reliability scores
this year in an annual survey of
new-car buyers.

The latest survey by the J.D.
Power firm determined that qual-
ity improved for 21 of 33 auto
brands in the survey.

This year’s scores, which were
released on June 22, improved 6
percent over 2015, double last
year’s increase and the biggest
jump in seven years.

And for the first time in 27
years, a brand for the masses led
the pack: Kia edged out Porsche

as the automaker with the fewest
problems.

“It has become clear that au-
tomakers are listening to the cus-
tomer, identifying pain points,
and are focused on continuous
improvement,” said Renee
Stephens, vice president of U.S.
auto quality at J.D. Power.

Touch screens, voice recogni-
tion and Bluetooth technology
have long been bugaboos for au-
tomakers. For years these have
brought down scores in the sur-
veys. But last year automakers
turned a corner, and this year
they improved more, Stephens
said.

The improvement is partly due
to people getting used to new

technology, but automakers also
are simplifying the devices, tak-
ing out screens that seemed cool
but were hard for users to grasp,
she said.

The study also found that U.S.
nameplates collectively scored
better than foreign-based com-
petitors for just the second time
in the survey’s 30-year history.

And for the first time since
2006, mainstream brands had
fewer problems than more ex-
pensive premium brands.

The 2016 survey of more than
80,000 car buyers, conducted
from February through May,
found that Korea’s Kia had the

GM Tops Quality Survey with 7 Awards

CONTINUED ON PAGE 8

Ford Motor Company will cele-
brate American freedom with
new activities and unique experi-
ences for the people of Detroit
and southeast Michigan during
the annual Ford Fireworks on
Monday, June 27, along the
downtown riverfront, said Ford
spokesman Todd Nissen.

More than 10,000 pyrotechnic
effects will light up the night sky
beginning at 9:48 p.m. While hun-
dreds of thousands gather for
the show, Ford is working with
The Parade Company, Detroit
Riverfront Conservancy and Yan-
kee Air Museum on enhanced
festivities on the ground and in
the air.

Among the new events sched-
uled for this year are:

• Michigan State Park Passes
for Belle Isle - Ford is offering free
admission to Belle Isle by provid-

ing Michigan Department of Nat-
ural Resources Recreation Pass-
ports for the first 1,000 cars. This
pass can be used at all partici-
pating state parks for the remain-
der of 2016.

• Student VIP Viewing Zone -
Ford has joined the Detroit River-
front Conservancy for a special
viewing of the Ford Fireworks for
3,000 Detroit area students and
their families at West Riverfront
Park. Students were selected
based on criteria such as grades
and community service.

• Vintage Planes Flyover –
Ford is working with the Yankee
Air Museum in Belleville to pres-
ent a special salute to the na-
tion’s military with an expanded
Detroit River flyover of six or
more World War II-era airplanes.

Downtown Detroit to Enjoy
June Fireworks Celebration

CONTINUED ON PAGE 7
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will be legal,” said Tim Kuniskis,
head of Passenger Cars, Dodge,
SRT, Chrysler and FIAT – FCA,
North America. “Drag racers will
be able to show their muscle
when Woodward is closed from
South Boulevard to Rapid Street
in Pontiac to create what is sure
to be an epic kick off to the week-
end’s cruise events.”

Leading the races will be David
Freiburger and Mike Finnegan,
co-hosts of ROADKILL, the most-
viewed YouTube automotive
original series in the world, Wun-
derlich said.

“This event is uniquely Road-
kill. We are racing in a spot no
one else would dare to run all in
the name of fun. Show up and
you’ll see Roadkill cars, come
and spend time with us and have
the time of your life,” said Mike
Finnegan.

Additional celebrity guest ap-
pearances include Richard Rawl-
ings of Dallas’ Gas Monkey
Garage and the Discovery Chan-
nel’s “Fast N’ Loud” TV show.

Open from noon to 10 p.m., the
Aug. 19 “Roadkill Nights Powered
by Dodge” event includes thrill
rides in Dodge Viper, Dodge Chal-
lenger SRT Hellcat and Charger
SRT Hellcat vehicles, a Show ‘n’
Shine area, Roadkill stunts and
exhibitions, as well as live music,
food trucks and much more.

“We’re excited about hosting
‘Roadkill Nights’ as one of the
main events during our newly
branded ‘Pontiac Power Week’
festival,” said Mayor of the City
of Pontiac Deirdre Waterman.

Following the huge success of
the inaugural event held in Michi-
gan last year, TEN: The Enthusi-
ast Network’s “Roadkill Nights
Powered by Dodge” was expand-

ed to two cities in 2016. The first
stop, June 18 at Kansas Speed-
way in Kansas City, Kansas, drew
nearly 12,000 spectators.

With first-time legal street rac-
ing on Woodward Avenue, this
year’s Pontiac Roadkill Nights
event is expected to be even big-
ger. Early registration at
www.roadkill.com/PR is encour-
aged.

Fans can follow the action for
both Roadkill Nights events at
hashtags #Roadkillnights and
#poweredbydodge.

Roadkill Nights registration is
open at Roadkill.com/PR. Gener-
al admission to the event is FREE
for spectators. Participants may
register a vehicle for drag racing
and the Show ‘n’ Shine at the
site.

ing the Viper, but that it’s not sur-
prising that the company is tak-
ing that action.

“The volume of Vipers sold has
always been very low,” Libby
said. “But it’s always been a ‘ha-
lo’ car, that is a vehicle meant to
be an image builder for an au-
tomaker. It was never meant to
be a high-volume seller. Its job
was to spread the image of the
Dodge brand.”

But, Libby said, that is a costly
way to improve image and Fiat
Chrysler, as well as the rest of
the auto industry, is in the midst
of major transformation. Devel-
oping autonomous vehicle tech-
nology while at the same time
having to engineer whole new
powertrains to meet upcoming
strict federal mileage standards
is immensely expensive.

“Given all that Fiat Chrysler

has to do in the next few years,
they have a lot of projects on
their plates and they require a lot
of money,” Libby said. “They
must of added up the numbers
and realized the Viper no longer
fit in their plans. They’ve done
what they’ve had to do. It’s al-
ways sad to see a model go away,
especially one as fun to drive as
the Viper, but I totally under-
stand the decision.”

One of the most unusual and ex-
otic high-performance machines
on the road today, Fiat Chrysler
spokesman Dan Reid said Dodge is
honoring the Viper’s rich, colorful
and exceptional performance her-
itage on and off the track by pay-
ing tribute to some of the most
iconic Vipers in its history. Begin-
ning on June 24 and new for 2017
model year, customers can order
their special snake in the following
exclusive special edition configu-
rations:

• Viper 1:28 Edition ACR –
Pays tribute to the current pro-
duction car single lap record of
1:28.65 set by champion driver
Randy Pobst in a 2016 Dodge
Viper ACR at historic Laguna Se-
ca Raceway in Monterey, Calif., in
October 2015.

As many as 28 units of this new
special edition configuration will
be built for the 2017 model year,
Reid said.

• Viper GTS-R Commemora-
tive Edition ACR – Reid said it’s
been designed to pay tribute to
one of the most distinguishable
and iconic Viper paint schemes
of all time – the white and blue
combination of the 1998 Viper
GTS-R GT2 Championship Edi-
tion.

As many as 100 units of this
new special edition configuration
will be built for 2017, Reid said.

• Viper VoooDoo II Edition
ACR – this is modeled after the

original 2010 Viper VooDoo edi-
tion, Reid said. As many as 31
units of this new special edition
configuration will be produced
for 2017. Originally, 31 units of
the original VooDoo Viper ACR
were built in 2010.

• Viper Snakeskin Edition GTC
– Color was inspired by the origi-
nal 2010 Snakeskin ACR, Reid
said. As many as 25 units of this
new special edition configuration
will be produced for 2017. And 31
units of the original Snakeskin
Viper ACR were built in 2010.

• Dodge Dealer Edition ACR –
Available exclusively through
Dodge’s highest sales volume
Viper dealers, Tomball Dodge of
Tomball, Texas, and Roanoke
Dodge of Roanoke, Ill. It will
come with a serialized instru-
ment panel ACR badge, and as
many as 33 units of this new spe-
cial edition configuration will be
produced for 2017.
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OR

FREE BRAKE
INSPECTION

$17995
Includes Front or Rear Pads, Rotors & Labor
Some Restrictions May Apply. Prices Subject To Change. Most Cars.

Call For Details, Must Present Ad At The Time Of Service.
Cannot Be Combined With Any Other Coupon Or Discounts. With MP Coupon.

Offer Expires 7-15-16.

FRONT END
ALIGNMENT
$3995

Most Cars. Must Present Ad At The Time Of Service.
Cannot Be Combined With Any Other Coupon Or Discounts. With MP Coupon.

Offer Expires 7-15-16.

Service Only.

SUMMER SPECIAL!
MAINTENANCE SPECIAL
Includes: • Full Service Oil Change & Filter

• Lube & Top Off All Fluids
• Semi Synthetic Blend (5W30) up to 5 qts.

$2295
FREE Tire Rotation • FREE 27 Pt. Inspection

FREE Brake Inspection (Drums Extra)

$3595 Full Service
Synthetic Oil Change
Shop Charges And Disposal Extra. Most Cars.

Must Present Ad At The Time Of Service. Cannot Be Combined With Any
Other Coupon Or Discounts. With MP Coupon. Offer Expires 7-15-16.

Get the repairs you need.
NO INTEREST FOR 6 MONTHS

With approved credit. See store for details.

If you currently have a CarCare One Credit Card
from any of the following, you can use it here!
We accept: AAMCO, Auto Value-Bumper to Bumper, Car Quest, Discount Tire,

Federated Auto Parts, Ford Motor Company, GE Capital Auto, Maaco & Meineke, Midas,
NAPA, Parts Plus, Pep Boys, Tuffy, Ziebart, Cooper Tire, Michelin and Yokohama Tire.

2 YEARS 24,000 MILE WARRANTY
On most repairs. See store for details.

OVER 75 YEARS OF EXPERIENCE
WE SELL TIRES
NATIONAL FLEET ACCOUNTS WELCOME

We Accept All Extended Warranties Including GM, Chrysler, Ford, Etc.

QUALITY SERVICE
YOU CAN TRUST!

YOUR
ONE STOP
REPAIR
SHOP

FREE
ALIGNMENT
WITH PURCHASE
OF 4 TIRES

Most Cars. Must Present Ad At The Time Of Service.
Cannot Be Combined With Any Other Coupon Or Discounts. With MP Coupon.

Offer Expires 7-15-16.

