
kby Jim Stickford

The 2016 Chevrolet Camaro
earning a spot among Wards 10
Best Interiors was no accident.
Just ask Ryan Vaughan, director
of Design, Chevrolet Perform-
ance Car Interiors.

“With the interior design of the
2016 Camaro, we were going for
something that was driver-orient-
ed,” Vaughan said. “We knew the
design would have to work for
the driver, but still have the de-
sign cues that people associate
with muscle cars.”

That wasn’t as easy as many
people might think, Vaughan
said, because a traditional mus-
cle car’s instrument panel tends
to stretch across the dashboard.
Maintaining that original look
and still be modern was a chal-
lenge.

“The thing you have to remem-
ber,” Vaughan said, “is that
things that were done in 1969
can’t be done now. So we did
things like adding soft trim to
where the driver comes into con-
tact with the car.”

Simply put, the new Camaro is
actually designed with comfort in
mind. And that’s added to the
power that is expected of a mus-
cle car.

“The new Camaro is more of a
performance car,” Vaughan said.
“The original Camaro is a classic

muscle car. That means a lot of
power, sound and straight line
performance. The new Camaro
has much more performance
than the old one, especially when
you look at braking and turning
capability.

“One of the things we found
when we talked with customers,
especially the fifth-generation
Camaro buyers, is that they ap-
preciate the newness of the
Camaro.”

The challenge, Vaughan said,
was developing a Camaro that
was both modern and respected
the vehicle’s storied history.

“The hardest part was achiev-
ing that balance,” Vaughan said.
“We had to make something new,
but something that only could be
a Camaro. There’s so much emo-
tion associated with Camaros.
Fortunately, when it comes to the
interior of the Camaro, we had
more leeway. It had to have a
nice interior while keeping its
muscle car feel.”

Vaughan said that when they
spoke with customers, the mus-
cle car feel was important. But
the design also had to be func-
tional. The car had to work from
the driver’s point of view.

Another important aspect to
the 2016 Camaro, Vaughan said,
is that it is an aspirational car
that younger people may not
be able to afford right now, but

aspire to own in the future.
“Everything we did had to be

done in a way that didn’t price
the car out of its price range,”
Vaughan said. “We gave the car a

huge amount of performance and
styling at a great price. The buy-
er of a Camaro doesn’t have
$100,000, so everything we did
had to be done for $40,000.”

So, while they made sure that the
car had nice materials for its inte-
rior, it couldn’t be too expensive.
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Camaro Interior Challenge: Keep Original Look, But Update

Panel discusses customers’ preferences in automotive technology at press luncheon.

by Jim Stickford

Advances in different kinds of
technology are changing the
automobile industry in profound
ways. But an important question
for manufacturers is, what tech-
nology do people want, and,
more importantly, what technol-
ogy are people willing to pay for?

Kristin Kolodge, executive di-
rector of Driver Interaction and
Human Machine Interface (HMI)
at J.D. Power, on April 28 an-
nounced the result of J.D. Pow-
er’s 2016 U.S. Tech Choice study

at the Gem Theatre in Detroit as
part of an Automotive Press As-
sociation luncheon.

Kolodge said the survey was
done online between February
and March of this year. J.D. Pow-
er looked at the answers given
by 7,900 respondents from
across the country.

“Retail auto sales last year hit
record heights – 14.3 million ve-
hicles,” Kolodge said. “Retail
sales for this year are shaping up
to be around 14.6 million. These
sales are being driven by con-
sumers who want more technolo-

gy in their cars. About 36 percent
of buyers said they bought a par-
ticular vehicle because of the
technology it had. Driving experi-
ences are being shaped by how
people use technology in other
parts of their lives.”

Basically, Kolodge said, people
want their cars to be like their
smartphones – full of technology
and easy to use.

And to that end, OEMs have
been teaming up with tech com-
panies and are trying to position

2016 Survey Shows Automotive Customers
Want Same Technology as in Everyday Life

Employees at work in GM’s Bay City Powertrain facility

General Motors will invest
$118 million at its Bay City Pow-
ertrain facility, creating 29 jobs
and retaining 67 more.

GM is also investing $788.7 mil-
lion for an all-new, high-efficiency
engine program, as well as proj-
ects to modernize the vehicle
programs at its Spring Hill
(Tenn.) manufacturing plant, cre-
ating 792 jobs and retaining 16
more.

Bay City Powertrain produces
engine components that are used
in Chevrolet, Buick, GMC and
Cadillac vehicles. The plant
opened in 1892 as National Cycle
Manufacturing Company and
produced a new bicycle to re-
place old high-wheeled types.

In 1916, William Durant and
Louis Chevrolet bought the plant
and it was added to the General
Motors portfolio in 1918. With
this investment, GM has invested
or will invest $249.4 million in
Bay City Powertrain since 2010,
said GM spokesman Tom Wick-
ham.

Since 2010, GM has announced

investments of more than $2 bil-
lion for the Spring Hill opera-
tions. This includes a $148 mil-
lion investment announced in
February to repurpose flexible
machining and assembly equip-
ment to build V8 engines.

“This investment will help GM
and our workforce continue to
put the customer at the center of
everything we do, providing
them with powertrain solutions
to meet their changing needs,”
said Arvin Jones, GM North
America manufacturing manager.

“The April 27 announcement
reinforces our absolute faith in
this facility, and our strong com-
mitment to this community and
the state of Tennessee.”

According to Cindy Estrada,
vice president and director of
the UAW General Motors Depart-
ment, this investment helps se-
cure a bright future for its work-
force.

“UAW members at Spring Hill
and Bay City have well-earned

GM to Invest Big in Bay City
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Designer Ryan Vaughan and his staff behind a clay model of the interior of a 2016 Camaro.
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Recognizing that the ranks of
World War II veterans are rapidly
shrinking, the concluding pro-
gram of the Lorenzo Cultural
Center program series, “The
1940s: Through the War and Be-
yond,” will feature the personal
remembrances of two of the
war’s veterans.
“Stories of Service,” at 1 p.m.

on May 7, will feature Army vet-
eran Douglas Harvey and
Marines veteran Frank Torre.
Joining them for an interactive
discussion will be Brian Louw-
ers, a staff writer at C&G News-
papers, and John Lind, director
of the Detroit Arsenal of Democ-
racy Museum.
The Vietnam Veterans of

America Chapter 154 Color
Guard will open the event with a
short posting-of-colors ceremo-
ny. Brig. Gen. John D. Slocum,
commander, 127th Wing, Self-
ridge Air National Guard Base,
will offer opening remarks.
The presentation is free to at-

tend, but pre-registration is re-
quired. Register by phone by
calling 585.445.7348 or emailing
culturalcenter@macomb.edu.
The 1940s, which concludes

with this presentation, offered
nearly 40 presentations, per-
formances and films, as well as
exhibits, exploring this decade
of radical transformation.
The exhibits in the cultural

center’s 8,500-square-foot Dis-
covery Hall include a 1944 ar-
mored utility car used to trans-
port reconnaissance personnel,
artifacts from the period and
several traveling exhibits, in-
cluding, Fighting on the Home
Front: Propaganda Posters of
World War II, from the Detroit
Historical Society; and A Few
Good Women: Women in the Mili-
tary.
The Lorenzo Cultural Center is

on Macomb Community Col-
lege’s Center Campus, 44575
Garfield Road (at Hall Road).

MCC’s Program
Honoring WWII
Vets Concludes
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by Jim Stickford

If you ask Deanne Mazzola, she
will say it takes a small army to
keep the U.S. Army equipped and
ready to perform its mission –
which is why the Michigan De-
fense Exposition is so important.
This year’s expo, the seventh

annual, was held at Macomb
Community College’s Warren
campus April 27-28.
Mazzola, director of the Michi-

gan chapter of the National De-
fense Industrial Association, said
the expo is bigger than ever.
“Last year, we had about 97 ex-

hibitors and about 3,000 people
attend the expo,” Mazzola said.
“This year, we have 137 ex-
hibitors and well over 3,000 peo-
ple attending.”

