
by Jim Stickford

GM’s recent efforts to remake
the company into something be-
yond just an automobile manu-
facturer extends to even the look
of its world headquarters.

On Jan. 22, GM unveiled plans
to remake the exterior and com-
mon spaces of the Renaissance
Center. The plans show a more
modern and brighter exterior.

“We’ve had a busy couple of
weeks to kick off the New Year,”
said Tim Mahoney, GM’s chief
marketing officer of Global Mar-
keting Operations. “Where our

brands have demonstrated their
innovation and leadership with
new product and technology an-
nouncements like the Bolt EV
from Chevrolet, the Avista Con-
cept from Buick and the rear-
seat reminder in the new Acadia
from GMC. And as a company,
GM has shown it has a vision and
a plan for how to build on to-
day’s core vehicle business and
lead with transportation solu-
tions for the future, like with our
new partnership with Lyft.”

As GM moves into the future,
Mahoney said, it will be impor-
tant for the company to tell the

story of that journey, showing
strides “that our brands, our
people and our industry have
made, and how we will continue
to move forward.”

One big opportunity for GM to
celebrate its achievements and
showcase its innovations is in
the Renaissance Center – GM’s
home and a centerpiece of the
city of Detroit, Mahoney said.

Grace Morgan, GM’s director of
Global Marketing Operations,
will be the person overseeing the
project.
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DETROIT (AP) -- Fiat Chrysler
says the worldwide SUV craze is
here to stay, and it’s leaning
heavily on the Jeep brand to im-
prove its fortunes.

The Italian-American carmaker
predicts Jeep sales will nearly
double to 2 million worldwide by
2018, fueled by low gas prices
and new models. To keep up, Fiat
Chrysler plans to cut production
of small cars in the U.S. so it can
build more Jeeps.

The world’s seventh-largest
carmaker raised its Jeep sales
targets Jan. 27 after releasing dis-
appointing full-year earnings for
2015.

Fiat Chrysler reported 2015 net
profit of 377 million euros ($409
million), down from 632 million
euros a year earlier and lagging
analyst expectations. Fourth-
quarter net profit fell 40 percent
to 251 million euros.

Jeep was the bright spot. Fiat
Chrysler sold 1.3 million Jeeps
worldwide in 2015, up 21 percent
from the previous year. Without
Jeep, Fiat Chrysler’s sales were
lackluster. The company sold 4.6
million vehicles overall, up
slightly from 2014.

North American revenue
jumped 33 percent to 70 billion
euros ($76 billion). Jeep sales

rose 25 percent in the U.S., where
Fiat Chrysler says low gas prices
are now a “permanent” fixture
and more customers are gravitat-
ing to SUVs and trucks.

Fiat Chrysler CEO Sergio Mar-
chionne said the company wants
to find a partner to build small
cars like the Dodge Dart and
Chrysler 200 so it can make more
Jeeps at its U.S. plants. Mar-
chionne said Jeep plants are cur-
rently running at a pace that is
“unsustainable.”

Marchionne didn’t say which
U.S. plants could start making
more Jeeps. But last year’s con-
tract with the United Auto Work-

ers union promised new vehicles
for the Belvidere, Ill., and Sterling
Heights plants that now make the
Dart and 200. The Belvidere plant
is shut down this week because
of slow demand, while the Ster-
ling Heights plant is scheduled to
close for six weeks this month.

“Whatever we put in place will
deal with demand and unmet de-
mand as we see it today,” Mar-
chionne said.

Europeans also bought a
record number of Jeeps last year,
helping Fiat Chrysler’s European
revenue rise 13 percent to 20 bil-

FCA Ends 200, Dart Production to Focus on Jeeps, Trucks

GM to Update its Renaissance Center HQ
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The original
jeep was built
during World

War II.

This 2016
Wrangler still
has the DNA of

the original
jeep.

Over hill, over dale, over the
dusty trail, the original Jeep has
a storied history, not just in the
auto business, but in the fight for
freedom.

The world was at war and the
forces of freedom needed a new
kind of vehicle to help defeat the
forces of fascism. That vehicle
turned out to be the iconic jeep.

Born in 1941, the Jeep brand
celebrates 75 years of 4x4 leader-
ship, military history, and open-
air freedom and adventure in
2016. As a tribute to this dia-
mond anniversary celebration,
Jeep is creating distinctive, 75th
Anniversary special-edition mod-
els of each vehicle in its lineup,
said Jeep spokesman Todd Goy-
er.

“Jeep vehicles have defined
the authentic SUV and set the
benchmark for off-road capabili-
ty and freedom since they were
first produced in 1941,” said Mike
Manley, head of Jeep Brand –

FCA Global. “Today, Jeep SUVs
continue to deliver 4x4 leader-
ship, as well as fuel efficiency,
world-class craftsmanship and
premium on-road dynamics.

“In honor of the brand’s 75th
anniversary, we have created
eye-catching, special-edition
models of each vehicle in our
lineup that celebrate the unpar-
alleled history of the legendary
Jeep brand.”

Goyer said the call for the vehi-
cle that would become known
the world over as the jeep first
went out in July 1940. The U.S.
military informed automakers
that it was looking for a “light re-
connaissance vehicle” to replace
the Army's motorcycle and modi-
fied Ford Model-T vehicles. The
Army invited 135 manufacturers
to bid on production and devel-
oped a lengthy specification list
for the vehicle, including the fol-
lowing:

• 600-lb. load capacity;

• Wheelbase less than 75 inch-
es;

• Height less than 36 inches;
• Smooth-running engine from

3 to 50 miles per hour;
• Rectangular-shaped body;
• Four-wheel drive with two-

speed transfer case;
• Fold-down windshield;
• Three bucket seats;
• Blackout and driving lights;
• Gross vehicle weight below

1,300 lbs.
At first, Willys-Overland and

American Bantam Car Manufac-
turing Company were the only
two companies answering the
call, Goyer said. Soon, however,
Ford Motor Company entered
the picture, and competition be-
gan among the three over which
company would receive the lu-
crative government contract.
Each company produced proto-
types for testing in record time.

FCA Celebrating Jeep’s Military Origins

Sergio Marchionne

Mace Snagging Test – spinning seat fabrics by spikey iron balls.

In this day and age when au-
tomakers boast of all the new
technology in their vehicles, the
people at Ford believe that it’s
important not to forget about the
fundamentals, such as fabrics
and materials that are used in a
vehicle’s interior, said Deeptie
Sethi, Ford Quality Communica-
tions manager.

Throughout a vehicle’s life-
time, it’s inevitable that the mate-
rials inside a car show signs of
wear and tear, Sethi said. Imagine
the frequent sitting on car seats,
leaning on arm rests, gripping
the steering wheel and fiddling
with the instruments. So what
does Ford do to help make sure
all vehicles are up to this chal-

lenge?
To help guarantee the durabili-

ty of these fabrics, leathers and
plastics, Sethi said Ford engi-
neers subject every material
used inside Ford vehicles to a se-
ries of meticulous and unrelent-
ing tests where they are
stretched, scratched, snagged,
sniffed and even splashed with
the likes of grease, dirt and hot
coffee, to see how they will stand
up against the test of time.

These tests are done to help
ensure it takes a lot more than a
spilled cup of coffee, the graze of
a sharp edge or any accidental
scrapes and scuffs to break down
these materials. Some of the un-
usual ordeals Ford materials

need to go through include:
• The Five-Finger Scratch Test,

which is used to scratch samples
of different plastics to see how
much abuse they can take.

• The Soil and Cleanability
Test, which splashes different
substances on seat fabrics to
evaluate how well they can be
cleaned afterwards, testing their
overall stain resistance.

• The Resistance to Dye
Transfer Test, which rubs materi-
als of different colors (i.e. those
dreaded new blue jeans, long-
term destroyer of white leather
sofas around the world) against
the leather used for car seats to

Ford Puts Materials Through the Wringer
CONTINUED ON PAGE 4
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How the atrium of GM’s headquarters will look after it’s been upgraded.
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Fiat Chrysler started the New
Year off on the right foot by win-
ning four IHS Automotive Loyalty
Awards, said Fiat Chrysler
spokeswoman Angela Bianchi.

The Chrysler Town & Country
earned its 15th consecutive Loy-
alty Award in the Non-Luxury
Mid-size Van category, building
on its own record of consecutive
wins, Bianchi said.

