
by Jim Stickford

They say that the best way to
encourage the development of
good habits is to get people
while they’re young. And that’s
exactly what Fiat Chrysler volun-
teers are doing when they donate
their time to the “Read to a
Child” charity.

On March 23, 43 Fiat Chrysler
volunteers came to Herrington
Elementary in Pontiac to read to
students at the school.

Kim Bormann, a program man-
ager with “Read to a Child” said
that while the group exists on a
national basis, it operates locally.

“We’re a children’s literacy or-
ganization,” Bormann said. “We

pair up with local business pro-
fessionals and have them go to
areas that are underserved. The
volunteers come to the schools
on a weekly basis and read to the
kids during lunch hour.”

Bormann said the program is
for students in kindergarten up
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Neil Levins, left, and Walt Bartels read to Herrington Elementary first graders in Pontiac.
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2015 Buick Encore

2015 F-150

Kelley Blue Book had some
nice things to say about Detroit
automakers in its annual 2016
Brand Image Awards.

The company named Chrysler
the “Best Car Styling Brand” as
part of its 2016 Kelley Blue Book
Brand Image Awards. GMC was
named “Most Refined Brand”
while Buick was named “Best Val-
ue Luxury Brand” and Ford was
named “Best Overall Truck
Brand” by editors.

“When it comes to design at
FCA, it isn’t just a job; it’s pas-
sion and creativity that our de-
signers live and breathe every
day,” said Ralph Gilles, head of
Design, FCA - Global. “We are en-
joying the process of redesigning
and reimagining the brand quite
literally from the inside out.”

Chrysler brand vehicles in-
clude the all-new Chrysler Pacifi-
ca, 200, 300 and Town & Country.

The 2016 Kelley Blue Book
Brand Image Awards recognize
automakers’ outstanding
achievements in creating and
maintaining brand attributes
that capture the attention and
enthusiasm of new-vehicle buy-
ers, said Fiat Chrysler
spokesman Rick Deneau. Brand
Image Award winners are deter-
mined by evaluating annual new-
car buyer perception data and
award categories are calculated
among luxury, non-luxury and
truck shoppers.

Deneau said that according to
the editors at Kelley Blue Book,
wrote that the choice of Chrysler
winning the 2016 Best Car Styling
Brand, driven by the 300.

“The boldly styled Chrysler
300 full-size sedan has long been
a styling standout, and now the

automaker is turning even more
heads with the recently re-
designed Chrysler 200 midsize
sedan,” Kelley editors wrote.
“While the two cars don’t even
look related – the 200 is curva-
ceous, the 300 is chiseled -- each
looks like nothing else on the
road. There’s a stronger family
resemblance inside, where both
sedans offer up soft, richly ap-
pointed passenger cabins.
Chrysler’s history of distinctive
design is still being written to-
day.”

“Receiving this award from
Kelley Blue Book reaffirms the
Chrysler brand’s long reputation
as a leader in design, perform-
ance and innovative technology,
all at a great value,” said Tim Ku-
niskis, head of Passenger Car
Brands – Dodge, SRT, Chrysler
and Fiat, FCA - North America.
“This award is an honor for
Chrysler as it is based on con-
sumer perceptions of our
brand.”

Ford spokesman Mike Levine
said that Ford has won the Kelley
Blue Book award seven out of the
eight times it’s been given out.

Kelley editors wrote “Ford's F-
Series isn't only the best-selling
truck line in America for 39 years
running, it's been the best-selling
vehicle altogether for 34 of those
years. Ford continues to give
truck buyers what they want:
best-in-class towing and payload
capacity, a cabin filled with lux
and tech amenities, performance
that can cause an adrenaline
rush, and a low starting price.
Plus, Ford uses innovation to
make it easier to tow, get work

Detroit 3 Take Top Honors
In ‘Brand Image Awards’

NEW YORK (AP) – When Toy-
ota aired a Super Bowl television
ad featuring a surprisingly quick
Prius gas-electric hybrid eluding
police, it marked a turning point
for the auto industry.

For years, automakers pushed
fuel efficiency to sell hybrid and
electric vehicles. Now, in an era
of cheap gasoline, the message
is: These cars are faster and qui-
eter than their gas-powered
counterparts. And, yes, you still
save on fuel.

“They’ve graduated out of the
class of something that’s a bit of
an oddity to drive,’’ says Mike
O’Brien, vice president of prod-
uct planning for Hyundai. “It’s all
about making these cars better.’’

Until now, hybrids and
electrics have largely appealed
to the environmentally-con-
scious crowd. The vehicles cost
thousands of dollars extra, and
although drivers eventually re-
couped their money in fuel sav-
ings, the vehicles lacked the
power and handling of gas-pow-
ered rivals. Electrics also suf-
fered from driver concern that
the battery could run out of juice
on a trip.

Now, the tide is slowly turning.
General Motors and Tesla will
bring electric vehicles to market
next year priced around $30,000,
including a $7,500 federal tax
credit. Battery range has im-
proved significantly, experts ex-
pect gasoline prices to eventual-
ly climb higher, and the advent
of autonomous vehicles favors
motors powered by electricity
over gas.

At the New York International

Hybrids, Electric
Vehicles Do More
Than Save Gas

2015 Chrysler 300CONTINUED ON PAGE 8 CONTINUED ON PAGE 6

2016 Chevrolet Malibu Hybrid

Chrysler Volunteers Encourage Reading

Who said a hybrid car has to
look dull? Not Chevrolet.

The 2016 Malibu Hybrid gives
consumers great mileage that is
accompanied with stylish looks,
said GM spokeswoman Courtney
Moats.

Offering a segment-best EPA-
estimated 46-mpg combined fuel
economy rating, the 2016
Chevrolet Malibu Hybrid is an ef-
ficient midsize sedan driving
Chevrolet into the future with un-
compromising comfort, connec-
tivity and driving dynamics,
Moats said.

It leverages drive system com-
ponents and software from the

plug-in Chevrolet Volt to provide
all-electric propulsion in some
driving scenarios, along with
power to assist the gas engine,
Moats said. Additional technolo-
gies contribute to EPA-estimated
mileage ratings of 47 mpg city
and 46 mpg highway. No other
2016 midsize sedan hybrid offers
higher EPA-estimated city
mileage.

“The Malibu Hybrid offers
outstanding fuel efficiency and
integrates the latest technology
to give customers a world-class
hybrid,” said Steve Majoros,

2016 Malibu Hybrid Hits
47 MPG with Latest Tech

CONTINUED ON PAGE 2
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The documented wants of the
Millennials have tended to lean
toward things like reality TV and
skinny jeans.

But as this generation gets old-
er and begins to start families,
one other desire has been cited
by demographers – space in their
automobiles, said Ford
spokesman William Mattiace.
The the Ford Explorer is the SUV
that meets that demand.

Explorer is the most popular
Ford SUV with millennial buyers
ages 25 to 34, according to Ford
analysis of the most recent per-
sonal new vehicle registrations in
the U.S. from IHS Automotive –
helping Explorer maintain its sta-
tus as the best-selling midsize
SUV in the country, said Erich
Merkle, Ford’s U.S. sales analyst.

“It’s an example of need-based
growth,” said Merkle. “Millenni-
als have begun forming families
and those families are growing –
in terms of the number of chil-
dren as well as the size of those
children. Explorer provides the
space those families need today
and tomorrow, while maintaining
the image they want to project.”

The trend mirrors that of Mil-
lennials moving from urban areas
and purchasing homes in the
suburbs, Merkle said. According
to National Association of Real-
tors, the median age of first-time
homebuyers is 30 – the age when
many people settle down and be-
gin having children.

At the same time, Explorer has
become a hot seller with women.
Explorer is the most preferred
midsize SUV among women buy-
ers, Merkle saidaccording to IHS
personal registration data.

Spurred in part by Explorer’s
appeal to millennials and women,
sales of Ford SUVs are off to their
best calendar year start in histo-
ry, posting increases in January
and February that are double the
increases of the domestic SUV
market, Merkle said.

Year-to-date, Ford SUVs posted
a record 115,228 sales at retail –
up 16 percent over last year. Last
month – the company’s best-ever
February for SUVs – sales were
up 28 percent over 2015, fueled
by large increases for all six Ford
SUV nameplates. Explorer sales
in the United States were up 18
percent in February and 7 per-
cent year-to-date.

Similarly, Escape sales in the
United States rose 14 percent in
February and 5 percent year-to-
date. The new 2017 Escape – with
a host of available features in-
cluding SYNC 3, enhanced active
park assist and two EcoBoost en-
gines – is due in showrooms this
spring, Merkle said. Edge sales in
the United States increased 91
percent in February and 56 per-
cent year-to-date.

Sales are up across Ford’s en-
tire SUV lineup in the United
States. Expedition sales rose 22

percent in February and 19 per-
cent year-to-date; Flex sales rose
77 percent last month, 56 percent
year-to-date; Police Interceptor
Utility was up 50 percent for Feb-
ruary, 30 percent year-to-date.

Regional highlights tell coast-

to-coast success stories, Merkle
said. Explorer sales in New York
City were up 23 percent in Febru-
ary and 18 percent year-to-date;
in Washington, D.C., Explorer
was up 47 percent in February
and 21 percent year-to-date.

The 2016 Explorer provides the space young families need.

marketing director of Chevrolet
Cars and Crossovers. “Combined
with a number of available, lead-
ing safety and connectivity fea-
tures, it’s a great choice for those
who want exceptional efficiency
with Chevrolet’s signature val-
ue.”

