
After more than four months
and 1,200 man-hours of painstak-
ing craftsmanship, restoration of
the milestone 1 millionth
Corvette – a white 1992 convert-
ible – is complete.
It was unveiled Sept. 3 at the

National Corvette Museum,
where it returns as part of the
permanent exhibit, said GM
spokesman Monte Doran. The
car was damaged on Feb. 12,
2014, when it and seven other
rare Corvettes tumbled into a
sinkhole that opened beneath
the museum’s Skydome area.
“We felt it was important to re-

store this extremely significant
car in Corvette’s long, storied
history,” said Mark Reuss, Gener-
al Motors executive vice presi-
dent, Global Product Develop-
ment, Purchasing and Supply
Chain. “When we disassembled
it, we found that each employee

involved in building it had signed
a part of the car, which was fan-
tastic and moving to see. It
brought the history to life, and
reinforced the importance of the
project.”
After recovery from the sink-

hole, the 1 millionth Corvette
was moved from the museum to
the Design Center on GM’s Tech-
nical Center campus in Warren
for restoration. Approximately 30
craftspeople and technicians
from GM Design’s Mechanical As-
sembly group, along with GM
Service Operations, took on the
project, Doran said. Mechanical
Assembly and the Fabrication
Shops at GM Design build con-
cept vehicles and maintain GM’s
historic vehicle collection.
“As the one and only 1 mil-

lionth Corvette, its preservation
was important to us as the de-
signers of the vehicle – and as

Corvette enthusiasts,” said Ed
Welburn, vice president of GM
Global Design. “The damage was
significant in many ways; howev-
er we have one of the most high-
ly skilled specialty shops and
team of people in the industry, so
they were fully prepared to take
on the challenge.”
Despite extensive damage, the

team, represented by UAW locals
160 and 1869, vowed to preserve
and repair as many original com-
ponents as possible – a decision
that involved posterity as much
as history, Doran said. That’s be-
cause under the skin, the 1 mil-
lionth Corvette carried all those
signatures from the Bowling
Green Assembly workers who
built the car.
Only two signed components

couldn’t be saved, so the team
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There’s good news for con-
sumers who like the feel of
leather seats, but don’t want to
pay for a lot for extras to get it.
A recent J.D. Power study, the

quality of synthetic leather mate-
rials used on new vehicle seats
has gotten so good that new-ve-
hicle owners often don’t know or
can’t tell if their vehicle’s seats
are leather or leatherette – a syn-
thetic leather-like material – ac-
cording to the J.D. Power 2015
Seat Quality and Satisfaction
Study released in late August.
The study provides automo-

tive manufacturers and suppliers
with quality and satisfaction in-
formation related to seating sys-
tems, said Brent Gruber, director
of Global Automotive at J.D. Pow-
er. New-vehicle owners are asked
to rate the quality of their vehi-
cle’s seats and seat belts with re-
gard to whether they have expe-
rienced defects/malfunctions or
design problems during the first
90 days of ownership.
Consumer responses indicate

that leather and leatherette have
such a similar look, feel and dura-
bility that it’s difficult to tell the
difference between the two, Gru-
ber said. That’s beneficial to both
automakers, who can offer
leatherette at a fraction of the
cost of leather, and consumers,
who save money without com-
promising the luxury and quality
associated with leather.
“It’s really a compliment to the

suppliers that they can produce
a synthetic material that cus-
tomers indicate looks and feels
so much like leather that they of-
ten times cannot tell the differ-
ence, despite automakers mar-
keting the leatherette as a syn-
thetic leather-like material,” said
Gruber. “And it’s not just the look
and feel that makes it difficult for

owners to differentiate between
the two: the quality and durabili-
ty are also very similar. Leather
is viewed as a premium product
that, in addition to its upscale
look and feel, offers added scuff
and soil resistance over cloth
seating. Leatherette provides
similar benefits to those provid-
ed by leather, yet at a reduced
cost to manufacturers and own-
ers and without a decline in qual-
ity or customer satisfaction.”
Many of today’s entry-level lux-

ury vehicles offer leatherette as
standard seating material, with
leather only available in upgrad-
ed trim levels, Gruber said.
Among owners of one midsize
premium car model, 94 percent
indicate their vehicle has leather
seats; however, given owners’
survey responses regarding the
trim level of their vehicle, ap-
proximately 13 percent of these
owners actually have leatherette.
In another example, 79 percent of
owners of a mass market midsize
car say their vehicle has leather
seats when in fact 41 percent of

them most likely have leatherette
given the vehicle’s trim level.
Gruber admitted to being sur-

prised by the results of the study.
“I guess it’s because I remem-

ber the faux leather seat material
used in the 1970s,” Gruber said.
“You could tell just by looking at
it that it was fake. They’ve made
such improvements since that
time and it shows in this study.”
Gruber said that people who

want the benefit of having some-
thing that looks premium would,
in the past, have to get leather
seats, which are often bundled
with other premium features that
many didn’t want. The faux
leather gives consumers options
that can help keep the cost of a
car down.
In the midsize premium car

segment, where both options are
frequently offered, models that
offer both seat material options
receive similar satisfaction rat-
ings for their seats in comparison
with models that offer only
leather seats, Gruber said.
Models that offer both

leatherette and leather seat op-
tions actually perform slightly
higher (0.06 points) for the feel of
the seat material than models
that offer authentic leather seats

only (9.00 vs. 8.94, respectively,
on a 10-point scale), but this
highlights the fact that owners

New Material Gives Consumers Seat Options

Faux leather and real leather seats offer buyers options.

The National Corvette Museum shows the before and after of efforts to restore vehicles hurt in a cave-in.
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President Obama spoke at MCC about his education proposal.

by Jim Stickford

President Barack Obama re-
turned to Macomb Community
College on Sept. 9 to talk about
his plan to make a community
college education available to
everyone at no cost.
The president first visited

MCC’s Warren campus back in

2009. He returned, he said, to an-
nounce the formation of a new
independent College Advisory
Board. It will be chaired by Dr. Jill
Biden, the wife of Vice President
Joe Biden and herself a commu-
nity college professor. It will be
co-chaired by former Republican

President Visits MCC, Touts
Education and Auto Industry
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The 2015 JDRF Walk at the Tech Center is almost upon us.

Timothy Herbert Financial
Group, for the fourth year in a
row, has agreed to be a sponsor
of the Juvenile Diabetes Re-
search Foundation (JDRF) for the
2015 Walk to Cure Diabetes.
The walk will take place Sun-

day, Sept. 27, 2015 at the GM
Tech Center in Warren from 8:30
– 11:30 am.
Joining the movement to find a

cure for this disease has always
been a cause close to the heart
of Tim Herbert, founder of Timo-

thy Herbert Financial Group, said
company spokeswoman Liz
Kaadou.
“Tim spent sixteen years work-

ing at General Motors before he
opened his own financial compa-
ny specializing in GM and auto-
motive retirement planning.,”
Kaadou said. “Throughout his
entire career, Tim knew that one
day he wanted to join the fight to
find a cure for diabetes. His

GM Tech Center Holds JDRF
Annual ‘Walk for a Cure’
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younger brother John is one of
the 366 million people around
the world suffering from juvenile
diabetes and he has been bat-
tling this disease for years. Tim
sees firsthand the trials and
tribulations his brother must
cope with each and every day to
survive, including testing his
blood sugar 6 or more times a
day.”
Last year, the Herbert team

raised over $5,500 for the founda-
tion, Kaadou said.
According to JDRF statistics, in

the U.S. alone, a new case of dia-
betes is diagnosed every 30 sec-
onds, meaning more than 1.9 mil-
lion people are diagnosed each
year. Since its founding in 1970,
JDRF has awarded more than
$1.6 billion to diabetes research.
“Mr. Herbert is grateful that his

brother has a chance for a longer
survival, but he doesn’t consider
the job complete until a cure has
been found,” Kaadou said.
“Each and every person living

with this disease deserves a life
free from diabetes. I can only
hope that by raising funds for
this lifesaving foundation, they
can move one step closer to find-
ing a cure”, says Timothy Her-
bert.
The Walk to Cure Diabetes is

JDRF’s largest national fundrais-
ing event to help raise funds to
accelerate progress toward the
most promising opportunities to
cure, treat and prevent Type 1 Di-
abetes.
More than 80 percent of JDRF’s

expenditures directly support re-
search and research-related edu-
cation.
To join the Timothy Herbert Fi-

nancial Group in their walk to
cure diabetes or make a donation,
visit www.timothyherbert.com and
click on the Giving Back page.
The Timothy Herbert Financial

Group isn’t the only Detroit busi-
ness to support the walk.
According to JDRF, Ford Motor

Company has been a JDRF Elite
Partner since 1983. In 1998, Ford
expanded its support with the
creation of the employee-driven
Ford Global Action Team (FGAT)
that brought the power of Ford
employees, families, and friends,
as well as key business partners
from WPP, Mazda, BP, ADESA,

and the UAW, said JDRF
spokesman Christopher Rucas.
With tens of thousands of vol-

unteers working together, the
FGAT has consistently raised
more than $3 million annually
over the last decade, Rucas said.
Employee efforts drive the ma-
jority of the funds raised, and in-
clude a variety of fundraising ini-
tiatives from raffles and auctions
to barbecues and sneaker sales.
But Ford didn’t stop there.
The Ford Fund also provides

an annual research grant, most
recently to support JDRF’s
Healthy Eye Project.
With more than 90 fundraising

teams at 40 global sites, Ford has
raised more than $45 million to
advance our joint mission to find
life-changing treatments and a
cure for type 1 diabetes (T1D).
Rucas said that in 1998, Ford

Motor Company organized a for-
mal JDRF Walk Team with Edsel
B. Ford II as the Corporate Chair.
The team raised more than
$197,000 for JDRF at three sites in
southeast Michigan.

