
by Jim Stickford

A journey of a thousand miles
begins with one step. And fixing
up Detroit begins with one neigh-
borhood at a time.

At least that’s the belief of
Chris Lambert, founder of Life
Remodeled, a nonprofit organiza-
tion that goes into Detroit neigh-
borhoods and helps beautify the
area, said group spokesman Tom
Beaman, a retired GM public rela-
tions executive.

Beaman said the work is done
by people in the neighborhood
who are helped by volunteers
from different organizations and
businesses. This year, the neigh-
borhood being beautified is Os-
born, which is centered around
Osborn High School, located at
Hoover and Seven Mile in Detroit.

The work done around Osborn
took place between Aug. 3 and
Aug. 9.

“GM is one of our largest con-
tributors, not only in terms of
money, but also in terms of peo-
ple,” Beaman said. “This week
they are providing about 3,700
people to work in beautification
of the Osborn neighborhood.”

The work done by the volun-
teers, Beaman said, included
mowing lawns of abandoned
homes, pulling weeds, boarding
up houses, remodeling homes
and clearing brush that can be
used to hide people.

Part of making a neighborhood
better, Beaman said, is doing
things like that. Sometimes chil-
dren are afraid to go to school
because they fear people are
lurking in the bushes. Taking

away places for miscreants to
hide can do a lot to improve a
neighborhood.

And Life Remodeled also help
remodel Osborn High School it-
self. Among the work done was

the construction of a new li-
brary/computer room, which
was filled with donated comput-
ers.
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GM engineers Trevor Hall, Cas Mulka and Javad Katibai at work in Detroit helping beautify a neighborhood.

GM and Chrysler Employees Help Rebuild Communities
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The Manufacturing Institute
and the Cooper Standard Foun-
dation entered into a partner-
ship in support of veterans to
obtain manufacturing jobs in
Michigan. The Cooper Standard
Foundation supports veteran
training programs that will assist
veterans to prepare for civilian
manufacturing at community
colleges across Michigan. Ma-
comb Community College was
announced as the first college
partner, with additional colleges
across Michigan to be included
over time.

Funds raised through the Ca-
reers for Veterans 200 Race,
which will be at Michigan Inter-
national Speedway on Aug. 15,
will aid veterans in manufactur-
ing training programs, said MCC
spokeswoman Jeanne Nicol.

Veterans attending MCC have
access to fast-track training in a
range of manufacturing pro-
grams, including welding, manu-
facturing technology, machining,
robotics, and mechatronics, that
are linked to more than 600 em-
ployers in southeast Michigan.
Funding from the Cooper Stan-
dard Foundation will provide
help for veterans in these pro-
grams with transition services,
retention support and employ-
ment search.

Cooper-Standard
Helps MCC Help

U.S. Veterans

by DEE-ANN DURBIN
AP Auto Writer

DETROIT (AP) – American
drivers want to get noticed
again.

SUVs and luxury vehicles are
selling fast, defying recession-era
predictions that Americans
would downsize and stop flaunt-
ing their wealth.

Luxury sales were up 10 per-
cent in the first six months of
this year. In the same time peri-
od, mass-market vehicle sales
rose just 3 percent, according
to car shopping site
TrueCar.com.

That demand drove July’s
strong U.S. vehicle sales. Sales of
new cars and trucks were expect-
ed to rise 3 percent to nearly 1.5
million.

General Motors and Fiat
Chrysler both saw 6 percent
sales gains over last July, while
Honda and Nissan saw 8 percent
gains.

Ford’s U.S. sales rose 5 per-
cent. Volkswagen sales rose 2
percent. Toyota’s sales were flat,
hurt by a big dip in car sales.

Automakers benefited from rel-
atively low gas prices and surg-
ing sales of SUVs. Sales of Nis-
san’s new Rogue jumped 51 per-
cent, while sales of GM’s Buick
Encore jumped 68 percent.

Summer discounts to clear out
2015 models also lured buyers.
Sales of midsize sedans have
been struggling as Americans
pass them over for small SUVs,
so automakers enticed buyers
with zero percent financing
deals on the Toyota Camry, Ford
Fusion, Nissan Altima and other
sedans. It worked. Altima sales

rose 27 percent and set a new
July record.

Another big motivator: status.
Luxury brands made up 11.5 per-
cent of vehicles purchased so far
this year, up from 10.2 percent
three years ago, according to
TrueCar.

Audi saw its best July ever in
the U.S., with sales up 21 percent
to more than 17,500 cars and
SUVs.

Lincoln’s sales jumped 21 per-
cent. The brand sold 785 Lincoln
Navigator SUVs, or 25 per day, at
more than $62,000 apiece. Acura
and Infiniti sales both climbed 20
percent.

Luxury brand sales have been
growing faster than mass-market
ones since 2013, but the pace is
accelerating for several reasons,
says Larry Dominique, TrueCar’s
executive vice president.

Luxury automakers are adding
more models at lower prices,
which is attracting new buyers.
Mercedes’ CLA sedan, intro-
duced in 2013, starts at $31,500,
while Lexus has a new small SUV,
the NX, that starts at $34,480.
That’s within reach of younger
buyers.

Dominique said Millennials are
now leasing luxury cars at a high-
er rate than other generations.

Before the recession, Domi-
nique said, when housing values
were high, the industry believed
luxury sales were inflated be-
cause people were borrowing
against their home values. But
that wasn’t the case.

After the recession, luxury
sales took off even before home
values had recovered.

Luxury Cars and SUVs Lead
The Way to July Sales Jump

2015 Buick Regal

2015 Ford Explorer

2015 Jeep Wrangler

Ford Motor Company is donat-
ing seven Ford Flex utility vehi-
cles to Disabled American Veter-
ans (DAV).

The vehicles will become part
of the DAV Transportation Net-
work that enlists volunteer driv-
ers to take sick and disabled vet-
erans to VA medical centers
across the country, said Ford
spokesman Todd Nissen.

They will be deployed to DAV
locations in Little Rock, Ark.,
Iowa City, Iowa, Iron Mountain,
Mich., Omaha, Neb., Portland,
Ore., Salt Lake City, Utah and
Seattle. Since 1996, Ford has do-
nated 199 vehicles to the DAV
fleet.

“Transportation and commu-
nity service are two important
areas where Ford excels,” said
Jim Vella, president, Ford Motor
Company Fund and Community
Services. “We are proud to be
able to help these heroes of free-
dom get the critical services
they need to make their lives
better.”

In addition to the new Ford
Flex vehicles, Ford Fund, the
philanthropic arm of Ford Motor
Company, is sponsoring DAV 5K
walks this fall in cities of Atlanta,
Cincinnati and San Diego.

Ford Fund also is continuing
support for the Jesse Brown Me-
morial Youth Scholarship Pro-
gram, which provides scholar-
ships to deserving young men
and women who have generous-
ly volunteered their time to help
disabled veterans in their com-
munity.

“We are extremely proud of
our long partnership with Ford
Motor Company,” said DAV Na-
tional Commander Ron Hope.

Ford Donates
Vehicles for

Veteran’s Groups
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– ROSEVILLE –
SUBWAY/WALMART

28804 Gratiot • 12 & Gratiot • 586-773-1682
– WARREN –

31690 Mound Rd • 13 & Mound • 586-939-1000
26627 Hoover Rd • 11 & Hoover • 586-754-8205
30820 Hoover Rd • 13 & Hoover • 586-573-7829
29144 Ryan Rd • 12 & Ryan • 586-573-8000

