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SRT Concept Becomes Reality in Video Game

A real Chrysler concept car
made its virtual debut on June 2.

The company’s SRT Tomahawk
Vision Gran Turismo - a single-
seat concept that pulls from ex-
isting and potential technologies
to test the limits of performance
—is now a part of the Gran Turis-
mo6 (GT6) video game, said Fiat
Chrysler spokeswoman Dianna
Gutierrez said.

The SRT Tomahawk Vision
Gran Turismo is the latest addi-
tion to the Vision Gran Turismo
project where automakers, de-
sign houses and leading brands
around the globe showcase spe-
cial concept vehicles exclusively,
Gutierrez said. Gran Turismo is
one of the most popular video
game franchises in history,
Gutierrez said. Beginning sum-
mer 2015, players can access
three powerful versions of the
SRT Tomahawk Vision Gran Tur-
ismo by successfully completing
online challenges of varying de-
grees of difficulty in GT6.

After completing the chal-
lenges, players will find the entry
level SRT Tomahawk Vision Gran
Turismo S, the racing version
GTS-R and the experimental tech-
nology ultimate version X con-
cept vehicles in the game’s SRT
garage, Gutierrez said.

“'m truly happy that Fiat
Chrysler and its performance di-
vision, SRT, have captured the
spirit of the Vision Gran Turismo

with the SRT Tomahawk Vision
Gran Turismo,” said Kazunori Ya-
mauchi, creator of Gran Turismo
and president of Polyphony Digi-
tal, Inc. “Fiat Chrysler designers
took part in a design competition
and the concept that was chosen
is extreme in every way with its
striking form, aerodynamic pro-
portions, internal mechanisms
and advanced driver’s suit. Due
to the radical design of the vehi-
cle, our physics team had to de-
velop new physics for Gran Tur-
ismo in order to represent the
car properly in the game. We
thank everyone at Fiat Chrysler
who enjoyed the Vision Gran
Turismo project and [ am looking
forward to the day when we can
share the vision of SRT with Gran
Turismo players.”

The extreme exterior look of

the SRT Tomahawk Vision Gran
Turismo was born from an inter-
nal design competition that
sought a futuristic (2035) inter-
pretation of a high-performance
Dodge, Gutierrez said. But this
single-seat car is more than just
digital design fantasy:.

“It doesn’t take much to bring
out the competitive spirit of the
FCA US design team,” said Ralph
Gilles, head of Design, Fiat
Chrysler Automobiles N.V. “We
have plenty of Gran Turismo fans
in the room and every one of
them has the same goal — win the
race. Everything we’ve done with
the SRT Tomahawk Vision Gran
Turismo aims for that goal.”

The popularity of video games
among the members of the Fiat
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Mark Reuss speaks about education at the Detroit Science Center.

Students in GM Education
Program Are Honored

GM executive vice president,
Global Product Development,
Purchasing and Supply Chain
Mark Reuss was on hand at the
Detroit Science Center on June 2
to congratulate the first class of
students graduating from the GM
Foundation’s Network of Excel-
lence Schools.

The program is part of United

Way for Southeastern Michigan’s
High School Turnaround Initia-
tive, and with a five-year commit-
ment ($5.4 million a year) of fi-
nancial support from the GM
Foundation.

Students from seven greater
Detroit area high schools partici-

CONTINUED ON PAGE 7

Detroit’s Big 3
Positioned to Gain
Market Share

by Jim Stickford

According to Bank of America
Merrill Lynch research analyst
John Murphy there’s good news
ahead for the U.S. car industry
that presents Detroit automak-
ers with a chance to gain some
market share.

Speaking to the Automotive
Press Association on June 3,
Murphy said that recent sales
figures estimating vehicle sales
of 17 million this year are a bit of
a surprise, but a welcome sur-
prise.

Car sales should continue to
be strong, Murphy said, culmi-
nating in 20 million new vehicle
sales in the year 2019.

One of the big factors that
should drive car sales to this lev-
el, Murphy said, is the recent in-
vestments automakers have re-
cently been making in the devel-
opment of new product.

“For a while there was a
dearth of investment in new
product, but that has changed,”
Murphy said. “In the next couple
of years we should see a lot of
new cars coming out of produc-
tion cycles. “And this is good be-
cause at the end of the day, it’s
product that really matters. The
basis of our thesis is that if an
auto company has a high re-
placement rate, that drives traf-
fic to the store, which drives
market share.”

Additionally, Murphy said, De-
troit is particularly well-placed
to take advantage of the popular-
ity of CUVs.

“That’s where the industry is
going,” Murphy said. “That’s

CONTINUED ON PAGE 2

2015 Chrysler 200

FCA Sales Continue to Climb

Fiat Chrysler reported U.S.
sales of 202,227 units, a 4 percent
increase compared with sales in
May 2014 (194,421 units), and the
group’s best May sales since
2005.

The Chrysler, Jeep and Ram
Truck brands each posted year-
over-year sales gains in May
compared with the same month
a year ago, said Fiat Chrysler
spokesman Ralph Kisiel. The
Chrysler brand’s 32 percent in-
crease was the largest sales gain

of any Fiat Chrysler brand during
the month. The group extended
its streak of year-over-year sales
gains to 62-consecutive months.
“Our Jeep brand continues to
set records with its best monthly
sales ever in May, helping us to
achieve our 62nd-consecutive
month of year-over-year sales in-
creases,” said Reid Bigland,
head of U.S. Sales. “Despite one
less industry selling day this May

CONTINUED ON PAGE 3

Trucks, SUVs Lead GM Sales

Chevrolet, Buick, GMC and
Cadillac dealers in the United
States delivered 293,097 vehicles
in May 2015, for General Motors
Co.’s best May sales since 2007
and its best month since August
2008.

Total sales were up 3 percent
year over year and retail sales
were up 7 percent in a month
when most major competitors
lost ground. Pickup trucks
and crossovers were especially
strong  sellers, said GM

spokesman Jim Cain.

“Chevrolet has the hot hand in
the pickup market thanks to our
three-truck strategy,” said Kurt
McNeil, General Motors’ U.S. vice
president of Sales Operations.
“Our market share is growing
and our strategy is to retain
these customers with the best
overall ownership experience.”

The Chevrolet Silverado’s esti-
mated retail segment share was

CONTINUED ON PAGE 6
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2015 Ford Edge

Ford Sales Remain Stable

Ford Motor Company’s total
U.S. sales of 250,813 vehicles for
May declined 1 percent from a
year ago.

Retail sales of 171,535 vehicles
decline 2 percent. Fleet sales of
79,278 vehicles are flat, said Ford
spokesman Erich Merkle.

Sales of the new Ford Edge es-
tablished a May sales record,
with sales up 34 percent and
turning in just 13 days on dealer
lots. The 2016 Explorer went on
sale in May, and retail sales in-
creased 24 percent, Merkle said.

Explorer is America’s best-sell-
ing mid-size utility with its best
May retail sales results since
2004, Merkle said.

“We continue to see strong
consumer demand for our
newest products, including Edge,
F-150, Mustang, Transit Vans and
Lincoln MKC,” said Mark LaNeve,
Ford vice president, U.S. Market-
ing, Sales and Service. “Our all-
new F-150 is still turning on deal-
er lots in 26 days against tight

CONTINUED ON PAGE 7
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Detroit’s Big 3
Positioned to Gain
Market Share

CONTINUED FROM PAGE 1

where the market demand is and
Detroit has a lot of strong vehi-
cles in that category.”

Overall, Murphy said, GM
should do well through 2019.

“The company’s small and
large CUVs will be relaunched in
the next two years, so that looks
good,” Murphy said. “Plus they
are planning on a relaunch of the
Sierra/Silverado pickups in the
2019 model year, so that shows
they are concerned about those
vehicles’ competitiveness with
the recently relaunched Ford F-
150. It also shows the company
can respond to the marketplace,
so GM is in a good position to
maintain its market share.”

And, Murphy said, Ford is po-
sitioning itself to be in a good po-
sition to take advantage of the
next four years’ car sales.

Ford’s mix of vehicles in the
next few years, Murphy said, will
be “overweight CUVs, which
along with the benefits of the re-
cently launched F-150 and the
upcoming Super Duty should
drive” Ford’s vehicle mix.

“Ford’s  product cadence
should allow it to at least sustain
market share and pricing,” Mur-
phy said. “Management remains
focused on maximizing profit so
market share may be traded for
profits.”

As for Fiat Chrysler, Murphy
said it’s replacement of vehicles
should be above the industry av-
erage in the next few years. The
average showroom age of its
product is high, but that will
change in the next three years.

Fiat Chrysler’s vehicle mix will
be skewed toward trucks due to
the launch of new minivans in
model year 2017, Murphy said.
Then the company will relaunch
the Ram pickup and the Wran-
gler in model year 2018.

So he concluded that while Fi-
at Chrysler “has a material lull in
its product cadence in model
year 2016” things pick up in the
following year.

“This should be enough to
maintain market share,” Murphy
said. “But making the company’s
targeted market share goals is
unlikely.”

Murphy said the Korean au-
tomaker Hyundai/Kia is in a
boom-bust mode. There will be a
lot of launches of new vehicles in
the next year or so, but after that
not so much.

GM Customers Stay Connected with WI-FI Capability

Let’s face it, it’s just smart to
help today’s drivers stay con-
nected in their cars via their
smart phones.

According to Strategy Analyt-
ics, there are more than 2.3 bil-
lion smartphones in use globally,
and that number continues to
rise. And on the road, customers
are demanding better integration
between phones and their vehi-
cles, said GM spokesman Stuart
Fowle. Whether they have an Ap-
ple or Android phone, Chevrolet
is committed to providing the
smartest, simplest connected
driving experience possible to
owners across the globe.

For the 2016 model year,
Chevrolet will offer Android Auto
and Apple CarPlay compatibility
in more models than any auto-
motive brand, Fowle said. The 14
Chevrolet models include the all-
new 2016 Cruze compact car,
which will debut on June 24.
Cruze is Chevrolet’s best-selling
passenger car, with more than 3
million sold since launch.

“For most of us, our smart-
phones are essential,” said Mary
Barra, CEO of General Motors.
“Partnering with Apple and
Google to offer CarPlay and An-
droid Auto compatibility across
the widest range of models in the
industry is a great example of
how Chevrolet continues to de-
mocratize technology that’s im-
portant to our customers.”

Chevrolet’s seven-inch MyLink
infotainment system gives own-
ers a smart and simple way to ac-
cess both Android Auto and Ap-
ple CarPlay, Fowle said. The
eight-inch version of MyLink will
be compatible only with Apple
CarPlay at the beginning of the
2016 model year. While develop-
ment and testing is not yet com-
plete, Android Auto compatibili-
ty may be available on the eight-
inch version of MyLink later in
the 2016 model year.

Oil Spill Affects
Auburn Hills Area

AUBURN HILLS, Mich. (AP) -
Health officials are urging people
not to swim in portions of the
Clinton River iaffected by a spill
of about 500 gallons of a suspect-
ed petroleum product.

The affected area begins in
Pontiac and runs through
Auburn Hills and Rochester Hills
to the border between Oakland
and Macomb counties.

The Oakland County Health Di-
vision on June 3 says people
should avoid swimming and all
river recreational activities in
that area until further notice.
The spill was reported June 3.

Each system builds off of the
features smartphone users rely
on most. Android Auto is built
around Google Maps, Google
Now and the ability to talk to
Google, as well as a growing au-
dio and messaging app ecosys-
tem that includes WhatsApp,
Skype, Google Play Music, Spoti-
fy, and podcast players. A full list
of supported apps is available at
Android.com/auto.

