
Tucked in a Detroit neighbor-
hood south of the famed 8 Mile
Road is the birthplace of one of
the most exotic American super-
cars on the road today – the
Dodge Viper.

The Conner Avenue Assembly
Plant has been hand building the
exclusive Dodge performance
flagship since 1995, said Chrysler
spokeswoman Jodi Tinson.
Through 2014, more than 24,000
Vipers have rolled off the line of
the nearly 400,000-square-foot fa-
cility under the watchful eyes
and dedicated hands of 64 of the

most skilled auto workers in the
industry. (Initially built at the
New Mack Assembly Plant, ap-
proximately 30,000 Vipers have
been built since it was intro-
duced in 1992.)

“The motto of the Conner Av-
enue plant is ‘dedicated people
building dreams’,” said Doug
Gouin, Conner Avenue Assembly
plant manager, Fiat Chrysler.
“The plant is filled with some of
the most amazing car builders in
the auto industry, building a ve-

by Jim Stickford

General Motors CEO Mary Bar-
ra and GM leaders from around
the globe thanked five loyal cus-
tomers over the course of 48
hours in early May by surprising
each of them with a free vehicle.

The events celebrated the
global production of 500 million
GM-branded vehicles – more
than any automaker – and recog-
nized customers who experi-
enced milestones in their GM ve-
hicles.

“We really wanted to do some-
thing different and really make
the 500 million car celebration
about our customers,” said GM
spokeswoman Carolyn Markey.
“So to make that happen we
looked at our customers around
the world – divided into the five
global regions where GM oper-
ates. That includes China, which
is a very large market for us.”

Markey said that GM contact-
ed local dealers and marketing
and sales people within the five
regions to help come up with
possible customers to honor.

“We had a criteria for picking
the five winners,” Markey said.
“The first was that the customers
conveyed a sense of loyalty for
GM products. The second was
that they represented an appreci-
ation of a GM brand. The third
was that the customers have
conveyed how GM products

have energized their lives.”
The customers are Trent Brin-

ing, a U.S. Army veteran and Pur-
ple Heart recipient who received
an all-new 2016 Chevrolet Malibu
at the May 4 global kick-off event
at GM’s Fairfax Assembly plant in
Kansas City, Kan. The Malibu will
be built there later this year.

Markey said that Brining met
his wife thanks to his truck.

“She saw his truck in a parking
lot and said to herself that she
had to meet the man who owned

that vehicle,” Markey said.
“That’s a pretty cool story.”

Supot Khwankoom, a farmer
from Thailand who saved to pur-
chase his family’s first vehicle,
received a Chevrolet Colorado.

“Not only was this the first
truck he bought,” Markey said.
“It was the first truck anyone in
his family had bought. And this
Colorado changed his life. It’s
like back in 1920 in the United
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2016 Vipers Proudly Wear
‘Made in Detroit’ Label

GM Loyalty Reaches Beyond Detroit Market

Supot Khwankoom and his family received a Chevrolet Colorado.
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Steven Spielberg, founder of
USC Shoah Foundation – The In-
stitute for Visual History and Ed-
ucation, will present Bill Ford, ex-
ecutive chairman of Ford Motor
Company, with the Institute’s
Ambassador for Humanity Award
at the organization’s annual gala
in Detroit on Sept. 10, said Ford
spokesman Karl Henkel.

Ford will be recognized for his
leadership and corporate citizen-
ry around education and commu-
nity.

The event will also shine a
light on the emerging partner-
ship between USC Shoah Founda-
tion and Ford to expand the Insti-
tute’s IWitness educational plat-
form in the Detroit area, Henkel
said.

Mickey Shapiro, real estate de-
veloper and longstanding mem-
ber of the Institute’s Board of
Councilors, is the event’s co-
chairman. The gala vice chairs
and benefit committee will com-
prise leaders from the local com-
munity and from around the na-
tion.

The September gala will pro-
vide the opportunity to highlight
the Institute’s global work in
making the 53,000 audio-visual
interviews with survivors and
witnesses of the Holocaust and
other genocides in its Visual His-
tory Archive a compelling voice
for education and action said
USC Shoah Foundation spokes-
woman Anne Marie Stein.

USC Shoah Foundation has a
long history in Michigan and
with Ford Motor Company, which
was the sole sponsor of the 1997
NBC broadcast of the Academy
Award winning “Schindler’s
List,”’ the film that inspired the
establishment of the Institute,
Stein said. The Institute collected
335 testimonies with Holocaust

survivors and witnesses in the
Detroit area, with local videogra-
phers and interviewers specially
trained for the job.

The Visual History Archive is
also available on two campuses
in Michigan, University of Michi-
gan - Ann Arbor and University of
Michigan - Flint, Stein said.

The event will also shine a
light on the emerging partner-
ship between USC Shoah Founda-
tion and Ford Motor Company to
expand the Institute’s IWitness
educational platform in the De-
troit area, Stein said. IWitness
brings the first-person stories of
survivors and witnesses of geno-
cide from the Institute’s Visual
History Archive to students via

multimedia-learning activities
that are accessible via Macs,
PCs, iPads, and tablet devices
connected to the Internet.

Currently, 100 educators in
Michigan – and over 6,500 global-
ly – use IWitness, Stein said. In
addition, more than 250 educa-
tors in Michigan, and over 15,000
nationally, have been trained on
Echoes and Reflections, a multi-
media Holocaust curriculum de-
veloped by the Institute and part-
ners, the Anti-Defamation League
and Yad Vashem.

A significant portion of the
proceeds raised at the gala will
remain in the region, where the

Bill Ford to be Honored as Humanitarian
2015 Viper
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Meritor employees welcome back from Afghanistan, a colleague.

Bill Ford will be thanked by Steven Spielberg this September.

With Memorial Day just
around the corner, it’s a good
time to contemplate what our
veterans have done for our coun-
try and how we can help them.

Troy-based automotive suppli-
er Meritor is doing more than
thinking about helping veterans,
it’s actually helping them.

Vice president of Defense and
Speciality – North America Tim
Burns said that Meritor’s com-
mittent to veterans can be traced
to the company’s former chair-
man and CEO Chip McClure.

“Chip served in the Navy dur-

ing the 1960s,” Burns said. “He
felt that it was our civic duty to
support and continue the bene-
fits of employees who were
called back to duty.”

Burns said that many compa-
nies don’t extend the benefits of
employees while they’re on ac-
tive duty. So if an employee
makes $100,000 but is then called
back to his Army Reserve unit,
and only makes $50,000 a year,
Meritor will cover the difference
between that employee’s salary

Meritor Salutes Military Vets
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The Ford Explorer is celebrat-
ing 25 years not by going gold,
but by going platinum.

Building on 25 years of innova-
tion and sales leadership, a new
Ford Explorer is on its way with
even more smart technology, a
new 2.3-liter EcoBoost engine
and a new Platinum series, said
Ford spokesman William Matti-
ace. The new Ford Explorer ar-
rives early this summer.

“Explorer helped define how
the world thinks about SUVs,”
said Raj Nair, Ford group vice
president and chief technical offi-
cer, Global Product Develop-
ment. “Explorer is the center-
piece of Ford’s global utility vehi-
cle lineup because it delivers an
ideal combination of form and
function.

“And with well over 7 million
already sold, nearly everyone
has an Explorer story.”

Introduced in 1990 as a 1991
model, Mattiace said the Explor-
er featured generous interior
space customers were looking
for, and was engineered specifi-
cally for people seeking adven-
ture for their families and a way
to express their individuality. For
a quarter century, Explorer has
reigned as America’s best-selling
SUV.

The new Platinum series fur-
ther elevates the full-size SUV in
look and feel, with changes to
both the Explorer exterior and in-
terior, Mattiace said.

“Bringing Explorer Platinum to
market is a natural extension of
the Explorer lineup – giving our
customers even more of what
they want,” said Matt Zuehlk,
Ford Explorer brand manager.
“There’s a market for more up-

scale SUVs, as 90 percent of to-
day’s Explorer Sport buyers pur-
chase the most expensive pack-
age available. That’s a strong sig-
nal customers are ready for Plat-
inum.”

From new multicontour front
seats wrapped in Nirvana leather
with micro-perforation, to spe-
cial quilted stitching used
throughout, advanced standard
technologies and the powerful
3.5-liter EcoBoost V6 engine, Plat-
inum elevates Explorer in ways
customers can see and feel.

“Platinum is the ultimate ex-
pression of refinement,” said
Christopher Svensson, Ford de-
sign director, The Americas.
“This is the most premium, high-
quality interior we’ve ever of-
fered on a Ford vehicle.”

The interior incorporates
brushed-aluminum and satin-fin-
ished ash wood in multi-piece ap-
pliqués on door panels and the
instrument panel. The wood-
trimmed, leather-wrapped and
heated steering wheel includes
unique stitching that matches
the stitching used throughout
the interior.

The new Explorer Platinum will
be the first Ford vehicle to get an
all-new 500-watt Sony Audio Sys-
tem with Live Acoustics and
Clear Phase technology, Mattiace
said.

Explorer Platinum also gets
standard advanced technology
features including enhanced ac-
tive park assist, lane-keeping sys-
tem and rain-sensing wipers.

Ford Explorer is built in North
America at Chicago Assembly
Plant, as well as in Venezuela and
Russia. It is sold in markets
across the globe. Ford exported

more than 56,000 Explorers from
the United States last year and
plans to export even more in
2015, Mattiace said.

“Customers love Explorer, and
they expect it to continue to lead
the way in innovation, perform-
ance and fun,” said Arie Groen-
eveld, chief engineer for the new
Explorer.

“That’s the challenge we em-
braced when we set out to build
the best SUV in the world.”

And, Groeneveld said, more in-
novation equals greater perform-
ance, more fun. Even more smart
technology – that’s what cus-
tomers will get with the new Ford
Explorer. It offers more technolo-

gies than previous models, fea-
tures that enhance the driving
experience. New technologies
available in the 2016 Explorer in-
clude:

• Front and rear cameras with
washers: Both have wide-angle
lenses and come equipped with a
washer – a class-exclusive, seg-
ment-first feature.

