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‘Everyone Deserves a Beautiful Truck’

by Jim Stickford

Sometimes it takes a British
woman to design the All-Ameri-
can truck.

Helen Emsley, executive direc-
tor, Global GMC Design and User
Experience, leads a team of de-
signers who continuously push
designs to create a distinctive
look and feel to the GMC lineup.

Emsley said that having a
strong team is important when it
comes to design, especially in
her case, because they don’t
really have pickup trucks in
Great Britain.

She started to work for GM
right after she completed her ed-
ucation at the Royal College of
Art in London and Birmingham
Polytechnic.

“Vauxhall had just closed down
their design studio,” Emsley said.
“So I got a job at Opel and went
straight to Russelsheim, Ger-
many. This was a few months be-
fore the fall of the Berlin Wall.

“I really didn’t speak German,
but when I wanted to practice
that language, all my German col-
leagues said they wanted to learn
English. When I left seven or
eight years later, they all spoke
great English, though some had a
bit of Yorkshire accent. But my
German? Not so good.”

After Germany, Emsley came to
the Tech Center in Warren for

what was supposed to be a three-
year stint. But after two years,
she was asked if she wanted to
stay longer. She said yes and has
been at the Tech Center ever
since. Her son Connor is 13 and
was born over here.

“What’s interesting,” Emsley
said, “is that my original job here
was in the color and trim depart-
ment. Ed Welburn, vice president
of Global Design, asked me to
work on the new Corvette, which
came out recently. I joked that
headlines would read, ‘British
Woman Ruins Corvette.” But that
was successful.”

Then, Emsley said, Welburn at-
tached her to the new Sierra de-
sign team. She pointed out that
pickup trucks aren’t something
that they have in Britain. That
was the point, Welburn said. She
would bring a new perspective to
the vehicle.

“I had a lot to learn,” Emsley
said. “Trucks really are a differ-
ent way of thinking. And, like I
said, I was the color-and-trim
person. [ had a lot to learn from
other people on the team about
overall truck design.”

Emsley said that what she
found so interesting was that
over the past few years there’s
been a real split in truck users
and how they use their vehicles.

CONTINUED ON PAGE 3

Charles Wright Museum Celebrates 50 Years;
Ford, GM Continue Their Financial Support

GM and Ford Motor Company
on Oct. 10 celebrated their long-
standing support of the Charles
H. Wright Museum.

Ford by donating a new Ford
Transit van in honor of the muse-
um’s 50th Anniversary Gala, and
GM by hosting the evening’s fes-
tivities.

The Ford vehicle will be used to
assist the museum in transporting
individuals participating in edu-
cational outreach programs
throughout the city, said Gala
spokeswoman Lisa Wilmore.

According to GM spokeswoman
Andrea Taylor, more than $1.8 mil-
lion was raised at the event.

“Ford has been a proud part-
ner with the Wright Museum for
several decades,” said Pamela
Alexander, director of communi-
ty development with the Ford
Motor Company Fund, and event
co-chairman.

“We are honored to make this
continued investment in educat-
ing adults and children alike
about the culture of the African
and African American experi-
ence. We applaud them for the
great work they do.”

As part of the event, Ford and
actor Blair Underwood hosted an
exclusive lounge for members of
the Wright Museum. Those who

purchased museum member-
ships that evening received a
commemorative bracelet as a
special gift.

The automaker and Ford Mo-
tor Company Fund, its charitable
arm, have been major donors
and partners since the museum’s
move to its current location at
315 E. Warren in Detroit.

Over the past two decades,
Ford has donated more than $10
million to the museum.

“The support of Ford Motor
Company and Pamela Alexander,
our gala co-chair and museum

CONTINUED ON PAGE 4

Juanita Moore, third from right, and actor Blair Underwood, second from left, with, from left, Pamela Alexan-
der, Felicia Fields, Burt Jordan and Jim Vella, all Ford executives.

— GM’s Emsley

2016 Cadillac CTS

2016 Cadillac’s Technology
Increases Fuel Efficiency

Renowned for luxury and de-
sign, Cadillac has recently added
dynamic driving performance to
its list of attributes, said David
Leone, Cadillac’s executive chief
engineer.

“Now, as 2016 model year pro-
duction begins, Cadillac adds new
fuel-saving technologies,” Leone
said.

Active Fuel Management and
Automatic Stop/Start technolo-
gies, along with widespread use of
a new 8-speed transmission, are
combining to raise fuel economy
ratings and reduce emissions in
Cadillac’s portfolio, he said.

Cadillac’s all-new six-cylinder
engine contains Active Fuel Man-
agement — or cylinder deactiva-
tion — technology enabling it to
seamlessly switch from six-cylin-
der to four-cylinder operation
under certain light-load condi-
tions, while maintaining excel-
lent performance, said GM
spokesman Steve Martin.

The new 3.6-liter engine is part
of the 2016 ATS and CTS product

lines. Additionally, the Cadillac
Escalade luxury SUV’s V8 will
shift to four-cylinder operation in
many daily driving conditions, as
will Cadillac’s all-new high-per-
formance CTS-V sedan.

Cadillac’s advanced engine
technology will accelerate in the
new Twin Turbo-powered CT6
prestige sedan, Martin said,
which will be the world’s only
six-cylinder engine to combine
turbocharging with cylinder de-
activation and Stop/Start tech-
nology.

Cadillac’s ATS and CTS also
offer a 2.0-liter turbocharged
four-cylinder engine, the most
popular choice among buyers.
These models also see fuel econ-
omy improvements in 2016 via
the use of Automatic Start/Stop,
or AutoStop, technology, Martin
said, noting that the system re-
duces emissions and fuel con-
sumption by automatically turn-
ing off the engine when the car is

CONTINUED ON PAGE 4
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U-M Awards Five
For Aid in Fund
Raising Efforts

Nathan and Catherine Forbes
of Franklin, Mich., were among
five University of Michigan vol-
unteer fundraisers awarded the
David B. Hermelin Award for
Fundraising Volunteer Leader-
ship by the school on Oct. 9.

The couple made a significant
gift to the Michigan Athletics
Campus facilities project, said
school spokeswoman Judy Mal-
colm. The Forbeses sponsor
Maize and Blue Go Pink, an event
to raise awareness and funds for
breast cancer research at the
U-M Health System’s Compre-
hensive Cancer Center. Cather-
ine Forbes also serves on the
University of Michigan Museum
of Art (UMMA) National Leader-
ship Council, and with Nathan,
has supported UMMA Glow, the
museum’s benefit.

Other Hermelin Award recipi-
ents included:

e Paul and Amy Blavin of Los
Angeles who founded the Blavin
Scholars Program that awards
scholarships to 22 former foster
care students. The Blavins also
serve on the Parent & Family De-
velopment Leadership Council,
Student Life Campaign Council,
and Paul serves on the Alumni
Association Campaign Commit-
tee.

e Mary H. Weiser of Ann Arbor
brings an array of experiences to
volunteer fundraising, from the
political arena, and both the cor-
porate and nonprofit sectors.
Mary and her husband Marc
helped establish the Mary H. and
Marc A. Weiser Food Allergy
Fund at U-M in 2013, and the
Food Allergy Center is named in
Mary’s honor for her work pro-
moting the center.

The award, established in
2004, honors fundraising volun-
teers whose contributions to the
University of Michigan exemplify
David Hermelin’s dedication and
enthusiasm for the university
until his death in 2000.

Hermelin was an active vol-
unteer fundraiser for the univer-
sity during two different cam-
paigns.

GM and Chevrolet Team to Fight Against Breast Cancer

Chevrolet and General Motors
employees, dealers and cus-
tomers are again uniting against
breast cancer.

This year’s target is to exceed
the nearly $1.1 million raised by
the American Cancer Society in
2014 through Chevrolet’s nation-
wide grassroots support of Mak-
ing Strides Against Breast Cancer
walks and other activities, said
GM spokeswoman Afaf Farah.