The Jeep Grand Cherokee
scored its seventh award in the
Non-Luxury Mid-size SUV catego-
ry while the Jeep Wrangler won
the Non-Luxury Compact SUV
award for the third consecutive
year, Bianchi said. In its first year
of eligibility, the Jeep Renegade
won in the Non-Luxury Compact
CUV category while the Jeep
brand earned the Highest Con-
quest Percentage Award.

“We are pleased to recognize
FCA not only on loyalty for con-
tinued high levels of retention
across several key makes within
the Chrysler and Jeep brands,
but also on achieving the highest
level of conquest for the Jeep
brand across the segments in
which they compete. This is a
great accomplishment in 2015,”
said Steve Had, vice president,
sales and marketing solutions at
IHS Automotive.

The IHS Automotive Loyalty
Awards recognize manufacturers
and brands for superior owner-
loyalty performance, which, as
defined, is determined when a
household that owns a particular
vehicle returns to market to pur-
chase or lease another new vehi-
cle of the same make or model,
Bianchi said.

The 2015 awards, Bianchi said,
are based on an analysis of per-
sonal new vehicle registrations
during the 2015 model year,
which ran from Oct. 1, 2014 to
Sept. 30, 2015.

Bianchi said the 2016 Chrysler
Town & Country provides cus-
tomers with comfort, safety and

innovative features at any budg-
et, as well as the most innovative
seating and storage system with
standard Stow ‘n Go Seats, while
its award-winning powertrain de-
livers best-in-class horsepower
without sacrificing any fuel effi-
ciency.

Bianchi said the Jeep Grand
Cherokee also offers a number of
features that engender buyer loy-
alty.

The include a combination of
best-in-class fuel economy and

driving range, available clean-
diesel technology, legendary
benchmark capability, world-
class craftsmanship, and a host
of advanced user-friendly tech-
nology and safety features. Jeep
Grand Cherokee delivers best-in-
class 30 miles per gallon (mpg)
highway courtesy of an available
3.0-liter EcoDiesel V6 engine and
standard eight-speed transmis-
sion.

The Jeep Wrangler, Bianchi
said, has always been know for

its buyer loyalty. Reasons in-
clude its 3.6-liter Pentastar V6 en-
gine delivering 285 horsepower
and 260 lb.-ft. of torque and up to
21 miles per gallon.

Wrangler, Bianchi said, contin-
ues to offer a body-on-frame de-
sign, front and rear five-link sus-
pension system, live axles, elec-
tronic lockers.

And, Bianchi said, the Wran-
gler is one of the few mid-size SU-
Vs that offers a six-speed manual
transmission – in addition to its
five-speed automatic transmis-
sion.

The 2016 Jeep Renegade,
Bianchi said is new to the mar-
ket, but it delivers a unique com-
bination of best-in-class, off-road
capability, open-air freedom and
convenience, a segment-first
nine-speed automatic transmis-
sion that contributes to out-
standing on-road and off-road
driving dynamics, two fuel-effi-
cient engines, world-class refine-
ment and a host of innovative
safety and advanced technology
offerings.

Those are just a few reasons
that it has proven so popular,
Bianchi said.
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– ROSEVILLE –
SUBWAY/WALMART

28804 Gratiot • 12 & Gratiot • 586-773-1682
– WARREN –

31690 Mound Rd • 13 & Mound • 586-939-1000
26627 Hoover Rd • 11 & Hoover • 586-754-8205
30820 Hoover Rd • 13 & Hoover • 586-573-7829
29144 Ryan Rd • 12 & Ryan • 586-573-8000

28950 Van Dyke Ave • 12 & Van Dyke • 586-558-3882
DRIVE THRU SERVICE • OPEN 24 HOURS

32620 Van Dyke Ave • South of 14 Mile • 586-795-0000
SUBWAY/MEIJER

29505 Mound Road • 12 Mile & Mound • 586-558-0100
SUBWAY/WALMART

29176 Van Dyke • Warren, MI 48093 • 586-393-1008
– ROYAL OAK –
SUBWAY/MEIJER

5150 Coolidge Hwy • South of 15 Mile • 248-677-3899
– TROY –

SUBWAY/OAKLAND MALL
498 14 Mile Rd • 248-307-1271

1939 W. Maple Rd • West of Crooks • 248-435-2846
SUBWAY/WALMART

2001 W. Maple Rd • West of Crooks • 248-435-2431

– STERLING HEIGHTS –
37876 Van Dyke • 16 1/2 Mile • 586-795-8368
SUBWAY/WALMART • OPEN 24 HOURS

33201 Van Dyke • 14 & Van Dyke • 586-274-4319

SUBWAY/MEIJER
36600 Van Dyke Ave • 586-795-1605

38357 Dodge Park • at Plumbrook • 586-264-5300
40058 Van Dyke • 18 Mile & Van Dyke • 586-939-4500

SUBWAY CHRYSLER
Inside Chrysler Stampling • 35777 Van Dyke •586-795-0205

OPEN 24 HOURS
7960 Metro Parkway • near VanDyke•586-268-0800

SUBWAY CHRYSLER
Inside Chrysler SHAP • 38111 Van Dyke •586-268-6900

– SHELBY –
8173 23 Mile Rd • 23 & Van Dyke • 586-739-4100

SUBWAY/WALMART
51450 Shelby Pkwy • 23 & Van Dyke X-Way • 586-254-8140

– WASHINGTON TOWNSHIP –
DRIVE THRU SERVICE

13160 32 Mile Road • 32 & Van Dyke X-Way • 586-281-6359
– ROMEO –

66603 Van Dyke • South of 31 Mile • 586-752-6500

“This is more than an update
of the Renaissance Center’s pub-
lic spaces,” Morgan said. “It’s
about creating a new kind of con-
sumer experience.”

Morgan said she got the as-
signment because her job at GM
spans a wide variety of functions,
including maintaining the GM
brand. Part of her job is to put a
lot of displays and events, and
GM’s headquarters can be con-
sidered GM’s biggest display.

“A building isn’t just a building
these days,” Morgan said. “It can
be seen as the exterior display of
a brand. And the Renaissance
Center is so iconic in Detroit and
can be used to show off GM and
show that the company is more
modern.”

Mahoney said the work will be

done with the help of GM design
and designers at Neumann Smith
Architecture and EWI Worldwide.
The result will be reimagined key
public spaces inside the Ren Cen
as well as the exterior of the Peo-
ple Mover station.

Mahoney said work will in-
clude:

• Exterior updates that will
serve as a beacon to draw people
to the building.

• Interior updates to the cen-
tral area create a more open and
inviting gathering space.

• Curated spaces that will fea-
ture rotating vehicles displays –
mixing heritage models, con-
cepts and current products.

• Interactive experiences that
will combine physical and digital
elements – informing and teach-
ing about GM’s brands and the
design and engineering process.

• The entire experience to be
organized in a way to show
progress from “Yesterday, Today,
Tomorrow and Beyond.”

The renovation will encom-
pass 120,000 square feet, includ-

ing an addition to extend a por-
tion of the complex to Jefferson
Avenue, Morgan said. Construc-
tion is expected to begin this
summer and be completed be-
fore the end of 2018.

GM to Update World Hdqtrs

A rendering of of GM’s world HQ after the building’s refurbishing.
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IHS Honors Fiat Chrysler for their ‘Customer Loyalty’

2016 Jeep Renegade

see if any stains are left behind.
• The Mace Snagging Test,

which spins seat fabrics on ro-
tating rollers roughly 600 times
while they’re repeatedly struck
by a spikey iron ball to test how
strong they are.

In addition, a team of examin-
ers smell various samples of ma-
terials used inside Ford vehicles
and rank them to help the engi-
neers achieve interiors that are
free of disturbing odors.

Sethi said the meticulous na-
ture of these tests is a testament
to Ford’s unwavering commit-
ment to delivering quality vehi-
cles that remain at their peak
throughout the long cycle of
their lives to customers and go-
ing the extra mile to ensure stan-
dards of comfort and durability
are met.

Check these links to see these
tests in action:

• SNIFF: A Story about Car
Smells –
https://youtu.be/n9YnEEXhrJE

• SNAG: A Story about Mighty
Materials –
https://youtu.be/J9gyq9dGnUE

• SPLASH: A Story about Sur-
prise Spills –
https://youtu.be/i7DrgKeZaEY

Ford Interiors
Also Built

Ford Tough
CONTINUED FROM PAGE 1

Ziebart International Corpora-
tion, the global provider of auto-
motive detailing, films and pro-
tection services, has promoted
William R. Patterson to Senior
Vice President, Treasurer for the
company, said Ziebart spokes-
woman Michelle Chirco.