The following year, the first
global JDRF Walk Team was es-
tablished, and Ford employees
raised more than $790,000 at 11
Walk sites worldwide.
Ford Motor Company has also

been generous in supporting
JDRF fundraising efforts through
its donation of vehicles for auc-
tion as well as opportunities with
many Ford programs, Rucas said.
In 2013, more than $3.2 million

was raised to fund critical JDRF
research.
In total, $45 million has been

raised through creative fundrais-
ing initiatives like raffles, auc-
tions, job-switch drawings,
sneaker sales, jeans days, bake
sales, dunk tanks, golf tourna-
ments, bowling games, and JDRF
Walk donations.
Innovation and friendly com-

petition between Ford buildings
and plants has proven successful
year after year.
To learn more about the walk

and how to participate, Rucas
said, go to JDRS’s Web page at
JDRF.org.
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governor of Wyoming Jim
Geringer.
Biden spoke to the crowd at

MCC’s sports pavillion before the
president. She said that as a com-
munity college professor, she’s
seen what an education can do
for students. And community col-
leges are flexible, which helps
students with jobs and families
upgrade their skills.
Biden then introduced the

president, who was met with a
warm reception by the crowd.
Obama said the College Advi-

sory Board he was creating will
“work with businessess and
charities and colleges and labor
groups and nonprofits to make
sure every young person who
works hard gets a shot at a great
education. And if you want more
information, because we’re going
to need grassroots for this idea,
go to HeadsUpAmerica.us. If you
want a great shot a good-paying
job, then community college
might be the right path for you.
And if you work hard, then com-
munity college should be free.”
Obama went on to say that he

wants students to attend great
community colleges and that
MCC “is one of the best, most in-
novative community colleges in
the country.”
Under the leadership of col-

lege president Jim Jacobs, Oba-
ma said, MCC makes it possible
for its students to work directly

with local employers and labor
unions to make sure students get
the skills they need to get good
jobs.
Obama said this is needed “be-

cause education is the “secret
sauce, the secret to America’s
success.” More than 150 years
ago, Abraham Lincoln helped es-
tablish land grant college all
across America. About 100 years
ago, we started moving from an
agrarian economy, a farm econo-
my, to an industrial economy.
And we became the first country
in the world to say that every
child deserves a shot at a high
school education, even if they
weren’t born rich.
“And it’s because we were

ahead of the curve that we ended
up having the most educated
workforce. And that was good for
the entire economy and good for
businesses.”
But times have changed, Oba-

ma said. Other countries have
caught up and even surpassed
the United States. This has hap-
pened at a time when the very
nature of the economy has
changed. Gone are the days
when a man could go to a car fac-
tory and say that he’s strong and
willing to work hard, and he
would get a job that would pro-
pel him to the middle class.
Obama quoted statistics that

demonstrated the value of edu-
cation to the average American.
His said that compared to those
with a high school diploma, col-

lege graduates earn about $1 mil-
lion more over the course of
their lifetimes.
“That’s a lot of money, a mil-

lion dollars, even today,” Obama
said. “If you have a degree from a
two-year college, you earn
$10,000 a year more than some-
body who only finished high
school. One study found that
over their lifetimes, workers who
complete an on-the-job appren-
ticeship earn abound $300,000
more than their peers who didn’t
go through an apprenticeship
program.”
Obama went on to say that by

the end of the decade, two in
three job openings will require
some form of post-secondary ed-
ucation, some form of higher ed-
ucation.
“Now you don’t have to neces-

sarily go to a four-year to get a
good job, but you have to have
some sort of specialized skill in
order for you to advance,” Oba-
ma said.
Obama said this should be a

bi-partisan issue.
“I want to work with folks back

in Washington, both Democrats

and Republicans, to pass a re-
sponsible budget that invests in
you. And by the way, in my origi-
nal budget what I said was it
does cost some money to make
two years of community college
free. I said, well, the federal gov-
ernment will help states and
counties and local communities,
and we’ll pay for it by closing up
some of these corporate loop-
holes that don’t help grow the
economy and aren’t fair anyway.”
These’s been resistance, Oba-

ma said. But the idea is spread-
ing across many states. He noted
that Tennessee is enrolling
15,000 students in its community
college program and “not one of
them had to take out a loan to
pay for tuition.”
Ultimately, supporting commu-

nity college education is a win for
everyone. Obama said. People
get the skills they need for a
good job and businesses get the
skilled labor they need for jobs
that exist now.
“Everybody deserves a chance

to make it,” Obama said. “Every-
body deserves opportunity and
hope and dreams and a future.”

President Visits MCC Touts Education and Auto Industry
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The Anthony L. Soave Family
Mobile Mammography unit will
be providing free mammogram
screenings at St. Jude Catholic
Church’s Food Pantry, 15879 E.
Seven Mile in Harper Woods, on
Thursday, Nov. 5 between 11
a.m. and 2 p.m.
The service is provided in con-

junction with St. John Provi-
dence Hospital and is open to
any woman 40 years or older.
There is no charge, but women
are asked to provide their health
insurance information. To regis-
ter, please contact Lynn
McEachin in the St. Jude Parish
office at 313-527-0380, Ext. 222.

Soave Family
Providing Free
Mammograms
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had the autographs scanned, re-
produced as transfers and
placed on the replacement parts.
“We went to great lengths to

preserve every autograph,” said
David Bolognino, director of GM
Global Design Fabrication Opera-
tions. “In the end, we saved
every one of them, which was an
unexpected and important ele-
ment to the restoration.”
One component with a single

signature from Bowling Green As-
sembly employee Angela Lamb
was too damaged to save or even
accurately scan for her auto-
graph. Chevrolet worked with
the National Corvette Museum to
secure a new signature from
Lamb on the replacement part,
Doran said so the 1-millionth
Corvette will be historically ac-
curate down to the last signa-
ture.
Among the parts replaced

were the hood, front fascia and
the lower panels between the
front wheels and doors, as well
as a number of ancillary support-
ing components under the hood.
The replacements came from a
vehicle of the same vintage and
color, ensuring authenticity of
the parts and materials involved
with the restoration.
A few other components, such

as the rear fascia and front ex-
haust system, would have proba-
bly been replaced in almost any
other restoration project, but the
team repaired them because
they were also covered in signa-
tures.
Additional highlights from the

restoration:
• The front sub-frame was

damaged in the fall into the sink-
hole and required straightening.
• The wheels were damaged,

but reconditioned, with the origi-
nal Goodyear Eagle GS-C tires.
• Rather than replace the

scuffed and scratched pad on the
instrument panel, its soft cover
was carefully removed and re-

placed to preserve the employee-
signed structure beneath it.
• The red leather seats, featur-

ing one-off “1,000,000th
Corvette” embroidery on the
headrests were damaged but
deemed irreplaceable, so they
were restored, including a few re-
placement patches of carefully
matched hide.
• The 5.7L LT1 engine, trans-

mission and other drivetrain
components were inspected and
found to be damage-free.
Surprisingly, Doran said, the

one component the team didn’t
have to replace was the crushed
windshield header. When the car
first rolled into the shop, an
overhead crane was used to raise
it enough to make the car dri-
vable, but the frame pulled up
surprisingly close to the original
position, encouraging the team
to save it.
“The header restoration was a

wonderful surprise for what
everyone assumed would be the
toughest aspect of the restora-

tion,” said Bolognino. “With ac-
cess to the original specifica-
tions, we got it spot-on – and
even the new windshield glass
dropped in perfectly.”
The final touch was replacing

the unique “1,000,000th” wind-
shield banner it wore when it
rolled off the assembly line 23
years ago.
The computer graphic file

used for the original was still
available, allowing creation of an
identical banner, Doran said.
The 1 millionth Corvette is the

second sinkhole-damaged
Corvette that Chevrolet has re-
stored.
The first, a 2009 Corvette ZR1

prototype known as the Blue
Devil, was only lightly damaged
and was returned to its original
condition last fall. The National
Corvette Museum will oversee
the restoration of a third car, a
1962 Corvette.
The other five Corvettes swal-

lowed by the sinkhole will re-
main in their as-recovered state.
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The before and after shots show just how much work technicians had to do to restore the 1 millionth ‘Vette.

