
Detroit entrepreneur Tommey Walker brings attitude to Chevy clothes.
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It can be said that driving a
Chevrolet Camaro is a matter of
style. And now that style can ex-
tend to the way the driver dresses.

That sentiment is expressed in
a line of “Camaro vs. Everybody”
apparel by Detroit-based design-
er and entrepreneur Tommey
Walker, Jr.

“With the all-new Camaro, the

team set out to transcend the
traditional ‘pony car’, and deliv-
er a world-class performance car,
regardless of segment,” said
Steve Majoros, marketing direc-
tor for Chevrolet cars.

“The Camaro is a worthy con-
tender for any performance car,

Local Entrepreneur Builds
On ‘vs. Everybody’ Market

CONTINUED ON PAGE 3

Fiat Chrysler’s efforts to make
diesel technology work has paid
off. The Fiat Chrysler 3.0-liter
EcoDiesel V6 is one of Ward’s 10
Best Engines for 2016.

It’s the third consecutive year
EcoDiesel has been named to the
prestigious list – the longest
tenure of any 2016 honoree, said
Fiat Chrysler spokesman Dan
Reid.

This also marks the second
straight year the EcoDiesel has
been the lone representative of
clean diesel technology among
Ward’s 10 Best Engines.

“We are never content to rest
on our laurels, so our engineer-
ing team worked overtime to
make a great engine even
greater,” said Bob Lee, vice presi-
dent and head of Engine, Power-
train and Electrified Propulsion
Systems Engineering.

“For model-year 2016, cus-
tomers who choose our 3.0-liter
EcoDiesel V6 will experience
more of the attributes they were
seeking when Fiat Chrysler be-
came the first automaker to
equip a light-duty pickup with
clean diesel technology.”

Fiat Chrysler powertrain engi-
neers introduced new strategies
to better manage combustion in
the 3.0-liter EcoDiesel.

The U.S. Environmental Pro-
tection Agency (EPA) rates the
2016 Ram 1500 pickup at 21
mpg city, 29 mpg highway

and 24 mpg combined.
Further, Fiat Chrysler engi-

neers developed additional con-
trols to shape torque demand,
Lee said. The outcome improves
part-throttle performance during
rolling pedal tip-in, as well as ac-
celeration from stop.

As a result, Lee said, the 2016
EcoDiesel’s enhanced response
affords greater control of the en-
gine’s torque for a driving experi-
ence that is smoother and more
comfortable.

“The 3.0-liter from FCA was
one of three diesels in pickup
trucks we tested this year for
Ward’s 10 Best Engines, and we
expected a tough fight among

them all,” said Tom Murphy, ex-
ecutive editor, WardsAuto World.
“But the Ram 1500 proved supe-
rior and continues to impress us
with ideal measures of power,
torque, refinement and luxury-
car smoothness.”

The 3.0-liter EcoDiesel V6 also
is available in the 2016 Jeep
Grand Cherokee, Reid said. When
so equipped, the Grand Chero-
kee is rated at 30 mpg on the
highway, which is best in class.

“The EcoDiesel-powered
Grand Cherokee boasts unsur-
passed driving range of more
than 730 miles,” Reid said.

FCA Wins Award for Diesel Technology

The Ram 1500 HFE uses the award-winning EcoDiesel engine.
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Henry Ford II once told his top
management team, “If you’re
doing something the same way
you did it five years ago, you’re
doing it wrong.”

That philosophy seems to
carry over to today in the auto-
motive business.

Ford is making more changes
now by adding 13 new electrified
vehicles to its portfolio by 2020.

The Dearborn automaker is in-
vesting an additional $4.5 billion
in electrified vehicle solutions by
2020, as well as changing how
the company develops vehicle
experiences for customers.

“This plan is all to make peo-
ple’s lives better by changing the
way the world moves,” said Raj
Nair, Ford executive vice presi-
dent, Product Development.

By 2020, said Ford spokesman
Said Deep, more than 40 percent
of the company’s global name-
plates will come in electrified
versions.

This represents Ford’s largest-
ever electrified vehicle invest-
ment in a five-year period.

On the way next year is a new
Focus Electric, which features a
new DC fast-charge capability de-
livering an 80 percent charge in
an estimated 30 minutes and pro-
jected 100-mile range – an esti-
mated two hours faster than to-
day’s Focus Electric, Deep said.

The new Focus Electric, which
starts production late next year,
also will provide North American
and European customers these
features, said Deep:

• SmartGauge with EcoGuide
LCD Instrument Cluster, which
offers a multitude of customiz-
able displays that can help the
driver see real-time EV power

usage to help maximize vehicle
efficiency.

• Brake Coach, another smart
feature that coaches the driver
on how to use smooth braking to
maximize the energy captured
through the Regenerative Brak-
ing System. The more energy a
driver captures through braking,
the more energy is returned to
the vehicle’s battery.

• Fun-to-drive character, with
agile steering and handling engi-
neered into the vehicle to give
drivers a more connected feel to
the road.

Ford’s shift to add electrified
vehicle solutions answers in-
creasing global trends calling for
cleaner, more efficient vehicles,
said Deep.

The Dearborn automaker is
also reimagining how to set itself
apart in the marketplace by
focusing on the customer experi-
ence and not just the vehicle
itself. The company is changing

Ford to Invest $4.5 Billion
In 13 Electrified Vehicles

Christian Madsbjerg

CONTINUED ON PAGE 5 Spartan spirit has become the Spirit of Detroit this December.

The “Spirit of Detroit,” an icon-
ic monument located in the
heart of downtown Detroit at the
Coleman A. Young Center on
Woodward Avenue, donned an
oversized Michigan State foot-
ball jersey, beginning on Dec. 21
to celebrate the Big Ten Champi-
on Spartans making their first
appearance in the College Foot-
ball Playoff.

The third-seeded Spartans (12-
1, 7-1 Big Ten) will play SEC
Champion and second-seeded
Alabama (12-1, 7-1) on Thursday,
Dec. 31, in the College Football
Playoff Semifinal at the
Goodyear Cotton Bowl Classic in
Arlington, Texas. The game,
which is slated to begin at 8:10
p.m. ET, will be televised on
ESPN.

Michigan State spokesman
John Lewandowski said that, ac-
cording to the Detroit Historical

Spartan Football
Fever Spreads
Across Region
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by TOM KRISHER
AP Auto Writer

DETROIT (AP) – U.S. safety reg-
ulators have slapped German
automaker BMW AG with a $40
million penalty for moving too
slowly to fix Mini brand cars that
failed federal crash tests.

The National Highway Traffic
Safety Administration also said
Dec. 21 BMW failed to send the
agency accurate recall informa-
tion.

According to a consent order
signed by the company, BMW
must pay $10 million in cash and

spend $10 million on steps to get
into compliance. Another $20
million in fines must be paid if
BMW doesn’t comply or commits
other safety violations.

BMW agreed to take steps to
make sure that the violations
don’t happen again, the agency
said in a statement.

The company said the consent
order is for two years, with
NHTSA having the right to ex-
tend it for a third.

It’s the second fine against
BMW in three years for similar
problems. The agency fined
BMW $3 million in 2012.

“The requirement to launch re-
calls and inform consumers in a
timely fashion when a safety de-
fect or noncompliance is discov-
ered is fundamental to our sys-
tem for protecting the traveling
public,” NHTSA Administrator
Mark Rosekind said in the state-
ment. “This is a must-do.”

The order resolves an investi-
gation that began in September
into whether BMW notified
NHTSA within the legally re-
quired five days of finding out
that 2014 and 2015 Mini Cooper

Feds Penalize BMW for Slow Move on Fix
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It’s a digital world, and that’s
actually good news for the
Chevrolet brand.

It’s been a banner year for
Chevrolet, said GM Social Media
Director Craig Daitch, bringing
five new vehicles to market for
2015, and consumer interest in
those vehicles is reflected digital-
ly.

Google on Dec. 17 released its
annual Year in Search 2015 re-
port and four of the Top 10
trends in vehicle searches were
for Chevrolet models.

The 2016 Chevrolet Malibu was
the most searched-for car and
the 2016 Chevrolet Silverado was
the most searched-for truck,
Daitch said.

The 2016 Chevrolet Camaro

and 2016 Chevrolet Colorado
were fourth and eighth respec-
tively in overall vehicle searches
by consumers.

“Search plays a tremendous
role in educating customers
about our products,” said Paul
Edwards, vice president, Chevro-
let Marketing.

“To see Chevrolet on top of
trending car and truck model
searches for 2015 further empha-
sizes that the product, design
and technologies that make up
our vehicles are resonating with
consumers.”

Google’s “Year in Search” is a
list comprising its top trending
search queries that had the high-
est share of web traffic over a
sustained period throughout

2015 as compared to 2014, Daitch
said.

Car shoppers use multiple de-
vices, including mobile to re-
search models, find offers and
get real-time advice.

According to Google, 69 per-
cent of people who search
YouTube while buying a car were
influenced by the site – more
than TV, newspapers or maga-
zines.

Chevrolet Product a Big Hit
With Online Car Shoppers

2016 Chevrolet Malibu – most digitially searched-for car, says Google.

GM’s plans are not to compete
with Florsheim – but the auto-
maker is making shoe soles.

Making shoe soles and wash-
ing solvent-drenched rags in-
stead of discarding disposables
are two ways General Motors is
approaching its aspirational goal
of becoming a zero-waste manu-
facturer, said GM spokeswoman
Sharon Basel.

