
Chevrolet and General Motors’
employees, dealers and cus-
tomers are uniting to fight breast
cancer this October for the fifth
consecutive year. The goal is to
exceed the $1.2 million raised for
the American Cancer Society in
2014 through Chevrolet’s nation-
wide grassroots support for the
Society’s Making Strides Against
Breast Cancer walks.

Chevrolet and participating
dealers across the country also
support the Making Strides
Against Breast Cancer program
through event sponsorships,
team participation, customer en-
gagement and other activities.

“This is a cause close to the
hearts of millions of people
across the country and Chevro-
let is offering individuals a num-
ber of ways to show their sup-
port,” said Paul Edwards, U.S.
vice president, Chevrolet Market-
ing. “Through our efforts the
past five years, we’ve helped the
American Cancer Society raise
more than $4.4 million for its pro-
grams to Find New Roads in the
fight against breast cancer.”

Chevrolet will participate in
several events and activities
throughout the month of Octo-
ber. They include:

Ford and Fiat Chrysler did very
well at the 2015 Texas Auto Writ-
ers Association (TAWA) “Truck
Rodeo” Oct. 7-9.

The 2016 Ford Explorer Plat-
inum was named SUV of Texas,
while Ford F-Series won the
Truck Line of Texas category.

Fiat Chrysler, meanwhile, fin-
ished first in eight TAWA cate-
gories:

• 2016 Ram 2500 -- Heavy Duty
Truck;

• 2016 Jeep Wrangler -- Off-
road Utility Vehicle;

• 2015 Jeep Grand Cherokee
Summit 4x4 -- Mid-size Luxury
SUV;

• 2015 Dodge Durango -- Full-
size SUV;

• 2015 Jeep Grand Cherokee
Limited Diesel -- Mid-size SUV;

• 2016 Jeep Cherokee Trail-
hawk and Limited -- Compact
SUV;

• 2015 Jeep Renegade Trail-
hawk -- Compact CUV;

• 2016 Ram Rebel -- Full-size
SUV.

TAWA President Michael
Marrs said, “The Truck Rodeo
was extremely competitive this
year with a record number
of media and vehicle entries,
so it’s impressive that the
FCA brands received top awards

in numerous categories.
“The Jeep brand SUVs contin-

ue to be favorites among TAWA
voters, as every Jeep SUV won its
category again this year.

“In addition, the Ram and
Dodge brands also reclaimed
titles.”

The annual event was held at
the historic Knibbe Ranch near
San Antonio.

“The members of the Texas
Auto Writers Association always
enjoy the Texas Truck Rodeo,”
said Marrs.

“It’s a unique chance to com-
pare vehicles back-to-back in a
timely manner on the same
course and provide honest, real-
time feedback to our industry
partners.”

TAWA members evaluated

pickups, SUVs and crossover util-
ity vehicles whose combined
sticker prices totaled almost $4
million.

According to TAWA spokes-
woman Joan Holt, several TAWA
members commented on how
helpful it was to have engineers
from the competing companies
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La SED’s Mary Carmen Munoz and FCA designer Awad Ramouni.

GM again this year is helping promote Breast Cancer Awareness Month.CONTINUED ON PAGE 2
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GM and Ford Motor Company
on Oct. 10 celebrated their long-
standing support of the Charles
H. Wright Museum.

Ford by donating a new Ford
Transit van in honor of the muse-
um’s 50th Anniversary Gala, and
GM by hosting the evening’s fes-
tivities.

The Ford vehicle will be used to
assist the museum in transporting
individuals participating in edu-
cational outreach programs
throughout the city, said Gala
spokeswoman Lisa Wilmore.

According to GM spokeswoman
Andrea Taylor, more than $1.8 mil-
lion was raised at the event.

“Ford has been a proud part-
ner with the Wright Museum for
several decades,” said Pamela
Alexander, director of communi-
ty development with the Ford

Motor Company Fund, and event
co-chairman.

“We are honored to make this
continued investment in educat-
ing adults and children alike
about the culture of the African
and African American experi-
ence. We applaud them for the
great work they do.”

As part of the event, Ford and ac-
tor Blair Underwood hosted an ex-
clusive lounge for members of the
Wright Museum. Those who pur-
chased museum memberships that
evening received a commemorative
bracelet as a special gift.

The automaker and Ford Mo-
tor Company Fund, its charitable
arm, have been major donors
and partners since the museum’s
move to its current location.

Museum Marks 50 Years;
Ford, GM Offer Support

Texans Love Detroit-Made
Trucks and SUVs at ‘Rodeo’

GM and Chevy Help Fight Breast Cancer
With Month-Long Charitable Activities

CONTINUED ON PAGE 4

Juanita Moore, third from right, and actor Blair Underwood, second from left, with, from left, Pamela Alexan-
der, Felicia Fields, Burt Jordan and Jim Vella, all Ford executives.

by Jim Stickford

As the saying goes if you can’t
bring Mohamed to the mountain,
bring the mountain to Mohamed.
That was the thinking behind the
first Fiat Chrysler “Motor Citi-
zens Community Fair.”

The event was held on Oct. 15,
at Chrysler’s Tech Center in
Auburn Hills.

“This is the first time we’ve
done something like this,” said
event organizer Daphne Harris,
manager of Civic Engagement at

Fiat Chrysler. “I hope to make
this an annual event. I came up
with the idea after realizing that
we have a lot of employees who
want to volunteer their time with
our non-profit partners, but they
don’t know just who many of our
non-profit partners are, or what
these organizations’ goals and
mission statements are.”

So Harris decided to organize
the Motor Citizens Community
Fair.

FCA Employees Volunteer
For Local Charities

CONTINUED ON PAGE 3
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Safety isn’t just for big cars.
The Insurance Institute for High-
way Safety (IIHS) last week
named the all-new 2016 Fiat 500X
small crossover a 2015 Top Safe-
ty Pick+, its highest rating.

IIHS testing simulates:
• A side impact with a large

SUV or pickup truck;
• A moderate-offset frontal im-

pact;
• A small-offset frontal impact;
• Roof-crush consistent with a

rollover;
• A rear collision capable of in-

ducing whiplash.
In each test, the new Fiat 500X

recorded the highest possible
score of “good.”

Bolstering these results is the
availability of Forward Collision
Warning-Plus, said Fiat Chrysler
spokesman Eric Mayne. Only ve-
hicles equipped with such driv-
er-assist technology may qualify
for Top Safety Pick+ designation.

“With the all-new 500X, we
help make it possible not only for
customers to arrive safely at
their destinations, but to do so
with style,” says Timothy Ku-
niskis, head of Passenger Car
Brands – Dodge, SRT, Chrysler
and Fiat – North America.

When asked about the percep-
tion among some Americans that
small cars are inherently unsafe
relative to larger vehicles, Ku-
niskis said, “the 2016 500X re-
ceived the highest possible score
in every IIHS crashworthiness
test, proving that size and safety
can be independent without sac-
rificing beautiful Italian styling.”

More significantly, it incorpo-
rates extensive use of high-
strength steel, which is engi-
neered to manage crash energy
and to help minimize cabin intru-
sion in event of a collision.

The Fiat 500X further benefits

from seven air bags that come as
standard equipment.

Elevating the 500X to Top Safe-
ty Pick+ status is a unique sen-
sor-fusion strategy that is the
hallmark of Forward Collision
Warning-Plus, Mayne said.
Forward Collision Warning-Plus
combines camera and radar
technologies and when both
agree that a frontal collision is
imminent, the system activates.
Activation begins with audible
and visual warnings, Mayne said.
If the driver does not respond,
brake application occurs au-
tonomously to slow the vehicle
before impact.

“Delivering such features for
less than $30,000 in a vehicle seg-
ment not known for such sophis-

tication is clear evidence of our
commitment to the democratiza-
tion of advanced safety technolo-
gy,” says Scott Kunselman, senior
vice president – Vehicle Safety
and Regulatory Compliance.

Additional driver-assist tech-
nologies are among the more
than 70 available safety and secu-

rity features that make the new
500X stand out in its segment.