The 2016 Malibu Hybrid starts
at $28,645 (including destination
charge) and is based on the LT
trim. It shares many of its attrib-
utes with the entire Malibu line-
up, which was redesigned for
2016 and features a longer wheel-
base for greater comfort. It is al-
so nearly 300 pounds lighter than
its predecessor for improved
driving feel and greater fuel econ-
omy.

Standard features include
Chevrolet MyLink with Apple

CarPlay and Android Auto com-
patibility, for high-level connec-
tivity, and access to select phone
apps such as music, maps and
others right from MyLink’s 7-
inch-diagonal color touch screen.
(Data plan rates and privacy
statements apply and require a
compatible smartphone.)

Malibu Hybrid offers 10 stan-
dard airbags, a rear-vision cam-
era, cruise control and push-but-
ton start with passive entry,
Moats said.

Additional active safety fea-
tures offered with the Malibu Hy-
brid include Lane Keep Assist,
Front Pedestrian Braking, Rear
Vision Camera and Low Speed
Automatic Braking.

Teen Driver is available and al-
lows parents to automatically ac-
tivate safety features and view
their teenager’s driving habits,

while managing certain settings
including speed warnings, radio
volume limits and more, to help
reinforce safe driving. It is the
first system in the industry to al-
low parents to view how their
teen drove the vehicle via the in-
vehicle report card.

The 2016 Malibu Hybrid is driv-
en by a new, direct-injected 1.8L
engine mated to a two-motor
drive unit.

The drive unit is based on the
one used in the 2016 Chevrolet
Volt and provides additional
power to assist the engine during
acceleration, for 182 horsepower
of total system power.

The engine also features
Chevrolet’s first application of
Exhaust Gas Heat Recovery, or
EGHR, technology, which uses
exhaust heat to warm the engine
and cabin. EGHR improves en-

gine warm-up and helps offer
consistent fuel economy per-
formance in cold weather. Addi-
tional fuel economy benefits
come from Exhaust Gas Recircu-
lation, or EGR.

An 80-cell, 1.5 kWh lithium-ion
battery pack provides electric
power to the hybrid system. It
can power the Malibu Hybrid up
to 53 miles per hour on electrici-
ty alone.

The gasoline-powered engine
automatically comes on at higher
speeds and high loads to provide
additional power.

In addition to the drive unit,
the Malibu Hybrid also shares
the 2016 Volt’s blended regenera-
tive braking system, which pro-
vides maximum kinetic energy
recovery during braking to be
stored in the battery system to
help maintain charge, Moats

2016 Malibu Hybrid Hits 47 MPG with Latest Technology
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– ROSEVILLE –
SUBWAY/WALMART

28804 Gratiot • 12 & Gratiot • 586-773-1682
– WARREN –

31690 Mound Rd • 13 & Mound • 586-939-1000
26627 Hoover Rd • 11 & Hoover • 586-754-8205
30820 Hoover Rd • 13 & Hoover • 586-573-7829
29144 Ryan Rd • 12 & Ryan • 586-573-8000

28950 Van Dyke Ave • 12 & Van Dyke • 586-558-3882
DRIVE THRU SERVICE • OPEN 24 HOURS

32620 Van Dyke Ave • South of 14 Mile • 586-795-0000
SUBWAY/MEIJER

29505 Mound Road • 12 Mile & Mound • 586-558-0100
SUBWAY/WALMART

29176 Van Dyke • Warren, MI 48093 • 586-393-1008
– ROYAL OAK –
SUBWAY/MEIJER

5150 Coolidge Hwy • South of 15 Mile • 248-677-3899
– TROY –
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1939 W. Maple Rd • West of Crooks • 248-435-2846
SUBWAY/WALMART
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SUBWAY/WALMART • OPEN 24 HOURS

33201 Van Dyke • 14 & Van Dyke • 586-274-4319
SUBWAY/MEIJER

36600 Van Dyke Ave • 586-795-1605
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40058 Van Dyke • 18 Mile & Van Dyke • 586-939-4500
SUBWAY CHRYSLER

Inside Chrysler Stampling • 35777 Van Dyke •586-795-0205
OPEN 24 HOURS

7960 Metro Parkway • near VanDyke•586-268-0800
SUBWAY CHRYSLER

Inside Chrysler SHAP • 38111 Van Dyke •586-268-6900
– SHELBY –

8173 23 Mile Rd • 23 & Van Dyke • 586-739-4100
SUBWAY/WALMART

51450 Shelby Pkwy • 23 & Van Dyke X-Way • 586-254-8140
– WASHINGTON TOWNSHIP –

DRIVE THRU SERVICE
13160 32 Mile Road • 32 & Van Dyke X-Way • 586-281-6359

– ROMEO –
66603 Van Dyke • South of 31 Mile • 586-752-6500
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OR

FREE BRAKE
INSPECTION

$17995
Includes Front or Rear Pads, Rotors & Labor
Some Restrictions May Apply. Prices Subject To Change. Most Cars.

Call For Details, Must Present Ad At The Time Of Service.
Cannot Be Combined With Any Other Coupon Or Discounts. With MP Coupon.

Offer Expires 3-31-16.

FRONT END
ALIGNMENT
$2995

Most Cars. Must Present Ad At The Time Of Service.
Cannot Be Combined With Any Other Coupon Or Discounts. With MP Coupon.

Offer Expires 3-31-16.

Service Only.

SPRING SPECIAL!
MAINTENANCE SPECIAL
Includes: • Full Service Oil Change & Filter

• Lube & Top Off All Fluids
• Semi Synthetic Blend (5W30) up to 5 qts.

$2295
FREE Tire Rotation • FREE 27 Pt. Inspection

FREE Brake Inspection (Drums Extra)

$3595 Full Service
Synthetic Oil Change
Shop Charges And Disposal Extra. Most Cars.

Must Present Ad At The Time Of Service. Cannot Be Combined With Any
Other Coupon Or Discounts. With MP Coupon. Offer Expires 3-31-16.

Get the repairs you need.
NO INTEREST FOR 6 MONTHS

With approved credit. See store for details.

If you currently have a CarCare One Credit Card
from any of the following, you can use it here!
We accept: AAMCO, Auto Value-Bumper to Bumper, Car Quest, Discount Tire,

Federated Auto Parts, Ford Motor Company, GE Capital Auto, Maaco & Meineke, Midas,
NAPA, Parts Plus, Pep Boys, Tuffy, Ziebart, Cooper Tire, Michelin and Yokohama Tire.

2 YEARS 24,000 MILE WARRANTY
On most repairs. See store for details.

OVER 75 YEARS OF EXPERIENCE
WE SELL TIRES
NATIONAL FLEET ACCOUNTS WELCOME

We Accept All Extended Warranties Including GM, Chrysler, Ford, Etc.

QUALITY SERVICE
YOU CAN TRUST!

YOUR
ONE STOP
REPAIR
SHOP

FREE
ALIGNMENT
WITH PURCHASE
OF 4 TIRES

Most Cars. Must Present Ad At The Time Of Service.
Cannot Be Combined With Any Other Coupon Or Discounts. With MP Coupon.

Offer Expires 3-31-16.

A/C RECHARGE
$5995

Includes: • Up To 1lb Freon • Check For Leaks
• Pressure Test System • Add Dye

Most Cars. Not Valid With Any Other Discount.
Offer Expires 3-31-16.

Reg. $99.95SAVE
$40

SPRING
DETAILING

Complete Full Service Detailing

$15000
Must Present Ad At The Time Of Service.

Cannot Be Combined With Any Other Coupon Or Discounts. With MP Coupon.
Offer Expires 3-31-16.

Millennials Taste in Vehicles Change as They Grow Older
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Lyft and General Motors
launched their Express Drive
short-term rental program exclu-
sive to the Lyft platform, on
March 15.

The program will make cars
available to Lyft drivers at af-
fordable rates with insurance
and maintenance included. said
GMspokeswoman Annalisa
Bluhm.

The launch of Express Drive
comes two months after GM en-
tered into a strategic alliance
with Lyft to develop an integrat-
ed on-demand network of au-
tonomous vehicles.

Express Drive begins later this
month in Chicago and will soon
roll out to additional cities in-
cluding Boston, Washington
D.C., Baltimore and others,
Bluhm said. With Express Drive,
the more you drive, the less you
pay. Express Drive will start at
$99 USD per week including in-
surance and maintenance mak-
ing Express Drive the most flexi-
ble and affordable option.

When drivers complete 65
rides a week in Chicago, drivers
will be able to access a vehicle at
no weekly rental cost, Bluhm
said. In addition to affordability,
Express Drive offers flexible
terms for drivers who can rent
cars on a weekly basis for up to
eight weeks at a time.

There is a definite need for ac-
cess to high-quality GM cars for
Lyft, Bluhm said. In Chicago
alone, there were 60,000 people
who applied to drive on the Lyft
platform, but did not have a car
that qualified. Express Drive di-
rectly addresses this need for
millions of Americans who do
not have access to a qualifying
vehicle.

In Chicago, Express Drive will
provide access to Chevrolet
Equinox crossovers equipped
with OnStar, additional connec-
tivity features as well as ample
cargo space and flexible seating
for up to five.

“Launching Express Drive is
another way we treat drivers
better, in addition to Power Driv-
er Bonus, tips and same day pay-
outs. We’re making sure every-
one who wants to be a Lyft driv-
er can be, by providing ultimate
flexibility at incredible rates,”
John Zimmer, Lyft’s president
and co-founder, said.

GM President Dan Ammann
said, “We’re very pleased with
how quickly the GM and Lyft
team collaborated to create the
Express Drive program, which
we will be implementing using
our Maven mobility infrastruc-
ture.”

