
Historically, the Corvette has
been known as an American car
for the American market. But
over the past few years, Chevro-
let has been working hard to
change the minds of people
around the world.
That’s what made the Geneva

Auto Show the perfect place to
unveil the new 2017 Corvette
Grand Sport on March 1.
This Corvette has racing in its

DNA, and is a pure expression of
the car’s motorsports-bred pedi-
gree, said Chevy spokesman
Monte Doran.
Like the 2015 Le Mans-winning

Corvette C7.R GTE Pro race car,
the new Grand Sport combines a
lightweight architecture, a track-
honed aerodynamics package,
Michelin tires and a naturally as-
pirated engine, Doran said,
adding that it offers an estimated
1.05g in cornering capability –
and up to 1.2g with the available
Z07 package.
The vehicle has heritage-in-

spired design cues and exclusive
features that acknowledge the
historic Grand Sport legacy, es-
tablished in 1963 to take on the
world’s best sports cars, Doran
said. Only five were built before a
corporate decision suspending
direct motorsports involvement
ended the project.

“Racing has been part of
Corvette’s essence for more than
50 years and that track experi-
ence has helped us build better,
more capable cars,” said Mark
Reuss, executive vice president
of Global Product Development
and Global Purchasing and Sup-
ply Chain.
“The global acclaim for the

seventh-generation Corvette vali-

dates that direct link and the
2017 Grand Sport takes its track-
bred technology to a new, excit-
ing threshold.”
The Corvette Grand Sport

coupe and convertible go on sale
this summer in the U.S. and in
the fall in Europe, Doran said.
Engineers adapted the chassis

DETROIT (AP) – Automakers
posted big U.S. sales gains last
month as consumers – giddy
from Super Bowl ads – returned
to showrooms after a snowy Jan-
uary.
Ford’s sales rose 20 percent

over last February, boosted in
part by higher sales to rental car

fleets. Fiat Chrysler’s rose 12 per-
cent.
General Motors said its sales

fell 1.5 percent, partly due to a 39
percent cut in rental sales. Volk-
swagen, still stinging from its
diesel cheating scandal, saw its
U.S. sales drop 13 percent.
Consulting firm LMC Automo-

tive predicts an 8.1 percent in-
crease over a year ago to 1.36
million new vehicles. With an an-
nual selling rate of 17.7 million
cars and trucks, last month
would be the best February in 16
years. Automakers reported
monthly sales figures on March
1.
Industry analysts had expect-

ed February sales to bounce
back after a slight decline in Jan-
uary. One factor: Super Bowl ads.

On Super Bowl Sunday, Feb. 7,
website visits per dealership
were four times higher than any
other Sunday in all of 2015, ac-
cording to Michelle Krebs, a sen-
ior analyst with Autotrader.com.
Credit applications also hit sin-
gle-day records last month.
Ford Chief Economist Emily

Kolinski Morris said improving
job and income growth, as well
as low gas prices and low inter-
est rates, are outweighing stock

market volatility in consumers’
minds. Buyers are confident,
which is key for auto sales.
Proof of that confidence is

everywhere. Sales of the Cadillac
Escalade, an SUV that starts at
$73,000, were up 22 percent over
last February. Sales of Nissan’s
$30,000 Murano SUV nearly dou-
bled; so did sales of the $89,000
Lexus LX SUV. Ford said it was
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Ford,Chrysler Sales Up,GM Down with
Increased Jobs, Lower Interest Rates

by Jim Stickford

While automakers are adding
more safety technology to vehi-
cles than ever, it won’t do any
good if drivers don’t understand
the tech and how it works.
That’s how Deborah Hersman

described the reason for a new
public service campaign.
The National Safety Council

(NSC), in conjunction with the
University of Iowa, launched the
new public service campaign at a
March 1 Automotive Press Asso-
ciation event at the Detroit Ath-
letic Club.
The campaign, titled, “My Car

DoesWhat?” is needed, said Hers-
man, NSC president, because to-
day’s vehicles are more compli-
cated than ever. Plus, said Hers-
man, a surprising number of driv-
ers don’t know everything about
the safety technology in their cars.
This ignorance, she said, can

be fatal.
“I think vehicle safety technol-

ogy is slated to be a huge game
changer,” Hersman said. “Some
of this technology is fantastic.
Things like parallel parking as-
sist. But, to be honest, I don’t

know of anyone killed because of
a parallel parking accident.”
The causes of most fatal acci-

dents have been known for
decades, Hersman said. It’s hu-
man error. She noted that every
car that comes off the assembly
line has been built with the idea
that the driver can be responsi-

ble for a fatal accident.
“People are human and to be hu-

man means getting tired, getting
distracted,” Hersman said. “The
good news is that new technolo-
gies can make up for our human-
ness. If car crashes are a disease,

‘My Car Does What?’ Explains Safety Tech
CONTINUED ON PAGE 2

Deborah Hersman discusses new automotive safety technology.

A driverless Google car parked after catching a bus – with its bumper.

by JUSTIN PRITCHARD
Associated Press

LOS ANGELES (AP) – A self-dri-
ving car being tested by Google
struck a public bus on a Silicon
Valley street, a fender-bender
that appears to be the first time
one of the tech company’s vehi-

cles caused a crash during test-
ing.
Google accepted at least some

responsibility for the collision,
which occurred on Valentine’s
Day when one of the Lexus SUVs
it has outfitted with sensors and

Autonom-ooops Car Crashes

CONTINUED ON PAGE 7

Chad Jeuchter introduces 2017 Corvette Grand Sport in Geneva.

CONTINUED ON PAGE ?

February’s U.S. Vehicle Sales Best in 16 Years

Jeep Renegade steals scene from upcoming Batman/Superman movie.

Batman came to Detroit and
Jeep got him.
Fiat Chrysler and Warner Bros.

Pictures joined forces in a spe-
cial co-branded partnership to
mark the premiere of the highly
anticipated debut of “Batman v
Superman: Dawn of Justice”
(opening nationwide in theaters
on March 25).
This alliance includes the in-

troduction of the new 2016 Jeep
Renegade “Dawn of Justice Spe-
cial Edition” (available now in
dealerships across the country),
in addition to branded television

spots with the Jeep and Dodge
brands, and social/digital exten-
sions creating consumer engage-
ment leading up to the film’s pre-
miere next month, said Fiat
Chrysler spokeswoman Eileen
Wunderlich.
“Thanks to an extensive brand

and product portfolio, we were
able to address every automo-
bile need for the movie including
Jeep, Dodge, Chrysler, Fiat, Alfa
Romeo and Maserati, and from
our sister company CNH Indus-

‘Holy Jeep Renegade,Batman’
– Chrysler Vehicle Hits Movies

CONTINUED ON PAGE 4
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Chevrolet Emphasizes Corvette’s Racing
Heritage,Citing 50 Years of Track Experience
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by Jim Stickford

Looks like auto supplier Jenop-
tik is here to stay in Rochester
Hills.
The manufacturer and system

provider for high-precision, con-
tact and non-contact production
metrology and laser cutting has
been operating in Rochester Hills
since 2007, said the city’s Mayor
Bryan Barnett.
Executives at Jenoptik on Feb.

26 at a press conference in
Rochester Hills unveiled plans to
build a 100,000-square-foot, state-
of-the-art Michigan Technical
Campus on the site.
“We’ve been working with the

company for more than a year,”
Barnett said. “They’ve been here
since ’07. So when they let us
know that they were interested
in growing, we immediately start-
ed looking for property for them
that would meet their needs.
“We not only wanted to keep

Jenoptik in Rochester Hills, we
wanted to help them expand.”
Right now, Barnett said, the

company employs about 80 peo-
ple in the city. Their plans for ex-
pansion call for immediately in-
creasing that number to 150.
Jenoptik’s five-year plan, Barnett
said, is to increase employment
to a level of 400 to 500 people.
“Jenoptik is a pretty steady

company,” Barnett said. “In the
past, they’ve shown growth and
profits, so we believe that by
making this investment in a facil-
ity, they will see the growth need-
ed to support this investment.”
Fortunately, Barnett said, the

city actually owned some proper-
ty that is ideal for the Jenoptik’s
purposes.
“Back in the 1990s, there was a

company called Letica that had a
facility located on Hamlin, be-
tween Livernois and Crooks,”
Barnett said. “They moved to
city of Rochester proper. We end-

ed up owning the land and, for a
while, there were some plans to
perhaps build a school there or
have a DPS building.”
But, Barnett said, those plans

fell through. The total size of the
property measured about 20
acres. The city sold off a few
acres, but held the last 15 acres
while looking for a good partner
to develop it.
Jenoptik, Barnett said, paid the

city $2.386 million for the land
for their campus.
Barnett said the new technical

center is scheduled to be opened
in March of 2017, so construction
should start very soon.

the best February for van sales
since 1979.
LMC is predicting sales of 17.8

million new vehicles this year, up
from 17.46 million last year. But
the growth rate is slowing from
previous years, and many are ex-
pecting a plateau as U.S. demand
peaks.
GM said its Chevrolet and GMC

brands saw declines in February,
but sales improved at Cadillac
and Buick. GM’s best seller, the
Chevrolet Silverado pickup, had
a 5 percent sales decline. GM
sold 227,825 cars and trucks last
month.
GM said it’s trying to lower its

reliance on rental sales, which
are less profitable and can hurt
vehicle resale values. The com-
pany said its sales to commercial
and government fleets are up so
far this year, but it has sold
30,000 fewer vehicles to rental
fleets. Around 21 percent of the
company’s February sales went
to fleets rather than individual
buyers.
It was a different story at Ford.