One of these is the LaneSense
Departure Warning-Plus, which
leverages the vehicle’s electronic
power steering to alert the driv-
er with steering-wheel torque in-
puts that also accommodate
course correction.

Fiat Chrysler’s Senior Manager
of External Affairs Leven Weiss
was honored Oct. 9 with the
Rainbow PUSH Coalition’s “Liv-
ing Legend” award.

The presentation was made
during the Rainbow PUSH & Citi-
zenship Education Fund’s 16th
Annual Global Automotive Sum-
mit at the MGM Grand Detroit
Meeting and Events Center.

Presented by Rev. Jesse L.
Jackson Sr. and Glenda Gill, exec-
utive director, Rainbow PUSH
Coalition, the Living Legend
award recognizes individuals
who demonstrate “outstanding
leadership, togetherness, team-
work and high accomplish-
ments.”

“Leven has been a long-term
community supporter and an ex-
perienced professional in legisla-
tive affairs both nationally and
locally,” said Gill. “We have re-
spected his insight on many is-

sues where we’ve worked togeth-
er and collaborated. Sometimes
we have disagreed; however, be-
ing transparent and ethical has
been a tantamount element of
our relationship and its longevi-
ty.”

Weiss joined the then Chrysler
Corporation in 1985 as a union
relations specialist. Before as-
suming his current role, he
served in various positions of in-
creasing responsibility. In his
current role with the company,
Weiss is responsible for local
governmental affairs, primarily in
the City of Detroit.

An active supporter of the
community, Weiss has served on
the boards of numerous South-
east Michigan organizations, in-

cluding the Michigan Girl Scout
Council; United Way of Oakland
County; Marygrove College; Boys
& Girls Clubs of Southeastern
Michigan; Service, Employment,
and Redevelopment (SER) Na-
tional, and the Detroit Urban
League.

He is also a former chairper-
son of the Big Ten Conference
Advisory Commission, and a life-
time member of both the NAACP
and the Alpha Phi Alpha Fraterni-
ty, Inc.

Weiss holds a Bachelor of Busi-
ness Administration degree from
the University of Iowa and a Juris
Doctor from Howard University
School of Law. He is a native of
Detroit and a graduate of Cass
Technical High School.

• NOW OPEN •• NOW OPEN •

33577 Van Dyke • Sterling Heights, MI 48312
(586) 978-0080 • Fax (586) 978-0230

10% off for auto industry employees with show of ID badge any given day.
WE OFFER CATERING SERVICES & FUNDRAISERS

We also have Private Meeting Rooms for those “quiet lunch meetings”with no charge.
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WARREN URGENTCARE

“We Care”
URGENT CARE FOR ACCIDENTS AND INJURY

ADULT & PEDIATRIC ILLNESS
Digital X-Rays, EKG and Lab Work, On-Site Lab Service, Strep, Mono,
Pregnancy & Urine Testing, Vaccinations, Sports & School Physicals,

Occupational Medicine, Work-Related Injuries,
Pre-Hire Physicals (BAT & Urine Screening)

SPECIAL ON SPORTS PHYSICAL $25.00 State-of-the-Art Facility

8am-10pm • 7 Days a week • 365 Days a Year
“Bringing Quality Urgent Care To Your Neighborhood”

586-276-8200
31700 Van Dyke • Warren, MI 48093

On Van Dyke Rd., between 13 & 14 Mile in
St. John’s Windemere Park

OTHER CONVENIENT LOCATIONS:

ATTENTION
Chrysler, GM, Ford

Employees, we’re within
2 miles of your plants

HAP & BCN
NO Referrals Needed!
www.warrenurgentcare.com

FLU SHOTS

Woodland Urgent Care
22341 W. 8 Mile Road

Detroit

313-387-8700

N. East Macomb Urgent Care
43900 Garfield, Suite 121

Clinton Township

586-868-2600

FENTON
ORCHARDS

www.FentonOrchards.com

Homes on 1/2 acre lots
backing to wooded

nature preserve.
Lakefront lots available

Homes available for
Immediate occupancy

on Fenton Rd.
South of Thompson Rd.

LAKE FENTON SCHOOLS!!!

Sales information
Kim 248-506-5275

Realty Executives Midwest

New homes from $250's

www.TomZibkowski.com

New Homes
and Condo's

Cheshire Park
located on West side

of Shashabaw
South of Waldon

Immediate
Occupancy!

Models Open

Tom Zibkowski
586-532-6700 x114

Realty Executives Midwest

Condos from $179,900 • Colonials homes from $292,900

The “Pink Out” Spark will visit
selected community walks
throughout the month, Farah
said.

Last year, with Chevrolet’s
support, the American Cancer
Society raised $1,079,633 in con-
tributions to Making Strides
Against Breast Cancer. The mon-
ey helps fund research, wellness
and breast cancer awareness ed-
ucation, and support for breast
cancer patients and their fami-
lies.

“The generosity of our em-
ployees, dealers and customers
shows how everyday heroes can
unite to make a difference in
eradicating a disease impacting
1.5 million people,” said Don
Johnson, vice president, Chevro-
let Sales and Service.

“For the second year, we are
committed to support the Ameri-
can Cancer Society in continuing
its fight for more birthdays.”

Johnson led Chevrolet’s in-
volvement in Detroit’s Making
Strides Against Breast Cancer
walk held Oct. 13 in downtown
Detroit.

“The American Cancer Society
is thrilled to have the support of
Chevrolet and General Motors
nationwide to help us lead the
fight against breast cancer,” said
Jill Elder, vice president, Ameri-
can Cancer Society, Great Lakes
Division.

Here are the Chevrolet-spon-
sored activities in October in
support of Making Strides
Against Breast Cancer:

• Chevrolet and GM employee
walks – All month, General Mo-
tors facilities, plants and ware-
houses across the country will
participate in fundraising walks.

• Chevrolet dealership walks
– Hundreds of dealerships have
already signed up to sponsor
teams in community walks
throughout October. Those in-
terested in participating in a
Making Strides for Breast Cancer
walk in their community can vis-
it www.makingstrideswalk.org.

• Chevrolet Certified Service –
Customers who bring their vehi-
cle to a Chevy dealer for qualify-
ing services in October can con-
tribute part or all of their re-
bates and Chevrolet will match
them, up to a total of $150,000.

GM and Chevy Aid
The Fight Against

Breast Cancer
CONTINUED FROM PAGE 1

2016 Fiat 500X

Fiat 500 Scores ‘Good’ in IIHS

Rainbow PUSH Honors Chrysler Executive
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She said that work started about
six weeks prior to the event. Fiat
Chrysler employees are encour-
aged to volunteer some of their
time to worthy causes.

“This really allows Chrysler
employees to put a face to our
nonprofit partners as well as
learn what they do,” Harris said.
“Who knows, maybe by coming
here, it will tweak the interests
and passions of some Chrysler
employees.”

Among the organizations that
had a booth at the fair was Focus:
HOPE. Volunteer coordinator
Nicole Peeples said that being
able to come to Fiat Chrysler’s
headquarters and share just what
the group does was a great op-
portunity to get help.

“We put together food pack-
ages for seniors and we have job
training and workforce develop-
ment for machinists and engi-
neering. We also teach IT skills.”

Fellow volunteer coordinator
Khristi Miller said that Focus:
HOPE was excited to be a part of
the fair because it opens doors
for the group and they’ve man-
aged to sign up some volunteers.

Alison Vaughn, founder and CEO
of Michigan WORK!-affiliated Jack-
ets for Jobs, was also at the fair.

She said that her organization
takes donated business clothes
and provides them to clients who
are learning job interview skills.

“Even though we are in a more
casual time, a lot of people don’t
understand the importance of
making a good first impression
and a good lasting impression,”
Vaughn said. “Knowing how to
act in a job interview is impor-
tant. For example, a lot of people
are shy, so they don’t look the
job interviewer in the eye or they
give a weak handshake. We help
them with these issues.”

Mary Carmen Munoz, opera-
tions manager for La SED, a
Southwest Detroit-based organi-
zation that helps Hispanics, was
also at the fair.

