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‘Our Job Is to Bring the Designers’ Vision
To Life...” — GM Sculptor Mark Dybis

Making a well-designed car
that is attractive and functional
is as much art as science.

The collaborative energy in-
side the Buick design studio
shows how proven artistic meth-
ods and cutting-edge technology
work together to create beautiful
vehicles, said Buick spokesman
Stuart Fowle.

Interior designers of the

award-winning Buick Avista were
tasked with creating an interior
of equal beauty to the exterior,

Fowle said. While sketching and
refining the door in digital mock-
ups they reached the point
where they wanted to see it in
physical form. They gave the de-
tailed sketch to the clay sculp-
tors and left the next step in their
hands. For a designer, the transi-
tion from 2D to 3D is the moment
of truth.

“We are really fortunate to
work with such a talented team
of sculptors,” said Aaron Stich,
creative designer for Buick.

The 2017 Camaro ZL1

Detroit 3 Take Top Honors
In ‘Brand Image Awards’

Kelley Blue Book had some
nice things to say about Detroit
automakers in its annual 2016
Brand Image Awards.

The company named Chrysler
the “Best Car Styling Brand” as
part of its 2016 Kelley Blue Book
Brand Image Awards. GMC was
named “Most Refined Brand”
while Buick was named “Best Val-
ue Luxury Brand” and Ford was
named “Best Overall Truck
Brand” by editors.

“When it comes to design at
FCA, it isn’t just a job; it’s pas-
sion and creativity that our de-
signers live and breathe every
day,” said Ralph Gilles, head of
Design, FCA - Global. “We are en-
joying the process of redesigning
and reimagining the brand quite
literally from the inside out.”

Chrysler brand vehicles in-
clude the all-new Chrysler Pacifi-
ca, 200, 300 and Town & Country.

The 2016 Kelley Blue Book
Brand Image Awards recognize
automakers’ outstanding
achievements in creating and
maintaining brand attributes
that capture the attention and
enthusiasm of new-vehicle buy-
ers, said Fiat Chrysler
spokesman Rick Deneau. Brand
Image Award winners are deter-
mined by evaluating annual new-
car buyer perception data and
award categories are calculated
among luxury, non-luxury and
truck shoppers.

Deneau said that according to
the editors at Kelley Blue Book,
wrote that the choice of Chrysler
winning the 2016 Best Car Styling
Brand, driven by the 300.

“The boldly styled Chrysler
300 full-size sedan has long been
a styling standout, and now the

automaker is turning even more
heads with the recently re-
designed Chrysler 200 midsize
sedan,” Kelley editors wrote.
“While the two cars don’t even
look related — the 200 is curva-
ceous, the 300 is chiseled — each
looks like nothing else on the
road. There’s a stronger family
resemblance inside, where both
sedans offer up soft, richly ap-
pointed  passenger  cabins.
Chrysler’s history of distinctive
design is still being written to-
day.”

“Receiving this award from
Kelley Blue Book reaffirms the
Chrysler brand’s long reputation
as a leader in design, perform-
ance and innovative technology,
all at a great value,” said Tim Ku-
niskis, head of Passenger Car
Brands - Dodge, SRT, Chrysler
and Fiat, FCA - North America.
“This award is an honor for
Chrysler as it is based on con-
sumer perceptions of our
brand.”

Ford spokesman Mike Levine
said that Ford has won the Kelley
Blue Book award seven out of the
eight times it’s been given out.

Kelley editors wrote “Ford's F-
Series isn't only the best-selling
truck line in America for 39 years
running, it's been the best-selling
vehicle altogether for 34 of those
years. Ford continues to give
truck buyers what they want:
best-in-class towing and payload
capacity, a cabin filled with lux
and tech amenities, performance
that can cause an adrenaline
rush, and a low starting price.
Plus, Ford uses innovation to
make it easier to tow, get work

CONTINUED ON PAGE 8

“They brought the design to life
in a way we never could have
imagined; it was absolutely in-
spiring to see how they interpret-
ed what we had done with pen
and paper. This is what it’s like in
the Buick studio right now,
there’s so much energy, and
everyone is itching to contribute.
It’s fueling the creative renais-
sance of the brand.”

Mark Dybis, creative sculptor,

CONTINUED ON PAGE 2

Mark Dybis working at Buick’s design studio.

New Camaro Most Advanced One Ever

Who says Detroit can’t make a
great sports car? Not GM.

The 2017 Camaro ZL1 is poised
to challenge the most advanced
sports coupes in the world in any
measure — with unprecedented
levels of technology, refinement,
track capability and straight-line
acceleration, said Mark Reuss,
executive vice president of Glob-
al Product Development.

“The Camaro ZL1 is designed
to excel at everything,” said
Reuss “It’s a 2+2 coupe offering
incredible performance - accel-
eration, handling and braking -
with the highest levels of tech-
nology and perfect chassis
damping, making it suitable for

everyday driving. It will compare
well to any sports coupe, at any
price and in any setting.”
Acceleration for the ZL1 is de-
livered with a new supercharged
6.2L V8 engine estimated at 640
hp, Reuss said, and either a six-
speed manual transmission with
active rev matching or an all-new
10-speed automatic. Handling ca-
pability starts with the light-
weight, stiffer structure of the all-
new sixth-Gen Camaro, married
with Magnetic Ride suspension
and an electronic limited-slip dif-
ferential. Standard technologies
include Driver Mode Selector,
dual-mode exhaust and ad-
vanced connectivity features.

2015 Chrysler 300

The Camaro ZL1 goes on sale
late this year, said Chevrolet
spokesman Monte Doran.

Functionality defines the Ca-
maro ZL1’s form, with the exteri-
or shaped during more than 100
hours of wind-tunnel testing and
on-track validation to improve
aerodynamics and cooling for
track use, Reuss said. According-
ly, its exterior elements all play a
part in managing airflow over, un-
der and through the ZL1.

“The design supports the Ca-
maro ZL1’s exceptional perform-
ance and does so with com-
pelling style,” said John Mack,

CONTINUED ON PAGE 3

Hybrids, Electric
Vehicles Do More

Than Save Gas

NEW YORK (AP) — When Toy-
ota aired a Super Bowl television
ad featuring a surprisingly quick
Prius gas-electric hybrid eluding
police, it marked a turning point
for the auto industry.

For years, automakers pushed
fuel efficiency to sell hybrid and
electric vehicles. Now, in an era
of cheap gasoline, the message
is: These cars are faster and qui-
eter than their gas-powered
counterparts. And, yes, you still
save on fuel.

“They’ve graduated out of the
class of something that’s a bit of
an oddity to drive,” says Mike
O’Brien, vice president of prod-
uct planning for Hyundai. “It’s all
about making these cars better.”

Until now, hybrids and
electrics have largely appealed
to the environmentally-con-
scious crowd. The vehicles cost
thousands of dollars extra, and
although drivers eventually re-
couped their money in fuel sav-
ings, the wvehicles lacked the
power and handling of gas-pow-
ered rivals. Electrics also suf-
fered from driver concern that
the battery could run out of juice
on a trip.

Now, the tide is slowly turning.
General Motors and Tesla will
bring electric vehicles to market
next year priced around $30,000,
including a $7,500 federal tax
credit. Battery range has im-
proved significantly, experts ex-
pect gasoline prices to eventual-
ly climb higher, and the advent
of autonomous vehicles favors
motors powered by electricity
over gas.

At the New York International

CONTINUED ON PAGE 6
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AAA Reports Gas
Prices Have
Slight Increase

DEARBORN, Mich. (AP) — AAA
Michigan says gas prices
statewide have increased by
about 5 cents a gallon in the past
week.

The Dearborn-based auto club
says the average price for self-
serve regular unleaded gasoline
was about $2.02 per gallon as of
Sunday, March 20. That’s about
42 cents less than it was at the
same point last year.

It’s the sixth consecutive week
that statewide average daily gas
prices have increased. AAA
Michigan says it’s the first time
since November that the
statewide average daily price
has been over $2 per gallon.

The lowest average price was
about $1.98 per gallon in the Ann
Arbor and Detroit areas, while
the highest average was about
$2.07 per gallon in the Marquette
area.

AAA Michigan surveys daily
fuel prices at 2,800 gas stations
across the state to determine av-
erage prices.

Library Exploring
Stars in April

EMU Professor Jesse Mason
will show and discuss the latest
images from the Hubble Space
Telescope. This lecture will be
held Monday, April 4, 2106 at
6:30 pm in the Civic Center Con-
ference Room, said Warren li-
brarian Jennifer Lund.

“Hubble’s orbit outside the
distortion of Earth’s atmosphere
allows it to take extremely high
resolution images with negligible
background light,” Lund said.
“Weather permitting, we will
then go outside to look at space
from some telescopes set up out-
side the Warren library. Teens
and adults are welcome.”

Lund said that space for this
event is limited, so to guarantee
a spot, people should call the
Warren public library at 586-574-
4564 to reserve a space at Prof.
Mason’s lecture.

Banguet Facility
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Family
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‘Our Job Is to Bring the Designers’ Vision to Life...’ Dybis
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remembers his initial reaction
when seeing the drawing of the
door and quips that it reminded
him of an M.C. Escher artwork.
Dybis, who has spent the majori-
ty of his decade long career as an
automotive sculptor in the Buick
studios explained the lofty na-
ture of making this proposed
door design work.

