
Fiat Chrysler is investing more
than $166 million in three new
press lines at its Sterling Stamp-
ing Plant, located in Sterling
Heights, to support increased
product demand.

The new press lines – already
under construction – are expect-
ed to begin production in the
fourth quarter of 2015 and will
reach full volume in the first half
of 2016, said Fiat Chrysler
spokeswoman Jodi Tinson.

The investment comes as the
facility celebrates 50 years of
producing body panels and as-
semblies for some of the auto-
maker’s most popular vehicles,
like the Jeep Grand Cherokee and
Ram Truck.

“In response to the increased
demand for our products, it was
crucial to make an investment
where the manufacturing
process starts,” said Brian Har-
low, vice president – Manufactur-
ing, FCA - North America.

“As the company’s second
stamping plant investment in a
year, this funding will allow the
Sterling Stamping Plant to main-
tain the quality and speed neces-
sary to continue supporting our
manufacturing operations.”

The investment includes the
purchase and installation of two
extra-large High Speed Servo
Tandem press lines (each 180
inches) and one large Servo Pro-
gressive press line, Harlow said.

In total, the three presses will in-
crease the number of stampings
produced each day by nearly
75,000, or 20 million a year. Cur-
rently, Sterling Stamping pro-
duces 62 million stampings annu-
ally.

The new Servo Tandem Press-
es will improve reliability and
maintainability, while at the same
time reducing energy usage and
increasing output rate. The

press’ servo drive allows for 100
percent programmable control
and movement of the ram speed
at any position in the press
stroke, unlike a mechanical press
that operates at a fixed speed.

The Tandem Press is multiple
presses in line in series, under
which a single die is positioned
in each press to perform an in-
cremental function to make the
stamped part. A Progressive

Press is a single press with one
slide in which a single die with an
unlimited number of operations
produces parts at a high speed
directly from a single coil of
steel.

Recognized as the largest
stamping plant in the world, Ster-
ling Stamping is one of six facili-
ties in the FCA North American

These days it’s not enough to
have a cool smartphone, you
have to keep your smartphone
cool.

While occasional smartphone
overheating is normal, it can be
disconcerting as it saps the
phone’s battery life and slows
processing speeds. Industry-first
technology coming soon to some
Chevrolet models can help cool
down this problem, said GM
spokesman Chad Lyons.

Engineers regularly subject ve-
hicles to the most extreme cli-
mates to ensure subsystems
work properly, Lyons said. While
testing a smartphone wireless
charging feature, they noticed
some smartphones would sus-
pend charging or shut off alto-
gether after only a few minutes
in high temperatures inside a
car’s cabin.

“The idea for the new cooling
system came about when engi-
neers noticed that on really hot
days, the interior of a car can be
hotter than the outside tempera-
ture,” Lyons said. “So a phone
that is using a lot of apps is giv-
ing off heat, and combine that
with a high interior temperature,
one can often end up with a
smartphone that turns itself off
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In the spirit of the Fourth of
July holiday, Experian Automo-
tive reviewed the resurgence of
the American muscle car – six
high-performance models that
were born in the United States,
said Experian spokeswoman
Roslyn Whitehurst.

According to the study, White-
hurst said, new registrations of
American muscle increased 35.4
percent over the previous nine
years.

In terms of registration vol-
ume, the Ford Mustang took the
top spot (77,000 new registra-
tions), followed by the Chevrolet
Camaro (66,000), the Dodge
Charger (55,000), the Dodge
Challenger (50,000), the Chevro-
let Corvette (32,000) and the
Dodge Viper (1,000).

“The love of the Mustang com-
bined with the reintroduction of
the Camaro, Challenger and
Charger has sparked a resur-
gence of the muscle car,” said
Brad Smith, Experian’s director
of automotive statistics.

“While the growing popularity
might run contrary to conven-
tional wisdom, consumers are
continuing to show their appreci-
ation for a part of American his-
tory and not steering away from
raw horsepower to focus solely
on fuel efficiency.”

Purchasing patterns of Ameri-
can muscle cars also are interest-
ing, Smith said. The study found
that consumers who purchased a
Corvette or a Viper were more
likely to pay in cash than those
buying one of the other four
models.

As many as 40.3 percent of
Corvette and 34.5 percent of
Viper buyers paid with cash,

which is a 101.8 percent increase
over the next highest model.

In terms of leasing, the Charger
was leased most often, with 12.3
percent of consumers choosing
that financing option – a full 64
percent increase over the next
model reviewed in the study.

The study also found that of
the models that were purchased
with a loan, the Charger and
Challenger were the most likely
to have been bought with ex-
tended terms.

Nearly 52.4 percent of con-
sumers who purchased a Charg-
er and 49.6 percent of consumers
who purchased a Challenger had
loan terms between 73 and 84
months.

Furthermore, Smith said, both
models had the highest rates of
borrowers in the subprime risk
category, with 22.8 percent of
consumers who purchased a
Charger and 18.3 percent of
those who purchased a Chal-
lenger having credit scores 600
or below.

“With the Viper and the
Corvette being on the higher end
of the muscle cars reviewed, it’s
not that surprising that a higher
percentage of consumers paid
for them in cash,” said Melinda
Zabritski, Experian senior direc-
tor of automotive finance.

“Our findings show that those
buyers had the highest credit
scores (with the average a full 26
points higher than the other
models), which could indicate
that they have more disposable
income.”

“Alternatively, what was sur-
prising is the picture that

American Muscle Cars Are
Tearing Up the Sales Roads

2015 Chevrolet Corvette

2015 Dodge Charger

New Shelby GT350 Mustang

DETROIT (AP) – Contract talks
between the Detroit automakers
and the United Auto Workers
union get under way this week.

Here are five contentious is-
sues to watch as the talks head
toward a Sept. 14 contract expi-
ration date:

• PAY RAISES: Under the con-
tract reached in 2011, top-tier
workers swapped raises for prof-
it-sharing. That kept total hourly
labor costs, including benefits,
relatively low for the three com-
panies. Ford is highest at $57 per
hour, followed by GM at $55 and
Fiat Chrysler at $47. The average
of all foreign automakers with
U.S. factories is $47, according to
the Center for Automotive Re-
search.

Longtime “top tier’’ workers,
who make about $29.50 per hour
plus benefits, want a pay raise af-
ter a decade without one. They
have received healthy profit-
sharing checks – even Fiat
Chrysler, the least profitable of
the three, paid workers more
$9,000 since 2011, according to
Labor and Economics Associ-
ates, a consulting firm. That’s
worth more than a 3 percent an-
nual pay raise in each of the con-
tract’s four years.

Nick Waun, who builds SUVs at
a GM factory near Lansing,
doubts workers will approve a
contract without pay raises, but
expects they’ll lose some bene-
fits in return.

• NO MORE TIERS: Second-
tier workers currently start at
$15.78 per hour and can get to
$19.28, about $10 less than long-
time workers. Many workers

UAW-Automakers
Contract Talks

Begin This Week
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New GM Cooling
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To Smartphones
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Employees working on Sterling Plant’s door panels can expect quality help from new press lines.
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It would be a stretch to call the
development of GM vehicles a
family affair.

But, on the other hand, it would-
n’t be totally inaccurate, either.

Roman Lys went from carving
his own childhood toys from wood
in Poland – out of necessity – to
creating intricate vehicle exterior
feature lines in clay as a master
sculptor in the Buick design studio.

His son, Robert Lys, is a lead
sculptor in another brand studio at
GM, and doesn’t believe the father-
son career connection is mere co-
incidence. Another son, Daniel,
also is a sculptor in GM Design.

“I was fortunate to learn from my
father, and to also be able to study
in a formal setting,” said Robert
Lys, who joined his father at Gen-
eral Motors in 2003. “You have to
be born with some talent, then
take it to another level through
school and training.”

The Lys family is one of several
within Buick where children have
followed their fathers into a vehi-
cle design career.

Experts in academia and else-
where have tackled the nature vs.
nurture question for generations
through studies and scholarly pa-
pers. Like Robert Lys, most agree
that when it comes to creativity,
it’s probably both.

“It is most likely that designers
are designers because of both en-
vironmental and genetic factors,”
said Kelly Klump, Ph.D, a professor
of psychology at Michigan State
University in East Lansing.

“They were genetically given
abilities and raised in a family
where they get to see firsthand
from their parents what they do,
what the workday is, and how
they get involved.”

In a survey conducted last year
by Fast Company magazine, a quar-
ter of the publication’s list of Most
Creative People in Business cred-
ited their parents for focusing
their creative abilities. But 73 per-
cent said creativity can be learned
and a full third of those polled said
their creativity was self-taught, a
result of their own inquisitiveness
and desire to create something
new.

Liz Wetzel, director of Buick in-

terior design, was in charge of
the interior designs for the award-
winning Buick Avenir concept and
Buick Cascada convertible. She
has nearly 30 years of experience
at GM Design, was the company’s
first female vehicle design chief
and is the fourth generation in her
family with a career in the auto-
motive industry.

“Growing up, weekends were
spent as a family at car rallies and
racetracks,” said Wetzel, who cred-
its her father, Jay, a retired GM vice
president and engineer, as a cre-
ative leadership influence. Wet-
zel’s grandfather worked for
Chrysler and her great-grandfa-
ther was a tool-and-die maker for
the Hudson Motor Co.

Wetzel enrolled at the Universi-
ty of Michigan to study art and de-
sign, but decided to pursue auto-
motive design following a tour of
the GM Design Center, arranged by
her dad.

“Everything about it – from the
airbrushed renderings of future

models and sketches on the ta-
bles to the full-size clay models –
was captivating. Even the smell of
the clay was enticing.”

Sculptor Matt Brancheau, who
joined the Buick studio three years
ago to support the Buick Enclave
SUV and the Avenir concept, does-
n’t have to look very far to name
his source of inspiration: It was his
father Gary, a metal model maker.

“He is a true artist at what he
does,” said Brancheau, whose
mother Roberta is an artist. His sis-
ter Rita designs convertible tops
for a competitor. All the cool cars
he worked on – the attention to de-
tail – was truly a ‘wow’ factor
growing up.”

Ed Welburn, vice president of
GM Design, also credits his dad for
his decision to attend Howard
University’s College of Fine Arts,
where he studied sculpture and
product design.

Welburn joined GM in 1972 and
a year later was working in the
Buick Exterior studio on cars such

as the Buick Riviera and Park Av-
enue.

“My father owned an auto body
repair shop in Philadelphia and I
would draw cars all the time,”
said Welburn. “When there was no
paper around, I would take a book
from the bookshelves and I would
draw on the first page.

“If it weren’t for the fact that he
owned that business, I don’t know
that I would have been as inter-
ested in cars as I am.”

As for Roman and Robert Lys,
they’re working hard to promote
the nurture aspect of creativity. To-
gether, they’ve worked with more
than 700 students from Detroit’s
College for Creative Studies during
the past 12 years, teaching them
the basics of sculpting and instill-
ing in them the patience and at-
tention to detail that’s necessary
in such a precise, creative envi-
ronment. Many of their students
have joined GM as designers.

“We have one goal, which is to cre-
ate beautiful cars,” said Robert Lys.
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GM Vehicle Design Sees Employees as All in the Family

Roman Lys (right) and son Robert work on a clay model at the GM Tech Center in Warren.

to avoid overheating damage.”
Most smartphones have built-

in thermal protection features to
protect battery life, but that pro-
tection – which can cause the
phone to pause charging or turn
off until it has cooled down – is
inconvenient for customers on
the road who rely on their smart-
phones for streaming music,
navigation or receiving phone
calls, Lyons said.