Lyft was founded in June 2012
by Logan Green and John Zim-
mer to reconnect people and
communities through better
transportation.

Lyft is the fastest growing
rideshare company in the U.S
and is available in more than 200
cities, Bluhm said. Lyft is pre-
ferred by drivers and passengers
for its safe and friendly experi-
ence, and its commitment to af-
fecting positive change for the
future of our cities.

GM, Lyft Launch
New Rental App
Platform System

http://www.detroitautoscene.com
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Continuing the legacy of Karl
Abarth’s performance-inspired
vehicles known for their rich rac-
ing heritage, the 2017 Fiat 124
Elaborazione Abarth makes its
debut at this year’s New York In-
ternational Auto Show, said Fiat
Chrysler spokeswoman Angela
Bianchi.

The Fiat 124 Elaborazione
Abarth is the heir of the roadster
that drove Fiat to its first Euro-
pean Rally Championship win in
the 1970s, Bianchi said. Applying
the Abarth formula, the new 124
Spider is designed and built for
thrills and performance. Key
Abarth features include rear-
wheel drive, a sophisticated sus-
pension and a four-cylinder tur-
bocharged MultiAir 1.4 Turbo en-
gine with best-in-class 160 horse-
power that is available with a six-
speed manual or six-speed auto-
matic gearbox with paddle shift.

The 2017 Fiat 124 Spider Elabo-
razione Abarth is the latest addi-
tion to the Fiat 124 Spider lineup,
offering added performance fea-
tures for a sportier, more spirited
driving experience. While all Fiat
124 Spider models deliver re-
sponsive handling and excellent
power-to-weight ratio in a robust
rear-wheel-drive package,
Bianchi said, the Elaborazione
Abarth model builds on the Spi-
der’s engaging driving dynamics
to offer even more fun for per-
formance enthusiasts.

“Our new Fiat 124 Spider is an
iconic roadster that combines
classic Italian styling with mod-
ern performance and technolo-
gy,” said Olivier Francois, head of

Fiat Brand, FCA – Global. “The
addition of our new 2017 Fiat 124
Spider Elaborazione Abarth fur-
ther enhances the driving experi-
ence and offers yet another head-
turning, fun-to-drive vehicle to
our customers.”

The 2017 Fiat 124 Spider Elabo-
razione Abarth features the
proven turbocharged 1.4-liter
MultiAir four-cylinder engine, de-
livering 160 horsepower and 184
lb.-ft. of torque and is paired with
either a six-speed manual trans-
mission or a six-speed automatic
transmission with paddle
shifters, Bianchi sid. The Elabo-
razione Abarth-exclusive Sport
Mode changes the calibrations of
the engine, automatic transmis-
sion, electric power steering and
dynamic stability control system
to ensure a sporty, responsive
and performance-oriented driv-
ing experience.

A mechanical limited slip dif-
ferential, featuring a low torque
bias ratio, provides improved
traction and handling, as well as
improved launch performance
and power delivery during cor-
nering, Bianchi. The Elabo-
razione Abarth’s unique sport
suspension includes mono-tube
Bilstein front and rear shock ab-
sorbers for increased traction
and more precise handling. The
available Brembo braking system
with 17-inch alloy wheels offers
monoblock aluminum calipers
with four pistons, allowing for
improved braking.

The all-new 2017 Fiat 124 Spi-
der revives the storied name-
plate, bringing its classic Italian

styling and performance to a new
generation. Paying homage to the
original 124 Spider nearly 50
years after its introduction, the
2017 Fiat 124 Spider delivers the
ultimate Italian roadster experi-
ence with driving excitement,
technology and safety combined

with iconic Italian design.
The 2017 Fiat 124 Spider lineup

also includes the Classica and
Lusso models.

To celebrate the return of the
classic nameplate, Bianchi said
the first 124 vehicles will be of-
fered as a limited-edition Prima

Edizione Lusso, featuring an ex-
clusive color combination and
commemorative badging just for
the occasion.

The all-new Fiat 124 Spider will
arrive in Fiat studios in North
America beginning in summer
2016.
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2016 CHRYSLER
300 Limited Anniversary Edition

LEASE FOR
$1999 DOWN

MSRP 36,005
$87*

24 MO.
10K

2015 DODGE
CHARGER SXT AWD

LEASE FOR
$1999 DOWN

MSRP 33,990
$195*

27 MO.
10K

2016 JEEP
CHEROKEE Limited

LEASE FOR
$1999 DOWN

MSRP 30,510
$133*

24 MO.
10K

2016 RAM
1500 SLT Crew Cab 4x4 Outdoorsman

LEASE FOR
$1999 DOWN

MSRP 44,325
$136*

24 MO.
10K

Must qualify for Chrysler Employee Advantage discount for all sale prices and lease payments. *Plus tax, title, license, CVR and doc fee and destination charge. **All leases based on 10,000 miles per year.
Plus tax, title, license and doc fee and destination charge. No security deposit required. Must qualify for preferred credit rating, not everyone will qualify. All rebates assigned to dealer. Save even more with military
rebate. Sale prices and lease payments include consumer cash rebate, lease cash, and Chrysler Capital Bonus Cash. Must finance through Chrysler Capital. Not everyone will qualify subject to credit approval.
Pictures may not represent actual vehicles. Must take delivery from dealer inventory by 3/31/2016. **For Renegade sale price, must qualify for Chrysler Employee Advantage, Military, and returning Lease Loyalty.

for students in kindergarten up
to the fourth grade. The volun-
teers read at levels appropriate
to the students’ ages.

“Read to a Child” is currently
works with three schools in De-
troit as well as Herrington in Pon-
tiac, Bormann said.

“We provide the books,” Bor-
mann said. “They can range from
picture books for the youngest
children to chapter books, which
are books that are divided into
chapters and don’t depend on
pictures to tell the story. We try
to have the books be at a slightly
higher reading level than where
the children are.”

This helps push the students
and encourage them to develop
their reading skills, Bormann said.

Walt Bartels, a human re-
sources business partner at Fiat
Chrysler, picked “Read to a
Child” as a group charitable ac-
tivity because he and his fellow
volunteers really think that help-
ing kids develop a love of reading
is a valuable thing.

“Today’s volunteers are mostly
from Fiat Chrysler’s Human Re-
sources department,” Bartels
said. “We have 43 volunteers and
we started signing them up
about six weeks ago. We got in-
volved after two of the 43 volun-
teers suggested reading. They
had been volunteering on their
own and wanted to expand the
program.”

Bartels, along with Neil Levins, a
health wellness manager at Fiat
Chrysler, read the book “Frog and
Toad Together” to the first grade
class of Ailene Steinberg-Love.

While Levins read to the chil-
dren, Martels showed the chil-
dren the pages of his copy of the
book, which had pictures, to the
children as they listened.

Levins said before he started
reading that he grew up in
Boston and New York and had a
bit of an accent, so asked the
children be patient with him in
case they couldn’t understand
what he said.

Steinberg-Love said that she’s
been a first grade teacher for 20
years and decided to become a
teacher because she herself
struggled in school.

“I thought there must be an
easier way to learn,” Steinberg-
Love said.

“So I decided to become a
teacher. I got my master’s degree
in reading education because
that was the area where I really
struggled. It’s a really good feel-
ing to help kids read above their
grade levels.”

Fiat Chrysler spokesman Kevin
Frazier said that, in total, Fiat
Chrysler volunteers were able to
read to 15 classes at Herrington
on March 23.

“That’s about 400 students,”
Frazier said. “Our volunteer read-
ers will be coming back to the
school to read for the rest of the
year.”

And Frazier said, all the chil-
dren will receive their own
copies of the books that were
read to them.

“As part of the Fiat Chrysler
volunteer effort,” Frazier said,
“we provide the books to the stu-
dents. What was selected for
reading was chosen by ‘Read to a
Child.’”

Chrysler, Pontiac Schools
Promote Student Reading
CONTINUED FROM PAGE 1

The Fiat 124 Spider Abarth

FCA’s 2017 Fiat 124 Spider
Hits the U.S. Market

Rochester College in
Rochester Hills broke ground on
the Garth Pleasant Arena on Fri-
day, April 22.

The Oakland Press reported
that the city has approved the
engineering plans and architec-
tural work, and final bid pack-
ages will be received by the end
of March.

In a statement to the media,

college officials reported that the
excitement for this gym has been
building and that the new struc-
ture should be ready by Febru-
ary of 2017.

Junior education major Olivia
Feldman said the new gym will
serve as a large gathering spot to
enhance RC’s community.

“This would be very beneficial
to the spirit of our campus com-

munity,” Feldman said. “We need
a place to rally together, support
one another and bond during
powerful fellowship experi-
ences.”

The facility will seat 868 for
basketball and volleyball with a
maximum capacity of more than
1,500 including floor seating. It
will also include VIP seating and
viewing.

Ground Breaks on Rochester College’s New Sports Arena
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For a second year in a row, Ron
Capps fought his way to a final
round appearance at Gainesville
Raceway, but while the defend-
ing winner didn’t come away
with his fourth coveted Wally
from the 47th annual National
Hot Rod Association (NHRA) on
March 20 Gatornationals as he
had hoped, his two final round
appearance so far this season
aboard his Don Schumacher Rac-
ing Dodge Charger R/T have him
just one point out of the Funny
Car points lead.

