
For the third consecutive year,
Chevrolet, Buick, GMC and Cadil-
lac vehicles lead the ‘Made in
America’ Automotive Index, pro-
duced by American University’s
Kogod School of Business.
The study is the work of Prof.

Frank DuBois, chairman of the In-
ternational Business Department
at the Kogod School of Business
at American University in Wash-
ington, D.C.
DuBois said he started devel-

oping the list a few years ago be-
cause he always was interested
in where auto “parts come from
and whose hands they’ve been
in.”
He also said his study is in re-

sponse to the U.S. government’s
American Automotive Labeling
Act list. He said the data from
automakers is self-reported and
that it’s possible for OEMs to
take advantage of loopholes to
make a car look more American
than it really is.
The Buick Enclave, Cadillac

CTS, Chevrolet Corvette, GMC
Acadia and Acadia Denali and
Chevrolet Traverse all tied for
No. 1, while 18 other General Mo-
tors vehicles, thanks to ties,
ranked in the Top 10.
DuBois said his list is devel-

oped based on data from the
National Highway Traffic Safety
Administration, along with the
location of the company head-
quarters, design, and research
and development.
DuBois said the Kogod index is

more comprehensive than other
studies of its kind, and ranks
models based on seven weighted
data points, including several
factors unaddressed by the
American Automotive Labeling
Act, the basis for “made in Ameri-
ca” automotive studies.
The Kogod study considers:
1. Profit Margin: Location of

the automaker’s global head-
quarters.
2. Labor: Where the vehicle is

assembled.

3. Research and Development.
4. Inventory, Capital, and Oth-

er Expenses: Location of assem-
bly.
5. Engine and Transmission:

Location of production.
6. Body, Interior, Chassis, Elec-

trical, and Other: Location of pro-
duction.
7. The NHTSA AALA “Domes-

tic Content” Score.
According to the American

Automotive Labeling Act, if 75
percent or more of a car’s parts
by value come from the U.S. or
Canada, it’s considered a domes-
tic product. Nearly 80 percent of
Americans would prefer an
American-made product, accord-
ing to a Consumer Reports Nation-
al Research Center survey. Fur-
thermore, Consumer Reports rec-
ommends the AU/Kogod study as
the best source to decipher
which vehicles are American-
made.
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by Jim Stickford

Fathers’ Day in Detroit means a
lot of things for a lot of people.
But for true automotive lovers, it
means the EyesOn Design Auto-
motive Design Exhibition held at
the Edsel & Eleanor Ford Estate
in Grosse Pointe Shores.
The show is held annually on

Fathers’ Day, and the money
raised at the event is used to
fund programs at the Detroit In-
stitute of Ophthalmology (DIO),
part of the Henry Ford Health
System.

Kathy Lightbody, chair of the
event, said the DIO hosts a spe-
cial congress in September of
each year to look at problems of
the eye. One year, the group
studies the development of tech-
nology for artificial vision. The
next year, they look at vision and
the role it plays in driving and
the automotive world.
This year’s EyesOn show took

place on June 21. The theme was
“house style” and how a house
style affected the way cars
looked when produced by a par-
ticular company and how differ-

ent OEM house styles influenced
other automakers, Lightbody
said.
Among the vehicle categories

this year, Lightbody said, were
GM Design – the Harley Earl era
(1947-58); Ford Design – the
George Walker era (1949-61);
Chrysler Design – the Virgil
Exner era (1955-62).
“We also honored Patrick le

Quement, the retired head of De-
sign at Renault,” Lightbody said.
“He was our Lifetime Achieve-

EyesOn Design Honors ‘House Style’ Cars
From the Earl, Exner and Walker Eras

This Chrysler 300C -- a Virgil Exner-era design -- goes back to 1957.

2015 Buick
Enclave

GM Cars Top List with Most American Parts

Ford Motor Company cele-
brates its commitment to south-
east Michigan with the Ford Fire-
works in Detroit on Monday,
June 22, including a special
salute to the nation’s military
with a flyover by World War II-era
airplanes.
Ford is title sponsor of the

Ford Fireworks in Detroit
through a multiyear partnership
with The Parade Company. Fea-
turing more than 10,000 py-

rotechnic effects visible for miles
along the Detroit River, the fire-
works event, now in its 57th year,
will begin at 10:06 p.m.
As part of the celebration,

Ford Motor Company Fund, the
company’s philanthropic arm, is
collaborating with Yankee Air
Museum in Belleville, Mich., to
host Focus on Freedom. This
special event honors 250 current

Yearly Ford Fireworks Show
Applauds U.S. Armed Forces
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2015 Equinox

Three of the 4,000 employees at Warren Truck Assembly Plant keep the 2015 Ram 1500 Rebel line moving.

Car quality among the auto-
makers is closer than ever,
according to the latest survey on
new vehicle quality by the J.D.
Power.
The Initial Quality Study (IQS)

was released at an Automotive
Press Association meeting held
at the Detroit Athletic Club on
June 17.
IQS is based on responses

from more than 84,000 owners of
new 2015 model year vehicles
during the first 90 days of owner-
ship. The study asks customers
to identify issues with their vehi-

cle’s design, as well as defects,
said John Humphreys, senior
vice president of J.D. Power.
The Chevrolet Malibu, Equinox

(tie), Silverado LD and Spark
ranked highest in their respec-
tive segments for the J.D. Power
2015 U.S. Initial Quality Study.
Chevrolet has 10 models in Top 3
positions, more than any other
brand, foreign or domestic.
The other Chevrolet name-

plates achieving a Top 3 score
for their respective segment in-

Four Chevy Models Rank
Highest in Quality Study

Fiat Chrysler began produc-
tion last week of the new 2015
Ram 1500 Rebel at the Warren
Truck Assembly Plant in Michi-
gan.
The unique, full-size truck is

assembled by more than 4,000
employees across 3.3 million
square feet of the company’s 75-
year-old truck plant, said Fiat

Chrysler spokeswoman Valerie
Oehmke.
The Ram 1500 Rebel makes a

statement with an all-new,
blacked-out grille and distinctive
billet silver “RAM” letter badge,
Oehmke said. Rebel is designed
with increased ride height, stan-
dard 33-inch tires, skid plates,
tow hooks, and a unique brawny

interior starting at $42,790.
“There’s really not a lot to say

about the start of production,”
Oehmke said. “They’ve started
production, but there weren’t a
lot of significant changes to the
manufacturing processes we’ve
set up to make the Rebel 1500.

Rebel Goes into Production at Warren Truck
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clude the Sonic, Traverse, Ca-
maro, Impala, Silverado HD and
Tahoe.
“We are constantly challenging

ourselves to bring to market the
highest-quality products for our
customers, regardless of the type
of vehicle they purchase,” said
Alan Batey, global Chevrolet
president. “Quality studies like
this one tell us we are moving in
the right direction.”
The IQS announcement for

2015 models coincides with a
strong May sales performance
for many of the brand’s name-
plates highlighted in the study,
said GM spokesman Chad Lyons.
Overall, Chevrolet U.S. sales are
up 1.6 percent over the same pe-
riod last year.
There was also good news for

Fiat Chrysler. The Chrysler
brand’s big sedan – the new 2015
Chrysler 300 – ranked highest
among Large Cars in J.D. Power’s
Study. For a second consecutive
year and for the third time in five
years, surveyed owners placed
the Dodge Challenger at the top
of the Midsize Sporty Car seg-
ment in initial quality.
“This is the first time the

Chrysler 300 has ranked highest
in the Large Car segment in this
quality study,” said Matt Lid-
dane, vice president – Quality,
FCA-North America. “The 300’s
class-exclusive technologies, pre-
mium appointments and an
award-recognized level of quality
in this category are catching the
eyes of consumers who expect a
lot from vehicles in this seg-
ment.”
The Chrysler 300 was updated

for the 2015 model year and pre-
viously ranked among the top
three vehicles in the Large Car
segment in 2012 and 2013, said
Fiat Chrysler spokeswoman Ann
Smith.
The Dodge Challenger was to-

tally updated for the 2015 model
year with a new standard eight-
speed transmission, all-new inte-
rior, exterior updates and new
safety technologies, Smith said.
It previously achieved the high-
est IQS ranking among Midsize
Sporty Cars in 2011 and 2014, as
well as being named a segment
leader in the J.D. Power 2014 U.S.
Automotive Performance, Execu-
tion and Layout (APEAL) Study.
“The Dodge Challenger has led

the Midsize Sporty Car segment
in initial quality for the second
straight year and for the third
time in five years,” Liddane
added. “While customers are
drawn to the Challenger’s mus-
cle-car styling and performance
credentials, its quality helps rein-
force customer loyalty.”
Ram, as a whole, finished with

an above industry average,
Humphreys said. But the news
wasn’t all good for Fiat Chrysler.
The study noted that while indi-
vidual vehicles did well in the
study the Fiat, Jeep and Chrysler

brands as a whole finished on
the low end of the quality scale.
Ford had two vehicles win

their categories. The Ford Es-
cape finished atop the Compact
SUV list, and the Ford Super Duty
won the Large Heavy Duty Pick-
up category. And Lincoln, as a
brand, finished with a better-
than-industry average.
Overall, Humphreys said, al-

though the Japanese brands’ av-
erage score improved this year,
the lower problem score was not
enough to keep pace with the in-
dustry’s overall improvement,
which means Japanese brands
fall below the industry average
for the first time in the history of

the U.S. Initial Quality Study. On-
ly four of 10 Japanese name-
plates included in the study post
fewer problems in 2015 than in
2014.
“For so long, Japanese brands

have been viewed by many as
the gold standard in vehicle qual-
ity,” said Renee Stephens, vice
president of U.S. Automotive at
J.D. Power.
He also said that the Korean

makes are really accelerating the
rate of improvement.
“They’re stepping up the im-

provements on existing models,
but are also working up front to
launch vehicles with higher qual-
ity,” Stephens said.

