
by Jim Stickford

With the Woodward Dream
Cruise having come and gone for
2015, it’s a good time to talk
about the second part of classic
car cruising – the music and the
radio stations that played the
songs that drove Detroit.

Jim Feliciano is the curator of
the Web site “Motor City Radio
Flashbacks,” or www.mcrfb.com.
He said the site has been up and
running since 2012 and was built
off the work of a previous site –
“Detroit Radio Flashbacks” creat-
ed by Scott MacKinnon and George
Griggs. When that site closed Fe-
liciano worked with Griggs to cre-
ate his site. It contains recordings
of broadcasts, commercials,
airchecks and a multi-part history
of Detroit radio.

Feliciano said that Detroit his-

torically is also known as the city
which gave birth to radio.

“WWJ was born here when the
first radio signal crackled across
the Detroit airways back in Au-
gust, 1920, as 8MK. Here it is,
some 95-years later,” Feliciano
said. “Radio has since evolved in-
to the great commercial medium
it is today in the United States
and around the globe since. But
it was during some 25-years after
that historic event some of the
best voices and names remem-
bered heard on radio began to
emerge after WWJ had first
signed-on in Detroit.”

By the late-1940s and 1950s,
WXYZ radio, on the air since
1925, would emerge with some
of the most prominent Detroit
radio personalities, Feliciano
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(Photo Courtesy of Royal Oak Historical Society) Cruising Woodward in the 1950s.

Radio and Music the Drive
Behind ‘Classic Cruising’

The new Ford F-650/F-750
medium-duty trucks rolled off
the line Aug. 12 for the first time
in the United States.

Production of the trucks at
Ohio Assembly Plant, previously
built in Mexico, helps secure
more than 1,000 hourly UAW jobs
and a $168 million plant invest-
ment in the United States, said
Ford spokesman Mike Levine.

2016 F-650/F-750 trucks anchor
Ford’s commercial vehicle line-
up. Ford is the only truck manu-
facturer that provides vocational
customers “one-stop shop to
meet their needs – from the Class
1 Transit Connect cargo van to
the Class 7 F-750 tractor rig.”

“Our investment in Ohio As-

sembly Plant reinforces our com-
mitment to building vehicles in
America and to delivering best-
in-class commercial trucks,” said
Joe Hinrichs, Ford president, The
Americas. “Working with our
partners in the UAW, we found a
way to make the costs competi-
tive enough to bring production
of a whole new generation of
work trucks to Ohio.”

Offered in Regular Cab, Super-
Cab and Crew Cab body styles
and in straight-frame, dock-
height and an all-new dedicated
tractor model for heavy towing
applications, the 2016 F-650/F-
750 line features a “bold new
look inside and out,” Hinrichs
said.

In 2014, Ford announced a
$168 million investment to shift
production of F-650 and F-750
from Mexico to Ohio Assembly
Plant, in addition to adding new
body shop equipment and other
tooling needed to produce the
medium-duty vehicles. The pro-
duction shift from Mexico is part
of the collective bargaining
agreement Ford and the United
Auto Workers negotiated in 2011.

“Through collective bargain-
ing, we were able to secure pro-
duction of the Ford F-650/F-750 to
Ohio Assembly Plant,” said Jim-
my Settles, UAW vice president
and director, National Ford De-

Ford Moves Truck Production from Mexico

CONTINUED ON PAGE 2

by Jim Stickford

The GM Design Center’s “De-
sign on Woodward” show was
held at its usual location – 13
Mile and Woodward – on Aug. 12.

The yearly event is always
held the Wednesday before the
Woodward Dream Cruise, said
April Wagoner, a 2D process de-
sign lead at the GM Design Cen-
ter.

Wagoner has been on the com-
mittee that organizes the event
for the past three years.

“This is the sixth annual ‘De-
sign on Woodward’ show,” Wag-
oner said. “I volunteered to serve
on the executive committee
three years ago because I wanted
to be part of creating exciting
employee engagement events.

GM Design Hosts Employee
‘Gear Heads’ on Woodward

by Jim Stickford

It was inevitable – street racing
finally came to the Woodward
Dream Cruise.

A special event was held on
Aug. 12 at the Pontiac Silver-
dome called “Roadkill Nights.”

It was sponsored by Dodge
and operated by the Enthusiast

Network, a Web-based network
that puts on the “Roadkill” car
show.

Tim Kuniskis, president of the
Dodge brand, said the idea for
Roadkill Nights got its start last
year after the 2014 Woodward
Dream Cruise.

“Dodge has always had an
event at the Dream Cruise,” Ku-

niskis said. “Last year we had
Richard Rawlings of the TV show
‘Fast N’ Loud’ and we celebrated
100 years of Dodge with the
Charger Hellcat. The draw to our
spot was huge – more than
1,000,000 people. True perform-
ance car fans. Talk about a tar-

Dodge Opens Drag Strip at the Silverdome

Workers at Ohio Assembly building new Ford F-650/F-750 trucks.

A civilian racer burns rubber at “Roadkill Nights” at the Silverdome.

Brandon Liscinsky with his 1979 Z-28 Camaro at Design on Woodward.
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partment. “Building these world-
class vehicles in America helps
secure jobs for more than 1,000
UAW members and provides eco-
nomic growth for the Avon Lake
community. Strengthening the
economy through job creation
continues our efforts to rebuild
the American middle-class and
communities all across this na-
tion.”

Opened in 1974, Ohio Assem-
bly Plant employs nearly 1,400
people and is one of the largest
employers in Lorain County. In
addition to now producing all
Ford F-650 and F-750 models and
configurations, the plant also
produces Ford E-Series cutaway
vans and stripped chassis.

Levine said the 2016 Ford F-
650/F-750 is the toughest,
smartest, best-value Ford medi-
um-duty truck ever – providing
the ideal combination of value,
capability and upfit readiness in
the segment.

So, Levine said, not only are
the trucks fully designed and de-
veloped by Ford truck engineers
in Dearborn, they are now built
in the U.S. using robot-tested on
taxing durability courses;
500,000-plus miles of harsh dy-
namometer engine testing at ex-
treme power levels and tempera-
tures.

Ford Moves Truck
Production from
Mexico to Ohio
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Auburn Hills-based Unique
Fabricating, Inc., which engi-
neers and manufactures multi-
material foam, rubber, and plas-
tic components utilized in noise,
vibration and harshness man-
agement and air/water sealing
applications for the automotive
and industrial appliance market,
released on Aug. 12 its financial
results for the second quarter
and six months ended June 28,
its first quarter as a publicly
traded company, said company
spokesman Brett Maas.

Company second quarter
highlights and recent develop-
ments include:

• Revenue of $35.7 million ver-
sus $33.0 million in the second
quarter of 2014, an increase of
8.1 percent year-over-year.

• Adjusted EBITDA of $4.2 mil-
lion, including $900,000 for non-
cash charges which includes de-
preciation and amortization and
non-cash stock awards, versus
$4.4 million in the second quar-
ter of 2014.

• Diluted earnings per share
of 24 cents versus 25 cents in the
second quarter of 2014.

• Declared a quarterly cash
dividend of 15 cents per share
payable on Aug. 31 for stock-
holders of record as of Aug. 24.

• Completed initial public of-
fering, raising $25.7 million in
gross proceeds.

• Began trading as a public
company on the New York Stock
Exchange MKT on July 1.

Auburn Hills
Company Has

Good Financials

Chevy trucks will go just about
anywhere. To be able to do so
can sometimes just be a matter
of wheels.

Removing the wheels from a
2015 Chevrolet Colorado and re-
placing them with smaller ones
to fit inside a Shorts 330 Sherpa
airplane is one way ASRC Energy
Services in Alaska is committed
to getting fleet vehicles to em-
ployees in areas unreachable by
conventional means, said GM
spokesman Robert Wheeler.

As Alaska’s oilfield service
partner, ASRC Energy Services
deploys employees across the
state to monitor everything from
oilfield exploration and construc-
tion to ensure regulatory stan-
dards are properly followed,
Wheeler said.

“Our fleet vehicles double as
mobile offices for the majority of
our employees, so we need to
give them dependable vehicles in
the remote areas where they
work,” said Chris Maynard, gen-
eral manager of fleet operations,
ASRC Energy Services. “These lo-
cations can vary from areas with
no electricity to temporary roads
built on top of the frozen tun-
dra.”

ASRC’s fleet needs are as di-
verse as the terrain its employ-
ees encounter every day, which
is why they’ve bought into
Chevrolet’s three-truck strategy:
Chevrolet Colorado, Chevrolet
Silverado 1500, and Chevrolet Sil-
verado 2500HD and 3500HD,
Maynard said.

When it comes to light duty,

the Silverado 1500 is the vehicle
of choice to take ASRCs manage-
ment team to and from project
sites and carry clients an afford-
able-yet-rugged truck.

The Colorado meets those de-
mands with a smaller footprint.
The Silverado HDs are a 365-
days-a-year workhorses to aid
client operations in the oil and
gas market.

Each vehicle is specifically de-
signed to tackle different aspects
of a company’s particular needs
which, when taken together, can
benefit from single brand devo-
tion.

“We build our trucks with com-
panies like Arctic Slope in mind,”
said John Schwegman, director,
commercial product, General
Motors. “Their employees don’t

have time to worry about how
the vehicle will operate when the
temperature is 40 degrees below
zero.

We ensure our vehicle’s per-
formance will stand up to the
test so they can get their work
done.”

ASRC Energy Service’s fleet al-
so counts on service to keep
downtime to a minimum. “On the
service side, GM knocks it out of
the park,” said Maynard.

“The Alaska market is pretty
small, but GM looks at every sale
as one of importance, so even
the smallest problem gets special
focus from a GM engineer, even if
that means they have to send
one to Alaska.”

It’s Wheels Up for Chevy Trucks That Can Go Anywhere

A 2015 Chevy Colorado is loaded on to a Shorts 330 Sherpa plane to be delivered to a village in Alaska.