Its U.S. sales chief, Mark LaNeve,
said Ford expects heavier fleet
sales in the first four months of
this year before they taper off.
Thirty-six percent of Ford’s U.S.
sales went to fleets in February.
LaNeve defended that percent-

age, which is unusually high. At
Toyota, for example, 16.5 percent
of February sales went to fleets.
“We like this business. It’s prof-

itable for us, and we manage it
very well,” LaNeve said.
Ford’s luxury Lincoln brand

saw sales jump 30 percent after
sales of its new MKX SUV more
than doubled over last February.
Sales of Ford’s best seller, the F–
Series pickup, were up 10 per-
cent. Ford sold a total of 217,192
vehicles.

Fiat Chrysler was led by the
Jeep brand and the Ram pickup.
Both reported sales increases of
23 percent.
The company’s truck sales

rose 27 percent, but its car sales
fell by the same percentage. Fiat
Chrysler sold 149,188 trucks and
SUVs last month but only 33,691
cars.
Volkswagen had a few winners.

Sales of the Tiguan SUV were up
78 percent, while the German
company’s electric Golf also saw
higher sales.
But the brand’s sales will likely

continue to fall until it an-
nounces a fix for diesels that
cheated on U.S. emissions stan-
dards. Volkswagen’s U.S. sales to-
taled 22,231 in February.
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New Homes
and Condos

Cheshire Park
located on West side

of Shashabaw
South of Waldon

Immediate
Occupancy!

Models Open

Tom Zibkowski
586-532-6700 x114

Realty Executives Midwest

Condos from $179,900 • Colonials homes from $292,900

Macomb Community College is offering the following courses free of charge:
Metallurgy for the Non-metallurgist – March 14 – 17, 2016
Upon completion, you should be able to: Describe how metals behave and why, including why and how they can be formed;
recognize how metals properties can be modified through alloying, cold-working, and heat treatment; determine why metals
and alloys may not perform as expected and can be made to behave as needed; and choose what metal or alloy to use for
specific combinations of properties.

Aluminum and its Alloys – March 28 – 30, 2016
Upon completion of this course, you should be able to: Identify aluminum alloys suited to specific applications; describe key
processing parameters that influence structure - property relationships; identify composition and processing interactions that
result in final material properties; solve routine processing and heat-treating issues; and identify cost-reduction opportunities
that do not negatively impact material and product performance.

– Class size is limited and will be filled on a first come, first served basis. –

Please contact Charles Cammarata at (586)445-7425
or cammaratac00@macomb.edu
for more information or to register.

Funding comes from the Department of Labor/Employment and Training Administration.
Eligibility and paperwork requirements must be completed prior to attending.

A private-public partnership administered locally by
the Macomb/St. Clair Workforce Development Board

Supplier Jenoptik to Expand, Add Jobs in Rochester Hills

A rendering of the upcoming Jenoptik Michigan Technical Campus

Automakers Enjoy Brisk February Sales

tuning, and upgraded cooling
systems and performance tech-
nologies of the Corvette Z06 to
give the new Grand Sport capa-
bility commensurate with its rac-
ing-derived history, he said.
“We didn’t hold back with the

new Grand Sport,” said Tadge
Juechter, Corvette chief engi-
neer. “For the first time, buyers
can equip the Grand Sport with a
Z07 performance package –
which adds carbon-ceramic
brakes, Michelin Sport Cup 2
summer tires, and carbon-fiber
aero package that delivers true
downforce.”
The result, Juechter said, is a

potent track car. In fact, the
Grand Sport with the Z07 pack-
age is less than one second off
the track record for the previ-
ous-generation Corvette ZR1 on
the road course at GM’s Milford
Proving Ground.
Content highlights for Grand

Sport include:
• Michelin Pilot Super Sport

summer tires: 285/30ZR19 (front)
and 335/25ZR20 (rear);
• Specific Grand Sport wheel

design: 19x10 inches (front) and
20x12 inches (rear);
• Brembo brake system with

(355 mm) 14-inch rotors and six-
piston calipers in front and (340
mm) 13.4-inch rotors and four-
piston calipers in the rear;
• Standard magnetic ride con-

trol, specific stabilizer bars and
unique springs;
• Standard electronic limited-

slip differential;
• LT1 V8 engine rated at (343

kW) 460 hp, with dry-sump oiling
system and active exhaust;
• Seven-speed manual trans-

mission with active rev match
and available eight-speed pad-
dle-shift automatic with specific
performance calibration;
• Available Z07 package adds

carbon ceramic-matrix brakes
and Michelin Pilot Sport 2 Cup
tires.
In addition to track-focused

aero elements, the Grand Sport
also features specific front fend-
er inserts, a Z06-style grille and
wider rear fenders – a distinctive
design package that gives the
car a track-ready attitude, Doran
said.
Grand Sport models are of-

fered with the Stingray’s full ex-
terior and interior color palette,
Doran said.
An available Heritage package

includes hash-mark fender
graphics in six colors, with the
hash-mark detail carried onto
the interior’s brushed aluminum
trim. Full-length stripes are also
offered.
“The choices are almost end-

less,” said Harlan Charles,
Corvette product marketing
manager. “The packages take
personalization to an unprece-
dented level, enabling customers
to create their own Corvette
Grand Sport statement like no
other.”

The Collector Edition will be
offered later in the model year in
the U.S. and Europe, Doran said.

Corvette Debuts
New Model at
Geneva Show

CONTINUED FROM PAGE 1

http://www.detroitautoscene.com
mailto:info@detroitautoscene.com


Inspired by an elementary
school teacher in Detroit, Kristal
Fears has worked to reach a
place in her career that garners a
major award.

U.S. Black Engineer & Informa-
tion Technology magazine award-
ed its 2016 Black Engineer of the
Year (BEYA) Special Recognition
Award to Fears, who is Global
Manufacturing Product Respon-
sible, C-SUV Product, at Fiat
Chrysler.

Fears was honored at a special
recognition breakfast hosted dur-
ing the 30th BEYA STEM Confer-
ence and Career Fair held Feb.
18-20 in Philadelphia. The award
honors outstanding leaders in
the science, technology, engi-
neering and math (STEM) fields.

Fears joins a long list of Fiat
Chrysler technical and engineer-
ing leaders whose contributions
have been recognized over the
years at the BEYA conference
and related programs, said Fiat
Chrysler spokeswoman Val
Oehmke.

“Kristal is a talented engineer
with a dynamic leadership style
that inspires the people around
her and achieves results,” said
Brian Harlow vice president of
Manufacturing, FCA-North Ameri-
ca.

“Among her accomplishments,
she successfully led the imple-
mentation of a Transmission
Flash System at our Jefferson
North Assembly Plant that
achieved significant reductions
in cost and part complexity. This
innovative project, a first within
FCA, is now being implemented
across multiple vehicle lines and
assembly plants on a global lev-
el.”

Fears was appointed Global
Manufacturing Product Respon-
sible for the C-SUV product in
2014, Oehmke said. This program
is industrialized in North Ameri-
ca, Latin America and Asia Pacif-
ic regions. In this role, she works
cross-functionally with engineers
to manage tooling, facilities and

equipment budgets and to identi-
fy and resolve manufacturing
constraints.

Prior to this role, Fears coordi-
nated the manufacturing scope,
timing and cost for the new mod-
el Jeep Grand Cherokee and
Dodge Durango programs from
program approval through model
launch.

Fears is a member of two em-
ployee resource groups at Fiat
Chrysler – the Women’s Forum
and the African American Em-
ployee Network.

These groups work to support
the career development of
members and provide education
programs within the company
that enhance cultural awareness
and understanding, Oehmke
said.

Fears has been a volunteer and
supporter of the March of Dimes
and has supported efforts that
enhance education and career
development of adolescent girls.