For General Motors, Basel said,
going green is not just a local or
American effort.

GM is a worldwide company
and its environmental concerns
obviously are global as well, she
said.

With the addition of six landfill-
free sites in Mexico and England,
the company’s industry-leading
landfill-free count totals 131 facil-
ities, Basel said.

Luton Assembly and Ellesmere
Port Assembly achieved landfill-
free status, making all 18
Opel/Vauxhall manufacturing
plants in Europe landfill-free,
which means daily waste is recy-
cled, reused or converted to en-
ergy.

The addition of two engine
plants, a warehouse, and techni-
cal center at General Motors’
Toluca, Mexico, complex means
all of GM de Mexico assembly, en-
gine and transmission plants
plus various non-manufacturing
operations – a total of 16 facili-
ties in all – send no waste to land-
fills.

“Our global progress in waste
reduction is possible because of
employee participation, creative
ideas, and a strong supplier net-
work,” said Jim DeLuca, GM exec-
utive vice president of Global
Manufacturing.

“Our teams understand the
positive impact of this initiative
and they drive it in their facilities
every day.”

The Toluca facilities work
closely with resource manage-
ment suppliers to find higher
uses for their byproducts, such
as turning polystyrene foam
packaging into footwear, DeLuca
said.

GM takes the material to a
warehouse where it is baled and
sent to be crushed and densified
into pellets.

Those pellets are combined
with other polymers to create
shoe soles.

Getting all employees in a
plant to sort their waste in the
appropriate bins can be a chal-
lenge, said DeLuca, so the plants
needed to find ways to encour-
age the actions.

These new landfill-free sites
used a variety of tools and meth-

ods to educate and inspire.
In some cases, they used recy-

cling courses. In others, they
showed training videos that help
employees understand the envi-
ronmental benefits and business
case, DeLuca said.

The teams conduct audits to
identify improvement opportuni-
ties, and recognize employees
who drive progress.

Some plants even designate
a green champion in each part
of the plant to drive participa-
tion.

The first General Motors plant
achieved landfill-free status in
March 10 years ago was the Flint
Engine South Plant.

Since then, the automaker has
been continuing its efforts to
improve its environmental im-
pact.

The best methods key person-
nel have found is by using
evolving and cost-effective tech-

nologies to chip away at reduc-
ing tough waste streams, Basel
said.

Hiring a waste management
company specializing in chal-
lenging byproducts versus
general waste was key to
Ellesmere Port Assembly’s suc-
cess.

The partnership gave the team
a better understanding of op-
tions for different material uses.

Among those options were
paint residue and sealants used
in the vehicle assembly
process.

Ellesmere Port is also in a trial
project to wash rags used to
wipe up solvent instead of using
disposable rags, potentially
cutting rag waste to zero, Basel
said.

Other new landfill-free facilities
include the Uzbekistan Engine
plant; a Chevrolet sales office in
India; an IT Innovation center
building (Georgia); a Howell
spare parts operation; and
customer care and aftersales
facilities in Cincinnati, Willow
Run, Rancho Cucamonga (Cali-
fornia), Woodstock (Ontario,
Canada) and Langley (Vancouver,
Canada).

General Motors has teams
around the world who are work-
ing toward achieving the compa-
ny’s goal of having 150 landfill-
free sites globally by 2020, Basel
said.

The Detroit automaker re-
ceived a Top Project of the Year
Award from Environmental
Leader for driving a global move-
ment for zero waste.

GM outlines its best practices
in its blueprint in “The Business
Case for Zero Waste.”

GM’s Landfill-Free Efforts Take Another Step Forward

GM recycles, reuses or converts to energy all waste from daily operations.

DEARBORN, Michigan (AP) –
Ford is recalling about 313,000
older large cars in North Ameri-
ca because the headlights can go
dark and cause a crash.

The recall covers some 2003-
05 Ford Crown Victoria and Mer-
cury Grand Marquis models.

The recall came after U.S. safe-
ty regulators opened an investi-
gation into the problem that
found 15 crashes and one injury.

The company says solder
joints in the lighting control
module can crack and cut off
power to the headlights.

The cars were built from Oct.
3, 2001, through Aug. 2, 2005.
Dealers will replace the lighting
control module at no cost to
owners.

Owners will be notified about
the recall starting the week of
Jan. 18. Those with headlight
problems should contact their
dealer.

The National Highway Traffic
Safety Administration began in-
vestigating in August after re-
ceiving a petition seeking a
probe from the North Carolina
Consumers Council. Investiga-
tors found 3,609 complaints to
NHTSA and Ford.

Most of those complaining
said their headlights failed sud-
denly. One driver ran off the
road due to a lack of headlights,
while another reported hitting a
deer.

Ford said it reviewed the prob-
lem with NHTSA on Dec. 7 and
decided a recall was needed.

Ford is Recalling
313,000 Models
To Fix Headlights

In the 21-year history of Ward’s
10 Best Engines, seven engines
produced by Fiat Chrysler and
its predecessor companies have
accounted for 16 awards, Reid
said.

The 5.7-liter Hemi V8 and 3.6-
liter Pentastar V6 accounted for
six and three trophies, respec-
tively. The remaining winners
were:

• 83-kW electric motor (Fiat
500e);

• 4.7-liter SOHC V8 (Jeep
Grand Cherokee);

• 5.9-liter Cummins Turbo-
diesel I-6 (Ram HD);

• 6.2-liter Supercharged HEMI
Hellcat V8 (Dodge Challenger
SRT Hellcat and Charger SRT
Hellcat).

EcoDiesel Engine
Earns Awards

For Fiat Chrysler
CONTINUED FROM PAGE 1
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Macomb Community College is offering the following courses
free of charge through March 2016:

3D Printing Applications
• Introduction of Additive Manufacturing – 1/21/16 thru 1/22/16
• Applications of Additive Manufacturing Using Bio-based Materials
• – 1/28/16 thru 1/29/16

Bio Based Materials Exploration
• Introduction of Bio-based Materials, Specifications, and Industry Applications
• – 1/19/16 thru 1/20/16

• Overview of Bio-based Material Productions – 1/25/16 thru 1/26/16

Please contact Charles Cammarata at (586)445-7425
or cammaratac00@macomb.edu
for more information or to register.

Courses customized by Wayne State University to support the initiatives of the Make It
in America Challenge grant. Required paperwork must be completed prior to attending.

Funding comes from the Department of Labor/Employment and Training Administration

A private-public partnership administered locally by
the Macomb/St. Clair Workforce Development Board

Conveniently located across from the GM Tech Center,
nestled between Mound and Ryan roads just North of 12 Mile Road.

Stoneridge is the perfect location for both
the peaceful enjoyment of home life and all the conveniences

with today's on the go lifestyle with fast easy access to I-696 and I-75 expressways,
come in and see why MJC has the home to fit your wish list!

The Side by Side Ranch and Loft Duplex Condos located at 12 Mile & Mound
in the Heritage Village Subdivision include 2-3 bedrooms,
2-3 Baths, 2 Car Garage and Optional Finished Basements.

Features include First Floor Master, Full Basement, Cathedral Ceilings,
Granite Counters at Kitchen, Ceramic Tile at Bath & Laundry, GE Electric Range,

Dishwasher & Microwave, Oak Flooring at Foyer, Kitchen & Nook,
Gas Fireplace at Great Room, Walk In Closets, Central Air, Walking Trails,

Snow Removal & Lawn Care.

For Details & Availability call Mary Jo at
586-576-0278

www.mjccompanies.com

From
$211,90030569 Berghway Trail, Warren, MI 48092

Did you know that your upcoming Bonus
can put you into a New Home?

Call me today for more details!

A Fiat Chrysler program de-
signed to develop a critical
stream of highly trained techni-
cians to work in its U.S. dealer-
ships has added 20 colleges to
its growing network of certified
technical training sites.

Fiat Chrysler established the
program – known as Mopar CAP
(Career Automotive Program)
LOCAL – in partnership with the
National Coalition of Certifica-
tion Centers (NC3) to train ap-
proximately 1,000 students annu-
ally, said Fiat Chrysler
spokesman Ralph Kisiel.

“Together, with our partner
NC3, we are making great
progress in expanding our geo-
graphic footprint of training sites
by identifying and certifying col-
leges nationwide that have high-
ly qualified automotive pro-
grams,” said John Fox, director
of Dealer Training at FCA US.

“Plans are to launch 30 addi-
tional educational sites during
2016 and we are well on our way
to reaching our goal of enlisting
more than 100 certified colleges
by 2018.”

Mopar CAP LOCAL prepares
those interested to work as Level

1 Technicians upon graduation
from a certified, two-year train-
ing institution, such as a univer-
sity, college, community college
or technical center. NC3 certifies
each Mopar CAP LOCAL school
to ensure they meet the require-
ments necessary for success.

“NC3 couldn’t be more pleased
with the successful local partner-
ships being formed between FCA
US and NC3 leadership schools,”
said Roger Tadajewski, executive
director of NC3.

“With 20 schools launched in
the first six months and more
than 4,500 Level 0 and Level 1
training modules already com-
pleted, the pipeline of technician
talent to local dealerships is well
under way across the nation.

“The CAP LOCAL program has
quickly become one of the most
important and effective work-
force development projects.”

