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With substantial gains in its
top three markets, Cadillac glob-
al sales increased 10 percent in
September to 25,493 units.

U.S. sales rose 7.8 percent,
while increases in China and
Canada were 14.7 percent and
34.6 percent, respectively.

“Following a disciplined strate-
gy led by increasing product sub-
stance, stronger transaction
prices and lower incentives, we
have a stronger foundation for
growth,” said Cadillac President
Johan de Nysschen.

Cadillac’s ATS sport sedan and
coupe models increased 43 per-
cent in September, and 31 per-
cent year to date.

Strong demand continues in
China for the long-wheelbase
ATS-L model while U.S. cus-
tomers received initial deliver-
ies of the high-performance V-
Series.

The SRX luxury crossover con-
tinues to be in strong demand,
especially in the U.S., driving an
increase of 30 percent in Septem-
ber.

Total Cadillac sales globally
are up 3.2 percent for the year to
date.

According to GM sales figures,
the September sales of the ATS

were 5,663 compared to 3,959 a
year earlier. That represents a 43
percent increase.

The news as also good for the
SRX. That model saw a 30.2 per-
cent sales increase September
over September – 9,552 versus
6,762.

Not all the sales news was
good. Some models saw declines
September. The CTS went from
2,494 in 2014 to 1,644 in 2015, a
drop of 34 percent. The Escalade
went from 4,082 to 3,306, a drop
of 19 percent.

The United States and Canada
are still Cadillac’s strongest mar-
ket. Overall sales this year in the

U.S. are 125,688 a slight decline
of 1.7 percent compared to this
time in 2014. Canada’s sales are
8,932 up 12.4 percent from the
7,774 sold during the same peri-
od in 2014.

Sales in China have also im-
proved – 56,873 in 2015 versus
50,606 in 2014. That’s an im-
provement of 12.4 percent.

Sales in Europe and Russia are
still relatively small. Cadillac has
sold 1,056 by the end of Septem-
ber in 2015. That’s compared to
1,228 during the same time in
2014.

Cadillac Transaction Prices Are Beating
Audi, BMW – Second Only to Mercedes

Sales Increasing Incrementally

DETROIT (AP) – Visitors will get
up-close looks at the rusted steel
beams, concrete walls, and facto-
ry floors in Detroit where Packard
luxury cars were assembled.

The Detroit Free Press reported
Oct. 7 that 60 people have
bought tickets for Oct. 24 guided
tours through the old Packard
auto factory complex on the
city’s east side.

Tickets cost about $41 each.
The money will go to the Detroit
Area Art Deco Society nonprofit.

Peruvian developer Fernando
Palazuelo bought the 40-acre site
in 2013 at a tax foreclosure auc-
tion. He plans to redevelop it.

Old Packard Plant
Tour Is Oct. 24

It’s been said that the only
thing better than owning a Chevy
Camaro is owning a Camaro
you’ve customized yourself.

And as the all-new Gen Six Ca-
maro rolls into showrooms this
fall, Chevrolet is giving buyers
the chance to do that by match-
ing its introduction with acces-
sories and performance parts
that enable greater personaliza-
tion and driving fun, said GM
spokesman Robert Wheeler.

From performance air intake
and exhaust systems, to lowering
kits, ground-effects packages,
spoilers and even performance
Brembo brake systems, the line-
up is designed to offer customers
choices for distinguishing their
new Camaros on the street and
making the most of the cars’ per-
formance capabilities. Wheeler
said.

“These accessories and parts

were designed, engineered and
tested by our Camaro team, as-
suring proper fit and integration -
and they are backed by Chevro-
let,” said Jim Campbell, GM U.S.
vice president of Performance
Vehicles and Motorsports.

The roster of 2016 Camaro per-
formance parts includes:

• Performance exhaust – Kits
will be available late this year for
Camaro SS with the LT1 V8 and
Camaro LT with the 3.6L V6.
These axle-back systems en-
hance the performance sound of
the Camaro and offer a premium
appearance. Each is a direct re-
placement for the factory system
and maintains the vehicle’s facto-
ry warranty. The kits are not
compatible with the available
dual-mode exhaust system.

• Suspension lowering kits –
Incorporating higher-rate front
and rear coil springs, along with

specifically tuned struts and
shocks, theses kits are designed
to provide an integrated package
that provides an aggressive
stance by lowering the vehicle
up to 0.8-inch, while optimizing
ride quality and vehicle perform-
ance. They also deliver a lower
center of gravity that enhances
the feeling of responsiveness.
Four kits are tailored for LT and
SS coupe and convertible mod-

els. The SS kits are not compati-
ble with vehicles equipped with
the available Magnetic Ride Con-
trol. They will be available in ear-
ly 2016.

• Brembo performance front
brake package (four-piston
calipers) – Developed as an up-
grade for Camaro LT models with
the 2.0L Turbo and 3.6L V6.

Camaro Custom Kits Arrive
At Dealers for 2016 Launch

This brake kit will be coming out soon for Camaro customization.

CONTINUED ON PAGE 2

2016 Cadillac SRX

CONTINUED ON PAGE 8

Road trip!
Chevrolet is hitting the high-

ways and byways of America this
fall in the all-new 2016 Camaro,
as well as other new Chevy mod-
els, said GM spokesman Monte
Doran. The Find New Roads Trip
celebrates the introduction of
five all-new Chevrolet cars – Ca-
maro, Malibu, Cruze, Volt and
Spark for 2016.

“These five cars represent a
pivotal year for Chevrolet, as
they each introduce new tech-
nologies to their segments,” said
Alan Batey, president, global
Chevrolet. “To help introduce
these new cars, Chevrolet is tak-
ing a 48-state tour searching for

examples of innovation across
the U.S.”

From Oct. 19 to Nov. 14, pre-se-
lected guests in 30 Camaros will
crisscross the U.S., seeking peo-
ple and places that embody the
spirit of Find New Roads by pio-
neering new solutions in technol-
ogy, business, education, arts
and culture, Doran said.

Fans can follow the trip at
www.findnewroadstrip.com. This
includes social media coverage
and a map tracking the tour’s
progress.

The public is invited to join
Chevrolet at 17 cities to see the

Road Trip Features Camaro

CONTINUED ON PAGE 4Chevy is taking the 2016 Camaro on the road as a promotion.

Every old is new again. Devel-
oped with contemporary tech-
nologies, including a high-rpm
valvetrain, Chevrolet Perfor-
mance’s new ZZ6 crate engine of-
fers builders a modern twist on
the classic Chevy Small Block
350.

It uses updated Fast Burn
cylinder heads with beehive-
style valve springs inspired by
the LS engine family – a feature
that enhances high-rpm capabili-
ty, enabling the new high-perfor-
mance engine to achieve 405
horsepower and 405 lb-ft of
torque, said GM spokesman
Robert Wheeler.

That’s more power than any
factory produced 350 engine
ever installed in a Chevrolet pro-
duction vehicle and it’s one of
the most powerful 350 Small
Block-based crate engines in the
nearly 27-year history of the “ZZ”
lineup.

“The new ZZ6 is the ultimate
ZZ 350-based crate engine from
Chevrolet Performance,” said
Jim Campbell, GM U.S. vice presi-
dent of Performance Vehicles
and Motorsports. “After more
than six decades, our powertrain
engineers continue to refine and
update the classic Small Block
architecture, adapting new tech-
nologies to advance the legacy of

the industry’s most adaptable V-
8 engine and giving customers
new choices from the company
that pioneered the concept of
high-performance crate engines.”

A pair of high-flow, Fast Burn-
style aluminum cylinder heads,
with large intake runners and
2.00/1.55-inch valves, enable the
ZZ6 to flow big air, while the bee-
hive-style valve springs offer ex-
ceptional high-rpm performance
and durability, Campbell said.
The unique, tapered shape of the
valve spring allows for the use of
a smaller spring retainer, which

Chevy Goes Old School
With New Small Block

Chevy’s new ZZ6 engine.

CONTINUED ON PAGE 2

BALTIMORE (AP) – A Balti-
more-based hybrid engine tech-
nology company has won $28.9
million in damages in a patent in-
fringement suit against Hyundai
Motor Co. and Kia Motors Corp.

A U.S. District Court jury
found Oct. 1 that the automakers
knowingly used technology
Paice LLC developed. Paice,
founded in 1992 by Russian na-
tive Alexander Severinsky and
co-owned by the Abell Founda-
tion, built a prototype hybrid-
powered car but major automak-
ers turned it away, sometimes af-
ter years of discussions.

Court documents show the
companies plan to ask U.S. Dis-
trict Judge Marvin Garbis to re-
verse the verdict. The automak-
ers had argued that Paice’s
patents were invalid.

Toyota settled a Paice lawsuit
by agreeing to license the tech-
nology. Paice also has a lawsuit
pending against Ford Motor Co.

KIA, Hyundai Lose
$30M Patent Suit
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Chevrolet’s New
ZZ6 Engine Uses
Classic Features

reduces the reciprocating mass
of the valvetrain resulting in bet-
ter valve dynamics.