Auburn Hills-based DE-STA-CO
will consolidate several U.S.
manufacturing operations for its
diverse line of products to a new
site strategically positioned to
serve its North American
customer base as well as cus-
tomers globally, said company
spokesman Darren Greene .

“DE-STA-CO is one company
with one vision,” said Mats Ced-
er, president of DE-STA-CO.
“This is our overarching direc-
tion for 2015 and beyond. Cap-
turing synergies throughout our
company will result in benefits
to our customers and expanding
market leadership.”

The company’s new site for
North American manufacturing
will be located in Mt. Juliet,
Tenn.

DE-STA-CO, Greene said, is
phasing out manufacuring in
Auburn Hills and Charlevoix.
Corporate offices will remain in
Auburn Hills.

DE-STA-CO
Manufacturing
Moving to Tenn

http://www.detroitautoscene.com
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geted audience.”
So the question became, Ku-

niskis said, what to do next. How
to take Dodge and the Dream
Cruise to the next level. Dodge
contacted Rawlings who said he
cold build a 1967 Dart with the
new 707-hp SRT Hellcat engine.
Then David Freiberger of Road-
kill said he would upfit his 1968
Dodge Charger “General May-
hem” with the SRT Hellcat en-
gine. They agreed to race.

That became the foundation of
the event, Kuniskis said. But then
the idea of allowing “civilians”
bring their cars to the track and
allow them to race was added.

“We didn’t advertise this
event, but we sold out of the first
5,000 tickets in a very short
time,” Kuniskis said. “We went
back to Pontiac and had the num-
ber of tickets increased to 7,000
and sold out of those extra tick-
ets fast as well.”

Kuniskis said the Silverdome,
with its huge parking areas, was
selected as the spot for the event
for a couple of reasons. First, it is
relatively close to Woodward.

“We didn’t want street racers
on Woodward doing spin outs,”
Kuniskis said. “The Silverdome
as the perfect location.”

So a couple of special tracks
were built at the site. One was for
civilians, who entered their vehi-
cles and raced against them-
selves. They went down the drag

strip several times, trying to beat
their best scores.

Dodge also built a course
where professional drivers took
passengers on a trip down the
special race course in Dodge
Vipers.

Kuniskis said that part of Road-
kill Nights’ goal was to help raise
awareness of the Dodge brand.

“I know people talk about the
late 1970s and early 1970s as a
golden age of muscle cars,” Ku-
niskis said. “But now is the real
golden age of performance cars.
It’s now possible for people to go
to a Dodge dealership and buy
707-hp cars.”

Kuniskis said that the integra-
tion of SRT into the Dodge brand
has been “seamless.” Sales of
SRT Hellcats have been success-
ful. Dodge will double the num-
ber made and let dealers know
beforehand how many SRT Hell-
cats they are going to get in the
next year.

“I believe in ripping off the
bandage quickly,” Kuniskis said.
“If a dealer has 12 people asking
for an SRT Hellcat and he knows
early on he’s only going to get 10,
then he can do something.”

Overall, Hellcats account fro
only a small portion of Charger
and Challenger sales. Year to
date, Kuniskis said, Dodge has
sold about 100,000 total of Charg-
ers and Challengers. Only 4,500
of those sales are of Hellcats.

But the addition of the SRT Hell-
cat line has been successful be-

yond sales, Kuniskis said. Dodge
estimates that it has received half
a billion dollars in media coverage
of the SRT Hellcat. It brings people
into the dealerships and has cre-
ated a real name among car en-
thusiasts for Dodge.

“You always dream of that Halo
effect where one car brings peo-
ple into dealerships,” Kuniskis

said. “And that’s what the SRT
Hellcats do. It’s great to have
cars that get people’s attention.
We can build on that and sell oth-
er Dodges to people.”

As to the Roadkill Nights
event, Kuniskis said that it was
very successful. Estimates of the
number of people who attended
were as high as 10,000.

“This is the first year we’ve
done this,” Kuniskis said. “I’ve
been asked several times already
if we’re going to take this on the
road. Let me say that we took lat
year’s ‘Dodge Rocks’ promotion
at the Dream Cruise on the road
this ‘Roadkill Nights’ is a natural
expansion of Dodge’s promotion-
al efforts. Never say never.”
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Automotive
Metals

North American

Conference • September 2-3, 2015
The Dearborn Inn, Dearborn, Michigan

Sponsored by:

www.amm.com/events/auto

Special rate
for OEM’s

Attendance at the first Dodge “Roadkill Nights” held at the Silverdome was greater than expected.

Dodge president Tim Kuniskis at “Roadkill Nights” event.

Dodge Brings Street Racing
Back to Detroit for a Day
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Jeff Caul
586-274-0396
PEP QUOTES BY PHONE OR EMAIL:
JEFF CAUL AT JCAUL@BUFFWHELAN.COM

Free shuttle service to home, office or shopping.

buff whelan chevrolet
WHERE THE DEALS MAKE THE DIFFERENCE, EVERY DAY SINCE 1970!

Van Dyke • South of 18 Mile • Sterling Heights

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!
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*See dealer for details. All Rebates/Incentives have been deducted from sale price/payment and are subject to change by manufacturer
without notice. GM Employee discount required unless otherwise noted. All leases include GM Lease Loyalty or Lease Conquest. To
qualify for Lease Conquest you must have a NON-GM Lease in the household that terminates within 365 days. All lease payments are based
on 10,000 miles per year. 1st payment, tax,title and plate fee due at signing on all leases. All programs expires 08/31/2015

CONVENIENT HOURS:
Mon. & Thurs.
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18 MILE RD.

SINCE
1989

Stk.# 53376

2015 EQUINOX 1LT

7” Touch Screen, OnStar/XM Satellite Radio
MYLink Touch Screen Radio, Remote Keyless Entry

Rear Vision Camera, Alum. Wheels & More…
24 Month Lease/10,000 Miles

$0 Down w/Lease Conquest
OR $999 Down w/Lease Loyalty

NO SECURITY DEPOSIT REQUIRED

OVER 1,000
New Chevrolets in Stock!

WE GUARANTEE THEWE GUARANTEE THE
LOWEST PRICES OR IT’S FREELOWEST PRICES OR IT’S FREE☺☺

586-274-0396

buff whelan
chevrolet

THANKS for making

#1 in the COUNTRY
for June

$118*WAS $27,045
SALE PRICE
$19,990*

0%APRFOR72MO

MO

Stk.# 54480

2015 TRAVERSE 1LT

Style & Technoloty Pkg, 20” Alum. Wheels
7 Passenger Seating, Heated Front Seats

Remote Start & More…

24 Month Lease/10,000 Miles

w/Lease Conquest OR Lease Loyalty
NO SECURITY DEPOSIT REQUIRED

$218*WAS $36,315
SALE PRICE

$28,250*

0%APRFOR72MO

MO

Stk.# 54646

2015 SILVERADOLT

ALL STAR EDITION, Power Window & Locks
7” Touch Screen Radio, Trailer Tow, Remote Start

Alum. Wheels, Back Up Camera & More…
24 Month Lease/10,000 Miles

w/Lease Conquest OR Lease Loyalty
NO SECURITY DEPOSIT REQUIRED

WAS $41,150
SALE PRICE

$31,490*

0%APRFOR72MO

MO

4X4

$138*
$999 Down

$178*
$0Down

MO
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Correcting Your Smile
Has Finally

Become Affordable!
Call Today…

• Comprehensive Dentistry
• Care for Adults & Children

• Dental Implants
• Smile Makeovers

Invisalign
As Low As

$$114433
Per Month

Call for Details. Expires 9-1-15

$$110000 OOFFFF
TREATMENT PLAN

OVER $500
For New Patients Only.

Cannot be combined with any other offer.
Call for Details. Expires 9-1-15

DENTAL IMPLANTS
As Low As

$$110000
Per Month

MADISON HEIGHTS
255 W. 13 Mile Rd.

Madison Heights, MI 48071
(248) 583-9888

WARREN
13403 E 13 Mile Rd
Warren, MI 48088
(586) 979-2800 

ST. CLAIR SHORES
22646 Nine Mile Road

St. Clair Shores, MI 48080
(586) 778-4151 

SHELBY TOWNSHIP
45720 Schoenherr Rd.

Shelby Township, MI 48315
(586) 566-1600

TROY
111 East Long Lake Road

Troy, MI 48085
(248) 879-2300 

WESTLAND
37380 Glenwood Road

Westland, MI 48186
(734) 722-5130 

Visit our website redwooddental.com

– One Office For All Your Dental Needs! –

Redwood
Dental
Group

Redwood Dental
Offers Special Plans for 

Uninsured Patients!

BRAKE SPECIAL

$19995
Most F.W.D. U.S. Cars • In-store offer ends 8-31-15

Check Our Price on
Tune Ups, Water Pumps,

Heater Cores & Other Repairs

DELUXE OIL
CHANGE
SPECIAL

Up To 5 Qts. Of
Oil Lube & Filter

•
No Disposal Fee

Includes topping off fluids

8-31-15

MMMMAAAAKKKKEEEE UUUUSSSS YYYYOOOOUUUURRRR FFFFIIII RRRRSSSSTTTT CCCCHHHHOOOOIIIICCCCEEEE

WARREN • 586-757-7203

$2336

MUFFLER & BRAKE SERVICE
23252 VAN DYKE

3 Blocks North of 9 Mile
HOURS: Mon.-Fri. 7:30am-5pm; Sat.-Closed

Most FWD Cars  

• Front Metallic Disc Brake Pads

• 2 New Front Rotors

• Labor Included

MMUUFFFFLLEERR,, EEXXTTEENNSSIIOONN PPIIPPEE && TTAAIILL PPIIPPEE

10%Off
In-store offer ends 8-31-15

said. Namely Dick Osgood and
in the early- 1950s, it would be
Ed McKenzie (formerly ‘Jack
The Bellboy’ on WJBK), Fred
Wolf, Paul Winter, as well as
Mickey Shorr, by then some of
Detroit's most popular disc
jockeys spinning the hits during
the early ‘hit-parader’ years.