She said her own career path
was inspired by the Detroit ele-
mentary school teacher who rec-
ognized her skills in math and en-
couraged her to pursue a career
in engineering.

“I owe much of who I am and
what I’ve accomplished to the
strong people who saw my
potential and inspired the
choices I’ve made in my life and
career,” Fears said.

“I know that it’s both my re-
sponsibility and privilege to lead
people, serve the community
and inspire the next generation.

“I’m very appreciative of this
recognition of my career accom-
plishments and look forward to
the challenges and opportunities
that lie ahead.”

Fiat Chrysler has a longstand-
ing commitment to recruiting di-
verse talent and supporting edu-

cation initiatives for minorities in
STEM, Oehmke said. For the past
three years, Fiat Chrysler has
been named a top supporter of
engineering programs at the na-
tion’s Historically Black Colleges
and Universities (HBCUs), ac-
cording to U.S. Black Engineer &
Information Technology maga-
zine.

The company also sponsored
Great Minds in STEM, an organi-
zation that provides scholar-
ships to Hispanic students ma-
joring in a STEM field, Oehmke
said.

In addition, FCA US supports
various organizations that ad-
vance women’s involvement in
STEM professions, including
Michigan Council of Women in
Technology and Society of
Women Engineers.

In 2014, Oehmke said Fiat
Chrysler partnered with Florida
International University (FIU) to
sponsor a STEM education initia-
tive called “Engineers on
Wheels.”

Staffed by FIU students and
overseen by FIU faculty, “Engi-
neers on Wheels” brings engi-
neering education into South
Florida’s public schools, giving
students the opportunity to be-
come familiar with the high-tech,
hands-on education they need to
prepare for future success in
STEM subjects and careers.
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– ROSEVILLE –
SUBWAY/WALMART

28804 Gratiot • 12 & Gratiot • 586-773-1682
– WARREN –

31690 Mound Rd • 13 & Mound • 586-939-1000
26627 Hoover Rd • 11 & Hoover • 586-754-8205
30820 Hoover Rd • 13 & Hoover • 586-573-7829
29144 Ryan Rd • 12 & Ryan • 586-573-8000
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498 14 Mile Rd • 248-307-1271

1939 W. Maple Rd • West of Crooks • 248-435-2846
SUBWAY/WALMART

2001 W. Maple Rd • West of Crooks • 248-435-2431

– STERLING HEIGHTS –
37876 Van Dyke • 16 1/2 Mile • 586-795-8368
SUBWAY/WALMART • OPEN 24 HOURS

33201 Van Dyke • 14 & Van Dyke • 586-274-4319

SUBWAY/MEIJER
36600 Van Dyke Ave • 586-795-1605

38357 Dodge Park • at Plumbrook • 586-264-5300
40058 Van Dyke • 18 Mile & Van Dyke • 586-939-4500

SUBWAY CHRYSLER
Inside Chrysler Stampling • 35777 Van Dyke •586-795-0205

OPEN 24 HOURS
7960 Metro Parkway • near VanDyke•586-268-0800

SUBWAY CHRYSLER
Inside Chrysler SHAP • 38111 Van Dyke •586-268-6900

– SHELBY –
8173 23 Mile Rd • 23 & Van Dyke • 586-739-4100

SUBWAY/WALMART
51450 Shelby Pkwy • 23 & Van Dyke X-Way • 586-254-8140

– WASHINGTON TOWNSHIP –
DRIVE THRU SERVICE

13160 32 Mile Road • 32 & Van Dyke X-Way • 586-281-6359
– ROMEO –

66603 Van Dyke • South of 31 Mile • 586-752-6500

One coupon per customer, per visit.
Not valid with any other offer.

Expires 3/31/16

One coupon per customer, per visit.
Not valid with any other offer.

Expires 3/31/16
One coupon per customer, per visit.

Not valid with any other offer. Expires 3/31/16
One coupon per customer, per visit.

Not valid with any other offer. Expires 3/31/16

Buy One Sundae
Get Same Size Sundae

For 99¢
Limit 4 - Any Size

Must present coupon at time of purchase.
Coupons may not be combined with other offers. Expires 5/15/16.

50¢ OFF
Any Size Cone

or Blizzard
Limit 4

Must present coupon at time of purchase.
Coupons may not be combined with other offers. Expires 5/15/16.

$5 OFF
Any Cake

Must present coupon at time of purchase.
Coupons may not be combined with other offers. Expires 5/15/16.

Buy One Peanut Buster Parfait
Get Same Size Peanut Buster Parfait

For $1.99
Limit 4

Must present coupon at time of purchase.
Coupons may not be combined with other offers. Expires 5/15/16.

FCA’s Kristal Fears Named 2016 Black Engineer of Year

Kristal Fears

Preh GmbH, with offices in
Novi, was honored by Daimler
with an award for the develop-
ment and manufacture of a new
type of multifunction switch,
said Preh spokesman Barrett
Kalellis.

The touch control buttons are
integrated into the steering
wheel switches and permit driv-
ers of the current generation of
Mercedes-Benz E-Class cars to
operate all functions of the com-
bined instrument and central
display without taking their
hands off the wheel. Christoph
Hummel, Preh’s president and
CEO, and Chief Technology Offi-
cer Jochen Ehrenberg received
the award in Stuttgart on Feb. 26.

Daimler honors its suppliers
that demonstrate top quality, in-
novation and partnership coop-
eration of its suppliers. Ten
awards were granted this year to
suppliers, Kalellis said.

Novi Supplier
Earns Daimler
Quality Award

Automotive supplier Continen-
tal, with its North American
headquarters in Auburn Hills,
has acquired the Hi-Res 3D
Flash LIDAR business from Ad-
vanced Scientific Concepts, Inc.
(ASC) based in Santa Barbara,
California.

The new technology will help
Continental’s Advanced Driver
Assistance Systems product
portfolio with a future-oriented
solution to add to the group of
surrounding sensors needed to
achieve fully automated driving,
said Continenental spokes-
woman Kathryn Blackwell.

One significant advantage of
the Hi-Res 3D Flash LIDAR sen-
sor technology is that it provides
both real-time machine vision as
well as environmental mapping
functions, Blackwell said.

This tech will help to enable a
significantly more detailed and
accurate field of vision around
the entire vehicle, Blackwell
said, independent of day or night
time and robust in adverse
weather conditions.

Continental is working on a
family of sensors to address dif-
ferent requirements around the
vehicle to allow function-opti-
mized mapping and segmenta-
tion of the entire surrounding
area around a vehicle, Blackwell
said.

Continental Buys
New Company’s
Tech Portfolio



trial, Iveco heavy-duty commer-
cial vehicles,” said Olivier Fran-
cois, chief marketing officer, FCA
Global.
“With much of the film’s pro-

duction taking place in our own
backyard of Detroit, our ability
to creatively collaborate with
the WB team reached new
heights. The product integration
was so organic to the filmmak-
ers’ vision and storyline, all we
had to do was incorporate
scenes from the movie for our
commercials.”
“Our partnership with Warner

Bros. and the highly anticipated
‘Batman v Superman: Dawn of
Justice’ film allows us to expose
the Jeep Renegade and its best-
in-class capability to an incredi-
bly vast audience,” said Mike
Manley, head of Jeep Brand –
FCA Global.
“The new Jeep Renegade

‘Dawn of Justice Special Edition’
boasts a unique, dark appear-
ance package for the most capa-
ble small SUV that we’re confi-
dent consumers – including mil-
lions of moviegoers – will love.”
Wunderlich said film partner-

ships are years in the making.
“The commercial actually uses
real footage from the movie,” he
said. “The movie was filmed
mostly in Detroit in 2014.”
And the vehicle that actor Ben

Affleck is driving was provided
by Jeep, Wunderlich said. The
special edition Renegade could-
n’t be launched until just before
the film is to come out. In this
case, March of 2016 – more than
a year after the movie completed
filming.
Additionally, Wunderlich said,

there’s a special “Batman v Su-
perman” badge on the right rear
of the Jeep Renegade Dawn of
Justice Special Edition. She said
Fiat Chrysler is not releasing the
number of special editions being
made.
As part of the partnership,Fiat

Chrysler, in addition to the Jeep
spot, will be airing a Dodge com-
mercial beginning in Mid-March,
Caporali said. And the Jeep
brand will have social exten-
sions across Twitter and Insta-
gram.
“There is more to come,” Ca-

porali said.
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Jeep Renegade
Takes ‘Batman’
On a Movie Ride

It was an relatively unusual
National Hot Rod Association
(NHRA) race day occurrence on
Feb. 28 not to see a Hemi-pow-
ered Dodge vehicle advance to a
final elimination round, but
while Mopar drivers in both Fun-
ny Car and Pro Stock classes
were disappointed by early exits
at 32nd annual NHRA Nationals
near Phoenix, there was a lot of
optimism about the early season
progress being made by their
teams in their competitive fields.
Coming off a win in the season

opening Winternationals event,
Don Schumacher Racing (DSR)
driver Ron Capps earned the No.
1 qualifier position for Sunday’s
eliminations at Wild Horse Pass
Motorsports Park with his tenth
sub 4-second pass of the season
and a track record time of 3.925
seconds. His Dodge Charger R/T
posted another stellar run in the
first round of eliminations with a
3.965 second pass at 319.29 mph
to beat Jeff Diehl.
Unfortunately, things didn’t go

quite as planned in the quarterfi-
nals, when Capps’ day went up
in tire smoke halfway through
the run against competitor Tim
Wilkerson, who had similar is-
sues in his own lane but re-
gained control for the round win.

