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GM’s Steve Kiefer congratulates the company’s top suppliers.

General Motors recognized 110
of its best global suppliers during
its 24th annual Supplier of the
Year awards ceremony held at
Cobo Center onMarch 10. The an-
nouncement represents the most
suppliers GM has recognized since
debuting the Supplier of the Year
event in 1992, said GM spokesman
Nick Richards.
Automotive suppliers from 17

countries received GM’s coveted
Supplier of the Year award for go-
ing above and beyond GM’s re-
quirements, designed to provide
customers with the most innova-

tive technologies that benefit
customers and the industry’s
highest quality vehicles.
GM’s 2015 recognition repre-

sents a nearly 40 percent in-
crease in the number of suppli-
ers recognized compared to 79
recipients in 2014. More than half
of the suppliers are repeat win-
ners from 2014.
“Our priorities are focused on

building positive supplier rela-
tionships, bringing new, cus-
tomer-centric innovations to GM,

GM Honors their Suppliers
For Innovation and Quality
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By Jim Stickford

Autonomous vehicle technolo-
gy is already here and more ad-
vanced technology is on the way,
but a fully automated vehicle for
every day use is still a ways off.
At least that was the consensus
of the experts speaking at Auto
World’s Automotive Megatrends
conference held in Dearborn on
March 16.
Martin Kahl, editor of Automo-

tive World, moderated a panel
discussion titled “Connected
Cars - the Next 10 Years” where

five experts in the field gave their
opinions on where this technolo-
gy is taking the auto industry.
The panelists were Ken

Laberteaux, senior principle sci-
entist at the Toyota Research In-
stitute; John Maddox, assistant
director at the University of
Michigan Mobility Transforma-
tion Center; Priyantha Mudalige,
R&D Group manager at General
Motors; Kirt Steudle, director of
the Michigan Department of
Transportation; and Steve Under-
wood, director of the Connected
Vehicle Proving Center at the

University of Michigan.
Kahl began the discussion by

asking the panel for a definition
of an autonomous car.
Underwood said that was a

good question because no one
really knows because no univer-
sal definitions of an “au-
tonomous” vehicle have been
agreed upon by OEMs, regula-
tors, researchers and academia.
“We’ve been working for five

years to come up with a defini-
tion,” Underwood said. “I will say

Experts Discuss the Future of Automated
Vehicles at Conference in Dearborn

(From left) Priyantha Mudalige, John Maddox, Ken Laberteaux, Kirk Steudle, Steve Underwood and Martin
Kahl at a recent conference on autonomous vehicles.

Ford is now making bullet-proof doors for its police vehicles.

The television show “Myth-
busters” has proven that car
doors aren’t bulletproof, a disad-
vantage for police vehicles. But
now Ford has done something
about this.
The automaker will offer ballis-

tic panels on their Police Inter-
ceptor sedan and utility with
protection from armor-piercing
rifle ammunition, said Ford
spokesman Chris Terry.
“Ford is well-known in the police

community for going further to en-
hance officer safety. It’s what our
product is all about, first and fore-
most,” said Raj Sarkar, general
marketing manager, Ford North
American Fleet, Lease and Re-
marketing operations.
The factory-equipped vehicles

are the first pursuit-rated police
vehicles in the United States to
offer ballistic protection up to
Department of Justice’s (DoJ) Na-
tional Institute of Justice stan-
dard Type IV, Terry said.
According to the Department

of Justice standard, the descrip-

tion of a Type IV ballistic panel
is:
“Type IV hard armor or plate

inserts shall be tested in a condi-
tioned state with .30 caliber ar-
mor piercing (AP) bullets (U.S.
Military designation M2 AP) with
a specified mass of 10.8 g (166
gr) and a velocity of 878 m/s ± 9.1
m/s (2880 ft/s ± 30 ft/s).”
While the number of shootouts

between police and criminals us-
ing high-powered, armor-pierc-
ing rifle ammunition is low, they
are unfortunately becoming
more common, Terry said.
“The fact that we design our

Police Interceptors around offi-
cer feedback is what has made
them number one. Officers glob-
ally told us they needed protec-
tion from armor piercing ammu-
nition and we added increased
ballistic protection to an already
great product – that’s continuous
innovation,” said Arie Groen-
eveld, chief engineer, Ford Police

Ford Now Offering a Bullet
Resistant Option for Police
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by Jim Stickford

Gen Z, aged from just born to
17, is a different kind of genera-
tion from not only Baby
Boomers, but from the Millennial
Generation that has come right
before them.
And that difference should

have a big impact on how au-
tomakers sell to Gen Z, said Is-
abelle Helms, vice president of
Research and Market Intelli-
gence, for Cox Automotive – par-
ent company of Autotrader and
Kelley Blue Book.
Helms talked about this new

generation at a special press
event held at the Detroit Athletic
Club on March 15 by the Automo-
tive Press Association.
The first thing people have to

understand, Helms said, is that
Gen Z is a big generation. It’s ap-
proximately 23 percent of the
population and its purchasing
power will align to the GDP of
some countries – $3.2 trillion by
the year 2020.
And the events that have

formed this generation – ISIS, 9-1-
1, the market crash of 2008 –
have had a profound impact on
them. They are realists com-
pared to Millennials who can be
called optimists. They are used
to Netflix, SnapChat, Uber and
the Cloud. They are always con-
nected and are multitaskers.
“This generation has grown up

connected and in dark times,”
Helms said. “Parents have been un-
able to shield them from the hor-
rors of life the way Millennials
were shielded by their parents.”
Helms said her survey of 1,200

Gen Zers revealed some interest-
ing information. First off, they
want to own and drive their own
cars. And alternatives to tradi-
tional car ownership don’t really
appeal to them.
Helms said that a full 92 per-

cent want to own their own car,
while only 15 percent want im-
proved public transportation to
replace car ownership and 8 per-
cent want car/ride sharing serv-
ices to replace car ownership.
They believe car ownership is
tailored to their needs and more
worry-free.
“They see the appeal of ride

sharing, but they don’t believe it
will replace traditional car own-
ership,” Helms said.
Helms said that her survey

showed that 97 percent of Gen
Zers have a driver’s license or in-
tend to get one when the time
comes.
When asked why they want a

car, 29 percent said for the sense
of freedom, 21 percent said it just
makes life easier and 6 percent
said because “a car will repre-
sent who I am.”
That last statistic is quite dif-

ferent from Millennials, who of-
ten choose a car as a way of mak-

ing a public statement them-
selves, Helms said.
“We asked Gen Zers what they

would be willing to give up to get
a car,” Helms said. “The respons-
es really surprised us. A full 72
percent said they would rather
have a car for a full year than use
social media. And 63 percent
said they would rather have a car
than buy new clothes for a year.
This last figure is a real shocker.
A full 33 percent said they would
have a car for a year than have a
cell phone for a year. That really
tells you something about how
this generation values cars.”
And, Helms said, this genera-

tion is not as environmentally

Newest Generation Has Own Car Thoughts

Isabelle Helms
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DETROIT (AP) – As the state’s
wildly popular robotics season
kicks off this month, organizers
are noticing a welcome trend:
More girls are joining teams and
more are taking on leadership
roles.
That’s key in a state that has

invested heavily in boosting edu-
cation in STEM – science, tech-
nology, engineering and math –
and where there are many efforts
under way to get girls into those
fields. Michigan has excelled in
robotics, the so-called sport of
the mind. The state has 411
teams, far more than the second-
highest state of California, which
has 258 teams. And Michigan
teams have a track record of ex-
celling at the world finals, the De-
troit Free Press reported.
In robotics, the growth in fe-

male participation is happening
at all levels – on coed teams and
all-girls teams.
“I’m seeing an uptick,’’ said

Gail Alpert, president of the
state’s robotics association.
“They’re taking on critical roles.
They’re drivers. They’re coach-
es. They’re mentors.’’
The growth is happening amid

widespread efforts to get more
girls to consider science careers.
In January, the Michigan Science
Center launched the STEMinista
Project to encourage more inter-
est in STEM careers among mid-
dle-school girls.
“Research tells us that middle

school can be a make or break
time in building interest in STEM
and STEM careers,’’ said Tonya
Matthews, president and CEO of
the center.
Girls who sign up to be STEMi-

nistas will have access to special
programming at the science cen-
ter in Detroit and an opportunity
to meet and learn from women in
STEM careers.
The project is aimed at com-

bating numbers that show that
while half the workforce is made
up of women, less than 25% of
the STEM workforce includes
women. Also, statistics compiled
for the project show that half the
women in STEM careers leave
those jobs in the first 10 years.
Numbers compiled by the

Michigan Department of Educa-
tion for STEM programs that are
part of career-tech education
centers show that a larger per-
centage of girls are participating,
though there is still a wide dis-

parity. Of the 3,851 students en-
rolled in such programs during
the 2012-13 school year, for in-
stance, 528 were girls. In the
2014-15 school year, there were
812 girls out of 5,361 total stu-
dents.
The push to get more girls into

STEM fields is important, said
Ashley Jones, 16, a junior at
Voyageur College Preparatory in
Detroit. Ashley is the captain of
the all-girls Mercy Midnight
Storm robotics team from De-
troit.
“Females can do just as much

as males can do. And I think by
doing robotics, it’s a learning
thing – you realize, ‘Hey, I can cut
metal’ or ‘Hey, I can do this.’ It’s a
very rewarding experience,’’ she
said.
The Mercy Midnight team is

helping fuel the robotics growth
this year. Team members stood
out in their first competition
over the weekend in Southfield,
decked out in silver capes, black
shirts and green and silver hair
ribbons.
The rookie team went into the

competition knowing it would be
an important learning experi-
ence.
And while their robot had

some technical problems early
on, they still walked away with a
coveted award: the all-star rookie
award, given during each compe-
tition to new, promising teams.
Teams from Royal Oak High
School and Woodhaven High
School won the competition.
“They were beyond excited,’’