Across the river in Windsor at
the same time, Feliciano said, Ed-
die Chase made himself a Detroit
household name, and on morn-
ing radio since the late-1940s, it
was the popular Toby David on
CKLW radio. While all this was
happening on the Detroit radio
scene, another young radio voice
had been marking his name on
the Detroit radio dial since 1948.
His name was Robin Seymour. By
the end of 1955, Robin Seymour
was the preeminent voice heard
on WKMH who ultimately ush-
ered Detroit radio into the mod-
ern Top 40 rock era in 1956.

By 1958, Feliciano said, two ra-
dio stations – WJBK, which fea-
tured a very young Casey Kasem,
and WXYZ – were battling for the
rock-n-roll crowd.

“It was a sure bet WJBK and
WXYZ were certainly the two
most listened-to stations blaring
out of car radios when teens
took to the streets of Detroit in
that era,” Feliciano said. “By the
start of 1962, there was Dave
Shafer hot on WJBK doing nights
as ‘Jack The Bellboy.’ Over at
WXYZ 1270 it was Dave Prince,
Joel Sebastian and Lee Alan.

“In 1963 they captured De-
troit’s teen audience for listener
popularity during the early-after-
noon through the evenings time-
frame. Reportedly at one time
Alan commanded a phenomenal
40-60 share of the total listening
audience share at night.”

Also in 1963, RKO-General
CKLW would join WXYZ and
WJBK in the fray for a top 40
spot on the dial, Feliciano said.
By early-1964, it intensified into
a four-way battle for AM top 40
sound. In the forefront was the
number one station at the time,
WKNR, the ‘New Radio 13’ with
Robin Seymour, Bob Green,
Gary Stevens, Swingin’ Sweeney
and Jerry Goodwin leading the
pack. They on ‘Keener 13’ be-
came the most listened to on
the radio dial.

“It was during those days you
could set your car radio button
on CKLW, WXYZ and WJBK dur-
ing any time of the day, tuning in
from one station to another to
your favorite deejay, trying to
catch a favorite song,” Feliciano
said “Now that was fun.”

But times change. By the 1970s
cruising radio began to disap-
pear.

“Did it ever leave?” Feliciano
said. “That all depends whom
you might ask. We live in a differ-
ent technological era with a new
generation. Even the music on
the radio as we knew it then, to-
day that has changed. One of my
dislikes about radio at the pres-
ent is its programming content.

Music was first commercially in-
tegrated, if you will, during the
first generation of the top 40 rock
‘n’ roll era. Today, music on the
radio for the most part has been
segregated to suit the needs of a
particular music pattern the sta-
tion deems fit for that one partic-
ular audience they are after. In
the 1950s, 1960s, 1970s and even
the 1980s decades.”

Right now there is no “classic”
rock radio from the cruising era,
Feliciano said. But the people
who were there remember those
times with great fondness.

One of them is Jim Davis, bet-
ter known as “Big Jim Edwards,”
who was a DJ at CKLW starting
on Nov. 8, 1967.

“‘Big Jim Edwards’ is my radio
name – my real name is Davis,
which is the seventh most com-
mon name in the U.S.,” “When I
came to the Detroit market via
CKLW, there was already a Jim
Davis on WXYZ. Given my size it
was suggested that I go with ‘Big
Jim’ and use Edwards as my ra-
dio name.”

Davis said 1967 was the per-
fect time to be a rock DJ in De-
troit. It had its own music scene
and famous rock acts would per-
form at the Rooster Tail night-
club.

“We got to interview them
when they performed there,”
Davis said. “At the time the Mo-
town record label was on fire,
and at the time a lot of Detroit ra-
dio was urban and white pop. We
played a lot of Motown and
CKLW was known as the station
with a beat. If you drove down
Woodward on a summer night,
our station was the one you
heard coming out of car radios.”

Davis said Woodward had a lot
of drive-in restaurants and they
acted as a social setting where
young adults could take their
cars and interact.

He was at the station for three-
and-a-half years. But changes in
Canadian content laws forced
the American owner of the sta-
tion to sell it.

He ended up in New York City
at sWOR and now runs a group of
five radio stations in Florida.

Bob Green was a DJ at WKNR be-
tween 1963 ad 1971. He too re-
members the classic cruising days.

“In that era – the 1960s and
1970s – there were no computers
so if you wanted to have a social
network, you listened to the ra-
dio,” Green said. “People would
call up and make requests. They
would talk about their schools. It
was how young people learned
about what other young people
were up to.”

And, Green said, radio stations
had their own identity. Just as
some people preferred Fords
over Chevys and Dodges over
Pontiacs, people had their own
radio station preferences.

“Radio stations were a kind of
identity for the people who lis-
tened to them and who played the
music on them,” Green said. “It
wasn’t just about content, it was
about presentation of that con-
tent.”

Radio and Music the Drive
Behind ‘Classic Cruising’

CONTINUED FROM PAGE 1



I like the idea of boosting em-
ployee enthusiasm while helping
a good cause.”

The Design Center people
“rent” the parking lot at the cor-
ner of Woodward and 13 Mile
from Royal Oak Beaumont Hospi-
tal.

“The hospital makes the cor-
ner available to different groups
during the week of the Dream
Cruise,” Wagoner said. “The mon-
ey paid in rent goes directly to a
worthy cause. In our case it’s the
Boys and Girls Clubs of Oakland
and Macomb County.”

Design on Woodward raises
money for the event through the
sale of special shirts, Wagoner
said. Every year the committee
asks specific people at the De-
sign Center to design shirts for
that particular year. Four differ-
ent shirts were designed specifi-
cally for 2015, including a special
button-up shirt that resembles
something a mechanic might
have worn during the 1960s.

Brian Bungard serves on the
executive committee and is a
metal model maker at the Design
Center.

“We’re excited to generate en-
thusiasm,” Bungard said. “We ac-
tually brainstorm ways to create
excitement in the workplace.
That’s important because we re-
ally believe that a happy work-
place is a productive workplace.
We like to think at the Design
Center that we’re creative. We re-
ly on inspiration for motivation.
We deal in ideas, and with that in
mind the challenge is to keep this
creative community inspired.”

And one way to do that is to
have an event like Design on
Woodward. Bungard said. Design
Center employees get to show off
their classic GM vehicles and
take inspiration from beautiful
designs from GM’s past.

Brandon Liscinsky, a clay/digi-
tal sculptor at the Design Center,
brought his 1979 Camaro Z-28 to
the show.

“I’ve owned the car for 10
years. It was a ‘frame up’ restora-
tion job,” Liscinsky said. “I am
the second owner. I got the car in
Warren. It was bought by some
guy’s grandmother when he was
16. It took me about six years to
complete the work, but it was
worth it. It’s a beautiful car.”

John Morgan worked at the GM
Design Center for 38 years, retir-
ing in 2009. His vehicle is some-
thing of a dream car. The body is
a 1939 Plymouth coupe. But has
a 350 hp Chevy motor from 1973
as its powertrain.

“I’ve had this car for about
three years,” Morgan said. “I like
it because it’s got the beautiful
body, but it’s not a crazy street
racer like I used to drive when I
was younger. What I like about
his event is that it brings back a
time – the late 1960s and early
1970s – when the people who
were making these cars couldn’t

even imagine something like the
Dream Cruise happening.”

Dwight Holien, a refrigeration
leader at the Design Center,
brought his 1955 two-door Chevy
hard-top coupe Bel-Air to the
show.

“I’ve owned this car since
1992,” Holien said. “Why did I
buy it? I always wanted a 1955
Chevy. I traded my 1966 Nova for
it.”

Holien said that wasn’t always
the case. In days gone by, he’d
take the car to the Milan drag
strip by Ann Arbor and see just
how fast he could get the vehicle
to go.

“My top speed in a quarter
mile was 111 mph,” Holien said.
“If you look at the front, you’ll
see that the car has no front
bumper. That’s intentional. 1955
Chevy’s weren’t meant to have
bumpers. Unless of course they
were show cars. But this isn’t. It’s
a modern gasser.”

For the uninitiated, according
to Wikipedia, a gasser is a type of
hot rod originating on the
dragstrips of the United States in
the late 1950s and continued un-

til the time of the early 1970s.
Gassers are based on produc-

tion models from the 1930s to
mid-1960s, which have been
stripped of extraneous weight.

Not everyone who entered a
car in the show is from the De-
sign Center.

For retired Design Center em-
ployee Terry Wayne, the show

was a chance to show off his
1962 Impala with a 2001 Corvette
LS1 engine.

“What I tried to do with this
car is what I thought GM would if

it had the chance,” Wayne said.
“Even the battery is period cor-
rect. I’ve owned the car for 18
years. I got this one because I
love cars and I build cars.”

CONTINUED FROM PAGE 1
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– ROSEVILLE –
SUBWAY/WALMART

28804 Gratiot • 12 & Gratiot • 586-773-1682
– WARREN –

31690 Mound Rd • 13 & Mound • 586-939-1000
26627 Hoover Rd • 11 & Hoover • 586-754-8205
30820 Hoover Rd • 13 & Hoover • 586-573-7829
29144 Ryan Rd • 12 & Ryan • 586-573-8000

28950 Van Dyke Ave • 12 & Van Dyke • 586-558-3882
DRIVE THRU SERVICE • OPEN 24 HOURS

32620 Van Dyke Ave • South of 14 Mile • 586-795-0000
SUBWAY/MEIJER

29505 Mound Road • 12 Mile & Mound • 586-558-0100
SUBWAY/WALMART

29176 Van Dyke • Warren, MI 48093 • 586-393-1008
– ROYAL OAK –
SUBWAY/MEIJER

5150 Coolidge Hwy • South of 15 Mile • 248-677-3899
– TROY –

SUBWAY/OAKLAND MALL
498 14 Mile Rd • 248-307-1271

1939 W. Maple Rd • West of Crooks • 248-435-2846
SUBWAY/WALMART

2001 W. Maple Rd • West of Crooks • 248-435-2431

– STERLING HEIGHTS –
37876 Van Dyke • 16 1/2 Mile • 586-795-8368
SUBWAY/WALMART • OPEN 24 HOURS

33201 Van Dyke • 14 & Van Dyke • 586-274-4319

SUBWAY/MEIJER
36600 Van Dyke Ave • 586-795-1605

38357 Dodge Park • at Plumbrook • 586-264-5300
40058 Van Dyke • 18 Mile & Van Dyke • 586-939-4500

SUBWAY CHRYSLER
Inside Chrysler Stampling • 35777 Van Dyke •586-795-0205

OPEN 24 HOURS
7960 Metro Parkway • near VanDyke•586-268-0800

SUBWAY CHRYSLER
Inside Chrysler SHAP • 38111 Van Dyke •586-268-6900

– SHELBY –
8173 23 Mile Rd • 23 & Van Dyke • 586-739-4100

SUBWAY/WALMART
51450 Shelby Pkwy • 23 & Van Dyke X-Way • 586-254-8140

– WASHINGTON TOWNSHIP –
DRIVE THRU SERVICE

13160 32 Mile Road • 32 & Van Dyke X-Way • 586-281-6359
– ROMEO –

66603 Van Dyke • South of 31 Mile • 586-752-6500

Providing you the right people at the right time!