Apple CarPlay takes the
iPhone features you’d want to ac-
cess while driving and puts them
on the vehicle’s display in a
smart, simple manner. That al-
lows drivers to make calls, send
and receive messages and listen
to music right from the touch-
screen or by voice via Siri. Apple
CarPlay supported apps include
Phone, Messages, Maps, Music
and compatible third-party apps.
A full list of those apps can be
found at Apple.com/ios/carplay.

Many features can be con-
trolled via voice commands
through a button on the steering
wheel, helping drivers spend
more time with eyes on the road
and hands on the wheel.

Chevrolet, Fowle said, has a
strong track record when it
comes to broad availability of
customer-centric innovation as
the first brand to introduce Siri
Eyes Free functionality and the
first and only car company to of-
fer available OnStar 4G LTE con-
nectivity across a range of cars,
trucks and crossovers in the U.S.
and Canada. In less than one
year, Chevrolet has connected
more than a half-million cus-
tomers to high-speed 4G LTE Wi-
Fi.

Chevrolet customers in mar-
kets around the world including
Brazil, Mexico and Canada will
benefit from this new level of
smartphone integration, Fowle
said. Specific market availability
for Android Auto can be found

here. Current Apple CarPlay mar-
kets can be found here.

In 2014, the 14 models includ-
ed in this rollout accounted for
more than 2.4 million vehicle
sales, or 51 percent of Chevro-
let’s total global sales.

Using either application is sim-
ple in a compatible 2016 Chevro-
let. A “Projection” icon on the
MyLink screen is visible when a

GM Android
Auto Connect

phone is not connected, then
changes to indicate either
CarPlay or Android Auto
(whichever is applicable) when a
compatible phone is connected
via USB.

Android Auto requires a phone
running the Android Lollipop 5.0
operating system or above, while
Apple CarPlay requires an
iPhone 5 or later.

How to Use Social Media

The Auburn Hills Chamber of
Commerce is hosting a series of
workshops about how small
businesses can use the explod-
ing social media scene to help
promote themselves.

These workshops, facilitated
by Kyle Scislowicz, media com-
munications specialist for the
City of Auburn Hills.

They are not just for big opera-
tions that employ IT experts.
They offer something for every-
one, said Chamber executive di-
rector Cynthia Hutchison.

“Bring laptops and plenty of
questions,” Hutchison said.

The first workshop takes place
on Tuesday, June 9, starting at
8:30 a.m. Titled “Copywriting and
New Apps”, it deals with content
for social media accounts. These
tips change the way content is

created. Attendees will also learn
about new social media apps,
and how they are used.

Scislowicz is hosting another
workshop on Friday, July 14. It al-
so begins at 8:30 a.m.

Small business social media
tips is the topic of Scislowicz’s
discussion. Attendees will learn
to effectively manage a business
page on several social media
platforms. Gain valuable stats
and information to drive engage-
ment online.

“Use your social media page
for free advertising and promo-
tion while analyzing and tracking
the effectiveness of posts,”
Hutchinson said.

The workshops will be held at
University Center, 3350 Auburn
Road in Auburn Hills. Cost is $15.
Call 248-853-7862 to register.

Auburn Hills
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Auburn Hills, Michigan 48326
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Fiat Chrysler Sees Strong
Sales in the Month of May

CONTINUED FROM PAGE 1

versus a year ago, we posted a 4
percent sales gain and exceeded
the 200,000-unit threshold for the
first time since March 2007.”
Seven Fiat Chrysler vehicles
set records in the month of May,
including the Chrysler 200 which
recorded its best monthly sales
ever, Kisiel said. Sales of the 200
were up 537 percent in May com-
pared with the same month a
year ago. The new 200 had the
largest percentage increase of
any Fiat Chrysler vehicle in May.
Likewise, the new Jeep Cherokee
and Jeep Wrangler, and the
Dodge Challenger each posted
their best monthly sales ever.
Fiat Chrysler finished the month
of May with a 69-day supply of in-
ventory (540,509 units). U.S. in-
dustry sales figures for May are in-
ternally projected at an estimated
17.9 million units Seasonally Ad-
justed Annual Rate (SAAR).

“Sales of the

200 were up

537 percent
in May....”

—Ralph Kisiel,
FcA

Chrysler brand sales were up
32 percent, the brand’s best May
sales since 2008 and its 11th-con-
secutive month of year-over-year
sales gains, Kisiel said.

Jeep brand sales increased 13
percent, the brand’s best month-
ly sales ever and its 20th-consec-
utive month of year-over-year
sales gains, Kisiel said. The Jeep
brand has set a sales record in
each month dating back to No-
vember 2013. Three Jeep brand
vehicles set records in May.

The Cherokee and Wrangler

each recorded their best sales
months ever, while the Patriot
logged its best sales in the
month of May. With its 16 per-
cent increase, the Wrangler
topped 20,000 units for the first
time. The Patriot’s 31 percent
year-over-year increase was the
largest sales percentage gain of
any Jeep brand model for the
month.

The new Jeep Renegade had
sales of 4,416 units in its second
full month of sales, up 5 percent
compared with sales in the previ-
ous month of April, Kisiel said.

Ram Truck brand sales, which
include the Ram pickup truck,
Ram ProMaster, Ram ProMaster
City, and Ram Cargo Van, were up
12 percent, the brand’s best May
sales since 2005. Sales of the
Ram pickup truck increased 8
percent in May, the pickup’s best
May sales in 11 years. Sales of
the Ram ProMaster van in-
creased 146 percent, its best May
sales since the full-size van was
launched in October 2013.

Sales of the new 2016 Fiat 500X
began in May as the first vehicles
began to arrive in FIAT studios.
Fiat brand sales, which include
the Fiat 500 and 500L, were down
19 percent in May, compared
with the same month a year ago.

Sales of the Challenger in-
creased 29 percent in May, the
muscle car’s best monthly sales
ever, Kisiel said. Dart sales were
up slightly year-over-year as the
compact sedan posted its best
ever sales in the month of May.
Dodge Durango sales edged up
slightly for its best May sales
since 2005. Dodge brand sales
were down 22 percent in May,
compared with the same month
a year ago, due in large part to
model changeover at the Wind-
sor Assembly Plant in Windsor,
Ontario, where the Dodge Grand
Caravan and Chrysler Town &
Country are built.

The plant resumed production
of Grand Caravans in late May,
Kisiel said.

CONTINUED FROM PAGE 1

Chrysler design studios meant
that giving the GT6 assignment
to one person or one studio was
not an option, Gutierrez said.
Everyone, from interns to sea-
soned designers, was invited to
submit a sketch. As a result, de-
signers worked on their sketches
in their spare time, weekends
and after hours producing a
flood of proposals.

At the conclusion of the judg-
ing process, Gutierrez said Paul
Hoste was selected as the win-
ner. Hoste, a young designer and
new to Fiat Chrysler, grew up
playing Gran Turismo. He was in-
spired by concept art and gravi-
tated toward a design that had
amped up curves that paid hom-

age to Dodge performance cars.

The overall shape of the car is
meant to impart a sense of move-
ment and flow, Gutierrez said. The
front view conveys an aggressive,
while the rear view takes on a bold-
er and powerful aesthetic with
angular graphics.

All of the transparent ele-
ments, including the cockpit and
engine cover, are made from ul-
tra-light graphene skins, Gutier-
rez said. The driver views the
Gran Turismo’s instruments and
communication system on a
clear digital overlay on the
graphene windshield.

A large air intake for engine
cooling is mounted on the hood.
Active panels mounted above
the front and rear fenders are
constantly moving, via pneumat-

SRT Concept Becomes Reality in Video Game

ic assist, to create the optimal
amount of aerodynamic down-
force for braking assist and trac-
tion under acceleration.

Hoste said he worked closely
with SRT engineering to optimize
the hard points and performance
numbers of his design for func-
tion and aerodynamics.

“We had fun stretching our
minds to create the SRT Toma-
hawk Vision Gran Turismo for
GT6.” said Mike Shinedling, man-
ager — Advanced Concepts, SRT
Engineering, Fiat Chrysler. “The
game places a high emphasis on
capturing reality in a virtual envi-
ronment; our goal was to respect
that philosophy by focusing on
plausible future technologies
that could achieve our vision of
extreme performance.”
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Ram Owners Volunteer Help
For Texas Flood Victims

On June 2, Ram truck owners
converged on storm-damaged ar-
eas in Wimberley and San Mar-
cos, Texas, to deliver supplies
and help area residents recover
from the devastating flooding.

Tad Agoglia, founder of First
Response Team of America, dire-
cedt the effort and lead the cara-
van of Ram trucks into areas
where they distributed supplies,
said Fiat Chrysler spokeswoman
Kimberly Shults.

The First Response Team of
America utilized a fleet of Ram
vehicles and community restora-
tion equipment to assist resi-
dents, Shults said.

The day started at San Marcos
Chrysler Dodge Jeep Ram, where
Ram truck owners loaded need-
ed supplies into their pickups’
beds, Shults said.

Then Ram owners proceeded
to flood-stricken areas and
helped with home site recovery
and delivery of much-needed
food, water and cleaning materi-
als, Shults said.

In late May, Ram Truck and the
FCA Foundation announced the
donation of $100,000 to the First
Response Team of America,

Shults said.

The Ram brand established a
partnership with the First Re-
sponse Team of America in 2012
to help communities across
America respond to natural dis-
asters, Shults said.

Since then, Ram - through the
FCA Foundation - has been busy
and has donated more than
$300,000 to First Response for its
efforts.

As a result, Ram and the First
Response Team of America have
led similar collaborative opera-
tions in Tupelo, Miss., and
Moore, Okla.

Shults said that Ram Nation is
a grassroots organization of like-
minded people willing and ready
to help people in need, such as
those who saw their lives dis-
rupted in flood-damaged Texas,
as well as in other locations
across the United States.

Ram Nation volunteers haul
supplies, deliver equipment,
clear debris, distribute food and
water, and even make donations
that help people in their commu-
nities and around the world. New
members can join Ram Nation at:
www.ramtrucks.com/ramnation.
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GM designer Harley Earl shows off a 1951 Buick LeSabre concept car.

Legendary GM Designer, Harley Earl Honored

Harley Earl is coming home -
sort of.

At this year’s gala hosted by
the Grosse Pointe Historical Soci-
ety (GPHS) on June 18, the leg-
end of Harley Earl will return to
the historic home, where he and
his family lived, in the very heart
of the Pointes on Touraine Road,
said Earl’'s grandson Richard
Earl.

The GPHS has invited Harley’s
grandson, an auto consultant, to
display his traveling photo exhib-
it titled, “Automotive Hollywood:
A Tribute to Harley J. Earl” and
do a presentation.

This will include rare family
photos, Earl said, from the 1950s
taken at the family home’s drive-
way showing Harley, his wife and
kids all enjoying GM’s very first
concept cars, the Y-Job and Le
Sabre,

These vehicles, Earl aid are to-
day heralded as “national design
treasures,” but back then were
simply known as Harley Earl’s
daily drivers.

“Motown has some of Ameri-
ca’s most phenomenal design

history and for the last two
decades Richard has been shar-
ing this story with information
and a perspective no one else
has — creating an emotional con-
nection between Detroit’s auto
design history and car con-
sumers,” said James Conway of
the GPHS.

Earl said he is currently work-
ing on a series of articles to edu-
cate more people on the remark-
able similarities between the
leaders of the largest company in
the world today, Apple Inc., and
the leaders of GM sixty years
ago.