Restoration Complete on 1 Millionth Corvette
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The city of Warren will be hold-
ing its seventh annual College
Fair on the evening of Thursday,
Sept. 24, at the Warren city hall
located at One City Square.
The fair is from 6 to 8 p.m. and

open to all students and their
parents and guardians interested
in learning more about how to
get into college and just what op-
tions are available to today’s
high schoolers.
“I am personally inviting all

students interested in pursuing
higher education to attend the
seventh annual Warren College
Fair,” said Warren mayor James
Fouts. “Representatives from col-
leges and universities wi[[ be
available to discuss how their
programs can meet your educa-
tional goals. I hope to see you
there.”
Fouts said he initiated the idea

of the city hosting a college fair
as a time-saver for students and
their parents. The fair allows
them to visit just one location
and learn about such issues as fi-
nancial aid, curriculum and the
overall costs associated with at-
tending college.
In past years, between one

thousand and two thousand peo-
ple have attended the fair, ac-
cording to city officials.
Fouts said that schools both

from Michigan and around the
country will be represented at
the fair, as well as a couple of
schools from Canada.

Among the schools and institu-
tions that will be at the fair are:
• Adrian College;
• Albion College:
• Aquinas College:
• Aress Networking Academy;
• Baldwin-Wallace College;
• Ball State University;
• Central Michigan University;
• College of Creative Studies;
• Eastern Michigan University;
• Ferris State University;
• Grand Valley State Universi-

ty;
• Indiana University, Purdue

University Indianapolis;
• Kendall College of Art & De-

sign;
• Lake Superior State Universi-

ty;
• Lawrence Technical Univer-

sity;
• Macomb Community Col-

lege;
• Madonna University, Ma-

comb Campus;
• Marygrove College;
• The Michigan Air National

Guard;
• Michigan State University;
• Michigan Technical Univer-

sity;
• Northern Mich. University;
• Oakland University;
• Rochester College;
• U-D Mercy;
• University of Michigan Ann

Arbor, Flint, Dearborn;
• University of Windsor;
• Wayne State University;
• Western Mich. University.

City of Warren Gears Up for
the 7th Annual College Fair



Lights, camera, action. Today,
Sept. 14, a local classic car col-
lection made its debut on the Ve-
locity Network’s automotive en-
thusiast TV show “Car Crazy”.
The show will feature an in-

depth look at one of the most
outstanding car collections in
the world and explore the unique
story of the man responsible for
this dream garage, said Lingen-
gelter spokeswoman Becky Shep-
hard.
The Lingenfelter Collection, as-

sembled and curated by Ken Lin-
genfelter, owner of Lingenfelter
Performance Engineering, Shep-
hard said, and is housed in a
40,000-square-foot building filled
with a continually-evolving ros-
ter of more than 200 unique and
historically significant American
muscle cars, Corvettes and late-

model exotics, including a Bugat-
ti Veyron, a Lamborghini Reven-
ton and eight Ferraris, including
a 2015 LaFerrari.
The collection’s diversity

comes from Lingenfelter’s wide-
ranging automotive interests and
is comprised of cars he likes,
Shephard said. Corvettes both
old and new are an integral part
of the Collection which includes
a ‘53 Supercharged Corvette, the
first supercharged Corvette, (one
of two ever produced and the on-
ly one believed to still be in exis-
tence); the ‘54 Duntov Test Mule,
which is considered the first true
high performance Corvette as
well as Lingenfelter Performance
Engineering’s new Level One and
Level Two tuned C7 Z06s.
This private collection is not

only a showcase of some of the

coolest cars ever, Shephard said,
but it is also serves a more signif-
icant purpose – helping others.
Lingenfelter uses the collection
as a unique venue for public
tours and special events in order
to generate financial support for
a number of important charitable
organizations through The Lin-
genfelter Foundation.
Over the years, Shephard said

collection events have raised
funds for breast cancer, juvenile
diabetes, youth organizations as
well as several other worthwhile
causes.
As a quintessential “car guy”,

Shephard said that Lingenfelter
has a deep appreciation for styl-
ish, high-performance automo-
biles, and he puts that passion in-
to his work as the owner of Lin-
genfelter Performance Engineer-
ing, a leading automotive per-
formance engineering brand with
a worldwide reputation for creat-
ing performance-tuned GM vehi-
cles, engines and aftermarket
components.
The “Car Crazy” episode, Shep-

hard said, explores the synergy
between Lingenfelter’s drive to
create excellent high-perfor-
mance aftermarket products and
his tenacious pursuit of the
world’s finest collectible automo-
biles and it airs beginning on
Sept. 14 on Discovery’s Velocity
TV channel.
For further details, visit car-

crazycentral.com, Shephard said.
Since 1973, Lingenfelter Per-

formance Engineering has creat-
ed a heritage of bringing new ca-
pabilities to the world’s most

sought-after sports cars, Shep-
hard said. This record of preci-
sion engineering continues to-
day, as the highly skilled Lingen-
felter production team continues

to target design excellence in en-
gine packages, superchargers
and high-performance aftermar-
ket components that refine pow-
er, speed and control.

DETROIT (AP) – Fully self-dri-
ving cars are a few years into the
future. But some of the technolo-
gy that will make them possible
is already here.
Automakers are rapidly adding

radar- and camera-based sys-
tems that can keep a car in its
lane, detect pedestrians and
brake automatically to avoid a
collision. For now, they work
with a driver behind the wheel,
but eventually, versions of these
systems will likely power self-dri-
ving cars.
Semi-autonomous features

used to be confined to luxury
cars, but they’re quickly migrat-
ing to mainstream brands as
technology gets cheaper. Toyota,
for example, will offer automatic
braking, pedestrian detection
and lane departure warning for
just a few hundred dollars on all
of its vehicles by 2017.
Automakers are also being

nudged to add these features by
safety advocates like the Insur-
ance Institute for Highway Safety,
which gives its top crashworthi-
ness rankings to vehicles with
crash prevention technology.
Joseph Gerardi, a communica-

tions engineer from Centereach,
New York, recently bought a 2015
Nissan Murano specifically for its
semi-autonomous safety technol-
ogy. As part of its $2,260 technol-
ogy package, Nissan offers emer-
gency braking and adaptive
cruise control. The package also
has forward collision warning,
which uses radar to monitor
both the car ahead and the car in
front of that one.
Gerardi’s wife, Michele, and 4-

year-old daughter, Caroline, use
the SUV to get around town, so
he wanted the most technology
he could get for under $40,000.
“We just wanted to get the

safest thing possible,’’ he said.
He thinks more people would

push for semi-autonomous tech-
nology if automakers promoted
it, or if dealers had a better un-
derstanding of how it works. Ger-
ardi had to call Nissan, for exam-
ple, to get a complete explana-
tion of the Murano’s emergency
braking system.
Not everyone likes the self-dri-

ving trend.
“I really, really dislike automo-

biles that think they’re cleverer
than me,’’ said Will Inglis, who
lives outside London and writes
about the defense industry. He
thinks drivers will come to rely
too much on semi-autonomous
technology and driving skills will
degrade.
But people like Inglis may soon

be in the minority. In a recent
U.S. survey by the Boston Con-
sulting Group, 55 percent of driv-
ers said they would likely buy a
partially autonomous car in the
next five years.
The array of semi-autonomous

features now offered on cars can
be bewildering. Here are some of
the most common:
• Adaptive cruise control:

Regular cruise control, which
has been around for decades,
can keep the car at a set speed
on the highway. Adaptive cruise
control maintains a set speed as
well as a set distance from the
car in front of it, and it can slow
down or speed up automatically.
It started appearing on luxury
brands like Mercedes and Lexus
about a decade ago. Now, it’s
available on less expensive mod-
els, like the Mazda3 small car
and the Chrysler 200 sedan.
• Lane keeping: Lane depar-

ture warning systems beep or vi-
brate if the driver leaves a lane.
Camera-based lane-keeping sys-
tems actually steer the car back
into the lane automatically. They
have their limits; they might not
work in snow or at other times
when lane markings aren’t clear-
ly visible. Lane keeping started
appearing in 2014. Among the
vehicles that offer it are the Ford
Fusion Titanium, as a $1,200 op-
tion, and the Jeep Renegade Lim-
ited, as a $995 option.
• Emergency braking: Some

forward collision warning sys-
tems beep or flash lights to warn
the driver if they detect an ob-
ject. More advanced ones warn
the driver and, if the driver does-
n’t react, apply the brakes. The
systems may either bring the car
to a complete stop or slow it
enough to mitigate damage. The
technology, introduced in 2008,
is recommended by the federal
government. It’s already stan-
dard on the Volvo XC90 SUV,
which can even brake automati-
cally as the driver is turning into
an intersection.
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– ROSEVILLE –
SUBWAY/WALMART

28804 Gratiot • 12 & Gratiot • 586-773-1682
– WARREN –

31690 Mound Rd • 13 & Mound • 586-939-1000
26627 Hoover Rd • 11 & Hoover • 586-754-8205
30820 Hoover Rd • 13 & Hoover • 586-573-7829
29144 Ryan Rd • 12 & Ryan • 586-573-8000