A/C RECHARGE
$4995

Includes: • Up To 1lb Freon • Check For Leaks
• Pressure Test System • Add Dye

Most Cars. Not Valid With Any Other Discount.
Offer Expires 7-15-16.

Reg. $99.95SAVE
$40

COOLING
SYSTEM FLUSH
$8995

Inspect and test radiator for leaks. Inspect hoses and belts,
flush radiator system. Install up to 2 gallons of coolant.

(Dex-Cool extra) Hazardous waste & disposal extra.
Most Cars. Must Present Ad At The Time Of Service.

Cannot Be Combined With Any Other Coupon Or Discounts. With MP Coupon.
Offer Expires 7-15-16.

Reg. $119.95

Viper Ends Production After 25 years with 2017 Model
Dodge is discontinuing the Viper after 25 years, but the last models made will be homages to the great Vipers of the past.

Roadkill Nights at the Silverdome last year attracted great crowds. A civilian racer burns rubber at “Roadkill Nights” at the Silverdome.

Chrysler Bringing Back Street Racing to Woodward Ave.
CONTINUED FROM PAGE 1

DETROIT (AP) – Fiat Chrysler
is speeding up a recall of 1.1 mil-
lion vehicles with confusing gear
shifters like one in the SUV that
crushed and killed Star Trek ac-
tor Anton Yelchin.

Yelchin, 27, known for playing
Chekov in the rebooted series,
died June 19 after his 2015 Jeep
Grand Cherokee pinned him
against a mailbox pillar and se-
curity fence at his home in Los
Angeles.

His Jeep was among the vehi-
cles recalled in April due to com-
plaints from drivers who had
trouble telling if they put the
transmission in “park” after
stopping.

Many drivers have reported
the vehicles rolled off after the
driver got out of the vehicle
when it was supposed to be
parked.

Los Angeles police are still in-
vestigating the cause of the
crash, but the U.S. government’s
National Highway Traffic Safety
Administration said Yelchin’s
death “is the first fatality we’re
aware of that may be related to
this safety defect and vehicle re-
call.” Fiat Chrysler said it was
premature to say what caused
the crash.

On June 22, FCA said in a state-
ment that it started providing its
2,427 dealers with a software up-
date last week, days before
Yelchin died. Previously the
company had said the update
would be ready in July or Au-
gust.

Yelchin would not have known
about the software fix because
car owners hadn’t yet been noti-
fied. Fiat Chrysler said June 22
that it would start sending let-
ters to owners on June 24 telling
them to make a service appoint-
ment.

Safety advocates have ques-
tioned why the fix was taking so
long.

The recalled vehicles have an
electronic shift lever that toggles
forward or backward to let the
driver select the gear instead of
moving along a track with notch-
es for each gear like a conven-
tional shifter.

The way this shifter works is
that a light shows which gear is
selected, but to get from drive to
park, drivers must push the
lever forward three times.

If a vehicle is in drive and the
lever is pressed just once, it goes
into neutral and could roll if the
vehicle is parked or resting on a
slope.

Dealers will be able to load the
software into the vehicles, and it
will automatically shift the cars
into park if the driver’s door
opens while the engine is run-
ning.

The software will repair vehi-
cles with 3.6-liter and 5.7-liter en-
gines, which account for the
bulk of those being recalled. FCA
said software availability for the
rest of the vehicles is “immi-
nent.”

The recall also covers the 2014
Grand Cherokee as well as the
2012 through 2014 Dodge Charg-
er and Chrysler 300.

Actor’s Death
Speeds Up
Jeep Recall
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As the saying goes beauty can
be more than what’s on the out-
side. Take the 2016 Cadillac CT6,
for example, said GM spokesman
Donny Nordlicht.

The 2016 Cadillac CT6,
Nordlicht said, “features an in-
dulgent interior and industry-
leading technology, including the
available rear seat infotainment
system that further elevates the
back seat experience.”

Headlining the advanced capa-
bility of the CT6’s rear seat info-
tainment system, Nordlicht said,
are the HDMI and USB ports lo-
cated on the front of the rear cen-
ter seat or in the rear seat center
armrest.

By utilizing these ports in com-
bination with the vehicle’s built-
in 4G LTE Wi-Fi network, owners
can use devices such as Google
Chromecast, Amazon Fire TV
Stick or Apple TV to stream inter-
net content directly (such as Net-
flix, Hulu or YouTube) to the rear
seat screens.

The ports can also be used to
mirror device displays via the
HDMI port or to play media
stored locally on a drive.

The rear seat infotainment sys-
tem includes two independent,
articulating 10-inch-diagonal HD
screens. The screens have been
designed to seamlessly integrate
into the CT6’s cabin and retract
into the front seat backs when
not in use.

The screens tilt to make view-
ing easier and will remember
that position until set to a new
one. Passengers can play Blu-ray
DVDs, view media information,
see what is on the front CUE
screen and adjust the rear mas-
sage function. (Rear seat mas-
sage on Platinum models only.)

The rear seat infotainment sys-
tem is standard on the 2016
Cadillac CT6 Platinum trim; it is
available as part of the Rear Seat

Package on CT6 Luxury and Pre-
mium Luxury models.

All Cadillac models come stan-
dard with OnStar 4G LTE connec-
tivity with Wi-Fi hotspot that can
connect to up to seven devices.
OnStar 4G LTE provides a mobile
hub for drivers and passengers
to stay connected.

The hotspot is on whenever
the vehicle is on and comes with
a three-month/three-gigabyte da-
ta trial. 4G LTE is the most cur-
rent and fastest mobile data net-
work – 10 times faster than 3G.
And OnStar 4G LTE offers
stronger, broader coverage than

smartphones on the same net-
work, Nordlicht said.

For front seat passengers, the
10.2-inch CUE screen can be used
to play media from USBs or Blu-
ray DVDs when the vehicle is in
Park. Cadillac CUE also provides
owners a smart and simple way
to access both Android Auto and
Apple CarPlay. A “Projection”
icon will appear on the CUE
screen to enable simpler, easier
access to key smartphone func-
tions, including navigation, con-
tacts, hands-free text messaging
and select applications support-
ed by Apple or Google.

For the fourth consecutive
year, Chevrolet, Buick, GMC and
Cadillac vehicles are the leaders
of the Made in America Automo-
tive Index produced by American
University’s Kogod School of
Business.

The Buick Enclave, Chevrolet
Traverse and GMC Acadia to-
gether tied for No. 1, while 17
other General Motors vehicles
ranked in the Top 10.

The index is authored by Frank
DuBois, a global supply chain
management expert and profes-
sor at American University in
Washington, D.C., said GM
spokeswoman Laura Toole.

More comprehensive than oth-
er studies of its kind, the Kogod
index ranks models based on
seven weighted data points in-
cluding several factors unad-
dressed by the American Auto-
motive Labeling Act (AALA), the
basis for “made in America” auto-
motive studies.

DuBois is an associate profes-
sor at American University’s Ko-
god School of Business. He said
the index seeks to answer the
question of what percentage “of
your vehicle’s value contributes
to the overall well-bing of the U.S.
economy. How does your car im-
pact the U.S. automobile indus-
try’s economic vitality? And
most importantly, why does the
information matter to you?”

DuBois said Kogod's method
improves on AALA data by incor-
porating a more comprehensive

research methodology, providing
consumers with a more accurate
view of their vehicle's composi-
tion.

DuBuis said this is important
because as such an important
part of the U.S. economy, under-
standing the factors that influ-
ence the automobile industry is
not just helpful, it is essential. A
vehicle’s domestic manufactur-
ing composition plays a key role
in determining its overall impact
on the American economy. This
knowledge empowers consumers
and automakers alike to make
better economic decisions about
where a car is made, and which
offer the greatest commercial
benefits to the country.

The Kogod study considers:
• Profit Margin – location of

the automaker's global head-
quarters;

• Labor – where the vehicle is
assembled;

• Research and Development
– location of R&D activities;

• Inventory, Capital, and Other
Expenses – location of assembly;

• Engine – location of produc-
tion;

• Transmission – location of
production;

• Body, Chassis and Electrical
Components.

According to the AALA, if 75
percent or more of a car’s parts
by value come from the U.S. or
Canada, it’s considered a domes-
tic product.

The top 10 “most American”

vehicles according to the Kogod
Index are:

• The Buick Enclave, with a to-
tal domestic content rating of 90.

• The Chevrolet Traverse,
with a total domestic content rat-
ing of 90;

• The GMC Acadia, with a total
domestic content rating of 90;

• The Fore F-150, with a total
domestic content rating of 85;

• The Chevrolet Corvette,
with a total domestic content rat-
ing of 83;

• Chevrolet Equinox, with a to-
tal domestic content rating of
82.50;

• The Chevrolet Impala, with a
total domestic content rating of
82.50;

• The Chevrolet Malibu E2
Gen, with a total content rating of
82.50;

• GMC Yukon/Yukon EXT, with
a total domestic content rating of
82.50;
• The Malibu LTD, with a total

domestic content rating of 82.50;
• The Cadillac Escalade, with

a total domestic content rating of
82.50;

• The Buick LaCrosse, with a
total domestic content rating of
82.50;

Fiat Chrysler top vehicle, total
domestic content-wise, is the
Jeep Wrangler Unlimted with a
rating of 80.50.
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GM Leads Domestics in
‘Made in America’ List

The 2017 Buick Enclave is tops in terms of being American made.

Continental, with its U.S.
headquarters in Auburn Hills, is
partnering with the U.S. Depart-
ment of Transportation’s Smart
City Challenge. Continental has
initially pledged at least $1 mil-
lion to Columbo, Ohio, to pro-
vide improved safety and con-
nectivity technology to its trans-
portation network.

Continental will provide ad-
vanced sensing, vehicle-to-
vehicle and vehicle-to-
infrastructure (V2X) communica-
tion technology to increase traf-
fic safety at intersections and
provide a platform for intelligent
transportation systems of the fu-
ture.

The Smart City Challenge is a
competition which will create a
fully integrated, first-of-its-kind
city that uses data, technology
and creativity to shape how peo-
ple and goods move in the fu-
ture.

Continental, DOT
Helping Create

‘Smart City’

Cadillac CT6 Connects with Passengers



by Jim Stickford

Following a successful pilot
within the engineering organiza-
tion, General Motors expanding
its popular 12-week career re-en-
try internship called Take 2 this
fall.