Chevrolet is addressing this
with a system called Active
Phone Cooling in several vehi-
cles, including the 2016 Impala
and Malibu equipped with avail-
able wireless charging. No other
automotive manufacturer offers
a similar solution for in-vehicle
smartphone cooling, said Lyons.

An air vent connected directly
to the car’s air conditioning and
ventilation system is directed to
the charging bin where the
phone rests for wireless charg-
ing, sending cool air to help low-
er the phone’s temperature. Ac-
tive Phone Cooling operates only
when the HVAC system is on.

“Over time, regular overheat-
ing can do permanent damage to
the lithium ion batteries that
power our smartphones. I al-
ways recommend keeping your
phone in a cool, ventilated place,
where it can stay at a comfort-
able room temperature, whether
it's charging or discharging,”
said Jeffrey Van Camp, deputy
editor of Digital Trends.

Several factors can cause or
worsen overheating in smart-
phones like heavy strain on the

device’s data and graphics
processors, high ambient tem-
peratures or simply charging the
device, Van Camp said. The
problem can be worse inside ve-
hicles during hot weather. Heat
is trapped inside a vehicle dur-
ing hot days causing cabin tem-
peratures to soar much higher
than outside temperatures.

“Innovation doesn’t mean rein-
venting the wheel,” said Impala
engineer Dan Lascu. “Sometimes
simplicity offers the most ele-
gant solution to a problem.”

After pairing their compatible
phones with the available
MyLink radio, Impala and Malibu
customers can access phone fea-
tures such as streaming music or
making phone calls through
steering wheel controls or voice
commands, Van Camp said.

Active Phone Cooling will also
be available in the 2016 Chevro-
let Volt and Cruze equipped with
available wireless charging.

New GM Cooling
System an Aid
To Smartphones
CONTINUED FROM PAGE 1

The Oakland University Incu-
bator (OU INC) has been recog-
nized for helping foreign compa-
nies do business in the U.S.

The National Business Incuba-
tion Association recently added
OU INC to its list of approved
Soft Landings programs, a desig-
nation held by just 17 business
incubators in the United States
and 12 business incubators in-
ternationally, said Brian Bierley,
OU director of Media Relations.
The NBIA is the world’s largest
association of business incuba-
tion professionals, with more
than 900 member organizations.

As an NBIA member, OU INC
met the required qualifications
based on its ability to successful-
ly serve foreign business clients.

Some of the services OU INC
offers to foreign clients include
experienced staff to assist for-
eign companies both on a techni-
cal and business growth basis,
Bierley said, as well as a large
network of partners that special-
ize in the types of assistance
that are unique to foreign com-
panies establishing a U.S. pres-
ence.

OU INC, Bierley said, also of-
fers access to faculty and stu-
dent resources to assist the com-
panies as well as access to fund-
ing tools as they apply to the
companies, and affordable space
and support for business and
technology development.

“This designation is a signifi-
cant achievement for OU INC,”
said OU INC Executive Director
Amy Butler.

NBIA Honors
OU Incubator

Services

“Simplicity offers
the most elegant

solution to a
problem.”

– Dan Lascu,
Impala Engineer
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Walter P. Chrysler and 1924 Chrysler Six

While the Chrysler brand is
officially celebrating its 90th
anniversary with the introduc-
tion of three special edition vehi-
cles, the company’s history actu-
ally began earlier than 1925.

In 1911, after several years in
the railroad industry, Walter P.
Chrysler joined the Buick Motor
Company, then the Willys-Over-
land Motor Company.

In 1921, he left Willys and
bought a controlling interest in
the ailing Maxwell Motor Compa-
ny, which he then – in 1925 –
phased out and absorbed it into
his new firm, the Chrysler Corpo-
ration.

According to the official
Chrysler history, “Walter P.
Chrysler was raised at the inter-
section of prairie life and loco-
motives where his early fascina-
tions with machinery and engi-
neering would influence his work
ethic, career path and ultimate
rise in the automotive industry.

“Chrysler was a self-taught, in-
tuitive engineer and self-made
man. His hands-on work in the
railroad industry gave him the
foundation to be a reliable, effi-
cient and skilled laborer at Buick
where he worked his way up to
president of the company.

“Walter P. Chrysler was recog-
nized as the ‘go-to guy’ whether
on the assembly line or in his ex-

ecutive office and surrounded
himself with creative and innova-
tive teams who strived to pro-
duce cars that blended style,
performance and affordability.”

In 1928, Chrysler was named
Time Magazine’s “Man of the
Year.” Time went on to write that
Chrysler’s years at GM proved
profitable.

According to the company’s of-
ficial history, “Chrysler teamed
up with three ex-Studebaker en-
gineers – Fred Zeder, Owen Skel-
ton and Carl Breer – to design a
revolutionary new car. They de-
fined what the products of the
Chrysler brand would be – af-
fordable ‘luxury’ vehicles known
for innovative, top-flight engi-
neering.”

Company records state that
the first “Chrysler” was the 1924
Chrysler Six, an “all-new” car
priced at $1,565 that featured
two significant innovations – a
light, powerful, high-compres-
sion six-cylinder engine and the
first-time four-wheel hydraulic
brakes were standard on a pas-
senger car.

The well-equipped Chrysler
Six also featured aluminum pis-
tons, replaceable oil and air fil-
ters, full-pressure lubrication,
tubular front axles, shock ab-
sorbers and indirect interior
lighting.

Walter P. Chrysler Gave Up
Railroad Life for Automotive

It’s only logical. The best way
to celebrate the creation of an
automotive brand is by putting
out special-edition vehicles com-
memorating that anniversary.

And that’s just what Chrysler
has done.

Chrysler was founded in 1925
by Walter P. Chrysler, and it was
his commitment to the public
that Chrysler would deliver con-
sumers a product with quality,
beauty, speed, comfort, style and
power, all at a low price.

And for the past 90 years, this
has been the Chrysler brand’s
mission, said Fiat Chrysler
spokeswoman Angela Bianchi.

2015 is the Chrysler brand’s
90th year and to celebrate,
Bianchi said, the brand is pro-
ducing limited-edition 90th An-
niversary models that offer more
standard equipment and value
for customers.

“Ninety years ago, Walter P.
Chrysler laid the foundation for a
philosophy that still works today
– craftsmanship, beautiful de-
sign, innovation and technology,
all at an affordable price,” said Al
Gardner – president and CEO of
the Chrysler brand.

“Those traits still resonate to-
day in both the products – the
Chrysler 200 mid-size sedan, 300

full-size sedan and Town & Coun-
try minivan – and with con-
sumers. Chrysler brand sales are
up almost 20 percent this year,
which is a great foundation for
the brand heading into the next
90 years.”

One of the special vehicles will
be the Chrysler 200 Limited,
available in the 90th Anniversary
Edition package and available in
the third quarter, Bianchi said.

The special-edition package re-
flects the tenets of the Chrysler
brand – a car that is packed with
features that customers value, at
a price they appreciate, Gardner
said.

In addition to the standard fea-
tures on the 2016 Chrysler 200
Limited model, including high-
way fuel economy of up to 36
miles per gallon, the 90th An-
niversary Package adds an 8.4-
inch touchscreen radio with
Uconnect Access and SiriusXM
radio, a power sunroof, a Con-
venience Group, front floor mats
with the Chrysler Anniversary
logo and a unique Chrysler
Anniversary screen logo on the
8.4-inch touchscreen.

The Convenience Group in-
cludes a one-year SiriusXM Ra-
dio, body-color power heated
mirrors, leather-wrapped steer-

ing wheel, power four-way driver
lumbar adjust, power eight-way
driver seat and sun visors with il-
luminating vanity mirrors

Gardner said a Chrysler 300
90th Anniversary Edition also
will be offered. The 2016
Chrysler 300 90th Anniversary
Edition adds even more technol-
ogy with the innovative Ucon-
nect 8.4AN with the segment’s
largest 8.4-inch touchscreen dis-
play, 3-D GPS navigation,
AM/FM/HD radio, SiriusXM radio,
Bluetooth, UConnect Access,
plus SiriusXM Traffic and Sir-
iusXM Travel Link.

The package also includes the
segment’s largest dual-pane sun-
roof and HomeLink universal
transceiver. And, to make sure
this Chrysler 300 is unique, com-
memorative 90th Anniversary
Edition appointments include a
startup splash screen logo and
premium floor mats with embroi-
dered logo.

Gardner said that in addition
to its 292-horsepower 3.6-liter
Pentastar V6 engine with “class-
exclusive” TorqueFlite eight-
speed automatic transmission,
the 2016 Chrysler 300 90th An-
niversary Edition is available
with the segment’s “most techno-
logically advanced” AWD system.

Chrysler to Produce 90th Anniversary Models

family that stamps and sub-as-
sembles parts from sheet metal,
including hoods, roofs, liftgates,
side apertures, fenders and floor
pans, Tinson said. Those parts
are then shipped to several of
the company’s U.S., Mexican and
Canadian facilities to be welded
and assembled together.

Sterling Stamping’s first parts
were produced in January 1965.
The plant is currently home to
nearly 2,300 employees, Tinson
said.

“Fifty years of pride, honor
and commitment make Sterling
Stamping employees among the
best in the business,” said Lance
Schwartz, plant manager – Ster-
ling Stamping, FCA US. “With this
investment, we will continue to
support the Company by provid-
ing the framework for the vehi-
cles our customers love to
drive.”

Tinson said Sterling Stamping
currently has 17 lines of major
Stamping Presses, three Progres-

sive Presses and three Blankers –
coil fed press that shears or
trims aluminum or steel coil into
individual blanks (rectangular
cutoffs or special shapes) that
are stacked and used in forming
our stampings, as run in individ-
ual stamping press lines. – rang-
ing from 400 to 4,000 ton capaci-
ty, totaling 89 presses. These
presses supply Sterling Stamp-
ing’s internal sub-assembly weld-
ing shop which is comprised of
individual lines that are
equipped with more than 720 to-
tal robots. The facility currently
processes more than 500,000
tons of steel and 14,000 tons of
aluminum annually.

In June 2014, FCA US, formerly
Chrysler Group, confirmed an in-
vestment of $63 million in its
Warren Stamping Plant to expand
capacity at the facility. With this
announcement, Tinson said, Fiat
Chrysler has announced invest-
ments of more than $5.7 billion
and added nearly 30,000 new
jobs (including more than 15,000
hourly) since June 2009.

Sterling Stamping Plant Will
See New $166M Press Lines
CONTINUED FROM PAGE 1
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LOCATED RIGHT OFF I-75 ON M-24

Wally Edgar
1-866-906-0279

*Lease payments based on GM Employee discount Price plus tax. Zero security deposit. First month
payment, title, plate and doc. fees due at signingwith all rebates including GMCompetitive Lease Con-
quest Private Offer assigned to dealer. Lessee responsible for excess wear and tear as well as exceed
contracted mileage. Due to advertising deadlines, prices subject to change. See dealer for details.

JAY CHAISER x117
Fax: 248-391-0189
Cell: 248-821-8026

Email:
jchaiser@wallyedgar.com

Located right off I-75 on M-24, 2 minutes N. of the Palace of Auburn Hills

SALES HOURS:
MONDAY - THURSDAY 8 AM - 8 PM • FRIDAY 8 AM - 6 PM

SATURDAY 9 AM - 3 PM • SUNDAY CLOSED

3805 LAPEER RD., LAKE ORION

Wally Edgar
2015 MALIBU LT
Power Seat, Remote Start,
Rear Vision Camera.