Supplier of Design, Engineering, and Information Technology
Professionals

Auburn Hills
1700 Harmon Road, Suite One
Auburn Hills, Michigan 48326

248-922-4500
www.reliance-one.com

Bingham Farms
32500 Telegraph Road, Suite 202
Bingham Farms, Michigan 48025

GM Design Center employees had the chance to show off their own classic GM cars at Design on Woodward.Terry Wayne with his 1962 Impala fitted with a 2001 LS1 ‘Vette engine.

John Morgan shows his ’39 Plymouth coupe fitted with ’73 Chevy engine.

Dwight Holiens ’55 Chevy is a modern “gasser” automobile.

GM Design Hosts
‘Gear Heads’ on

Woodward
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Don Schumacher Racing (DSR)
and the new 2015 Mopar Dodge
Charger R/T closed out the Na-
tional Hot Rod Association’s
three-consecutive events “West-
ern Swing” at the 28th annual
NHRA Northwest Nationals with
a title win by Tommy Johnson
Jr., his second of the year aboard
his Make-A-Wish Mopar ma-
chine.

With the victory, the new Fun-
ny Car body made its 13th ap-
pearance in the winner’s circle
this year after advancing to a
15th final elimination in 16 na-
tional events this season.

“On behalf of everyone at
Mopar, congratulations to Tom-
my Johnson Jr. for his second
win of the year with his title vic-
tory at the Northwest Nation-
als,” said Pietro Gorlier, presi-
dent and CEO – Mopar Brand
Service, Parts and Customer
Care, FCA.

“To see DSR win all three Fun-
ny Car nationals event titles on
the Western Swing and add an-
other coveted win to the resume
of the new 2015 Dodge Charger
R/T Funny Car is a tribute to the
team’s hard work and Mopar’s
dedication to providing quality
products that translate to suc-
cess on the track for our driv-
ers.”

Seeded fifth, Johnson Jr. de-
feated fellow Dodge driver Paul
Lee and then Chad Head before a
semi-final battle against team-
mate Jack Beckman in a rematch
of the final elimination round of
last weekend’s NHRA Sonoma
Nationals.

This time Johnson emerged
the victor to advance to final
round showdown against Del
Worsham.

With a .040-second reaction
time, the Make-A-Wish Mopar
posted a 4.073 seconds elapsed
time pass at 308.00 mph to score
a holeshot victory over his com-
petitor’s 4.042/307.51 to earn his
second win of the season and
10th career Funny Car Wally.

Mopar Racing
Team Does Well
In Washington

When Chrysler introduced the
Dodge Charger for the 1966 mod-
el year, it wasn’t an overwhelm-
ing hit with consumers. Its sec-
ond generation, however, pro-
duced for model years 1968
through 1970, did strike a sweet
spot with buyers looking for a
muscular performer wrapped in
a fresh and striking exterior.

An Aug. 5 report from the Na-
tional Insurance Crime Bureau
(NICB) shows that the Charger is
a clear favorite among car
thieves as well, said NICB
spokesman Frank Scafidi.

Chargers went through five de-
sign generations from 1968
through 1987 before production
ceased. After a 19-year hiatus,
the Charger re-appeared for the
2006 model year.

This sixth generation version
includes the Dodge Charger Pur-
suit for law enforcement applica-
tions. Which sets up an interest-
ing possibility – a Charger Pur-
suit pursuing a stolen Charger.

NICB reviewed Charger theft
data from 1981-2014 and identi-
fied 44,453 theft records. The top
five years for Charger thefts
were 2014 (3,495 thefts), 2011
(2,967), 2010 (2,950), 2009
(2,946) and 2013 (2,931). The five
years with the fewest thefts were
2004 (55), 2003 (56), 2002 (71),
2001 (77) and 2000 (101). The
most popular model years for
Charger thefts were 2006 (7,309),
2007 (6,059), 2008 (3,526), 2010
(2,737) and 2009 (1,564).

Inaccuracy in vehicle theft re-
porting may affect accuracy and
reliability of data, Scafidi said.

Auto Thieves
Pay Tribute to

Charger Owners
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2015 CTS 2.0L TURBO
STANDARD COLLECTION

29 AVAILABLE

2015 ATS 2.0L TURBO AWD
SEDAN - STANDARD COLLECTION

29 AVAILABLE

2015 SRX FWD
STANDARD COLLECTION

72 AVAILABLE

$279EMPLOYEE
PRICE
39 MONTH/10K PER YEAR

$389EMPLOYEE
PRICE
36 MONTH/10K PER YEAR

$299EMPLOYEE
PRICE
24 MONTH/10K PER YEAR

2015 XTS FWD
STANDARD COLLECTION

16 AVAILABLE

$409EMPLOYEE
PRICE
36 MONTH/10K PER YEAR

2015 ATS 2.0L TURBO AWD
COUPE – STANDARD COLLECTION

$309EMPLOYEE
PRICE
39 MONTH/10K PER YEAR

4 AVAILABLE

100%CustomerSatisfactionGuarantee
OPEN SATURDAY 9:00AM-2:00PM

Complimentary Pickup and Delivery!

Visit our website: www.PrestigeCadillac.com for all our specials
* Tax, title, license and dealer fees extra. No security deposit required. 30,000 miles with approved lease. Mileage charge of $.25 per mile over 30,000 miles.
Lessee pays for excess wear and tear charges. All applicable rebates to dealer. Photo may not represent actual vehicle. ATS Coupe/Sedan, SRX & XTS must show
proof of current GM Lease. CTS must show proof of ownership or lease of 2003 or newer Cadillac CTX. MRSP’s: ATS $38,240, ATS Coupe $41,440, CTS $48,340,
XTS $45,595, Escalade $82,245, SRX $38,600. Due at signing ATS $1,809, ATS Coupe $2,219, CTS $3,119, XTS $2,679, Escalade $4,869, SRX $339. See dealer for
details. Take delivery by 8/31/2015.

FREE
27 MULTI-POINT
INSPECTION

Expires 8-31-15

OIL CHANGE
$24.95*

FREE 27 multi-point inspection
Most GM cars & light trucks. Includes 5 Qts

of Dexos 1 oil & AC Delco oil filter.
*Plus Tax. Expires 8-31-15

TIRE PRICE MATCH
GUARANTEE

Present this coupon to receive
FREE Alignment

with Purchase of 4 Tires
Expires 8-31-15

• Convenient Customer Shuttle
• Early Bird Check-in
• Complimentary Loaner Car
• Convenient Business Hours
• Same Day Service
• Factory Trained Service Advisors

• ASE Certified Technicians
• Online Express Checkout
• Mobile App Service
• GM Quality Parts

OPEN MON & THURS, UNTIL 8PM & SATURDAY 10AM - 4PM
Showroom Hours: Mon. & Thurs. 8:30 a.m.-8 p.m. • Tue., Wed., & Fri. 8:30 a.m.-6 p.m. • Sat. 10 a.m.-4 p.m.

8333 EAST 11 MILE ROAD • I-696 & VAN DYKE • 888-548-8939

CCOOMMIINNGG SSOOOONN
ACROSS FROM THE GM TECH CENTER

Reward Yourself

Reward Yourself 0% APR on Select Cadillacs*

**See dealer for details and rebate form, which must be postmarked by 8/31/15. Allow 6 to 8 weeks for delivery of debit card.

NO
MONEY
DOWN

2011  CHEVROLET HHR • Stk# X90202A $10,000
79,000 miles

2012  CADILLAC CTS • Stk# X90209 $20,000
Base • 44,000 miles

2011 CADILLAC ESCALADE • Stk# X90208 $33,000
ESV • 102,000 miles

2008 CADILLAC STS • Stk# X90207 $12,000
90,700 miles

2012 GMC YUKON Denali • Stk# P9250 $42,500
26,000 miles

2012 CADILLAC SRX • Stk# X90204 $28,000
PERFORMANCE • 36,000 miles

PRE-OWNED SPECIALS

Call 888-548-8939

Tech Center Cadillac

Tech Center Cadillac

LOCATED RIGHT OFF I-75 ON M-24

Wally Edgar
1-866-906-0279

*Lease payment examples for Impala and Trax at GM Employee Discount Price plus tax, title, plate, first month
payment and doc fees due at signing. Zero security deposit. All rebates including GM Competitive Lease Con-
quest private offer assigned to dealer. Lease payment for the Volt at GM Employee Discount Price plus tax, title,
plate, zero security deposit, first month payment and doc. fees due at signing with all rebates including Volt
Loyalty Private Offer assigned to dealer. Lessee responsible for excess wear and tear as well as exceeded con-
tracted mileage. Prices subject to change due to advertising deadlines. See dealer for details.