Paid internships will begin in
mid-September and will be avail-
able in GM’s information technol-
ogy, manufacturing and engineer-
ing functions, said GM Rebecca
White

Take 2 is an opportunity for
professionals with technical
backgrounds who took a career
break of two or more years and
are interested in returning to the
workforce, White said. This 12-
week “audition” will prepare ex-
perienced interns for a full-time
career in one of several fields at
GM through training, profession-
al development and networking
opportunities.

“The pilot of 10 interns this
spring was so successful, we
jumped at the chance to utilize
this program to add experienced
IT team members to our organi-
zation,” said Sue Brann, chief ad-
ministration officer at GM’s
Austin Innovation Center.

For Take 2, White said that GM
hopes to fill between 45 and 50
internship positions, White said.

“We were very excited to

launch the program and expect-
ed it to be a wonderful learning
experience for everyone in-
volved, the interns as well as the
managers and groups with whom
they were working,” White said.
“We were surprised at the level of
interest; we had to stop taking
applications after the first 400.”

The fall program will offer posi-
tions at GM’s southeast Michigan
campuses, including Warren,
Milford and Pontiac, as well as
the company’s IT innovation cen-
ter in Austin, Texas.

GM is offering several challeng-
ing positions across a wide vari-
ety of IT functions, including:

• System Engineers;
• Software Developers.
GM, White said, is offering in-

ternships in many challenging
manufacturing careers, includ-
ing:

• Manufacturing Engineer;
• Electrical Engineer;
• Industrial Engineer;
• Product/Program Manage-

ment.
• Cyber-Security;
• Electrical Components &

Subsystems;
• Global Engineering Opera-

tions and System Development;
• Validation;
• Vehicle Performance.
“As the executive sponsor of

the Take 2 program, I am so

pleased with how our organiza-
tion has embraced the idea of
welcoming experienced profes-
sionals into our company,” said
Kristen Siemen, executive direc-
tor, Global Thermal Engineering.
“They bring an incredible
breadth of experience, both pro-
fessional and personal, to these
positions. I look forward to ex-
panding the program to other
parts of our business in this next
chapter.”

The program, White said, has
proven popoular with those
seeking to get back into the auto
industry. One who took advan-
tage of the opportunity is Susan
Gray. She was in the process of
applying to other companies
when she first heard about Take
2. Her intern title, Design Release
Engineer, Brake Electronics.

“My children are all grown,
therefore, I was looking to return
to a challenge and profession
similar to what I left,” Gray said.
“I invested heavily in my educa-
tion and knew I was still capable
of advanced math and sciences.
This made me well suited to re-
turn to engineering where I felt I
had much left to contribute.”

She admitted that things have
changed a lot since she last
worked in the industry.

“My role has changed signifi-
cantly following my 20 year gap,”
Gray said. “I was originally a
chassis controls modeling engi-
neer back in the early 90’s work-
ing on research and development
projects for Traction Control Sys-
tems. Now I am directly responsi-
ble for brake and safety systems
which are in current production
vehicles and in new models
preparing for launch. The brake
electronics have advanced im-
mensely and the brakes are more
integrated into a wider array of
vehicle safety systems.”

And she said that the vast
amount of information available
on the GM network and the num-
ber of systems that an engineer
must interface with is another
change. She said it’s good in the
long run but can be overwhelm-
ing for the new hire.

Gray said her family is solidly
behind her and are proud of her.
The favorite thing about the pro-
gram is the “mentoring, job shad-
owing, and peer network of Take
2 interns have all been invaluable
and critical to my success.”

And Gray said that she could
not imagine hiring directly back
into a major engineering position
without a re-entry plan like Take
2 and that anyone thinking of get-
ting back into the workforce
should refresh their skills by
learning modern work tools like
OneNote, SharePoint and Excel.

Wendy Kwiecinski, had the in-
ern title of Design Release Engi-
neer, Overhead Systems at GM,
said she first heard about Take 2
from her husband Larry, who al-
so works at GM.

“Since I was considering going
back to work in the field, I was in-
trigued, Kwiecinski said. “About
a week later, I received a person-
alize letter from GM’s HR asking
me to apply for the Take 2 pro-
gram. A former colleague that I
had worked with years ago had
submitted my name as potential
fit for program. I was flattered to
be considered for the program
especially after being out of in-
dustry for twenty years. At that
point my decision was made, I
applied for the Take 2 program
and submitted my resume.”

She said she wanted to start
working for GM again because
she “invested a great deal of time
and effort into my education and
cultivated the possibility of being
able to use those skills again in
the industry, especially back at
GM. While earning my bachelors
and masters in engineering, I
worked for GM from 1985 to 1996.
The Take 2 program provided an
exciting opportunity for me to re-
join the company.

“In addition, I was raised in a
GM loyal family. My dad worked

for GM his whole career. My hus-
band, brother, sister-in-law,
cousin and many close friends
currently work for GM. I have al-
ways felt a connection to GM and
their mission/vision. I guess it is
just in my blood.”

She said she enjoyed her time
at GM and never imagined that
after 20 years a program like
Take 2 would be available. And
during that time a lot about the
company had changed.

“First of all the culture is very
different; the new GM is much
more open to process and prod-
uct improvements, with safety
being a top priority,” Kwiencinski
said. “GM is driving for trans-
parency and collaboration be-
tween groups. This was not nec-
essarily the case when I left in
the 90s. Having three young driv-
ers on the road myself, GM’s in-
creased focus on building safe
vehicle resonates with me.”

GM has become very work/life
balance friendly, she said.

“If feel like I have the freedom
to attend to balance in my per-
sonal life while meeting the ex-
pectations of the job,” Kwiecinski
said. “HR is currently working
with me to find a position that
would allow me to possibly work
32 hours a week in an area that
interests me. My husband and I
feel this would be a perfect work
life balance for our family.”

Available positions for the fall
Take 2 program are currently
posted. Interested applicants can
visit the GM Careers Web site at
careers.gm.com/working-with-
us/experienced-internships.html
for more information.
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WANTED
Classic Car
1930-1995

Kelly
Cell 248.338.0852

– Private Party –

586-883-7586
www.tigersfireworks.com

32686 Van Dyke Ave., Warren, MI 48093

Let Your Inner Pyro Run Wild!!

Festival Balls

Buy 1 Get 1 FREE
$9.99 each

Oriental Dragon, Angry Beaver
or Evil Clown

$24.99 each

– New Construction –
DELRAY HOMES

BERKSHIRE ESTATES IN HERITAGE VILLAGE

30074 Trailwood - 1,750 sq. ft.
$254,900

30800 Trailwood - 2,100 sq. ft.
$263,900

• Ceramic tile in kitchen, nook, foyer, hallway & laundry room
• Granite countertops
• Air conditioning
• Daylight basements
• Sod, sprinklers & landscaping
• Appliances

For further information contact
Larry Ciaramitaro (586) 457-3040

13 Mile Road
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w
ay

M
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ad

GM
TECH

CENTER

12 Mile Road

Trailwood
x x

�N

nestled between Mound and Ryan roads just North of 12 Mile Road.

The Side by Side Duet Condos include 2-3 bedrooms, 2-3 Baths,
2 Car Garage and Optional Finished Basements.

Features include First Floor Master, Full Basement, Cathedral Ceilings,
Granite Counters at Kitchen, Ceramic Tile at Bath & Laundry,

GE Electric Range, Dishwasher & Microwave,
Oak Flooring at Foyer, Kitchen & Nook,

Gas Fireplace at Great Room, Walk In Closets,
Central Air, Walking Trails, Snow Removal & Lawn Care.

For Details & Availability call Mary Jo at
586-576-0278

www.mjccompanies.com

From
$206,900

NEW CONSTRUCTION
DUET CONDOMINIUMS

Conveniently located across from the
GM Tech Center,

Susan Gray and Wendy Kwiecinski have interned GM thanks to Take 2.

GM’s Take 2 Program Seeking ‘New’ Interns for the Fall

House
RoyaltyBanquet Facility

Seating Accommodations
for 80-1200

“Experience the Elegance with Royalty”
(586) 264-8400
www.royaltyhouse.com • royalty@royaltyhouse.com

Proudly
Family

Owned for
40 Years
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Fiat Chrysler will cease NAF-
TA-market production of vehi-
cles equipped with non-desiccat-
ed ammonium-nitrate Takata air-
bag inflators, by the end of June,
said Chrysler spokesman Eric
Mayne. Global production is ex-
pected to end by mid-September.

Most inflators used in Fiat
Chrysler vehicles employ alter-
nate propellants, Mayne said.
Others use desiccant-enhanced
ammonium nitrate.

Neither is associated with any
inflator ruptures of the kind at-
tributed to certain non-desiccat-
ed ammonium-nitrate inflators,
Mayne said.

The 2016 Jeep Wrangler’s pas-
senger-side inflator is the final Fi-
at Chrysler air-bag component
to migrate from a non-desiccated
ammonium-nitrate design,
Mayne said.

The company is unaware of
any failures involving this infla-
tor.

In addition, tests were per-
formed on nearly 6,300 older ver-
sions of this component, many
of which were subject to poten-
tially problematic environmental
conditions, Mayne said. All per-
formed as intended.

Unsold vehicles that are so-
equipped will be identified for
customers. These customers will
also be advised that the vehicles
will be recalled in the future.
They are not currently subject to
recall.

The National Highway Traffic
Safety Administration has speci-
fied a recall schedule for vehi-
cles equipped with these infla-
tors.

The schedule, known as the
Coordinated Remedy Program,
adheres to the findings of an ex-
haustive investigation by indus-
try, government and third-party
experts.

The investigation determined
non-desiccated ammonium ni-
trate may degrade after several
years of exposure to high ab-
solute humidity. Such degrada-
tion may cause inflators to de-
ploy with excessive force.

The Coordinated Remedy Pro-
gram, to which Fiat Chrysler is
committed, “ensures the infla-
tors will be recalled and re-
placed before they become dan-
gerous, giving vehicle owners
sufficient time to have them re-
placed before they pose a dan-
ger to vehicle occupants.”

Customers with questions or
concerns may call 1-800-853-
1403.

Chrysler Ending
Use of Certain

Takata Air Bags

FLINT, Mich. (AP) – The
Charles Stewart Mott Founda-
tion is giving $5 million as part of
efforts to help Flint amid the
city’s crisis with lead-tainted wa-
ter.

The grant announced on June
20 and is for the Flint Child
Health and Development Fund
and is part of an earlier-an-
nounced $100 million, 5-year
commitment.

This grant will provide a dol-
lar-for-dollar match on up to $5
million in donations made to the
fund through the end of the year
2016.