Fiat Chrysler and NC3 an-
nounced their partnership in
July 2015. Mopar CAP LOCAL is
an extension of FCA’s Mopar CAP
program that has been training
service technicians to work in
Chrysler, Jeep, Dodge, and Ram
Truck dealerships since 1984.

FCA Dealer Training Program
Adding 20 Education Sites

The new 3.6L V6 powering the
2016 Chevrolet Camaro and
Voltec propulsion system for the
2016 Chevrolet Volt are among
the winners of Ward’s 10 Best En-
gines.

WardsAuto reviewed 31 en-
gines from 11 automakers in this
year’s competition, which looked
at power, fuel efficiency, new
technology and refinement, and
compared it with data for similar
engines and propulsion systems.

“This recognition is a win for
our customers with improved ef-
ficiency and performance and a
credit to our engineering teams
and supplier partners,” said Dan
Nicholson, vice president, GM
Global Powertrain.

“It isn’t enough to just be good.
Many of our competitors are
good. At GM, we are committed
to consistently delivering great
propulsion systems.”

“The 3.6,” said Drew Winter,
director, Content at WardsAuto,
“delivers the kind of power and
lusty exhaust note you associate
with a V8 for the price of a V6.
Plus, it’s loaded with advanced
technology, including fuel-saving
cylinder deactivation.”

The 3.6L V6 available in the
Camaro LT, produces an SAE-cer-
tified 335 horsepower and 284
lb.-ft. of torque, for the highest
specific output of any naturally
aspirated V6 in the segment, said
Nicholson.

The engine, said GM spokes-
man Tom Read, incorporates
technologies for uncompromised
efficiency and performance, in-

cluding direct injection, continu-
ously variable valve timing and,
for the first time, Active Fuel
Management (cylinder deactiva-
tion), which disables two cylin-
ders under light throttle applica-
tions to enhance efficiency.

Environmental Protection
Agency-estimated fuel economy
for the V6 with the 8-speed auto-
matic transmission is 23 city and
28 highway mpg, Read said.

GM’s Active Fuel Management
system temporarily deactivates
two of the 3.6L’s cylinders in
light-load driving conditions to
enhance fuel efficiency and
seamlessly reactivates them
when the driver demands full
power, said Read.

Noise-reducing features, in-
cluding a new cam drive system,
contribute to the new 3.6L being
up to 4 dB quieter under low-
load driving conditions than the
benchmark Infiniti 3.7L V6, Read
said. The 3.6L V6 is manufac-
tured in Romulus.

And that engine system wasn’t
the only one receiving an award
from WardsAuto, Read said. The
magazine also had good things to
say about GM’s Voltec propul-
sion system, second generation.

“General Motors has taken
what already is the most innova-
tive and disruptive propulsion
system in the auto industry and
made it lighter, stronger and a lot
more fun to drive. In fact, the
new Voltec system delivers the
impossible: an exciting electric
car with zero range anxiety,” Win-
ter said.

The new 2016 Voltec system in-
cludes the drive unit, range-ex-
tending engine, power electron-
ics and battery, Read said.

The system is capable of 53
miles of EV range, and a total
driving range of more than 420
miles, said Read.

With regular charging, he said,
Volt customers are expected to
drive more than 1,000 miles be-
tween fill-ups. The two-motor
drive unit is up to 12 percent
more efficient and 100 pounds
lighter than the first-generation,
Read added.

The ability to use both motors
helps deliver a 19 percent im-
provement in electric accelera-
tion from zero to 30 mph (2.6 sec-
onds) and a 7 percent improve-
ment from zero to 60 mph (8.4
seconds), said Read.

The all-new 1.5L range extend-
ing engine with direct injection is
designed to use regular unleaded
fuel and offers a combined EPA-
estimated 42 mpg, Read said.

Camaro, Volt Engines in Ward’s ‘10 Best’

3.6L V6

which is perfectly summed up by
Tommey Walker’s trademark de-
sign.”

Available through detroitvsev-
erybody.com, the official Camaro
vs. Everybody apparel echoes
the style of the original Detroit
vs. Everybody clothing line, Ma-
joros said.

Walker, 29, launched his busi-
ness three years ago and prints
the T-shirts, sweatshirts and
other clothing items in a

warehouse in Detroit.
The “vs. Everybody” theme, Ma-

joros said, has become both a
cultural phenomenon and an icon-
ic representation of Detroit’s rein-
vention. “Camaro vs. Everybody”
is the first automotive license of
Walker’s trademark design.

“Detroit vs. Everybody started
as a way to express pride in my
hometown,” said Walker. “Ca-
maro vs. Everybody serves the
same purpose for Camaro fans,
who know their favorite sports
car is second to none.”

T-Shirts Shout, ‘Camaro vs. Everybody’
CONTINUED FROM PAGE 1
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The Fiat Chrysler Brampton
Assembly Plant has been award-
ed bronze status for its efforts in
implementing World Class Manu-
facturing (WCM). It’s the 13th
North American facility to re-
ceive this designation.

The Ontario, Canada, plant
earned bronze after a two-day
audit on Dec. 17 and 18, said Fiat
Chrysler spokeswoman Jodi Tin-
son. The plant earned a mini-
mum of 50 points in 10 technical
and 10 managerial pillars by
demonstrating clear WCM know-
how and competence through
employee-conducted pillar pre-
sentations and a review of proj-
ects that have been implement-
ed across the shop floor.

“The key to successfully im-
plementing WCM is the engage-
ment of the workforce,” said
Brian Harlow, vice president of
Manufacturing, FCA North Amer-
ica. “By achieving bronze, the
Brampton employees have
demonstrated their commitment
to making improvements in their
operations, which translate into
providing quality vehicles for
our customers.

WCM is a methodology that fo-
cuses on eliminating waste, in-
creasing productivity, and im-
proving quality and safety in a
systematic and organized way,
Tinson said.

During an audit, zero to five
points are awarded for each of
the 10 technical pillars, which in-
clude safety, workplace organiza-
tion, logistics and the environ-
ment, and for each of the 10
managerial pillars, such as man-
agement commitment, clarity of
objectives, allocation of people,
motivation of operators and
commitment of the organization.
A score of 85 would indicate
World Class.

FCA’s Brampton
Plant Earns WCM

Bronze Status

CARSON CITY, Nev. (AP) – Ne-
vada Gov. Brian Sandoval ap-
proved a $335 million incentive
package Dec. 19 to attract up-
start electric carmaker Faraday
Future’s billion-dollar factory to
a hard-hit Las Vegas suburb,
even though the company has
yet to unveil a concept car or
bring a product to market.

The move came shortly after
the Legislature voted over-
whelmingly to support the deal,
after a four-day special session
in Carson City. Lawmakers
learned recently that Chinese bil-
lionaire Jia Yueting was backing
the secretive California-based
company, which employs some
former Tesla Motors executives,
and that Faraday plans to bring
4,500 direct jobs to Nevada.

“This is a watershed moment,”
said Democratic state Sen. Pat
Spearman, whose district en-
compasses part of recession-bat-
tered North Las Vegas, where the
plant will be built. “I will be hap-
py to go back to my constituents
and say the darkness that has
overshadowed us has lifted.”

The deal comes a little more
than a year after state lawmak-
ers approved a $1.3 billion incen-
tive package to land a massive
Tesla battery factory outside of
Reno. Nevada officials said the
deals are reshaping and diversi-
fying the state’s economy after
decades of tying its fate to casi-
nos.

“We’re proud of our mining,
we’re proud of our gaming, we’re
proud of all those anchor ten-
ants that we’ve had in our state,”
the Republican governor said be-
fore signing the bills. “But the
world’s changing. And I know
that you agree with me that
we’re not going to let it pass us
by.”

Nevada Rolls Dice
On New Electric
Carmaker’s Plant



its product development process
to support the shift.

“The challenge going forward
isn’t who provides the most tech-
nology in a vehicle,” said Nair,
“but who best organizes that
technology in a way that most ex-
cites and delights people.

“By observing consumers, we
can better understand which fea-
tures and strengths users truly
use and value and create even
better experiences for them go-
ing forward.”

In addition to traditional mar-
ket research, Nair said Ford is in-
vesting in social science-based
research globally, observing how
consumers interact with vehicles
and gaining new insights into the
cognitive, social, cultural, tech-
nological and economic nuances
that affect product design.

“This new way of working
brings together marketing, re-
search, engineering and design in
a new way to create meaningful
user experiences, rather than in-
dividually developing technolo-
gies and features that need to be
integrated into a final product,”
Nair said.

“We are using new insights
from anthropologists, sociolo-
gists, economists, journalists and
designers, along with traditional

business techniques, to reimag-
ine our product development
process, create new experiences
and make life better for millions
of people.”

Next year, Ford is doubling the
number of projects that use
ethnographic research, Nair said.

The team of social scientists al-
ready has spent months explor-
ing topics such as the future of
luxury transport, how people
form relationships with their
cars and the role of trucks in the
American heartland.

ReD, a social science-based
strategy consultancy, has been
innovating with consumer goods
and pharmaceutical companies
for a decade. ReD started work-
ing with Ford – its sole automo-
tive client – in 2012, Nair said.

During the past three years,
the team has invested more than
4,000 hours with thousands of
vehicle users in more than 25
cities worldwide, taking 80,000
photos, nearly 3,000 hours of
video and more than 8,000 pages
of field notes, feeding countless
insights to improve the product
creation process.