28950 Van Dyke Ave • 12 & Van Dyke • 586-558-3882
DRIVE THRU SERVICE • OPEN 24 HOURS

32620 Van Dyke Ave • South of 14 Mile • 586-795-0000
SUBWAY/MEIJER

29505 Mound Road • 12 Mile & Mound • 586-558-0100
SUBWAY/WALMART

29176 Van Dyke • Warren, MI 48093 • 586-393-1008
– ROYAL OAK –
SUBWAY/MEIJER

5150 Coolidge Hwy • South of 15 Mile • 248-677-3899
– TROY –

SUBWAY/OAKLAND MALL
498 14 Mile Rd • 248-307-1271

1939 W. Maple Rd • West of Crooks • 248-435-2846
SUBWAY/WALMART

2001 W. Maple Rd • West of Crooks • 248-435-2431

– STERLING HEIGHTS –
37876 Van Dyke • 16 1/2 Mile • 586-795-8368
SUBWAY/WALMART • OPEN 24 HOURS

33201 Van Dyke • 14 & Van Dyke • 586-274-4319

SUBWAY/MEIJER
36600 Van Dyke Ave • 586-795-1605

38357 Dodge Park • at Plumbrook • 586-264-5300
40058 Van Dyke • 18 Mile & Van Dyke • 586-939-4500

SUBWAY CHRYSLER
Inside Chrysler Stampling • 35777 Van Dyke •586-795-0205

OPEN 24 HOURS
7960 Metro Parkway • near VanDyke•586-268-0800

SUBWAY CHRYSLER
Inside Chrysler SHAP • 38111 Van Dyke •586-268-6900

– SHELBY –
8173 23 Mile Rd • 23 & Van Dyke • 586-739-4100

SUBWAY/WALMART
51450 Shelby Pkwy • 23 & Van Dyke X-Way • 586-254-8140

– WASHINGTON TOWNSHIP –
DRIVE THRU SERVICE

13160 32 Mile Road • 32 & Van Dyke X-Way • 586-281-6359
– ROMEO –

66603 Van Dyke • South of 31 Mile • 586-752-6500

Arlington Manor Apartments
Welcomes GM Expansion to Warren.

Conveniently located 2 mile East of the GM Tech Center
Arlington Manor Apartments
31250 Schoenherr • Warren, MI

586-294-6220

• Spacious one & two bedroom
• Short & long term leases
• Kitchens including:
built-in microwave, dishwasher
& frost free refrigerators
• Central air and heating.
• Washers & dryers
in each building.
• 11x15 foot storage unit

Leasing Hours
M-F 9-5:30

Sat 10-4
Sun 12-4

Ask for
Chris or

Jody

Lingenfelter Collection to be Aired on TV

Ken Lingenfelter, left, with “Car Crazy” TV show host Barry Meguiar.

Self-Driving Automobile
Technology Makes Strides
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Correcting Your Smile
Has Finally

Become Affordable!
Call Today…

• Comprehensive Dentistry
• Care for Adults & Children

• Dental Implants
• Smile Makeovers

Invisalign
As Low As

$$114433
Per Month

Call for Details. Expires 9-30-15

$$110000 OOFFFF
TREATMENT PLAN

OVER $500
For New Patients Only.

Cannot be combined with any other offer.
Call for Details. Expires 9-30-15

DENTAL IMPLANTS
As Low As

$$110000
Per Month

MADISON HEIGHTS
255 W. 13 Mile Rd.

Madison Heights, MI 48071
(248) 583-9888

WARREN
13403 E 13 Mile Rd
Warren, MI 48088
(586) 979-2800 

ST. CLAIR SHORES
22646 Nine Mile Road

St. Clair Shores, MI 48080
(586) 778-4151 

SHELBY TOWNSHIP
45720 Schoenherr Rd.

Shelby Township, MI 48315
(586) 566-1600

TROY
111 East Long Lake Road

Troy, MI 48085
(248) 879-2300 

WESTLAND
37380 Glenwood Road
Westland, MI 48186
(734) 722-5130 

Visit our website redwooddental.com

– One Office For All Your Dental Needs! –

Redwood
Dental
Group

Redwood Dental
Offers Special Plans for 
Uninsured Patients!

Jeff Caul
586-274-0396
PEP QUOTES BY PHONE OR EMAIL:
JEFF CAUL AT JCAUL@BUFFWHELAN.COM

Free shuttle service to home, office or shopping.

buff whelan chevrolet
WHERE THE DEALS MAKE THE DIFFERENCE, EVERY DAY SINCE 1970!

Van Dyke • South of 18 Mile • Sterling Heights

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!
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*See dealer for details. All Rebates/Incentives have been deducted from sale price/payment and are subject to change by manufacturer
without notice. GM Employee discount required unless otherwise noted. The Silverado lease includes GM Lease Loyalty or Lease Conquest.
The Malibu and Equinox leases assume that you qualify for lease conquest. To qualify for Lease Conquest you must have a NON-GM Lease
in the household that terminates within 365 days. All lease payments are based on 10,000 miles per year. 1st payment, tax,title and plate
fee due at signing on all leases. All programs expires 09/30/2015

CONVENIENT HOURS:
Mon. & Thurs.

8:30 am – 9 pm
Tues., Wed., Fri.

8:30 am – 6:30 pm

��
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METRO PKWY.

18 MILE RD.

SINCE
1989

Stk.# 60455

2016 EQUINOX 1LT

7” Touch Screen, OnStar/XM Satellite Radio
MYLink Touch Screen Radio, Remote Keyless Entry

Rear Vision Camera, Alum. Wheels & More…

24 Month Lease/10,000 Miles

NO SECURITY DEPOSIT REQUIRED

OVER 1,000
New Chevrolets in Stock!

WE GUARANTEE THEWE GUARANTEE THE
LOWEST PRICES OR IT’S FREELOWEST PRICES OR IT’S FREE☺☺

586-274-0396

buff whelan
chevrolet

Guarantees
the Lowest Price or
IT’S FREE

Stk.# 60152

2016MALIBU 1LT

Power Locks, Windows, Mirrors
Touch Screen Radio, Blue Tooth, OnStar

XM Radio & More…

24 Month Lease/10,000 Miles

NO SECURITY DEPOSIT REQUIRED

Stk.# 54894

2015 SILVERADO4x4
ALL STAR

DOUBLE CAB

NO SECURITY
DEPOSIT
REQUIRED

NO FIRST
PAYMENT
REQUIRED

$194*+Tax with
$0 Down

NO SECURITY
DEPOSIT
REQUIRED

$182*+Tax with$0 Down

ALL STAR EDITION, Power Window & Locks
7” Touch Screen Radio, Trailer Tow, Remote Start

Alum. Wheels, Back Up Camera & More…

24 Month Lease/10,000 Miles

NO SECURITY DEPOSIT REQUIRED

$192*+Tax with$0 Down

NO SECURITY
DEPOSIT
REQUIRED

#42333 #21552#44296

475 SUMMIT DRIVE • 248-292-2502 • 5825 HIGHLAND RD. (M59) • WATERFORD

CALL
BRUCE LITVIN
– 24/7 & 365 –

40 YEARS
OF QUALITY SERVICE

CELL # 1-586-405-5175
blitvin@lunghamer.com

1-888-665-5438

LLAASSTT
MMOONNTTHH WWAASS
FFAANNTTAASSTTIICC
TTHHIISS MMOONNTTHH
SSHHOOUULLDD BBEE

BBEETTTTEERR
CCAALLLL FFOORR NNEEWW

PPRROOGGRRAAMMSS

WE DO HOUSE CALLS OR COME SEE US…
Before You Trade-In or Sell Your Car

Buyer & Seller of Clean Vehicles Since 1975!

248.332.8326
1153 Baldwin Rd • Pontiac • www.jimdouglasautosales.com

You’ll Get Your Tax Break
Plus 100’s if not 1,000’s More

DEARBORN, Mich. (AP) –
Academy Award-winning direc-
tor Steven Spielberg and Ford
Motor Co. Executive Chairman
Bill Ford announced Sept. 10
they are partnering to expand a
multimedia program for Detroit-
area students designed to foster
tolerance.
The program is an extension of

the University of Southern Cali-
fornia Shoah Foundation, which
was founded by Spielberg and
uses visual testimonies from sur-
vivors to educate people about
the Holocaust and other geno-
cides.
The Shoah Foundation runs

IWitness, an educational website
that provides access to more
than 1,500 full life histories and
testimonies of survivors and wit-
nesses of genocides.
Ford Motor’s $180,000 gift will

help expand IWitness to more

schools in the Detroit area.
The donation also will sponsor

for the next two years USC
Shoah’s IWitness Video Chal-
lenge, which invites students to
produce a video inspired by the
survivors’ testimonies that tells
the story of how the students
have contributed to making their
communities a better place.
“My dream, through the USC

Shoah Foundation, is someday to
have programs like IWitness be-
come prerequisites for graduat-
ing high school – for tolerance
education to be folded into the
social science study program in
public high schools and private
schools everywhere around this
nation,” Spielberg said at the
press announcement.
About 450 teachers in Michi-

gan already use IWitness, said
Kori Street, USC Shoah Founda-
tion’s director of education.