The grant comes as the
Charles Stewart Mott Founda-
tion, a longtime Flint-based or-
ganization founded by an auto-
motive pioneer, announced that
it has surpassed $3 billion in to-
tal grants since its start in 1926.
Its 90th anniversary was on June
19.

The Flint Child Health and De-
velopment Fund aims to provide
support over the next 20 years
to help area children overcome
the effects of lead exposure.

Mott Foundation
Pledges Aid for
Flint Children



Apparently, it’s true. All good
things must come to an end. Fiat
Chrysler, on June 21, let it be
known that the Dodge Viper
would cease production after 25
years.

This wasn’t the first time that
announcement was made, but
the Viper got a reprieve.
Chrysler announced July 10,
2009 that production will contin-
ue for the legendary Dodge Viper
SRT10.

Originally slated to cease pro-
duction in December 2009, the
Chrysler Group Conner Avenue
Assembly Plant – the exclusive
home of Dodge Viper production
since 1995 – will continue to
build the V10 powered sports
car. Chrysler Group is no longer
pursuing a sale of the Viper
business assets.

“The Dodge Viper has success-
fully captured the hearts and
imagination of performance en-
thusiasts around the globe,” said
Mike Accavitti, president and
CEO, Dodge Brand at the time of
the reprieve. “We’re extremely
proud that the ultimate Ameri-
can-built sports car with its
world-class performance will live
on as the iconic image leader for
the Dodge brand."

Introduced as a concept car in
1989 at the North American In-
ternational Auto Show in Detroit,
the Dodge Viper was designed
and engineered to test public re-
action to the concept of a back-
to-basics, high-performance, lim-
ited production sports car.

The reaction was so over-
whelming that customer orders
began to flow in even before the
auto show was over. Chrysler
Corporation immediately decid-
ed to determine the production
feasibility on transforming the
crowd-pleasing Dodge Viper
show car into a limited-produc-
tion sports car in no more than
three years.

In May 1990, after months of
intensive study and testing,
Chrysler Corporation an-
nounced that the Dodge Viper,
powered by an aluminum V10
was a “go.”

Dodge Viper production began
in May 1992 at the New Mack As-
sembly Plant and was moved to
Conner Avenue in October 1995.
Viper V10 engine production
transferred from Mound Road

Engine to Conner Avenue Assem-
bly in May 2001.

In 2008, Dodge introduced the
all-new, fourth generation Dodge
Viper SRT10.

With more horsepower, more
torque and more than 30 exterior
and interior color combinations,
the latest Viper gives enthusiasts
the performance they expect on
the track and off, with more fac-
tory customization options than
before.

By 2009, more than 25,000
Dodge Vipers have been built.

And the Viper was always
meant to be an affordable vehi-
cle.

When Viper was first intro-
duced, the U.S. MSRP was
$50,700. Adjusted for inflation --
that equates to $86,130 in to-
day’s dollars.

“The Gen 1 Viper had 400
horsepower. It didn’t have air
conditioning, anti-lock brakes,
traction control or stability con-
trol. It didn't even have real win-
dows. It was the purest, rawest
and most visceral American per-
formance car of its time,” said
Tim Kuniskis, president and CEO
– Dodge and SRT Brands in 2014.
“The Gen 5 Viper maintains the
purity of the original car, with its
seductive design, perfect weight
balance and all-aluminum V10
with an additional 245 horse-
power.

“But the rawness has been
tamed with state-of-the-art five-
mode ESC, two-mode suspen-
sion, ABS, traction control,
launch control and a lightweight
structure comprised of carbon
fiber, magnesium and aluminum.
Despite the Gen 5's massive leap

forward in technology and per-
formance, we're pulling its start-
ing price back to the equivalent
of the original Gen 1 car.

“We have a saying at Dodge: ‘If
you know... you know,’ and if you
know Viper, you know this is big
news,” Kuniskis added, “and if
you don't know Viper, it's time to
check it out and see what makes
owning and driving the iconic
Viper so much more unique, ex-
clusive and interesting than any
other American performance ve-
hicle.”

And for a while, the Viper even
had its own television show.

According to Wikipedia, the
show ran on NBC in 1993 for a
season, and switched to syndica-
tion beginning in 1996 and run-
ning through to 1999 for a total
of 78 episodes spread over four
television seasons.

Wikipedia described the show
as follows:

“Viper is an American action-
adventure TV series about a spe-
cial task force set up by the fed-
eral government to fight crime in
the fictional city of Metro City,
California that is perpetually un-
der siege from one crime wave
after another. The weapon used
by this task force is an assault
vehicle that masquerades as a
Dodge Viper RT/10 roadster and
coupe (later, the Viper GTS).

“The series takes place in ‘the
near future.’ The primary brand
of vehicles driven in the show
were Chrysler or subsidiary
companies.

“The series ran on NBC for one
season in 1994 before being re-
vived two years later for three
more seasons of first-run syndi-

cation. Reruns of the series have
appeared on Sci-Fi Channel and
USA Network.

“The Viper Defender ‘star car’
was designed by Chrysler Corpo-
ration engineers unlike most Hol-
lywood Film/TV cars that are
usually customized by film pic-
ture designers. The exterior de-

sign of the car was produced by
Chrysler stylist Steve Ferrerio.”

The show starred James Mc-
Caffrey and Detroiter Jeff Kaake
during its run.
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The 1992 Dodge Viper was the first to be available to the public.

The 1989 Dodge Viper concept car started it all.

This Viper Defender was the star of a TV show in the 1990s.

Bob Lutz drove a Viper as the pace car in the 2000 Indianapolis 500.

Viper Has Short, but Storied History

For the fourth consecutive
year, Chevrolet, Buick, GMC and
Cadillac vehicles are the leaders
of the Made in America Automo-
tive Index produced by American
University’s Kogod School of
Business.

The Buick Enclave, Chevrolet
Traverse and GMC Acadia to-
gether tied for No. 1, while 17
other General Motors vehicles
ranked in the Top 10.

The index is authored by Frank
DuBois, a global supply chain
management expert and profes-
sor at American University in
Washington, D.C., said GM
spokeswoman Laura Toole.

More comprehensive than oth-
er studies of its kind, the Kogod
index ranks models based on
seven weighted data points in-
cluding several factors unad-
dressed by the American Auto-
motive Labeling Act (AALA), the
basis for “made in America” auto-
motive studies.

DuBois is an associate profes-
sor at American University’s Ko-
god School of Business. He said
the index seeks to answer the
question of what percentage “of
your vehicle’s value contributes
to the overall well-bing of the U.S.
economy. How does your car im-
pact the U.S. automobile indus-
try’s economic vitality? And
most importantly, why does the
information matter to you?”

DuBois said Kogod's method
improves on AALA data by incor-

porating a more comprehensive
research methodology, providing
consumers with a more accurate
view of their vehicle's composi-
tion.

DuBuis said this is important
because as such an important
part of the U.S. economy, under-
standing the factors that influ-
ence the automobile industry is
not just helpful, it is essential. A
vehicle’s domestic manufactur-
ing composition plays a key role
in determining its overall impact
on the American economy. This
knowledge empowers consumers
and automakers alike to make
better economic decisions about
where a car is made, and which
offer the greatest commercial
benefits to the country.

The Kogod study considers:
• Profit Margin – location of

the automaker's global head-
quarters;

• Labor – where the vehicle is
assembled;

• Research and Development
– location of R&D activities;

• Inventory, Capital, and Other
Expenses – location of assembly;

• Engine – location of produc-
tion;

• Transmission – location of
production;

• Body, Chassis and Electrical
Components.

According to the AALA, if 75
percent or more of a car’s parts
by value come from the U.S. or
Canada, it is to be considered as

a domestic product.
The top 10 “most American”

vehicles according to the Kogod
Index are:

• The Buick Enclave, with a to-
tal domestic content rating of 90.

• The Chevrolet Traverse,
with a total domestic content rat-
ing of 90;

• The GMC Acadia, with a total
domestic content rating of 90;

• The Fore F-150, with a total
domestic content rating of 85;

• The Chevrolet Corvette,
with a total domestic content rat-
ing of 83;

• Chevrolet Equinox, with a to-
tal domestic content rating of
82.50;

• The Chevrolet Impala, with a

total domestic content rating of
82.50;

• The Chevrolet Malibu E2
Gen, with a total content rating of
82.50;

• The Malibu LTD, with a total
domestic content rating of 82.50;

• GMC Yukon/Yukon EXT, with
a total domestic content rating of
82.50;

• The Cadillac Escalade, with
a total domestic content rating of
82.50;

• The Buick LaCrosse, with a
total domestic content rating of
82.50;

Fiat Chrysler top vehicle, total
domestic content-wise, is the
Jeep Wrangler Unlimted with a
rating of 80.50.

General Motors Leads Domestics in ‘Made in America List’

The 2017 Buick Enclave is tops in terms of being American made.

BERLIN (AP) – German prose-
cutors are investigating former
Volkswagen CEO Martin Win-
terkorn and another unnamed
executive over allegations they
didn’t inform investors soon
enough about the company’s
scandal over cars rigged to
cheat on U.S. diesel emissions
tests.

The Braunschweig prosecu-
tor’s spokesman, Matthias Diek-
man, said in a statement June 20
that the probe was opened at the
behest of Germany’s Federal Fi-
nancial Supervisory Authority,
the country’s financial watch-
dog.

German stock market law re-
quires publicly traded compa-
nies to alert investors as soon as
they have unforeseen develop-
ments that could affect a deci-
sion to buy or sell the stock.
Prosecutors said that Volkswa-
gen only made that notification
on Sept. 22, and that there was
evidence that the disclosure ob-
ligation should have been ful-
filled earlier.

The news release said that the
second employee is not the cur-
rent board of directors’ chair-
man, Hans Dieter Poetsch. Poet-
sch was chief financial officer un-
der Winterkorn but has since left
that post. Volkswagen did not
immediately respond to calls
seeking comment. The company
has already said in response to
an investor lawsuit that it met its
disclosure obligation.

German Officials
Investigating
Ex-VW CEO



• Ford Pop-Up Parties – Prior to
the Ford Fireworks, Ford Pop-Up
Parties will engage people on
Belle Isle and Hart Plaza with
games, promotional goodies and
music from the Ford Fusion
Marching Band.

• Social Media Contest – Snap
a photo while you are at the Ford
Fireworks from 3 - 11 p.m. Share
it on Instagram using #FordFire-
works2016 + @FordInCommunity
for a chance to win a Waco Bi-
plane ride from Yankee Air Muse-
um. Winner will be randomly se-
lected on June 28, 2016, by 5 p.m.
Must be following @FordInCom-
munity on Instagram to enter.

