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The Hollywood Vampires will perform in a special concert staged by Metro Detroit Dodge dealers.

The winning EcoCAR 3 entry from Ohio State University.

Fiat Chrysler is offering metro
Detroit residents something to
sing about.
Thirty-nine Metro Detroit

Dodge dealers are running a
“Tickets for Test Drive” promo-
tion, now until July 11, giving
away up to 4,000 tickets to the
“Dodge Presents The Hollywood
Vampires” concert on Saturday,

July 16, at DTE Energy Music
Theatre to consumers who test
drive a new Dodge vehicle, said
Fiat Chrysler spokeswoman
Eileen Wunderlich. The Holly-
wood Vampires show features
Alice Cooper, Joe Perry and
Johnny Depp.
The ticket giveaway is open to

Michigan residents, 18 years of

age or older with a valid U.S. dri-
ver’s license at the time of the
dealer visit. Each participant re-
ceives a voucher for two lawn
tickets to the “Dodge Presents
The Hollywood Vampires” con-
cert, a total face value of $50.
Vouchers must be redeemed on-

Dodge Dealers Bring Vampires to Detroit

The U.S. Department of Energy
and General Motors Co. on May
27 crowned the Ohio State Uni-
versity vehicle this year’s winner
of the EcoCAR 3 – Advanced Ve-
hicle Technology Competition
during an awards ceremony at
the Hotel del Coronado in San
Diego.
This is the second stage of an

ongoing four-year competition
that culminates in 2018, said Eco-
CAR spokeswoman Kimberly De-
Clark. Ohio State took first place
last year, and in the final year of
EcoCAR 2, making this the third
consecutive win for the team.
“EcoCAR 3 supports the Ener-

gy Department’s mission to ac-
celerate the development of
advanced technologies to reduce
vehicle emissions and to in-
crease efficiency so Americans
use less petroleum,” said David
Friedman, principal deputy assis-
tant secretary, Energy Efficiency
and Renewable Energy at the En-
ergy Department.
“American energy holds the

promise for job creation and a
growing economy, and nothing
could bemore evident than the ef-
forts made by these creative and
talented students in the EcoCAR

Buckeye Nuts and Bolts
Capture EcoCAR 3 Title
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by DAVID EGGERT
Associated Press

LANSING, Mich. (AP) – The
U.S. auto industry’s home state
of Michigan is preparing for the
advent of self-driving cars by
pushing legislation to allow for
public sales and operation – a
significant expansion beyond an
existing state law that sanctions
such vehicles for testing only.
While widespread use of dri-

verless cars may be years away,
lawmakers and transportation
leaders say the technology is
progressing so rapidly that
Michigan must stay ahead of the
curve or risk losing automotive
research and development to
other states.
Under a newly introduced

package of bipartisan bills that
would update 2013 laws to allow
for the operation of autonomous
cars on public roads without
anyone at the wheel, tight “pla-
toons” of smart commercial
trucks could travel in unison at
coordinated speeds. Also, the
Detroit Three – General Motors,
Fiat Chrysler and Ford – and oth-
er auto manufacturers would be
authorized to run networks of
on-demand self-driving vehicles.
It is a nod to the manufactur-

ers’ increasing efforts to rein-
vent themselves as “mobility”
companies. GM this year invest-
ed $500 million in ride-hailing
company Lyft and bought a
startup that makes autonomous-
vehicle software.
Toyota recently announced

an investment in Lyft’s rival,
Uber. Google, which is opening

Legislators Push
For Public to Use
Driverless Cars

2016 Chevrolet Malibu

2016 Jeep Compass

2016 Ford Escape

General Motors sold 190,613
vehicles in May to individual or
“retail” customers, down 13 per-
cent from last May.
This is largely due to two fewer

selling days and very tight sup-
plies of new launched products,
said GM spokesman Dan Flores.
Based on industry estimates,
GM’s retail sales were in line with
industry performance.
Customer demand has signifi-

cantly exceeded supply for new
vehicles like the Malibu, Cruze,
XT5 and CT6, Flores said. GM’s
full-size utilities, mid-size pick-
ups and small crossovers contin-
ued to show strength in the retail
marketplace with double-digit in-
creases for Chevrolet Suburban
and Tahoe, GMC Yukon and
Yukon XL, Cadillac Escalade,

GM Retail Sales Increase
More Than 1 Percent in May

Fiat Chrysler had U.S. sales of
204,452 units, a 1 percent in-
crease compared with sales in
May 2015 (202,227 units), and the
group’s best May sales in 11
years, said Fiat Chrysler
spokesman Ralph Kisiel.
The Jeep and Ram Truck

brands each posted year-over-
year sales gains in May com-
pared with the same month a

year ago. The Jeep brand’s 14
percent increase was the brand’s
best monthly sales ever, Kisiel
said.
“Notwithstanding a challenging

calendar, we managed to muscle
our way to our strongest May
sales in over 10 years,” said Reid
Bigland, senior vice president of

Five Fiat Chrysler Vehicles
Set Monthly Sales Records

Ford Motor Company F-Series
pickups posted a 9 percent gain
in May, while Ford van sales
reached their best May sales
since 1978.
The company’s total U.S. sales

of 235,997 vehicles declined 6
percent versus a year ago, said
Ford spokesman Erich Merkle.
“We were down, probably not

quite as much as the overall in-

dustry,” Merkle said in a media
call about May sales. “Last year
May 2015, we had five weekends
in the month of May, we had
one weekend after Memorial
Day weekend. This year, in the
month of May, we only had four
weekends, and we didn’t have
that extra weekend after the

F-Series Sales Up 9 Percent
Despite a ‘Lost Weekend’
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program. These brilliant minds
are the pathway of the nation’s
automotive industry, and their
dedication and results are an in-
dication of the bright future ahead
of us.”
The Buckeyes will return to

Columbus with an extra $10,000
and the coveted Year Two tro-
phy, DeClark said.
The team earned 880 out of

1,000 overall points, had 11 first
place category finishes, and
placed in the top five in 30 out of
36 categories.
The team was also first to

drive its vehicle at competition.
The team has set the ground-
work for continued development
in Year 3 by demonstrating in-
dustry grade processes for em-
bedded controls and software
development.
EcoCAR 3, DeClark said, is the

latest Energy Department Ad-
vanced Vehicle Technology Com-
petition (AVTC) series and chal-
lenges 16 North American univer-
sity teams to redesign a 2016
Chevrolet Camaro to further re-
duce its environmental impact,
while maintaining the perform-
ance expected from the car.
Teams have four years to har-
ness those ideas into the ulti-
mate energy-efficient, high-per-
formance vehicle.
The competing teams began

the finals at GM’s Desert Proving
Ground in Yuma, Ariz., DeClark
said, for a week of rigorous safe-
ty, technical, drive quality and
emissions testing mirroring
those used for real-world produc-
tion vehicles, followed by several
days of scored presentations in
areas including consumer ap-
peal, project management, me-
chanical integration and innova-
tion topics judged by industry
and government officials in San
Diego.
“The second year of the four-

year competition added a level of
complexity that definitely tested
each of the 16 EcoCAR 3 teams in
reworking the propulsion system
of the 2016 Camaro,” said Al Op-
penheiser, Chevrolet Camaro Ve-
hicle chief engineer.
“Even with these new chal-

lenges, the students from Ohio
State displayed an exceptional
ability to integrate their Series

Parallel Plug-in Hybrid Electric
Vehicle (PHEV) system, trans-
forming this high-performance
vehicle into a uniquely eco-
friendly alternative.
Achieving such results is an

impressive feat given the short
time that they had with the vehi-
cle.”
In the second year, DeClark

said the teams worked with Eco-
CAR 3 organizers to secure hard-
ware, software and industry men-
tors needed to help them inte-
grate their hybrid-electric de-
signs into the Camaro, with the
end goal of making the vehicle
even more energy-efficient with-
out losing high-performance and
safety features Camaro buyers
expect.
“This year’s overall winner,

Ohio State, demonstrated all-
around excellence by using the
research and data gathered in
the previous year and successful-
ly applying it during Year Two of
the vehicle development process
for their Series Parallel PHEV
2016 Chevrolet Camaro,” said
Kristen Wahl, director of the Ad-
vanced Vehicle Technology Com-
petitions at Argonne National
Laboratory.
“Most impressively, the OSU

team’s Camaro was the first to
meet all safety protocols even
though they only took posses-
sion of the vehicle a few months
ago.”
Virginia Tech and Embry-Rid-

dle Aeronautical University took
second and third place, respec-
tively.