• Enhanced active park assist
with perpendicular park assist,
park-out assist and semi-auto-
matic parallel parking: The sys-
tem uses ultrasonic sensors and
electric power-assisted steering
to help drivers with parallel park-
ing and perpendicular parking
maneuvers.
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– ROSEVILLE –
SUBWAY/WALMART

28804 Gratiot • 12 & Gratiot • 586-773-1682
– WARREN –

31690 Mound Rd • 13 & Mound • 586-939-1000
26627 Hoover Rd • 11 & Hoover • 586-754-8205
30820 Hoover Rd • 13 & Hoover • 586-573-7829
29144 Ryan Rd • 12 & Ryan • 586-573-8000

28950 Van Dyke Ave • 12 & Van Dyke • 586-558-3882
DRIVE THRU SERVICE • OPEN 24 HOURS

32620 Van Dyke Ave • South of 14 Mile • 586-795-0000
SUBWAY/MEIJER

29505 Mound Road • 12 Mile & Mound • 586-558-0100
SUBWAY/WALMART

29176 Van Dyke • Warren, MI 48093 • 586-393-1008
– ROYAL OAK –
SUBWAY/MEIJER

5150 Coolidge Hwy • South of 15 Mile • 248-677-3899
– TROY –

SUBWAY/OAKLAND MALL
498 14 Mile Rd • 248-307-1271

1939 W. Maple Rd • West of Crooks • 248-435-2846
SUBWAY/WALMART

2001 W. Maple Rd • West of Crooks • 248-435-2431

– STERLING HEIGHTS –
37876 Van Dyke • 16 1/2 Mile • 586-795-8368
SUBWAY/WALMART • OPEN 24 HOURS

33201 Van Dyke • 14 & Van Dyke • 586-274-4319

SUBWAY/MEIJER
36600 Van Dyke Ave • 586-795-1605

38357 Dodge Park • at Plumbrook • 586-264-5300
40058 Van Dyke • 18 Mile & Van Dyke • 586-939-4500

SUBWAY CHRYSLER
Inside Chrysler Stampling • 35777 Van Dyke •586-795-0205

OPEN 24 HOURS
7960 Metro Parkway • near VanDyke•586-268-0800

SUBWAY CHRYSLER
Inside Chrysler SHAP • 38111 Van Dyke •586-268-6900

– SHELBY –
8173 23 Mile Rd • 23 & Van Dyke • 586-739-4100

SUBWAY/WALMART
51450 Shelby Pkwy • 23 & Van Dyke X-Way • 586-254-8140

– WASHINGTON TOWNSHIP –
DRIVE THRU SERVICE

13160 32 Mile Road • 32 & Van Dyke X-Way • 586-281-6359
– ROMEO –

66603 Van Dyke • South of 31 Mile • 586-752-6500

1994 Ford Explorer- first generation 2016 Ford Explorer

Ford Goes Platinum to Recognize 25 Years of Explorer

TOKYO (AP) – Honda Motor
Co. recalled an additional 4.89
million vehicles around the
world May 14 for a new type of
problem in Takata air bag infla-
tors, for which Japanese rivals
Toyota and Nissan have already
carried out recalls.

Honda also announced a glob-
al recall for 47,800 Acura and
other model vehicles for a defect
in the radar system designed to
make cars safer to drive by stop-
ping automatically a crash.

With Thursday’s announce-
ment, the recalls over the Takata
Corp. air bag inflator problems
have ballooned to 19.6 million
vehicles for Honda.

On May 13, Toyota Motor
Corp. and Honda Motor Co. ex-
panded their Takata-related re-
calls by 6.5 million vehicles, to
take care of the new problem.

In the latest problem, a leak
can happen while the vehicle is
in use, causing a rupture, and
the air bag could explode, ac-
cording to Honda. Earlier recalls
were for exploding air bag infla-
tors that stemmed from defects
during production of the air
bags. The cause of the defect has
been pinpointed. Automakers,
Takata and NHTSA are investi-
gating.

No North American vehicles
are affected by the latest Honda
recall. Some 1.72 million vehi-
cles, for the 2004 - 2008 models
years, were recalled in Japan.

Honda Recalls
Continue with
Takata Airbags

TOKYO (AP) – Toyota Motor
Corp. and Japanese rival Mazda
are expanding their partnership
to a long-term one focusing on
technologies in the areas of safe-
ty and fuel efficiency.

Toyota President Akio Toyoda
and Mazda Motor Corp. Presi-
dent Masamichi Kogai shook
hands at a Tokyo hotel on May
13, both smiling and decked out
in dark suits and red ties.

The companies are setting up
a joint committee to figure out
how best to work together. Both
sides said the goal was to have
their engineers work together on
product development.

“It’s more an engagement,”
Toyoda said, responding to com-
parisons to the event as a wed-
ding. The companies aren’t tak-
ing stakes in each other.

Toyoda expressed interest in
Hiroshima-based Mazda’s fuel-ef-
ficient technology for gasoline
engines and diesel vehicles
called Skyactive.

But neither immediately went
into specifics, such as whether
Toyota would license Mazda to
use its new green technology,
such as fuel cells, which runs on
the energy created when hydro-
gen combines with oxygen in the
air to form water.

Toyota already provides hy-
brid technology to Mazda. Maz-
da also makes compact cars for
Toyota at its Mexico plant.

Toyota, Mazda
Enter into New

Partnership
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by Jim Stickford

The place of the future – the
GM Tech Center in Warren – is
heading back to the future.

General Motors will invest $1
billion in its Warren Technical
Center campus, creating approxi-
mately 2,600 new jobs to support
future business growth at the Na-
tional Historic Landmark site,
said Mark Reuss, GM executive
vice president, Global Product
Development and Purchasing
and Supply Chain, at the an-
nouncement ceremony held at
the Tech Center’s VEC building
on May 14.

Among those attending the an-
nouncement were Gov. Rick Sny-
der, Macomb County chief execu-
tive Mark Hackel and Warren
Mayor Jim Fouts.

The multiyear project, which is
driving new construction on the
campus, significant renovations
of some existing facilities and ex-
pansion of some operations, be-
gins this month with work con-
tinuing through 2018, Reuss said.

“This is an investment in our
people who work at the Tech
Center because it is positioning
the company for long-term
growth by enabling new levels of
innovation and collaboration in-
to our workplace,” said Reuss.
“We will transform this campus
into a collaborative workplace of
choice for our current team and
future talent.”

Under current plans, the in-
vestment will create approxi-
mately 2,600 new GM salaried
jobs in core areas like product
engineering, IT and design, all ar-
eas critical to support future
business growth. GM’s Warren
Technical Center is currently
home to more than 19,000 em-
ployees.

Investment highlights include:
• Construction of new Design

studios;
• Construction of a parking

deck for Design employees;
• Rebuilding and renovating

some existing R&D facilities;
• Construction of a multi-story

IT building adjacent to the cur-
rent Michigan IT Innovation Cen-
ter and a new parking deck for In-
novation Center employees;

• Construction to accommo-
date additional testing areas at
the Advanced Energy Center;

• Extensive office upgrades in-
cluding new carpet, paint, furni-
ture, reconfiguration of miscella-
neous work areas in most Tech
Center buildings, improving the
work environment for all campus
functions, including the Vehicle
Engineering Center or VEC.

In addition, GM previously an-
nounced $139.5 million for body
shop and stamping facility up-
grades at its Warren Pre-Produc-
tion Operations, part of a $5.4 bil-
lion investment in U.S. plants an-
nounced April 30.

“This is great news for Warren,
the region and our state – it
soundly demonstrates GM’s com-
mitment to Michigan and our tal-
ented workforce, providing key
jobs and career opportunities for
today and tomorrow,” said Gov.
Rick Snyder. “This is why we’ve
focused so hard on creating the
competitive economic climate
for this kind of investment in our
state that will keep our come-
back going strong, making Michi-
gan the place to live, work, do
business, and play.”

Said Warren Mayor Jim Fouts:
“I am very excited about the in-
vestment in the GM Tech Center

in Warren, which means more
jobs and new revenue for police
and fire services. This growth
has already resulted in proposals
for new investments in our down-
town, which is directly across
the street from the Tech Center.”

Initial construction on the 326-
acre Tech Center began in 1949,
and it opened in 1956. The cam-
pus was designed by world-
renowned architect Eero Saari-
nen and landscape architect
Thomas Church.

It was named a National His-
toric Landmark in 2014 by the
Department of the Interior and
the National Park Service. Four-
teen years earlier, in 2000, the
campus was listed on the Nation-
al Register of Historic Places.

In 1986, the American Institute
of Architects honored the Tech
Center as the most outstanding
architectural project of its era,
Reuss said..

He added that GM’s facilities
group has done a good job of
preparing the plan and that there
“won’t be a part of the Tech Cen-
ter that won’t be touched.”

Reuss said that the Tech Cen-
ter, once a modern facility that
determined what was state-of-
the-art, had fallen behind the
times because GM had wanted to
save money.

“For the last two decades, GM
put off a lot of work at the Tech
Center,” Reuss said. But now is
the time to really invent the fu-
ture.”

Many of the buildings need to
update their interiors, Reuss
said, and GM is also changing the
way it designs vehicles around
the world. Improvements to the
Tech Center will allow the com-
pany to develop global architec-
tures, making the Warren site key
for GM’s worldwide operations.

When asked about the impact
that the 2014 flood had on the
Tech Center, Reuss said that
while GM had been planning im-
provements to the Tech Center
before the August flood, that
event really pushed the need for
improvements forward.

“Not all the repairs have been
done, even now,” Reuss said. “We
have a lot of HVAC that is not
working well. A lot of the Design

Center was hit. We have tunnels
that connect all the buildings and
they were hit hard as well. The
boilers in a lot of the buildings
date back to the 1950s. A lot of
the infrastructure has been neg-
lected and is decrepit.”

Reuss said that what really
needed to be fixed was made
clear after the flood. But that
happened at a time when GM
was contemplating the Tech Cen-
ter’s future.

“We were asking ourselves
what needed to be done to the fa-
cilities, from research and devel-

opment to design, so that it
could operate for the next 15 or
20 years,” Reuss said.

Reuss said, when asked, that
yes, GM does need to be able to
attract the best talent in the high-
tech world.

The company does have good
relations with companies like
Google and Apple, as well as uni-
versities in Canada.

Having a state-of-the-art Tech
Center will certainly helps Gener-
al Motors to position the compa-
ny as a place to go for players in
the high-tech world, Reuss said.
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GM Tech Center to Receive
$1 Billion in Site Upgrades

Mark Reuss shows off modernization plans for the Tech Center.

own motorvehicles. That first
car or truck really changed the
lives of the Americans who pur-
chased them. It’s the same for
Mr. Khwankoom, only it hap-
pened now.”

• Anna Katharina Dionysius,
whose Opel Astra was totaled in
a collision, received a Zafira
Tourer fresh off the line. She
calls the designers and engi-
neers of her Astra her “heroes”
for designing a car that allowed
her to survive the crash.

• Da Shuo, an entrepreneur
from China known for his “Pur-
ple Bullet” – a peach-and-purple-
painted Chevrolet Cruze that in-
spired his customization busi-
ness. His personalized fleet will
expand with the addition of a
new Chevrolet Trax.

“He had a traditional job, but
quit it to start his own business,
and in the process became an In-
ternet sensation in China,”
Markey said.

• Amandio Palhares and
Joselle Pinheiro, avid travelers
from Brazil who traveled nine
months in their Chevrolet truck
across 16 countries from Brazil
to Alaska.

They received a Chevrolet
Cruze to inspire another cross-
continent journey.

The recipients, Markey said,
had faith in GM products and
that faith was rewarded.

GM Customer
Loyalty Reaches
Beyond Detroit

CONTINUED FROM PAGE 1



hicle that most people can only
aspire to. The workers here are
craftspeople, committed to deliv-
ering the best quality vehicle
possible to our customers. Some
of them are Viper owners them-
selves, so the job becomes very
personal. They know they are
keepers of the Viper legacy."

The future of Conner was un-
certain when the former Chrysler
Group idled the nearly 50-year-
old plant in 2010, Tinson said. Af-
ter a two-year hibernation and a
new lease on life, the plant re-
opened in 2012 to build the new
fifth generation Viper. Everything
was refurbished and improved,
from the lobby, where a histori-
cal Viper timeline hangs, to the
14 restrooms and the shop floor,
which is now hospital-clean,
bright and more organized to in-
crease the efficiency of each op-
eration.

With all of the improvements,
the Conner Avenue Assembly
Plant looks like a modern, state-
of-the-art facility, even though it
bows to its original coach builder
philosophy, Tinson said. After
nearly 23 years in production,
the plant still maintains the
handcrafted build process that
added to the mystique of the
original Viper. All of the opera-
tors were specially selected to
meticulously assemble each
component with complete atten-
tion to detail and quality. For
every member of the Viper team,
it is truly a labor of love.