This October’s events include
employee- and dealership-spon-
sored fundraising walks; a
Chevrolet  Certified  Service
matching rebate contribution
program; appearances by a spe-
cially themed pink Camaro SS
pace car and a USAC National
Midget Car.

The towers of General Motors’
Renaissance Center world head-
quarters in Detroit are once
again lit with bands of pink to
commemorate the fact that Octo-
ber is Breast Cancer Awareness
Month, Farah said.

Even the all-new Chevrolet
Spark has joined in the fight,
Farah said. A special “Pink Out”
Spark was designed to honor
breast cancer survivors and sup-
porters.

The special Spark wears a pro-
duction Techno Pink exterior fin-
ish and is embellished with cus-
tom pink elements inside and
out.

The “Pink Out” Spark will visit
selected community  walks
throughout the month, Farah
said.

Last year, with Chevrolet’s sup-
port, the American Cancer Socie-
ty raised $1,079,633 in contribu-
tions to Making Strides Against
Breast Cancer.

The money helps fund re-
search, wellness and breast can-
cer awareness education, and
support for breast cancer pa-
tients and their families.

“The generosity of our employ-
ees, dealers and customers
shows how everyday heroes can
unite to make a difference in
eradicating a disease impacting
1.5 million people,” said Don
Johnson, vice president, Chevro-
let Sales and Service.

“For the second year, we are
committed to support the Ameri-
can Cancer Society in continuing
its fight for more birthdays.”

Johnson led Chevrolet’s in-
volvement in Detroit’s Making
Strides Against Breast Cancer
walk held Oct. 13 in downtown
Detroit.

“The American Cancer Society
is thrilled to have the support of
Chevrolet and General Motors
nationwide to help us lead the
fight against breast cancer,” said
Jill Elder, vice president, Ameri-
can Cancer Society, Great Lakes
Division.

“One in every two women new-
ly diagnosed with breast cancer
reaches out to the American Can-
cer Society for support. The con-
tributions of General Motors and
Chevrolet help make it possible
to do the most for people with
breast cancer today and enable
us to continue the great work
we'’re doing to find cures to end
the disease tomorrow.”

Here are the Chevrolet-spon-
sored activities in October in
support of Making Strides
Against Breast Cancer:

e Chevrolet and General Mo-
tors employee walks — All month,
General Motors facilities, plants
and warehouses across the coun-
try will participate in fundraising
walks.

e Chevrolet dealership walks —
Hundreds of dealerships have al-
ready signed up to sponsor
teams in community walks
throughout October — with more
expected to join.

These walks alone accounted
for more than half of the money
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GM again this year is helping promote Breast Cancer Awareness Month.

raised in 2011 that went to Mak-
ing Strides Against Breast Can-
cer.

Those interested in participat-
ing in a Making Strides for Breast
Cancer walk in their community
can visit the Web site www.mak-
ingstrideswalk.org.

¢ Chevrolet Certified Service —
Customers who bring their vehi-
cle to a Chevrolet dealer for qual-
ifying services in the month of
October can contribute part or
all of their rebates and Chevrolet
will match them, up to a total of
$150,000.

Banquet Facility

Proudly
Family
Owned for

40 Years 6

Seating Accommodations
for 80-1200

“Experience the Elegance with Royalty”
(586) 264-8400

www.royaltyhouse.com e royalty@royaltyhouse.com

Condos from $179,900 » Colonials homes from $292,900

Tom Zibkowski

586-532-6700 x114

New Homes
and Condo's

Cheshire Park
located on West side
of Shashabaw
South of Waldon

Immediate
Occupancy!

Models Open

Realty Executives Midwest

Charles Goldstein, DDS

Serving Michigan

& the GM Tech Center for over 20 Years

Clean and Relaxing Atmosphere ¢ On Time Appointments

586.558.8110

Evening Appointments Available

On 12 Mile Rd. between Ryan & Dequindre ¢ 1/>Miles West of GM Tech Center
2527 E. 12 Mile Road ¢ Warren

P T !

www.TomZibkowski.com

New homes from $250's

Sales information
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FENTON
ORCHARDS

www.FentonOrchards.com

i Homes on 1/2 acre lots
backing to wooded
nature preserve.
Lakefront lots available
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Immediate occupancy
on Fenton Rd.
South of Thompson Rd.
LAKE FENTON SCHOOLS!!!

Realty Executives Midwest

33577 Van Dyke e Sterling Heights, MI 48312
(586) 978-0080 * Fax (586) 978-0230

We offer Catering Services & Fundraisers

We also have...
Private Meeting Rooms
for those “quiet lunch meetings” with no charge.
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British Designer Helps Make
All-American Pickup Truck

CONTINUED FROM PAGE 1

On the one hand, she said,
there are the traditional truck
owners. They are very brand loy-
al and use the vehicles for work,
whether it’s farming or construc-
tion work or whatever. They just
want trucks that they can own
for a decade and put 300,000
miles on.

She went on to say that there
is a newer breed of truck owner
who likes the hauling capacity of
a pickup truck, but still wants a
vehicle they can use in more reg-
ular circumstances.

So in the past, Emsley said, in-
teriors of pickups were really
built around function. Owners
would have been happy trans-
planting the interiors of their old
trucks into their new trucks.

But as reasons why people
owned pickups evolved, what
people wanted in pickup interi-
ors evolved as well, she said.

So in a model like the Sierra,
which is aimed at customers
who want all the truck capacities
of the Silverado, but with more
luxurious features, it became the
job of Emsley’s design team to
come up with designs that met
those expectations.

Exemplifying industrial sculp-
ture, the GMC Sierra’s overall de-
sign is a defining attribute of the
brand - focusing on the use of
authentic materials, defined
lines, sophisticated colors and
the latest technology.

“When people look in the
rearview mirror, I want a GMC to
stand out,” says Emsley. “I want
them to know it’'s a GMC; to tell
from the unmistakable chrome
grille and the ‘C-shaped’ LED sig-
nature that it’s a GMC. It’s about
precision and quality, making
something different from all oth-
er brands.”

Emsley said her interest in de-
sign began in textiles while grow-
ing up in Great Britain and at-
tending the Royal College of Art.
She compares using real materi-
als such as woods, leather and
metal in automotive design to us-
ing the best components avail-

MSO to Stage
Fundraiser at

Auto Museum

The Macomb Symphony Or-
chestra (MSO)is holding its
“Motorcars, Merlot and Music”
event at the Stahl Auto Museum,
56516 North Bay Drive, Chester-
field, on Wednesday, Nov. 18,
from 6 to 9 p.m.

While the event is a major
fundraiser for the orchestra, it
also provides those who love
classic automobiles the opportu-
nity to enjoy excellent music and
see the famous Stahl automobile
collection, said MSO music di-
rector Thomas Cook.

Tickets are $50, Cook said. A
silent auction also will be held.

“We like to think we are the
friendly, family orchestra,” Cook
said.

“Around southeastern Michi-
gan, the Macomb Symphony is
known for its warmth and com-
radery. The players enjoy work-
ing together. The board of direc-
tors has an excellent relation-
ship with the audience and each
other and patrons seem to be at
home when they are a part of the
whole picture.”

Go to macombsymphony.org
to learn more and order tickets.

able to create high fashion.

“You can have a fantastic de-
sign for a dress, but if you're not
using quality materials, the dress
hangs terribly,” she said. “We feel
strongly about using quality ma-
terials and crafting refined,
sculpted silhouettes for our vehi-
cles.”

That attention to detail has
been well-received. GMC re-
ceived Kelley Blue Book’s 2014
and 2015 Brand Image Award for
Most Refined Brand, based on
thousands of online consumers’
perceptions.

Emsley, who drives a Sierra
heavy-duty pickup, believes ex-
pert craftsmanship and function-
ality appeal to everyone.
Whether it’s a reconfigurable in-
strument cluster and durable
carpet on the interior, or chrome
details and bold lines on the ex-
terior, GMC embodies premium
design, she said.

“Everyone deserves a beauti-
ful truck,” Emsley said. “We want
to give people what they want
and take GMC design as far as we
can. There are no boundaries to
what we can do.” And let’s face
it, Emsley said, the pickup truck
market is very competitive.