$96*PER MONTH
24MONTHS 10K LEASE
$999DOWN

38 MPG

2015 EQUINOX LT
Power Seat, Remote Start,
Rear Vision Camera.

$105*PERMONTH
24MONTHS 10K LEASE
$999DOWN

38 MPG

2015 TRAX LT
Park Assist, Power Seat.

$95*PER MONTH
24MONTHS 10K LEASE
$999DOWN

38 MPG

Correcting Your Smile
Has Finally

Become Affordable!
Call Today…

• Comprehensive Dentistry
• Care for Adults & Children

• Dental Implants
• Smile Makeovers

Invisalign
As Low As

$$114433
Per Month

Call for Details. Expires 9-1-15

$$110000 OOFFFF
TREATMENT PLAN

OVER $500
For New Patients Only.

Cannot be combined with any other offer.
Call for Details. Expires 9-1-15

DENTAL IMPLANTS
As Low As

$$110000
Per Month

MADISON HEIGHTS
255 W. 13 Mile Rd.

Madison Heights, MI 48071
(248) 583-9888

WARREN
13403 E 13 Mile Rd
Warren, MI 48088
(586) 979-2800 

ST. CLAIR SHORES
22646 Nine Mile Road

St. Clair Shores, MI 48080
(586) 778-4151 

SHELBY TOWNSHIP
45720 Schoenherr Rd.

Shelby Township, MI 48315
(586) 566-1600

TROY
111 East Long Lake Road

Troy, MI 48085
(248) 879-2300 

WESTLAND
37380 Glenwood Road

Westland, MI 48186
(734) 722-5130 

Visit our website redwooddental.com
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Things just got a little more dif-
ficult for car thieves.

Chevrolet has created a new
OnStar service called Theft
Alarm Notification.

This is an enhancement to the
existing Stolen Vehicle Assis-
tance service allowing OnStar
subscribers to receive a real-time
alert when the vehicle’s alarm
sounds. The service will be avail-
able to eligible subscribers later
this summer.

The Theft Alarm Notification
feature is another enhancement
to OnStar’s existing security fea-
tures, which include Remote Igni-
tion Block and Stolen Vehicle
Slowdown. With Theft Alarm No-
tification, OnStar subscribers
can opt in to receive an alert
through text, email or phone if a
theft attempt triggers their vehi-
cle’s alarm system and the alarm
sounds.

“Prompt response and quick
awareness of theft situations give
customers a greater chance to
recover stolen property,” said
Sandor Piszar, director of
Chevrolet Truck Marketing. “By
leveraging the connection that
OnStar provides, Chevrolet own-
ers can remain in contact with
their vehicle, even when it is out
of sight.”

If a properly equipped Chevro-
let is stolen, OnStar advisors will
work with local authorities and
use GPS technology to pinpoint
the vehicle’s location. In certain
models, if the conditions are
safe, advisors can send a signal
to slow down the vehicle, aiding
police officers in its recovery and
preventing a potential high-
speed chase.

This new app is just part of the
larger theft protection that On-
Star provides its subscribers,
said GM spokeswoman Deana
Alicea.

Other features available on
Chevrolet’s full-size Tahoe and

Suburban LT and LTZ SUVs in-
clude glass breakage sensors, in-
terior motion sensors and an in-
clination/tilt sensor. Each sound
an alarm if the vehicle is lifted off
the ground, a break-in is attempt-
ed, or if motion is detected with-
in the vehicle when the alarm is
armed.

The Theft Alarm Notification
feature is included within On-
Star’s Stolen Vehicle Assistance
service and is available to sub-
scribers with the Security or
Guidance package and a compat-
ible vehicle.

Most 2014 model year and
newer Chevrolet vehicles are
equipped to offer Theft Alarm
Notification.

Subscribers can confirm if
their vehicle is compatible here
or by speaking with an OnStar
advisor.

“OnStar offers a lot of services

that basically take thieves out of
the equation,” Alicea said.

“For example, we have a pro-
gram that can slow a car down
by 10 mph increments, which
really helps in police chases.

“If a car is stolen, there are
ways OnStar can track the vehi-
cle so that police can recover it
quickly.

“It’s up to customers how they
want to be notified,” Alicea said.
“Once they get a message, they
can take the appropriate steps to
contact the police.

“But we urge people not to run
to their cars to try to confront a
thief. That can be dangerous.”

The Theft Alarm Vehicle Assis-
tance service comes at no extra
cost to OnStar subscribers who
use either the Guidance or Secu-
rity packages, Alicea said. That
really helps a customer get their
vehicles back quickly.

Car Thieves Beware! OnStar is On Duty

OnStar can now warn subscribers of vehicle thefts as they happen.

GM’s OnStar service is coming
to Europe. Starting in the fall,
buyers of Opels and Vauxhall ve-
hicles in Europe will have the op-
tion of subscribing to OnStar
services, said GM spokeswoman
Deana Alicea.

While OnStar first made its de-
but in the United States 19 years
ago, Alicea said, infrastructure is-
sues prevented the service from
being offered in Europe until
now.

“We will be launching OnStar
in 13 countries and it will be
available in seven different lan-
guages,” Alicea said. “When On-
Star was first launched in the
U.S., GM worked with several dif-
ferent wireless service providers
such as Verizon and that made
OnStar very influential in helping
launch nationwide networks.”

The Europe of today is very
similar to the U.S. in the 1990s,
Alicea said. There are a lot of net-
works, but they don’t go every-
where. GM has worked hard to
help connect the networks so
that a Vauxhall driver that pur-
chases a car in Great Britain can
drive that vehicle to Germany
without losing service.

“What’s great about OnStar in
Europe,” Alicea said, “is that the
service travels with the car. So
that British Vauxhall owner who
goes to Germany doesn’t have to
worry about roaming charges.”

Vauxhall previewed OnStar at
the Geneva Motor Show in
March, showcasing its compre-
hensive package, which includes
a high-speed 4G LTE mobile net-
work, emergency response notifi-
cation and stolen-vehicle tracker,
Alicea said.

Opel and Vauxhall OnStar will
be offered on selected vehicles
starting in the fall of 2015.

Globally, OnStar is the leading
provider of connected safety and
security solutions, value-added
mobility services and advanced
information technology in the au-
tomobile industry, Alicea said. It
connects around seven million
customers in the United States,
Canada, China and Mexico with
features including 4G LTE con-

nection, emergency services and
smartphone remote control.

Vauxhall/Opel OnStar will be
available in the UK from launch,
as well as 13 other markets
across Europe, including Austria,
Belgium, France, Germany, Ire-
land, Italy, Luxemburg, Nether-
lands, Poland, Portugal, Spain
and Switzerland. The European
service center will be in Luton,
Bedfordshire, England.

“With OnStar, Vauxhall is bring-
ing the latest connectivity tech-
nology to a wider audience,” said
Tim Tozer, Vauxhall’s chairman
and managing director. “OnStar
will make driving safer as well as
offering new innovations in info-
tainment and telematics. And
best of all, the system will be free
to customers for the first year of
ownership.”

“OnStar is a staple of people’s
motoring lives in North America,
China and Mexico and is now tak-
en for granted by those who own
GM products,” said Jon Hyde, di-
rector, GM Global Expansion.

OnStar Goes to Market in
Europe with Opel, Vauxhall

DETROIT (AP) – The Max M. &
Marjorie S. Fisher Music Center
will be the name of the Detroit
Symphony Orchestra’s home.

Earlier named The Max M.
Fisher Music Center, the Detroit
Free Press reported on July 9 the
update to the facility known as
“The Max” comes as $15 million
in new and recent gifts is an-
nounced from the Fisher family.

In all, the newspaper says the
family’s giving for programming,
endowment and capital needs
has reached $25 million. Family
members also provide annual
operating support.

The late philanthropist Max
Fisher provided the lead $10 mil-
lion bequest to expand the im-
pact of the Detroit Symphony Or-
chestra with an office building
and Orchestra Hall addition that
opened in 2003.

Fisher Music
Center Receives

Added $15 Million



LORDSTOWN, Ohio (AP) – The
day before hundreds of United
Auto Workers delegates gathered
to set strategy for contract talks
with the Detroit Three, General
Motors sent them a not-so-subtle
message.

GM announced a $350 million
investment in a Mexican factory
to build the Chevrolet Cruze
compact car, currently built for
all of North America at a sprawl-
ing plant in Lordstown, Ohio,
east of Cleveland.

At Lordstown and 11 other GM
assembly plants scattered across
the U.S., some workers feared
their jobs could be moving
south. Others sensed pre-con-
tract posturing. “If they moved a
lot of stuff to Mexico, it would
ruin the partnership with the
union,’’ said Nick Waun, a worker
at an SUV plant outside Lansing.

Posturing or not, the talks,
which open this month, are ex-
pected to be the toughest in re-
cent memory. For the first time in
more than a decade, the compa-
nies are healthy and making bil-
lions in profits. The union says it
sacrificed in previous contracts
and workers now deserve pay
raises. GM and Ford contend that
labor costs are already higher
than at Honda or Toyota, putting
them at a disadvantage.

The steady march of auto jobs
to low-wage Mexico is one of
many contentious issues. But
much of the bargaining will focus
on pay.

Many workers want to scrap a
two-tier wage system created
seven years ago to help the com-
panies cut costs when they were

losing billions. A “second-tier’’
wage for new hires now tops out
at $19.28 per hour, about $10 less
than what longtime workers
earn. That means new hires make
35 percent less for doing the
same work.

GM and Ford say they need to
cut total labor costs. Ford pays
about $57 per hour in wages and
benefits, $8 to $9 higher than
Honda and Toyota pay at U.S.
plants. Chrysler, with labor costs
about equal to Toyota, doesn’t
want expenses to grow.

One place for savings might be
health care. UAW workers pay
relatively little toward what is a
huge and growing cost to the au-
tomakers.

Back in the 1970s, the talks set
wages for 1.5 million UAW mem-
bers and were the benchmark for
blue-collar America. The negotia-
tions now cover only 140,000
workers, but still set the bar for
those in the auto parts, agricul-
tural and heavy equipment busi-
nesses.

UAW President Dennis
Williams finds himself in a diffi-
cult – if not impossible – posi-
tion. He likely will need to score
pay raises to get a contract rati-
fied, and he also wants to create
more U.S. jobs. But he can’t risk
hurting the Detroit companies’

competitiveness. Already he’s
suggested the creation of a giant
health care pool with the compa-
nies and retirees who now get
benefits through a union-man-
aged trust. With 600,000 people
in the trust alone, the pool could
get lower prices for health serv-
ices, Williams said.

Caught in the middle are 4,150
workers in Lordstown, who are
busy making early versions of a
new Cruze. Workers in Mexico
cost the car companies only $8
per hour, according to CAR.

“You’re always worried for
your members’ job security,
point blank,’’ says Glenn John-
son, a Lordstown UAW local pres-
ident. “I believe it’s going to be a
very difficult set of negotiations.’’

But Johnson is confident both
sides can compromise. He figures
GM won’t mess with the success
and quality of the Cruze, which
gave GM a foothold in the small-
car market that it lacked for
decades.

If both sides play hardball, the
union has more weapons this

time. In 2011, it was barred from
striking at GM or Chrysler under
terms of their government
bailouts.

Analysts say a likely strike tar-
get would be Fiat Chrysler’s giant
transmission complex in Koko-
mo, Ind. A work stoppage there
would bring nearly all Chrysler
factories to a halt in a day or two.