The student teams have now
developed and started to inte-
grate their energy-efficient pow-
ertrains to maximize perform-
ance, while retaining the safety
and high consumer standards of
the Camaro, De Clark said. In the
remaining years of the competi-
tion, teams will focus on integra-
tion refinement and market en-
gagement.
Additional sponsors joining

DOE and GM include: Math-
Works; National Science Founda-
tion; California Air Resources

Board; NXP; Clean Cities; AVL
Powertrain Engineering; Robert
Bosch, LLC; ETAS; PACCAR;
dSPACE, Inc.; Snap-on Tools;
Siemens PLM Software; GKN
Drive-line; Transportation Re-
search Center (TRC, Inc.); DEN-
SO; Champlain Cable Corp.;
Woodward; Proterra; Ricardo;
Mentor Graphics; New Eagle;
tesa tape; Vector CANtech, Inc.;
Delphi Foundation; EcoMotors;
Electric Power Research Insti-
tute, Inc.; A123 Systems; and
Flextronics.
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– ROSEVILLE –
SUBWAY/WALMART

28804 Gratiot • 12 & Gratiot • 586-773-1682
– WARREN –

31690 Mound Rd • 13 & Mound • 586-939-1000
26627 Hoover Rd • 11 & Hoover • 586-754-8205
30820 Hoover Rd • 13 & Hoover • 586-573-7829
29144 Ryan Rd • 12 & Ryan • 586-573-8000

28950 Van Dyke Ave • 12 & Van Dyke • 586-558-3882
DRIVE THRU SERVICE • OPEN 24 HOURS

32620 Van Dyke Ave • South of 14 Mile • 586-795-0000
SUBWAY/MEIJER

29505 Mound Road • 12 Mile & Mound • 586-558-0100
SUBWAY/WALMART

29176 Van Dyke • Warren, MI 48093 • 586-393-1008
– ROYAL OAK –
SUBWAY/MEIJER

5150 Coolidge Hwy • South of 15 Mile • 248-677-3899
– TROY –

SUBWAY/OAKLAND MALL
498 14 Mile Rd • 248-307-1271

1939 W. Maple Rd • West of Crooks • 248-435-2846
SUBWAY/WALMART

2001 W. Maple Rd • West of Crooks • 248-435-2431

– STERLING HEIGHTS –
37876 Van Dyke • 16 1/2 Mile • 586-795-8368
SUBWAY/WALMART • OPEN 24 HOURS

33201 Van Dyke • 14 & Van Dyke • 586-274-4319
SUBWAY/MEIJER

36600 Van Dyke Ave • 586-795-1605
38357 Dodge Park • at Plumbrook • 586-264-5300

40058 Van Dyke • 18 Mile & Van Dyke • 586-939-4500
SUBWAY CHRYSLER

Inside Chrysler Stampling • 35777 Van Dyke •586-795-0205
OPEN 24 HOURS

7960 Metro Parkway • near VanDyke•586-268-0800
SUBWAY CHRYSLER

Inside Chrysler SHAP • 38111 Van Dyke •586-268-6900
– SHELBY –

8173 23 Mile Rd • 23 & Van Dyke • 586-739-4100
SUBWAY/WALMART

51450 Shelby Pkwy • 23 & Van Dyke X-Way • 586-254-8140
– WASHINGTON TOWNSHIP –

DRIVE THRU SERVICE
13160 32 Mile Road • 32 & Van Dyke X-Way • 586-281-6359

– ROMEO –
66603 Van Dyke • South of 31 Mile • 586-752-6500

Buy One Sundae
Get Same Size Sundae

For 99¢
Limit 4 - Any Size

Must present coupon at time of purchase.
Coupons may not be combined with other offers.

Expires 6/30/16.

$5 OFF
Any Cake

Must present coupon at time of purchase.
Coupons may not be combined
with other offers. Expires 6/30/16.

50¢ OFF
Any Size Cone

or Blizzard
Limit 4

Must present coupon at time of purchase.
Coupons may not be combined with other offers.

Expires 6/30/16.

by Jim Stickford

That’s it for the Buick Verano.
GM has officially declared that
Buick will cease making the
model come this fall.
Buick spokeswoman Jennifer

Korail issued this statement:
“Buick is announcing that the
Verano, manufactured in Orion,
Michigan, will be phased out in
North America following a short
2017 model year run ending in
October 2016. The announce-
ment underscores the changing
consumer market dynamics
where there is a growing de-
mand for SUVs in North Ameri-
ca.”
Korail further stated that GM

does not foresee any immediate
impact on production at the Ori-
on assembly facility.
As to what replaces the Vera-

no, Korail wrote, “. . . as a glob-
al brand, Buick remains commit-
ted to providing customers a
compelling vehicle portfolio that
meets the specific needs and de-
mands of each country where it
operates.”
The Verano is a relatively new

model in the Buick portfolio.
Production of the first edition,
the 2012 Verano, begin in 2011.
At the time of its introduction,
GM wrote of the Verano that it
was designed to be a compact
luxury sedan.
It’s built on GM’s Delta II

platform, which was developed
by Opel in Germany and is the

successor of the GM Delta
platform. Other vehicles using
the Delta II include the Opel
Ampera, the Cadillac ELR and
the Opel Cascada, which will be
sold in the U.S. as the Buick Cas-
cada.
At the time of its introduction

in late 2011, John Schwegman,
then vice president of Buick
Marketing, said, “Verano ex-
pands our lineup, continues
Buick’s momentum and gives us
a great opportunity to attract a
new generation of customers
with a product that delivers on
their expectations for design,
performance and technology.
“It is a smart choice that deliv-

ers unexpected luxury in a com-
pact sedan – and it will compete

head-to-head with competitors
from Audi and Lexus.”
Buick spokespeople stated

that the Verano carried the mod-
ern Buick design cues intro-
duced on the Enclave, the
LaCrosse and the Regal.
But consumer vehicle prefer-

ences have changed in the last
few years. In a paper issued in
August of 2015, Philly Murtha of
J.D. Power wrote that SUVs, par-
ticularly compact crossover util-
ities, were among the most-in-
demand vehicles in the United
States.
Murtha wrote that as of Au-

gust 2015, one of the major driv-
ers behind this trend to own an
SUV is “that gasoline prices re-
main reasonable, averaging

$2.65 per gallon in mid-August
vs. $3.47 a year ago, while SUV
engine performance and fuel
economy improves.
“In addition, manufacturers

continue to make upgrades to
the utility, comfort, safety, and
technology features of non-pre-
mium as well as luxury or premi-
um SUV models.”
Tom Libby, manager and Auto

Industry analyst for IHS Automo-
tive, said that it’s understand-
able that Buick did what it did
by ending the Verano.
“The market is shifting,” Libby

said, “toward CUVs and SUVs
away from what we think of as
the traditional sedan body type
of car. Buick is simply respond-
ing to the marketplace. It’s un-
derstandable and it makes
sense. This is a trend that’s been
going on since the turn of the
century. I can safely say that this
is a trend that isn’t going away.”
Libby also said that the Vera-

no was a competitive vehicle in
its market segment.
“But that segment is languish-

ing,” Libby said. “The CUV and
SUV segment is really growing.
So this move makes sense.”
Korail said that GM will con-

tinue to manufacture the version
of the Verano sold in China.

Buick Verano is Driving Out of the Picture This Fall

The 2016 Buick Verano will be the last version produced by GM.

Buckeye Engineering Team Build Way to EcoCAR Victory

Oakland Community College
students who qualify for need-
based federal financial aid – Pell
Grants and/or subsidized loans
– may also participate in the
U.S. government’s Federal
Work Study program, said
OCC spokeswoman Bridget M.
Kavanaugh.
The program offers flexible

work hours up to 20 hours per
week, Kavanaugh said. And work
schedules are designed around a
student’s class schedule.
The starting wage is $9.25 an

hour and students get weekends
and holidays off. For more infor-
mation, contact OCC’s Student
Financial Resources & Scholar-
ship Department at 248-232-4340.