Autumn Horton, one of two adult
lead mentors for the team, said
of the rookie award. “Now they
want to work even harder.’’
Members said they hope they

can set an example for other
girls.
“You can do whatever you put

your mind to,’’ said Denasia
Robinson, 15, a homeschooled
student from Detroit. “I think
having an all-girls team is power-
ful for a lot of people.’’
The team isn’t the first all-girls

team or the only all-girls robotics
team in Michigan to participate
in FIRST – For Inspiration and
Recognition of Science and Tech-
nology. For instance, there’s the
veteran Pink Panthers team from
the Detroit International Acade-
my for Young Women.
More all-girls teams participate

in the Bloomfield Girls Robotics

Competition, which is part of
FIRST in Michigan but held dur-
ing the off-season. That all-girls
competition is held annually at
Bloomfield Hills High School and
has seen such a growth in teams
wanting to compete, it had to put
some teams on a waiting list for
its last contest.
Robotics requires students to

work alongside adult mentors to
build a robot that can battle with
other robots during competi-
tions, with students controlling
the robots from outside a playing
field.
At the competitions, three

teams and their robots compete
as part of two alliances.
But every year, the theme of

the game changes. This year, it’s
called FIRST Stronghold and the
playing field includes two large
castle towers. The goal? Weaken
and capture the opposing al-
liance’s tower. Robots score
points by successfully navigating
barriers on the playing field, in-
cluding a low bar and a rocky ter-
rain.
They also score points by

shooting boulders into the op-
posing tower, and finally by sur-
rounding and scaling the tower.
Michigan has been a robotics

powerhouse. Michigan teams
have won 14 winning trophies at
the world competition, more
than any other state. California is

second with 12 winning trophies
and Indiana is third with five.
The number of teams in the

state, 411, is up from 345 last
year, said Alpert, the president of
FIRST in Michigan, which organ-
izes robotics competitions in the
state.
And in 2018, the state will host

the world finals for the first time.
Much of that growth is happen-

ing because the state has invest-
ed heavily in increased funding
for robotics. In 2014, the state al-
located $3 million for robotics. In
2015 and 2016, $2 million was in-
vested.
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586-264-7775
34701 Van Dyke, Sterling Hts.

Mon-Fri: 8AM-6PM • Sat 9AM-2PM
www.sterlingtireandauto.com

OR

FREE BRAKE
INSPECTION

$17995
Includes Front or Rear Pads, Rotors & Labor
Some Restrictions May Apply. Prices Subject To Change. Most Cars.

Call For Details, Must Present Ad At The Time Of Service.
Cannot Be Combined With Any Other Coupon Or Discounts. With MP Coupon.

Offer Expires 3-31-16.

FRONT END
ALIGNMENT
$2995

Most Cars. Must Present Ad At The Time Of Service.
Cannot Be Combined With Any Other Coupon Or Discounts. With MP Coupon.

Offer Expires 3-31-16.

Service Only.

SPRING SPECIAL!
MAINTENANCE SPECIAL
Includes: • Full Service Oil Change & Filter

• Lube & Top Off All Fluids
• Semi Synthetic Blend (5W30) up to 5 qts.

$2295
FREE Tire Rotation • FREE 27 Pt. Inspection

FREE Brake Inspection (Drums Extra)

$3595 Full Service
Synthetic Oil Change
Shop Charges And Disposal Extra. Most Cars.

Must Present Ad At The Time Of Service. Cannot Be Combined With Any
Other Coupon Or Discounts. With MP Coupon. Offer Expires 3-31-16.

Get the repairs you need.
NO INTEREST FOR 6 MONTHS

With approved credit. See store for details.

If you currently have a CarCare One Credit Card
from any of the following, you can use it here!
We accept: AAMCO, Auto Value-Bumper to Bumper, Car Quest, Discount Tire,

Federated Auto Parts, Ford Motor Company, GE Capital Auto, Maaco & Meineke, Midas,
NAPA, Parts Plus, Pep Boys, Tuffy, Ziebart, Cooper Tire, Michelin and Yokohama Tire.

2 YEARS 24,000 MILE WARRANTY
On most repairs. See store for details.

OVER 75 YEARS OF EXPERIENCE
WE SELL TIRES
NATIONAL FLEET ACCOUNTS WELCOME

We Accept All Extended Warranties Including GM, Chrysler, Ford, Etc.

QUALITY SERVICE
YOU CAN TRUST!

YOUR
ONE STOP
REPAIR
SHOP

FREE
ALIGNMENT
WITH PURCHASE
OF 4 TIRES

Most Cars. Must Present Ad At The Time Of Service.
Cannot Be Combined With Any Other Coupon Or Discounts. With MP Coupon.

Offer Expires 3-31-16.

A/C RECHARGE
$5995

Includes: • Up To 1lb Freon • Check For Leaks
• Pressure Test System • Add Dye

Most Cars. Not Valid With Any Other Discount.
Offer Expires 3-31-16.

Reg. $99.95SAVE
$40

SPRING
DETAILING

Complete Full Service Detailing

$15000
Must Present Ad At The Time Of Service.

Cannot Be Combined With Any Other Coupon Or Discounts. With MP Coupon.
Offer Expires 3-31-16.

Arlington Manor Apartments
Welcomes GM Expansion to Warren.

Conveniently located 2 miles East of the GM Tech Center
Arlington Manor Apartments
31250 Schoenherr • Warren, MI

586-294-6220

• Spacious one & two bedroom
• Short & long term leases
• Kitchens including:
built-in microwave, dishwasher
& frost free refrigerators

• Central air and heating.
• Washers & dryers
in each building.

• 11x15 foot storage unit

Leasing Hours
M-F 9-5:30

Sat 10-4
Sun 12-4

Ask for
Chris or

Jody

WANTED
Classic Car
1930-1995

Kelly
Cell 248.338.0852

– Private Party –

More Girls Taking Time to Participate in Robotics Events

The fight against cancer re-
cently got help to the tune of
$200,000 thanks to GM, said com-
pany spokesman David Caldwell.
In April 2015, Ohio dealer

David Flynn paid $200,000 for the
first retail production Cadillac
CT6 as top bidder at the Barrett-
Jackson Auction in Palm Beach,
Fla., Caldwell said. The auction
benefitted the Barbara Ann Kar-
manos Cancer Institute.
Flynn visited the Detroit-Ham-

tramck Assembly plant (D-Ham)
with his wife and three of his chil-
dren on Feb. 19, Caldwell said.
His CT6 rolled off the line to a sea
of proud engineers. Flynn and his
family toured the new CT6 Body
Shop and General Assembly be-
fore meeting several of the D-
Ham staff and CT6 launch team.
Flynn owns several dealerships

near Columbiana, Ohio. His chil-
dren, Sam, Katie, Bonnie, and Shan-
nonwill all enter the family business
one day, Caldwell said.When asked
if she was surprised about her dad
winning the CT6 auction, Katie
replied, “Not at all, my dad has to
have the first of everything.”
The 001 VIN was crucial to Fly-

nn, as that was the first thing he
looked at upon seeing his new
sedan, Caldwell said.
“It’s terrific,” Flynn said. “I told

my oldest daughter she could
have it, but I’m re-thinking that
decision now after seeing it.”
Flynn and his family had the

chance to experience a Dynamic
Vehicle Test before heading to
the Design Center, Caldwell said.
There, they met some of the CT6
designers, received a behind-the-
scenes facility tour, and took
home an original CT6 sketch, au-
tographed by the design team.
CT6 marks Cadillac’s long-

awaited return to the global pres-
tige luxury segment, Caldwell
said, and is one of eight all-new

vehicles the brand will launch by
the end of the decade as part of
its $12-billion product invest-
ment to expand and elevate.
“The CT6 is nothing less than

an entirely new approach to pre-
mium luxury – and an approach
only Cadillac can offer,” said Jo-
han de Nysschen, president of
Cadillac at the time of the CT6
launch. “It is a bold endeavor
with unmatched dynamism that

reignites a passion for driving in
large luxury vehicles. In short, it
is prestige luxury reimagined.”

First Cadillac CT6 Rolls Off the Line and Sold for Charity

David Flynn and family picked up the first Cadillac CT6 off the line in Hamtramck.

House
RoyaltyBanquet Facility

Seating Accommodations
for 80-1200

“Experience the Elegance with Royalty”
(586) 264-8400
www.royaltyhouse.com • royalty@royaltyhouse.com

Proudly
Family

Owned for
40 Years

Coloring is no longer just
something for children, said
Warren librarian Jennifer Lund.
“Adults across the country

have picked up coloring books
as a fun way to relax and un-
wind,” Lund said. “The health
benefits include relazation, exer-
cising fine motor skills and train
ing the brain to focus.”
So, Lund said, those adults in-

terested in learning more about
this, can come to the Warren
Civic Center Library on Thurs-
day, March 31, starting at 6 p.m.
The library will supply materi-

als. For adults and older teens.
Call 586-574-4564 to register.

‘Color it Fun’ at
Warren Library

http://www.techcenternews.com
mailto:info@techcenternews.com
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Welcome to the Newly Renovated
Quality Inn and Suites of Warren!