“Nobody wants to go on
strike,’’ said Rick Smith, a worker
at the complex for 17 years. “But
I think everybody is willing to
should the need arise.’’
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– ROSEVILLE –
SUBWAY/WALMART

28804 Gratiot • 12 & Gratiot • 586-773-1682
– WARREN –

31690 Mound Rd • 13 & Mound • 586-939-1000
26627 Hoover Rd • 11 & Hoover • 586-754-8205
30820 Hoover Rd • 13 & Hoover • 586-573-7829
29144 Ryan Rd • 12 & Ryan • 586-573-8000

28950 Van Dyke Ave • 12 & Van Dyke • 586-558-3882
DRIVE THRU SERVICE • OPEN 24 HOURS

32620 Van Dyke Ave • South of 14 Mile • 586-795-0000
SUBWAY/MEIJER

29505 Mound Road • 12 Mile & Mound • 586-558-0100
SUBWAY/WALMART

29176 Van Dyke • Warren, MI 48093 • 586-393-1008
– ROYAL OAK –
SUBWAY/MEIJER

5150 Coolidge Hwy • South of 15 Mile • 248-677-3899
– TROY –

SUBWAY/OAKLAND MALL
498 14 Mile Rd • 248-307-1271

1939 W. Maple Rd • West of Crooks • 248-435-2846
SUBWAY/WALMART

2001 W. Maple Rd • West of Crooks • 248-435-2431

– STERLING HEIGHTS –
37876 Van Dyke • 16 1/2 Mile • 586-795-8368
SUBWAY/WALMART • OPEN 24 HOURS

33201 Van Dyke • 14 & Van Dyke • 586-274-4319

SUBWAY/MEIJER
36600 Van Dyke Ave • 586-795-1605

38357 Dodge Park • at Plumbrook • 586-264-5300
40058 Van Dyke • 18 Mile & Van Dyke • 586-939-4500

SUBWAY CHRYSLER
Inside Chrysler Stampling • 35777 Van Dyke •586-795-0205

OPEN 24 HOURS
7960 Metro Parkway • near VanDyke•586-268-0800

SUBWAY CHRYSLER
Inside Chrysler SHAP • 38111 Van Dyke •586-268-6900

– SHELBY –
8173 23 Mile Rd • 23 & Van Dyke • 586-739-4100

SUBWAY/WALMART
51450 Shelby Pkwy • 23 & Van Dyke X-Way • 586-254-8140

– WASHINGTON TOWNSHIP –
DRIVE THRU SERVICE

13160 32 Mile Road • 32 & Van Dyke X-Way • 586-281-6359
– ROMEO –

66603 Van Dyke • South of 31 Mile • 586-752-6500

Providing you the right people at the right time!

Supplier of Design, Engineering, and Information Technology
Professionals

Auburn Hills
1700 Harmon Road, Suite One
Auburn Hills, Michigan 48326

248-922-4500
www.reliance-one.com

Bingham Farms
32500 Telegraph Road, Suite 202
Bingham Farms, Michigan 48025

want to see Tier 2 eliminated,
but the companies say it keeps
them competitive.

The union will want to cap the
percentage of Tier 2 workers.
Currently, Fiat Chrysler is about
45 percent second-tier, while GM
and Ford are around 20 percent.
Kristen Dziczek, head of the la-
bor and industry group at CAR,
predicts the sides will settle on
an eight-year period for second-
tier workers to advance to Tier 1
pay.

• MEXICO/JOB SECURITY: GM
and Ford have each announced
plans to build more cars or parts
in Mexico, where auto produc-
tion has more than doubled in
the past 10 years. In order to
protect jobs in the U.S., where
sales are leveling off, the UAW
likely will bargain for new cars
and trucks to be made at U.S.
factories. But the union will have
to compromise, perhaps by pay-
ing more for health care or giv-
ing up pay raises.

• HEALTH CARE: The union
says its workers pay 6 percent of
their health care costs. The com-
panies contend that is more gen-
erous than the national average
of 28 percent.

But health care for active
workers historically has been
untouchable in negotiations.
UAW President Dennis Williams
has proposed a giant health-care
pool with the companies and a
600,000-member union retiree
health care trust to get volume
discounts from insurers and
providers. Companies want to
shrink the number of providers
to get better prices.

• THE ULTIMATE WEAPON: In
2011, the UAW couldn’t strike
GM or Fiat Chrysler under the
terms of their government
bailouts. Now, a strike can be
held at all three companies. The
union has rebuilt its depleted
strike fund. Williams says the
union is ready to strike but
doesn’t foresee one.

UAW-Automakers
Contract Talks
Begin This Week
CONTINUED FROM PAGE 1

Detroit Three Labor Negotiations Expected to be ‘Difficult’
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Don Schumacher Racing (DSR)
driver Jack Beckman earned a
hard-fought win on July 5 aboard
his Infinite Hero 2015 Dodge
Charger R/T at the ninth annual
Summit Racing Equipment Na-
tional Hot Rod Association
(NHRA) Nationals. It was his
third victory of the season after
posting national wins at Char-
lotte and Topeka, and it also
marked the ninth title for the
2015 Mopar Dodge Charger R/T
since it was introduced to com-
petition this season following a
year of development.

Beckman, who had qualified
11th, put his first-round oppo-
nent, 16-time NHRA world cham-
pion John Force, on the trailer,
and then did the same to Force’s
teammate Robert Hight to ad-
vance to the semifinals. He then
defeated Tim Wilkerson to ad-
vance to the final round, his
fourth of the season, against
Courtney Force. Beckman initial-
ly trailed until half-track then
took advantage of his oppo-
nent’s loss of traction to speed
by and turn on the win light for
his 18th career victory.

“We tore up those Camaros,
didn’t we,” said Beckman, who
defeated all three vehicles be-
longing to his team’s rival, John
Force Racing, to boost DSR’s 20-
11 win-loss record versus JFR.“I
think the folks at Mopar are go-
ing to be really happy with me.
There’s a rivalry. You’ve got
competing auto manufacturers
and you’ve got the two biggest
Funny Car teams out here bat-
tling. The fact that we were able
to get it done with that Mopar
and beat two other brands
makes it a fantastic day for this
team.”

Dodge Vehicle
Powers DSR to
Racing Victory

Few new vehicles have gener-
ated as much excitement and an-
ticipation as the 2015 Dodge
Charger SRT Hellcat and Chal-
lenger SRT Hellcat, and now
Dodge is capturing the energy of
these two vehicles, as well as the
Dodge Viper GTS, in two new
spots that debuted on the large
and small screen in early July,
said Dodge spokeswoman Eileen
Wunderlich.

The 90-second “Predators”
spot began airing in select
movie theaters across the coun-
try July 3. Both the 30- and 90-
second “Predators” ads ran on
major entertainment and sports
cable networks beginning the
week of July 5 – including A&E,
Bravo, Discovery, Velocity, TBS,
TNT and National Geographic.
In addition, the 30-second
“Predators” spot aired on a gi-
ant screen at Times Square on
July 6, and will play during the
Major League Baseball All-Star
Game broadcast on Tuesday,
July 14.

“The Challenger and Charger
Hellcats and Dodge Viper are
halo vehicles – they make bold
statements about the attitude
and personality of the full Dodge
lineup,” said Olivier Francois,
chief marketing officer, FCA –
Global. “The high-energy driving
and aggressively shot images in
‘Predators,’ matched with a
haunting soundtrack, leave little
doubt in anyone’s mind that
Dodge is America’s mainstream
performance brand.”

“We don’t build Hellcats or
Vipers for high volume, we build
them as brand positioning state-
ments,” said Tim Kuniskis, presi-
dent and CEO, Dodge and SRT
brands, FCA US. “These vehicles
may be a small percentage of our
overall sales, but they send a
very strong message about the
brand personality and attitude.”

Hellcats Jump at
Viewers in New

TV Commercials
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Jeff Caul
586-274-0396
PEP QUOTES BY PHONE OR EMAIL:
JEFF CAUL AT JCAUL@BUFFWHELAN.COM

Free shuttle service to home, office or shopping.

buff whelan chevrolet
WHERE THE DEALS MAKE THE DIFFERENCE, EVERY DAY SINCE 1970!

Van Dyke • South of 18 Mile • Sterling Heights

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!
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*See dealer for details. All Rebates/Incentives have been deducted from sale price/payment and are subject to change by manufacturer
without notice. GM Employee discount required unless otherwise noted. All leases include GM Lease Loyalty or Lease Conquest. To
qualify for Lease Conquest you must have a NON-GM Lease in the household that terminates within 365 days. All lease payments are based
on 10,000 miles per year. 1st payment, tax,title and plate fee due at signing on all leases. All programs expires 07/31/2015

CONVENIENT HOURS:
Mon. & Thurs.

8:30 am – 9 pm
Tues., Wed., Fri.

8:30 am – 6:30 pm
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METRO PKWY.

18 MILE RD.

SINCE
1989

3.6L, SIDI V-6, 6-Speed Automatic,
Captain Seats, Driver & Passenger Heated Seats,

OnStar & More…

24 Month Lease/10,000 Miles

Stk.#54189

2015 TRAVERSE 1LT

Stk.# 53371

2015 EQUINOX 1LT
NO SECURITY
DEPOSIT
REQUIRED

NO SECURITY
DEPOSIT
REQUIRED

2.4L DOHC w/VVT, 6-Speed Automactic, 8-Way Pwr
Seat Adjust-Driver, Remote Start, Onstar,

4G LTE Wi-Fi Hotspot & More…
24 Month Lease/10,000 Miles

W/DRIVER’S CONVENIENCE

OVER 1,000
New Chevrolets in Stock!

WE GUARANTEE THEWE GUARANTEE THE
LOWEST PRICES OR IT’S FREELOWEST PRICES OR IT’S FREE☺☺

586-274-0396
Stk.#53952D

2015 SILVERADO4x4

AllStar Package, Power Seats, Fog Lamps, Remote
Start, Hitch, Back-Up Camera, 4G LTE WI-FI Hotspot,

OnStar, XM Radio & More…

24 Month Lease/10,000 Miles

buff whelan
chevrolet

THANKS for making

#1 in the COUNTRY
for June

NO
SECURITY
DEPOSIT
REQUIRED

$229*
+Tax with $0 Down
w/Lease Conquest

$229*
+Tax with $0 Down
w/Lease Loyalty

$230*
+Tax with $0 Down
w/Lease Conquest

$272*
+Tax with $0 Down
w/Lease Loyalty

$157*
+Tax with $0 Down
w/Lease Conquest

$200*
+Tax with $0 Down
w/Lease Loyalty

DOUBLE CAB

VYLETEL
VISIT OURWEBSITE TO SEARCH FOR MORE VEHICLES & GREAT
DEALS ON NEW BUICK’S OR GMC’S ATWWW.VYLETEL.NET

*GM Employee Pricing Plus Tax, Title, Lic. and Doc. No Security Deposit Required. Lease Conquest Rebate Must Have Non GM Lease In Household To Expire Within 90 Days Of Delivery Of New Purchase Or Lease. Lease Loyalty Rebate Must Have 1999 or Newer
GMVehicle In Household. Programs subject to change. Photos may not represent actual vehicle. Price is subject to change without notice. Lacrosse stk 6898-15 lease 9gured with DBC certs. $1000.00 DBC credit is while supply last. Payment may be higher if dealer
DBC cert expire. See dealer for details. Expires 7/31/15.

VISIT OURWEBSITE TO SEARCH FOR MORE VEHICLES & GREAT DEALS ON NEW BUICK’S OR GMC’S ATWWW.VYLETEL.NET

40755 Van Dyke • Sterling Heights •586.977.2800
WWW.VYLETEL.NET SALES: Sun CLOSED; M, TH 8:30am-9pm; T, W, F 8:30am-6pm; SAT 10am-3pm

SERVICE: Sun CLOSED; M, TH 7am-8pm; T, W, F 7am-6pm; Sat 8am-1pm

2015 BUICK VERANO FWD1SD

Stock #4177-15 • Deal #53282 $1593 total due at signing.
GM price figured with Lease Conquest Rebate. Must have NON GM in household.
Lease example is stock number specific. NO SECURITY DEPOSIT REQUIRED.