“It was an amazing door de-
sign, but it was longer than we’re
used to, so we knew we’d have to
pay special attention to the

curved lines to make the physi-
cal model look just as graceful as
it did on the paper,” Dybis ex-
plains. “Our job is to bring the
designers’ vision to life, and we
know there are things that have
to be considered when transi-
tioning a drawing into the tangi-
ble world. In the end, | appreciate
that a modern-looking car like
the Avista, and all Buicks, are
styled with time-honored meth-
ods like hand drawing and
sculpting.”

In developing a vehicle, design-
ers use a variety of tools to

achieve the perfect blend of form
and function. While every new
Buick begins as a sketch, refining
the design entails a range of
methods to achieve a specific ad-
vantage or desired aesthetic,
Stich said.

For example, clay sculpting by
hand is unrivaled for the level of
artistry and sophistication it
brings to the surface detail while
holograms and other digital 3D
representations can help when
considering how light reflects or
how a car might look in different
environments.

“Concept cars stretch the
imagination and inspire the di-
rection our production portfolio
is heading,” said Stich. “This
door is just one example of how
everyone in the Buick design stu-
dio is jumping at the chance to
create designs that will stand the
test of time and be more beauti-
ful than the last.

That’s how the collaborative
process works — every iteration
is an opportunity to outdo the
one before it and create some-
thing so pleasing to the eye you
can’t help but be amazed.”

Buick Avista concept

Buick Avista’s concept side rear angle.

Past GM, Toyota Legal Woes Hint at Volkswagen's Future

by SUDHIN THANAWALA
Associated Press

SAN FRANCISCO (AP) - Hun-
dreds of millions of dollars in
settlements and fines over unin-
tended acceleration in Toyotas
and faulty ignition switches in
General Motors’ vehicles pro-
vide a glimpse of what con-
sumers and the government
might get from VW for cheating
on diesel emissions, legal schol-
ars say.

But the Volkswagen case
comes with a wild card that
could significantly drive up dam-
ages: The company’s admission
in September that it intentional-
ly defeated emissions tests and
put dirty vehicles on the road.

“It was fraudulent deception,
and that makes the case suscep-
tible to a very substantial puni-
tive damage award,” said Robert
Rabin, a professor at Stanford
Law School and expert in prod-
uct defect cases.

A more immediate concern for
Volkswagen may be how to bring
nearly 600,000 diesel cars pollut-
ing U.S. roads into compliance
with emissions standards.

A federal judge last month
gave the company until Thurs-
day to report back on whether it
has come up with an engineer-
ing fix. “It seems to me six
months is long enough to deter-
mine whether or not there is an
engineering process that can be
utilized by Volkswagen and
would be acceptable to the Unit-
ed States government,” Senior
U.S. District Court Judge Charles
Breyer said.

But even with a fix, the com-
pany still faces lawsuits by an-
gry Volkswagen owners and the
Department of Justice.

The owners were duped into
buying the vehicles with promis-
es that they were high-perform-
ing and fuel efficient yet still en-
vironmentally friendly, attor-
neys for hundreds of owners
said in a consolidated complaint
filed in February. The suit seeks
class action status on behalf of
all owners of affected vehicles
across the country and de-
mands that Volkswagen buy the
vehicles back.

The DOJ is asking for civil
penalties that could exceed $18
billion. Both cases are before
Breyer after a judicial panel de-
cided to consolidate suits
against the car company in San
Francisco in part because there
are so many Volkswagen dealers
and owners in California. Volk-
swagen and its executives could
also face separate criminal
charges.

“VW in my mind is a numbers
game. The only question is how
much they pay, not whether
they’ll pay,” said Morris Ratner,
a former plaintiffs’ attorney who
teaches at the University of Cali-
fornia, Hastings College of the
Law. Ratner once was a partner
at the law firm handling the con-
solidated Volkswagen com-
plaint, but is no longer associat-
ed with it.

Ratner cautioned that Volk-
swagen owners may not get the
full vehicle refund they are look-
ing for, pointing to the Toyota
unintended acceleration case as

an example.

Toyota reached a $1 billion-
plus settlement with owners
who complained their vehicles
lost value.

The settlement included a
provision to outfit vehicles with
brake override systems to en-
sure they stop when brakes are
applied, even if the accelerator
pedal is pressed. But owners
who were not eligible for or did
not get the brake override could
receive no more than $125, ac-
cording to a website set up to
advise people about the settle-
ment.

GM paid nearly $600 million to
settle more than 350 claims that
its ignition switch defect led to
crashes. The defect caused 124
deaths and 275 injuries as of Au-
gust 2015, according to attorney
Kenneth Feinberg, who adminis-

tered claims against GM.

If there is no way to fix Volk-
swagen vehicles, the court may
require the company to refund
owners the difference between
what they were told they were
buying and what they received,
said Gregory Keating, a Universi-
ty of Southern California law
professor who specializes in
consumer fraud cases.

If there is a fix that makes the
vehicles compliant with air regu-
lations but compromises fuel
economy or performance, the
court may require compensa-
tion for the greater expense of

operating the cars in addition to —

their loss in value, he said.

But experts say the Volkswa-
gen litigation is different from
the Toyota and GM cases in that
Volkswagen’s fraud is clearer
and more egregious.

+ Short & long term leases
* Kitchens including:

& frost free refrigerators
« Central air and heating.
» Washers & dryers

in each building.
* 11x15 foot storage unit

Arlington Manor Apartments
Welcomes GM Expansion to Warren.

« Spacious one & two bedroom

built-in microwave, dishwasher

Conveniently located 2 miles East of the GM Tech Center
Leasing Hours - Arlington Manor Apartments

NEW!

Make Your Sub

A DELUXE
Get 50%

Ms'gt%'gjo 31250 Schoenherr + Warren, Ml éﬁﬁ;%rr
Sun 12-4 586'294'6220 Jody
sﬁammﬁ\h - STERLING HEIGHTS-
J0G04 riot 2 i+ 566731602 5776 Von D 1612 M 85795838
 WARRE- SUBIAYMIALIART OPEN 24 HOURS

SUBWAYIMELER
g ; E e S = 5 g = 29303 Mound Road + 12 Mile & Mound » 586-558-0100
Soan Ve T . B, % R MORE MEAT SUBWAYWALMART
e e i P LN e ) 29176 Ven Dyke » Warren, M1 48093 + 586-393-1008
I catering Orders - Call 877-360-CATER JIEIEICIEI N cfowou
oy e asicsub ). By OneCosicSub) . e}/ Anp20ac ) Pl 6
&300zDrinkand §: &30ozDrinkand §! footionasub 1§ Footlong Subs o
Get One Classic Sub i Get One ClassicSub §! $ 69 ' 5192 4938%%*}'?%}(2%%‘\1%1
FREE ; FREE i : el
poteertise B e B Mmoo §r aniom eyt 1933 W Meple R Wt ofCroks » 48435-2046
Not vl it an e ofe s 5116 81 Ntvaidith any tver fer. xies 33116 Expires 3/31/16 ! Expires 3/31/16 SUBWAY/WALMART
: ! } 2001 W, Maple R « West of Crooks » 246-435-2431

31690 Mound R + 13 & Mound » 586-939-1000
26627 Hoover R + 11 & Hoover + 586-74-8205
30820 Hoover R + 13 & Hoover » 586-573-7629
2914 Ryan R + 12 & Ryan » 566-573-6000
28950 Van Dyke Ave » 12.& Van Dyke » 586-556-3862
DRIVE THRU SERVICE * OPEN 24 HOURS
32620 Vn Dyke Ave » South of 14 Wi + 386-795-0000

33201 Ven Dyke + 14 8 Ven Dyle + 586-274-431

SUBWAYIVELER
30600 Van Dyke Ave + 586-796-1605
38397 Dodge Park  at Pumbrook » 386-264-5300
40058 Van Dyke + 18 Mie & Van Dyke » 386-959-4500
SUBMWAY CHRYSLER
Insde Chrysler Stampling » 35777 Vn Dyke +586-795-0205
QPEN 24 HOURS
790 Metro Parkoway * near Ven Dyke 586:-268-0600
SUBIVAY CHRYSLER
Inside Chrysler SHAP + 33111 Van Dyke +366-268-6900
- SHELBY -
§173 23 Mile Rd 23 & Van Dyke + 5867304100
SUBIAYWALMART
51450 Shelby Phwy + 23 & Van Dyke X-Way » 586-254-8140
- WASHINGTON TOWNSHIP -
DRIVE THRU SERVICE
13160 32 Wi Road » 32 & Van Dyke X-Way + 366-261-6359
-ROMEO-
66603 Van Dyke + South of 31 M+ 586-752-6500



http://www.techcenternews.com
mailto:info@techcenternews.com

MARCH 28, 2016

Tech Center News.

COVERS THE TECH CENTER AND THE IMMEDIATE AREA

PAGE 3

GM’s Dan Ammann (center) with Lyft Inc. co-founders John Zimmer (right) and Logan Green (left).

GM ‘Lyfts’ Off with Platform Partnership

Lyft and General Motors
launched their Express Drive
short-term rental program exclu-
sive to the Lyft platform, on
March 15.

The program will make cars
available to Lyft drivers at afford-
able rates with insurance and
maintenance included. said GM-
spokeswoman Annalisa Bluhm.

The launch of Express Drive
comes two months after GM en-
tered into a strategic alliance

— with Lyft to develop an integrat-

ed on-demand network of au-
tonomous vehicles.

Express Drive begins later this
month in Chicago and will soon
roll out to additional cities in-
cluding Boston, Washington D.C.,
Baltimore and others, Bluhm
said. With Express Drive, the
more you drive, the less you pay.
Express Drive will start at $99
USD per week including insur-
ance and maintenance making
Express Drive the most flexible
and affordable option.