Come see our new vision

As a premiere Choice hotel, we will make
your stay memorable and comfortable
with our fabulous amenities:

30900 Van Dyke Rd. Warren, MI 48093
PH 586-574-0550 • Fax 586-574-0750

Directly Across from theGM Tech Center

• Serta Cloud 9 Bedding
• 40 Inch Flat Screen HD TV’s
• On-Site Guest Laundry
• Suites Available
• Mini-Refrigerators in Every
Room

• Earn Choice Privileges Points

• Complimentary Hot Breakfast
• Complimentary Shuttle
(within 5 miles)

• 24 Hour Business and Fitness
Center

• Complimentary Wired and
Wireless Internet

Room Rates
Starting At

$74
Per Night

www.qualityinn.choicehotels.com

Our chefs create something exciting every day…

Best Corned Beef In Town • Full Line Deli
Fresh Baked Goods • We Deliver

View our complete menu at: www.cjscompanystore.com

6177 Chicago Road
(586) 825-0067

HOURS:
M-Sat. 10-3
Closed Sun.

$2 OFF
of your

$10 purchase
with this ad

and being the OEM of choice
among suppliers,” said Steve
Kiefer, GM vice president, Global
Purchasing and Supply Chain.
“The companies we recognize
tonight not only have brought in-
novation, they delivered it with
the quality our customers de-
serve.”

During the event, GM debuted
an Innovation award to recognize
five suppliers who brought new
innovations that benefit cus-
tomers. Inaugural winners in-
clude Autoneum Holding AG; Del-
phi Automotive; Delta Electron-
ics; Gentex Corporation; and
FANUC Corporation.
• Autoneum – provided new

lightweight acoustic material in
the 2016 GMC Acadia that re-
duces mass by 20 percent while
improving acoustic performance.
• Delphi – provided industry-

first vehicle-to-vehicle wireless
communication technology to
provide 360-degree object detec-
tion, which can see beyond the
line of sight and around large ob-
structions. GM will be the first to
market with this technology
available on the 2017 Cadillac
CTS.
• Delta Electronics – supplied

an on-board charger module in
the 2016 Chevrolet Volt that con-
verts AC power into DC power
with the purpose of recharging
the battery pack of electric cars.
• FANUC – developed an as-

sembly plant paint robot applica-
tion designed to prevent unex-
pected downtime while enhanc-
ing overall robot performance.
• Gentex of Zeeland – intro-

duced industry-first rear camera
mirror on the 2016 Cadillac CT6
that eliminates C-pillar obstacles
and increases field of vision up to
300 percent.
“We’re incredibly honored to

receive one of the first-ever GM
Innovation awards,” said Gentex
Senior Vice President and CFO
Steve Downing. “Our FDM is the
first commercially viable, NHT-
SA-approved display mirror. It’s
quickly becoming the industry
benchmark for enhanced rear vi-
sion, and we’re proud to have
worked with GM to bring it to
market.”
During the event, Gentex was

also named a 2015 GM Supplier
of the Year, said Gentex
spokesman Craig Piersma. GM
recognized 110 of its best suppli-
ers from 17 countries that have

consistently exceeded GM’s ex-
pectations, created outstanding
value, or introduced new innova-
tions to the company.
GM also honored three compa-

nies – LGE/LG Chem., Brake Parts
Incorporated, and repeat winner
Lear – with its Overdrive Award.
The honor, first debuted in 2012,
recognizes supply partners for
extraordinary leadership in cul-
tural change and commitment
initiatives that drove exceptional
business results for GM.
GM spokesman Nick Richards

said that other Michigan-based
award winners include:
• Gallagher-Kaiser Corp.;
• Ideal Contracting LLC.;
• Dakkota Integrated Systems;
• NNYX Inc.;
• Superior Industries Interna-

tional;
• US Farathane Corp.;
• Summit Polymers Incl;
• Gentex Corp.;
• MNP Corp.;
• Moon Roof Corporation of

America;
• Creative Techniques Inc.;
• Lear Corp.;
• Chemico/Mays LLC;
• Hollingsworth Inc.;
• Active On-Demand.
The Supplier of the Year, Over-

drive and Innovation award win-
ners are chosen by a global team
of GM purchasing, engineering,
quality, manufacturing, and logis-
tics executives. Winners were se-
lected based on performance cri-
teria in Product Purchasing, Indi-
rect Purchasing, Customer Care
and Aftersales, and Logistics.

General Motors Honors its Best Suppliers
CONTINUED FROM PAGE 1

“We’re incredibly
honored to

receive one of the
first-ever

GM Innovation
awards.”

– Steve Downing,
Gentex

At its regular monthly meeting
on March 15, the Macomb Com-
munity College Board of Trustees
authorized tuition rates for fall
2016 through spring/summer
2017 semesters.
Tuition for residents will in-

crease to $97 a credit hour from
$94, a 3.2 percent increase. For a
student attending Macomb full
time – taking 12 credits – this will
result in an increase of $36 for
the semester, said MCC spokes-
woman Jeanne Nicol.
“Sensitivity to the financial

pressures our students face is at
the forefront of our decision
making,” said James Jacobs,
Ph.D., president, Macomb Com-
munity College. “However, we
not only have an imperative to
keep tuition affordable, but to
balance that with the need to

strategically invest in programs
to ensure our students are pre-
pared for 21st century workplace
opportunities and to preserve
Macomb’s’ fiscal integrity, ensur-
ing the college continues to
serve the community’s needs in-
to the future. ”
Macomb’s tuition rates remain

well below average among the
state’s 28 community colleges.
The college has the fifth lowest
cost of attendance when both tu-
ition and fees are factored in.
Macomb’s revenue is com-

prised of three primary sources:
tuition (41 percent), state appro-
priations (27 percent) and local
property taxes (26 percent).
While property tax values are ex-
pected to slightly increase by 0.7
percent, property tax revenue is
still $9 million less than 2007-08.

MCC Sets New Tuition Rates
For 2016/2017 School Year
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*Tax, title, license and dealer fees extra. No security deposit required. Excess mileage charge of $.25 per mile over leased miles. Lessee pays for excess wear
and tear charges and a disposition fee of $595.00.All applicable rebates to dealer. Photomay not represent actual vehicle.ATS Coupe/Sedan,SRX & XTSmust
show proof of current GM Lease. CTS must show proof of ownership or lease of 2003 or newer Cadillac CTS. MRSP’s: ATS $38,240, ATS Coupe $45,515, CTS
$48,555,XTS $46,290,SRX $ 44,635.Due at signing: ATS $1,924,ATS Coupe $2,409,CTS $3,209,XTS $2,299,SRX $2,129 See dealer for details.Take delivery by
3/31/2016.

TIRE SALES EVENT
Wewill match any tire quote
Up to $100.00 Tire rebate promotion
Same Day service
Expires 3-31-16

CERTIFIED SERVICE

Prestige Cadillac
8333 E. 11 Mile Rd.
Warren,MI 48093
PrestigeCadillac.com

Sales - 586.782.4137
Mon.& Thurs. 8:30-8
Tues.,Wed., & Fri 8:30-6,
Sat. 10-4

Service
586.782.4173
Mon. - Fri. 7:30-6
Sat. 9-2

PRESTIGE TECH CENTER CADILLAC
Coming Soon!
DowntownWarren across from the General Motors Tech Center.

We expect the
new facility
to be open
for business in
May 2016.

ATS 2016
2.0L TURBO AWD SEDAN
STANDARD COLLECTION

$269Employee
Pricing

/Month

24 MONTH/10K PER YEAR

Our facility
renovations are
coming along!
The new building
will be opening
May 2016.

SRX 2016
FWD
STANDARD COLLECTION

$289Employee
Pricing

/Month

24 MONTH/10K PER YEAR

Our Facility
will look great
when we finish
construction in
May 2016.

ATS 2016
2.0L TURBO AWD COUPE
STANDARD COLLECTION

$329Employee
Pricing

/Month

36 MONTH/10K PER YEAR

Our new facility
is almost
complete,
have you seen it?

CTS 2016
2.0L TURBO
STANDARD COLLECTION

$389Employee
Pricing

/Month

36 MONTH/10K PER YEAR

Future home
of Prestige
Cadillac
new location
opening soon!

XTS 2016
FWD
STANDARD COLLECTION

$419Employee
Pricing

/Month

36 MONTH/10K PER YEAR

Tech Center Cadillac

CERTIFIED SERVICE

100% Customer
Satisfaction
Guarantee
OPEN SATURDAY 9AM-2PM
Complimentary Pickup and Delivery!

NEW YORK (AP) – Weeks after
the first New York trial over Gen-
eral Motors’ faulty ignition
switch controversy ended pre-
maturely, a new one is set to
start.

The Manhattan federal court
trial that began on March 14 is
meant to define legal boundaries
that may aid the settlement of
hundreds of lawsuits filed after
GM revealed that it had contin-
ued to sell flawed cars after dis-
covering an ignition switch de-
fect in Chevy Cobalts and other
small cars. Since early 2014, it
has issued recalls affecting more
than 30 million vehicles.

The switches can slip out of
the on position, causing the cars
to stall, knocking out power
steering and turning off air bags.
GM says it has fixed the problem.

The new trial results from a
January 2014 accident on an icy
New Orleans bridge. A man and
woman who were in a 2007 Sat-
urn seek compensation for in-
juries they say they incurred
when the driver lost control of
the car after she stepped on the
brakes but could not stop.

GM says in court papers that
the accident did not cause or
contribute to any permanent in-
juries to either of the car’s occu-
pants.

Among evidence the company

plans to introduce is the testimo-
ny of a police officer who said
the cause of crashes by 39 cars
on a mile and a half stretch of the
Crescent City Connection Bridge
in New Orleans was excessive
speeds by cars on ice.

The trial comes after the jury
in an earlier trial was dismissed
after both sides dropped the
case when questions arose about
the plaintiff’s truthfulness. The
trials are among six scheduled
for this year.