$109*24MONTH
LEASE

FOR ONLY
10K MILES
PER YEAR

ATTENTION LEASE CONQUEST CUSTOMERS
ReceiveUpToAnAdditional$1,500Off! TowardsPurchaseOrLease. OnSelect2015Buick/GMCModels.

2015 GMC
YUKON 4WDSLE
27 MONTH

LEASE
FOR ONLY$419*

2015 GMC
TERRAINFWDSLE-1

Stock #8233-15 • Deal #52862
10k miles per year. $690 total due at signing.

GM pricing plus tax, title & lic.
Must have Non GM in household set to expire 365 days from delivery.

NO SECURITY DEPOSIT REQUIRED!

2015 BUICK
REGAL FWD

Stock #4258-15 • Deal #52861
10k miles per year. $1624 total due at signing.

GM employee price figured with Lease Conquest Rebate.
Must have Non GM in household set to expire 365 days from delivery.

See dealer for complete details
NO SECURITY DEPOSIT REQUIRED!

2015 GMC
ACADIA FWDSLE-1

24 MONTHS OF FREE MAINTENANCE
Stock #7945-15 • Deal #51286

10k miles per year. $1866 total due at signing.
GM pricing plus tax, title & lic.

Must have Non GM in household set to expire 365 days from delivery.
NO SECURITY DEPOSIT REQUIRED!

$159*24 MONTH
LEASE

FOR ONLY

$139*24 MONTH
LEASE

FOR ONLY $199*24 MONTH
LEASE

FOR ONLY

Includes
Remote Start

BUICK VERANO OWNERS
ReceiveAnAdditional$1500Rebate

TowardsSelectBuickModels

• ATTENTION CURRENT GMC LESSEE’S - LEASE A GMC SIERRA FOR LOWEST PRICE IN GMC LINE UP FOR PICKUP’S EQUIPPEDWITH 4X4/V-8 •

2015 BUICK
ENCLAVE FWD
CONVENIENCEGROUP

Stock #4090-15 • Deal #55322
$1773 total due at signing.

GM pricing plus tax, title & lic.
Must have Non GM in household set to expire 365 days from delivery.

NO SECURITY DEPOSIT REQUIRED!

2015 BUICK
ENCORE FWD
BUICKLUXURYFORLESS

24 MONTH BUICK EXPERIENCE LEASE
FREEMaintenance • FREE XM Radio • FREE Onstar

Stock #4299-15 • Deal #49782
10k miles per year. $1690 total due at signing.

GM pricing plus tax, title & lic.
Must have Non GM in household set to expire 365 days from delivery.

NO SECURITY DEPOSIT REQUIRED!

$129*24 MONTH
LEASE

FOR ONLY

22” ChromeWheels,
Rear Camera, Power Liftgate,
Max Trailering & More!

4x4 • V8
Stock #720561 • Deal #55169

10k miles per year.
$2890 total due at signing.

GM price lease figured with Buick/GMC Loyality Rebate.
NO SECURITY DEPOSIT REQUIRED!

2015 GMC
SIERRA 1500
4WDDOUBLECAB

24 MONTH
LEASE

FOR ONLY$199*
ATTENTION
CURRENT
BUICK/GMC
LESSEE’S

LIMITED EDITION ELEVATION SERIES
Stock #8976-15 • Deal #52863

10k miles per year. $1612 total due at signing.
GM pricing plus tax, title & lic.

GM price lease figured with Buick/GMC Loyality Rebate.
NO SECURITY DEPOSIT REQUIRED!

YEAR END
CLOSE OUT

$$$PurchaseBonusCash$$$
UpTo

$6,000onBuickLaCrosse*
$5,000onBuickRegal*
$3,000onBuickVerano*

*BelowDealCost!

FINANCING
AVAILABLE

0%

$229*
24 MONTH LEASE • 10K/YR

$249*
24 MONTH LEASE • 12K/YR

2015 BUICK
LACROSSE 1SL

LEATHER

24 MONTH BUICK EXPERIENCE LEASE
FREEMaintenance • FREE XM Radio • FREE Onstar

Stock #6898-15
GM pricing plus tax, title, lic. & doc. fees
Stock number specific tax is $2171.28

EVERYONES
PRICE

NOW
WAS

$37,815 YOU SAVE OVER
$7,800 OFF LIST

$29,999*

$1995.00 DOWN

#42333 #21552#44296

475 SUMMIT DRIVE • 248-292-2502 • 5825 HIGHLAND RD. (M59) • WATERFORD

CALL
BRUCE LITVIN
– 24/7 & 365 –

40 YEARS
OF QUALITY SERVICE

CELL # 1-586-405-5175
blitvin@lunghamer.com

1-888-665-5438

JJUUNNEE
WWAASS GGRREEAATT
AANNDD TTHHEE
FFAABBUULLOOUUSS
DDEEAALLSS
CCOONNTTIINNUUEE FFOORR

JJUULLYY

Don Manfredi, vice president
of Marketing for the Plymouth-
base Roush Performance, said
that it’s often important for the
buyers of high-performance cars
that their vehicles be seen AND
heard.

To that end, Manfredi said, the
company had designed and man-
ufactured a customizable vari-
able exhaust control for “infinite
sound possibilities.”

“Active Exhaust is the first and
only aftermarket variable ex-
haust control that lets 2015
Roush Mustang drivers calibrate
their vehicle’s sound themselves
— directly from an Apple de-
vice,” said Gary Jurick, president
of Roush Performance.

Basically, Manfredi said, an
owner of a 2015 Roush Mustang
with the proper trim package
can control how his or her
engine sounds at the turn of a
dial.

Active Exhaust is available for
2015 Mustangs outfitted with
Roush Quad Tip exhaust, includ-
ing all Roush Stage 1, Stage 2 and
Stage 3 Mustangs.

This powerful “smart system”
reads running conditions over
the vehicle’s onboard diagnostic
data bus and makes adjustments
on valve opening and closing po-
sitions depending upon the
mode selected, said Justin
Schroeder, developer of Vehicle
Connectivity at Roush.

Active Exhaust comes with
three pre-loaded exhaust modes
and one custom exhaust mode:

• TOURING routes all exhaust
gases through the mufflers, keep-
ing output decibels at their ab-
solute minimum.

• SPORT provides more ex-
haust noise at low accelerator
openings and low vehicle
speeds, and then closes the

valves during normal city driv-
ing. This setting is more aggres-
sive than Touring, yet still street
legal.

• TRACK keeps the internal
muffler bypass fully open at all
times when the engine is running
for a free-flowing, unrestricted
tone. Designed for the track, this
mode is not street legal.

• CUSTOM allows unlimited
tuning of unique exhaust sounds
with volume and tone alterations
based on accelerator position
and vehicle speed.

“Drivers can select between
the neighborhood-friendly tour-
ing option for quiet morning
startups and switch to sport
to open up when the driving
becomes more spirited,” said
Jurick.

“Other systems lack smart
controls or suffer from prema-
ture valve failure. Our original
equipment-grade valve offers a
system far superior to simple
electronic cutouts.”

Schroeder said the system was
developed right here in Michi-
gan.

“Apple has a pretty stream-
lined process for developing and
approving apps for the Apple
iOS,” Schroeder said.

“The idea started with our di-
rector of Engineering Erin
Dmytrow, who then handed the
project off to our development
people.”

Manfredi said this ability to
personalize an engine’s sound
holds a great attraction with af-
termarket people because they
love to “individualize” their cars.
And while the system costs
$2,800 retail, it’s considerably
cheaper than having to purchase
three or four different engine
sound systems. It’s also a lot eas-
ier to use.

New Exhaust Control Can
Change Vroom into VROOOM
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School may be out, but safe
driving is still in session.

This summer, more than 1,500
teens will attend free camps
across six states where they will
learn important safe driving tips
that are not always taught in dri-
ver’s education, such as how to
handle a vehicle on slippery
pavement or react to a deer or
other animal in their path.

Teens attending the Ford Driv-
ing Skills for Life (DSFL) hands-on
camps will also learn the dangers
of impaired driving through the
use of a special suit and goggles
that mimic how being under the
influence of alcohol or drugs
slows movements, reduces coor-
dination and blurs vision.

This first-ever Ford DSFL sum-
mer tour for teens – as well as
their parents – began on July 7 in
Fargo, N.D., said Ford spokes-
woman Kelli Felker.

Through July and August, the
tour will also visit Iowa, Nebras-
ka, South Dakota, Wisconsin and
Wyoming.

“Our program is focused on
providing young and inexperi-
enced drivers with the training
and tools they need to stay safe
behind the wheel,” said Jim Gra-
ham, manager, Ford Driving Skills
for Life.

“We are excited to bring this
program to these states for the
first time as we look to provide
an extra step in the learning
process for new drivers.”

Graham said that classes like
these are important because
they really fill a gap in teens’ dri-
ver’s education.

“People send teens to all kinds
of camps,” Graham said. “Tennis
camp, swim camp. I got the idea
of setting up a program where
parents could send teens to driv-
ing camp.

“Automobile accidents are the
leading cause of death among
American teenagers. There are a

lot of things young drivers don’t
really learn at driver’s education.
Our camp teaches advanced
driving techniques.”

Graham said that studies have
consistently shown that teens
lack skills in four areas:

• Vehicle Handling;
• Hazardous Road Conditions

Recognition:
• Speed Management;
• Space Management.
“We take it a step further, and

teach about driver distraction,”
Graham said. “That includes
looking at your smartphone. We
also look at impaired driving and
work with police officers to make
students aware of these prob-
lems.”

In partnership with the Gover-
nors Highway Safety Association
(GHSA), the summer camps are
being held at a time of year when
teens run a higher risk of driving
accidents as they travel for jobs
and other activities.

“Summer is an especially risky
time for teen drivers,” said
Jonathan Adkins, GHSA execu-
tive director. “More teen driving-
related deaths tend to occur in
June, July and August than any
other month.

“So it’s particularly timely that
Ford Driving Skills for Life is tak-
ing its show on the road, hitting
six states during the heart of this
dangerous driving season.”

Motor vehicle crashes contin-
ue to be the leading cause of
death among American
teenagers. According to the CDC,
Graham said, teen drivers are
three times more likely than
more experienced drivers to be
in a fatal crash, and drinking any
alcohol greatly increases this
risk.

Based on a 2012 study by the
CDC, the six states participating
in the summer tour ranked
among the highest percentage of
high school teens ages 16 years

or older who said they drink and
drive.

“Parents aren’t really aware of
the impact they have on their
children and their children’s
driving habits,” Graham said.

Ford DSFL was established in
2003 by Ford Motor Company
Fund, GHSA and a panel of safety
experts with the mission of
teaching newly licensed drivers
the necessary skills for safer
driving, and the importance of
making good decisions while on
the road.

By the end of 2015, DSFL will
have conducted hands-on train-
ing in all 50 states since the pro-
gram first began.

Graham said he has held these
classes in Michigan for the past few
years and thought it would be a
good idea to take the show on the
road.

The six camp locations were
picked for a couple of reasons.
First, these places aren’t usually

the first place people think of
when doing something like this.

“These places aren’t New York
or Los Angeles,” Graham said.

“But they are large enough to
have media that can cover the
events and create some visibility
within the larger community.”

Ford ‘Camps’ Teach Teens Safe Driving

2016 Chevrolet Malibu

Teen students learn driving safety at Ford “camps” in six states.

BorgWarner’s manufacturing
plant in Seneca, S.C., has been
presented with an Excellence in
Quality Award from Honda North
America.