The ZZ6 also uses an aggres-
sive hydraulic roller camshaft,
with .474/.510-inch lift and
208/221-degrees duration, that
supports the engine’s high-rpm
airflow capability, while main-
taining excellent low-speed dri-
vability, Wheeler said. Rounding
out the rotating assembly is a
forged steel crankshaft and
durable, quiet high-silicon alu-
minum pistons housed in a four-
bolt-main cast iron block.

A pair of all-new, aluminum
valve covers caps off the new
crate engine, giving it a distinc-
tive, premium appearance.

Chevrolet Performance offers
the ZZ6 crate engine in Turn Key
and Base versions, Wheeler said.
The Base kit (P/N 19351532) in-
cludes a single-plane aluminum
intake, distributor, water pump,
damper and flexplate, but re-
quires the carburetor and other
accessories to be added.

The Turn Key kit (P/N
19351533) includes the carbure-
tor, an air cleaner that matches
the unique valve covers, the
starter, distributor, alternator
and additional accessories such
as the air conditioning compres-
sor and front-end accessory
drive system.

Availability for the Turn Key
and Base ZZ6 crate engine kits
will be announced at the SEMA
Chevrolet Press Conference on
Nov. 3, 2015.

CONTINUED FROM PAGE 1

by Jim Stickford

The road to Hell is paved with
good intentions, and Washing-
ton, D.C., is a city filled with good
intentions, and that can be a
problem for the people that regu-
lations are supposed to help.

That was the message of Na-
tional Automobile Dealers Asso-
ciation (NADA) chairman Bill
Fox’s speech that was given at
the Detroit Athletic Club before
the Automotive Press Associa-
tion (APA) on Oct. 7.

Fox is a multi-franchise new-
car dealer in upstate New York,
and said as a dealer, he’s seen
how choice can benefit dealers
and their customers.

“Let me be clear about some-
thing,” Fox said. “NADA and its
members appreciate the good in-
tentions of Washington. Higher
fuel economy standards to pre-
serve the environment; legisla-
tion to increase the recall com-
pletion rate to 100 percent; rules
to make sure vehicle financing is
fair for everyone.

“But instead of laying down
blacktop with the help of those
who actually work the pavement
every day, regulators are side-
stepping those who know the
business best.”

Fox said that consumers are
especially hurt when regulators
focus on issues of financing.

Rules that prevent consumers
from being able to negotiate fi-
nance interest rates hurt the
public.

“As a matter of principle, con-
sumers have the right to negoti-
ate,” Fox said. “They always have
the right to seek a better deal.
And they should always have the
right to choose the loan that’s
best for them. Unfortunately,
Washington is paving a road that
might not necessarily lead to Hell,
but it definitely leads over a cliff.

“Actions in Washington are tak-
ing away our customers’ right to
benefit from the dealer franchise
system—especially rules govern-
ing dealer-assisted financing.
When you’re paying $30,000 for a
car, you should have every possi-
ble financial advantage. These
advantages – driven by fierce
competition – make up the foun-
dation of the retail automotive
market.”

But, Fox said, the federal Con-
sumer Financial Protection Bu-
reau (CFPB) is pressuring lending
sources to adopt an inflexible
flat-fee system. This is on top of
current CFPB enforcement ac-
tions that already reduce the
amount a dealer can discount
rates.

“In some cases by 50 percent,”

Fox said. “The CFPB’s approach
will destroy competition, con-
strain a dealer’s ability to offer
rate discounts and lead to higher
interest rates. How does that
benefit you if you go to the near-
est Chevy dealer here in Detroit
and you’re looking for competi-
tive financing? Or if you’re look-
ing for a better rate than you got
from your bank or your credit
union?”

And there is Blumenthal
Amendment, Fox said. It was at-
tached to a federal spending bill
but didn’t get out of committee
before Congress adjourned this
summer. The amendment would
prevent car dealers from selling
vehicles under recall that haven’t
been fixed yet.

“What’s the problem with
that?” Fox said. “There are 64
million cars under open recall
right now. But the vast majority
of them don’t require the drastic
step of grounding the vehicle. In
fact, the National Highway Traffic
Safety Administration – and man-
ufacturers – only include stop-
drive orders on 6 percent of the
recalls they issue. The majority
of open recalls are for minor is-
sues – like a phone number mis-
print in the owner’s manual. But
if the Blumenthal amendment
were to become law, every single
one of those cars with an open
recall would be grounded.”

And for how long, Fox said.
Maybe indefinitely – if it’s a situa-
tion where parts aren't available.
So, what would happen in the
meantime? That would devastate
an individual customer’s trade-in
value, and it would wreak havoc
on the entire used-car market.

“If it’s harder for a consumer to
trade in a used car, are they more
or less likely to buy a new, safer

car?” Fox said. “And if consumers
are forced to turn to the private
market to sell a used car, do you
think private buyers are more or
less likely than dealers to see
that an open recall gets complet-
ed? The answers are obvious to
car dealers. We are making sure
policymakers understand these
realities before they keep paving
a path that harms consumers.”

And as to fuel economy, Fox
said, there’s no doubt that peo-
ple want more fuel efficient cars,
but there has to be a balance be-
tween cost and fuel efficiency.

“Improved fuel economy
comes at a cost,” Fox said.
“About an increase of $3,200 or
more to the average price of a
car. That’s an increase that the
new-car buyer will have to pay
up-front. The problem is that it
takes 7 million Americans out of
the new-car market because they
won’t be able to afford the in-

crease. The total cost of the
EPA/NHTSA fuel economy rule
will be about $210 billion. That’s
about twice as much as the auto
industry received in government
aid during the Great Recession.”

Dealers know that, at the end
of the day, customers come to us
to find a car that suit their
lifestyle and budget, Fox said.

“A compact, gas-saving car for
a couple in New York City doesn’t
necessarily work for a family of
seven in rural Kansas,” Fox said.
“Farmers can’t haul hay in a
Prius.”

These are just some of the is-
sues franchise car dealers face,
Fox said. The industry is prof-
itable and serves the public’s
needs for personal transporta-
tion.

That’s why it’s important that
regulators, lawmakers and the
public understand how things re-
ally work.

NADA Fights for Consumer Finance Options

NADA chairman Bill Fox speaking in Detroit.

• Brembo performance front
brake package (six-piston
calipers) – Developed for the en-
thusiast looking for ultimate
braking performance while main-
taining street drivability. This
Brembo front brake system fea-
tures six-piston monoblock alu-
minum calipers in red with per-
formance brake pads and two-
piece, 14.6-in. x 1.3-in. vented and
slotted Duralife rotors (cast-iron
braking rings with aluminum
hats).

This kit is available for all Gen
Six Camaro models and includes
low-expansion front brake hoses
and all necessary hardware.

• Performance air intake –

This kit, available in early 2016,
helps reduce air restriction and
includes a reusable open-ele-
ment air filter, a sealed compart-
ment with all the necessary in-
stallation hardware for the Ca-
maro SS with the LT1 V8.

• Engine covers – These styl-
ish, easily installed covers give
the Camaro engine a show-quali-
ty appearance.

They will be available by the
end of the year in red, blue or
black for the V8 and V6 engines
and a cover for the 2.0L Turbo
engine is planned as well.

These performance parts com-
plement a full line of Camaro ac-
cessories including wheels, exte-
rior and interior enhancements
and graphics packages.

Highlights of the kits include:
• Three aluminum wheel de-

signs, in multiple finishes;
• Grille kits with six body-col-

or inserts for LT and SS models;
inserts are also available in
chrome-appearance or primed
versions for custom painting;

• A blade-style rear spoiler
and ground effects kit, each of-
fered in 10 colors;

• Four exterior graphics pack-
ages, offered in multiple colors,
including,” rally stripe,” front-
fender “hash mark,” racing stripe
designs and a body-side “spear”
graphic;

• Interior trim kits, offered in
multiple colors. Customers can
also select alternate-finish ver-
sions of existing features.

2016 Camaro Custom Kits Now Available
CONTINUED FROM PAGE 1

Club GM is hosting a series of
Pistons baskeball nights. Begin-
ning on Friday, Oct. 30, the orga-
nizaiton is hosting a series of
“Pistons Nights” whenre for as
little ast $30 members can enjoy
an evening of basketball at the
Palace in Auburn Hills.

The Pistons play Chicago on
Oct. 30; Cleveland on Tuesday,
Nov. 17; and Miami on Wendes-
day, Nov. 25. zTickets for the
Chicago and Miami games are
$30 (normally $35) for upper
corner seats, $50 for lower end
seats (normally $50) and $85 for
lower corner seats (normally
$105). Tickets for the Cleveland
game are $40 for upper corner,
65 for lower end and $100 for
lower corner.

Go to clubgeneralmotors.org
for more information.

Club GM Sponsors
Basketball Nights

http://www.techcenternews.com
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by Jim Stickford

Local officials had the chance
to see what they do at the U.S.
Army’s TACOM facility in Warren
on Oct. 5.