Munoz’s connection to Chrysler
stretches back to her days as a
supplier to the company.

“My mother, Carmen Munoz,
and I used to own and operate
Munoz Machines,” Munoz said.
“We supplied parts for Chrysler
powertrains. We sold the compa-
ny in 1998, which was a good
time to be in the auto supply
business. I stayed on, but times
got rougher and the business
closed in 2005.”

By that time, Munoz was serving
on the board of La SED, and she
transitioned to the group full-time.

“What we do is help people
who thirst for the American

dream,” Munoz said. “We help
them achieve it. Whether that’s
helping them prepare for a citi-
zenship test or learn English as a
second language. To be success-
ful in this country, you have to
speak English.”

La SED also has translation
services and a senior program
that serves hot lunches Monday
through Friday, as well as art pro-
grams for kids and afterschool
programs for middle schoolers.

“A lot of our clients are Hispan-
ic,” Munoz said. “But we’re see-
ing more African Americans and
people of Arab descent. South-
west Detroit is a really diverse
community. It’s now possible to
go down Vernor and see stores
with signs in English, Spanish
and Arabic.”

Awad Ramouni, a senior de-
signer in Powertrains at Fiat
Chrysler, stopped by the La SED
booth. He told Munoz that he ben-
efitted as a youth from La SED’s po-
lice cadet program in the 1970s. He
said that he now has the chance to
give something back to an organ-
ization that helped him when he
was younger.

Jonathan Laye, Customer Rela-
tions manager for the North Oak-
land Family YMCA, said he liked
the idea of the fair.

“I’m just trying to wrangle
some volunteers for our multi-
tude of events we hold,” Laye
said. “We hold 5Ks and will have
a Halloween party coming up.
But we hold a lot of youth devel-
opment programs that help kids
expand beyond their bounds. On
the other end of the spectrum,

we have programs that help sen-
iors master technology. We help
do things like skype their grand-
children. Having something like
this fair, with a lot of people stop-
ping by, is a great idea.”

Overall, a total of 46 nonprofit
partners had booths set up at
the fair, Harris said. Some of the
organizations attending included
the Auburn Hills United Access
Network, the Baldwin Center, the
Big Brothers Big Sisters of Metro-
politan Detroit, the Children’s
Luekemia Foundation of Michi-
gan, the Coalition of Temporary
Shelter, Forgotten Harvest,
Gleaner’s Community Food Bank,
Habitat for Humanity Detroit, the
Judson Center, Lighthouse of
Oakland County, United Way of
Southeastern Michigan and Win-
ning Futures.

CONTINUED FROM PAGE 1
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Daphne Harris welcomes first set of employees to event.

FCA Hosts ‘Motor Citizens Community Fair’

During the month of October,
the police of Auburn Hills will be
adding a “pop” of pink to their
uniforms.

“This the first year we have
done this,” said Auburn Hills po-
lice public information officer Jill
McDonnell. “We see sports
teams and other organizations
sport pink for breast cancer
awareness.

“Officers wanted to show their
support, too. We are human and
cancer has touched the lives of
many of our families, so this
month our employees will be
paying to wear special pink
T-shirts under their uniforms in-
stead of their usual black ones to
raise money for cancer research
and support cancer patients.”

Auburn Hills Cops
Go Pink for Cancer

Over the past two decades,
Ford has donated more than $10
million to the museum.

“The support of Ford Motor
Company and Pamela Alexander,
our gala co-chair and museum
trustee, have been pillars for the
Wright Museum during our en-
tire 50th anniversary year, begin-
ning with Oh, Freedom! in March,
the annual Ford Freedom Award
and African World Festival pro-
grams, and culminating with The
Wright Gala,” said Juanita Moore,
president and CEO of the Charles
H. Wright Museum.

“For much of our first half-cen-
tury, Ford has been a steadfast
champion for the museum. We
have the utmost gratitude for
their dedication and genuine
commitment to our mission as
we, together, celebrate African
American history and culture.”

“For 50 years, the Charles H.
Wright Museum of African Ameri-
can History has been preserving
and telling an important part of
America’s history,” said Vivian
Pickard, president of the GM
Foundation and 50th Anniver-
sary Gala chair.

“Dr. Charles Wright’s legacy is
legendary, and his work in the
pursuit of freedom, justice, and
equality has made the museum a
national treasure.”

To parallel its 50th anniver-
sary, the museum procured the

Inspiring Beauty: 50 Years of
Ebony Fashion Fair exhibit, pro-
viding a multisensory retrospec-
tive of the charity fashion specta-
cle that redefined the concepts
of beauty, style and empower-
ment for African Americans. The
GM Foundation supported the
exhibit with a $75,000 grant.

For several years, members of
the GM Global Design Center have
donated original pieces of art to
benefit local charities. This year, 18
Design Center members created 26
pieces and donated them to the
museum for auction. Support also
came from other citizens and cor-
porate donors, including five lead-
ers in the African-American busi-
ness community who donated
$100,000 each.

Ed Welburn, vice president of
GM Global Design, along with GM
Design sculpting model manager
Deadre Bell-Smith, presented one
of the works to Linda Johnson
Rice, chairman of the Johnson
Publishing Co., and daughter of
fashion icon Eunice Johnson.

“GM has a long history of sup-
port for The Wright, for which we
are most appreciative,” said Juani-
ta Moore. “From programmatic
and institutional funding to key ex-
ecutives serving on our Board of
Trustees, to their amazing work
with this year’s 50th anniversary
gala, the General Motors team
helps us serve the community and
perform the work that is at the
heart of our mission.”

Ford, GM Continue Support
To Charles H. Wright Museum
CONTINUED FROM PAGE 1
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MILAN (AP) – Fiat Chrysler Au-
tomobiles NV has begun the
process of selling a near 10 per-
cent stake in luxury sports car
brand Ferrari to Wall Street in-
vestors.

In a statement Oct. 12, Fiat
Chrysler said the initial public
offering will price Ferrari at $48
and $52 per share, which will val-
ue one of Formula 1’s most fa-
mous marques at $9.8 billion.

Fiat said the stake sale is part
of a “series of transactions to
separate Ferrari from FCA.’’ It
said the sale is aimed at distin-
guishing the luxury brand from
its mass-market parent, while un-
locking value in sports car mak-
er to raise money to support Fiat
Chrysler’s growth plans.

Ferrari shares will be traded
under the symbol RACE. No date
for the start of trading was given
and, as in the case when Fiat
merged with Chrysler, there will
be no secondary listing in Eu-
rope.

Fiat Chrysler CEO Sergio Mar-
chionne was setting out immedi-
ately to persuade investors of
the value inherent in Ferrari.

After the float of 10 percent of
the share capital, Fiat Chrysler
will retain about an 80 percent
share, which it said it intends to
distribute to its own sharehold-
ers early next year. The Ferrari
family owns the remaining 10
percent.

Fiat Chrysler is
Preparing to

Divest Ferrari

available to answer questions.
It also aided the evaluation

process to have side-by-side
comparisons for on-/off-road
driving and towing capabilities,
Holt said.

The 25th TAWA Truck Rodeo
was sponsored by the Steel Mar-
ket Development Institute (SM-
DI), with lunch sponsors BF-
Goodrich and Michelin Tires.

The event was especially com-
petitive this year, Holt said, with
88 vehicles available for 69 TAWA
media members to test both on-
and off-road.

TAWA members evaluated the
off-road vehicles climbing rocks
and crossing creeks, while the
smoother drives on the road in-
cluded pulling trailers.

Ford spokeswoman Jessica
Enoch said the Truck Line of
Texas award underscores that F-
150 and Super Duty are the
toughest, smartest and most ca-
pable F-Series trucks ever.

In addition to being the best-
selling truck in Texas, F-Series
has been the top-selling truck in
the United States for 38 consecu-
tive years and the best-selling
vehicle for 33 consecutive years.

The 2016 Ford Explorer Platinum
unseated a competitor, the Jeep
Grand Cherokee, that had held the
spot for five straight years, to earn
the SUV of Texas title.