Ford, Spielberg Join Forces
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The Ford Mustang took what
might be considered the final
step to being a true world car in
September.
Production of the right-hand-

drive Mustang model is officially
underway at Flat Rock Assembly
Plant in Flat Rock, continuing the
car’s first-ever global launch.
This is the first year Mustang

is available to customers in more
than 100 markets around the
world – including those where
motorists drive on the left side of
the road, said Ford spokes-
woman Amanda Park.
Customers around the world

have made Ford Mustang the
best-selling sports car on the
globe during the first half of the
year, according to global IHS Au-
tomotive registration data, said
Park.
During the first six months of

2015, customers globally regis-
tered 76,124 vehicles – a 56 per-
cent increase versus the same
period last year.
“Initial global response to the

Mustang has been strong, and we
are only in second gear,” said
Stephen Odell, executive vice
president, Global Marketing,
Sales and Service. “We continue
accelerating production and
global reach with right-hand-

drive models now coming out of
the plant.”
The addition of a right-hand-

drive Mustang to Ford’s global
vehicle lineup allows export to
more than 25 of those markets
around the globe, including the
UK, South Africa, Australia, New
Zealand and Japan, as well as
Cyprus, Malta and a smattering
of Caribbean islands. Odell said.
Sales in the U.S. and Asia be-

gan last winter, and Mustangs
made their way to European mar-
kets this summer, Odell said. In
the U.S., Mustang sales were up
70 percent in August, overtaking
the Chevy Camaro for best-sell-
ing sports car in the U.S., based
on Ford reported sales data.
New buyers are driving U.S.

sales growth, especially in re-
gions such as Southern California
– the largest sports car market in
the country, according to IHS –
where Mustang retail sales have
more than doubled this year,
Odell said. While Mustang is a
new entry into the China market,
it is already one of the nation’s
top-selling sports cars, with
hottest sales in Beijing, Guang-
dong and Shanghai.
Models are just starting to hit

dealerships in Europe, with cus-
tomers awaiting delivery of the

first right-hand-drive models in
markets such as the UK. Almost
2,000 Ford Mustang orders have
been taken in the UK since Janu-
ary. First customer deliveries are
expected in November, with ex-
tra supply secured to meet the
greater-than-expected demand,
Odell said.
Customer anticipation for Mus-

tang in Europe was obvious last
year, Odell said, when Ford
opened pre-ordering for 500 Mus-
tangs during the 2014 UEFA
Champions League finals; cus-
tomers filled the pre-order list in
mere minutes.
Another right-hand-drive mar-

ket eagerly awaiting units is Aus-
tralia, where nearly 3,000 orders

already have been received. Four
hundred orders have been re-
ceived in New Zealand, another
right-hand-drive market where
customer deliveries begin this
fall.
And, Odell said, which colors

are most popular among all-new
Mustang customers? Initial sales
show that in Europe, Magnetic
Grey and Race Red are the most
popular exterior paint color
choices. Race Red is also the top
choice for customers in China,
followed by Black. Meanwhile,
Black takes the top spot in both
the U.S. and the Middle East.

Mustang a ‘True’ World Car

The Michigan-made Mustang now comes in a right-handed edition.

DETROIT (AP) – Fiat Chrysler
is recalling more than 1.7 million
trucks to fix problems with air
bags and welds in the steering
system.
The biggest of three recalls,

announced Sept. 10. covers 1.35
million Ram 1500, 2500 and 3500
pickup trucks and 3500, 4500
and 5500 Chassis Cabs, mainly in
North America. All are from the
2012 through 2014 model years.
Fiat Chrysler says a company

investigation found that some
trucks may have steering wheel
electrical wires that can wear
due to contact with a spring.
That can cause a short circuit
that could make the driver’s side
air bags inflate without a crash.
The company says it knows of

two injuries caused by the prob-
lem but no crashes. It says an
analysis of warranty data found
that less than 1 percent of trucks
fixed for the problem had air
bags that inflated without a
crash. In some trucks, an air bag
warning light will come on be-
fore there’s a problem.

Fiat Chrysler Has
Truck Recall Over
Electrical Trouble

Chrysler employees start work on the 1,000,001 948TE transmission.

Just two months after pro-
ducing the one millionth Torque-
Flite eight-speed automatic
transmission, Fiat Chrysler facili-
ties in Indiana celebrated anoth-
er milestone – production of the
one millionth 948TE nine-speed
automatic – and officially wel-
comed it into the TorqueFlite
transmission family.
Fiat Chrysler North America

vice president of Manufacturing
Brian Harlow, on Sept. 3, joined
by the company’s vice president
of Transmission Powertrain Jef-
frey Lux, acknowledged the
achievement during employee
events today at both the Indiana
Transmission Plant I (ITPI) and
the Tipton Transmission Plant,
where the nine-speed has been
built since May 2013.
“Five years ago, when Chrysler

Group announced that it would
build the nine-speed automatic
transmission in Indiana, it was a
huge vote of confidence in the
skills, knowledge and expertise
of our local workforce, especially
because ITPI would be the first
plant ever to build the nine-
speed,” said Harlow. “This was a
significant challenge, but an even
greater opportunity. There was a
lot riding on our employees’ abil-
ity to deliver.
“Today, as we celebrate the

one millionth nine-speed pro-
duced, I can honestly say that
everyone involved rose to the
challenge and exceeded expecta-
tions,” Harlow continued. “You
have proven that our decision to
invest here was a wise one and
demonstrated what makes this
workforce one of the best in the
business.”
Along with recognizing the

dedication of its employees, the
company chose this opportunity
to also introduce the nine-speed

automatic transmission as the
newest member of the Torque-
Flite family, said Fiat Chrysler
spokeswoman Jodi Tinson.
The TorqueFlite automatic

transmission has a long history,
dating back to 1956. First intro-
duced in Imperial models,
TorqueFlite transmissions were
known for having superior per-
formance while also being ex-
tremely tough and reliable, Tin-
son said. The new nine-speed
embodies those same character-
istics, but in a modern day pack-
age, deserving of the TorqueFlite
name.
“Our TorqueFlite nine-speed

transmissions deliver superior
performance in a broad range of
driving environments both on
road and off road,” said Lux.
“We’re extremely proud to hit the
first milestone and look forward
to engineering and building mil-
lions more for our customers.”
Plans for nine-speed automatic

transmission production were
confirmed in November 2010.
FCA US, then known as Chrysler
Group, announced that it was
partnering with Friedrichshafen,
Germany-based ZF Group, which
was making its nine-speed de-
signs and technology available to
the company and its Kokomo
plants.
The company also announced

that it would invest nearly $850
million in its existing transmis-
sion manufacturing facilities in
Kokomo to produce the new ad-
vanced front-wheel drive auto-
matic transmission.
Not quite three years later, Tin-

son said, the company an-
nounced that it would invest
$162 million to open a new facili-
ty to produce the nine-speed in
Tipton, Ind., creating up to 850
new jobs.

Chrysler Enjoys Another
Engine Making Milestone

Along with technological ad-
vances in connected and au-
tonomous vehicles has come an
increase in associated cyberse-
curity risks, a daunting challenge
the auto industry is working hard
to find solutions to with signifi-
cant challenges still ahead, ac-
cording to PwC’s Global State of
Information Security Survey
(GSISS).
Even with the cybersecurity

conversation front and center,
and the industry increasing its

focus on implications, incident
frequency and type continue to
increase, according to the survey
of a 173 worldwide automotive
leaders.
The number of cybersecurity

incidents detected in 2014
climbed 32 percent from the pri-
or year, with cited offenders
ranging from current and former
employees to external service
providers, contractors and sup-
pliers.
Employees are the most-cited

source of incidents, but hack-
tivists and activists lead the list
of increased incidents with 84
percent more incidents being at-
tributed to them in 2014 com-
pared to the previous year.
But, automotive leaders are in-

creasingly concerned that com-
petitors are infiltrating their net-
works to pilfer trade secrets,
product designs and communica-
tions as the number of these inci-
dents more than doubled in 2014
versus 2013.

Hacker Tech Presents OEMs Challenges



perceive little difference between
the two seating materials.
Owners of midsize premium

car models that offer both
leatherette and leather seat op-
tions report slightly more prob-
lems with seat materials
scuff/soil easily than owners of
models that offer only leather
seats—1.6 problems per 100 ve-
hicles (PP100) vs. 0.9 PP100, re-
spectively—but report no prob-
lems related to seat material im-
perfections, while owners of
models that offer only leather
seats report an average of 0.2
PP100.