“For 70 years, market research
has been done by asking people
for their opinion. But Ford has al-
ways been fundamentally skepti-
cal about that,” said Christian
Madsbjerg, founder of ReD Asso-

ciates and author of the book,
“The Moment of Clarity.”

“(Company founder) Henry
Ford used to say, ‘If I asked peo-
ple what they wanted, they
would have asked for a faster
horse.’

“I chose to work with Ford be-
cause this approach is in their
DNA and is setting the company
at the forefront of this advanced
and bold process, which is re-
defining market research and
silo-busting the way the compa-
ny operates.”

Another new twist to the prod-
uct development process is that
designers no longer sketch just
products but also full customer
experience illustrations that vi-
sualize the experience each
product is meant to deliver, Nair
said.

The series of vignettes, he

said, define a unique user jour-
ney that seamlessly integrates
both hardware and software ex-
periences.

This user experience design
technique, said Nair, also plays
an important role in developing
the Ford Smart Mobility plan,
which is designed to take the
company to the next level in con-
nectivity, mobility, autonomous
vehicles, the customer experi-
ence and data and analytics.

“As both an auto and a mobili-
ty company, we at Ford are going
further than just designing the
product to move people from
point A to point B,” Nair said.

“We are considering the way
customers interact with our vehi-
cles as a unified experience, look-
ing for ways to excite and delight
customers and make their lives
better.”

Three months after its intro-
duction at CES 2015, Delphi’s
automated vehicle completed
the longest automated drive in
North America -- traveling from
San Francisco to New York. For
its CES 2016 encore, Delphi is
taking active safety and automat-
ed driving to the next level incor-
porating vehicle-to-everything –
V2E – capabilities, said Delphi
spokesman Scott Fosgard.

Using new software and hard-
ware, Delphi’s vehicle can com-
municate with streets, signs, traf-
fic lights, other cars and even
pedestrians, Fosgard said.

“We imagine a world with zero
traffic accidents,” said Jeff
Owens, Delphi chief technology
officer. “To get there we will need
a convergence of active safety,
sensor fusion, connectivity plat-
forms and advanced software.
Delphi has proven we are the
only company that has the right
mix of all of these.”

During CES, Delphi’s automat-
ed vehicle demonstration V2E
tech includes:

• Vehicle-to-vehicle: Delphi’s
car can see all the cars in the im-
mediate vicinity and can detect
when an adjacent car abruptly
decides to get into the same lane
as the Delphi car.

• Vehicle-to-pedestrian: Lever-
aging a special chip in a smart
phone, the vehicle is alerted to
pedestrians who are not paying
attention to traffic as they use
their phone.

• Vehicle-to-traffic light: With
Dedicated Short Range Commu-
nications (DSRC), Delphi’s vehi-
cle knows the status of traffic
lights around Vegas and will an-
ticipate yellow and red lights.

• Blind Corners: Delphi’s vehi-

cle manages for situations when
streets intersect at strange an-
gles that prevent the driver from
seeing opposing traffic.

• Ride Sharing: The driver’s
friends and family can be notified
of the driver’s location so that a
ride can be requested.

While the future of truly auto-
mated driving is a long-term de-
velopment, Fosgard said, Delphi
currently engineers and manu-
factures advanced systems that
integrate cameras, radars, sen-
sors and software to increase
road safety.

Next year, Delphi’s industry-
first original-equipment V2V
technology will appear on the
Super Cruise system on the 2017
Cadillac CTS. At CES, Delphi will
unveil another industry-first with
an aftermarket V2V unit that will
enable all equipped vehicles to
talk with one another – not just
those built with the technology
in the factory.

Delphi will also use CES to
demonstrate several of its latest
advanced technologies including
a touch-free cockpit and 3D in-
strument cluster, Fosgard said.
Delphi’s touch-free cockpit uses
hidden infrared cameras to track
eye movement to detect what a
driver is looking at and infers
what action should be carried
out by the infotainment system.
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BRAKE SPECIAL

$19995
Most F.W.D. U.S. Cars • In-store offer ends 12-31-15

Check Our Price on
Tune Ups, Water Pumps,

Heater Cores & Other Repairs

DELUXE OIL
CHANGE
SPECIAL

Up To 5 Qts. Of
Oil Lube & Filter

•
No Disposal Fee

Includes topping off fluids

12-31-15

MMMMAAAAKKKKEEEE UUUUSSSS YYYYOOOOUUUURRRR FFFFIIII RRRRSSSSTTTT CCCCHHHHOOOOIIIICCCCEEEE

WARREN • 586-757-7203

$2336

MUFFLER & BRAKE SERVICE
23252 VAN DYKE

3 Blocks North of 9 Mile
HOURS: Mon.-Fri. 7:30am-5pm; Sat.-Closed

• Front Premium Disc Brake Pads

• 2 New Front Rotors

• Labor Included

RRAADDIIAATTOORR PPOOWWEERR
FFLLUUSSHH && FFIILLLL CCOOOOLLAANNTT SSYYSSTTEEMM

$7995
Most F.W.D. U.S. Cars • In-store offer ends 12-31-15

Extended Life
Coolant 

& G05 Extra

WARREN URGENTCARE

“We Care”
URGENT CARE FOR ACCIDENTS AND INJURY

ADULT & PEDIATRIC ILLNESS
Digital X-Rays, EKG and Lab Work, On-Site Lab Service, Strep, Mono,
Pregnancy & Urine Testing, Vaccinations, Sports & School Physicals,

Occupational Medicine, Work-Related Injuries,
Pre-Hire Physicals (BAT & Urine Screening)

SPECIAL ON SPORTS PHYSICAL $25.00 State-of-the-Art Facility

8am-10pm • 7 Days a week • 365 Days a Year
“Bringing Quality Urgent Care To Your Neighborhood”

586-276-8200
31700 Van Dyke • Warren, MI 48093

On Van Dyke Rd., between 13 & 14 Mile in
St. John’s Windemere Park

OTHER CONVENIENT LOCATIONS:

ATTENTION
Chrysler, GM, Ford

Employees, we’re within
2 miles of your plants

HAP & BCN
NO Referrals Needed!
www.warrenurgentcare.com

FLU SHOTS

Woodland Urgent Care
22341 W. 8 Mile Road

Detroit

313-387-8700

N. East Macomb Urgent Care
43900 Garfield, Suite 121

Clinton Township

586-868-2600

Ford Investing Billions of Dollars in Green Technology
CONTINUED FROM PAGE 1

STEM jobs are there for the
taking for women who are inter-
ested.

Because of that, said Ford
spokesman Todd Nissen, Ford
Research and Innovation Center
Palo Alto is joining with Girls
Who Code to help close the gen-
der gap in technology and engi-
neering fields.

As part of the collaboration,
Ford Motor Company Fund, the
philanthropic arm of Ford, will
support the education and pro-
fessional growth of Girls Who
Code club members in Northern
California, serving more than 180
young women in grades six to 12
in the Bay Area, Nissen said.

The Ford Palo Alto team will
provide mentorship and instruc-
tion to club members, and help
them engage in hands-on experi-
ence at the company’s Silicon
Valley research lab.

“The use of technology is
growing exponentially among
young people, yet it is becoming
increasingly difficult to attract
them to technology-related edu-
cational programs,” said Marcy
Klevorn, Ford chief information
officer.

“Ford is working with Girls Who
Code to educate them on the
many exciting career opportuni-
ties available in the fields of sci-
ence, technology, engineering and
math. This kind of outreach grows
more important each year.”

Women are especially under-
represented in the tech industry,
making up just 18 percent of
computer science graduates in
the United States. That is down
from 27 percent in 2001 and from
37 percent in 1984, Nissen said.

Ford’s work with Girls Who
Code is part of its expanding
community commitment in
Northern California. Earlier this
year, Ford and Ford Fund an-
nounced an investment of more
than $1 million in education,
safety and disaster relief in a new
initiative with Northern Califor-
nia Ford dealers.

Ford’s national commitment to
science, engineering, technology
and math education began more
than 30 years ago. Its ultimate
goal is to inspire interest in tech-
nology and innovation, which is
not only critical to Ford, but to
the world’s future development.
By supporting education in these
areas, Ford can create opportuni-

ties connecting the company and
its employees directly with
youth and the community.

Ford’s national STEM efforts
include working with colleges,
high schools, founding acade-
mies for high school-age stu-
dents, a high school science and
technology program, sponsor-
ship of FIRST Robotics teams
and scholarship funding, Nissen
said.

The number of technology-re-
lated degrees awarded in the
United States is rising, but men
alone cannot meet the demand.
U.S. Bureau of Labor Statistics
predicts jobs in tech fields will
grow to more than 9 million by
2022 – an increase of about 1 mil-
lion jobs since 2012. Women
must close the gap, said Klevorn.

Yet with only 0.4 percent of
high school girls selecting com-
puter science as a college major,
it is essential to inspire young
women to pursue higher educa-
tion and careers in technology,
Nissen said.

“We are especially excited at
this expanded collaboration be-
cause Ford is an institution with
longevity in STEM careers for
women,” said Reshma Saujani,
founder and CEO, Girls Who
Code.

“The support will enable us to
further our mission of providing
young women with the resources
necessary to one day work for
Ford or any number of other
technology companies.”

Through its summer immer-
sion program and club programs
throughout the country, Girls
Who Code is leading the move-
ment to inspire, educate and
equip young women with the
skills and resources to pursue
academic and career opportuni-
ties in computing, Nissen said.