Mopar Drag Team
Disappointed by
Early NHRA Exits



The National Black Farmers
Association (NBFA) Scholarship
Program has opened the applica-
tion period for 2016 scholar-
ships.
The application site,

https://scholarsapply.org/black-
farmersassociation, will remain
open from March 1 to May 2,
2016, or until 100 applications
have been received, whichever
comes first, said Fiat Chrysler
spokesman Kevin Frazier.
Funded through a grant from

the FCA Foundation, the charita-
ble arm of Fiat Chrysler, Frazier
said the program provides schol-
arships of up to $5,000 to stu-
dents pursuing agriculture-relat-
ed study at an accredited two-
year or four-year college, univer-
sity or vocational-technical
school.
“Higher education provides

transformational tools, knowl-
edge and resources,” said Lesley
Slavitt, head of Civic Engage-
ment, Fiat Chrysler, and CEO of
the FCA Foundation.
“It is a privilege for the FCA

Foundation to be a partner in en-
suring that the next generation of
African-American farmers re-
ceives the training and skills that
will help them to thrive.”
NBFA scholarship recipients

are selected based upon several
criteria, including academic per-
formance, demonstrated leader-
ship and participation in agricul-
tural and community activities,
and career goals and objectives.
“The scholarship funds went

toward my tuition, which has
helped to lift some of the finan-
cial burdens placed on my family
and I,” said Michael Coleman, a
2015 NBFA scholarship recipient
who is pursuing a degree in ani-
mal science at Alcorn State Uni-
versity. Coleman, a Raymond,
Miss., native, was awarded a
$5,000 NBFA scholarship.
Established in May 2015, Fra-

zier said the National Black Farm-
ers Association Scholarship Pro-

gram awarded 19 scholarships
nationally – a total of $87,000 – to
support the development of a
new generation of African-Ameri-
can farmers.
“In 1910, nearly 1 million black

farm families owned over 15 mil-
lion acres of land. Today, less
than 45,000 black farm families
own 3 million acres,” said John
Boyd, Jr., president of the Nation-
al Black Farmers Association.
“The National Black Farmers As-
sociation Scholarship Program is
a huge step in the right direction
for the survival of America’s
black farmers.
“Educating black farmers pro-

vides an opportunity to increase
and advance agricultural tech-

nology, which will be passed on
as a vital part of our rich farming
legacy to future generations."
The National Black Farmers

Association is a nonprofit organi-
zation representing African-
American farmers and their fami-
lies in the United States, Frazier
said.

As an association, it serves
tens of thousands of members
nationwide, Frazier said. NBFA’s
education and advocacy efforts
have been focused on civil
rights, land retention, access to
public and private loans, educa-
tion and agricultural training,
and rural economic development
for black and other small farm-
ers.
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The new Opel Astra was
named “Car of the Year 2016” at
the 86th Geneva International
Auto Show, which is taking place
March 3-13.
Opel spokesman Jean-Philippe

Kempf said the 58-strong jury of
automotive journalists from 22
European countries awarded the
Astra a total of 309 points versus
294 for the Volvo XC90 and 202
for the Mazda MX-5.
The “Car of the Year 2016” tro-

phy was presented to Opel CEO
Dr. Karl-Thomas Neumann by
COTY president Hakan Matson
on the eve of the first press day
at the show last week.
The Astra emerged as the win-

ner from a field of seven COTY
finalists, Kempf said. More than
40 new cars, from roadsters to
premium limousines and sports
utility vehicles, were among the
original contenders.
“The new Astra represents the

start of a new era at Opel, and
victory in this year’s ‘Car of the
Year’ competition shows that
we are on the right track,” said
Neumann. “It is an honor for us
to receive such a prestigious
award from leading automotive
journalists.”
Three new Opel models have

been named “Car of the Year” in
its last eight shows, Kempf said.
The new Astra has already won
international awards such as
SAFETYBEST 2015 and the 2015
Golden Steering Wheel since its
launch last fall. It also received
the maximum five stars for its
performance in the Euro NCAP
crash test.
Both the five-door and the

Sports Tourer variants of the
new titleholder are based on a
completely new lightweight vehi-
cle architecture, Kempf said.
Power is delivered exclusively

by the newest-generation diesel

and gasoline engines.
Smartphone integration and

the groundbreaking personal
connectivity and service assis-
tant Opel OnStar enable ultra-
modern connectivity.
The Astra also continues

Opel’s tradition of introducing
features previously only known
from higher segments into the
compact segment, such as In-
telliLux LED matrix light, said
Kempf.
The European Car of the Year

award was first awarded in 1964.
This year’s victory, said Kempf,
takes Opel’s total “Car of the
Year” tally to five. The Opel
Kadett E was the first car from
Rüsselsheim to win the award in
1985. Two years later, the Omega
A once again took the pan-Euro-
pean accolade, Kempf said. In re-
cent years, Opel has come out on
top twice – with the Insignia in
2009 and the Ampera in 2012.

Europe Auto Journalists Call
Opel Astra ‘Car of the Year’

Opel Group CEO Dr. Karl-Thomas Neumann with the new Astra.

In developing new cars, manu-
facturers like to keep things
under wraps.
The thing about it is that at

some point the car has to leave
the testing ground and move out
into the real world.
And, in an environment of

everyone owning cell phones
with cameras, it becomes very
difficult to keep the vehicles hid-
den.
No industry is as challenged

with keeping its new products
under wraps as automakers,
which must test their vehicles on
public roads, said Ford
spokesman Sam Schembari.
So, at Ford, engineers are de-

veloping new ways to hide Ford
prototypes in plain sight – us-
ing modern camouflage designs
and techniques, said Schem-
bari.
For years, Ford has been

locked in a high-stakes game of
cat-and-mouse with spy photog-
raphers – trying to keep its vehi-
cles a secret until it’s time to
show them to the world. But
modern cell phones changed
that.
“While design is the fourth

most important reason for pur-
chase in the industry overall, it’s
number two only behind fuel
economy for Ford,” said Dave
Fish, senior vice president, Ex-
pert Services at MaritzCX, a firm
that conducts the New Vehicle
Customer Study.
“It’s not surprising Ford goes

to extraordinary lengths to try to
keep the wraps on its designs as
long as possible.”
Gone are the days when un-

sightly black vinyl was the only
way to hide a vehicle, Fish said.

Now, this heavy cladding
that’s difficult to apply is used in
only a small percentage of test-
ing, as Ford is employing more ef-

fective methods for concealing
its vehicles throughout product
development.
Primarily, Ford is using vinyl

stickers with patterns that trick
the eye and hide body lines to
cover its vehicles, Fish said. The
modern patterns create an opti-
cal illusion that makes it difficult
to see details.
These techniques result in ob-

scure photographs, allowing
Ford not only to hide its prod-
ucts from spy photographers,
but to preserve its confidential
designs and sustain its competi-
tive edge, said Fish.
“The work we’re doing is cru-

cial to Ford staying competitive
in a constantly evolving indus-
try,” said John LaQue, Ford sec-
tion supervisor, Prototype Plan-
ning and Build.

“When we make it to a reveal
without a photo surfacing of a
non-camouflaged car, we have all
done our jobs.”
Each type of camouflage

serves a purpose through vari-
ous stages of development,
LaQue said.
Unlike vinyl cladding, vinyl

stickers are universal – they

don’t have to be made specifi-
cally for each vehicle. Stickers
are stuck on the car in no par-
ticular order, are quicker to in-
stall and more durable, plus
they allow for more accurate
testing as they don’t add as
much weight.
The stickers don’t trap heat,

nor do they so dramatically
affect the aerodynamics of the
vehicle.
Ford’s camouflage team can

even change the shape of a vehi-
cle to further mislead spies,
LaQue said.
The use of faux body panels

can drastically change the look
of a car, so an observer doesn’t
know what the real vehicle looks
like.
Adding length or height is a

key misdirection used to keep
the true dimensions of a vehicle
under wraps.
As camera technology gets

more sophisticated and even
more readily available, engineers
are working, Fish said, to ad-
vance vehicle camouflage tech-
niques to keep Ford one step
ahead of both the spies and the
competition.