“There is a sense of pride
about being part of the Viper
team,” said Greg Rinehart, a
Team Leader who has been with
Viper since 1994. “Every vehicle
that leaves this plant is like one
of our children. Each owner be-
comes part of our family. We
were grateful when they decided
to bring Viper back and gave us
the opportunity to be part of the
future.”

The unique character of the
Viper means a unique approach
to building it, Tinson said. Com-
pared to a regular assembly plant
where a vehicle rolls off the line
every minute, a Viper cycles
down the line every 146 minutes.
As a result, each operator is com-
pleting 150 elements or tasks in a
single cycle. This is equivalent to
what 100 people would do in a
plant like the Company’s Jeffer-
son North Assembly Plant, where
the Jeep Grand Cherokee and
Dodge Durango are built just
down the road and which pro-
duces more than 300,000 vehi-
cles each year.

There are three main build ar-
eas inside the Conner Avenue
plant – the chassis line, the en-

gine line and the final line.
The Dodge Viper begins to take

shape on the chassis line. The
frame is shipped to Conner from
an outside supplier in Kentucky
to begin its 10-day journey down
the assembly line.

With a nod to modern produc-
tion techniques and a focus on
quality, Conner installed its first
robots on the floor when produc-
tion relaunched in 2012, Tinson
said. The five robots that make
up the Net Form & Pierce cell
move the frame in and out five
times during one cycle, punching
holes and creating 50 features in
the Viper frame to establish the
dimensional environment to
hang panels, such as the hood,
deck lids, doors and fenders.

The robots then measure 65 vi-
sion points to ensure the accura-
cy of the installation points for
other components. Drag strip
lights indicate what stage of the
process the frame is in. At the
conclusion of the cycle, the
frame exits the cell and has the
instrument panel mounted,
which is built up onsite.

Operators install all of the
components that make the Viper
run, like front and rear suspen-
sion, rear brakes, exhaust, fuel
tank and the V10 engine.

The Viper V10 engine is also
hand built at Conner in six sta-
tions, Tinson said, along with its
all-important pistons. Prior to
2012, pistons for the previous
generation Viper came already
assembled from Chrysler’s Saltil-
lo, Mexico, Engine Plant. To en-
sure the maximum performance
quality of each engine, all V10s
are now 100 percent dyno tested
before finding a home in a vehi-
cle.

“The V10 engine is one of the
hallmarks of the Viper, so it is
critical that its performance can
support the legacy,” said Gouin.
“Moving the piston build to Con-
ner and dyno testing every en-
gine allows for better quality con-
trol, which is important when
you’re building an American su-
percar like this.”

The last stop on the chassis
line before moving to the final
line is the roll test, where each
vehicle is tested up to 90 mph.
Conner also repurposed the rolls
previously used for Prowler, but
needed to make the rolls pit nine
feet longer and five feet wider in
order to accommodate cars with
cladding.

Once the rolling chassis and its
V10 engine are validated in the
rolls station, it heads to the final
line, where body panels, seats,
window glass, and other interior
and exterior components come
together in sequence to form
that easily recognizable and

timeless Viper shape.
To ensure the Viper has been

built to its exacting standards,
each vehicle is put through the
new Vision Cell to measure 120
points along the body to verify
the precision of the fit and finish.

Following a final electrical
check, and buff and polish under
special lights to make the paint
gleam, the Viper heads to the
covered shipping area where it
will be loaded onto covered car-
riers for delivery to its anxious
new owner.

Like most Fiat Chrysler assem-
bly plants, Conner also has a
state-of-the-art Metrology Center,
equipped with upgraded CMM
capabilities and a Quality Assur-
ance Fixture, to verify and main-
tain the dimensional quality of
the Viper. Tinson said.

The entire facility was upgrad-
ed with WiFi three years ago to
support the use of RF (radio fre-
quency) reporting tools through-

out. These portable tools are
used to assemble the car and
help verify that the right torque
is used in each assembly opera-
tion. Having wireless tools elimi-
nates possible trip hazards and
reduces maintenance costs.

“Because the workforce here
has embraced the WCM method-
ology, they have ensured that the
highest quality vehicles in the in-
dustry are built at Conner," said
Gouin.

The painting process of a Viper
body is also unique. All Vipers
are painted at Prefix Coatings in
Auburn Hills, which has been in
business for more than 30 years.
Each vehicle is hand painted by
skilled craftsmen hired for their
reputation for painting show cars
and custom cars.

For each Viper, Prefix paints 20
parts, which are spread over two
racks and kept together to en-
sure color harmony. It takes from
145-160 man hours to prep, paint

and finish the body panels. The
panels spend about two weeks in
the Prefix plant, from the time
they arrive to when they are
shipped to Conner.

At the suggestion of an em-
ployee, the plant turned more
than 4,900 square feet of its green
space into a produce garden that
includes cucumbers, peas, toma-
toes, watermelons, pumpkins,
cantaloupe, green peppers and
beans. The plant has partnered
with Operation Get Down, a non-
profit, community-based agency
serving the east side of Detroit
since 1971, for the past four
years to support those in need in
the community. The plant has do-
nated more than 1,500 pounds of
fresh produce plus more than
2,200 pounds of non-perishable
food items each year.

“While the Viper put this plant
on the map, it is the people that
make it come alive,” said Gouin.
“Their passion for the customer,

CONTINUED FROM PAGE 1
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Chrysler’s newest edition of the Viper is made at the company’s Connor Avenue Assembly facility.

2016 Vipers Proudly Wear
‘Made in Detroit’ Label

Employees of Chrysler, Jeep,
Dodge, Ram and Fiat dealerships
will have the unique opportunity
to earn a no-cost, no-debt college
degree through Strayer Universi-
ty’s Degrees@Work program, de-
veloped in collaboration with Fi-
at Chrysler.

Fiat Chrysler is the only com-
pany in the automotive industry
to offer the program, said Fiat
Chrsyler spokesman Ralph
Kisiel.

The new Degrees@Work pro-
gram will enable employees of
participating dealerships to earn
no-cost college degrees, Kisiel
said, and help Fiat Chrysler deal-
erships attract top talent, im-
prove the skills of existing em-
ployees, and significantly in-
crease employee retention.

“Many of our dealers have ex-
pressed concern over the avail-
ability of talent to fill open posi-
tions due to business growth and
turnover in their stores, especial-
ly in metro markets,” said Al
Gardner, head of Dealer Network
Development, and president &
CEO of the Chrysler Brand. “Our
goal is to position our dealer net-
work as the ‘employers of
choice.’ Our collaboration with
Strayer demonstrates our focus

on building our dealers’ hard-
working employees’ skillsets to
help them perform at an optimal
level while also investing in their
long-term success.”

FCA US is launching this initia-
tive in collaboration with Strayer
University, an accredited univer-
sity offering associate’s, bache-
lor’s, and master’s degrees to all
Fiat Chrysler dealership employ-
ees, Kisiel said. Strayer Universi-
ty is a postsecondary institution
with a more than 120-year histo-
ry educating working adult stu-
dents at campus locations across
the country and online.

The first phase of the De-
grees@Work program is being
launched to Fiat Chrysler dealers
in its Southeast Business Center
with up to 356 Chrysler, Jeep,
Dodge, Ram and FIAT dealer-
ships. FCA US dealerships in
Florida, Georgia, South Carolina,
North Carolina, Alabama and
Tennessee may now offer their
employees the opportunity to en-
roll in online and on-campus de-
gree programs for summer and
fall terms from Strayer Universi-
ty, which is accredited by the
Middle States Commission on
Higher Education.

“FCA US is a true innovator for

taking concrete steps towards
reimagining the way education
and business work together,”
said Karl McDonnell, CEO of
Strayer Education, which owns
Strayer University. “We are proud
to partner with an organization
that is tackling national issues of
college affordability and the
skills gap head on. FCA US is cre-
ating new ways of learning that
work for both the employer and
the employee – skills are devel-
oped that immediately drive
measurable results and employ-
ees are given a pathway to a col-
lege degree without debt.”

The program was developed
based in part on input from deal-
ers and their employees, Kisiel
said. Depending on the selected
program of study, courses will
range from business administra-
tion and accounting to educa-
tion, information systems, and
other areas. Courses will be of-
fered online with 24/7 access for
employee flexibility around work
schedules, as well as at Strayer’s
campus locations throughout the
United States. Credit will be of-
fered to dealers’ employees for
training and work experience to
accelerate completion of a de-
gree program.

FCA Offers Scholarships for Dealer Employees

Viper enthusiasts with the
need for ultimate handling, per-
formance and road course domi-
nation, as well as the ability to
drive their Viper home from the
track, can now place their orders
for the fastest street-legal Viper
track car ever.

The Dodge brand has an-
nounced pricing and opened or-
der banks for the recently intro-
duced 2016 Dodge Viper ACR,
said Fiat Chrysler spokeswoman
Kristin Starnes.

Unveiled recently at the re-
vamped Conner Avenue Assem-
bly Plant in Detroit, the American
Club Racer model of the iconic,
hand-built American supercar
will have a starting U.S. Manufac-
turer’s Suggested Retail Price
(MSRP) of $117,895 (excluding
destination and gas guzzler tax),
Starnes said.

“Bringing our street-legal
Dodge Viper ACR back is going to
arm our track enthusiasts with
the ultimate weapon to dominate

road courses across the coun-
try,” said Tim Kuniskis, President
and CEO – Dodge and SRT
Brands, – North America. “This is
without a doubt the best Viper
ACR ever. The latest in aerody-
namic, braking and tire technolo-
gy will ensure its legendary per-
formance reputation around the
world.”

Originally introduced in 1999
and last available for the 2010
model year, the Viper ACR has a
long-standing legacy as the ulti-
mate street-legal track car for
club racing. The new 2016 model
honors that performance legacy
with significant aerodynamic and
suspension upgrades, new Car-
bon Ceramic brakes with six-pis-
ton calipers and high-perfor-
mance tires specifically designed
for ACR.

Production of the 2016 Dodge
Viper ACR will begin in third
quarter 2015 at the Conner Av-
enue Assembly Plant. Vehicles
the streets shortly after that.

Viper Pricing Very Friendly
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On May 16, the new 2015 Ram
Rebel made its first off-road-
event appearance since its un-
veiling at the North American In-
ternational Auto Show in Janu-
ary. The Ram Truck brand is
bringing Rebel – Ram’s new one-
off-a-kind half-ton truck – to one
of America’s top outdoor adven-
turer destinations: Overland Ex-
po in Mormon Lake, Ariz.

The Overland Expo draws
more than 6,000 explorers, ad-
venturers, off-highway journey-
ers and their families from
around the globe for three days
of camping, workshops, classes
and outdoor-product demonstra-
tions, said Fiat Chrysler
spokesman Nick Cappa. Demon-
strations and skills challenges
are also a part of the Mormon
Lake activities.

“The Ram Rebel fulfills cus-
tomer demand for an aggressive-
ly styled, factory-built off-road-
style package,” said Bob Heg-
bloom, president and CEO – Ram
Truck Brand. “Overland Expo
has grown to be a must-attend
event for adventurers who rely
on their vehicles to get them off
the beaten path. It’s a great fit for
Ram Trucks.”

A customer clinic hosted by
Ram product experts took place
at 1 p.m. on May 16.

Since its launch as a stand-
alone division in 2009, the Ram
Truck Brand has steadily
emerged as an industry leader
with one goal: build the best
pickup trucks and commercial
vehicles, Cappa said.