The purpose of the expo, said
Mazzola, is to bring together the
defense community, both private
and public, to discuss the needs
in the industry.
David Rohall, president of the

Michigan NDIA chapter, works as
a principal for Lockheed Martin
Missiles and Fire Control in Troy.
He helped put together this
year’s expo.
“Part of what we do is provide

value for the defense community
in Michigan,” Rohall said. “The
people who work at TACOM in
Warren can come here and meet
with different defense contrac-
tors who operate in Michigan
and talk about how they can help
each other. And there is also a lot
of business-to-business contacts
being made.”
That’s equally important, Ro-

hall said, because OEM defense
contractors will need subcon-
tractors for parts, materials and
services.
This year’s expo, Mazzola said,

didn’t have a specific theme.
“We figured out a couple of

years ago that there are just too
many moving parts to concen-
trate on just any one thing,” Maz-
zola said. “We believe it’s just
better not to have a theme.”
In addition to providing de-

fense contractors the opportuni-
ty to meet with other contrac-
tors, the expo also has several

speakers who were able to talk
about the state of the defense in-
dustry, Rohall said.
One of them was Kenyata Wes-

ley, director of operations for the
Department of Defense Office of
Small Business Programs.
“We invited Mr. Wesley to

speak because one of the mis-
sions of the Michigan chapter of
the NDIA is to inform local small
businesses how they can work
with the Department of Defense.
“That’s important because, de-

spite the size of Michigan’s de-
fense industry, a lot of local busi-
nesses are more focused on the
auto industry and give up a lot of
opportunities for new business.
And now, Rohall said, the mili-

tary is looking for ways to inno-
vate and improve its equipment.
“I’ve heard a lot of people talk-

ing about modernizing combat
platforms while we have time,”
Rohall said.
“We may have just gotten out

of two wars, but ISIS is still in the
Middle East, Western Europe and
Russia is a bit of a hot spot and
there is always North Korea.
“We don’t know when our

troops will be called out again
and we want to make sure that
they are the best-equipped.”
And, Rohall said, the NDIA also

works with local students to en-
courage them to pick STEM fields
of studies. Every year, the Michi-
gan chapter of the NDIA gives 10
Michigan students scholarships
on the condition they study at
Michigan-based schools in STEM
fields.
As part of the chapter’s efforts

to encourage STEM studies, sev-
eral groups of students were in-
vited to the expo to show STEM
projects they were working on
that might have relevance to the
defense industry.
Two of those students were

Dylan Shoupe, a senior at Cousi-
no High School, and Cory
Schwartz, a junior at Warren
Mott High School. They both take
extra classes at the Career Prep
Center in Warren and worked to-
gether to create a drone system
that can be used for a variety of
military and civilian uses.

Shoupe said that by working
with a Phantom 3 Professional
drone, they are learning how to
work with the appropriate soft-
ware needed to get the drone to
perform different functions.
This in preparation for pro-

gramming a Matrice drone to
perform these functions.
A Matrice drone, Shoupe said,

has all the visual equipment
needed for the jobs the two stu-
dents are working on.
One job, Shoupe said, is to

have the drone programmed to
follow a vehicle that has a com-
puter chip embedded in it, essen-
tially giving that military vehicle
portable high ground.
“Stryker armored cars don’t

have the best sight lines,”
Shoupe said. “Imagine if you can
program a drone to fly above the
Stryker no matter where it goes.
And this drone has cameras that

transmit in real time video that
covers 360 degrees of the envi-
ronment below.”
Schwartz said that he and

Shoupe are also working in pro-
gramming their drones to be able
to fly over farmland with infrared
cameras.
“This gives farmers the chance

to view their property from the
air,” Schwartz said. “This view
from the air can tell why crops in
a particular area might be failing
thanks to the infrared camera.
Dylan and I have been working
two a hours a day every day for
the past few weeks on this proj-
ect.
“Right now, we are familiariz-

ing ourselves with all the equip-
ment needed for the project.
But when we’re done, hopefully
we’ll have something that will
be really useful to a lot of
people.”

NDIA Event Brings Local Defense Contractors Together

The Arthur Miller Branch of
the Warren Public Library is cel-
ebrating Free Comic Book Day.
The first Saturday in May is al-

ways Free Comic Book Day, said
Warren librarian Maren Kroen-
ing-Coppens. To celebrate,
tweens and teens are invited to
come draw their own comic
strips and make comic-inspired
crafts.
“Bring a comic you are work-

ing on to share, collaborate to-
ward one giant library comic, or
create something new,” Kroen-
ing-Coppens said. “You’ll get
extra points if you dress up like
your favorite comic or manga
character.”
The day is for ages 10-14; how-

ever, teens 15-17 are welcome as
well. Registration is requested,
so please call 586-751-5377 to
register, Kroening-Coppens said.
Also, there will be free comics
available for those attending.

Warren Library
Celebrates

Comic Books

Cory Schwartz, left, with Dylan Shoupe and their drone project.
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Camaro Interior: Challenge Accomplished

Part of how they were able to do
that, Vaughan said, was by not
putting expensive material
everywhere.

Instead, Vaughan said, they put
the best materials where they
would affect the driver the most
– places where the driver would
come into physical contact with
vehicle, such as soft trim where
the driver’s knees and arm rest
on the door.

And part of designing the new
interior was designing a new
seat. Vaughan said that wasn’t
easy because the new Camaro
has a new frame.

“We wanted to give the driver’s
seat as much lateral support as
possible for the driver while
turning,” Vaughan said. “The Ca-
maro really performs, and the
seat has to handle that perform-
ance while still being comfort-
able for everyday driving.

“The seat is a major contact
point with the driver and we
made a huge effort on how the
driver perceives the interior. If
someone opens the doors and it
doesn’t feel right, it ruins the per-
ception of the vehicle as a
whole.”

What made the seat success-
ful, Vaughan said, is putting de-
signers on the job who under-
stand how seats are manufac-
tured.

“Our chief designer, Nathan
Dressman, has a lot of experi-
ence,” Vaughan said. “He really
understands how a seat is put to-

gether. That’s something that has
to be baked in from the begin-
ning. You can’t come up with a
seat design and then figure out
how to make the seat after
you’ve done the design. If you do
the seat design in the right way,
you can achieve what you want
in a way that is affordable. It’s
really a balancing act.”

Vaughan said they worked on
the interior of the 2016 Camaro
for about two years.

“In a way, we’re still working
on it,” Vaughan said. “You always
keep going, working on design,
looking on how to improve that
design for the future, for the next
model. We look at things like
color trim. That’s very important
and is a huge part of design.
We’re always looking at that.”

Vaughan said that one thing

that surprised him during the de-
sign process was when he spoke
with customers. They told him
they wanted something new and
modern, but was still a Camaro.

The most difficult thing about
developing the interior design
was that they had to get such a
high level of quality and perform-
ance into a vehicle that is physi-
cally smaller than the previous
edition.

Doing that wasn’t simply a
matter of just pushing everything
closer together. They had to
make sure the visual cues fit to-
gether inside and outside while
performance was maintained.

“I am really most proud of the
overall feel of the car,” Vaughan
said. “It’s a cool car with a neat
interior that uses a new design,
but it still looks like a Camaro.”

Vaughan sits in a production model of the 2016 Camaro.

Jane Mendillo, the retired pres-
ident and chief executive officer
of the Harvard Management
Company, has been nominated
to stand for election to the GM
Board of Directors at the compa-
ny’s Annual Meeting of Share-
holders in June.

Mendillo has been nominated
to fill the board seat that will be
vacated due to the retirement of
Stephen Girsky.

“Jane brings to the board a
demonstrated track record of
performance through her
decades of investment manage-
ment experience,” said GM
Chairman and CEO Mary Barra.

“She has generated proven re-
sults through periods of rapidly
changing market conditions. Her
experience and leadership will
be especially valuable as we con-
tinue to strengthen our investor
outreach and engagement.”

From 2008 to 2014, Mendillo
served as president and chief ex-
ecutive officer of Harvard Man-
agement Company (HMC), which
manages the endowment fund of
Harvard University. During her
tenure, she grew HMC’s invest-
ment platform and organization,
and positioned it for continued
long-term success. At the time of
her departure, the total endow-
ment stood at more than $37 bil-
lion.

Prior to her role at HMC,
Mendillo was the chief invest-
ment officer at Wellesley College

from 2002 to 2008, where she
built the college’s first invest-
ment office and was responsible
for the investment policy and
management of the college’s en-
dowment and its related assets.
Before joining Wellesley College,
Mendillo held various invest-
ment positions at HMC from 1987
to 2001, and began her career as
a management consultant with
Bain & Company from 1984 to
1987. Mendillo has a bachelor’s
degree from Yale College and an
MBA from the Yale School of
Management.

Mendillo was recently elected
to the Board of Lazard Ltd.

Mendillo will stand for election
at GM’s Annual Meeting of Share-
holders June 7 at GM’s Global
Headquarters in Detroit.