Patterson, a 10-year employee
of the company, will assume re-
sponsibilities for Human Re-
sources, Licensing and Trade-
marks, in addition to his current
responsibility of treasurer and
overall management of account-
ing, purchasing, treasury, ware-
house, and logistics functions.

“I am very pleased to an-
nounce the promotion of William
to this critical position as we
continue to expand our business
nationally and internationally,”
said Thomas E. Wolfe, president
and CEO of Ziebart.

Prior to his promotion, Patter-
son served as vice president and
Treasurer of Ziebart Internation-
al Corporation. In this role, he
established sound financial prac-
tices and reporting methods for
the company's domestic and in-
ternational operations. Financial
controls have allowed for
Ziebart's year-after-year profit
growth and reinvestment in cut-
ting-edge proprietary products
and expanded services.

Patterson joined Ziebart Inter-
national Corporation in 2005 as
Director of Finance from Presto-
lite Wire Corporation, a Tier I au-
tomotive wire supplier, where he
was employed for over 25 years,
most recently as Corporate Con-
troller.

Ziebart Gets New
Vice President,

Treasurer
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lion euros ($22 billion).
But Fiat Chrysler’s revenue

slumped by 25 percent in Latin
America, hurt by economic
weakness in Brazil and Argenti-
na. Revenue also fell 22 percent
in Asia, pressured by price com-
petition from Chinese automak-
ers and an interruption in ship-
ments after the Tianjin port ex-
plosion.

Brazil came out of left field and
left most of OEMs staring at un-
certain market conditions,” Mar-
chionne said in a conference call
with analysts.

A slowdown in demand for im-
ported cars in China was also un-

expected, Marchionne said. As a
result, the company is refocusing
its plans for Alfa Romeo’s growth
on North America and Europe
and away from China. The rollout
of new Alfa vehicles will slow, but
the company will stick to its plan
of offering seven new models, in-
cluding two utility vehicles, by
2020.

Full-year net revenue for Fiat
Chrysler was 113 billion euros
($123 billion), up 18 percent, and
slightly beating analyst forecasts
of 112 billion euros as compiled
by information company FactSet.

Fiat Chrysler said it expects
net revenue of 110 billion euros
and a net profit of 1.9 billion eu-
ros in 2016.

FCA Shuffles Production,
Focus on Jeeps, Trucks
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WARREN URGENTCARE

“We Care”
URGENT CARE FOR ACCIDENTS AND INJURY

ADULT & PEDIATRIC ILLNESS
Digital X-Rays, EKG and Lab Work, On-Site Lab Service, Strep, Mono,
Pregnancy & Urine Testing, Vaccinations, Sports & School Physicals,

Occupational Medicine, Work-Related Injuries,
Pre-Hire Physicals (BAT & Urine Screening)

SPECIAL ON SPORTS PHYSICAL $25.00 State-of-the-Art Facility

8am-10pm • 7 Days a week • 365 Days a Year
“Bringing Quality Urgent Care To Your Neighborhood”

586-276-8200
31700 Van Dyke • Warren, MI 48093

On Van Dyke Rd., between 13 & 14 Mile in
St. John’s Windemere Park

OTHER CONVENIENT LOCATIONS:

ATTENTION
Chrysler, GM, Ford

Employees, we’re within
2 miles of your plants

HAP & BCN
NO Referrals Needed!
www.warrenurgentcare.com

FLU SHOTS

Woodland Urgent Care
22341 W. 8 Mile Road

Detroit

313-387-8700

N. East Macomb Urgent Care
43900 Garfield, Suite 121

Clinton Township

586-868-2600

Production of the Chrysler 200 is ending.

Alicia Boler-Davis, senior vice
president, Global Connected Cus-
tomer Experience, General Mo-
tors, was named the 2016 Corpo-
rate Executive of the Year during
the 24th Annual Trumpet
Awards.

Boler-Davis was recognized for
the work she’s accomplished at
GM, and for the impact she’s had
on the automotive industry in
creating new opportunities for
women and minorities, said GM
spokesman Daniel Wallace.

Boler-Davis’ career with GM,
which began with a manufactur-
ing engineer role in 1994. During
her her time at the company, she
has held many positions of in-
creasing responsibility in Manu-
facturing, Engineering and Prod-
uct Development.

Her work on continuous im-
provement and focus on putting
the customer at the center quick-
ly propelled her to the top, Wal-
lace said, including becoming
GM’s first African-American fe-
male plant manager, where she
led a number of significant
launches for the automaker.

“Throughout my career, I was
pushed to try new things, things
that I hadn’t done before, and
things that I couldn’t have imag-
ined doing,” said Boler-Davis. “I
truly believe that each of us can
put our talents to use to change
the world if we are bold, to take
risks, and to write the books that
need to be written.”

Her resume includes a number
of firsts, Wallace said, including
her current role where she is re-

sponsible for leading GM’s global
efforts to provide customers
with the best overall service and
experience in the industry, as
well as connectivity and infotain-
ment products and services.

“Each year, we look for individ-
uals who overcome significant
challenges, who achieve excel-
lence in their respective areas,
and Alicia has certainly done
that as one of the highest-ranking
African-American women in the
auto industry,” said Xernona
Clayton, founder and CEO, Trum-
pet Awards. “Despite the global
size and scope of her current job
responsibilities, her ongoing
commitment to the next genera-
tion of diverse talent sets an ex-
ample that we are proud to rec-
ognize today.”

Boler-Davis Honored as Exec of the Year



Bantam’s chief engineer, along
with a team of Bantam execu-
tives, worked out a design, and
the company built its field car
within 49 days.

Willys-Overland Vice President
of Engineering Delmar G. Roos
designed the Willys Quad. Ford
developed its Model GP (General
Purpose), known as the Pygmy,
Goyer said, which was powered
by an adapted Ford/Ferguson
tractor engine. Each company
delivered its prototype to the
Army in the summer of 1940 and
received approval to build 70
sample vehicles.

The Army took possession of
these vehicles in November 1940
at Camp Holabird, Md., Goyer
said. Each of the three designs
exceeded the Army's specifica-
tion of 1,300 lbs., but the Army
soon realized that limit was far
too low and raised it for the next
round of vehicles.

The Army issued the next
round of contracts in March
1941, Goyer said. Bantam was to

produce 1,500 Model 40 BRC ve-
hicles, Ford would build 1,500
modified and improved GP Pyg-
mies and Willys would build
1,500 Quads. Further testing and
evaluation led to the Army’s se-
lection of Willys vehicle as the
primary manufacturer.

Subsequently, most of the Ban-
tams and Ford GPs produced
were sent to Great Britain and
Russia as part of the lend-lease
program, Goyer said. In Great
Britain, the Ford vehicle was
popularly known as the “Blitz
Buggy.”

In his book “Arsenal of Democ-
racy: The American Automobile
Industry in World War II”, author
Charles K. Hyde wrote that Army
Quartermaster “found defects in
all three models, but decided
that a modified version of the
Willys jeep would become the
standard design.”

Hyde wrote that in order to fa-
cilitate production of as many
jeeps as possible, in late 1941
Ford was awarded contracts to
build jeeps “exactly the same as
the Willys jeep; Willys would pro-

vide Ford with a complete set of
blueprints, specifications, and
parts lists.”

Hyde wrote that one condition
of Ford getting the contract was
that its jeeps would be built
close to port facilities to shorten
transportation lines. Ultimately,
Ford built 277,896 Jeeps during
the war, while Willys made
352,215.

Goyer said the Willys Quad be-
came the MA, and later the MB.
But the Army, and the world,
came to know it as the Jeep.
Some claimed that the name
came from the slurring of the let-
ters “GP,” the military abbrevia-
tion for “General Purpose.” Oth-
ers say the vehicle was named
for a popular character named
“Eugene the Jeep” in the Popeye
cartoon strip. Whatever its ori-
gin, the name entered into the
American lexicon.

The Willys MA featured a
gearshift on the steering column,
low side body cutouts, two circu-
lar instrument clusters on the
dashboard and a hand brake on
the left side, Goyer said. Willys
struggled to reduce the weight to
the new Army specification of
2,160 lbs. Items removed in order
for the MA to reach that goal
were reinstalled on the next-gen-
eration MB resulting in a final
weight of approximately just 400
lbs. above the specifications.