Creating a distinct identity for
Ram Trucks, Cappa said, has al-
lowed the brand to concentrate
on core customers and features
they find valuable. Whether fo-
cusing on a family that uses a
Ram 1500 day in and day out, the
Ram 3500 Heavy Duty owner or a
business that depends on its
Ram ProMaster commercial van,
Ram has the truck market cov-
ered.

Ram Rebel Truck
Makes Debut at
Overland Expo

The next chapter in the histo-
ry of the best street-legal, track-
focused, hand-built American su-
percar begins with the return of
the 2016 Dodge Viper ACR.

Certified for public roads and
engineered to get every last hun-
dredth of a second out of road
course lap times, the 2016 Dodge
Viper ACR combines the latest in
aerodynamic, braking and tire
technology, a recipe designed to
carry on the ACR’s lap-time bust-
ing reputation that has made it a
legend on race tracks around the
world, said Fiat Chrysler
spokesman Dan Reid.

“The Viper has always been
more of a street-legal race car
than a track-capable streetcar,
and the new 2016 Dodge Viper
ACR is the fastest street-legal
Viper track car ever,” said Tim
Kuniskis, president – Dodge
Brand and SRT Brand, North
America. “Our goal is to arm our
enthusiasts with the ultimate
Viper track car to dominate road
courses around the world.”

The SRT engineering team that
developed the 2016 Dodge Viper
ACR is well-stocked with mem-
bers who race their own cars,
Reid said, as well as learning
from the factory-based racing
Viper GTS-R that competed in
the American Le Mans Series
and IMSA United SportsCar
Championship, capturing the
GTLM class driver and team
championships in 2014. For the
new Viper ACR, the team fo-
cused its efforts on three areas:
aerodynamics, chassis and tires
to maximize grip, producing nev-
er-seen handling capabilies.

Viper ACR, Both
Track and Road
Ready, is Here
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2015 CTS 2.0L TURBO
STANDARD COLLECTION

51 AVAILABLE

2015 ATS 2.0L TURBO AWD
SEDAN - STANDARD COLLECTION

42 AVAILABLE

2015 SRX FWD
STANDARD COLLECTION

83 AVAILABLE

$279EMPLOYEE
PRICE
39 MONTH/10K PER YEAR

$389EMPLOYEE
PRICE
36 MONTH/10K PER YEAR

$299EMPLOYEE
PRICE
24 MONTH/10K PER YEAR

2015 XTS FWD
STANDARD COLLECTION

38 AVAILABLE

$409EMPLOYEE
PRICE
36 MONTH/10K PER YEAR

2015 ATS 2.0L TURBO AWD
COUPE – STANDARD COLLECTION

$309EMPLOYEE
PRICE
39 MONTH/10K PER YEAR

11 AVAILABLE

Exclusive Service Offers and Coupons:
OPEN SATURDAY 9:00AM-2:00PM

Service Hours: Mon-Fri 7:30am-6:00pm

Visit our website: www.PrestigeCadillac.com for all our specials
* Tax, title, license and dealer fees extra. No security deposit required. 30,000 miles with approved lease. Mileage charge of $.25 per mile over 30,000 miles.
Lessee pays for excess wear and tear charges. All applicable rebates to dealer. Photo may not represent actual vehicle. ATS Coupe/Sedan, SRX & XTS must show
proof of current GM Lease. CTS must show proof of ownership or lease of 2003 or newer Cadillac CTX. MRSP’s: ATS $38,240, ATS Coupe $41,440, CTS $48,340,
XTS $45,595, Escalade $82,245, SRX $38,600. Due at signing ATS $1,809, ATS Coupe $2,219, CTS $3,119, XTS $2,679, Escalade $4,869, SRX $339. See dealer for
details. Take delivery by 5/31/2015.

FREE
27 MULTI-POINT
INSPECTION

Expires 5-31-15

OIL CHANGE
$24.95*

FREE 27 multi-point inspection
Most GM cars & light trucks. Includes 5 Qts

of Dexos 1 oil & AC Delco oil filter.
*Plus Tax. Expires 5-31-15

MAIL-IN REBATE (DEBIT CARD)**

$100
ON A SET OF FOURTIRES

From these select brands:
BRIDGESTONE • CONTINENTAL • GOODYEAR

HANKOOK • PIRELLI
Expires 5-31-15

• Convenient Customer Shuttle
• Early Bird Check-in
• Loaners available
• Convenient Business Hours
• Same Day Service
• Factory Trained Service Advisors

• ASE Certified Technicians
• Online Express Checkout
• Mobile App Service
• Complimentary Loaner Car
• GM Quality Parts

OPEN MON & THURS, UNTIL 8PM & SATURDAY 10AM - 4PM
Showroom Hours: Mon. & Thurs. 8:30 a.m.-8 p.m. • Tue., Wed., & Fri. 8:30 a.m.-6 p.m. • Sat. 10 a.m.-4 p.m.

8333 EAST 11 MILE ROAD • I-696 & VAN DYKE • 888-548-8939

CCOOMMIINNGG SSOOOONN
ACROSS FROM THE GM TECH CENTER

Reward Yourself

Reward Yourself 0% APR on Select Cadillacs*

**See dealer for details and rebate form, which must be postmarked by 6/30/15. Allow 6 to 8 weeks for delivery of debit card.

NO
MONEY
DOWN

2012 CTS Base • Stk#X90170 $23,994
CERTIFIED PRE-OWNED

2013 XTS Base • Stk#90157 $31,394
CERTIFIED PRE-OWNED

2013 XTS Luxury • Stk#P9231 $36,900
CERTIFIED PRE-OWNED

2013 SRX Luxury • Stk#X90165 $28,989
CERTIFIED PRE-OWNED

2013 ATS Luxury • Stk#X90153 $25,700
CERTIFIED PRE-OWNED

2009 CTS 1SA • Stk#P9225 $17,500
NON-CERTIFIED

PRE-OWNED SPECIALS

Call 888-548-8939

Tech Center Cadillac

Tech Center Cadillac

LOCATED RIGHT OFF I-75 ON M-24

Wally Edgar
1-866-906-0279

*All lease payment based on GM Employee discount plus tax. Title, plate, doc fees and tax on
rebates due at deliverywith all rebates assigined to dealer including GMCompetitive lease conquest
private offer. Lessee responsible for wear and tear as well as exceeded contracted mileage. Due to
advertising deadlines, prices subject to change. See dealer for details.

JAY CHAISER x117
Fax: 248-391-0189
Cell: 248-821-8026

Email:
jchaiser@wallyedgar.com

Located right off I-75 on M-24, 2 minutes N. of the Palace of Auburn Hills

SALES HOURS:
MONDAY - THURSDAY 8 AM - 8 PM • FRIDAY 8 AM - 6 PM

SATURDAY 9 AM - 3 PM • SUNDAY CLOSED

3805 LAPEER RD., LAKE ORION

Wally Edgar
2015 CRUZE LT
$119*PER MONTH
24MONTHS 10K LEASE

38 MPG

$0 DOWN PAYMENT $0 SECURITY DEPOSIT $0 FIRST MONTH'S PAYMENT

2015 MALIBU
$133*PER MONTH
24MONTHS 10K LEASE

38 MPG

$0 DOWN PAYMENT $0 SECURITY DEPOSIT $0 FIRST MONTH'S PAYMENT

2015 EQUINOX LT
$106*PER MONTH
24MONTHS $999DOWN
10K LEASE

38 MPG

and his Army pay.
“Serving veterans is just a part

of our culture,” Burns said. “We
have just under 300 veterans
who work for us in our North
American facilities and 90 of
those veterans work for us in our
Troy headquarters, which em-
ploys about 900 people.”

Burns said that Meritor is in-
volved in supporting a number of
different programs that aid veter-
ans.

“This is a real team effort,”
Burns said. “It’s everyone here at
Meritor. We have a special
fundraising method whereby
people donate $5 to charity
called ‘wear jeans on Friday.’
Anyone who wants to wear jeans
on Friday donates $5 and the
company donates another $2.50.
We have people who will man the
doors starting at 5 a.m. to collect
the money. This method raises
money for a number of charities,
including our veterans efforts.”

Over the past few years, Burns
said, Meritor has donated ap-
proximately $120,000 to veter-
ans’ causes. Of that $120,000,
$21,603 was raised through the
jeans day fundraiser.

Burns said he himself serves
on the Michigan Armed Forces
Hospitality Center. This group
helps fund the Freedom Center, a
facility at Detroit Metropolitan
Airport that offers travel assis-
tance and refreshments to veter-
ans while they wait at the air-
port.

The group also funds two “mi-
ni lounges” at Michigan’s two
Military Entrance Processing
Centers.

“Everyone in Michigan who
join the military are processed
and sent to boot camp at two lo-
cations. One is in Lansing and
the other is in Troy. The lounges
are used by families who are see-

ing off their sons and daughters
as they are being shipped to
boot camp.”

Other veterans’ causes that re-
ceive support from Meritor,
Burns said, include:

• Wyakin Warriors, which
helps severely wounded veter-
ans achieve professional and
personal success.

• USA Cares, which helps re-
store financial stability and self-
sufficiency to post-9/11 military
families.

• Michigan Armed Forces Hos-
pitality Center to help fund the
Freedom Center, a facility at De-
troit Metropolitan Airport that
offers travel assistance and re-
freshments to veterans.

• Inforum Next4Vets. This is a
pilot program that helps transi-
tion female veterans into the
civilian workforce; pilot con-
cludes this fall when classes be-
gin.

• Fallen and Wounded Sol-
diers Fund, which helps veterans
who need assistance with job
placement and medical bills.

“The leadership at Meritor has
chosen to get involved with
these veterans efforts,” Burns
said. “But I must say that the
people who work here have em-
braced these efforts wholeheart-
edly. They really go above and
beyond the call of duty. It’s a real
team effort.”

Meritor Honors Military Vets
CONTINUED FROM PAGE 1

“Serving veterans
is just a

part of our
culture.”
– Tim Burns,

Meritor



It’s often been said that the fu-
ture presents electrifying possi-
bilities. For GM, that is the literal
truth.

“General Motors’ just-released
sustainability report chronicles
efforts by the company’s 216,000
employees to live out GM’s newly
defined purpose and values by
earning customer loyalty, apply-
ing meaningful technology ad-
vances and improving the com-
munities where it does busi-
ness,” said GM spokeswoman
Sharon Basel.

These actions – led by CEO
Mary Barra – further drive sus-
tainability into the company’s
culture through building safer
and smarter vehicles with less
environmental impact, Basel
said.

“GM will take a leading role in
the auto industry’s transforma-
tion as it undergoes an unprece-
dented period of change,” said
Bob Ferguson, senior vice presi-
dent, GM Global Public Policy.
“From GM’s labs to its assembly
lines, our people are driving the
world to a better place through
improved mobility.”

The company believes the fu-
ture is electric, with billions of in-
vestment to support an all-in-
house approach to the develop-
ment and manufacturing of elec-
trified vehicles, Ferguson said. It
now counts 180,834 on the road
in the U. S. – up from 153,034 in
2013.

Chevrolet is helping make EVs
more mainstream by:

• Expanding sales of the Spark
EV to Maryland, which has a
strong infrastructure.

• Committing to produce an
electric family vehicle for all 50
states that will go 200 miles on a
charge and cost roughly $30,000.

• Designing the second-gener-
ation Volt arriving at dealerships
this fall with a lower price than
the original.

• Announcing a hybrid version
of the Malibu that is expected to
get a combined 47 city/highway
MPG.

Additionally, Basel said, Cadil-
lac announced plans for a plug-in
hybrid of its range-topping Cadil-
lac CT6 and Buick offers e-Assist
light electrification technology
on its LaCrosse and Regal.