Capps arrived at the tradition-
al East Coast opener for the
NHRA Mello Yello Drag Racing
Series atop the standings on the
merit of his title win at the sea-
son opening Winternationals at
Pomona, then qualified his Hemi-
powered flopper fifth for elimina-
tions. From that position he got
past John Hale, Cruz Pedregon,
as well as DSR teammate and No.
1 qualifier Jack Beckman to ad-
vance to a final showdown
against Robert Hight.

Capps found himself on the
losing end of a traction battle
against the John Force Racing
driver, also ceding the points
lead to Hight, which he had been
in since the start of the 2016 sea-
son.

“I was confident that we were
going to go up there against
Hight and run in the (3.90-sec-
ond range) and if they beat us
they beat us,” Capps said. “But
we went out and pulled the tires
loose pretty violently. I was try-
ing to catch it and then Robert
smoked his but was able to
catch it quicker. All in all we end-
ed up qualifying good again and
made it to our second final
round this year. It hurts now but
in a couple of days it will feel bet-
ter because we got to the final
round again. But when you get to
the final you expect to win it.”

Hemi-powered
Driver Makes
Final Round

STERLING HEIGHTS, Mich.
(AP) – Businesses are getting ac-
cess to a new, secure computer
lab in suburban Detroit that’s
part of an effort to hone software
and train specialists in cyberde-
fense.

The facility in Sterling Heights
is linked to the Michigan Cyber
Range, offering a place for train-
ing and exercises to simulate da-
ta hacks and test the effective-
ness of software or networks for
defense contractors, the auto in-
dustry and other businesses.

Jennifer Tisdale, cyberpro-
gram manager for the defense
and auto offices of the Michigan
Economic Development Corp.,
said the lab is a place for busi-
nesses to work securely and
should help boost collaboration
between companies, the state
and others on cybersecurity.

“This is an opportunity for us
as a state to educate industry on
what is coming and what they
can do,’’ Tisdale said in an inter-
view ahead off an opening event
March 18.

The lab is located at the Veloc-
ity Collaboration Center, a busi-
ness incubator. It’s expected to
serve as a resource for compa-
nies developing connected and
autonomous driving technolo-
gies, for example, as well as
showcasing job opportunities in
cybersecurity.

The lab is isolated from the
rest of the Velocity center as
part of an effort to keep the tech-
nology being used inside secure.
Those going to work in the lab
must leave their cellphones be-
hind, Tisdale said, and what
goes on inside is designed to
stay secret.

Similar training centers are
planned in other parts of the
state, Tisdale said.

Cybersecurity
Hits Detroit



Ford Motor Company created-
of Ford Smart Mobility LLC, a
new subsidiary formed to design,
build, grow and invest in emerg-
ing mobility services, said Ford
spokesman Mike Moran. Jim
Hackett, former Steelcase vice
chairman and CEO, is leaving his
position on the Ford Board of Di-
rectors to serve as chairman of
the new subsidiary.

Ford Smart Mobility LLC is
part of Ford’s expanded business
model to be both an auto and a
mobility company, Moran said.
The company is continuing to fo-
cus on and investing in its core
business – designing, manufac-
turing, marketing, financing and
servicing cars, SUVs, trucks and
electrified vehicles.

At the same time, Ford aggres-
sively is pursuing emerging op-
portunities through Ford Smart
Mobility, the company’s plan to
be a leader in connectivity, mo-
bility, autonomous vehicles, the
customer experience and data
and analytics.

“Ford Smart Mobility and ex-
panding into mobility services
are significant growth opportuni-
ties,” said Mark Fields, president
and CEO, Ford Motor Company.
“Our plan is to quickly become
part of the growing transporta-
tion services market, which al-
ready accounts for $5.4 trillion in
annual revenue. Jim Hackett is
the right visionary leader – with
extensive experience in business
development and design – to
take us into the mobility services
business in the future.”

The new Ford Smart Mobility
LLC will build on the products,
technologies and Ford Smart Mo-
bility innovations and work al-
ready under way at Ford, Moran
said. Working with Ford’s exist-
ing product development, re-
search and advanced engineer-
ing, marketing and data analytics
teams – which will remain un-
changed – the subsidiary will de-
velop commercially ready mobili-
ty services and invest in promis-
ing mobility-related ventures.

Designed to compete like a
startup company, Ford Smart
Mobility LLC will design and
build mobility services on its
own, and collaborate with start-
ups and tech companies.

“Ensuring the freedom of mo-
bility requires us to continually
look beyond the needs of today
and interpret what mobility will
mean to future generations,” said
Bill Ford, executive chairman,
Ford Motor Company. “This new
subsidiary will enable us to de-
velop mobility solutions to ad-
dress the rapidly changing trans-
portation challenges of an in-
creasingly crowded world.”

Reporting to Mark Fields,
Hackett, as chairman of Ford
Smart Mobility LLC, will lead a
team of business and technology
leaders from inside and outside
the company, Moran said.

As a consumer-focused, vision-
ary leader in the office furniture
industry, Hackett is credited with
expanding Steelcase’s business
model and becoming a global in-
novator. During his 30 years
there, he helped transform the
company from a traditional office
furniture manufacturer to a com-
pany that would change the way
people work. This included pre-
dicting that the office landscape
would shift away from cubicles
to an open space environment,
giving employees the flexibility
to work where they want.

“I am absolutely thrilled to
lead Ford’s mobility business in-
to the future,” said Hackett.
“Transportation in the world to-
day is on the cusp of a major rev-
olution, and Ford plans to lead
the way by changing the way the
world moves through Ford Smart
Mobility.”

A member of the Ford Motor
Company Board of Directors

since 2013, Hackett served on
the Audit, Sustainability and In-
novation, and Nominating and
Governance committees. He re-
signed from the Ford Board effec-
tive March 10 to join Ford Smart
Mobility LLC.

The world is becoming more
crowded and urbanized, air qual-
ity is a global issue, and cus-
tomer preferences are changing
rapidly, Moran said. The Ford
Smart Mobility plan was estab-
lished early last year to use tech-
nology and innovation to ad-
dress these trends and to make
people’s lives better. Already, sig-
nificant progress has been made,
including:

• Connectivity: Ford is a
leader in vehicle connectivity
with the most popular entertain-
ment and communications sys-
tem in the industry, Ford SYNC.
This year, an all-new, more intu-
itive SYNC 3 system is being of-
fered on Ford and Lincoln vehi-
cles. In addition, new SYNC Con-
nect gives owners the ability to
remotely access vehicle features,
including a remote start, unlock-
ing doors, checking fuel level or
locating a parked vehicle on a
smartphone. Additionally, SYNC
includes AppLink, which enables
drivers to voice-control smart-
phone apps from the driver’s
seat – allowing drivers to keep
their eyes on the road and hands
on the wheel.

• Mobility: For the past 14
months, Ford has conducted
more than 30 global mobility ex-
periments to gain insight into
changing consumer transporta-
tion preferences. Several ongoing
pilot programs are under way, in-
cluding: GoPark, which builds a
predictive parking system in Lon-
don capable of directing drivers
to streets where they are most

likely to find a space; GoDrive, a
car sharing program in London
that provides vehicles with guar-
anteed parking at busy locations,
such as London City Airport; and
Dynamic Shuttle, a program at
Ford’s Dearborn, Michigan, cam-
pus that allows employees and
visitors to summon point-to-
point rides on-demand.

• Autonomous Vehicles: Ford
this year will have the largest
test fleet of autonomous vehicles
of any automaker – with vehicles
on the road in California, Arizona
and Michigan. Ford also is the
first to test autonomous vehicles
in the snow – a major step in the
company’s plan to bring fully au-
tonomous vehicles to millions of
customers worldwide. At the
same time, Ford is tripling its en-
gineering investment in driver
assist and semi-autonomous ve-
hicle technology – such as adap-
tive cruise control, active park
assist, lane-departure warning,
lane-keeping aid, pedestrian de-
tection, Pro Trailer Backup As-
sist and vehicle-to-vehicle con-
nection technology – during the
next five years.
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WARREN URGENTCARE

“We Care”
URGENT CARE FOR ACCIDENTS AND INJURY

ADULT & PEDIATRIC ILLNESS
Digital X-Rays, EKG and Lab Work, On-Site Lab Service, Strep, Mono,
Pregnancy & Urine Testing, Vaccinations, Sports & School Physicals,

Occupational Medicine, Work-Related Injuries,
Pre-Hire Physicals (BAT & Urine Screening)

SPECIAL ON SPORTS PHYSICAL $25.00 State-of-the-Art Facility

8am-10pm • 7 Days a week • 365 Days a Year
“Bringing Quality Urgent Care To Your Neighborhood”

586-276-8200
31700 Van Dyke • Warren, MI 48093

On Van Dyke Rd., between 13 & 14 Mile in
St. John’s Windemere Park

OTHER CONVENIENT LOCATIONS:

ATTENTION
Chrysler, GM, Ford

Employees, we’re within
2 miles of your plants

HAP & BCN
NO Referrals Needed!
www.warrenurgentcare.com

FLU SHOTS

Woodland Urgent Care
22341 W. 8 Mile Road

Detroit

313-387-8700

N. East Macomb Urgent Care
43900 Garfield, Suite 121

Clinton Township

586-868-2600

BRAKE SPECIAL

$22995
Most F.W.D. U.S. Cars • In-store offer ends 3-31-16

Check Our Price on
Tune Ups, Water Pumps,

Heater Cores & Other Repairs

DELUXE OIL
CHANGE
SPECIAL

Up To 5 Qts. Of
Oil Lube & Filter

•
No Disposal Fee

Includes topping off fluids

3-31-16

MMMMAAAAKKKKEEEE UUUUSSSS YYYYOOOOUUUURRRR FFFFIIII RRRRSSSSTTTT CCCCHHHHOOOOIIIICCCCEEEE

WARREN • 586-757-7203

$2336

MUFFLER & BRAKE SERVICE
23252 VAN DYKE

3 Blocks North of 9 Mile
HOURS: Mon.-Fri. 7:30am-5pm; Sat.-Closed

• Front Premium Disc Brake Pads

• 2 New Front Rotors

• Labor Included

RRAADDIIAATTOORR PPOOWWEERR
FFLLUUSSHH && FFIILLLL CCOOOOLLAANNTT SSYYSSTTEEMM

$7995
Most F.W.D. U.S. Cars • In-store offer ends 3-31-16

Extended Life
Coolant 

& G05 Extra

James Hackett

Ford Motor Company’s New Subsidiary
Aims to Handle Mobility Market Needs The Women’s Business Enter-

prise National Council (WBENC)
has named Fiat Chrysler one of
America’s Top Corporations sup-
porting Women’s Business Enter-
prises (WBEs).