Ford Motor Company Fund,
the company’s philanthropic
arm, is once again collaborating
with Yankee Air Museum to host
Focus on Freedom, Nissen said.
This special event honors 250
current and former members of
the military and their families
with a reception at the De-
troit/Wayne Port Authority build-
ing, and an up-close view of the
fireworks.

“Ford has never wavered in its
support for the people and com-
munities of southeast Michigan,”
said Jim Vella, president, Ford Mo-
tor Company Fund. “The Ford
Fireworks is a celebration of our
common heritage as Americans,
while also embracing the diversity
that makes us stronger as a com-
munity and showcases the pride
we share of being Detroiters.”

In addition to serving as title
sponsor of the Ford Fireworks,
Ford is also presenting sponsor
of The Parade Company’s
Rooftop Party, Vella said, which
occurs during the fireworks.
Guests attending the event will
experience live music, food by
Andiamo, games, giveaways and
more for adults and kids alike. To
learn more, visit www.thepa-
rade.org or call 313-923-7400.

As producers of the Ford Fire-

works, The Parade Company se-
lects the musical arrangement
that Zambelli Fireworks Interna-
tionale will stage along with the
pyrotechnic effects that are visi-
ble for miles along the Detroit Riv-
er. This year’s show is themed “Go
Forward Detroit,” and will be cho-
reographed again by the Patrick
Brault, whose previous pyrotech-
nic displays include the 2010 Win-
ter Olympics in Vancouver.

Ford has been investing in De-
troit since the company’s found-
ing in 1903, Vella said. Over the
past 10 years, Ford and Ford
Fund have donated more than
$150 million to organizations
throughout southeast Michigan,
supporting education, driver
safety and community life, in-
cluding hunger relief and other
essential services.

The Ford Volunteer Corps has
participated in more than 8,000
local community service proj-
ects. In addition to Ford Fire-
works, Ford adds its support to
America’s Thanksgiving Parade,
the Detroit Symphony Orchestra,
DIA, Michigan Opera Theater,
Charles H. Wright Museum of
African American History and
Michigan Science Center.
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WARREN URGENTCARE

“We Care”
URGENT CARE FOR ACCIDENTS AND INJURY

ADULT & PEDIATRIC ILLNESS
Digital X-Rays, EKG and Lab Work, On-Site Lab Service, Strep, Mono,
Pregnancy & Urine Testing, Vaccinations, Sports & School Physicals,

Occupational Medicine, Work-Related Injuries,
Pre-Hire Physicals (BAT & Urine Screening)

SPECIAL ON SPORTS PHYSICAL $25.00 State-of-the-Art Facility

8am-10pm • 7 Days a week • 365 Days a Year
“Bringing Quality Urgent Care To Your Neighborhood”

586-276-8200
31700 Van Dyke • Warren, MI 48093

On Van Dyke Rd., between 13 & 14 Mile in
St. John’s Windemere Park

OTHER CONVENIENT LOCATIONS:

ATTENTION
Chrysler, GM, Ford

Employees, we’re within
2 miles of your plants

HAP & BCN
NO Referrals Needed!
www.warrenurgentcare.com

FLU SHOTS

Woodland Urgent Care
22341 W. 8 Mile Road

Detroit

313-387-8700

N. East Macomb Urgent Care
43900 Garfield, Suite 121

Clinton Township

586-868-2600

WE DO HOUSE CALLS OR COME SEE US…
Before You Trade-In or Sell Your Car

Buyer & Seller of Clean Vehicles Since 1975!

248.332.8326
1153 Baldwin Rd • Pontiac • www.jimdouglasautosales.com

You’ll Get Your Tax Break
Plus 100’s if not 1,000’s More

2016 CHRYSLER
300S

LEASE FOR
$1999 DOWN

MSRP 37,460
$159*

24 MO.
10K

2016 DODGE
CHARGER SXT AWD

LEASE FOR
$1999 DOWN

MSRP 35,280
$219*

36 MO.
10K

2016 JEEP
CHEROKEE Latitude 4x4

LEASE FOR
$1999 DOWN

MSRP 30,875
$169*

24 MO.
10K

2016 RAM
1500 SLT Crew Cab 4x4 Big Horn

LEASE FOR
$1999 DOWN

MSRP 47,080
$129*

24 MO.
10K

Must qualify for Chrysler Employee Advantage discount for all sale prices and lease payments. *Plus tax, title, license, CVR and doc fee and destination charge. **All leases based on 10,000 miles per year. Plus tax, title,
license and doc fee and destination charge. No security deposit required. Must qualify for preferred credit rating, not everyone will qualify. All rebates assigned to dealer. Save even more with military rebate. Sale prices
and lease payments include consumer cash rebate, lease cash, and Chrysler Capital Bonus Cash. Must finance through Chrysler Capital. Not everyone will qualify subject to credit approval. Pictures may not represent
actual vehicles. Must take delivery from dealer inventory by 6/30/2016.

INCLUDES
RETURNING
LESSEE

USE YOUR UAW
RETIREES VOUCHER
FOR UP TO $1000

2016 RAM
PROMASTER CITY WAGON

SALE
PRICE

MSRP 25,160

Must qualify for Chrysler Employee Advantage discount for all sale prices and lease payments. *Plus tax, title, license, CVR and doc fee and destination charge. **All leases based on 10,000 miles per year. Plus tax, title,
license and doc fee and destination charge. No security deposit required. Must qualify for preferred credit rating, not everyone will qualify. All rebates assigned to dealer. Save even more with military rebate. Sale prices
and lease payments include consumer cash rebate, lease cash, and Chrysler Capital Bonus Cash. Must finance through Chrysler Capital. Not everyone will qualify subject to credit approval. Pictures may not represent
actual vehicles. Must take delivery from dealer inventory by 6/30/2016.

USE YOUR UAW
RETIREES VOUCHER
FOR UP TO $1000

MMMMIIIIKKKKEEEE RRRRIIIIEEEEHHHHLLLL’’’’SSSS RRRROOOOSSSSEEEEVVVVIIIILLLLLLLLEEEE TTTTRRRRUUUUCCCCKKKK CCCCEEEENNNNTTTTEEEERRRR

$17,559*

2016 RAM
3500 ST CREW CAB 4X4

SALE 
PRICE 

MSRP 47,575

$33,799*

2016 RAM
1500 ST REG CAB 4X4

SALE 
PRICE

MSRP 37,705

$27,249*

2016 RAM
2500 POWER WAGON CREW CAB

SALE 
PRICE

MSRP 58,305

$42,995*

INCLUDES
RETURNING 

LESSEE

Downtown Detroit to Enjoy
June Fireworks Celebration

BLOOMFIELD HILLS, Mich.
(AP) – An animal sanctuary fo-
cusing on bats is reopening at
the Cranbrook Institute of Sci-
ence after repairs and upgrades.

The Organization for Bat Con-
servation at Cranbrook in
Bloomfield Hills is reopened “Bat
Zone”' on June 25. The building
is home to nearly 200 nocturnal
animals. Wildlife habitats have
been expanded and building in-
frastructure improvements have
been made. Visitors can see
Kamilah, a member of the
world's largest species of bat,
along with other bats.

Cranbrook Going
Batty in Summer

CONTINUED FROM PAGE 1
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SERVICE HOURS: Monday & Thursday 6:30am-9:00pm; Tuesday, Wednesday & Friday 6:30am-6:00pm • Shuttle at 6:30am - Pick-up Both Ways • All Day starting at 6:30am.

$2395
Fluid Level,

Brake & Alignment Check Included.

Open Mondays & Thursdays until 8:30pm

We use Genuine GM Oil & Filter
No additional or hidden charges.
Out the door pricing.

Quick Oil Change EXPRESS
LANELUBE OIL FILTER

Excludes synthetic, Diesel & Med. Duty Trucks.
Most GM cars & trucks. One coupon per customer. Must
present coupon with order. Plus tax. Expires 6-30-16.

Up to 5 qts.

BODY SHOP
586-754-7000

ext 1231

INSURANCE
WRECK

AMENDED

WE REPAIR
ALL MAKES
& MODELS FREE OIL CHANGE

With Each Major Repair

TRANSPORTATION AVAILABLE
During Scheduled Repairs

GM SERVICE CENTER
MICHIGAN’S LARGEST

•SERVICE DEPT. •PARTS •BODY SHOP

866-452-1547
26125 Van Dyke @ 101/2 Mile

Center Line, MI 48015

EDRINKE • FAST • FRIENDLY • DISCOUNTS

VISIT OUR

QUICK LANE

Jim
Pfeifle

jpfeifle@edrinke.com

See us for your GM employee purchases.

1-877-451-7707
26125 VAN DYKE AT 10 1/2 MILE ROAD

Now looking for experienced salespeople to join our team!

2

Dennis
Thacker

dthacker@edrinke.com

Paul
Makowski

pmakowski@edrinke.com

SHOWROOM HOURS: MON. & THURS. 8:30AM-9PM / TUES., WED. & FRI. 8:30AM-6PM /

*All applicable rebates including lease/conquest offers have been deducted from sale price/payment. Cruze, Equinox, Traverse, Trax are 24 month leases. Volt, Impala, Malibu, Silverado are 36 month leases. Camaro is a
39 month lease. Pricing is subject to select model vehicles, while supplies last. Pictures may not represent actual vehicle. Prices subject to change per GM incentives. Prices and payments are inclusive of active
GM Employee Discount (Unless otherwise stated). All leases are 10k miles per year w/ approved S Tier credit w/ $999 due at signing. Prices & payments are plus tax, title, and plate fees with acquisition fee up front.
Deposition Fee may be required at vehicle turn in. Refundable security deposit required on certain vehicles –to be determined by lender. **$3500 trade-in is valid on 2003 or newer vehicles with under 115k miles in drivable condition, no branded titles, less reconditioning
determined by appraiser. Certain restrictions may apply, see dealer for complete details.** Expiration Date – 6/30/16.