“GM faces tough competition
from other automakers and the
only way to stay ahead of the
game is to pay attention to the
details and provide the features
and luxury that today’s buyers
want,” she said.

MCC Offered $700K from Anonymous Donor

The Macomb Community Col-
lege Foundation has been noti-
fied of a $700,000 gift that will be
funded from an anonymous
donor’s estate.

The donation is part of the col-
lege’s first philanthropic campaign,
Mission Macomb: Creating Op-
portunities and Changing Lives,
which is focused on supporting the
community’s economic vitality by
strengthening the region’s talent
pool, fostering innovation and en-
trepreneurship, and enhancing
cultural enrichment.

“MCC won't see this money
right away,” said Dawn Magretta,
director of the Macomb Commu-
nity College Foundation. “The
pledge is set to come from the
donor’s estate, so the donor will
have to die first. This sort of
pledge is actually pretty common
for many schools, but it’s a first
for MCC. A lot of people want to
leave a legacy while they are still
alive to support programs and
schools such as ours.”

Magretta said that the donor,
who wishes to remain anony-
mous, is not a former student at
MCC. The donation comes as
part of the school’s first philan-
thropic campaign.

“We’re in the middle of the
school’s endowment campaign,”
Magretta said. “It’s not something
we’ve done before. The goal is to
raise $10 million. The campaign
started in July of 2013. Right now,
we've raised $4.5 million.”

Magretta said the $700,000 is
what’s known as a planned gift.
as opposed to a cash gift.

+ Short & long term leases
* Kitchens including:

& frost free refrigerators
« Central air and heating.
» Washers & dryers

in each building.

+ 11x15 foot storage unit

Arlington Manor Apartments
Welcomes GM Expansion to Warren.

« Spacious one & two bedroom

built-in microwave, dishwasher

Magretta said the gift will fund
a $50,000 endowed scholarship
at Macomb Community College
to support accounting students,
a $100,000 endowed fund to sup-
port professional development
opportunities for the college’s
business faculty and $550,000 to
support Macomb’s Center for In-
novation and Entrepreneurship,
a one-stop resource for both stu-
dents and community members
for entrepreneurship education
and training, mentorship for
startups and existing small busi-
ness, and access to capital.

“We are both excited and hum-
bled by this incredibly generous
gift,” said MCC President James Ja-
cobs. “Our donor is not only sig-

naling a strong confidence in the
quality of Macomb Community
College’s business and entrepre-
neurial programs, but is also in-
vesting in the future promise of our
students, faculty and community.”

The donor was personally im-
pressed by the power of the col-
lege’s Center for Innovation and
Entrepreneurship after experi-
encing its first student pitch
competition in April 2015 and
seeing the impactful, hands-on
educational process the competi-
tion provided.

An initial field of 50 students
was winnowed down to eight fi-
nalists who vied to win up to a
$5,000 award to support their
business idea.
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LUNCH
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28620 Van Dyke ¢ Warren, Ml 48093
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$6.50

WITH POP

WITH SOUP, SALAD,
COLESLAW OR FRIES

586-806-3031

WARREN URGENT CARE

“Bringing Quality Urgent Care To Your Neighborhood”
vwg 3 ”
URGENT CARE FOR ACCIDENTS AND INJURY

ADULT & PEDIATRIC ILLNESS
Digital X-Rays, EKG and Lab Work, On-Site Lab Service, Strep, Mono,
Pregnancy & Urine Testing, Vaccinations, Sports & School Physicals,
Occupational Medicine, Work-Related Injuries,
Pre-Hire Physicals (BAT & Urine Screening)

SPECIAL ON SPORTS PHYSICAL $25.00 State-of-the-Art Facility

586-276-8200

> FLU SHOTS <«

31700 Van Dyke ¢ Warren, MI 48093

On Van Dyke Rd., between 13 & 14 Mile in
St. John’s Windemere Park

Conveniently located 2 mile East of the GM Tech Center
Leasing Hours - Arlington Manor Apartments

ATTENTION

Chrysler, GM, Ford

Employees, we’re within
M-F 9-5:30 Ask for OTHER CONVENIENT LOCATIONS: 2 miles of your plants
Sat 10-4 31250 Schoenherr - Warren, Mi Chris or Woodland Urgent Care  N. East Macomb Urgent Care HAP & BCN
22341 W. 8 Mile Road arfield, Suite
Sun 12-4 586- 294 -6220 JOdy Detroit 13 Chinton Township NO Referrals Needed!

313-387-8700 586-868-2600

www.warrenurgentcare.com
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8333 EAST 11 MILE ROAD ¢ 1-696 & VAN DYKE - 888-548-8939

2015 ATS 2.0L TURBO AWD 2015 SRX FWD

SEDAN - STANDARD COLLECTION

STANDARD COLLECTION

15 AVAILABLE 56 AVAILABLE

$279 EMPLOYEE

PRICE
24 MONTH/10K PER YEAR

2015 CTS 2.0L TURBO

STANDARD COLLECTION

EMPLOYEE
PRICE

39 MONTH/10K PER YEAR

2015 ATS 2.0L TURBO AWD

COUPE - STANDARD COLLECTION

3 AVAILABLE

309

39 MONTH/10K PER YEAR

16 AVAILABLE
EMPLOYEE

PRICE $3 89

36 MONTH/10K PER YEAR

EMPLOYEE
PRICE

Y====1 PRE-OWNED SPECIALS

2015 XTS FWD

2009 CADILLAC ESCALADE - sv#poont 526,000

STANDARD Cp LLIECTII ON ESV o127 000 miles
v 2013 CADILLAC SRX » st xa0238 $25,000
BASE » 22500 miles
2013 CADILLAC CTS « st X90227 $28 000
COUPE BASE 30,000 miles
2013 CADILLAC XTS « St 1244047 $27 000
LUXURY ¢ 51,000 miles
8 AVAILABLE 2009 CADILLAC SRX »stk#x90222 $13,000
87,000 miles
EMPLOYEE $4 0 9 2012 GMC Terrain  Su#x0180A $22 000
PRICE SLT1 +23,000 miles

36 MONTH/10K PER YEAR

Call 888-548-8939

Visit our website: www.PrestigeCadillac.com for all our specials
* Tax, title, license and dealer fees extra. No security deposit required. 30,000 miles with approved lease. Mileage charge of $.25 per mile over 30,000 miles.
Lessee pays for excess wear and tear charges. All applicable rebates to dealer. Photo may not represent actual vehicle. ATS Coupe/Sedan, SRX & XTS must show
proof of current GM Lease. CTS must show proof of ownership or lease of 2003 or newer Cadillac CTX. MRSP’s: ATS $38,240, ATS Coupe $41,440, CTS $48,340,
XTS $45,595, Escalade $82,245, SRX $38,600. Due at signing ATS $1,809, ATS Coupe $2,219, CTS $3,119, XTS $2,679, Escalade $4,869, SRX $339. See dealer for
details. Take delivery by 10/31/2015.
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100% Customer Satisfaction Guarantee
OPEN SATURDAY 9:00AM-2:00PM

Complimentary Pickup and Delivery!

g dexos
OIL CHANGE

524.95"

TIRE PRICE MATCH
GUARANTEE

Present this coupon to receive

| FREE Alignment

27 MULTI-POINT
 INSPECTION

FREE 27 multi-point inspection
Most GM cars & light trucks. Includes 5 Qts - -
Expires 10-31-15 of Dexos 1 0il & AC Delco oil filter. Wlth PurChase Of 4 T"es
*Plus Tax. Expires 10-31-15 Expires 10-31-15

===/ Certified Service "=E=/ Certified Service

**See dealer for details and rebate form, which must be postmarked by 10/31/15. Allow 6 to 8 weeks for delivery of debit card.