Earl said CNN liked this story
idea on this topic so much they
ran, “Steve Jobs and the King of
Stylish Cars” within their “Best of
America” section and this gener-
al interest piece logged over a
million page-views soon after its
release in February.

The Earl automotive story did-
n’'t begin with Harley, Earl said,
but rather with Harley’s father,
Jacob W. Earl], a late 19th-Century
coach builder, who started the
family’s auto heritage seven
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years before Henry Ford built his
first car in 1896.
The family history, Earl said, is
a “story 126 years in the making.”
Learn more about the gala at
gphistorical.org/gala2015.html.

AP: Self-Driving
Cars Can Still Get

into Accidents

LOS ANGELES (AP) - Google
Inc. revealed May 11 that its self-
driving cars have been in 11 mi-
nor traffic accidents since it be-
gan experimenting with the tech-
nology six years ago.

The company released the
number after
Press reported that Google had
notified California of three colli-
sions involving its self-driving
cars since September, when re-
porting accidents became a legal
requirement as part of the per-
mits for testing on public roads.

The director of Google’s self-
driving car project wrote in a
web post that all 11 accidents
were minor - “light damage, no
injuries” — and happened over
1.7 million miles of testing, in-
cluding nearly 1 million miles in
self-driving mode.

“Not once was the self-driving
car the cause of the accident,”
wrote Google’s Chris Urmson.

“Cause” is a key word: Like
Delphi Automotive, a parts sup-
plier which suffered an accident
in October with one of its two
test cars, Google says it was not
at fault. Delphi sent AP an acci-
dent report showing its car was
hit, but Google has not made
public any records, so enthusi-
asts and critics of the technolo-
gy have only the company’s
word on what happened. The
California DMV said it could not
release the accident reports.

This lack of transparency trou-
bles critics who want the public
to be able to monitor the rollout
of a technology that its own de-
velopers admit is imperfect.

John Simpson, privacy project
director of the nonprofit Con-
sumer Watchdog, said Google’s
ultimate goal is a car without a
steering wheel or pedals. This
could prevent a person from tak-
ing over if a car loses control,
making it “even more important
that the details of any accidents
be made public - so people
know what’s going on.”

Delphi’s  accident report
shows that the front of its 2014
Audi SQ5 was moderately dam-
aged when it was broadsided by
another car while waiting to
make a left turn. Delphi’s car was
not in self-driving mode at the
time, company spokeswoman
Kristen Kinley said.

the Associated —
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Fiat and Jones

el dechd NEVER BEFORE OFFERED! goovs

Jones Soda Co., a leader in the

B s | 0 get the ‘ 9 | Tose
for a Fat 500%" summer pioto | Best Deall : 5L Undersold!

contest. “Jonesin’ for a Fiat
500X,” which runs from June 1
through Now. 1.

This continues to be an inte-
gral part of the overall marketing
campaign for Jones Soda and the
Fiat brand to celebrate their on- ’

going  partnership, said Fiat Mondav Emplovee

Chrysler spokeswoman Diane
Morgan. This year, the Grand 0“"! TH e
i i ill i 11-
e 2016 Tt 300K crossover s | 8:30AM Pricing

year’s supply of Jone:s S_trlpped to For A“I

and have his or her winning pho- 9 oo
PM

to featured on a production run .
of Jones Stripped in 2016. [} = |
Participants in the U.S. and ) [}

Canada can enter to win by sub-
mitting as many of their qualify-
ing photos using the hashtag
#JonesinforaFiat500X  through
Jones Soda Co.’s Official Web-
site, Facebook page or on Insta-
gram and Twitter. Submissions
will be judged based on the qual-
ity and creativity of the photos
by a panel of judges from Jones

and the FIAT brand. At the con-

clusion of the submission peri-

od, one winning photo from all D c
submissions will be chosen to

win an all-new 2016 Fiat 500X.

With increasing participation
and photo submissions by Jones

Soda and Fiat fans across North
America, both companies look
toward continued success as a ‘
result of increased awareness
and popularity, Morgan said.
“The continued success of this

collaboration can be attributed
to two fun and exciting brands

that are always on the move to
create excitement for our cus-
tomers,” Jones Soda CEO lJen-

nifer Cue says. “As we enter our

third year, we continue to see
growth and excitement around

the partnership, specifically for

T iRk OPPORTUNITY Rhos
the custom Jones for Fiat pur- B
chasers.” Prltlng N"Mber

Jason Stoicevich, head of Fiat

Brand North America said this F A"' Requiredl
year’s contest is extra special as or H >

it coincides with the introduc-

tion of the new 2016 Fiat 500X '
crossover, the brand’s first avail-
able all-wheel drive vehicle that @&

is built in Italy for America. One
lucky winner will have even

more to photograph and share Th. M
when this head-turner arrives in Is o er Is so
their driveway.”

Further detail th test -
(including the official rules) and #1 Ram . . O~ [F~F $500 Online
other events taking place can be - I n c re I e Is I m I e H
found at www.Jonessoda.com or Dealer In ® sn°pplng

fiatusa.com. - - Cal'd Wiﬂl

Michigan Youth 2;",:;'}?; ‘:Ill! to the firSt 200 i“-StOCk Purchase or

Poses as FBI to Lease!

Steal Automobile hew vehicles'sold!

YPSILANTI TOWNSHIP, Mich.
(AP) - A 17-year-old Michigan

boy who authorities say pretend- Y

A e PDIveE

byt [ Same Day p1=] A" Monday
Lucas County .Deputy Juvenile Deuverv! ! OIIW!

Prosecutor Lori Olander tells 2100 New s_sonm

The Ann Arbor N Ann Arb .

boif isnsr(l:hercll(l)lred?clcl))sap;:ar }ur?; vehicles A N D D I S C O V E R to

11 on charges of driving a stolen

vehicle, furnishing false informa- H Ged z
tion and receiving stolen proper- A"a“able! DO Jeep ¥ 9 oopm
ty. mrRAMWM

Authorities say he called the
Cueter Chrysler dealership in

Ypsilanti Township late last
S (oo 866-610-0090
Dodge Charger. They say he told " /] J 4 '

dealership employees he was an « (o] u n

FBI agent and was carrying what LAY ____L_// \ 0“"“8 at: DrlveE“vv. cnm

appeared to be a firearm that

turned out to be an Airsoft air SALE HOURS:

gun. Mon & Thurs 8:30-9:00
Authorities say he drove the e Tue, Wed & Fri 8:30-6:00

car to the Toledo, Ohio, area, e Sat 9:00-4:00

where he crashed. He's also ex- : ’ - f

pected to face charges in Michi-

gan.
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D % APR on Select Cadlllacs* :

Reward Yourself

OPEN MON & THURS, UNTIL 8PM & SATURDAY 10AM - 4PM
Showroom Hours: Mon. & Thurs. 8:30 a.m.-8 p.m. ¢ Tue., Wed., & Fri. 8:30 a.m.-6 p.m. ¢ Sat. 10 a.m.-4 p.m.
8333 EAST 11 MILE ROAD ¢ 1-696 & VAN DYKE - 888-548-8939

2015 ATS 2.0L TURBO AWD 2015 SRX FWD

SEDAN - STANDARD COLLECTION ~ STANDARD COLLECTION

42 AVAILABLE 83 AVAILABLE

$279 EMPLOYEE

PRICE
24 MONTH/10K PER YEAR

2015 CTS 2.0L TURBO

STANDARD COLLECTION

EMPLOYEE
PRICE

39 MONTH/10K PER YEAR

2015 ATS 2.0L TURBO AWD

COUPE - STANDARD COLLECTION

11 AVAILABLE

309

39 MONTH/10K PER YEAR

51 AVAILABLE
EMPLOYEE

PRICE $3 89

36 MONTH/10K PER YEAR

EMPLOYEE
PRICE

2015 XTS FWD

“e===1 PRE-OWNED SPECIALS

STANDARD COLLECTION 20713 XTS «Sti#x0180 831,734
White ¢ 48,000 Miles

2013 XTS « Sti#xa0169 826,230
Silver ¢ 56,000 Miles

2009 CTS 1SA - sti#xa01gs 514,769
Silver 98,000 Miles

2011 CTS Luxury - St#x90178 $19,490
: Black « 65,000 Miles

. . s
3BAVAILABLE 01T T8 S o 23,499
EMPLOYEE 2012 SRX  sti#x90179 $29 507

Performance Red * 43,000 Miles

PRICE $409

36 MONTH/10K PER YEAR

Call 888-548-8939

Visit our website: www.PrestigeCadillac.com for all our specials

* Tax, title, license and dealer fees extra. No security deposit required. 30,000 miles with approved lease. Mileage charge of $.25 per mile over 30,000 miles.
Lessee pays for excess wear and tear charges. All applicable rebates to dealer. Photo may not represent actual vehicle. ATS Coupe/Sedan, SRX & XTS must show
proof of current GM Lease. CTS must show proof of ownership or lease of 2003 or newer Cadillac CTX. MRSP’s: ATS $38,240, ATS Coupe $41,440, CTS $48,340,
XTS $45,595, Escalade $82,245, SRX $38,600. Due at signing ATS $1,809, ATS Coupe $2,219, CTS $3,119, XTS $2,679, Escalade $4,869, SRX $339. See dealer for
details. Take delivery by 6/30/2015.

3299 wi8xy

Exclusive Service Offers and Coupons:

OPEN SATURDAY 9:00AM-2:00PM
Service Hours: Mon-Fri 7:30am-6:00pm

___________________________________________________________________________________________________

N *%
ﬁﬂEXDE MAIL-IN REBATE (DEBIT CARD)

OIL CHANGE $100

$24.95* ON A SET OF FOURTIRES

27 MULTI-POINT
INSPECTION

FREE 27 multi-point inspection From these select brands:
Most GM cars & light trucks. Includes 5 Qts BRIDGESTONE « CONTINENTAL « GOODYEAR
of Dexos 1 oil & AC Delco oil filter. HANKOOK ¢ PIRELLI
*Plus Tax. Expires 6-30-15 Expires 6-30-15

=/ Certified Service ===/ Certified Service

**See dealer for details and rebate form, which must be postmarked by 6/30/15. Allow 6 to 8 weeks for delivery of debit card.

¢ ASE Certified Technicians
¢ Online Express Checkout

e Mobile App Service

e Complimentary Loaner Car
e GM Quality Parts

S=EF Certified Service

Expires 6-30-15

e Convenient Customer Shuttle
¢ Early Bird Check-in
e Loaners available

e Convenient Business Hours
e Same Day Service
¢ Factory Trained Service Advisors

Trucks, SUVs Lead GM Sales

CONTINUED FROM PAGE 1

27 percent in May, according to
J.D. Power PIN data, up 3 per-
centage points year over year,
Cain said. Calendar year to date,
the truck’s retail segment share
is 26 percent, up 1 percentage
point.

Demand for the new Colorado
midsize pickup is rising faster
than GM'’s ability to increase pro-
duction, Cain said, even with the
addition of a third production
shift in March.

With 8,881 sales in May, the
Colorado controls about one-
quarter of the retail market for
midsize pickups and it has been
the industry’s fastest-selling
pickup for four consecutive
months. Its “days to turn” is only
13 days, according to PIN, and re-
tail inventory is 11 days.

Demand is also soaring for
Chevrolet crossovers, which had
their best sales ever in May. The
Equinox was up 30 percent com-
pared to a year ago and the Tra-
verse rose 2 percent. Retail deliv-
eries for the Equinox and Tra-
verse were up 15 percent and 30
percent, respectively.