JAY CHAISER x117
Fax: 248-391-0189
Cell: 248-821-8026

Email:
jchaiser@wallyedgar.com

Located right off I-75 on M-24, 2 minutes N. of the Palace of Auburn Hills
SALES HOURS:

MONDAY - THURSDAY 8 AM - 8 PM • FRIDAY 8 AM - 6 PM
SATURDAY 9 AM - 3 PM • SUNDAY CLOSED

3805 LAPEER RD., LAKE ORION

Wally Edgar
2015 TRAX

$88*PER MONTH
24MONTHS 10K LEASE
$999DOWN

38 MPG

2015 IMPALA

$177*PER MONTH
36MONTHS 10K LEASE
$999DOWN

38 MPG

2015 VOLT

$178*PER MONTH
36MONTHS 10K LEASE
$999DOWN

38 MPG

NEWARK, N.J. (AP) – A settle-
ment in a lawsuit over the car
used in the 1985 film “Back to the
Future” has hit a roadblock.

Last year, the widow of au-
tomaker John DeLorean sued a
Texas company she said has
been illegally using the DeLorean
name for years. The DMC-12,
known simply as “the DeLorean,”
was driven by Michael J. Fox in
the movie and has since gained a
cult following.

The two sides in the lawsuit
reached a preliminary settlement
in June that would pay an undis-
closed amount of money to Sally
DeLorean, who lives in New Jer-
sey with her daughter. But her at-
torney wrote in a letter to the
judge this week that the compa-
ny’s lawyers were trying to
change the settlement at the last
minute.

The company is seeking to
have DeLorean’s estate say on
the record that its case had no
merit and also “consent to the
use by the Defendant of the
name DeLorean for virtually any
purpose,” attorney R. Scott
Thompson wrote.

In a response letter to the
judge filed Thursday, an attorney
for the Texas-based DeLorean
Motor Company denied those
claims and said the company just
wants language in the settlement
that ensures it isn’t sued in the
future and that “allows them sim-
ply to carry on their business as
it has been operated in the past
20 plus years.’’

Attorneys for both sides didn’t
respond to emails seeking com-
ment Aug. 6.

John DeLorean, an automotive
innovator who began his career
at General Motors before forming
his own company in the 1970s,
died in New Jersey in 2005 at age

80 after years of court battles
that included a highly publicized
drug trial in the 1980s in which
he was acquitted of conspiring to
sell millions of dollars of cocaine.
His former estate in the rolling
hills about 40 miles west of New
York City was converted into a
golf course by Donald Trump in
2004.

Only about 9,000 DeLorean
cars were produced before the
company went bankrupt in the
early 1980s, but the car’s sleek,
angular look and gull-wing doors
helped land it a role in the “Back
To The Future’’ films.

Sally DeLorean’s suit claims
the DeLorean Motor Company
has been illegally using the De-
Lorean name to sell hats, pens,
notebooks, key chains and other
items, and has illegally licensed
the name and images to other
companies including Nike, Mat-
tel, Urban Outfitters and Apple.
The company has never been
formally affiliated with the one
DeLorean started.

John DeLorean’s Widow Goes
‘Back to Court’ Over Licensing

EAST LANSING, Mich. (AP) –
Michigan State University is get-
ting an $800,000 federal grant to
study the impact of manufac-
tured chemicals on ecosystems.

The EPA announced the grant
Aug 11. It said in a news release
that MSU would use the grant to
study neurological function in
fish and the effects of chemicals.

The grant is part of the
agency's Chemical Safety for Sus-
tainability research program.
Other schools that have re-
ceived a similar grants include
Harvard, Oregon State Universi-
ty and Texas Tech University.

MSU Gets EPA
Grant for Study
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#42333 #21552#44296

475 SUMMIT DRIVE • 248-292-2502 • 5825 HIGHLAND RD. (M59) • WATERFORD

CALL
BRUCE LITVIN
– 24/7 & 365 –

40 YEARS
OF QUALITY SERVICE

CELL # 1-586-405-5175
blitvin@lunghamer.com

1-888-665-5438

LLAASSTT
MMOONNTTHH WWAASS
FFAANNTTAASSTTIICC
TTHHIISS MMOONNTTHH
SSHHOOUULLDD BBEE

BBEETTTTEERR
CCAALLLL FFOORR NNEEWW

PPRROOGGRRAAMMSS

*Pictures may not represent actual sale vehicle. All applicable incentives including conquest and/or loyalty offers have been deducted from Sale Prices/Payments and are subject to change
by the manufacturer without notice and are plus title, tax and plate fees. GM Employee discount is required expect where noted. Leases are 10,000 miles per year. Lease pullahead is
for current Chevrolet leases waving up to 3 remaining payments (up to $1500). Silverado Down Payment assistance requires fi nancing through ALLY, GM Financial or Wells Fargo. Must
have 1999 or newer nonGM vehicle to qualify for Competitive Brand Conquest offer. Amount depends on model. Certain restrictions apply, see dealer for complete details on all incentives/offers. Sale ends 8/31/2015 @ 6:00PM.

2015TRAX “LT”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!

• ECOTEC 1.4L Turbo DOHC VVT Engine!
• OnStar w/4G LTE w/built-in Wi-Fi hotspot!

• 7” Color Touch Screen Radio!
• Remote Keyless Entry!
• Bluetooth for Phone!

• Theft Deterrent System!
• 24 MPG on the Highway!

Stock# F23665

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

2015SILVERADO “LT”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!
• “All Star Edition”! • ECOTEC3 5.3L V8 Engine! • Power Drivers Seat!

• 8” Color Screen MyLink Radio with USB Ports!
• OnStar w/4G LTE w/built-in WiFi hotspot!

• GM Bed Liner INCLUDED!
• Rear Vision Camera!

• Remote Start and Entry!
• AluminumWheels!

Stock#F23871
NO SECURITY

DEPOSIT REQUIRED.
TAX, TITLE AND

PLATE FEES EXTRA!

FINAL DAYS for Chevy Lease Pull-Ahead…Waiving Up To 3 Payments!*

2016CRUZE “LS”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!

• ECOTEC 1.8L DOHC VVT Engine! • Automatic Transmission!
• OnStar with 4G LTE with Built-in WiFi hotspot!
• Bluetooth for Phone! • Remote Keyless Entry!

• AM/FM/XM Radio w/CD!
• Rear Window Defogger!
• 35 MPG on the Highway!

Stock#G24701
NO 1ST PAYMENT

OR SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

2015EQUINOX “LT”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!
• 2.4L DOHC Engine! • 7” Color Touch Screen MyLink Radio!

• Remote Vehicle Entry! • Rear Vision Camera!
• OnStar w/4G LTE w/built-in Wi-Fi hotspot!

• Tilt and Telescopic Steering Column!
• 17” Aluminum Wheels!

• 32 MPG on the Highway!
Stock#F24643

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

24 MONTH LEASE:

4x4 • DBL CAB

$119*
$0DOWNW/LEASECONQUEST

Was $27,180 Sale Price $20,479*

$119*
$999DOWNW/LEASELOYALTY

OR

24 MONTH LEASE:

$98*
$0DOWNW/LEASECONQUEST

Was $23,545 Sale Price $17,699*

$98*
$999DOWNW/LEASELOYALTY

OR

24 MONTH LEASE:

$115*
$0DOWNW/LEASECONQUEST

Was $19,795 Sale Price $15,889*

$115*
$999DOWNW/LEASELOYALTY

OR
24 MONTH

LEASE:

Was $42,390 Sale Price $31,989*

$129*
$999DOWN

VYLETEL
VISIT OURWEBSITE TO SEARCH FOR MORE VEHICLES & GREAT
DEALS ON NEW BUICK’S OR GMC’S ATWWW.VYLETEL.NET

*GM Employee Pricing Plus Tax, Title, Lic. and Doc. No Security Deposit Required. Lease Conquest Rebate Must Have Non GM Lease In Household To Expire Within 90 Days Of Delivery Of New Purchase Or Lease. Lease Loyalty Rebate Must Have 1999 or Newer
GMVehicle In Household. Programs subject to change. Photos may not represent actual vehicle. Price is subject to change without notice. Lacrosse stk 6898-15 lease 8gured with DBC certs. $1000.00 DBC credit is while supply last. Payment may be higher if dealer
DBC cert expire. See dealer for details. Expires 8/31/15.

VISIT OURWEBSITE TO SEARCH FOR MORE VEHICLES & GREAT DEALS ON NEW BUICK’S OR GMC’S ATWWW.VYLETEL.NET

40755 Van Dyke • Sterling Heights •586.977.2800
WWW.VYLETEL.NET SALES: Sun CLOSED; M, TH 8:30am-9pm; T, W, F 8:30am-6pm; SAT 10am-3pm

SERVICE: Sun CLOSED; M, TH 7am-8pm; T, W, F 7am-6pm; Sat 8am-1pm

2015 BUICK REGAL FWD

LEASE CONQUEST IS BACK!
ProofofOwnershipofNon-GMLeaseReceiveanAdditional$150000 OnSelectModels

2015 GMC
YUKON 4WDSLE
27 MONTH

LEASE
FOR ONLY$419*

2015 GMC
TERRAINFWDSLE-1

Stock #8233-15 • Deal #52862
$690 total due at signing.

GM pricing plus tax, title & lic.
Must have Non GM in household set to expire 365 days from delivery.

NO SECURITY DEPOSIT REQUIRED!

2015 GMC
ACADIA FWDSLE-1

Stock #7647-15 • Deal #51286
$1835 total due at signing.

GM pricing plus tax, title & lic.
Must have Non GM in household set to expire 365 days from delivery.

NO SECURITY DEPOSIT REQUIRED!

$139*24 MONTH
LEASE

FOR ONLY
10K PER
YEAR

$149*24 MONTH
LEASE

FOR ONLY
10K PER
YEAR

UPTO
20% OFF STICKER PRICE
OnSelectBuick&GMCModels

$aveOver$130000OFFMSRP

• SELLING BELOW GM PRICING FOR THE MONTH OF AUGUST ON ALL 2015 GMC AND BUICK MODELS •

2015 BUICK
LACROSSE 1SL

LEATHER

Leather Heated Seats, navigation, Rear Camera, Park Assist,
Bose Sound System, Push Start Technology & More!