Willys-Overland trademarked
the “Jeep” name after the war
and planned to turn the vehicle
into an off-road utility vehicle for
the farm – the civilian Universal
Jeep, Goyer said. One of Willys’
slogans at the time was “The Sun
Never Sets on the Mighty Jeep,”
and the company set about mak-
ing sure the world recognized
Willys as the creator of the vehi-
cle.

All 75th Anniversary special-
edition models will be available
in Jeep-exclusive Green exterior
paint (Sarge Green, Recon Green
or Jungle Green, depending on
model), Low Gloss Bronze
wheels, Bronze and Orange exte-
rior accents, unique interiors, in-
cluding exclusive seats with em-
bossed 75th Anniversary logo or
one-of-a-kind Ombre Mesh fabric,
open-air freedom and a 75th An-
niversary exterior badge. Each
model will be available in Jeep
dealer showrooms in the first
quarter of 2016.

CONTINUED FROM PAGE 1
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Winter Fun Fest!
ON BEAUTIFUL LAKE HURON IN CASEVILLE, MICHIGAN

989-856-2650 bellavista-caseville@hotmail.com

Pool Tournament, Beer Tent, Polar Bear Dip, Broom Ball,
Potty Trotty, Human Bowling &MuchMore!!

Bella Vista Inn Call for Room Rates
& Reservations

Shanty Days 2016
Feb. 12th &13thFeb. 12th &13th

New Homes
and Condos

Cheshire Park
located on West side

of Shashabaw
South of Waldon

Immediate
Occupancy!

Models Open

Tom Zibkowski
586-532-6700 x114

Realty Executives Midwest

Condos from $179,900 • Colonials homes from $292,900

FCA Celebrating Jeep’s Military Origins

DEARBORN, Mich. (AP) – High-
er sales in most of the world
helped Ford Motor Co. achieve a
record pretax profit in 2015, but
investors remain skittish that the
good news won’t keep coming.

Ford’s pretax profit jumped 48
percent to $10.8 billion, the high-
est in its 112-year history.

The company’s U.S. sales hit
their highest level in a decade,
and the F-Series pickup remained
the best-selling vehicle in the
U.S. for the 34th straight year.
Ford reported a profit in Europe
for the first time in four years,
and profits in Asia jumped 29
percent. A change in the way
Ford accounts for its pension
costs also boosted pretax re-
sults.

Bob Shanks, Ford’s chief fi-
nancial officer, said on Jan. 29
that 2015 was the “break-
through year” Ford promised af-
ter it spent heavily in 2014 to
build new plants in Asia and
bring a new, aluminum-sided F-
150 pickup to market in the U.S.
The company expects this
year’s pretax profit to be equal
or higher.

Shanks said he agrees that the
U.S. market – which saw record
new-vehicle sales of 17.5 million
last year – is plateauing, but it
could stay at that high level for
several years. Low oil prices, low
interest rates and a growing
housing market all bode well for
continuing strong sales.

Shanks said Ford’s growing
business outside the U.S. should
also comfort investors. He said
more than half of the $1.3 billion
increase in Ford’s operating prof-
it in the fourth quarter came
from regions outside North
America.

“We have a very strong, robust
structure, so if and when there
will be a downturn – and at some
point there will – we’re very well
prepared to manage that and
continue to be profitable and
continue to pay our regular divi-
dend and continue to invest in
the business,” Shanks said.

Shanks said one metric – cash
flow – will fall this year because
of increased engineering costs
and the expense of bringing a
new aluminum-sided Super Duty
truck to market. He also said
Ford will be spending more on
mobility projects such as experi-
mental ride-hailing services.

Ford’s full-year net income
jumped to $7.4 billion from $1.2
billion in 2014. Excluding one-
time items, such as $600 million
in employee separation pay-
ments, Ford earned $1.93 per
share. Analysts polled by FactSet
were expecting full-year earnings
of $1.73 per share. Ford’s rev-
enue rose 4 percent to $149.6 bil-
lion in 2015, also beating fore-
casts. Global sales rose 5 percent
to 6.6 million.

Ford also said it will make a
record profit-sharing payment of

$9,300 to each of Ford’s 53,000
U.S. hourly workers.

Efraim Levy, an analyst with
S&P Capital IQ, reiterated his
“strong buy” rating on Ford stock
and said investors were overre-
acting. Even if U.S. auto sales
slow this year, he said, buyers
are likely to favor SUVs and
trucks, which helps Ford and
other Detroit brands. He also ex-
pects sales growth in Europe and
China.

Still, Levy lowered his target
price on Ford’s stock by $2 to $17
to reflect the plateauing market.
Traditionally these companies
look cheap at the top and expen-
sive at the bottom.

North America drove Ford’s re-
sults, with a full-year pretax prof-
it up 26 percent to $9.3 billion.
Ford’s full-year operating margin
for North America reached 10.2
percent, up from 9 percent in
2014 and within Ford’s ideal
range of 8-10 percent.

Ford reported its highest-ever
full-year pretax profit of $765 mil-
lion in its Asia Pacific region and
eked out a $259 million profit in
Europe and a $13 million profit in
the Middle East and Africa. South
America remained weak, with an
$832 million loss, but Shanks not-
ed that even in that volatile re-
gion, Ford managed to command
higher prices.

"We really started to see the in-
ternational operations start to
come forward," Shanks said.

Ford Enjoys Strong Financials for 2015
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Fiat Chrysler will make profit
sharing payments up to $4,000 to
eligible UAW-represented em-
ployees as a result of the compa-
ny’s 2015 financial performance.
Approximately 40,000 employees
will receive the payment on Feb.
19, 2016.

The payment represents a 45
percent increase from the $2,750
payment UAW-represented em-
ployees received last year, said
Fiat Chrysler spokeswoman Jodi
Tinson.

As negotiated in the 2015
UAW-Fiat Chrysler Collective
Bargaining Agreement, future
profit sharing payments will be
based on the EBIT margin per-
formance of the North American
region reported in the FCA N.V.
financial results beginning with
2016 calendar year performance,
Tinson said.

Chrysler Hourly
To See $4,000 in
Profit Sharing

Four Wheeler Magazine, an off-
road enthusiast publication, has
named the new 2016 Ram 1500
Rebel its Pickup Truck of the
Year. For the past 28 years, the
Four Wheeler staff has chosen a
truck to hold the coveted annual
title.

“If there’s one word to de-
scribe the Ram 1500 Rebel, it’s
balanced,” said Four Wheeler’s
editor Christian Hazel. “No mat-
ter what we threw at the Ram
1500 Rebel, it just flat-out
worked with no drama, no excus-
es and no compromises. The
Ram 1500 Rebel was the vehicle
the Four Wheeler judges over-
whelmingly chose not only as
the 2016 Four Wheeler Pickup
Truck of the Year, but the vehicle
they’d most like to take home.”

The competition takes place
over five days and 1,000 miles,
providing the panel of seven
judges an opportunity to experi-
ence every plausible condition
from city gridlock to technical
trails, said Ram spokesman Nick
Cappa. Judges tested each vehi-
cle’s performance, comfort and
design.

“The Ram Rebel offers an ag-
gressive off-road-style package
on our successful Ram 1500 plat-
form and this award from Four
Wheeler magazine endorses its
combination of engineering and
design,” said Bob Hegbloom,
head of Ram Brand, FCA – North
America. “We’re pleased this
opinion-leading off-road enthusi-
ast publication recognizes the
Rebel as its Pickup Truck of the
Year.”

The Ram Rebel, Hegbloom
said, brings a unique off-road de-
sign to the full-size truck seg-
ment that is backed by Ram
Truck engineering.

Equipped with a factory lift,
33-inch tires, standard air sus-
pension, Bilstein shocks, skid
plates, tow hooks and other off-
road-ready features, the Ram
1500 Rebel appeals to the truck
owner looking for a less beaten
path.

The Ram 1500, Hegbloom said,
also offers buyers best-in-class
29 mpg fuel efficiency, advanced
technology and unique features
without sacrificing capability.
Ram 1500 marks a milestone for
Ram as this truck delivers “a
truckload of pioneering and fuel-
saving systems.”

Equipped with a choice of en-
gines, including the 3.0-liter Eco-
Diesel, Hegbloom said the 5.7-
liter Hemi V8 engine or the Pen-
tastar V6, the Ram 1500 offers
the best powertrains in the in-
dustry.