At a recent pretrial hearing,
U.S. District Judge Jesse M. Fur-
man said the cases were impor-
tant to define legal boundaries
because about 1,700 personal in-
jury and wrongful death cases re-
main to be resolved.

“A substantial amount of work
remains,’’ he said.

In September, GM announced
it had reached a deal to settle
1,385 death and injury cases for
$275 million and a class-action
shareholders’ lawsuit for $300
million.

The company paid nearly $600
million to settle 399 claims made
to a fund it established. Those
claims covered 124 deaths and
275 injuries, though GM’s fund
rejected more than 90 percent of
the 4,343 claims it received, ac-
cording to figures the company
released in December.

New GM Ignition Trial Starts

DETROIT (AP) – Volkswagen
deleted documents and obstruct-
ed justice after the U.S. Environ-
mental Protection accused the
company of cheating on emis-
sions tests, a former employee
alleged in a lawsuit.

Daniel Donovan says in a
whistleblower case that he was
wrongfully fired Dec. 6, 2015 after
refusing to participate in the
deletions and reporting them to
a supervisor. The lawsuit says
that the evidence deletion con-
tinued for three days after the
Sept. 18 allegations from the EPA
and despite a hold order from
the Justice Department.

VW has admitted that it pro-
grammed about 600,000 diesel-
powered cars in the U.S. to turn
on pollution controls during EPA
treadmill tests and turn them off
when the cars were on the road.
The agency alleges that the cars
emit as much as 40 times the al-
lowable amount of nitrogen ox-
ide, which can cause respiratory
problems.

The Justice Department is in-
vestigating potential criminal
charges against VW, and the
company has been negotiating
with the EPA and California regu-
lators to come up with repairs.
VW faces a March 24 deadline
from a federal judge to reach
agreement on the fixes.

Donovan worked as a technol-
ogy employee with VW’s general
counsel office who was responsi-
ble for electronic information
management in injury and prod-
uct liability cases. The lawsuit
said he was fired “because of his
refusal to participate in a course
of action that would spoilate evi-
dence and obstruct justice’’ in
the EPA and Justice Department
probes.

But VW said Monday that
Donovan’s departure from the
company was not related to the
diesel emissions issue. ``We be-
lieve his claim of wrongful termi-
nation is without merit,’’ the
company said March 14 in a
statement.

Donovan, who worked in VW’s
Michigan offices, alleges that the
company’s information technolo-
gy department did not stop
deleting items until Sept. 21, so
Donovan reported his concerns
to his supervisor, according to
the March 8 lawsuit filed with the
Oakland County Circuit Court in

Pontiac, Michigan. It also says
the department was not preserv-
ing backup disks.

Donovan was fired because
VW of America believed he was
about to report the deletions and
obstruction of justice to the EPA,
Justice Department or the FBI,
according to the complaint. It
was unclear whether Donovan,
of suburban Detroit, spoke with
federal investigators. His attor-
ney, Sam Morgan, would not
comment and said his client did-
n’t want to speak about it either.
A message was left for the U.S.
Attorney’s Office in Detroit.

The lawsuit alleges that the
company violated the Michigan
Whistleblowers’ protection act.

VW potentially faces more
than $20 billion in U.S. fines, as
well as hundreds of class-action
lawsuits from angry vehicle own-
ers. Diesels account for about 25
percent of the company’s U.S.
sales.

The scandal already has cost
the CEO his job, and last week,
VW ousted Michael Horn, its top
U.S. executive.

Volkswagen Named in Suit
Filed by Whistleblower

DETROIT (AP) – The Detroit-
Windsor Tunnel is getting a new
concrete ceiling, leading to
overnight closures starting in
August.

Neal Belitsky, the tunnel com-
panys president, says behind-
the-scenes work will begin in
May.

Belitsky says the work is
“purely preventive and that the
tunnels current ceiling is fine,
but that its the original concrete
slab that was installed in the
1920s.

The Detroit-Windsor tunnel
was first opened up back in the
year 1930.

The Detroit Free Press reports
the cost of this years project is
unclear. Belitsky says bid pack-
ages will go out this week. The
project should finish in Decem-
ber.

The work is a continuation of
more than $50 million in invest-
ments the tunnel company says
it has made to the tunnel since
1998.

Windsor Tunnel
Seeking Bids on
Concrete Work



The U.S. Department of Trans-
portation’s National Highway
Traffic Safety Administration
and the Insurance Institute for
Highway Safety announced
March 17 a historic commit-
ment by 20 automakers repre-
senting more than 99 percent of
the U.S. auto market to make
automatic emergency braking a
standard feature on virtually all
new cars no later than NHTSA’s
2022 reporting year, which be-
gins Sept 1, 2022.

Automakers making the com-
mitment are Audi, BMW, FCA US
LLC, Ford, General Motors, Hon-
da, Hyundai, Jaguar Land Rover,
Kia, Maserati, Mazda, Mercedes-
Benz, Mitsubishi Motors, Nissan,
Porsche, Subaru, Tesla Motors
Inc., Toyota, Volkswagen and Vol-
vo Car USA, said NHTSA
spokesman Gordon Trowbridge.
The unprecedented commitment
means that this important safety
technology will be available to
more consumers more quickly
than would be possible through
the regulatory process.

“This decision aligns with our
mission to assist drivers and
help mitigate crashes,” says Mike
Dahl, head of Vehicle Safety and
Regulatory Compliance – FCA
North America. “We will prolifer-
ate AEB through our vehicle line-
up based on this robust, state-of-
the-art technology.”

GM spokesman Tom Wilkinson
said that people should feel good
about what the auto industry’s
done.

“We in the car business should
feel proud,” Wilkinson said. “We
have been able to come together
and reach an agreement that has
the potential to save the lives of
thousands of people and avoid
millions of dollars in property
damage.”

AEB systems help prevent
crashes or reduce their severity
by applying the brakes for the
driver, Trowbridge said. The sys-
tems use on-vehicle sensors such

as radar, cameras or lasers to de-
tect an imminent crash, warn the
driver and apply the brakes if the
driver does not take sufficient ac-
tion quickly enough.

NHTSA estimates that the
agreement will make AEB stan-
dard on new cars three years
faster than could be achieved
through the formal regulatory
process, Trowbridge said. During
those three years, according to
IIHS estimates, the commitment
will prevent 28,000 crashes and
12,000 injuries.

“It’s an exciting time for vehi-
cle safety. By proactively making
emergency braking systems stan-
dard equipment on their vehi-
cles, these 20 automakers will
help prevent thousands of crash-
es and save lives,” said U.S.
Transportation Secretary Antho-
ny Foxx. “It’s a win for safety and
a win for consumers.”

Based on mounting evidence
that AEB effectively reduced
crashes and injuries in the U.S.
and around the world, NHTSA
and IIHS issued a challenge to in-
dustry in September 2015 to en-
courage automakers to voluntari-
ly make AEB a standard feature,
Trowbridge said.

A series of meetings followed
to establish details of the com-
mitment.

“IIHS member companies
strongly support the adoption of
effective safety technologies,”
said IIHS Board Chairman and
CEO of American Family Insur-
ance, Jack Salzwedel. “Deploying
AEB on a wide scale will allow us
to further evaluate the technolo-
gy’s effectiveness and its impact
on insurance losses, so that
more insurers can explore offer-
ing discounts or lower premiums
to consumers who choose AEB-
equipped vehicles.”

“We’re getting these safety sys-
tems into vehicles much faster
than what would have been oth-
erwise possible,” said NHTSA Ad-
ministrator, Dr. Mark Rosekind.

“A commitment of this magni-
tude is unprecedented, and it will
bring more safety to more Ameri-
cans sooner.”

“The benefits of this commit-
ment are far reaching,” said IIHS
Executive Vice President and
Chief Research Officer David Zu-
by. “From injuries and deaths
averted to the recovery of pro-
ductivity that would otherwise
be lost in traffic jams caused by
the crashes prevented. It also as-
sures that all Americans will ben-
efit from this technology.”

“With roadway fatalities on the
rise, the commitment made to-
day has the potential to save
more lives than almost anything
else we can accomplish in the
next six years," said Deborah A.P.
Hersman, president and CEO of
the National Safety Council, who
attended today’s announcement.
“Including all models in the
agreement ensures that safety is-
n’t for just those who can afford
it.”

This commitment, Trowbridge
said, will make AEB standard on
virtually all light-duty cars and
trucks with a gross vehicle
weight of 8,500 lbs. or less begin-
ning no later than Sept. 1, 2022.
AEB will be standard on virtually

all trucks with a gross vehicle
weight between 8,501 lbs. and
10,000 lbs. beginning no later
than Sept. 1, 2025.

As NHTSA continues its regula-
tory work in this area, NHTSA
will track the progress industry
is making towards its commit-
ment.

Feds, Automakers Agree on AEB Technology Requirements

Buick has unveiled the 2017
Enclave Sport Touring Edition
just in time for the New York Au-
to Show.

It is the latest addition to the
brand’s design-focused Sport
Touring Edition lineup and an ex-
pressive and athletic appearance
for the popular Enclave mid-size
luxury SUV, said Buick
spokesman Stuart Fowle. The
Sport Touring is highlighted by a
Satin Black Ice-toned grille and
20-inch chrome-clad wheels with
Satin Black Ice accents.

The Sport Touring Edition
brings the brand’s newest design
theme, Fowle said, to a vehicle
with Buick’s most loyal customer
base.