NO DOC FEES
Find Us on
FACEBOOK

Nicole
Dodge

nhuminski@edrinke.com

VISIT OURWEBSITE:
edrinke.com

*All prices and payments include GM rebates. Pictures may not represent actual vehicle. Prices subject to change per GM incentives. Prices and payments are inclusive of active GM employee discount (unless otherwise stated). All leases are 10,000 miles per year with approved S
Tier credit. All leases are 24 months except for the GMC Yukon, Enclave, Envision, Verano which are 36 month leases and Regal, Cascada and Lacrosse is a 39 month lease. All Vehicles shown are $999 down. Deposition Fee may be required at vehicle turn in. Must have lease
loyalty or Buick/GMC lease loyalty and/or conquest. Must have closing competitive lease. Prices and payments are plus tax, title, plate fee w/ acquisition fee up front, refundable security deposit required on certain vehicles – to be determined by lender. For Sierra, Acadia, Terrain
must be trading in a non gm vehicle. **$3,500 trade in is valid on 2003 or newer vehicles w/ under 115k miles in drivable condition, no branded titles, reconditioning determined by appraiser. Certain restrictions may apply, see dealer for complete details. ** Exp date: 6/30/2016

We’ll give you a $3,500 minimum for your 2003 or newer trade in.
See us for your GM employee purchases.

1-866-452-1300
26125 VAN DYKE AT 10 1/2 MILE ROAD

Now looking for experienced salespeople to join our team!

SHOWROOM HOURS:
MON. & THURS.
8:30AM-9PM

TUES., WED. & FRI.
8:30AM-6PM

VISIT OURWEBSITE: edrinke.com

Stk. #B562427 Stk. #B562427

2016 BUICK ENCORE

PURCHASE
FOR

$19,679*24
MO.

LEASE FOR

$69*
$999 DOWN

Stk. #B461452 Stk. #B461452

2016 BUICK VERANO

PURCHASE
FOR

$20,995*36
MO.

LEASE FOR

$99*
$0 DOWN

1SH – SPORT
TOURING

Stk. #B460912 Stk. #B460912

2016 BUICK LACROSSE

PURCHASE
FOR

$29,749*36
MO.

LEASE FOR

$199*
$0 DOWN

1SH - SPORT
TOURING

Stk. #B461016 Stk. #B461016

2016 BUICK CASCADA

PURCHASE
FOR

$31,995*39
MO.

LEASE FOR

$299*
$999 DOWN

Stk. #B460954 Stk. #B460954

2016 BUICK REGAL

PURCHASE
FOR

$24,995*
24
MO.

LEASE FOR

$119*
$999 DOWN

Stk. #TFTJZ2 Stk. #TFTJZ2

LEASE FOR

$999 DOWN

24
MONTHS

$129*
PURCHASE FOR

$27,349*

2016 GMC ACADIA
SLE-1

LEASE FOR

$999 DOWN

24
MONTHS

$109*
PURCHASE A 2015 1500
4WD • DBL CAB • SLE

$34,489*

2016 GMC SIERRA
4WD • DBL. CAB
1500

Stk. #G562671 Stk. #G562671

LEASE FOR

$999 DOWN

24
MONTHS

$79*
PURCHASE FOR

$21,899*

2016 GMC TERRAIN
SLE-1

Stk. #G562974 Stk. #G562974

2016 GMC YUKON
SLE • 4WD

PURCHASE FOR
$15,179*

LEASE FOR
24 MONTHS
$59*
$999DOWN

2016

CRUZE2016

TRAVERSE

PURCHASE FOR
$25,189*

LEASE FOR
24 MONTHS
$129*

$999DOWN

2016

EQUINOX

PURCHASE A LS
$20,139*

LEASE A LT
24 MONTHS
$69*
$999DOWN

2016

CAMARO2016

LS1LT
TRAX

LS

VOLT

Stk. #461321

Stk. #563005

Stk. #562538Stk. #470017

Stk. #460564

Stk. #470017

2017

Stk. #562373Stk. #461399

Stk. #562554

LEASE A LT
36 MONTHS
$209*

$999DOWN

ED RINKE
WE’LL GIVE YOU A $3,500 MINIMUM FOR YOUR 2003 OR NEWER TRADE IN

– NO APPOINTMENTS NECESSARY FOR OIL CHANGES –

PREMIUM 1SP

Stk. #G561295 Stk. #G561295

LEASE FOR

$999 DOWN

36
MONTHS

$249*
PURCHASE FOR

$46,869*

PREMIUM II

Stk. #562554Stk. #563417

PURCHASE FOR
$28,999*

LT

PURCHASE FOR
$24,699*

LEASE FOR
39 MONTHS
$249*

$999DOWN

Stk. #460564

SILVERADO2016

1500 • LT
4WD
DBL

Stk. #561995

PURCHASE FOR
$30,569*

LEASE FOR
24 MONTHS
$79*
$999DOWN

Stk. #561995

MALIBU2016

Stk. #460659

PURCHASE A LS
$18,919*

LEASE A LT
36 MONTHS
$149*

$499DOWN

Stk. #THRDPF

NO EMPLOYEE
DISCOUNT
REQUIRED

PURCHASE A LS
$14,979*

LEASE A LT
24 MONTHS
$109*

$999DOWN

NO EMPLOYEE
DISCOUNT
REQUIRED

NO EMPLOYEE
DISCOUNT
REQUIRED

NO EMPLOYEE
DISCOUNT
REQUIRED

GM CARD $750-3000 BONUS EARNINGS ON BLUE/GOLD AND COPPER PLATINUM GM CARD MEMBERS

ED RINKE
BUICK/GMC LEASE PULL AHEAD IS BACK…

fewest problems per 100 vehi-
cles at 83. It was closely followed
by Porsche at 84, Hyundai at 92,
Toyota with 93 and BMW with
94. The survey asked owners
about problems in the first 90
days of ownership.

The worst-performing brands
were smart, Fiat, Volvo, Land
Rover and Mini, according to the
survey.

The average score for all
brands was 105, seven problems
fewer than last year.

The survey is the first big
quality check for 2016 vehicles,
closely watched by car shop-
pers. Consumer Reports maga-
zine’s influential quality study
comes out in October and in-
cludes other years.

J.D. Power 2016 new vehicle
rankings had the Chevrolet
Spark take first place in the City
Car category. The Buick Cascada
tied for first in the Compact
Sporty Car category with the
Scion tC.

The winner in the Compact
Premium Car category was the
Lincoln MKZ, while the Dodge
Challenger won in the Midsize
Sporty Car category and the
Chrysler Town & Country was
the top minivan.

It was a tie between the Chevy
Equinox and the GMC Terrain in
the Small Premium SUV catego-
ry.

Chevy enjoyed further success
by taking first in the Large SUV
category with the Tahoe, first in
the Large Light-duty Pickup cate-
gory witht he Silverado LD and
first in the Large Heavy-duty
Pickup category with the Silvera-
do HD.

The winner in the Large Premi-
um category was the Lincoln
Navigator.

Little Caesars
Detroit HQ

Growing

CONTINUED FROM PAGE 1

DETROIT (AP) – A new nine-
story building with a unique ex-
terior made up of 14-foot-tall,
pizza slice-shaped glass sections
will highlight an expanded Little
Caesars headquarters in Detroit,
the company said June 22.

The pizza chain and Olympia
Development of Michigan re-
leased updated plans and ren-
derings for the planned Little
Caesars Global Resource Center.
The expanded headquarters
campus will allow 700 jobs to be
brought to Detroit, Little Caesars
said.

“We’re proud to build an ex-
ceptional workplace right in the
heart of the city that helped
make Little Caesars one of the
world’s largest pizza chains,’’
David Scrivano, president of Lit-
tle Caesars, said in a statement.

Plans for the Global Resource
Center include a 425-seat train-
ing room, a test kitchen and a
glass-covered, open air terrace.
The companies said the building
represents Detroit’s first newly
constructed corporate head-
quarters building in more than a
decade.

A groundbreaking is planned
this summer on the building,
which will be located across
Woodward Avenue from Comeri-
ca Park, the home of the Detroit
Tigers, and near Little Caesars
Arena, the new home of the De-
troit Red Wings that’s under con-
struction.

Mike and Marian Ilitch co-
founded Little Caesars in 1959
and bought the Red Wings in
1982. Mike Ilitch bought the
Tigers in 1992. Renderings show
a skywalk connecting the Global
Resource Center with the build-
ing housing the Fox Theatre,
which the Ilitches restored.

J.D. Powers Gives
GM 7 Awards in
Quality Study
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#42333 #21552#44296

475 SUMMIT DRIVE • 248-292-2502 • 5825 HIGHLAND RD. (M59) • WATERFORD

CALL
BRUCE LITVIN
– 24/7 & 365 –

40 YEARS
OF QUALITY SERVICE

CELL # 1-586-405-5175
blitvin@lunghamer.com

1-888-665-5438

LLAASSTT WWEEEEKK OOFF TTHHEE

MMOONNTTHH
AALLMMOOSSTT
AANNYY DDEEAALL
GGOOEESS
PPLLEEAASSEE CCAALLLL
BBEEFFOORREE YYOOUU MMAAKKEE WWHHAATT

YYOOUU TTHHOOUUGGHHTT WWAASS
YYOOUURR BBEESSTT DDEEAALL!!

Please call with the vehicle you desire 
and you will be delighted with the payment.

Free shuttle service to home, office or shopping.

buff whelan chevrolet
WHERE THE DEALS MAKE THE DIFFERENCE, EVERY DAY SINCE 1970!

Van Dyke • South of 18 Mile • Sterling Heights
Jeff Caul

586-274-0396
PEP QUOTES BY PHONE OR EMAIL: JEFF CAUL AT JCAUL@BUFFWHELAN.COM

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!
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*See dealer for details. All Rebates/Incentives have been deducted from sale price/payment and are subject to change by
manufacturer without notice. GM Employee discount required unless otherwise noted. The Silverado lease includes Equinox
loyalty. The Malibu and Equinox leases assume that you qualify for lease conquest. To qualify for Lease Conquest you must have a NON-GM Lease in the house-
hold that terminates within 365 days. All lease payments are based on 10,000 miles per year. 1st payment, tax, title and plate fee due at signing on all leases
unless otherwise noted. All deals expire 06/30/16.
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METRO PKWY.

18 MILE RD.

SINCE
1989

2016 EQUINOX 1LT

7” Touch Screen, OnStar/XM Satellite Radio
MYLink Touch Screen Radio, Remote Keyless Entry

Rear Vision Camera, Alum. Wheels & More…

24 Month Lease/10,000 Miles

NO SECURITY DEPOSIT REQUIRED

2016MALIBU 1LT

8” Touch Screen Radio, Remote Start,
Wireless Charging, Power Locks, Power Windows,

Power Mirrors, Bluetooth, Onstar, XM Radio & More…

36 Month Lease/10,000 Miles

NO SECURITY DEPOSIT REQUIRED

2016 SILVERADO 1LT
DOUBLE CAB
ALLSTAR PKG

4X4

NO SECURITY
DEPOSIT
REQUIRED

$187*+Tax with$0 Down

NO SECURITY
DEPOSIT
REQUIRED

$155*+Tax with$0 Down

ALL STAR EDITION, Power Window & Locks
7” Touch Screen Radio, Trailer Tow, Remote Start

Alum. Wheels, Back Up Camera & More…

36 Month Lease/10,000 Miles

NO SECURITY DEPOSIT REQUIRED

$199*+Tax with$0 Down

NO SECURITY
DEPOSIT
REQUIRED

CONVENIENT HOURS: MON. & THURS. 8:30AM-9PM / TUES., WED. & FRI. 8:30AM-6:30PM /
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OVER 1,000
New Chevrolets in Stock!