When drivers complete 65
rides a week in Chicago, drivers
will be able to access a vehicle at
no weekly rental cost, Bluhm
said. In addition to affordability,
Express Drive offers flexible
terms for drivers who can rent
cars on a weekly basis for up to
eight weeks at a time.

There is a definite need for ac-
cess to high-quality GM cars for
Lyft, Bluhm said. In Chicago
alone, there were 60,000 people
who applied to drive on the Lyft
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platform, but did not have a car
that qualified. Express Drive di-
rectly addresses this need for
millions of Americans who do
not have access to a qualifying
vehicle.

In Chicago, Express Drive will
provide access to Chevrolet
Equinox crossovers equipped
with OnStar, additional connec-
tivity features as well as ample
cargo space and flexible seating
for up to five.

“Launching Express Drive is
another way we treat drivers bet-
ter, in addition to Power Driver
Bonus, tips and same day pay-
outs. We’re making sure every-
one who wants to be a Lyft driver
can be, by providing ultimate
flexibility at incredible rates,”
John Zimmer, Lyft's president
and co-founder, said.

GM President Dan Ammann

said, “We’re very pleased with
how quickly the GM and Lyft
team collaborated to create the
Express Drive program, which
we will be implementing using
our Maven mobility infrastruc-
ture.”

To learn more about GM’s ini-
tiatives in the personal mobility
space, visit: media.gm.com,
Bluhm said.

Lyft was founded in June 2012
by Logan Green and John Zim-
mer to reconnect people and
communities through better
transportation. It is the fastest
growing rideshare company in
the U.S and is available in more
than 200 cities, Bluhm said. Lyft
is preferred by drivers and pas-
sengers for its safe and friendly
experience, and its commitment
to affecting positive change for
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New Camaro Enjoys Most
Tech in Model’s History

CONTINUED FROM PAGE 1

Camaro exterior design manager.
“From every angle, the elements
coalesce to give the car a pur-
poseful, super aggressive atti-
tude.”

The lower grille opening, for
example, offers greater airflow
compared to the Camaro SS,
Mack said, and the upper grille
incorporates a new version of
the “flow-tie” open bowtie in-
signia. There’s also a new hood,
with a carbon fiber insert and
heat extractor that pulls hot air
from the engine compartment.
Additional changes include a
larger front splitter, unique rock-
ers, a wing-style rear spoiler and
wider front fenders - all tuned to
improve  aerodynamics  for
greater high-speed stability.

Inside, there are standard Re-
caro front seats, along with a
sueded flat-bottom steering
wheel and shift knob. Chevy’s
Performance Data Recorder is
available.

A cohesive suite of perform-
ance technologies tailors ZL1’s
performance for street and track.
Features include an updated
Magnetic Ride suspension, Per-
formance Traction Management,
electronic limited-slip differen-
tial, Custom Launch Control and
Driver Mode Selector, Doran
said. It also has a stronger pow-
er-to-weight ratio than its prede-
cessor, weighing 200 pounds

less, while offering approximate-
ly 60 more horsepower and 80
more pound-feet of torque.

The result is a one-of-a-kind
driving experience, Reuss said.

“Driving the Camaro ZL1 is
best described as ‘fast with fi-
nesse,’”” said Reuss. “It is beauti-
fully balanced, with perfect
damping and isolation for opti-
mal performance and driver con-
fidence in virtually any situa-
tion.”

Additional chassis features in-
clude:

e Unique 20-inch forged alu-
minum wheels with 285/30ZR20
front and 305/30ZR20 rear tires.

e Goodyear Eagle F1 Supercar
tires with a compound and con-
struction developed exclusively
for the Camaro to offer excep-
tional grip on the track.

e Brembo brakes with six-pis-
ton monobloc front calipers —
featuring the ZL1 logo — and mas-
sive, 15.35-inch two-piece front
rotors.

Underhood, the ZL1 features a
supercharged LT4 6.2L V8 Small
Block engine, with intake and ex-
haust systems tailored for Ca-
maro. It is rated at an estimated
640 horsepower and 640 1b-ft of
torque, Doran said. The LT4 is
backed by a standard six-speed
manual transmission or all-new,
available paddle-shift 10-speed
automatic. The 10-speed auto-
matic has 7.39 overall ratio for
smaller steps between gears.
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Fax 586-574-0750
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2016 Malibu Hybrid Hits 47 MPG with Latest Technology

Who said a hybrid car has to
look dull? Not Chevrolet.

The 2016 Malibu Hybrid gives
consumers great mileage that is
accompanied with stylish looks,
said GM spokeswoman Courtney
Moats.

Offering a segment-best EPA-
estimated 46-mpg combined fuel
economy rating, the 2016
Chevrolet Malibu Hybrid is an ef-
ficient midsize sedan driving
Chevrolet into the future with un-
compromising comfort, connec-
tivity and driving dynamics,
Moats said.

It leverages drive system com-
ponents and software from the
plug-in Chevrolet Volt to provide
all-electric propulsion in some
driving scenarios, along with
power to assist the gas engine,
Moats said. Additional technolo-
gies contribute to EPA-estimated
mileage ratings of 47 mpg city
and 46 mpg highway. No other
2016 midsize sedan hybrid offers
higher EPA-estimated city
mileage.

“The Malibu Hybrid offers out-
standing fuel efficiency and inte-
grates the latest technology to
give customers a world-class hy-
brid,” said Steve Majoros, mar-
keting director of Chevrolet Cars
and Crossovers. “Combined with
a number of available, leading
safety and connectivity features,
it’s a great choice for those who
want exceptional efficiency with
Chevrolet’s signature value.”

The 2016 Malibu Hybrid starts
at $28,645 (including destination
charge) and is based on the LT
trim. It shares many of its attrib-
utes with the entire Malibu line-
up, which was redesigned for
2016 and features a longer wheel-
base for greater comfort. It is al-
so nearly 300 pounds lighter than
its predecessor for improved
driving feel and greater fuel econ-
omy.

Standard features include
Chevrolet MyLink with Apple
CarPlay and Android Auto com-
patibility, for high-level connec-

tivity, and access to select phone
apps such as music, maps and
others right from MyLink’s 7-
inch-diagonal color touch screen.
(Data plan rates and privacy
statements apply and require a
compatible smartphone.)

Malibu Hybrid offers 10 stan-
dard airbags, a rear-vision cam-
era, cruise control and push-but-
ton start with passive entry. Ad-
ditional active safety features of-
fered include Lane Keep Assist,
Front Pedestrian Braking, Rear
Vision Camera and Low Speed
Automatic Braking.

Teen Driver is available and al-
lows parents to automatically ac-
tivate safety features and view
their teenager’s driving habits,
while managing certain settings
including speed warnings, radio
volume limits and more, to help
reinforce safe driving. It is the
first system in the industry to al-
low parents to view how their
teen drove the vehicle via the in-
vehicle report card.

The 2016 Malibu Hybrid is driv-
en by a new, direct-injected 1.8L
engine mated to a two-motor
drive unit. The drive unit is
based on the one used in the
2016 Chevrolet Volt and provides
additional power to assist the en-

gine during acceleration, for 182
horsepower of total system pow-
er.

The engine also features
Chevrolet’s first application of
Exhaust Gas Heat Recovery, or
EGHR, technology, which uses
exhaust heat to warm the engine
and cabin. EGHR improves en-
gine warm-up and helps offer
consistent fuel economy per-
formance in cold weather. Addi-
tional fuel economy benefits
come from Exhaust Gas Recircu-
lation, or EGR.

An 80-cell, 1.5 kWh lithium-ion

battery pack provides electric
power to the hybrid system. It
can power the Malibu Hybrid up
to 53 miles per hour on electrici-
ty alone. The gasoline-powered
engine automatically comes on
at higher speeds and high loads
to provide additional power.

In addition to the drive unit,
the Malibu Hybrid also shares
the 2016 Volt’s blended regenera-
tive braking system, which pro-
vides maximum kinetic energy
recovery during braking to be
stored in the battery system to
help maintain charge.

2016 Chevrolet Malibu Hybrid

Ford Talks at National Green Conference

Ford Motor Company provided
a briefing on March 22 at a forum
of the G7 Alliance on Resource
Efficiency in Washington, D.C.

The briefing highlighted its
Partnership for A Cleaner Envi-
ronment. PACE is a program that
aims to help the company’s sup-
pliers minimize their impact on
the environment by sharing de-
tails of Ford’s best practices for
water, energy and carbon dioxide
reduction, said Ford spokesman
John Cangany.

“We are committed to expand-
ing our stewardship with our
global suppliers to help minimize
our environmental impact more

Tom Zibkowski

ondos from $179,900 « Colonials ho

C mes from $292,900

586-532-6700 x114
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Immediate
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Fenton Orchards
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Homes from
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Spec homes available now!
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Fenton Orchards
On Fenlon Ag., South of Thempson Rd
Lots 1/2 Acre or more,
Daylight & Walkout Available, Beautiful Views.

broadly,” said Hau Thai-Tang,
Ford group vice president, global
purchasing. “By sharing our
practices and our processes at
the G7 Alliance on Resource Effi-
ciency workshop, we hope to fos-
ter innovation and collaboration
to address sustainability-related
issues and advance environmen-
tal responsibility.”

The G7 Alliance brings togeth-
er the nations of Canada, France,
Germany, Italy, Japan, the United
Kingdom and United States to im-
prove health, empower women
and promote climate protection.
The G7 Alliance on Resource Effi-
ciency workshop serves as a fo-
rum for participants to share
best practices and innovations
with businesses.