Enoch added, “Building on 25
years of innovation and leader-
ship, the 2016 Explorer offers
more smart technology, a 3.5-
liter EcoBoost engine and an en-
hanced driving experience.”

The Ford Pro-Trailer Backup
Assist system also took top place
in the Best Technology segment.

TAWA President Marrs said,
“The Truck Rodeo was extremely
competitive this year with a
record number of media and ve-
hicle entries, so it’s impressive
that the FCA brands received top
awards in numerous categories.

“The Jeep brand SUVs contin-
ue to be favorites among TAWA
voters, as every Jeep SUV won
its category again this year.

“In addition, the Ram and Dodge
brands also reclaimed titles.”

Texans Showing
Love for Ford,

Chrysler Trucks
CONTINUED FROM PAGE 1
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Free shuttle service to home, office or shopping.

buff whelan chevrolet
WHERE THE DEALS MAKE THE DIFFERENCE, EVERY DAY SINCE 1970!

Van Dyke • South of 18 Mile • Sterling Heights
Jeff Caul

586-274-0396
PEP QUOTES BY PHONE OR EMAIL: JEFF CAUL AT JCAUL@BUFFWHELAN.COM

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!
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*See dealer for details. All Rebates/Incentives have been deducted from sale price/payment and are subject to change by
manufacturer without notice. GM Employee discount required unless otherwise noted. The Silverado lease includes GM Lease
Loyalty or Lease Conquest. The Malibu and Equinox leases assume that you qualify for lease conquest. To qualify for Lease Conquest you must have a NON-GM
Lease in the household that terminates within 365 days. All lease payments are based on 10,000 miles per year. 1st payment, tax,title and plate fee due at signing
on all leases. All programs expires 10/31/2015
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18 MILE RD.

SINCE
1989

Stk.# 60455

2016 EQUINOX 1LT

7” Touch Screen, OnStar/XM Satellite Radio
MYLink Touch Screen Radio, Remote Keyless Entry

Rear Vision Camera, Alum. Wheels & More…

24 Month Lease/10,000 Miles

NO SECURITY DEPOSIT REQUIRED

OVER 1,000
New Chevrolets in Stock!

WE GUARANTEE THEWE GUARANTEE THE
LOWEST PRICES OR IT’S FREELOWEST PRICES OR IT’S FREE☺☺

586-274-0396

buff whelan
chevrolet
LEASE PULL AHEAD IS BACK
Guarantees the Lowest
Price or IT’S FREE

Stk.# 60152

2016MALIBU 1LT

Power Locks, Windows, Mirrors
Touch Screen Radio, Blue Tooth, OnStar

XM Radio & More…

24 Month Lease/10,000 Miles

NO SECURITY DEPOSIT REQUIRED

Stk.# 54894

2015 SILVERADO4x4
ALL STAR

DOUBLE CAB

NO SECURITY
DEPOSIT
REQUIRED

NO FIRST
PAYMENT
REQUIRED

$188*+Tax with$0 Down

NO SECURITY
DEPOSIT
REQUIRED

$178*+Tax with$0 Down

ALL STAR EDITION, Power Window & Locks
7” Touch Screen Radio, Trailer Tow, Remote Start

Alum. Wheels, Back Up Camera & More…

24 Month Lease/10,000 Miles

NO SECURITY DEPOSIT REQUIRED

$168*+Tax with$0 Down

NO SECURITY
DEPOSIT
REQUIRED

CONVENIENT HOURS: MON. & THURS. 8:30AM-9PM / TUES., WED. & FRI. 8:30AM-6:30PM /
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#42333 #21552#44296

475 SUMMIT DRIVE • 248-292-2502 • 5825 HIGHLAND RD. (M59) • WATERFORD

CALL
BRUCE LITVIN
– 24/7 & 365 –

40 YEARS
OF QUALITY SERVICE

CELL # 1-586-405-5175
blitvin@lunghamer.com

1-888-665-5438

AATTTTEENNTTIIOONN
GGMM EEMMPPLLOOYYEEEESS

WWIITTHH VVOOLLTT IINN HHOOUUSSEEHHOOLLDD
OORR VVOOLLTT LLEEAASSEE IINN HHOOUUSSEEHHOOLLDD
LLEEAASSEE OONNEE OOFF TTHHEESSEE
FFAABBUULLOOUUSS DDEEAALLSS

Leases are 24 month leases. 10K per year
All payments are plus Tax, Title, Doc fee & plate fees.

All payments are Based on GMS pricing.  Must have Volt in household

from
$83*mo

2016 Chevrolet Trax LS
from

$92*mo

2016 Chevrolet Cruze

from
$151*mo

2016 Chevrolet Malibu
from

$143*mo

2016 Chevrolet Equinox

RREEMMIINNDDEERR::
GGMM EEMMPPLLOOYYEEEESS WWIITTHH $$11,,000000 VVOOUUCCHHEERR
SSAAVVEE AANN AADDDDIITTIIOONNAALL $$4433 PPEERR MMOONNTTHH
GGMM EEMMPPLLOOYYEEEESS WWIITTHH $$22,,000000 VVOOUUCCHHEERR
SSAAVVEE AANN AADDDDIITTIIOONNAALL $$8866 PPEERR MMOONNTTHH

BRAKE SPECIAL

$19995
Most F.W.D. U.S. Cars • In-store offer ends 10-31-15

Check Our Price on
Tune Ups, Water Pumps,

Heater Cores & Other Repairs

DELUXE OIL
CHANGE
SPECIAL

Up To 5 Qts. Of
Oil Lube & Filter

•
No Disposal Fee

Includes topping off fluids

10-31-15

MMMMAAAAKKKKEEEE UUUUSSSS YYYYOOOOUUUURRRR FFFFIIII RRRRSSSSTTTT CCCCHHHHOOOOIIIICCCCEEEE

WARREN • 586-757-7203

$2336

MUFFLER & BRAKE SERVICE
23252 VAN DYKE

3 Blocks North of 9 Mile
HOURS: Mon.-Fri. 7:30am-5pm; Sat.-Closed

Most FWD Cars  

• Front Metallic Disc Brake Pads

• 2 New Front Rotors

• Labor Included

MMUUFFFFLLEERR,, EEXXTTEENNSSIIOONN PPIIPPEE && TTAAIILL PPIIPPEE

10%Off
In-store offer ends 10-31-15

WE DO HOUSE CALLS OR COME SEE US…
Before You Trade-In or Sell Your Car

Buyer & Seller of Clean Vehicles Since 1975!

248.332.8326
1153 Baldwin Rd • Pontiac • www.jimdouglasautosales.com

You’ll Get Your Tax Break
Plus 100’s if not 1,000’s More

Reese
Inspection Services
ISO 9001:2008 Certified
& 100% Guaranteed
Providing 3rd Party
SORTING, REWORK,

ASSEMBLY, WASHING,
PACKAGING & DELIVERY

Solutions
586-344-8899

Oxford, MI
reeseinspection.com

That’s a lot of cars. GM sold 7.2
million vehicles globally in the
first nine months of 2015.

The company posted sales in-
creases in four of its five largest
markets, with record sales in Chi-
na and strong retail sales gains in
the United States, said GM
spokesman Jim Cain. Total sales
were down 1 percent, due prima-
rily to the company’s previously
announced decisions to strategi-
cally reduce its presence in cer-
tain markets, as well as difficult
market conditions in South
America.

“Our unwavering focus on the
customer is paying off in our
largest and most important mar-
kets as we execute one success-
ful launch after another in the
right segments,” said GM Presi-
dent Dan Ammann. “At the same
time, we have reacted quickly to
challenging macroeconomic en-
vironments in other markets and
have shown the discipline to exit
situations where we see no long-
term path to acceptable returns.”

Examples of GM’s recent suc-
cess, Cain said, include:

• GM truck sales in North
America were up 16 percent in
the first nine months of 2015,
driven by a 17 percent increase

in Chevrolet truck deliveries in
the United States.

• Chevrolet had record
crossover sales in North America
in the same period, up 17 percent
year over year.

• In China, crossovers like the
Chevrolet Trax and Buick Envi-
sion represented more than 17
percent of sales by GM and its
joint ventures in September, up
from 6 percent a year ago.