The award recognized out-
standing product quality in 2014.
Since 2002, BorgWarner’s facility
in Seneca has earned 12 supplier
awards from Honda, including
seven awards for quality, four for
delivery and one for engineering
innovation.

“We are very pleased to re-
ceive this award, which confirms
not only our dedication to pro-
viding high-quality products but
our long-standing relationship
with Honda,” said Dr. Stefan
Demmerle, president and gener-
al manager, BorgWarner Torq-
Transfer Systems.

BorgWarner Earns
Quality Award

Lose a pound here and a
pound there, and soon it adds up
to some real weight loss. Just
look at the 2016 Chevy Malibu.

Engineers developing the 2016
Chevrolet Malibu put the new mid-
size sedan on a strength-training
program, making it sweat out a
pound here and a gram there, in a
quest to make it more fuel-efficient,
stronger and safer.

The result is a new Malibu
that’s nearly 300 pounds lighter
than the current model – an
achievement that not only gives
it the segment’s lightest base
curb weight, but also contributes
to an estimated 48 mpg in city
driving for the hybrid model and
37 mpg highway for the 1.5L tur-
bo base engine, said Malibu’s
Chief Engineer Jesse Ortega.

A lighter curb weight will also
improve ride and handling, he
said.

“Imagine you’ve got a 300-
pound lineman riding on the roof
of your car and he decides to
jump off – you’re going to notice
a change in performance imme-
diately,” said Ortega.

“That’s what we’ve done with
the 2016 Malibu, with the mass
savings spread throughout the
vehicle, providing greater overall
balance, a more responsive and
agile driving experience and low-
er fuel consumption.

“The Malibu team was chal-
lenged to look for weight savings
in every area of the vehicle, no
matter how small, because every
gram adds up,” said Ortega.

“The aim was to make Malibu
the most mass-efficient car in its
class.”

Here are five of the most note-
worthy mass-saving achieve-
ments, according to Ortega:

• Leaner, stronger body struc-
ture. More than a third of the
2016 Malibu’s mass savings – ap-
proximately 120 pounds – comes
from its new body structure,
which features greater use of
high-strength steels, enabling the
use of thinner components in
some areas, while delivering
comparable or better crash per-
formance.

The stronger-yet-lighter struc-
ture is also stiffer than the
current model, which allowed
suspension components to be
tuned more precisely. Engineers
had less body flex for which
to account, contributing to
the new Malibu’s sharper ride-

and-handling reflexes.
Development of the Malibu’s

structure is the result of exten-
sive computational analysis,
which employed sophisticated
modeling programs to simulate
dozens of design iterations that
indicated the most strategic
placement for high-strength steel
elements such as the pillars and
rockers – all while maintaining
higher targets for strength, stiff-
ness and crashworthiness.

“The analysis took the guess-
work out of the Malibu’s develop-
ment, allowing the chassis to be
developed with the just-right lev-
el of structural components,”
said Amir Sewani, structural en-
gineer.

“After the structure was deter-
mined, we started looking at all
the components that are at-
tached to it, evaluating where
they could be optimized for low-
er weight.”

They came up with these
areas:

• Greater use of aluminum.
Light and strong, the incorpora-
tion of more aluminum in the
2016 Malibu contributes signifi-
cantly to its lower weight.

Examples include an aluminum
hood that is 5.6 pounds lighter
than the current model’s alu-
minum hood, and aluminum
suspension knuckles and chassis
components, as well as lighter
mounts.

• Streamlined instrument pan-
el assembly and lighter power
accessories. New power window
regulators collectively save 4.2
pounds – a 34 percent reduction
over the current model, while an-
other 2.2 pounds was saved by
reducing the complexity of com-
ponents within the instrument
panel.

• Lighter leather seats and
other soft materials. The Mal-
ibu’s available leather seats are
collectively 40.6 pounds lighter
than the current model.

Additionally, about 1.5 pounds
was saved with new trunk liner
material and another 1.1 pounds
was shaved with new, propri-
etary interior carpet material
that also is more durable than
the current model’s.

• A lighter engine. The 2016
Malibu’s new, standard 1.5L tur-
bo engine is 86 pounds lighter
than the current model’s stan-
dard 2.5L engine, while deliver-
ing comparable performance.

Chevy Malibu a Product of
Weight Reduction Program



Jon Margerum-Leys, Ph.D., has
been appointed to the position of
dean of Oakland’s School of Edu-
cation and Human Services
(SEHS). Margerum-Leys began
his duties on July 1.

Margerum-Leys joins Oakland
from California Polytechnic State
University at San Luis Obispo,
where he was dean of the School
of Education.

He brings to Oakland Universi-
ty more than a decade of expert-
ise in academic administration
and nearly three decades of
scholarship in educational
media, technology and teaching
at the K-12 level, said Oakland
University Senior Vice President
for Academic Affairs and Provost
James Lentini.

“Dr. Margerum-Leys brings to
Oakland a strong record as an ad-
ministrator, teacher educator, ed-
ucational researcher, K-12 class-
room teacher and educational
technologist,” Lentini said. “He is
a collaborative leader with a
commitment to diversity, teacher
preparedness and developing
new programs.

“We believe that his techno-
logical expertise will provide in-
valuable insight into and a practi-
cal approach toward an evolving
education landscape – advancing
Oakland’s teacher education pro-
grams and reputation within and
beyond the region.”

Margerum-Leys has been com-
mitted to developing new aca-
demic initiatives, Lentini said,
such as an anticipated master’s
degree in curriculum and instruc-
tion and a bilingual certificate for

teachers at Cal Poly, and to part-
nerships that benefit the larger
community.

In a prior role as associate
dean of students and curriculum
at Eastern Michigan University,
he oversaw an Autism Collabora-
tive Center funded by more than
$1 million in Michigan legislature
appropriations.

Lentini said that diversity is
important to Margerum-Leys,
whose K-12 teaching experience
includes an area of small town
poverty in Claremont, N.H., and a
predominantly Latino communi-
ty of Santa Maria, Calif.

“I’m a veteran of the U.S. Army
and have benefitted from work-
ing with Americans across socio-
economic, race, class and region-
al backgrounds,” Margerum-Leys
said.

At Cal Poly, he served as Hon-
orary Commander of an Air

Force unit as a means to reach a
more diverse group of potential
teachers, Lentini said. Upon mov-
ing to California, he studied
Spanish in an attempt to reach
out to the Latino community, and
served as a guest graduation
speaker for a Latino group that
sought to help parents under-
stand how to get their students
through high school and into col-
lege.

“OU’s School of Education and
Human Services has an outstand-
ing reputation – it touches the
lives of thousands of learners of
all ages and in every part of the
world,” Margerum-Leys said.

“The students, alumni and fac-
ulty enhance their communities
and shape the future of their pro-
fessions. I am looking forward to
building on this school’s strong
reputation and learning environ-
ment.”
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CHEVROLET LEASE PULL AHEAD JUNE 1ST 2015 – FEB 28TH 2016 SEE SALESPERSON FOR DETAILS

PURCHASE
FOR

$15,777*
LEASE FOR
24 MONTHS
$39*
$999DOWN

2015

NEWSILVERADO

PURCHASE
FOR

$23,998*
LEASEFOR
24 MONTHS
$99*
$999DOWN

2015

NEWCRUZE

PURCHASE A 1LS
FOR

$13,995*
LEASE 1LT
24 MONTHS
$59*
$999DOWN

2015

NEWMALIBU

PURCHASE A 1LS
FOR

$16,859*
LEASE A 1LT
24 MONTHS
$79*
$999DOWN

2015

WE’LL GIVE YOU A $3,500 MINIMUM FOR YOUR 2003 OR NEWER TRADE IN.

SERVICE HOURS: Monday & Thursday 6:30am-9:00pm; Tuesday, Wednesday & Friday 6:30am-6:00pm • Shuttle at 6:30am - Pick-up Both Ways • All Day starting at 6:30am.

$2395
Fluid Level,

Brake & Alignment Check Included.

Open Mondays & Thursdays until 8:30pm

We use Genuine GM Oil & Filter
No additional or hidden charges.
Out the door pricing.

Quick Oil Change EXPRESS
LANELUBE OIL FILTER

Excludes synthetic, Diesel & Med. Duty Trucks.
Most GM cars & trucks. One coupon per customer. Must
present coupon with order. Plus tax. Expires 7-31-15.

Up to 5 qts.

BODY SHOP
586-754-7000

ext 1231

INSURANCE
WRECK

AMENDED

WE REPAIR
ALL MAKES
& MODELS FREE OIL CHANGE

With Each Major Repair

TRANSPORTATION AVAILABLE
During Scheduled Repairs

GM SERVICE CENTER
MICHIGAN’S LARGEST

•SERVICE DEPT. •PARTS •BODY SHOP

866-452-1547
26125 Van Dyke @ 101/2 Mile

Center Line, MI 48015

EDRINKE • FAST • FRIENDLY • DISCOUNTS

VISIT OUR

QUICK LANE

NEWVERANO

PURCHASE
FOR

$18,972*
LEASE FOR
24 MONTHS
$79*
$999DOWN

2015

NEWLACROSSE

PURCHASE
FOR

$29,895
LEASE FOR
39 MONTHS
$179*

$999DOWN

2015

NEWENCORE

PURCHASE
FOR

$19,997*
LEASE FOR
24 MONTHS
$79*
$999DOWN

2015

NEWTERRAIN

PURCHASE
FOR

$21,685*
LEASE FOR
24 MONTHS
$79*
$999DOWN

2015

NEWENCLAVE

PURCHASE
FOR

$31,455*
LEASE FOR
36 MONTHS
$179*

$999DOWN

2015

PURCHASE
FOR

$26,977*
LEASE FOR
24 MONTHS
$139*

$999DOWN

2015

NEWTRAVERSE

PURCHASE
FOR

$23,987*
LEASE FOR
24 MONTHS
$99*
$999DOWN

2015

NEWEQUINOX

PURCHASE A 1LS
FOR

$17,995*
LEASE A LT
24 MONTHS
$59*
$999DOWN

2015

NEWCAMARO

PURCHASE
FOR

$20,995*
LEASE FOR
24 MONTHS
$149*

$999DOWN

2015

NEWVOLT

LEASE FOR
36 MONTHS
$199*

$999DOWN

2015

PURCHASE
FOR

$27,657*

NEWSIERRA

PURCHASE
FOR

$30,902*
LEASE FOR
24 MONTHS
$119*
$999DOWN

2015

DBL. CAB
2WD

LS 2LS

Nicole
Dodge

nhuminski@edrinke.com

Jim
Pfeifle

jpfeifle@edrinke.com

Dennis
Thacker

dthacker@edrinke.com

See us for your GM employee purchases.

1-866-452-1300
26125 Van Dyke at 101/2 Mile Rd.

Visit our website: edrinke.com
SHOWROOM HOURS: Mon. & Thurs. 8:30am-9:00pm; Tues., Wed., & Fri. 8:30am-6:00pm

Paul
Makowski

pmakowski@edrinke.comNO DOC FEES
Find Us on
FACEBOOK

All applicable rebates including lease/conquest offers have been deducted from sale price/payment. Picturesmay not represent actual vehicle. Prices subject
tochangeperGMincentives.Pricesandpaymentsare inclusiveofactiveGMEmployeeDiscount (Unlessotherwisestated).BelowGMPricingonlyvalidoncert-
ian models.Trax,Cruze,Silverado,Malibu,Equinox,Camaro andTraverse are 24month leases.Volt is a 36month lease.Must qualify forVolt toVolt Loyalty.You
must ownor leaseaVolt.All leasesare10kmilesper yearw/ approvedSTier creditw/ $999dueat signing. Prices&payments areplus tax, title,andplate fees.
Must finance throughAlly, GMFInancial andWells Cargo. Refundable security deposit required on certain vehicles –to be determined by lender. For Silverado,
must trade in ’99 or newermodel vehicle. GMEmployee discount to everyone valid on certainmodels. **$3500 trade-in is valid on 2003or newer vehicleswith
under 115kmiles in drivable condition, no branded titles, less reconditioning determined by appraiser. Certain restrictionsmay apply, see dealer for complete
details.** Expiration Date –7/31/15.