Ford has long been committed
to reducing its impact on the en-
vironment, and its efforts have
yielded proven results, Cangany
said. Far more than an environ-
mental concern, Ford views com-
modities such as water as a basic
right for people everywhere - a
resource that should be clean, af-
fordable and accessible.

In 2000, for example, Cangany
said Ford began setting year-
over-year reduction targets with
a global manufacturing goal of re-
ducing water use per vehicle by
30 percent by 2015 using a 2009
baseline. Ford met its goal two
years ahead of schedule and is
now setting new long-term tar-
gets. The company’s water strat-
egy aligns with the United Na-
tions CEO Water Mandate - a pri-
vate-public initiative launched by

the secretary general of the or-
ganization in 2007 committing to
a water management strategy
and to publicly reporting on its
progress annually.

Ford began testing PACE in
2014, Cangany said, and has ex-
panded the program to include a
total of 25 strategic suppliers
representing 800 manufacturing
sites in 41 countries. The au-
tomaker is transparent in sharing
its best practices, and works to
make tracking success easy by
offering statistical analysis to
help participants monitor
progress toward goals. In return,
suppliers share their environ-
mental data and their best prac-
tices with Ford.

“By implementing select best
practices from Ford, Lear ex-
pects to realize cost savings at
its facilities worldwide,” said
Doug Andrews, Lear environmen-
tal sustainability manager. “But
the true impact will be Lear’s
contribution to helping protect
the environment, because at the
end of the day Ford’s PACE pro-
gram is not just about sustaining
its business, but about doing the
right thing.”

Ford was recently named to
the 2016 Ethisphere Institute list
of World’s Most Ethical Compa-
nies for the seventh consecutive
year, Cangany said. The award
recognizes the world’s top com-
panies for mandating ethical
practices and promoting corpo-
rate citizenship. Ford is the only
automaker to earn the distinc-
tion.

WE DO HOUSE CALLS OR COME SEE US...
Before You Trade-In or Sell Your Car

Buyer & Seller of Clean Vehicles Since 1975!

You’ll Get Your Tax Break
Plus 100’s if not 1,000°s More

248.332.8326

1153 Baldwin Rd ¢ Pontiac « www.jimdouglasautosales.com

Cybersecurity
Hits Detroit

STERLING HEIGHTS, Mich.
(AP) - Businesses are getting
access to a new, secure com-
puter lab in suburban Detroit
that’s part of an effort to hone
software and train specialists
in cyberdefense.

The facility in Sterling
Heights is linked to the Michi-
gan Cyber Range, offering a
place for training and exercises
to simulate data hacks and test
the effectiveness of software or
networks for defense contrac-
tors, the auto industry and oth-
er businesses.

Jennifer Tisdale, cyberpro-
gram manager for the defense
and auto offices of the Michi-
gan Economic Development
Corp., said the lab is a place for
businesses to work securely
and should help boost collabo-
ration between companies, the
state and others on cybersecu-
rity.

“This is an opportunity for us
as a state to educate industry
on what is coming and what
they can do,” Tisdale said in an
interview ahead off an opening
event March 18.

The lab is located at the Ve-
locity Collaboration Center, a
business incubator. It's expect-
ed to serve as a resource for
companies developing connect-
ed and autonomous driving
technologies, for example, as
well as showcasing job oppor-
tunities in cybersecurity.

The lab is isolated from the
rest of the Velocity center as
part of an effort to keep the
technology being used inside
secure. Those going to work in
the lab must leave their cell-
phones behind, Tisdale said,
and what goes on inside is de-
signed to stay secret.

Similar training centers are
planned in other parts of the
state, Tisdale said.

Rosie the Riveters

Women Honored

WASHINGTON (AP) - Seven
decades after their “we can do
it” attitude proved invaluable to
the Allied victory, about 30
“Rosie the Riveters” were hon-
ored March 22 with a trip to
Washington that included visits
to the National World War Il Me-
morial.

Wearing honor flight red cardi-
gans, the women - now in their
80s and 90s - whose work
helped the war effort posed for
group photos with the U.S. Capi-
tol as a backdrop, had lunch at a
Library of Congress building and
visited Arlington National Ceme-
tery.

At every stop, people ap-
proached them, shook their
hands, and said, “Thank you.”

“They have those signs: ‘We
can do it.” They should say: ‘We
did it,”” said Helen Kushnir of
Dearborn, part of the March 22
group, which traveled from
Michigan.

As women worked during the
war at jobs traditionally done by
men, such as churning out
bombers at Ford Motor Co.’s Wil-
low Run plant in Michigan, one
of them was the inspiration for
the Rosie character that came to
symbolize female empowerment
and the “we’re-in-this-together”
spirit of the American home-
front.

“You incredible women are
such an inspiration,” U.S. Rep.
Debbie Dingell of Michigan told
the women during the luncheon.
“You opened the doors wider for
(women),” said Dingell, who co-
hosted the event with fellow
Michigan U.S. Rep. Candice
Miller.

When the four-bus convoy fer-
rying the women around town
arrived at the WWII Memorial,
they were met by throngs of sup-
porters, drawing cheers and ap-
plause.
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Ford Motor Company’s New Subsidiary
Aims to Handle Mobility Market Needs

Ford Motor Company created-
of Ford Smart Mobility LLC, a
new subsidiary formed to design,
build, grow and invest in emerg-
ing mobility services, said Ford
spokesman Mike Moran. Jim
Hackett, former Steelcase vice
chairman and CEQ, is leaving his
position on the Ford Board of Di-
rectors to serve as chairman of
the new subsidiary.

Ford Smart Mobility LLC is
part of Ford’s expanded business
model to be both an auto and a
mobility company, Moran said.
The company is continuing to fo-
cus on and investing in its core
business — designing, manufac-
turing, marketing, financing and
servicing cars, SUVs, trucks and
electrified vehicles.

At the same time, Ford aggres-
sively is pursuing emerging op-
portunities through Ford Smart
Mobility, the company’s plan to
be a leader in connectivity, mo-
bility, autonomous vehicles, the
customer experience and data
and analytics.

“Ford Smart Mobility and ex-
panding into mobility services
are significant growth opportuni-
ties,” said Mark Fields, president
and CEO, Ford Motor Company.
“Our plan is to quickly become
part of the growing transporta-
tion services market, which al-
ready accounts for $5.4 trillion in
annual revenue. Jim Hackett is
the right visionary leader — with
extensive experience in business
development and design - to
take us into the mobility services
business in the future.”

The new Ford Smart Mobility
LLC will build on the products,
technologies and Ford Smart Mo-
bility innovations and work al-
ready under way at Ford, Moran
said. Working with Ford’s exist-
ing product development, re-
search and advanced engineer-
ing, marketing and data analytics
teams — which will remain un-
changed - the subsidiary will de-
velop commercially ready mobili-
ty services and invest in promis-
ing mobility-related ventures.

Designed to compete like a
startup company, Ford Smart
Mobility LLC will design and
build mobility services on its
own, and collaborate with start-
ups and tech companies.

“Ensuring the freedom of mo-
bility requires us to continually
look beyond the needs of today
and interpret what mobility will
mean to future generations,” said
Bill Ford, executive chairman,
Ford Motor Company. “This new
subsidiary will enable us to de-
velop mobility solutions to ad-
dress the rapidly changing trans-
portation challenges of an in-
creasingly crowded world.”

Reporting to Mark Fields,
Hackett, as chairman of Ford
Smart Mobility LLC, will lead a
team of business and technology
leaders from inside and outside
the company, Moran said.

As a consumer-focused, vision-
ary leader in the office furniture
industry, Hackett is credited with
expanding Steelcase’s business
model and becoming a global in-
novator. During his 30 years
there, he helped transform the
company from a traditional office
furniture manufacturer to a com-
pany that would change the way
people work. This included pre-
dicting that the office landscape
would shift away from cubicles
to an open space environment,
giving employees the flexibility
to work where they want.

“l am absolutely thrilled to
lead Ford’s mobility business in-
to the future,” said Hackett.
“Transportation in the world to-
day is on the cusp of a major rev-
olution, and Ford plans to lead
the way by changing the way the
world moves through Ford Smart
Mobility.”

A member of the Ford Motor
Company Board of Directors

since 2013, Hackett served on
the Audit, Sustainability and In-
novation, and Nominating and
Governance committees. He re-
signed from the Ford Board effec-
tive March 10 to join Ford Smart
Mobility LLC.