In 2015, 33.4 percent of Enclave
sales came from returning cus-
tomers. That’s the highest loyal-
ty rate among all Buick models
and one of the top model-to-
model loyalty rates in the
crossover SUV segment, topping
key competitors such as Audi Q7
and Acura MDX, as well as vehi-
cles like the Jeep Grand Chero-
kee and Toyota Highlander.

“With timeless exterior design,
Buick’s signature QuietTuning,
and three rows of premium, first-
class seating designed to com-
fortably hold adult passengers,
Enclave has helped make Buick
one of the industry’s most suc-
cessful SUV brands,” said Dun-
can Aldred, vi.p. of Global Buick.

Since Enclave’s introduction in
2007, SUVs have jumped from 31
percent of Buick brand sales to
61 percent in 2015, Fowle said. It
has remained a consistent seller
through eight years of sales and
since 2013 has been paired with
Buick’s small SUV, the Encore,
which has since become the
brand’s best-seller. The Envision
SUV also joins Buick’s SUV lineup
in North America this summer.

“The industry doesn’t have
many success stories better than
the Buick Enclave,” said Aldred.
“It has created a new generation
of Buick customers and delivered
on their expectations again and
again. The Sport Touring Edition
is a great update for our flagship
crossover SUV as the Buick fami-
ly continues to grow this year.”

The new Buick Enclave Sport
Touring Edition will be on dis-
play at the 2016 New York Inter-
national Auto Show and goes on
sale this summer, available on
the Leather (1SL) and Premium

(1SN) trims, Fowle said. It is of-
fered in three premium exterior
colors: White Frost Tricoat, Crim-
son Red Metallic and Ebony Twi-
light Metallic.

Additional standard equip-
ment on the Leather and Premi-
um trims includes:

• Heated, wood-trimmed
steering wheel;

• Ice-blue LED ambient light-
ing around the instrument panel;

• Eight-way power front driver
and passenger seats with power
recline, lumbar support and driv-
er memory.
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WARREN URGENTCARE

“We Care”
URGENT CARE FOR ACCIDENTS AND INJURY

ADULT & PEDIATRIC ILLNESS
Digital X-Rays, EKG and Lab Work, On-Site Lab Service, Strep, Mono,
Pregnancy & Urine Testing, Vaccinations, Sports & School Physicals,

Occupational Medicine, Work-Related Injuries,
Pre-Hire Physicals (BAT & Urine Screening)

SPECIAL ON SPORTS PHYSICAL $25.00 State-of-the-Art Facility

8am-10pm • 7 Days a week • 365 Days a Year
“Bringing Quality Urgent Care To Your Neighborhood”

586-276-8200
31700 Van Dyke • Warren, MI 48093

On Van Dyke Rd., between 13 & 14 Mile in
St. John’s Windemere Park

OTHER CONVENIENT LOCATIONS:

ATTENTION
Chrysler, GM, Ford

Employees, we’re within
2 miles of your plants

HAP & BCN
NO Referrals Needed!
www.warrenurgentcare.com

FLU SHOTS

Woodland Urgent Care
22341 W. 8 Mile Road

Detroit

313-387-8700

N. East Macomb Urgent Care
43900 Garfield, Suite 121

Clinton Township

586-868-2600

DETROIT (AP) – DTE Energy
Co. says $1.4 billion in invest-
ment is planned in Michigan nat-
ural gas pipeline infrastructure
over the next five years.

The Detroit-based utility says
March 16 investments by DTE
Gas will help maintain the natu-
ral gas system’s safety and relia-
bility while keeping prices down.

Plans call for modernizing cast
iron and steel main pipelines
with newer, more-durable mate-
rial. New service lines to homes
and businesses will be installed.
Crews this year are on track to
replace more than 100 miles of
gas main lines, up from 80 miles
in 2015.

Natural gas meters will be
moved from inside homes and
businesses and replaced with
advanced meters on the outside
as part of the gas main modern-
ization work. Upgrades also will
be made at compressor stations
to ensure reliable and delivery.

DTE Investing
$1.4 Billion in
Infrastructure

Buick Has New Enclave for New York Show

Chrysler’s AEB system

Macomb Community College is offering the following courses free of charge:
Aluminum and its Alloys – March 28 – 30, 2016
Upon completion of this course, you should be able to: Identify aluminum alloys suited to spe-
cific applications; describe key processing parameters that influence structure - property rela-
tionships; identify composition and processing interactions that result in final material properties;
solve routine processing and heat-treating issues; and identify cost-reduction opportunities that
do not negatively impact material and product performance.

Introduction of Additive Manufacturing – March 23, 24, & 26, 2016
Upon completion of this course, you should be able to describe: the background and mecha-
nism of 3D printing; the current types of 3D printers and the corresponding printing materials;
CAD software and graphical design; and 3D printing software and file formats.

– Class size is limited and will be filled on a first come, first served basis. –

Please contact Charles Cammarata at (586)445-7425 or
cammaratac00@macomb.edu for more information or to register.

Funding comes from the Department of Labor/Employment and Training Administration.
Eligibility and paperwork requirements must be completed prior to attending.

A private-public partnership administered locally by
the Macomb/St. Clair Workforce Development Board
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*Pictures may not represent actual sale vehicle. All applicable incentives including conquest and/or loyalty offers have been deducted from Sale Prices/Payments and are subject
to change by the manufacturer without notice and are plus title, tax, plate and CVR fees and were valid at time of printing. GM Employee discount is required expect where noted.
Leases are 10,000 miles per year and a disposition fee may be required at lease turn in. Must have 1999 or newer non-GM lease for Competitive Brand offer. Amount depends
on model. Trade-in guarantee of $3500 (When you lease or purchase new Silverado) $2500 (all others) is for 2004 newer vehicles with under 150,000 actual miles. No bad Carfax or branded titles. Certain restrictions apply,
see dealer for complete details on all incentives/offers. Sale ends 3/31/2016 @ 6:00PM.

2016MALIBU “LT”
• Chevrolet Complete Care INCLUDED!
• 1.5L Turbo DOHC Engine! • Ambient Interior Lighting!

• OnStar w/4G LTE w/built-in Wi-Fi hotspot! • 17” Aluminum Wheels!
• 7” Color Touch Screen MyLink Radio!

• 8 Way Power Driver’s Seat!
• Rear Vision Camera

Stock#G28636

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

2016SILVERADO “LT”
• Chevrolet Complete Care INCLUDED!
• Ecotec3 4.3L V6! • Automatic Transmission! • GM Bedliner Included!

• Color Screen Mylink Radio with USB Ports! • AluminumWheels!
• OnStar w/4G LTE w/Built in Wi-Fi Hotspot!

• SteeringWheel Radio Controls!
• Remote Keyless Entry!

Stock#G27019

For 3 Days Only!…NO Employee Discount is REQUIRED On Our Most Popular Models!*

2016CRUZE “LT”
• Chevrolet Complete Care INCLUDED!
• 1.4L Turbo DOHC Engine! • Automatic Transmission!

• OnStar with 4G LTE with built-in Wi-Fi hotspot!
• 7” Color Touch Screen MyLink Radio!

• Remote Keyless Entry!
• Bluetooth for Phone!

Stock#G29005

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

2016EQUINOX “LT”
• Chevrolet Complete Care INCLUDED!

• 2.4L DOHC VVT Engine! • Rear Vision Camera!
• 7” Color Touch Screen MyLink Radio! • Bluetooth for Phone!

• OnStar with 4G LTE with built-in Wi-Fi hotspot!
• Remote Keyless Entry!

• Aluminum Wheels
Stock#G28653

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

24 MONTH LEASE:

4X4 DBL CAB

$164*
$0DOWNW/LEASECONQUEST

Was $27,680 Sale Price $21,517

$164*
$999DOWNW/LEASELOYALTY

OR

24 MONTH LEASE:

$159*
$0DOWNW/LEASECONQUEST

Was $25,895 Sale Price $22,633

$159*
$999DOWNW/LEASELOYALTY

OR

Was $21,995 Sale Price $20,039 Was $39,975 Sale Price $32,017
24 MONTH LEASE:

$140
$999DOWN

24 MONTH LEASE:

$154*
$999DOWNW/LEASECONQUEST

$154*
$999DOWNW/LEASELOYALTY

OR

ALL NEW

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

Monday, Tuesday andWednesday

ALL NEW

#42333 #21552#44296

475 SUMMIT DRIVE • 248-292-2502 • 5825 HIGHLAND RD. (M59) • WATERFORD

CALL
BRUCE LITVIN
– 24/7 & 365 –

40 YEARS
OF QUALITY SERVICE

CELL # 1-586-405-5175
blitvin@lunghamer.com

1-888-665-5438

MMAARRCCHH
IISS HHEERREE……
SSPPRRIINNGG
IINNTTOO AA NNEEWW
CCAARR,,

SSUUVV OORR
TTRRUUCCKK
AASS TTHHEE PPRROOGGRRAAMMSS

RREEMMAAIINN GGRREEAATT..
Please call with the vehicle you desire 

and you will be delighted with the payment.

WE DO HOUSE CALLS OR COME SEE US…
Before You Trade-In or Sell Your Car

Buyer & Seller of Clean Vehicles Since 1975!