The base’s commanding offi-
cer, Maj. Gen. Gwen Bingham,
gave a tour of the facility to sev-
eral Michigan legislators as part
of her effort to inform the public
about the base and what the
Army does there.

“If a soldier wears it, fights
with it, drives it, it came through
TACOM’s Life Cycle Management
Command,” Bingham said.

She said it was an important
part of her job to educate the
public about TACOM, its mission
and its impact on the local and
state economy. And part of that
is showing state legislators just
what they do at the site.

State senator Phil Pavlov
(R-23th District) said he took
the tour to see just what

assets Michigan has to offer.
“I had the chance to see the

products that are made and de-
veloped here,” Pavlov said. “You
can’t understand the value a fa-
cility like that has to the state
economy unless you see what it
does. I also appreciate how they
are emphasizing STEM educa-
tion. As chairman of the state
senate’s education committee,
it’s important to that we know
how to align education with the
jobs that already exist.”

Michigan representative Derek
Miller (D- 28th district) said that
as Warren’s representative to the
State House of Representatives,
it was an honor to see the facility
now, and learn more about the
role it plays in the economy of
Warren and of Macomb County.

“I glow with pride when I come
here,” Miller said. “I grew up in
Warren and being able to invite
my colleagues to this facility is a
source of pride. The work done is

innovative and protects the na-
tion. It also provides 7,500 jobs in
and around Warren, Macomb
County and southeast Michigan.”

For state rep. David Maturen
(R-63rd district), the tour of
TACOM was a visit home.

“I served in the U.S. Army from
1971 to 1973,” Maturen said. “I
was stationed at TACOM then.
Part of the reason I came was to
see if I could recognize anything,
but I couldn’t because this site

has grown and changed so
much.”

Back when he was a soldier,
TACOM was the site of Chrysler’s
tank factory and they were still
building M-60 tanks.

“They were working on a proj-
ect that would become the M-1
Abrahms tank,” Maturen said. “I
am proud to be a TACOM veteran
and I proud of the job the Life Cy-
cle Management Command is do-
ing.”
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TACOM’s Maj. Gen. Gwen Bingham recently gave Michigan legislators a tour of the Army facility located in Warren.

State Legislators Visit TACOM for Informational Tour

Art Van Furniture unveiled its
expanded 1.02 million square
foot warehouse, distribution and
assembly center on Oct. 7.

The expanded facility is locat-
ed behind the furniture chain’s
world headquarters in Warren,
located at 6500 East 14 Mile
Road.

According to Art Van spokes-
woman Diane Charles, the ex-
panded facility received invest-
ments totalling $11 million and
created 50 new jobs.

The project added 141,000
square feet to the warehouse
and was needed because of the
company’s rapid growth over
the past three years in Michigan
as well as in Ohio, Illinois and In-
diana, Charles said.

This is the main warehouse
that will service and distribute
furniture to all those markets,
Charles said.

People on hand for the ribbon-
cutting ceremony included Art
Van Elslander, founder of Art Van
Furniture and Kim Yost, CEO of
Art Van Furniture.

“More than 100 people attend-
ed the ribbon-cutting ceremony,”
Charles said. “That included
Warren’s mayor, the president of
the Warren city council and
members of the Macomb Cham-
ber of Commerce, who even
brought the scissors. They were
all so proud of all the new
growth in Warren. It’s exciting to
be a part of that.”

Success Driving
Art Van to Grow
Its Warehouse



WASHINGTON (AP) – Many
Americans buying new cars
these days are baffled by a tor-
rent of new safety technology.

Some features will automatical-
ly turn a car back into its lane if it
begins to drift, or hit the brakes
if sensors detect that it’s about
to rear-end someone else. There
are lane-change and blind-spot
monitors, drowsiness alerts and
cars that can park themselves.
Technologies once limited to
high-end models like adaptive
cruise control, tire-pressure indi-
cators and rear-view cameras
have become more common.

The features hold tremendous
potential to reduce deaths and
injuries by eliminating collisions
or mitigating their severity, safe-
ty advocates say.

But there’s one problem: Edu-
cation on how to use them does-
n’t come standard. Bewildered
drivers sometimes just turn them
off, defeating the safety potential.

“If people don’t understand how
that works or what the car is do-
ing, it may startle them or make
them uncomfortable,’’ said Debo-
rah Hersman, president of the Na-
tional Safety Council. “We want to
make sure we’re explaining things
to people so that the technology
that can make them safer is actu-
ally taken advantage of.’’

The council and the University
of Iowa, along with the Depart-
ment of Transportation, kicked
off an education campaign Oct. 7
to inform drivers on how the
safety features work. The effort
includes a website, MyCar-
DoesWhat.org, with video
demonstrations.

In a survey by the university, a
majority of drivers expressed un-
certainty about the way many of
the safety technologies work.
About 40 percent reported that
their vehicles had behaved in un-
expected ways. The least under-
stood technology was adaptive
cruise control, which can slow or
speed up a vehicle in order to
maintain a constant following
distance. That technology has
been available in some models
for at least a decade.

The features vary from manu-
facturer to manufacturer, from
model to model, and from one
options package to another.

Joe Kraemer, 70, a retired ac-
countant from Arlington, Va.,
said the first time he drove his
wife’s 2015 E-Series Mercedes he

nearly jumped out of his seat. He
was beginning to change lanes
when suddenly there was a pierc-
ing “beep beep beep beep . . . .’’

Now when that happens, his
wife tells him: “Relax. It’s just that
you have somebody in your blind
spot and you’re about to kill us.’’

Kraemer’s wife, who has been
driving for 50 years, has been
back to the dealer twice for hour-
long lessons on how to use the
car’s features.

“She’s really learning a com-
puter,’’ he said.

But as the technologies be-
come more available in lower-
priced models, dealers may not
be willing to spend as much time
with drivers as Mercedes has
with Kraemer’s wife.

Owner’s manuals are also
falling short, safety advocates
say. They have become “docu-
ments written by lawyers for

lawyers,’’ said Clarence Ditlow,
executive director at the Center
for Auto Safety.

“From perhaps a 50-page un-
derstandable document 20 years
ago, they have gone to a 500-
page opus that is intimidating to
all but the most studious car
buyer,’’ he said.

Some manufacturers offer CDs
or DVDs on how to use safety
systems, but “most of the time
drivers don’t actually take the
time to review them,’’ said Peter
Kissinger, president of the AAA
Foundation for Traffic Safety.

A study by the foundation of
early safety technology adopters
found that some drivers believed
collision warning systems would
brake to stop their vehicles for
them, when actually the systems
only alert drivers to an impend-
ing collision. It’s still up to the
driver to hit the brakes.

Today’s Cars Too Smart for Today’s Drivers
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(586) 264-8400
www.royaltyhouse.com • royalty@royaltyhouse.com

Proudly
Family

Owned for
40 Years

2016 Camaro and some of the
other new Chevrolet models.
Tour dates and cities include:

East Route
• Oct. 21, Syracuse, N.Y. – New

York State Fairgrounds.
• Oct. 24, Boston – Gillette Sta-

dium, 1 Patriot Place.
• Oct. 26, Philadelphia –

Greater Philadelphia Exposition
Center.

• Oct. 28, Raleigh, N.C. – PNC
Arena.

• Oct. 31, Orlando, Fla. – Osce-
ola Heritage Park, 1875 Silver
Spur Lane.

• Nov. 4, New Orleans – NOLA
Motorsports Park.

• Nov. 7, Dallas – Texas Motor
Speedway.

• Nov. 11, Albuquerque, N.M. –
EXPO New Mexico.

• Nov. 14, Phoenix – Phoenix
International Raceway.

West Route
• Oct. 21, Nashville, Tenn. –

Lane Motor Museum.
• Oct. 24, Kansas City, Kan., –

Overland Park Convention Cen-
ter.

• Oct. 26, Lincoln, Neb. – Lan-
caster Event Center.

• Oct. 28, Minneapolis – Na-
tional Sports Center.

• Oct. 31, Salt Lake City –
South Towne Exposition Center.

• Nov. 7, Seattle – Warren G.
Magnuson Park.

• Nov. 11, Portland, Ore. –
Portland Expo Center.

• Nov. 11, San Francisco – San-
ta Clara County Fairgrounds.

Camaro Goes Cross Country
CONTINUED FROM PAGE 1

Shopping from your car will
get a little easier for GM cus-
tomers who use OnStar.

The automaker is introducing
a new product to the public
called OnStar AtYourService, a
multichannel platform providing
customers with merchant and re-
tailer offers.

The product soon will be
available through the OnStar
RemoteLink mobile application,
allowing users to save money
and discover value, said GM
spokesman Stefan Gross.

RemoteLink has more than 1.6
million active users who use the
app to remotely start their vehicle,
unlock doors, get vehicle infor-
mation, send routes to their vehi-
cle and customize Wi-Fi settings.

AtYourService connects Chev-
rolet, Buick, GMC and Cadillac
owners with retailers and mer-
chants, providing information,
convenience and money-saving
values tied to their location,
Gross said. AtYourService is cur-
rently available through OnStar
advisors.