WE GUARANTEE THEWE GUARANTEE THE
LOWEST PRICES OR IT’S FREELOWEST PRICES OR IT’S FREE☺☺

586-274-0396

buff whelan
chevrolet

The deals are HOT
at

As the saying goes, it ain’t
bragging if you can back it up.
And Detroit automakers, accord-
ing to J.D. Power’s Initial Quality
Study (IQS) results, which were
released on June 22, can back up
their boasts of quality.

IQS is based on responses
from more than 80,000 pur-
chasers and lessees of new 2016
model-year vehicles surveyed af-
ter 90 days of ownership. The
study asks customers to identify
issues with their vehicles’ de-
sign, as well as defects.

“These results play two critical
roles in our strategy to bring new
retail buyers to the brand,” said
Alan Batey, Global Chevrolet
president. “First, the study re-
sults will help attract new buyers
to Chevrolet, as J.D. Power data
shows ‘expected reliability’ is
customers’ top purchase consid-
eration for a new vehicle. Sec-
ond, the improved ownership ex-
perience of our new vehicles will
help convert first-time Chevrolet
buyers into repeat customers, as
J.D. Power indicates customers
who have a positive experience
in the first 90 days of ownership
are more likely to become repeat
buyers for the brand.”

Fiat Chrysler minivans also
performed well in the study.
Chrysler Town & Country ranks
highest among Minivans in initial
quality with Dodge Grand Cara-
van taking second place in the
segment, said Fiat Chrysler
spokesman Berj Alexanian, and
that’s something to celebrate.

“Our commitment to quality is
starting to show results as
Chrysler and Jeep make strong
improvements in initial quality,
but there is still much work to
do,” said Scott Garberding, Head
of Quality, FCA – Global.
“Dodge Challenger continues to

impress new owners year after
year with the muscle car now
leading the Midsize Sporty Car
segment in initial quality for the
third straight year and the fourth
time in six years,” Garberding
added. “Chrysler and Dodge
minivans continue their leader-
ship position in the segment by
taking the top two spots in initial
quality.”

Sam Locricchio, Lincoln Com-
munications – Product manager,
said the J.D. Power ratings affirm
what the Lincoln brand has been
doing for the past five years.

“We couldn’t be happier,”
Locricchio said. “We have a new
MKZ hitting the showrooms for
the model year 2017. And this
news bodes well for consumers,
who really liked the previous
model when they were looking
for luxury. They can feel comfort-
able with the MKZ, which was
the first model Lincoln intro-
duced when Ford relaunched the
Lincoln brand.”

What the J.D. Power study
shows, Locricchio said, is that
Lincoln’s commitment to not just
a quality vehicle, but a quality
buying experience is paying off.

“When you are in the market
for a luxury vehicle, you expect
any vehicle you’re looking at to
be of the highest quality,” Locric-
chio said. “That’s just to be ex-
pected. What makes Lincoln
great are the people who take
care of our customers during and
after the buying process. What
we at Lincoln have discovered is
that our customers’ greatest lux-
ury is time and that credibility
comes from delivering on prom-
ises. This study has shown that
Lincoln as a brand is serious
about keeping promises and that
Ford as a company is serious
about the Lincoln brand.”

Vehicle Quality Study Shows
What Detroit Can Produce VYLETEL

*GM Employee Pricing Plus Tax, Title, Lic. and Doc. Vyletel will waive up to an additional 2 payments; max amount of $400.00 total. No Security Deposit Required. Programs subject to change.
Photos may not represent actual vehicle. Price is subject to change without notice. See dealer for details. Expires 6/30/16.

VISIT OURWEBSITE TO SEARCH FORMORE VEHICLE SELECTIONS ATWWW.VYLETEL.NET

40755 Van Dyke • Sterling Heights •586.977.2800
WWW.VYLETEL.NET SALES: Sun CLOSED; M, TH 8:30am-9pm; T, W, F 8:30am-6pm; SAT 10am-3pm

SERVICE: Sun CLOSED; M, TH 7am-8pm; T, W, F 7am-6pm; Sat 8am-1pm

ALL NEW 2016
BUICK ENCLAVE
FWD • CONVENIENCE

Stock #4769-16 • Deal #58594
GM pricing plus tax, title lic. & doc fees.
Vyletel will waive up to 2 payments;
a max amount of $400.00 total.

GM pricing figured with lease conquest rebate.
*Price is stock specific.

NO SECURITY DEPOSIT REQUIRED!

36 MONTH/
10K PER YEAR

LEASE
FOR ONLY

$259*
$1,960 DUE AT SIGNING

ALL NEW 2016
BUICK REGAL

FWD • PREMIUM II GROUP

Stock #4913-16 • Deal #59036
GM pricing plus tax, title lic. & doc fees.
Vyletel will waive up to 2 payments;
a max amount of $400.00 total.

Must qualify for lease conquest rebate.
NO SECURITY DEPOSIT REQUIRED!

39 MONTH/
10K PER YEAR

LEASE
FOR ONLY

$169*
$1,883 DUE AT SIGNING

0% UP TO 72 MO Now Available On 2016 GMC Acadia & 2016 Buick Encore.
PULL AHEAD IS BACK!!! VYLETEL WILL WAIVE UP TO AN ADDITIONAL 2 PAYMENTS…

Stk. #4858-16 • Deal# 60590
GM pricing plus tax, title lic. & doc fees.
Vyletel will waive up to 2 payments;
a max amount of $400.00 total.

GM pricing must have Non GM in household
set to expire 365 days from delivery.

ALL NEW 2016 BUICK CASCADA
PREMIUM • 1SP

SUMMER FUN! ALL NEW BUICK CONVERTIBLE

2016 GMC

ACADIA
FWD • SLE-2

Stock #9074-16 • Deal #61398
$1740 total due at signing for 24 mo.
$1711 total due at signing for 36 mo.

GM pricing plus tax, title, lic. & doc fees.
Vyletel will waive up to 2 payments; a max amount of
$400.00 totalMust have a Non-GM Lease in household

set to expire within 365 days of new delivery.
NO SECURITY DEPOSIT REQUIRED!

24 MO.
10K PER YR

39 MONTH/
10K PER YEAR

LEASE
FOR ONLY

$335*
$1,817 DUE AT SIGNING

ALL NEW 2016
BUICK ENCORE

FWD

Stock #4831-16 • Deal #57906
GM pricing plus tax, title lic. & doc fees.
Vyletel will waive up to 2 payments;
a max amount of $400.00 total.

GM pricing must have Non GM in household
set to expire 365 days from delivery.
NO SECURITY DEPOSIT REQUIRED!

24 MONTH/
10K PER YEAR

LEASE
FOR ONLY

$119*
$1,633 DUE AT SIGNING

ALL NEW 2016
BUICK LACROSSE
1SH • SPORT TOURING

Stock #4967-16 • Deal #58498
GM pricing plus tax, title lic. & doc fees.
Vyletel will waive up to 2 payments;
a max amount of $400.00 total.

GM pricing must have Non GM in household
set to expire 365 days from delivery.
NO SECURITY DEPOSIT REQUIRED!

39 MONTH/
10K PER YEAR

LEASE
FOR ONLY

$219*
$1,824 DUE AT SIGNING

2015 GMC

TERRAIN
FWD • SLT-1

WOW! WHAT A DEAL
Stock #8219-15

GM pricing plus tax, title, lic. & doc fees
.

$24,995*
WAS
$31,835

SAVE
$6,800 OFF LIST

2016 GMC

YUKON
4WD • SLE

Stock #8994-16 • Deal #61400
$1750 total due at signing.

GM pricing plus tax, title, lic. & doc fees.
Vyletel will waive up to 2 payments;
a max amount of $400.00 total

Must have loyalty rebate to qualify.
NO SECURITY DEPOSIT REQUIRED!

$349*
DEMO SPECIAL

36
MONTH
LEASE

GM PRICING

10K PER YEAR

2016 GMC

CANYON
4WD • SLE • CREW • SHORT BOX

Stock #8926-16 • Deal #61403
$1601 total due at signing. GM pricing plus tax, title, lic. & doc fees. Must have ‘99 or newer non-GM vehicle

in household. Vyletel will waive up to 2 payments; a max amount of $400.00 total.
NO SECURITY DEPOSIT REQUIRED!

2015 GMC

SIERRA
1500 • 4WD • DOUBLE CAB • SLE

FREE ASISST STEPS
CHROME 6” OVAL

Stock #8717-15
GM pricing plus tax of $236994, title, lic. & doc fees

$37,499*
WAS
$46.465

SAVE
$8,900 OFF MSRP

$209*
WOW! WHAT A DEAL

24
MONTH
LEASE

FOR ONLY

10K PER YEAR

NO SECURITY DEPOSIT REQUIRED!

$199*
36 MO.
10K PER YR

$179*
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Selling cars to the Millennial
demographic is not all fun and
games – usually.

Ford Motor Company and the
makers of the popular experien-
tial game Escape the Room are
teaming up to create the largest
game experience yet – the first-
ever driveable game that will
challenge participants to use the
latest technology and features of
the 2017 Ford Escape to figure
out clues and solve puzzles in a
way that’s never been done be-
fore, said Ford spokesman
William Mattiace.

“Escape the Room’ is a cultural
phenomenon,” Mattiace said. “It
was invented by Victor Blake as a
kind of living puzzle. There are
‘Escape the Room’ sites in many
big cities including Detroit. That
site is by the Detroit Opera
House and has a waiting list.

Mattiace said an “escape
room” is a physical adventure
game in which players are locked
in a room and have to use ele-
ments of the room to solve a se-
ries of puzzles and escape within
a set time limit. The games are
physical versions of "escape the
room" video games. Games are
set in a variety of fictional loca-
tions, such as prison cells, dun-
geons and space stations, and
are popular as team building ex-
ercises.

“We contacted Victor Blake a
few months ago and asked him if
he wanted to design an ‘Escape
the Room’ for Ford incorporating
Ford technology in the game. He
said he’d be delighted.