28950 Van Dyke Ave • 12 & Van Dyke • 586-558-3882
DRIVE THRU SERVICE • OPEN 24 HOURS

32620 Van Dyke Ave • South of 14 Mile • 586-795-0000
SUBWAY/MEIJER

29505 Mound Road • 12 Mile & Mound • 586-558-0100
SUBWAY/WALMART

29176 Van Dyke • Warren, MI 48093 • 586-393-1008
– ROYAL OAK –
SUBWAY/MEIJER

5150 Coolidge Hwy • South of 15 Mile • 248-677-3899
– TROY –

SUBWAY/OAKLAND MALL
498 14 Mile Rd • 248-307-1271

1939 W. Maple Rd • West of Crooks • 248-435-2846
SUBWAY/WALMART

2001 W. Maple Rd • West of Crooks • 248-435-2431

– STERLING HEIGHTS –
37876 Van Dyke • 16 1/2 Mile • 586-795-8368
SUBWAY/WALMART • OPEN 24 HOURS

33201 Van Dyke • 14 & Van Dyke • 586-274-4319

SUBWAY/MEIJER
36600 Van Dyke Ave • 586-795-1605

38357 Dodge Park • at Plumbrook • 586-264-5300
40058 Van Dyke • 18 Mile & Van Dyke • 586-939-4500

SUBWAY CHRYSLER
Inside Chrysler Stampling • 35777 Van Dyke •586-795-0205

OPEN 24 HOURS
7960 Metro Parkway • near VanDyke•586-268-0800

SUBWAY CHRYSLER
Inside Chrysler SHAP • 38111 Van Dyke •586-268-6900

– SHELBY –
8173 23 Mile Rd • 23 & Van Dyke • 586-739-4100

SUBWAY/WALMART
51450 Shelby Pkwy • 23 & Van Dyke X-Way • 586-254-8140

– WASHINGTON TOWNSHIP –
DRIVE THRU SERVICE

13160 32 Mile Road • 32 & Van Dyke X-Way • 586-281-6359
– ROMEO –

66603 Van Dyke • South of 31 Mile • 586-752-6500

House
RoyaltyBanquet Facility

Seating Accommodations
for 80-1200

“Experience the Elegance with Royalty”
(586) 264-8400
www.royaltyhouse.com • royalty@royaltyhouse.com

Proudly
Family

Owned for
40 Years

“We select neighborhoods
based on need,” Beaman said.
“This is a blighted neighborhood,
but there’s also hope. Osborn
has, in the past few years, adopt-
ed new programs and seen its
graduation rate go from 40 per-
cent to 80 percent.”

Lambert said Life Remodeled
started as a group in April of
2011 and it was based on an idea
he had a year earlier. He is 35
years old and was a pastor of a
small blue collar church he start-
ed in Westland.

“We work on one project a
year,” Lambert said. “And every
year we work to help a different
neighborhood and make a long-
term commitment to that neigh-
borhood. What we do in Detroit
is a combination of need and
hope. I don’t believe there is
such a thing as a hopeless neigh-
borhood in Detroit. Rather, some
neighborhoods haven’t yet dis-
covered the hope that they
have.”

Noel Moore is a project manag-
er for Global Standardization for
Fiat Chrysler. He and several of
his colleagues volunteered their
time to help with the beautifica-
tion efforts.

“We clear trash out of yards,
ripping out bushes and removing

debris,” Moore said. “We’re doing
this a few blocks from the school,
trying to clean up the area.”

Jennifer DuCharme, a data ana-
lyst for Fiat Chrysler, said the
company encourages its employ-
ees to donate at least 18 hours of
their time every year to worthy
causes. She and her colleagues
became involved in Life Remod-

eled two years ago.
“This is something that’s

worth doing,” DuCharme said. “It
takes a lot of work, but Fiat
Chrysler has a lot of people avail-
able to get the job done.”

For some engineers at GM, do-
nating their time to Life Remod-
eled gives them a chance to get
their hands dirty, literally.

Engineers Trevor Hall, Cas
Mulka and Javad Katibai were
among the GM employees who
helped board up and remodel
homes in the area around Os-
born High School. These days en-
gineers spend more time in-
putting numbers into a computer
instead of working with their
hands.

GM and Chrysler Employees Help Rebuild a Community

Fiat Chrysler employees clean up a yard in Detroit.
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by TOM KRISHER
AP Auto Writer

DETROIT (AP) – The company
that makes car radios that
friendly hackers exploited to
take control of a Jeep Cherokee
says its other infotainment sys-
tems don’t have the same securi-
ty flaw.

Harman International CEO Di-
nesh Paliwal said last week that
the hackers used a cellular con-
nection to get to the radio, which
they used to control critical func-
tions such as brakes and steer-
ing.

The hack by twitter security
expert Charlie Miller and Chris
Valasek, who heads auto security
for a consulting firm, touched off
the recall of 1.4 million vehicles
from Fiat Chrysler to patch soft-
ware holes. On Saturday, the gov-
ernment announced that it would
investigate the Harman Kardon ra-
dios to see which other manufac-
turers use them and whether they
had the same vulnerabilities.

The hackers, who informed
Fiat Chrysler of their findings,
were able to control the Jeep re-
motely with a laptop computer,
sending the auto industry scram-
bling to make sure its systems are
secure. They were to release
specifics about their attack at a
hackers’ conference in Las Vegas
last week.

But Paliwal said the radio sys-
tem that was hacked, with an 8.4-
inch touch screen, was devel-
oped about five years ago and
doesn’t have as many security
safeguards as current models.
“We believe, based on our
assessment with all other cus-
tomers, we supply our system so
that the Chrysler system is the
only one exposed to this particu-
lar experimental hack,’’ Paliwal
said on the company’s fiscal
fourth-quarter earnings confer-
ence call. “So it’s a unique situa-
tion.’’

The hackers, he said, were
able to get from cellular connec-
tion into the radio and then to a
network that handles commands
for critical functions.

“Once you go through an open
port in a network, it’s like leaving
a door open in a secure house,’’ he
said. “Once you get in, then you
can mimic as if you are one of the
authorized messengers, you start
to send messages.’’

Miller and Valasek released
some of their findings last week,
but Paliwal said Harman was told
about the hack late last year and
worked with Fiat Chrysler on a
software fix.

Automotive Radio
Security Hacking
Called ‘Unique’
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With officials from the U.S De-
partment of the Interior, National
Park Service and Michigan His-
toric Preservation Office on
hand, General Motors on Aug. 6
unveiled a 5-foot-tall, 1,200-pound
bethel white granite marker of its
Technical Center’s selection as a
National Historic Landmark.

The National Park Service se-
lected the campus for the honor
because it possesses national
significance as one of the most
important works of famed archi-
tect Eero Saarinen.

The dedication of the marker,
which required a crane and sev-
eral people to guide it into place,
also was attended by Executive
Vice President of Global Product
Development, Purchasing and
Supply Chain Mark Reuss and
Vice President of GM Global De-
sign Ed Welburn.

“When the GM Tech Center
was dedicated in 1956, it was the
pinnacle of engineering, design
and advance technology,” Reuss
said. “We recently announced a
$1 billion investment that will
bring new construction, signifi-
cant renovation and 2,600 new
jobs to the campus,” he said. The
expansion of the Tech Center will
continue his original design
style.

The Tech Center was nominat-
ed for landmark status in 2011 by
the Michigan State Historic
Preservation Office. The applica-
tion was handled by Preserva-
tion Design Partnership (PDP), a
Philadelphia architectural prac-
tice specializing in planning and
design services for historic sites.

PDP’s nomination application
talked about how the GM Techni-
cal Center, designed by Eero
Saarinen is an icon of mid-centu-
ry modern architecture and plan-
ning. It contains 25 main build-
ings on over 600 acres, and is
currently home to over 15,000
GM engineers and designers.

PDP went on to say that the
idea for creating the GM Tech
Center was conceived by Alfred
P. Sloan – the president, CEO and
Chairman of General Motors –
and one of his closest collabora-
tors, Charles Kettering, who was
in charge of research at GM.

PDP called Sloan a “visionary
automotive executive and orga-
nizational genius, Sloan believed
that the long-term prosperity of
GM would be based on careful,
deliberate and orderly planning
of product lines that the
corporation would offer to con-
sumers, all based on collabora-
tion of research, engineering,
manufacturing and design. Sloan
also understood the value of
great design, and recruited
Harley J. Earl, the legendary de-
signer, who eventually became
responsible for several iconic
GM vehicles including the world-
famous Corvette.”

PDP stated that at Earl’s urg-
ing, Sloan embraced the notion
that the new Technical Center
should meet the highest aesthet-
ic standards of the age, and Earl
was placed in charge of selecting
an architect for the project. The
firm of Saarinen & Swanson was
selected in 1945 as the lead archi-
tects for the project, and a
scheme was approved by GM.

The work was placed on hold
due to post-World War II short-
ages and a strike, and was not re-
activated until 1948. By then Eliel
Saarinen was seriously ill and his
son Eero had taken over the firm.
Eero subtly reworked the design
approach, creating a high-style
Modernist vision for this ground-
breaking project.

“The GM Tech Campus is prob-
ably the first corporate campus
to bring together the key areas of
an automotive corporation, re-
sponsible for the creation of new
products,” PDP wrote in the ap-
plication. “Saarinen’s vision was
pioneering, creating a truly mod-

ern environment designed by his
firm, from the overall planning
conception and composition and
the architectural expression of
the buildings to the iconic interi-
or spaces and finishes, custom
furniture, hardware and signs.
Sculptures and paintings were

provided by modern artists and
GM’s designers.