24 MONTH BUICK EXPERIENCE LEASE
FREEMaintenance • FREE XM Radio • FREE OnStar

Stock #6930-15 • Deal #52858
$1885 total due at signing. GM pricing plus tax, title & lic.

Must have Non GM in household set to expire 365 days from delivery.
NO SECURITY DEPOSIT REQUIRED!

$249*24 MONTH
LEASE

FOR ONLY
10K PER
YEAR

22” ChromeWheels,
Rear Camera, Power Liftgate,
Max Trailering & More!

4x4 • V8
Stock #8530-15 • Deal #55169

10k miles per year.
$2980 total due at signing.

GM price lease figured with Buick/GMC Loyality Rebate.
NO SECURITY DEPOSIT REQUIRED!

2015 GMC
SIERRA 1500
4WDDOUBLECAB

24 MONTH
LEASE

FOR ONLY$199*
ATTENTION
CURRENT
BUICK/GMC
LESSEE’S

LIMITED EDITION ELEVATION SERIES
Stock #8588-15 • Deal #52863

10k miles per year. $1612 total due at signing.
GM pricing plus tax, title & lic.

GM price lease figured with Buick/GMC Loyality Rebate.
NO SECURITY DEPOSIT REQUIRED!

LEASE
PULL AHEAD

IS BACK!
UpTo

$150000 inPaymentsWaived

$1995.00 DOWN

$50000Additional
OnTrade-InValue

withWritten
Appraisal from

Competitor

EVERYONES
PRICE

NOW
WAS

$31,410

$25,495*
Stock #4261-15

2015 BUICK
VERANO FWD
CONVENIENCE-1SG

24 MONTH BUICK EXPERIENCE LEASE
FREEMaintenance • FREE XM Radio • FREE OnStar

Remote Start • Heated Seats • Rear Camera & More!
Stock #4393-15 • Deal #53282
$1614 total due at signing.

GM pricing plus tax, title & lic. w/lease conquest rebate.
Must have Non GM in household set to expire 365 days from delivery.

NO SECURITY DEPOSIT REQUIRED!

$129*24 MONTH
LEASE

FOR ONLY
10K PER
YEAR

2015 BUICK
REGAL AWD

24 MONTH BUICK EXPERIENCE LEASE
FREEMaintenance • FREE XM Radio • FREE OnStar

Stock #4142-15 • Deal #52861
$1624 total due at signing.

GM pricing plus tax, title & lic. w/lease conquest rebate.
Must have Non GM in household set to expire 365 days from delivery.

NO SECURITY DEPOSIT REQUIRED!

$159*24 MONTH
LEASE

FOR ONLY
10K PER
YEAR

2015 BUICK
ENCORE FWD

BUICKLUXURYFORLESS

24 MONTH BUICK EXPERIENCE LEASE
FREEMaintenance • FREE XM Radio • FREE OnStar

Stock #4299-15 • Deal #49782
$1690 total due at signing.

GM pricing plus tax, title & lic.
Must have Non GM in household set to expire 365 days from delivery.

NO SECURITY DEPOSIT REQUIRED!

$129*24 MONTH
LEASE

FOR ONLY
10K PER
YEAR

YOU SAVE OVER
$5,900 OFF LIST

Johnson Controls is expanding
the production of advanced bat-
teries for Start-Stop vehicles
amid growing demand for better
fuel economy and more sustain-
able technologies.

The company will increase its
existing Absorbent Glass Mat
(AGM) battery capacity in its
Toledo, Ohio plant, bringing the
overall invested amount to $130
million since the start of produc-
tion for this technology in the
U.S. in 2012, said Johnson Con-
trols spokesman Frantisek Sasek.

“Consumers want to drive ve-
hicles further using less gas,”
says Petar Oklobdzija, vice presi-
dent and general manager Origi-
nal Equipment, Americas, John-
son Controls. “They want to buy
vehicles with technology that is
available today and is affordable.
The solution is Start-Stop tech-
nology.”

Tightening government fuel
economy and carbon emission
reduction targets put additional
challenges on car makers from
all around the world to replace
conventional technologies with
more efficient, advanced tech-
nologies.

“Most auto makers have al-
ready announced plans to have a
majority of new vehicles
equipped with Start-Stop or simi-
lar technology within the next
three to five years,” adds Oklob-
dzija. “Our battery supply con-
tracts for the Ford F-150 and
Chevy Malibu underscore this
trend, which predicts about 9
million Start-Stop vehicles will be
on the road in the U.S. by 2020.”

Start-Stop enables up to 5 per-
cent fuel economy savings over a
conventional vehicle. The tech-
nology automatically shuts off
the engine when the car is idle
and restarts it when the driver’s

foot leaves the brake pedal. Dur-
ing this time, the vehicle’s elec-
trical systems – from entertain-
ment to lights – use energy from
an advanced lead-acid battery
rather than the gas-powered en-
gine, thus saving fuel.

“AGM batteries are the best so-
lution for Start-Stop vehicles be-
cause they enable the frequent
charge-discharge cycles the vehi-
cle requires. When the Toledo
plant expansion finishes in 2016,
our capacity will add to Johnson
Controls global production capa-
bilities in Europe and China,”
said Oklobdzija.

The global Start-Stop market
for new vehicles could reach 53
million annually by 2020. The
technology gained its popularity
in Europe followed by the U.S.
and China, said Sasek. In addi-
tion to Start-Stop, Johnson Con-
trols provides a full range of lead
acid and Lithium-ion batteries to
power nearly every type of vehi-
cle including conventional, Micro
Hybrid, hybrid and electric.

Start-Stop Technology Causes
Johnson Controls to Expand

DETROIT (AP) – Oil and gas in-
dustry watchers say pump
prices have jumped across the
Great Lakes region because of an
unexpected, partial shutdown of
a large Indiana oil refinery.

They say the increases could
continue. According to GasBud-
dy.com, the most affected states
are Michigan, Indiana, Ohio and
Illinois, but others are seeing in-
creases. The BP Whiting Refin-
ery in northern Indiana shut
down the largest of three crude
distillation units Aug. 8 for what
BP calls “unscheduled repair
work.”

Refinery Trouble
Raises Gas Prices



DETROIT (AP) – When re-
searchers at two West Coast uni-
versities took control of a GM car
through cellular and Bluetooth
connections in 2010, they star-
tled the auto industry by expos-
ing a glaring security gap.

Five years later, two friendly
hackers sitting on a living room
couch used a laptop computer to
commandeer a Jeep from afar
over the Internet, demonstrating
an even scarier vulnerability.

“Cars don’t seem to be any
more secure than when the uni-
versity guys did it,’’ says Charlie
Miller, a security expert at Twit-
ter who, along with well-known
hacker and security consultant
Chris Valasek, engineered the at-
tack on the Jeep Cherokee.

Fiat Chrysler, the maker of
Jeeps, is now conducting the first
recall to patch a cybersecurity
problem, covering 1.4 million
Jeeps. And experts and lawmak-
ers are warning the auto industry
and regulators to move faster to
plug holes created by the dozens
of new computers and the grow-
ing number of Internet connec-
tions in today’s automobiles.

The average new car has 40 to
50 computers that run 20 million
lines of software code, more than
a Boeing 787, a recent KPMG
study found.

Miller and Valasek are known
as “white hat,’’ or ethical, hack-
ers and reported their findings to
the company. But the episode
raised the prospect that some-
one with malicious intent could
commandeer a car with a laptop
and make it suddenly stop, accel-
erate or turn, injuring or killing
someone.

After the 2010 hack, the auto
industry plugged access holes
and tried to isolate entertain-
ment and driver information sys-
tems from critical functions such
as steering and brakes. But in
each subsequent model year, it
added microchips and essential-
ly turned cars into rolling com-
puters. The introduction of Inter-
net access has created a host of
new vulnerabilities.

“The adversary only needs to
find one way to compromise the
system, where a defender needs
to protect against all ways,’’ says
Yoshi Kohno, associate professor
of computer science at the Uni-
versity of Washington, who was
part of 2010 hack.

Mark Rosekind, who heads the
NTSHA, has urged the industry
to set cybersecurity standards
and avoid regulation. But Demo-
cratic senators, Edward Markey
of Massachusetts and Richard
Blumenthal of Connecticut, have
introduced a bill that would force
the industry to seal off critical
computers and add technology
to stop hackers in real time.

Security experts say OEMs
should have systems that recog-
nize rogue commands and stop
them from taking control of a car.
Some already do. They also say
OEMs must behave more like the
personal computer industry, in-
stantaneously updating software
via the Internet to stay ahead in a
perpetual cat-and-mouse game.
Tesla and BMW already can do
this, and nearly all automakers
are planning for it. Even so, ex-
perts say it’s nearly impossible
to stop all cyberattacks, as the
U.S. government and major retail-
ers have discovered.

“It’s the same thing you see in
any industry: You do more and
someone finds a way around it,’’
says Bryant Walker Smith, a law
professor at the University of
South Carolina.

In the 2010 incident, the hack-
ers worked near the car. In the re-
cent Jeep attack, Miller and
Valasek used a laptop in Pitts-
burgh to control the Jeep in St.
Louis.

They used the Cherokee’s cel-
lular connection to access its ra-

dio. From there, they penetrated
the vehicle’s controls, changing
its speed and taking over the
brakes and the transmission.

Recently another hacker re-
vealed that he placed a small
electronic box on a car to steal
information from GM’s OnStar
system so he could open doors
and start the vehicle. GM said
the hack was isolated to one car
and it has closed the loopholes.

Miller says Fiat Chrysler did
implement some security meas-
ures. The hackers at first got to a
radio chip that was isolated from
critical computers.

It took them three months, but
they got that chip to talk to an-
other one and give them access
to the Jeep’s controls. All told,
the hack took about a year.