The world is becoming more
crowded and urbanized, air qual-
ity is a global issue, and cus-
tomer preferences are changing
rapidly, Moran said. The Ford
Smart Mobility plan was estab-
lished early last year to use tech-
nology and innovation to ad-
dress these trends and to make
people’s lives better. Already, sig-
nificant progress has been made,
including:

e Connectivity: Ford is a
leader in vehicle connectivity
with the most popular entertain-
ment and communications sys-
tem in the industry, Ford SYNC.
This year, an all-new, more intu-
itive SYNC 3 system is being of-
fered on Ford and Lincoln vehi-
cles. In addition, new SYNC Con-
nect gives owners the ability to
remotely access vehicle features,
including a remote start, unlock-
ing doors, checking fuel level or
locating a parked vehicle on a
smartphone. Additionally, SYNC
includes AppLink, which enables
drivers to voice-control smart-
phone apps from the driver’s
seat — allowing drivers to keep
their eyes on the road and hands
on the wheel.

e Mobility: For the past 14
months, Ford has conducted
more than 30 global mobility ex-
periments to gain insight into
changing consumer transporta-
tion preferences. Several ongoing
pilot programs are under way, in-
cluding: GoPark, which builds a
predictive parking system in Lon-
don capable of directing drivers
to streets where they are most

James Hackett

likely to find a space; GoDrive, a
car sharing program in London
that provides vehicles with guar-
anteed parking at busy locations,
such as London City Airport; and
Dynamic Shuttle, a program at
Ford’s Dearborn, Michigan, cam-
pus that allows employees and
visitors to summon point-to-
point rides on-demand.

e Autonomous Vehicles: Ford
this year will have the largest
test fleet of autonomous vehicles
of any automaker — with vehicles
on the road in California, Arizona
and Michigan. Ford also is the
first to test autonomous vehicles
in the snow — a major step in the
company’s plan to bring fully au-
tonomous vehicles to millions of
customers worldwide. At the
same time, Ford is tripling its en-
gineering investment in driver
assist and semi-autonomous ve-
hicle technology - such as adap-
tive cruise control, active park
assist, lane-departure warning,
lane-keeping aid, pedestrian de-
tection, Pro Trailer Backup As-
sist and vehicle-to-vehicle con-
nection technology - during the
next five years.

MUFFLER & BRAKE SERVICE )
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HOURS: Mon.-Fri. 7:30am-5pm; Sat.-Closed
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Chrysler Wins Women Award

The Women’s Business Enter-
prise National Council (WBENC)
has named Fiat Chrysler one of
America’s Top Corporations sup-
porting Women’s Business Enter-
prises (WBEs).

WBENC’s Top Corporations
award is the only national award
honoring corporations that pro-
mote policies and programs that
support the growth and sustain-
ability of women-owned busi-
nesses, said Fiat Chrysler
spokesman Mike Palese. WBENC
was founded in 1997 and is the
largest third-party certifier of
businesses owned, controlled
and operated by women in the
U.S.

“FCA US is committed to creat-
ing a diverse and sustainable
supply base that directly reflects
our customers,” said Tom Finelli,
vice president, NAFTA Purchas-
ing and Supplier Quality, Fiat
Chrysler. “Supporting members
of organizations like WBENC en-
ables FCA US to operate efficient-
ly, while bringing innovative new
products to market that resonate
with a diverse customer base.
These programs also ensure that
the economic benefits of our
business are shared with mem-
bers of our communities.”

Fiat Chrysler was honored at
the WBENC “Summit & Salute” to
Women’s Business Enterprises
on March 23, in Phoenix, Palese
said. The company was among
62 organizations that met the rig-
orous standards to be recog-
nized as one of America’s Top
Corporations for Women'’s Busi-
ness Enterprises. This elite
group spent more than $34 bil-
lion in this area in 2014.

“We are so proud of WBENC’s
Top Corporations, including FCA
US, for choosing to set the stan-
dard for access and increase op-
portunities to women suppliers

in new markets — both domesti-
cally and internationally,” said
Pamela Prince-Eason, President
and CEO of WBENC. “WBENC-
certified WBEs in turn are able to
fuel innovation and empower
communities through economic
growth and job creation.”

Palese said Fiat Chrysler sup-
plier diversity goals require that
8.5 percent of a Tier I supplier’s
procurement buy be sourced to
certified minority suppliers. The
goal for women-owned suppliers
is 3 percent. Fiat Chrysler itself
spent $2.9 billion with approxi-
mately 215 minority and women-
owned suppliers in 2015, repre-
senting 8 percent of the compa-
ny’s total annual purchasing.
Since 1983, the company has
purchased nearly $53 billion
from minority-owned, women-
owned and veteran-owned sup-
pliers.

Fiat Chrysler continues to sup-
port several organizations that
assist Tier 1 suppliers with
achieving their minority-owned
and women-owned sourcing
goals, Palese said. In addition to
WBENC, these organizations in-
clude the National Minority Sup-
plier Development Council and
the Canadian Aboriginal Minority
Supplier Council, WBE Canada
and WEConnect International.
FCA US also supports veteran-
business ownership through
membership with the National
Veteran-Owned Business Associ-
ation.

WBENC, a national 501(c)3
non-profit, partners with 14 Re-
gional Partner Organizations to
provide certification to women-
owned businesses throughout
the country. Outside of the U.S,
certification is provided by
WBENC’s alliance partner, WE-
Connect International, Palese
said.
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K2 Wally €dgar

' 2015 TAHOE 4WD LTZ
wsre 68,595
SALE PRICE

2016 SPARK

wone 514,635
SALE PRICE

$13,888"

2015 CORVETTE
STINGRAY COUPE Z51

wse 571,850
SALE PRICE

FINDNEWROADS LOCATED RIGHT OFF I-75 ON M-24

cHEVROLET i ey

JAY CHAISER x117
Fax: 248-391-0189
Cell: 248-821-8026

Email:
jchaiser@wallyedgar.com

Wally €dgar
1-866-906-0279

3805 LAPEER RD., LAKE ORION
Located right off I-75 on M-24, 2 minutes N. of the Palace of Auburn Hills
SALES HOURS:

MONDAY - THURSDAY 8 AM - 8 PM - FRIDAY 8 AM - 6 PM
SATURDAY 9 AM - 3 PM = SUNDAY CLOSED

*Corvette and Spark sale prices at GM Employee Discount Price plus tax, title, plate and doc. fees due at sign-
ing with all rebates assigned to dealer. **Tahoe sale price at GM Employee Discount Price plus tax, title, plate
and doc. fees due at signing with all rebates including Chevrolet Loyalty Private Offer (only current 1999 or
newer Chevrolet passenger car or light duty truck owners/lessees are eligible) assigned to dealer. Due to ad-
vertising deadlines, prices subject to change. See dealer for details.

2017 Sonic Designed for New, Young Buyers

Just in time for the New York
Auto Show Chevrolet has intro-
duced the 2017 Sonic.

It’s meant to be a more expres-
sive, sporty take on the brand’s
fun-to-drive small car, said Steve
Majoros, director of marketing,
Chevrolet Cars and Crossovers.
It offers big technologies such as
a new MyLink system with seg-
ment-exclusive Apple CarPlay
and Android Auto compatibility,
and a fresh exterior with new
LED signature lighting.

The updated styling comple-
ments new comfort and conven-
ience features such as an avail-
able heated steering wheel and a
standard 7-inch-diagonal color
touchscreen for the new MyLink
system, Majoros said. Rear Park
Assist is also new, adding to one
of the most comprehensive safe-
ty packages in the segment.

“The new styling and features
of the 2017 Sonic reinforce its po-
sition as a fun, efficient small car
with leading technology - all at
an affordable price,” said Ma-
joros. “This is an important seg-
ment for Chevrolet, as we really
have an opportunity to introduce
ourselves to new buyers and
show them what we’re all about.”

Like the new Trax, Majoros
said the Sonic is designed to
bring new, younger customers to
the brand, with more than 20
percent of them younger than 35
— and nearly 30 percent trading
in non-GM vehicles. It is also
Chevrolet’s top vehicle for first-
time new buyers.

The 2017 Sonic goes on sale
this fall, offered in LS, LT and Pre-
mier trims on sedan models, said
GM spokeswoman Courtney
Moats. The hatchback returns
exclusively in RS guise, offered in
LT and Premier trims. An RS
package is also available on the
sedan.

Sonic’s exterior has an entirely
new, “expressive” look, Moats

Monday, Tuesday and Wednesday

2016 EQUINOX “LT”

® Chevrolet Complete Care INCLUDED!
® 2.4L DOHC WT Engine! e Rear Vision Camera!
e 7” Color Touch Screen MyLink Radio! e Bluetooth for Phone!
—— . ® OnStar with 4G LTE with built-in Wi-Fi hotspot!
* Remote Keyless Entry!
e Aluminum Wheels F-
Stock#G28653

—— NO SECURITY

N _\ DEPOSIT REQUIRED.
was s27,680 Sale Price %21, 517 ' PE‘“GB P'-A"Té\ég I&""\:‘g
24 MONTH LEASE:

164 2°164

$0 DOWN W/LEASE CONQUEST

$999 DOWN W/LEASE LOYALTY

ALL NEW

2016 MALIBU “LT”

® Chevrolet Complete Care INCLUDED!

e 1.5L Turbo DOHC Engine! ® Ambient Interior Lighting!
e OnStar w/4G LTE w/built-in Wi-Fi hotspot! @ 17” Aluminum Wheels!
© 7” Color Touch Screen MyLink Radio!

was $25,895 Sale Price 22,633 P
24 MONTH LEASE:

"l %189

$0 DOWN W/LEASE CONQUEST

« 8 Way Power Driver’s Seat!
© Rear Vision Camera
Stock#G28636

LIS NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

Eﬁlﬁn‘

* *

@ %159

$999 DOWN W/LEASE LOYALTY

For 3 Days Only!...NO Employee Discount is REQUIRED On Our Most Popular Models!*

2016 CRUZE “LT”
® Chevrolet Complete Care INCLUDED!
© 1.4L Turbo DOHC Engine! » Automatic Transmission!

© OnStar with 4G LTE with built-in Wi-Fi hotspot!
e 7” Color Touch Screen MyLink Radio!