By pairing instruction in robot-
ics, Web design and mobile de-
velopment with mentorship and
access to top engineers, Girls
Who Code aims to close the gen-
der gap in technology and ex-
pose students to real-life role
models, said Saujani.

“We are pleased to support an
organization that mirrors our
commitment to developing
young minds and inspiring them
to work in STEM-related ca-
reers,” said Dragos Maciuca,
Ford technical director, Research
and Innovation Center Palo Alto.

Ford Stepping in to Help
Close Gender Gap in STEM

models failed to meet side-im-
pact crash standards.

According to NHTSA, a Mini
two-door Hardtop Cooper failed
an agency crash test in October
2014, and BMW responded by
saying that the car was listed
with an incorrect weight rating
and would pass at the proper
weight. Lighter cars face less-
stringent crash tests.

BMW agreed to a recall to fix
the weight rating label on the
cars, and to do a service cam-
paign, which is short of a recall,
to add side-impact protection.

But in July of this year, NHTSA
did a second crash test at the
corrected weight rating, and the
Mini failed again. Then the
agency found out that BMW nev-
er did the service campaign to
bolster side-impact protection.

In the consent order with the
agency, BMW acknowledged that
it didn’t do the recall quickly
enough, according to NHTSA.
The company also acknowl-
edged moving too slowly to noti-
fy owners and dealers of other
recalls since it was fined in 2012,
NHTSA said.

The BMW penalty caps the
first year in office for Rosekind,
who has made the agency more
aggressive in enforcing auto safe-
ty laws since taking over last De-
cember in the midst of the Gen-
eral Motors ignition switch scan-
dal.

Earlier in the year, the agency
fined Fiat Chrysler twice for fail-
ing to report safety violations
and for failing to tell the agency
about deaths and injuries involv-
ing its vehicles. The total penalty
against the company is $175 mil-
lion, although Fiat Chrysler can
avoid much of it by complying
with the agency’s demands.

NHTSA also fined air bag mak-
er Takata Corp. $70 million, with
the potential to grow to $200 mil-
lion, for concealing evidence
that air bag inflators can explode
with too much force and hit peo-
ple with shrapnel.

Last year, General Motors was
fined $35 million by the govern-
ment for concealing the problem
ignition switches.

NHTSA Hits BMW
Hard with Penalty

Over Safety

Society, the “Spirit of Detroit,”
which was dedicated in 1958,
was the largest cast bronze stat-
ue (26-foot sculpture) since the
Renaissance at the time it was
built. The statue often features
jerseys of Detroit’s professional
teams during the playoffs. It
marks the first time the “Spirit of
Detroit” statue has worn a Spar-
tan jersey.

“It’s truly exciting to know the
Spartan jersey will be worn by
the ‘Spirit of Detroit’ statue,”
MSU Athletic Director Mark Hol-
lis said.

“It’s a public symbol of sup-
port for our football program as
it prepares for the College Foot-
ball Playoff Semifinal against Ala-
bama, and I’m positive many
MSU alums will stop by the stat-
ue to pose for photos. The sus-
tained success of our football
program has energized the en-
tire university and our fan base.”

Spartan Football
Fever Spreads
Across Region

CONTINUED FROM PAGE 1

CONTINUED FROM PAGE 1

Delphi Plans Big CES Show
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Free shuttle service to home, office or shopping.

buff whelan chevrolet
WHERE THE DEALS MAKE THE DIFFERENCE, EVERY DAY SINCE 1970!

Van Dyke • South of 18 Mile • Sterling Heights
Jeff Caul

586-274-0396
PEP QUOTES BY PHONE OR EMAIL: JEFF CAUL AT JCAUL@BUFFWHELAN.COM

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!
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*See dealer for details. All Rebates/Incentives have been deducted from sale price/payment and are subject to change by
manufacturer without notice. GM Employee discount required unless otherwise noted. The Silverado lease includes GM Lease
Loyalty or Lease Conquest. The Malibu and Equinox leases assume that you qualify for lease conquest. To qualify for Lease Conquest you must have a NON-GM
Lease in the household that terminates within 365 days. All lease payments are based on 10,000 miles per year. 1st payment, tax, title and plate fee due at
signing on all leases unless otherwise noted. All deals expire 12/31/2015
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18 MILE RD.

SINCE
1989

Stk.# 61169

2016 EQUINOX 1LT

7” Touch Screen, OnStar/XM Satellite Radio
MYLink Touch Screen Radio, Remote Keyless Entry

Rear Vision Camera, Alum. Wheels & More…

24 Month Lease/10,000 Miles

NO SECURITY DEPOSIT REQUIRED

Stk.# 60789

2016MALIBU 1LT

Power Locks, Windows, Mirrors
Touch Screen Radio, Blue Tooth, OnStar

XM Radio & More…

24 Month Lease/10,000 Miles

NO SECURITY DEPOSIT REQUIRED

Stk.# 61255

2016 SILVERADO 1LT
DOUBLE CAB

4X4

NO SECURITY
DEPOSIT
REQUIRED

NO FIRST
PAYMENT
REQUIRED

$94*+Tax with
$0 Down

NO SECURITY
DEPOSIT
REQUIRED

$169*+Tax with$0 Down

ALL STAR EDITION, Power Window & Locks
7” Touch Screen Radio, Trailer Tow, Remote Start

Alum. Wheels, Back Up Camera & More…

24 Month Lease/10,000 Miles

NO SECURITY DEPOSIT REQUIRED

$202*+Tax with$0 Down

NO SECURITY
DEPOSIT
REQUIRED

CONVENIENT HOURS: MON. & THURS. 8:30AM-9PM / TUES., WED. & FRI. 8:30AM-6:30PM /
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OVER 1,000
New Chevrolets in Stock!

WE GUARANTEE THEWE GUARANTEE THE
LOWEST PRICES OR IT’S FREELOWEST PRICES OR IT’S FREE☺☺

586-274-0396

buff whelan
chevrolet

HAPPY
HOLIDAYS

from

LOCATED RIGHT OFF I-75 ON M-24

Wally Edgar
1-866-906-0279

*Lease payment examples for Cruze and Equinox at GM Employee Discount Price plus tax, title, plate, zero se-
curity deposit, first month payment (first payment waived for Cruze) and doc. fees due at signing with all re-
bates including GM Competitive Lease Conquest Private Offer (customer’s qualifying competitive lease must
have a scheduled end datewithin 365 days of the delivery date of the new vehicle) assigned to dealer. **Lease
payment example for Silverado at GM Employee Discount Price plus tax, title, plate, zero security deposit, first
month payment and doc. fees due at signing with all rebates including GM Lease Loyalty Private Offer as-
signed to dealer. Lessee responsible for excess wear and tear as well as exceeded contracted mileage. Due
to advertising deadlines, prices subject to change. See dealer for details.

JAY CHAISER x117
Fax: 248-391-0189
Cell: 248-821-8026

Email:
jchaiser@wallyedgar.com

Located right off I-75 on M-24, 2 minutes N. of the Palace of Auburn Hills
SALES HOURS:

MONDAY - THURSDAY 8 AM - 8 PM • FRIDAY 8 AM - 6 PM
SATURDAY 9 AM - 3 PM • SUNDAY CLOSED

3805 LAPEER RD., LAKE ORION

Wally Edgar

2016 EQUINOX

$128*PER MONTH
24MONTHS 10K LEASE
$999DOWN

38 MPG

2016 SILVERADO
DOUBLE CAB • 4WD

$179**PER MONTH
24MONTHS 10K LEASE
$999DOWN

38 MPG

2016 CRUZE

$42*PER MONTH
24MONTHS 10K LEASE
$999DOWN
FIRST PAYMENTWAIVED

38 MPG

AT HEIDEBREICHT CHEVROLET –

HAPPY
HOLIDAY
DEALS!
PLUS –PLUS – WAIVE UP TO
3 MONTHLY PAYMENTS
WITH LEASE PULL-A-HEAD OFFERS!*

2016 CHEVY MALIBU LT LIMITED
ULTRA-LOWMILEAGE LEASE EXAMPLE FOR QUALIFIED CUSTOMERSWITH
A GM EMPLOYEE DISCOUNT AND A CURRENT NON-GM LEASE

$0DOWN $74
$0 FIRST MONTH’S PAYMENT/23 MONTH LEASE
plus tax, title, license, 10k miles per year, no security deposit. Stk. #94014

23 MONTH
LEASE**

2016 CHEVY EQUINOX LT FWD
ULTRA-LOWMILEAGE LEASE EXAMPLE FOR QUALIFIED CUSTOMERSWITH
A GM EMPLOYEE DISCOUNT AND A CURRENT NON-GM LEASE

$0DOWN $149
plus tax, title, license, 10k miles per year, no security deposit. Stk. #93106

24 MONTH
LEASE*

*All pricing requires GM Employee Discount and a NON GM lease expiring within 365 days. All leases are 24 months and 10,000 miles per year with $0 down. Leases are on approved credit through
GM Financial. ** No 1st Payment on the Cruze & Malibu. Lease Pullahead is eligilble for all current Chevrolet lessees. Customer must terminate the lease, waive up to 3 payments (up to $1500)
towards the purchase or lease of most 2015 and 2016 Chevrolet Vehicles. Not all customers will qualify. See dealer for complete details. Disposition Fee: Returning GMF lessees with a disposi-
tion fee qualify for a fee waiver when purchasing or leasing a new GM vehicle. If No GM vehicle is released then the Lessee will be charged the $395.00 Disposition Fee. Offers end 01/04/2016.