Mendillo Up for Election to
GM Board, Replacing Girsky

Stephen Girsky
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General Motors Co. has ap-
pointed Jeffrey A. Taylor as
Deputy General Counsel and
Chief Compliance Officer, effec-
tive immediately.
He will report to Craig Glidden,

executive vice president and gen-
eral counsel, said GM spokesman
Klaus-Peter Martin.
In his new role, Taylor will

have overall responsibility for
GM’s ethics and compliance pro-
gram, and he will support GM’s
business operations and leader-
ship team in driving business
success through an organization-
al culture committed to integrity,
ethical conduct, workplace and
vehicle safety and compliance
with the law and company poli-
cies.
Taylor will also oversee strate-

gy, communications and training
concerning GM’s code of con-
duct “Winning with Integrity”,
which governs the ethical and le-
gal obligations of GM’s Board, ex-

ecutives, and more than 75,000
employees around the world.
As Chief Compliance Officer,

Taylor will lead a global team of
attorneys and compliance pro-
fessionals responsible for assess-
ing and mitigating risk, devising
and implementing compliance
training and assessment, assur-
ing the effectiveness of the com-
pliance program, and conducting
and overseeing internal and ex-
ternal investigations, Martin
said.
“Jeff is a highly accomplished

attorney who has managed ex-
tremely complex legal issues,”
said Glidden. “His appointment
reflects GM’s commitment to the
highest levels of global ethics
and the strict compliance with
the law and internal policies.”
Prior to joining GM in Novem-

ber last year as Deputy General
Counsel for Federal Oversight,
Taylor was vice president and
general counsel of Tewksbury,

Mass.-based Raytheon Integrated
Defense Systems. Before that, he
led a team of more than 300 pro-
fessionals as chief executive of
Ernst & Young’s Fraud Investiga-
tion and Dispute Services prac-
tice in the Americas.
He served as the United States

Attorney for the District of Co-
lumbia from 2006 to 2009. He al-
so served as Counselor to Attor-
ney Generals John D. Ashcroft
and Alberto R. Gonzales, and he
began his career with the United
States Department of Justice in
1995 as an Assistant United
States Attorney.
Taylor, 51, earned his juris doc-

tor degree from Harvard Law
School. He earned a bachelor’s
degree in history from Stanford
University.

by Jim Stickford

China has become the largest
new-car market in the world and
GM has long-term plans to be a
part of that market.
Matt Tsien, GM executive vice

president and president of GM
China, spoke at a special media
conference in GM’s world head-
quarters April 28.
He said he expects car sales in

China to grow between 3 and 5
percent annually through 2020
and that it is GM’s biggest mar-
ket. Buick sales are especially
strong, Tsien said, with re-
cent sales exceeding a million
vehicles.
And what’s driving GM’s sales

in China is the SUV, Tsien said.
Sales in 2015 were up 144 percent
compared with a year earlier.
Overall, China accounts for more
than a third of GM’s total vehicle
sales and the company expects
to be selling 5 million units or
more by the year 2020.
GM between the year 2016 and

the year 2020 will be offering 60
new or refreshed vehicles in
China, Tsien said, and 40 percent
of those vehicles will be SUVs
and MPVs (multi-purpose vehi-
cles).

Cadillac, as a brand, will be
making big moves in China, Tsien
said. They will be offering 10 new
and refreshed models in the near
future.
GM and its partner SAIC

through SAIC GMAC will also be
strong in the value-added service
marketplace, Tsien said. A full 30
percent of GM customers used
SAIC GMAC financing in 2015.
That number is expected to rise
to 40 percent by the year 2020.
GM isn’t ignoring green tech-

nology in China either, Tsien
said. The company will be intro-

ducing more than 10 new energy
vehicles or NEVs in the next five
years. The Cadillac ATS-L being
introduced to the Chinese mar-
ket will have OnStar 4G LTE tech-
nology and GM expects that all
Cadillac, Chevrolet and Buick
products sold in China to be fully
connect by the year 2020.
Additionally, Tsien said, GM is

working on a vehicle sharing pi-
lot program with Shanghai Jiao
Tong University.
“The Chinese automotive in-

dustry will continue to grow,”
Tsien said, “and we’ll continue to
grow as fast with it.”
When asked about March’s rel-

atively weak sales. Tsien noted
that they were down 0.6 percent
compared to the same time a
year earlier and attributed those
numbers to a lot of change over
in product.
Tsien said that the April num-

bers weren’t in yet, but he said
he expects April to shape up to
be a “pretty good month” sales-
wise.
Patrick Morrissey, director of

Corporate Communications at
GM said that the Cadillac and
Buick brands are showing strong
growth, which is good because
they are more profitable brands.
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OVERALL RATING
�����

Choice Guest Rating 4.5 / 5

100% Smoke Free

Free Hot Breakfast

Business & Fitness Center

Free Shuttle Services • Free Parking & Local Calls

30900 Van Dyke Rd. Warren, MI 48093
PH 586-574-0550 • Fax 586-574-0750

We’re not the same old Quality Inn…
“Come see our Vision”

Room Rates
Starting At

$74
Per Night

– New Construction –
DELRAY HOMES

BERKSHIRE ESTATES IN HERITAGE VILLAGE

30074 Trailwood - 1,750 sq. ft.
$254,900

30800 Trailwood - 2,100 sq. ft.
$263,900

$5,000 SIGNING BONUS Before April 30th
• Ceramic tile in kitchen, nook, foyer, hallway & laundry room
• Granite countertops
• Air conditioning
• Daylight basements
• Sod, sprinklers & landscaping
• Appliances

For further information contact
Larry Ciaramitaro (586) 457-3040

13 Mile Road
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nestled between Mound and Ryan roads just North of 12 Mile Road.

The Side by Side Duet Condos include 2-3 bedrooms, 2-3 Baths,
2 Car Garage and Optional Finished Basements.

Features include First Floor Master, Full Basement, Cathedral Ceilings,
Granite Counters at Kitchen, Ceramic Tile at Bath & Laundry,

GE Electric Range, Dishwasher & Microwave,
Oak Flooring at Foyer, Kitchen & Nook,

Gas Fireplace at Great Room, Walk In Closets,
Central Air, Walking Trails, Snow Removal & Lawn Care.

For Details & Availability call Mary Jo at
586-576-0278

www.mjccompanies.com

From
$206,900

NEW CONSTRUCTION
DUET CONDOMINIUMS

Conveniently located across from the
GM Tech Center,

Arlington Manor Apartments
Welcomes GM Expansion to Warren.

Conveniently located 2 miles East of the GM Tech Center
Arlington Manor Apartments
31250 Schoenherr • Warren, MI

586-294-6220

• Spacious one & two bedroom
• Short & long term leases
• Kitchens including:
built-in microwave, dishwasher
& frost free refrigerators

• Central air and heating.
• Washers & dryers
in each building.

• 11x15 foot storage unit

Leasing Hours
M-F 9-5:30

Sat 10-4
Sun 12-4

Ask for
Lori or
Mary

WARREN URGENTCARE

“We Care”
URGENT CARE FOR ACCIDENTS AND INJURY

ADULT & PEDIATRIC ILLNESS
Digital X-Rays, EKG and Lab Work, On-Site Lab Service, Strep, Mono,
Pregnancy & Urine Testing, Vaccinations, Sports & School Physicals,

Occupational Medicine, Work-Related Injuries,
Pre-Hire Physicals (BAT & Urine Screening)

SPECIAL ON SPORTS PHYSICAL $25.00 State-of-the-Art Facility

8am-10pm • 7 Days a week • 365 Days a Year
“Bringing Quality Urgent Care To Your Neighborhood”

586-276-8200
31700 Van Dyke • Warren, MI 48093

On Van Dyke Rd., between 13 & 14 Mile in
St. John’s Windemere Park

OTHER CONVENIENT LOCATIONS:

ATTENTION
Chrysler, GM, Ford

Employees, we’re within
2 miles of your plants

HAP & BCN
NO Referrals Needed!
www.warrenurgentcare.com

FLU SHOTS

Woodland Urgent Care
22341 W. 8 Mile Road

Detroit

313-387-8700

N. East Macomb Urgent Care
43900 Garfield, Suite 121

Clinton Township

586-868-2600

GM Full Speed Ahead for Chinese Market

Matt Tsien

Jeffrey A. Taylor

GM Names Taylor to Compliance Office

DETROIT (AP) – Plans are
moving ahead for a new high-rise
building in downtown Detroit on
the site where the flagship J.L.
Hudson department store once
stood.
The Downtown Development

Authority on April 27 approved a
tentative deal that would allow
for the construction of a mixed-
used development. Officials say
the agreement paves the way for
the high-rise.
Development rights for the

Hudson’s site are controlled by
an affiliate of Quicken Loans
founder Dan Gilbert’s Bedrock
Detroit. The project is expected
to include new apartments.
The site houses an underground
parking garage, which the au-
thority voted to sell to Gilbert’s
real estate arm for $15 million.
The land transfer requires City

Council approval.