“The campus was dedicated in
1956 and was recognized, from
the point that its first buildings
were complete in 1950, as a pio-
neering work of planning and as
an architectural masterpiece: a

modern campus to allow ad-
vanced technology and high-end
design to achieve their maximum
potential in an inspiring environ-
ment.”

Ground for the Tech Center
was broken in 1949. Construction
was completed in 1955.
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Arlington Manor Apartments
Welcomes GM Expansion to Warren.

Conveniently located 2 mile East of the GM Tech Center
Arlington Manor Apartments
31250 Schoenherr • Warren, MI

586-294-6220

• Spacious one & two bedroom
• Short & long term leases
• Kitchens including:
built-in microwave, dishwasher
& frost free refrigerators
• Central air and heating.
• Washers & dryers
in each building.
• 11x15 foot storage unit

Leasing Hours
M-F 9-5:30

Sat 10-4
Sun 12-4

Ask for
Chris or

Jody

Patricia Trap of the National Parks Service helps Ed Welburn and Mark Reuss unveil an historic marker.

GM Tech Center Receives
Its Historical Marker

New historic marker.



by Jim Stickford

With the Woodward Dream
Cruise just around the corner on
Saturday, Aug. 15, it’s a good time
to talk about the second part of
classic car cruising – the music
and the radio stations that
played the songs that drove De-
troit.

Jim Feliciano is the curator of
the Web site “Motor City Radio
Flashbacks,” or www.mcrfb.com.
He said the site has been up and
running since 2012 and was built
off the work of a previous site –
“Detroit Radio Flashbacks” creat-
ed by Scott MacKinnon and George
Griggs. When that site closed Fe-
liciano worked with Griggs to cre-
ate his site. It contains recordings
of broadcasts, commercials,
airchecks and a multi-part history
of Detroit radio.

Feliciano said that Detroit his-
torically is also known as the city
which gave birth to radio.

“WWJ was born here when the
first radio signal crackled across
the Detroit airways back in Au-
gust, 1920, as 8MK. Here it is,
some 95-years later,” Feliciano
said. “Radio has since evolved in-
to the great commercial medium
it is today in the United States
and around the globe since. But
it was during some 25-years after
that historic event some of the
best voices and names remem-
bered heard on radio began to
emerge after WWJ had first
signed-on in Detroit.”

By the late-1940s and 1950s,
WXYZ radio, on the air since
1925, would emerge with some
of the most prominent Detroit
radio personalities, Feliciano
said. Namely Dick Osgood and
in the early- 1950s, it would be
Ed McKenzie (formerly ‘Jack
The Bellboy’ on WJBK), Fred
Wolf, Paul Winter, as well as
Mickey Shorr, by then some of
Detroit's most popular disc
jockeys spinning the hits during
the early ‘hit-parader’ years.

Across the river in Windsor at
the same time, Feliciano said, Ed-

die Chase made himself a Detroit
household name, and on morn-
ing radio since the late-1940s, it
was the popular Toby David on
CKLW radio. While all this was
happening on the Detroit radio
scene, another young radio voice
had been marking his name on
the Detroit radio dial since 1948.
His name was Robin Seymour. By
the end of 1955, Robin Seymour
was the preeminent voice heard
on WKMH who ultimately ush-
ered Detroit radio into the mod-
ern Top 40 rock era in 1956.

By 1958, Feliciano said, two ra-
dio stations – WJBK, which fea-
tured a very young Casey Kasem,
and WXYZ – were battling for the
rock-n-roll crowd.

“It was a sure bet WJBK and
WXYZ were certainly the two
most listened-to stations blaring
out of car radios when teens took
to the streets of Detroit in that
era,” Feliciano said. “By the start
of 1962, there was Dave Shafer
hot on WJBK doing nights as
‘Jack The Bellboy.’ Over at WXYZ
1270 it was Dave Prince, Joel Se-
bastian and Lee Alan.

“In 1963 they captured De-
troit’s teen audience for listener
popularity during the early-after-
noon through the evenings time-
frame. Reportedly at one time
Alan commanded a phenomenal
40-60 share of the total listening
audience share at night.”

Also in 1963, RKO-General
CKLW would join WXYZ and
WJBK in the fray for a top 40
spot on the dial, Feliciano said.
By early-1964, it intensified into
a four-way battle for AM top 40
sound. In the forefront was the
number one station at the time,
WKNR, the ‘New Radio 13’ with
Robin Seymour, Bob Green,
Gary Stevens, Swingin’ Sweeney
and Jerry Goodwin leading the
pack. They on ‘Keener 13’ be-
came the most listened to on
the radio dial.

“It was during those days you
could set your car radio button
on CKLW, WXYZ and WJBK dur-
ing any time of the day, tuning in

from one station to another to
your favorite deejay, trying to
catch a favorite song,” Feliciano
said “Now that was fun.”

But times change. By the 1970s
cruising radio began to disap-
pear.

“Did it ever leave?” Feliciano
said. “That all depends whom
you might ask. We live in a differ-
ent technological era with a new
generation. Even the music on
the radio as we knew it then, to-
day that has changed. One of my
dislikes about radio at the pres-
ent is its programming content.
Music was first commercially in-
tegrated, if you will, during the
first generation of the top 40 rock
‘n’ roll era. Today, music on the
radio for the most part has been
segregated to suit the needs of a
particular music pattern the sta-
tion deems fit for that one partic-
ular audience they are after. In
the 1950s, 1960s, 1970s and even
the 1980s decades.”

Right now there is no “classic”
rock radio from the cruising era,
Feliciano said. But the people
who were there remember those
times with great fondness.

One of them is Jim Davis, bet-

ter known as “Big Jim Edwards,”
who was a DJ at CKLW starting
on Nov. 8, 1967.

“‘Big Jim Edwards’ is my radio
name – my real name is Davis,
which is the seventh most com-
mon name in the U.S.,” “When I
came to the Detroit market via
CKLW, there was already a Jim
Davis on WXYZ. Given my size it
was suggested that I go with ‘Big
Jim’ and use Edwards as my ra-
dio name.”

Davis said 1967 was the perfect
time to be a rock DJ in Detroit. It
had its own music scene and fa-
mous rock acts would perform at
the Rooster Tail nightclub.

“We got to interview them
when they performed there,”
Davis said. “At the time the Mo-
town record label was on fire,
and at the time a lot of Detroit ra-
dio was urban and white pop. We
played a lot of Motown and
CKLW was known as the station
with a beat. If you drove down
Woodward on a summer night,
our station was the one you
heard coming out of car radios.”

Davis said Woodward had a lot
of drive-in restaurants and they
acted as a social setting where
young adults could take their
cars and interact. At one point
CKLW had a 23 percent share of
the Detroit radio market. Those
numbers are unheard of now in
today’s fragmented radio market.

He was at the station for three-
and-a-half years. But changes in
Canadian content laws forced the
American owner of the station to
sell it. He ended up in New York
City at WOR and now runs a
group of five radio stations in
Florida.

Bob Green was a DJ at WKNR be-

tween 1963 ad 1971. He too re-
members the classic cruising days.

“In that era – the 1960s and
1970s – there were no computers
so if you wanted to have a social
network, you listened to the ra-
dio,” Green said. “People would
call up and make requests. They
would talk about their schools. It
was how young people learned
about what other young people
were up to.”

And, Green said, radio stations
had their own identity. Just as
some people preferred Fords
over Chevys and Dodges over
Pontiacs, people had their own
radio station preferences.

“Radio stations were a kind of
identity for the people who lis-
tened to them and who played the
music on them,” Green said. “It
wasn’t just about content, it was
about presentation of that content.
The days where people have that
kind of rapport with a radio station
are gone. I remember driving down
Woodward one night and it was
like hearing one basic echo come
out of people’s radios.”

But it wasn’t only radio that
changed. Both Davis and Green
agree that cruising changed. Cars
became more complex and
Woodward became more devel-
oped. As this happened, resi-
dents demanded that police
crack down on things like street
racing. By the end of the 1970s,
the cruising culture was gone.

“Radio used to be a ‘mom and
pop’ business,” Davis said. “A
station might be owned by one
guy. Radio used to be a party,
sometimes literally and that had
its good points and bad points.
But now a handful of companies
own most commercial stations.”
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6699 Chicago Road (between Mound & Van Dyke)

568.276.1700
www.fenkell.com!

Automotive/Truck
Glass Replacement
Repair Center

Windshild Replacement And Auto Glass Tinting.

FREE
Stone Chip Repair

with most
insurance companies

• Approved and accepted by all major insurance companies.
• Same day service • Free shuttle service

Providing you the right people at the right time!