As a result Blake crafted a con-
sumer experience like no other,
Mattiace said. Players will at-
tempt to escape multiple rooms
in an iconic New York building –
Moynihan Station. Escape NYC:
An Escape the Room Driving Ex-
perience takes place June 23-26.

The site uses 35,000 square
feet, Mattiace said. That’s rough-

ly half a football field.
At Moynihan Station, players

will find themselves immersed in
the hidden treasures of summer-
time in New York as they navi-
gate the quintessential path of
going from humble beginnings to
making it big in the film industry.
An expansive, five-room play
space prompts participants to
find clues that will guide their
journey using various technologi-
cal tools available in the new
Ford Escape, and their own wits.

This kind of game is popular
among the Millennial demo-
graphic, Mattiace said. This is a
demographic that loves SUVs,
and if Ford wants to sell to them,
the company has to go where
they are.

“Younger, urban consumers to-
day want to live through experi-
ences and engage with brands
that represent their lifestyle,”
said Ginger Kasanic, Ford experi-
ential marketing manager. “They
are voracious consumers of life –
they’re not spectators, they’re
participants. ‘Escape the Room’
NYC can be summed up as the
experience economy trend put-
ting a unique spin on the tradi-
tional test drive.

The event is true to the gaming
phenomenon Blake created, Mat-
tiace said, which has become
one of the trendiest entertain-
ment experiences with millenni-
als, except for the fact it will oc-
cupy 35,000 square feet – making
Escape NYC 50 times larger than
the typical game experience, ac-
cording to Blake.

“Ford asked if I’d be up for inte-
grating the new Escape into an
Escape the Room game, and the
end result is unlike anything I’ve
created before,” says Blake. “The
SUV is packed with tons of ad-
vanced technology, and it was an
entertaining exercise to integrate
things like ultrasonic parking
sensors into the puzzles and

clues that are iconic to the
game.”

Some of the in-vehicle tech-
nologies integrated into the
game:

• Digital music and streaming
radio from iHeartRadio via SYNC
AppLink;

• Voice-to-text capabilities of
SYNC 3 driver connect system;

• Remote start and remote
lock capabilities of SYNC Con-
nect, via FordPass;

• Premium audio system from
Sony with Clear Phase and Live
Acoustics;

• Enhanced active park assist;
• Adaptive cruise control and

collision warning with brake sup-
port;

• Rearview camera;
• Seven-color ambient light-

ing;
• Hands-free, foot-activated

liftgate.
Players are sworn to secrecy

to ensure the game is fresh for
everyone and nobody has an ad-
vantage.

Through out the game, players
will discover a whole new side of
New York State, as well as them-
selves, Mattiace said.

The game, open to the public
for four days, saw just more than
1,000 consumers sign up in less
than 24 hours, Mattiace said. Al-
though pre-registration is sold
out, walk-in spots will be avail-
able each day.

“We’re constantly looking for
new ways to connect with con-
sumers and teaming up with Es-
cape the Room allowed us to cre-
ate a unique and unexpected ex-
perience to introduce our new
Ford Escape and our technolo-
gies,” said Kasanic.

To further raise the profile of
hidden gems and key destina-
tions across New York State, Ford
and I LOVE NEW YORK are re-
leasing Summer Escape Travel
Guides featuring weekend and

extended getaways that can be
best enjoyed in the 2017 Ford Es-
cape. All participants will receive
a custom Escape New York sum-

mer guide highlighting the state’s
diverse vacation regions to help
plan the perfect weekend get-
away.

Ford New Project is Truly Fun and Games

Chevy’s new ambassador Luke Bryan in concert.

Chevrolet on June 10 teamed
up with reigning CMA Entertain-
er of the Year Luke Bryan. The
announcement was made at the
2016 Country Music Association
Festival (CMA Fest).

GM spokesman Craig Daitch,
said Chevrolet is expanding its
country music ties and that
Bryan will work with Chevy as a
brand ambassador on a variety
of projects over the next three
years, including his participation
during this year’s CMA Music
Festival.

"Chevy has been a part of our
family and a part of our work life
on the farm for as long as I can
remember,” said Bryan. “If you
were a Bryan, you drove a Chevy.
I am so excited about this part-
nership and I'm honored to be
representing such a wonderful
brand.”

Chevrolet will also be a spon-
sor of Bryan’s Farm Tour, Daitch
said. The 8th Annual Farm Tour
is a multi-city tour in which
Bryan stops in rural areas of the
U.S., sets up stages on farmland
and performs for thousands of
fans.

A portion of ticket proceeds

are granted for local college
scholarships (the Luke Bryan
Farm Tour Scholarship) awarded
to students from farming families
within the communities the tour
plays.

“Partnering with Luke Bryan is
a natural fit for Chevrolet,” said
Paul Edwards, Chevrolet U.S.
vice president of marketing.

“Our customers love country
music, and Chevy has always
held a special place within the
genre.”

Earlier this year, using his
broad reach on social media,
Daitch said Bryan helped
Chevrolet use the extra 24 hours
of Leap Day to #DayItForward by
recognizing the daily hard work
and sacrifice of the firefighters
who work out of Fire Station #2
in Franklin, Tenn.

“We’re proud to build a rela-
tionship with an artist as authen-
tic and talented as Luke,” said
Edwards.

Since the debut of his first al-
bum in 2007, Luke has placed 15
singles at No. 1 and sold nearly
eight million albums with 30 mil-
lion digital tracks from his five
studio albums, Daitch said.

Chevrolet Goes Country

A rendering of Ford’s “Escape the Room” game site in New York City.

Ford-brand SUVs are off to
their best sales start in company
history in the first five months of
the year, prompting the company
to build nearly 22,000 extra SUVs
this summer, said Ford spokes-
woman Kelli Felker.

“Strong customer demand for
our SUVs means we will operate
some of our North American
plants during the traditional two-
week summer shutdown,” said
Gary Johnson, Ford vice presi-
dent, North American Manufac-
turing.

“Our SUV assembly plants will
continue to build vehicles to
make sure we have enough of
our popular SUVs to meet cus-
tomer demand.”

Ford SUVs sales total 325,475
through May of this year, a 9 per-
cent increase versus the same
time period last year, Felker said.
Ford has delivered sales gains
across its entire SUV product
portfolio including Escape, Edge,
Explorer, Flex and Expedition.

Louisville Assembly Plant,
Chicago Assembly Plant and
Oakville Assembly Plant and
their supporting stamping facili-
ties will shut down only the week
of July 4 for building mainte-
nance and machine retooling, in-
stead of the traditional two-week
summer vacation shutdown,
Felker said.

In addition to the SUV plants,
Kentucky Truck will have a
shortened summer shutdown as
workers there prepare for the up-
coming launch of the all-new Su-
per Duty truck later this year.

The remainder of Ford’s North
American manufacturing facili-
ties shut down for two weeks for
regularly scheduled building
maintenance and machine re-
tooling.

This is the fourth consecutive
year Ford has shortened its sum-
mer shutdown at one or more
manufacturing facilities due to
high customer demand for its
products, Fleker said.

Ford Keeps SUV Plants Open



DETROIT (AP) – Volkswagen
has agreed to take a series of
steps costing about $10.2 billion
to settle claims from its unprece-
dented diesel emissions cheating
scandal in the U.S., two people
briefed on the matter said June
23.

Most of the money would go to
compensate 482,000 owners of
cars with 2-liter diesel engines
that were programmed to turn
on emissions controls during lab
tests and turn them off while on
the road, said the people, who
asked not to be identified be-
cause a judge has issued a gag
order in the case.

One of the people said the
agreement was tentative and
could change by the time the
terms are officially announced by
the judge on June 28. The bulk of
the cash would be used to fix the
cars, buy them back and com-
pensate owners. Some funds
would go to government agen-
cies as penalties and for a pro-
gram to remediate the environ-
mental damage caused by pollu-
tion, the person said.

Owners would have a choice
between selling their vehicles
back to VW at the value before
the scandal broke on Sept. 18,
2015, or keeping the cars and let-
ting the company repair them for
free. Either way, they would also
get $1,000 to $7,000 depending
on their cars’ age, with an aver-
age payment of about $5,000, one
of the people said.

Attorneys representing own-
ers, VW and government agen-
cies including the Environmental
Protection Agency have not yet
agreed on the steps VW will take
to repair the cars, the person
said. Any fix likely would require
a bigger catalytic converter or in-
jection of the chemical urea into
the exhaust to help neutralize
the pollution.

The $10.2 billion cost eclipses

costs of all recent automotive
scandals. General Motors, for in-
stance, paid roughly $6.9 billion
for its giant recall of defective ig-
nition switches two years ago.
But unlike other scandals, VW
has admitted to deliberately de-
ceiving government regulators.

The EPA has said the cars,
which include many of VW’s
most popular models, can give
off more than 40 times the legal
limit of nitrogen oxide, which can
cause respiratory problems in
humans. Around 11 million cars
worldwide also had the cheating
software, but nitrogen oxide
emissions standards aren’t as
stringent outside the U.S.

Neither VW nor the EPA would
comment on the settlement.

VW may have to pay additional
penalties to government agen-
cies, one of the people said. The
Justice Department has sued VW

on the EPA’s behalf, and the au-
tomaker could also be penalized
by the California Air Resources
Board and the Federal Trade
Commission, which has sued
over false advertising claims.

Volkswagen owners filed
dozens of lawsuits against VW af-
ter it acknowledged in Septem-
ber that it intentionally defeated
emissions tests and put dirty ve-
hicles on the road.

The company faces as much as
$20 billion in fines for Clean Air
Act violations alone, on top of
paying to fix the cars or compen-
sate their owners. The settle-
ment does not include 3-liter
Volkswagen diesels, which had
different cheating software.

Full details of the settlement
are scheduled to be released
June 28 by Senior U.S. District
Court Judge Charles Breyer in
San Francisco.
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Regal Tire
23600 Van Dyke

(between 9 & 10 Mile) 586.757.6326
56 Years Selling ALL Major Brands of Tires

Pricing Includes:
Mounting & Balance

Lifetime Rotations & $2500 Alignment with purchase

We repair:
Brakes • Shocks • Struts • Tie Rods • Ball Joints • Axels

Do It Right – Get An Alignment When You Buy Tires

GET UP
TO A $70

COOPER TIRE
VISA/PREPAID CARD

with purchase of
select set of 4 tires

GO ALL OUT WITH

REBATES
UP TO $140

with purchase of
select set of 4 tires

OR

– Shuttle Service Available –

VW Tentatively Agrees to $10.2 Billion Fine
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