GM’s efforts extend to re-
sponsible manufacturing prac-
tices. In 2014, the company end-
ed use of coal as an energy
source in its North America
plants and continues to invest
in renewable energy around the
world, Basel said. It now uses
105 megawatts of renewables –
up from 66 MW last year – and
will exceed its 125 MW commit-
ment in 2016 with a new wind
project. GM recently added four
solar arrays, expanded landfill
gas use at facilities in Orion
Township, and Fort Wayne, Ind.,
and uses process steam gener-
ated from municipal waste at its
Detroit-Hamtramck plant.

GM’s 122 landfill-free facilities
inspired an aspirational goal to
become the first automaker with
all manufacturing sites sending
zero waste to landfill. These
waste management efforts help
to curb climate change, Basel
said. The company’s recycling
and reuse efforts in 2014 – 2.5
million metric tons – avoided
more than 10 million metric tons
of CO2-equivalent emissions,
which more than offset its world-
wide manufacturing emissions.

Progress against other 2020
global manufacturing commit-
ments with a 2010 baseline in-
cludes:

• Reducing water intensity by
11 percent toward a goal of 15
percent.

• Reducing energy and carbon
intensity by 11 percent each to-
ward a goal of 20 percent.

• Reducing total waste 23 per-

cent and establishing a new tar-
get of 40 percent.

GM is partnering with organi-
zations to address systemic sus-
tainability challenges facing the
industry. Collaborations during
the last year include:

• Calling for policymakers and
businesses to seize the economic
opportunity of tackling climate
change and supporting clean en-
ergy policies through ongoing
support of the Ceres Business for
Innovative Climate and Energy
Policy Climate Declaration.

• Joining World Resources In-
stitute, World Wildlife Fund and a
consortium of companies in es-
tablishing the Renewable Energy
Buyers’ Principles to make
procuring renewables easier for
all companies.

• Becoming a founding mem-
ber of the Business Renewables
Center that aims to double U.S.

capacity of wind and solar ener-
gy by 2025.

• Partnering with U.S. Busi-
ness Council for Sustainable De-
velopment on building reuse net-
works where one organization’s
waste can be an input for anoth-

er company, entrepreneur or
artist.

Working with suppliers to re-
view opportunities to reduce
their carbon and water foot-
prints through the CDP Action
Exchange, Basel said.
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MILITARY APPRECIATION MONTH • MILITARY APPRECIATION MONTH

CHEVROLET LEASE PULL AHEAD – JUNE 1, 2015 TO JAN 4, 2016

PURCHASE
FOR

$17,995*
LEASE FOR
24 MONTHS
$69*
$999DOWN

2015

NEWSILVERADO

PURCHASE
FOR

$25,997*
LEASEFOR
24 MONTHS
$136*

$999DOWN

2015

NEWCRUZE

PURCHASE A 1LS
FOR

$16,399*
LEASE 1LT
24 MONTHS
$38*
$999DOWN

2015

NEWMALIBU

PURCHASE A 1LS
FOR

$18,659*
LEASE A 1LT
24 MONTHS
$58*
$999DOWN

2015

WE’LL GIVE YOU A $3,500 MINIMUM FOR YOUR 2003 OR NEWER TRADE IN.

SERVICE HOURS: Monday & Thursday 6:30am-9:00pm; Tuesday, Wednesday & Friday 6:30am-6:00pm • Shuttle at 6:30am - Pick-up Both Ways • All Day starting at 6:30am.

$2395
Fluid Level,

Brake & Alignment Check Included.

Open Mondays & Thursdays until 8:30pm

We use Genuine GM Oil & Filter
No additional or hidden charges.
Out the door pricing.

Quick Oil Change EXPRESS
LANELUBE OIL FILTER

Excludes synthetic, Diesel & Med. Duty Trucks.
Most GM cars & trucks. One coupon per customer. Must
present coupon with order. Plus tax. Expires 5-31-15.

Up to 5 qts.

BODY SHOP
586-754-7000

ext 1231

INSURANCE
WRECK

AMENDED

WE REPAIR
ALL MAKES
& MODELS FREE OIL CHANGE

With Each Major Repair

TRANSPORTATION AVAILABLE
During Scheduled Repairs

GM SERVICE CENTER
MICHIGAN’S LARGEST

•SERVICE DEPT. •PARTS •BODY SHOP

866-452-1547
26125 Van Dyke @ 101/2 Mile

Center Line, MI 48015

EDRINKE • FAST • FRIENDLY • DISCOUNTS

VISIT OUR

QUICK LANE

NEWVERANO

PURCHASE
FOR

$19,995*
LEASE FOR
24 MONTHS
$109*

$999DOWN

2015

NEWLACROSSE

PURCHASE
FOR

$28,997*
LEASE FOR
39 MONTHS
$245*

$999DOWN

2015

NEWENCORE

PURCHASE
FOR

$20,995*
LEASE FOR
24 MONTHS
$117*
$999DOWN

2015

NEWTERRAIN

PURCHASE
FOR

$21,997*
LEASE FOR
24 MONTHS
$88*
$999DOWN

2015

NEWENCLAVE

PURCHASE
FOR

$32,997*
LEASE FOR
36 MONTHS
$219*

$999DOWN

2015

NEWACADIA

PURCHASE
FOR

$28,595*
LEASE FOR
24 MONTHS
$169*

$999DOWN

2015

NEWTRAVERSE

PURCHASE
FOR

$25,997*
LEASE FOR
24 MONTHS
$129*

$999DOWN

2015

NEWEQUINOX

PURCHASE
FOR

$19,997*
LEASE FOR
24 MONTHS
$77*
$999DOWN

2015

NEWCAMARO

PURCHASE
FOR

$21,295*
LEASE FOR
39 MONTHS
$189*

$999DOWN

2015

NEWVOLT

LEASE FOR
36 MONTHS
$295*

$999DOWN

2015

PURCHASE
FOR

$29,997*

NEWSIERRA

PURCHASE
FOR

$25,997*
LEASE FOR
39 MONTHS
$178*

$999DOWN

2015

DBL. CAB
2WD

LS 1LS

Nicole
Dodge

nhuminski@edrinke.com

Jim
Pfeifle

jpfeifle@edrinke.com

Dennis
Thacker

dthacker@edrinke.com

See us for your GM employee purchases.

1-866-452-1300
26125 Van Dyke at 101/2 Mile Rd.

Visit our website: edrinke.com
SHOWROOM HOURS: Mon. & Thurs. 8:30am-9:00pm; Tues., Wed., & Fri. 8:30am-6:00pm

Paul
Makowski

pmakowski@edrinke.comNO DOC FEES
Find Us on
FACEBOOK

All applicable rebates including lease/conquest offers have been deducted from sale price/payment. Picturesmay not represent actual vehicle. Prices subject
to change per GM incentives. Prices and payments are inclusive of active GM Employee Discount (Unless otherwise stated). Below GM Pricing only valid on
certian models. Trax,Cruze,Silverado,Malibu, Equinox andTraverse are 24month leases. Volt is a 36month lease. Camaro is a 39month lease.All leases are
10k miles per year w/ approved S Tier credit w/ $999 due at signing. Prices & payments are plus tax, title, and plate fees with acquisition fee up front.
Refundable security deposit required on certain vehicles –to be determined by lender. For Silverado,must trade in ’99 or newer model vehicle. GM Employee
discount to everyone valid on certainmodels. **$3500 trade-in is valid on2003or newer vehicleswith under 115kmiles in drivable condition,nobranded titles,
less reconditioning determined by appraiser. Certain restrictionsmay apply, see dealer for complete details.** Expiration Date – 5/31/15.

SHOWROOM HOURS:
Mon. & Thurs. 8:30am-9pm

Tues., Wed., & Fri. 8:30am-6pm

Now looking for experienced salespeople to join our team!

See us for your GM employee purchases.

1-877-451-7707
26125 Van Dyke at 101/2 Mile Rd.

Visit our website: edrinke.com

We Are Professional Grade

NEWTRAX
LS

ED RINKE
DBL. CAB

2WD

All prices and payments include GM rebates. Picturesmay not represent actual vehicle. Prices subject to change per GM incentives. Prices and payments are
inclusive of active GM employee discount (unless otherwise stated). All leases are 10,000 miles per year with approved S Tier credit. Vehicles shown are
$999-$1999 down.Must have lease loyalty and/or conquest. Must have closing competitive lease. For Sierra,must trade in ’99 or newermodel vehicle. Prices
and payments are plus tax, title, plate feew/ acquisition fee up front, refundable security deposit required on certain vehicles – to be determined by lender. GM
employee discount to everyone valid on certain models. **$3,500 trade in is valid on 2003 or newer vehicles w/ under 115k miles in drivable condition,
no branded titles, reconditioning determined by appraiser. Certain restrictionsmay apply, see dealer for complete details.** Exp date:5/31/2015.

NEWYUKON

PURCHASE
FOR

$45,997*
LEASE FOR
36 MONTHS
$418*

$999DOWN

2015

4WD
SLE

1LT LT

Green vehicles like this 2016 Volt will play a greater role in GM’s future.

GM Sees a ‘Green’ Future for the Company

Achates Power, Inc., a develop-
er of improved internal combus-
tion engines, opened its Midwest
Operations in metro Detroit in
April to satisfy the demands of
new customer contracts and rap-
id growth. Achates Power’s en-
gine allows OEMs to achieve
stringent current and future fuel
efficiency and emissions stan-
dards, which include, EPA 2010,
Euro 6 and Tier III/LEV 3, among
others, without additional cost
or complexity.

The new 4,000 square foot cus-
tomer application engineering fa-
cility leased by Achates is locat-
ed in Farmington Hills. John Ma-
jor has been hired as Regional
Vice President, Midwest Opera-
tions to oversee the growth at
the new facility.

Achates Power
Opens Up Metro
Detroit Office
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*Pictures may not represent actual sale vehicle. All applicable rebates including conquest and/or loyalty offers have been deducted from Sale Prices/Payments and are
subject to change by the manufacturer without notice and are plus title,tax and plate fees. GM Employee discount is required expect where noted. Leases are 10,000
miles per year. Lease pull-ahead is for current Chevrolet leases with a scheduled end date between 6/1/0215 and 1/4/2016 waving up to 3 payments (up to $1500).
Silverado Down Payment assistance requires financing through ALLY, GM Financial orWells Fargo. Certain restrictions apply, see dealer for complete details on all incentives/offers. Sale ends 5/29/2015 @ 6:00PM.

2015CRUZE “LT”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!

• ECOTEC 1.4L “Turbo” DOHC VVT Engine! • Automatic Transmission!
• OnStar with 4G LTE with built-in Wi-Fi hotspot!

• AM/FM/XM Radio w/CD! • 16” AluminumWheels!
• Rear Window Defogger!
• Remote Keyless Entry!

• 38 MPG on the Highway!
Stock#F22017

NO 1ST PAYMENT
OR SECURITY

DEPOSIT REQUIRED.
TAX, TITLE AND

PLATE FEES EXTRA!

2015SILVERADO “LT”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!

• ECOTECH 4.3L V6 Engine! • Color Touch Screen MyLink Radio!
• Cruise and Tilt! • OnStar with 4G LTE with built-in Wi-Fi hotspot!

• Automatic Transmission! • Power Locks/Windows
• Remote Keyless Entry!
• Deep Tinted Glass!
• Aluminum Wheels!

Stock#F23253

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

May is Military Appreciation Month!…Active Duty and Veterans Get Special Pricing!