* Remote Keyless Entry!
® Bluetooth for Phone!
Stock#G29005

NO SECURITY

";’ m—j DEPOSIT REQUIRED.
' ‘“un] TAX, TITLE AND
PE PLATE FEES EXTRA!

was $21,995 Sale Price 20,039!
24 MONTH LEASE:

$999 DOWN

2016 SILVERADO “Lt”

e Chevrolet Complete Care INCLUDED!
e Ecotec3 4.3L V6! e Automatic Transmission! © GM Bedliner Included!
 Color Screen Mylink Radio with USB Ports! ® Aluminum Wheels!

7 W./ DEPOSIT REQUIRED.

was $39,975 Sale Price 32,017
24 MONTH LEASE:

140 154"

$999 DOWN W/LEASE CONQUEST

4X4 DBL CAB

* OnStar w/4G LTE w/Built in Wi-Fi Hotspot!
 Steering Wheel Radio Controls!
* Remote Keyless Entry!

Stock#G27019

NO SECURITY r—"_‘—-‘

TAX, TITLE AND TllllI.K
pLaTE Fees ExTRA! MONTH

o5154"

$999 DOWN W/LEASE LOYALTY

MERAN

/EHE\/REILET

moranchevy.com

(586) 791-1010

35500 S. Gratiot Ave. / North of 15 Mile / Clinton Township

fa?l

RICH MILNE

rmilne@meranautomotive.com

CHEVROLET

see dealer for complete details on all incentives/offers. Sale ends 3/31/2016 @ 6:00PM.

Where You Always Get...

&PEET  COMPLETE /

*Pictures may not represent actual sale vehicle. All applicable incentives including conquest and/or loyalty offers have been deducted from Sale Prices/Payments and are subject
to change by the manufacturer without notice and are plus title, tax, plate and CVR fees and were valid at time of printing. GM Employee discount is required expect where noted.
Leases are 10,000 miles per year and a disposition fee may be required at lease turn in. Must have 1999 or newer non-GM lease for Competitive Brand offer. Amount depends

on model. Trade-in guarantee of $3500 (When you lease or purchase new Silverado) $2500 (all others) is for 2004 newer vehicles with under 150,000 actual miles. No bad Carfax or branded titles. Certain restrictions apply,

FIND ROADS

CHEVROLET == o

said, echoing the global Chevro-
let cues seen on vehicles such as
the Cruze, Bolt EV and 2017 Trax.

“It is a richer, more detailed de-
sign, with the front end featuring
a new hood, new front fascia and
new lighting elements,” said said
Justin Thompson, exterior de-
sign manager. “Projector-beam
headlamps are standard, along
with available LED daytime run-
ning lamps. Likewise, the rear
fascia is new.

“With its trademark wheels-at-
the-corners stance, the dramatic

changes to the Sonic’s design
give it and even sportier stance
and attitude.”

Sonic’s interior retains its fo-
cus on delivering comfort, con-
venience and technology. A new,
detailed gauge cluster incorpo-
rating an analog speedometer
adds a higher degree of refine-
ment to the cabin, complement-
ing addition new comfort and
convenience features.

For 2017, Sonic becomes the
first in its segment to offer a pow-
er driver’s seat.

2017 Chevrolet Sonic

Green Vehicles Offer More
Options to Today’s Buyers

CONTINUED FROM PAGE 1

Auto Show this week, Hyundai
will join Toyota in showing off
new electric and hybrid vehicles.
Hyundai will unveil battery, gas-
electric hybrid and plug-in ver-
sions of a new car called the lon-
iq, while Toyota will show a plug-
in Prius that can run on electrici-
ty alone, as well as both gas and
electricity. The new Prius has an
increased battery range.

The Prius hybrid, powered by
both gas and electric motors,
started the alternative fuel move-
ment in the U.S. in 2000. Toyota
deliberately made it look differ-
ent than other cars, knowing that
buyers wanted to make a state-
ment about being environmental-
ly friendly. Other companies set
their green cars apart as well.

Even though sales grew as
manufacturers added models,
they never really caught on, part-
ly because of the improved fuel
economy of gas-powered vehi-
cles. At their peak in 2013, with
gas averaging $3.50 per gallon,
Americans bought only 341,000
hybrids and electrics, about 2.2
percent of total U.S. car sales, ac-
cording to Kelley Blue Book.

Many companies spent mil-
lions developing the cars, taking
losses to meet government fuel
economy standards that will
gradually increase and require
the new-car fleet to average 54.5
miles per gallon by 2025.

As gas prices fell below $2 per
gallon, sales of hybrids and
electrics dropped further. Last
year, automakers had 16 hybrid
and electric models on sale, but
sales sank to just over 274,000.

All of this makes for a bad en-
vironment to roll out more hy-
brids and electrics. But automak-
ers will press on, now trying to
sell them on style, acceleration,
handling and reliability.

“It looks better. It drives better.
People can have more fun behind
the wheel, but it still has new
technologies and safety in it, and
it also gets the benefits of a hy-
brid,” Bill Fay, Toyota’s U.S. gen-
eral manager, said of the Prius.

As a power source, electricity
outpaces gasoline in just about
every area, says Karl Brauer, sen-
ior auto analyst for Kelley Blue
Book. Advancements have made
batteries smaller, increased their
storage capacity and brought
prices down. Electric motors can
take off faster than gas engines,
and hybrids can power wheels
with both electric and gas mo-

tors for better acceleration.
Electrics also are far quieter. And
with fewer moving parts, they're
more reliable, he said.

Yet at $2 per gallon, it would
take more than 10 years to re-
coup the $3,720 price difference
between a base model Toyota
Camry hybrid and its four-cylin-
der gas-engine counterpart. But
that’s not always a fair compari-
son, said Stephanie Brinley, sen-
ior analyst for IHS Automotive.
Hybrids often come with more
equipment and are comparable
to better-equipped, pricier mod-
els, she said.

The coming debuts of the
Chevrolet Bolt and Tesla Model
3, which will have 200 miles of
electric range, should make bat-
tery electric vehicles more ap-
pealing, even with cheap gas,
Brauer said. A lack of charging
stations, once thought to limit
adoption of electrics, becomes
almost moot because of the
longer range, he said.

Self-driving cars, which would
use electric motors that can be
recharged without humans, also
would boost sales.

Brauer thinks electrics and hy-
brids will make up more than
half of U.S. sales in the next 12
years as SUVs and trucks get the
new systems. Hyundai’s O’Brien
thinks the shift will happen soon-
er.

Any spike in gas prices will on-
ly help. The International Energy
Agency last month predicted
that oil prices will more than
double by 2020 because drillers
are cutting investments due to
current low prices, which will
eventually reduce supply.

But even with cheap oil, Mick
Roberts, a 46-year-old hydrogen
engineer from Lowell, Indiana,
bought a 2015 Chevrolet Volt hy-
brid in October when gas was
$2.20. He got a good deal on an
outgoing model, but Roberts
says he likes the smooth-shifting,
quiet motor and quick accelera-
tion. “It would be tough to go
back to gas,” he said.

Still, the automakers know it
will take a lot of marketing to get
mass adoption.

Toyota’s Fay says there will be
more chapters in the Prius police
chase ad series, including one
for the new plug-in. “The early
adopters understand the differ-
ences in the technology,” he
said. “But with the mainstream
customers, we all still have a
ways to go to explain the bene-
fits.”
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Anderson works with Buick to share tips for getting summer ready.

Buick Gets ‘Fit’ for Summer

Buick is collaborating with fit-
ness expert Tracy Anderson to cel-
ebrate the new Buick Cascada,
the brand’s luxury convertible.

The two have produced an ex-
clusive video guide with tips on
achieving a summer state of
mind behind the wheel of a
Buick, said GM spokeswoman
Crystal Wilson.

Creator of the wildly successful
Tracy Anderson Method, Ander-
son trains some of the world’s
biggest stars, including Gwyneth
Paltrow and Jennifer Lopez, Wilson
said. Her wellness tips for Buick
will cover five key areas of summer
— Skin, Songs, Sweat, Style and
Snacks.

“The road to getting fit and
healthy for summer starts by taking
the right lifestyle steps now,” said
Anderson. “The tips Buick and I
have developed are so easy to fol-
low, and we hope they will inspire
people to take better care of them-
selves this summer — and beyond.”

“There’s a cultural movement
around taking better care of our-
selves in both mind and body,”
said Molly Peck, director of
Buick Marketing. “Working with
Tracy Anderson to create the
videos celebrates Buick’s values
of vitality and well-being.”

Here’s how Buick, Wilson said,

is preparing for summer using
Tracy’s five key areas of summer:

e Skin: Just as your body needs
sunscreen to block harmful UV
rays, Buick has designed the new
2016 Buick Cascada convertible
with leather-appointed seats with
UV-reflective materials for sunny
days of top-down driving.

e Songs: The Buick Enclave of-
fers 4G LTE connectivity, the
most current and fastest mobile
data network, giving passengers
the option to connect and down-
load their favorite tunes on the
way to the beach or the gym.

e Sweat: Similar to the recom-
mendation of walking 10,000 steps
a day to enhance your quality of
life, Buick engineers tested various
features on the all-new Buick Envi-
sion 10,000 times to ensure the ve-
hicle stands up to daily wear-and-
tear for its entire life.

e Style: The Buick Encore pro-
vides a compact riding experi-
ence designed with flexible inte-
rior seating and rooftop rails that
accommodate bikes or kayaks
for plenty of outdoor adventures.

e Snacks: With the help of
thinner, yet stronger, press-hard-
ened materials used in the struc-
ture, the all-new 2017 Buick
LaCrosse has dropped nearly 300
pounds from previous models.

CAL

OF OIIALITV SEBVICE

#44296

MARCH

IS COMING TO A CLOSE

PLEASE
CALL

FOR MONTH END

GREAT DEALS

Please call with the vehicle you desire
and you will be delighted with the payment.