WBENC’s Top Corporations
award is the only national award
honoring corporations that pro-
mote policies and programs that
support the growth and sustain-
ability of women-owned busi-
nesses, said Fiat Chrysler
spokesman Mike Palese. WBENC
was founded in 1997 and is the
largest third-party certifier of
businesses owned, controlled
and operated by women in the
U.S.

“FCA US is committed to creat-
ing a diverse and sustainable
supply base that directly reflects
our customers,” said Tom Finelli,
vice president, NAFTA Purchas-
ing and Supplier Quality, Fiat
Chrysler. “Supporting members
of organizations like WBENC en-
ables FCA US to operate efficient-
ly, while bringing innovative new
products to market that resonate
with a diverse customer base.
These programs also ensure that
the economic benefits of our
business are shared with mem-
bers of our communities.”

Fiat Chrysler was honored at
the WBENC “Summit & Salute” to
Women’s Business Enterprises
on March 23, in Phoenix, Palese
said. The company was among
62 organizations that met the rig-
orous standards to be recog-
nized as one of America’s Top
Corporations for Women’s Busi-
ness Enterprises. This elite
group spent more than $34 bil-
lion in this area in 2014.

“We are so proud of WBENC’s
Top Corporations, including FCA
US, for choosing to set the stan-
dard for access and increase op-
portunities to women suppliers

in new markets – both domesti-
cally and internationally,” said
Pamela Prince-Eason, President
and CEO of WBENC. “WBENC-
certified WBEs in turn are able to
fuel innovation and empower
communities through economic
growth and job creation.”

Palese said Fiat Chrysler sup-
plier diversity goals require that
8.5 percent of a Tier I supplier’s
procurement buy be sourced to
certified minority suppliers. The
goal for women-owned suppliers
is 3 percent. Fiat Chrysler itself
spent $2.9 billion with approxi-
mately 215 minority and women–
owned suppliers in 2015, repre-
senting 8 percent of the compa-
ny’s total annual purchasing.
Since 1983, the company has
purchased nearly $53 billion
from minority-owned, women-
owned and veteran-owned sup-
pliers.

Fiat Chrysler continues to sup-
port several organizations that
assist Tier I suppliers with
achieving their minority-owned
and women-owned sourcing
goals, Palese said. In addition to
WBENC, these organizations in-
clude the National Minority Sup-
plier Development Council and
the Canadian Aboriginal Minority
Supplier Council, WBE Canada
and WEConnect International.
FCA US also supports veteran-
business ownership through
membership with the National
Veteran-Owned Business Associ-
ation.

WBENC, a national 501(c)3
non-profit, partners with 14 Re-
gional Partner Organizations to
provide certification to women-
owned businesses throughout
the country. Outside of the U.S,
certification is provided by
WBENC’s alliance partner, WE-
Connect International, Palese
said.

Chrysler Wins Women Award
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LOCATED RIGHT OFF I-75 ON M-24

Wally Edgar
1-866-906-0279

*Corvette and Spark sale prices at GM Employee Discount Price plus tax, title, plate and doc. fees due at sign-
ing with all rebates assigned to dealer. **Tahoe sale price at GM Employee Discount Price plus tax, title, plate
and doc. fees due at signing with all rebates including Chevrolet Loyalty Private Offer (only current 1999 or
newer Chevrolet passenger car or light duty truck owners/lessees are eligible) assigned to dealer. Due to ad-
vertising deadlines, prices subject to change. See dealer for details.

JAY CHAISER x117
Fax: 248-391-0189
Cell: 248-821-8026

Email:
jchaiser@wallyedgar.com

Located right off I-75 on M-24, 2 minutes N. of the Palace of Auburn Hills

SALES HOURS:
MONDAY - THURSDAY 8 AM - 8 PM • FRIDAY 8 AM - 6 PM

SATURDAY 9 AM - 3 PM • SUNDAY CLOSED

3805 LAPEER RD., LAKE ORION

Wally Edgar
45 MPG2015 TAHOE 4WD LTZ

MSRP $68,595
SALE PRICE

$48,985**

45 MPG 2016 SPARK
MSRP $14,635
SALE PRICE

$13,888*

45 MPG 2015 CORVETTE
STINGRAY COUPE Z51

MSRP $71,850
SALE PRICE

$58,982*

*Pictures may not represent actual sale vehicle. All applicable incentives including conquest and/or loyalty offers have been deducted from Sale Prices/Payments and are subject
to change by the manufacturer without notice and are plus title, tax, plate and CVR fees and were valid at time of printing. GM Employee discount is required expect where noted.
Leases are 10,000 miles per year and a disposition fee may be required at lease turn in. Must have 1999 or newer non-GM lease for Competitive Brand offer. Amount depends
on model. Trade-in guarantee of $3500 (When you lease or purchase new Silverado) $2500 (all others) is for 2004 newer vehicles with under 150,000 actual miles. No bad Carfax or branded titles. Certain restrictions apply,
see dealer for complete details on all incentives/offers. Sale ends 3/31/2016 @ 6:00PM.

2016MALIBU “LT”
• Chevrolet Complete Care INCLUDED!
• 1.5L Turbo DOHC Engine! • Ambient Interior Lighting!

• OnStar w/4G LTE w/built-in Wi-Fi hotspot! • 17” Aluminum Wheels!
• 7” Color Touch Screen MyLink Radio!

• 8 Way Power Driver’s Seat!
• Rear Vision Camera

Stock#G28636

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

2016SILVERADO “LT”
• Chevrolet Complete Care INCLUDED!
• Ecotec3 4.3L V6! • Automatic Transmission! • GM Bedliner Included!

• Color Screen Mylink Radio with USB Ports! • AluminumWheels!
• OnStar w/4G LTE w/Built in Wi-Fi Hotspot!

• SteeringWheel Radio Controls!
• Remote Keyless Entry!

Stock#G27019

For 3 Days Only!…NO Employee Discount is REQUIRED On Our Most Popular Models!*

2016CRUZE “LT”
• Chevrolet Complete Care INCLUDED!
• 1.4L Turbo DOHC Engine! • Automatic Transmission!

• OnStar with 4G LTE with built-in Wi-Fi hotspot!
• 7” Color Touch Screen MyLink Radio!

• Remote Keyless Entry!
• Bluetooth for Phone!

Stock#G29005

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

2016EQUINOX “LT”
• Chevrolet Complete Care INCLUDED!

• 2.4L DOHC VVT Engine! • Rear Vision Camera!
• 7” Color Touch Screen MyLink Radio! • Bluetooth for Phone!

• OnStar with 4G LTE with built-in Wi-Fi hotspot!
• Remote Keyless Entry!

• Aluminum Wheels
Stock#G28653

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

24 MONTH LEASE:

4X4 DBL CAB

$164*
$0DOWNW/LEASECONQUEST

Was $27,680 Sale Price $21,517

$164*
$999DOWNW/LEASELOYALTY

OR

24 MONTH LEASE:

$159*
$0DOWNW/LEASECONQUEST

Was $25,895 Sale Price $22,633

$159*
$999DOWNW/LEASELOYALTY

OR

Was $21,995 Sale Price $20,039 Was $39,975 Sale Price $32,017
24 MONTH LEASE:

$140
$999DOWN

24 MONTH LEASE:

$154*
$999DOWNW/LEASECONQUEST

$154*
$999DOWNW/LEASELOYALTY

OR

ALL NEW

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

Monday, Tuesday andWednesday

ALL NEW

Just in time for the New York
Auto Show Chevrolet has intro-
duced the 2017 Sonic.

It’s meant to be a more expres-
sive, sporty take on the brand’s
fun-to-drive small car, said Steve
Majoros, director of marketing,
Chevrolet Cars and Crossovers.
It offers big technologies such as
a new MyLink system with seg-
ment-exclusive Apple CarPlay
and Android Auto compatibility,
and a fresh exterior with new
LED signature lighting.

The updated styling comple-
ments new comfort and conven-
ience features such as an avail-
able heated steering wheel and a
standard 7-inch-diagonal color
touchscreen for the new MyLink
system, Majoros said. Rear Park
Assist is also new, adding to one
of the most comprehensive safe-
ty packages in the segment.

“The new styling and features
of the 2017 Sonic reinforce its po-
sition as a fun, efficient small car
with leading technology – all at
an affordable price,” said Ma-
joros. “This is an important seg-
ment for Chevrolet, as we really
have an opportunity to introduce
ourselves to new buyers and
show them what we’re all about.”