Federal Aid for
OCC Students

Following the 100th running of
the Indianapolis 500 on May 30,
BorgWarner President and CEO
James R. Verrier presented the
Borg-Warner Trophy to 2016 win-
ner Alexander Rossi in Victory
Lane.
“When it comes to the Indi-

anapolis 500, BorgWarner’s roots
run deep. From helping establish
the speedway to winning the
first race, from commissioning
the first trophy to presenting the
iconic Borg-Warner Trophy to
the winner every year, Borg-
Warner has proudly participated
in the long tradition of achieve-
ment, performance and technol-
ogy leadership at the Indianapo-
lis 500," said Verrier.

BorgWarner Race
Trophy Awarded

http://www.detroitautoscene.com
mailto:info@detroitautoscene.com


Sales, FCA North America. “Initial
sales of our all-new Chrysler Paci-
fica minivan are brisk and we ex-
pect further sales growth from
this vehicle over the next few
months as dealer inventory con-
tinues to build.”

Five Fiat Chrysler vehicles set
records in the month of May,
Bigland said. The Jeep Renegade
and Jeep Patriot each recorded
their best monthly sales ever,
while the Ram ProMaster and
Ram ProMaster City vans posted
their best May sales ever. In addi-
tion, the Jeep Compass turned in
its best May sales ever. On the
brand side, the Jeep brand con-
tinues to set records with its best
monthly sales ever.

Jeep brand sales were up 14
percent in May for its best
monthly sales ever and its 32nd
consecutive month of year-over-
year sales gains, Bigland said.
The Jeep brand has set a sales
record in every month dating
back to November 2013. Both the
Jeep Renegade – the newest en-
try to the Jeep product lineup –
and the Jeep Patriot turned in
their best monthly sales ever.

Sales of the Jeep Grand Chero-
kee were up 4 percent for its best
May sales since the year 2000,
Kisiel said. Ram Truck brand
sales, which include the Ram
pickup, Ram ProMaster and Ram
ProMaster City, were up slightly
in May for its best May sales
since 2005. Both the Ram Pro-
Master and Ram ProMaster City

vans each recorded their best
May sales ever.

Dodge Grand Caravan sales
were up 76 percent last month
for its best May sales since 2014,
while Dodge Durango sales in-
creased 2 percent for its best
May sales performance since
2005, Kisiel said.

In addition, Dodge Charger
sales were up 5 percent for its
best May in two years. Dodge
brand sales were down 5 percent
in May compared with the same
month a year ago.

In its second month on sale,
the new 2017 Chrysler Pacifica
minivan posted sales of 2,495
units, up significantly from the
487 units sold in its initial month
on sale in April, Kisiel said.

Sales of the Chrysler 300 full-

size sedan were up 38 percent for
its best May sales since 2012.

In addition, Chrysler Town &
Country sales were up 49 percent
for its best May in two years,
Kisiel said.

Overall, Chrysler brand sales
were down 19 percent in May
compared with the same month
a year ago, Kisiel said, with the
200 seeing a decline of 62 percent
– 7,600 in 2016 compared with
20,007 in 2015.

Fiat brand sales, which include
the Fiat 500, Fiat 500L and 500X,
were down 19 percent in May,
compared with the same month
a year ago, Kisiel said. Sales of
the 500X were up in May com-
pared with the same month a
year ago, in its first month of
year-over-year comparisons.

2016 RAM
PROMASTER CITY WAGON

SALE
PRICE

MSRP 25,160

Must qualify for Chrysler Employee Advantage discount for all sale prices and lease payments. *Plus tax, title, license, CVR and doc fee and destination charge. **All leases based on 10,000 miles per year. Plus tax, title,
license and doc fee and destination charge. No security deposit required. Must qualify for preferred credit rating, not everyone will qualify. All rebates assigned to dealer. Save even more with military rebate. Sale prices
and lease payments include consumer cash rebate, lease cash, and Chrysler Capital Bonus Cash. Must finance through Chrysler Capital. Not everyone will qualify subject to credit approval. Pictures may not represent
actual vehicles. Must take delivery from dealer inventory by 6/15/2016. **For Renegade sale price, must qualify for Chrysler Employee Advantage, Military, and returning Lease Loyalty.

USE YOUR UAW
RETIREES VOUCHER
FOR UP TO $1000

MMMMIIIIKKKKEEEE RRRRIIIIEEEEHHHHLLLL’’’’SSSS RRRROOOOSSSSEEEEVVVVIIIILLLLLLLLEEEE TTTTRRRRUUUUCCCCKKKK CCCCEEEENNNNTTTTEEEERRRR

$17,559*

2016 RAM
3500 ST CREW CAB 4X4

SALE 
PRICE 

MSRP 47,575

$33,799*

2016 RAM
1500 ST REG CAB 4X4

SALE 
PRICE

MSRP 37,705

$27,249*

2016 RAM
2500 POWER WAGON CREW CAB

SALE 
PRICE

MSRP 58,305

$42,995*

INCLUDES
RETURNING 

LESSEE
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WARREN URGENTCARE

“We Care”
URGENT CARE FOR ACCIDENTS AND INJURY

ADULT & PEDIATRIC ILLNESS
Digital X-Rays, EKG and Lab Work, On-Site Lab Service, Strep, Mono,
Pregnancy & Urine Testing, Vaccinations, Sports & School Physicals,

Occupational Medicine, Work-Related Injuries,
Pre-Hire Physicals (BAT & Urine Screening)

SPECIAL ON SPORTS PHYSICAL $25.00 State-of-the-Art Facility

8am-10pm • 7 Days a week • 365 Days a Year
“Bringing Quality Urgent Care To Your Neighborhood”

586-276-8200
31700 Van Dyke • Warren, MI 48093

On Van Dyke Rd., between 13 & 14 Mile in
St. John’s Windemere Park

OTHER CONVENIENT LOCATIONS:

ATTENTION
Chrysler, GM, Ford

Employees, we’re within
2 miles of your plants

HAP & BCN
NO Referrals Needed!
www.warrenurgentcare.com

FLU SHOTS

Woodland Urgent Care
22341 W. 8 Mile Road

Detroit

313-387-8700

N. East Macomb Urgent Care
43900 Garfield, Suite 121

Clinton Township

586-868-2600

UPPER 1 BEDROOM • FULLY FURNISHED

BRAND NEW
KING SUITE CONDO
• parkdale/rochester rd
in downtown rochester
• wifi • outdoor pool
• laundry facilities

• full kitchen
• no pets or smoking
(586) 615-5510

$1,29500 per month Includes all utilities
w/1yr lease & security deposit of $1,999

Model and mother Brooklyn Decker with Chrysler’s PacifiKids.

Jeep Brand Pushes Chrysler Sales Forward

Chrysler has officially intro-
duced the brand’s several pint-
sized product specialists, the
PacifiKids, through a new digital
and social campaign that fea-
tures actress Brooklyn Decker in
its inaugural video.

Fiat Chrysler spokeswoman
Diane Morgan said the Chrysler
PacifiKids – Izzy (age 10), Miles
(age 11) and Harper (age 8) – are
supposed to “know more about
the all-new 2017 Chrysler Pacifi-
ca than your average automotive
experts.

“Given that the new 2017
Chrysler Pacifica is the most
technologically advanced vehi-
cle in its class, moms and dads
will undoubtedly have many
questions about the minivan,
and who better to explain tech-
nology, tri-pane panoramic sun-
roofs and touchscreens than
kids.”

Morgan said the first in the se-
ries of three videos featuring the
PacifiKids and Brooklyn Decker,
which launched in advance of
Memorial Day weekend, can be
viewed on Chrysler’s Facebook
page. Two more videos will de-
but in the coming weeks.

“Who is next on the PacifiKids’
list to enlighten about the
Chrysler Pacifica?” Morgan said.
“Stay tuned.”

“Let’s not kid ourselves – we
all know that when it comes to
innovation and adapting to new
technology, children hold a size-
able advantage over adults,” said

Tim Kuniskis, head of Passenger
Car Brands – Dodge, SRT,
Chrysler and FIAT, FCA – North
America.

“Our new digital and social
campaign introducing the Paci-
fiKids playfully acknowledges
this fact.