Miller says that because so few
people have the expertise and
motivation, a large-scale hacking
attack on cars is unlikely. “Some
teenager is not going to do this
or some bored group of under-
graduates,’’ he says.

Still, there is reason to ques-
tion whether the industry is
ready for a cyberattack.

Stefan Savage, a computer sci-
ence and engineering professor
at the University of California,
San Diego, participated in the
2010 hack.

He praised Tesla for hiring a
cybersecurity officer with power
to make changes. GM created a
similar position. But he says oth-
er car companies he preferred
not to name have moved more
slowly.
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CHEVROLET LEASE PULL AHEAD JUNE 1ST 2015 – FEB 28TH 2016**

PURCHASE
FOR

$15,599*
LEASE FOR
24 MONTHS
$38*
$999DOWN

2015

SILVERADO

PURCHASE
FOR

$23,998*
LEASEFOR
24 MONTHS
$85*
$999DOWN

2015

PURCHASE
FOR

$17,283*
LEASEFOR
24 MONTHS
$92*
$999DOWN

2016

MALIBU

PURCHASE A 1LS
FOR

$16,474*
LEASE A 1LT
24 MONTHS
$70*

$0DOWN

2015

WE’LL GIVE YOU A $3,500 MINIMUM FOR YOUR 2003 OR NEWER TRADE IN.

SERVICE HOURS: Monday & Thursday 6:30am-9:00pm; Tuesday, Wednesday & Friday 6:30am-6:00pm • Shuttle at 6:30am - Pick-up Both Ways • All Day starting at 6:30am.

$2395
Fluid Level,

Brake & Alignment Check Included.

Open Mondays & Thursdays until 8:30pm

We use Genuine GM Oil & Filter
No additional or hidden charges.
Out the door pricing.

Quick Oil Change EXPRESS
LANELUBE OIL FILTER

Excludes synthetic, Diesel & Med. Duty Trucks.
Most GM cars & trucks. One coupon per customer. Must
present coupon with order. Plus tax. Expires 8-31-15.

Up to 5 qts.

BODY SHOP
586-754-7000

ext 1231

INSURANCE
WRECK

AMENDED

WE REPAIR
ALL MAKES
& MODELS FREE OIL CHANGE

With Each Major Repair

TRANSPORTATION AVAILABLE
During Scheduled Repairs

GM SERVICE CENTER
MICHIGAN’S LARGEST

•SERVICE DEPT. •PARTS •BODY SHOP

866-452-1547
26125 Van Dyke @ 101/2 Mile

Center Line, MI 48015

EDRINKE • FAST • FRIENDLY • DISCOUNTS

VISIT OUR

QUICK LANE

VERANO

PURCHASE
FOR

$19,172*
LEASE FOR
24 MONTHS
$85*
$999DOWN

2015

LACROSSE

PURCHASE
FOR

$29,932*
LEASE FOR
24 MONTHS
$199*

$999DOWN

2015

ENCORE

PURCHASE
FOR

$19,997*
LEASE FOR
24 MONTHS
$79*
$999DOWN

2015

TERRAIN

PURCHASE
FOR

$21,777*
LEASE FOR
24 MONTHS
$75*
$999DOWN

2015
ENCLAVE

PURCHASE
FOR

$31,455*
LEASE FOR
24 MONTHS
$187*

$999DOWN

2015

PURCHASE
FOR

$27,077*
LEASE FOR
24 MONTHS
$139*

$999DOWN

2015

TRAVERSE

PURCHASE
FOR

$23,915*
LEASE FOR
24 MONTHS
$108*

$999DOWN

2015

EQUINOX

PURCHASE A 1LS
FOR

$19,218*
LEASE A 1LT
24 MONTHS
$59*
$999DOWN

2015

CAMARO

PURCHASE
FOR

$20,995*
LEASE FOR
24 MONTHS
$154*

$999DOWN

2015

VOLT

LEASE FOR
36 MONTHS
$167*

$999DOWN

2015

PURCHASE
FOR

$25,727*

SIERRA

PURCHASE
FOR

$27,237*
LEASE FOR
24 MONTHS
$108*

$999DOWN

2015

DBL. CAB
2WD

LS 2LS

Nicole
Dodge

nhuminski@edrinke.com

Jim
Pfeifle

jpfeifle@edrinke.com

Dennis
Thacker

dthacker@edrinke.com

See us for your GM employee purchases.

1-866-452-1300
26125 Van Dyke at 101/2 Mile Rd.

Visit our website: edrinke.com
SHOWROOM HOURS: Mon. & Thurs. 8:30am-9:00pm; Tues., Wed., & Fri. 8:30am-6:00pm

Paul
Makowski

pmakowski@edrinke.comNO DOC FEES
Find Us on
FACEBOOK

All applicable rebates including lease/conquest offers have been deducted from sale price/payment. Pictures may not represent actual vehicle. Prices subject to
change per GM incentives. Prices and payments are inclusive of active GM Employee Discount (Unless otherwise stated). Below GM Pricing only valid on certian
models.Trax,Cruze,Silverado,Malibu,Equinox,CamaroandTraverse are24month leases.Volt is a 36month lease.Must qualify forVolt toVolt Loyalty.Youmust own
or lease aVolt. All leases are 10kmiles per yearw/ approved STier credit w/ $999 due at signing. Prices & payments are plus tax, title, and plate fees. Must finance
throughAlly,GMFInancial andWells Cargo. Refundable security deposit required on certain vehicles –to be determined by lender. For Silverado,must trade in ’99 or
newer model vehicle. GM Employee discount to everyone valid on certain models. **$3500 trade-in is valid on 2003 or newer vehicles with under 115k miles in
drivablecondition,nobrandedtitles,lessreconditioningdeterminedbyappraiser. Certainrestrictionsmayapply,seesalespersonfordetails. ***ExpirationDate–8/31/15.

SHOWROOM HOURS:
Mon. & Thurs. 8:30am-9pm

Tues., Wed., & Fri. 8:30am-6pm

Now looking for experienced salespeople to join our team!

See us for your GM employee purchases.

1-877-451-7707
26125 Van Dyke at 101/2 Mile Rd.

Visit our website: edrinke.com

We Are Professional Grade

TRAX
LS

ED RINKE

DBL. CAB
2WD

All prices and payments include GM rebates. Picturesmay not represent actual vehicle. Prices subject to change per GM incentives. Prices and payments are
inclusive of active GM employee discount (unless otherwise stated). All leases are 10,000miles per year with approved STier credit. Vehicles shown are $999
down.Must have lease loyalty and/or conquest.Must haveclosingcompetitive lease. . Pricesandpayments areplus tax, title,plate fee ,refundable security de-
posit required on certain vehicles – to be determined by lender. GM employee discount to everyone valid on certainmodels. **$3,500 trade in is valid on 2003
ornewervehiclesw/under115kmiles indrivablecondition,nobranded titles,reconditioningdeterminedbyappraiser.Certain restrictionsmayapply,seedealer
for complete details.** Exp date:8/31/2015.

REGAL

PURCHASE
FOR

$24,914*
LEASE FOR
24 MONTHS
$109*

$999DOWN

2015

YUKON

PURCHASE
FOR

$45,252*
LEASE FOR
27 MONTHS
$339*

$1,999DOWN

2015

4WD
SLE

1LT

1SN
FWD

1SD 1SL

ELEVATION
EDITION

BEDLINER INCLUDED

ACADIA
SLE-1

1LT

BEDLINER INCLUDED

EVERYBODY’S
PRICE

EVERYBODY’S
PRICE

EVERYBODY’S
PRICE

NO EMPLOYEE
DISCOUNT
REQUIRED NEWCRUZE

WE DO HOUSE CALLS OR COME SEE US…
Before You Trade-In or Sell Your Car

Buyer & Seller of Clean Vehicles Since 1975!

248.332.8326
1153 Baldwin Rd • Pontiac • www.jimdouglasautosales.com

You’ll Get Your Tax Break
Plus 100’s if not 1,000’s More

Experts Working to Plug Holes in Modern
Automobiles’ Electronic Operating Systems
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DETROIT (AP) – With a $279
million renovation wrapping up,
Cobo Center is hitting its stride.

The convention center, which
at one point was a $21 million
drain annually on city finances,
has fought back to near prof-
itability and brought in some
large conventions this summer.
The center is poised for its best
year since the Detroit Regional
Convention Facility Authority
took over operations of the
struggling venue from the city at
the end of 2009, The Detroit News
reported.

Now that Detroit has come out
of bankruptcy and the city is re-
tooling for the future, plenty of
convention attendees want to
see what Detroit has to offer.

“We like to refer to the ‘old’
Cobo and the ‘new’ Cobo. This is
the new Cobo, just as this is the
new Detroit,’’ said Cobo Center
General Manager Thom Connors,
who is also the regional vice
president of SMG, the manage-
ment company that now handles
day-to-day operations at the cen-
ter. “The transformation at Cobo
is simply an extension of what is
happening in downtown De-
troit.’’

When the Detroit Regional
Convention Facility Authority
took over from the city in Sep-
tember 2009, Cobo was losing
$21 million a year. Now, that
deficit has been cut to $3.5 mil-
lion, which means that with the
$8 million subsidy granted to the
center by the state in 2014, it
was profitable.

Patrick Bero, CEO and chief fi-
nancial officer of the authority,
said Cobo Center should achieve
profitability on its own well be-
fore the state subsidy is phased
out in 2023.

“The state, the county and the
city made a critical investment
in this center and said really
loudly to the marketplace that
we want this center to be re-
turned to a leader in the conven-
tion circuit so we can encourage
economic investment,’’’ said
Bero. “For the past two years, all
revenue streams into the con-
vention funds have hit records.
It’s producing results.’’

Cobo Center
Refurbishing
Nears Finish

Johnson Controls plans to
build a new automotive battery
manufacturing facility in the city
of Shenyang in northeastern Chi-
na as it continues to invest in the
world’s largest new vehicle mar-
ket, said company spokesman
Frantisek Sasek.