2015MALIBU “LT”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!

• 2.5L DOHC VVT Engine! • 7” Color Touch Screen MyLink Radio!
• OnStar with 4G LTE with Built-in Wi-Fi hotspot!

• Tilt and Telescopic Steering Column! • Cruise Control!
• Remote Keyless Entry!
• Aluminum Wheels!

• 36 MPG on the Highway!
Stock#F22025

NO 1ST PAYMENT
OR SECURITY

DEPOSIT REQUIRED.
TAX, TITLE AND

PLATE FEES EXTRA!

2015EQUINOX “LT”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!
• 2.4L DOHC Engine! • 7” Color Touch Screen MyLink Radio!

• Remote Vehicle Entry! • Rear Vision Camera!
• OnStar w/4G LTE w/built-in Wi-Fi hotspot!

• Tilt and Telescopic Steering Column!
• 17” Aluminum Wheels!

• 32 MPG on the Highway!
Stock#F23049

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

24 MONTH LEASE • 10K PER YEAR:

$149*
$0DOWNW/LEASECONQUEST

Was $27,180 Sale Price $22,556*

$149*
$999DOWNW/LEASELOYALTY

OR $79*
$0DOWNW/LEASECONQUEST

Was $20,920 Sale Price $16,599*

$79*
$999DOWNW/LEASELOYALTY

OR

24 MONTH LEASE • 10K PER YEAR:

$179*
$999DOWNW/LEASECONQUEST

Was $38,925 Sale Price $31,329*

$179*
$999DOWNW/LEASELOYALTY

OR

24 MONTH LEASE • 10K PER YEAR:

$99*
$0DOWNW/LEASECONQUEST

Was $24,560 Sale Price $19,555*

$99*
$999DOWNW/LEASELOYALTY

OR

24 MONTH LEASE • 10K PER YEAR:

4x4 • DBL CAB

BRAKE SPECIAL

$19995
Most F.W.D. U.S. Cars • In-store offer ends 5-29-15

Check Our Price on
Tune Ups, Water Pumps,

Heater Cores & Other Repairs

DELUXE OIL
CHANGE
SPECIAL

Up To 5 Qts. Of
Oil Lube & Filter

•
No Disposal Fee

Includes topping off fluids

5-29-15

MMMMAAAAKKKKEEEE UUUUSSSS YYYYOOOOUUUURRRR FFFFIIII RRRRSSSSTTTT CCCCHHHHOOOOIIIICCCCEEEE

WARREN • 586-757-7203

$2336

MUFFLER & BRAKE SERVICE
23252 VAN DYKE

3 Blocks North of 9 Mile
HOURS: Mon.-Fri. 7:30am-5pm; Sat.-Closed

Most FWD Cars  

• Front Metallic Disc Brake Pads

• 2 New Front Rotors

• Labor Included

MMUUFFFFLLEERR,, EEXXTTEENNSSIIOONN PPIIPPEE && TTAAIILL PPIIPPEE

10%Off
In-store offer ends 5-29-15

WARREN URGENTCARE

“We Care”
URGENT CARE FOR ACCIDENTS AND INJURY

ADULT & PEDIATRIC ILLNESS
Digital X-Rays, EKG and Lab Work, On-Site Lab Service, Strep, Mono,
Pregnancy & Urine Testing, Vaccinations, Sports & School Physicals,

Occupational Medicine, Work-Related Injuries,
Pre-Hire Physicals (BAT & Urine Screening)

SPECIAL ON SPORTS PHYSICAL $25.00 State-of-the-Art Facility

8am-10pm • 7 Days a week • 365 Days a Year
“Bringing Quality Urgent Care To Your Neighborhood”

586-276-8200
31700 Van Dyke • Warren, MI 48093

On Van Dyke Rd., between 13 & 14 Mile in
St. John’s Windemere Park

OTHER CONVENIENT LOCATIONS:

ATTENTION
Chrysler, GM, Ford

Employees, we’re within
2 miles of your plants

HAP & BCN
NO Referrals Needed!
www.warrenurgentcare.com

FLU SHOTS

Woodland Urgent Care
22341 W. 8 Mile Road

Detroit

313-387-8700

N. East Macomb Urgent Care
43900 Garfield, Suite 121

Clinton Township

586-868-2600

The midyear 2015 Chevrolet
Sonic has been named a 2015
Top Safety Pick by the Insurance
Institute for Highway Safety.

“Customer safety is of utmost
importance to Chevrolet, across
all segments” said Jeff Boyer,
vice president, General Motors
Global Vehicle Safety. “The Sonic
receiving this designation is a
testament to that focus.”

The Sonic’s improvements in
the Small Overlap Front Crash
Protection Test – due to changes
in the front-end structure, door
sill and door pillar for the
midyear 2015 model – were
enough to give it a “good” rating,
said GM spokeswoman Annalisa
Bluhm.

The “good” rating is the IIHS’
highest possible rating in each
test. In addition to the Small
Overlap Test, good ratings in the
moderate overlap front, side,
roof strength and head restraint
tests fulfilled the requirements
needed to receive the Top Safety
Pick designation for Sonic vehi-
cles built after February 2015.

“The last time the Sonic was
tested, it only received a ‘margin-
al’ safety rating,” said IIHS
spokesman Russ Rader. “‘Good’
is our best safety rating. That is
followed by ‘acceptable,’ ‘mar-
ginal’ and ‘poor.’”

Rader said that the last Sonic
tested by IIHS using the Small
Overlap Front Crash Protection
Test was the 2013 version of the
vehicle.

“GM came out with a new ver-
sion of the Sonic that had im-
provements made to it, and they
asked us to test the new vehicles
and we did, this time giving it a
‘good’ rating,” Rader said. “But I
must emphasize that the ‘good’
rating only applies to Sonics
made after February of 2015.”

“With good ratings across the
board in all five IIHS crashworthi-
ness evaluations, the improved

Sonic delivers a high level of pro-
tection among small cars in the
most common kinds of crashes,”
said IIHS President Adrian Lund.

The Sonic is the only car in its
class to feature 10 standard
airbags, including knee air bags
for the driver and front passen-
ger. Sensors throughout the vehi-
cle determine how many air bags
deploy depending on a given
crash, Bluhm said.

In a crash, Sonic’s strong body
structure is designed to absorb
crash energy and provide a pro-
tective “safety cage” around oc-
cupants. More than 60 percent of
the body structure is composed
of advanced steels.

Sonic also actively works to
avoid crashes with two available
safety features, Bluhm said. For-
ward Collision Alert provides
alerts to help the driver avoid
crashing into a vehicle they are
following that is moving or has
come to a stop. It also lets the
driver know if they are following
a vehicle ahead much too close-
ly. Lane Departure Warning pro-
vides alerts to help drivers avoid
crashes due to unintentionally
drifting out of their lane when
their turn signal is not activated.

“The bottom line is that safety

sells,” Rader said. “Automakers
know this, and they understand
the research that has gone into
setting up the tests and they
have been good at making
changes in their vehicles that re-
sult in higher test scores. No one
wants to be the maker of a car
that finishes at the bottom of a
major safety test.”

2015 Sonic Receives Top Safety Score – IIHS

2015 Chevrolet Sonic

#42333 #21552#44296

475 SUMMIT DRIVE • 248-292-2502 • 5825 HIGHLAND RD. (M59) • WATERFORD

CALL
BRUCE LITVIN
– 24/7 & 365 –

40 YEARS
OF QUALITY SERVICE

CELL # 1-586-405-5175
blitvin@lunghamer.com

1-888-665-5438

CCAALLLL FFOORR
FFAANNTTAASSTTIICC
MMAAYY
PPRROOGGRRAAMMSS
LLEEAASSEE
PPAAYYMMEENNTTSS

AARREE
FFAABBUULLOOUUSS
OOHH MMYY GGOOSSHH

TTHHEE LLEEAASSEESS AARREE
GGRREEAATT TTHHIISS MMOONNTTHH!!

CCAALLLL FFOORR DDEETTAAIILLSS

On Friday, June 19, the Market-
ing & Sales Executives of Detroit
(MSED) will host its annual golf
outing at Shenandoah Country
Club, located at 5600 Walnut
Lake Road in West Bloomfield, to
benefit college scholarships.

The golf outing begins with a
shotgun start at 9 a.m. and is fol-
lowed by cocktails at 2:15 p.m.

Proceeds from the golf outing
go toward scholarships that are
awarded to juniors and seniors
majoring in marketing and sales
at local universities. Since 2002,
MSED has provided more than
$85,000 toward scholarships. For
more information, contact Meet-
ing Coordinators at 248-643-6590
or visit www.msedetroit.org.

MSED Plans June
Golf Fundraier
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*GM Employee Pricing Plus Tax, Title, Lic. and Doc. No Security Deposit Required. Lease Conquest Rebate Must Have Non GM Lease In Household To Expire Within 90 Days Of Delivery Of New Purchase Or Lease. Lease Loyalty Rebate Must Have 1999 or Newer
GMVehicle In Household. Programs subject to change. Photos may not represent actual vehicle. Price is subject to change without notice. Lacrosse stk 6898-15 lease 8gured with DBC certs. $1000.00 DBC credit is while supply last. Payment may be higher if dealer
DBC cert expire. See dealer for details. Expires 5/31/15.

40755 Van Dyke • Sterling Heights •586.977.2800
WWW.VYLETEL.NET SALES: Sun CLOSED; M, TH 8:30am-9pm; T, W, F 8:30am-6pm; SAT 10am-3pm

SERVICE: Sun CLOSED; M, TH 7am-8pm; T, W, F 7am-6pm; Sat 8am-1pm

VISIT OURWEBSITE TO SEARCH FOR MORE VEHICLES & GREAT DEALS ON NEW BUICK’S OR GMC’S ATWWW.VYLETEL.NET

2015BUICKENCORE FWD
LEASE FOR

$149*
/MO

24 MO. LEASE
10K MILES PER YEAR

STK #4282-15
DEAL #49782

* GM Pricing plus tax, title, lic. Must have Non-GM Lease in Household.
To Expire within 365 days of delivery. $1690 Total Due at Signing.

24 MONTH BUICK EXPERIENCE LEASE
FREEMaintenance • FREE XM Radio! • FREE OnStar

2015BUICKVERANOFWD
CONVENIENCE - 1SG

ATTENTION
NON-GM LESSEE’S

$99*
/MO

24 MO. LEASE
10K MILES PER YEAR

STK #6946-15 • DEAL #53282
* GM Pricing plus tax, title, lic. Must have Non-GM Lease in Household.
To Expire within 365 days of delivery. $650 Total Due at Signing.

2015GMCACADIA FWD
SLE-1

2015 BUICKREGAL FWD
PREMIUM 1GROUP

LEASE FOR ONLY

$139*
/MO

24 MO. LEASE
10K MILES PER YEAR

STK #4149-15 • DEAL #52861
* GM Pricing plus tax, title, lic. Must have Non-GM Lease
in Household. To Expire within 365 days of delivery.
$1636 Total Due at Signing.

LEASE FOR

$199*
/MO

24 MO. LEASE
10K MILES PER YEAR

STK #7945-15
DEAL #51286

* GM Pricing plus tax, title, lic. Must have Non-GM Lease in Household.
To Expire within 365 days of delivery. $1866 Total Due at Signing.

BUICK’S LUXURY
FOR LESS!