¢ ASE Certified Technicians
¢ Online Express Checkout
e Mobile App Service

e GM Quality Parts

B9 Certified Service

===/ Certified Service

e Convenient Customer Shuttle
¢ Early Bird Check-in
e Complimentary Loaner Car

e Convenient Business Hours
e Same Day Service
¢ Factory Trained Service Advisors
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Charles H. Wright Turns 50;
GM, Ford Continue Support

CONTINUED FROM PAGE 1

trustee, have been pillars for The
Wright Museum during our en-
tire 50th anniversary year, begin-
ning with Oh, Freedom! in March,
the annual Ford Freedom Award
and African World Festival pro-
grams, and culminating with The
Wright Gala,” said Juanita Moore,
president and CEO of the Charles
H. Wright Museum.

“For much of our first half-cen-
tury, Ford has been a steadfast
champion for the museum. We
have the utmost gratitude for
their dedication and genuine
commitment to our mission as
we, together, celebrate African
American history and culture.”

“For 50 years, the Charles H.
Wright Museum of African Ameri-
can History has been preserving
and telling an important part of
America’s history,” said Vivian
Pickard, president of the GM
Foundation and 50th Anniver-
sary Gala chair.

“Dr. Charles Wright’s legacy is
legendary, and his work in the
pursuit of freedom, justice, and
equality has made the museum a
national treasure.”

To parallel its 50th anniver-
sary, the museum procured the
Inspiring Beauty: 50 Years of
Ebony Fashion Fair exhibit, pro-
viding a multisensory retrospec-
tive of the charity fashion specta-
cle that redefined the concepts
of beauty, style and empower-

ment for African Americans. The
GM Foundation supported bring-
ing the exhibit to Detroit with a
$75,000 grant.

For several years, members of
the GM Global Design Center
have donated original pieces of
art to benefit local charities.

The tradition has continued,
Wilmore said. This year, 18 De-
sign Center members created 26
pieces and donated them to the
museum for auction to interest-
ed parties.

Support also came from other
citizens and corporate donors,
including five leaders in the
African-American business com-
munity that donated $100,000
each.

Ed Welburn, vice president of
GM Global Design, along with GM
Design sculpting model manager
Deadre Bell-Smith, presented one
of the works to Linda Johnson
Rice, chairman of the Johnson
Publishing Co., and daughter of
fashion icon Eunice Johnson.

“GM has a long history of sup-
port for The Wright, for which
we are most appreciative,” said
Juanita Moore.

“From programmatic and insti-
tutional funding to key execu-
tives serving on our Board of
Trustees to their amazing work
with this year’s 50th anniversary
gala, the General Motors team
helps us serve the community
and perform the work that is at
the heart of our mission.”

VW Adapts New SCR Method

FRANKFURT, Germany (AP) —
Volkswagen’s flagship brand
plans to change its diesel tech-
nology in Europe and North
America as well as develop new
hybrid and electric vehicles in
response to its emissions scan-
dal.

The new steps were part of a
plan to confront the company’s
scandal over cars that were
equipped with computer soft-
ware that let them evade U.S.
emissions tests.

Volkswagen division head Her-
bert Diess said in a statement
Oct. 13 that the company would
change its approach to diesel
emissions in Europe and North
America and adopt so-called se-
lective catalytic converter tech-
nology, or SCR, a system that in-
jects the chemical substance
urea into the exhaust stream
to neutralize harmful nitrogen
oxides.

He said that change would
come “as soon as possible.”

Diess also said the company
would reduce spending on in-
vestments by 1 billion euros
($1.1 billion) and redouble ef-
forts to cut other costs.

Volkswagen will expand its
modular construction system -
which involves sharing technical
specifications and parts across
different models to save money -
to include new plug-in hybrid
and electric vehicles.

The company additionally
plans to turn the next version of
its large Phaeton luxury sedan
into an electric-only vehicle to
demonstrate the company’s
technological competence.

The Phaeton, a project intro-
duced by former CEO Ferdinand
Piech, has been criticized as a
money-loser. The Piech and
Porsche families own the majori-
ty of voting shares in Volkswagen
through a holding company.

“The Volkswagen brand is
repositioning itself for the fu-
ture,” Diess said in a statement.
“We are becoming more efficient,
we are giving our product range
and our core technologies a new
focus, and we are creating room
for forward-looking technologies
by speeding up the efficiency
program.”

Diess is a recent hire from

competitor BMW, where he over-
saw development of new models
including the i3 electric and i8
plug-in hybrid vehicles.
Volkswagen AG, whose other
brands include Audi and Skoda,
is facing a crisis after U.S. author-
ities said it evaded emissions
checks on 482,000 vehicles. The
company has set aside 6.5 billion
euros ($7.3 billion) to cover the
costs of recalls and fines. But an-
alysts say the costs in terms of
fines and lost sales will likely be
considerably higher.

New Technology
Comes to 2016
Cadillac Models

CONTINUED FROM PAGE 1

stationary, such as at a red light.

The engine quickly and auto-
matically resumes as soon as the
driver releases the brake, Martin
said.

Previous Start/Stop systems of-
ten relied on the car’s battery
system, Martin said. Cadillac em-
ploys a voltage stabilization sys-
tem powered by ultracapacitors to
re-start the engine. This alternative
power source inside the car, said
Martin, enables smoother and
quicker re-starts compared with
previous systems, while enhancing
durability by reducing strain on
the existing electrical systems.

Cadillac’s new 8-speed trans-
mission nets another efficiency
gain, and like the new V6 engine,
just started production in the
2016 ATS and CTS.

“While these new systems in-
crease efficiency, a main focus in
engineering at Cadillac is to inte-
grate these systems smoothly
with no compromise to the driv-
ing experience,” said Leone.

“Our new 8-speed transmis-
sion was developed internally
for fast and smooth shifting in
every situation with Cylinder De-
activation and Start/Stop inte-
grated in a more seamless man-
ner than our competitors.”

The result is cleaner and more
fuel-efficient Cadillac models,
with CO2 output reduced up to 6
percent on 2016 ATS and CTS
models, Leone said.
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Cadillac, Fashion
Industry Join Up,
Create Collection

Expanding its footprint in
men’s fashion, Cadillac launched
a specially curated capsule col-
lection, expressed in 15 looks,
chosen and styled by fashion
icon Nick Wooster. The Cadillac
Capsule Collection comprises
pieces from the Fall/Winter 2015
collections of today’s most influ-
ential emerging designers, many
of whom showcase their work
annually at New York Men'’s Day,
which the brand has supported
since its inception, said GM
spokesman Eneuri Acosta.

The Cadillac Capsule Collec-
tion is available exclusively on
Gilt.com/CadillacCapsule at full
price as of Sept. 9, and includes
select pieces from David Hart,
Cadet and Ernest Alexander, un-
available at any other retailer.
The Cadillac Capsule Collection
ranges in price from $59 to
$2,000.

This partnership with emerg-
ing talent represents Cadillac’s
continued commitment to plat-
forms that elevate up-and-
coming designers who are mak-
ing waves in the industry
through their daring approach to
style and design, Acosta said.

Ford Investing
$1.8 Billion for
China Market

BEIJING (AP) - Ford Motor Co.
is investing $1.8 billion to devel-
op technologies aimed at attract-
ing Chinese car buyers, underlin-
ing China’s importance to auto-
makers despite slowing sales
growth.

The American automaker said
Oct. 12 that it will expand its re-
search and development center
in the eastern city of Nanjing and
work on autonomous driving,
smartphone connectivity, more
efficient powertrains and other
technologies.

Global automakers see China
as a key source of sales growth
and are spending heavily to ap-
peal to Chinese tastes. Some
have broken with a strategy of
selling the same models world-
wide and are creating China-only
vehicles.

Automakers are stepping up
investment despite an unexpect-
edly sharp downturn in sales
this year. In July, General Motors
Co. announced a $5 billion initia-
tive with its main Chinese part-
ner to develop vehicles to be
sold in China, Brazil, India and
Mexico.

Auto sales in China declined in
August for a third straight
month, contracting by 3.4 per-
cent from a year earlier to 1.4
million vehicles. Ford’s August
sales declined by 3 percent to
79,608, while year-to-date sales
were off 1 percent at just over
700,000.