First-time mom Brooklyn Deck-
er is the first to be featured in
our ongoing video series with
the PacifiKids to educate and re-
inforce to parents how and why
the new 2017 Chrysler Pacifica –
which adds 37 minivan firsts for
an unprecedented total of 115 in-
novations to transform the mini-
van segment – is the perfect
automotive tool for the family.”

In addition to the digital and
social campaign, Kuniskis said
the PacifiKids will also be making
special appearances at family
events across the country this
summer telling people why the
all-new 2017 Chrysler Pacifica is
the ultimate family vehicle.

The PacifiKids will make their
next appearance in Los Angeles
during the Ovarian Cancer Re-
search Fund Super Saturday
event on June 11.

The campaign featuring Deck-
er was created in partnership
with the Chrysler brand’s social
media agency, Society.

The new 2017 Chrysler Pacifi-
ca lineup features five differently
equipped models, starting at
$28,595 U.S. Manufacturer’s Sug-
gested Retail Price (MSRP), not
including destination.

The Pacifica is Kid-Friendly
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Is there a better way to spend
a Saturday than with 2,500 other
automotive enthusiasts?
There may be a few, but not

many, said Chrysler spokesman
Mike Driehorst.
The Chrysler Employee Motor-

sports Association (CEMA) 27th
annual charity car show, Satur-
day, June 11 at the Walter P.
Chrysler Museum, “is not just a
Chrysler car show. It’s for all
makes and models,” CEMA Presi-
dent Lori Emerling said.
More than 340 vehicles had

signed up by the pre-registration
deadline, said Emerling, an FCA
project engineer with Materials
Engineering. That’s a record,
Driehorst said.
Those vehicles represent 14

U.S. states plus Ontario and
Saskatchewan. Contingents are
coming from as far away as Illi-
nois (10 vehicles registered),
Pennsylvania (seven), New York
(five), Missouri (two), and Okla-
homa (two). There’s even an
owner coming from Florida, as of
this post publication.
The CEMA charity car show

has been at the Walter P.
Chrysler Museum since 1999.
The museum had been closed to
the public since December 2012,
except for the CEMA show, and,
it will again be open to all spec-
tators during this year’s CEMA
show, Driehorst said.
“The museum has been a big

part of the show, with more than
2,700 people going through its
doors at last year’s show,” Emer-
ling said. “We have a good rela-
tionship with the museum. The
show also has a good reputation.
It’s well-organized and well-at-
tended, with more than 25
awards for cars.”
The 2016 show’s focus is the

50th anniversary of the Dodge
Charger, Driehorst said. A Charg-
er parade will open the show,
with nearly 100 Chargers regis-
tered for the event. The route
will take drivers around the
Chrysler World Headquarters
and Technology Center complex
and finish at the museum around
9 a.m.
In addition, inside the muse-

um, Dodge and SRT Design Chief
Mark Trostle and three members
of the Charger design team will
give a presentation and answer
questions about the exterior and
interior design genesis of the
current Dodge Charger. Trostle
will be joined by Dodge and SRT
Chief Designer Jeff Gale, Dodge
Interior Manager Dan Zimmer-
mann and Exterior Designer Ren
Stone.

340 Vehicles Set
For Museum’s

Annual Car Show

Xy
Xy
Xy

DETROIT (AP) – Nissan is re-
calling nearly 80,000 Pathfinder
SUVs in the U.S. because the
brake lights can stay on even
when the driver isn’t stopping.
The recall covers Pathfinders

from 2013 and 2014. The compa-
ny traced the problem to a brake
light switch that was installed in-
correctly.
Nissan says if the brake lights

stay on, other drivers won’t no-
tice when the Pathfinders are
braking, and that could cause
crashes.
The company also says the

switch might cause the brake-
shift interlock to fail.
That could allow drivers to

leave the SUVs when the trans-
mission isn’t in park, increasing
the risk of a rollaway accident.
No crashes or injuries have

been reported.
Dealers will inspect switches

and replace them if necessary at
no cost to owners.
The recall is expected to start

July 25.

Nissan’s Brake
Light Problem
Forces Recall



The Fiat Chrysler Belvidere As-
sembly Plant (Ill.) wants to make
caring for the environment
“cool.”
In partnership with Wisconsin-

based Cool Choices, a nonprofit
that focuses on making sustain-
ability fun, Belvidere has
launched an innovative online
“card” game to promote environ-
mental awareness through em-
ployee engagement, said Fiat
Chrysler spokeswoman Jodi
Tinson.
Employees who register to

participate individually or as a
team earn points by making
“cool choices” that reduce re-
source consumption, protect the
environment and make opera-
tions more efficient.
While making decisions to im-

prove the environmental foot-
print of the plant, employees can
cheer on, coach and learn from
one another, Tinson said.
“We’re excited that Cool Choic-

es offers a unique way to get our
employees interested in sustain-
ability, whether it be at the plant
or at home,” said Michael Keefe,
Belvidere’s Environment Pillar
lead.
“Through the Cool Choices

game, we can inspire action at
the plant, then measure the ener-
gy savings associated with those
actions. The game will help us
meet our aggressive savings tar-
gets.”
Cool Choices has customized

the game for the Belvidere plant
to maximize in-plant savings and
engagement around existing ini-
tiatives, Keefe said.
The online card game takes

only a few minutes a day to play,
he said, explaining that the front
of each card conveys specific ac-
tions that can be taken to help
the environment, like unplugging
equipment that isn’t being used.
The back of each card offers tips
and additional resources.
When an action is completed,

it can be logged on the site and
points are awarded. Individuals
and teams can win prizes for
earning the most points.
“The Belvidere team has ag-

gressively pursued opportunities
to reduce operating costs; we are
excited to work with them to in-
crease staff engagement around
efficiency and sustainability,”
said Kathy Kuntz, executive di-
rector of Cool Choices.
Belvidere employees started

registering to participate in the
game the week of April 18, Tin-
son said. The online game and
plant competition began on May
2 and will run through the end of
June. More than 4,200 people
work at the Belvidere plant,
which runs six days a week.
While the Cool Choices pro-

gram is targeted toward busi-
nesses and organizations, there
are many simple actions individ-
uals can take at home to help the
planet, such as:
• Turning off appliances when

not in use;
• Using cold water to wash

clothes;
• Turning off the computer

every day;
• Using recycled paper in the

printer;
• Avoiding rinsing dishes be-

fore putting them in the dish-
washer;
• Refilling a reusable contain-

er with water as opposed to us-
ing bottled water.
More than 250,000 bottles and

cans were recycled from the
plant in three months, Tinson
said.
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2016 CHRYSLER
300S

LEASE FOR
$1999 DOWN

MSRP 37,460
$159*

24 MO.
10K

2016 DODGE
CHARGER SXT AWD

LEASE FOR
$1999 DOWN

MSRP 35,280
$219*

36 MO.
10K

2016 JEEP
CHEROKEE Latitude 4x4

LEASE FOR
$1999 DOWN

MSRP 30,875
$169*

24 MO.
10K

2016 RAM
1500 SLT Crew Cab 4x4 Big Horn

LEASE FOR
$1999 DOWN

MSRP 47,080
$129*

24 MO.
10K

Must qualify for Chrysler Employee Advantage discount for all sale prices and lease payments. *Plus tax, title, license, CVR and doc fee and destination charge. **All leases based on 10,000 miles per year. Plus tax, title,
license and doc fee and destination charge. No security deposit required. Must qualify for preferred credit rating, not everyone will qualify. All rebates assigned to dealer. Save even more with military rebate. Sale prices
and lease payments include consumer cash rebate, lease cash, and Chrysler Capital Bonus Cash. Must finance through Chrysler Capital. Not everyone will qualify subject to credit approval. Pictures may not represent
actual vehicles. Must take delivery from dealer inventory by 6/15/2016. **For Renegade sale price, must qualify for Chrysler Employee Advantage, Military, and returning Lease Loyalty.