The 2016 Ram 1500 Rebel
starts at $42,790 not including
$1,195 destination charge, Cappa
said.

Magazine Calls
Ram 1500 Well
Balanced Truck



General Motors established an
new kind of pilot internship pro-
gram aimed at experienced
women engineers who are inter-
ested in returning to the work-
force after a two or more year ca-
reer break.

Take 2 is a 12-week internship
for women with technical back-
grounds in vehicle engineering,
manufacturing engineering, or
manufacturing operations, said
GM spokeswoman Rebecca
White.

As part of this program, interns
will receive training, professional
development, and the opportuni-
ty to network with other technical
leaders to gain exposure to and
understanding of GM’s structure
and functional areas.

“Pregnancy is often a reason
women will leave the workforce
for a couple of years,” White said.
“But there are a lot of different rea-
sons women leave. Sometimes it’s
because their husband was relo-
cated and the whole family
moved. Sometimes, it’s because
the woman is question maybe just
wanted to take a career break for
a couple of years. When it comes
to personal reasons for some-
thing, there’s so many different
situations that apply.”

This program is part of a larger
initiative to increase the STEM
(science, technology, engineer-
ing and math) talent pipeline

driven by the Society of Women
Engineers and iRelaunch, a ca-
reer re-entry firm, White said.

“GM is proud to be a founding
member of the STEM Re-entry
Task force, and understands
there are many high-caliber, tech-
nical women who have taken a
break from their careers and are
ready to come back to work but
may feel out of touch with their
former professional network,”
said Kristen Siemen, executive
director Global Thermal Engi-
neering and executive champion
of the program. “The Take 2 pro-
gram provides them a unique op-
portunity to refresh their skills
and rebuild their network while
working on real engineering pro-
grams for GM.”

Other founding members of
the STEM Re-entry Task Force in-
clude Booz Allen Hamilton,
Caterpillar, Cummins, IBM, Intel
and Johnson Controls.

“We’re looking for experienced
engineers, and there are quali-
fied, capable women who are in-
terested in returning to the work-
force to pursue new and chal-
lenging opportunities – it’s a win-
win, and one commitment among
many we’ve made to support
women’s careers at GM,” said

John Quattrone, Senior Vice
President, Global Human Re-
sources.

White said she first heard
about the development of this
program in the summer of 2015.

“There is a need for something
like this,” White said. “It is a way
for women who have left the
workforce to reengage with col-
leagues and rebuild their profes-
sional network. People who have
been out of the workforce for a
couple of years, especially in
STEM fields sometimes think that
they might be behind the eight-
ball and that technology has
passed them by.”

Being able to take part in an in-
ternship is helpful, White said, be-
cause it gives women the chance
to get reacclimated with their cho-
sen STEM fields and catch up on
the latest technology.

“We’ve just announced this
program,” White said, “and I’ve
aready been contacted by some-
one interested in it. I will say
what I said to her. Go to our Web
site. It has all the information.”

The Web address is ca-
reers.gm.com/working-with-
us/experienced-internships.html

The Take 2 program begins on
April 1, 2016, White said.
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LOCATED RIGHT OFF I-75 ON M-24

Wally Edgar
1-866-906-0279

*Lease payment examples for Cruze and Equinox at GM Employee Discount Price plus tax, title, plate, zero se-
curity deposit, first month payment (first payment waived for Cruze) and doc. fees due at signing with all re-
bates including GM Competitive Lease Conquest Private Offer (customer’s qualifying competitive lease must
have a scheduled end datewithin 365 days of the delivery date of the new vehicle) assigned to dealer. **Lease
payment example for Silverado at GM Employee Discount Price plus tax, title, plate, zero security deposit, first
month payment and doc. fees due at signing with all rebates including GM Lease Loyalty Private Offer as-
signed to dealer. Lessee responsible for excess wear and tear as well as exceeded contracted mileage. Due
to advertising deadlines, prices subject to change. See dealer for details.

JAY CHAISER x117
Fax: 248-391-0189
Cell: 248-821-8026

Email:
jchaiser@wallyedgar.com

Located right off I-75 on M-24, 2 minutes N. of the Palace of Auburn Hills
SALES HOURS:

MONDAY - THURSDAY 8 AM - 8 PM • FRIDAY 8 AM - 6 PM
SATURDAY 9 AM - 3 PM • SUNDAY CLOSED

3805 LAPEER RD., LAKE ORION

Wally Edgar

2016 EQUINOX

$95*PER MONTH
24MONTHS 10K LEASE
$999DOWN

38 MPG

2016 SILVERADO
DOUBLE CAB • 4WD

$179**PER MONTH
24MONTHS 10K LEASE
$999DOWN

38 MPG

2016 CRUZE

$68*PER MONTH
24MONTHS 10K LEASE
$0DOWN
FIRST PAYMENTWAIVED

38 MPG

*Pictures may not represent actual sale vehicle. All applicable incentives including Auto Show bonus cash, conquest and/or loyalty offers have been deducted from Sale Prices/
Payments and are subject to change by the manufacturer without notice and are plus title, tax, plate and CVR fees and were valid at time of printing. GM Employee discount is
required expect where noted. Leases are 10,000 miles per year and a disposition fee may be required at lease turn in. Lease pull ahead is for current Chevrolet lessees and
will waive up to 3 remaining payments ($1500 maximum). Excludes Corvette. Must have 1999 or newer non-GM lease for Competitive Brand offer. Amount depends on model. $1000 over Kelley Blue Book trade-in offer is
on 2002 – 2014 year model vehicles less reasonable reconditioning costs. No bad Carfax or branded titles. Certain restrictions apply, see dealer for complete details on all incentives/offers.¨Sale ends 2/1/2016 @ 6:00PM.

2016MALIBU “LT”
• Chevrolet Complete Care INCLUDED!
• 1.5L Turbo DOHC Engine! • Ambient Interior Lighting!

• OnStar w/4G LTE w/built-in Wi-Fi hotspot! • 17” Alloy Wheels!
• 7” Color Touch Screen MyLink Radio!

• 8 Way Power Driver’s Seat!
• Rear Vision Camera

• 36 MPG on the Highway!
Stock#G27822

NO FIRST PAYMENT
OR SECURITY

DEPOSIT REQUIRED.
TAX, TITLE AND

PLATE FEES EXTRA!

2016SILVERADO “LT”
• Chevrolet Complete Care INCLUDED!
• Ecotec3 4.3L V6! • Automatic Transmission! • GM Bedliner Included!

• Color Screen Mylink Radio with USB Ports! • AluminumWheels!
• OnStar w/4G LTE w/Built in Wi-Fi Hotspot!

• SteeringWheel Radio Controls!
• Power Locks &Windows!

• Remote Keyless Entry!
Stock#G26842

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

Use Your GM Card Earnings and Top-Off Bonus Earnings to Save Even More!

2016CRUZE “LT”
• Chevrolet Complete Care INCLUDED!
• ECOTEC “Turbo” 1.4L DOHC VVT Engine! • Automatic Transmission!

• OnStar with 4G LTE with Built-in WiFi hotspot!
• AM/FM/XM Radio w/CD! • Remote Keyless Entry!
• Bluetooth for Phone! • Rear Window Defrogger!

• 38 MPG on the Highway!
Stock#G27447

NO FIRST PAYMENT
OR SECURITY

DEPOSIT REQUIRED.
TAX, TITLE AND

PLATE FEES EXTRA!

2016EQUINOX “LT”
• Chevrolet Complete Care INCLUDED!

• 2.4L DOHC Engine! • 7” Color Touch Screen MyLink Radio!
• Bluetooth for Phone! • Remote Keyless Entry!

• OnStar w/4G LTE w/built-in Wi-Fi hotspot!
• 17” Aluminum Wheels!

• Rear Vision Camera!
• 32 MPG on the Highway!