• Cadillac had record sales in
China with deliveries rising 12
percent to nearly 57,000 units.

GM is preparing to launch even
more new trucks and crossovers
during the next several months,
including the all-new Cadillac
XT5, a redesigned Chevrolet Sil-
verado and a diesel-powered
Chevrolet Colorado for North
America, and the Baojun 560 in
China.

Key car launches include the
all-new Chevrolet Malibu and
Cruze in North America and the
Opel Astra in Europe.

Additional highlights, Cain
said (vs. 2014), for the first nine
months include:

• In the United States, Chevro-
let has reported six consecutive
months of retail sales and market
share gains and has strategically

reduced sales to rental compa-
nies by more than 50,000 units
through September.

• Opel/Vauxhall increased its
European market share and grew
sales in 19 countries, including
Italy, Spain, France, the U.K. and
Germany.

• Buick had record deliveries
in China, with sales up 4 percent
to nearly 670,000 units.

• Baojun had record sales,
with deliveries rising 236 percent
to more than 270,000 units.

• GMC’s global sales increased
11 percent, and four of the
brand’s SUVs and pickup trucks –
the Yukon, Yukon XL, Sierra and
Canyon – have the highest aver-
age transaction prices of any ve-
hicles in their respective seg-
ments in the United States, ac-
cording to J.D. Power PIN esti-
mates.

Cain said that in the third quar-
ter of the year alone, among GM’s
largest markets, sales rose in the
United States, the U.K. and Cana-
da. And Opel/Vauxhall, Buick,
Cadillac, GMC and Baojun all re-
ported higher sales.

Additonally, Chevrolet had
record crossover sales in the
United States, up 24 percent,
while Chevrolet U.S. truck sales
increased 16 percent. Deliveries
in South Korea were up 11 per-
cent to a record of nearly 43,000
units.

GM Sees Strong Sales in China and the U.S.

DETROIT (AP) – Electric car
maker Tesla Motors is leapfrog-
ging competitors with a new au-
topilot system that lets cars
change lanes by themselves.

Like other semi-autonomous
systems already available from
Mercedes, Audi and Volvo, Tes-
la’s system automatically keeps
the car within its lane and main-
tains a certain distance from the
car in front, both at highway
speeds and on city streets. It can
find a parking spot and parallel
park itself. It also uses cameras
and sensors to warn drivers
about potential side impacts.

But analysts say the lane-
changing feature is an industry
first. Tesla CEO Elon Musk said
the system is also unique be-
cause it will constantly collect
data from actual drivers and im-

prove itself. The system will
note, for example, how quickly
drivers can safely navigate a par-
ticular bend in the road or where
stop signs are located.

“I think this is going to be quite
a profound experience for peo-
ple,” Musk said last week in a
conference call with media. “It
will change people's perception
of the future quite drastically.”

Drivers need to keep their
hands on the wheel, and the au-
topilot system will chime to re-
mind them if they don’t. Drivers
– not Tesla – will be held liable if
there’s a crash, Musk said.

“We’re being especially cau-
tious at this early stage, so we’re
advising drivers to keep their
hands on the wheel just in case,”
he said. “The software is very
new.”

Tesla Pushes Autonomous Driving
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General Motors dealers are
getting their feet wet in environ-
mental science as a part of the
company’s growing watershed
education program.

Employees from Ingersoll Auto
of Danbury, the largest retailer of
Chevrolet, Buick, GMC and Cadil-
lac vehicles in Connecticut, men-
tored students from Reed Inter-
mediate School in nearby New-
town in early October as they
conducted water quality testing
in local streams. The activity is
part of the GM Global Rivers En-
vironmental Education Network
(GREEN), the longest-running
conservation education program
by any automaker.

Through GM GREEN, GM em-
ployees partner with local schools
and conservation groups to men-
tor students through water-mon-
itoring events, classroom visits
and student-driven watershed im-
provement projects. Students re-
trieve, test and analyze water
samples, then channel findings
into a sustainable action plan ad-
dressing local water quality is-
sues. Ingersoll is the first GM deal-
er to serve as a GM GREEN men-
tor.

“Our dealers’ customer rela-
tionships extend far beyond the
showroom,” said Dan Adam-
check, Northeast regional direc-
tor of Chevrolet sales and mar-
keting. “Our Green Dealer Pro-
gram recognizes their efforts to
improve the local environment
and engage the community.”

GM introduced the Green Deal-
er Program in January to its deal-
erships across the U.S. that have
proven environmental track
records in energy efficiency, re-
cycling, renewable energy use
and community outreach, among
other areas.

GM Dealerships
Go GREEN with
National Project

According to NADA Used Car
Guide, the pace of used vehicle
depreciation accelerated consid-
erably in September, as whole-
sale prices of vehicles up to
eight years old fell by 3.4 percent
compared with August.

The month’s decline was near-
ly 1.5 percentage points more
than August’s 2 percent drop
and moderately worse than NA-
DA Used Car Guide’s 3 percent
high-end forecast.

Starting first with cars, prices
for the subcompact car segment
fell by a whopping 5.7 percent
last month, which is among the
biggest month-over-month drops
ever recorded for the group.
Subcompact car prices are now
down 16 percent year-to-date –
well above the market average of
11.3 percent – and second only
to the luxury large car decline of
17 percent.

Utility and truck losses were
generally in line with seasonal
norms; however, they were also
among the largest experienced
in some time. For example, while
other months have come close,
the large pickup decline of 2.7
percent was the biggest monthly
loss suffered since late 2009.

Volkswagen’s admission to in-
stalling “defeat devices” soft-
ware on nearly 500,000 diesel-
equipped vehicles sold in the
U.S. to circumvent government
emissions regulations presents a
series of negative implications
for the automaker. High up on
the list is the damage inflicted
upon VW’s used vehicle prices,
both for affected diesel engine
models and gas-powered models
excluded from the scandal.

GM’s average incentives per
unit increased by 9.4 percent
overall, but in actuality it only
spent more per unit on its
Chevrolet brand year-over-year.

Used Subcompact
Car Prices Fall
Dramatically
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VYLETEL
HUGE INVENTORY CLEARANCE SALES EVENT
Leases Starting At $99.00 per month

*GM Employee Pricing Plus Tax, Title, Lic. and Doc. No Security Deposit Required. Lease Conquest Rebate Must Have Non GM Lease In Household To Expire Within 90 Days Of Delivery Of New Purchase Or Lease. Lease Loyalty Rebate Must Have 1999 or Newer
GMVehicle In Household. Programs subject to change. Photos may not represent actual vehicle. Price is subject to change without notice. Lacrosse stk 6898-15 lease 8gured with DBC certs. $1000.00 DBC credit is while supply last. Payment may be higher if dealer
DBC cert expire. See dealer for details. Expires 10/31/15.

VISIT OURWEBSITE TO SEARCH FOR MORE VEHICLES & GREAT DEALS ON NEW BUICK’S OR GMC’S ATWWW.VYLETEL.NET

40755 Van Dyke • Sterling Heights •586.977.2800
WWW.VYLETEL.NET SALES: Sun CLOSED; M, TH 8:30am-9pm; T, W, F 8:30am-6pm; SAT 10am-3pm

SERVICE: Sun CLOSED; M, TH 7am-8pm; T, W, F 7am-6pm; Sat 8am-1pm

VISIT OURWEBSITE TO SEARCH
FOR MORE VEHICLES & GREAT DEALS
ON NEW BUICK’S OR GMC’S AT
WWW.VYLETEL.NET

SELLING BELOW GM PRICING FOR THE MONTH OF OCTOBER
ON ALL 2015 GMC AND BUICK MODELS •

STAND ALONE
BONUS CASH
IS BACK…

On Select 2015/2016
Buick/GMC Models.

Additional Rebates
Up To $6,000

2015 GMC

TERRAIN
FWD • SL1

Stock #8612-15 • Deal #52862
$1415 total due at signing.

GM pricing plus tax, title & lic.
Must have Non GM in household

set to expire 365 days from delivery.
NO SECURITY DEPOSIT REQUIRED!