248.332.8326
1153 Baldwin Rd • Pontiac • www.jimdouglasautosales.com

You’ll Get Your Tax Break
Plus 100’s if not 1,000’s More

that’s it’s more appropriate to
state that there are levels of au-
tomation, not levels of au-
tonomous vehicles.”
Steudle said that as someone

who deals in public policy, he
sees a fully-automated vehicle as
something could potentially put
a lot more liability on OEMs, so
he thinks for that reason alone, a
fully-automated car is a ways off.
Kahl said that a lot of au-

tonomous technology already ex-
ists and wondered why we don’t
see more of it in the marketplace.
Underwood said for one rea-

son, he doesn’t see the technolo-
gy available at an affordable
price. And just because technolo-
gy has been created, doesn’t
mean that it’s been tested to de-
gree that it should or that stan-
dards everyone can agree on
have been created.
Maddox agreed, saying it’s a

big leap from the test track to ac-
tual real world traffic. Every bit
of autonomous technology will
have to be thoroughly tested,
verified and validated by the
OEMs, their suppliers and regula-
tors.
“That hasn’t been done yet,”

Maddox said. “It has to because
shortening the process will only
result in weakened standards.
Steudle said that he really be-

lieves cost is a factor slowing
this tech down. It’s success in
adoption will be driven by the
customer’s willingness to pay for
it in his car.”
Laberteaux said a colleague

told him the difference between
this technology working 99 per-
cent of the time and working
99.999 percent of time is really
more than 1 percent. Getting the
tech ready will just take time.

Steudle added that Michigan
has 120,000 miles of public
roads. About 60 percent of those
roads are gravel. Questions of
whether this tech will work on
gravel, on snow, in crowded ur-
ban streets where children play
must all be answered.
Kahl then asked if the industry

really accepts the inevitability of
automated technology. Mudalige
said that GM loves that kind of
technology when it’s sold as a
convenience to customers, and
that no sensible OEM would de-
ploy it before it’s ready and total-
ly safe. So really, the business
case must be made for any of
this technology.
Maddox said that while he be-

lieves safety and convenience
will drive this technology for-
ward in the minds of the public
for light vehicles. Heavy vehicles
and fleet vehicles that do things
like make deliveries these vehi-
cles’ user costs will play a real
factor in their adoption. If a fleet
will pay an energy cost in the
form of higher gas mileage, then
he doesn’t see people using it
and that affects OEMs’ plans.
Underwood said part of why

people buy cars is for the free-

dom they provide. Safety and
convenience matter, but if this
technology frees consumers to
do other things during long com-
mutes, that will be very attrac-
tive.
Laberteaux said that even peo-

ple who love to drive don’t love
to drive everywhere all the time.
That commute can get boring, so
fully-automated technology can
have an attraction to even the
most stubborn anti-tech driver.
Maddox said that people have

come to accept the concept of
human error and that no one is
perfect and mistakes will be
made. That tolerance is not gen-
erally extended to machines, so
he thinks we’ll still have drivers
in partly-automated vehicles for
the next 50 years.
He also said that humans have

been driving cars for more than a
century, and we’ve gotten pretty
good at nailing down the causes
of accidents. We don’t have a lot
of data on what causes computer
accidents, and Google’s testing of
its system is just a drop in the
bucket.
“We’ll need a lot more data be-

fore any real decisions are
made,” Maddox said.

Experts Discuss the Future of Automated
Vehicles at Conference in Dearborn

Call it fishing where the fish
are. Or to be more precise offer-
ing a feature package for pickup
trucks that meet the needs of the
truck buying public in the largest
pickup market in the United
States.
Chevrolet unveiled the 2016

Chevrolet Colorado Shoreline
March 15, which is designed for
customers in the heart of the
midsize pickup truck market,
said GM spokesman Monte Do-
ran.
“The new Colorado ignited the

midsize pickup market, account-
ing for 74 percent of the growth
in the segment in 2015,” said San-
dor Piszar, Chevrolet truck mar-
keting director.
“This year, we are continuing

that momentum with the Shore-
line edition designed specifically
for customers in the segment’s
biggest market.”
California is by far the largest

midsize pickup market, Doran
said, with more midsize trucks
sold in the greater Los Angeles
area than the next two largest
markets, combined.
To appeal to this specific de-

mographic, the Shoreline pack-
age will be offered on Colorado
extended cab models in LT trim,
with both two-wheel-drive and
four-wheel-drive versions, Doran
said.
In keeping with aftermarket

trends seen in California, the
Shoreline combines bright exteri-
or colors with blacked-out trim
and minimal chrome accents, Do-
ran said.
It will be available only in Sil-

ver Ice Metallic, Summit White,
Laser Blue, or Red Hot exterior
colors.
Exterior changes include body

color front grill, black 18-inch
wheels, and black trim for the
door handles, mirrors and belt-
line.
The Shoreline pickup truck al-

so includes some of the most
popular features, including
spray-in bedliner, all-weather
floor liners, and one-year of Sir-
ius XM radio subscription, Doran
said.
The Colorado Shoreline joins a

portfolio of special editions for
Chevrolet trucks for 2016, includ-
ing the Colorado Z71 Midnight,
Colorado Trail Boss, Silverado
Realtree, and Silverado Special
Ops.
“The Shoreline is a great exam-

ple of our strategy to offer
unique trucks designed for very
specific customers,” said Piszar.

“These trucks have clearly
resonated with customers, as
last year our special edition
trucks sold in one-third the time,
and to younger, more affluent
buyers than the industry aver-
age.”

Chevrolet Develops Truck
Just for California Market

CONTINUED FROM PAGE 1
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LOCATED RIGHT OFF I-75 ON M-24

Wally Edgar
1-866-906-0279

*Corvette and Spark sale prices at GM Employee Discount Price plus tax, title, plate and doc. fees due at sign-
ing with all rebates assigned to dealer. **Tahoe sale price at GM Employee Discount Price plus tax, title, plate
and doc. fees due at signing with all rebates including Chevrolet Loyalty Private Offer (only current 1999 or
newer Chevrolet passenger car or light duty truck owners/lessees are eligible) assigned to dealer. Due to ad-
vertising deadlines, prices subject to change. See dealer for details.

JAY CHAISER x117
Fax: 248-391-0189
Cell: 248-821-8026

Email:
jchaiser@wallyedgar.com

Located right off I-75 on M-24, 2 minutes N. of the Palace of Auburn Hills

SALES HOURS:
MONDAY - THURSDAY 8 AM - 8 PM • FRIDAY 8 AM - 6 PM

SATURDAY 9 AM - 3 PM • SUNDAY CLOSED

3805 LAPEER RD., LAKE ORION

Wally Edgar
45 MPG2015 TAHOE 4WD LTZ

MSRP $68,595
SALE PRICE

$48,985**

45 MPG 2016 SPARK
MSRP $14,635
SALE PRICE

$13,888*

45 MPG 2015 CORVETTE
STINGRAY COUPE Z51

MSRP $71,850
SALE PRICE

$58,982*

VYLETEL
JUST ANNOUNCED...

Additional $2,000 off in stock select Denali Yukon's.

*GM Employee Pricing Plus Tax, Title, Lic. and Doc. No Security Deposit Required. Programs subject to change. Photos may not repre
Price is subject to change without notice. See dealer for details. Expires 3/31/16.

VISIT OURWEBSITE TO SEARCH FORMORE VEHICLE SELECTIONS ATWWW.VYLETEL.NET

40755 Van Dyke • Sterling Heights •586.977.2800
WWW.VYLETEL.NET SALES: Sun CLOSED; M, TH 8:30am-9pm; T, W, F 8:30am-6pm; SAT 10am-3pm

SERVICE: Sun CLOSED; M, TH 7am-8pm; T, W, F 7am-6pm; Sat 8am-1pm

ALL NEW 2016
BUICK ENCLAVE
FWD • CONVENIENCE

2244 MMOONNTTHH BBUUIICCKK EEXXPPEERRIIEENNCCEE LLEEAASSEE
FREE Maintenance • FREE XM Radio • FREE OnStar

Stock #4769-16 • Deal #58594 
GM pricing plus tax, title & lic. 

GM price must have Non GM in household 
set to expire 365 days from delivery.
NO SECURITY DEPOSIT REQUIRED!

36 MONTH/
10K PER YEAR

LEASE
FOR ONLY

$259*
$1,975 DUE AT SIGNING

ALL NEW 2016
BUICK REGAL

FWD • PREMIUM II GROUP

2244 MMOONNTTHH BBUUIICCKK EEXXPPEERRIIEENNCCEE LLEEAASSEE
FREE Maintenance • FREE XM Radio • FREE OnStar

Stock #4712-16 • Deal #59036 
GM pricing plus tax, title & lic.

GM price must have Non GM in household 
set to expire 365 days from delivery.
NO SECURITY DEPOSIT REQUIRED!

24 MONTH/
11K PER YEAR

LEASE
FOR ONLY

$159*
MANAGER DEMO SPECIAL

MADNESS IN MARCH
IS HERE…

2015 MODEL CLEARANCE

Stk. #4434-16 • Deal# 58593. 
8,702 Total miles allowed for lease term.

GM pricing plus tax, title & lic. 
GM pricing must have Non GM in household 

set to expire 365 days from delivery.
NO SECURITY DEPOSIT REQUIRED!

ALL NEW 2016 BUICK VERANO
1SG • FWD • CONVENIENCE• LOADED

ATTENTION LEASE CONQUEST CUSTOMERS

2016 GMC

ACADIA
FWD • SLE-2

Stock #9041-16 • Deal #58510
$1742 total due at signing. 

GM pricing plus tax, title & lic. 
GM price figured with a Non-GM Lease in household 

set to expire within 365 days.
NO SECURITY DEPOSIT REQUIRED!

$269*36
MONTH
LEASE 

FOR ONLY

10K PER YEAR

2016 GMC

SIERRA
1500 • 4WD • DOUBLE CAB

Stock #8933-16 • Deal #52863
$2119 total due at signing. 

GM pricing plus tax, title & lic. 
Must qualify lease loyality.

NO SECURITY DEPOSIT REQUIRED!