SHOWROOM HOURS:
Mon. & Thurs. 8:30am-9pm

Tues., Wed., & Fri. 8:30am-6pm

Now looking for experienced salespeople to join our team!

See us for your GM employee purchases.

1-877-451-7707
26125 Van Dyke at 101/2 Mile Rd.

Visit our website: edrinke.com

We Are Professional Grade

NEWTRAX
LS

ED RINKE

DBL. CAB
2WD

All prices and payments include GM rebates. Picturesmay not represent actual vehicle. Prices subject to change per GM incentives. Prices and payments are
inclusive of active GM employee discount (unless otherwise stated). All leases are 10,000miles per year with approved STier credit. Vehicles shown are $999
down.Must have lease loyalty and/or conquest.Must haveclosingcompetitive lease. . Pricesandpayments areplus tax, title,plate fee ,refundable security de-
posit required on certain vehicles – to be determined by lender. GM employee discount to everyone valid on certainmodels. **$3,500 trade in is valid on 2003
ornewervehiclesw/under115kmiles indrivablecondition,nobranded titles,reconditioningdeterminedbyappraiser.Certain restrictionsmayapply,seedealer
for complete details.** Exp date:7/31/2015.

NEWREGAL

PURCHASE
FOR

$24,932*
LEASE FOR
24 MONTHS
$109*

$999DOWN

2015

NEWYUKON

PURCHASE
FOR

$46,340*
LEASE FOR
36 MONTHS
$389*

$999DOWN

2015

4WD
SLE

1LT

1SN
FWD

1SD 1SL

ELEVATION
EDITION

NEWACADIA
SLE-1

WE DO HOUSE CALLS OR COME SEE US…
Before You Trade-In or Sell Your Car

Buyer & Seller of Clean Vehicles Since 1975!

248.332.8326
1153 Baldwin Rd • Pontiac • www.jimdouglasautosales.com

You’ll Get Your Tax Break
Plus 100’s if not 1,000’s More

GROSSE POINTE SHORES,
Mich. (AP) – The Edsel & Eleanor
Ford House in suburban Detroit
has begun a series of long-term
upgrades to restore the estate’s
historical elements and enhance
the experience for visitors.

The changes will allow people
to see the 1920s Grosse Pointe
Shores mansion and the estate
more in the way members of the
Ford family did when they lived
there. And officials are consider-
ing building a new administra-
tion building so the staff wing of
the mansion that was converted
for offices can be restored.

Major electrical upgrades and
a new stormwater management
system are among the first proj-
ects completed. A bridge has
been built to connect Bird Island
to the rest of the property after
opening a channel between Lake
St. Clair and Ford Cove.

“As we plan for the future, we
are taking this opportunity to re-
place aging systems with state-
of-the-art, more efficient sys-
tems, and to restore the land-
scape to the period when
Eleanor and Edsel called the es-
tate home,’’ Kathleen Mullins,
president and CEO of the Ford
House, said in a statement.

Edsel Ford was the son of auto
pioneer Henry Ford. The estate
was designed by landscape ar-
chitect Jens Jensen and archi-
tect Albert Kahn.

To improve the ecological
health of Ford Cove, the new
stormwater management system
drains runoff into landscape ele-
ments that filter water before it
enters Lake St. Clair. The
changes to Bird Island, a penin-
sula created by the Fords and
Jensen to attract migratory
birds, allow water to circulate
with the aim of curbing prob-
lems posed by stagnant water,
such as algae blooms.

A free event on June 8 was
open to the public to mark the
completion of the first improve-
ments, including the reopening
of Bird Island.

Estate Changing
To Reflect Times
When the Fords
Lived in the House

Oakland University Names Education Dean
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emerged around Challenger and
Charger buyers. With so many of
those buyers falling into the sub-
prime category and such a high
percentage taking out longer
loans, these consumers were
probably offered higher interest
rates, which motivated them to
find ways to help keep their pay-
ments low.”

From a regional perspective,
Smith said, Texas was the
biggest supporter of American
muscle, with Texans being 79
percent more likely to buy these
cars than consumers in other ar-
eas. The next highest-ranking
states were Oklahoma (75 per-
cent), Louisiana (67 percent),
New Mexico (63 percent) and Ne-
vada (53 percent).

On the other end of the spec-
trum, Smith said, Vermonters
were the least likely to buy an
American muscle car, indexing
70 percent less likely to pur-
chase. The other states that
shied away from the high-perfor-
mance vehicles include Maine
(68 percent), Massachusetts (67
percent), Connecticut (61 per-
cent) and New Hampshire (59
percent).

“Given the regional disparity
between the top and bottom
states for muscle-car preference,
one could deduce that weather
played a significant role in the
buying process,” said Smith.

“While I am confident that
there are people in those states
that have love for American mus-
cle cars, the slippery winter
roads of the Northeast and the
rear-wheel drive of muscle cars
does not make for a safe combi-
nation.”

American muscle car buyers
also were found to be most likely
male, Smith said, indexing 21
percent more likely to buy than
females.

Additionally, their age is more
likely to be under 40 than the
general population (11 percent
more likely), and individuals
earning less than $100,000 per
year are 7 percent more likely to
buy.

American Muscle
Cars Are Tearing
Up Sales Roads

CONTINUED FROM PAGE 1

TOKYO (AP) – The recalls at
Honda Motor Co. over defective
Takata air bags have grown by
another 4.5 million vehicles, rais-
ing the tally at the Japanese
automaker to 24.5 million.

Tokyo-based Honda said July 9
the latest recall affects 1.63 mil-
lion vehicles in Japan, but none
in North America. It declined to
give a regional breakdown until
regulators in affected nations
were notified. The recall spans
17 models.

The recall is for the problem
announced previously with air
bag inflators on the driver’s side
that can kick in with too much
force. But the manufacturing pe-
riod was extended to 2007
through 2011, from the previous
2004 through 2006. Honda has
been the automaker hardest hit
by the recalls. The cause of the
latest recall was unknown.

Honda has also recalled vehi-
cles for Takata Corp. air bag in-
flators that can explode because
of a defect.

“We apologize deeply for the
great problems we have caused
our customers,’’ Honda said in a
statement that called the recall a
precautionary measure. “We will
continue to investigate the cause
of the air bag problem.’’

At least eight people have
been killed and 100 injured by
the air bags, which can explode
with too much force and spew
shrapnel into the vehicle.

Takata Airbags
Force Another
Honda Recall
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YOUR GM EMPLOYEE HEADQUARTERS
Top Dollar For Your Trade-In • Deliver To Work Or Home.
2015 GMC YUKON AND YUKON XL OVER 20 IN STOCK AND READY FOR IMMEDIATE DELIVERY

SUBURBAN
Suburban Buick GMC

of Ferndale

Tech
CenterZoo

I-696

W
O
O
D
W
A
R
D

�
Suburban Buick GMC

of Ferndale
877-913-5085
21800 Woodward Ave.
Ferndale, MI 48220

GM PEP HEADQUARTERS
Be treated with the respect you deserve.

TOP DOLLAR FOR YOUR TRADE and
the Best Deal Possible!

Call For An Immediate
P.E.P. Car Quote

By Phone or Email.

P.E.P Cars Available:

CALL
MIKE BADALUCCO
For Instant Quote!
Let me deliver your P.E.P.

Email: mbadalucco@suburbancollection.com

Enclave – 88
Lacrosse – 29
Regal – 8
Verano – 1
Acadia – 74

Canyon – 1
Sierra – 12
Terrain – 19
Yukon – 8

Yukon XL – 12

• 2 Years/24,000 Mile Scheduled Maintenance
• OnStar w/4GLTE w/Built in WiFi Hot Spot
• Tilt and Telescopic Steering Wheel
• Rear Vision Camera
• 2.4 Liter Engine
• Bluetooth
• SLE1

2015 GMC
TERRAIN

24MO. LEASE!
BUICK/GMC LEASE LOYALTY

$99*MO
W/$2099 DUE
AT SIGNING*

$183*MO
W/$183 DUE
AT SIGNING*OR

• 2 Years/24,000 Mile Scheduled Maintenance
• Tilt and Telescopic Steering Wheel
• 3.6 Liter Engine 281HP
• Rear Vision Camera
• Bluetooth
• Remote Entry

2015 GMC
ACADIASLE

24 MO. LEASE!
BUICK/GMC LEASE LOYALTY

Stk. #GF0355

$192*MO
W/$2192 DUE
AT SIGNING*

$279*MO
W/$279 DUE
AT SIGNING*OR

• 2 Years Scheduled Maintenance
• 2 Years Sirius XM Radio & OnStar Inc.
• Buick Intelli-Link includes BlueTooth
• Remote Start & Memory Seats
• Leather & Heated Seats
• 6-Speed Auto Trans.
• Push Button Start
• 3.6L Engine
• Rear Park Assist
• Rear Vision Camera

2015 BUICK
LACROSSE

24MO. LEASE!
BUICK/GMC LEASE LOYALTY

$219*MO
W/$2219 DUE
AT SIGNING*

$299*MO
W/$299 DUE
AT SIGNING*OR

• 2 Years Scheduled Maintenance
• 2 Years XM Radio & OnStar Inc.

• 7” Touch Screen Buick
• Premium Auto System
• Heated Leather Seats
• Rear Vision Camera

2015 BUICK
REGAL
24MO. LEASE!

BUICK/GMC LEASE LOYALTY

Stk. #BF0107

$140*MO
W/$2140 DUE
AT SIGNING•

$225*MO
W/$225 DUE
AT SIGNING*OR

Stk. #GF0576

Stk. #BF0136
www.SuburbanBuickGMC.com

877-913-5085
21800 Woodward Ave.
Ferndale, MI 48220

HOURS: Mon & Thur 8:30am-9pm,
Tues, Wed & Fri 8:30am-6pm, Sat 10am-5pm

*See dealer for details. All prices and payments are figured with GM employee or
family member. GMC/Buick payments and prices are quoted with Buick/GMC lease
loyalty, are eligible for this incentive. Payments calculated with 10,000 miles per year
with approved S or A tier credit or tier S 1 and 2 – model specific. Security deposit only
if required by lender. Payments are plus tax, licence, doc fee, cvr fee. Offers are
transferrable to individuals residing in same household. Low APR in lieu of some
rebates. Pictures may not represent actual vehicles. Expires 7/31/15.

2015 GMC YUKON AND YUKON XL OVER 20 IN STOCK AND READY FOR IMMEDIATE DELIVERY

*Pictures may not represent actual sale vehicle. All applicable rebates including conquest and/or loyalty offers have been deducted from Sale Prices/Payments and are subject to change by the manufac-
turer without notice and are plus title, tax and plate fees. GM Employee discount is required expect where noted. Leases are 10,000 miles per year. Lease pull-ahead is for current Chevrolet leases wav-
ing up to 3 remaining payments (up to $1500). Silverado Down Payment assistance requires financing through ALLY, GM Financial or Wells Fargo. 0% APR up to 72 months is in lieu of most cash
incentives. $3500 trade-in guarantee is on 2005 or newer vehicles with under 150,000 actual miles in drivable condition. No branded titles. Certain restrictions apply, see dealer for complete details on all incentives/offers. Sale ends 731/2015 @ 6:00PM.

2015CRUZE “LT”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!