Demand has been hurt by con-
gestion in Beijing, Shanghai and
other major cities that has made
car ownership less attractive
and by official efforts to curb
traffic and smog by limiting the
number of new vehicle registra-
tions.

Ford said features it hopes to
offer in China include introduc-
tion next year of SYNC 3, a sys-
tem that allows hands-free con-
trol of phones, entertainment,
climate control and navigation.

Ford said it will add a vehicle
test center in Nanjing, expanding
its ability to develop products in
China.
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GM EMPLOYEES
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GM Sees Strong Sales in China and the U.S.

That’s a lot of cars. GM sold 7.2
million vehicles globally in the
first nine months of 2015.

The company posted sales in-
creases in four of its five largest
markets, with record sales in Chi-
na and strong retail sales gains in
the United States, said GM
spokesman Jim Cain. Total sales
were down 1 percent, due prima-
rily to the company’s previously
announced decisions to strategi-
cally reduce its presence in cer-
tain markets, as well as difficult
market conditions in South
America.

“Our unwavering focus on the
customer is paying off in our
largest and most important mar-
kets as we execute one success-
ful launch after another in the
right segments,” said GM Presi-
dent Dan Ammann. “At the same
time, we have reacted quickly to
challenging macroeconomic en-
vironments in other markets and
have shown the discipline to exit
situations where we see no long-
term path to acceptable returns.”

Examples of GM’s recent suc-
cess, Cain said, include:

e GM truck sales in North
America were up 16 percent in
the first nine months of 2015,
driven by a 17 percent increase
in Chevrolet truck deliveries in
the United States.

e Chevrolet had record
crossover sales in North America

Solutions
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in the same period, up 17 percent
year over year.

¢ In China, crossovers like the
Chevrolet Trax and Buick Envi-
sion represented more than 17
percent of sales by GM and its
joint ventures in September, up
from 6 percent a year ago.

e Cadillac had record sales in
China with deliveries rising 12
percent to nearly 57,000 units.

GM is preparing to launch even
more new trucks and crossovers
during the next several months,
including the all-new Cadillac
XT5, a redesigned Chevrolet Sil-
verado and a diesel-powered
Chevrolet Colorado for North
America, and the Baojun 560 in
China.

Key car launches include the
allnew Chevrolet Malibu and
Cruze in North America and the
Opel Astra in Europe.

Additional highlights, Cain
said (vs. 2014), for the first nine
months include:

¢ In the United States, Chevro-
let has reported six consecutive
months of retail sales and market
share gains and has strategically
reduced sales to rental compa-
nies by more than 50,000 units
through September.

e Opel/Vauxhall increased its

European market share and grew
sales in 19 countries, including
Italy, Spain, France, the U.K. and
Germany.

e Buick had record deliveries
in China, with sales up 4 percent
to nearly 670,000 units.

e Baojun had record sales,
with deliveries rising 236 percent
to more than 270,000 units.

e GMC'’s global sales increased
11 percent, and four of the
brand’s SUVs and pickup trucks —
the Yukon, Yukon XL, Sierra and
Canyon - have the highest aver-
age transaction prices of any ve-
hicles in their respective seg-
ments in the United States, ac-
cording to J.D. Power PIN esti-
mates.

Cain said that in the third quar-
ter of the year alone, among GM’s
largest markets, sales rose in the
United States, the U.K. and Cana-
da. And Opel/Vauxhall, Buick,
Cadillac, GMC and Baojun all re-
ported higher sales.

Additonally, Chevrolet had
record crossover sales in the
United States, up 24 percent,
while Chevrolet U.S. truck sales
increased 16 percent. Deliveries
in South Korea were up 11 per-
cent to a record of nearly 43,000
units.

Tesla Pushes Autonomous Driving

DETROIT (AP) - Electric car
maker Tesla Motors is leapfrog-
ging competitors with a new au-
topilot system that lets cars
change lanes by themselves.

Like other semi-autonomous
systems already available from
Mercedes, Audi and Volvo, Tes-
la’s system automatically keeps
the car within its lane and main-
tains a certain distance from the
car in front, both at highway
speeds and on city streets. It can
find a parking spot and parallel
park itself. It also uses cameras
and sensors to warn drivers
about potential side impacts.

But analysts say the lane-
changing feature is an industry
first. Tesla CEO Elon Musk said
the system is also unique be-
cause it will constantly collect
data from actual drivers and im-

prove itself. The system will
note, for example, how quickly
drivers can safely navigate a par-
ticular bend in the road or where
stop signs are located.

“I think this is going to be quite
a profound experience for peo-
ple,” Musk said last week in a
conference call with media. “It
will change people's perception
of the future quite drastically.”

Drivers need to keep their
hands on the wheel, and the au-
topilot system will chime to re-
mind them if they don’t. Drivers
- not Tesla — will be held liable if
there’s a crash, Musk said.

“We’re being especially cau-
tious at this early stage, so we're
advising drivers to keep their
hands on the wheel just in case,”
he said. “The software is very

”

new.
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MSU Seeking STEM Faculty

EAST LANSING, Mich. (AP) -
Michigan State University plans
to recruit 100 new faculty mem-
bers as part of an effort to boost
key research areas.

The plans announced Oct. 15
are part of the newly launched
Global Impact Initiative, which
seeks to strengthen work in plant
science; engineering; physical
science; and science, technology,
engineering and math education,
also known as STEM.

The initiative also seeks to ex-
pand research in genomics, cy-
bersecurity, computational sci-
ence and precision medicine.

The priority research areas were
developed from nearly 90 pro-
posals submitted by Michigan
State faculty members. Funding
was approved by the school’s
Board of Trustees in 2014.

“This bold investment by the
Board of Trustees will pay huge
dividends by growing MSU'’s ca-
pacity for cutting-edge research,”
said MSU president Lou Anna K.
Simon. “Targeting emerging areas
of scholarship will leverage
Michigan State's considerable
strengths and enhance our repu-
tation as a top-100 world re-
search university.”

Toyota Looks to Green Tech for Future

TOKYO (AP) - Toyota, under
ambitious environmental targets,
is aiming to sell hardly any regu-
lar gasoline vehicles by 2050 -
only hybrids and fuel cells, to
radically reduce emissions.

The automaker promised to in-
volve governments, affiliated
companies and other “stakehold-
ers” in its push to reduce aver-
age emissions from Toyota cars
by 90 percent by about 2050,
compared with 2010 levels.

Electric cars weren’t part of
their vision, outlined by top Toy-
ota Motor Corp. officials at a
Tokyo museum on Oct. 15, strik-
ing a contrast with rivals such as
Nissan Motor Co., which has
banked on that zero-emissions
technology.

Toyota’s commitments come
at a time when the auto industry
has been shaken by a scandal at
Germany’s Volkswagen AG, in
which it admitted it cheated on
diesel emissions tests covering
millions of cars.

Toyota projected its annual
sales of fuel cell vehicles will
reach more than 30,000 by about
2020, which is 10 times its pro-
jected figure for 2017.

Fuel cells run on hydrogen and

are zero-emissions. Toyota’s
Mirai fuel cell went on sale late
last year. Toyota has received
1,500 orders for the Mirai in
Japan, and it just went on sale in
the U.S. and Europe.

Annual sales of hybrid vehicles
will reach 1.5 million and by 2020
Toyota would have sold 15 mil-
lion hybrids, nearly twice what it
has sold so far around the world,
it said.

Hybrids switch back and forth
between a gasoline engine and
an electric motor to deliver an ef-
ficient ride.

The Toyota Prius, which went
on sale in 1997, is the top-selling
hybrid, with about 4 million sold
globally so far. Toyota is promis-
ing to develop a hybrid version
in every category, including usu-
ally gas-guzzling sport-utility ve-
hicles, as well as luxury models.

“You may think 35 years is a
long time,” Senior Managing Offi-
cer Kiyotaka Ise told reporters.
“But for an automaker to envi-
sion all combustion engines as
gone is pretty extraordinary.”