The allnew Trax small
crossover also continues to gain
momentum, with 5,707 deliver-
ies.

Growth at GMC, which focuses
exclusively on trucks and
crossovers, Cain said, is far out-
pacing the industry. The brand
had its best May since 2005, up
12 percent year over year.

The GMC Sierra was up 4 per-
cent. Terrain had its best May
sales ever, with sales up 11 per-
cent, the Acadia had its best
month ever, with sales up 67 per-
cent, and the new Canyon con-
tributed 2,901 units. Calendar
year to date, GMC sales are up 15
percent.

Sales highlights include:

e Chevrolet pickup sales to-

taled 60,483 units, up 30 percent.
Silverado deliveries were up 11
percent and the Colorado had its
best month since launch.

e Sonic deliveries were up 3
percent, Malibu was up 11 per-
cent and Corvette was up 6 per-
cent, for its best May since 1986.

e Chevrolet continued to have
the lowest passenger car incen-
tives in the industry on average
transaction price (ATP) basis
compared to other full-line man-
ufacturers, according to PIN.

e The SRX saw a 21-percent in-
crease and Escalade sales were
up 6 percent.

e Buick sales were up. Enclave
deliveries were up 23 percent
and the Encore was up 21 per-
cent, for its 17th consecutive
year-over-year sales increase.

Cain said that cCommercial de-
liveries were up 5 percent in May,
with full-size pickups up 9 per-
cent. Deliveries of medium
crossovers and the Chevrolet
Malibu more than doubled.
Through May, commercial deliv-
eries have grown year over year
for 19 consecutive months and
they are up 24 percent calendar
year to date.

State and local government
sales were up 29 percent in May,
and 23 percent calendar year to
date. GM’s total sales increase in
May came despite a planned
7,000-unit decline in rental deliv-
eries, Cain said.

The decline reflects the dis-
continuation of the fleet-only
Chevrolet Captiva, as well as low-
er production of the fleet-only
Chevrolet Impala Limited and
lower sales of large SUVs.

June rental deliveries are
planned to be down more than
20,000 units, year over year.

GM is prioritizing retail deliver-
ies of large SUVs due to strong
demand and low inventories,
which currently stand at 62 days
supply, Cain said.

K2 Wally €dgar

2015 CRUZE LT

$79°
PER MONTH

24MONTHS 10K LEASE

$0 DOWN PAYMENT $0 SECURITY DEPOSIT $0 FIRST MONTH'S PAYMENT

0 o 95,

2015 MALIBU

PER MONTH

A 24 wontns 10k Lease

FINDNEWROADS

2015 EQUINOX LT

$101 PER MONTH

24MONTHS gggDDWN

10K LEASE

LOCATED RIGHT OFF I-75 ON M-24

Wally €dgar
1-866-906-0279

3805 LAPEER RD., LAKE ORION
Located right off I-75 on M-24, 2 minutes N. of the Palace of Auburn Hills

SALES HOURS:
MONDAY - THURSDAY 8 AM - 8 PM - FRIDAY 8 AM - 6 PM
SATURDAY 9 AM - 3 PM = SUNDAY CLOSED

*Lease payment examples for Cruze, Equinox and Malibu at GM Employee Discount Price plus tax,
title, plate, zero security deposit, first month payment (first payment waived for Cruze and Malibu
only) and doc. fees due at signing with all rebates including GM Competitive Lease Conquest Private
Offer assigned to dealer. Lessee responsible for excess wear and tear as well as exceeded con-
tracted mileage. Due to advertising deadlines, prices subject to change. See dealer for details.

cHeEVROLET iy

JAY CHAISER x117
Fax: 248-391-0189
Cell: 248-821-8026

Email:
jchaiser@wallyedgar.com
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Students in GM Education
Program Are Honored

CONTINUED FROM PAGE 1

pated in the special graduation
celebration to recognize the suc-
cesses of college-bound seniors
who are also members of the GM
Student Corps internship pro-
gram.

“Through this initiative, we
have been able to take major
steps in turning around these
schools from dropout factories,”
said Mark Reuss.

“Year over year, we've watched
these students grow and succeed
and this year just marks another
milestone that they can be proud
of. The investment of not just
dollars, but also so many hours
from our employees, has created
a culture which fosters educa-
tion. This is a shining example of
what can happen when a compa-
ny commits to a cause.”

Funds from the $27.1 million
grant also help sustain more
than 65 early learning centers,
with nearly 20 that focus on serv-
ing Detroit’s most challenged
neighborhoods.

The seven Metro Detroit high
schools that are part of the pro-
gram are Central Collegiate Acad-
emy High School, East Detroit
High School, Hamtramck High
School, Harper Woods High
School, Henry Ford High School,
Madison High School and River
Rouge New Tech International
High School.

More than 3,000 GM employ-
ees and retirees have logged
more than 53,000 volunteer
hours at schools and in neigh-
borhood-based projects over the
past year.

General Motors executives al-
so sit on an advisory committee
called the Champions Council at
each network school to help stu-
dents as well as offer advice on
the programs.

Through the GM Student
Corps, students from each
school receive paid summer in-
ternships with GM retirees and
college students as mentors who
help them identify and achieve
goals, and prepare for adulthood
by teaching critical life skills to
the students.

“We knew when we started this
initiative that our goals were au-
dacious,” said Michael Brennan,
CEO of United Way for Southeast-
ern Michigan.

Ford May Sales
Stable; F-150
Leads in Volume

CONTINUED FROM PAGE 1

supply, and F-150 average trans-
action prices set a record in May,
as customers continued buying a
rich mix of high-series pickups.”

F-Series, America’s best-selling
truck, had sales of 61,870 pick-
ups on tight supply, as the sec-
ond F-150 facility — Kansas City
Assembly Plant — ramps up to
full line speed this quarter. In-
ventory continues building as
the plant comes fully on-line.

Transit vans helped deliver
Ford’s best May performance for
commercial vans since 1978,
with 20,655 total commercial
vans sold last month.

Mustang sales increased 39
percent in May, Merkle said, with
13,616 cars sold. Year-to-date,
Mustang sales are up 55 percent,
with a 116 percent increase in

“This has truly been a collec-
tive effort with GM and GM Foun-
dation employees, retirees, vol-
unteers, education partners and
government and community
leaders. The success of the stu-
dents at GM Network of Excel-
lence schools is inspiring, and it
is proof positive of the power of
public-private partnerships.”

“Increasing access to a solid
education is a primary focus for
General Motors,” said Vivian
Pickard, president of the GM
Foundation.

“This initiative was carefully
developed to get these students
excited about learning, engaged
after school and over the sum-
mer and ultimately, driven to-
ward high school graduation and
beyond.”
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CHEVROLET

SPRING SPECGIAL!

MAINTENANCE SPECIAL

Includes: © Full Service 0il Change & Filter
e Lube & Top Off All Fluids
* Semi Synthetic Blend (5W30) up to 5 gts.

$92295

FREETire Rotation  FREE 27 Pt. Inspection
FREE Brake Inspection (Drums Extra)

OR $359% Full Service
Synthetic 0il Change

- Including Dexos Approved Oil -
Shop Charges And Disposal Extra. Most Cars.
Must Present Ad At The Time Of Service. Cannot Be Combined With Any
Other Coupon Or Discounts. With MP Coupon. Offer Expires 6-30-15.

A/C REGCHARGE

SAVE S 4995 Reg. 9995

$50

Includes: ¢ Up To 11b Freon e Check For Leaks
o Pressure Test System o Add Dye
Most Cars. Not Valid With Any Other Discount.
Offer Expires 6-30-15.

FRONT END

ALIGNMENT
$2995

Most Cars. Must Present Ad At The Time Of Service.
Cannot Be Combined With Any Other Coupon Or Discounts. With MP Coupon.
Offer Expires 6-30-15. eA
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GMmC

We Are Professional Grade

Get the repairs you need.
NO INTEREST FOR 6 MONTHS
With approved credit. See store for details.

If you currently have a CarCare One Credit Card
from any of the following, you can use it here!
We accept: AAMCO, Auto Value-Bumper to Bumper, Car Quest, Discount Tire,
Federated Auto Parts, Ford Motor Company, GE Capital Auto, Maaco & Meineke, Midas,
NAPA, Parts Plus, Pep Boys, Tuffy, Ziebart, Cooper Tire, Michelin and Yokohama Tire.

TIRE&AUTO
986-264-7775

34701 Van Dyke, Sterling Hts.
Mon-Fri: 8AM-6PM e Sat 9AM-2PM

www.sterlingtireandauto.com

*See Store for details.
1
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OVER 75 YEARS OF EXPERIENCE
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NATIONAL FLEET ACCOUNTS WELCOME
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Plus Mounting, Balancing & Road Hazard
*Call Store for Details. Offer Expires 6-30-15.

**BONUS OFFER**

FREE

WHEN YOU
- PURCHASE 4 TIRES

o, REGAL
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LEASE FOR
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LEASE FOR
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NEW ENCLAVE
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LEASE FOR
36 MONTHS
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LEASE FOR
24 MONTHS

$89*

$999 DOWN
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LEASE FOR
24 MONTHS
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PURCHASE
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39 MONTHS

159

$999 DOWN
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$26 504*
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ED RINKE FAST e« FRIENDLY * DISCOUNTS
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GM SERVIGE GENTER
MICHIGAN’S LARGEST
*SERVICE DEPT. *PARTS *BODY SHOP

866-452-1547

26125 Van Dyke @ 10'/= Mile
Center Line, Ml 48015

SERVICE HOURS: Monday & Thursday 6:30am-9:00pm; Tuesday, Wednesday & Friday 6:30am-6:00pm ¢ Shuttle at 6:30am - Pick-up Both Ways e All Day starting at 6:30am.

Quick 0il Change EXPRESS
LUBSE OIL S%TER » LANE

Up to 5 qts.

Fluid Level,
Brake & Alignment Check Included.

We use Genuine GM 0il & Filter
No additional or hidden charges.
Out the door pricing.

Open Mondays & Thursdays until 8:30pm

Excludes synthetic, Diesel & Med. Duty Trucks.
Most GM cars & trucks. One coupon per customer. Must

present coupon with order. Plus tax. Expires 6-30-15.

See us for your GM employee purchases.

BOY SHOP

586-754-7000
ext 1231

INSURANCI
WRECK
AMENDED

TRANSPORTATION AVAILABLE
E REPAIR During Scheduled Repairs
ALL MAKES
swooets,s” - FREE O CHANGE

.
See us for your GM employee purchases.

1-866-452-1300

26125 Van Dyke at 10'/; Mile Rd.
Visit our website: edrinke.com
SHOWROOM HOURS: Mon. & Thurs. 8:30am-9:00pm; Tues., Wed., & Fn 8: 30am-6 00pm

Al prices and payments include GM rebates. Pictures may ot represent vehicle. Pri ..,

inclusive of active GM employee di i
Pictures may not represent va\u:le. Pnoes subject down. Juest.
iy i i areplnsvzxwaplatefeew/anqusmon fm unfmm
ian models. Tra, Crnze.silveram mlhn F.qulmx Camaro and \Inlfiu 10km||esperyearw/ap— count: Y x inie newerveiucl&swlmderﬂ k miles in dri
proved S Tier credit fitl, required =22 5 ) -
on certain vehicles to be determined by lender. For Silverado, must trade in ‘99 or newer model vehue. GM Employee discount to everyone valid on nenam ,
PO S50 bl ko0t o s i el b, Now Iook/ng for experlenced salespeople to join our team!

for

1-877-451-7707

26125 Van Dyke at 10'/> Mile Rd.

southern California, America’s
largest sports car market. The
2.3-liter EcoBoost V6 engine is
now that market’s best-selling
Mustang engine.