Among owners of midsize pre-
mium cars, overall satisfaction
with the vehicle’s seats, the driv-
er seat, styling of the seats and
comfort of the driver’s seat bot-
tom cushion is higher among
owners of models that offer both
leatherette and leather seats
than among those whose model
offers leather seats only.
The overall industry average

for seat-related problems is 8.3
PP100 in 2015, an improvement
of 0.8 PP100 from 2014.
On average, overall satisfac-

tion with the ease of adjusting
driver seat to desired position is
8.12; however, when more pow-
er-adjustable features are added
to the seat, satisfaction increas-

es, Gruber said. When power-ad-
justable sliding, reclining, height,
and memory seats are added,
satisfaction increases to 8.68.
Designing seats to accommo-

date the range of consumer sizes
continues to be an issue for seat
suppliers. Owners who are 5 feet
3 inches tall or shorter experi-
ence more seat-related problems
than average (9.7 PP100 vs. 8.1
PP100, respectively), specifically
with the seat height adjustment
and headrest adjustment. Own-
ers who weigh less than 135
pounds or more than 239 pounds
report more seat problems than
the rest of the industry (8.6
PP100 and 10.2 PP100 vs. 7.9
PP100, respectively).
Johnson Controls, Inc. re-

ceives two segment awards for
seat quality, while Hanil E-Hwa,
Lear Corporation, Magna, Toyo
Seat and TS Tech Co., Ltd. re-
ceive one award each.
Johnson Controls, Inc. ranks

highest in the luxury SUV seg-
ment for its seats in the Land
Rover Range Rover Evoque and
in the mass market midsize/large
car segment for the Kia Cadenza.
Hanil E-Hwa ranks highest in

the mass market midsize/large
SUV segment for the Hyundai
Santa Fe.1 Lear Corporation
ranks highest in the mass market
truck/van segment for the
Chevrolet Silverado LD. Magna
ranks highest in the mass market
compact SUV/MPV for the Ford
C-Max. Toyo Seat ranks highest
in the mass market compact car
segment for the Mazda MX-5 Mia-
ta. TS Tech Co., Ltd. ranks high-
est in the luxury car segment for
the Acura RLX.
The 2015 Seat Quality and Sat-

isfaction Study is based on re-
sponses from 84,367 purchasers
and lessees of new 2015 model-
year cars and light trucks. The
study was fielded from February
through May 2015.

CONTINUED FROM PAGE 1
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LOCATED RIGHT OFF I-75 ON M-24

Wally Edgar
1-866-906-0279

*Lease payment examples based on GM Employee discount plus tax, title and plate. Zero security deposit. First
payment waived for Cruze. All rebates including lease conquest assigned to dealer. (Must have competitor's
lease in houshold with expiration date within 365 days to be eligible for lease conquest) Lessee responsible for
excess wear and tear as well as exceeded contracted miles. Due to advertising deadlines prices subject to
change. See dealer for details.

JAY CHAISER x117
Fax: 248-391-0189
Cell: 248-821-8026

Email:
jchaiser@wallyedgar.com

Located right off I-75 on M-24, 2 minutes N. of the Palace of Auburn Hills
SALES HOURS:

MONDAY - THURSDAY 8 AM - 8 PM • FRIDAY 8 AM - 6 PM
SATURDAY 9 AM - 3 PM • SUNDAY CLOSED

3805 LAPEER RD., LAKE ORION

Wally Edgar
2016 CRUZE

$79*
PER MONTH

24MONTHS 10K LEASE
$999DOWN

38 MPG

2016 TRAX

$87*PER MONTH
24MONTHS 10K LEASE
$999DOWN

38 MPG

2015 EQUINOX

$116*
PER MONTH

24MONTHS 10K LEASE
$999DOWN

38 MPG

VYLETEL
VISIT OURWEBSITE TO SEARCH FOR MORE VEHICLES & GREAT
DEALS ON NEW BUICK’S OR GMC’S ATWWW.VYLETEL.NET

*GM Employee Pricing Plus Tax, Title, Lic. and Doc. No Security Deposit Required. Lease Conquest Rebate Must Have Non GM Lease In Household To Expire Within 90 Days Of Delivery Of New Purchase Or Lease. Lease Loyalty Rebate Must Have 1999 or Newer
GMVehicle In Household. Programs subject to change. Photos may not represent actual vehicle. Price is subject to change without notice. Lacrosse stk 6898-15 lease 8gured with DBC certs. $1000.00 DBC credit is while supply last. Payment may be higher if dealer
DBC cert expire. See dealer for details. Expires 9/30/15.

VISIT OURWEBSITE TO SEARCH FOR MORE VEHICLES & GREAT DEALS ON NEW BUICK’S OR GMC’S ATWWW.VYLETEL.NET

40755 Van Dyke • Sterling Heights •586.977.2800
WWW.VYLETEL.NET SALES: Sun CLOSED; M, TH 8:30am-9pm; T, W, F 8:30am-6pm; SAT 10am-3pm

SERVICE: Sun CLOSED; M, TH 7am-8pm; T, W, F 7am-6pm; Sat 8am-1pm

LEASE CONQUEST IS BACK!
ProofofOwnershipofNon-GMLeaseReceiveanAdditional$150000 OnSelectModels

2015 GMC
YUKON 4WDSLE
27 MONTH

LEASE
FOR ONLY$439*

2015 GMC
TERRAINFWDSLE-1

Stock #8612-15 • Deal #52862
$1458 total due at signing.

GM price lease figured with Lease Conquest Rebate.
Must have Non GM in household set to expire 365 days from delivery.

NO SECURITY DEPOSIT REQUIRED!

2015 GMC
ACADIA FWDSLE-1

Stock #7686-15 • Deal #51286
$500 total due at signing.

GM pricing plus tax, title & lic.
Must have Non GM in household set to expire 365 days from delivery.

NO SECURITY DEPOSIT REQUIRED!

$159*24 MONTH
LEASE

FOR ONLY
10K PER

YEAR

$216*DEMO
SPECIAL
24 MONTH

LEASE
FOR ONLY

10K PER
YEAR

UPTO
20% OFF STICKER PRICE
OnSelectBuick&GMCModels

$aveOver$130000OFFMSRP

• SELLING BELOW GM PRICING FOR THE MONTH OF SEPTEMBER ON ALL 2015 GMC AND BUICK MODELS •

2015 BUICK
LACROSSE 1SL

LEATHER

Leather Heated Seats, Navigation, Rear Camera, Park Assist,
Bose Sound System, Push Start Technology & More!

24 MONTH BUICK EXPERIENCE LEASE
FREEMaintenance • FREE XM Radio • FREE OnStar

Stock #6930-15 • Deal #52858
$1885 total due at signing. GM pricing plus tax, title & lic.

Must have Non GM in household set to expire 365 days from delivery.
NO SECURITY DEPOSIT REQUIRED!

$249*24 MONTH
LEASE

FOR ONLY
10K PER

YEAR

22” ChromeWheels,
Rear Camera, Power Liftgate,
Max Trailering & More!

4x4 • V8
Stock #8530-15 • Deal #55169

10k miles per year.
$2980 total due at signing.

GM price lease figured with Buick/GMC Loyality Rebate.
NO SECURITY DEPOSIT REQUIRED!

2015 GMC
SIERRA 1500
4WDDOUBLECAB

24 MONTH
LEASE

FOR ONLY$199*
ATTENTION
CURRENT
BUICK/GMC
LESSEE’S

LIMITED EDITION ELEVATION SERIES
Stock #8588-15 • Deal #52863

10k miles per year. $1812 total due at signing.
GM pricing plus tax, title & lic.

GM price lease figured with Buick/GMC Loyality Rebate.
NO SECURITY DEPOSIT REQUIRED!

LEASE
PULL AHEAD

IS BACK!
UpTo

$150000 inPaymentsWaived

• $1,995 DOWN •

$50000Additional
OnTrade-InValue

withWritten
Appraisal from

Competitor

2015 BUICK
REGAL AWD

24 MONTH BUICK EXPERIENCE LEASE
FREEMaintenance • FREE XM Radio • FREE OnStar

Stock #4140-15 • Deal #52861
$1595 total due at signing.

GM pricing plus tax, title & lic.
Must have Non GM in household set to expire 365 days from delivery.

NO SECURITY DEPOSIT REQUIRED!

$169*DEMO
SPECIAL
24 MONTH

LEASE
FOR ONLY

10K PER
YEAR

2015 BUICK
ENCORE FWD

BUICKLUXURYFORLESS

ONLY $400 DOWN
PLUS LEASE START UPS!

24 MONTH BUICK EXPERIENCE LEASE
FREEMaintenance • FREE XM Radio • FREE OnStar

Stock #4481-15 • Deal #49782
$1690 total due at signing. GM pricing plus tax, title & lic.

Must have Non GM in household set to expire 365 days from delivery.
NO SECURITY DEPOSIT REQUIRED!

$139*24 MONTH
LEASE

FOR ONLY
10K PER

YEAR

NEW 2016 BUICK
VERANO 1SG
FWDCONVENIENCE

24 MONTH BUICK EXPERIENCE LEASE
FREEMaintenance • FREE XM Radio • FREE OnStar

Stock #4430-15 • Deal #53282
$1634 total due at signing.

GM pricing plus tax, title & lic.
Must have Non GM in household set to expire 365 days from delivery.

NO SECURITY DEPOSIT REQUIRED!