Supplier of Design, Engineering, and Information Technology
Professionals

Auburn Hills
1700 Harmon Road, Suite One
Auburn Hills, Michigan 48326

248-922-4500
www.reliance-one.com

Bingham Farms
32500 Telegraph Road, Suite 202
Bingham Farms, Michigan 48025

(Photo Courtesy of Royal Oak Historical Society) Cruising Woodward in the 1950s.

Radio and Music the Drive
Behind ‘Classic Cruising’
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#42333 #21552#44296

475 SUMMIT DRIVE • 248-292-2502 • 5825 HIGHLAND RD. (M59) • WATERFORD

CALL
BRUCE LITVIN
– 24/7 & 365 –

40 YEARS
OF QUALITY SERVICE

CELL # 1-586-405-5175
blitvin@lunghamer.com

1-888-665-5438

LLAASSTT
MMOONNTTHH WWAASS
FFAANNTTAASSTTIICC
TTHHIISS MMOONNTTHH
SSHHOOUULLDD BBEE

BBEETTTTEERR
CCAALLLL FFOORR NNEEWW

PPRROOGGRRAAMMSS

Jeff Caul
586-274-0396
PEP QUOTES BY PHONE OR EMAIL:
JEFF CAUL AT JCAUL@BUFFWHELAN.COM

Free shuttle service to home, office or shopping.

buff whelan chevrolet
WHERE THE DEALS MAKE THE DIFFERENCE, EVERY DAY SINCE 1970!

Van Dyke • South of 18 Mile • Sterling Heights

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!
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*See dealer for details. All Rebates/Incentives have been deducted from sale price/payment and are subject to change by manufacturer
without notice. GM Employee discount required unless otherwise noted. All leases include GM Lease Loyalty or Lease Conquest. To
qualify for Lease Conquest you must have a NON-GM Lease in the household that terminates within 365 days. All lease payments are based
on 10,000 miles per year. 1st payment, tax,title and plate fee due at signing on all leases. All programs expires 08/31/2015

CONVENIENT HOURS:
Mon. & Thurs.

8:30 am – 9 pm
Tues., Wed., Fri.

8:30 am – 6:30 pm
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18 MILE RD.

SINCE
1989

Stk.# 53376

2015 EQUINOX 1LT

7” Touch Screen, OnStar/XM Satellite Radio
MYLink Touch Screen Radio, Remote Keyless Entry

Rear Vision Camera, Alum. Wheels & More…
24 Month Lease/10,000 Miles

$0 Down w/Lease Conquest
OR $999 Down w/Lease Loyalty

NO SECURITY DEPOSIT REQUIRED

OVER 1,000
New Chevrolets in Stock!

WE GUARANTEE THEWE GUARANTEE THE
LOWEST PRICES OR IT’S FREELOWEST PRICES OR IT’S FREE☺☺

586-274-0396

buff whelan
chevrolet

THANKS for making

#1 in the COUNTRY
for June

$118*WAS $27,045
SALE PRICE
$19,990*

0%APRFOR72MO

MO

Stk.# 54480

2015 TRAVERSE 1LT

Style & Technoloty Pkg, 20” Alum. Wheels
7 Passenger Seating, Heated Front Seats

Remote Start & More…

24 Month Lease/10,000 Miles

w/Lease Conquest OR Lease Loyalty
NO SECURITY DEPOSIT REQUIRED

$218*WAS $36,315
SALE PRICE

$28,250*

0%APRFOR72MO

MO

Stk.# 54646

2015 SILVERADOLT

ALL STAR EDITION, Power Window & Locks
7” Touch Screen Radio, Trailer Tow, Remote Start

Alum. Wheels, Back Up Camera & More…
24 Month Lease/10,000 Miles

w/Lease Conquest OR Lease Loyalty
NO SECURITY DEPOSIT REQUIRED

WAS $41,150
SALE PRICE

$31,490*

0%APRFOR72MO

MO

4X4

$138*
$999 Down

$178*
$0Down

MO

Correcting Your Smile
Has Finally

Become Affordable!
Call Today…

• Comprehensive Dentistry
• Care for Adults & Children

• Dental Implants
• Smile Makeovers

Invisalign
As Low As

$$114433
Per Month

Call for Details. Expires 9-1-15

$$110000 OOFFFF
TREATMENT PLAN

OVER $500
For New Patients Only.

Cannot be combined with any other offer.
Call for Details. Expires 9-1-15

DENTAL IMPLANTS
As Low As

$$110000
Per Month

MADISON HEIGHTS
255 W. 13 Mile Rd.

Madison Heights, MI 48071
(248) 583-9888

WARREN
13403 E 13 Mile Rd
Warren, MI 48088
(586) 979-2800 

ST. CLAIR SHORES
22646 Nine Mile Road

St. Clair Shores, MI 48080
(586) 778-4151 

SHELBY TOWNSHIP
45720 Schoenherr Rd.

Shelby Township, MI 48315
(586) 566-1600

TROY
111 East Long Lake Road

Troy, MI 48085
(248) 879-2300 

WESTLAND
37380 Glenwood Road

Westland, MI 48186
(734) 722-5130 

Visit our website redwooddental.com

– One Office For All Your Dental Needs! –

Redwood
Dental
Group

Redwood Dental
Offers Special Plans for 

Uninsured Patients!

The 2016 Corvette will use a
new product developed by
Auburn Hills-based Continental
Structural Plastics (CSP), a man-
ufacturer of lightweight compos-
ite solutions.

The product, called TCA Ultra
Lite, is now in production at one of
the company’s facilities in Ohio.

“CSP has been associated with
the Corvette in one form or an-
other for the past 40 years,” said
CSP spokeswoman Kim Zitny.
“We are replacing out old mid-
density material with a light-den-
sity material. The old material
was called TCA Lite. TCA stands
for Tough Class A. The new mate-
rial is called TCA Ultra Lite.”

Zitny said the use of TCA Ultra
Lite, a Class A body panel materi-
al, results in a 20 lb weight sav-
ings on the Stingray Coupe mod-
el. This is the first production
use of CSP’s Ultra Lite advanced
composite.

“TCA Ultra lite has been in de-
velopment for a couple of years,”
Zitny said. “We knew we had a
good lightweight material, but
we thought we could come up
with a new material that could go
head-to-head with aluminum in
terms of weight and strength.
The final result is TCA Ultra lite.”

Through a joint continuous im-
provement effort, Zitny said that
Chevrolet and CSP have signifi-
cantly reduced the density of the
Corvette body panels – from 1.9
specific gravity for the 2013 mod-
el year, to 1.6 specific gravity for
the 2014 model year to 1.2 for the
2016 model year, said Christo-
pher Basela, lead engineer for
Corvette Body Composites.

The mass savings afforded by
TCA Ultra Lite, Zitny said, is ac-
complished through the use of a
CSP-patented technology that us-
es treated glass bubbles to re-

place some of the Calcium Car-
bonate filler, resulting in a lighter
density material. On the C7, a to-
tal of 21 body panel assemblies,
including doors, decklids, quar-
ter panels and fenders, are mold-
ed from TCA Ultra Lite.

“In materials engineering,
shaving a single pound per car is
a significant accomplishment, so
saving 20 pounds per car is mon-
umental,” said Tadge Juechter,
Corvette chief engineer. “This is
a great example of how Chevro-
let is continually looking for in-
novations that improve perform-
ance on Corvette, and could ben-
efit possible future applications.”

When combined with CSP’s
patented vacuum and bonding
manufacturing processes, Juechter
said TCA Ultra Lite offers a pre-
mium Class A finish with paint and
gloss qualities comparable to met-
als, including aluminum. The ma-
terial is able to withstand the E-
coat process, and passes all OEM
paint tests. It also offers reduced
costs at all volumes – and for pro-
duction volumes under 150,000,
tooling costs for composites can
be as much as 50 to 70 percent less
than those for stamping steel or
aluminum.

“We have been working closely
with GM to launch this patented,
weight-saving technology on the
iconic Corvette, achieving this
conversion with no changes in
material thickness or tooling
while maintaining the superior
surface finish required for this
premium vehicle,” said CSP
chairman and CEO Frank Macher.
“With this successful launch, we
can say TCA Ultra Lite is proven
to offer several advantages over
aluminum, and is truly the next
generation of lightweighting
technology for the automotive
industry.”

Continental Plastics Develop
Lighter Panels for Corvette



Having a well-engineered pick-
up truck is only the beginning for
GM. The company also wants to
give its customers some style
along with the engineering.