$119*
FREE

2 YR MAINTENANCE

24
MONTH
LEASE

FOR ONLY

10K PER YEAR

2015 GMC

ACADIA
FWD • SLE-1

Stock #8086-15 • Deal #57385
$1708 total due at signing. GM pricing plus tax,

title & lic. Must have Non GM in household
set to expire 365 days from delivery.
NO SECURITY DEPOSIT REQUIRED!

$189*
END OF MODEL SALE

24
MONTH
LEASE

FOR ONLY

10K PER YEAR

2015 GMC

YUKON
4WD • SLE

4x4, 20” ChromeWheels, Rear Camera, Power Liftgate, & More!

Stock #8686-15 • Deal #55769
$2791 total due at signing.

GM pricing plus tax, title & lic.
Must have Buick/GMC lease in household

for lease loyalty rebate.
NO SECURITY DEPOSIT REQUIRED!

$395*
$1,995 DOWN

27
MONTH
LEASE

FOR ONLY

10K PER YEAR

2015 GMC

SIERRA
1500 • 4WD • DOUBLE CAB

LIMITED EDITION ELEVATION SERIES
Stock #8588-15 • Deal #52863

$1812 total due at signing.
GM pricing plus tax, title & lic.

GM price lease figured with Buick/GMC lease loyalty.
NO SECURITY DEPOSIT REQUIRED!

$179*
ATTENTION CURRENT
BUICK/GMC LESSEE’S

24
MONTH
LEASE

FOR ONLY

10K PER YEAR

ALL NEW 2016
BUICK VERANO

1 SG FWD CONVENIENCE

2244 MMOONNTTHH BBUUIICCKK EEXXPPEERRIIEENNCCEE LLEEAASSEE
FREE Maintenance • FREE XM Radio • FREE OnStar

Stock #4430-16 • Deal #53282 
$995 down plus lease “Start Ups”.

GM pricing plus tax, title & lic.
Must have Non GM in household 

set to expire 365 days from delivery.
NO SECURITY DEPOSIT REQUIRED!

24 MONTH/
10K PER YEAR

LEASE
FOR ONLY

ATTENTION
Non GM
Lessee’s

$99*
$1,403 DUE AT SIGNING

2015 
BUICK ENCORE

FWD

2244 MMOONNTTHH BBUUIICCKK EEXXPPEERRIIEENNCCEE LLEEAASSEE
FREE Maintenance • FREE XM Radio • FREE OnStar

Stock #4481-15 • Deal #49782 
GM pricing plus tax, title & lic.

Must qualify for lease conquest rebate.
Must have Non GM in household 

set to expire 365 days from delivery.
NO SECURITY DEPOSIT REQUIRED!

24 MONTH/
10K PER YEAR

LEASE
FOR ONLY

$109*
$817 DUE AT SIGNING

2015
BUICK REGAL

FWD

2244 MMOONNTTHH BBUUIICCKK EEXXPPEERRIIEENNCCEE LLEEAASSEE
FREE Maintenance • FREE XM Radio • FREE OnStar

Stock #6964-15 • Deal #52861 
GM pricing plus tax, title & lic.

Must qualify for lease conquest rebate.
Must have Non GM in household 

set to expire 365 days from delivery.
NO SECURITY DEPOSIT REQUIRED!

24 MONTH/
8750K 

PER YEAR
LEASE FOR

Manager
Demo
Special

$99*
$599 DUE AT SIGNING

2015 
BUICK LACROSSE

1SL LEATHER

Sunroof, Leather Heated Seats, Rear Vision Camera,
Rear Park Assist, Passive Keyless Entry, 

Push Start Technology!
2244 MMOONNTTHH BBUUIICCKK EEXXPPEERRIIEENNCCEE LLEEAASSEE
FREE Maintenance • FREE XM Radio • FREE OnStar

Stock #4123-15 • Deal #52858 
GM pricing plus tax, title & lic.

Must have ‘99 or newer Buick in household.
NO SECURITY DEPOSIT REQUIRED!

24 MONTH/
10K PER YEAR

LEASE
FOR ONLY

$239*
$1,958 DUE AT SIGNING

5 To 
Choose From

NOW SELLING BELOW EMPLOYEE PRICING ON
2016 BUICK SEDAN MODELS.

FOR LIMITED TIME ONLY HURRY WHILE OFFER LAST.

COSTCO
MEMBERS

NOW GET
GM PRICING ON
ALL 2015/2016 

BUICK/GMC MODELS!

2015 BUICK ENCLAVE
FWD LEATHER GROUP

36 MONTH/
10K PER YEAR

LEASE
FOR ONLY

YEAR END
CLOSE OUT

$299*
$1,843 DUE AT SIGNING

$995 down. GM pricing plus tax, title & lic. Must have Non GM in household set
to expire 365 days from delivery. NO SECURITY DEPOSIT REQUIRED!

Stock #4095-15
Deal #57388 

2244 MMOONNTTHH BBUUIICCKK EEXXPPEERRIIEENNCCEE LLEEAASSEE
FREE Maintenance • FREE XM Radio • FREE OnStar

*Pictures may not represent actual sale vehicle. All applicable incentives including conquest and/or loyalty offers have been deducted from Sale Prices/Payments and are subject to
change by the manufacturer without notice and are plus title, tax and plate fees. GM Employee discount is required expect where noted. Leases are 10,000 miles per year. Silverado
Down Payment assistance requires fi nancing through ALLY, GM Financial or Wells Fargo. Lease pull ahead is for current Chevrolet lessees and will waive up to 3 remaining pay-
ments ($1500 maximum). $2500 Volt incentive is available on most 2015/2016 models. Must have 1999 or newer non-GM lease for Competitive Brand offer. Amount depends on model. $2500 Trade-In guarantee is on 2005 or
newer vehicles with under 150,000 actual miles in drivable condition. No branded titles. Certain restrictions apply, see dealer for complete details on all incentives/offers.«Sale ends 10/30/2015 @ 6:00PM.

2016MALIBU “LT”
• Chevrolet Complete Care INCLUDED!

• 2.5L DOHC VVT Engine! • Remote Keyless Entry!
• OnStar w/4G LTE w/built-in Wi-Fi hotspot! • Aluminum Wheels!

• Power Vertical Driver’s Seat Adjustment!
• Tilt and Telescopic Steering Column!
• 7” Color Touch Screen MyLink Radio!

• 36 MPG on the Highway!
Stock# G25961

NO FIRST PAYMENT
OR SECURITY

DEPOSIT REQUIRED.
TAX, TITLE AND

PLATE FEES EXTRA!

2015SILVERADO “LT”
• Chevrolet Complete Care INCLUDED!

• All Star Edition! • ECOTEC3 4.3L V6 Engine! • Automatic Transmission!
• OnStar w/4G LTE w/built-in WiFi hotspot! • Power Drivers’s Seat!

• 8” Color Screen MyLink Radio! • 18” Machined AluminumWheels!
• Steering Wheel Radio Controls!

• GM Bed Liner INCLUDED!
• Remote Start & Entry!
• Rear Vison Camera!

Stock#F26302
NO SECURITY

DEPOSIT REQUIRED.
TAX, TITLE AND

PLATE FEES EXTRA!

Chevrolet Lease Pull Ahead RETURNS!…Waiving Up to 3 Payments!*

2016CRUZE “LT”
• Chevrolet Complete Care INCLUDED!

• ECOTEC “Turbo” 1.4L DOHC VVT Engine! • Automatic Transmission!
• OnStar with 4G LTE with Built-in WiFi hotspot!

• AM/FM/XM Radio w/CD! • Remote Start & Entry!
• Bluetooth for Phone! • Power Driver’s Seat!

• 38 MPG on the Highway!
Stock#G25642

NO FIRST PAYMENT
OR SECURITY

DEPOSIT REQUIRED.
TAX, TITLE AND

PLATE FEES EXTRA!

2016EQUINOX “LT”
• Chevrolet Complete Care INCLUDED!

• 2.4L DOHC Engine! • 7” Color Touch Screen MyLink Radio!
• Remote Vehicle Entry! • Rear Vision Camera!