Lincoln retail sales were up 10
percent, with 8,152 vehicles sold
in May. Lincoln MKC sales to-
taled 2,289 vehicles, while Lin-
coln Navigator sales increased
50 percent, with 1,046 vehicles
sold.

Nicole
Dodge

nhuminski@edrinke.com Dennis

Thacker
dthacker@edrinke.com

SHOWROOM HOURS:
Mon. & Thurs, 8:30am-9pm :
'lues., Wed., & Fri. B:3llam-6pm

im Al
Pfeifle
Jpfeifle@edrinke.com

.1 NO DOC FEES
Find Us on
FACEBOOK

re $999
i e HSmmmmmanmmmlmammmﬂmaﬂs

i Ml’l:ll’hdnﬂﬁ’e-

Paul
Makowski
pmakowski@edrinke.com

/30/15.
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PULL AHEAD
IS BACK...

buff whelan
chevrolet- -
586-274-0396

DETROIT AUTO SCENE JUNE 8, 2015

NO FIRST I

PAYMENT
REQUIRED

Stk.#51589

Ecotech 2.5L DOHC w/Autostop & Start, 6-Speed
Automactic, Onstar, 4G LTE Wi-Fi Hotspot & More...

24 Month Lease/10,000 Miles

OVER 1,000

New Chevrolets in Stock!

WE GUARANTEE THE

LOWEST PRICES OR IT’S FREE©

N\

M113* %155

+ Tax with $0 Down + Tax with $0 Down
w/Lease Conquest w/Lease Loyalty

Stk.#54132

F a4

NO SECURITY
DEPOSIT
REQUIRED

Cars 'R' Stars @ PPG (at the
Packard Proving Grounds), re-
turns to the historic setting of
the Packard Proving Grounds on
Van Dyke and 23 Mile Road in
Shelby Township on Sunday,

June 14 . It will feature hundreds
Stk.# 53257

of vintage vehicles from all eras.

The entrance to the historic Packard Proving Grounds.

Car Show to Display Military
Vehicles at Packard Grounds

were built in Detroit — then called
the Arsenal of Democracy. Help-
ing the Arsenal of Democracy
build military vehicles was a big
part of the mission of the
Packard Proving Grounds during
World War II.”

“The Goal of the Cars R Stars

3.6L, SIDI V-6, 6-Speed Automatic,
Captain Seats, Driver & Passenger Heated Seats,

2.4L DOHC w/VVT, 6-Speed Automactic, 8-Way Pwr

4 . Show at the historic Packard
Seat Adjust-Driver, Remote Start, Onstar,

And this year, it’s not just cars

OnStar & More...

24 Month Lease/10,000 Miles

2713229

+ Tax with $0 Down
w/Lease Loyalty

+ Tax with $0 Down
w/Lease Conquest

but rare military vehicles that
are stars of the show.

The special feature of this
year’s event, Historic Military Ve-
hicles includes the 1941 Dodge
Command Car that bridged the
gap between the pre-war 1940
jeep vehicle based on a civilian

4G LTE Wi-Fi Hotspot & More...
24 Month Lease/10,000 Miles

199" *156°

+ Tax with $0 Down + Tax with $0 Down
w/Lease Conquest w/Lease Loyalty

*See dealer for details. All Rebates/Incentives have been deducted from sale price/payment and are subject to change by manufacturer
without notice. GM Employee discount required unless otherwise noted. All leases include GM Lease Loyalty or Lease Conquest.
To qualify for Lease Conquest you must have a NON-GM Lease in the household that terminates within 365 days. All lease payments
are based on 10,000 miles per year. 1st payment, tax,title and plate fee due at signing on all leases. All programs expires 06/30/2015

Free shuttle service to home, office or shopping.

buff whelan chevrolet

WHERE THE DEALS MAKE THE DIFFERENCE, EVERY DAY SINCE 1970!
Van Dyke ¢ South of 18 Mile ¢ Sterling Heights

=GM
I
@Star

=7 CHEVY

Jeff Caul

586-274-0396 ZPE

PEP QUOTES BY PHONE OR EMAIL:
JEFF CAUL AT JCAUL@BUFFWHELAN.COM

Suburban Buick GMC

of Ferndale

GM PEP HEADQUARTERS

Be treated with the respect you deserve.

TOP DOLLAR FOR YOUR TRADE and
the Best Deal Possible!

Call For An Inmediate
P.E.P. Car Quote
By Phone or Email.

CALL
MIKE BADALUCCO

For Instant Quote!

Let me deliver your PE.P,
Email: mbadalucco@suburbancollection.com

P.E.P Cars Available:

Enclave - 88 Canyon -1
Lacrosse — 29 Sierra—12
Regal - 8 Terrain - 19
Verano -1 Yukon -8
Acadia-74 Yukon XL - 12

www.SuburbanBuickGMC.com

877-913-508S

21800 Woodward Ave.
Ferndale, Ml 48220
HOURS: Mon & Thur 8:30am-9pm,
Tues, Wed & Fri 8:30am-6pm, Sat 10am-5pm

*See dealer for details. All prices and payments are figured with GM employee or
family member. GMC/Buick payments and prices are quoted with Buick/GMC lease
loyalty, are eligible for this incentive. Payments calculated with 10,000 miles per year
with approved S or A tier credit or tier S 1 and 2 — model specific. Security deposit only
if required by lender. Payments are plus tax, licence, doc fee, cvr fee. Offers are
transferrable to individuals residing in same household. Low APR in lieu of some
rebates. Pictures may not represent actual vehicles. Expires 6/30/15.

DSUBURBAN

truck and the nimble wartime
version, said event spokes-
woman Linda Ashley. The
wartime jeep carried a driver, ra-
dio equipment and the maps and
plans necessary to keep a senior
U.S. Army officer in contact with
this troops.

“This special gathering of vin-
tage military vehicles is a drive
through our national history,”
Ashley said. “The collection of
military vehicles that will be as-
sembled were instrumental in
America’s history . Many of them

FIND ROADS

=y
II-II

E|I METRO PKWY. ||

CONVENIENT HOURS:
Mon. & Thurs.
8:30am -9 pm
Tues., Wed., Fri.
8:30 am - 6:30 pm

VAN DYKE
j924} s,31 10 9911d 3semo| ay3 aajuesenb apy @ jo@a4j s,31 10 ao1id 3samo] ay3 aajuelenb sy @ 9943 S,31 10 9oud 3samo] ayy eauedenb oy

877-913-5085

Suburban Buick GMC ;4,5 \vooaward ave.
of Ferndale Ferndale, MI 48220

YOUR GM EMPLOYEE HEADQUARTERS
Top Dollar For Your Trade-In ¢ Deliver To Work Or Home.

2015 BUICK « 2 Year Scheduled Maintenance
« Buick Intelli-Link includes BlugTooth '
REGAL PREMIUM 1 - zveas ds&/
24 MO. LEASE! * Remote Keyless_ Entry -
BUICK/GMC LEASE LOYALTY * 2.0 L Turbo Engine

® 6 Speed Auto Trans
$ * $ e Rear Vision Camera
e Power Moon Roof
MO MO Navigation
W/$2181 DUE @ W/$265 DUE

AT SIGNING AT SIGNING Stk. #BF0308

2015 BUICK

VERANO

24 MO. LEASE!
BUICK/GMC LEASE LOYALTY

10, %195

W/$2110 DUE @ W/$195 DUE
AT SIGNING AT SIGNING

2 Years Scheduled Maintenance
« 2 Years XM Radio & OnStar Inc.
® 7” Touch Screen Buick

* Premium Auto System

* Convenience Package

® Rear Vision Camera

* Remote Starter

e Sunroof

Stk. #BF0334

2015 GMC

ACADIASLE

24 MO. LEASE!
BUICK/GMC LEASE LOYALTY

95, 5279..

W/$2194 DUE @ W/$279 DUE
AT SIGNING AT SIGNING

® 2 Years/24,000 Mile Scheduled Maintenance
e Tilt and Telescopic Steering Wheel

* 3.6 Liter Engine 281HP

* Rear Vision Camera

* Bluetooth

e Remote Entry

Stk. #GF0355

* 2 Years/24,000 Mile Scheduled
Maintenance

© OnStar w/4GLTE

w/Built in WiFi Hot Spot

e 2.4 Liter Engine,

Rear Vision Camera

o Tilt and Telescopic

Steering Wheel

e Bluetooth

e SLE1

2015 GMC

TERRAIN

24 MO. LEASE!
BUICK/GMC LEASE LOYALTY

07, *192..

W/$2107 DUE @ W/$192 DUE

Stk. #GF0545 AT SIGNING AT SIGNING

Proving Grounds is to honor the
role of vehicles in our collective
history. By planning a special fea-
ture of military vehicles, we are
showing another side of the role
vehicles have played to tell the
American story,” said Don Som-
mer, Cars ‘R’ Stars @PPG board
member. “Cars‘R’Stars @ PPG is
known for welcoming all exam-
ples of collectable transporta-
tion and this year’s feature is a
good example of that.”

Cars 'R' Stars @ PPG is one of
the oldest classic cars shows in
Michigan, formerly known as
Carnival of Cars, Ashley said.

In the last seven years, the
show has enjoyed resurgence, in
tandem with the ongoing preser-
vation and restoration of the
Packard Proving Grounds, Ash-
ley said.

Built 84 years ago by the leg-
endary Albert Kahn, the Proving
Grounds features a beautiful Tu-
dor style Lodge with an 8-bay
garage and temporary dormitory
for engineers and test drivers as
well as part of the original test
track, Ashley said.

It is located on Van Dyke,
south of 23 Mile Road in Shelby
Township. The show takes place
from 8 a.m. to 3 p.m.

Ashley said vehicles will be
judged in static (in-place) Con-
cours fashion and participants
will get awards uniquely crafted
from the wood of the historic
Packard Plant in Detroit making a
distinctive keepsake.

Preferred car club and class
parking will be available for all
pre-registered cars. The pre-reg-
istration fee is $15 for non-
judged cars, $20 for judged cars.

“This is a wonderful venue for
car clubs,” said Sommer. “By reg-
istering early they get savings
and are assured of a great loca-
tion to show off their cars as a
group, with their club friends. “

Registration the day of the
show is $20 for non-judged and
$25 for judged cars.

Organizers of the Cars‘R’Stars
@ PPG automotive show and cel-
ebration are a collaboration of
the Detroit Chapter of the Veter-
an Motor Car Club of America,
Motor City Packards and the
Packard Motor Car Foundation,
Ashley said.

The new organizers are offer-
ing a variety of activities includ-
ing:

e The car show featuring new
in-place Concours judging and
class and club awards.

e A swap meet with indoor
and outdoor areas and over 200
vendors as well as a special arts
and crafts area.

e A car corral with a great se-
lection of cars for sale.

¢ (Class and Club Awards.

e Custom Collectable
phies.

e Handicap Shuttles.

e Music by DJ Scott Kuhl.

Tro-
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First Generation of Buick
Scholarship Get Degrees

The first four-year recipients
to benefit from the Buick Achiev-
ers Scholarship Program are re-
ceiving their degrees this year as
the General Motors Foundation
added nearly $1.2 million in new
scholarships of up to $25,000 a
year for 50 students to pursue
degrees in the fields of science,
technology, engineering and
math, or STEM, said GM spokes-
woman Genna Young.