64200 Van Dyke • Washington, MI

www.heidebreicht.com

586.697.2460

2016 CHEVY TRAVERSE LS FWD
ULTRA-LOWMILEAGE LEASE EXAMPLE FOR QUALIFIED CUSTOMERSWITH
A GM EMPLOYEE DISCOUNT AND A CURRENT NON-GM LEASE

$0DOWN $207
plus tax, title, license, 10k miles per year, no security deposit. Stk. #93896

24 MONTH
LEASE*

2016 CHEVY SILVERADO 1500
DOUBLE CAB ALL STAR V6
ULTRA-LOWMILEAGE LEASE EXAMPLE FOR QUALIFIED
CUSTOMERSWITH A GM EMPLOYEE DISCOUNT AND
A CURRENT NON-GM LEASE

$0DOWN $203
plus tax, title, license, 10k miles per year, no security deposit. Stk. #93987

24 MONTH
LEASE*

The General Motors Founda-
tion has issued grants totaling
more than $2.8 million in 2015 to
support 31 universities and or-
ganizations across the country
through its University/Organiza-
tion Partner Program.

The initiative provides funding
to advance post-secondary edu-
cation in science, technology, en-
gineering and mathematics
(STEM) to help more students
graduate with STEM-related de-
grees, said GM Foundation
spokeswoman Genna Young. The
funds also support design and
manufacturing degree programs,
diversity initiatives, student or-
ganizations and career develop-
ment resources.

“Technology and innovation
are our future,” said Jackie Park-
er, president of the GM Founda-
tion and director of GM Global
Philanthropy and Corporate Giv-
ing. “Through this program,
we’re fostering skills and educa-
tion that the next generation of
leaders and innovators will need

to succeed and compete global-
ly.”

The GM Foundation has
awarded $16.6 million in grants
through the University/Organiza-
tion Partner Program since 2011,
Parker said.

This year’s list of GM Founda-
tion grant recipients include
these Michigan schools:
Lawrence Technological Univer-
sity, Michigan State University,
Michigan Technological Universi-
ty and University of Michigan.

Since its inception in 1976, the
GM Foundation has donated hun-
dreds of millions of dollars to
American charities, educational
organizations and to disaster re-
lief efforts worldwide, Young
said.

The GM Foundation focuses
on supporting Education, Health
and Human Services, the Envi-
ronment and Community Devel-
opment initiatives, mainly in the
communities where GM oper-
ates. Funding of the GM Founda-
tion comes solely from GM.

GM Foundation Grants
$2.8M to Universities

The Downtown Development
Authority has approved nearly
$52 million in new contracts for
work on the new Detroit Events
Center.

The approval raises the total
dollars of contracts awarded for
the massive catalyst develop-
ment project to more than $257
million.

The Olympia Development of
Michigan (ODM) released the in-
formation, stating that ODM had
recommended the move.

As part of the contracts award-
ed Dec. 22, Detroit-based Motor
City Electric earned a $16 million
contract for electrical work for

the new arena, and Detroit-based
Ideal Contracting earned an $11
million contract for additional
foundation and steel work.

MSL/Limbach JV was awarded
a $24 million contract for me-
chanical and plumbing work and
also earned smaller contracts for
$338,000 for pre-construction
mechanical, electrical and
plumbing services, and $493,000
for mechanical and HVAC servic-
es.

In other news, the Associated
Press reported that Meijer and
Saint Joseph Mercy Health Sys-
tem will be sponsors of the De-
troit Events Center.

$52M OK’d for Events Center
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#42333 #21552#44296

475 SUMMIT DRIVE • 248-292-2502 • 5825 HIGHLAND RD. (M59) • WATERFORD

CALL
BRUCE LITVIN
– 24/7 & 365 –

40 YEARS
OF QUALITY SERVICE

CELL # 1-586-405-5175
blitvin@lunghamer.com

1-888-665-5438

LLAASSTT
WWEEEEKK

OOFF TTHHEE YYEEAARR
AALLMMOOSSTT
AANNYY DDEEAALL
WWIILLLL BBEE
AACCCCEEPPTTEEDD
CCOOMMEE IINN FFOORR TTHHEE
GGRREEAATTEESSTT PPRRIICCEESS

OOFF TTHHEE YYEEAARR!!

VYLETEL

JUST ANNOUNCED...
0% for 72 months on all remaining 2015 GMC Yukons

*GM Employee Pricing Plus Tax, Title, Lic. and Doc. No Security Deposit Required. Programs subject to change. Photos may not represen
subject to change without notice. See dealer for details. Expires 1/4/16.

VISIT OURWEBSITE TO SEARCH FORMORE VEHICLE SELECTIONS ATWWW.VYLETEL.NET

40755 Van Dyke • Sterling Heights •586.977.2800
WWW.VYLETEL.NET SALES: Sun CLOSED; M, TH 8:30am-9pm; T, W, F 8:30am-6pm; SAT 10am-3pm

SERVICE: Sun CLOSED; M, TH 7am-8pm; T, W, F 7am-6pm; Sat 8am-1pm

SELLING BELOW GM PRICING FOR THE MONTH OF DECEMBER
ON ALL 2015 GMC AND BUICK MODELS

ALL NEW 2016
BUICK ENCLAVE

FWD • CONVIENCE GROUP

2244 MMOONNTTHH BBUUIICCKK EEXXPPEERRIIEENNCCEE LLEEAASSEE
FREE Maintenance • FREE XM Radio • FREE OnStar

Stock #4637-16 • Deal #58594 
GM pricing for employee/family 

plus tax, title & lic.
Lease figured with lease conquest rebate.

$1,771 total due.
NO SECURITY DEPOSIT REQUIRED!

36 MONTH/
10K PER YEAR

LEASE
FOR ONLY

$249*
WITH  $995 DOWN PAYMENT

2015 
BUICK ENCORE
FWD•LEATHER GROUP

2244 MMOONNTTHH BBUUIICCKK EEXXPPEERRIIEENNCCEE LLEEAASSEE
FREE Maintenance • FREE XM Radio • FREE OnStar

Stock #4283-15 • Deal #57906 
GM pricing plus tax, title & lic. 

Must have Non GM in household 
set to expire 365 days from delivery.
NO SECURITY DEPOSIT REQUIRED!

24 MONTH/
9,787/YEAR

LEASE
FOR ONLY

DEMO
SPECIAL

$129*
$1,49343 DUE AT SIGNING

ALL NEW 2016
BUICK REGAL

FWD • PREMIUM II GROUP

2244 MMOONNTTHH BBUUIICCKK EEXXPPEERRIIEENNCCEE LLEEAASSEE
FREE Maintenance • FREE XM Radio • FREE OnStar

Stock #4477-16 • Deal #57956 
$1499 total due.

GM pricing payment plus tax, title & lic.
Must qualify for lease conquest rebate.

24 MONTH/
10K PER YEAR

LEASE
FOR ONLY

$159*
$1,632 DUE AT SIGNING

ALL NEW 2016
BUICK VERANO

FWD•1SG • CONVENIENCE

2244 MMOONNTTHH BBUUIICCKK EEXXPPEERRIIEENNCCEE LLEEAASSEE
FREE Maintenance • FREE XM Radio • FREE OnStar

Stock #4430-16 • Deal #58593 
GM pricing lease figured with lease conquest

plus tax, title & lic.

NO SECURITY DEPOSIT REQUIRED!

24 MONTH/
10K PER YEAR

LEASE
FOR ONLY

$129*
$1,600 DUE AT SIGNING

NOW SELLING BELOW EMPLOYEE PRICING ON
2016 BUICK SEDAN MODELS.

FOR LIMITED TIME ONLY HURRY WHILE OFFER LAST.
COSTCO MEMBERS

NOW GET GM PRICING ON
ALL 2015/2016 

BUICK/GMC MODELS!

2015 GMC

TERRAIN
FWD • SL1

Stock #8201-15 GM employee price plus tax of $1455, 
plus title, lic.& doc.

Must qualify for lease conquest rebate for lowest price.
Demo with 2,739 miles. 

Purchase example is stock specific.

$20,500*
WAS
$28,115 YEAR END SAVINGS
SAVE OVER $7,600 OFF MRSP

NOW$34,999*

SAVE OVER $6,200 OFF MRSP
Stk. #4541-16 • Deal# 58254. Figured with GMS pricing and must have non-GM Lease set to expire
within 365 days. See dealer for details. Total due $2,407.17

2244 MMOONNTTHH BBUUIICCKK EEXXPPEERRIIEENNCCEE LLEEAASSEE
FREE Maintenance • FREE XM Radio • FREE OnStar

WAS $41,205

BUICK HOLIDAY SALES EVENT!!!
ALL NEW 2016 BUICK LACROSSE

LEATHER • 1 SL
EVERYONES PRICE!

2016 GMC

ACADIA
FWD • SLE-1

Stock #8788-16 • Deal #58510
$1709 total due at signing. 

GM pricing plus tax, title & lic. Mat package removed.
GM price lease figured with lease conquest rebate.
Dealer removed original equipment from vehicle.

NO SECURITY DEPOSIT REQUIRED!

$199*24
MONTH
LEASE 

FOR ONLY

10K PER YEAR

2015 GMC

CANYON
4WD • SLE • EXT CAB

HOLIDAY SALES EVENT SAVING
Stock #8323-15

GM employee price plus tax of $1744.08, 
plus title, lic.& doc.