Plans Announced
For Hudson’s
Old Location



Fiat Chrysler will invest $74.7
million in its Trenton Engine
Complex to retool the north
plant to produce the next genera-
tion four-cylinder engine, retain-
ing 245 jobs.
The new engine will be assem-

bled on the flexible production
line that was installed in 2012,
said Fiat Chrysler spokeswoman
Jodi Tinson. The Auburn Hills-de-
signed engine will begin produc-
tion in the third quarter of 2017.
The engine will provide in-

creased power, while improving
fuel economy and reducing CO2
emissions. More detailed infor-
mation about the engine’s specif-
ic application will be announced
at a later date, Tinson said.
“This investment in our flexi-

ble production line at Trenton
North will allow us to quickly
ramp up North American produc-
tion of this new fuel-efficient en-
gine,” said Brian Harlow, vice
president – Manufacturing, FCA
North America.
When production of the new

four-cylinder engine begins next
year, it will replace the 3.6-liter
Pentastar V6, which is currently
assembled on the flex line at
Trenton North. Pentastar engine
production will continue at Tren-
ton South, Mack Avenue Engine
and Saltillo South (Mexico). The
Trenton Engine Complex em-
ploys more than 1,500 people.
Since 2009, Fiat Chrysler has

announced investments of more
than $2 billion in Michigan and
added nearly 15,600 new jobs,
bringing total employment in the
state to 35,314 (including 21,621
hourly) people, Tinson said.
The Trenton Engine Complex

comprises two facilities, a north
plant and a south plant. The
Trenton North Engine Plant be-
gan production in 1952 and was
idled in May 2011 after producing
more than 38 million engines. It
reopened in late 2011 and added
a flexible production line in 2012,
Tinson said.
The Trenton South Engine

Plant opened in 2008 and began
production of the award-winning
3.6-liter Pentastar V6 in 2009.
Trenton South was awarded a
LEED (Leadership in Energy and
Environmental Design) Gold
Green Building System certifica-
tion for meeting the highest envi-
ronmental standards.

At the time of its designation in
2009, Tinson said, Trenton was
one of only four auto manufac-
turing facilities to receive a LEED
rating of any kind and the only
engine manufacturing facility in
the world to achieve the honor.
In April 2014, the Trenton En-

gine Complex achieved the

Bronze award level in World
Class Manufacturing (WCM) after
demonstrating clear know-how
and competence in the manufac-
turing methodology, Tinson said.
WCM is a methodology that fo-
cuses on eliminating waste, in-
creasing productivity, and im-
proving quality and safety.
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WARREN URGENTCARE

“We Care”
URGENT CARE FOR ACCIDENTS AND INJURY

ADULT & PEDIATRIC ILLNESS
Digital X-Rays, EKG and Lab Work, On-Site Lab Service, Strep, Mono,
Pregnancy & Urine Testing, Vaccinations, Sports & School Physicals,

Occupational Medicine, Work-Related Injuries,
Pre-Hire Physicals (BAT & Urine Screening)

SPECIAL ON SPORTS PHYSICAL $25.00 State-of-the-Art Facility

8am-10pm • 7 Days a week • 365 Days a Year
“Bringing Quality Urgent Care To Your Neighborhood”

586-276-8200
31700 Van Dyke • Warren, MI 48093

On Van Dyke Rd., between 13 & 14 Mile in
St. John’s Windemere Park

OTHER CONVENIENT LOCATIONS:

ATTENTION
Chrysler, GM, Ford

Employees, we’re within
2 miles of your plants

HAP & BCN
NO Referrals Needed!
www.warrenurgentcare.com

FLU SHOTS

Woodland Urgent Care
22341 W. 8 Mile Road

Detroit

313-387-8700

N. East Macomb Urgent Care
43900 Garfield, Suite 121

Clinton Township

586-868-2600

Ford Motor Company is invest-
ing $1.6 billion to upgrade two of
its manufacturing facilities in
Michigan and Ohio, and creating
or retaining 650 hourly jobs in
the United States, said Ford
spokeswoman Kelli Felker.
The $1.4 billion investment in

Livonia Transmission Plant and
$200 million investment in Ohio
Assembly Plant are part of the $9
billion commitment the company
made in the 2015 UAW-Ford col-
lective bargaining agreement to
continue investing in its U.S.
plants.
Ford has invested $12 billion in

its U.S. plants and created a total
of nearly 28,000 U.S. jobs in the
past five years.
“We are proud that Ford em-

ploys more hourly workers and
builds more vehicles in the Unit-
ed States than any other auto-
maker,” said Joe Hinrichs, Ford
president, The Americas. “We are
committed to manufacturing in
the United States, as we have
been for more than 100 years.”
Ford’s latest investment cre-

ates or retains 500 hourly jobs in
Michigan at Livonia Transmis-
sion Plant to build a new 10-
speed transmission to be first in-
troduced in the all-new F-150
Raptor and certain F-150 models,
Felker said. The investment and
150 hourly jobs at Ohio Assem-
bly Plant, located in Avon Lake,
will be used to build Super Duty
chassis cabs. Both F-Series
trucks are part of Ford’s tough-

est, smartest, most capable truck
lineup ever, said Felker.
Ford has committed to 2,800

U.S. jobs in the past five months.
And, the company has commit-
ted to 8,500 hourly jobs in the
U.S. during the next four years in
communities across Michigan,
Illinois, Kentucky, Missouri, New
York and Ohio.
“I am thrilled that through our

collective bargaining with Ford
we were able to secure a sub-
stantial investment for the com-
munities of Southeast Michigan
and Northeast Ohio,” said Jimmy
Settles, UAW vice president, Na-
tional Ford Department.
“The men and women of both

Livonia Transmission and Ohio
Assembly have shown a great

commitment to manufacturing
quality products, and we look
forward to their continued suc-
cess.”
Livonia Transmission Plant em-

ploys more than 1,550 people,
building a six-speed transmission
used in a number of products, in-
cluding Mustang, F-150, Transit
and Expedition. Production be-
gins in June for the new 10-speed
transmission.
Ohio Assembly Plant employs

more than 1,650 people. It began
building F-350, F-450 and F-550 Su-
per Duty chassis cab configura-
tions earlier this year. The plant
also produces Ford F-650 and F-
750, insourced from Mexico last
year, as well as Ford E-Series cut-
away vans and stripped chassis.

Ford Investing Heavily in Michigan, Ohio

Employees work in Ford’s Livonia transmission facility.

A Trenton South Engine Plant hi-lo driver unloads Pentastar V6 engines.

Chrysler Engine Plant Getting Upgrade

DEARBORN, Mich. (AP) – Ford
Motor Co.’s net income more
than doubled to $2.5 billion in
the first quarter on strong sales
of trucks and SUVs worldwide.
The company’s pretax profit of

$3.8 billion was an all-time
record for any quarter. Pretax
profits more than doubled in
North America and Asia. Europe
recorded its best quarter since
2008.
“Essentially, everything has

improved,” Chief Financial Offi-
cer Bob Shanks said. Ford ex-
pects to meet or exceed last
year’s record pretax profit of
$10.8 billion.
Worldwide sales rose 10 per-

cent to 1.7 million in the first
quarter. Demand for SUVs, trucks
and commercial vans was insa-
tiable in North America, China
and Europe, offsetting a 29 per-
cent decline in sales in Brazil and
weaker sales in the Middle East
and Africa. Ford’s SUV sales
jumped 38 percent in China dur-
ing the first quarter. In Europe,
sales of Ford’s EcoSport small
SUV rose 50 percent.
In North America, Ford reaped

the benefits of its newly re-
designed F-150 pickup truck. The
company struggled in the first
quarter of 2015 because it was
still ramping up production of
the F-150, which has long been
the best-selling vehicle in the
U.S.

This year, with normal inven-
tory at dealerships, U.S. F-Series
sales rose 5 percent. U.S. sales of
the Ford Explorer SUV rose 39
percent in the first quarter, while
sales of the Transit commercial
van jumped 46 percent.
Ford’s results trounced Wall

Street’s forecasts. The Dearborn,

Michigan-based automaker earned
61 cents per share in the January-
March period, up from 29 cents a
year ago. Excluding one-time
items, like buyout payments for
North American workers, Ford
earned 68 cents per share. Ana-
lysts polled by FactSet forecast
earnings of 47 cents per share.
Ford’s revenue rose 11 percent

to $37.7 billion. Analysts had
forecast revenue of $35.59 bil-
lion.
Shareholders reacted, in part,

to CEO Mark Fields’ confirmation
that Ford is working on an elec-
tric vehicle with a 200-mile range
that could match rivals from GM
and Tesla Motors. Fields didn’t
say when the company might re-
lease such a vehicle, but said
Ford will be competitive.
“Our approach, very simply, is

we want to make sure that we’re
either among the leaders or in a
leadership position,” Fields told
media and analysts on a confer-
ence call.
Sales of higher-profit SUVs and

trucks helped lift Ford’s operat-
ing margin to a record 9.8 per-
cent. Fields said 60 percent of ve-
hicles sold in Europe during the
quarter were from the highest
trim levels. Customers added to
Ford’s bottom line by opting for
luxuries like heated seats.
Ford reported a record operat-

ing margin of 12.9 percent in
North America, but that will like-
ly decline as the year progresses.
Ford takes a hit each summer
when it shuts down its plants for
vacation and maintenance, and
it’s also facing the expensive
launch of its Super Duty pickups
this fall. Ford expects its North
American margin to end the year
at 9.5 percent or higher.