INCLUDES
RETURNING
LESSEE

USE YOUR UAW
RETIREES VOUCHER
FOR UP TO $1000

Memorial Day weekend.”
Ford F-Series sales of 67,412

pickups marked a 9 percent in-
crease, boosting a 7 percent
year-to-date increase with
324,307 pickups sold, Merkle
said.
“Customers are showing how

much they value the fuel econo-
my, towing capability and tech-
nology we offer in our trucks
with F-Series sales producing an-
other strong gain in May,” said
Mark LaNeve, Ford vice presi-
dent, U.S. Marketing, Sales and
Service. “With strong demand for

pickups, vans and SUVs, Ford
brand saw average prices grow
almost $1,500 per vehicle in May
– about 50 percent higher than
the industry.”
”F-Series sales will continue to

just do great with F-Series pickup
trucks,” Merkle said. “F-Series
sales were up 9 percent, and that
boosted our year-to-date number
for F-Series by 7 percent, giving
us a total through the month of
May of 324,307 F-Series pickups
sold.”
Ford Transit sales increased 16

percent with 13,640 vehicles
sold, lifting overall Ford van
results 7 percent for their best

May performance since 1978.
The new Ford Escape posted a

6 percent increase with 30,861
SUVs sold. Through May, Ford
Brand SUVs totaled 325,475 vehi-
cles. This is a 9 percent gain and
the best-ever start for Ford
Brand SUV sales in its history.
“It (Escort sales) was up 6 per-

cent,” Merkle said, “and that was
a total of 30,861 SUVs sold, but as
we look at the first five months of
the year through May, Ford SUVs
are having a record start, so
we’ve sold more Ford brand
SUVs through the month of May
this year than at any time in com-
pany history.”

Pickup Trucks Lead Ford Sales in May
CONTINUED FROM PAGE 1

line for printed tickets at
www.palacenet.com/hollywood-
vampires. Limit one voucher per
person, household or address.
“We encourage Dodge fans and

Hollywood Vampires fans to visit
a Metro Detroit Dodge dealership
to test drive a Dodge vehicle and
walk away with a pair of lawn
tickets on us,” said Jeff Hines, di-
rector, Great Lakes Business Cen-
ter, FCA US.
“We’re all excited to see Alice

Cooper, Joe Perry and Johnny
Depp together live and want our
local Dodge fans to be a part of
the action.”
For full “Tickets for Test Drive”

promotion details, participating
dealerships and program rules,
visit www.palacenet.com/holly-
woodvampires.
To participate:
• Visit one of 39 participating

Metro Detroit Dodge dealers in
Lapeer, Livingston, Macomb,
Monroe, Oakland, Sanilac, St.
Clair, Washtenaw and Wayne
Counties.
• Test drive a new Dodge vehi-

cle.
• Receive one concert ticket

voucher, redeemable for two
lawn seats at www.palacenet-
.com/hollywoodvampires.

Tickets must be redeemed on-
line and printed, Wunderlich
said.
Voucher is not valid for entry.

Face value for each ticket is $25.
A facility fee of $8.50 per ticket
will still apply.
Earlier this year, Wunderlich

said, the Fiat Chrysler Great
Lakes Business Center, the De-
troit Pistons and Palace Sports &
Entertainment announced a part-
nership that includes exclusive
naming rights to the West Atrium
at The Palace of Auburn Hills and
naming rights to the Ivy Lounge
at DTE Energy Music Theatre.
This concert is part of that pro-
motion.
The Hollywood Vampires,

Wunderlich said, recently played
concerts at the Roxy Theatre in
Los Angeles, in front of 100,000
screaming fans at the Rock in Rio
festival, and their spectacular
worldwide television debut on
the 2016 Grammy Awards.
That event reached a global

audience of almost 25 million
people – and fans worldwide
demanded more.

Alice Cooper Returning to
Detroit, Thanks to Dodge
CONTINUED FROM PAGE 1

‘Cool Choices’ Save Energy
At FCA’s Belvidere Plant



PAGE 6 JUNE 6, 2016DETROIT AUTO SCENE

Free shuttle service to home, office or shopping.

buff whelan chevrolet
WHERE THE DEALS MAKE THE DIFFERENCE, EVERY DAY SINCE 1970!

Van Dyke • South of 18 Mile • Sterling Heights
Jeff Caul

586-274-0396
PEP QUOTES BY PHONE OR EMAIL: JEFF CAUL AT JCAUL@BUFFWHELAN.COM

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!
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*See dealer for details. All Rebates/Incentives have been deducted from sale price/payment and are subject to change by
manufacturer without notice. GM Employee discount required unless otherwise noted. The Silverado lease includes Equinox
loyalty. The Malibu and Equinox leases assume that you qualify for lease conquest. To qualify for Lease Conquest you must have a NON-GM Lease in the house-
hold that terminates within 365 days. All lease payments are based on 10,000 miles per year. 1st payment, tax, title and plate fee due at signing on all leases
unless otherwise noted. All deals expire 06/30/16.
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METRO PKWY.

18 MILE RD.

SINCE
1989

2016 EQUINOX 1LT

7” Touch Screen, OnStar/XM Satellite Radio
MYLink Touch Screen Radio, Remote Keyless Entry

Rear Vision Camera, Alum. Wheels & More…

24 Month Lease/10,000 Miles

NO SECURITY DEPOSIT REQUIRED

2016MALIBU 1LT

8” Touch Screen Radio, Remote Start,
Wireless Charging, Power Locks, Power Windows,

Power Mirrors, Bluetooth, Onstar, XM Radio & More…

36 Month Lease/10,000 Miles

NO SECURITY DEPOSIT REQUIRED

2016 SILVERADO 1LT
DOUBLE CAB
ALLSTAR PKG

4X4

NO SECURITY
DEPOSIT
REQUIRED

$187*+Tax with$0 Down

NO SECURITY
DEPOSIT
REQUIRED

$155*+Tax with$0 Down

ALL STAR EDITION, Power Window & Locks
7” Touch Screen Radio, Trailer Tow, Remote Start

Alum. Wheels, Back Up Camera & More…

36 Month Lease/10,000 Miles

NO SECURITY DEPOSIT REQUIRED

$199*+Tax with$0 Down

NO SECURITY
DEPOSIT
REQUIRED

CONVENIENT HOURS: MON. & THURS. 8:30AM-9PM / TUES., WED. & FRI. 8:30AM-6:30PM /

☺
W

e
g
u
aran

tee
th

e
lo

w
est

p
rice

o
r

it’s
free!

☺
W

e
g
u
aran

tee
th

e
lo

w
est

p
rice

o
r

it’s
free!

☺
W

e
g
u
aran

tee
th

e
lo

w
est

p
rice

o
r

it’s
free!

OVER 1,000
New Chevrolets in Stock!

WE GUARANTEE THEWE GUARANTEE THE
LOWEST PRICES OR IT’S FREELOWEST PRICES OR IT’S FREE☺☺

586-274-0396

buff whelan
chevrolet

The deals are HOT
at

*Pictures may not represent actual sale vehicle. All applicable incentives including competitive lease, conquest and/or loyalty offers have been deducted from Sale Prices/
Payments and are subject to change by the manufacturer without notice and are plus title, tax, plate and CVR fees and were valid at time of printing. GM employee discount
required expect where noted. Must be current Equinox owner/lessee to qualify for Equinox loyalty. Leases are 10,000 miles per year and a disposition fee may be required at lease turn in. 0% APR up to 60 months is in lieu
of most incentives. Certain restrictions apply, see dealer for complete details on all incentives/offers. Sale ends 6/30/2016 @ 9:00PM.

2016MALIBU “LT”
• Chevrolet Complete Care INCLUDED!
• 1.5L Turbo DOHC Engine! • Ambient Interior Lighting!

• OnStar w/4G LTE w/built-in Wi-Fi hotspot! • 17” Aluminum Wheels!
• 7” Color Touch Screen MyLink Radio!

• 8 Way Power Driver’s Seat!
• Rear Vision Camera!

Stock#2G701

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

2016SILVERADO “LT”
• Chevrolet Complete Care INCLUDED!
• Ecotec3 4.3L V6! • Automatic Transmission! • GM Bedliner Included!
• 8” Color Screen Mylink Radio with USB Ports! • AluminumWheels!

• OnStar w/4G LTE w/Built in Wi-Fi Hotspot!
• SteeringWheel Radio Controls!

• Remote Keyless Entry!
Stock#2G154

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

Get the Hottest Deals Under the Sun of EVERY New Chevy In Stock!*

2016CRUZE “LT”
• Chevrolet Complete Care INCLUDED!
• 1.4L Turbo DOHC Engine! • Automatic Transmission!