On the street or on the trail,
the 2016 Chevrolet Colorado’s
Midnight Edition and Z71 Trail
Boss bring bolder choices to cus-
tomers looking to make a visual
statement with their truck, said
GM spokesman Otie McKinley.

The special editions roll into
Chevrolet dealerships this fall,
McKinley said, with distinctly tai-
lored appearances that blend
custom design cues with Col-
orado’s popular options and ac-
cessories. The Midnight Edition
is meant to evoke the aesthetic of
an urban tuner vehicle, while the
Z71 Trail Boss is designed for ter-
rain where the pavement ends.

“These are aggressive editions
of one of the country’s hottest-
selling truck, demonstrating the
personalization that’s possible
with Chevrolet accessories,
whether it’s for the street, trail or
both,” said Tony Johnson, Col-
orado marketing manager. “As
the Colorado continues to win
over new customers, the new
Midnight Edition and Z71 Trail
Boss give them more choices and
build on segment-leading capa-
bilities and efficiency.”

Echoing the blacked-out de-
sign theme introduced on the
popular Silverado Midnight Edi-
tion, the 2016 Colorado Midnight
Edition casts an imposing stance,
Johnson said. Offered exclusively
in black, additional exterior de-
tails such as the grille, the bowtie
emblem and the 18-inch alu-
minum wheels are also finished
in black.

Additional content includes a
spray-on bedliner and soft, fold-
ing tonneau cover – both in

black, of course – and Chevrolet-
logo sill plates, Johnson said.

The Colorado Midnight Edition
is available on LT models with
the extended and crew cab bod-
ies, in 2WD or 4WD, and with the
2.5L and 3.6L engines. It will also
be available with the all-new 2.8L
Duramax turbo-diesel engine.
Pricing will be announced later.

Johnson said the 2016 Col-
orado Z71 Trail Boss builds on
the capability of Chevrolet’s Z71
off-road truck suspension pack-
age with more aggressive tires
and off-road-inspired appearance
enhancements.

An all-new sport bar with LED
trail lighting makes the new edi-
tion of the Trail Boss instantly
identifiable. It’s complemented
by black-finished 17-inch alu-
minum wheels matched with ag-
gressive Goodyear Wrangler Du-
raTec 265/65R17 all-terrain tires,
bold fender flares and tubular as-

sist steps. It also features a black
bowtie grille emblem and a
spray-on bedliner, and a set of all-
weather floor mats inside the
truck.

The Colorado Z71 Trail Boss is
available on Z71 models with the
extended and crew cab bodies,
and in 2WD or 4WD. Like the Mid-
night Edition, it will also be avail-
able with the 2.5L and 3.6L en-
gines, as well as the 2.8L Dura-
max diesel. Pricing will be an-
nounced later.

McKinley said Colorado sales
tallied 41,575 for the first six
months of 2015, expanding the
midsize truck market and driving
new truck customers to Chevro-
let – particularly in areas such as
California and Texas, traditional
hotspots for import brands.

Colorado’s sales for the first
half of the year have outpaced
Nissan Frontier by nearly 20 per-
cent.
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The 2016 Chevrolet Colorado Midnight Edition and Trail Boss

2016 Colorado
Looking Good For

Truck Buyers

(from l-r) Ford engineers David Gimby, Arman Sahota and William Euliss

It’s often the little things that
cause the biggest problems. And
Ford is doing something about
that.

Arachnophobes may not know
this, but there is a team of Ford
engineers who developed an in-
novative spider screen to keep
the creepy crawlers from nesting
in Ford vehicles.

You’re welcome, said David
Gimby, Ford fuel systems engi-
neer.

Cheiracanthium mildei and
Cheiracanthium inclusum – more
commonly referred to as yellow
sac spiders – have been known
to nest inside vehicles in North
America, causing problems for
car owners and automakers alike
over the years. Instead of using
webs to catch prey, these spi-
ders build cocoon-like webs for
shelter and to lay eggs. Their
home is dense enough to poten-
tially block fuel vapor lines,
which can lead to engine damage
and diminished vehicle perform-
ance.

Gimby began looking into how
to keep spiders out of Ford vehi-
cles back in 1999. Having no
background in arachnology, he
researched the life and science
of spiders and in 2004 Ford pro-
duced its first spider screen,
which has kept spiders from
nesting inside Ford vehicles for
years.

“These particular Arachnids
are not sedentary – they are
hunters and constantly roam-
ing,” Gimby said. “When it’s time
to build a birthing cocoon or an
over-winter cocoon, they seek a
cavity or a depression, like a fuel
vapor line opening, which allows
them to maximize the use of
their silk.

“Spiders can be a nuisance for
our vehicle owners. We studied
these species to discern how
they nest, then designed an effec-
tive device for excluding the larg-
er, problematic spiders from
nesting in our cars.”

The technology continues to

evolve. Ford engineers worked
on an improved spider screen
that is being implemented across
the Ford lineup in North Ameri-
ca. It will go global with the
launch of the all-new 2016 Ford
Focus RS.

Keeping fuel vapor lines clear
is key to air and vapor circula-
tion for a vehicle’s carbon canis-
ter, where fuel vapors are cap-
tured so they don’t enter the en-
vironment, Gimby said. The
Ford-developed spider screen
keeps spiders out of the line, but
allows air and vapor flow for op-
timal vehicle operation.

“We are constantly improving
and adapting, even when it
comes to technologies that are
already working,” said William
Euliss, Ford fuel systems engi-
neer. “There is a significant
amount of engineering that goes
into every detail of our vehicles,
like the spider screen.”

Ford’s ‘Spider Screen’ Keeps
The Creepy Crawlers Out!

DETROIT (AP) – General Mo-
tors’ faulty ignition switches
were responsible for at least
124 deaths and 274 injuries,
according to the special fund
set up to compensate families of
the victims.

The fund, administered by at-
torney Kenneth Feinberg, updat-
ed the totals Aug. 3.

Victims’ families are being of-
fered compensation of at least $1
million each.

The fund has finished process-
ing the 4,342 claims it received
by the Jan. 31 deadline.

Of those, 91 percent – or 3,938
– were deemed ineligible.

Feinberg is waiting for addi-
tional documentation for six
claims.

Fund spokeswoman Camille
Biros says 385 compensation of-
fers have been made so far and
275 have been accepted. Five
have been rejected.

Ignition Switch
Death Toll at 124



*Pictures may not represent actual sale vehicle. All applicable incentives including conquest and/or loyalty offers have been deducted from Sale Prices/Payments and are subject to change
by the manufacturer without notice and are plus title, tax and plate fees. GM Employee discount is required expect where noted. Leases are 10,000 miles per year. Lease pullahead is
for current Chevrolet leases waving up to 3 remaining payments (up to $1500). Silverado Down Payment assistance requires fi nancing through ALLY, GM Financial or Wells Fargo. Must
have 1999 or newer nonGM vehicle to qualify for Competitive Brand Conquest offer. Amount depends on model. Certain restrictions apply, see dealer for complete details on all incentives/offers. Sale ends 8/14/2015 @ 6:00PM.

2015TRAX “LT”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!

• ECOTEC 1.4L Turbo DOHC VVT Engine!
• OnStar w/4G LTE w/built-in Wi-Fi hotspot!

• 7” Color Touch Screen Radio!
• Remote Keyless Entry!
• Bluetooth for Phone!

• Theft Deterrent System!
• 24 MPG on the Highway!

Stock# F23665

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

2015SILVERADO “LT”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!
• “All Star Edition”! • ECOTEC3 5.3L V8 Engine! • Power Drivers Seat!

• 8” Color Screen MyLink Radio with USB Ports!
• OnStar w/4G LTE w/built-in WiFi hotspot!

• GM Bed Liner INCLUDED!
• Rear Vision Camera!

• Remote Start and Entry!
• AluminumWheels!

Stock#F23871
NO SECURITY

DEPOSIT REQUIRED.
TAX, TITLE AND

PLATE FEES EXTRA!

FINAL DAYS for Chevy Lease Pull-Ahead…Waiving Up To 3 Payments!*

2016CRUZE “LS”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!

• ECOTEC 1.8L DOHC VVT Engine! • Automatic Transmission!
• OnStar with 4G LTE with Built-in WiFi hotspot!
• Bluetooth for Phone! • Remote Keyless Entry!

• AM/FM/XM Radio w/CD!
• Rear Window Defogger!
• 35 MPG on the Highway!

Stock#G24701
NO 1ST PAYMENT

OR SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

2015EQUINOX “LT”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!
• 2.4L DOHC Engine! • 7” Color Touch Screen MyLink Radio!