Students can be selected for
the scholarship after high school
graduation or during any year of
college study, Young said. Of the
new class of recipients, 62 per-
cent are first-generation college
students and 68 percent come
from diverse backgrounds. Near-
ly one in four have ties to the mil-
itary, having served themselves
or as dependents of a current or
former service member.

To celebrate the combined
achievements of the inaugural
graduating class of Buick Achiev-
ers with the announcement of
2015 recipients, Diego Gonzalez,
a Buick Achiever and 2015 San
Diego State University graduate,
teamed up with Buick last month
to surprise high school senior
Stewart Martin of Winston-Salem,
N.C., with a $25,000 scholarship,
Young said.

“Growing up, I loved racing.
My dad told me about NASCAR
engineers — and I chose that ca-
reer path because it follows my
dreams and it’s a way to connect
with my father,” said Martin,
whose father passed away when
Stewart was a young child. “I'm
so thankful for this scholarship.
It brings me one step closer to
following my dream.”

Martin plans to major in me-
chanical engineering at UNC
Charlotte.

“The future of our country lies

in technology and innovation
and depends on a strong pipeline
of highly skilled talent,” said GM
Foundation chair Bob Ferguson.
“Our scholarship program is
helping bridge the gap between a
skilled workforce and positions
that companies are looking to
fill.”

Since its inception in 2011, the
Buick Achievers Scholarship Pro-
gram has awarded more than $28
million in scholarships to more
than 3,400 high school and un-
dergraduate students nation-
wide, Young said. The scholar-
ships are renewable for up to
four years, with one additional
year for students entering a qual-
ified five-year engineering pro-
gram.

“The Buick Achievers Scholar-
ship Program has become one of
the most impactful in the county,
demonstrating our commitment
to those students who excel
while also giving back to their
community,” said Duncan Al-
dred, U.S. vice president of
Buick. “This graduating class
serves as a testament to what
this scholarship has done for so
many students - put a college de-
gree in hand, and set them on
their way to further education or
the start of their careers.”

Buick Achievers gives special
consideration to females, minori-
ties, first-generation college stu-
dents, military veterans and mili-
tary dependents, Young said.

General Motors and the GM
Foundation have a long history
of investing in education initia-
tives, investing more than $70
million since 2007. For example:

e The GM Foundation pro-
vides approximately $3 million
annually to key university part-
ners and professional organiza-
tions to advance STEM curricula.

CALL

-24/7

40 YEARS
OF QUALITY SERVICE

#44296

THANKS

FOR THE

GREAT
FANTASTIC

DEALS CONTINUE,
CALL FOR THE

LOWEST
LEASE

PAYMENT

BRUCELITVIN CELL # 1-586-405-5175

o I_/CHEW @D”WB‘%UUM LIRSSy mp pROFESSIONAL GRADE
@ SUMMIT DRIVE ¢ 248-292-2502 + 5825 HIGHLAND RD. (M59) ¢ WATERFORy

blitvin@unghamer.com

ﬁMﬁ

#42333 #21552

MERAN

/EHEVREILEI'

SPECIALS!

This Weeks

2015 EQUINOX “LT”

® 2Yr/24,000 Scheduled Maintenance INCLUDED!
® 2.41 DOHC Engine! @ 7” Color Touch Screen MyLink Radio!
* Remote Vehicle Entry! e Rear Vision Camera!
e OnStar w/4G LTE w/built-in Wi-Fi hotspot!
o Tllt and Telescopic Steering Column!
© 177 Aluminum Wheels!
® 32 MPG on the Highway!
Stock#F23049
NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

SEEPX

was s27,180 Sale Price %22,556" | PE
24 MONTH LEASE:

149" = *149

$0 DOWN W/LEASE CONQUEST $999 DOWN W/LEASE LOYALTY

*

2015 CRUZE “Rs”

® 2 Yr/24,000 Scheduled Maintenance INCLUDED!
e ECOTEC 1.4L “Turbo” DOHC WT Engine! ® Automatic Transmission!
® “RS” Appearance Package! ¢ Remote Keyless Entry!
e OnStar with 4G LTE with built-in Wi-Fi hotspot!
« Unique Front and Rear Fascias!
« Fog Lamps and Rear Spoiler!
® 16” Aluminum Wheels!

Jz..;k “i. * 38 MPG on the Highway!
: Stock#F21535

o P | NOIST PAYMENT
\ ﬁmni OR SECURITY
i * DEPOSIT REQUIRED.
was s21,595 Sale Price %17,399 A TLE AND
24 MONTH LEASE: PLATE FEES EXTRA!
$9 9* *
$0 DOWN W/LEASE CONQUEST $999 DOWN W/LEASE LOYALTY

Get The Best Price PERIOD!!!

o

n EVERY New Chevy in Stock!

2015 MALIBU “LT”

® 2Yr/24,000 Scheduled Maintenance INCLUDED!
e 2.5L DOHC WT Engine! e 7” Color Touch Screen MyLink Radio!
© OnStar with 4G LTE with Built-in Wi-Fi hotspot!
e Power Driver’s Seat! e Rear Vision Camera!
* Remote Start and Entry!
© 17” Aluminum Wheels!
e 36 MPG on the Highway!

Stock#F23864
NO 1ST PAYMENT
—— OR SECURITY

-| DEPOSIT REQUIRED.
TAX, TITLE AND
PLATE FEES EXTRA!

was 25,985 Sale Price %20,499" |
24 MONTH LEASE:

129" © *129°

$0 DOWN W/LEASE CONQUEST $999 DOWN W/LEASE LOYALTY

2015 SILVERADO “L1”

® 2Yr/24,000 Scheduled Maintenance INCLUDED! 4x4 = DBL CAB
e ECOTECH 4.3L V6 Engine! e Color Touch Screen AM/FM/XM Radio!
e Cruise and Tilt! e OnStar w/4G LTE w/built-in Wi-Fi hotspot!

e Automatic Transmission! ® Power Locks & Windows!

* Remote Keyless Entry!
* Deep Tinted Glass!

© Aluminum Wheels!
Stock#F23253

NO 1ST PAYMENT
OR SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

(o

.Was $38,925 Sale Price ’31,32* |
24 MONTH LEASE:

179 © *179°

$999 DOWN W/LEASE CONQUEST $999 DOWN W/LEASE LOYALTY

IBRA

EH EVROLET

moranchevy.com

(586) 791-1010

35500 S. Gratiot Ave. / North of 15 Mile / Clinton Township

*Pictures may not represent actual sale vehicle. All rebates i

Where You Always Get...
&

RICH MILNE

rmilne@moranautomaotive.com

/
¥,

and/or loyalty offers have been deducted from Sale Prices/Payments and are
subject to change by the manufacturer without notice and are plus title, tax and plate fees. GM Employee discount is required expect where noted. Leases are 10,000
miles per year. Silverado Down Payment assistance requires financing through ALLY, GM Financial or Wells Fargo. $3500 trade-in guarantee is on 2005 or newer
vehicles with under 150,000 actual miles in drivable condition. No branded titles. Certain restrictions apply, see dealer for complete details on all incentives/offers. Sale ends 6/30/2015 @ 6:00PM.

FIND

ROADS

a&PEr  COMPLETE /

CHEVROLET

g d
CHEVROLET =" 7wy

VYLETEL ®

‘

LEASE THIS 2015 TERRAIN

24 MO. LEASE * 10K MILES PER YEAR
STK #8233-15 - DEAL #52862

*GM Pricing plus tax, title, lic. Must have Non-GM Lease in Household.
To Expire within 365 days of delivery. $1983 Total Due at Signing.

2015GMc ACADIA Fwp

LEASE FOR SLEA

*199..

24 MO. LEASE
10K MILES PER YEAR
STK #7945-15
DEAL #51286

*GM Pricing plus tax, title, lic. Must have Non-GM Lease in Household.
To Expire within 365 days of delivery. $1866 Total Due at Signing.

2015GMC TERRAIN FWD sic 1$

NO SECURITY

DEPOSIT REQUIRED

34 7 INCLUDES Y
0/ (  REMOTE
/2 'START

24 MONTHS OF FREE MAINTENANCE

FOR ONLY . - -
. - — NO SECURITY
* 5 ] - - ( DEPOSIT REQUIRED

GREAT VALUE

/MO FOR ONE LOW PAYMENT!

2015 BUICK ENCORE Fwp BUICK'S LUXURY

LEASE FOR
* DEPOSIT REQUIRED "z
/M0 .
24 MO. LEASE - 2

10K MILES PER YEAR
STK #4299-15
DEAL #49782

*GM Pricing plus tax, title, lic. Must have Non-GM Lease in Household.
To Expire within 365 days of delivery. $1690 Total Due at Signing.

24 MONTH BUICK EXPERIENCE LEASE

2015 GMC SIERRA sLE

1500 4X4 DBL. CAB
LEASE FOR

5219..

24 MO. LEASE
10K MILES PER YEAR
STK #7924-15 - DEAL #52863

*GM Pricing plus tax, title, lic.
Lease figured with Buick/GMC Lease Loyality. $2681 Total Due at Signing.

5.3L V8 ECOTECS,

Front Cloth Bucket Heated Seats, USB Ports, Trailering Equip. Pkg,
Driver Power Seat, Remote Start, Front fog lamps, Rear Defrost,
110Volt power outlet, Universal home remote,
Dual Climate Control A/C, Z710ff Road Pkg.

FREE Maintenance * FREE XM Radio! * FREE OnStar
2015BUICK VERANQ Fwp

NO SECURI
DRIVE LUXURYCONVENIENCE 16
FOR LESS! / ﬂf r N

24 MO. LEASE
10K MILES PER YEAR
STK #4011-15 - DEAL #53282

*GM Pricing plus tax, title, lic. Must have Non-GM Lease in Household.
To Expire within 365 days of delivery. $1643 Total Due at Signing.

White Diamond Tricoat,
Power Moonroof

24 MONTH BUICK EXPERIENCE LEASE
FREE Maintenance  FREE XM Radio! - FREE OnStar

2015 BUICK REGAL Fwp
PREMIUM1 GROUP
LEASE FOR ONLY

149..=.

24 MO. LEASE
10K MILES PER YEAR

STK #6935-15 * DEAL #52861
*GM Pricing plus tax, title, lic. Must have Non-GM Lease
in Household. To Expire within 365 days of delivery.
$1624 Total Due at Signing.

MANAGER DEMO
SPECIAL

il N,

g =25

NO SECURITY
DEPOSIT REQUIRED Push Start, Keyless Entry,
18” Chrome Wheels, Navigation,

Rear Camera, Park Assist

24 MONTH BUICK EXPERIENCE LEASE
FREE Maintenance * FREE XM Radio! * FREE OnStar

2015 BUICK ENCLAVE FWD convenience croup
LEASE FOR ONLY

$259..

24 MO. LEASE * 10K MILES PER YEAR

$279... §

24 MO. LEASE * 12K MILES PER YEAR

STK #4090-15 - DEAL #55322
*GM Pricing plus tax, title, lic. Must have Non-GM Lease in Household. 24 MONTH BUICK EXPERIENCE LEASE

To Expire within 365 days of delivery. $1773 Total Due at Signing. FREE Maintenance * FREE XM Radio!  FREE OnStar

2015 BUICK REGAL Fwp

EVERYONE’S PRICE l
24,999 o e

WAS s30 915 |
STK#4015-15  §

A
$5,900 OFF LIST

Rear Camera, Leather, Heated Seats.