Humphreys said the IQS report
also indicated that technologies
such as voice recognition, Blue-
tooth pairing are still trouble
spots.
This is noteworthy since more

than two-thirds (67 percent) of
owners indicate having voice
recognition in their new vehicle
in 2015 -- up from 57 percent in
2013.
Stephens said today’s smart-

phones are creating high expec-
tations for consumers on how
well technology should work,
and automakers are struggling to
match the fast pace of changing
smartphone technology in their
new vehicles.
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and former members of the mili-
tary and their families with a re-
ception at the Detroit/Wayne
Port Authority building, and an
up-close view of the fireworks.
This year, three airplanes from

the Yankee Air Museum – a B-17
Flying Fortress, B-25 Mitchell
and Douglas C-47D Skytrain – will
make several passes along the
Detroit Riverfront about 90 min-
utes before the fireworks begin.
“Ford has been a part of this

community for more than a cen-
tury. We are proud to give back
by supporting events like the
fireworks, which benefit not just
Detroit, but the entire region,”
said Jim Vella, president, Ford
Motor Company Fund and Com-
munity Services. “The Ford Fire-
works celebration is also our
way of thanking the men and
women of the armed forces who
make our freedom possible.”
Ford is also supporting Cass

Community Social Services on
its signature annual fundraiser,
Catch the Fireworks. Former De-
troit Piston Vinnie Johnson will
serve as honorary chair. The
event will take place at Coach In-
signia restaurant atop the Ren-
aissance Center, where guests
will be able to watch the fire-
works display.
Over the past 10 years, Ford

Fund has donated $150 million
to organizations throughout
southeast Michigan, supporting
community, education and vehi-
cle safety programs. In addition,
Ford employees around the
world donate their time and ex-
pertise to community improve-
ment projects. Earlier this
month, more than 500 volun-
teers participated in dozens of
projects for an Accelerated Ac-
tion Day focused on the environ-
ment.

Ford’s Annual
Fireworks Display
Salutes Military

CONTINUED FROM PAGE 1

Detroit Automakers Score in J.D. Power Quality Survey
2015 Chevrolet Silverado 2015 Dodge Challenger 2015 F-Series Super Duty
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Fiat Chrysler has awarded
Johnson Controls two Qualitas
Awards: the Diversity Supplier
Development Supplier of the
Year; and Technical Cost Reduc-
tion (TCR) Supplier of the Year.
Fiat Chrysler recognized John-

son Controls and other suppliers
for showing extraordinary com-
mitment in key areas such as
quality, innovation, continuous
improvement, diversity and FCA
Foundational Principles, said
Johnson Controls spokeswoman
Debra Ortisi.
“Johnson Controls promotes

an environment in which every-
one values the differences
among our employees, cus-
tomers and communities,” said
Beda Bolzenius, president of
Johnson Controls Automotive
Experience and vice chairman of
Johnson Controls Asia Pacific.
“This recognition is a testament
to our company’s commitment
to diversity internally and exter-
nally.”

Chrysler Honors
Johnson Controls
With Two Awards
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And we didn’t stop production in
the plant during the prep
process. We expect to keep
everything going pretty much as
it has been.”
But, Oehmke said, Fiat

Chrysler is very proud of the
Rebel 1500.
“I think it’s a really good-look-

ing truck,” Oehmke said. “If noth-
ing else, I think it’s worth cele-
brating the production of the ve-
hicle just because of that reason
alone.”
Departing from the brand’s

iconic “cross-hair” designs, the
blacked-out Rebel grille tops a
completely new black off-road
front bumper design with a
durable powder-coated surface,
which incorporates a powder
coated, billet silver skid plate,
new front tow hooks and new
LED fog lamps. Black bezel bi-
functional projector headlamps
with LED marker lights lie be-
neath an aluminum, twin-snorkel
sport hood.
Rebel’s blacked-out front-end

continues on the flanks, where
black Power Wagon wheel-arch
moldings, flat-black badge, mir-
rors and lower body panels cre-
ate a trail-ready presence.
The new trim features a two-

tone paint scheme with black as
a constant on the lower body,

front to rear.
The Ram 1500 Rebel features

an all-new 17-inch aluminum
wheel. Among the most elabo-
rate designs found in mass pro-
duction, said Oehmke, the new
one-piece wheel incorporates
matte black painted accent pock-
ets and multi-angled surfaces
linked to the Rebel’s off-road
bias.
Continuing around to the

rearview is a bold new “RAM”
stamped tailgate with blacked-
out lettering.
Oehmke said the “Rebel” and

“4X4” badge emphasize the
truck’s uniqueness.
The rear bumper is also treat-

ed with durable black powder
coating with flared cutouts
around dual chrome-tipped ex-
hausts. Tail lamps incorporate
black bezels to match forward
lighting.
Rebel includes an optional

backup camera, providing a bet-
ter field of vision when maneu-
vering, said Oehmke. A new tri-
fold tonneau cover is embossed
with the Ram logo.
The Ram 1500 Rebel will be

available in five colors: Granite
Crystal Metallic, Bright Silver
Metallic, Flame Red, Bright White
and Brilliant Black. Both mono-
tone and two-tone paint options
are offered.
Operating on three crews, the

Warren Truck Assembly Plant is
home of the only consecutive
winners of the prestigious Motor
Trend Truck of the Year: the 2013
Ram 1500 and 2014 Ram 1500
EcoDiesel.

Building more than 286,000
available combinations of the
Ram 1500, the plant has pro-
duced more than 12.5 million
trucks since its operations began
in 1938.

by Jim Stickford

Doing good close to home is
important to the people at GM’s
Powertrain facility in Pontiac.
Just ask Alan Miller.
Miller is a staff project engi-

neer at GM Powertrain. He has
worked for the company for 30
years and received his engineer-
ing degree from Michigan Tech
University.
Miller has also been a volun-

teer at the Baldwin Center com-
munity outreach program for the
past three years.
“I’ve been working with the

Baldwin Center for a while now,”
Miller said. “It’s a nonprofit that
runs a soup kitchen and a
clothes closet and maintains an
afterschool program for kids.
They’re located on Baldwin Av-
enue in Pontiac about a mile-and-
a-half from GM Powertrain.”
Miller said that GM encourages

its employees to get involved
with local community efforts.
“I was serving lunch there one

day and liked what I saw, so I de-
cided to get involved,” Miller
said. “That was about three years
ago. Over that time, I’ve helped
the Baldwin Center raise about
$7,500 through efforts like a pop
bottle collection.”
Miller said that before he put

out the collection basket, the en-
gineers just had pop bottles and
cans stacked up in their cubicles.
During the winter, Miller and

son Gavin built a cardboard
“house” outside in their neigh-
borhood, then the two of them
stood inside the small structure
to raise money for warm winter
socks. They were able to collect
enough money to purchase 700
pairs of socks.
Miller said he believes in the

mission of the Baldwin Center
and has encouraged his fellow
GM employees to get involved
with the organization.
“Three years ago, the Baldwin

Center wasn’t known to people at
the Powertrain site, even though
it’s only a mile or so from the fa-
cility,” Miller said. “But in that
time, the number of GM employ-
ees who have volunteered there
during our Team GM week has
gone from five to 63. Because of
who we are at Powertrain, we did
a lot of engineering things like re-
inflate all their basketballs and
rebuild the backboards.”
And, Miller said, engineers are

nothing if not competitive. Last
Thanksgiving, the GM volunteers
at the Baldwin Center from Pow-
ertrain challenged the Chrysler
volunteers to a “turkey-off” to
see who could donate the most
turkeys to the center.
“It was Chrysler 110 to GM’s

100,” Miller said. “We might have
beaten them given enough time,
but the Baldwin Center called off
the competition because we
were able to donate more
turkeys than they had space to

store. That’s actually a good
problem to have.”
Miller was recently honored by

the Baldwin Center with its
“Heart of the Baldwin Center
Service Award Winner 2015” for
individuals.
A special dinner was held May

29 by the Baldwin Center to hon-
or the people and groups that

have made their work possible.
“It’s such a great honor to re-

ceive this award,” Miller said.
“The Baldwin Center does such
great work. To be associated
with them in any capacity is
heartwarming. I want people out
there to know about this organi-
zation and what they do to help
people.”
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GM Powertrain Engineer Honored by the Baldwin Center

Alan Miller with his wife Judy and son Gavin at awards dinner.

ARaymond has invested more
than $12 million in building and
equipment to expand its Raycon-
nect, Inc. manufacturing opera-
tions in southeastern Michigan,
said Craig Cheney, vice president
of Business Development for
ARaymond.
ARaymond Network president

and CEO Antoine Raymond,
along with local civic and gov-
ernmental leaders on June 18 at-
tended dedication ceremonies
for the new facilities in
Rochester Hills. Rayconnect is
part of the ARaymond Network
of companies which is celebrat-
ing its 150th anniversary this
year, Cheny said.
The expansion adds 30,000

square feet of manufacturing and
office space to an existing
75,000-square-foot Rayconnect
facility and will allow the plant to
run three eight-hour shifts, five
days a week, Cheny said.
Raymond said the facility will

be adding more than 60 new em-
ployees over a span of more
than two years of expansion, in-
cluding highly skilled production
technicians to operate new injec-
tion molding and assembly ma-
chines. There also will be open-
ings for maintenance technicians
and manufacturing, supply-chain
and logistics support functions,
as well as other administrative
personnel.
The plant produces Quick

Connect fittings for fluid-han-
dling systems for the automo-
tive, heavy truck, recreational,
off-road vehicle and industrial
markets. The fittings are used for
fuel lines, fuel vapor lines,
coolant hoses, oil hoses and oth-
er fluid applications.

Rochester Hills
Manufacturer
Grows Business
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Ram Rebel Goes Into Production At Warren Truck
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ment Award winner. He stayed at
a special cottage on the Ford es-
tate, so that meant that all he
had to do to come to the event
was walk outside his door.”

Lightbody said that in addition
to the Sunday show, the DIO also
holds a special black-tie dinner the
Friday before Father’s Day. And to
kick off the celebration, a special
media preview at the Eleanor & Ed-
sel Ford Estate is held annually,
this year on June 17.

Among the vehicles on display
this year was a 1957 Chrysler
300C owned by Jim Krausmann.
It was entered into the “Chrysler
Design – Virgil Exner era” catego-
ry. Lightbody said that Exner’s
1957 “Forward Look” cars were
“absolutely stunning, a break-
through with dramatic new pro-
portions that would force the
competition into ‘start-over’
crash-program responses to the
vehicle designs.”

Another vehicle on display at
the preview was the 1955 Jaguar
KX140, which came from the Sir
William Lyons design era of 1931-
68. Martin Rowell was at the pre-
view to talk about what it was
like to work at Jaguar in the
1950s.

Rowell got his start at the com-
pany through its apprentice sys-
tem. That meant for three years

he would go to night classes
three nights a week and day
classes once a week while work-
ing or Jaguar and learning skills.
He wound up with an automotive
engineering degree.

“I ended up being a European
service engineer,” the former
Jaguar employee said. “I must
say, it was very nice for a 24-year-
old to get to drive nice cars and

get to meet nice people.”
Rowell worked for Jaguar until

1969. He then took a job with
Continental and ended up com-
ing to Detroit in 1976 for what
was expected to be a three-year
tour. He ended up staying.

“The apprentice system is still
popular in Germany, Austria and
Switzerland,” Rowell said.
“There are a lot of people here in-

terested in it and what it has to
offer.”

Rowell is also a lifelong mem-
ber of the Society of Automotive
Engineers (SAE) and works with
the SAE to promote STEM educa-
tion in Detroit.