“As we expand the AtYourSer-
vice platform, we’re excited to
give our customers another way
to access unique deals,” said
Mark Lloyd, an OnStar consumer
online officer.

“The service will be easily ac-
cessible to our customers, pro-
viding them added value through
channels that are most conven-
ient to them.”

Customers with an active On-
Star subscription will be able to
use the RemoteLink mobile app
to access an AtYourService tab
before they start their journey,
Lloyd said. The new tab includes
featured offers, sponsored loca-
tions and a category search tool
to locate multiple options for
dining, retail, fuel and more.

The content will be updated,
based on the subscriber’s loca-
tion, Lloyd said, as well as time
of day and day of the week.

Offers can be saved for use
any time and the app can be per-
sonalized by favoriting frequent-
ly visited locations. Guidance
plan subscribers can have direc-
tions to an offer-based location
downloaded directly to their ve-
hicle.

Lloyd said industry analyst com-
pany Statista forecasts there will
be more than 92 million mobile
coupon users in the U.S. in 2015.
Additionally, he said, mobile
coupons are redeemed 10 times
more often than paper coupons.

“With our very active Re-
moteLink user base, and a grow-
ing demand for mobile coupon-
ing, the integration of AtYourSer-
vice into our RemoteLink mobile
app will help create a more per-
sonalized and convenient driving
experience.”

Some of the companies provid-
ing value through the AtYourSer-
vice platform, Lloyd said, include
Dunkin’ Donuts, and RetailMeNot
for national retailers in numer-
ous categories. Customers will
also be able to access special
deals from Audiobooks.com,
which is offering an extended
trial and access to more than
60,000 audio books.

Approximately 35 percent of
OnStar point-of-interest naviga-
tion requests in North America
are for retail locations, 20 per-
cent are for restaurants and 10
percent are for hotels.

With AtYourService, Guidance
plan customers can have an On-
Star advisor book hotel rooms
on the go through Priceline.com.

AtYourService offers are avail-
able to any subscriber with a
paid OnStar plan.

OnStar Will Offer Service
To Ease Shopping Burden

DETROIT (AP) – The United
Auto Workers union unveiled a
richer proposed contract with Fi-
at Chrysler on Oct. 9, a week af-
ter angry union members voted
down a previous agreement.

The new agreement would
gradually eliminate a much-ma-
ligned tiered pay system and
bring all U.S. factory workers to
the same wage over eight years.
The previous agreement had on-
ly promised a top wage of $25
per hour for lower-tiered work-
ers, which is less than the $29
per hour that longtime workers
would make.

About 45 percent of FCA’s U.S.
hourly workers are newer hires
who now make wages as low as
$15.78 per hour.

The union said the typical low-
er-tier worker will see gains of
$44,000 in wages and bonuses
over the life of the four-year con-
tract, up from $25,000 in the pre-
vious agreement.

Like the previous agreement,
the new contract also promises
the first raises in nine years for
the highest-paid workers.

Top-tier workers will get a
$4,000 bonus if the agreement is
ratified; lower-tier workers will
get $3,000. The previous contract
promised $3,000 bonuses for all
workers.

The new agreement calls for a
$5.3 billion investment in U.S.

plants, as the previous agree-
ment did, but this time the UAW
spelled out which plants would
get that investment in a summa-
ry given to workers.

The union also emphasized
that its members’ health care
benefits won’t change under this
agreement, something it failed to
do in the previous contract sum-
mary.

The deal rejected last week in-
cluded pay raises, the potential
for increased profit sharing and a
$3,000 signing bonus. FCA work-
ers haven't gone on strike since
2007, and such a move would
have been expensive for the
company.

A weeklong strike could have
cost as much as $1.7 billion in
revenue and $35 million in net in-
come, according to Sean McAlin-
den, chief economist for the
Michigan-based Center for Auto-
motive Research.

When they kicked off contract
talks in July, both UAW President
Dennis Williams and FCA CEO
Sergio Marchionne said they
would consider it a personal fail-
ure if they could’t reach an agree-
ment and workers were to vote
to strike.

Union members will now vote
on the new agreement, which
covers around 40,000 workers Fi-
at Chrysler’s at 23 plants in the
United States.

Chrysler UAW Employees
To Vote on New Contract



WASHINGTON (AP) – Volkswa-
gen’s top U.S. executive offered
deep apologies yet sought to dis-
tance himself Oct. 8 from the
emissions scandal enveloping
the world’s largest automaker, as-
serting top corporate officials
had no knowledge of the cheat-
ing software installed in 11 mil-
lion diesel cars.

Though he said he hadn’t been
briefed on the preliminary find-
ings of the ongoing internal in-
vestigation, Volkswagen of Amer-
ica CEO Michael Horn told a con-
gressional subcommittee that a
tiny group of software develop-
ers in Germany was responsible
for the computer code that en-
abled the cars to trick U.S. gov-
ernment emissions tests. Three
lower-level managers have been
suspended.

“To my understanding this was
not a corporate decision, this
was something individuals did,”
Horn said, adding that he felt
personally deceived.

That explanation left members
of the House panel investigating
the scheme incredulous.

“I agree it’s very hard to be-
lieve,” Horn conceded.

Rep. Chris Collins, R-N.Y., was
among the lawmakers who said
he couldn’t accept VW’s charac-
terization that “this was the work
of a couple of rogue engineers.”
Collins, an engineer, suggested
that such a far-reaching cheating
strategy couldn’t be pulled off
without the complicity of high-
ranking supervisors across sev-
eral parts of the company.

“What I’ve picked up here and I
hope you can relay back to your
board, the folks running Volkswa-
gen back in Germany, is that the
response so far is inadequate,”
Collins said. “It’s a sign of arro-
gance. It’s a sign of not admitting
yet the severity of your prob-
lem.”

For more than two hours, Horn
sat calmly, occasionally sipping
from a cup of water as news pho-
tographers’ camera shutters
clicked away. As the elected offi-
cials expressed anger, disap-
pointment and skepticism at the
company where he has worked
for nearly half his life, the 51-
year-old German executive apol-
ogized but provided little new in-
formation.

More than a month after the
company first confessed the
emissions-rigging to U.S. regula-
tors, Horn said it doesn’t yet
have a detailed plan for fixing the
nearly 500,000 “clean diesel” cars
sold in the U.S. with the suspect
software since the 2009 model
year. Such a solution will likely
take up to two years, he said,
adding that each car might re-
quire between 5 and 10 hours’
work by a mechanic to meet
clean air standards.

The cars are safe to drive, the
government says, but Horn sug-
gested Volkswagen could com-
pensate some owners, possibly
by paying them for the lost value
of their vehicles. So far, the com-
pany has set aside more than $7
billion, which Horn said may not
be enough.

Shortly before Horn began his
testimony, German police and
prosecutors raided VW’s global
headquarters in Wolfsburg and
other locations seeking material
that would help clarify who was
responsible for the cheating. The
searches were intended to “se-
cure documents and data storage
devices” that could identify
those involved in the alleged ma-
nipulation and explain how it
was carried out, prosecutors
said.

In the U.S., the Environmental
Protection Agency and the Jus-
tice Department are conducting a
criminal investigation. VW also

potentially faces billions in fines
for violating the Clean Air Act, as
well as a raft of state investiga-
tions and class-action lawsuits
filed on behalf of customers.

Horn said VW plans to with-
draw applications seeking U.S.
emissions certifications for its
2016 model Jettas, Golfs, Passats
and Beetles with diesel engines.
That raised questions about
whether a “defeat device” similar
to that in earlier models is also in
the new cars.

By withdrawing the applica-
tions for the 2016 models, VW is
leaving thousands of diesel vehi-
cles stranded at ports nation-
wide. It was not immediately
clear what a newly revealed de-
vice found in the new VW models
does, or when the company
might resubmit the applications
needed to sell the cars.

Liz Purchia, an EPA spokes-
woman, said VW recently gave
the agency information on an
“auxiliary emissions control de-
vice.”

The EPA and California Air Re-
sources Board are investigating
“the nature and purpose” of the
device, she said.

The lack of certification is bad
news for American VW dealers
who had hoped to put the new
models on sale soon. For some
dealerships, the diesel models
account for about one-third of
sales.

During the hearing, lawmakers
from both parties fondly recalled
their first VWs before hammering
the iconic company for betraying
the public’s trust.

Rep. Fred Rep. Fred Upton, R-
Mich., chairman of the House En-
ergy and Commerce Committee,

said Volkswagen “has long en-
joyed an almost cultish following
dating back to the Beetle. But
through the years something ap-
parently became rotten in Wolfs-
burg and cheating and betrayal
became part of the VW game
plan.”

It was Rep. Morgan Griffith, R-
Va., who most directly channeled
the anger and hurt of Volkswa-
gen’s customer base.

He recounted that when his
mother could afford her first new
car, she bought the stick-shift
Volkswagen Squareback on
which he learned to drive. He in-
herited his grandmother’s 1972
Super Beetle, which he still owns.