Stock#G27957

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!24 MONTH LEASE:

4X4 DBL CAB

$125*
$0DOWNW/LEASECONQUEST

Was $27,480 Sale Price $22,135

$125*
$999DOWNW/LEASELOYALTY

OR

24 MONTH LEASE:

$117*
$0DOWNW/LEASECONQUEST

Was $25,895 Sale Price $21,633

$117*
$999DOWNW/LEASELOYALTY

OR

Was $21,070 Sale Price $15,999 Was $39,975 Sale Price $32,517
24 MONTH LEASE:

$69*
$0DOWNW/LEASECONQUEST

$69*
$999DOWNW/LEASELOYALTY

OR

24 MONTH LEASE:

$143*
$999DOWNW/LEASECONQUEST

$143*
$999DOWNW/LEASELOYALTY

OR

ALL NEW

Limited

#42333 #21552#44296

475 SUMMIT DRIVE • 248-292-2502 • 5825 HIGHLAND RD. (M59) • WATERFORD

CALL
BRUCE LITVIN
– 24/7 & 365 –

40 YEARS
OF QUALITY SERVICE

CELL # 1-586-405-5175
blitvin@lunghamer.com

1-888-665-5438

JJAANNUUAARRYY
IISS HHEERREE

AANNDD TTHHEE
PPRROOGGRRAAMMSS

AARREE
FFAABBUULLOOUUSS

WWIITTHH

LLOOWWLLOOWW
PPAAYYMMEENNTTSS

Please call with the vehicle you desire 
and you will be delighted with the payment.

GM’s Take 2 Helps Women Return to Work

GM launches career re-entry internship program.

WANTED
Classic Cars
1930-1985

Kelly
Cell 248.338.0852

– Private Party –
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VYLETEL
JUST ANNOUNCED...

0% for 72 months on all remaining 2015 GMC Yukons

*GM Employee Pricing Plus Tax, Title, Lic. and Doc. No Security Deposit Required. Programs subject to change. Photos may not represent actual vehicle.
Price is subject to change without notice. See dealer for details. Expires 2/1/16.

VISIT OURWEBSITE TO SEARCH FORMORE VEHICLE SELECTIONS ATWWW.VYLETEL.NET

40755 Van Dyke • Sterling Heights •586.977.2800
WWW.VYLETEL.NET SALES: Sun CLOSED; M, TH 8:30am-9pm; T, W, F 8:30am-6pm; SAT 10am-3pm

SERVICE: Sun CLOSED; M, TH 7am-8pm; T, W, F 7am-6pm; Sat 8am-1pm

2244 MMOONNTTHH BBUUIICCKK EEXXPPEERRIIEENNCCEE LLEEAASSEE
FREE Maintenance • FREE XM Radio • FREE OnStar

Stock #4320-15 
GM price plus tax of $175052; title & lic. 

Must trade 1999 or newer or 
new Non GM to qualify for lowest price

ALL NEW 2016
BUICK REGAL

FWD • PREMIUM II GROUP

2244 MMOONNTTHH BBUUIICCKK EEXXPPEERRIIEENNCCEE LLEEAASSEE
FREE Maintenance • FREE XM Radio • FREE OnStar

Stock #4564-16 • Deal #59036 
GM pricing payment plus tax, title & lic.

Must have Non GM in household 
set to expire 365 days from delivery.
NO SECURITY DEPOSIT REQUIRED!

24 MONTH/
10K PER YEAR

LEASE
FOR ONLY

$189*
$0 DUE AT SIGNING

SAVE $5,400 OFF LIST PRICE

CURRENT BUICK LACROSSE OWNERS
Save an Additional $6,000 

On Purchase or Lease!

Stk. #4612-16 • Deal# 58498. 
GM pricing plus tax, title & lic. 

Must own 2005 or newer LaCrosse to qualify for
LaCrosse owner loyalty rebate.

NO SECURITY DEPOSIT REQUIRED!

ALL NEW 2016 BUICK LACROSSE
LEATHER • 1SL

ATTENTION CURRENT LACROSSE OWNERS

2016 GMC

ACADIA
FWD • SLE-1

Stock #8679-16 • Deal #58510
$1638 total due at signing. 

GM pricing plus tax, title & lic. 
Must qualify lease loyality rebate.

NO SECURITY DEPOSIT REQUIRED!

$189*24
MONTH
LEASE 

FOR ONLY

10K PER YEAR

2016 GMC

SIERRA
1500 • 4WD • DOUBLE CAB

Stock #8933-16 • Deal #52863
$2119 total due at signing. 

GM pricing plus tax, title & lic. 
Must qualify lease loyality rebate.

NO SECURITY DEPOSIT REQUIRED!

$225*24
MONTH
LEASE 

FOR ONLY

10K PER YEAR

2015 GMC

TERRAIN
FWD • SLE-1

Stock #8201-15 
GM employee price plus tax of $1455, plus title, lic.& doc. Demo with 2,739 miles. 

Must qualify for lease conquest rebate for lowest price. Purchase example is stock specific.

$20,500*
WAS
$28,115

NEW YEAR SAVINGS

SAVE OVER
$7,600 OFF MSRP

2016 GMC

TERRAIN
FWD • SLE-2

Stock #8809-16 • Deal #58070
$1523 total due at signing. 

GM pricing plus tax, title & lic. 
Must have a Non-GM Lease in household 

set to expire within 365 days.
NO SECURITY DEPOSIT REQUIRED!

$119*24
MONTH
LEASE 

FOR ONLY

10K PER YEAR
MANAGER DEMO SPECIAL

ALL NEW ELEVATION

2244 MMOONNTTHH BBUUIICCKK EEXXPPEERRIIEENNCCEE LLEEAASSEE
FREE Maintenance • FREE XM Radio • FREE OnStar

24 MONTH/
10K PER YEAR

LEASE
FOR ONLY

ZERO DOWN

$115*
$77614 DUE AT SIGNING

$26,990*
WAS

$32,390

2015
BUICK ENCORE

FWD•PREMIUM

NOW

2244 MMOONNTTHH BBUUIICCKK EEXXPPEERRIIEENNCCEE LLEEAASSEE
FREE Maintenance • FREE XM Radio • FREE OnStar

Stock #4640-16 
GM price plus tax of $275718; title & lic. 
Example includes $750 GM card top off.

Customer’s without GM card pay $750 more.

SAVE  $8,421 OFF LIST PRICE

$39,528*
WAS

$47,950

ALL NEW 2016
BUICK ENCLAVE
AWD • LEATHER GROUP

NOW

2244 MMOONNTTHH BBUUIICCKK EEXXPPEERRIIEENNCCEE LLEEAASSEE
FREE Maintenance • FREE XM Radio • FREE OnStar

Stock #6942-15 
GM price plus tax of $188913; title & lic. 

Must have 2005 or newer LaCrosse in household

DEMO LOW MILES

$23,440*
WAS

$35,440

2015
LACROSSE

BASE • 1SB
ATTENTION CURRENT LACROSSE OWNERS

NOW

2015 GMC

YUKON
4WD • SLE

22” Chrome Wheel Package
AUTO SHOW SPECIAL

Stock #8530-15
GM employee price plus tax of $291915,

plus title, lic.& doc.

$44,600*
WAS
$56,600

SAVE
$12,000 OFF MSRP

Free shuttle service to home, office or shopping.

buff whelan chevrolet
WHERE THE DEALS MAKE THE DIFFERENCE, EVERY DAY SINCE 1970!

Van Dyke • South of 18 Mile • Sterling Heights
Jeff Caul

586-274-0396
PEP QUOTES BY PHONE OR EMAIL: JEFF CAUL AT JCAUL@BUFFWHELAN.COM

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!
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*See dealer for details. All Rebates/Incentives have been deducted from sale price/payment and are subject to change by
manufacturer without notice. GM Employee discount required unless otherwise noted. The Silverado lease includes GM Lease
Loyalty or Lease Conquest. The Malibu and Equinox leases assume that you qualify for lease conquest. To qualify for Lease Conquest you must have a NON-GM
Lease in the household that terminates within 365 days. All lease payments are based on 10,000 miles per year. 1st payment, tax, title and plate fee due at
signing on all leases unless otherwise noted. All deals expire 2/1/2016
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18 MILE RD.

SINCE
1989

Stk.# 61969

2016 EQUINOX 1LT

7” Touch Screen, OnStar/XM Satellite Radio
MYLink Touch Screen Radio, Remote Keyless Entry

Rear Vision Camera, Alum. Wheels & More…

24 Month Lease/10,000 Miles

NO SECURITY DEPOSIT REQUIRED

Stk.# 62102

2016MALIBU 1LT

Power Locks, Windows, Mirrors
Touch Screen Radio, Blue Tooth, OnStar

XM Radio & More…

24 Month Lease/10,000 Miles

NO SECURITY DEPOSIT REQUIRED

Stk.# 61217

2016 SILVERADO 1LT
DOUBLE CAB

4X4

NO SECURITY
DEPOSIT
REQUIRED

NO FIRST
PAYMENT
REQUIRED

$98*+Tax with$0 Down

NO SECURITY
DEPOSIT
REQUIRED

$167*+Tax with$0 Down

ALL STAR EDITION, Power Window & Locks
7” Touch Screen Radio, Trailer Tow, Remote Start

Alum. Wheels, Back Up Camera & More…

24 Month Lease/10,000 Miles

NO SECURITY DEPOSIT REQUIRED

$202*+Tax with$0 Down

NO SECURITY
DEPOSIT
REQUIRED

CONVENIENT HOURS: MON. & THURS. 8:30AM-9PM / TUES., WED. & FRI. 8:30AM-6:30PM /
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OVER 1,000
New Chevrolets in Stock!