“I also belong to the SAE’s mo-
bility history committee, which
is why I’m here today,” Rowell
said.

Another vehicle that made the
preview was a 1926 AC 12/24
Roadster. Lightbody said this ve-
hicle was selected for the pre-
view because it played a promi-
nent part in the season three fi-
nale of “Downton Abbey,” where
character Matthew Crawley died

after an accident involving one of
these cars. The vehicle at the
preview is owned by the Stahl’s
Automotive Foundation out of
Chesterfield.

Lightbody said that every year
the EyesOn show presents peo-
ple with a lot of beautiful cars to
see. “Hopefully,” he said, the
money that’s raised at the shows
will help a lot of people who can’t
see now see the vehicles later.”

EyesOn Design Honor ‘House Style’ Cars
From Earl, Exner and Walker Era

A 1926 AC 12/24 car like this model starred in PBS’s “Downton Abbey.”

Former Jaguar employee Martin Rowell stands next to a 1955 Jag .
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Buying local, for the Millennial
generation, means more than
purchasing locally-grown pro-
duce. At least that’s what re-
search done by Ford indicates.

New polling from Ford sug-
gests younger consumers are
bucking the trend set by their
parents of favoring foreign-made
vehicles over those made in
America, said Ford spokes-
woman Deeptie Sethi.

Of Millennial consumers
polled, 72 percent do not feel loy-
alty to the automobile brands
their parents preferred. Instead,
an overwhelming 91 percent
trust the quality of American
products to be equal or better
than products made elsewhere,
with 74 percent of members of
Generation Y going so far as to
say it’s important to buy prod-
ucts made in America.

Younger generations rank the
quality of automobiles made in
the United States above that of
those made elsewhere, Sethi
said. Of the respondents, 45 per-
cent say American cars are bet-

ter, 33 percent go with European-
made cars, while 22 percent pre-
fer Asian-made vehicles.

With regard to specific brands,
43 percent of Gen Y and Gen Z
consumers rank Ford among the
top three brands for making
high-quality vehicles. Among
those who named multiple
brands as providing high-quality
vehicles, Ford ranks No. 2 in de-
livering the highest quality.

“Globalization and evolving ap-
proaches to parenting are trig-
gering significant shifts in both
the attitudes and behaviors of
young consumers,” said Sheryl
Connelly, Ford global consumer
trend and futuring manager. “Not
only are Millennials more aware
of how and where products are
made, but parents are empower-
ing them to take greater owner-
ship over purchasing decisions.
Both trends are yielding a gener-
ation of consumers that thinks
much more critically about the
source, quality and performance
of the cars they drive.”

When evaluating the quality of

a car, 40 percent of these con-
sumers are likely to factor in
their parents’ opinions, Connelly
said, while 38 percent value on-
line reviews and 27 percent turn
to third-party quality rankings
such as Consumer Reports or J.D.
Power.

Of Millennials polled, 65 per-
cent say how a car feels to drive
is important in evaluating quali-
ty, while 54 percent believe how
it feels inside is important and 43
percent think looks are key.

When these younger con-
sumers are ready to purchase a
vehicle or sign a lease, their par-
ents’ opinions take a back seat to
more practical considerations,
Connelly said. The top factors in-
fluencing Millennial buyers’ car-
purchasing decisions are cost,
gas mileage, how well a car
drives and a vehicle’s safety fea-
tures.

By contrast, parent recommen-
dations rank No. 9 among deci-
sion-making factors, indicating
that while parents may guide or
inform the purchasing process,

younger consumers are empow-
ered to make the ultimate deci-
sion about which car they
choose.

Further reinforcing this gener-
ation’s appreciation for practical
factors, of those polled, 79 per-
cent say they value high quality
over good looks.

Ford is committed to deliver
every vehicle it makes with top
quality for all consumers, Sethi
said.

The company is focused on im-
proving interior quality and con-
nectivity by merging functionali-
ty and comfort. A few examples
include:

• 2015 Ford Edge interior de-
sign is inspired by the concept of
Dynamic Sanctuary – an innova-
tive connection between mind,
body and architecture that
makes life easier. Available fea-
tures for the all-new Edge include
enhanced active park assist,
front and rear cameras, BLIS
(Blind Spot Information System),
a lane-keeping system and My-
Ford Touch.

Ford Research Shows Millenials Like ‘Local’ Automobiles But overall, DuBois said, peo-
ple aren’t that surprised when
they see the results of his work.
Basically, people assume GM,
Ford and Chrysler make cars in
the United States.

There is some surprise,
DuBois said, down the list when
people see the American-ness of
VW vehicles.

“I think it’s because people
know about the VW plant in Ten-
nessee,” DuBois said. “But only
one model is made there. The
rest of VW’s product is made
over in Europe.”

DuBois said that he had to
wrestle with how to handle Fiat
Chrysler. The company’s stock is
traded on the New York Stock
Exchange, but is “managed” out
of London and the Netherlands.

“I generally look at where the
money goes,” DuBois said. “Kia
might make cars in Georgia, but
the money, at the end of the day,
goes to Seoul.”

So while all automakers are
more international than ever,
even Fiat Chrysler still has a
huge R&D presence in Auburn
Hills, as well as a large manufac-
turing presence in the U.S. and
Canada.

GM’s Cars Top
‘Most American’
Automobile List
CONTINUED FROM PAGE 1

YPSILANTI TOWNSHIP, Mich.
(AP) – A preserved section of a
plant where Rosie the Riveter
built World War II bombers has
been rededicated.

The part of the old Willow Run
Bomber Plant will become the
home of the Yankee Air Museum.

A ceremony was held June 17.
It marked the beginning of major
construction of the National Mu-
seum of Aviation and Technolo-
gy in Washtenaw County’s Ypsi-
lanti Township.

The ceremony came 74 years
to the day after the dedication of
the bomber plant that produced
a B-24 every hour at its peak.

Willow Run’s state historical
marker is being relocated to the
area where the museum is being
created. It’s expected to open in
late 2017.

Officials signed papers last fall
giving control of a 144,000-
square-foot slice of the plant to
the museum.

State Ceremony
Salutes Rosie the
Riveter’s History
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For a 15th consecutive season,
Mopar will underscore its com-
mitment to Sportsman racing
competition within the National
Hot Rod Association (NHRA)
with the presentation of the
Mopar Hemi Challenge. The
ever-popular annual vintage rac-
ing event will be staged during
the prestigious U.S. Nationals
with this year’s shootout to take
place Sept. 3-4 at Lucas Oil Race-
way in Indianapolis.
The inaugural Hemi Challenge

made its debut in 2001 on the
quarter-mile track at the U.S.
Nationals and showcases 1968
Hemi-powered Dodge Darts and
Plymouth Barracudas – “the
classic muscle cars that con-
tributed to the Mopar brand’s
legendary reputation and suc-
cess at the drag strip,” said
Pietro Gorlier, president and
CEO – FCA’s Mopar Brand Serv-
ice, Parts and Customer Care.
This year’s edition celebrates

the 15th anniversary of the
heads-up shootout and provides
a $15,000 winner’s prize, a
unique Hemi Challenge trophy,
and a custom Mopar Hemi Chal-
lenge winner’s jacket. Cash
prizes will be awarded to the top
16 qualified cars that advance to
the elimination rounds on Fri-
day, Sept. 4.
“The Mopar Hemi Challenge is

a race that pays tribute to
Mopar’s brand heritage,” said
Gorlier. “These competitors and
fans are the backbone of drag
racing, and we treasure their
passionate support. It’s this pas-
sion that has helped to make
Mopar the brand that it is to-
day.”
The first Mopar Hemi Chal-

lenge was won by Bucky Hess
(2001), followed by drivers
Richard Beshore (2002), Jerry
Jenkins (2003), and Jeg Coughlin
Jr. (2004). The driver with the
most Hemi Challenge trophies is
defending champion Charlie
Westcott Jr., of Parma, Mich.,
who has earned six career wins,
(2005, 2006, 2008, 2011, 2012 and
2014) with his father, Charlie
Westcott Sr. (2009), Jim Daniels
(2010) and Rick Houser (2007
and 2013) interrupting those vic-
tories with their own trips to the
winner’s circle.

Mopar to Hold
NHRA Hemi

Challenge Race

It might not have ended with a
win, but it was a pretty produc-
tive race day on June 14 at New
England Dragway if you drove a
Mopar and your last name was
Johnson.
The Don Schumacher Racing

(DSR) Make-A-Wish 2015 Dodge
Charger R/T Funny Car of Tom-
my Johnson Jr. drove from a
No.1 qualifier position to a run-
ner-up finish at the National Hot
Rod Association (NHRA) New
England Nationals, while Pro
Stock driver Allen Johnson took
his “Magneti Offered by Mopar”
Dodge Dart to a second final
elimination round in as many
weeks.
With the results in, both

Mopar drivers also jumped into
the fifth place spot in the points
standings for their respect cate-
gories.
Tommy Johnson Jr. earned

round wins against Bob Tasca III,
Alexis DeJoria and Courtney
Force to advance to his first final
round appearance of the season.
It was the ninth time in 10 na-

tional events that the new 2015
Mopar Dodge Charger R/T has
done so since being introduced
to Funny Car competition this
season.
Johnson Jr. had the starting

line advantage, but had to settle
for a runner-up finish with a
4.195/304.25 lap to his oppo-
nent’s 4.160/309.49.

Chrysler Racing
Enjoys Success



GM’s OnStar service is not
only useful to a driver during
normal driving circumstances. It
has proven to be a life saver in
cases of some accidents.
OnStar’s Injury Severity Pre-

diction service is accurately pre-
dicting the severity of crash vic-
tims’ injuries, allowing for im-
proved on-scene treatment, ac-
cording to findings of a recent
study, said GM spokesman Stefan
Cross.
Injury Severity Prediction (ISP)

is an algorithm that OnStar uses
in properly equipped Chevrolet,
Buick, GMC and Cadillac vehicles
in the U.S. and Canada to provide
additional information to first re-
sponders following a vehicle
crash.
The algorithm, Cross said, ana-

lyzes crash information like force
of impact and direction of impact
to determine the probability of
severe injury to the vehicle occu-
pants. OnStar advisors then relay
the Injury Severity Prediction rat-
ing to 9-1-1 centers, which may
choose to adjust the level and
priority of response dispatched
to a crash scene.
“This past April we added in-

jury severity prediction criteria
to our trauma transport proto-
cols,” said Cory Richter, battal-
ion chief, Indian River County
(Fla.) Fire Rescue.
“It has been proven that crash

victims with a severe injury have
a better chance of survival when
they’re transported to a trauma
center instead of a local hospital.
Resources like OnStar’s Injury
Severity Prediction give us a bet-
ter chance of identifying those
victims early on.”
Over the past four years, Gen-

eral Motors, OnStar and the Uni-
versity of Michigan’s Internation-
al Center for Automotive Medi-
cine (ICAM), led by Dr. Stewart
Wang, conducted research that
illustrates how crash data can as-

sist first responders, Cross said.
This was the first known study to
match real-life injury outcomes
with crash telemetry data.
“Only a subset of all people

who have been involved in a
crash require the most urgent at-
tention,” said Wang. “This subset
consists of those individuals who
have sustained serious, life- or
limb-threatening injuries. With
this data, we are able to much
more accurately predict which
people might be in this critical
subset so that the proper re-
sources can be deployed to res-
cue them and transport them to
the right level of care.”
As part of the research for

each crash incident, Wang said
he and his team matched each
ISP rating with the correspon-
ding police report, medical
records, EMS data and computer-
ized tomography (CT) scan data.
The goal was to see if the pre-

dicted injury rating accurately
matched the occupants’ con-
firmed injuries. All personal in-
formation in this study was sani-
tized for confidentiality, so in-
jured occupants were anony-
mous.