Like the new Trax, Majoros
said the Sonic is designed to
bring new, younger customers to
the brand, with more than 20
percent of them younger than 35
– and nearly 30 percent trading
in non-GM vehicles. It is also
Chevrolet’s top vehicle for first-
time new buyers.

The 2017 Sonic goes on sale
this fall, offered in LS, LT and Pre-
mier trims on sedan models, said
GM spokeswoman Courtney
Moats. The hatchback returns
exclusively in RS guise, offered in
LT and Premier trims. An RS
package is also available on the
sedan.

Sonic’s exterior has an entirely
new, “expressive” look, Moats

said, echoing the global Chevro-
let cues seen on vehicles such as
the Cruze, Bolt EV and 2017 Trax.

“It is a richer, more detailed de-
sign, with the front end featuring
a new hood, new front fascia and
new lighting elements,” said said
Justin Thompson, exterior de-
sign manager. “Projector-beam
headlamps are standard, along
with available LED daytime run-
ning lamps. Likewise, the rear
fascia is new.

“With its trademark wheels-at-
the-corners stance, the dramatic

changes to the Sonic’s design
give it and even sportier stance
and attitude.”

Sonic’s interior retains its fo-
cus on delivering comfort, con-
venience and technology. A new,
detailed gauge cluster incorpo-
rating an analog speedometer
adds a higher degree of refine-
ment to the cabin, complement-
ing addition new comfort and
convenience features.

For 2017, Sonic becomes the
first in its segment to offer a pow-
er driver’s seat.

2017 Sonic Designed for New, Young Buyers

2017 Chevrolet Sonic

Auto Show this week, Hyundai
will join Toyota in showing off
new electric and hybrid vehicles.
Hyundai will unveil battery, gas-
electric hybrid and plug-in ver-
sions of a new car called the Ion-
iq, while Toyota will show a plug-
in Prius that can run on electrici-
ty alone, as well as both gas and
electricity. The new Prius has an
increased battery range.

The Prius hybrid, powered by
both gas and electric motors,
started the alternative fuel move-
ment in the U.S. in 2000. Toyota
deliberately made it look differ-
ent than other cars, knowing that
buyers wanted to make a state-
ment about being environmental-
ly friendly. Other companies set
their green cars apart as well.

Even though sales grew as
manufacturers added models,
they never really caught on, part-
ly because of the improved fuel
economy of gas-powered vehi-
cles. At their peak in 2013, with
gas averaging $3.50 per gallon,
Americans bought only 341,000
hybrids and electrics, about 2.2
percent of total U.S. car sales, ac-
cording to Kelley Blue Book.

Many companies spent mil-
lions developing the cars, taking
losses to meet government fuel
economy standards that will
gradually increase and require
the new-car fleet to average 54.5
miles per gallon by 2025.

As gas prices fell below $2 per
gallon, sales of hybrids and
electrics dropped further. Last
year, automakers had 16 hybrid
and electric models on sale, but
sales sank to just over 274,000.

All of this makes for a bad en-
vironment to roll out more hy-
brids and electrics. But automak-
ers will press on, now trying to
sell them on style, acceleration,
handling and reliability.

“It looks better. It drives better.
People can have more fun behind
the wheel, but it still has new
technologies and safety in it, and
it also gets the benefits of a hy-
brid,’’ Bill Fay, Toyota’s U.S. gen-
eral manager, said of the Prius.

As a power source, electricity
outpaces gasoline in just about
every area, says Karl Brauer, sen-
ior auto analyst for Kelley Blue
Book. Advancements have made
batteries smaller, increased their
storage capacity and brought
prices down. Electric motors can
take off faster than gas engines,
and hybrids can power wheels
with both electric and gas mo-

tors for better acceleration.
Electrics also are far quieter. And
with fewer moving parts, they’re
more reliable, he said.

Yet at $2 per gallon, it would
take more than 10 years to re-
coup the $3,720 price difference
between a base model Toyota
Camry hybrid and its four-cylin-
der gas-engine counterpart. But
that’s not always a fair compari-
son, said Stephanie Brinley, sen-
ior analyst for IHS Automotive.
Hybrids often come with more
equipment and are comparable
to better-equipped, pricier mod-
els, she said.

The coming debuts of the
Chevrolet Bolt and Tesla Model
3, which will have 200 miles of
electric range, should make bat-
tery electric vehicles more ap-
pealing, even with cheap gas,
Brauer said. A lack of charging
stations, once thought to limit
adoption of electrics, becomes
almost moot because of the
longer range, he said.

Self-driving cars, which would
use electric motors that can be
recharged without humans, also
would boost sales.

Brauer thinks electrics and hy-
brids will make up more than
half of U.S. sales in the next 12
years as SUVs and trucks get the
new systems. Hyundai’s O’Brien
thinks the shift will happen soon-
er.

Any spike in gas prices will on-
ly help. The International Energy
Agency last month predicted
that oil prices will more than
double by 2020 because drillers
are cutting investments due to
current low prices, which will
eventually reduce supply.

But even with cheap oil, Mick
Roberts, a 46-year-old hydrogen
engineer from Lowell, Indiana,
bought a 2015 Chevrolet Volt hy-
brid in October when gas was
$2.20. He got a good deal on an
outgoing model, but Roberts
says he likes the smooth-shifting,
quiet motor and quick accelera-
tion. “It would be tough to go
back to gas,’’ he said.

Still, the automakers know it
will take a lot of marketing to get
mass adoption.

Toyota’s Fay says there will be
more chapters in the Prius police
chase ad series, including one
for the new plug-in. “The early
adopters understand the differ-
ences in the technology,’’ he
said. “But with the mainstream
customers, we all still have a
ways to go to explain the bene-
fits.’’

Green Vehicles Offer More
Options to Today’s Buyers
CONTINUED FROM PAGE 1
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#42333 #21552#44296
475 SUMMIT DRIVE • 248-292-2502 • 5825 HIGHLAND RD. (M59) • WATERFORD

CALL
BRUCE LITVIN
– 24/7 & 365 –

40 YEARS
OF QUALITY SERVICE

CELL # 1-586-405-5175
blitvin@lunghamer.com

1-888-665-5438

MMAARRCCHH

Please call with the vehicle you desire 
and you will be delighted with the payment.

IISS CCOOMMIINNGG TTOO AA CCLLOOSSEE

PPLLEEAASSEE

GGRREEAATT DDEEAALLSS

CCAALLLL
FFOORR MMOONNTTHH EENNDD

VYLETEL
JUST ANNOUNCED...

Additional $2,000 off in stock select Denali Yukon's.

*GM Employee Pricing Plus Tax, Title, Lic. and Doc. No Security Deposit Required. Programs subject to change. Photos may not repre
Price is subject to change without notice. See dealer for details. Expires 3/31/16.

VISIT OURWEBSITE TO SEARCH FORMORE VEHICLE SELECTIONS ATWWW.VYLETEL.NET

40755 Van Dyke • Sterling Heights •586.977.2800
WWW.VYLETEL.NET SALES: Sun CLOSED; M, TH 8:30am-9pm; T, W, F 8:30am-6pm; SAT 10am-3pm

SERVICE: Sun CLOSED; M, TH 7am-8pm; T, W, F 7am-6pm; Sat 8am-1pm

ALL NEW 2016
BUICK ENCLAVE
FWD • CONVENIENCE

2244 MMOONNTTHH BBUUIICCKK EEXXPPEERRIIEENNCCEE LLEEAASSEE
FREE Maintenance • FREE XM Radio • FREE OnStar

Stock #4769-16 • Deal #58594 
GM pricing plus tax, title & lic. 

GM price must have Non GM in household 
set to expire 365 days from delivery.
NO SECURITY DEPOSIT REQUIRED!

36 MONTH/
10K PER YEAR

LEASE
FOR ONLY

$259*
$1,975 DUE AT SIGNING

ALL NEW 2016
BUICK REGAL

FWD • PREMIUM II GROUP

2244 MMOONNTTHH BBUUIICCKK EEXXPPEERRIIEENNCCEE LLEEAASSEE
FREE Maintenance • FREE XM Radio • FREE OnStar

Stock #4712-16 • Deal #59036 
GM pricing plus tax, title & lic.

GM price must have Non GM in household 
set to expire 365 days from delivery.
NO SECURITY DEPOSIT REQUIRED!

24 MONTH/
11K PER YEAR

LEASE
FOR ONLY

$159*
MANAGER DEMO SPECIAL

MADNESS IN MARCH
IS HERE…

2015 MODEL CLEARANCE

Stk. #4434-16 • Deal# 58593. 
8,702 Total miles allowed for lease term.

GM pricing plus tax, title & lic. 
GM pricing must have Non GM in household 

set to expire 365 days from delivery.
NO SECURITY DEPOSIT REQUIRED!

ALL NEW 2016 BUICK VERANO
1SG • FWD • CONVENIENCE• LOADED

ATTENTION LEASE CONQUEST CUSTOMERS

2016 GMC

ACADIA
FWD • SLE-2

Stock #9041-16 • Deal #58510
$1742 total due at signing. 

GM pricing plus tax, title & lic. 
GM price figured with a Non-GM Lease in household 

set to expire within 365 days.
NO SECURITY DEPOSIT REQUIRED!

$269*36
MONTH
LEASE 

FOR ONLY

10K PER YEAR

2016 GMC

SIERRA
1500 • 4WD • DOUBLE CAB

Stock #8933-16 • Deal #52863
$2119 total due at signing. 

GM pricing plus tax, title & lic. 
Must qualify lease loyality.

NO SECURITY DEPOSIT REQUIRED!