2015GMCSIERRASLE
4X4DBL. CAB

MORE
VALUE
FOR
LESS

VYLETEL
2015GMCTERRAIN SLE-1

24 MO. LEASE • 10K MILES PER YEAR
STK #8267-15 • DEAL #52862

* GM Pricing plus tax, title, lic. Must have Non-GM Lease in Household.
To Expire within 365 days of delivery. $1983 Total Due at Signing.

LEASE THIS 2015 TERRAIN
FOR ONLY

$109*
/MO

NO SECURITY
DEPOSIT REQUIRED

GREAT VALUE
FOR ONE LOW PAYMENT!

NO SECURITY
DEPOSIT REQUIRED

NO SECURITY
DEPOSIT REQUIRED

24 MONTH BUICK EXPERIENCE LEASE
FREEMaintenance • FREE XM Radio! • FREE OnStar

24 MONTH BUICK EXPERIENCE LEASE
FREEMaintenance • FREE XM Radio! • FREE OnStar

NO SECURITY
DEPOSIT REQUIRED

24 MONTHS OF FREE MAINTENANCE

INCLUDES
REMOTE
START

5.3L V8 ECOTEC3,
8” Diagonal Color touch with Intellilink, Trailering Equip. Pkg,

Driver Power Seat, Remote Start, Front fog lamps, Rear Defrost,
110Volt power outlet, Universal home remote,
Dual Climate Control A/C, Z71 Off Road Pkg.

LEASE FOR

$219*
/MO

24 MO. LEASE
10K MILES PER YEAR

STK #7924-15 • DEAL #52863
* GM Pricing plus tax, title, lic. Must have Non-GM Lease
in Household. To Expire within 365 days of delivery.
$2631 Total Due at Signing. Or Buick/GMC Lease in Household

Push Start, Keyless Entry,
Sunroof, Navigation, Heated Seats ,

Rear Camera, Park Assist

NO SECURITY
DEPOSIT REQUIRED

MANAGER DEMO
SPECIAL

2015BUICKREGAL FWD
EVERYONE’S PRICE
$24,699*

WAS $30,915
STK#4015-15

*Price Plus tax, title, lic. Price is stock number specific.

SAVE OVER
$6,000 OFF LIST 24 MONTH BUICK EXPERIENCE LEASE

FREEMaintenance • FREE XM Radio! • FREE OnStar

NO SECURITY
DEPOSIT REQUIRED

Remote Start, Heated Seats,
Rear Camera, Side Blind Zone, Park Assist

WOW!

2015BUICKVERANOFWD
1SD

EVERYONE’S PRICE
$18,750*

WAS $24,605
STK#4040-15

*Price Plus tax, title, lic. Price is stock number specific.

SAVE OVER
$5,800 OFF LIST 24 MONTH BUICK EXPERIENCE LEASE

FREEMaintenance • FREE XM Radio! • FREE OnStar

2015BUICKLACROSSE 1SL
LEATHEREVERYONE’S PRICE

$30,999*

WAS $37,815
STK#6898-15

*Price Plus tax, title, lic. Price is stock number specific.

SAVE OVER
$6,800 OFF LIST 24 MONTH BUICK EXPERIENCE LEASE

FREEMaintenance • FREE XM Radio! • FREE OnStar

Jeff Caul
586-274-0396
PEP QUOTES BY PHONE OR EMAIL:
JEFF CAUL AT JCAUL@BUFFWHELAN.COM

Free shuttle service to home, office or shopping.

buff whelan chevrolet
WHERE THE DEALS MAKE THE DIFFERENCE, EVERY DAY SINCE 1970!

Van Dyke • South of 18 Mile • Sterling Heights

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!
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*See dealer for details. All Rebates/Incentives have been deducted from sale price/payment and are subject to change by manufacturer
without notice. GM Employee discount required unless otherwise noted. All leases include GM Lease Loyalty or Lease Conquest.
To qualify for Lease Conquest you must have a NON-GM Lease in the household that terminates within 365 days. All lease payments
are based on 10,000 miles per year. 1st payment, tax,title and plate fee due at signing on all leases. All programs expires 06/01/2015.

CONVENIENT HOURS:
Mon. & Thurs.

8:30 am – 9 pm
Tues., Wed., Fri.

8:30 am – 6:30 pm

��

VA
N
DY

KE

SC
HO

EN
HE

RR

MO
UN

D

METRO PKWY.

18 MILE RD.

SINCE
1989

3.6L, SIDI V-6, 6-Speed Automatic,
Captain Seats, Driver & Passenger Heated Seats,

OnStar & More…

24 Month Lease/10,000 Miles

Stk.#53914

2015 TRAVERSE 1LT

Stk.# 43758D

2015 EQUINOX 1LT
NO SECURITY
DEPOSIT
REQUIRED

NO SECURITY
DEPOSIT
REQUIRED

2.4L DOHC w/VVT, 6-Speed Automactic, 8-Way Pwr
Seat Adjust-Driver, Remote Start, Onstar,

4G LTE Wi-Fi Hotspot & More…
24 Month Lease/10,000 Miles

W/DRIVER’S CONVENIENCE

OVER 1,000
New Chevrolets in Stock!

WE GUARANTEE THEWE GUARANTEE THE
LOWEST PRICES OR IT’S FREELOWEST PRICES OR IT’S FREE☺☺

586-274-0396
Stk.#51589

2015MALIBU 1LT

Ecotech 2.5L DOHC w/Autostop & Start, 6-Speed
Automactic, Onstar, 4G LTE Wi-Fi Hotspot & More…

24 Month Lease/10,000 Miles

buff whelan
chevrolet

PULL AHEAD
IS BACK…

at
NO FIRST
PAYMENT
REQUIRED

NO
SECURITY
DEPOSIT
REQUIRED

$117*
+Tax with $0 Down
w/Lease Conquest

$159*
+Tax with $0 Down
w/Lease Loyalty

$231*
+Tax with $0 Down
w/Lease Conquest

$272*
+Tax with $0 Down
w/Lease Loyalty

$156*
+Tax with $0 Down
w/Lease Conquest

$199*
+Tax with $0 Down
w/Lease Loyalty

2016 Chevrolet Volt

GM has a long history, through
its concept cars, shaping the
look of tomorrow. Which only
makes it natural that the compa-
ny has entered into an arrange-
ment with the makers of the up-
coming film “Tomorrowland.”

GM spokeswoman Cristi
Vazquez said that Chevrolet and
the upcoming Disney feature,
“Tomorrowland,” share a history
and future full of possibility, in-
novation and freedom. To that
end, the TV commercial “Tomor-
row, Today,” celebrates the
launch of the next-generation
Chevrolet Volt by capturing the
spirit of imagination in the
process of creating the car of to-
morrow.

The spot, which uses a portion
of the film’s score, takes place in
a design studio at the heart of
Tomorrowland as depicted in the
film – a space of infinite possibili-
ty that embodies the optimism at
Chevrolet, Vazquez said.

“The Chevrolet archives are
full of innovation in the form of
sketches, specs and renderings
for ‘the car of tomorrow,’” said
Paul Edwards, U.S. vice presi-
dent, Chevrolet Marketing. “This
animation reveals how the free-
dom of imagination helps find
new roads in present day as
demonstrated in the next-genera-
tion Chevrolet Volt – the car of
tomorrow, today.”

The spot includes animations
based on scans of concepts from
the GM Heritage Center in Ster-
ling Heights that culminate in
bringing the Volt to life.

The five concepts featured are:
• Firebird III. The concept

made its debut the 1959 Motora-
ma. It was an extravagant proto-
type with a fiberglass exterior,
seven short wings and tail fins.
This vehicle, like both genera-
tions of the Volt, allowed drivers
to pre-condition the interior tem-
perature before entering the ve-
hicle.

• Firebird IV. This vehicle was
an experimental car created to
highlight what could be possible
on automatic highways, includ-
ing the latest infotainment at the
time – in-vehicle television. The
vehicle was built for the 1964
World’s Fair in New York, which

plays a key part in the plot of
“Tomorrowland.”

• The Astro II. Aerodynamics,
also key to the design of the Volt,
heavily influenced the design of
the Astro II prototype. The vehi-
cle was revealed at the 1968 New
York Auto Show and at the time
had speculators wondering if it
was the next generation of the
Corvette.

• The 1969 Astro III. This was
a sleek, two-passenger experi-
mental car resembling an execu-
tive jet aircraft, even down to its
low center of gravity tricycle-
type wheel arrangement. The
Chevrolet Volt’s battery lowers
the vehicle’s center of gravity,
enhancing stability and handling
in inclement weather.

• The Chevrolet Express.
Chevrolet built the Express con-
cept in 1987 as part of a project
consulting with the federal gov-
ernment about building high-
speed, limited access commuter
roads open to specialized vehi-
cles. The concept is described as
“whisper-quiet” much like the
Volt when operating in electric
mode.

The concepts in the commer-
cial gradually morph into the
battery, the first-generation Volt
and finally the next-gen Volt,
which drives off from Tomorrow-
land, Edwards said.

“The spot is a reminder that
the Volt realizes a long-held aspi-
ration to make a beautiful, effi-
cient, quiet electric vehicle that
is attainable,” Edwards said.

In addition to the broadcast
spot, Chevrolet is released digital
work tied to the film, Vazquez
said. The next-gen Chevrolet Volt
and EN-V concepts were on the
blue carpet at the premiere in
The Downtown Disney District in
Anaheim, Calif. on May 9.

The new Volt is an electric car
with extended range, showcasing
a sleeker, sportier design that of-
fers 50 miles of EV range, greater
efficiency and stronger accelera-
tion, Vazquez said. The Volt’s
new, efficient propulsion system
will offer an estimated total driv-
ing range of more than 400 miles.
With regular charging, owners
can expect to average more than
1,000 miles between gas fill-ups.

Volt, Car of Tomorrow Today

funds will be utilized for educa-
tional programs in secondary
schools.

“Working with Bill Ford and
Ford Motor Company to further
explore ways to share the work
of the Institute with the people of
Michigan is a wonderful opportu-
nity,” said Steven Spielberg,
founder of USC Shoah Founda-
tion and chairman of the Ambas-
sadors gala.

“Reaching people when they’re
young is the key to changing the
world with testimony. I Witness
and its ability to deliver toler-
ance education to the Detroit re-
gion gives me great hope that to-
gether we can affect significant
change.

“The commitment of Bill Ford
and Ford Motor Company to sup-
port new approaches to learning,
to provide scholarships, and to
help deserving students attain
higher education, makes him a
great ambassador, and I am

proud to recognize him for his ef-
forts.”

“The USC Shoah Foundation
stands as an enormous point of
pride for USC, and has seen its ef-
forts advanced greatly through
the support of individuals and
organizations that recognize its
value as a truly transformational
tool for education. Mr. Ford is a
visionary leader who under-
stands the contribution that USC
Shoah Foundation makes to the
world, and we are honored to
recognize him for his corporate
citizenry and leadership,” said
University of Southern California
President C. L. Max Nikias.

“I am so pleased that USC
Shoah Foundation will be joining
forces with Ford Motor Company
and the local Detroit community
to explore new ways to utilize
IWitness as an educational tool,
and endeavor to reach a growing
number of educators and stu-
dents across the Detroit region,”
said USC Shoah Foundation exec-
utive director Stephen D. Smith.

Bill Ford Honored as Humanitarian
CONTINUED FROM PAGE 1
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No one truly knows what the
future will bring, but that doesn’t
mean not planning ahead.

As smartphones get more so-
phisticated and our homes grow
more automated, cars will ad-
vance in ways customers cannot
imagine. Already, said GM
spokeswoman Rebecca White,
people are developing products
to the mainstream that the pub-
lic doesn’t even know it wants.