WE GUARANTEE THEWE GUARANTEE THE
LOWEST PRICES OR IT’S FREELOWEST PRICES OR IT’S FREE☺☺

586-274-0396

buff whelan
chevrolet

BRING THE NEW YEAR IN
WITH A

NEW CHEVROLET

Well, the bragging rights have
been settled. The GMC Sierra
1500 on Jan. 25 was named the
2016 Texas Truck Showdown
Towing Champion, in a head-to-
head capability test conducted
by editors from the Web sites
Cars.com, PickupTrucks.com
and MrTruck.com, said GM
spokeswoman Kelly Wysocki.

The editors, Wysocki said,
praised their Sierra 1500 SLT test
truck, which was equipped with
the available 6.2L V8 engine – the
segment’s most powerful gas en-
gine – and eight-speed automatic
transmission. It offeres a max
trailering rating of 12,000 lbs.

“This is a mild-mannered pick-
up that is ready to don its cape
and do some heavy lifting, saving
the day from a long list of work
chores,” said Mark Williams,
PickupTrucks.com editor. “The
engine and transmission are
synced up like a smooth-flying
jet rocket.”

And while it had the largest,
most powerful engine in the test
– 420 hp and 460 lb-ft – the Sierra
also ranked first in fuel economy
with a trailer, Wysocki said. The
other competitors included:

• Ford F-150 Lariat with the
3.5L V6 EcoBoost;

• Chevrolet Silverado 1500
LTZ with the 5.3L V8;

• Ram 1500 Laramie Longhorn
with the 5.7L V8;

• Toyota Tundra 1794 Edition
with the 5.7L V8.

“This recognition validates
everything GMC stands for: pow-
erful truck capability uniquely
coupled with premium appoint-
ments and refinement,” said Sier-
ra Marketing Manager Stuart
Pierce. “Combined with bold new
styling for 2016 and its crafted in-
terior, the Sierra handles the
toughest tasks in the utmost
comfort.”

A five-part series outlining the
evaluation was posted Jan. 25 at
www.pickuptrucks.com. As one
of their most extensive compari-
son tests, which was conducted
over a weeklong period in the
Houston area, it included 20 ob-
jective tests, as well as six addi-
tional categories, Wysocki said.
Technology was one of the cate-
gories and the Sierra scored high
for its new Apple CarPlay and An-
droid Auto capability.

“Apple CarPlay simplifies us-
ing an iPhone in the truck easier
than any other multimedia sys-
tem,” said Joe Bruzek, Cars.com.

The 2016 Best Light-Duty
Truck for Towing award is the
third recent accolade for GMC
from PickupTrucks.com. The
Canyon took the crown in their
2015 Midsize Truck Shootout and
the 2015 Sierra 3500HD claimed
the top spot in the Ultimate
Heavy Duty Challenge.

Sierra Earns Towing Award
The 2016 GMC Sierra 1500 garnered top towing marks in Texas.

DETROIT (AP) – Another death
has been reported in a crash that
involved an exploding Takata air
bag inflator, but it’s unclear
whether the inflator killed the
person.

The driver of a 2007 Honda
Civic died last year in India, ac-
cording to Takata documents
posted Jan. 27 by the U.S. Nation-
al Highway Traffic Safety Admin-
istration. An inflator exploded in
the crash, spraying metal frag-
ments, but authorities in India
have not determined the cause
of death, according to the docu-
ments.

If the inflator was the cause, it
would be the 11th person killed
worldwide by Takata air bags in a
crisis that seems to grow larger
every day. But Honda spokesman
Chris Martin says Indian authori-
ties found that other injuries
from a high-speed crash were the
most likely cause of the driver’s
death.

The death also raises ques-
tions about the safety of the 2007
Civic worldwide. Martin said
both the driver and passenger
air bag inflators ruptured in the
India crash.

The 2007 Civic’s inflators
haven’t been recalled yet in the
U.S., but could be part of a larger
recall announced last week by
NHTSA. The 2007 inflators are
different from those used in In-
dia, he said.

On Jan. 27, Takata filed paper-
work detailing recalls of about
5.1 million vehicles made by Au-
di, BMW, Daimler Trucks, Honda,
Mazda, Mercedes-Benz, Saab,

Toyota and Volkswagen. Au-
tomakers are scrambling to fig-
ure out what models have the re-
called Takata inflators, and
they’re expected to file papers
with further details in the com-
ing days. Toyota says it already
has recalled all the suspect infla-
tors.

The additional recall brings to
about 28 million the number of
vehicles recalled so far in the
U.S. to replace Takata air bag in-
flators. It already is the largest
auto recall in U.S. history.

On Jan. 26, Ford said it would
recall about 391,000 Ranger pick-
ups because the driver’s air bag
inflators can explode. The recall,
which covers trucks from the
2004 through 2006 model years
in the U.S. and Canada, comes
just days after NHTSA revealed
that a South Carolina man was
killed when an inflator exploded
in December.

Joel Knight, 52, of Kershaw
died when he was struck in the
neck by metal shrapnel after his
2006 Ranger hit a cow in the road
and struck a fence.

A lawyer representing Knight’s
family says the crash was moder-
ate and Knight would not have
died if the inflator didn’t rupture
as it did.

The lawyer says Ford should
have recalled the trucks sooner
than the company did.

Takata declined to comment
on the India case or the latest re-
calls.

A spokesman for NHTSA said
the type of inflators used in the
India crash are being recalled.

Recall Issues Plague Takata
As More Deaths Reported
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SERVICE HOURS: Monday & Thursday 6:30am-9:00pm; Tuesday, Wednesday & Friday 6:30am-6:00pm • Shuttle at 6:30am - Pick-up Both Ways • All Day starting at 6:30am.

$2395
Fluid Level,

Brake & Alignment Check Included.

Open Mondays & Thursdays until 8:30pm

We use Genuine GM Oil & Filter
No additional or hidden charges.
Out the door pricing.

Quick Oil Change EXPRESS
LANELUBE OIL FILTER

Excludes synthetic, Diesel & Med. Duty Trucks.
Most GM cars & trucks. One coupon per customer. Must
present coupon with order. Plus tax. Expires 1-31-16.

Up to 5 qts.

BODY SHOP
586-754-7000

ext 1231

INSURANCE
WRECK

AMENDED

WE REPAIR
ALL MAKES
& MODELS FREE OIL CHANGE

With Each Major Repair

TRANSPORTATION AVAILABLE
During Scheduled Repairs

GM SERVICE CENTER
MICHIGAN’S LARGEST

•SERVICE DEPT. •PARTS •BODY SHOP

866-452-1547
26125 Van Dyke @ 101/2 Mile

Center Line, MI 48015

EDRINKE • FAST • FRIENDLY • DISCOUNTS

VISIT OUR

QUICK LANE

Jim
Pfeifle

jpfeifle@edrinke.com

See us for your GM employee purchases.

1-877-451-7707
26125 VAN DYKE AT 10 1/2 MILE ROAD

Now looking for experienced salespeople to join our team!

ED RINKE

2

Dennis
Thacker

dthacker@edrinke.com

Paul
Makowski

pmakowski@edrinke.com

SHOWROOM HOURS: MON. & THURS. 8:30AM-9PM / TUES., WED. & FRI. 8:30AM-6PM /

*All applicable rebates including lease/conquest offers have been deducted from sale price/payment. Pictures may not represent actual vehicle. Prices subject to change per GM incentives. Prices and payments are
inclusive of active GM Employee Discount (Unless otherwise stated). Equinox, Cruze, Malibu, Trax, Traverse, Impala, Silverado, and Camaro are 24 month leases. All leases are 10k miles per year w/ approved S Tier credit
w/ $999 due at signing. Prices & payments are plus tax, title, and plate fees with acquisition fee up front. Refundable security deposit required on certain vehicles –to be determined by lender. **$3500 trade-in is valid on
2003 or newer vehicles with under 115k miles in drivable condition, no branded titles, less reconditioning determined by appraiser. Deposition Fee may be required at vehicle turn in. Certain restrictions may apply, see dealer for complete details.** Expiration Date – 2/1/16.