This study confirmed that for
the first time, under real world
field conditions, occupant injury
severity can be predicted using
vehicle data.
“This service enables first re-

sponders to better treat injuries
today, and in the long run, it will
allow us to prevent certain in-
juries from occurring,” said Jeff
Boyer, vice president, GM Global
Vehicle Safety. “With access to
this information, our engineers
can analyze today’s safety sys-
tems to identify those features
most effective in preventing se-
vere injuries in the future.”
Now that the algorithm for pre-

dicting severe injuries has been
validated, Cross said, the next
step is educating the emergency
response community so it can
adjust training and protocols.
Recently, the National Highway

Traffic Safety Administration
(NHTSA), in conjunction with the
American College of Emergency
Physicians (ACEP) and National
Association of EMS Physicians
(NAEMSP), awarded a grant to
develop online training to famil-
iarize first responders and med-
ical directors with crash data
and the associated Injury Severi-
ty Prediction.
Pilot programs will be held in

early summer. Taking input from
the pilot sessions, the training
will be adjusted and rolled out to
all first responders in the fall.
OnStar Injury Severity Predic-

tion is part of OnStar’s Automatic
Crash Response service, avail-
able as part of the OnStar Protec-
tion, Security and Guidance
plans, Cross said.
OnStar responds to more than

5,000 vehicle crashes every
month.
OnStar emergency advisors

are certified by the International
Academies of Emergency Dis-
patch, allowing them to provide
medical guidance to vehicle oc-
cupants while they wait for first
responders.
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YOUR GM EMPLOYEE HEADQUARTERS
Top Dollar For Your Trade-In • Deliver To Work Or Home.
2015 GMC YUKON AND YUKON XL OVER 20 IN STOCK AND READY FOR IMMEDIATE DELIVERY

SUBURBAN
Suburban Buick GMC

of Ferndale

Tech
CenterZoo

I-696

W
O
O
D
W
A
R
D

�
Suburban Buick GMC

of Ferndale
877-913-5085
21800 Woodward Ave.
Ferndale, MI 48220

GM PEP HEADQUARTERS
Be treated with the respect you deserve.

TOP DOLLAR FOR YOUR TRADE and
the Best Deal Possible!

Call For An Immediate
P.E.P. Car Quote

By Phone or Email.

P.E.P Cars Available:

CALL
MIKE BADALUCCO
For Instant Quote!
Let me deliver your P.E.P.

Email: mbadalucco@suburbancollection.com

Enclave – 88
Lacrosse – 29
Regal – 8
Verano – 1
Acadia – 74

Canyon – 1
Sierra – 12
Terrain – 19
Yukon – 8

Yukon XL – 12

• 2 Years/24,000 Mile Scheduled Maintenance
• OnStar w/4GLTE w/Built in WiFi Hot Spot
• Tilt and Telescopic Steering Wheel
• Rear Vision Camera
• 2.4 Liter Engine
• Bluetooth
• SLE1

2015 GMC
TERRAIN

24MO. LEASE!
BUICK/GMC LEASE LOYALTY

$87*MO
W/$2087 DUE
AT SIGNING*

$172*MO
W/$172 DUE
AT SIGNING*OR

• 2 Years/24,000 Mile Scheduled Maintenance
• Tilt and Telescopic Steering Wheel
• 3.6 Liter Engine 281HP
• Rear Vision Camera
• Bluetooth
• Remote Entry

2015 GMC
ACADIASLE

24 MO. LEASE!
BUICK/GMC LEASE LOYALTY

Stk. #GF0355

$195*MO
W/$2194 DUE
AT SIGNING*

$279*MO
W/$279 DUE
AT SIGNING*OR

LEATHER GROUP
• 2 Years/24,000 Mile Scheduled Maintenance
• 2 Years Sirius XM Radio & OnStar Inc.
• Leather & Heated Seats
• Remote Start
• Rear Vision Camera
• Bluetooth
• 4G LTE WI-FI

2015 BUICK
LACROSSE

24MO. LEASE!
BUICK/GMC LEASE LOYALTY

$234*MO
W/$2234 DUE
AT SIGNING*

$319*MO
W/$319 DUE
AT SIGNING*OR

• 2 Years Scheduled Maintenance
• 2 Years XM Radio & OnStar Inc.

• 7” Touch Screen Buick
• Premium Auto System
• Convenience Package
• Rear Vision Camera

• Remote Starter
• Sun Roof

2015 BUICK
VERANO

24MO. LEASE!
BUICK/GMC LEASE LOYALTY

Stk. #BF0334

$79*MO
W/$2079 DUE
AT SIGNING•

$148*MO
W/$148 DUE
AT SIGNING*OR

Stk. #GF0545

Stk. #BF0109
www.SuburbanBuickGMC.com

877-913-5085
21800 Woodward Ave.
Ferndale, MI 48220

HOURS: Mon & Thur 8:30am-9pm,
Tues, Wed & Fri 8:30am-6pm, Sat 10am-5pm

*See dealer for details. All prices and payments are figured with GM employee or
family member. GMC/Buick payments and prices are quoted with Buick/GMC lease
loyalty, are eligible for this incentive. Payments calculated with 10,000 miles per year
with approved S or A tier credit or tier S 1 and 2 – model specific. Security deposit only
if required by lender. Payments are plus tax, licence, doc fee, cvr fee. Offers are
transferrable to individuals residing in same household. Low APR in lieu of some
rebates. Pictures may not represent actual vehicles. Expires 6/30/15.

2015 GMC YUKON AND YUKON XL OVER 20 IN STOCK AND READY FOR IMMEDIATE DELIVERY

LOCATED RIGHT OFF I-75 ON M-24

Wally Edgar
1-866-906-0279

*Lease payment examples for Cruze, Equinox and Malibu at GM Employee Discount Price plus tax,
title, plate, zero security deposit, first month payment (first payment waived for Cruze and Malibu
only) and doc. fees due at signing with all rebates including GM Competitive Lease Conquest Private
Offer assigned to dealer. Lessee responsible for excess wear and tear as well as exceeded con-
tracted mileage. Due to advertising deadlines, prices subject to change. See dealer for details.

JAY CHAISER x117
Fax: 248-391-0189
Cell: 248-821-8026

Email:
jchaiser@wallyedgar.com

Located right off I-75 on M-24, 2 minutes N. of the Palace of Auburn Hills

SALES HOURS:
MONDAY - THURSDAY 8 AM - 8 PM • FRIDAY 8 AM - 6 PM

SATURDAY 9 AM - 3 PM • SUNDAY CLOSED

3805 LAPEER RD., LAKE ORION

Wally Edgar
2015 CRUZE LT
$79*

PER MONTH
24MONTHS 10K LEASE

38 MPG

$0 DOWN PAYMENT $0 SECURITY DEPOSIT $0 FIRST MONTH'S PAYMENT

2015 MALIBU
$95*

PER MONTH
24MONTHS 10K LEASE

38 MPG

$0 DOWN PAYMENT $0 SECURITY DEPOSIT $0 FIRST MONTH'S PAYMENT

2015 EQUINOX LT
$101*PER MONTH
24MONTHS $999DOWN
10K LEASE

38 MPG

Consumer Technology Proves Life Saver

OnStar advisors are on duty 24/7 to aid in Injury Severity Prediction.

Automotive equipment suppli-
er Faurecia received on June 9
the “2015 L.E.A.D.E.R. award”
during the Automotive News Eu-
rope Congress at a special cere-
mony held in Birmingham, Eng-
land. Faurecia was selected as
just one of three recipients of the
sixth annual L.E.A.D.E.R. award.
The winners are selected by a

judge and jury consisting of
members of Automotive News Eu-
rope and the Automotive Intelli-
gence Center (AIC) in Bilbao,
Spain.
Faurecia Vice President of

Technology Strategy Christophe
Aufrère accepted the award for
the company.
The L.E.A.D.E.R. award stands

for Leaders in European Automo-
tive Development, Excellence
and Research. The award annual-
ly recognizes one manufacturer,
supplier and retailer who exem-
plify product development,
achievements and dedication to
the European automotive sector.

Faurecia Earns
Award in Europe
For Quality Work



MILWAUKEE (AP) – Johnson
Controls says it is looking at op-
tions for the separation of its au-
tomotive business.
The Milwaukee company,

which makes auto components
and building systems, said June
10 that it doesn’t have a
timetable for when its strategic
review will be completed.
In the press release making the

announcement, Johnson Con-
trols stated, “today’s announce-
ment continues our strategy of
proactive portfolio management
to drive focus on strategic prod-
uct-oriented businesses where
we can be a global market leader,
drive more profitable growth and
deliver maximum long-term val-
ue for our customers and share-
holders, said Alex Molinaroli,
chairman and chief executive of-
ficer, Johnson Controls.