Bnucn.;'rvm CELL # 1-586-405-5175

1-888-665-5438

[ ,—-—/ CHEW @ Drive Beautiful ESLIICTRD e e prosissional caaoe:
w5 SUMMIT DRIVE ¢ 248-292-2502 ¢ 5825 HIGHLAND RD. (M59) » WATERFORD

blitvin@unghamer.com

ﬁMﬁ |

#42333 #21552

JUST ANNOUNCED...

Additional $2,000 off in stock select Denali Yukon's.

2016 GMC

SIERRA

1500 - 4WD - DOUBLE CAB

75239

MONTH
LEASE
ALL NEW ELEVATION

FOR ONLY
10K PER YEAR

Stock #8933-16 - Deal #52863
$2119 total due at signing.
GM pricing plus tax, title & lic.
Must qualify lease loyality.

NO SECURITY DEPOSIT REQUIRED!

E. M]{l WE ARE PROFESSIONAL GRADE

2016 GMC

ACADIA

FWD - SLE-2

Stock #9041-16 - Deal #58510
$1742 total due at signing.
GM pricing plus tax, title & lic
(M price figured with a Non-GM Lease in household
set to expire within 365 days.

NO SECURITY DEPOSIT REQUIRED!

EXPERIENCE @@)

ALL NEW 2016
BUICK ENCLAVE

FWD o CONVENIENCE
36 MONTH/ $ *

10K PER YEAR
LEASE
FOR ONLY

$1,975 pue AT siGNING

24 MONTH BUICK EXPERIENCE LEASE
FREE Maintenance * FREE XM Radio * FREE OnStar
Stock #4769-16 * Deal #58594
GM pricing plus tax, title & lic.

GM price must have Non GM in household
set to expire 365 days from delivery.

NO SECURITY DEPOSIT REQUIRED!

WBUICK | GME

MADNESS IN MARCH

TOU T el
2015 MODEL CLEARANCE

—

THE NEW BUICK

ALL NEW 2016

BUICK REGAL
FWD « PREMIUM Il GROUP

24 MONTH/

11K PER YEAR

LEASE
LS MANAGER DEMO SPECIAL

24 MONTH BUICK EXPERIENCE LEASE
FREE Maintenance * FREE XM Radio * FREE OnStar
Stock #4712-16 « Deal #59036
GM pricing plus tax, fitle & lic.

GM price must have Non GM in household
set fo expire 365 days from delivery.

NO SECURITY DEPOSIT REQUIRED!

2016 GMC

YUKON

4WD « SLT « LOADED

‘675

Stack #B399-16 - Deal #59972
$3205 total due at signing
GM pricing plus tax, title & fic.
GM price figured with lease loyality
or lease conguest rebate.

NO SECURITY DEPOSIT REQUIRED!

2016 GMC

SIERRA

DEANALI - 1500 - 4WD « CREW CAB

7 5415

MONTH
LEASE
W/$1995 DOWN

FOR ONLY
10K PER YEAR

Stock #8343-16 - Deal #59971
$2808 total due at signing.
GM pricing plus tax, title & lic.
GM price figured with lease loyalty or
lease conquest rebate.

NO SECURITY DEPOSIT REQUIRED!

ALL NEW 2016

BUICK LACROSSE
1SH + SPORT TOURING

24 MONTH/ $ *
10K PER YEAR
LEASE

SISO 1,690 oue At sicninG

24 MONTH BUICK EXPERIENCE LEASE
FREE Maintenance * FREE XM Radio * FREE OnStar

Stock #4687-16 * Deal #58498
GM pricing plus tax, title & lic.
GM price must own 99 or new Buick Lucern,
Verano, Regal, LaCrosse.

NO SECURITY DEPOSIT REQUIRED!

ALL NEW 2016

BUICK ENCORE
FWD

24 MONTH/
10K PER VEAR

FOR ON'-Y $62870 DUE AT SIGNING

24 MONTH BUICK EXPERIENCE LEASE
FREE Maintenance * FREE XM Radio * FREE OnStar
Stock #4717-16 * Deal #57906
GM pricing plus tax, title & lic
GM pricing must have Non GM in household
setfo expire 365 days from delivery.

NO SECURITY DEPOSIT REQUIRED!

2015 GMC

CANYON

4WD - SLE « EXT CAB

SAVE OVER
$5,400 OFF MSRP

saa n45

VISIT OUR WEBSITE T0 SEARCH FOR MORE VEHICLE SELECTIONS AT WWW.VYLETEL.NET

40755 Van Dyke * Sterling Heights *

*GM Employee Pricing Plus

27668'=

GM employee price plus tax of $1744%, plus title, lic.

Stock #8323-15

BRING SPRING IN
WITH A
NEW CHEVROLET

buff whelan
chevrolet-
586-274-0396

OVER 1,000

New Chevrolets in Stock!
WE GUARANTEE THE
LOWEST PRICES OR IT’S FREE©

ALL NEW 2016 BUICK VERANO
1SG » FWD * CONVENIENCE » LOADED
ATTENTION LEASE CONQUEST CUSTOMERS

24 MONTH/
8,702*
Total miles
LEASE FOR
1004 DUE AT SIGNING
Stk. #4434-16 + Deal# 58593
8,702 Total miles allowed for lease term.
GM pricing plus fax, file & lic.
GM pricing must have Non GM in household
set fo expire 365 days from delivery.

NO SECURITY DEPOSIT REQUIRED!

NQO SECURITY
DEPOSIT
REQUIRED.. .
—_—

ALL STAR EDITION, Power Window & Locks
7” Touch Screen Radio, Trailer Tow, Remote Start
Alum. Wheels, Back Up Camera & More...

24 Month Lease/10,000 Miles

$ 2 34+TaXW|th
$0 Down

NO SECURITY DEPOSIT REQUIRED

24 MONTH BUICK EXPERIENCE LEASE
FREE Maintenance * FREE XM Radio * FREE OnStar

986.977.2800

SALES: Sun CLOSED; M, TH 8:30am-9pm; T, W, F 8:30am-6pm; SAT 10am-3pm
SERVICE: Sun CLOSED M, TH 7am 8pm; T, W, F7am 6pm; Sat 8am- 1pm

Photos may not repr
1/16.

Stk.# 61865

Power Locks, Power Windows, Power Mirrors
Keyless Entry, Remote Start, Captain Seats, Heated
Seats, Back-Up Camera Onstar, XM Radio, & More...

24 Month Lease/10,000 Miles

$245:

NO SECURITY DEPOSIT REQUIRED

Stk.# 62808

+ Tax with
$0 Down

DEPQSIT
REQUIRED

2016 EQUIN0X1LT

7” Touch Screen, OnStar/XM Satellite Radio
MYLink Touch Screen Radio, Remote Keyless Entry
Rear Vision Camera, Alum. Wheels & More...

24 Month Lease/10,000 Miles

$1 64 + Tax with
$0 Down

NO SECURITY DEPOSIT REQUIRED

Stk.# 62754

CONVENIENT HOURS: MON. & THURS. 8:30AM-9PM

Jeff Caul

586-274-0396

PEP QUOTES BY PHONE OR EMAIL: JEFF CAUL AT JCAUL@BUFFWHELAN.COM

TUES., WED. & FRI. 8:30AM-6:30PM

Free shuttle service to home, office or shopping.

buff whelan chevrolet

WHERE THE DEALS MAKE THE DIFFERENCE, EVERY DAY SINCE 1970!
Van Dyke * South of 18 Mile * Sterling Heights

a
BEB

MEMBER
SINCE
1989

FINDNEWROADS l
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*See dealer for details. All Rebates/Incentives have been deducted from sale price/payment and are subject to change by CHEVROLET o) 7
manufacturer without notice. GM Employee discount required unless otherwise noted. The Silverado lease includes GM Lease
Loyalty or Lease Conquest. The Traverse and Equinox leases assume that you qualify for lease conquest. To qualify for Lease Conquest you must have a
NON-GM Lease in the household that terminates within 365 days. All lease payments are based on 10,000 miles per year. 1st payment, tax, title and plate fee due
at signing on all leases unless otherwise noted. All deals expire 03/31/2016.

© We guarantee the lowest price or it's free! © We guarantee the lowest price or it’s free!

jo9a4) s,31 10 aouad 3samo| ay) aajuesenb o\ @ 9944 S,31 10 9o1ad 3samo| ay) aajuesenb o\ @ 9944 S, 10 9oud 3samo] ay) aajuesenb oy @
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e 2016 BUICK REGAL
| . : . PREMIUM II
CHEVROLET ' =
@ BUICK s |
- $L:EIA§FO9R* PU'}?;?SE
F v 24 *
@M—E $999 DOWI\?A ° !