Trucks, SUVS Lead Way to
Ford’s Strong Sales, Income



Detroit racing icon Roger
Penske is going to be doing
something only a few others
have done – drive the pace car at
the Indianapolis 500.
Penske, owner of racing’s

champion Team Penske, will be
driving the 2017 Camaro SS 50th
Anniversary Edition at the 100th
running of the Indianapolis 500 at
the Indianapolis Motor Speed-
way this year.
It’s the ninth time Camaro has

served as the pace car and the
27th time for Chevrolet, dating
back to 1948.
“Chevrolet and the Indianapo-

lis 500 have a long, storied histo-
ry and it’s an honor to mark the
respective milestones of the Indy
500 race and the Camaro simulta-
neously,” said Mark Reuss, exec-
utive vice president of Global
Product Development and Global
Purchasing and Supply Chain.
“It’s also a privilege to have

Roger Penske perform the driv-
ing duties, as his team has
helped Chevrolet earn four con-
secutive IndyCar manufacturer
titles since 2012.”
Four identically prepared pace

cars will support the race, all
with exclusive Abalone White ex-
teriors featuring “100th Running
of the Indianapolis 500” graphics
on the doors and the iconic Indi-
anapolis Motor Speedway wing-
and-wheel logo on the quarter
panels. They also incorporate
the exterior cues and graphics
that are unique to the Camaro
50th Anniversary package that
goes on sale this summer.
With 455 horsepower on tap,

the Camaro SS pace cars require
no performance modifications to
lead the racing field.
“Chevrolet and Roger Penske

are inextricably linked to the her-
itage of the Indianapolis 500,”
said J. Douglas Boles, president
of Indianapolis Motor Speedway.
“When he leads the pack on

May 29 behind the wheel of the
Camaro SS, he will drive the
race into its next 100 years and
strengthen the bond Chevro-
let and Indianapolis forged a
century ago.”
For 2016, Chevrolet Indy driv-

ers will be looking to build on
last year’s results of the “Great-
est Spectacle in Racing,” when
the top four finishers were
Chevy-powered, led by race-win-
ner and Team Penske driver Juan
Pablo Montoya. It was his second
Indy 500 victory and the 16th for
Team Penske.
No other racing team has

recorded more wins at the Brick-
yard than Team Penske, and it
started with driver Mark Dono-
hue’s victory in 1972.
Penske and Donohue estab-

lished their relationship six years
earlier, when Penske transitioned
from driver to team owner. They
quickly found success in SCCA’s
Trans-Am Series, with Donohue
piloting an early Camaro Z/28
racecar, winning three of 12
races in 1967 and 10 of 13 in
1968.
Penske tackled the Indy 500 for

the first time in 1969, while still
campaigning a Camaro in Trans-
Am. Donohue was his driver for
both series. Later racers driving
for Penske included Mario An-
dretti, Al Unser and Rick Mears,
with Mears winning four Indi-
anapolis 500 races and helping
solidify Team Penske as an Indy
powerhouse in the 1980s.
That legacy advances this

year, as Roger Penske seeks his

17th Indy 500 title as a team own-
er.
The 50th Anniversary Edition

honors the distinctive looks and
performance that have always
set the Camaro apart, said GM
spokesman Randy Fox. It’s of-
fered on 2LT and 2SS coupe and
convertible models, all with
Nightfall Gray Metallic exteriors
featuring a 50th Anniversary
stripe package and badges – and
a black top on convertibles.
The specially prepared

Abalone White pace cars differ in
exterior color, but share the An-
niversary Edition package’s
stripes and other content fea-
tures, including:
• Specific 20-inch 50th An-

niversary wheels;
• Unique grille with satin

chrome accents;
• Body-color front splitter;
• Orange brake calipers (front

only on LT);
• Unique black leather interior

with suede inserts and orange
accent stitching;
• Distinct 50th Anniversary

treatments on instrument panel,
seatbacks, steering wheel and il-
luminated sill plates;
• 2LT includes RS Appearance

Package.
The Camaro 2LT comes stan-

dard with a 2.0L Turbo engine
rated at 275 hp. A 335-hp 3.6L V6
is available. The Camaro 2SS fea-
tures the LT1 6.2L V8, which of-
fers 455 hp. Each engine is avail-
able with a six-speed manual or
eight-speed automatic transmis-
sion.
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*Pictures may not represent actual sale vehicle. All applicable incentives including competitive lease and/or loyalty offers have been deducted from Sale Prices/Payments and are
subject to change by the manufacturer without notice and are plus title, tax, plate and CVR fees and were valid at time of printing. No employee discount required is only
available on Cruze, Equinox and Malibu. Leases are 10,000 miles per year and a disposition fee may be required at lease turn in. $1000 over Kelly Blue Book trade-in guarantee is for 1999-2014 vehicles. No branded titles.
Certain restrictions apply, see dealer for complete details on all incentives/offers. Sale ends 4/30/2016 @ 2:00PM.

2016MALIBU “LT”
• Chevrolet Complete Care INCLUDED!
• 1.5L Turbo DOHC Engine! • Ambient Interior Lighting!

• OnStar w/4G LTE w/built-in Wi-Fi hotspot! • 17” Aluminum Wheels!
• 7” Color Touch Screen MyLink Radio!

• 8 Way Power Driver’s Seat!
• Rear Vision Camera!

Stock#G29467

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

2016SILVERADO “LT”
• Chevrolet Complete Care INCLUDED!
• Ecotec3 4.3L V6! • Automatic Transmission! • GM Bedliner Included!

• Color Screen Mylink Radio with USB Ports! • AluminumWheels!
• OnStar w/4G LTE w/Built in Wi-Fi Hotspot!

• SteeringWheel Radio Controls!
• Remote Keyless Entry!

Stock#G27054

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

No Employee Discount REQUIRED on Our Most Popular Models!*

2016CRUZE “LT”
• Chevrolet Complete Care INCLUDED!
• 1.4L Turbo DOHC Engine! • Automatic Transmission!

• OnStar with 4G LTE with built-in Wi-Fi hotspot! • Rear Vision Camera!
• 7” Color Touch Screen MyLink Radio!

• 2 Years of XM, OnStar Directions
and 24 Gig of Wi-Fi!

• Remote Keyless Entry!
• Bluetooth for Phone!

Stock#G29421
NO SECURITY

DEPOSIT REQUIRED.
TAX, TITLE AND

PLATE FEES EXTRA!

2016EQUINOX “LT”
• Chevrolet Complete Care INCLUDED!

• 2.4L DOHC VVT Engine! • Rear Vision Camera!
• 7” Color Touch Screen MyLink Radio! • Bluetooth for Phone!

• OnStar with 4G LTE with built-in Wi-Fi hotspot!
• Remote Keyless Entry!

• Aluminum Wheels!
Stock#G29239

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

24 MONTH LEASE:

4X4 DBL CAB

$167*
$0DOWNW/LEASECONQUEST

Was $27,680 Sale Price $21,017

$167*
$999DOWNW/LEASELOYALTY

OR

24 MONTH LEASE:
Was $25,895 Sale Price $21,633

Was $21,995 Sale Price $19,999 Was $39,975 Sale Price $33,754
24 MONTH LEASE:

$127
$999DOWN

24 MONTH LEASE:

ALL NEW

ALL NEW

$197
$999DOWN

$157
$999DOWN

#42333 #21552#44296

475 SUMMIT DRIVE • 248-292-2502 • 5825 HIGHLAND RD. (M59) • WATERFORD

CALL
BRUCE LITVIN
– 24/7 & 365 –

40 YEARS
OF QUALITY SERVICE

CELL # 1-586-405-5175
blitvin@lunghamer.com

1-888-665-5438

MMAAYY IISS HHEERREE
AANNDD IITT
MMAAYY
BBEE TTHHEE
BBEESSTT DDEEAALLSS

OOFF TTHHEE

YYEEAARR
IIHHAAVVEE SSOOLLDD OOVVEERR 2200,,000000 VVEEHHIICCLLEESS

AANNDD IITT MMAAYYBBEE BBEECCAAUUSSEE
MMYY PPRRIICCEESS AARREE TTHHEE BBEESSTT!!

Please call with the vehicle you desire 
and you will be delighted with the payment.

Roger Penske stands with the 2017 Camaro pace car he’ll be driving.

Roger Penske Has Role in 100th Indy 500

reputations for quality work and
craftsmanship,” said Estrada.
“Since the 2015 collective bar-
gaining agreement, GM has in-
vested more than $1.7 billion and
UAW-GM members, their families
and their communities will all
benefit for years to come.”
Construction will begin in May

and will last several years, Wick-
ham said.
“Spring Hill and its employees

have earned a reputation for pro-
ducing award-winning engines,”
said UAW Local 1853 Chairman
Mike Herron. “GM recognizes
this and we’re thankful they are
investing further in the future of
this facility and this community.”
Wickham said the Tennessee

Valley Authority worked with
government and company repre-
sentatives in helping secure this
investment announcement.
“TVA understands the impor-

tance of reliable, affordable elec-
tricity to General Motors and the
entire automotive industry. We
are proud to be a partner in this
announcement, which will lead
to more jobs and investment in
the region’s economy,” TVA Pres-
ident and CEO Bill Johnson said.
Spring Hill Manufacturing

opened in 1990 and produced
Saturn vehicles until March 2007.
It produced the Chevrolet Tra-
verse from September 2008 until
November 2009, and the Chevro-
let Equinox from September 2012
until October 2015.