“I’m your consumer,” Griffith
told Horn, his voice stern. “I’m
your VW driver who has always
trusted your company, and I’m
very disappointed.”
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Free shuttle service to home, office or shopping.

buff whelan chevrolet
WHERE THE DEALS MAKE THE DIFFERENCE, EVERY DAY SINCE 1970!

Van Dyke • South of 18 Mile • Sterling Heights
Jeff Caul

586-274-0396
PEP QUOTES BY PHONE OR EMAIL: JEFF CAUL AT JCAUL@BUFFWHELAN.COM

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!
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*See dealer for details. All Rebates/Incentives have been deducted from sale price/payment and are subject to change by
manufacturer without notice. GM Employee discount required unless otherwise noted. The Silverado lease includes GM Lease
Loyalty or Lease Conquest. The Malibu and Equinox leases assume that you qualify for lease conquest. To qualify for Lease Conquest you must have a NON-GM
Lease in the household that terminates within 365 days. All lease payments are based on 10,000 miles per year. 1st payment, tax,title and plate fee due at signing
on all leases. All programs expires 10/31/2015
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18 MILE RD.

SINCE
1989

Stk.# 60455

2016 EQUINOX 1LT

7” Touch Screen, OnStar/XM Satellite Radio
MYLink Touch Screen Radio, Remote Keyless Entry

Rear Vision Camera, Alum. Wheels & More…

24 Month Lease/10,000 Miles

NO SECURITY DEPOSIT REQUIRED

OVER 1,000
New Chevrolets in Stock!

WE GUARANTEE THEWE GUARANTEE THE
LOWEST PRICES OR IT’S FREELOWEST PRICES OR IT’S FREE☺☺

586-274-0396

buff whelan
chevrolet
LEASE PULL AHEAD IS BACK
Guarantees the Lowest
Price or IT’S FREE

Stk.# 60152

2016MALIBU 1LT

Power Locks, Windows, Mirrors
Touch Screen Radio, Blue Tooth, OnStar

XM Radio & More…

24 Month Lease/10,000 Miles

NO SECURITY DEPOSIT REQUIRED

Stk.# 54894

2015 SILVERADO4x4
ALL STAR

DOUBLE CAB

NO SECURITY
DEPOSIT
REQUIRED

NO FIRST
PAYMENT
REQUIRED

$188*+Tax with$0 Down

NO SECURITY
DEPOSIT
REQUIRED

$178*+Tax with$0 Down

ALL STAR EDITION, Power Window & Locks
7” Touch Screen Radio, Trailer Tow, Remote Start

Alum. Wheels, Back Up Camera & More…

24 Month Lease/10,000 Miles

NO SECURITY DEPOSIT REQUIRED

$168*+Tax with$0 Down

NO SECURITY
DEPOSIT
REQUIRED

CONVENIENT HOURS: MON. & THURS. 8:30AM-9PM / TUES., WED. & FRI. 8:30AM-6:30PM /
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586-264-7775
34701 Van Dyke, Sterling Hts.

Mon-Fri: 8AM-6PM • Sat 9AM-2PM
www.sterlingtireandauto.com

OR

FREE
BRAKE

INSPECTION

$17995
Includes Front or Rear Pads, Rotors & Labor
Some Restrictions May Apply. Prices Subject To Change. Most Cars.

Call For Details, Must Present Ad At The Time Of Service.
Cannot Be Combined With Any Other Coupon Or Discounts. With MP Coupon.

Offer Expires 10-31-15.

CONSTRUCTION
POTHOLE
SERVICE SPECIAL

$5995
Includes: • Front End Alignment • Tire Rotation

• Balance & Brake Inspection
Must present discount at time of write-up. Not valid with other offers.
Camber/Caster adjustment additional cost. Offer Expires 10-31-15.

FRONT END
ALIGNMENT

$2995
Most Cars. Must Present Ad At The Time Of Service.

Cannot Be Combined With Any Other Coupon Or Discounts. With MP Coupon.
Offer Expires 10-31-15.

+ Tax
+ Shop Suppiles

FALL SPECIAL!
MAINTENANCE SPECIAL
Includes: • Full Service Oil Change & Filter

• Lube & Top Off All Fluids
• Semi Synthetic Blend (5W30) up to 5 qts.

$2295
FREE Tire Rotation • FREE 27 Pt. Inspection

FREE Brake Inspection (Drums Extra)

$3595 Full Service
Synthetic Oil Change

– Including Dexos Approved Oil –
Shop Charges And Disposal Extra. Most Cars.

Must Present Ad At The Time Of Service. Cannot Be Combined With Any
Other Coupon Or Discounts. With MP Coupon. Offer Expires 10-31-15.

Get the repairs you need.
NO INTEREST FOR 6 MONTHS

With approved credit. See store for details.

If you currently have a CarCare One Credit Card
from any of the following, you can use it here!
We accept: AAMCO, Auto Value-Bumper to Bumper, Car Quest, Discount Tire,

Federated Auto Parts, Ford Motor Company, GE Capital Auto, Maaco & Meineke, Midas,
NAPA, Parts Plus, Pep Boys, Tuffy, Ziebart, Cooper Tire, Michelin and Yokohama Tire.

2 YEARS 24,000 MILE WARRANTY
On most repairs. See store for details.

OVER 75 YEARS OF EXPERIENCE
WE SELL TIRES
NATIONAL FLEET ACCOUNTS WELCOME

We Accept All Extended Warranties Including GM, Chrysler, Ford, Etc.

QUALITY SERVICE
YOU CAN TRUST!

YOUR
ONE STOP
REPAIR
SHOP

FREE
CAR WASH
With Any
Service

Starting At

COOLING
SYSTEM FLUSH
$7995

2 Stage BG Kit • Inspect and test radiator for leaks.
Inspect hoses and belts, flush radiator system.

Install up to 2 gallons of coolant.
(Dex-Cool extra) Hazardous waste & disposal extra.

Most Cars. Must Present Ad At The Time Of Service.
Cannot Be Combined With Any Other Coupon Or Discounts. With MP Coupon.

Offer Expires 10-31-15.

Reg. $119.95

#42333 #21552#44296

475 SUMMIT DRIVE • 248-292-2502 • 5825 HIGHLAND RD. (M59) • WATERFORD

CALL
BRUCE LITVIN
– 24/7 & 365 –

40 YEARS
OF QUALITY SERVICE

CELL # 1-586-405-5175
blitvin@lunghamer.com

1-888-665-5438

II WWAANNTT TTOO
TTHHAANNKK
EEVVEERRYYOONNEE
FFOORR HHEELLPPIINNGG
UUSS MMOOVVEE
4455 VVOOLLTTSS

WWEE SSTTIILLLL HHAAVVEE
GGRREEAATT LLEEAASSEE DDEEAALLSS..

PPLLEEAASSEE CCAALLLL!!

VW of America CEO Horn Testifies Before U.S. Congress
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A dramatic holeshot victory
by Don Schumacher Racing
(DSR) pilot Jack Beckman
aboard his 2015 Dodge Charger
R/T Funny Car in the final elimi-
nation round of the 31st annual
National Hot Rod Association
(NHRA) Keystone Nationals, the
third of six “Countdown to the
Championship” playoff events,
brought to a close a challenging
race day that saw the Mopar
driver set a national elapsed
time (e.t.) record, and earn a ca-
reer-best seventh title this sea-
son. The win was also the 15th
Funny Car title for DSR with the
new 2015 Mopar Dodge Charger
R/T since it made its debut 21
national events ago.

“On behalf of everyone at
Mopar I would like to congratu-
late Jack Beckman on his sev-
enth victory this year and an im-
portant playoff win,” said Pietro
Gorlier, president and CEO –
Mopar Brand Service, Parts and
Customer Care.

“To see Don Schumacher’s
team take the 2015 Mopar Dodge
Charger R/T Funny Car to the
winner’s circle for a 15th time
this year and battle for another
championship is a testament to
the amount of time, investment
and hard work that has gone in
to building this fantastic and
competitive new vehicle.”

Seeded third, Beckman began
his drive for the Wally trophy by
winning such a pedal-fest against
Alexis DeJoria with a 6.625-sec-
ond elapsed time run at 254.90
miles per hour against his com-
petitor’s 7.468/122.56 effort.

Beckman then won an all-
Mopar quarterfinal fight against
teammate Tommy Johnson Jr.
with a 3-second run. He moves
into second place in the playoff
standings and within 16 points of
the lead in the Countdown.

Mopar Charger
Driver Wins
At Keystone

Running an errand to a big box
store or planning a weekend ex-
cursion are about to get easier
for some Manhattan residents
because of a car-sharing pro-
gram revealed today by General
Motors.

It’s the company’s latest move
to deliver urban mobility op-
tions to customers around the
globe, said GM spokeswoman
Katie Adams. Let’s Drive NYC is
available to eligible residents of
The Ritz Plaza, a 479-unit luxury
apartment building in midtown
Manhattan, owned and managed
by Stonehenge Partners.