Ise acknowledged some gaso-
line engine cars would remain in
less developed markets, but only
in small numbers.
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TRUCK

PULL AHEAD ON ALL CHEVY LEASES

LUl GET 15% OF MSRP CASH BACK ON SELECT VEHICLES IN STOCK.

2016 MALIBU LT

$14 5*PER MONTH

24MONTHS 10K LEASE
s999D0WN

2016 TRAX

$77*PERMONTH

24MONTHS 10K LEASE
s999[70WN

FINDNEWROADS

2015 SILVERADO

DOUBLE CAB 4X4

$168*PER MONTH

24MONTHS 10K LEASE
sgggDIJWN

LOCATED RIGHT OFF I-75 ON M-24

See dealer for details.

Wally €dgar
1-866-906-0279

3805 LAPEER RD., LAKE ORION

Located right off I-75 on M-24, 2 minutes N. of the Palace of Auburn Hills

SALES HOURS:
MONDAY - THURSDAY 8 AM - 8 PM - FRIDAY 8 AM - 6 PM
SATURDAY 9 AM - 3 PM = SUNDAY CLOSED

*Lease payments based on GM Employee discount plus tax, title and plate. Zero security deposit. First payment
waived for Malibu. All rebates including lease conquest assigned to dealer. (Must have competitor's lease in
houshold with experation date within 365 days to be eligible for lease conquest) Lessee responsible for excess
ware and tear as well as exceeded contracted miles. Due to advertising deadlines prices subject to change.

cHeEVROLET iy

JAY CHAISER x117
Fax: 248-391-0189
Cell: 248-821-8026

Email:
jchaiser@wallyedgar.com

This Weeks

SPECIALS!

2016 MALIBU “LT”

e Chevrolet Complete Care INCLUDED!
© 2.5L. DOHC WT Engine! ® Remote Keyless Entry!
« Remote Vehicle Entry! e Rear Vision Camera! e OnStar w/4G LTE w/built-in Wi-Fi hotspot! e Aluminum Wheels!
== ——— o OnStar w/4G LTE w/built-in Wi-Fi hotspot! * Power Vertical Driver's Seat Adjustment!

y 4 S ) o Tilt and Telescopic Steering Column! -, ge ° Tiitand Telescopic Steering Column!
m‘. . 17p" AIuminur% Wheels! m 7” Color Touch Screen MyLink Radio!

EEVREILEI'
2016 EQUINOX “LT”

e Chevrolet Complete Care INCLUDED!
® 2.4L DOHC Engine! e 7” Color Touch Screen MyLink Radio!

f 4 o=l  <32MPGonthe Highway! — ., *36MPGon thekH|ghvsvay[
=n ﬂ 3 Stock#G26396 Stock# G25961

. NOFIRST PAYMENT : _ NOFIRST PAYMENT

o Best PriEe-. OR SECURITY ) OR SECURITY

. .| PERIOD! | peposIT REQUIRED. . " 'P"'Emm DEPOSIT REQUIRED,

was $27,480 Sale Price 222,585 | TAX, TITLEAND | |was s24,660 Sale Price ©19,999" | LA X TITLE AND

PLATE FEES EXTRA!

24 MONTH LEASE:

$178 =°178" || *139 <%139

$0 DOWN W/LEASE CONQUEST $999 DOWN W/LEASE LOYALTY $0 DOWN W/LEASE CONQUEST $999 DOWN W/LEASE LOYALTY

Chevrolet Lease Pull Ahead RETURNS!...Waiving Up to 3 Payments!*

2016 CRUZE “LT” ||2015 SILVERADO “LT”

 Chevrolet Complete Care INCLUDED!  Chevrolet Complete Care INCLUDED! 4x4 = DBL CAB

© ECOTEC “Turbo” 1.4L DOHC WT Engine! ® Automatic Transmission! o All Star Edition! ® ECOTEC3 4.3L V6 Engine! ® Automatic Transmission!
e OnStar with 4G LTE with Built-in WiFi hotspot! e OnStar w/4G LTE w/built-in WiFi hotspot! ® Power Drivers’s Seat!

* AM/FM/XM Radio w/CD! e Remote Start & Entry! « 8” Color Screen MyLink Radio!  18” Machined Aluminum Wheels!

e Bluetooth for Phone! e Power Driver’s Seat!  Steering Wheel Radio Controls!

24 MONTH LEASE: *

© 38 MPG on the Highway! © GM Bed Liner INCLUDED!
Stock#G25642 * Remote Start & Entry!
NO FIRST PAYMENT  Rear Vison Camera!
DEPOSIT REQUIRED. Stockiaea0s
TR - NO SECURITY
TAX, TITLE AND
V| PLATE FEES EXTRA! - B'l DEPOSIT REQUIRED.
Was $21,700 Sale Price ’17 729° E_mluj was $41,895 Sale Price s31 875" PE“‘“ PLATE NI LE FND

24 MONTH LEASE:

$119* @ 3119’

$0 DOWN W/LEASE CONQUEST $999 DOWN W/LEASE LOYALTY

v 374 8

$999 DOWN

Where You Always Get...

&
<

RICH MILNE

rmilne@moranautomotive.com
&PEET  COMPLETE /

CHEVROLET

/EHE\/RULET

moranchevy.com

(586) 791-1010

35500 S. Gratiot Ave. / North of 15 Mile / Clinton Township FIND

ROADS

*Pictures may not represent actual sale vehicle. All applicable incentives including conquest and/or loyalty offers have been deducted from Sale Prices/Payments and are subject to
change by the manufacturer without notice and are plus title, tax and plate fees. GM Employee discount is required expect where noted. Leases are 10,000 miles per year. Silverado
Down Payment assistance requires fi nancing through ALLY, GM Financial or Wells Fargo. Lease pull ahead is for current Chevrolet lessees and will waive up to 3 remaining pay-
ments ($1500 maximum). $2500 Volt incentive is available on most 2015/2016 models. Must have 1999 or newer non-GM lease for Competitive Brand offer. Amount depends on model. $2500 Trade-In guarantee is on 2005 or
newer vehicles with under 150,000 actual miles in drivable condition. No branded titles. Certain restrictions apply, see dealer for complete details on all incentives/offers.«Sale ends 10/30/2015 @ 6:00PM.

e
CHEVROLET _.'_’ 7

) . ( COSTCO
AT SR N CET
HUGE INVENTORY CLEARANCE SALES EVENT KRR gl ALL 2015/2016

WWW.VYLETEL.NET

Leases Starting At $99.00 per month BUICK/GMC MODELS!

2015 BUICK ENCLA\/E YEAR END STAND ALONE
FWD LEATHER GROUP 5O 5 Ol__J . BOINSléic?(ASH

E 9299 & o e o
LEASE Stock #4095-15 g X

ror oy IRy RN Additional Rebates

24 MONTH BUICK EXPERIENCE LEASE

FREE Maintenance * FREE XM Radio * FREE OnStar Up T¢$6’000

NOW SELLING BELOW EMPLOYEE PRICING ON

2016 BUICK SEDAN MODELS.
FOR LIMITED TIME ONLY HURRY WHILE OFFER LAST.

EXPERIENCE ) THE NEW BUICK

$995 down. GM pricing plus |ox fitle & lic. Must have Non GM in household set
&o expire 365 du)ﬁ‘mm lelivery. NO SECURITY DEPOSIT REQUIRED!

| ]
G.M"’[Il WE ARE PROFESSIONAL GRADE

SELLING BELOW GM PRICING FOR THE MONTH OF OCTOBER
ON ALL 2015 GMC AND BUICK MODELS -

2015 GMC 2015 GMC ALL NEW 20]6 2015
TERRAIN AE:ADIA BUICK VERANO BUICK REGAL
FWD - SL1 FWD « SLE-1 1 SG FWD CONVENIENCE FWD

* *
24 $11 9* 2 399 iy $99
MONTH LEASE PER YEAR
FDRLEQSLE FREE ATTI $1,403 puUE AT SIGNING OR .5599 DUE AT SIGNING
10K PERYEAR 2 YR MAINTENANCE Non GM o ;
— — Lessees

24 MONTH BUICK EXPERIENCE LEASE
FREE Maintenance + FREE XM Radio * FREE OnStar
Stock #4430-16 « Deal #53282
$995 down plus lease “Start Ups”

GM pricing plus tax, fitle & lic.