$179*24 MONTH
LEASE

FOR ONLY
10K PER

YEAR

• $995 DOWN •

2015 GMC SIERRA SLT 1500 4WD CREW CAB

YOUR
PRICE

WAS $52,985

$40,665*
Stock #8643-15

YOU SAVE OVER
$12,300 OFF LISTHugeRebate20%OFF

*Pictures may not represent actual sale vehicle. All applicable incentives including conquest and/or loyalty offers have been deducted from Sale Prices/Payments and are subject to change
by the manufacturer without notice and are plus title, tax and plate fees. GM Employee discount is required expect where noted. Leases are 10,000 miles per year. Silverado Down Pay-
ment assistance requires fi nancing throughALLY, GM Financial orWells Fargo. Must have 1999 or newer non-GM lease for Competitive Brand offer. Amount depends onmodel. KBBTrade-
In guarantee is on 2002 to 2012 model vehicles less reasonable reconditioning costs. No bad Carfax or branded titles. Certain restrictions apply, see dealer for complete details on all incentives/offers. Sale ends 9/30/2015 @ 6:00PM.

2016MALIBU “LT”
• Chevrolet Complete Care INCLUDED!

• 2.5L DOHC VVT Engine! • Remote Keyless Entry!
• Power Vertical Driver’s Seat Adjustment! • Aluminum Wheels!

• OnStar w/4G LTE w/built-in Wi-Fi hotspot!
• Tilt and Telescopic Steering Column!
• 7” Color Touch Screen MyLink Radio!

• Aluminum Wheels!
• 36 MPG on the Highway!

Stock# G25356
NO FIRST PAYMENT

OR SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

2015SILVERADO “LT”
• Chevrolet Complete Care INCLUDED!

• ECOTEC3 4.3L V6 Engine! • Automatic Transmission!
• OnStar w/4G LTE w/built-in WiFi hotspot! • Power Driver’s Seat!

• 8” Color Touch Screen MyLink Radio!
• 18” Machined AluminumWheels!

• GM Bed Liner INCLUDED!
• Remote Start and Entry!

• Rear Vision Camera!
Stock#2F9818
NO SECURITY

DEPOSIT REQUIRED.
TAX, TITLE AND

PLATE FEES EXTRA!

Current Competitive Brand Lessees Can Get Up to An Additional $1500!*

2016CRUZE “LT”
• Chevrolet Complete Care INCLUDED!

• ECOTEC “Turbo” 1.4L DOHC VVT Engine! • Automatic Transmission!
• OnStar with 4G LTE with Built-in WiFi hotspot!

• AM/FM/XM Radio w/CD!
• Rear Window Defogger!
• Remote Keyless Entry!
• Bluetooth for Phone!

• 38 MPG on the Highway!
Stock#G25100

NO FIRST PAYMENT
OR SECURITY

DEPOSIT REQUIRED.
TAX, TITLE AND

PLATE FEES EXTRA!

2016EQUINOX “LT”
• Chevrolet Complete Care INCLUDED!

• 2.4L DOHC Engine! • 7” Color Touch Screen MyLink Radio!
• Remote Vehicle Entry! • Rear Vision Camera!

• OnStar w/4G LTE w/built-in Wi-Fi hotspot!
• Tilt and Telescopic Steering Column!

• Rear Vision Camera!
• 17” Aluminum Wheels!

• 32 MPG on the Highway!
Stock#G25507
NO SECURITY

DEPOSIT REQUIRED.
TAX, TITLE AND

PLATE FEES EXTRA!24 MONTH LEASE:

4x4 • DBL CAB

$178*
$0DOWNW/LEASECONQUEST

Was $27,480 Sale Price $22,088*

$178*
$999DOWNW/LEASELOYALTY

OR

24 MONTH LEASE:

$188*
$0DOWNW/LEASECONQUEST

Was $24,660 Sale Price $19,888*

$188*
$999DOWNW/LEASELOYALTY

OR

24 MONTH LEASE:

$118*
$0DOWNW/LEASECONQUEST

Was $21,020 Sale Price $16,688*

$118*
$999DOWNW/LEASELOYALTY

OR
24 MONTH

LEASE:

Was $42,420 Sale Price $31,888*

$148*
$999DOWN

ALL STAR
EDITION

Consumers Like Leatherette

“Leather is viewed
as a

premium product....
Leatherette

provides similar
benefits.”
– Brent Gruber
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CHEVROLET, BUICK/GMC LEASE PULLAHEAD!

PURCHASE
FOR

$18,995*
LEASE FOR
24 MONTHS
$79*
$999DOWN

2015

SILVERADO

PURCHASE
FOR

$30,903*
LEASEFOR
24 MONTHS
$99*
$999DOWN

2015

PURCHASE A LS
FOR

$15,651*
LEASEALT
24 MONTHS
$69*
$999DOWN

2016

MALIBU

PURCHASE A LS
FOR

$19,929*
LEASE A 1LT
27 MONTHS
$169*

$999DOWN

2016

WE’LL GIVE YOU A $3,500 MINIMUM FOR YOUR 2003 OR NEWER TRADE IN.

SERVICE HOURS: Monday & Thursday 6:30am-9:00pm; Tuesday, Wednesday & Friday 6:30am-6:00pm • Shuttle at 6:30am - Pick-up Both Ways • All Day starting at 6:30am.

$2395
Fluid Level,

Brake & Alignment Check Included.

Open Mondays & Thursdays until 8:30pm

We use Genuine GM Oil & Filter
No additional or hidden charges.
Out the door pricing.

Quick Oil Change EXPRESS
LANELUBE OIL FILTER

Excludes synthetic, Diesel & Med. Duty Trucks.
Most GM cars & trucks. One coupon per customer. Must
present coupon with order. Plus tax. Expires 9-30-15.

Up to 5 qts.

BODY SHOP
586-754-7000

ext 1231

INSURANCE
WRECK

AMENDED

WE REPAIR
ALL MAKES
& MODELS FREE OIL CHANGE

With Each Major Repair

TRANSPORTATION AVAILABLE
During Scheduled Repairs

GM SERVICE CENTER
MICHIGAN’S LARGEST

•SERVICE DEPT. •PARTS •BODY SHOP

866-452-1547
26125 Van Dyke @ 101/2 Mile

Center Line, MI 48015

EDRINKE • FAST • FRIENDLY • DISCOUNTS

VISIT OUR

QUICK LANE

VERANO

PURCHASE
FOR

$19,283*
LEASE FOR
24 MONTHS
$89*
$999DOWN

2015

LACROSSE

PURCHASE
FOR

$29,982*
LEASE FOR
24 MONTHS
$199*

$999DOWN

2015

ENCORE

PURCHASE
FOR

$19,895*
LEASE FOR
24 MONTHS
$79*
$999DOWN

2015

TERRAIN

PURCHASE
FOR

$23,238*
LEASE FOR
24 MONTHS
$109*

$999DOWN

2015
ENCLAVE

PURCHASE
FOR

$30,346*
LEASE FOR
24 MONTHS
$118*
$999DOWN

2015

PURCHASE
FOR

$25,872*
LEASE FOR
24 MONTHS
$159*

$999DOWN

2015

TRAVERSE

PURCHASE A 1LS
FOR

$26,584*
LEASE A 1LT
24 MONTHS
$219*

$999DOWN

2016

EQUINOX

PURCHASE A 1LS
FOR

$20,954*
LEASE A 1LT
24 MONTHS
$139*

$999DOWN

2016

CAMARO

PURCHASE
FOR

$20,995*
LEASE FOR
24 MONTHS
$169*

$999DOWN

2015

VOLT

LEASE FOR
36 MONTHS
$149*

$999DOWN

2015

PURCHASE
FOR

$24,658*

SIERRA

PURCHASE
FOR

$30,709*
LEASE FOR
24 MONTHS
$139*

$999DOWN

2015

DBL. CAB
4WD

ELEVATION
EDITION

CTSY

1LT COUPE

Nicole
Dodge

nhuminski@edrinke.com

Jim
Pfeifle

jpfeifle@edrinke.com

Dennis
Thacker

dthacker@edrinke.com

See us for your GM employee purchases.

1-866-452-1300
26125 Van Dyke at 101/2 Mile Rd.

Visit our website: edrinke.com
SHOWROOM HOURS: Mon. & Thurs. 8:30am-9:00pm; Tues., Wed., & Fri. 8:30am-6:00pm

Paul
Makowski

pmakowski@edrinke.comNO DOC FEES
Find Us on
FACEBOOK

All prices and payments include GM rebates. Picturesmay not represent actual vehicle. Prices subject to change per GM incentives. Prices and payments are
inclusive of active GM employee discount (unless otherwise stated). All leases are 10,000miles per year with approved STier credit. Vehicles shown are $999
down.Musthave lease loyaltyand/orconquest.Musthaveclosingcompetitive lease.Pricesandpaymentsareplus tax,title,plate feew/acquisition feeup front,
refundable security deposit required on certain vehicles – to be determined by lender.Must be currently leasing or ownaVolt.**$3,500 trade in is valid on 2003
ornewervehiclesw/under115kmiles indrivablecondition,nobranded titles,reconditioningdeterminedbyappraiser.Certain restrictionsmayapply,seedealer
for complete details.** Exp date:9/30/2015.