Residents use a GM-developed
mobile app to reserve a vehicle
and access parking in one of 200
garages throughout Manhattan
managed by Icon Parking Sys-
tems. The fleet currently in-
cludes eight Chevrolet Trax
small SUVs and two Chevrolet
Equinox compact SUVs, with
more vehicles to be added later.

In consideration of periodic
apartment lease payments, resi-
dents receive electronic credits
valid for three hours of rental
per month. After that, users pay
less than $10 an hour or up to
$75 for a 24-hour reservation.

“Having a car in the city didn’t
seem realistic, but ‘Let’s Drive
NYC’ changes that,” said Andy
Chediak, a 32 year-old Stone-
henge resident. “The quick-and-
easy access to a car on demand
at The Ritz Plaza is a game-
changer that fundamentally al-
ters my approach to transporta-
tion, with new opportunities that
weren’t previously practical.”

Let’s Drive NYC leverages inte-
grated and existing OnStar con-
nectivity tech and services such
as remote diagnostic status and
access to OnStar advisors.

GM Adopts a New
Program for Car
Sharing in NYC
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VYLETEL
HUGE INVENTORY CLEARANCE SALES EVENT
Leases Starting At $99.00 per month

*GM Employee Pricing Plus Tax, Title, Lic. and Doc. No Security Deposit Required. Lease Conquest Rebate Must Have Non GM Lease In Household To Expire Within 90 Days Of Delivery Of New Purchase Or Lease. Lease Loyalty Rebate Must Have 1999 or Newer
GMVehicle In Household. Programs subject to change. Photos may not represent actual vehicle. Price is subject to change without notice. Lacrosse stk 6898-15 lease 8gured with DBC certs. $1000.00 DBC credit is while supply last. Payment may be higher if dealer
DBC cert expire. See dealer for details. Expires 10/31/15.

VISIT OURWEBSITE TO SEARCH FOR MORE VEHICLES & GREAT DEALS ON NEW BUICK’S OR GMC’S ATWWW.VYLETEL.NET

40755 Van Dyke • Sterling Heights •586.977.2800
WWW.VYLETEL.NET SALES: Sun CLOSED; M, TH 8:30am-9pm; T, W, F 8:30am-6pm; SAT 10am-3pm

SERVICE: Sun CLOSED; M, TH 7am-8pm; T, W, F 7am-6pm; Sat 8am-1pm

VISIT OURWEBSITE TO SEARCH
FOR MORE VEHICLES & GREAT DEALS
ON NEW BUICK’S OR GMC’S AT
WWW.VYLETEL.NET

SELLING BELOW GM PRICING FOR THE MONTH OF OCTOBER
ON ALL 2015 GMC AND BUICK MODELS •

STAND ALONE
BONUS CASH
IS BACK…

On Select 2015/2016
Buick/GMC Models.

Additional Rebates
Up To $6,000

2015 GMC

TERRAIN
FWD • SL1

Stock #8612-15 • Deal #52862
$1415 total due at signing.

GM pricing plus tax, title & lic.
Must have Non GM in household

set to expire 365 days from delivery.
NO SECURITY DEPOSIT REQUIRED!

$119*
FREE

2 YR MAINTENANCE

24
MONTH
LEASE

FOR ONLY

10K PER YEAR

2015 GMC

ACADIA
FWD • SLE-1

Stock #8086-15 • Deal #57385
$1708 total due at signing. GM pricing plus tax,

title & lic. Must have Non GM in household
set to expire 365 days from delivery.
NO SECURITY DEPOSIT REQUIRED!

$189*
END OF MODEL SALE

24
MONTH
LEASE

FOR ONLY

10K PER YEAR

2015 GMC

YUKON
4WD • SLE

4x4, 20” ChromeWheels, Rear Camera, Power Liftgate, & More!

Stock #8686-15 • Deal #55769
$2791 total due at signing.

GM pricing plus tax, title & lic.
Must have Buick/GMC lease in household

for lease loyalty rebate.
NO SECURITY DEPOSIT REQUIRED!

$395*
$1,995 DOWN

27
MONTH
LEASE

FOR ONLY

10K PER YEAR

2015 GMC

SIERRA
1500 • 4WD • DOUBLE CAB

LIMITED EDITION ELEVATION SERIES
Stock #8588-15 • Deal #52863

$1812 total due at signing.
GM pricing plus tax, title & lic.

GM price lease figured with Buick/GMC lease loyalty.
NO SECURITY DEPOSIT REQUIRED!

$179*
ATTENTION CURRENT
BUICK/GMC LESSEE’S

24
MONTH
LEASE

FOR ONLY

10K PER YEAR

ALL NEW 2016
BUICK VERANO

1 SG FWD CONVENIENCE

2244 MMOONNTTHH BBUUIICCKK EEXXPPEERRIIEENNCCEE LLEEAASSEE
FREE Maintenance • FREE XM Radio • FREE OnStar

Stock #4430-16 • Deal #53282 
$995 down plus lease “Start Ups”.

GM pricing plus tax, title & lic.
Must have Non GM in household 

set to expire 365 days from delivery.
NO SECURITY DEPOSIT REQUIRED!

24 MONTH/
10K PER YEAR

LEASE
FOR ONLY

ATTENTION
Non GM
Lessee’s

$99*
$1,403 DUE AT SIGNING

2015 
BUICK ENCORE

FWD

2244 MMOONNTTHH BBUUIICCKK EEXXPPEERRIIEENNCCEE LLEEAASSEE
FREE Maintenance • FREE XM Radio • FREE OnStar

Stock #4481-15 • Deal #49782 
GM pricing plus tax, title & lic.

Must qualify for lease conquest rebate.
Must have Non GM in household 

set to expire 365 days from delivery.
NO SECURITY DEPOSIT REQUIRED!

24 MONTH/
10K PER YEAR

LEASE
FOR ONLY

$109*
$817 DUE AT SIGNING

2015
BUICK REGAL

FWD

2244 MMOONNTTHH BBUUIICCKK EEXXPPEERRIIEENNCCEE LLEEAASSEE
FREE Maintenance • FREE XM Radio • FREE OnStar

Stock #6964-15 • Deal #52861 
GM pricing plus tax, title & lic.

Must qualify for lease conquest rebate.
Must have Non GM in household 

set to expire 365 days from delivery.
NO SECURITY DEPOSIT REQUIRED!

24 MONTH/
8750K 

PER YEAR
LEASE FOR

Manager
Demo
Special

$99*
$599 DUE AT SIGNING

2015 
BUICK LACROSSE

PREMIUM 1 EDITION

Power Moonroof, Heated Leather Seats, 
19” Chrome Wheels, Navagation, Push Start, 

Rear Vision Camera
2244 MMOONNTTHH BBUUIICCKK EEXXPPEERRIIEENNCCEE LLEEAASSEE
FREE Maintenance • FREE XM Radio • FREE OnStar

Stock #4143-15 • Deal #57384 
GM pricing plus tax, title & lic.

Must have ‘99 or newer Buick in household.
NO SECURITY DEPOSIT REQUIRED!

24 MONTH/
9,168K 

PER YEAR
LEASE FOR

Manager
Demo
Special

$279*
$1,770 DUE AT SIGNING

5 To 
Choose From

NOW SELLING BELOW EMPLOYEE PRICING ON
2016 BUICK SEDAN MODELS.

FOR LIMITED TIME ONLY HURRY WHILE OFFER LAST.

COSTCO
MEMBERS

NOW GET
GM PRICING ON
ALL 2015/2016 

BUICK/GMC MODELS!

2015 BUICK ENCLAVE
FWD LEATHER GROUP

36 MONTH/
10K PER YEAR

LEASE
FOR ONLY

YEAR END
CLOSE OUT

$299*
$1,843 DUE AT SIGNING

$995 down. GM pricing plus tax, title & lic. Must have Non GM in household set
to expire 365 days from delivery. NO SECURITY DEPOSIT REQUIRED!

Stock #4095-15
Deal #57388 

2244 MMOONNTTHH BBUUIICCKK EEXXPPEERRIIEENNCCEE LLEEAASSEE
FREE Maintenance • FREE XM Radio • FREE OnStar

*Pictures may not represent actual sale vehicle. All applicable incentives including conquest and/or loyalty offers have been deducted from Sale Prices/Payments and are subject to
change by the manufacturer without notice and are plus title, tax and plate fees. GM Employee discount is required expect where noted. Leases are 10,000 miles per year. Silverado
Down Payment assistance requires financing through ALLY, GM Financial or Wells Fargo. Lease pull ahead is for current Chevrolet lessees and will waive up to 3 remaining
payments ($1500 maximum). Must have 1999 or newer non-GM lease for Competitive Brand offer. Amount depends on model. $2500 Trade-In guarantee is on 2005 or newer vehicles with under 150,000 actual miles in drivable
condition. No branded titles. Certain restrictions apply, see dealer for complete details on all incentives/offers. Sale ends 10/30/2015 @ 6:00PM.

2016MALIBU “LT”
• Chevrolet Complete Care INCLUDED!