• Remote Vehicle Entry! • Rear Vision Camera!
• OnStar w/4G LTE w/built-in Wi-Fi hotspot!

• Tilt and Telescopic Steering Column!
• 17” Aluminum Wheels!

• 32 MPG on the Highway!
Stock#F24643

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

24 MONTH LEASE:

4x4 • DBL CAB

$119*
$0DOWNW/LEASECONQUEST

Was $27,180 Sale Price $20,479*

$119*
$999DOWNW/LEASELOYALTY

OR

24 MONTH LEASE:

$98*
$0DOWNW/LEASECONQUEST

Was $23,545 Sale Price $17,699*

$98*
$999DOWNW/LEASELOYALTY

OR

24 MONTH LEASE:

$115*
$0DOWNW/LEASECONQUEST

Was $19,795 Sale Price $15,889*

$115*
$999DOWNW/LEASELOYALTY

OR
24 MONTH

LEASE:

Was $42,390 Sale Price $31,989*

$129*
$999DOWN
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LOCATED RIGHT OFF I-75 ON M-24

Wally Edgar
1-866-906-0279

*Lease payment examples for Impala and Trax at GM Employee Discount Price plus tax, title, plate, first month
payment and doc fees due at signing. Zero security deposit. All rebates including GM Competitive Lease Con-
quest private offer assigned to dealer. Lease payment for the Volt at GM Employee Discount Price plus tax, title,
plate, zero security deposit, first month payment and doc. fees due at signing with all rebates including Volt
Loyalty Private Offer assigned to dealer. Lessee responsible for excess wear and tear as well as exceeded con-
tracted mileage. Prices subject to change due to advertising deadlines. See dealer for details.

JAY CHAISER x117
Fax: 248-391-0189
Cell: 248-821-8026

Email:
jchaiser@wallyedgar.com

Located right off I-75 on M-24, 2 minutes N. of the Palace of Auburn Hills
SALES HOURS:

MONDAY - THURSDAY 8 AM - 8 PM • FRIDAY 8 AM - 6 PM
SATURDAY 9 AM - 3 PM • SUNDAY CLOSED

3805 LAPEER RD., LAKE ORION

Wally Edgar
2015 TRAX

$88*PER MONTH
24MONTHS 10K LEASE
$999DOWN

38 MPG

2015 IMPALA

$177*PER MONTH
36MONTHS 10K LEASE
$999DOWN

38 MPG

2015 VOLT

$178*PER MONTH
36MONTHS 10K LEASE
$999DOWN

38 MPG

VYLETEL
VISIT OURWEBSITE TO SEARCH FOR MORE VEHICLES & GREAT
DEALS ON NEW BUICK’S OR GMC’S ATWWW.VYLETEL.NET

*GM Employee Pricing Plus Tax, Title, Lic. and Doc. No Security Deposit Required. Lease Conquest Rebate Must Have Non GM Lease In Household To Expire Within 90 Days Of Delivery Of New Purchase Or Lease. Lease Loyalty Rebate Must Have 1999 or Newer
GMVehicle In Household. Programs subject to change. Photos may not represent actual vehicle. Price is subject to change without notice. Lacrosse stk 6898-15 lease 8gured with DBC certs. $1000.00 DBC credit is while supply last. Payment may be higher if dealer
DBC cert expire. See dealer for details. Expires 8/31/15.

VISIT OURWEBSITE TO SEARCH FOR MORE VEHICLES & GREAT DEALS ON NEW BUICK’S OR GMC’S ATWWW.VYLETEL.NET

40755 Van Dyke • Sterling Heights •586.977.2800
WWW.VYLETEL.NET SALES: Sun CLOSED; M, TH 8:30am-9pm; T, W, F 8:30am-6pm; SAT 10am-3pm

SERVICE: Sun CLOSED; M, TH 7am-8pm; T, W, F 7am-6pm; Sat 8am-1pm

2015 BUICK VERANO FWD CONVENIENCE1SG

LEASE CONQUEST IS BACK!
ProofofOwnershipofNon-GMLeaseReceiveanAdditional$150000 OnSelectModels

2015 GMC
YUKON 4WDSLE
27 MONTH

LEASE
FOR ONLY$419*

2015 GMC
TERRAINFWDSLE-1

Stock #8233-15 • Deal #52862
$690 total due at signing.

GM pricing plus tax, title & lic.
Must have Non GM in household set to expire 365 days from delivery.

NO SECURITY DEPOSIT REQUIRED!

2015 GMC
ACADIA FWDSLE-1

Stock #7647-15 • Deal #51286
$1835 total due at signing.

GM pricing plus tax, title & lic.
Must have Non GM in household set to expire 365 days from delivery.

NO SECURITY DEPOSIT REQUIRED!

$139*24 MONTH
LEASE

FOR ONLY
10K PER
YEAR

$149*24 MONTH
LEASE

FOR ONLY
10K PER
YEAR

UPTO
20% OFF STICKER PRICE
OnSelectBuick&GMCModels

$aveOver$130000OFFMSRP

• SELLING BELOW GM PRICING FOR THE MONTH OF AUGUST ON ALL 2015 GMC AND BUICK MODELS •

2015 BUICK
LACROSSE 1SL

LEATHER

Leather Heated Seats, navigation, Rear Camera, Park Assist,
Bose Sound System, Push Start Technology & More!

24 MONTH BUICK EXPERIENCE LEASE
FREEMaintenance • FREE XM Radio • FREE OnStar

Stock #6930-15 • Deal #52858
$1885 total due at signing. GM pricing plus tax, title & lic.

Must have Non GM in household set to expire 365 days from delivery.
NO SECURITY DEPOSIT REQUIRED!

$249*24 MONTH
LEASE

FOR ONLY
10K PER
YEAR

22” ChromeWheels,
Rear Camera, Power Liftgate,
Max Trailering & More!

4x4 • V8
Stock #8530-15 • Deal #55169

10k miles per year.
$2980 total due at signing.

GM price lease figured with Buick/GMC Loyality Rebate.
NO SECURITY DEPOSIT REQUIRED!

2015 GMC
SIERRA 1500
4WDDOUBLECAB

24 MONTH
LEASE

FOR ONLY$199*
ATTENTION
CURRENT
BUICK/GMC
LESSEE’S

LIMITED EDITION ELEVATION SERIES
Stock #8588-15 • Deal #52863

10k miles per year. $1612 total due at signing.
GM pricing plus tax, title & lic.

GM price lease figured with Buick/GMC Loyality Rebate.
NO SECURITY DEPOSIT REQUIRED!

LEASE
PULL AHEAD

IS BACK!
UpTo

$150000 inPaymentsWaived

$1995.00 DOWN

$50000Additional
OnTrade-InValue

withWritten
Appraisal from
Competitor

EVERYONES
PRICE

NOW
WAS

$26,085

$22,995*
Stock #4393-15 • GM pricing plus
tax, title, lic. & doc. fees.
Tax is $1522.91

24 MONTH BUICK EXPERIENCE LEASE
FREEMaintenance • FREE XM Radio • FREE OnStar

Remote Start • Heated Seats • Rear Camera & More!

NEW
NO MILES!

2015 BUICK
VERANO FWD
CONVENIENCE-1SG

24 MONTH BUICK EXPERIENCE LEASE
FREEMaintenance • FREE XM Radio • FREE OnStar

Remote Start • Heated Seats • Rear Camera & More!
Stock #4393-15 • Deal #53282
$1614 total due at signing.

GM pricing plus tax, title & lic. w/lease conquest rebate.
Must have Non GM in household set to expire 365 days from delivery.

NO SECURITY DEPOSIT REQUIRED!

$129*24 MONTH
LEASE

FOR ONLY
10K PER
YEAR

2015 BUICK
REGAL AWD

24 MONTH BUICK EXPERIENCE LEASE
FREEMaintenance • FREE XM Radio • FREE OnStar

Stock #4142-15 • Deal #52861
$1624 total due at signing.

GM pricing plus tax, title & lic. w/lease conquest rebate.
Must have Non GM in household set to expire 365 days from delivery.

NO SECURITY DEPOSIT REQUIRED!

$159*24 MONTH
LEASE

FOR ONLY
10K PER
YEAR

2015 BUICK
ENCORE FWD

BUICKLUXURYFORLESS

24 MONTH BUICK EXPERIENCE LEASE
FREEMaintenance • FREE XM Radio • FREE OnStar

Stock #4299-15 • Deal #49782
$1690 total due at signing.

GM pricing plus tax, title & lic.
Must have Non GM in household set to expire 365 days from delivery.

NO SECURITY DEPOSIT REQUIRED!