Ford Hides Cars from Spies – in Plain Sight

Photographing the camouflaged Ford just doesn’t work.

DETROIT (AP) – The nation’s
top auto safety regulator said a
recall of all Takata air bags
wouldn’t provide significant
safety benefits and could exceed
the government’s legal authority.
National Highway Traffic Safe-

ty Administration Chief Mark
Rosekind also said a total recall
would strain the replacement
parts network and increase un-
certainty for consumers, which
Rosekind stated in a letter to
Florida Senator Bill Nelson, who
asked the agency to recall all
Takata inflators.
Takata’s air bag inflators can

explode with too much force,
hurling shrapnel. At least 10 peo-
ple have died worldwide and 139
have been hurt.

Complete Air Bag
Recall DebatedChrysler Offering Help to Black Farmers



cameras hit the side of the bus
near the company’s headquar-
ters in Mountain View, Calif.
No one was injured, according

to an accident report Google
wrote and submitted to the
California Department of Motor
Vehicles. It was posted online
Feb. 29.
According to the report,

Google’s car intended to turn
right off a major boulevard when
it detected sandbags around a
storm drain at the intersection.
The right lane was wide

enough to let some cars turn and
others go straight, but the Lexus
needed to slide to its left within
the right lane to get around the
obstruction.
The Lexus was going 2 mph

when it made the move and its
left front struck the right side of
the bus, which was going straight
at 15 mph.
The car’s test driver – who un-

der state law must be in the front
seat to grab the wheel when
needed – thought the bus would
yield and did not have control
before the collision, Google said.
While the report does not ad-

dress fault, Google said in a writ-
ten statement, “We clearly bear
some responsibility, because if
our car hadn’t moved, there
wouldn’t have been a collision.”
Chris Urmson, the head of

Google’s self-driving car project,
said in a brief interview that he
believes the Lexus was moving
before the bus started to pass.
“We saw the bus, we tracked

the bus, we thought the bus was
going to slow down, we started
to pull out, there was some mo-
mentum involved,” Urmson told
The Associated Press.
He acknowledged that

Google’s car did have some re-
sponsibility but said it was “not
black and white.”

The Santa Clara Valley Trans-
portation Authority said none of
the 15 passengers or the driver
of the bus was injured.
The transit agency is reviewing

the incident and hasn’t reached
any conclusions about liability,
its spokeswoman Stacey Hendler
Ross said in a written statement.
There may never be a legal de-

cision on fault, especially if dam-
age was negligible – as both sides
indicated it was – and neither
Google nor the transit authority
pushes the case.
Still, the collision could be the

first time a Google car in au-
tonomous mode caused a crash.
Google cars have been in-

volved in nearly a dozen colli-
sions in or around Mountain
View since starting to test on city
streets in the spring of 2014. In
most cases, Google’s cars were
rear-ended.
No one has been seriously in-

jured.
Google’s written statement

called the Feb. 14 collision “a
classic example of the negotia-
tion that’s a normal part of driv-
ing – we’re all trying to predict
each other’s movements.”
Google said its computers

have reviewed the incident and
engineers changed the software
that governs the cars to under-
stand that buses may not be as
inclined to yield as other vehi-
cles.
Jessica Gonzalez, a spokes-

woman for California’s DMV,
which regulates Google’s testing
of about two dozen Lexus SUVs
in the state, said agency officials
spoke last week with Google but
would have no comment.

Under state law, Google must
retain data from the moments
before and after any collision.
“As far as he-said she-said,

there shouldn’t be any of that.
It’s all there,” said Robert W. Pe-
terson, an insurance law expert
at Santa Clara University who
has studied self-driving cars.
A critic of Google’s self-driving

car efforts said the collision
shows the tech giant should be

kept from taking onto public
streets self-driving prototypes it
built without a steering wheel or
pedals.
Google sees that as the next

natural step for the technology,
and has pressed California’s
DMV and federal regulators to
authorize cars in which humans
have limited means of interven-
ing.
“Clearly Google’s robot cars

can’t reliably cope with everyday
driving situations,” said John M.
Simpson of the nonprofit Con-
sumer Watchdog.
“There needs to be a licensed

driver who can take over, even
if in this case the test driver
failed to step in as he should
have.”

CONTINUED FROM PAGE 1
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*Pictures may not represent actual sale vehicle. All applicable incentives including conquest and/or loyalty offers have been deducted from Sale Prices/Payments and are subject
to change by the manufacturer without notice and are plus title, tax, plate and CVR fees and were valid at time of printing. GM Employee discount is required expect where noted.
Leases are 10,000 miles per year and a disposition fee may be required at lease turn in. Must have 1999 or newer non-GM lease for Competitive Brand offer. Amount depends
on model. Trade-in guarantee of $3500 (When you lease or purchase new Silverado) $2500 (all others) is for 2004 newer vehicles with under 150,000 actual miles. No bad Carfax or branded titles. Certain restrictions apply,
see dealer for complete details on all incentives/offers. Sale ends 3/31/2016 @ 6:00PM.

2016MALIBU “LT”
• Chevrolet Complete Care INCLUDED!
• 1.5L Turbo DOHC Engine! • Ambient Interior Lighting!

• OnStar w/4G LTE w/built-in Wi-Fi hotspot! • 17” Aluminum Wheels!
• 7” Color Touch Screen MyLink Radio!

• 8 Way Power Driver’s Seat!
• Rear Vision Camera

Stock#G28261

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

2016SILVERADO “LT”
• Chevrolet Complete Care INCLUDED!
• Ecotec3 4.3L V6! • Automatic Transmission! • GM Bedliner Included!

• Color Screen Mylink Radio with USB Ports! • AluminumWheels!
• OnStar w/4G LTE w/Built in Wi-Fi Hotspot!

• SteeringWheel Radio Controls!
• Remote Keyless Entry!

Stock#G26905

Get Great Deals on EVERY 2016 Chevy Car Truck & SUV in Stock!

2016TRAVERSE “LS”
• Chevrolet Complete Care INCLUDED!
• 3.6L SIDI V6 Engine! • 6.5” Color Touch Screen Radio!

• 8 Passenger Seating! • Power Driver Seat! • Remote Keyless Entry!
• Bluetooth for Phone!
• Deep Tinted Glass!

Stock#G27620

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

2016EQUINOX “LT”
• Chevrolet Complete Care INCLUDED!

• 2.4L DOHC VVT Engine! • Rear Vision Camera!
• 7” Color Touch Screen MyLink Radio! • Bluetooth for Phone!

• OnStar with 4G LTE with built-in Wi-Fi hotspot!
• Remote Start and Entry!

• Power Driver’s Seat
Stock#G284890

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

24 MONTH LEASE:

4X4 DBL CAB

$178*
$0DOWNW/LEASECONQUEST

Was $28,880 Sale Price $22,566

$178*
$999DOWNW/LEASELOYALTY

OR

24 MONTH LEASE:

$159*
$0DOWNW/LEASECONQUEST

Was $25,895 Sale Price $22,633

$159*
$999DOWNW/LEASELOYALTY

OR

Was $32,650 Sale Price $27,084 Was $39,975 Sale Price $33,517
24 MONTH LEASE:

$224
$0DOWNW/LEASECONQUEST

$224*
$999DOWNW/LEASELOYALTY

OR

24 MONTH LEASE:

$176*
$999DOWNW/LEASECONQUEST

$176*
$999DOWNW/LEASELOYALTY

OR

ALL NEW

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

#42333 #21552#44296

475 SUMMIT DRIVE • 248-292-2502 • 5825 HIGHLAND RD. (M59) • WATERFORD

CALL
BRUCE LITVIN
– 24/7 & 365 –

40 YEARS
OF QUALITY SERVICE

CELL # 1-586-405-5175
blitvin@lunghamer.com

1-888-665-5438

MMAARRCCHH
IISS HHEERREE……
SSPPRRIINNGG
IINNTTOO AA NNEEWW
CCAARR,,

SSUUVV OORR
TTRRUUCCKK
AASS TTHHEE PPRROOGGRRAAMMSS

RREEMMAAIINN GGRREEAATT..
Please call with the vehicle you desire 

and you will be delighted with the payment.

WE DO HOUSE CALLS OR COME SEE US…
Before You Trade-In or Sell Your Car

Buyer & Seller of Clean Vehicles Since 1975!