Currently, the site operations
consist of a flexible vehicle as-
sembly plant – producing the
Cadillac XT5 and the GMC Acadia
– an engine plant making 4-cylin-
der engines, a stamping plant, a
body shop, a paint shop and two
polymer injection molding oper-
ations. Engines and stampings
are supplied to various GM as-
sembly plants globally. The com-
plex will begin building small-
block V8 engines by the end of
2016.

GM to Invest Big in Bay City
CONTINUED FROM PAGE 1

DETROIT (AP) – A contest to
reward Detroit entrepreneurs is
expanding this year with Comeri-
ca Bank committing more than
$125,000 to the effort.
The Comerica Hatch Detroit

Contest started May 2. The pub-
lic is being asked to vote to de-
termine who takes a $50,000
grand prize that includes an ad-
ditional $25,000 in branding and
logo design from advertising
agency Team Detroit and a pack-
age of technical, accounting and
legal support.
Comerica’s commitment more

than doubled from last year. The
additional funds will be allocat-
ed to enhance the contest and
help past participants. Contest
details are posted online at
hatchdetroit.com.

Comerica Donates
$125K in Contest
For Entrepreneurs
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VYLETEL

*GM Employee Pricing Plus Tax, Title, Lic. and Doc. No Security Deposit Required. Programs subject to change. Photos may not represent actual vehicle.
Price is subject to change without notice. See dealer for details. Expires 5/2/16.

VISIT OURWEBSITE TO SEARCH FORMORE VEHICLE SELECTIONS ATWWW.VYLETEL.NET

40755 Van Dyke • Sterling Heights •586.977.2800
WWW.VYLETEL.NET SALES: Sun CLOSED; M, TH 8:30am-9pm; T, W, F 8:30am-6pm; SAT 10am-3pm

SERVICE: Sun CLOSED; M, TH 7am-8pm; T, W, F 7am-6pm; Sat 8am-1pm

ALL NEW 2016
BUICK ENCLAVE
FWD • CONVENIENCE

2244 MMOONNTTHH BBUUIICCKK EEXXPPEERRIIEENNCCEE LLEEAASSEE
FREE Maintenance • FREE XM Radio • FREE OnStar

Stock #4769-16 • Deal #58594
GM pricing plus tax, title & lic.
GM pricing figured with

Buick/GMC lease loyality rebate.
NO SECURITY DEPOSIT REQUIRED!

36 MONTH/
10K PER YEAR

LEASE
FOR ONLY

$289*
$1,945 DUE AT SIGNING

ALL NEW 2016
BUICK REGAL

FWD

2244 MMOONNTTHH BBUUIICCKK EEXXPPEERRIIEENNCCEE LLEEAASSEE
FREE Maintenance • FREE XM Radio • FREE OnStar

Stock #4498-16 • Deal #59036
GM pricing plus tax, title & lic.

GM price must have Non GM in household
set to expire 365 days from delivery.
NO SECURITY DEPOSIT REQUIRED!

24 MONTH/
10K PER YEAR

LEASE
FOR ONLY
MANAGER
DEMO
SPECIAL

$169*
$1,699 DUE AT SIGNING

SPRING CLEAN UP!
2015 REBATES INCREASED FOR THE MONTH OF APRIL.

PLUS…DEALER CASH OR PRICING BELOW EMPLOYEE ON ALL 2015 MODELS!

Stk. #4858-16 • Deal# 60590 
GM pricing plus tax, title & lic. 

Figured with lease conquest rebate.
Must have Non GM in household 
set to expire 365 days from delivery.
NO SECURITY DEPOSIT REQUIRED!

ALL NEW 2016 BUICK CASCADA
PREMIUM • 1SP

ALL NEW CONVERTIBLE IS HERE…SUMMER FUN!

2016 GMC

ACADIA
FWD • SLE-1

Stock #8913-16 • Deal #58510
$1652 total due at signing.

GM pricing plus tax, title & lic.
GM price figured with lease conquest rebate.
Must have a Non-GM Lease in household

set to expire within 365 days of new delivery.
NO SECURITY DEPOSIT REQUIRED!

$199*36
MONTH
LEASE 

FOR ONLY

10K PER YEAR

2015 GMC

SIERRA
1500 • 4WD • DOUBLE CAB • SLE

Stock #8627-15
GM pricing plus tax, title, lic.& doc. 

Must trade ‘99 or newer and qualify for lease conquest or lease loyalty rebate for lowest price.

$29,995*
WAS
$43,700

TRADE IN YOUR OLD FOR NEW
RECEIVE ADDITIONAL $2,000 REBATE

SAVE OVER
$13,700 OFF MSRP

OVER 23 TO CHOOSE FROM

DEMO SPECIAL

2244 MMOONNTTHH BBUUIICCKK EEXXPPEERRIIEENNCCEE LLEEAASSEE
FREE Maintenance • FREE XM Radio • FREE OnStar

39 MONTH/
10K PER YEAR

LEASE 
FOR ONLY

$379*
$819 DUE AT SIGNING

ALL NEW 2016
BUICK ENCORE

FWD

2244 MMOONNTTHH BBUUIICCKK EEXXPPEERRIIEENNCCEE LLEEAASSEE
FREE Maintenance • FREE XM Radio • FREE OnStar

Stock #4781-16 • Deal #57906 
GM pricing plus tax, title & lic. 

GM pricing must have Non GM in household 
set to expire 365 days from delivery.
NO SECURITY DEPOSIT REQUIRED!

24 MONTH/
10K PER YEAR

LEASE
FOR ONLY

$113*
$62870 DUE AT SIGNING

2244 MMOONNTTHH BBUUIICCKK EEXXPPEERRIIEENNCCEE LLEEAASSEE
FREE Maintenance • FREE XM Radio • FREE OnStar

Stock #6942-15 
GM price plus tax of $188913; title & lic. 

Must own ‘99 or newer Non-GM in household

$26,440*
WAS
$35,440

2015
LACROSSE

BASE • 1SB

NOW

DEMO LOW MILES

2015 GMC

TERRAIN
FWD • SLE-1

OVER 10 TO CHOOSE FROM
Leather Heated Seats

Power Liftgate • Rear Vision Camera
Stock #8382-15

GM pricing plus tax, title & lic. 
Must quality for lease conquest rebate for lowest price.

$23,399*
WAS
$31,475

SAVE
$8,000 OFF MSRP

2016 GMC

SIERRA
1500 • 4WD • DOUBLE CAB

Stock #9129-16 • Deal #60410
$1858 total due at signing. 
GM pricing plus tax, title & lic. 

GM lease figured with
Buick/GMC lease loyality rebate.

NO SECURITY DEPOSIT REQUIRED!

$165*24
MONTH
LEASE 

FOR ONLY

10K PER YEAR

2016 GMC

YUKON
4WD • SLT

Stock #9201-16 • Deal #59972
$3207 total due at signing.
GM pricing plus tax, title & lic.

GM lease figured with
Buick/GMC lease loyality rebate.

NO SECURITY DEPOSIT REQUIRED!

$649*24
MONTH*
LEASE 

FOR ONLY

10K PER YEAR

TOTAL 
REBATE UP
TO$ 8,000

Free shuttle service to home, office or shopping.

buff whelan chevrolet
WHERE THE DEALS MAKE THE DIFFERENCE, EVERY DAY SINCE 1970!

Van Dyke • South of 18 Mile • Sterling Heights
Jeff Caul

586-274-0396
PEP QUOTES BY PHONE OR EMAIL: JEFF CAUL AT JCAUL@BUFFWHELAN.COM

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!
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*See dealer for details. All Rebates/Incentives have been deducted from sale price/payment and are subject to change by
manufacturer without notice. GM Employee discount required unless otherwise noted. The Silverado lease includes GM Lease
Loyalty or Lease Conquest. The Traverse and Equinox leases assume that you qualify for lease conquest. To qualify for Lease Conquest you must have a
NON-GM Lease in the household that terminates within 365 days. All lease payments are based on 10,000 miles per year. 1st payment, tax, title and plate fee due
at signing on all leases unless otherwise noted. All deals expire 05/02/16.
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18 MILE RD.