$239*24
MONTH
LEASE 

FOR ONLY

10K PER YEAR
ALL NEW ELEVATION

2244 MMOONNTTHH BBUUIICCKK EEXXPPEERRIIEENNCCEE LLEEAASSEE
FREE Maintenance • FREE XM Radio • FREE OnStar

24 MONTH/
8,702* 

Total miles
LEASE FOR

$129*
$1004 DUE AT SIGNING

ALL NEW 2016
BUICK ENCORE

FWD

2244 MMOONNTTHH BBUUIICCKK EEXXPPEERRIIEENNCCEE LLEEAASSEE
FREE Maintenance • FREE XM Radio • FREE OnStar

Stock #4717-16 • Deal #57906 
GM pricing plus tax, title & lic. 

GM pricing must have Non GM in household 
set to expire 365 days from delivery.
NO SECURITY DEPOSIT REQUIRED!

24 MONTH/
10K PER YEAR

LEASE
FOR ONLY

$129*
$62870 DUE AT SIGNING

ALL NEW 2016
BUICK LACROSSE

1SH • SPORT TOURING

2244 MMOONNTTHH BBUUIICCKK EEXXPPEERRIIEENNCCEE LLEEAASSEE
FREE Maintenance • FREE XM Radio • FREE OnStar

Stock #4687-16 • Deal #58498 
GM pricing plus tax, title & lic. 

GM price must own 99 or new Buick Lucern, 
Verano, Regal, LaCrosse. 

NO SECURITY DEPOSIT REQUIRED!

24 MONTH/
10K PER YEAR

LEASE
FOR ONLY

$239*
$1,690 DUE AT SIGNING

2016 GMC

SIERRA
DEANALI • 1500 • 4WD • CREW CAB

Stock #8943-16 • Deal #59971
$2809 total due at signing. 

GM pricing plus tax, title & lic. 
GM price figured with lease loyalty  or

lease conquest rebate.
NO SECURITY DEPOSIT REQUIRED!

$415*
W/$1995 DOWN

24
MONTH
LEASE 

FOR ONLY

10K PER YEAR

2015 GMC

CANYON
4WD • SLE • EXT CAB

Stock #8323-15

GM employee price plus tax of $174408, plus title, lic.

$27,568*
WAS
$33,045

SAVE OVER
$5,400 OFF MSRP

2016 GMC

YUKON
4WD • SLT • LOADED

Stock #8999-16 • Deal #59972
$3205 total due at signing. 

GM pricing plus tax, title & lic. 
GM price figured with lease loyality 

or lease conquest rebate.
NO SECURITY DEPOSIT REQUIRED!

$675*27
MONTH*

LEASE 
FOR ONLY

10K PER YEAR
W/$1995 DOWN

*GM EMPLOYEE/FAMILY LEASE

Anderson works with Buick to share tips for getting summer ready.

Buick is collaborating with fit-
ness expert Tracy Anderson to cel-
ebrate the new Buick Cascada,
the brand’s luxury convertible.

The two have produced an ex-
clusive video guide with tips on
achieving a summer state of
mind behind the wheel of a
Buick, said GM spokeswoman
Crystal Wilson.

Creator of the wildly successful
Tracy Anderson Method, Ander-
son trains some of the world’s
biggest stars, including Gwyneth
Paltrow and Jennifer Lopez, Wilson
said. Her wellness tips for Buick
will cover five key areas of summer
– Skin, Songs, Sweat, Style and
Snacks.

“The road to getting fit and
healthy for summer starts by taking
the right lifestyle steps now,” said
Anderson. “The tips Buick and I
have developed are so easy to fol-
low, and we hope they will inspire
people to take better care of them-
selves this summer – and beyond.”

“There’s a cultural movement
around taking better care of our-
selves in both mind and body,”
said Molly Peck, director of
Buick Marketing. “Working with
Tracy Anderson to create the
videos celebrates Buick’s values
of vitality and well-being.”

Here’s how Buick, Wilson said,

is preparing for summer using
Tracy’s five key areas of summer:

• Skin: Just as your body needs
sunscreen to block harmful UV
rays, Buick has designed the new
2016 Buick Cascada convertible
with leather-appointed seats with
UV-reflective materials for sunny
days of top-down driving.

• Songs: The Buick Enclave of-
fers 4G LTE connectivity, the
most current and fastest mobile
data network, giving passengers
the option to connect and down-
load their favorite tunes on the
way to the beach or the gym.

• Sweat: Similar to the recom-
mendation of walking 10,000 steps
a day to enhance your quality of
life, Buick engineers tested various
features on the all-new Buick Envi-
sion 10,000 times to ensure the ve-
hicle stands up to daily wear-and-
tear for its entire life.

• Style: The Buick Encore pro-
vides a compact riding experi-
ence designed with flexible inte-
rior seating and rooftop rails that
accommodate bikes or kayaks
for plenty of outdoor adventures.

• Snacks: With the help of
thinner, yet stronger, press-hard-
ened materials used in the struc-
ture, the all-new 2017 Buick
LaCrosse has dropped nearly 300
pounds from previous models.

Buick Gets ‘Fit’ for Summer

Free shuttle service to home, office or shopping.

buff whelan chevrolet
WHERE THE DEALS MAKE THE DIFFERENCE, EVERY DAY SINCE 1970!

Van Dyke • South of 18 Mile • Sterling Heights
Jeff Caul

586-274-0396
PEP QUOTES BY PHONE OR EMAIL: JEFF CAUL AT JCAUL@BUFFWHELAN.COM

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!

☺
W

e
g
u
ar

an
te

e
th

e
lo

w
es

t
p
ri

ce
o
r

it
’s

fr
ee

!
☺

W
e

g
u
ar

an
te

e
th

e
lo

w
es

t
p
ri

ce
o
r

it
’s

fr
ee

!
☺

W
e

g
u
ar

an
te

e
th

e
lo

w
es

t
p
ri

ce
o
r

it
’s

fr
ee

!

*See dealer for details. All Rebates/Incentives have been deducted from sale price/payment and are subject to change by
manufacturer without notice. GM Employee discount required unless otherwise noted. The Silverado lease includes GM Lease
Loyalty or Lease Conquest. The Traverse and Equinox leases assume that you qualify for lease conquest. To qualify for Lease Conquest you must have a
NON-GM Lease in the household that terminates within 365 days. All lease payments are based on 10,000 miles per year. 1st payment, tax, title and plate fee due
at signing on all leases unless otherwise noted. All deals expire 03/31/2016.
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18 MILE RD.

SINCE
1989

Stk.# 62754

2016 EQUINOX 1LT

7” Touch Screen, OnStar/XM Satellite Radio
MYLink Touch Screen Radio, Remote Keyless Entry

Rear Vision Camera, Alum. Wheels & More…

24 Month Lease/10,000 Miles

NO SECURITY DEPOSIT REQUIRED

Stk.# 62808

2016 TRAVERSE 1LT

Power Locks, Power Windows, Power Mirrors
Keyless Entry, Remote Start, Captain Seats, Heated
Seats, Back-Up Camera Onstar, XM Radio, & More…

24 Month Lease/10,000 Miles

NO SECURITY DEPOSIT REQUIRED

Stk.# 61865

2016 SILVERADO 1LT
DOUBLE CAB

ALLSTAR
4X4

NO SECURITY
DEPOSIT
REQUIRED

$245*+Tax with$0 Down

NO SECURITY
DEPOSIT
REQUIRED

$164*+Tax with$0 Down

ALL STAR EDITION, Power Window & Locks
7” Touch Screen Radio, Trailer Tow, Remote Start

Alum. Wheels, Back Up Camera & More…

24 Month Lease/10,000 Miles

NO SECURITY DEPOSIT REQUIRED

$234*+Tax with$0 Down

NO SECURITY
DEPOSIT
REQUIRED

CONVENIENT HOURS: MON. & THURS. 8:30AM-9PM / TUES., WED. & FRI. 8:30AM-6:30PM /
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OVER 1,000
New Chevrolets in Stock!

WE GUARANTEE THEWE GUARANTEE THE
LOWEST PRICES OR IT’S FREELOWEST PRICES OR IT’S FREE☺☺

586-274-0396

buff whelan
chevrolet

BRING SPRING IN
WITH A

NEWCHEVROLET



done and to give its trucks excel-
lent fuel economy.”

GMC earned its award, Kelley
editors wrote, because they
“credit the GMC brand's wildly
successful Denali line of vehicles
as the MVP in this win. While the
truck- and SUV-only brand re-
mains strongly associated with
getting the job done, the GMC
Sierra Denali truck and GMC Ter-
rain, Acadia and Yukon Denali
SUVs are all distinguished by
boldly luxurious styling en-
hancements and elevated fea-
ture sets that add more than a
measure of luxury to the mix. Al-
most its own sub-brand, the De-
nali lineup also creates a halo ef-
fect within which the entire GMC
lineup shines brighter.”

“Premium quality and exterior
styling are the top two reasons
customers choose GMC vehi-
cles,” said Duncan Aldred, vice
president of GMC. “Unprecedent-
ed refinement and attention to
detail provide our customers
with a truly Professional Grade
experience.”

Kelley editors also had praise
for the Buick brand, writing “the
Buick brand’s cars and SUVs be-
come more modern and more
luxurious with every new gener-
ation, which in turn makes the
brand more appealing and a
more impressive value. Even bet-
ter, there are two Buicks, one
small SUV and one small sedan,
with starting prices under
$25,000. Yet the brand success-
fully stays focused on making
cars that are quiet, comfortable,
stylish and available with to-
day's most popular connectivity
and safety technology.”