24 MONTH BUICK EXPERIENCE LEASE

*Price Plus tax, title,lic. Price is stock number specific. Tax s $1811.28  FREE Maintenance * FREE XM Radio! * FREE OnStar

NO SECURITY
DEPOSIT REQUIRED

2015 BUICK LACROSSE 1sL

DRIVE LUXURY LEATHER
FOR LESS!

Leather Heated Seats,
Navigation, Rear Camera, Park Assist,
Bose Sound System, Push Start Technology and more!

24 MONTH BUICK EXPERIENCE LEASE

/MO &

24 MO. LEASE
10K MILES PER YEAR
STK #6898-15 - DEAL #52858

*GM Pricing plus tax, title, lic. Must have Non-GM Lease in Household.
To Expire within 365 days of delivery. $2327 Total Due at Signing.

FREE Maintenance * FREE XM Radio! * FREE OnStar

VISIT OUR WEBSITE TO SEARCH FOR MORE VEHICLES & GREAT DEALS ON NEW BUICK'S OR GMc’s AT WWW.VYLETEL.NET

40755 Van Dyke = Sterling Heights *

WWW.VYLETEL.NET

*GM Employee Pricing Plus Tax, Title, Lic. and Doc. No Security Deposit Required. Lease Conquest Rebate Must Have Non GM Lease In Household To Expire Within 90 Days Of Delivery Of New Purchase Or Lease. Lease Loyalty Rebate Must Have 1999 or Newer
GM Vehicle In Household. Programs subject to change. Photos may not represent actual vehicle. Price is subject to change without notice. Lacrosse stk 6898-15 lease figured with DBC certs. $1000.00 DBC credit is while supply last. Payment may be higher if dealer
DBC cert expire. See dealer for details. Expires 6/30/15.

SALES: Sun CLOSED; M, TH 8:30am-9pm; T, W, F 8:30am-6pm; SAT 10am-3pm
SERVICE: Sun CLOSED; M, TH 7am-8pm; T, W, F 7am-6pm; Sat 8am-1pm
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BRAND NEW 2015
BUICK VERANO

4G LTE WI-FI HOTSPOT,
POWER SEAT, FOG LAMPS,
FORWARD COLLISION ALERT,
LANE DEPARTURE WARNING,
HEATED SEATS, REAR PARK ASSIST, SIDE BLIND ZONE ALERT,

CONVENIENCE PKG.

REAR CROSS TRAFFIC ALERT, GARAGE DOOR OPENER, REAR CAMERA, REMOTE START,
10 AIR BAGS, INTELLILINK RADIO, BLUETOOTH, DUAL ZONE AUTOMATIC CLIMATE CONTROL,
#F4147250

SATELLITE RADIO, ONSTAR W/TURN BY TURN NAVIGATION & MUCH MORE.
59’ a8 521,120°
/mo PRICE
) 18 $22,453"
5189 /mo ‘.’. 1 $

=

DEMO 2014 BUICK REGAL |}
PREMIUM 1}

HEATED LEATHER SEATS,
HEATED STEERING WHEEL,
KEYLESS START/PASSIVE ENTRY,
TURBO ENGINE,
REMOTE START,
POWER SEATS
CHROME WHEELS,
REAR CAMERA,
REAR PARK ASSIST,
INTELLILINK RADIO,
BLUETOOTH,
SATELLITE RADIO, ONSTARW/TURN BY TURN NAVIGATION & MUCH MORE.

526,299

#E9199240

EMPLOYEE
PRICE

DEMO 2015 BUICK ENGORE

GONVENIENGE PKG. 4G LTE WI-FI HOTSPOT,
DUAL ZONE AUTOMATIC CLIMATE CONTROL,
REAR CROSS TRAFFIC ALERT,
 SIDE BLIND ZONE ALERT,
>~ INTELLILINK RADIO,
REMOTE START,

DEMO 2015 BUICK LACROSSE

LEATHER GROUP

HEATED LEATHER SEATS, USB PORT,

DEMO 2015 BUICK ENGCLAVE

7 PASSENGER SEATING,
TRI-ZONE AUTOMATIC CLIMATE CONTROL,
REAR PARK ASSIST,
INTELLILINK RADIO,
SATELLITE RADIO,
POWER LIFTGATE,

PASSIVE ENTRY/KEYLESS START,
4G LTE WI-FI HOTSPOT,
REAR PARK ASSIST,
REMOTE START,
REAR CAMERA,

» REAR CAMERA, BLUETOOTH, REMOTE START,

POWER SEAT, POWER SEATS, REAR CAMERA,

- FOG LAMPS, SATELLITE RADIO, BLUETOOTH,

y e BLUETOOTH, MEMORY SEAT & MIRROR, UNIVERSAL HOME REMOTE, POWER SEATS,

‘ 10 AIR BAGS, ONSTAR W/TURN BY TURN NAVIGATION, INTELLILINK RADIO, HEATED MIRRORS

ONSTAR W/TURN BY TURN NAVIGATION, DUAL ZONE AUTOMATIC CLIMATE CONTROL, & MUCH MORE.

#FB0B1146 SATELLITE RADIO & MUCH MORE. #FF119767 18" ALUMINUM WHEELS & MUCH MORE. #FJ186723

24 MONTH * 24 MONTH * 24 MONTH *
il $1307mo | el 521,871 il $1807mo | s 529,790 Cod $1427mo | $30,598

24 MONTH * RIEND * * RIEND * * RIEND *
el $193 mo | RN 523,346 ﬁﬂ $391 mo 22N $31,913 ﬁﬂ $258'mo |R1518 533,899

DEMO 2015 GMC TERRAIN

ALL WHEEL DRIVE, 32 MPG (HIGHWAY), 4G LTE WI-FI HOTSPOT, REAR CAMERA,
COLOR TOUCH-SCREEN RADIO, SATELLITE RADIO, BLUETOOTH, FOG LAMPS,
REMOTE KEYLESS ENTRY, 17" ALLOY WHEELS & MUCH MORE.

$23,115°
524,957

DEMO 2015 GMC ACADIA SLE-2

7 PASSENGER SEATING, HEATED SEATS, REAR CAMERA, REAR PARK ASSIST, POWER LIFTGATE,
POWER SEAT, REMOTE START, FRONT CENTER SIDE AIR BAG, BLUETOOTH, INTELLILINK RADIO,
ONSTAR W/TURN BY TURN NAVIGATION, SATELLITE RADIO & MUCH MORE.

528,127

531,744

EMPLOYEE

PRICE

24 MONTH
EVERYONE

EMPLOYEE
PRICE

39 MONTH
EVERYONE
LEASE

DEMO 2015 GIVIC YUKON XL SLT

4G LTE WI-FI HOTSPOT, IN-DASH NAVIGATION SYSTEM, REAR DVD PLAYER,
POWER ADJUSTABLE PEDALS, REAR CROSS TRAFFIC ALERT, 3RD ROW POWER FOLD SEAT,
UNIVERSAL HOME REMOTE, FRONT & REAR PARK ASSIST, BOSE PREMIUM SOUND SYSTEM,
INTELLILINK RADIO, ONSTAR W/TURN BY TURN NAVIGATION & MUCH MORE...

39 MONTH
EN*’LOYEE

EMPLOYEE
PRICE

$52,184"
.3556,807

1 LN BN

39 MONTH
EVERYONE
LEASE

ALL WHEEL

#FB237908

20" POLISHED WHEELS,
POWER REAR LIFTGATE,
SIDE BLIND ZONE ALERT,
RAIN SENSING WIPERS,
POWER SUNROOF,
REMOTE START,
REAR CAMERA.

#FR203510

17677 Mack Ave.

between Cadieux and Moross Roads

GROSSE POINTE - DETROIT

(888) 720-3321

www.laethemgm.com

*Purchase prices are plus tax, title, plate, CVR and doc fee. Lease payments are plus tax. Amount due at lease signing includes $995 down payment, 1st month payment, 6% tax on rebates and down payment, CVR, doc, license plate, title and
acquisition fees. Leases include 10,000 miles per year. Advertised payments based on Tier 1 credit approval. Must qualify for security deposit waiver. Must qualify for GM employee discount for employee prices and payments. Prices and payments
include Buick/GMC lease loyalty or Buick/GMC conquest incentive (see dealer for eligibility requirements). Pricing for Michigan residents only. Pricing subject to GM program changes. Pictures may not represent actual vehicle. Vehicles subject to
prior sale. Prices good through 06/30/2015 unless manufacturer changes programs.
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Buick Scholarship Program Gets Honored

Scholarship America honored
the General Motors Foundation
with its Social Responsibility
award for making a college edu-
cation more accessible and af-
fordable through General Mo-
tors’ Buick Achievers Scholar-
ship Program.

The organization’s inaugural
From Dreams to Degrees event
was held May 20 evening at the
National Press Club, said GM
spokeswoman Genna Young.

“Through programs like the
Buick Achievers Scholarship,
we've made a lasting difference
in the lives of thousands of stu-
dents through more than $27 mil-
lion in scholarships,” said Greg
Martin, executive director of GM
Global Public Policy and a GM
Foundation board member.

The Buick Achievers Scholar-
ship Program launched in 2011,
and in partnership with Scholar-
ship America, Young said it has be-
come known as one of the largest
and most impactful such programs
in the country.

Developed to strengthen the
country’s workforce pipeline with
the next generation of leaders and
innovators, it awards scholarships
of up to $25,000 per year, renew-
able for up to four years or five
years, or qualified science, tech-
nology, engineering and math
(STEM) and automotive-related
programs.

“The Buick Achievers Scholar-
ship Program has made a power-
ful statement about the impor-
tance of ensuring access and af-
fordability for all in obtaining a

Auto Museum
Tries Motorcyle
Special Weekend

The Gilmore Car Museum, well
known for its world class collec-
tion of nearly 400 historic auto-
mobiles, will have a display of
motorcycles on Sunday, June 14.

The date marks the 20th annu-
al consecutive Vintage Motorcy-
cle Show and Swap Meet held at
the Museum and is considered
one of the largest events of its
kind in the Midwest.

“You'll see some of the best ex-
amples of original and restored
vintage motorcycles at this
event,” explains Museum execu-
tive director Michael Spezia.
“And few extras this year.”

Thousands of motorcycles,
from rare and iconic rides of the
past 100 years, to the newest
models driven by spectators,
will rumble into the Gilmore Car
Museum campus in Hickory Cor-
ners, Mich. Those driven by
spectators of the event, includ-
ing new, old, and custom rides,
receive the VIP treatment and
take up a large portion of the Mu-
seum grounds in what Spezia de-
scribes as “a wonderful bike
show itself.”

Spectator admission to the
Motorcycle Show is only $12 per
person and includes all museum
exhibits at no extra charge -
those under 11 are free. It is lo-
cated just 20 minutes northeast
of Kalamazoo on M-43 and Hicko-
ry Road. To learn more about the
museum and its events at
www.GilmoreCarMuseum.org or
call 269-671-5089.

The Vintage Show will feature
antique and vintage motorcy-
cles, scooters, and customs, all
25 years and older arranged in
two areas, Spezia. Judged on a
points system will be the Master
Class, representing the best-of-
the-best restored bikes. Peer
judging will also take place, mak-
ing up in several classes where
the cycles will be displayed un-
der their country’s flag of origin.

The show also includes a large
“Bike Corral” full of vintage mo-
torcycles for sale, a huge cycle
parts and memorabilia swap
meet, and a special exhibit area
that will showcase new motorcy-
cles and offer demo rides.

From left Morgan Grayned , Greg Martin and Zineb Bouzoubaa.

college degree, and ensuring a
strong, qualified and representa-
tive future workforce for our
country,” said Lauren Segal,
Scholarship America’s president
and chief executive officer.