“I am very pleased that we are
consistently delivering on our
operating commitments while al-
so building a strong foundation
for growth by leveraging our
Johnson Controls Operating Sys-
tem (JCOS) across the company.”
The automotive business,

which includes seating, over-
head systems, floor consoles,
door panels and instrument pan-
els, made up more than half of
Johnson Controls’ $42.83 billion
in revenue last fiscal year.
Johnson Controls also has a

power solutions unit that in-
cludes lead-acid automotive bat-
teries and advanced batteries for
Start-Stop, hybrid and electric
vehicles.
The company is selling its

global workplace solutions divi-
sion – which manages spaces for
corporations – to CBRE Group

Inc. for about $1.48 billion. The
deal, announced in March, is ex-
pected to close by the fourth
quarter.
In September, Johnson Con-

trols Inc. announced that it was
reorganizing its building efficien-
cy business, separating the unit’s
North America business from its
global products business. The
building efficiency business pro-
vides equipment, controls and
services for heating, ventilating,
air conditioning, refrigeration
and securities systems.
Johnson Controls is among sev-

eral companies that are breaking
off parts of their businesses.
General Electric Co. said last

week that it will sell its private
equity business in a deal valued
at approximately $12 billion.
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CHEVROLET LEASE PULL AHEAD JUNE 1ST 2015 – FEB 28TH 2016 SEE SALESPERSON FOR DETAILS

PURCHASE
FOR

$17,367*
LEASE FOR
24 MONTHS
$79*
$999DOWN

2015

NEWSILVERADO

PURCHASE
FOR

$25,997*
LEASEFOR
24 MONTHS
$139*

$999DOWN

2015

NEWCRUZE

PURCHASE A 1LS
FOR

$15,212*
LEASE 1LT
24 MONTHS
$19*
$999DOWN

2015

NEWMALIBU

PURCHASE A 1LS
FOR

$17,974*
LEASE A 1LT
24 MONTHS
$29*
$999DOWN

2015

WE’LL GIVE YOU A $3,500 MINIMUM FOR YOUR 2003 OR NEWER TRADE IN.

SERVICE HOURS: Monday & Thursday 6:30am-9:00pm; Tuesday, Wednesday & Friday 6:30am-6:00pm • Shuttle at 6:30am - Pick-up Both Ways • All Day starting at 6:30am.

$2395
Fluid Level,

Brake & Alignment Check Included.

Open Mondays & Thursdays until 8:30pm

We use Genuine GM Oil & Filter
No additional or hidden charges.
Out the door pricing.

Quick Oil Change EXPRESS
LANELUBE OIL FILTER

Excludes synthetic, Diesel & Med. Duty Trucks.
Most GM cars & trucks. One coupon per customer. Must
present coupon with order. Plus tax. Expires 6-30-15.

Up to 5 qts.

BODY SHOP
586-754-7000

ext 1231

INSURANCE
WRECK

AMENDED

WE REPAIR
ALL MAKES
& MODELS FREE OIL CHANGE

With Each Major Repair

TRANSPORTATION AVAILABLE
During Scheduled Repairs

GM SERVICE CENTER
MICHIGAN’S LARGEST

•SERVICE DEPT. •PARTS •BODY SHOP

866-452-1547
26125 Van Dyke @ 101/2 Mile

Center Line, MI 48015

EDRINKE • FAST • FRIENDLY • DISCOUNTS

VISIT OUR

QUICK LANE

NEWVERANO

PURCHASE
FOR

$20,597*
LEASE FOR
24 MONTHS
$47*
$999DOWN

2015

NEWLACROSSE

PURCHASE
FOR

$29,897*
LEASE FOR
39 MONTHS
$179*

$999DOWN

2015

NEWENCORE

PURCHASE
FOR

$20,972*
LEASE FOR
24 MONTHS
$117*
$999DOWN

2015

NEWTERRAIN

PURCHASE
FOR

$22,563*
LEASE FOR
24 MONTHS
$89*
$999DOWN

2015

NEWENCLAVE

PURCHASE
FOR

$32,996*
LEASE FOR
36 MONTHS
$219*

$999DOWN

2015

NEWACADIA

PURCHASE
FOR

$28,595*
LEASE FOR
24 MONTHS
$169*

$999DOWN

2015

NEWTRAVERSE

PURCHASE
FOR

$25,890*
LEASE FOR
24 MONTHS
$139*

$999DOWN

2015

NEWEQUINOX

PURCHASE A 1LS
FOR

$19,987*
LEASE A LT
24 MONTHS
$79*
$999DOWN

2015

NEWCAMARO

PURCHASE
FOR

$20,991*
LEASE FOR
24 MONTHS
$189*

$999DOWN

2015

NEWVOLT

LEASE FOR
36 MONTHS
$295*

$999DOWN

2015

PURCHASE
FOR

$29,997*

NEWSIERRA

PURCHASE
FOR

$26,504*
LEASE FOR
39 MONTHS
$159*

$999DOWN

2015

DBL. CAB
2WD

LS 1LS

Nicole
Dodge

nhuminski@edrinke.com

Jim
Pfeifle

jpfeifle@edrinke.com

Dennis
Thacker

dthacker@edrinke.com

See us for your GM employee purchases.

1-866-452-1300
26125 Van Dyke at 101/2 Mile Rd.

Visit our website: edrinke.com
SHOWROOM HOURS: Mon. & Thurs. 8:30am-9:00pm; Tues., Wed., & Fri. 8:30am-6:00pm

Paul
Makowski

pmakowski@edrinke.comNO DOC FEES
Find Us on
FACEBOOK

All applicable rebates including lease/conquest offers have been deducted from sale price/payment. Picturesmay not represent actual vehicle. Prices subject
tochangeperGMincentives.Pricesandpaymentsare inclusiveofactiveGMEmployeeDiscount (Unlessotherwisestated).BelowGMPricingonlyvalidoncert-
ian models.Trax,Cruze,Silverado,Malibu,Equinox,CamaroandTraverseare24month leases.Volt is a 36month lease.All leasesare10kmilesper yearw/ ap-
provedSTiercreditw/$999dueatsigning.Prices&paymentsareplus tax,title,andplate feeswithacquisition feeup front.Refundablesecuritydeposit required
on certain vehicles –to be determined by lender. For Silverado,must trade in ’99 or newer model vehicle. GM Employee discount to everyone valid on certain
models. **$3500 trade-in is valid on 2003 or newer vehicles with under 115kmiles in drivable condition, no branded titles, less reconditioning determined by
appraiser. Certain restrictionsmay apply, see dealer for complete details.** Expiration Date – 6/30/15.

SHOWROOM HOURS:
Mon. & Thurs. 8:30am-9pm

Tues., Wed., & Fri. 8:30am-6pm

Now looking for experienced salespeople to join our team!

See us for your GM employee purchases.

1-877-451-7707
26125 Van Dyke at 101/2 Mile Rd.

Visit our website: edrinke.com

We Are Professional Grade

NEWTRAX
LS

ED RINKE

DBL. CAB
2WD

All prices and payments include GM rebates. Picturesmay not represent actual vehicle. Prices subject to change per GM incentives. Prices and payments are
inclusive of active GM employee discount (unless otherwise stated). All leases are 10,000miles per year with approved STier credit. Vehicles shown are $999
down.Musthave lease loyalty and/or conquest.Musthaveclosingcompetitive lease. ForSierra,must trade in ’99ornewermodel vehicle. Pricesandpayments
are plus tax, title,plate feew/ acquisition fee up front, refundable security deposit required on certain vehicles – to be determined by lender. GMemployee dis-
count to everyone valid on certainmodels. **$3,500 trade in is valid on 2003 or newer vehiclesw/ under 115kmiles in drivable condition,no branded titles, re-
conditioning determined by appraiser. Certain restrictionsmay apply, see dealer for complete details.** Exp date:6/30/2015.

NEWREGAL

PURCHASE A
FOR

$26,499*
LEASE FOR
24 MONTHS
$89*
$999DOWN

2015

NEWYUKON

PURCHASE
FOR

$45,904*
LEASE FOR
36 MONTHS
$399*

$999DOWN

2015

4WD
SLE

1LT

1SN
FWD

1SG 1SL

Johnson Controls Looking
To Spin Off Auto Division

TOKYO (AP) – Detroit-based
General Motors Co. is expanding
its partnership with Japanese
truckmaker Isuzu Motors by col-
laborating in the U.S. and mark-
ing GM’s return to the medium-
duty truck business.
Under the deal announced

June 16, Isuzu will produce mod-
els for GM based on the Isuzu N-
Series truck. They will be distrib-
uted by GM’s Chevrolet dealers
in the U.S. starting next year.
GM and Isuzu will also explore

the use of GM commercial vehi-
cle components for Isuzu trucks.
GM will continue to produce and
supply 6-liter V8 gasoline en-
gines and six-speed transmis-
sions for Isuzu.
Isuzu has diesel engines but

lacks gas engines.
GM quit the medium-duty

truck business in 2009 when it
was going through financial tur-
moil. That was part of the effort
that allowed the automaker to
leave bankruptcy protection.
Isuzu and GM, whichmakes the

Cadillac, Buick and Opel cars,
have maintained a strategic part-
nership for more than 40 years.
GM at one point owned nearly

half of Isuzu. It sold its remaining
small shareholding in Isuzu in
2006. After that, Toyota Motor
Corp. bought a 5.9 percent stake
in Isuzu, becoming the top au-
tomaker shareholder in Isuzu.

GM, Isuzu Join
Forces to Again

Build Trucks

“... were building
a strong

foundation”
–Alex Molinaroli,
Johnson Controls



by Jim Stickford

It all began a long time ago
when Greg Jackson washed his
uncle’s red and white Cadillac
every Saturday afternoon.
The young Jackson vowed one

day to own a Cadillac and now he
owns a Cadillac dealership as the
CEO of Jackson Automotive De-
velopment and owner of Prestige
Cadillac in Warren.
Jackson made note of that fact

at the groundbreaking ceremony
of the new Prestige Cadillac deal-
ership on Van Dyke across from
the VEC building in the GM Tech
Center.
The ceremony took place on

June 17 and guests included War-
ren mayor Jim Fouts; Steve
Braun, Cadillac North Central Re-
gional director; and Ken Kelzer,
GM vice president of Global Prod-
uct Development.
Jackson was introduced to

those attending the event by his
daughter Anika, vice president of
Jackson Automotive Management
and president of Jackson Land
Holding.
Jackson began his speech by

thanking all the people at Prestige
Cadillac who worked so hard for
the company and made the cere-
mony possible.
“We have general managers,

salespeople, the ladies who get it
done in the office, technicians,
people who service and wash the
cars,” Jackson said.
“It if weren’t for those people,

there wouldn’t be a Prestige
Cadillac. So to all of you, I say
thank you for your work today
and every day.”
Jackson then shared a story

with the audience about how he
grew up in Detroit. His father Roy
always said that he would own a
Cadillac.

His said his Uncle Edgar did
own one, the red and white one
that Jackson got to wash every
Saturday for 50 cents. Occasional-
ly, his uncle would let Jackson
drive the car into the driveway.
“I vowed that I would one day

own a Cadillac,” Jackson said.
“Now I own several hundred. I re-
member a time when everything
that was the best was ‘Cadillac.’
The Cadillac of hamburgers and
so on.
“It’s been the American dream

for a hundred years to own a
Cadillac. Song writers have writ-
ten songs about Cadillacs. These
musical artists recognized the
greatness of Cadillac.”
When Jackson got his start in

the car business, it was with Pon-
tiac. He said that he has been
able to work his way up to Cadil-
lac because he held on to his vi-
sion.