SHOWROOM HOURS:
Mon. & Thurs. 8:30am-9pm

Tues., Wed., & Fri. 8:30am-6pm

Now looking for experienced salespeople to join our team!

See us for your GM employee purchases.

1-877-451-7707
26125 Van Dyke at 101/2 Mile Rd.

Visit our website: edrinke.com

We Are Professional Grade

TRAX
LT

ED RINKE

DBL. CAB
4WD
LT

All prices and payments include GM rebates. Picturesmay not represent actual vehicle. Prices subject to change per GM incentives. Prices and payments are
inclusive of active GM employee discount (unless otherwise stated). All leases are 10,000miles per year with approved STier credit. Vehicles shown are $999
down.Musthave lease loyalty and/or conquest. Pricesandpaymentsareplus tax,title,plate feew/acquisition feeup front,refundable securitydeposit required
on certain vehicles – to be determined by lender. **$3,500 trade in is valid on 2003 or newer vehicles w/ under 115k miles in drivable condition, no branded
titles, reconditioning determined by appraiser. Certain restrictionsmay apply, see dealer for complete details.** Exp date:9/30/2015.

REGAL

PURCHASE
FOR

$24,914*
LEASE FOR
24 MONTHS
$76*
$999DOWN

2015

YUKON

PURCHASE
FOR

$47,528*
LEASE FOR
27 MONTHS
$399*

$999DOWN

2015

XL 4WD
SLE

1SN
FWD

1SD 1SL

ACADIA
SLE-1

SPORTS
PACKAGENEWCRUZE

LIST PRICE
$25,550 LIST PRICE

$41,830

CTSY

SLE-2

CHROME
EDITION

LIST PRICE
$30,275

LIST PRICE
$39,675

CTSY

LIST PRICE
$57,710

Stk. #450562

Stk. #460016

Order #SMTQ1V

Stk. #G551970

Stk. #450562

Stk. #560069

Stk. #B450977

Stk. #G550113

Stk. #460029

Stk. #B450305

Stk. #G553251

Stk. #551722

Stk. #450761

Stk. #B551270

Stk. #G552626

Stk. #552732 Stk. #460112

SOUND & SUN PACKAGE

SRWF4VStk. #460131 Stk. #560015 Stk. #SPTH3C

Stk. #B450420

586-264-7775
34701 Van Dyke, Sterling Hts.

Mon-Fri: 8AM-6PM • Sat 9AM-2PM
www.sterlingtireandauto.com

OR

FREE
BRAKE

INSPECTION

$17995
Includes Front or Rear Pads, Rotors & Labor
Some Restrictions May Apply. Prices Subject To Change. Most Cars.

Call For Details, Must Present Ad At The Time Of Service.
Cannot Be Combined With Any Other Coupon Or Discounts. With MP Coupon.

Offer Expires 9-30-15.

FREE
ALIGNMENT
WITH PURCHASE
OF 4 TIRES

Most Cars. Must Present Ad At The Time Of Service.
Cannot Be Combined With Any Other Coupon Or Discounts. With MP Coupon.

Offer Expires 9-30-15.

CONSTRUCTION
POTHOLE
SERVICE SPECIAL
$5995

Includes: • Front End Alignment • Tire Rotation
• Balance & Brake Inspection

Must present discount at time of write-up. Not valid with other offers.
Camber/Caster adjustment additional cost. Offer Expires 9-30-15.

FRONT END
ALIGNMENT
$2995

Most Cars. Must Present Ad At The Time Of Service.
Cannot Be Combined With Any Other Coupon Or Discounts. With MP Coupon.

Offer Expires 9-30-15.

+ Tax
+ Shop Suppiles

FALL SPECIAL!
MAINTENANCE SPECIAL
Includes: • Full Service Oil Change & Filter

• Lube & Top Off All Fluids
• Semi Synthetic Blend (5W30) up to 5 qts.

$2295
FREE Tire Rotation • FREE 27 Pt. Inspection

FREE Brake Inspection (Drums Extra)

$3595 Full Service
Synthetic Oil Change

– Including Dexos Approved Oil –
Shop Charges And Disposal Extra. Most Cars.

Must Present Ad At The Time Of Service. Cannot Be Combined With Any
Other Coupon Or Discounts. With MP Coupon. Offer Expires 9-30-15.

Get the repairs you need.
NO INTEREST FOR 6 MONTHS

With approved credit. See store for details.

If you currently have a CarCare One Credit Card
from any of the following, you can use it here!
We accept: AAMCO, Auto Value-Bumper to Bumper, Car Quest, Discount Tire,

Federated Auto Parts, Ford Motor Company, GE Capital Auto, Maaco & Meineke, Midas,
NAPA, Parts Plus, Pep Boys, Tuffy, Ziebart, Cooper Tire, Michelin and Yokohama Tire.

2 YEARS 24,000 MILE WARRANTY
On most repairs. See store for details.

OVER 75 YEARS OF EXPERIENCE
WE SELL TIRES
NATIONAL FLEET ACCOUNTS WELCOME

We Accept All Extended Warranties Including GM, Chrysler, Ford, Etc.

QUALITY SERVICE
YOU CAN TRUST!

YOUR
ONE STOP
REPAIR
SHOP

FREE
CAR WASH
With Any
Service

Starting At

A/C RECHARGE
$4995

Includes: • Up To 1lb Freon • Check For Leaks
• Pressure Test System • Add Dye

Most Cars. Not Valid With Any Other Discount. Offer Expires 9-30-15.

Reg. $99.95SAVE
$50

Across North America, em-
ployees of automotive supplier
Faurecia are gearing up for the
company’s annual community
food drive during the month of
September, an initiative started
in 2010 that has grown every
year since.
FUELS, which stands for Faure-

cia Unites with Employees for Lo-
cal Service, has provided more
than 3.5 million meals to thou-
sands of families in need
throughout Canada, Mexico and
the U.S. – an accomplishment
achieved through teamwork and
a passion for giving back to the
communities Faurecia calls
home, said Faurecia spokes-
woman Jessica Sader.
This year marks the sixth con-

secutive year of FUELS, a month-
long drive supported by Faure-
cia’s more than 20,000 employ-
ees at 47 locations, collecting
non-perishable food items and
money to nourish neighbor-
hoods across North America,
Sader said. Faurecia employees
in Metro Detroit have partnered
with Gleaners Community Food
Bank to help those in need. All
donations for FUELS, food and
monetary, are measured by the
number of meals they produce.
One pound of food is equal to

one meal, and $1 is equal to
three meals. Last year, employ-
ees helped donate 1.12 million
meals.
To maximize the success and

effectiveness of FUELS, Faurecia
teams up with local food banks
in the communities where the
company has a presence, Sader
said. Each participating site
works closely with its food bank
partner to understand the specif-
ic needs of that neighborhood
and to ensure Faurecia’s efforts
are as impactful as possible.
In addition to food and mone-

tary contributions, many em-
ployees donate time during
scheduled volunteer days at
their partner food banks.
“It’s inspiring to see Faurecia’s

employees continue to demon-
strate such a high level of enthu-
siasm and involvement with
charitable initiatives such as FU-
ELS,” said Mark Stidham, presi-
dent of Faurecia North America.
“This year’s ‘Nourish our Neigh-
borhoods’ theme encapsulates
all of the great work our teams
are doing to help our neighbors
thrive. When the company
comes together, it shows that we
are serious about our roles as
corporate citizens and devoted
to making a positive difference in
communities across North Amer-
ica.”
In years past, Faurecia’s sites

have competed with each other
to foster teamwork and good-
spirited competition for this im-
portant cause, Sader said.
This year, Faurecia will take a

creative twist on the competi-
tion. The winner of the 2015 FU-
ELS challenge will be the site that
beats its own 2014 food collec-
tion record by the highest per-
centage. Faurecia will donate
$1,000 to the food bank partner
of each site that meets its goal,

plus $5,000 to the food bank of
the most successful site in the
U.S./Canada and in Mexico, Sader
said.
The FUELS program is one ex-

ample of Faurecia’s service and
volunteer initiatives through its
business groups and individual
team members.
Its ongoing efforts include a

dedication to STEM, providing
shelter, ending hunger and par-
ticipating in other charitable
partnerships. The FUELS initia-
tive, started by Faurecia North
America in 2010, is now a global
Faurecia program, inspiring a
number of countries outside
North America, including China,
France, Germany, India and
Spain, with other countries to
join the program this year.

Faurecia Employees Collect
Food for Local Food Banks

DETROIT (AP) – GM is recall-
ing about 121,000 Cadillacs be-
cause the rear window defroster
control can overheat and catch
fire. The recall, announced Sept.
9, covers ATS small sports
sedans from the 2013 to 2016
model years sold mainly in
North America.
GM says it has four reports of

fires but no injuries. The compa-
ny says the problem happens be-
cause of a weak electrical con-
nection in the module that pow-
ers the defroster, located in the
driver’s side rear pillar.

GM Issuing New
Cadillac Recall
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