$239*24
MONTH
LEASE 

FOR ONLY

10K PER YEAR
ALL NEW ELEVATION

2244 MMOONNTTHH BBUUIICCKK EEXXPPEERRIIEENNCCEE LLEEAASSEE
FREE Maintenance • FREE XM Radio • FREE OnStar

24 MONTH/
8,702* 

Total miles
LEASE FOR

$129*
$1004 DUE AT SIGNING

ALL NEW 2016
BUICK ENCORE

FWD

2244 MMOONNTTHH BBUUIICCKK EEXXPPEERRIIEENNCCEE LLEEAASSEE
FREE Maintenance • FREE XM Radio • FREE OnStar

Stock #4717-16 • Deal #57906 
GM pricing plus tax, title & lic. 

GM pricing must have Non GM in household 
set to expire 365 days from delivery.
NO SECURITY DEPOSIT REQUIRED!

24 MONTH/
10K PER YEAR

LEASE
FOR ONLY

$129*
$62870 DUE AT SIGNING

ALL NEW 2016
BUICK LACROSSE

1SH • SPORT TOURING

2244 MMOONNTTHH BBUUIICCKK EEXXPPEERRIIEENNCCEE LLEEAASSEE
FREE Maintenance • FREE XM Radio • FREE OnStar

Stock #4687-16 • Deal #58498 
GM pricing plus tax, title & lic. 

GM price must own 99 or new Buick Lucern, 
Verano, Regal, LaCrosse. 

NO SECURITY DEPOSIT REQUIRED!

24 MONTH/
10K PER YEAR

LEASE
FOR ONLY

$239*
$1,690 DUE AT SIGNING

2016 GMC

SIERRA
DEANALI • 1500 • 4WD • CREW CAB

Stock #8943-16 • Deal #59971
$2809 total due at signing. 
GM pricing plus tax, title & lic. 

GM price figured with lease loyalty  or
lease conquest rebate.

NO SECURITY DEPOSIT REQUIRED!

$415*
W/$1995 DOWN

24
MONTH
LEASE 

FOR ONLY

10K PER YEAR

2015 GMC

CANYON
4WD • SLE • EXT CAB

Stock #8323-15

GM employee price plus tax of $174408, plus title, lic.

$27,568*
WAS
$33,045

SAVE OVER
$5,400 OFF MSRP

2016 GMC

YUKON
4WD • SLT • LOADED

Stock #8999-16 • Deal #59972
$3205 total due at signing. 
GM pricing plus tax, title & lic. 

GM price figured with lease loyality 
or lease conquest rebate.

NO SECURITY DEPOSIT REQUIRED!

$675*27
MONTH*
LEASE 

FOR ONLY

10K PER YEAR
W/$1995 DOWN

*GM EMPLOYEE/FAMILY LEASE

*Pictures may not represent actual sale vehicle. All applicable incentives including conquest and/or loyalty offers have been deducted from Sale Prices/Payments and are subject
to change by the manufacturer without notice and are plus title, tax, plate and CVR fees and were valid at time of printing. GM Employee discount is required expect where noted.
Leases are 10,000 miles per year and a disposition fee may be required at lease turn in. Must have 1999 or newer non-GM lease for Competitive Brand offer. Amount depends
on model. Trade-in guarantee of $3500 (When you lease or purchase new Silverado) $2500 (all others) is for 2004 newer vehicles with under 150,000 actual miles. No bad Carfax or branded titles. Certain restrictions apply,
see dealer for complete details on all incentives/offers. Sale ends 3/31/2016 @ 6:00PM.

2016MALIBU “LT”
• Chevrolet Complete Care INCLUDED!
• 1.5L Turbo DOHC Engine! • Ambient Interior Lighting!

• OnStar w/4G LTE w/built-in Wi-Fi hotspot! • 17” Aluminum Wheels!
• 7” Color Touch Screen MyLink Radio!

• 8 Way Power Driver’s Seat!
• Rear Vision Camera

Stock#G28636

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

2016SILVERADO “LT”
• Chevrolet Complete Care INCLUDED!
• Ecotec3 4.3L V6! • Automatic Transmission! • GM Bedliner Included!

• Color Screen Mylink Radio with USB Ports! • AluminumWheels!
• OnStar w/4G LTE w/Built in Wi-Fi Hotspot!

• SteeringWheel Radio Controls!
• Remote Keyless Entry!

Stock#G27019

For 3 Days Only!…NO Employee Discount is REQUIRED On Our Most Popular Models!*

2016CRUZE “LT”
• Chevrolet Complete Care INCLUDED!
• 1.4L Turbo DOHC Engine! • Automatic Transmission!

• OnStar with 4G LTE with built-in Wi-Fi hotspot!
• 7” Color Touch Screen MyLink Radio!

• Remote Keyless Entry!
• Bluetooth for Phone!

Stock#G29005

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

2016EQUINOX “LT”
• Chevrolet Complete Care INCLUDED!

• 2.4L DOHC VVT Engine! • Rear Vision Camera!
• 7” Color Touch Screen MyLink Radio! • Bluetooth for Phone!

• OnStar with 4G LTE with built-in Wi-Fi hotspot!
• Remote Keyless Entry!

• Aluminum Wheels
Stock#G28653

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

24 MONTH LEASE:

4X4 DBL CAB

$164*
$0DOWNW/LEASECONQUEST

Was $27,680 Sale Price $21,517

$164*
$999DOWNW/LEASELOYALTY

OR

24 MONTH LEASE:

$159*
$0DOWNW/LEASECONQUEST

Was $25,895 Sale Price $22,633

$159*
$999DOWNW/LEASELOYALTY

OR

Was $21,995 Sale Price $20,039 Was $39,975 Sale Price $32,017
24 MONTH LEASE:

$140
$999DOWN

24 MONTH LEASE:

$154*
$999DOWNW/LEASECONQUEST

$154*
$999DOWNW/LEASELOYALTY

OR

ALL NEW

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

Monday, Tuesday andWednesday

ALL NEW

friendly as people think. For
them going green means having
more green in their wallets. So
any environmental technology
will have to save Gen Zers mon-
ey. Whether it’s at the gas pump
or in repair costs. They are more
concerned with saving money
than with saving the planet.
“Prices are more important to

Gen Z than it is to Millennials,”
Helms said. “But this generation
is not as materialistic as the Mil-
lennials. Only 49 percent said
style is important in the survey
compared to 57 percent of Mil-
lennials.
And, Helms said, Gen Zers are

less concerned with brand pres-
tige. They like brands such as
Chevrolet, Ford, Jeep, and Hon-
da, because they’ve been around
a while and they see these
brands as dependable.
Millennials go for flashier

brands like Audi. And because
no one brand stands out as over-
whelmingly “highly relatable”
with Gen Zers, OEMs have a real
opportunity to reach out and get
this generation while they’re
young.
Gen Zers, Helms said, really like

safety. A full 43 percent said safety
is important to them. That com-
pares with 25 percent of Millenni-
als, 11 percent of Gen X and 9 per-
cent of Baby Boomers. In fact 43
percent of Gen Zers said safety
features are important compared
to 35 percent who said infotain-
ment features are important.
Something for OEMs to think

about in future marketing and
content decisions, Helms said.
Gen Zers like the idea of self-

driving cars, Helms said, be-
cause they think it will make
roads safer.

But Gen Zers also question the
efficacy of autonomous vehicles.
A full 65 percent said this lack of
faith is a real barrier to them
buying such a vehicle.
And finally, Helms said, there

is also good news for traditional
car dealers. Gen Zers put a great
deal of value on face-to-face vehi-
cle sales. That was somewhat
surprising to her, given the fact
this generation has grown up
with Amazon.
Only 26 percent of Gen Zers

want to buy a car online, sight
unseen.
What they really want, Helms

said, is a positive buying
experience, convenience and a
great price for the vehicle that
they’ve picked out for them-
selves.
While they will use the Internet

to check on things like price,
they will, on average, test drive a
car twice before deciding to buy,
according to the survey, Helms
said.
That means, Helms said, that

the dealerships that provide a
positive face-to-face experience
will do well.
But only as long as they under-

stand that they must sell to the
Gen Zers’ needs and not just try
to move inventory that’s been on
the lot for a while.
“Get ready for Gen Z,” Helms

said, “because they are coming.
What works for Millennials won’t
necessarily work for this genera-
tion. Auto sales aren’t going to
take a hit with them because
they want to own cars.”
Helms said key areas of focus

needed to be considered when
selling to Gen Z include highlight-
ing the cost of savings with green
vehicles, safety features and
proving the effectiveness of new
technologies.

Gen Z Has Its Own Ideas On
What Car Ownership Means
CONTINUED FROM PAGE 1
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SERVICE HOURS: Monday & Thursday 6:30am-9:00pm; Tuesday, Wednesday & Friday 6:30am-6:00pm • Shuttle at 6:30am - Pick-up Both Ways • All Day starting at 6:30am.

$2395
Fluid Level,

Brake & Alignment Check Included.

Open Mondays & Thursdays until 8:30pm

We use Genuine GM Oil & Filter
No additional or hidden charges.
Out the door pricing.

Quick Oil Change EXPRESS
LANELUBE OIL FILTER

Excludes synthetic, Diesel & Med. Duty Trucks.
Most GM cars & trucks. One coupon per customer. Must
present coupon with order. Plus tax. Expires 3-31-16.

Up to 5 qts.