Johnson Controls has signed
an investment agreement for a
$200 million state-of-the-art plant
that is located Liaoning
Province. It will have capacity to
produce six million automotive
batteries a year with the indus-
try’s leading sustainability and
environmental standards.

“We have a long-term commit-
ment to China, and the new plant
will play a strategic role in our
plans to meet the increasing ex-
pectations of quality products
and services from customers
and consumers in the country,
which is one of our most impor-
tant markets in the world,” said
Joe Walicki, president of John-
son Controls Power Solutions.

“We welcome the decision of
Johnson Controls to establish its
new plant in Shenyang, and we
believe the company can bring
its world-class manufacturing
and sustainability experiences
and its advanced technologies to
the city for local economic de-
velopment,” said Pan Liguo,
mayor of Shenyang City.

Construction of the new plant
is expected to begin 2016.

Johnson Controls
Expands Battery
Facility in China



Having a well-engineered pick-
up truck is only the beginning for
GM. The company also wants to
give its customers some style
along with the engineering.

On the street or on the trail,
the 2016 Chevrolet Colorado’s
Midnight Edition and Z71 Trail
Boss bring bolder choices to cus-
tomers looking to make a visual
statement with their truck, said
GM spokesman Otie McKinley.

The special editions roll into
Chevrolet dealerships this fall,
McKinley said, with distinctly tai-
lored appearances that blend
custom design cues with Col-
orado’s popular options and ac-
cessories. The Midnight Edition
is meant to evoke the aesthetic of
an urban tuner vehicle, while the
Z71 Trail Boss is designed for ter-
rain where the pavement ends.

“These are aggressive editions
of one of the country’s hottest-
selling truck, demonstrating the
personalization that’s possible
with Chevrolet accessories,
whether it’s for the street, trail or
both,” said Tony Johnson, Col-
orado marketing manager. “As
the Colorado continues to win
over new customers, the new
Midnight Edition and Z71 Trail
Boss give them more choices and
build on segment-leading capa-
bilities and efficiency.”

Echoing the blacked-out de-
sign theme introduced on the
popular Silverado Midnight Edi-
tion, the 2016 Colorado Midnight
Edition casts an imposing stance,
Johnson said. Offered exclusively
in black, additional exterior de-
tails such as the grille, the bowtie
emblem and the 18-inch alu-
minum wheels are also finished
in black.

Additional content includes a
spray-on bedliner and soft, fold-
ing tonneau cover – both in

black, of course – and Chevrolet-
logo sill plates, Johnson said.

The Colorado Midnight Edition
is available on LT models with
the extended and crew cab bod-
ies, in 2WD or 4WD, and with the
2.5L and 3.6L engines. It will also
be available with the all-new 2.8L
Duramax turbo-diesel engine.
Pricing will be announced later.

Johnson said the 2016 Col-
orado Z71 Trail Boss builds on
the capability of Chevrolet’s Z71
off-road truck suspension pack-
age with more aggressive tires
and off-road-inspired appearance
enhancements.

An all-new sport bar with LED
trail lighting makes the new edi-
tion of the Trail Boss instantly
identifiable. It’s complemented
by black-finished 17-inch alu-
minum wheels matched with ag-
gressive Goodyear Wrangler Du-
raTec 265/65R17 all-terrain tires,
bold fender flares and tubular as-

sist steps. It also features a black
bowtie grille emblem and a
spray-on bedliner, and a set of all-
weather floor mats inside the
truck.

The Colorado Z71 Trail Boss is
available on Z71 models with the
extended and crew cab bodies,
and in 2WD or 4WD. Like the Mid-
night Edition, it will also be avail-
able with the 2.5L and 3.6L en-
gines, as well as the 2.8L Dura-
max diesel. Pricing will be an-
nounced later.

McKinley said Colorado sales
tallied 41,575 for the first six
months of 2015, expanding the
midsize truck market and driving
new truck customers to Chevro-
let – particularly in areas such as
California and Texas, traditional
hotspots for import brands.

Colorado’s sales for the first
half of the year have outpaced
Nissan Frontier by nearly 20 per-
cent.
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The 2016 Chevrolet Colorado Midnight Edition and Trail Boss

(from l-r) Ford engineers David Gimby, Arman Sahota and William Euliss

It’s often the little things that
cause the biggest problems. And
Ford is doing something about
that.

Arachnophobes may not know
this, but there is a team of Ford
engineers who developed an in-
novative spider screen to keep
the creepy crawlers from nesting
in Ford vehicles.

You’re welcome, said David
Gimby, Ford fuel systems engi-
neer.

Cheiracanthium mildei and
Cheiracanthium inclusum – more
commonly referred to as yellow
sac spiders – have been known
to nest inside vehicles in North
America, causing problems for
car owners and automakers alike
over the years. Instead of using
webs to catch prey, these spi-
ders build cocoon-like webs for
shelter and to lay eggs. Their
home is dense enough to poten-
tially block fuel vapor lines,
which can lead to engine damage
and diminished vehicle perform-
ance.

Gimby began looking into how
to keep spiders out of Ford vehi-
cles back in 1999. Having no
background in arachnology, he
researched the life and science
of spiders and in 2004 Ford pro-
duced its first spider screen,
which has kept spiders from
nesting inside Ford vehicles for
years.

“These particular Arachnids
are not sedentary – they are
hunters and constantly roam-
ing,” Gimby said. “When it’s time
to build a birthing cocoon or an
over-winter cocoon, they seek a
cavity or a depression, like a fuel
vapor line opening, which allows
them to maximize the use of
their silk.

“Spiders can be a nuisance for
our vehicle owners. We studied
these species to discern how
they nest, then designed an effec-
tive device for excluding the larg-
er, problematic spiders from
nesting in our cars.”

The technology continues to

evolve. Ford engineers worked
on an improved spider screen
that is being implemented across
the Ford lineup in North Ameri-
ca. It will go global with the
launch of the all-new 2016 Ford
Focus RS.

Keeping fuel vapor lines clear
is key to air and vapor circula-
tion for a vehicle’s carbon canis-
ter, where fuel vapors are cap-
tured so they don’t enter the en-
vironment, Gimby said. The
Ford-developed spider screen
keeps spiders out of the line, but
allows air and vapor flow for op-
timal vehicle operation.

“We are constantly improving
and adapting, even when it
comes to technologies that are
already working,” said William
Euliss, Ford fuel systems engi-
neer. “There is a significant
amount of engineering that goes
into every detail of our vehicles,
like the spider screen.”

Ford’s ‘Spider Screen’ Keeps
The Creepy Crawlers Out!

2016 Colorado
Looking Good For

Truck Buyers

DETROIT (AP) – The Detroit
Symphony Orchestra is launch-
ing an online, on-demand
archive of its webcast perform-
ances.

The orchestra announced Aug.
12 the archive, called Replay, is
composed of about 100 works
first performed on the “Live from
Orchestra Hall” series.

The ensemble says it’s the first
U.S. orchestra to offer such an
archive. About 5,000 annual fund
supporters now are eligible to
use the new service, and those
who join the fund with a gift of at
least $50 will get access.

Available pieces span the clas-
sical music genre and include
those by Beethoven, Mozart,
Ravel, Tchaikovsky, Gershwin
and Rimsky-Korsakov.

Orchestra spokeswoman
Gabrielle Poshadlo says the
archive’s content will be re-
freshed.

DSO Music
Available Online
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800-710-3857
Visit Us at www.palacecjd.com

3800 S. Lapeer Rd.,
LAKE ORION

HOURS: Mon/Thurs 8:30am-8pm
Tue/Wed/Fri 8:30am-6pm

New Saturday Hours
Sales 10am-3pm & Service 8am-2pm

2015 JEEP

PATROIT
HIGH ALTITUDE

We make car buying fun at Milosch’s Palace. Please call to schedule an appointment for a demonstration drive. *All rebates to dealer. Deals apply to stock units only. Must be a Chrysler employee. $1995 down, plus destination, taxes, title, plates. $500 Military and TDM
included. Lease calculated at 10,000 miles per year. Vehicle shown not actual vehicle. WAC. See dealer for details. *Lease and prepay examples are plus destination, taxes, title, plates, $0 security deposit required. Includes Conquest Trade-in and must be Chrysler
Employee. Programs subject to change. **Must be a Chrysler employee. Plus tax and destination. All rebates and incentives already apply. See dealer for details.

LEASE FOR

$109
24 MONTH LEASE
GM PURCHASE FOR

$19,487

/MONTH
+TAX

2015 RAM

1500
CREWCAB BIGHORN
LEASE FOR

$149
24 MONTH LEASE
GM PURCHASE FOR

$32,448

/MONTH
+TAX

2015 CHRYSLER

TOWN & COUNTRY
TOURNING L

LEASE FOR

$159
24 MONTH LEASE
GM PURCHASE FOR

$26,987

/MONTH
+TAX

2015 JEEP

CHEROKEE
LATITUDE 4X4

LEASE FOR

$187
24 MONTH LEASE
GM PURCHASE FOR

$23,487

/MONTH
+TAX

2015 RAM

1500CREWCAB
OUTDOORSMAN

LEASE FOR

$189
24 MONTH LEASE
GM PURCHASE FOR

$33,478

/MONTH
+TAX

2015 CHRYSLER

300S

LEASE FOR

$188
24 MONTH LEASE
GM PURCHASE FOR

$24,775

/MONTH
+TAX

2015 DODGE

JOURNEY
R/T AWD

LEASE FOR

$136
24 MONTH LEASE
GM PURCHASE FOR

$24,287

/MONTH
+TAX

2015 CHRYSLER

200S

LEASE FOR

$119
24 MONTH LEASE
GM PURCHASE FOR

$18,343

/MONTH
+TAX

Milosch’s Palace Chrysler Dodge Jeep Ram
3800 SOUTH LAPEER RD • LAKE ORION, MI 48359 • 800-710-3857

HOURS: MON/THURS 8:30AM-8PM
TUE/WED/FRI 8:30AM-6PM
NEW SATURDAY HOURS

SALES 10AM-3PM & SERVICE 8AM-2PM
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