NO DOC FEES
Find Us on
FACEBOOK

Nicole
Dodge

nhuminski@edrinke.com

VISIT OURWEBSITE:
edrinke.com

*All prices and payments include GM rebates. Pictures may not represent actual vehicle. Prices subject to change per GM incentives. Prices and payments are inclusive of active GM employee discount (unless otherwise stated). All leases are 10,000miles per year with approved STier credit. All leases are 24
months except for theGMCYukonwhich is a 36month lease.AllVehicles shownare $999down,except for Lacrosse andEncore. For the Lacrosse,must currently ownor lease a 2005 or newer lacrosse. Must have lease loyalty and/or conquest.Must have closing competitive lease. Prices and payments are plus
tax, title,plate feew/ acquisition fee up front, refundable security deposit required on certain vehicles – to be determined by lender. GMemployee discount to everyone valid on certainmodels. **$3,500 trade in is valid on 2003 or newer vehiclesw/ under 115kmiles in drivable condition,no branded titles, recon-
ditioning determined by appraiser. Certain restrictionsmay apply, see dealer for complete details.** Exp date:2/1/2016

We’ll give you a $3,500 minimum for your 2003 or newer trade in.
See us for your GM employee purchases.

1-866-452-1300
26125 VAN DYKE AT 10 1/2 MILE ROAD

Now looking for experienced salespeople to join our team!

SHOWROOM HOURS:
MON. & THURS.
8:30AM-9PM

TUES., WED. & FRI.
8:30AM-6PM

VISIT OURWEBSITE: edrinke.com

Stk. #SXDZ56 Stk. #SXDZ56

2016 BUICK ENCORE

PURCHASE
FOR

$21,819*24
MO.

LEASE FOR

$149*
$0 DOWN

1SB

Stk. #B460466 Stk. #B460466

2016 BUICK VERANO

PURCHASE
FOR

$20,549*24
MO.

LEASE FOR

$89*
$0 DOWN

1SD

Stk. #B460663 Stk. #B460663

2016 BUICK LACROSSE

PURCHASE
FOR

$26,999*24
MO.

LEASE FOR

$69*
$0 DOWN

1SH

Stk. #B561213 Stk. #B561213

2016 BUICK ENCLAVE

PURCHASE
FOR

$34,566*24
MO.

LEASE FOR

$229*
$999 DOWN

Stk. #B460611 Stk. #B460611

2016 BUICK REGAL

PURCHASE
FOR

$25,652*
24
MO.

LEASE FOR

$69*
$999 DOWN

Stk. #G561345 Stk. #G561345

LEASE FOR

$1,499 DOWN

24
MONTHS

$169* PURCHASE FOR

$29,637*

2016 GMC ACADIA
SLE-1

LEASE FOR

$1,199 DOWN

24
MONTHS

$189*
PURCHASE A 2015
1500 • 4WD • DBL CAB

$26,995*

2016 GMC SIERRA
1500 • DBL. CAB

Stk. #G560354 Stk. #G560354

LEASE FOR

$999 DOWN

24
MONTHS

$89* PURCHASE FOR

$22,661*

2016 GMC TERRAIN
SLE-1

Stk. #G560785 Stk. #G560785

2016 GMC YUKON
SLE • 4WD

PURCHASE FOR
$17,149*

LEASE FOR
24 MONTHS
$69*

$999DOWN

2016

2016

MALIBU

PURCHASE A
2016 LS FOR

$17,677*
LEASE A LT
24 MONTHS
$69*

$0DOWN

2016

TRAVERSE

PURCHASE FOR
$26,353*

LEASE FOR
24 MONTHS
$179*

$999DOWN

2016

EQUINOX

PURCHASE A
2016 LS FOR

$21,204*
LEASE A LT
24 MONTHS
$119*

$0DOWN

2016

CAMARO2016

LT

LSLT
TRAX

LS

LIMITED
CRUZE

Stk. #460288

Stk. #561323

Stk. #560426Stk. #460339

Stk. #460564

Stk. #SSGHHN Stk. #561065Stk. #460141

Stk. #560275

LEASE A LT
24 MONTHS
$69*

$0DOWN

ED RINKE
LEASE PULL AHEAD IS BACK!!! • LEASE PULL AHEAD IS BACK!!!

WE’LL GIVE YOU A $3,500 MINIMUM FOR YOUR 2003 OR NEWER TRADE IN.

EVERYONES
PRICE

CONVENIENCE
GROUP

GM CARD TOP OFF $750-$1500…LEASE PULL AHEAD IS BACK!!!

AUTO SHOW BONUS CASH • AUTO SHOW BONUS CASH

Stk. #G561279 Stk. #G553145

LEASE FOR

$1,999 DOWN

36
MONTHS

$399* PURCHASE FOR

$46,575*

PREMIUM II

Stk. #560275Stk. #561323

PURCHASE A
2016 LS FOR

$14,999*

PURCHASE FOR
$26,992*

LEASE FOR
24 MONTHS
$296*

$999DOWN

Stk. #460564

SILVERADO2016

DBL CAB
4WD
LS

Stk. #561153

PURCHASE A 2015
2WD FOR

$21,349*
LEASE FOR
24 MONTHS
$139*

$0DOWN

Stk. #553092

MALIBU2016

LT

Stk. #460665

PURCHASE A LS
$20,935*

LEASE A 1LT
24 MONTHS
$99*

$0DOWN

Stk. #460651

A Leap Year means an extra
day, an extra 24 hours, and this
year Chevrolet is encouraging
everyone to put their added time
towards simply doing something
nice for someone else, said
Chevy spokesman Craig Daitch.

To that end, Chevrolet has
kicked off its #DayItForward
campaign.

Daitch said the concept of
#DayItForward came about
when Chevy’s were talking about
there being an extra day in 2016.

“We’ve been working on this
idea since late December,”
Daitch said. “Our blended team
of marketing and advertising
people were talking about what
they’d do with an extra 24 hours.
We were really busy in 2015. We
launched five vehicles at Chevro-
let, so time became very pre-
cious. We got to thinking that an
extra day would be great to do
something nice for others.”

“Time is such a precious com-
modity and having an extra day
this year presents an amazing
opportunity for all of us to do
something impactful,” said Paul
Edwards, Chevrolet vice presi-
dent of Marketing. “The Chevy
team is going to take those extra
hours and put them towards do-
ing unexpected acts of kindness
for people – something that we
hope others will embrace and re-
peat.”

Chevrolet, Edwards said, will
not be alone in the movement to
“surprise and delight with mo-
ments of happiness.”

Edward urges members of the
public to keep their eyes peeled
as some of their favorite enter-
tainers, websites and companies
join Chevrolet in the fun of treat-
ing each other to something
meaningful, contributing with
their own ideas on how to #Day-
ItForward.

Daitch said that Chevrolet has
really put its muscle behind Day-
ItForward. The brand is working
with some “strong” media part-
ners to help promote the day.

“We really want to make this a
movement,” Daitch said. “We re-
ally want the public to get be-
hind the idea and make it some-
thing that they embrace with all
their hearts.”

“Whether you buy a cup of cof-
fee for the person behind you in
line or buy a stranger the vaca-
tion of their dreams, there is no
act too big or too small that a
person can do,” Edwards said.
“So, with plenty of time left in
2016, the question challenging
all of us now is, how are you go-
ing to #DayItForward?”

Chevy Promotes
Kindness on

Leap Day 2016

DETROIT (AP) – Plante Moran
is increasing the number of its
employees that will be based in
downtown Detroit offices.

The accounting and business
advisory firm will add about 60
new workers by June, pushing
its total downtown workforce to
120.

The company also will begin
expanding its office space at One
Campus Martius this spring to
30,000 square feet.

Plante Moran had opened an
office in 2013 at One Campus
Martius.

Bedrock Real Estate Services
and Meridian Health acquired
the 15-story office building locat-
ed in downtown Detroit back in
2014.

Bedrock told the media the
building now is 100-percent oc-
cupied.

Bedrock and its affiliate com-
panies have invested nearly $2.2
billion in acquiring, renovating
and developing more than 85
downtown properties.

Plante Moran
Adds Staff to
Detroit Office
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