• 2.5L DOHC VVT Engine! • Remote Keyless Entry!
• OnStar w/4G LTE w/built-in Wi-Fi hotspot! • Aluminum Wheels!

• Power Vertical Driver’s Seat Adjustment!
• Tilt and Telescopic Steering Column!
• 7” Color Touch Screen MyLink Radio!

• 36 MPG on the Highway!
Stock# G25961

NO FIRST PAYMENT
OR SECURITY

DEPOSIT REQUIRED.
TAX, TITLE AND

PLATE FEES EXTRA!

2015SILVERADO “LT”
• Chevrolet Complete Care INCLUDED!

• ECOTEC3 4.3L V6 Engine! • Automatic Transmission!
• OnStar w/4G LTE w/built-in WiFi hotspot! • Power Locks & Windows!

• Color Screen MyLink Radio with USB Ports! • AluminumWheels!
• Steering Wheel Radio Controls!

• GM Bed Liner INCLUDED!
• Remote Keyless Entry!

Stock#F26028
NO SECURITY

DEPOSIT REQUIRED.
TAX, TITLE AND

PLATE FEES EXTRA!

SAVE ON EVERY NEW CHEVY NOW THRU SEPTEMBER 30th

2016CRUZE “LT”
• Chevrolet Complete Care INCLUDED!

• ECOTEC “Turbo” 1.4L DOHC VVT Engine! • Automatic Transmission!
• OnStar with 4G LTE with Built-in WiFi hotspot!

• AM/FM/XM Radio w/CD! • Remote Keyless Entry!
• Bluetooth for Phone! • Rear Window Defogger!

• 38 MPG on the Highway!
Stock#G26116

NO FIRST PAYMENT
OR SECURITY

DEPOSIT REQUIRED.
TAX, TITLE AND

PLATE FEES EXTRA!

2016EQUINOX “LT”
• Chevrolet Complete Care INCLUDED!

• 2.4L DOHC Engine! • 7” Color Touch Screen MyLink Radio!
• Remote Vehicle Entry! • Rear Vision Camera!

• OnStar w/4G LTE w/built-in Wi-Fi hotspot!
• Tilt and Telescopic Steering Column!

• 17” Aluminum Wheels!
• 32 MPG on the Highway!

Stock#G26396
NO FIRST PAYMENT

OR SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!24 MONTH LEASE:

4x4 • DBL CAB

$178*
$0DOWNW/LEASECONQUEST

Was $27,480 Sale Price $22,585*

$178*
$999DOWNW/LEASELOYALTY

OR

24 MONTH LEASE:

$139*
$0DOWNW/LEASECONQUEST

Was $24,660 Sale Price $19,999*

$139*
$999DOWNW/LEASELOYALTY

OR

Was $21,020 Sale Price $16,998*

24 MONTH
LEASE:

Was $39,665 Sale Price $32,491*

$118*
$999DOWN

24 MONTH LEASE:

$119*
$0DOWNW/LEASECONQUEST

$119*
$999DOWNW/LEASELOYALTY

OR

LOCATED RIGHT OFF I-75 ON M-24

Wally Edgar
1-866-906-0279

* Lease payments based on GM Employee discount plus tax, title and plate. Zero security deposit. First payment
waived for Malibu. All rebates including lease conquest assigned to dealer. (Must have competitor's lease in
houshold with experation date within 365 days to be eligible for lease conquest) Lessee responsible for excess
ware and tear as well as exceeded contracted miles. Due to advertising deadlines prices subject to change.
See dealer for details.

JAY CHAISER x117
Fax: 248-391-0189
Cell: 248-821-8026

Email:
jchaiser@wallyedgar.com

Located right off I-75 on M-24, 2 minutes N. of the Palace of Auburn Hills
SALES HOURS:

MONDAY - THURSDAY 8 AM - 8 PM • FRIDAY 8 AM - 6 PM
SATURDAY 9 AM - 3 PM • SUNDAY CLOSED

3805 LAPEER RD., LAKE ORION

Wally Edgar

2016 MALIBU LT

$145*
PER MONTH

24MONTHS 10K LEASE
$999DOWN

38 MPG

2016 TRAX

$77*PER MONTH
24MONTHS 10K LEASE
$999DOWN

38 MPG

2015 SILVERADO
DOUBLE CAB 4X4

$168*
PER MONTH

24MONTHS 10K LEASE
$999DOWN

38 MPG

2015 SILVERADO 1500 DOUBLE CAB
0% FOR 72 MONTHS FOR QUALIFIED BUYERS

PULL AHEAD ON ALL CHEVY LEASES
GET 15% OFMSRP CASH BACK ON SELECT VEHICLES IN STOCK.

With wholesale used vehicle
prices increasing in September
for the fourth consecutive
month, wholesale pricing re-
mains one of strength and stabili-
ty. This brought the Manheim
Used Vehicle Value Index – a
measure of wholesale prices ad-
justed for mix, mileage and sea-
son – to a reading of 124.8 in Sep-
tember, representing an increase
of 2.8 percent from a year ago,
said Tom Webb, chief economist
for Cox Automotive.

“Wholesale pricing trends
have defied expectations from
analysts at the beginning of the
year, but used vehicle values are
not defying market fundamen-
tals,” said Webb. “With pricing
up nearly three percent from last
September, consumers continue
to see the increased value in pur-
chasing used vehicles.”

Despite a bad September em-
ployment report with earnings re-
maining flat and a decrease in the
labor force participation rate, the
economic outlook remains solid
and the number of job openings is
strong – adding to both lender and
consumer confidence, Webb said.
Illustrating this, the weakest pric-
ing tiers remained in the $9,000-
$11,000 range while luxury cars
and SUVs and CUVs showed mod-
est gains.

Third quarter wholesale pricing
for vehicle segments included:

• Compact Car prices were
down 5.4 percent in September
compared to the same period

last year and once again remain
the only major market segment
with lower pricing versus a year
ago.

• Midsize Cars remain one of
the weaker segments, but saw an
increase of 2.6 percent compared
with the same time period last
year.

• Luxury Car values had a
small gain of 0.5 percent over the
same period last year, and re-
main weak considering this was
also the case for last year's pric-
ing. The small gain can also be
attributed to more efficient re-
marketing of cars in this class.

• Pickups and Vans once again
won the top spots, with pickup
pricing up a significant 11.8 per-
cent and vans up a more modest
5.1 percent on a year-over-year
basis.

• SUVs and CUVs rose 3.1 per-
cent compared with last Septem-
ber, helped by an increase in ve-
hicle miles of travel and lower
gas prices.

“Used vehicle operations – in-
cluding CPO sales – should be
set up well for October given
that new vehicle inventory levels
are down thanks to a higher
sales pace last month,” said
Webb. “Supporting the used ve-
hicle industry's strength, low ini-
tial jobless claims in September
and a high number of open posi-
tions per job seeker is giving
workers the confidence to bor-
row and lenders the confidence
to lend.”

Trucks Drive Used Prices Up

ANN ARBOR, Mich. (AP) – A
new lab at the University of
Michigan aims to expand battery
research and manufacturing
across the Midwest.

U-M Energy Institute’s Battery
Fabrication and Characterization
User Facility, or Battery Lab,
opened Oct. 2 and is designed to

provide space to build and test
battery concepts while protect-
ing the intellectual property of
its users.

Construction lab 18 months.
The site is funded with a $2 mil-
lion investment from the univer-
sity, with $5 million in additional
support from the state and Ford.

U-M Gets New Battery Research Site



Cadillac’s global expansion is
long term project, said Cadillac
communications manager David
Caldwell in an email. In luxury,
pure volume is not the first
measure, rather, it’s the result of
many good actions applied for a
long time.

But when talking about vol-
ume, Caldwell stated, the global
volume is strong. It is up over
last year. China, the U.S. and
Canada are Cadillac’s large mar-
kets (others are not yet signifi-
cant numerically.) The China
number in particular is very
strong - given that their econo-
my has been recently struggling,
as has been reported heavily
worldwide.

Last year, the economy (and
Cadillac’s volume) was up
strongly, Caldwell wrote. This
year the overall market is not
strong, yet Cadillac still reported
an increase in September.

“Let me clarify on Europe and
other smaller markets,” Caldwell
wrote. “We do not at all expect
volume growth in Europe. At
least not for a few years. Expan-
sion in Europe is in our plan, but
not until later this decade at the
earliest. This is a long-term
proposition, and today is simply
not a big factor when it comes to
volume, even if it were up. (pres-
tige, brand image – yes. Sales
volume – no).

Caldwell also emphasized that
Cadillac transaction prices (liter-
ally what is paid by customers –
a great measure of a brand’s
strength) are up sharply this
year in the US – to a record of
$52,000.

This is about $7,000 higher
than last year and higher than
Audi and BMW, Caldwell wrote.

“Second only to Mercedes
among full-line luxury brands,”
Caldwell said. “Incentives are low-
er, and our inventories are sharply
lower. These are important meas-
ures at this stage of the game for
Cadillac – very important indica-
tors of luxury brand value.