$28,568*
WAS
$33,045

END OF THE YEAR 
SPECIAL

SAVE OVER $4,400 OFF MRSP

2015 GMC

SIERRA
1500 • 4WD • DOUBLE CAB • SLE

Stock #8590-15 • Deal #52863
$1930 total due at signing. 

GM pricing plus tax, title & lic. 
GM price lease figured with lease loyalty rebate.

NO SECURITY DEPOSIT REQUIRED!

$159*24
MONTH
LEASE 

FOR ONLY

10K PER YEAR

*Pictures may not represent actual sale vehicle. All applicable incentives including conquest and/or loyalty offers have been deducted from Sale Prices/Payments and are
subject to change by the manufacturer without notice and are plus title, tax, plate and CVR fees and were valid at time of printing. Leases are 10,000 miles per year.
Disposition fee may be required at lease turn in. GM Employee discount is required expect where noted. Equinox is previous dealership courtesy vehicles with
2000 – 2500 miles. Lease pull ahead is for current Chevrolet lessees and will waive up to 3 remaining payments ($1500 maximum). Must have 1999 or newer non-GM lease for Competitive Brand offer. Amount depends
on model. Certain restrictions apply, see dealer for complete details on all incentives/offers. Sale ends 12/31/2015 @ 5:00PM

2016MALIBU “LT”
• Chevrolet Complete Care INCLUDED!

• 2.5L DOHC VVT Engine! • Remote Start & Entry!
• OnStar w/4G LTE w/built-in Wi-Fi hotspot! • Aluminum Wheels!

• 7” Color Touch Screen MyLink Radio!
• Power Driver’s Seat!
• Rear Vision Camera

• 36 MPG on the Highway!
Stock#G25779

NO FIRST PAYMENT
OR SECURITY

DEPOSIT REQUIRED.
TAX, TITLE AND

PLATE FEES EXTRA!

2016TRAX “LT”
• Chevrolet Complete Care INCLUDED!

• ECOTEC 1.4L “Turbo” DOHC VVT Engine! • Remote Start & Entry!
• USB Port and Auxiliary Input Jack! • Power Locks &Windows!

• OnStar with 4G LTE with built-inWi-Fi hotspot!
• 7” Color Touch Screen Radio w/Bluetooth!

• SteeringWheel Controls!
• 34 MPG on the Highway!

Stock#G27300

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

Chevy Lease Pull-Ahead…Waiving Up to 3 YOUR Remaining Payments!*

2016CRUZE “LT”
• Chevrolet Complete Care INCLUDED!

• ECOTEC “Turbo” 1.4L DOHC VVT Engine! • Automatic Transmission!
• OnStar with 4G LTE with Built-in WiFi hotspot!

• AM/FM/XM Radio w/CD! • Remote Keyless Entry!
• Bluetooth for Phone! • Rear Window Defrogger!

• 38 MPG on the Highway!
Stock#G27125

NO FIRST PAYMENT
OR SECURITY

DEPOSIT REQUIRED.
TAX, TITLE AND

PLATE FEES EXTRA!

2016EQUINOX “LT”
• Chevrolet Complete Care INCLUDED!

• 2.4L DOHC Engine! • 7” Color Touch Screen MyLink Radio!
• Heated Front Seats! • Remote Start & Entry!

• OnStar w/4G LTE w/built-in Wi-Fi hotspot!
• 17” Aluminum Wheels!

• Rear Vision Camera!
• 32 MPG on the Highway!

Stock#Q5841

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!24 MONTH LEASE:

$129*
$0DOWNW/LEASECONQUEST

Was $28,680 Sale Price $22,134*

$129*
$999DOWNW/LEASELOYALTY

OR

24 MONTH LEASE:

$109*
$0DOWNW/LEASECONQUEST

Was $26,085 Sale Price $19,506*

$106*
$999DOWNW/LEASELOYALTY

OR

Was $21,070 Sale Price $16,099* Was $23,540 Sale Price $19,214*
24 MONTH LEASE:

$89*
$0DOWNW/LEASECONQUEST

$89*
$999DOWNW/LEASELOYALTY

OR

24 MONTH LEASE:

$115*
$0DOWNW/LEASECONQUEST

$115*
$999DOWNW/LEASELOYALTY

OR

EXTENDED HOLIDAY HOURS!…Open Late til’ 8PM…Tues. Dec. 29th & Wed. Dec. 30th

The Modeling Simulation &
Crash Safety 2016 Congress is
meeting Jan. 26-27 at the Detroit
Marriott Troy Hotel.

The conference will deliver
more than 20 OEM-led presenta-
tions and panels from the likes of
Ford, Honda, Toyota, GM and
more with the focus on modeling
and simulation of lightweight ma-
terials, economizing lightweight
manufacturing & design process-
es and optimizing virtual testing,
said event spokesman Jon Shep-
herd.

It’s the only OEM-led congress
encompassing cost-effective
modeling, crash simulation and
lifecycle prediction for light-
weight materials and compos-
ites, Shepherd said.

Among the topics of discus-
sion will be:

• Composite failure predic-
tion. Dr. Venkat Aitharaju, Senior
Researcher, Polymer Compos-
ites, General Motors, will talk
about predicting crash perform-
ance and failure states in com-
posite materials to minimize the
costs of physical testing.

• Modeling anisotropic ex-
truded aluminum. Anthony
Smith, Computer Aided Engineer
(CAE) for automotive safety at
Honda R&D will explain and illus-
trate changes to anisoptropic ex-
truded aluminum models to im-
prove simulative accuracy and
robustness.

• Magnesium alloy fracture
prediction. Steven Sheng, a
formability engineer at GM, will
talk about predicting fracture in
warm-forming magnesium alloy
sheet material by using FEM
forming limit to surface to facili-
tate magnesium alloy usage in
lightweighting.

• Composite joining failure
simulation. Dr. Mingchao Guo,

senior technical specialist of
body durability at Fiat Chrysler,
will talk about fatigue property
tests and durability CAE model-
ing activities for Ultra High
Strength Steel (UHSS) and alu-
minum to facilitate reliable simu-
lated testing.

• Material joining simulation.
Eric DeHoff, principal engineer at
Safety CAE for Honda R&D, will
discuss evaluating connection
properties across the entire
lightweight material spectrum to
optimize joint efficiency in multi-
material applications.

To learn more about the event,
go to www.modeling-simulation-
lightweight-materials.com.

Experts Will Discuss Issues
Of Modeling, Lightweighting

New light-vehicle sales in
December are expected to be
the strongest of any month since
2005, with 2015 on track to
set an annual record with 17.5
million sales, according to a
monthly sales forecast devel-
oped by J.D. Power and LMC
Automotive.

New-vehicle retail sales in De-
cember are projected to reach
1,400,100 units, while total light-
vehicle sales are expected to
reach 1,712,200, both a 6 percent
increase on a selling-day adjust-
ed basis, compared with Decem-
ber 2014, said JD Power
spokesman John Tews. Both
sales volumes are also the high-
est since July 2005.

With a strong close, 2015 is ex-
pected to set a total light-vehicle
sales record of 17.5 million units,
topping the previous high of 17.4
million in 2000.

2015 Expected to
Set Record for
Light Vehicles
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SERVICE HOURS: Monday & Thursday 6:30am-9:00pm; Tuesday, Wednesday & Friday 6:30am-6:00pm • Shuttle at 6:30am - Pick-up Both Ways • All Day starting at 6:30am.

$2395
Fluid Level,

Brake & Alignment Check Included.

Open Mondays & Thursdays until 8:30pm

We use Genuine GM Oil & Filter
No additional or hidden charges.
Out the door pricing.

Quick Oil Change EXPRESS
LANELUBE OIL FILTER

Excludes synthetic, Diesel & Med. Duty Trucks.
Most GM cars & trucks. One coupon per customer. Must
present coupon with order. Plus tax. Expires 12-31-15.

Up to 5 qts.

BODY SHOP
586-754-7000

ext 1231

INSURANCE
WRECK

AMENDED

WE REPAIR
ALL MAKES
& MODELS FREE OIL CHANGE

With Each Major Repair

TRANSPORTATION AVAILABLE
During Scheduled Repairs

GM SERVICE CENTER
MICHIGAN’S LARGEST

•SERVICE DEPT. •PARTS •BODY SHOP

866-452-1547
26125 Van Dyke @ 101/2 Mile

Center Line, MI 48015

EDRINKE • FAST • FRIENDLY • DISCOUNTS

VISIT OUR

QUICK LANE

Jim
Pfeifle

jpfeifle@edrinke.com

See us for your GM employee purchases.

1-877-451-7707
26125 VAN DYKE AT 10 1/2 MILE ROAD

Now looking for experienced salespeople to join our team!

ED RINKE

Dennis
Thacker

dthacker@edrinke.com

Paul
Makowski

pmakowski@edrinke.com

SHOWROOM HOURS: MON. & THURS. 8:30AM-9PM / TUES., WED. & FRI. 8:30AM-6PM /

*All prices and payments include GM rebates. Picturesmay not represent actual vehicle. Prices subject to change per GM incentives. Prices and payments are inclusive of active GMemployee discount (unless otherwise stated). All leases are 10,000
miles per yearwith approvedSTier credit.Vehicles shownare $999down.Must have lease loyalty and/or conquest.Must currently ownor lease aChevroletVolt..Must have closing competitive lease. Prices and payments are plus tax, title,plate fee
w/ acquisition fee up front, refundable security deposit required on certain vehicles – to be determined by lender. Must be currently leasing or own aVolt. $3,500 trade in is valid on 2003 or newer vehiclesw/ under 115kmiles in drivable condition,
no branded titles, reconditioning determined by appraiser. Certain restrictionsmay apply, see dealer for complete details. Exp date:1/4/2016.