SINCE
1989

Stk.# 62649

2016 EQUINOX 1LT

7” Touch Screen, OnStar/XM Satellite Radio
MYLink Touch Screen Radio, Remote Keyless Entry

Rear Vision Camera, Alum. Wheels & More…

24 Month Lease/10,000 Miles

NO SECURITY DEPOSIT REQUIRED

Stk.# 62980

2016 TRAVERSE 1LT

Power Locks, Power Windows, Power Mirrors
Keyless Entry, Remote Start, Captain Seats, Heated
Seats, Back-Up Camera Onstar, XM Radio, & More…

24 Month Lease/10,000 Miles

NO SECURITY DEPOSIT REQUIRED

Stk.# 62227

2016 SILVERADO 1LT
DOUBLE CAB

ALLSTAR
4X4

NO SECURITY
DEPOSIT
REQUIRED

$245*+Tax with$0 Down

NO SECURITY
DEPOSIT
REQUIRED

$164*+Tax with$0 Down

ALL STAR EDITION, Power Window & Locks
7” Touch Screen Radio, Trailer Tow, Remote Start

Alum. Wheels, Back Up Camera & More…

24 Month Lease/10,000 Miles

NO SECURITY DEPOSIT REQUIRED

$199*+Tax with$999 Down

NO SECURITY
DEPOSIT
REQUIRED

CONVENIENT HOURS: MON. & THURS. 8:30AM-9PM / TUES., WED. & FRI. 8:30AM-6:30PM /
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OVER 1,000
New Chevrolets in Stock!

WE GUARANTEE THEWE GUARANTEE THE
LOWEST PRICES OR IT’S FREELOWEST PRICES OR IT’S FREE☺☺

586-274-0396

buff whelan
chevrolet

SPRING has sprung,
the grass has RIZZ,

ISWHERE THE DEALS IS!!!

BRAKE SPECIAL

$22995
Most F.W.D. U.S. Cars • In-store offer ends 5-31-16

Check Our Price on
Tune Ups, Water Pumps,

Heater Cores & Other Repairs

DELUXE OIL
CHANGE
SPECIAL

Up To 5 Qts. Of
Oil Lube & Filter

•
No Disposal Fee

Includes topping off fluids

5-31-16

MMMMAAAAKKKKEEEE UUUUSSSS YYYYOOOOUUUURRRR FFFFIIII RRRRSSSSTTTT CCCCHHHHOOOOIIIICCCCEEEE

WARREN • 586-757-7203

$2336

MUFFLER & BRAKE SERVICE
23252 VAN DYKE
3 Blocks North of 9 Mile

HOURS: Mon.-Fri. 7:30am-5pm; Sat.-Closed

• Front Premium Disc Brake Pads

• 2 New Front Rotors

• Labor Included

RRAADDIIAATTOORR PPOOWWEERR
FFLLUUSSHH && FFIILLLL CCOOOOLLAANNTT SSYYSSTTEEMM

$7995
Most F.W.D. U.S. Cars • In-store offer ends 5-31-16

Extended Life
Coolant 

& G05 Extra

themselves as transportation
providers.
Another thing driving the addi-

tion of technology to vehicles is
the government, Kolodge said.
She pointed out that last March
the U.S. government was able to
broker an agreement where all
the OEMs agreed to add auto-
matic stop technology in their
vehicles by the year 2022.
“But it is the consumer who

will decide which technologies
win in the marketplace,” Kolodge
said. “And it will be the technolo-
gy that brings the best value to
consumers that is the ultimate
winner.”
Kolodge said the J.D. Power

study took into account that Gen
Y (defined as being born be-
tween the early 1980s and the
year 2000) will be next couple of
years the largest generation out
there and it’s still growing. They
will be setting the pace when it
comes to tech adoption.
Kolodge said the study

showed some interesting results.
One was that different genera-
tions feel differently about it. The
youngest don’t even hesitate
trusting tech, while the Baby
Boomers are a harder sell.

And, Kolodge said, while peo-
ple want more tech, the cost of
this tech affects whether they
would actually adopt it.
But, Kolodge said, once you

start quoting prices, the kinds of
tech people say they would defi-
nitely or probably would adopt
changes. So for an additional $60
in cost, 51 percent of respondents
said they would adopt an econo-
my navigation systems. For $60,
50 percent of respondents said
they would probably adopt a sim-
ple wireless connection system.
“These numbers show that

there’s price sensitivity,”
Kolodge said. “Take night vision,
for example. Pre-price, about 70
percent said they’d probably
adopt. Post-price introduction,
that number fell to 16 percent.”
So what kind of tech OEMs can

sell depends on the generation
they’re dealing with and the cost
of the technology. When price
comes into play, people gravitate
toward safety technology as op-
posed to other kinds.
“One universal concern, no

matter what age group we’re
talking about, is the safety of the
system,” Kolodge said. “Would
the system crash literally and fig-
uratively? Can the automatic

brake system fail and cause a
crash? Can the computer system
be crashed?”
There is great worry among

consumers that somehow the
computer systems in today’s ve-
hicles may be hacked by an out-
side party. OEMs will have to
work hard to convince the public
that these systems are safe,
Kolodge said.
After giving her presentation,

Kolodge sat on a panel consist-
ing of experts from automotive
suppliers and they further dis-
cussed the issues brought up by
the survey.
The other panelists were Jason

Johnson, director of User Experi-
ence Design for Harmon; Chris
Van Dan Elzen, Global Product di-
rector for Magna Electronics;
and Amine Taleb, manager of Ad-
vanced Projects – Comfort and
Driving Assistance Systems for
Valeo.
Panelists discussed how man-

ufacturers can make the user ex-
perience of this automotive tech
better. Johnson said the auto in-
dustry could learn a lot from the
consumer electronics industry
and how they’ve worked to make
tablets and smartphones better
and easier to use.
Van Dan Elzen was asked

about autonomous driving and
getting the numbers up from, say
97 percent perfect, to 100 per-
cent. He said the technology will
have to evolve and then there
will have to be a revolution for
that final 3 percent.
“We don’t know what we don’t

know,” Van Dan Elzen said. “But
what I wonder about is if we re-
duce fatalities, around 30,000 a
year, by 97 percent, is the media
going to say that deaths were re-
duced by 97 percent or will they
say that autonomous cars kill
that 3 percent?”
Taleb said that the question is

that different companies have
different views about autono-
mous technology. Google, on the
one hand, believes totally in the
autonomous car. OEMs tend to
see autonomous technology as
something to meet consumer de-
mands.
“The message we hear is about

safety,” Taleb said. “We need to
make sure that we can provide
the right solution that con-
sumers actually want and that
drivers have confidence in.”
The discussion ended on the

question of liability. Who’s liable
for autonomous car crashes?
“I am not a lawyer,” said Van

Dan Elzen. “But it seems to me
that we will have to accept a
transfer of responsibility in the
case of a totally autonomous car.
We will be relying on the vehicle
provider, not the driver, for a
safe drive.”
The question of who will ulti-

mately be responsible for a vehi-
cle – the OEM or the supplier
who created the system –
Kolodge said, is an important
question that will, in part, drive
the adoption of technology and
one that is going to be heavily
discussed in the years to come.

J.D.Power Survey:Customers
Want Everyday Technology
CONTINUED FROM PAGE 1

“But it is the
consumer who

will decide which
technologies win in
the marketplace.”
– Kristin Kolodge

J.D. Power
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SERVICE HOURS: Monday & Thursday 6:30am-9:00pm; Tuesday, Wednesday & Friday 6:30am-6:00pm • Shuttle at 6:30am - Pick-up Both Ways • All Day starting at 6:30am.

$2395
Fluid Level, Brake & Alignment Check Included.

Open Mondays & Thursdays until 8:30pm

Excludes synthetic, Diesel & Med. Duty Trucks.
Most GM cars & trucks. One coupon per customer.
Must present coupon with order. Plus tax. Expires 5-31-16.

We use Genuine GM Oil & Filter
No additional or hidden charges.
Out the door pricing.

Quick Oil Change EXPRESS
LANELUBE OIL FILTER

Up to 5 qts.

BODY SHOP
586-754-7000

ext 1231

INSURANCE
WRECK

AMENDED

WE REPAIR
ALL MAKES
& MODELS FREE OIL CHANGE

With Each Major Repair

TRANSPORTATION AVAILABLE
During Scheduled Repairs

GM SERVICE CENTER
MICHIGAN’S LARGEST

•SERVICE DEPT. •PARTS •BODY SHOP

866-452-1547
26125 Van Dyke @ 101/2 Mile

Center Line, MI 48015

EDRINKE • FAST • FRIENDLY • DISCOUNTS

Jim
Pfeifle

jpfeifle@edrinke.com

See us for your GM employee purchases.

1-877-451-7707
26125 VAN DYKE AT 10 1/2 MILE ROAD

Now looking for experienced salespeople to join our team!