“The portfolio will grow starting
in 2016 – and these are the kinds
of fundamentals needed for a lux-
ury brand as the product range ex-
pands in the near future.”

And as to why some models like
the SRX saw sales climb, while oth-
ers saw sales decline, Caldwell
said the answer was simple.

“Crossover vehicle segment is
up industry-wide,” Caldwell said.
“Other segments (generally) are
down. It’s not more complicated
than that.”

And next year should be a good
one for the brand, Caldwell said,
as Cadillac launches the XT5 ear-
ly next year. It is first in a new se-
ries of luxury crossovers coming
from Cadillac as part of this ex-
pansion over the next few years.

Cadillac’s Growth
Helped by Added
Vehicle Choices

CONTINUED FROM PAGE 1
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SERVICE HOURS: Monday & Thursday 6:30am-9:00pm; Tuesday, Wednesday & Friday 6:30am-6:00pm • Shuttle at 6:30am - Pick-up Both Ways • All Day starting at 6:30am.

$2395
Fluid Level,

Brake & Alignment Check Included.

Open Mondays & Thursdays until 8:30pm

We use Genuine GM Oil & Filter
No additional or hidden charges.
Out the door pricing.

Quick Oil Change EXPRESS
LANELUBE OIL FILTER

Excludes synthetic, Diesel & Med. Duty Trucks.
Most GM cars & trucks. One coupon per customer. Must
present coupon with order. Plus tax. Expires 10-31-15.

Up to 5 qts.

BODY SHOP
586-754-7000

ext 1231

INSURANCE
WRECK

AMENDED

WE REPAIR
ALL MAKES
& MODELS FREE OIL CHANGE

With Each Major Repair

TRANSPORTATION AVAILABLE
During Scheduled Repairs

GM SERVICE CENTER
MICHIGAN’S LARGEST

•SERVICE DEPT. •PARTS •BODY SHOP

866-452-1547
26125 Van Dyke @ 101/2 Mile

Center Line, MI 48015

EDRINKE • FAST • FRIENDLY • DISCOUNTS

VISIT OUR

QUICK LANE

Jim
Pfeifle

jpfeifle@edrinke.com

See us for your GM employee purchases.

1-877-451-7707
26125 VAN DYKE AT 10 1/2 MILE ROAD

Now looking for experienced salespeople to join our team!

ED RINKE

Dennis
Thacker

dthacker@edrinke.com

Paul
Makowski

pmakowski@edrinke.com

SHOWROOM HOURS: MON. & THURS. 8:30AM-9PM / TUES., WED. & FRI. 8:30AM-6PM /

*All prices and payments include GM rebates. Picturesmay not represent actual vehicle. Prices subject to change per GM incentives. Prices and payments are inclusive of active GMemployee discount (unless otherwise stated). All leases are 10,000
miles per yearwith approvedSTier credit.Vehicles shownare $999down.Must have lease loyalty and/or conquest.Must currently ownor lease aChevroletVolt..Must have closing competitive lease. Prices and payments are plus tax, title,plate fee
w/ acquisition fee up front, refundable security deposit required on certain vehicles – to be determined by lender. Must be currently leasing or own aVolt. $3,500 trade in is valid on 2003 or newer vehiclesw/ under 115kmiles in drivable condition,
no branded titles, reconditioning determined by appraiser. Certain restrictionsmay apply, see dealer for complete details. Exp date:10/31/2015.

NO DOC FEES
Find Us on
FACEBOOK

Nicole
Dodge

nhuminski@edrinke.com

VISIT OURWEBSITE:
edrinke.com

*All prices and payments include GM rebates. Picturesmay not represent actual vehicle. Prices subject to change per GM incentives. Prices and payments are inclusive of active GMemployee discount (unless otherwise stated).All leases are 10,000miles per yearwith approved STier credit. Vehicles shown are
$999 down.Must have lease loyalty and/or conquest. Prices and payments are plus tax, title,plate feew/ acquisition fee up front, refundable security deposit required on certain vehicles – to be determined by lender. $3,500 trade in is valid on 2003 or newer vehiclesw/ under 115kmiles in drivable condition,no
branded titles, reconditioning determined by appraiser. Certain restrictionsmay apply, see dealer for complete details. Exp date:10/31/2015.

We’ll give you a $3,500 minimum for your 2003 or newer trade in.
See us for your GM employee purchases.

1-866-452-1300
26125 VAN DYKE AT 10 1/2 MILE ROAD

Now looking for experienced salespeople to join our team!

SHOWROOM HOURS:
MON. & THURS. 8:30AM-9PM

TUES., WED. & FRI. 8:30AM-6PM VISIT OURWEBSITE: edrinke.com

Stk. #SQFM7F

2015 BUICK ENCORE

PURCHASE
FOR

$19,115*24
MO.

LEASE FOR

$61*
$999 DOWN

Stk. #SRCT5D

2016 BUICK VERANO

PURCHASE
FOR

$19,259*24
MO.

LEASE FOR

$95*
$999 DOWN

1SD

Stk. #RXQNJZ

2016 BUICK LACROSSE

PURCHASE A 2015
FOR

$23,199*24
MO.

LEASE FOR

$196*
$999 DOWN

1SL

Stk. #B560032

2016 BUICK ENCLAVE

PURCHASE A 2015
FOR

$34,168*24
MO.

LEASE FOR

$249*
$999 DOWN

Stk. #B460295

2016 BUICK REGAL

PURCHASE
FOR

$24,207*24
MO.

LEASE FOR

$63*
$999 DOWN

Stk. #SVCHCQ

LEASE FOR

$1,199 DOWN

24
MONTHS

$209* PURCHASE FOR

$29,808*

2016 GMC ACADIA

Stk. #G553252

LEASE FOR

$999 DOWN

24
MONTHS

$128*
PURCHASE FOR

$31,709*
LIST PRICE $39,675

2015 GMC SIERRA
DBL. CAB • 4WD
ELEVATION
EDITION

Stk. #G560297

LEASE FOR

$999 DOWN

24
MONTHS

$119*
PURCHASE FOR

$24,067*
LIST PRICE $27,725

2016 GMC TERRAIN
SLE-1

Stk. #G552626

LEASE FOR

$999 DOWN

36
MONTHS

$399*
PURCHASE FOR

$46,279*
LIST PRICE $54,860

2015 GMC YUKON
XL 4WD
SLE

PURCHASE
FOR

$16,296*
LEASE FOR
24 MONTHS
$65*
$999DOWN

2016

SILVERADO

PURCHASE
FOR

$32,477*
LEASEFOR
24 MONTHS
$99*
$999DOWN

2015

PURCHASE A LS
FOR

$16,152*

2016

MALIBU

PURCHASE A LS
FOR

$19,429*
LEASE A 1LT
24 MONTHS
$119*
$999DOWN

2016

TRAVERSE

PURCHASE
FOR

$26,268*
LEASE FOR
24 MONTHS
$199*

$999DOWN

2016

EQUINOX

PURCHASE A LS
FOR

$21,455*
LEASE A 1LT
24 MONTHS
$137*
$999DOWN

2016

CAMARO

PURCHASE
FOR

$22,457*
LEASE FOR
24 MONTHS
$149*

$999DOWN

2015

VOLT

LEASE FOR
36 MONTHS
$55*
$999DOWN

2015

PURCHASE
FOR

$23,158*

LS

CTSY

1LT COUPE

TRAX
LS DBL. CAB

4WD
LT

ALL STAR
EDITIONNEWCRUZE

LIST PRICE
$21,020 LIST PRICE

$43,015Stk. #450562

Stk. #460266

Stk. #STBBXP

Stk. #560066

Stk. #460323 Stk. #553738

Stk. #450761

Stk. #460097

Stk. #560311Stk. #460129 Stk. #560275

LEASE FOR
24 MONTHS
$36*
$999DOWN

ED RINKE
CHEVROLET IS OFFERING 0% FINANCING UNTIL OCTOBER 12.

WE’LL GIVE YOU A $3,500 MINIMUM FOR YOUR 2003 OR NEWER TRADE IN.

Excludes: Corvette,
Tahoe and Suburban.

NO 1ST
PAYMENT
REQUIRED

NO 1ST
PAYMENT
REQUIRED

DETROIT (AP) – A 5-day mo-
bile mammogram screening is
being offered by the UAW-Ford
for uninsured women in the De-
troit area.

The program will be held in
five locations and is being con-
ducted in honor of Breast Can-
cer Awareness Month.

The UAW-Ford National Pro-
grams Center on West Jefferson in
Detroit will host a screening on
Oct. 12. Screenings also will be
held Oct. 13 at the Jermaine Jack-
son Community Center in Mount
Clemens; Oct. 14 at the UAW-Ford
Local 600 in Dearborn; Oct. 15 at
Local 900 in Wayne; and Oct. 16 at
Local 387 in Flat Rock.

Twenty-five appointments will
be available each day for women
40 and older.

UAW-Ford is a collaboration
between United Auto Workers
members and Ford Motor Co.

Mammograms Offered
At Metro Locations