“Others have tried to put
stores at this location but could-
n’t,” Jackson said. “But with the
help and foresight of the Warren
city administration, my vision has
come true.”
Jackson said that, hopefully,

Prestige Cadillac will become the
cornerstone of the new Warren
downtown.
Fouts said that he was happy to

be at the ceremony and to see all
the new development that is tak-
ing place in Warren and along Van
Dyke.
Detroit may have Dan Gilbert,

Fouts said, but Warren has Grego-
ry Jackson.
Braun also spoke, saying that

he was happy to be at the cere-
mony.
“It’s Cadillac’s mission to ex-

pand and elevate the brand with-
in the premium car market,”
Braun said. “And having a new
state-of-the-art dealership like the
one Prestige is building goes a
long way toward that goal.”
When the dealership is fin-

ished, Braun said, Prestige will be
one of 200 stand-alone premium
Cadillac dealerships across the
country selling and expanding
Cadillac’s brand.
“I know with your leadership,”

Braun said, “the best is yet to
come. I am looking forward to
coming back here next year for
the grand opening of Prestige
Cadillac.”

Kelzer also spoke about what
an exciting time for GM in Warren.
Just a few weeks ago, the com-

pany announced that it was going
to invest $1 billion in Warren facil-
ities in and around the Tech Cen-
ter.
And now Jackson is building

Prestige’s new dealership on Van
Dyke across the street from the
Tech Center.
“We’re thrilled to be a partner

with someone like Greg Jackson,”
Kelzer said. “We really appreciate
you being such a great entrepre-
neur.”
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Prestige Cadillac CEO Gregory Jackson, center, digs in with other notables at the June 17 groundbreaking.

Jackson stands with new Cadillacs at his new dealership site.

Prestige Breaks Ground
For New Cadillac Dealership

Ford’s Blue Oval Scholars were honored at a special ceremony last week at Charles H. Wright Museum of African American History.

Ford Motor Company Fund
celebrated the achievements of
more than 160 graduating sen-
iors from 10 Detroit-area high
schools at its sixth annual Blue
Oval Scholarship program. The
awards, ranging from $250 to
$1,000, were presented June 18
at the Charles H. Wright Museum
of African American History.
Blue Oval Scholarships en-

courage students to show im-
provement in academic achieve-
ment and their overall school

performance and also encour-
ages them to pursue their post-
high school educational goals,
said Ford spokeswoman Lisa
Wilmore.
In the seven-year history of the

program, Ford has awarded more
than $700,000 in scholarships to
assist almost 1,000 Detroit-area
high school graduates with tu-
ition, books, fees and other edu-
cational costs, Wilmore said.
This year’s recipients come

from 10 high schools: Central

Collegiate Academy, Cody, Os-
born, Southeastern and Western
– all in Detroit; and Harper
Woods High School, Mt. Clemens
High School, Pontiac High
School, River Rouge High School
and Ypsilanti Community High
School(s).
“At Ford Motor Company, we

believe that student achievement
is the cornerstone to future
progress, and supporting the
next generation of leaders is criti-
cal to the growth of the commu-

nities we serve,” said Jim Vella,
president of the Ford Fund and
Community Services.
“The Blue Oval Scholarship

program reinforces academic ex-
cellence and encourages high
school students to pursue their
dreams so they may become real-
ity.”
The Ford Blue Oval Scholar-

ship program provides more
than $1 million in scholarships to
more than 1,000 students each
year.

Ford Motor Company Cites Area Scholarship Recipients

The Dodge brand is launching
a new U.S. Hispanic advertising
campaign for the 2015 Dodge
Challenger, Dodge Charger and
Dodge Dart featuring actor Dan-
ny Trejo (“Machete”, “From Dusk
Till Dawn”, “Once Upon A Time
in Mexico”), said Fiat Chrysler
spokeswoman Eileen Wunder-
lich.
The Spanish language cam-

paign consists of three spots air-
ing in both 30- and 60-second
versions. The first spot, “El Tra-
to” (“The Deal”), began airing
June 11 and the rest will contin-
ue to roll out in the coming
weeks across U.S. Hispanic me-
dia, as well as digital and social
initiatives, Wunderlich said. All
spots will be available on the
Dodge brand YouTube channel.
“Danny Trejo’s tough and mus-

cular persona makes him an un-
expected, yet ideal, salesman to
communicate the unique person-
ality of Dodge in this new, hu-
morous, Spanish language cam-
paign,” said Olivier Francois,
chief marketing officer, FCA-
Global. “Multicultural customers
account for nearly a third of
Dodge brand volume, which is
why it is important that we reach
U.S. Hispanic auto buying con-
sumers with relevant marketing
strategies and campaigns that
not only accurately depict the
brand, but that also authentical-
ly capture the nuances of such
an influential consumer.”
The campaign introduces U.S.

Hispanic consumers to the 2015
Dodge Challenger, Dodge Charg-
er and Dodge Dart, giving view-
ers a close-up view of the Dodge
brand’s technology, capability
and a slew of cool features, Wun-
derlich said. Trejo is a personali-
ty widely recognized by l movie-
goers, especially U.S. Hispanics.

Dodge Creates Ad
Campaign for

Hispanic Market

“ I vowed that
I would one day

own a Cadillac....”
–Gregory Jackson,

Prestige Cadillac
CEO
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Jeff Caul
586-274-0396
PEP QUOTES BY PHONE OR EMAIL:
JEFF CAUL AT JCAUL@BUFFWHELAN.COM

Free shuttle service to home, office or shopping.

buff whelan chevrolet
WHERE THE DEALS MAKE THE DIFFERENCE, EVERY DAY SINCE 1970!

Van Dyke • South of 18 Mile • Sterling Heights

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!
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*See dealer for details. All Rebates/Incentives have been deducted from sale price/payment and are subject to change by manufacturer
without notice. GM Employee discount required unless otherwise noted. All leases include GM Lease Loyalty or Lease Conquest.
To qualify for Lease Conquest you must have a NON-GM Lease in the household that terminates within 365 days. All lease payments
are based on 10,000 miles per year. 1st payment, tax,title and plate fee due at signing on all leases. All programs expires 06/30/2015
.

CONVENIENT HOURS:
Mon. & Thurs.

8:30 am – 9 pm
Tues., Wed., Fri.

8:30 am – 6:30 pm

��

VA
N
DY

KE

SC
HO

EN
HE

RR
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METRO PKWY.

18 MILE RD.

SINCE
1989

3.6L, SIDI V-6, 6-Speed Automatic,
Captain Seats, Driver & Passenger Heated Seats,

OnStar & More…

24 Month Lease/10,000 Miles

Stk.#54132

2015 TRAVERSE 1LT

Stk.# 53257

2015 EQUINOX 1LT
NO SECURITY
DEPOSIT
REQUIRED

NO SECURITY
DEPOSIT
REQUIRED

2.4L DOHC w/VVT, 6-Speed Automactic, 8-Way Pwr
Seat Adjust-Driver, Remote Start, Onstar,

4G LTE Wi-Fi Hotspot & More…
24 Month Lease/10,000 Miles

W/DRIVER’S CONVENIENCE

OVER 1,000
New Chevrolets in Stock!

WE GUARANTEE THEWE GUARANTEE THE
LOWEST PRICES OR IT’S FREELOWEST PRICES OR IT’S FREE☺☺

586-274-0396
Stk.#51589

2015MALIBU 1LT

Ecotech 2.5L DOHC w/Autostop & Start, 6-Speed
Automactic, Onstar, 4G LTE Wi-Fi Hotspot & More…

24 Month Lease/10,000 Miles

buff whelan
chevrolet

PULL AHEAD
IS BACK…

at
NO FIRST
PAYMENT
REQUIRED

NO
SECURITY
DEPOSIT
REQUIRED

$113*
+Tax with $0 Down
w/Lease Conquest

$155*
+Tax with $0 Down
w/Lease Loyalty

$271*
+Tax with $0 Down
w/Lease Conquest

$229*
+Tax with $0 Down
w/Lease Loyalty

$199*
+Tax with $0 Down
w/Lease Conquest

$156*
+Tax with $0 Down
w/Lease Loyalty

*GM Employee Pricing Plus Tax, Title, Lic. and Doc. No Security Deposit Required. Lease Conquest Rebate Must Have Non GM Lease In Household To Expire Within 90 Days Of Delivery Of New Purchase Or Lease. Lease Loyalty Rebate Must Have 1999 or Newer
GMVehicle In Household. Programs subject to change. Photos may not represent actual vehicle. Price is subject to change without notice. Lacrosse stk 6898-15 lease 8gured with DBC certs. $1000.00 DBC credit is while supply last. Payment may be higher if dealer
DBC cert expire. See dealer for details. Expires 6/30/15.

40755 Van Dyke • Sterling Heights •586.977.2800
WWW.VYLETEL.NET SALES: Sun CLOSED; M, TH 8:30am-9pm; T, W, F 8:30am-6pm; SAT 10am-3pm

SERVICE: Sun CLOSED; M, TH 7am-8pm; T, W, F 7am-6pm; Sat 8am-1pm

VISIT OURWEBSITE TO SEARCH FOR MORE VEHICLES & GREAT DEALS ON NEW BUICK’S OR GMC’S ATWWW.VYLETEL.NET

2015BUICKENCORE FWD
LEASE FOR

$149*
/MO

24 MO. LEASE
10K MILES PER YEAR

STK #4299-15
DEAL #49782

* GM Pricing plus tax, title, lic. Must have Non-GM Lease in Household.
To Expire within 365 days of delivery. $1690 Total Due at Signing.

24 MONTH BUICK EXPERIENCE LEASE
FREEMaintenance • FREE XM Radio! • FREE OnStar

2015 GMCACADIA FWD
SLE-1

2015 BUICKREGAL FWD
PREMIUM 1GROUP

LEASE FOR ONLY

$149*
/MO

24 MO. LEASE
10K MILES PER YEAR

STK #6935-15 • DEAL #52861
* GM Pricing plus tax, title, lic. Must have Non-GM Lease
in Household. To Expire within 365 days of delivery.
$1624 Total Due at Signing.

LEASE FOR

$199*
/MO

24 MO. LEASE
10K MILES PER YEAR

STK #7945-15
DEAL #51286

* GM Pricing plus tax, title, lic. Must have Non-GM Lease in Household.
To Expire within 365 days of delivery. $1866 Total Due at Signing.

BUICK’S LUXURY
FOR LESS!

2015GMCSIERRASLE
15004X4DBL. CAB

MORE
VALUE
FOR
LESS

VYLETEL
2015GMCTERRAIN FWD SLE-1

24 MO. LEASE • 10K MILES PER YEAR
STK #8233-15 • DEAL #52862

* GM Pricing plus tax, title, lic. Must have Non-GM Lease in Household.
To Expire within 365 days of delivery. $1983 Total Due at Signing.