248.332.8326
1153 Baldwin Rd • Pontiac • www.jimdouglasautosales.com

You’ll Get Your Tax Break
Plus 100’s if not 1,000’s More

WARREN URGENTCARE

“We Care”
URGENT CARE FOR ACCIDENTS AND INJURY

ADULT & PEDIATRIC ILLNESS
Digital X-Rays, EKG and Lab Work, On-Site Lab Service, Strep, Mono,
Pregnancy & Urine Testing, Vaccinations, Sports & School Physicals,

Occupational Medicine, Work-Related Injuries,
Pre-Hire Physicals (BAT & Urine Screening)

SPECIAL ON SPORTS PHYSICAL $25.00 State-of-the-Art Facility

8am-10pm • 7 Days a week • 365 Days a Year
“Bringing Quality Urgent Care To Your Neighborhood”

586-276-8200
31700 Van Dyke • Warren, MI 48093

On Van Dyke Rd., between 13 & 14 Mile in
St. John’s Windemere Park

OTHER CONVENIENT LOCATIONS:

ATTENTION
Chrysler, GM, Ford

Employees, we’re within
2 miles of your plants

HAP & BCN
NO Referrals Needed!
www.warrenurgentcare.com

FLU SHOTS

Woodland Urgent Care
22341 W. 8 Mile Road

Detroit

313-387-8700

N. East Macomb Urgent Care
43900 Garfield, Suite 121

Clinton Township

586-868-2600

Driverless Car Catches Bus – with Bumper

DETROIT (AP) – Toyota is
adding 331,000 cars worldwide
to an existing recall of passenger
air bags made by Japanese sup-
plier Takata Corp.
The new recall includes the

2008 Corolla and Corolla Matrix
sedans and the 2008-10 Lexus
SC430 convertible.
Almost 200,000 of the cars are

in the United States.
Toyota previously recalled the

same vehicles from earlier mod-
el years. It added more based on
new information from Takata on
March 2.
Takata air bags can inflate

with too much force and spew
shrapnel into the vehicle, injur-
ing drivers and passengers.
Ten deaths worldwide have

been blamed on the air bag prob-
lem.
Toyota says it isn’t aware of

any injuries related to the latest
recall, but there have been occu-
pants injured in some of the 15.3
million vehicles it has recalled
worldwide.
Toyota will notify owners and

replace the air bags for free.

Toyota Adds 331K
To Recall to Fix
Takata Air Bags



then technology can be the cure.”
But if people don’t know about

the technology in their vehicles
or how the tech works, then all
the latest advances can be wast-
ed, Hersman said. The number of
automotive fatalites increased 8
percent, to about 38,000, be-
tween 2014 and 2015. That’s the
largest increase in 50 years.

Hersman said one reason is
that, with the improving econo-
my, more people are driving
longer distances. More driving
means more accidents. But the
increase in driving between 2014
and 2015 was only 3 percent.

So, Hersman said, what ac-
counts for the additional 5 per-
cent increase in deaths?

Addressing that question was
Daniel McGehee, director of the
Transportation and Vehicle Safe-
ty Research Program at the Uni-
vesity of Iowa, a group that has
been working with the National
Safety Council by studying the
question of automotive safety.

“Data is king,” McGehee said.
“So we conducted a national sur-
vey to see what people knew
about their vehicles. We learned
that people knew what things
like anti-lock brakes and adap-
tive cruise control are. But tech-
nology like lane departure warn-
ing and forward collision warn-
ing are less well-known.”

The survey, McGehee said, re-
vealed that at one point or an-
other, people will react when
startled by such technology in a
way that surprises them. And be-
ing surprised can be one way an
accident happens, he said.

He said technology is changing
so rapidly that it’s even difficult
for salespeople to keep up.

McGehee said that while there

is a lot of useful information in
driver’s manuals, they aren’t the
easiest to read.

“The bottom line of the study
is that we’ve learned that a lot of
consumers are uncertain about
the new safety technologies,”
McGehee said. “Consumers may
have heard of features, but have
no experience with them. Take,
for example, the tire gauge light.
It might pop on during the win-
ter, but consumers might not un-
derstand what it means.”

Hersman said that once the
NSC understood the gaps in con-
sumer knowledge, the next step
was to design an education pro-
gram that will reach consumers
in a variety of different demo-
graphics.

To that end, the NSC created a
Web site – mycardoeswhat.org –
with videos informing viewers
about various safety features.
The NSC has also created an am-
bassador program to reach out
to the public and will also use so-
cial media as a venue of commu-
nication. They have also reached
out to various states’ depart-
ments of motor vehicles.

That way, Hersman said, peo-
ple waiting in line at DMVs can
watch videos informing them
about their cars.

“Everyone wants safer driv-
ing,” Hersman said. “The average
age of a car on the road today is
11 years. There are a lot of driv-
ers who are unfamiliar with the
new technology and they will be
buying cars with it in the future.”

But, she said, technology is
constantly changing and just be-
cause you know something to-
day, doesn’t mean you’ll know it
tomorrow. That’s why education,
she said, is an important step in
making driving safer for every-
one.

CONTINUED FROM PAGE 1
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LOCATED RIGHT OFF I-75 ON M-24

Wally Edgar
1-866-906-0279

*Lease payment examples for Cruze, Malibu and Trax at GM Employee Discount Price plus tax, title, plate, zero
security deposit, first month payment (first payment waived for Cruze and Malibu only) and doc. fees due at
signing with all rebates including GM Competitive Lease Conquest Private Offer (customer’s qualifying
competitive lease must have a scheduled end date within 365 days of the delivery date of the new vehicle)
assigned to dealer. Lessee responsible for excess wear and tear as well as exceeded contracted mileage.
Due to advertising deadlines, prices subject to change. See dealer for details.

JAY CHAISER x117
Fax: 248-391-0189
Cell: 248-821-8026

Email:
jchaiser@wallyedgar.com

Located right off I-75 on M-24, 2 minutes N. of the Palace of Auburn Hills

SALES HOURS:
MONDAY - THURSDAY 8 AM - 8 PM • FRIDAY 8 AM - 6 PM

SATURDAY 9 AM - 3 PM • SUNDAY CLOSED

3805 LAPEER RD., LAKE ORION

Wally Edgar

2016 MALIBU
LIMITED

$69*
PER MONTH

24MONTHS 10K LEASE
$999DOWN
FIRST PAYMENTWAIVED

34 MPG

2016 TRAX

$95*
PER MONTH

24MONTHS 10K LEASE
$999DOWN

34 MPG

2016 CRUZE
LIMITED

$69*
PER MONTH

24MONTHS 10K LEASE
$999DOWN
FIRST PAYMENTWAIVED

38 MPG

VYLETEL
JUST ANNOUNCED...

0% for 72 months on all remaining 2015 GMC Yukons

*GM Employee Pricing Plus Tax, Title, Lic. and Doc. No Security Deposit Required. Programs subject to change. Photos may not represent actual vehicle.
Price is subject to change without notice. See dealer for details. Expires 3/31/16.

VISIT OURWEBSITE TO SEARCH FORMORE VEHICLE SELECTIONS ATWWW.VYLETEL.NET

40755 Van Dyke • Sterling Heights •586.977.2800
WWW.VYLETEL.NET SALES: Sun CLOSED; M, TH 8:30am-9pm; T, W, F 8:30am-6pm; SAT 10am-3pm

SERVICE: Sun CLOSED; M, TH 7am-8pm; T, W, F 7am-6pm; Sat 8am-1pm

ALL NEW 2016
BUICK ENCLAVE
FWD • CONVENIENCE

2244 MMOONNTTHH BBUUIICCKK EEXXPPEERRIIEENNCCEE LLEEAASSEE
FREE Maintenance • FREE XM Radio • FREE OnStar

Stock #4769-16 • Deal #58594 
GM pricing plus tax, title & lic. 
Must have Non GM in household 
set to expire 365 days from delivery.
NO SECURITY DEPOSIT REQUIRED!

36 MONTH/
10K PER YEAR

LEASE
FOR ONLY

$259*
$1,975 DUE AT SIGNING

ALL NEW 2016
BUICK REGAL

FWD • PREMIUM II GROUP

2244 MMOONNTTHH BBUUIICCKK EEXXPPEERRIIEENNCCEE LLEEAASSEE
FREE Maintenance • FREE XM Radio • FREE OnStar

Stock #4712-16 • Deal #59036 
GM pricing plus tax, title & lic.
Must have Non GM in household 
set to expire 365 days from delivery.
NO SECURITY DEPOSIT REQUIRED!