$129*24 MONTH
LEASE

FOR ONLY
10K PER
YEAR

Everything old is new again.
General Motors’ oldest assem-

bly plant in North America, a
popular destination for pickup
truck customers who want to
watch their vehicles being built,
will undergo transformation in
the coming years.

GM officials on Aug. 4 laid out
plans to invest $877 million to
build a new body shop for the
Flint Assembly plant, locating it
closer to the Flint Metal Center,
which supplies sheet metal and
other parts used in the Chevrolet
and GMC full-size pickups pro-
duced in the assembly plant.

The investment will also cover
improvements to the general as-
sembly area inside Flint Assem-
bly, as well as retooling and the
installation of new equipment at
the plant, said GM spokesman
Bill Grotz.

“This investment will allow us
to use a more innovative ap-
proach to deliver material be-
tween two critical facilities, re-
ducing handling and the time it
takes to ship parts,” said Cathy
Clegg, GM North America Manu-
facturing and Labor Relations
vice president.

Since 2011, GM has announced
investments topping $1.8 billion
for Flint Assembly, Grotz said.
This includes $600 million for
plant upgrades and a new stand-
alone paint shop that is under
construction and slated to open
in 2016. Work on the 883,000-
square-foot body shop is expect-
ed to begin in the first half of
2016, with completion slated for
2018.

“In the last several years,
GM’s investments in the city of
Flint have topped $2.5 billion,
creating hundreds of construc-
tion jobs and an economic
boost for the community,” said

Flint Mayor Dayne Walling.
“This investment not only

strengthens the ties between GM
and the city, it demonstrates that
Flint continues to play an impor-
tant role in the resurgence of
manufacturing in Michigan and
the rest of the United States.”

Opened in 1947 as part of a
post-World War II building boom,
GM’s Flint Assembly has pro-
duced more than 13 million vehi-
cles. The plant’s “View Builds,”
as they are called, allow cus-
tomers to see their heavy-duty
Silverados or heavy-duty Sierra
trucks being assembled and roll
off the line after a series of quali-
ty checks by members of UAW
Local 598.

“While the plant has received
numerous awards for initial qual-
ity and long-term durability and
reliability, our latest investments
in the plant will raise the bar in
vehicle quality and customer sat-
isfaction,” Clegg said.

For starters, when the new
paint shop opens in 2016, trucks
will be painted using a wet-coat
process that results in a
smoother, more durable finish,
Clegg said. The new body shop
will be constructed north of the
Flint Metal Center, reducing
transportation time and handling
between facilities.

“This announcement is due to
the hard work and dedication of
our UAW members in Flint,” said
UAW Vice President Cindy Estra-
da, who leads the UAW GM De-
partment.

“This proves once again that
when we work together in a col-
laborative approach, UAW mem-
bers continue to come up with
innovative ways to grow the
business, which provides jobs
and improves the quality of the
products we produce.

GM to Invest $877 Million
In Flint Assembly Body Shop



“People who buy luxury want
luxury. It’s a cultural phenome-
non,’’ Dominique said.

Increases in the stock market
have fueled luxury sales. Low in-
terest rates have also helped
some luxury buyers lower their
monthly lease or loan payments.

Here are more details, by auto-
maker:

• GM’s sales rose 6 percent to
272,512. Buick sales jumped 18
percent, but Cadillac sales were
down. GMC and Chevrolet sales
were up thanks to demand for
trucks. Chevrolet Silverado pick-
up truck sales were up 34 per-
cent in July.

• Ford’s sales were up 5 per-
cent to 222,731. F-Series pickup
sales, which had been down due
to lack of inventory as a new
truck went into production, were
up 5 percent. But Ford’s car sales
fell 4 percent.

• Fiat Chrysler’s sales rose 6
percent to 178,027. Jeep sales in-
creased 23 percent and Ram
sales rose 1 percent, but Dodge
and Fiat sales were down.

• Toyota’s sales were up less
than 1 percent to 217,181. Sales
of the Tacoma small pickup

jumped 29 percent, while Lexus
SUV sales were up 28 percent
thanks to the new NX small SUV.
But car sales were down. Prius
hybrid sales dropped 13 percent.

• Honda’s sales rose 8 percent
to 146,324. Honda’s SUV and
truck sales jumped 13 percent,
led by the CR-V SUV and the
Odyssey minivan. Honda’s car
sales were up 3 percent.

• Nissan’s sales rose nearly 8
percent to 130,872. Nissan said
sales of its trucks and SUVs set a
new July record, but low gas
prices took a toll on the electric
Nissan Leaf, which saw sales
drop 61 percent.

• Volkswagen’s sales rose 2.4
percent to 31,300 vehicles. Sales of
the new Golf and Jetta sedans
more than doubled over last July.

Luxury Cars and SUVs Lead
The Way to July Sales Jump
CONTINUED FROM PAGE 1
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CHEVROLET LEASE PULL AHEAD JUNE 1ST 2015 – FEB 28TH 2016** 0% FINANCING FOR 72 MONTHS

PURCHASE
FOR

$15,599*
LEASE FOR
24 MONTHS
$38*
$999DOWN

2015

NEWSILVERADO

PURCHASE
FOR

$23,998*
LEASEFOR
24 MONTHS
$85*
$999DOWN

2015

NEWCRUZE

PURCHASE A 1LS
FOR

$13,712*
LEASE 1LT
24 MONTHS
$62*

$0DOWN

2015

NEWMALIBU

PURCHASE A 1LS
FOR

$16,474*
LEASE A 1LT
24 MONTHS
$70*

$0DOWN

2015

WE’LL GIVE YOU A $3,500 MINIMUM FOR YOUR 2003 OR NEWER TRADE IN.

SERVICE HOURS: Monday & Thursday 6:30am-9:00pm; Tuesday, Wednesday & Friday 6:30am-6:00pm • Shuttle at 6:30am - Pick-up Both Ways • All Day starting at 6:30am.

$2395
Fluid Level,

Brake & Alignment Check Included.

Open Mondays & Thursdays until 8:30pm

We use Genuine GM Oil & Filter
No additional or hidden charges.
Out the door pricing.

Quick Oil Change EXPRESS
LANELUBE OIL FILTER

Excludes synthetic, Diesel & Med. Duty Trucks.
Most GM cars & trucks. One coupon per customer. Must
present coupon with order. Plus tax. Expires 8-31-15.

Up to 5 qts.

BODY SHOP
586-754-7000

ext 1231

INSURANCE
WRECK

AMENDED

WE REPAIR
ALL MAKES
& MODELS FREE OIL CHANGE

With Each Major Repair

TRANSPORTATION AVAILABLE
During Scheduled Repairs

GM SERVICE CENTER
MICHIGAN’S LARGEST

•SERVICE DEPT. •PARTS •BODY SHOP

866-452-1547
26125 Van Dyke @ 101/2 Mile

Center Line, MI 48015

EDRINKE • FAST • FRIENDLY • DISCOUNTS

VISIT OUR

QUICK LANE

NEWVERANO

PURCHASE
FOR

$19,172*
LEASE FOR
24 MONTHS
$85*
$999DOWN

2015

NEWLACROSSE

PURCHASE
FOR

$29,932*
LEASE FOR
24 MONTHS
$199*

$999DOWN

2015

NEWENCORE

PURCHASE
FOR

$19,997*
LEASE FOR
24 MONTHS
$79*
$999DOWN

2015

NEWTERRAIN

PURCHASE
FOR

$21,777*
LEASE FOR
24 MONTHS
$75*
$999DOWN

2015

NEWENCLAVE

PURCHASE
FOR

$31,455*
LEASE FOR
24 MONTHS
$187*

$999DOWN

2015

PURCHASE
FOR

$27,077*
LEASE FOR
24 MONTHS
$139*

$999DOWN

2015

NEWTRAVERSE

PURCHASE
FOR

$23,915*
LEASE FOR
24 MONTHS
$108*

$999DOWN

2015

NEWEQUINOX

PURCHASE A 1LS
FOR

$19,218*
LEASE A 1LT
24 MONTHS
$59*
$999DOWN

2015

NEWCAMARO

PURCHASE
FOR

$20,995*
LEASE FOR
24 MONTHS
$154*

$999DOWN

2015

NEWVOLT

LEASE FOR
36 MONTHS
$167*

$999DOWN

2015

PURCHASE
FOR

$25,727*

NEWSIERRA

PURCHASE
FOR

$30,902*
LEASE FOR
24 MONTHS
$119*
$999DOWN

2015

DBL. CAB
2WD

LS 2LS

Nicole
Dodge

nhuminski@edrinke.com

Jim
Pfeifle

jpfeifle@edrinke.com

Dennis
Thacker

dthacker@edrinke.com

See us for your GM employee purchases.