• OnStar w/4G LTE w/built-in Wi-Fi hotspot!
• Tilt and Telescopic Steering Column!

• 17” Aluminum Wheels!
• 32 MPG on the Highway!

Stock#G26396
NO FIRST PAYMENT

OR SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!24 MONTH LEASE:

4x4 • DBL CAB

$178*
$0DOWNW/LEASECONQUEST

Was $27,480 Sale Price $22,585*

$178*
$999DOWNW/LEASELOYALTY

OR

24 MONTH LEASE:

$139*
$0DOWNW/LEASECONQUEST

Was $24,660 Sale Price $19,999*

$139*
$999DOWNW/LEASELOYALTY

OR

Was $21,700 Sale Price $17,729*

24 MONTH
LEASE:

Was $41,895 Sale Price $31,875*

$148*
$999DOWN

24 MONTH LEASE:

$119*
$0DOWNW/LEASECONQUEST

$119*
$999DOWNW/LEASELOYALTY

OR

LOCATED RIGHT OFF I-75 ON M-24

Wally Edgar
1-866-906-0279

* Lease payments based on GM Employee discount plus tax, title and plate. Zero security deposit. First payment
waived for Malibu. All rebates including lease conquest assigned to dealer. (Must have competitor's lease in
houshold with experation date within 365 days to be eligible for lease conquest) Lessee responsible for excess
ware and tear as well as exceeded contracted miles. Due to advertising deadlines prices subject to change.
See dealer for details.

JAY CHAISER x117
Fax: 248-391-0189
Cell: 248-821-8026

Email:
jchaiser@wallyedgar.com

Located right off I-75 on M-24, 2 minutes N. of the Palace of Auburn Hills
SALES HOURS:

MONDAY - THURSDAY 8 AM - 8 PM • FRIDAY 8 AM - 6 PM
SATURDAY 9 AM - 3 PM • SUNDAY CLOSED

3805 LAPEER RD., LAKE ORION

Wally Edgar

2016 MALIBU LT

$145*
PER MONTH

24MONTHS 10K LEASE
$999DOWN

38 MPG

2016 TRAX

$77*PER MONTH
24MONTHS 10K LEASE
$999DOWN

38 MPG

2015 SILVERADO
DOUBLE CAB 4X4

$168*
PER MONTH

24MONTHS 10K LEASE
$999DOWN

38 MPG

2015 SILVERADO 1500 DOUBLE CAB
0% FOR 72 MONTHS FOR QUALIFIED BUYERS

PULL AHEAD ON ALL CHEVY LEASES
GET 15% OFMSRP CASH BACK ON SELECT VEHICLES IN STOCK.

EAST LANSING, Mich. (AP) –
Michigan State University plans
to recruit 100 new faculty mem-
bers as part of an effort to boost
key research areas.

The plans announced Oct. 15
are part of the newly launched
Global Impact Initiative, which
seeks to strengthen work in plant
science; engineering; physical
science; and science, technology,
engineering and math education,
also known as STEM.

The initiative also seeks to ex-
pand research in genomics, cy-
bersecurity, computational sci-
ence and precision medicine.

The priority research areas were
developed from nearly 90 pro-
posals submitted by Michigan
State faculty members. Funding
was approved by the school’s
Board of Trustees in 2014.

“This bold investment by the
Board of Trustees will pay huge
dividends by growing MSU’s ca-
pacity for cutting-edge research,”
said MSU president Lou Anna K.
Simon. “Targeting emerging areas
of scholarship will leverage
Michigan State's considerable
strengths and enhance our repu-
tation as a top-100 world re-
search university.”

MSU Seeking STEM Faculty

TOKYO (AP) – Toyota, under
ambitious environmental targets,
is aiming to sell hardly any regu-
lar gasoline vehicles by 2050 –
only hybrids and fuel cells, to
radically reduce emissions.

The automaker promised to in-
volve governments, affiliated
companies and other “stakehold-
ers” in its push to reduce aver-
age emissions from Toyota cars
by 90 percent by about 2050,
compared with 2010 levels.

Electric cars weren’t part of
their vision, outlined by top Toy-
ota Motor Corp. officials at a
Tokyo museum on Oct. 15, strik-
ing a contrast with rivals such as
Nissan Motor Co., which has
banked on that zero-emissions
technology.

Toyota’s commitments come
at a time when the auto industry
has been shaken by a scandal at
Germany’s Volkswagen AG, in
which it admitted it cheated on
diesel emissions tests covering
millions of cars.

Toyota projected its annual
sales of fuel cell vehicles will
reach more than 30,000 by about
2020, which is 10 times its pro-
jected figure for 2017.

Fuel cells run on hydrogen and

are zero-emissions. Toyota’s
Mirai fuel cell went on sale late
last year. Toyota has received
1,500 orders for the Mirai in
Japan, and it just went on sale in
the U.S. and Europe.

Annual sales of hybrid vehicles
will reach 1.5 million and by 2020
Toyota would have sold 15 mil-
lion hybrids, nearly twice what it
has sold so far around the world,
it said.

Hybrids switch back and forth
between a gasoline engine and
an electric motor to deliver an ef-
ficient ride.

The Toyota Prius, which went
on sale in 1997, is the top-selling
hybrid, with about 4 million sold
globally so far. Toyota is promis-
ing to develop a hybrid version
in every category, including usu-
ally gas-guzzling sport-utility ve-
hicles, as well as luxury models.

“You may think 35 years is a
long time,’’ Senior Managing Offi-
cer Kiyotaka Ise told reporters.
“But for an automaker to envi-
sion all combustion engines as
gone is pretty extraordinary.’’

Ise acknowledged some gaso-
line engine cars would remain in
less developed markets, but only
in small numbers.

Toyota Looks to Green Tech for Future
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SERVICE HOURS: Monday & Thursday 6:30am-9:00pm; Tuesday, Wednesday & Friday 6:30am-6:00pm • Shuttle at 6:30am - Pick-up Both Ways • All Day starting at 6:30am.

$2395
Fluid Level,

Brake & Alignment Check Included.

Open Mondays & Thursdays until 8:30pm

We use Genuine GM Oil & Filter
No additional or hidden charges.
Out the door pricing.

Quick Oil Change EXPRESS
LANELUBE OIL FILTER

Excludes synthetic, Diesel & Med. Duty Trucks.
Most GM cars & trucks. One coupon per customer. Must
present coupon with order. Plus tax. Expires 10-31-15.

Up to 5 qts.

BODY SHOP
586-754-7000

ext 1231

INSURANCE
WRECK

AMENDED

WE REPAIR
ALL MAKES
& MODELS FREE OIL CHANGE

With Each Major Repair

TRANSPORTATION AVAILABLE
During Scheduled Repairs

GM SERVICE CENTER
MICHIGAN’S LARGEST

•SERVICE DEPT. •PARTS •BODY SHOP

866-452-1547
26125 Van Dyke @ 101/2 Mile

Center Line, MI 48015

EDRINKE • FAST • FRIENDLY • DISCOUNTS

VISIT OUR

QUICK LANE

Jim
Pfeifle

jpfeifle@edrinke.com

See us for your GM employee purchases.

1-877-451-7707
26125 VAN DYKE AT 10 1/2 MILE ROAD

Now looking for experienced salespeople to join our team!

ED RINKE

Dennis
Thacker

dthacker@edrinke.com

Paul
Makowski

pmakowski@edrinke.com

SHOWROOM HOURS: MON. & THURS. 8:30AM-9PM / TUES., WED. & FRI. 8:30AM-6PM /

*All prices and payments include GM rebates. Picturesmay not represent actual vehicle. Prices subject to change per GM incentives. Prices and payments are inclusive of active GMemployee discount (unless otherwise stated). All leases are 10,000
miles per yearwith approvedSTier credit.Vehicles shownare $999down.Must have lease loyalty and/or conquest.Must currently ownor lease aChevroletVolt..Must have closing competitive lease. Prices and payments are plus tax, title,plate fee
w/ acquisition fee up front, refundable security deposit required on certain vehicles – to be determined by lender. Must be currently leasing or own aVolt. $3,500 trade in is valid on 2003 or newer vehiclesw/ under 115kmiles in drivable condition,
no branded titles, reconditioning determined by appraiser. Certain restrictionsmay apply, see dealer for complete details. Exp date:10/31/2015.