• OnStar with 4G LTE with built-in Wi-Fi hotspot! • Rear Vision Camera!
• 7” Color Touch Screen MyLink Radio!

• Remote Keyless Entry!
• Aluminum Wheels!

Stock#G30205
NO SECURITY

DEPOSIT REQUIRED.
TAX, TITLE AND

PLATE FEES EXTRA!

2016EQUINOX “LT”
• Chevrolet Complete Care INCLUDED!

• 2.4L DOHC Engine! • Rear Vision Camera!
• 7” Color Touch Screen MyLink Radio! • Bluetooth for Phone!

• OnStar with 4G LTE with built-in Wi-Fi hotspot!
• Remote Keyless Entry!

• Aluminum Wheels!
Stock#G29203

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

24 MONTH LEASE:

$154*
$0DOWNW/COMPETITIVELEASE

Was $27,680 Sale Price $20,999

$154*
$750DOWNW/EQUINOXLOYALTY

OR

36 MONTH LEASE:
Was $25,895 Sale Price $21,133

Was $21,995 Sale Price $17,999 Was $40,270 Sale Price $31,99924 MONTH LEASE:

$146*
$749DOWNW/EQUINOXLOYALTYOR
$999W/LEASEINHOUSEHOLD

24 MONTH LEASE:

ALL NEW

ALL NEW

$165*
$749DOWNW/COMPETITIVELEASE

$165*
$999DOWNW/EQUINOXLOYALTY

OR

24/7 PROMISE INCLUDED
• 24 months of SirusXM Satelite Radio!
• 24 months of OnStar Guidence Plan!
• 5 Year/50,000 miles Courtesy!
• Transportation/Roadside Assistance!

$162*
$749DOWNW/EQUINOXLOYALTY

$162*
$999W/LEASEINHOUSEHOLD

OR

4X4 DBL CAB

#42333 #21552#44296

475 SUMMIT DRIVE • 248-292-2502 • 5825 HIGHLAND RD. (M59) • WATERFORD

CALL
BRUCE LITVIN
– 24/7 & 365 –

40 YEARS
OF QUALITY SERVICE

CELL # 1-586-405-5175
blitvin@lunghamer.com

1-888-665-5438

JJUUNNEE
IISS HHEERREE
AANNDD WWEE NNEEEEDD AA

GGRREEAATT
MMOONNTTHH
IIFF YYOOUU TTHHIINNKK YYOOUURR DDEEAALL IISS GGRREEAATT
PPLLEEAASSEE CCAALLLL MMEE && LLEETT MMEE SSHHOOWW YYOOUU
WWHHAATT AA SSAALLEESSPPEERRSSOONN WWIITTHH OOVVEERR
4400 YYEEAARRSS EEXXPPEERRIIEENNCCEE
CCAANN DDOO FFOORR YYOOUU!!

Please call with the vehicle you desire 
and you will be delighted with the payment.

a self-driving tech development
in the Detroit suburb of Novi, is
partnering with Fiat Chrysler to
test software in 100 minivans.

“It’s coming fast,” Michigan De-
partment of Transportation Di-
rector Kirk Steudle said of the
merging of Silicon Valley and Mo-
tor City technology. “The tech-
nology is at a point where it will
be incorporated into something
that is mass-produced.”

Michigan is among seven
states with laws related to auton-
omous cars. Nevada was the first
state to authorize self-driving ve-
hicles in 2011, and California,
Florida, North Dakota, Tennessee
and Utah followed.

Google, based in California,
has said it wants to make cars
available to the public around
the end of 2019. Already next
month, a convoy of autonomous-
ly driven Army trucks will be
tested along a stretch of Inter-
state 69 in the state’s northern
“Thumb” region. Someone will
be at the wheel of each vehicle,
as currently required by state
law.

Michigan’s DOT worked with
legislators to develop the bills,
which also have support from
the state’s economic develop-
ment officials. Gov. Rick Snyder
is “very supportive” of the con-
cept, a spokesman said.

“We’re working with the indus-
try and MDOT so that once these
vehicles are on the road, you can
rest assured that they are safe,”
said the lead sponsor, Republi-
can Sen. Mike Kowall, who lives
near a GM testing facility in sub-
urban Detroit.

“I see the autonomous vehi-
cles being tested on the road
every day. It’s weird. But it’s

what’s going to move the indus-
try into the 24th, 25th century.”

He expects a Senate panel to
begin considering the bills this
summer.

Consumer Watchdog, a Califor-
nia-based advocacy group that
has voiced safety and privacy
concerns over autonomous vehi-
cles, criticized the Michigan legis-
lation. President Jamie Court said
a “line needs to be drawn” to en-
sure that a human driver can take
control if something goes wrong.
Court said self-driving cars have
a “long, long way to go” in part
because “robots and humans
don’t communicate.”

One of the Michigan bills
would end the human operator
requirement, while another
would help create a facility to
test autonomous and wirelessly
connected cars at highway
speeds at the site of a defunct
GM plant that once churned out
World War II bombers.

“We’re going to lead on this.
That’s very important,” said
Steve Arwood, the state’s top
economic development official.
“It’s not good enough to just be
good enough.”

Legislators Push for Public
To Use Driverless Cars

CONTINUED FROM PAGE 1

“Once these
vehicles are
on the road,
you can rest
assured

they are safe .”
– Mike Kowall
State Senator
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SERVICE HOURS: Monday & Thursday 6:30am-9:00pm; Tuesday, Wednesday & Friday 6:30am-6:00pm • Shuttle at 6:30am - Pick-up Both Ways • All Day starting at 6:30am.

$2395
Fluid Level,

Brake & Alignment Check Included.

Open Mondays & Thursdays until 8:30pm

We use Genuine GM Oil & Filter
No additional or hidden charges.
Out the door pricing.

Quick Oil Change EXPRESS
LANELUBE OIL FILTER

Excludes synthetic, Diesel & Med. Duty Trucks.
Most GM cars & trucks. One coupon per customer. Must
present coupon with order. Plus tax. Expires 6-30-16.

Up to 5 qts.

BODY SHOP
586-754-7000

ext 1231

INSURANCE
WRECK

AMENDED

WE REPAIR
ALL MAKES
& MODELS FREE OIL CHANGE

With Each Major Repair

TRANSPORTATION AVAILABLE
During Scheduled Repairs

GM SERVICE CENTER
MICHIGAN’S LARGEST

•SERVICE DEPT. •PARTS •BODY SHOP

866-452-1547
26125 Van Dyke @ 101/2 Mile

Center Line, MI 48015

EDRINKE • FAST • FRIENDLY • DISCOUNTS

VISIT OUR

QUICK LANE

Jim
Pfeifle

jpfeifle@edrinke.com

See us for your GM employee purchases.

1-877-451-7707
26125 VAN DYKE AT 10 1/2 MILE ROAD

Now looking for experienced salespeople to join our team!

2

Dennis
Thacker

dthacker@edrinke.com

Paul
Makowski

pmakowski@edrinke.com

SHOWROOM HOURS: MON. & THURS. 8:30AM-9PM / TUES., WED. & FRI. 8:30AM-6PM /

*All applicable rebates including lease/conquest offers have been deducted from sale price/payment. Cruze, Equinox, Traverse, Trax are 24 month leases. Volt, Impala, Malibu, Silverado are 36 month leases. Camaro is a
39 month lease. Pricing is subject to select model vehicles, while supplies last. Pictures may not represent actual vehicle. Prices subject to change per GM incentives. Prices and payments are inclusive of active
GM Employee Discount (Unless otherwise stated). All leases are 10k miles per year w/ approved S Tier credit w/ $999 due at signing. Prices & payments are plus tax, title, and plate fees with acquisition fee up front.
Deposition Fee may be required at vehicle turn in. Refundable security deposit required on certain vehicles –to be determined by lender. **$3500 trade-in is valid on 2003 or newer vehicles with under 115k miles in drivable condition, no branded titles, less reconditioning
determined by appraiser. Certain restrictions may apply, see dealer for complete details.** Expiration Date – 6/30/16.