1-866-452-1300
26125 Van Dyke at 101/2 Mile Rd.

Visit our website: edrinke.com
SHOWROOM HOURS: Mon. & Thurs. 8:30am-9:00pm; Tues., Wed., & Fri. 8:30am-6:00pm

Paul
Makowski

pmakowski@edrinke.comNO DOC FEES
Find Us on
FACEBOOK

All applicable rebates including lease/conquest offers have been deducted from sale price/payment. Pictures may not represent actual vehicle. Prices subject to
change per GM incentives. Prices and payments are inclusive of active GM Employee Discount (Unless otherwise stated). Below GM Pricing only valid on certian
models.Trax,Cruze,Silverado,Malibu,Equinox,CamaroandTraverse are24month leases.Volt is a 36month lease.Must qualify forVolt toVolt Loyalty.Youmust own
or lease aVolt. All leases are 10kmiles per yearw/ approved STier credit w/ $999 due at signing. Prices & payments are plus tax, title, and plate fees. Must finance
throughAlly,GMFInancial andWells Cargo. Refundable security deposit required on certain vehicles –to be determined by lender. For Silverado,must trade in ’99 or
newer model vehicle. GM Employee discount to everyone valid on certain models. **$3500 trade-in is valid on 2003 or newer vehicles with under 115k miles in
drivable condition, no branded titles, less reconditioning determined by appraiser. Certain restrictions may apply, see salesperson for details.** Excludes Colorado,
Corvette,Suburban andTahoe – INCLUDES‘16 Cruze&Traverse.*** Expiration Date – 8/31/15.

SHOWROOM HOURS:
Mon. & Thurs. 8:30am-9pm

Tues., Wed., & Fri. 8:30am-6pm

Now looking for experienced salespeople to join our team!

See us for your GM employee purchases.

1-877-451-7707
26125 Van Dyke at 101/2 Mile Rd.

Visit our website: edrinke.com

We Are Professional Grade

NEWTRAX
LS

ED RINKE

DBL. CAB
2WD

All prices and payments include GM rebates. Picturesmay not represent actual vehicle. Prices subject to change per GM incentives. Prices and payments are
inclusive of active GM employee discount (unless otherwise stated). All leases are 10,000miles per year with approved STier credit. Vehicles shown are $999
down.Must have lease loyalty and/or conquest.Must haveclosingcompetitive lease. . Pricesandpayments areplus tax, title,plate fee ,refundable security de-
posit required on certain vehicles – to be determined by lender. GM employee discount to everyone valid on certainmodels. **$3,500 trade in is valid on 2003
ornewervehiclesw/under115kmiles indrivablecondition,nobranded titles,reconditioningdeterminedbyappraiser.Certain restrictionsmayapply,seedealer
for complete details.** Exp date:8/31/2015.

NEWREGAL

PURCHASE
FOR

$24,914*
LEASE FOR
24 MONTHS
$109*

$999DOWN

2015

NEWYUKON

PURCHASE
FOR

$45,252*
LEASE FOR
36 MONTHS
$393*

$999DOWN

2015

4WD
SLE

1LT

1SN
FWD

1SD 1SL

ELEVATION
EDITION

NEWACADIA
SLE-1

ON SELECT MODELS***
EXPIRES 08/10/2015

586-264-7775
34701 Van Dyke, Sterling Hts.

Mon-Fri: 8AM-6PM • Sat 9AM-2PM
www.sterlingtireandauto.com

OR

FREE
BRAKE

INSPECTION

$17995
Includes Front or Rear Pads, Rotors & Labor
Some Restrictions May Apply. Prices Subject To Change. Most Cars.

Call For Details, Must Present Ad At The Time Of Service.
Cannot Be Combined With Any Other Coupon Or Discounts. With MP Coupon.

Offer Expires 8-31-15.

FREE
ALIGNMENT
WITH PURCHASE
OF 4 TIRES

Most Cars. Must Present Ad At The Time Of Service.
Cannot Be Combined With Any Other Coupon Or Discounts. With MP Coupon.

Offer Expires 8-31-15.

CONSTRUCTION
POTHOLE
SERVICE SPECIAL
$5995

Includes: • Front End Alignment • Tire Rotation
• Balance & Brake Inspection

Must present discount at time of write-up. Not valid with other offers.
Camber/Caster adjustment additional cost. Offer Expires 8-31-15.

FRONT END
ALIGNMENT
$2995

Most Cars. Must Present Ad At The Time Of Service.
Cannot Be Combined With Any Other Coupon Or Discounts. With MP Coupon.

Offer Expires 8-31-15.

+ Tax
+ Shop Suppiles

SUMMER SPECIAL!
MAINTENANCE SPECIAL
Includes: • Full Service Oil Change & Filter

• Lube & Top Off All Fluids
• Semi Synthetic Blend (5W30) up to 5 qts.

$2295
FREE Tire Rotation • FREE 27 Pt. Inspection

FREE Brake Inspection (Drums Extra)

$3595 Full Service
Synthetic Oil Change

– Including Dexos Approved Oil –
Shop Charges And Disposal Extra. Most Cars.

Must Present Ad At The Time Of Service. Cannot Be Combined With Any
Other Coupon Or Discounts. With MP Coupon. Offer Expires 8-31-15.

Get the repairs you need.
NO INTEREST FOR 6 MONTHS

With approved credit. See store for details.

If you currently have a CarCare One Credit Card
from any of the following, you can use it here!
We accept: AAMCO, Auto Value-Bumper to Bumper, Car Quest, Discount Tire,

Federated Auto Parts, Ford Motor Company, GE Capital Auto, Maaco & Meineke, Midas,
NAPA, Parts Plus, Pep Boys, Tuffy, Ziebart, Cooper Tire, Michelin and Yokohama Tire.

2 YEARS 24,000 MILE WARRANTY
On most repairs. See store for details.

OVER 75 YEARS OF EXPERIENCE
WE SELL TIRES
NATIONAL FLEET ACCOUNTS WELCOME

We Accept All Extended Warranties Including GM, Chrysler, Ford, Etc.

QUALITY SERVICE
YOU CAN TRUST!

YOUR
ONE STOP
REPAIR
SHOP

FREE
CAR WASH
With Any
Service

Starting At

A/C RECHARGE
$4995

Includes: • Up To 1lb Freon • Check For Leaks
• Pressure Test System • Add Dye

Most Cars. Not Valid With Any Other Discount. Offer Expires 8-31-15.

Reg. $99.95SAVE
$50

DETROIT (AP) – Net income at
Fiat Chrysler’s U.S. operations
fell 3 percent last quarter due
largely to a $90 million charge to
pay government penalties for
mishandling recalls.

The company says it made
$598 million from April to June,
compared with $619 million a
year ago. The decline included a
$71 million loss from paying off
$2.9 billion in secured notes.

The drop came even though
worldwide sales rose 5 percent
to 762,000 for the quarter, includ-
ing a 6 percent increase in U.S.
retail sales to individual buyers.

Revenue for the quarter role
nearly 11 percent to $22.6 bil-
lion, mainly because of higher
global sales and prices.

CFO Richard Palmer said the
Jeep brand had its best quarter
ever with global sales up 47 per-
cent from a year ago to 316,000.
Jeep, which sells only SUVs, is
benefiting from the global popu-
larity of the higher-sitting vehi-
cles in the past year.

The quarter’s pretax profit
margin for the unit, known as
FCA US LLC, were 6 percent, up
from 4.8 percent a year ago.In
late July the parent company, Fi-
at Chrysler Automobiles NV, re-
ported that its North American
pretax margin had hit 7.7 per-
cent. Palmer said margins were
lower because they included
lower-profit international sales
and because of differences be-
tween U.S. and international ac-
counting standards. Profit mar-
gins are the percentage of rev-
enue that a company keeps.

The recall charge came from a
consent agreement announced
last month with the National
Highway Traffic Safety Adminis-
tration. The company was as-
sessed a record $105 million
penalty for recall problems in-
cluding delays in notifying cus-
tomers, distributing parts and
telling NHTSA of problems. It
must pay a $70 million civil fine,
plus make $20 million in safety-
related improvements. It would
have to pay another $15 million
if it violates the agreement.

The Italian-American parent
company, Fiat Chrysler Automo-
biles NV, last week raised its out-
look for the year due to strong
U.S. sales and a European recov-
ery. It reported a net profit for
the quarter of $364 million.

Fiat Chrysler Has
Mixed News for
Second Quarter
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