NO DOC FEES
Find Us on
FACEBOOK

Nicole
Dodge

nhuminski@edrinke.com

VISIT OURWEBSITE:
edrinke.com

*All prices and payments include GM rebates. Picturesmay not represent actual vehicle. Prices subject to change per GM incentives. Prices and payments are inclusive of active GMemployee discount (unless otherwise stated).All leases are 10,000miles per yearwith approved STier credit. Vehicles shown are
$999 down.Must have lease loyalty and/or conquest. Prices and payments are plus tax, title,plate feew/ acquisition fee up front, refundable security deposit required on certain vehicles – to be determined by lender. $3,500 trade in is valid on 2003 or newer vehiclesw/ under 115kmiles in drivable condition,no
branded titles, reconditioning determined by appraiser. Certain restrictionsmay apply, see dealer for complete details. Impala acquisition fee due up front. Exp date:1/04/2016.

We’ll give you a $3,500 minimum for your 2003 or newer trade in.
See us for your GM employee purchases.

1-866-452-1300
26125 VAN DYKE AT 10 1/2 MILE ROAD

Now looking for experienced salespeople to join our team!

SHOWROOM HOURS:
MON. & THURS.
8:30AM-9PM

TUES., WED. & FRI.
8:30AM-6PM

VISIT OURWEBSITE: edrinke.com

Stk. #B553957 Stk. #B553957

2015 BUICK ENCORE

PURCHASE
FOR

$22,236*24
MO.

LEASE FOR

$79*
$999 DOWN

Stk. #B460466 Stk. #B450240

2016 BUICK VERANO

PURCHASE A 2015 1SL
FOR

$23,251*24
MO.

LEASE FOR

$89*
$999 DOWN

1SD

Stk. #B460492 Stk. #B450105

2016 BUICK LACROSSE

PURCHASE A 2015 1SB
FOR

$27,814*24
MO.

LEASE FOR

$209*
$999 DOWN

1SL

NO
DISCOUNTS

NEEDED

Stk. #SXFX9H Stk. #SXFX9H

2016 BUICK ENCLAVE

PURCHASE
FOR

$34,502*24
MO.

LEASE FOR

$209*
$999 DOWN

Stk. #B460291 Stk. #B450921

2016 BUICK REGAL

PURCHASE A
2015 PREMIUM 1 FOR

$28,475*
24
MO.

LEASE FOR

$139*
$999 DOWN

Stk. #SZPKG5 Stk. #SZPKG5

LEASE FOR

$1,499 DOWN

24
MONTHS

$179* PURCHASE FOR

$29,965*

2016 GMC ACADIA
SLE-1

LEASE FOR

$1,999 DOWN

24
MONTHS

$89* PURCHASE FOR

$30,549*

2015 GMC SIERRA
1500 • DBL. CAB

Stk. #G560659 Stk. #G560659

LEASE FOR

$999 DOWN

24
MONTHS

$129*
PURCHASE FOR

$23,317*

2016 GMC TERRAIN
SLE-1

Stk. #G560733 Stk. #G560733

2016 GMC YUKON
SLE • 4WD

PURCHASE FOR
$15,869*

WAS $21,195

LEASE FOR
24 MONTHS
$79*

0DOWNW/LEASECONQUEST
OR$999DOWNW/LEASELOYALTY

2016

SILVERADO

PURCHASE
FOR

$34,697*Stk. #560882

WAS $39,975
LEASEFOR
24 MONTHS
$139* Stk. #560882

$999 DOWNW/ LEASE CONQUEST
OR W/LEASE LOYALTY

2016

2016

MALIBU

PURCHASE LS FOR
$18,376*

WAS $24,710

LEASE A LT
24 MONTHS
$69*
0DOWNW/LEASECONQUEST

OR$999DOWNW/LEASELOYALTY

2016

TRAVERSE

PURCHASE FOR
$26,269*

WAS $32,650

LEASE FOR
24 MONTHS
$199*
0DOWNW/LEASECONQUEST

OR$999DOWNW/LEASELOYALTY

2016

EQUINOX

PURCHASE LS FOR
$20,769*

WAS $27,480

LEASE A 1LT
24 MONTHS
$118*
0DOWNW/LEASECONQUEST

OR$999DOWNW/LEASELOYALTY

2016

CAMARO

PURCHASE FOR
$26,992*

2016

LS1LT
TRAX

LS

1500 • LT
DBL CAB

4WD

NEWCRUZE

Stk. #460204

Stk. #560706

Stk. #560399Stk. #460324

Stk. #460564

Stk. #460537 Stk. #SRWF4TStk. #460131

Stk. #560275

LEASE A LT
24 MONTHS
$69*
0DOWNW/LEASECONQUEST

OR$999DOWNW/LEASELOYALTY

ED RINKE
LEASE PULL AHEAD IS BACK!!! • LEASE PULL AHEAD IS BACK!!!

WE’LL GIVE YOU A $3,500 MINIMUM FOR YOUR 2003 OR NEWER TRADE IN.

NO 1ST PAYMENT
OR SECURITY
DEPOSIT
REQUIRED

NO 1ST
PAYMENT
REQUIRED

CONVENIENCE
GROUP

NO
DISCOUNTS

NEEDED

– BUICK/GMC HOLIDAY EVENT –

SEASON OF GIVING PROMOTION SUPPORTING THE BOTTOMLESS TOY CHEST

Stk. #SPZJ78 Stk. #SPZJ78

LEASE FOR

$1,999 DOWN

36
MONTHS

$479* PURCHASE FOR

$46,575*

PREMIUM II

NOW IN
STOCK

Stk. #560275Stk. #560706

PURCHASE LS FOR
$15,499*

WAS $21,070

NO SECURITY
DEPOSIT
REQUIRED

Chevrolet completed another
successful year in motorsports
in 2015, earning six manufactur-
er and five driver champi-
onships in NASCAR, IndyCar,
NHRA, United SportsCar Cham-
pionship and Pirelli World Chal-
lenge series.

In addition, Chevrolet drivers
won several noteworthy races in
2015, including the Indianapolis
500, IndyCar Dual in Detroit,
NHRA U.S. Nationals, the 24
Hours of Le Mans, Rolex 24
Hours at Daytona, and the manu-
facturer’s first overall victory in
50 years at the 12 Hours of Se-
bring, said Chevy spokesman
Randy Fox.

“Winning championships and
key races are two goals we have
every season,” said Jim Camp-
bell, Chevrolet U.S. vice presi-
dent of Performance Vehicles
and Motorsports. “What we
learn on the racetrack helps us
build better vehicles and power-
trains for the showroom. Win-
ning races and championships
helps elevate brand opinion and
image. Consumers are more like-
ly to place our cars and trucks
on their shopping list.”

Chevrolet’s wins in 2015 came
on road courses, ovals and drag
strips. Season highlights include:

• IndyCar – The Chevrolet 2.2
liter, direct-injected, twin-turbo
V6 IndyCar engine combined
with the new-for-2015 Chevrolet
aero kit to produce 16 poles and
10 wins in 16 races en route to
Chevrolet winning the Manufac-
turers’ Championship for the
fourth consecutive year. Scott
Dixon won the Driver Champi-
onship, and Juan Pablo Montoya
won the 99th running of the Indi-
anapolis 500.

• NASCAR Sprint Cup –
Chevrolet won the Manufactur-
ers’ Championship for a record-
extending 13th consecutive year
and 39th time overall, more than
any other manufacturer. Team
Chevy drivers scored 15 race
wins. Chevrolet became the first
manufacturer to reach 750 all-
time wins in the series when
Kevin Harvick reached victory
lane at Dover (Del.) in October.

Chevy Drivers Hit
Winners’ Circle

In Championships

Mazda North American Opera-
tions (MNAO) appointed
Masahiro Moro to the position of
president and CEO. Moro, a
Managing Executive Officer of
Mazda Motor Corporation, will
take over from Jim O’Sullivan,
the company’s long-serving out-
going president, who will be re-
tiring from the company.

The changes were announced
Dec. 21 to company employees,
and will be effective Jan. 1, 2016.

Moro will be responsible for
overseeing all aspects of the
company's operations in the
U.S., Mexico, Puerto Rico, and
the Virgin Islands, including
sales, marketing, parts and serv-
ice, logistics, communications,
customer support and regional
operations, said Mazda
spokesman Jeremy Barnes.

O’Sullivan joined MNAO as
president and CEO in 2003, and
also held the title of Managing
Executive Officer of Mazda Mo-
tor Corporation. During his 13-
year tenure with MNAO, Barnes
said, O’Sullivan cemented his
reputation as a trusted and wide-
ly respected industry expert,
with a particular eye toward the
importance of the dealer body in
supporting the sales and cus-
tomer satisfaction requirements
of the auto industry in the U.S.
O’Sullivan was the longest-serv-
ing senior executive of any car
company in the U.S. at the time
of his retirement.

Mazda Names
Moro as CEO
And President
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