LEASE THIS 2015 TERRAIN
FOR ONLY

$109*
/MO

NO SECURITY
DEPOSIT REQUIRED

GREAT VALUE
FOR ONE LOW PAYMENT!

NO SECURITY
DEPOSIT REQUIRED

NO SECURITY
DEPOSIT REQUIRED

24 MONTH BUICK EXPERIENCE LEASE
FREEMaintenance • FREE XM Radio! • FREE OnStar

NO SECURITY
DEPOSIT REQUIRED

24 MONTHS OF FREE MAINTENANCE

INCLUDES
REMOTE
START

5.3L V8 ECOTEC3,
Front Cloth Bucket Heated Seats, USB Ports, Trailering Equip. Pkg,
Driver Power Seat, Remote Start, Front fog lamps, Rear Defrost,

110Volt power outlet, Universal home remote,
Dual Climate Control A/C, Z71 Off Road Pkg.

LEASE FOR

$219*
/MO

24 MO. LEASE
10K MILES PER YEAR

STK #7924-15 • DEAL #52863
* GM Pricing plus tax, title, lic.
Lease figured with Buick/GMC Lease Loyality. $2681 Total Due at Signing.

Push Start, Keyless Entry,
18” ChromeWheels, Navigation,

Rear Camera, Park Assist

NO SECURITY
DEPOSIT REQUIRED

MANAGER DEMO
SPECIAL

2015BUICKREGAL FWD
EVERYONE’S PRICE
$24,999*

WAS $30,915
STK#4015-15

*Price Plus tax, title, lic. Price is stock number specific. Tax is $1811.28

SAVE OVER
$5,900 OFF LIST 24 MONTH BUICK EXPERIENCE LEASE

FREEMaintenance • FREE XM Radio! • FREE OnStar

2015BUICKLACROSSE 1SL
LEATHERDRIVE LUXURY

FOR LESS!

$269*
/MO

24 MO. LEASE
10K MILES PER YEAR

STK #6898-15 • DEAL #52858
* GM Pricing plus tax, title, lic. Must have Non-GM Lease in Household.
To Expire within 365 days of delivery. $2327 Total Due at Signing.

24 MONTH BUICK EXPERIENCE LEASE
FREEMaintenance • FREE XM Radio! • FREE OnStar

Rear Camera, Leather, Heated Seats.

NO SECURITY
DEPOSIT REQUIRED

Leather Heated Seats,
Navigation, Rear Camera, Park Assist,

Bose Sound System, Push Start Technology andmore!

2015 BUICKENCLAVE FWD CONVENIENCEGROUP
LEASE FOR ONLY
$259*

/MO
24MO. LEASE • 10K MILES PER YEAR

$279*
/MO

24MO. LEASE • 12K MILES PER YEAR
STK #4090-15 • DEAL #55322
* GM Pricing plus tax, title, lic. Must have Non-GM Lease in Household.
To Expire within 365 days of delivery. $1773 Total Due at Signing.

24 MONTH BUICK EXPERIENCE LEASE
FREEMaintenance • FREE XM Radio! • FREE OnStar

2015GMCYUKONXL
4X4 - SLE

5.3L V8 EcoTec3 Engine,
6 Speed Automatic Transmission,

Trailering Package, Inside RearviewMirror,
Power Adjustable Pedals,

Power Rear Liftgate, Universal Home Remote ,
20” Polished AluminumWheels

LEASE FOR
ONLY

$399*
/MO

27 MO. LEASE
10K MILES PER YEAR

STK #7905-15 • DEAL #54716
* GM Pricing plus tax, title, lic. Must have Buick/GM Lease in Household.
$2034 Total Due at Signing.

#42333 #21552#44296

475 SUMMIT DRIVE • 248-292-2502 • 5825 HIGHLAND RD. (M59) • WATERFORD

CALL
BRUCE LITVIN
– 24/7 & 365 –

40 YEARS
OF QUALITY SERVICE

CELL # 1-586-405-5175
blitvin@lunghamer.com

1-888-665-5438

WWEE TTHHOOUUGGHHTT

MMAAYY
WWAASS

GGRREEAATT
BBUUTT

JJUUNNEE
WWIILLLL BBEE BBEETTTTEERR..
PPLLEEAASSEE DDOONN’’TT
MMIISSSS OOUUTT OONN TTHHEESSEE

FFAABBUULLOOUUSS
LLEEAASSEESS

LAS VEGAS (AP) – Billionaire
Kirk Kerkorian, an eighth-grade
dropout who built Las Vegas’
biggest hotels, tried to take over
Chrysler and bought and sold
MGM at a profit three times, has
died. He was 98.
He died the evening of June 15

in Beverly Hills.
The reserved, unpretentious

Kerkorian spent much of his life
trying to stay out of the spotlight
and rarely gave interviews. He
called himself a “small-town boy
who got lucky.’’
He shunned glitzy Hollywood

parties and movie premieres in
favor of making deals. Rather
than arrive at an event by limou-
sine, he often drove himself in a
Mercury station wagon.
After making his first fortune

ferrying gamblers to Las Vegas
with Trans International Airlines,
he built the 30-story, 1,568-room
International Hotel, the world’s
largest hotel when it opened in
the late 1960s. He brought Elvis
Presley to perform there in 1969
as the rock legend relaunched
his live performance career.
Although medium-size by to-

day’s Sin City standards, the ho-
tel, now the Westgate Las Vegas,
represented a major risk when
properties averaged 250 rooms.
“I had total confidence or I

wouldn’t have gone into the proj-
ect,’’ Kerkorian later said. “I’ve
always been bullish on Las Ve-
gas.’’
When Kerkorian opened the

first MGM Grand in Las Vegas in
the 1970s, it was again the
world’s largest hotel, containing
more than 2,000 rooms and a
1,200-seat showroom. Years later,
he would build another MGM
Grand, this one with more than
5,000 rooms _ again, the world’s
largest.
Elsewhere, Kerkorian bought

and sold the Metro-Goldwyn-
Mayer film studio three times,

each time realizing a profit on his
investment.
He also invested heavily in the

auto industry and made unsuc-
cessful attempts to take over
Chrysler.
“Regardless of what people

think, there was no great master
plan,’’ Kerkorian once said.
“Every year was a big year for
me. First I was simply trying to
earn enough to get something to
eat, then enough to buy a car.’’
Kerkorian set his sights on the

auto industry in 1995, trying to
seize control of Chrysler Corp. in
a failed $23 billion hostile bid. It
failed, but Kerkorian’s Beverly
Hills-based Tracinda Corp. be-
came Chrysler’s largest share-
holder.
Kerkorian made another bid

for Chrysler in 2007 when Daim-
lerChrysler put the struggling di-
vision on the market, offering
$4.5 billion. But Chrysler sold to
private equity firm for $7.4 bil-
lion.

Sen. Harry Reid said on the
Senate floor June 16 that “when
history books are written, they’ll
say a lot about this good man.’’
He was born Kerkor Kerkorian

in Fresno, California, in 1917, one
of four children of a poor Armen-
ian fruit grower.
During his brief boxing career,

he became Pacific amateur wel-
terweight champion. But he
lacked the size to turn pro, so he
went into business. During World
War II, he worked for the RAF Air
Transport Command in Canada,
flying Mosquito bombers on dan-
gerous delivery runs from Cana-
da to Scotland.
After the war, he refurbished a

small twin-engine plane and flew
passengers between Southern
California and the growing desert
gambling mecca of Las Vegas. In
1947, Kerkorian bought a tiny
charter line and renamed it
Trans International Airlines.

Kirk Kerkorian, 98, Dies
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*Pictures may not represent actual sale vehicle. All applicable rebates including conquest and/or loyalty offers have been deducted from Sale Prices/Payments and are subject to change by the manufacturer without notice and are plus title, tax and plate fees.
GM Employee discount is required expect where noted. Leases are 10,000 miles per year. Lease pull-ahead is for current Chevrolet leases waving up to 3 remaining payments (up to $1500). Silverado Down Payment assistance requires financing through ALLY, GM
Financial or Wells Fargo. $3500 trade-in guarantee is on 2005 or newer vehicles with under 150,000 actual miles in drivable condition. No branded titles. Certain restrictions apply, see dealer for complete details on all incentives/offers. Sale ends 6/30/2015 @ 6:00PM.
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1977 Corvette with 59,000 miles, Cooper red line tires,
dark blue with light blue accent stripe, black interior,

T-tops, A/C, power windows, power brakes,
new sound system and battery,
Excellent condition; cruise ready.

Asking $15,500

(248) 622-4923

1977
CORVETTE

FOR SALE • FOR SALE • FOR SALE

The GM parking lot by the Detroit River near the RenCen will be flooded with Corvettes later this month.

The Corvettes are coming, the
Corvettes are coming.
On Sunday, June 28, at the cor-

ner of Beaubien and Atwater (also
known as the GM parking lot) in
downtown Detroit, fans of the
Corvette will be gathering to show
off their vehicles and mix with
their fellow Corvette owners.
This “Corvettes in the D” event

is put on by Larry and Verna
Courtney.
“This all started a couple of

years ago,” Larry Courtney said.
“The Corvette was celebrating
its 60th birthday, but it seemed
to me that there weren’t actually
any celebrations taking place in
Detroit. There was something in
California and there was some-
thing at the National Corvette
Museum, but nothing here.”
The Courtneys own a 1999

Corvette and have a lot of friends
who are Corvette owners.
“So my wife and I decided to

do something about this lack of
Detroit-based celebrations,”
Courtney said. “This is not a club
celebration of any sort, but it’s a
lot of fun. I know Corvette own-
ers from across the country who
will be here this year. We all have
a lot of fun.”
The celebration begins at 9

a.m. and goes to 4 p.m., Courtney
said. The cost is $10 per car.
Courtney said because he

does this for fun, it’s a nonprofit
enterprise. The money that is
raised goes to help two local vet-
erans organizations, including
the Veterans Outreach Project of
Southeast Michigan Inc.
“That makes the event a

’Vettes for Vets thing,” Courtney
said. “There will be a GM Display
with Harlan Charles and semi-
nars by Paul Koerner and Me-
chanic with Brittany George. It
should be a lot of fun. I urge peo-
ple to come on out.”