NO DOC FEES
Find Us on
FACEBOOK

Nicole
Dodge

nhuminski@edrinke.com

VISIT OURWEBSITE:
edrinke.com

*All prices and payments include GM rebates. Picturesmay not represent actual vehicle. Prices subject to change per GM incentives. Prices and payments are inclusive of active GMemployee discount (unless otherwise stated).All leases are 10,000miles per yearwith approved STier credit. Vehicles shown are
$999 down.Must have lease loyalty and/or conquest. Prices and payments are plus tax, title,plate feew/ acquisition fee up front, refundable security deposit required on certain vehicles – to be determined by lender. $3,500 trade in is valid on 2003 or newer vehiclesw/ under 115kmiles in drivable condition,no
branded titles, reconditioning determined by appraiser. Certain restrictionsmay apply, see dealer for complete details. Impala acquisition fee due up front. Exp date:10/31/2015.

We’ll give you a $3,500 minimum for your 2003 or newer trade in.
See us for your GM employee purchases.

1-866-452-1300
26125 VAN DYKE AT 10 1/2 MILE ROAD

Now looking for experienced salespeople to join our team!

SHOWROOM HOURS:
MON. & THURS. 8:30AM-9PM

TUES., WED. & FRI. 8:30AM-6PM VISIT OURWEBSITE: edrinke.com

Stk. #SQFM7F

2015 BUICK ENCORE

PURCHASE
FOR

$19,115*24
MO.

LEASE FOR

$61*
$999 DOWN

Stk. #SRCT5D

2016 BUICK VERANO

PURCHASE
FOR

$19,259*24
MO.

LEASE FOR

$95*
$999 DOWN

1SD

Stk. #B450305

2015 BUICK LACROSSE

PURCHASE A 2015
FOR

$22,623*24
MO.

LEASE FOR

$189*
$999 DOWN

1SL

Stk. #B560032

2016 BUICK ENCLAVE

PURCHASE A 2015
FOR

$34,168*24
MO.

LEASE FOR

$249*
$999 DOWN

Stk. #B460295

2016 BUICK REGAL

PURCHASE
FOR

$24,207*24
MO.

LEASE FOR

$63*
$999 DOWN

Stk. #SVCHCQ

LEASE FOR

$1,199 DOWN

24
MONTHS

$209* PURCHASE FOR

$29,808*

2016 GMC ACADIA

Stk. #G553252

LEASE FOR

$999 DOWN

24
MONTHS

$128*
PURCHASE FOR

$31,709*
LIST PRICE $39,675

2015 GMC SIERRA
DBL. CAB • 4WD
ELEVATION
EDITION

Stk. #G560297

LEASE FOR

$999 DOWN

24
MONTHS

$119*
PURCHASE FOR

$24,067*
LIST PRICE $27,725

2016 GMC TERRAIN
SLE-1

Stk. #G552626

LEASE FOR

$999 DOWN

36
MONTHS

$399*
PURCHASE FOR

$46,279*
LIST PRICE $54,860

2015 GMC YUKON
XL 4WD
SLE

PURCHASE
FOR

$16,296*
LEASE FOR
24 MONTHS
$65*
$999DOWN

2016

SILVERADO

PURCHASE
FOR

$32,477*
LEASEFOR
24 MONTHS
$99*
$999DOWN

2015

PURCHASE A LS
FOR

$16,152*

2016

MALIBU

PURCHASE A LS
FOR

$19,429*
LEASE A 1LT
24 MONTHS
$119*
$999DOWN

2016

TRAVERSE

PURCHASE
FOR

$26,268*
LEASE FOR
24 MONTHS
$199*

$999DOWN

2016

EQUINOX

PURCHASE A LS
FOR

$21,455*
LEASE A 1LT
24 MONTHS
$137*
$999DOWN

2016

CAMARO

PURCHASE
FOR

$22,457*
LEASE FOR
24 MONTHS
$149*

$999DOWN

2015

LS 1LT COUPE

TRAX
LS DBL. CAB

4WD
LT

ALL STAR
EDITIONNEWCRUZE

LIST PRICE
$21,020 LIST PRICE

$43,015

Stk. #460266

Stk. #STBBXP

Stk. #560066

Stk. #460323 Stk. #553738

Stk. #450761

Stk. #460097

Stk. #560311Stk. #460129 Stk. #560275

LEASE FOR
24 MONTHS
$36*
$999DOWN

ED RINKE
CHEVROLET LEASE PULL AHEAD IS BACK!!

WE’LL GIVE YOU A $3,500 MINIMUM FOR YOUR 2003 OR NEWER TRADE IN.

NO 1ST
PAYMENT
REQUIRED

NO 1ST
PAYMENT
REQUIRED

IMPALA

LEASE FOR
24 MONTHS
$199*

$999DOWN

2016

PURCHASE
FOR

$23,852*

LS

Stk. #460021

Stk. #B450168

BEIJING (AP) – Ford Motor Co.
is investing $1.8 billion to devel-
op technologies aimed at attract-
ing Chinese car buyers, underlin-
ing China’s importance to auto-
makers despite slowing sales
growth.

The American automaker said
Oct. 12 that it will expand its re-
search and development center
in the eastern city of Nanjing and
work on autonomous driving,
smartphone connectivity, more
efficient powertrains and other
technologies.

Global automakers see China
as a key source of sales growth
and are spending heavily to ap-
peal to Chinese tastes. Some
have broken with a strategy of
selling the same models world-
wide and are creating China-only
vehicles.

Automakers are stepping up
investment despite an unexpect-
edly sharp downturn in sales
this year. In July, General Motors
Co. announced a $5 billion initia-
tive with its main Chinese part-
ner to develop vehicles to be
sold in China, Brazil, India and
Mexico.

Auto sales in China declined in
August for a third straight
month, contracting by 3.4 per-
cent from a year earlier to 1.4
million vehicles. Ford’s August
sales declined by 3 percent to
79,608, while year-to-date sales
were off 1 percent at just over
700,000.

Demand has been hurt by con-
gestion in Beijing, Shanghai and
other major cities that has made
car ownership less attractive
and by official efforts to curb
traffic and smog by limiting the
number of new vehicle registra-
tions.

Ford said features it hopes to
offer in China include introduc-
tion next year of SYNC 3, a sys-
tem that allows hands-free con-
trol of phones, entertainment,
climate control and navigation.

Ford said it will add a vehicle
test center in Nanjing, expanding
its ability to develop products in
China.

The company has 10 manufac-
turing facilities in China. The
Nanjing Research and Engineer-
ing Center employs 1,900 people
and is one of eight global prod-
uct development centers.

In April, Ford and a local part-
ner said they would spend $1.1
billion on a factory in China’s
northeast.

Ford Investing
$1.8 Billion for
China Market

Expanding its footprint in
men’s fashion, Cadillac launched
a specially curated capsule col-
lection, expressed in 15 looks,
chosen and styled by fashion
icon Nick Wooster. The Cadillac
Capsule Collection comprises
pieces from the Fall/Winter 2015
collections of today’s most influ-
ential emerging designers, many
of whom showcase their work
annually at New York Men’s Day,
which the brand has supported
since its inception, said GM
spokesman Eneuri Acosta.

The Cadillac Capsule Collec-
tion is available exclusively on
Gilt.com/CadillacCapsule at full
price as of Sept. 9, and includes
select pieces from David Hart,
Cadet and Ernest Alexander, un-
available at any other retailer.
The Cadillac Capsule Collection
ranges in price from $59 to
$2,000.

This partnership with emerg-
ing talent represents Cadillac’s
continued commitment to plat-
forms that elevate up-and-
coming designers who are mak-
ing waves in the industry
through their daring approach to
style and design, Acosta said.

Cadillac, Fashion
Industry Join Up,
Create Collection
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