24 MONTH/
11K PER YEAR

LEASE
FOR ONLY

$159*
MANAGER DEMO SPECIAL

MADNESS IN MARCH
IS HERE…

2015 MODEL CLEARANCE

Stk. #4434-16 • Deal# 58593. 
8,702 Total miles allowed for lease term.

GM pricing plus tax, title & lic. 
Must have Non GM in household 
set to expire 365 days from delivery.
NO SECURITY DEPOSIT REQUIRED!

ALL NEW 2016 BUICK VERANO
1SG • FWD • CONVENIENCE• LOADED

ATTENTION LEASE CONQUEST CUSTOMERS

2016 GMC

ACADIA
FWD • SLE-2

Stock #9041-16 • Deal #58510
$1742 total due at signing. 

GM pricing plus tax, title & lic. 
Must have a Non-GM Lease in household 

set to expire within 365 days.
NO SECURITY DEPOSIT REQUIRED!

$269*36
MONTH
LEASE 

FOR ONLY

10K PER YEAR

2016 GMC

SIERRA
1500 • 4WD • DOUBLE CAB

Stock #8933-16 • Deal #52863
$2119 total due at signing. 

GM pricing plus tax, title & lic. 
Must qualify lease loyality.

NO SECURITY DEPOSIT REQUIRED!

$239*24
MONTH
LEASE 

FOR ONLY

10K PER YEAR
ALL NEW ELEVATION

2244 MMOONNTTHH BBUUIICCKK EEXXPPEERRIIEENNCCEE LLEEAASSEE
FREE Maintenance • FREE XM Radio • FREE OnStar

24 MONTH/
8,702* 

Total miles
LEASE FOR

$129*
$1004 DUE AT SIGNING

ALL NEW 2016
BUICK ENCORE

FWD

2244 MMOONNTTHH BBUUIICCKK EEXXPPEERRIIEENNCCEE LLEEAASSEE
FREE Maintenance • FREE XM Radio • FREE OnStar

Stock #4717-16 • Deal #57906 
GM pricing plus tax, title & lic. 
Must have Non GM in household 
set to expire 365 days from delivery.
NO SECURITY DEPOSIT REQUIRED!

24 MONTH/
10K PER YEAR

LEASE
FOR ONLY

$129*
$62870 DUE AT SIGNING

ALL NEW 2016
BUICK LACROSSE

1SH • SPORT TOURING

2244 MMOONNTTHH BBUUIICCKK EEXXPPEERRIIEENNCCEE LLEEAASSEE
FREE Maintenance • FREE XM Radio • FREE OnStar

Stock #4687-16 • Deal #58498 
GM pricing plus tax, title & lic. 
Must have Non GM in household 
set to expire 365 days from delivery.
NO SECURITY DEPOSIT REQUIRED!

24 MONTH/
10K PER YEAR

LEASE
FOR ONLY

$239*
$1,690 DUE AT SIGNING

2016 GMC

SIERRA
DEANALI • 1500 • 4WD • CREW CAB

Stock #8943-16 • Deal #59971
$1794 total due at signing. 

GM pricing plus tax, title & lic. 
figured with lease loyalty rebate.

NO SECURITY DEPOSIT REQUIRED!

$415*
W/$1995 DOWN

24
MONTH
LEASE 

FOR ONLY

10K PER YEAR

2015 GMC

CANYON
4WD • SLE • EXT CAB

Stock #8323-15

GM employee price plus tax of $174408, plus title, lic.& doc. 

$27,568*
WAS
$33,045

SAVE OVER
$5,400 OFF MSRP

2016 GMC

YUKON
4WD • SLT • LOADED

Stock #8999-16 • Deal #59972
$3205 total due at signing. 
GM pricing plus tax, title & lic. 
Price figured with lease loyality 
or lease conquest rebate.

NO SECURITY DEPOSIT REQUIRED!

$675*27
MONTH*
LEASE 

FOR ONLY

10K PER YEAR
W/$1995 DOWN

*GM EMPLOYEE/FAMILY LEASE

Free shuttle service to home, office or shopping.

buff whelan chevrolet
WHERE THE DEALS MAKE THE DIFFERENCE, EVERY DAY SINCE 1970!

Van Dyke • South of 18 Mile • Sterling Heights
Jeff Caul

586-274-0396
PEP QUOTES BY PHONE OR EMAIL: JEFF CAUL AT JCAUL@BUFFWHELAN.COM

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!
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*See dealer for details. All Rebates/Incentives have been deducted from sale price/payment and are subject to change by
manufacturer without notice. GM Employee discount required unless otherwise noted. The Silverado lease includes GM Lease
Loyalty or Lease Conquest. The Traverse and Equinox leases assume that you qualify for lease conquest. To qualify for Lease Conquest you must have a
NON-GM Lease in the household that terminates within 365 days. All lease payments are based on 10,000 miles per year. 1st payment, tax, title and plate fee due
at signing on all leases unless otherwise noted. All deals expire 03/31/2016.
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18 MILE RD.

SINCE
1989

Stk.# 62754

2016 EQUINOX 1LT

7” Touch Screen, OnStar/XM Satellite Radio
MYLink Touch Screen Radio, Remote Keyless Entry

Rear Vision Camera, Alum. Wheels & More…

24 Month Lease/10,000 Miles

NO SECURITY DEPOSIT REQUIRED

Stk.# 62808

2016 TRAVERSE 1LT

Power Locks, Power Windows, Power Mirrors
Keyless Entry, Remote Start, Captain Seats, Heated
Seats, Back-Up Camera Onstar, XM Radio, & More…

24 Month Lease/10,000 Miles

NO SECURITY DEPOSIT REQUIRED

Stk.# 61865

2016 SILVERADO 1LT
DOUBLE CAB

ALLSTAR
4X4

NO SECURITY
DEPOSIT
REQUIRED

$245*+Tax with$0 Down

NO SECURITY
DEPOSIT
REQUIRED

$164*+Tax with$0 Down

ALL STAR EDITION, Power Window & Locks
7” Touch Screen Radio, Trailer Tow, Remote Start

Alum. Wheels, Back Up Camera & More…

24 Month Lease/10,000 Miles

NO SECURITY DEPOSIT REQUIRED

$234*+Tax with$0 Down

NO SECURITY
DEPOSIT
REQUIRED

CONVENIENT HOURS: MON. & THURS. 8:30AM-9PM / TUES., WED. & FRI. 8:30AM-6:30PM /
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OVER 1,000
New Chevrolets in Stock!

WE GUARANTEE THEWE GUARANTEE THE
LOWEST PRICES OR IT’S FREELOWEST PRICES OR IT’S FREE☺☺

586-274-0396

buff whelan
chevrolet

BRING SPRING IN
WITH A

NEWCHEVROLET

‘My Car Does What?’ Plan
Explains Safety Technology
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SERVICE HOURS: Monday & Thursday 6:30am-9:00pm; Tuesday, Wednesday & Friday 6:30am-6:00pm • Shuttle at 6:30am - Pick-up Both Ways • All Day starting at 6:30am.

$2395
Fluid Level,

Brake & Alignment Check Included.

Open Mondays & Thursdays until 8:30pm

We use Genuine GM Oil & Filter
No additional or hidden charges.
Out the door pricing.

Quick Oil Change EXPRESS
LANELUBE OIL FILTER

Excludes synthetic, Diesel & Med. Duty Trucks.
Most GM cars & trucks. One coupon per customer. Must
present coupon with order. Plus tax. Expires 3-31-16.

Up to 5 qts.

BODY SHOP
586-754-7000

ext 1231

INSURANCE
WRECK

AMENDED

WE REPAIR
ALL MAKES
& MODELS FREE OIL CHANGE

With Each Major Repair

TRANSPORTATION AVAILABLE
During Scheduled Repairs

GM SERVICE CENTER
MICHIGAN’S LARGEST

•SERVICE DEPT. •PARTS •BODY SHOP

866-452-1547
26125 Van Dyke @ 101/2 Mile

Center Line, MI 48015

EDRINKE • FAST • FRIENDLY • DISCOUNTS

VISIT OUR

QUICK LANE

Jim
Pfeifle

jpfeifle@edrinke.com

See us for your GM employee purchases.

1-877-451-7707
26125 VAN DYKE AT 10 1/2 MILE ROAD

Now looking for experienced salespeople to join our team!