• ECOTEC 1.4L “Turbo” DOHC VVT Engine! • Automatic Transmission!
• Leather Interior! • OnStar with 4G LTE with built-in Wi-Fi hotspot!

• 7” Color Touch Screen MyLink Radio!
• Remote Start and Entry!

• Rear Vision Camera!
• 38 MPG on the Highway!

Stock#F21104

NO 1ST PAYMENT
OR SECURITY

DEPOSIT REQUIRED.
TAX, TITLE AND

PLATE FEES EXTRA!

2015SILVERADO “LT”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!
• ECOTEC3 4.3L V6 Engine! • Color Screen MyLink Radio w/USB Ports!

• Automatic Transmission!• GM Bed Liner INCLUDED!
• OnStar w/4G LTE w/built-in Wi-Fi hotspot!

• Steering Wheel Radio Controls!
• Power Locks & Windows!

• Remote Keyless Entry!
• Aluminum Wheels!

Stock#F24060

NO 1ST PAYMENT
OR SECURITY

DEPOSIT REQUIRED.
TAX, TITLE AND

PLATE FEES EXTRA!

Chevy Lease Pull-Ahead Continues!!!…Waiving Up To 3 Payments!*

2015MALIBU “LT”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!

• 2.5L DOHC VVT Engine! • 7” Color Touch Screen MyLink Radio!
• OnStar with 4G LTE with Built-in Wi-Fi hotspot!

• Power Driver Seat with Lumbar! • Rear Vision Camera!
• Remote Start and Entry!

• Aluminum Wheels!
• 36 MPG on the Highway!

Stock#F23567
NO 1ST PAYMENT

OR SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

2015EQUINOX “LT”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!
• 2.4L DOHC Engine! • 7” Color Touch Screen MyLink Radio!

• Remote Vehicle Entry! • Rear Vision Camera!
• OnStar w/4G LTE w/built-in Wi-Fi hotspot!

• Tilt and Telescopic Steering Column!
• 17” Aluminum Wheels!

• 32 MPG on the Highway!
Stock#F24542

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

24 MONTH LEASE:

4x4 • DBL CAB

$139*
$0DOWNW/LEASECONQUEST

Was $27,180 Sale Price $20,479*

$139*
$999DOWNW/LEASELOYALTY

OR

24 MONTH LEASE:

$129*
$0DOWNW/LEASECONQUEST

Was $24,435 Sale Price $18,399*

$129*
$999DOWNW/LEASELOYALTY

OR

24 MONTH LEASE:

$109*
$0DOWNW/LEASECONQUEST

Was $26,380 Sale Price $$19,499*

$109*
$999DOWNW/LEASELOYALTY

OR
24 MONTH

LEASE:

Was $38,925 Sale Price $30,389*

$119*
$999DOWN

by Jim Stickford

It’s the old “chicken and the
egg” problem.

People won’t buy electric vehi-
cles (EVs) until there is the infra-
structure out there to support
them. And businesses won’t put
in the infrastructure until they
know there are enough EVs out
there to justify the expense.

But Warren-based Bosch Auto-
motive Service Solutions has de-
veloped a charging system that
costs less than $10,000, making it
much more affordable for busi-
nesses to put in the infrastruc-
ture needed for EVs to operate.

Meghan Chamberlain, an ac-
count manager for Bosch’s Elec-
tric Vehicle Solutions, said the
Power DC fast charger’s cost
makes a difference when busi-
nesses are deciding to put in
chargers.

“Some fast chargers can cost
as much as $50,000 to purchase,”
Chamberlain said. “Our price of
$9,995 is an important part of the
introduction of the Bosch DC
Fast Charger.

“We want to assure customers
that they will have an affordable
charging option. In the past,
many businesses have been hesi-
tant to put in charging infrastruc-
ture because they weren’t sure
they would have enough cus-
tomers to make getting a system
worthwhile.”

The DC, or Direct Current, Fast
Charger offers other advantages
besides price, Chamberlain said,
noting that the charger is
ChargePoint network-enabled, al-
lowing electric vehicle drivers to
access the stations using the sys-
tem with a ChargePoint card and
determine station availability in
real-time.

The DC charger – in contrast
to the Alternate Current (AC)-
based Level 2 charging stations
widely available – supply power
directly to a vehicle’s battery,
resulting in a faster charge,
Chamberlain said. AC stations
supply power into a vehicle’s
onboard charging system,
which must then be converted
into DC power to charge the ve-
hicle’s battery.

Bosch’s Power DCPlus is signif-
icantly smaller than available DC
fast chargers, which results in
lower installation costs and the
flexibility of wall or pedestal-
mount configurations. It requires
a 480V 3-phase input with 24kW
output to charge compatible EVs
to 80 percent in less than 30 min-
utes. The station is 31” high x 19”
wide x 12” deep, weighing less
than 150 pounds, and features a
rugged indoor/outdoor-rated
IP54 enclosure.

Reducing the price of a charg-
ing system makes deciding to get
one easier, Chamberlain said.
The DC Fast Charger is designed
for commercial use. It works on a
440-volt line, which the average
home doesn’t have.

The DC Fast Charger was de-
signed for public settings where
people get in and out quickly,
Chamberlain said, and where
people frequent the locations on
a regular basis.

“Our charger takes about 30
minutes to charge a vehicle up to
80 percent,” Chamberlain said.
“That makes it ideal for business-
es where people will get in and
out fairly quickly. For example,
super markets. People don’t park
at a super market all day. Stores
like Target or Kmart are also
good locations to install such a
charger.”

Even coffee houses where cus-
tomers might stay for an hour
would make good locations for
the DC Fast Charger, Chamber-
lain said.

“As to the question of what it
will cost people who charge their
vehicles at a business’s charging
station, well, that’s up to the indi-

vidual business,” Chamberlain
said. “A supermarket or a coffee
house might not charge any mon-
ey because management knows
that if someone is spending more
than 30 minutes at their busi-
ness, then they will cover the
cost of the charge through pur-
chases.”

Other businesses might want
to charge the three or four dol-
lars it takes to charge an EV,
Chamberlain said.

Bosch began work on the DC
Fast Charger in the spring of
2014, Chamberlain said. The
company worked with BMW to
make the system happen. It is for
sale right now.

Which Came First? ... The EV
Or the EV Charging Station?

CONTINUED FROM PAGE 1

Bosch DC Fast Charger
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800-710-3857
Visit Us at www.palacecjd.com

3800 S. Lapeer Rd.,
LAKE ORION

HOURS: Mon/Thurs 8:30am-8pm
Tue/Wed/Fri 8:30am-6pm

New Saturday Hours
Sales 10am-3pm & Service 8am-2pm

We make car buying fun at Milosch’s Palace. Please call to schedule an appointment for a demonstration drive. *All rebates to dealer. Deals apply to stock units only. Must be a Chrysler employee. $1995 down, plus destination, taxes, title, plates. $500 Military and TDM
included. Lease calculated at 10,000 miles per year. Vehicle shown not actual vehicle. WAC. See dealer for details. *Lease and prepay examples are plus destination, taxes, title, plates, $0 security deposit required. Includes Conquest Trade-in and must be Chrysler
Employee. Programs subject to change. **Must be a Chrysler employee. Plus tax and destination. All rebates and incentives already apply. See dealer for details.

$500 Gift Card With Any New Vehicle Purchase!��

CELEBRATES SUMMER!
• PALACE CASH • TRADE-IN CASH • BONUS CASH • MATCH MONEY

Milosch’s Palace

2014 Clearance Sale!

New 2014 CHRYSLER
300S

SEDAN
MSRP $37,185

AS LOW AS
SALE PRICE

$26,598**

New 2014 CHRYSLER
TOWN &
COUNTRY
TOURING L

MSRP $36,880
AS LOW AS SALE PRICE

$24,789**

New 2014 DODGE
CHARGER

R/T
MSRP $33,185

AS LOW AS
SALE PRICE

$24,698**

New 2014 JEEP
CHEROKEE

SPORT
MSRP $24,185

AS LOW AS
SALE PRICE

$16,981**

New 2015 CHRYSLER
200 LIMITED

27 MONTH LEASE

$119*
/mo.

EMPLOYEE 1 PAY 27 MONTH
LEASE STARTING FROM

$3,326*

New 2015 DODGE
DART SXT

27 MONTH LEASE

$99*
/mo.

EMPLOYEE 1 PAY 27 MONTH
LEASE STARTING FROM

$3,894*

New 2015 JEEP
PATRIOT LATITUDE
4X4

27 MONTH LEASE

$139*
/mo.

EMPLOYEE 1 PAY 27 MONTH
LEASE STARTING FROM

$4,988*

New 2015 RAM
1500 LARAMIE 

4X4

27 MONTH LEASE

$299*
/mo.

EMPLOYEE 1 PAY 27 MONTH
LEASE STARTING FROM

$3,988*

New 2015 DODGE
CHARGER R/T

27 MONTH LEASE

$199*
/mo.

EMPLOYEE 1 PAY 27 MONTH
LEASE STARTING FROM

$4,987*

New 2015 CHRYSLER
300 S

27 MONTH LEASE

$239*
/mo.

EMPLOYEE 1 PAY 27 MONTH
LEASE STARTING FROM

$3,987*

New 2015 DODGE
JOURNEY R/T

27 MONTH LEASE

$159*
/mo.

EMPLOYEE 1 PAY 27 MONTH
LEASE STARTING FROM

$3,987*

New 2015 JEEP
CHEROKEE LATITUDE
4X4

27 MONTH LEASE

$199*
/mo.

EMPLOYEE 1 PAY 27 MONTH
LEASE STARTING FROM

$4,287*

New 2015 CHRYSLER
TOWN & COUNTRY
TOURING
L

27 MONTH LEASE

$199*
/mo.

EMPLOYEE 1 PAY 27 MONTH
LEASE STARTING FROM

$3,987*

New 2015 RAM
BIG HORN CREW CAB

4X4

27 MONTH LEASE

$199*
/mo.

SALE PRICE
$27,760*

New 2015 JEEP
GRAND CHEROKEE
LAREDO
4x4

27 MONTH LEASE

$259*
/mo.

EMPLOYEE 1 PAY 27 MONTH
LEASE STARTING FROM

$4,988*

INTRODUCING…
The Brand New 2015 JEEP

RENEGADE

27 MONTH LEASE

$299*
/mo.

ONLY AT MILOSCH’S!
CLIP THIS COUPON TO SAVE
$2000
PALACE EXCLUSIVE
NEW CAR CASH

In stock vehicles only. Must present coupon. Prior sales excluded. One
coupon per purchase or lease. Not valid with $2000 Palace Trade-In
Cash. Must be at MSRP. Not applicable with EP, Friends & Family and
Supplier. See dealer for details. Valid thru 7/31/15.

ONLY AT MILOSCH’S!
CLIP THIS COUPON TO SAVE
$2000
PALACE EXCLUSIVE
TRADE-IN CASH

In stock vehicles only. Must present coupon. Prior sales excluded. One
coupon per purchase or lease. Not valid with $2000 Palace Trade-In
Cash. Must be at MSRP. Not applicable with EP, Friends & Family and
Supplier. See dealer for details. Valid thru 7/31/15.

GIFT CARD*

$500.00

MEMBER �
SINCE

GOOD �
THRU

0000 0000 0000 0000

$500 Gift Card!!
MUST BRING IN THIS AD TO
RECEIVE A $500 GIFT CARD
��Good with purchase of any new vehicle at MSRP, EP or FP.

Limit one gift card per customer. While supplies last.

Just MINITUES AWAY to SAVE THOUSANDS
on Your Next New Vehicle Purchase!

SALE
PRICE

$18,927*

CREW CAB
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