BODY SHOP
586-754-7000

ext 1231

INSURANCE
WRECK

AMENDED

WE REPAIR
ALL MAKES
& MODELS FREE OIL CHANGE

With Each Major Repair

TRANSPORTATION AVAILABLE
During Scheduled Repairs

GM SERVICE CENTER
MICHIGAN’S LARGEST

•SERVICE DEPT. •PARTS •BODY SHOP

866-452-1547
26125 Van Dyke @ 101/2 Mile

Center Line, MI 48015

EDRINKE • FAST • FRIENDLY • DISCOUNTS

VISIT OUR

QUICK LANE

Jim
Pfeifle

jpfeifle@edrinke.com

See us for your GM employee purchases.

1-877-451-7707
26125 VAN DYKE AT 10 1/2 MILE ROAD

Now looking for experienced salespeople to join our team!

ED RINKE

2

Dennis
Thacker

dthacker@edrinke.com

Paul
Makowski

pmakowski@edrinke.com

SHOWROOM HOURS: MON. & THURS. 8:30AM-9PM / TUES., WED. & FRI. 8:30AM-6PM /

*All applicable rebates including lease/conquest offers have been deducted from sale price/payment. Pictures may not represent actual vehicle. Prices subject to change per GM incentives. Prices and payments are
inclusive of active GM Employee Discount (Unless otherwise stated). Equinox, Malibu, Trax, Traverse, Silverado, and Camaro are 24 month leases. Volt and Impala are 36 month leases. All leases are 10k miles per year
w/ approved S Tier credit w/ $999 due at signing. Prices & payments are plus tax, title, and plate fees with acquisition fee up front. Deposition Fee may be required at vehicle turn in. Refundable security deposit required
on certain vehicles –to be determined by lender. **$3500 trade-in is valid on 2003 or newer vehicles with under 115k miles in drivable condition, no branded titles, less reconditioning determined by appraiser. Certain restrictions may apply, see dealer for complete details.
** Expiration Date – 3/31/16.

NO DOC FEES
Find Us on
FACEBOOK

Nicole
Dodge

nhuminski@edrinke.com

VISIT OURWEBSITE:
edrinke.com

*All prices and payments include GM rebates. Pictures may not represent actual vehicle. Prices subject to change per GM incentives. Prices and payments are inclusive of active GM employee discount (unless otherwise stated). All leases are 10,000miles per year with approved STier credit. All leases are 24
months except for theGMCYukon,Lacrosse,Enclave,which are 36month leases andCascadawhich is a 39month lease.AllVehicles shownare $999down. Deposition Feemaybe required at vehicle turn in.Must have lease loyalty and/or conquest.Must have closing competitive lease. Prices andpayments are
plus tax, title,plate feew/ acquisition fee up front, refundable security deposit required on certain vehicles – to be determined by lender. For Sierra,Acadia,Terrainmust be trading in a non gmvehicle. **$3,500 trade in is valid on 2003 or newer vehiclesw/ under 115kmiles in drivable condition,no branded titles,
reconditioning determined by appraiser. Certain restrictionsmay apply, see dealer for complete details. ** Exp date:3/31/2016

We’ll give you a $3,500 minimum for your 2003 or newer trade in.
See us for your GM employee purchases.

1-866-452-1300
26125 VAN DYKE AT 10 1/2 MILE ROAD

Now looking for experienced salespeople to join our team!

SHOWROOM HOURS:
MON. & THURS.
8:30AM-9PM

TUES., WED. & FRI.
8:30AM-6PM

VISIT OURWEBSITE: edrinke.com

Stk. #SXHDF6 Stk. #SXHDF6

2016 BUICK ENCORE

PURCHASE
FOR

$21,197*24
MO.

LEASE FOR

$119*
$999 DOWN

Stk. #SSTXM6 Stk. #SSTXM6

2016 BUICK VERANO

PURCHASE
FOR

$19,749*24
MO.

LEASE FOR

$129*
$999 DOWN

1SD

Stk. #TBMWW1 Stk. #TBMWW1

2016 BUICK LACROSSE

PURCHASE
FOR

$29,189*36
MO.

LEASE FOR

$199*
$999 DOWN

1SH

Stk. #SXNT39 Stk. #SXNT39

2016 BUICK CASCADA

PURCHASE
FOR

$32,879*39
MO.

LEASE FOR

$329*
$999 DOWN

Stk. #B460850 Stk. #B460850

2016 BUICK REGAL

PURCHASE
FOR

$26,519*
24
MO.

LEASE FOR

$139*
$999 DOWN

Stk. #SZWNBK Stk. #SZWNBK

LEASE FOR

$999 DOWN

24
MONTHS

$199* PURCHASE FOR

$28,549*

2016 GMC ACADIA
SLE-1

LEASE FOR

$999 DOWN

24
MONTHS

$199*
PURCHASE A 2015 1500
4WD • DBL CAB • SLE

$31,129*

2016 GMC SIERRA
4WD • DBL. CAB
1500 • SLE

Stk. #TDJD1F Stk. #TDJD1F

LEASE FOR

$999 DOWN

24
MONTHS

$129* PURCHASE FOR

$22,999*

2016 GMC TERRAIN
SLE-1

Stk. #G561776 Stk. #G561776

2016 GMC YUKON
SLE • 4WD

PURCHASE FOR
$16,150*

LEASE FOR
24 MONTHS
$59*

$999DOWN

2016

CRUZE2016

TRAVERSE

PURCHASE FOR
$28,106*

LEASE FOR
24 MONTHS
$179*

$999DOWN

2016

EQUINOX

PURCHASE FOR
$20,386*

LEASE FOR
24 MONTHS
$99*

$999DOWN

2016

CAMARO2016

LT1LT
TRAX

LS

LS
VOLT

Stk. #TCHKOP

Stk. #561325

Stk. #561956Stk. #470003

Stk. #460564

Stk. #470003

2017

Stk. #561749Stk. #TBWVF3

Stk. #561960

LEASE A LT
36 MONTHS
$265*

$999DOWN

ED RINKE
WE’LL GIVE YOU A $3,500 MINIMUM FOR YOUR 2003 OR NEWER TRADE IN.

– NO APPOINTMENTS NECESSARY FOR OIL CHANGES –

1SP

Stk. #G560599 Stk. #G553845

LEASE FOR

$1,999 DOWN

36
MONTHS

$349* PURCHASE FOR

$46,499*

PREMIUM II

Stk. #561960Stk. #561325

PURCHASE FOR
$31,644*

PURCHASE FOR
$25,992*

LEASE FOR
24 MONTHS
$279*

$999DOWN

Stk. #460564

SILVERADO2016

1500 •4WD
DBL
LT

Stk. #561220

PURCHASE FOR
$35,932*

LEASE FOR
24 MONTHS
$169*

$999DOWN

Stk. #561220

MALIBU2016

Stk. #TDRNB7

PURCHASE A LS
$20,882*

LEASE A LT
24 MONTHS
$149*

$0DOWN

Stk. #GZPJ07

NO EMPLOYEE
DISCOUNT
REQUIRED

PURCHASE A LS
$17,999*

LEASE FOR
24 MONTHS
$129*

$699DOWN

Automotive supplier Faurecia,
which has its North American
headquarters in Auburn Hills,
has been recognized as a Top
Employer in the U.S. by the Top
Employers Institute, an inde-
pendent organization that certi-
fies employers around the world
for excellence in the work envi-
ronment they create for employ-
ees, said Faurecia spokesman
Tony Sapienza.

As part of the Top Employers
certification process, Faurecia
participated in a rigorous, multi-
faceted research evaluation as-
sessing employers in areas such
as company culture, talent strat-
egy, workforce planning, on-
boarding, learning and develop-
ment, performance manage-
ment, leadership development,
career and succession manage-
ment, compensation and bene-
fits.

To further reinforce the validi-
ty of the process, all answers
were independently audited,
meaning this research has veri-
fied Faurecia’s outstanding em-
ployee conditions and earned
them a coveted spot among a
choice group of certified Top
Employers in the United States,
Sapienza said.

Faurecia was most noted for
its commitment to learning and
development via programs of-
fered at Faurecia University
North America, its dedicated on-
boarding process for acclimating
new employees, and the oppor-
tunities it provides employees to
gain international experiences
through employee exchange and
travel, Sapienza said.

Through its “Being Faurecia”
worldwide company culture ini-
tiative, Faurecia has also defined
a culture of accountability, con-
tinuous improvement and work-
force development, Sapienza
said.

Faurecia Named
Top Employer in

United States

Interceptor pursuit vehicles.
The Type IV panels are an ad-

ditional option above and be-
yond existing ballistic panel pro-
tection offered by Ford, Terry
said.

Optional Type III ballistic pan-
els are already on duty in agen-
cies around the United States
and are rated to protect against
all handgun and non-armor
piercing bullets up to .30 caliber
(specifically up to 7.62mm x
51mm NATO M80 ball ammuni-
tion) as well as special threat
rounds identified by the Los An-
geles Police Department.

The optional ballistic panels
are in addition to a long list of ex-
isting features aimed at protect-
ing officers, including Ford Po-
lice Interceptor safety cell con-
struction to aid structural in-
tegrity.

In the event of a crash, ad-
vanced safety technology helps
to absorb the energy of the colli-
sion and to direct the impact
forces away from the occupants,
Terry said. Additionally, crumple
zones are strategically placed in
the frame or body of the vehicle,
further absorbing and dissipat-
ing the energy of a crash to re-
duce intrusion into the occupant
compartment.

Innovative materials – such as
aluminum, advanced plastics
and boron steel – also contribute
to vehicle strength, Terry said.

Other examples of Ford’s com-
mitment to officer safety include
a 75-mph rear crash test rating,
police-tuned suspensions, police
brakes, steel wheels, unique po-
lice interiors as well as a range of
upfit options.

Ford Develops
Cop Doors to
Stop Bullets

CONTINUED FROM PAGE 1
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