Must have Non GM in household
set to expire 365 days from delivery.

NO SECURITY DEPOSIT REQUIRED!

24 MONTH BUICK EXPERIENCE LEASE
FREE Maintenance * FREE XM Radio * FREE OnStar
Stock #6964-15 + Deal #52861
GM pricing plus tax, title & lic.

Must qualify for lease conquest rebate.
Must have Non GM in household
set to expire 365 days from delivery.

NO SECURITY DEPOSIT REQUIRED!

Choose From
Stock #8086-15 « Deal #57385
$1708 total due at signing. GM pricing plus tax,
title & lic. Must have Non GM in household

Stock #B612-16 - Deal #52862
$1415 total due at signing.
(M pricing plus tax, title & lic.
Must have Non GM in household
set to expire 365 days from delivery.

NO SECURITY DEPOSIT REQUIRED!

set to expire 365 days from delivery.
NO SECURITY DEPOSIT REQUIRED!

2015 GMC 2015 GMC 2015 2015
YU KUN SlERRA BUICK LACROSSE BUICK ENCORE
4WD - SLE 1500 - 4WD - DOUBLE CAB 1SLLEATHER FWD

* 24 MONTH/ s * 24 MONTH/ S *
27 24 10K PER YEAR 10K PER YEAR
MONTH MONTH LEASE LEASE
LEASE LEASE
EEM 1,995 DOWN EUGIM  ATTENTION CURRENT FOR ONLY I YT RN v IFOL @AY ‘5817 DUE AT SIGNING

BUICK/GMC LESSEE'S
10K PER YEAR

mKPERVEimAJ‘I i r&‘\

Sunroof, Leather Heate: Rear Vision Camera
Rear Park Assist, P less Entry,
Push Start Technology!

24 MONTH BUICK EXPERIENCE LEASE
FREE Maintenance * FREE XM Radio * FREE OnStar
Stock #4123-15 « Deal #52858
GM pricing plus tax, file & lic.

Must have ‘99 or newer Buick in household.

NO SECURITY DEPOSIT REQUIRED!

24 MONTH BUICK EXPERIENCE LEASE
FREE Maintenance * FREE XM Radio * FREE OnStar
Stock #4481-15 * Deal #49782
GM pricing plus tax, fitle & lic.

Must qualify for lease conquest rebate.
Must have Non GM in household
set o expire 365 days from delivery.

NO SECURITY DEPOSIT REQUIRED!

986.977.2800

Ayd, 20" Chreme Whzels, 4zar Lamera, Powe- Litgste, o lorz!
Stock #B6B86-15 al #55708
$2791 total due at signing.
BM pricing plus tax, title & lic.
Must have Buick/GMC lease in household
for lease loyalty rebate.
NO SECURITY DEPOSIT REQUIRED!

LIMITED EDITION ELEVATION SERIES

Stack #B568-15 « Deal #52863
$1812 total due at signing
GM pricing plus tax, title & lic.
GM price lease figured with Buick/GMC lease loyalty.

NO SECURITY DEPOSIT REQUIRED!

VISIT OUR WEBSITE TO SEARCH FOR MORE VEHICLES & GREAT DEALS ON NEW BUICK'S OR GMc’s AT WWW.VYLETEL.NET

40755 Van Dyke = Sterling Heights *
SALES: Sun CLOSED; M, TH 8:30am-9pm; T, W, F 8:30am-6pm; SAT 10am-3pm

WWW'VYLETEL' N ET SERVICE: Sun CLOSED; M, TH 7am-8pm; T, W, F 7am-6pm; Sat 8am-1pm

*GM Employee Pricing Plus Tax, Title, Lic. and Doc. No Security Deposit Required. Lease Conquest Rebate Must Have Non GM Lease In Household To Expire Within 90 Days Of Delivery Of New Purchase Or Lease. Lease Loyalty Rebate Must Have 1999 or Newer
GM Vehicle In Household. Programs subject to change. Photos may not represent actual vehicle. Price is subject to change without notice. Lacrosse stk 6898-15 lease figured with DBC certs. $1000.00 DBC credit is while supply last. Payment may be higher if dealer

DBC cert expire. See dealer for details. Expires 10/31/15.
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Jim Causley @

ON GRATIOT AT 16-1/2 MILE

GET OUT OF YOUR LEASE NOW PLUS WE WILL GIVE YOU $750 LEASE LOYALTY OR $1500 COMPETITIVE CASH.

TH

GREAT OFFERS ON
E NEW BUICK ENTIRE BUICK LINEUP

NEW 2015 BUICK ENCORE
LEATHER PACKAGE  AWD AVAILABLE

«].4L TURBO *4G [TE WiFl
Engine Onstar

*Rear Back Up  *Sirius/XM Radio
Camera *Fog Lamps

*Power Heated *Blind Side Alert
Seat *Remote Start /

*10 Air Bags *Heated Wheel

*Bluetooth

*4 Spd Auto Trans

*Traction Cirl

*Stabilitrak

*18" Alum Wheels

*Intellink Radio
System

Stk. #B1907

4 YR/50,000 Mile Bumper to Bumper Warranty!

Was $28,875 *
24 MONTH LEASE = 10K

Sale Price $23,133*

$0 DOWN W/LEASE CONQUEST OR $750 DOWN W/LEASE LOYALTY
NO SECURITY DEPOSIT REGIUIRED. TAX, TITLE AND PLATES ARE EXTRA.

NEW 2015 BUICK LACROSSE

*3.6 V6

*Heated Mirrors

= Side Curtain Air Bags
e Alum Wheels

*Rear Vision Comera
*Remote Start
*Bluetooth

*Stabilitrak

* 4G [TE WIFl/Onstar
*Sirius/XM Radio \

Stk. #B1463

4 YR/50,000 Mile Bumper to Bumper Warranty!

Was $34,560 $ *
Sale Price $22,623* 24 MONTH LEASE 10K

S0 DOWN W/BUICK LOYALTY OR LEASE CONQUEST
MO SECURITY DEPOSIT REQUIRED. TAX, TITLE AND PLATES ARE EXTRA

See dealer
for details.

NEW 2016 BUICK VERANO

PREMIUM 2

Stk #B81007

4 YR/50,000 Mile Bumper to Bumper Warranty!

24 MONTH LEASE » 10K
Was $25,400

Sale Price $20,687* $ ] 49

S0 DOWN W/LEASE CONGUEST OR $750 DOWN W/LEASE LOYALTY
NO SECURITY DEPOSIT REGUIRED. TAX, TITLE AND PLATES ARE EXTRA

Was $32 490
Sale Price $27.715*

NO SECURITY DEPOSIT REGUIRED.

NEW 2016 BUICK REGAL TURBO

* 3.6LV5 * Rear Backup Camera

«2.44C COITIRVENEI\JCE PACKAGE *2.0 TURBO *Keyless Entry *Dual Air Bags * Power Seat - ]Qj Alymi’nqlm Wheals
L WI | Sole 3l fec oy *Power Heated *+Push Button = INTELLILINK * Power Rear Haich * 4G LTE WiFl/Onstar

Mum Wheels  sFog lamps = Sirius/XM Radio laalher Seats Start < 4G ITE Wifl/Onstar s kG « Sirlus/XM Radio
*Bluetooth *Power Healed Seals «Alum Wheels +Remoe Start  »Sirius/XM Radio
*Rear Back Up «Raqr Park Assist *Fog Lamps *Stabilitrak "Bose

Camera *Bluetooth 2
» Stabilitrak

*Rear Back Up

4 YR/50,000 Mile Bumper to Bumper Warranty!

50 DOWN W/IEASE CONQUEST O

NEW 2016 BUICK ENCLAVE

NAVIGATION

Stk. #B1062

4 YR/50,000 Mile Bumper to Bumper Warranty!

36 MONTH LEASE « 10K
Was $40,385

Sale Price $34,597* $2 9 9

$0 DOWN W/LEASE CONGUEST OR $750 DOWN W/LEASE LOYALTY
MO SECURITY DEPOSIT REQUIRED. TAX, TITLE AMD PLATES ARE EXTRA.