CONTINUED FROM PAGE 1
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SERVICE HOURS: Monday & Thursday 6:30am-9:00pm; Tuesday, Wednesday & Friday 6:30am-6:00pm • Shuttle at 6:30am - Pick-up Both Ways • All Day starting at 6:30am.

$2395
Fluid Level,

Brake & Alignment Check Included.

Open Mondays & Thursdays until 8:30pm

We use Genuine GM Oil & Filter
No additional or hidden charges.
Out the door pricing.

Quick Oil Change EXPRESS
LANELUBE OIL FILTER

Excludes synthetic, Diesel & Med. Duty Trucks.
Most GM cars & trucks. One coupon per customer. Must
present coupon with order. Plus tax. Expires 3-31-16.

Up to 5 qts.

BODY SHOP
586-754-7000

ext 1231

INSURANCE
WRECK

AMENDED

WE REPAIR
ALL MAKES
& MODELS FREE OIL CHANGE

With Each Major Repair

TRANSPORTATION AVAILABLE
During Scheduled Repairs

GM SERVICE CENTER
MICHIGAN’S LARGEST

•SERVICE DEPT. •PARTS •BODY SHOP

866-452-1547
26125 Van Dyke @ 101/2 Mile

Center Line, MI 48015

EDRINKE • FAST • FRIENDLY • DISCOUNTS

VISIT OUR

QUICK LANE

Jim
Pfeifle

jpfeifle@edrinke.com

See us for your GM employee purchases.

1-877-451-7707
26125 VAN DYKE AT 10 1/2 MILE ROAD

Now looking for experienced salespeople to join our team!

ED RINKE

2

Dennis
Thacker

dthacker@edrinke.com

Paul
Makowski

pmakowski@edrinke.com

SHOWROOM HOURS: MON. & THURS. 8:30AM-9PM / TUES., WED. & FRI. 8:30AM-6PM /

*All applicable rebates including lease/conquest offers have been deducted from sale price/payment. Pictures may not represent actual vehicle. Prices subject to change per GM incentives. Prices and payments are
inclusive of active GM Employee Discount (Unless otherwise stated). Equinox, Malibu, Trax, Traverse, Silverado, and Camaro are 24 month leases. Volt and Impala are 36 month leases. All leases are 10k miles per year
w/ approved S Tier credit w/ $999 due at signing. Prices & payments are plus tax, title, and plate fees with acquisition fee up front. Deposition Fee may be required at vehicle turn in. Refundable security deposit required
on certain vehicles –to be determined by lender. **$3500 trade-in is valid on 2003 or newer vehicles with under 115k miles in drivable condition, no branded titles, less reconditioning determined by appraiser. Certain restrictions may apply, see dealer for complete details.
** Expiration Date – 3/31/16.

NO DOC FEES
Find Us on
FACEBOOK

Nicole
Dodge

nhuminski@edrinke.com

VISIT OURWEBSITE:
edrinke.com

*All prices and payments include GM rebates. Pictures may not represent actual vehicle. Prices subject to change per GM incentives. Prices and payments are inclusive of active GM employee discount (unless otherwise stated). All leases are 10,000miles per year with approved STier credit. All leases are 24
months except for theGMCYukon,Lacrosse,Enclave,which are 36month leases andCascadawhich is a 39month lease.AllVehicles shownare $999down. Deposition Feemaybe required at vehicle turn in.Must have lease loyalty and/or conquest.Must have closing competitive lease. Prices andpayments are
plus tax, title,plate feew/ acquisition fee up front, refundable security deposit required on certain vehicles – to be determined by lender. For Sierra,Acadia,Terrainmust be trading in a non gmvehicle. **$3,500 trade in is valid on 2003 or newer vehiclesw/ under 115kmiles in drivable condition,no branded titles,
reconditioning determined by appraiser. Certain restrictionsmay apply, see dealer for complete details. ** Exp date:3/31/2016

We’ll give you a $3,500 minimum for your 2003 or newer trade in.
See us for your GM employee purchases.

1-866-452-1300
26125 VAN DYKE AT 10 1/2 MILE ROAD

Now looking for experienced salespeople to join our team!

SHOWROOM HOURS:
MON. & THURS.
8:30AM-9PM

TUES., WED. & FRI.
8:30AM-6PM

VISIT OURWEBSITE: edrinke.com

Stk. #SXHDF6 Stk. #SXHDF6

2016 BUICK ENCORE

PURCHASE
FOR

$21,197*24
MO.

LEASE FOR

$119*
$999 DOWN

Stk. #SSTXM6 Stk. #SSTXM6

2016 BUICK VERANO

PURCHASE
FOR

$19,749*24
MO.

LEASE FOR

$129*
$999 DOWN

1SD

Stk. #TBMWW1 Stk. #TBMWW1

2016 BUICK LACROSSE

PURCHASE
FOR

$29,189*36
MO.

LEASE FOR

$199*
$999 DOWN

1SH

Stk. #SXNT39 Stk. #SXNT39

2016 BUICK CASCADA

PURCHASE
FOR

$32,879*39
MO.

LEASE FOR

$329*
$999 DOWN

Stk. #B460850 Stk. #B460850

2016 BUICK REGAL

PURCHASE
FOR

$26,519*
24
MO.

LEASE FOR

$139*
$999 DOWN

Stk. #SZWNBK Stk. #SZWNBK

LEASE FOR

$999 DOWN

24
MONTHS

$199* PURCHASE FOR

$28,549*

2016 GMC ACADIA
SLE-1

LEASE FOR

$999 DOWN

24
MONTHS

$199*
PURCHASE A 2015 1500
4WD • DBL CAB • SLE

$31,129*

2016 GMC SIERRA
4WD • DBL. CAB
1500 • SLE

Stk. #TDJD1F Stk. #TDJD1F

LEASE FOR

$999 DOWN

24
MONTHS

$129* PURCHASE FOR

$22,999*

2016 GMC TERRAIN
SLE-1

Stk. #G561776 Stk. #G561776

2016 GMC YUKON
SLE • 4WD

PURCHASE FOR
$16,150*

LEASE FOR
24 MONTHS
$59*

$999DOWN

2016

CRUZE2016

TRAVERSE

PURCHASE FOR
$28,106*

LEASE FOR
24 MONTHS
$179*

$999DOWN

2016

EQUINOX

PURCHASE FOR
$20,386*

LEASE FOR
24 MONTHS
$99*

$999DOWN

2016

CAMARO2016

LT1LT
TRAX

LS

LS
VOLT

Stk. #TCHKOP

Stk. #561325

Stk. #561956Stk. #470003

Stk. #460564

Stk. #470003

2017

Stk. #561749Stk. #TBWVF3

Stk. #561960

LEASE A LT
36 MONTHS
$265*

$999DOWN

ED RINKE
WE’LL GIVE YOU A $3,500 MINIMUM FOR YOUR 2003 OR NEWER TRADE IN.

– NO APPOINTMENTS NECESSARY FOR OIL CHANGES –

1SP

Stk. #G560599 Stk. #G553845

LEASE FOR

$1,999 DOWN

36
MONTHS

$349* PURCHASE FOR

$46,499*

PREMIUM II

Stk. #561960Stk. #561325

PURCHASE FOR
$31,644*

PURCHASE FOR
$25,992*

LEASE FOR
24 MONTHS
$279*

$999DOWN

Stk. #460564

SILVERADO2016

1500 •4WD
DBL
LT

Stk. #561220

PURCHASE FOR
$35,932*

LEASE FOR
24 MONTHS
$169*

$999DOWN

Stk. #561220

MALIBU2016

Stk. #TDRNB7

PURCHASE A LS
$20,882*

LEASE A LT
24 MONTHS
$149*

$0DOWN

Stk. #GZPJ07

NO EMPLOYEE
DISCOUNT
REQUIRED

PURCHASE A LS
$17,999*

LEASE FOR
24 MONTHS
$129*

$699DOWN

NO EMPLOYEE
DISCOUNT
REQUIRED

NO EMPLOYEE
DISCOUNT
REQUIRED

NO EMPLOYEE
DISCOUNT
REQUIRED

Detroit 3 Snag
Top Honors in
‘Brand Image’

LANSING, Mich. (AP) – A de-
funct General Motors plant in Yp-
silanti Township that once
pumped out World War II-era
bombers is on track to become
an autonomous car testing facili-
ty after a state board unanimous-
ly approved a nearly $3 million
grant to get the project started.

The Michigan Strategic Fund
board approved the first grant
March 22. The center will re-
quest another $17 million in
state aid for the project, but offi-
cials said it’s unclear when that
will happen.

Eric Shreffler of the Michigan
Economic Development Corp.
said the money is for initial legal
work relating to the old GM
plant’s environmental history
and other consulting they’ll do
before acquiring the property for
the American Center for Mobility
to develop the test facility.

The group seeks $79 million
total for the project, which
would include federal funds.
Shreffler says some private in-
vestors are interested but could-
n’t say who or for how much at
this point.

John Maddox, CEO of the
American Center for Mobility,
said he’s in contact with federal
officials who may authorize
some of the remaining $59 mil-
lion they’re seeking to complete
the project. Maddox is a former
official for the U.S. Department
of Transportation.

Maddox said the project does-
n’t yet have a firm timeline, but
the first step is preliminary legal
work and negotiating the land
price.

“This technology can com-
pletely revolutionize the way we
move people and goods,’’ Mad-
dox told board members March
22. He later added that it was “a
blank slate and an incredible op-
portunity.’’

Plans for the Old
Ypsilanti Site

Continue Apace
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