ED RINKE

2

Dennis
Thacker

dthacker@edrinke.com

Paul
Makowski

pmakowski@edrinke.com

SHOWROOM HOURS: MON. & THURS. 8:30AM-9PM / TUES., WED. & FRI. 8:30AM-6PM /

*All applicable rebates including lease/conquest offers have been deducted from sale price/payment. Pictures may not represent actual vehicle. Prices subject to change per GM incentives. Prices and payments are
inclusive of active GM Employee Discount (Unless otherwise stated). Equinox, Cruze, Malibu, Trax, Traverse, Silverado, and Camaro are 24 month leases. Impala is a 39 month lease. All leases are 10k miles per year w/
approved S Tier credit w/ $999 due at signing. Prices & payments are plus tax, title, and plate fees with acquisition fee up front. Deposition Fee may be required at vehicle turn in. Refundable security deposit required
on certain vehicles –to be determined by lender. **$3500 trade-in is valid on 2003 or newer vehicles with under 115k miles in drivable condition, no branded titles, less reconditioning determined by appraiser. Certain restrictions may apply, see dealer for complete details.**
Expiration Date – 5/02/16.

NO DOC FEES
Like us on
FACEBOOK

Nicole
Dodge

nhuminski@edrinke.com

VISIT OURWEBSITE:
edrinke.com

*All prices and payments include GM rebates. Pictures may not represent actual vehicle. Prices subject to changeper GM incentives. Prices andpayments are inclusive of activeGMemployee discount (unless otherwise stated).All leases are 10,000miles per yearwith approvedSTier credit.All leases
are 24months except for theGMCYukon,Enclave,which are 36month leases andCascada and Lacrosse is a 39month lease.AllVehicles shownare $999 down. Deposition Feemaybe required at vehicle turn in.Must have lease loyalty or Buick/GMC lease loyalty and/or conquest.Must have closing competitive
lease. Prices and payments are plus tax, title, plate feew/ acquisition fee up front, refundable security deposit required on certain vehicles – to be determined by lender. For Sierra,Acadia,Terrainmust be trading in a non gmvehicle. **$3,500 trade in is valid on 2003 or newer vehiclesw/ under 115kmiles in dri-
vable condition,no branded titles, reconditioning determined by appraiser. Certain restrictionsmay apply, see dealer for complete details. ** Exp date:5/02/2016.

We’ll give you a $3,500 minimum for your 2003 or newer trade in.
See us for your GM employee purchases.

1-866-452-1300
26125 VAN DYKE AT 10 1/2 MILE ROAD

Now looking for experienced salespeople to join our team!

SHOWROOM HOURS:
MON. & THURS.
8:30AM-9PM

TUES., WED. & FRI.
8:30AM-6PM VISIT OURWEBSITE: edrinke.com

Stk. #SXHDF6 Stk. #SXHDF6

2016 BUICK ENCORE

PURCHASE
FOR

$21,189*24
MO.

LEASE FOR

$99*
$999 DOWN

Stk. #B461051 Stk. #B461051

2016 BUICK VERANO

PURCHASE
FOR

$21,109*24
MO.

LEASE FOR

$89*
$0 DOWN

1SH – SPORT
TOURING

Stk. #TFDHHJ Stk. #TFDHHJ

2016 BUICK LACROSSE

PURCHASE
FOR

$28,779*24
MO.

LEASE FOR

$209*
$0 DOWN

1SH - SPORT
TOURING

Stk. #B461036 Stk. #B461036

2016 BUICK CASCADA

PURCHASE
FOR

$32,859*39
MO.

LEASE FOR

$339*
$999 DOWN

Stk. #B460887 Stk. #B460887

2016 BUICK REGAL

PURCHASE
FOR

$25,519*
24
MO.

LEASE FOR

$129*
$999 DOWN

Stk. #TFTJZ2 Stk. #SZWNBK

LEASE FOR

$999 DOWN

24
MONTHS

$209* PURCHASE FOR

$28,879*

2016 GMC ACADIA
SLE-1

LEASE FOR

$999 DOWN

24
MONTHS

$139*
PURCHASE A 2015 1500
4WD • DBL CAB • SLE

$33,419*

2016 GMC SIERRA
4WD • DBL. CAB
1500 • SLE

Stk. #TFCD0Z Stk. #TDJD1F

LEASE FOR

$999 DOWN

24
MONTHS

$129* PURCHASE FOR

$22,995*

2016 GMC TERRAIN
SLE-1

Stk. #G561721 Stk. #G561776

2016 GMC YUKON
SLE • 4WD

PURCHASE FOR
$15,533*

LEASE FOR
24 MONTHS
$59*

$999DOWN

2016

CRUZE2016

TRAVERSE

PURCHASE FOR
$26,689*

LEASE FOR
24 MONTHS
$189*

$999DOWN

2016

EQUINOX

PURCHASE A LS
$20,979*

LEASE A LT
24 MONTHS
$119*

$999DOWN

2016

CAMARO2016

AWD LS1LT
TRAX

LS

VOLT

Stk. #TCHK0R

Stk. #TFXB6P

Stk. #561926Stk. #470003

Stk. #460564

Stk. #470003

2017

Stk. #561749Stk. #TDTCSW

Stk. #560534

LEASE A LT
36 MONTHS
$259*

$999DOWN

ED RINKE
WE’LL GIVE YOU A $3,500 MINIMUM FOR YOUR 2003 OR NEWER TRADE IN.

– NO APPOINTMENTS NECESSARY FOR OIL CHANGES –

PREMIUM 1SP

Stk. #G560599 Stk. #G560599

LEASE FOR

$1,999 DOWN

36
MONTHS

$359* PURCHASE FOR

$47,999*

PREMIUM II

Stk. #560534Stk. #TFXB6P

PURCHASE FOR
$31,639*

PURCHASE FOR
$25,489*

LEASE FOR
24 MONTHS
$279*

$999DOWN

Stk. #460564

SILVERADO2016

1500 •4WD
1WT
DBL

Stk. #561133

PURCHASE FOR
$29,849*

LEASE FOR
24 MONTHS
$99*

$999DOWN

Stk. #561133

MALIBU2016

Stk. #460977

PURCHASE A LS
$20,879*

LEASE A LT
24 MONTHS
$149*

$999DOWN

Stk. #461044

NO GM EMPLOYEE
DISCOUNT
REQUIRED

PURCHASE A LS
$18,279*

LEASE A LT
24 MONTHS
$119*

$999DOWN

NO GM
EMPLOYEE
DISCOUNT
REQUIRED

NO GM
EMPLOYEE
DISCOUNT
REQUIRED

NO DOC FEES
Like us on
FACEBOOK

We truly live in a worldwide,
connected automotive market-
place.
The effects of the recent earth-

quake that slammed Japan have
affected manufacturing opera-
tions as far as Ohio and Ontario,
Canada.
GM spokeswoman Joanne Krell

said that as GM continues to as-
sess the potential impact on its
supply chain from the recent
earthquakes in Japan, it is taking
active steps to mitigate a parts
supply issue and is adjusting
production schedules at four of
its North American assembly
facilities.
“The region has been affected

severely enough that we had to
make a business decision to shut
down operations in some plants
in North America for about two
weeks,” Krell said.
The manufacturing operations

at the following GM North Ameri-
ca assembly facilities are cur-
rently expected to be down for
two weeks beginning April 25:
Spring Hill, Tenn.; Oshawa Flex
Assembly, Canada; Lordstown,
Ohio; and Fairfax, Kan.
“This temporary adjustment is

not expected to have any materi-
al impact on GM’s full-year pro-
duction plans in North America,”
Krell said.
“In addition, the company

does not expect a material im-
pact to its second quarter or full-
year financial results for GM
North America.”
Fiat Chrysler spokeswoman

Kaileen Connelly said her compa-
ny is continuing tomonitor the sit-
uation in Japan. As of April 26, FCA
had made no decisions regarding
production schedules.

GM to Temporarily
Idle Four Plants

Due to Earthquake

DETROIT (AP) – The U.S. gov-
ernment has closed an investiga-
tion into Honda’s failure to re-
port deaths and injuries, saying
that the company has met all of
its obligations.
The National Highway Traffic

Safety Administration said in
documents posted on its website
April 25 that Honda paid a $70
million fine and took steps need-
ed to make sure similar failures
don’t happen again.
The government fined Honda

in December of 2014 in what
then was the largest civil penalty
levied against an automaker.
The company admitted in a

consent order that it didn’t re-
port 1,729 complaints that its ve-
hicles caused deaths and in-
juries, and that it didn’t report
warranty claims.
A small number of the deaths

and injuries were related to air
bag inflators made by Takata
Corp.
The Japanese automaker

acknowledged in November of
2014 that it failed to make
legally required reports during
an 11-year period beginning in
2003.
The company admitted it

learned of the omissions in 2011
but waited three years to take
action.
Honda also failed to report

certain warranty claims and
claims under customer satisfac-
tion campaigns throughout the
same period, federal officials
said.
Honda agreed to pay the fines

under a consent order it signed
with the traffic safety adminis-
tration on Dec. 29, 2014.
Federal law requires automak-

ers to submit death and injury
complaints to regulators as
part of an “early warning”
system for identifying potential
safety defects that can lead to a
recall.

NHTSA: Honda
Meets Obligations
In $70M Case
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