NO DOC FEES
Find Us on
FACEBOOK

Nicole
Dodge

nhuminski@edrinke.com

VISIT OURWEBSITE:
edrinke.com

*All prices and payments include GM rebates. Pictures may not represent actual vehicle. Prices subject to change per GM incentives. Prices and payments are inclusive of active GM employee discount (unless otherwise stated). All leases are 10,000 miles per year with approved S
Tier credit. All leases are 24 months except for the GMC Yukon, Enclave, Envision, Verano which are 36 month leases and Regal, Cascada and Lacrosse is a 39 month lease. All Vehicles shown are $999 down. Deposition Fee may be required at vehicle turn in. Must have lease
loyalty or Buick/GMC lease loyalty and/or conquest. Must have closing competitive lease. Prices and payments are plus tax, title, plate fee w/ acquisition fee up front, refundable security deposit required on certain vehicles – to be determined by lender. For Sierra, Acadia, Terrain
must be trading in a non gm vehicle. **$3,500 trade in is valid on 2003 or newer vehicles w/ under 115k miles in drivable condition, no branded titles, reconditioning determined by appraiser. Certain restrictions may apply, see dealer for complete details. ** Exp date: 6/30/2016

We’ll give you a $3,500 minimum for your 2003 or newer trade in.
See us for your GM employee purchases.

1-866-452-1300
26125 VAN DYKE AT 10 1/2 MILE ROAD

Now looking for experienced salespeople to join our team!

SHOWROOM HOURS:
MON. & THURS.
8:30AM-9PM

TUES., WED. & FRI.
8:30AM-6PM

VISIT OURWEBSITE: edrinke.com

Stk. #B562427 Stk. #B562427

2016 BUICK ENCORE

PURCHASE
FOR

$19,679*24
MO.

LEASE FOR

$89*
$999 DOWN

Stk. #B461452 Stk. #B461452

2016 BUICK VERANO

PURCHASE
FOR

$20,995*36
MO.

LEASE FOR

$119*
$999 DOWN

1SH – SPORT
TOURING

Stk. #B460912 Stk. #B460912

2016 BUICK LACROSSE

PURCHASE
FOR

$29,749*39
MO.

LEASE FOR

$189*
$999 DOWN

1SH - SPORT
TOURING

Stk. #B461016 Stk. #B461016

2016 BUICK CASCADA

PURCHASE
FOR

$31,995*39
MO.

LEASE FOR

$299*
$999 DOWN

Stk. #B460954 Stk. #B460954

2016 BUICK REGAL

PURCHASE
FOR

$24,995*
24
MO.

LEASE FOR

$149*
$999 DOWN

Stk. #TFTJZ2 Stk. #TFTJZ2

LEASE FOR

$999 DOWN

24
MONTHS

$129*
PURCHASE FOR

$27,349*

2016 GMC ACADIA
SLE-1

LEASE FOR

$999 DOWN

24
MONTHS

$109*
PURCHASE A 2015 1500
4WD • DBL CAB • SLE

$34,489*

2016 GMC SIERRA
4WD • DBL. CAB
1500

Stk. #G562671 Stk. #G562671

LEASE FOR

$999 DOWN

24
MONTHS

$79*
PURCHASE FOR

$21,899*

2016 GMC TERRAIN
SLE-1

Stk. #G562974 Stk. #G562974

2016 GMC YUKON
SLE • 4WD

PURCHASE FOR
$15,995*

LEASE FOR
24 MONTHS
$89*
$999DOWN

2016

CRUZE2016

TRAVERSE

PURCHASE FOR
$26,995*

LEASE FOR
24 MONTHS
$149*

$999DOWN

2016

EQUINOX

PURCHASE A LS
$21,259*

LEASE A LT
24 MONTHS
$109*

$999DOWN

2016

CAMARO2016

LS1LT
TRAX

LS

VOLT

Stk. #461321

Stk. #563005

Stk. #562538Stk. #470017

Stk. #460564

Stk. #470017

2017

Stk. #562373Stk. #461399

Stk. #562554

LEASE A LT
36 MONTHS
$249*

$999DOWN

ED RINKE
WE’LL GIVE YOU A $3,500 MINIMUM FOR YOUR 2003 OR NEWER TRADE IN

– NO APPOINTMENTS NECESSARY FOR OIL CHANGES –

PREMIUM 1SP

Stk. #G561295 Stk. #G561295

LEASE FOR

$999 DOWN

36
MONTHS

$249*
PURCHASE FOR

$46,869*

PREMIUM II

Stk. #562554Stk. #563417

PURCHASE FOR
$30,589*

LT

PURCHASE FOR
$25,989*

LEASE FOR
39 MONTHS
$289*

$999DOWN

Stk. #460564

SILVERADO2016

1500 • LT
4WD
DBL

Stk. #561995

PURCHASE FOR
$32,469*

LEASE FOR
24 MONTHS
$149*

$999DOWN

Stk. #561995

MALIBU2016

Stk. #460659

PURCHASE A LS
$19,929*

LEASE A LT
36 MONTHS
$149*

$499DOWN

Stk. #THRDPF

NO EMPLOYEE
DISCOUNT
REQUIRED

PURCHASE A LS
$15,779*

LEASE A LT
24 MONTHS
$129*

$999DOWN

NO EMPLOYEE
DISCOUNT
REQUIRED

NO EMPLOYEE
DISCOUNT
REQUIRED

GM CARD $750-3000 BONUS EARNINGS ON BLUE/GOLD AND COPPER PLATINUM GM CARD MEMBERS

ED RINKE
BUICK/GMC LEASE PULL AHEAD IS BACK…

Cadillac Racing drivers
Michael Cooper and Johnny
O’Connell finished 14th and
17th, respectively, in race two of
the Pirelli World Challenge GT
Championship race weekend at
Lime Rock Park May 27.
Based upon their fast laps

from Friday’s race, O’Connell
(Flowery Branch, Ga.) started
from the third grid position and
Cooper (Syosset, N.Y.) took the
green in from the seventh. On
lap one, Cooper got hit by JD
Davison in the No. 33 Nissan and
was pushed off the track and
back to 17th position. O’Connell
was able to keep his inside sec-
ond row starting position and
come around in third place.
On lap 18, O’Connell reported

a “funny motion in the rear” of
his No. 3 Cadillac ATS-V.R Coupe.
On lap 24, he was going into
Turn One when the right rear tire
went flat.
He had to pit for a new Pirelli

P-Zero tire and returned to the
race a lap down in 17th.
“At the start, we went into

Turn 1 and Turn 2 racing two
wide and running pretty clean,”
said Cooper. “Going into Turn 3, I
got tagged from behind by Davi-
son and he sent me off the track
spinning.
“It put us in a hole that we

couldn’t recover from. It is tough
to pass with where we are at
with our performance. Tough for
Cadillac Racing, but we will be
back at Road America.”
O’Connell had a good start

going.
“At the start, I was able to hold

my third place starting position,”
said O’Connell. “Alvaro (Parente,
No. 9 McLaren and eventual win-
ner) got a jump, Patrick Long in
the Porsche followed and I was
in third.
“Right around lap six or seven

I started to feel something funny
in the car. I was talking to the
guys to see if they could find
anything with the telemetry. I
must have picked up something
early in the race and it finally
went flat.
“I am proud of everyone at

Cadillac Racing. We were run-
ning third today. I had a good
car. It’s a shame. There are nine
races to go. We need some help
to get us back where we are sup-
posed to be with performance,
especially heading into Road
America at the end of next
month.”

Cadillac Racers
End in Middle
Of the Pack

DETROIT (AP) – Financial
giant JPMorgan Chase is giving
$4 million in an effort to match
10,000 Detroit high school stu-
dents with career education and
work experiences.
The grant to help boost em-

ployment over the next three
years is part of the bank’s New
Skills for Youth effort. The Detroit
Free Press reports it’s in addition
to a $100 million commitment
made in 2014 to Detroit’s eco-
nomic recovery.
United Way for Southeastern

Michigan, the Skillman Founda-
tion, the Ford Foundation and
the Ford Motor Company Fund
are involved in the project as
well.
The Skillman Foundation in-

vested $650,000 into Linked
Learning and a Skillman Founda-
tion spokesman says the organi-
zation plans on making a similar-
sized investment in Detroit over
the next three years.
The Ford Foundation commit-

ted up $2 million and is now
committing an additional $2.4
million over three years to
Linked Learning’s efforts in ca-
reer education.