Two Buick Achievers Scholars,
Morgan Grayned and Zineb
Bouzouba, presented Martin
with the Social Responsibility
award at the Washington, D.C.
event.

The students recently graduat-
ed from Hampton University and
University of North Carolina
Chapel Hill, respectively, Young
said. Both received up to $25,000
per year for their four-year un-
dergraduate programs.

“This scholarship completely

transformed my life,” said
Grayned. “Growing up I had no
idea if  was ever going to be able
to afford college. But thanks to
the Buick Achievers Scholarship,
my dreams, and my family’s
dreams, became reality.”

Other honorees included tele-
vision newswoman Katie Couric
for Philanthropic Innovation and
Donald Graham for Impact and
Advocacy.

All proceeds from the event
will go toward funding the Schol-
arship America Dream Award, a
completion-based  scholarship
program for students who are en-
tering their second year or high-
er of education beyond high
school.

GM Foundation Donations
Help Michigan Nonprofits

The General Motors Founda-
tion donated a total of $20,000 to
four nonprofit organizations in
the Grand Rapids community
through the Plant City Grants
program; Feeding America West
Michigan Food Bank, Finish the
Mission Veterans Relief Fund,
Greater Wyoming Community Re-
source Alliance, and West Michi-
gan Environmental Action Coun-
cil. The announcement was
made on June 1.

“This year, the GM Foundation
will provide more than $2 million
in funding in 45 plant cities
where GM employees live and
work,” said GM Foundation vice
president Lori Wingerter.
“Through these grants, we con-
tinue our mission to give back
and build stronger communities
where GM does business.”

The grant presentation took
place at the Grand Rapids Opera-
tions plant the same day GM de-
clared that it was investing in the
facility. During the event, the fa-
cility announced plans to invest
$119 million in tools and equip-
ment to support production of
future vehicle components, cre-
ating about 300 future jobs.

“We are very grateful to the
GM Foundation for its generosity
and support,” said James Car-
mody, City of Wyoming Public
Safety Chief.

Carmody was in attendance as
a representative of the Greater
Wyoming Community Resource

Alliance, said GM spokesman
Kevin Nadrowski.

Grant funds provided by the
GM Foundation will directly sup-
port numerous Greater Wyoming
Community Resource Alliance
community projects, such as: ca-
reer development programs for
the city’s youth, school atten-
dance improvement projects and
support for supplemental food
provisions for those in need.

“These programs are about
making a difference at the grass-
roots level — ensuring positive
and sustainable change for the
residents of the City of
Wyoming,” said Carmody.

The Grand Rapids plant is very
active in the local community
and proud to partner with the
GM Foundation to support local
nonprofit organizations,
Nadrowski said.

“The organizations that we
support are vital in the contin-
ued development of the local
community, and through the on-
going efforts of the GM Founda-
tion, we are proud to play a part
in giving back,” said Grand
Rapids Operations plant manag-
er Rick Demuynck.

The GM Foundation grants are
given to a wide variety of organi-
zations across the country that
families rely on to provide much
needed services, improve educa-
tion and impact the quality of life
within their respective communi-
ties, Nadrowski said.
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Ford is expanding in North Africa and opening an office in Tangier.

Ford Global Expansion Plan
Looks to Africa for Growth

As part of its global growth
plan, Ford Motor Company is ex-
panding its operations in North
Africa with a new regional sales
office in Casablanca and a pur-
chasing office in Tangier, said

Ford spokeswoman Sue Ni-
goghossian.

“Morocco is a great place to do
business,” said Kalyana

Sivagnanam, director, Ford Mid-
dle East & North Africa. “Moroc-
co has a very skilled and moti-
vated workforce, a growing auto-
motive supplier ecosystem, ac-
cess to ports, free and fair trade
agreements and a very pro-busi-
ness mindset. Ford is delighted
to partner with Morocco to ex-
pand our operations in North
Africa.”

“We are proud to partner with
a multinational company like
Ford to grow its business in Mo-
rocco and are very pleased it se-
lected Casablanca and Tangier as
locations for its North African
sales and purchasing opera-
tions,” said Mamoune Bouhdoud,
minister delegate to the Minister
of Industry, Trade, Investment
and Digital Economy. “We are
confident that Morocco will ben-
efit greatly from the economic
impact of Ford’s presence. Mo-
rocco has great infrastructure, a
pro-business mindset, a highly
trained workforce, an automo-
tive supply base, a strategic posi-
tioning and a challenging indus-
trial strategy. All these are great
assets that are advocating for a
more ambitious win-win partner-
ship with Ford.”

Ford is bringing seven new ve-
hicles to North Africa this year
and will more than double the
amount of parts it purchases
from North African-based sup-
pliers, Nigoghossian said.

The growing automotive sup-
plier network in North Africa,
primarily in Morocco, will sup-
ply parts to Ford’s assembly
plant in Valencia, Spain, among
other operations. Ford has
completed a 2.3 billion euro in-
vestment in its Valencia plant -
the largest auto investment in
Spanish history. This will in-
crease volume and the number

of nameplates it produces.
The upgraded facility can now
produce 450,000 vehicles annual-

ly, and is flexible enough to ad- —

just volumes among six name-
plates assembled there: Mondeo,
Kuga, S-MAX, Galaxy, Tourneo
Connect and Transit Connect, Ni-
goghossian said. The facility cur-
rently builds Fusion wagon, five-
door, and four-door including Fu-
sion Hybrid, Kuga SUV, Transit
Connect light commercial vehi-
cle and Tourneo Connect people-
mover. It recently began produc-
tion of the all-new S-MAX and
Galaxy MPVs.

“In order to support our pro-
duction expansion just across
the Mediterranean in Valencia,
the amount of parts Ford sources
in Morocco and North Africa will
increase exponentially,” said
Sivagnanam. “This translates in-
to thousands of indirect jobs and
millions of dollars in invest-
ments. The most important part
of this expansion is that we will
be bringing more vehicles that
customers want and value to
markets across North Africa,”
said Sivagnanam.

Ford is opening 13 new retail
facilities in North Africa this
year. In Morocco, Ford vehicles
will be available at eight new
showrooms by the end of 2015.

Ford’s distributor Auto Hall
has been selling Ford vehicles in
Morocco for more than one hun-
dred years. Its founder, Gabriel
Veyre, was tasked by the Sultan
in the early 1900’s to bring the
automobile to Morocco.

Morocco is the best-selling
market for Ford in North Africa.
Ford has sold 3,400 vehicles so
far this year in Morocco, an in-
crease of 26 percent compared
to Jan — April 2014. Ford expects
its sales growth in 2015 to contin-
ue to outpace the industry
growth rate of 11 percent, Ni-
goghossian said.

Ford Entrepreneurship Acade-
my will assist future business
leaders in developing the skills,
tools, and entrepreneurial mind-
set needed to develop creative
ideas, assess their feasibility, and
launch and grow new ventures.
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o PALACE CASH * TRADE-IN CASH  BONUS CASH  MATCH MONEY
20 74 Clearance Sale!

l:,

New 2014 CHRYSLER | New 2014 CHRYSLER | New 2014 DODGE New 2014 JEEP

300S TOWN & CHARGER | CHEROKEE
SEDAN COUNTRY R/T SPORT

MSRP $37,185 TOURING L MSRP $33,185 MSRP $24,185
AS LOW AS MSRP $36,880 AS LOW AS AS LOW AS

SALE PRICE AS LOW AS SALE PRICE SALE PRICE SALE PRICE

$26,598 524,789 | 524,698 516,981
ONLY AT MILOSCH'ST | ONLY AT MILOSCH'S! - —yron 500 Gife Card !l

CLIP THIS COUPON TO SAVE _

s2000

s500-00 m MUST BRING IN THIS AD TO
=== | RECEIVE A 5500 GIFT CARD

EXCLUSIVE @ tGood with purchase of any new vehicle at MSRP, EP or FP.
IN CASH Limit one gift card per customer. While supplies last.
: Cash. Must be at MSRP. Not applicable with EP, Friends & Family and

I K vehicl ly. M P | |
goﬁtp::m P it o e 0 g&;ﬁ3°v§h.t§2;38§§:§%“‘#?gd8".§ Just MINITUES AWAY fo SAVE THOUSANDS YDRIVE
as| st be af ot applicable riends & Family an

1 Supplier. See dealer for details. Valid thru 6/30/15. 1 SupplleruSee dealer for detallsp%lld thr‘ll\lllfi/30/15I v on your Nex’ New VehICIe Purcnase mad

________________________________________________________________________

PALACE EXCLUSIVE
NEW CAR CASH

1 In stock vehicles only. Must present coupon. Prior sales excluded. One
1 coupon per purchase or lease. Not valid with $2000 Palace Trade- In

New 2015 CHRYSLER New 2015 DODGE New 2015 JEEP New 2015 RAM

200 LIMITED DART SXT PATRIOTLATITUDE 1500 LARAMIE

- SALE EMPLOYEE 1 PAY 27 MONTH EMPLOYE; 1 PAY 27 MONTH cREw cAB EMPLOYEE 1 PAY 27 MONTH
T 18,927 T A 53,326" IG&THA 53,894" 7T THA 54,988"
New 2015 DODGE New 2015 CHRYSLER New 2015 DODGE New 2015 JEEP

CHARGER RIT 3008 JOURNEY R/T | GHEROKEE LATITUDE

EMPLOYEE 1 PAY 27 MONTH 0 EMPLOYEE 1 PAY 27 MONTH
27 MONTH LEASE LEASE STARTING FROM 27 MONTH LEASE LEASE STARTING FROM 27 MONTH LEASE LEASE STARTING FROM

EMPLéYEE 1 PAY 27 MONTH
ST 43,988" : : 3,087
ST LA 53,988" =T A 54,987 I 53, ST 53,987
New 2015 CHRYSLER New 2015 RAM New 2015 JEEP INTRODUCING...

The Brand New 2015 JEEP
TOWN & COUNTRY | BIG |'|0RN GREW CAB| GRAND CHO RENEG%E

‘EMPLOYEE 1 PAY 27 MONTH

27 MON EASE LEASE STARTING FROM
*
$s299: RLK:1:1:

$500 Gift Card With Any New l/ehicle Purchase /t

3800 S. Lapeer Rd., :
LAKE ORION
| | HOURS: Mon/Thurs 8:30am-8pm PA l A c E
Tue/Wed/Fri 8:30am-6pm

- = = New Saturday Hours
‘,|S|t US at WWW.palaGecjd.GOI‘ll Sales 10am-3pm & Service 8am-2pm CHRYSLER DODGE JEEP RAM

We make car buying fun at Milosch’s Palace. Please call to schedule an appointment for a demonstration drive. *All rebates to dealer. Deals apply to stock units only. Must be a Chrysler employee. $1995 down, plus destination, taxes, title, plates. $500 Military and TDM
included. Lease calculated at 10,000 miles per year. Vehicle shown not actual vehicle. WAC. See dealer for details. *Lease and prepay examples are plus destination, taxes, title, plates, $0 security deposit required. Includes Conquest Trade-in and must be Chrysler
Employee. Programs subject to change. **Must be a Chrysler employee. Plus tax and destination. All rebates and incentives already apply. See dealer for details.

EMPLOYEé 1 PAY 27 MONTH EMP).OYEE 1 PAY 27 MONTH
LEASE STARTING FROM 27 MONTH LEASE LEASE STARTING FROM 27 MONTH LEASE SALE PRICE

A °4,287" |[ET T °3,987" |ETT7R%27,760"
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