ED RINKE

2

Dennis
Thacker

dthacker@edrinke.com

Paul
Makowski

pmakowski@edrinke.com

SHOWROOM HOURS: MON. & THURS. 8:30AM-9PM / TUES., WED. & FRI. 8:30AM-6PM /

*All applicable rebates including lease/conquest offers have been deducted from sale price/payment. Pictures may not represent actual vehicle. Prices subject to change per GM incentives. Prices and payments are
inclusive of active GM Employee Discount (Unless otherwise stated). Equinox, Malibu, Trax, Traverse, Silverado, and Camaro are 24 month leases. Volt and Impala are 36 month leases. All leases are 10k miles per year
w/ approved S Tier credit w/ $999 due at signing. Prices & payments are plus tax, title, and plate fees with acquisition fee up front. Deposition Fee may be required at vehicle turn in. Refundable security deposit required
on certain vehicles –to be determined by lender. **$3500 trade-in is valid on 2003 or newer vehicles with under 115k miles in drivable condition, no branded titles, less reconditioning determined by appraiser. Certain restrictions may apply, see dealer for complete details.
** Expiration Date – 3/31/16.

NO DOC FEES
Find Us on
FACEBOOK

Nicole
Dodge

nhuminski@edrinke.com

VISIT OURWEBSITE:
edrinke.com

*All prices and payments include GM rebates. Pictures may not represent actual vehicle. Prices subject to change per GM incentives. Prices and payments are inclusive of active GM employee discount (unless otherwise stated). All leases are 10,000miles per year with approved STier credit. All leases are 24
months except for theGMCYukon,Lacrosse,Enclave,which are 36month leases andCascadawhich is a 39month lease.AllVehicles shownare $999down. Deposition Feemaybe required at vehicle turn in.Must have lease loyalty and/or conquest.Must have closing competitive lease. Prices andpayments are
plus tax, title,plate feew/ acquisition fee up front, refundable security deposit required on certain vehicles – to be determined by lender. For Sierra,Acadia,Terrainmust be trading in a non gmvehicle. **$3,500 trade in is valid on 2003 or newer vehiclesw/ under 115kmiles in drivable condition,no branded titles,
reconditioning determined by appraiser. Certain restrictionsmay apply, see dealer for complete details. ** Exp date:3/31/2016

We’ll give you a $3,500 minimum for your 2003 or newer trade in.
See us for your GM employee purchases.

1-866-452-1300
26125 VAN DYKE AT 10 1/2 MILE ROAD

Now looking for experienced salespeople to join our team!

SHOWROOM HOURS:
MON. & THURS.
8:30AM-9PM

TUES., WED. & FRI.
8:30AM-6PM

VISIT OURWEBSITE: edrinke.com

Stk. #SXHDF6 Stk. #SXHDF6

2016 BUICK ENCORE

PURCHASE
FOR

$21,197*24
MO.

LEASE FOR

$119*
$999 DOWN

Stk. #SSTXM6 Stk. #SSTXM6

2016 BUICK VERANO

PURCHASE
FOR

$19,749*24
MO.

LEASE FOR

$129*
$999 DOWN

1SD

Stk. #TBMWW1 Stk. #TBMWW1

2016 BUICK LACROSSE

PURCHASE
FOR

$29,189*36
MO.

LEASE FOR

$199*
$999 DOWN

1SH

Stk. #SXNT39 Stk. #SXNT39

2016 BUICK CASCADA

PURCHASE
FOR

$32,879*39
MO.

LEASE FOR

$329*
$999 DOWN

Stk. #B460850 Stk. #B460850

2016 BUICK REGAL

PURCHASE
FOR

$26,519*
24
MO.

LEASE FOR

$139*
$999 DOWN

Stk. #SZWNBK Stk. #SZWNBK

LEASE FOR

$999 DOWN

24
MONTHS

$199* PURCHASE FOR

$28,549*

2016 GMC ACADIA
SLE-1

LEASE FOR

$999 DOWN

24
MONTHS

$199*
PURCHASE A 2015 1500
4WD • DBL CAB • SLE

$31,129*

2016 GMC SIERRA
4WD • DBL. CAB
1500 • SLE

Stk. #TDJD1F Stk. #TDJD1F

LEASE FOR

$999 DOWN

24
MONTHS

$129* PURCHASE FOR

$22,999*

2016 GMC TERRAIN
SLE-1

Stk. #G561776 Stk. #G561776

2016 GMC YUKON
SLE • 4WD

PURCHASE FOR
$15,149*

LEASE FOR
24 MONTHS
$69*

$999DOWN

2016

IMPALA

PURCHASE FOR
$25,443*

LEASE FOR
36 MONTHS
$199*

$999DOWN

2016

TRAVERSE

PURCHASE FOR
$27,106*

LEASE FOR
24 MONTHS
$179*

$999DOWN

2016

EQUINOX

PURCHASE FOR
$20,386*

LEASE FOR
24 MONTHS
$99*

$999DOWN

2016

CAMARO2016

LT1LT
TRAX

LS

2LT LS
VOLT

Stk. #460603

Stk. #561325

Stk. #561956Stk. #470003

Stk. #460564

Stk. #470003

2017

Stk. #561749Stk. #460603

Stk. #561960

LEASE A LT
36 MONTHS
$265*

$999DOWN

ED RINKE
WE’LL GIVE YOU A $3,500 MINIMUM FOR YOUR 2003 OR NEWER TRADE IN.

– NO APPOINTMENTS NECESSARY FOR OIL CHANGES –

1SP

Stk. #G560599 Stk. #G553845

LEASE FOR

$999 DOWN

36
MONTHS

$399* PURCHASE FOR

$46,499*

PREMIUM II

Stk. #561960Stk. #561325

PURCHASE FOR
$31,644*

PURCHASE FOR
$25,992*

LEASE FOR
24 MONTHS
$279*

$999DOWN

Stk. #460564

SILVERADO2016

1500 •4WD
DBL
LT

Stk. #561220

PURCHASE FOR
$35,932*

LEASE FOR
24 MONTHS
$169*

$999DOWN

Stk. #561220

MALIBU2016

Stk. #TDRNB7

PURCHASE A LS
$20,882*

LEASE A LT
24 MONTHS
$149*

$0DOWN

Stk. #GZPJ07

NO EMPLOYEE
DISCOUNT
REQUIRED

GENEVA (AP) – Cars that drive
themselves would mean a revo-
lution in how people get around.
But they might arrive just as

much by evolution, with every-
day cars getting gradually
smarter, as by sudden shifts to
fully self-driving vehicles.
Autonomous driving – and its

potential for sweeping change –
was much on the minds of top
auto executives at the Geneva In-
ternational Motor Show.
The exhibit space in Geneva

was mostly used for the show’s
primary purpose: showing off
product to the news media and
the public in order to boost
sales. The display stands were
dominated by expensive sports
and luxury cars for the rich and
new SUVs for more middle-class
buyers.
But the future beyond the up-

coming model year was very
much a topic of discussion, if
less visible on the display
stands. Executives think that
cars that drive themselves at
least part of the time may be up-
on us by the end of this decade.
Technology such as autonomous
driving by cars equipped with
cameras and radar sensors
could blend with Internet con-
nections and apps. For instance,
a car could be ordered for a few
hours through an app and drive
itself to the customer.
Google, meanwhile, is testing

completely autonomous cars on
streets in Mountain View, Calif.,
as well as in Austin, Texas, and
Kirkland, Wash.
Daimler CEO Dieter Zetsche

said his company sees “two
roads to full autonomy, one be-
ing the more evolutionary one
where basically more and more
assistance systems kind of
automatically lead to a fully
autonomous car.
“The other one is more revolu-

tionary ... where first in restrict-
ed areas you have fully auton-
omous cars and over time you
expand the area where you can
do that. And I would say in re-
stricted areas you can see fully
autonomous cars in the latter
path around the turn of the
decade.”
Some vehicles at the Geneva

show made the case for evolu-
tion. The Mercedes-Benz E-Class
luxury sedan already offers op-
tional driver assistance technol-
ogy. The latest version of the car
can avoid collisions at intersec-
tions by recognizing crossing
traffic and braking.

Autonomous Cars
May Come About
More Gradually

MILAN (AP) – Fiat Chrysler Au-
tomobiles and the publisher
Gruppo Editoriale L’Espresso
SpA have announced a merger to
create “a leading player in the
Italian media and publishing
businesses.’’
Fiat, which owns the Turin

daily La Stampa, said March 2 it
has signed a memorandum of un-
derstanding to merge its editori-
al operation with L’Espresso,
publisher of the Rome daily La
Repubblica and L’Espresso week-
ly magazine.
The deal brings together two

of Italy’s top industrialist fami-
lies under new generation man-
agement – Fiat’s largest share-
holder the Agnelli family and the
De Benedetti family, which con-
trols L’Espresso.
The move comes six months

after the Agnelli family’s Exor
Group bought a 50 percent stake
in the Economist magazine.
Fiat said the Italian merger

had “potential for significant rev-
enue and synergies.’’
The value of the deal wasn’t

disclosed.

Fiat Chrysler
Merges with
Media Mogul
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