Corvette Display to Benefit
Local Veteran Organizations

According to a new Consumer
Federation of America (CFA)
analysis of 1,163 of this year’s
new vehicles, fuel efficiency con-
tinues to increase for 2015 on a
model by model basis.
However, individual car com-

pany fleets, are backsliding on
their overall fuel economy per-
formance, said Jack Gillis, author
of The Car Book and automotive
expert for CFA.
According to the CFA’s most re-

cent analysis, from 2014 to 2015,
the percent of vehicles with an
Environmental Protection
Agency (EPA) fuel economy rat-
ing of at least 23 miles per gallon
(mpg) ticked up from 50.5 per-
cent to 52 percent, and the per-
cent of vehicles with fuel econo-
my at or below 16 mpg, the so-
called gas-guzzlers, declined
from 8.5 percent to 6.1 percent.
On the other hand, the analy-

sis showed, the 2015 improve-
ment disguises significant varia-
tion in the fuel economy
progress made by individual car
companies.
While some automakers have

made important progress in in-
creasing the number of models
that comply with the year’s Cor-
porate Average Fuel Economy
(CAFE) standard, for example,
Volvo (29 percent vs. 0 percent in
2014), Honda (57 percent vs. 51
percent in 2014) and Mercedes
(18 percent vs. 12 percent in
2014), a number of companies
slid backwards.
Gillis said those registering the

biggest declines in fuel efficiency
were Kia (40 percent compliance
in 2014 vs. 18 percent in 2015),
Subaru (48 percent vs. 75 per-
cent in 2014) and GM (19 percent
vs. 27 percent in 2014).
“In 2015, seven auto compa-

nies met or exceeded their 2014
performance,” said Gillis.
“There is no doubt that since

the announcement of higher
CAFE standards, many car com-
panies have improved their se-
lection of vehicles with greater
fuel efficiency, proving that 54.5
mpg by 2025 is achievable.
“The fact that the number of

cars getting over 23 mpg has
risen by almost 40 percent in the
last 10 years is strong evidence
that reaching the goal of 54.5
mpg by 2025 is indeed attain-
able,” said Gillis.
In looking at the 2015 models,

the biggest jump was in the 27-30
mpg category, which improved
from 14.8 percent to 16.5 percent
in 2015, Gillis said.
While traditionally, the most

significant efficiency gains are
found in smaller vehicles, this
year the Ford F-150, which had a
2014 fuel economy range of 13-19
mpg, jumped to a range of 17-22
mpg in 2015.
By switching to a lighter alu-

minum body, the majority of the
newly designed F-150 trims are

CAFE compliant for 2015. And,
one F-150 trim line, in particular,
is compliant until 2021.
Seven companies matched or

improved the percentage of mod-
els complying with CAFE over
2014; eleven companies backslid,
Gillis said.
One of the reasons that 2015

saw a slowdown in CAFE compli-
ance for many car companies is
that while the CAFE standards in-
crease each year, manufacturers
can only significantly improve
the fuel economy of their “all-
new” models.
In comparing the CAFE compli-

ance of “all-new” models in 2014
with 2015, there were fewer CAFE
compliant vehicles in the “all-
new” 2015 models.
Another reason for fewer com-

pliant vehicles was an increase in
the number of newly introduced
SUVs and light trucks, which
were not designed to meet the
standard.
Individual vehicles failing to

meet the standard can occur be-
cause CAFE is a corporate aver-
age, Gillis said.
It’s the manufacturer’s overall

fleet that has to meet the goal.
Therefore, non-compliant SUVs
and light trucks can be balanced
out by other vehicles that exceed
their CAFE requirement.
About 50 percent of the all-new

2015 vehicles were light trucks
and SUVs, compared with 34 per-
cent in 2014.
The percentage of cars that

were CAFE compliant in 2015 was
roughly similar to 2014 (58 per-
cent to 53 percent), but the per-
centage of CAFE compliant light
trucks and SUVs declined signifi-
cantly (from 80 percent to 35 per-
cent).
With the exception of the Ford

F-150, most of the SUVs and pick-
ups were not CAFE compliant,
dropping the percentage of “all-
new” vehicles that were CAFE
compliant from 66 percent to 44
percent.
Finally, in reviewing the “all-

new” models, “we determined
how many years into the future
each model would continue to
comply with their CAFE require-
ment, which increases every
year,” Gillis said.
Vehicles that meet the require-

ment for a number of years help
the manufacturer continue to
comply with the standards,
which is only good news for driv-
ers.
“Consumers realize immediate

savings at the pump with a CAFE
compliant vehicle,” said Mark
Cooper, director of Research,
CFA.
“Those purchasing these effi-

cient models can rest assured
they will receive a return on their
investment for years to come.”
Examining the “all-new” vehi-

cles that each manufacturer puts
out provides some context for

why they have dropped in CAFE
compliance.
For example, Kia’s “all-new” ve-

hicles consisted of a luxury car
(K900) and SUV (Sedona), nei-
ther of which is CAFE compliant,
Gillis said.
“While there was backsliding

by some of the manufacturers, a
number of others are demon-
strating that 54.5 mpg by 2025 is,
indeed, achievable.
“The 54.5 mpg fuel economy

standards represent a historic
consensus that brought together
automakers, labor unions, con-
sumer organizations and envi-
ronmental groups to benefit our
national and economic security,
the environment and consumers
through reduced fuel consump-
tion and more vehicle choices,”
said Gillis.

Car Fuel Efficiency Constantly Improving



PAGE 12 JUNE 22, 2015DETROIT AUTO SCENE

800-710-3857
Visit Us at www.palacecjd.com

3800 S. Lapeer Rd.,
LAKE ORION

HOURS: Mon/Thurs 8:30am-8pm
Tue/Wed/Fri 8:30am-6pm

New Saturday Hours
Sales 10am-3pm & Service 8am-2pm

We make car buying fun at Milosch’s Palace. Please call to schedule an appointment for a demonstration drive. *All rebates to dealer. Deals apply to stock units only. Must be a Chrysler employee. $1995 down, plus destination, taxes, title, plates. $500 Military and TDM
included. Lease calculated at 10,000 miles per year. Vehicle shown not actual vehicle. WAC. See dealer for details. *Lease and prepay examples are plus destination, taxes, title, plates, $0 security deposit required. Includes Conquest Trade-in and must be Chrysler
Employee. Programs subject to change. **Must be a Chrysler employee. Plus tax and destination. All rebates and incentives already apply. See dealer for details.

$500 Gift Card With Any New Vehicle Purchase!��

CELEBRATES SUMMER!
• PALACE CASH • TRADE-IN CASH • BONUS CASH • MATCH MONEY

Milosch’s Palace

2014 Clearance Sale!

New 2014 CHRYSLER
300S
SEDAN

MSRP $37,185
AS LOW AS
SALE PRICE

$26,598**

New 2014 CHRYSLER
TOWN &
COUNTRY
TOURING L
MSRP $36,880
AS LOW AS SALE PRICE

$24,789**

New 2014 DODGE
CHARGER

R/T
MSRP $33,185
AS LOW AS
SALE PRICE

$24,698**

New 2014 JEEP
CHEROKEE
SPORT

MSRP $24,185
AS LOW AS
SALE PRICE

$16,981**

New 2015 CHRYSLER
200 LIMITED

27 MONTH LEASE

$119*
/mo.

EMPLOYEE 1 PAY 27 MONTH
LEASE STARTING FROM

$3,326*

New 2015 DODGE
DART SXT

27 MONTH LEASE

$99*
/mo.

EMPLOYEE 1 PAY 27 MONTH
LEASE STARTING FROM

$3,894*

New 2015 JEEP
PATRIOT LATITUDE
4X4

27 MONTH LEASE

$139*
/mo.

EMPLOYEE 1 PAY 27 MONTH
LEASE STARTING FROM

$4,988*

New 2015 RAM
1500 LARAMIE 

4X4

27 MONTH LEASE

$299*
/mo.

EMPLOYEE 1 PAY 27 MONTH
LEASE STARTING FROM

$3,988*

New 2015 DODGE
CHARGER R/T

27 MONTH LEASE

$199*
/mo.

EMPLOYEE 1 PAY 27 MONTH
LEASE STARTING FROM

$4,987*

New 2015 CHRYSLER
300 S

27 MONTH LEASE

$239*
/mo.

EMPLOYEE 1 PAY 27 MONTH
LEASE STARTING FROM

$3,987*

New 2015 DODGE
JOURNEY R/T

27 MONTH LEASE

$159*
/mo.

EMPLOYEE 1 PAY 27 MONTH
LEASE STARTING FROM

$3,987*

New 2015 JEEP
CHEROKEE LATITUDE
4X4

27 MONTH LEASE

$199*
/mo.

EMPLOYEE 1 PAY 27 MONTH
LEASE STARTING FROM

$4,287*

New 2015 CHRYSLER
TOWN & COUNTRY
TOURING
L

27 MONTH LEASE

$199*
/mo.

EMPLOYEE 1 PAY 27 MONTH
LEASE STARTING FROM

$3,987*

New 2015 RAM
BIG HORN CREW CAB

4X4

27 MONTH LEASE

$199*
/mo.

SALE PRICE
$27,760*

New 2015 JEEP
GRAND CHEROKEE
LAREDO
4x4

27 MONTH LEASE

$259*
/mo.

EMPLOYEE 1 PAY 27 MONTH
LEASE STARTING FROM

$4,988*

INTRODUCING…
The Brand New 2015 JEEP
RENEGADE

27 MONTH LEASE

$299*
/mo.

ONLY AT MILOSCH’S!
CLIP THIS COUPON TO SAVE
$2000
PALACE EXCLUSIVE
NEW CAR CASH

In stock vehicles only. Must present coupon. Prior sales excluded. One
coupon per purchase or lease. Not valid with $2000 Palace Trade-In
Cash. Must be at MSRP. Not applicable with EP, Friends & Family and
Supplier. See dealer for details. Valid thru 6/30/15.

ONLY AT MILOSCH’S!
CLIP THIS COUPON TO SAVE
$2000
PALACE EXCLUSIVE
TRADE-IN CASH

In stock vehicles only. Must present coupon. Prior sales excluded. One
coupon per purchase or lease. Not valid with $2000 Palace Trade-In
Cash. Must be at MSRP. Not applicable with EP, Friends & Family and
Supplier. See dealer for details. Valid thru 6/30/15.

GIFT CARD
*

$500.00

MEMBER �
SINCE

GOOD �
THRU

0000 0000 0000 0000

$500 Gift Card!!
MUST BRING IN THIS AD TO
RECEIVE A $500 GIFT CARD
��Good with purchase of any new vehicle at MSRP, EP or FP.

Limit one gift card per customer. While supplies last.

Just MINITUES AWAY to SAVE THOUSANDS
on Your Next New Vehicle Purchase!

SALE
PRICE

$18,927*

CREW CAB


	m-01.pdf
	m-02
	m-03
	m-04
	m-05
	m-06
	m-07
	m-08
	m-09
	m-10
	m-11
	m-12