Sik. B1062

24 MOMNTH LEASE = 10K

>169

R $750 DOWN W/LEASE LOYALTY

TAX, TITIE AND FLATES ARE EXTRA

r |

l WE

ARE PROFESSIONAL GRADE

2015 GMC TERRAIN SLE-2

* Power Windows/Locks

* Power Heated Seat

+ Cruise Contraol

* Deep Tinted
Glass

+ Remaote Start

+ Rear Vision
Camera

= Multi Flex Rear
Seat

* Premium Michelin
Tires

= 4G WiFi/OnStar $
24 MONTH LEASE

$1199 DOWN W/LEASE CONQUEST OR $1899 DOWN W/LEASE LOYALTY
NO SECURITY DEPDSIT REQUIRED. TAX, TITLE AND PLATES ARE EXTRA.

Stk. #T3166

2015 GMC TERRAIN SLT

LUXURY CHROME EDITION
+ SUNROOF « NAV. SYSTEM « HEATED LEATHER SEATS
» Power Windows/Locks
+ Power Seat
= Cruise Control
+ Rear Vision Camera
= Multi-Flex Rear Seat
+18" Chrome Wheels
w/Michelin Tires
+ 45 WiFi/OnStar
+ Heated Chrome
Mirrors
» Power Lift Gate
w/Remote
+ Remote Start

Stk. #T3121
I 24 MONTH LEASE

$1199 DOWN W/LEASE CONQUEST OR $1839 DOWN W/LEASE LOYALTY
NO SECURITY DEPOSIT REQUIRED. TAX, TITLE AND PLATES ARE EXTRA.

NEW 2015 GMC SIERRA 4X4
DOUBLE CAB SLE
+ Alum Wheels
* Pwr Windows/ Locks
* Deep Tinted Glass
» Remote Start

* Rear Vision Camera
* Front/Rear Air & Heat
« Power Windows/Locks

« HO Trailer Package

= Locking Oifferential

= Rear Vision Camera
10 Way Power Seat

$1499 DOWN W/LEASE CONQUEST
$1499 DOWN
NO SECURITY DEPOSIT REQUIRED. TAX, TITLE AND PLATES ARE EXTRA.

NEW 2016 GMC ACADIA SLE

- B-Passenger Modular Seating

217

MO SECURITY DEPOSIT REQUIRED.
TAX, TITLE AND PLATES ARE EXTRA.

NEW 2015 GMC SIERRA HD
4X4 SLE

= HO Trailer Package

« Rear Vision Camera

=10 Way Power Seat

- Bedliner

- Snow Plow Prep Package

+18" Premium Aluminum
Wheels

* Cruise * Bluetooth

* Keyless Entry

» Chrome Wheels

* Pwr Windows/ Locks
+ Deep Tinted Glass

+ Remote Start

Stk. #T1152 Stk. #T1415

MSRP 548,695
GM EMPLOYEE & FAMILY PRICE

*40,895°40,895°

EVERYONE
24 MONTH

LEASE

OR 52249 DOWN W/LEASE LOYALTY

TAX, TITLE AND PLATES ARE EXTRA,

ple L] = e ) = 3@ 5 0 ) O [ FaDDEe D A ' [ I U
MON & THURS......... 8:00AM-9:00PM (13 AT, MON & THURS ......... 7:00AM-7:00PM
SALES HOURS P> TUES, WED & FRI ..... 8:00AM-6:00PM  I%L11: SER‘”CE HUURS} TUES, WED & FRI ..... 7:00AM-6:00PM
SATURDAY............... 10:00AM-3:00PM MON SATURDAY.............. 8:00AM-12:00PM
A Cause You Can’t
+SHELBY Do Better Than...
*UTICA HALLRD = MT.CLEMENS
z |2 [ iickome
7 §_ 76 WILE (Wetro Parkway]
§ X JWARREN ®F com
E z ok
- - i g TATIOT (N. of Metropo INTON TG p
50 4% o 7415 SUL HJOU H

*Add rebates to sale price. All prior sales excluded. Leases based on 10k per year with S or A credit. (LEASE ACQUISITON FEES ARE INCLUDED IN PAYMENTS). Residential restrictions apply. Purchase prices & payments based on GM
Employee & Family Pricing. Sierra and Yukon and Canyon are quoted with Buick/GMC lease loyalty. Terrain and Acadia payments are quoted with Buick/GMC lease loyalty or competitive lease in household, GM Employee Competitive
Lease must expire within 365 days. Pull Ahead offer good on current Buick & GMC leases only. Payments & prices subject lo change per GM incentives. Pictures may not represent actual vehicle. Offer ends 10-31-15 at 3pm.

GM Dealerships
Go GREEN with
National Project

General Motors dealers are
getting their feet wet in environ-
mental science as a part of the
company’s growing watershed
education program.

Employees from Ingersoll Auto
of Danbury, the largest retailer of
Chevrolet, Buick, GMC and Cadil-
lac vehicles in Connecticut, men-
tored students from Reed Inter-
mediate School in nearby New-
town in early October as they
conducted water quality testing
in local streams. The activity is
part of the GM Global Rivers En-
vironmental Education Network
(GREEN), the longest-running
conservation education program
by any automaker.

Through GM GREEN, GM em-
ployees partner with local schools
and conservation groups to men-
tor students through water-mon-
itoring events, classroom visits
and student-driven watershed im-
provement projects. Students re-
trieve, test and analyze water
samples, then channel findings
into a sustainable action plan ad-
dressing local water quality is-
sues. Ingersoll is the first GM deal-
er to serve as a GM GREEN men-
tor.

“Our dealers’ customer rela-
tionships extend far beyond the
showroom,” said Dan Adam-
check, Northeast regional direc-
tor of Chevrolet sales and mar-
keting. “Our Green Dealer Pro-
gram recognizes their efforts to
improve the local environment
and engage the community.”

GM introduced the Green Deal-
er Program in January to its deal-
erships across the U.S. that have
proven environmental track
records in energy efficiency, re-
cycling, renewable energy use
and community outreach, among
other areas.

Used Subcompact
Car Prices Fall

Dramatically

According to NADA Used Car
Guide, the pace of used vehicle
depreciation accelerated consid-
erably in September, as whole-
sale prices of vehicles up to
eight years old fell by 3.4 percent
compared with August.

The month’s decline was near-
ly 1.5 percentage points more
than August’s 2 percent drop
and moderately worse than NA-
DA Used Car Guide’s 3 percent
high-end forecast.

Starting first with cars, prices
for the subcompact car segment
fell by a whopping 5.7 percent
last month, which is among the
biggest month-over-month drops
ever recorded for the group.
Subcompact car prices are now
down 16 percent year-to-date —
well above the market average of
11.3 percent — and second only
to the luxury large car decline of
17 percent.

Utility and truck losses were
generally in line with seasonal
norms; however, they were also
among the largest experienced
in some time. For example, while
other months have come close,
the large pickup decline of 2.7
percent was the biggest monthly
loss suffered since late 2009.

Volkswagen’s admission to in-
stalling “defeat devices” soft-
ware on nearly 500,000 diesel-
equipped vehicles sold in the
U.S. to circumvent government
emissions regulations presents a
series of negative implications
for the automaker. High up on
the list is the damage inflicted
upon VW’s used vehicle prices,
both for affected diesel engine
models and gas-powered models
excluded from the scandal.

GM’s average incentives per
unit increased by 9.4 percent
overall, but in actuality it only
spent more per unit on its
Chevrolet brand year-over-year.
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