2016 BUICK YVERANO
-\ N

2016 BUICK CASCADA
=== 5P
__..‘..l___b

t—

1SD

Stk. #SXHDF6 Stk. #SXHDF6
LEASE FOR PURCHASE

S] ]97}2}0 FOR

$999 DOWN 14

Stk. #5STXM6 Stk. #5STXM6
LEASE FOR PURCHASE

S AI 29%40‘ FOR
/

$999 DOWN

Stk. #TBMWW1 Stk. #TBMWW1
LEASE FOR PURCHASE

3199 1599 1

$999 DOWN

Stk. #SXNT39 Stk. #SXNT39
LEASE FOR PURCHASE

$329~lf;90 FOR
/

$999 DOWN

WE ARE PROFESSIONAL GRADE

WE ARE PROFESSIONAL GRADE |j[= M}“’—r {"|
J —

2016 GMC YUKON 2016 GMC ACADIA 2016 GMC SIERRA
SLE - 4WD SLE-1 ‘A‘} 4WD - DBL. CAB

1500 - SLE
=== = —

Stk. #SZWNBK Stk. #SZWNBK
LEASE FOR PURCHASE FOR

"||¥193:: 528,649

*999 DOWN

2016 GMC TERRAIN
._':! SLE-1 ”
GMC . 1

Stk. #6561776
PURCHASE FOR

Stk. #G553845

Stk. #G560599
LEASE FOR PURCHASE A 20151500
4WD - DBL CAB - SLE

1932 s31129"

We’ll give you a $3,500 minimum for your 2003 or newer trade in.
See us for your GM employee purchases.

1-866-452-1300 EA L<

26125 VAN DYKE AT 10 '/> MILE ROAD sovdomimiecon  dhackergoanntecom

Now looking for experienced salespeople to join our team! VISIT OUR WEBSITE: edrinke.com

*All prices and payments include GM rebates. Pictures may not represent actual vehicle. Prices subject to change per GM incentives. Prices and payments are inclusive of active GM employee discount (unless otherwise stated). All leases are 10,000 miles per year with approved S Tier credit. Al leases are 24
months except for the GMC Yukon, Lacrosse, Enclave, which are 36 month leases and Cascada which is a 39 month lease. All Vehicles shown are $999 down. Deposition Fee may be required at vehicle turn in. Must have lease loyalty and/or conquest. Must have closing competitive lease. Prices and payments are
plus tax, title, plate fee w/ acquisition fee up front, refundable security deposit required on certain vehicles — to be determined by lender. For Sierra, Acadia, Terrain must be trading in a non gm vehicle. **$3,500 trade in is valid on 2003 or newer vehicles w/ under 115k miles in drivable condition, no branded titles,
reconditioning determined by appraiser. Certain restrictions may apply, see dealer for complete details. ** Exp date: 3/31/2016

Stk. #TDJD1F Stk. #TDJD1F
LEASE PO PURCHASE FOR

*123% s22 999"

*1,899 DOWN 999 DOWN

SHOWROOM HOURS:

MON. & THURS.
8:30AM-9PM

TUES., WED. & FRI.
8:30AM-6PM

CHEVROLET

@ BUICK
GMCE

GMC

BUSINESS
ELITE

SILVERADO FEis ":Ez%”o.:’é?“EQUlNox
—-@ B “DBL o

% _ﬁ‘;’ 3 LT a;

—

Stk. #TCHKOP

LEASE FOR
24 MONTHS | PURCHASEALS

129" (+17,999"

$699 DOWN

Stk. #561220

Stk #561220
LEASE FOR
24 MONTHS PURCHASE FOR

*169" $35,932"

$999 DOWN

Stk. #470003

Stk. #470003
LEASE A LT
36 MONTHS | PURCHASE FOR

*265"$31,644"

I “MALIBU| _CAMARO
N LT N

ﬁ‘- g _' < ——-‘;_ %

- ﬂ
q.g-.d_,ma lor) ;wf e r)

Stk. #561956 Stk. #561749
LEASE FOR
24 MONTHS | PURCHASE FOR

*99" 520,386

$999 DOWN

TRAVERSE

[NO EMPLOYEE
DISCOUNT

Sy TRAXI

LS N

_2_ ﬂ

h
Stk. #561325 - Stk. #561325

LEASE FOR
PURCHASE FOR

24 MONTHS $1 6,1 50*

LTN

W“ ﬂ
oy ) »

Stk. #TDRNB7

Stk. #GZPJO7
LEASEALT
24 MONTHS | PURCHASEALS 24 MONTHS | PURCHASE FOR

149" 20,8827 | °279" $25,992"

$0DOWN $999 DOWN

Stk. #460564

Stk. #460564 Stk. #561960
LEASE FOR

Stk. #561960
LEASE FOR
24 MONTHS | PURCHASE FOR

179" 1$28,106"

$999 DOWN

*59*

$999 DOWN

ED RINKE  FAST e FRIENDLY * DISCOUNTS
LT OIS

oUR 3 eps .
Vst Lane ) Certified Service

GM SERVIGE GENTER
MICHIGAN’S LARGEST
*SERVICE DEPT. *PARTS *BODY SHOP

586-754-7000
ext 1231

Quick 0il Change E){GI;’ESS BODY SHoP

LUBE OIL FILTER i

£27)  We use Genuine GM Ol & Filter
No additional or hidden charges.
Out the door pricing.

Up to 5 gts. e,
866'452'1 547 Open Mondays & Thursdays until 8:30pm TRANSPORTATION AVAILABLE
26125 Van Dyke @ 10'/> Mile Fluid Level, Mot G crs k. On coupon i uanr: Must AT AERAR & Durng Sheduled Repais
2 . 3 8
Center Line, MI 48015 Brake & Alignment Check Included. present coupon with order. Plus tax. Expires 3-31-16. & MODELS, FEVEEEaOcLIFAg)I:IéuEE

SERVICE HOURS: Monday & Thursday 6:30am-9:00pm; Tuesday, Wednesday & Friday 6:30am-6:00pm ¢ Shuttle at 6:30am - Pick-up Both Ways ¢ All Day starting at 6:30am.

See us for your GM employee purchases.

1-877-451-7707

S 26125 VAN DYKE AT 10 '/> MILE ROAD f

]
EdRinke.com

Nicole
- ; = VISIT OUR WEBSITE:
ntioutmocom  plefe@eatniacon Now looking for experienced salespeaple to join our team! FAceaGox edrinke.com
SHOWROOM HOURS: MON. & THURS. 8:30AM-9PM TUES., WED. & FRI. 8:30AM-6PM FIND ROADS l
*All i rebates il offers have been from sale pri Pictures may not represent actual vehicle. Prices subject to change per GM incentives. Prices and payments are CHEVROLET /= " ~_ i

inclusive of active GM Employee Discount (Unless otherwise stated). Equinox, Malibu, Trax, Traverse, Silverado, and Camaro are 24 month leases. Volt and Impala are 36 month leases. All leases are 10k miles per year - —

w/ approved S Tier credit w/ $999 due at signing. Prices & payments are plus tax, title, and plate fees with acquisition fee up front. Deposition Fee may be required at vehicle turn in. Refundable security deposit required
on certain vehicles —to be determined by lender. **$3500 trade-in is valid on 2003 or newer vehicles with under 115k miles in drivable condition, no branded titles, less reconditioning determined by appraiser. Certain restrictions may apply, see dealer for camplete details.
** Expiration Date — 3/31/16.

Detroit 3 Snag
Top Honors in
‘Brand Image’

CONTINUED FROM PAGE 1

done and to give its trucks excel-
lent fuel economy.”

GMC earned its award, Kelley
editors wrote, because they
“credit the GMC brand's wildly
successful Denali line of vehicles
as the MVP in this win. While the
truck- and SUV-only brand re-
mains strongly associated with
getting the job done, the GMC
Sierra Denali truck and GMC Ter-
rain, Acadia and Yukon Denali
SUVs are all distinguished by
boldly luxurious styling en-
hancements and elevated fea-
ture sets that add more than a
measure of luxury to the mix. Al-
most its own sub-brand, the De-
nali lineup also creates a halo ef-
fect within which the entire GMC
lineup shines brighter.”

“Premium quality and exterior
styling are the top two reasons
customers choose GMC vehi-
cles,” said Duncan Aldred, vice
president of GMC. “Unprecedent-
ed refinement and attention to
detail provide our customers
with a truly Professional Grade
experience.”

Kelley editors also had praise
for the Buick brand, writing “the
Buick brand’s cars and SUVs be-
come more modern and more
luxurious with every new gener-
ation, which in turn makes the
brand more appealing and a
more impressive value. Even bet-
ter, there are two Buicks, one
small SUV and one small sedan,
with starting prices under
$25,000. Yet the brand success-
fully stays focused on making
cars that are quiet, comfortable,
stylish and available with to-
day's most popular connectivity
and safety technology.”

Plans for the Old
Ypsilanti Site

Continue Apace

LANSING, Mich. (AP) - A de-
funct General Motors plant in Yp-
silanti Township that once
pumped out World War Il-era
bombers is on track to become
an autonomous car testing facili-
ty after a state board unanimous-
ly approved a nearly $3 million
grant to get the project started.

The Michigan Strategic Fund
board approved the first grant
March 22. The center will re-
quest another $17 million in
state aid for the project, but offi-
cials said it’s unclear when that
will happen.

Eric Shreffler of the Michigan
Economic Development Corp.
said the money is for initial legal
work relating to the old GM
plant’s environmental history
and other consulting they’ll do
before acquiring the property for
the American Center for Mobility
to develop the test facility.

The group seeks $79 million
total for the project, which
would include federal funds.
Shreffler says some private in-
vestors are interested but could-
n’'t say who or for how much at
this point.

John Maddox, CEO of the
American Center for Mobility,
said he’s in contact with federal
officials who may authorize
some of the remaining $59 mil-
lion they’re seeking to complete
the project. Maddox is a former
official for the U.S. Department
of Transportation.

Maddox said the project does-
n’t yet have a firm timeline, but
the first step is preliminary legal
work and negotiating the land
price.

“This technology can com-
pletely revolutionize the way we
move people and goods,” Mad-
dox told board members March
22. He later added that it was “a
blank slate and an incredible op-
portunity.”
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