JPMorgan Chase,
Ford Foundation

Join Forces
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VYLETEL

*GM Employee Pricing Plus Tax, Title, Lic. and Doc. Vyletel will waive up to an additional 2 payments; max amount of $400.00 total. No Security Deposit Required. Programs subject to change.
Photos may not represent actual vehicle. Price is subject to change without notice. See dealer for details. Expires 6/30/16.

VISIT OURWEBSITE TO SEARCH FORMORE VEHICLE SELECTIONS ATWWW.VYLETEL.NET

40755 Van Dyke • Sterling Heights •586.977.2800
WWW.VYLETEL.NET SALES: Sun CLOSED; M, TH 8:30am-9pm; T, W, F 8:30am-6pm; SAT 10am-3pm

SERVICE: Sun CLOSED; M, TH 7am-8pm; T, W, F 7am-6pm; Sat 8am-1pm

ALL NEW 2016
BUICK ENCLAVE
FWD • CONVENIENCE

Stock #4769-16 • Deal #58594
GM pricing plus tax, title lic. & doc fees.
Vyletel will waive up to 2 payments;
a max amount of $400.00 total.

GM pricing figured with lease conquest rebate.
*Price is stock specific.

NO SECURITY DEPOSIT REQUIRED!

36 MONTH/
10K PER YEAR

LEASE
FOR ONLY

$259*
$1,960 DUE AT SIGNING

PULL AHEAD IS BACK!!!
VYLETEL WILL WAIVE UP TO AN ADDITIONAL 2 PAYMENTS…

Stk. #4858-16 • Deal# 60590
GM pricing plus tax, title lic. & doc fees.
Vyletel will waive up to 2 payments;
a max amount of $400.00 total.

GM pricing must have Non GM in household
set to expire 365 days from delivery.

ALL NEW 2016 BUICK CASCADA
PREMIUM • 1SP

SUMMER FUN! ALL NEW BUICK CONVERTIBLE

2016 GMC

TERRAIN
FWD • SLE-1

Stock #9037-16 • Deal #58070
$1629 total due at signing.

GM pricing plus tax, title, lic. & doc fees.
Vyletel will waive up to 2 payments;
a max amount of $400.00 total

Must have a Non-GM Lease in household
set to expire within 365 days of new delivery.

*Price is stock number specific.
NO SECURITY DEPOSIT REQUIRED!

$99*24
MONTH
LEASE

FOR ONLY

10K PER YEAR

39 MONTH/
10K PER YEAR

LEASE
FOR ONLY

$335*
$1,817 DUE AT SIGNING

ALL NEW 2016
BUICK ENCORE

FWD

Stock #4831-16 • Deal #57906
GM pricing plus tax, title lic. & doc fees.
Vyletel will waive up to 2 payments;
a max amount of $400.00 total.

GM pricing must have Non GM in household
set to expire 365 days from delivery.
NO SECURITY DEPOSIT REQUIRED!

24 MONTH/
10K PER YEAR

LEASE
FOR ONLY

$119*
$1,633 DUE AT SIGNING

ALL NEW 2016
BUICK LACROSSE
1SH • SPORT TOURING

Stock #4967-16 • Deal #58498
GM pricing plus tax, title lic. & doc fees.
Vyletel will waive up to 2 payments;
a max amount of $400.00 total.

GM pricing must have Non GM in household
set to expire 365 days from delivery.
NO SECURITY DEPOSIT REQUIRED!

39 MONTH/
10K PER YEAR

LEASE
FOR ONLY

$219*
$1,824 DUE AT SIGNING

2015 GMC

TERRAIN
FWD • SLT-1

WOW! WHAT A DEAL
Stock #8219-15

GM pricing plus tax, title, lic. & doc fees
.

$24,995*
WAS
$31,835

SAVE
$6,800 OFF LIST

2016 GMC

SIERRA
1500 • 4WD • DOUBLE CAB • SLE

Stock #9192-16 • Deal #60410
$1859 total due at signing.

GM pricing plus tax, title, lic. & doc fees.
Vyletel will waive up to 2 payments;
a max amount of $400.00 total

For lowest lease example GM pricing used.
*Stock specific select vehicle.

NO SECURITY DEPOSIT REQUIRED!

$216*
$239 SUPPLIER

36
MONTH
LEASE

GM PRICING

10K PER YEAR

2016 GMC

CANYON
4WD • SLE • CREW • SHORT BOX

Stock #8926-16 • Deal #61403
$1601 total due at signing. GM pricing plus tax, title, lic. & doc fees. Must have ‘99 or newer non-GM vehicle

in household. Vyletel will waive up to 2 payments; a max amount of $400.00 total.
NO SECURITY DEPOSIT REQUIRED!

2015 GMC

SIERRA
2500 • 4WD • DOUBLE CAB

Stock #8780-15
GM price plus tax of $2265.

$33,999*
WAS
$42,825

SAVE
$8,826 OFF LIST

$209*
WOW! WHAT A DEAL

24
MONTH
LEASE

FOR ONLY

10K PER YEAR

ALL NEW 2016
BUICK VERANO

FWD • CONVENIENCE • 1SG

Stock #4592-16 • Deal #60929
GM pricing plus tax, title lic. & doc fees.
Vyletel will waive up to 2 payments;
a max amount of $400.00 total.

GM pricing must have Non GM in household
set to expire 365 days from delivery.
NO SECURITY DEPOSIT REQUIRED!

36 MONTH/
10K PER YEAR

LEASE
FOR ONLY

$139*
$1,834 DUE AT SIGNING

NO SECURITY DEPOSIT REQUIRED!

Chevrolet Trax, Buick Encore
and GMC Canyon.

“The demand has been so
strong for our new launch prod-
ucts, there’s no question we
could’ve sold more; however,
production was impacted at Fair-
fax, Lordstown and Spring Hill by
the Japanese earthquakes,” said
Kurt McNeil, GM vice president
of Sales Operations.

“Current dealer inventories for
launch products are about half of
what we’d like for launch prod-
ucts, but availability is improv-
ing, which sets us up well for the
second half of the year.”

Through the first five months
of the year, General Motors retail
sales are up more than 1 percent
and the company’s retail share is
up by 0.6 percentage points, the
largest retail share increase of
any full-line automaker, McNeil
said.

Year to date, Chevrolet retail
sales are up by 3 percent and re-
tail share has grown 0.6 percent-
age points, McNeil said.

Chevrolet remains the fastest-
growing full-line brand in the in-
dustry, Flores said.

Year to date, Buick retail deliv-
eries have grown 5 percent and
Buick has gained 0.1 percentage
points of retail share.

GM’s Commercial deliveries
were up for the 31st consecutive
month while daily rental sales
were down 21,753 vehicles or 49
percent from last May as
planned, Flores said.

General Motors total sales
were down 18 percent to 240,450
vehicles, driven largely by the
planned rental reduction, as well
as there being two fewer selling
days in May 2016 compared with
May 2015.

The new Malibu continues to
gain share in a very competitive
segment, Flores said, with retail
share doubling to more than 10
percent year to date.

In May, the new Cruze account-
ed for 85 percent of the Cruze re-
tail sales compared with 53 per-
cent in April, Flores said.

“We continue to execute our
retail-focused sales strategy and
maintain disciplined inventories
and incentive spending with
great products,” said McNeil.
“Our incentives continue to be
well below our domestic and
many Asian competitors.

“Also, our rental reduction
strategy is clearly divergent from
our key competitors and it’s
playing a critical role in our ef-
forts to strengthen our brands,
improve our residual values and
build the fundamental health of
our business.”

General Motors is continuing
its strategy of reducing daily
rental deliveries to boost the
company’s sales.

Year-to-date, GM’s rental deliv-
eries are down more than 82,000
vehicles from a year ago, Flores
said.

Overall, May’s sales figures
represented the largest single
sales monthly decline of 2015-
2016 for General Motors, McNeil
said.

“We expect key economic indi-
cators like historically low inter-
est rates, rising wages, stable
fuel prices and strong employ-
ment to continue for the fore-
seeable future,” said Mustafa
Mohatarem, General Motors’
chief economist.

“These positive economic fac-
tors point toward continued
strong auto sales as the industry
works its way toward another
record year of sales.”

GM Retail Sales Go Up,
Overall Sales Decline

CONTINUED FROM PAGE 1
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