So the question becomes,
White said, “what will be the jobs
that bring the technology that
improves our lives to market?”

“In the automotive industry we
have the opportunity to make
our technologies impact real
change,” said Gary Smyth, execu-
tive director, global research and
development at General Motors.
“Not many other industries can
embrace the future so holistical-
ly: We have battery chemists,
electrical engineers, manufactur-
ing experts, software developers
and social media operators all in
one industry, working at making
our lives easier and more pro-
ductive.”

Ten years from now, Smyth

said, the workplace may depend
less on location than connectivi-
ty, such as eco-friendly worksta-
tions that offer collaborative en-
vironments catering to technolo-
gy developers.

GM employees of various expe-
rience levels and backgrounds
see these as the Top 10 jobs of
2025, Smyth said.

• Electrical engineers – Bat-
tery, hybrid and plug-in vehicles
are becoming mainstream. The
internal combustion engine isn’t
going anywhere soon, but the in-
dustry is developing alternative
ways to make a car move. Electri-
fied vehicles are more powerful
and achieve greater range, and
as more customers try these al-
ternatives, demand can only be
expected to grow. More engi-
neers will be needed to explore
and develop electrified vehicles.

• Analytics expert – Data is
everywhere and can help diag-
nose what in a car needs atten-
tion before it becomes a problem
and help pick the best route to a
destination. With smart data, the
car and the driver will work to-
gether for a more efficient future.

Analysts will be needed to create
algorithms to decipher how this
data can best help drivers.

• Interaction designers - Oper-
ating all the technology in the car
needs to be designed with an
artistry that makes it easy to use.
A driver can be going 60 mph on
the freeway and the information
and technology within the car
needs to be accessed intuitively
so the driver can keep his hands
on the wheel.

• Web programmer – The car
is not a smartphone, but it will be
a platform that allows the next
big thing to easily connect to the
vehicle and its occupants. Soft-
ware is playing an increasingly
important role in the vehicle, and
coders and developers are only
going to be in more demand.

• Autonomous driving engi-
neer – GM envisions a world
without crashes and a key step
toward that direction is the intro-
duction of vehicle-to-vehicle
technology on the 2017 Cadillac
CTS that allows the car to “talk”
to other cars that are equipped
with V2V technology. After that
will come Super Cruise, a semi-
autonomous driving technology.
Within these fields there will be
all types of engineers needed to
make these vehicles and those
that follow them a reality.

• Customer care experts –
With social media, direct interac-
tion with companies is direct and

near instantaneous. Social care
experts provide the listening ear
and resolution to problems that
can help make customers for life.

• Sustainability integration ex-
pert – Proof points of a sustain-
able business model can be seen
throughout GM. Already, the
company has 122 plants and fa-
cilities that send no garbage to
landfills. A variety of other envi-
ronmentally friendly programs –
from using alternative energy
sources like solar and wind – to
just finding ways to use less of
everything opens employment
opportunities.

• Industrial engineer – Vehi-
cles are mass-produced prod-
ucts. The best companies discov-

er and apply the most efficient
production techniques. The fu-
ture for this position will chal-
lenge engineers to build complex
vehicles in ways that are sustain-
able and efficient.

• 3D Printing engineer – The
uses and capabilities of 3D print-
ing in the development, design
and engineering world are just
beginning. A part mockup that
once took weeks to create can
now be printed in a matter of
hours. Faster prototyping saves
time and leads to more options
to be tested.

• Alternative propulsion engi-
neer – Diesels, battery electrics,
fuel cells. There is no single an-
swer to the future of propulsion.
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When you
can’t pick up

a print edition…

You can always
find us

on the web at:

Child safety in terms of auto-
motive design is no joke.

But how do GM engineers de-
termine what seats fit and where,
especially with hundreds of mod-
els on the market?

A Kinect motion sensor, origi-
nally developed for the Xbox 360,
is helping solve that challenge, and
the new Chevrolet Traverse is a ve-
hicle that used this technology.

With ample space and ad-
justable second row seats, the
Chevrolet Traverse offers par-
ents flexibility when it comes to
fitting child safety seats, said GM
spokeswoman Rebecca White.

“There are over 250 different
makes and models of child safety
seats on the market, and new or
revised models are introduced
every year,” said Julie Kleinert,
GM’s Global Child Safety techni-
cal lead, “and the lack of an in-
dustry standard for the size and
shape of child seats makes it
quite challenging for vehicle en-
gineers.”

Through the Center for Child
Injury Prevention Studies
(CChIPS), a National Science
Foundation-funded industry/uni-
versity research cooperative
with partner research sites at
The Children’s Hospital of
Philadelphia (CHOP) and The
Ohio State University, Kleinert
and engineers from other vehicle
and child seat manufacturers are
working to develop new tools to
help manufacturers evaluate
child seat compatibility, White
said.

The Kinect for Windows sen-
sor first launched for the Xbox
gaming console before being
made available to Windows de-
vices, White said.

The same technology created
to capture player movements
and enable voice control of video
games doubles as a powerful

scanning tool in the automotive
industry.

The project, led by CHOP’s Dr.
Aditya Belwadi, developed a
methodology to use the Kinect
controller to digitize the shape of
a child seat in minutes and at a
fraction of what it would cost to
use a standard industrial scan-
ner, White said.

CHOP researchers created
“surrogate” child seat shapes by
overlaying all the individual
child seat scans produced by the
Kinect sensor on top of one an-
other.

The surrogate represents the
maximum amount of space need-
ed for a particular category of
child seat, Kleinert said. Virtual
evaluations of the surrogate may
prove to be a simple way for ve-
hicle manufacturers to assess a
large range of child seats with a
single tool.

“This new tool will be a great
help to us in evaluating child re-
straint compatibility early in our
vehicle design process,” said
Kleinert.

The team, Kleinert said, hopes
this approach, which was pre-
sented as a technical paper at
the 2015 SAE World Congress in
Detroit last month, may influence
other vehicle and child seat man-
ufacturers to adopt a common
standard for the size and geome-
try of different categories of
child seats.

“We haven’t reached that point
yet,” said Kleinert, “but we be-
lieve this project is an important
a step in that direction.

This project is just one exam-
ple of how vehicle manufactur-
ers, child seat manufacturers
and university researchers are
working together, Kleinert said,
through CChIPS on research to
improve the safety of children in
vehicles.”

GM Gets Creative in Use of
Toy to Design Child Seats

GM Engineers ‘Kinect’ use gaming tech in child safety seat designs.

GM is making the future happen right now.

New Job Sets Will Determine GM’s Future
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800-710-3857
Visit Us at www.palacecjd.com

3800 S. Lapeer Rd.,
LAKE ORION

HOURS: Mon/Thurs 8:30am-8pm
Tue/Wed/Fri 8:30am-6pm

New Saturday Hours
Sales 10am-3pm & Service 8am-2pm

We make car buying fun at Milosch’s Palace. Please call to schedule an appointment for a demonstration drive. *All rebates to dealer. Deals apply to stock units only. Must be a Chrysler employee. $1995 down, plus destination, taxes, title, plates. $500 Military and TDM
included. Lease calculated at 10,000 miles per year. Vehicle shown not actual vehicle. WAC. See dealer for details. *Lease and prepay examples are plus destination, taxes, title, plates, $0 security deposit required. Includes Conquest Trade-in and must be Chrysler
Employee. Programs subject to change. **Must be a Chrysler employee. Plus tax and destination. All rebates and incentives already apply. See dealer for details. Expires 5/30/15.

$500 Gift Card With Any New Vehicle Purchase!��

CELEBRATES SPRING!
• PALACE CASH • TRADE-IN CASH • BONUS CASH • MATCH MONEY

Milosch’s Palace

2014 Clearance Sale!

New 2014 CHRYSLER
300S

SEDAN
MSRP $37,185

AS LOW AS
SALE PRICE

$26,598**

New 2014 CHRYSLER
TOWN &
COUNTRY
TOURING L

MSRP $36,880
AS LOW AS SALE PRICE

$24,789**

New 2014 DODGE
CHARGER

R/T
MSRP $33,185

AS LOW AS
SALE PRICE

$24,698**

New 2014 JEEP
CHEROKEE

SPORT
MSRP $24,185

AS LOW AS
SALE PRICE

$16,981**

New 2015 CHRYSLER
200 LIMITED

27 MONTH LEASE

$119*
/mo.

EMPLOYEE 1 PAY 27 MONTH
LEASE STARTING FROM

$3,326*

New 2015 DODGE
DART SXT

27 MONTH LEASE

$99*
/mo.

EMPLOYEE 1 PAY 27 MONTH
LEASE STARTING FROM

$3,894*

New 2015 JEEP
PATRIOT LATITUDE
4X4

27 MONTH LEASE

$139*
/mo.

EMPLOYEE 1 PAY 27 MONTH
LEASE STARTING FROM

$4,988*

New 2015 RAM
1500 LARAMIE 

4X4

27 MONTH LEASE

$299*
/mo.

EMPLOYEE 1 PAY 27 MONTH
LEASE STARTING FROM

$3,988*

New 2015 DODGE
CHARGER R/T

27 MONTH LEASE

$199*
/mo.

EMPLOYEE 1 PAY 27 MONTH
LEASE STARTING FROM

$4,987*

New 2015 CHRYSLER
300 S

27 MONTH LEASE

$239*
/mo.

EMPLOYEE 1 PAY 27 MONTH
LEASE STARTING FROM

$3,987*

New 2015 DODGE
JOURNEY R/T

27 MONTH LEASE

$159*
/mo.

EMPLOYEE 1 PAY 27 MONTH
LEASE STARTING FROM

$3,987*

New 2015 JEEP
CHEROKEE LATITUDE
4X4

27 MONTH LEASE

$199*
/mo.

EMPLOYEE 1 PAY 27 MONTH
LEASE STARTING FROM

$4,287*

New 2015 CHRYSLER
TOWN & COUNTRY
TOURING
L

27 MONTH LEASE

$199*
/mo.

EMPLOYEE 1 PAY 27 MONTH
LEASE STARTING FROM

$3,987*

New 2015 RAM
BIG HORN CREW CAB

4X4

27 MONTH LEASE

$199*
/mo.

SALE PRICE
$27,760*

New 2015 JEEP
GRAND CHEROKEE
LAREDO
4x4

27 MONTH LEASE

$259*
/mo.

EMPLOYEE 1 PAY 27 MONTH
LEASE STARTING FROM

$4,988*

INTRODUCING…
The Brand New 2015 JEEP

RENEGADE

27 MONTH LEASE

$299*
/mo.

ONLY AT MILOSCH’S!
CLIP THIS COUPON TO SAVE
$2000
PALACE EXCLUSIVE
NEW CAR CASH

In stock vehicles only. Must present coupon. Prior sales excluded. One
coupon per purchase or lease. Not valid with $2000 Palace Trade-In
Cash. Must be at MSRP. Not applicable with EP, Friends & Family and
Supplier. See dealer for details. Valid thru 5/30/15.

ONLY AT MILOSCH’S!
CLIP THIS COUPON TO SAVE
$2000
PALACE EXCLUSIVE
TRADE-IN CASH

In stock vehicles only. Must present coupon. Prior sales excluded. One
coupon per purchase or lease. Not valid with $2000 Palace Trade-In
Cash. Must be at MSRP. Not applicable with EP, Friends & Family and
Supplier. See dealer for details. Valid thru 5/30/15.

GIFT CARD*

$500.00

MEMBER �
SINCE

GOOD �
THRU

0000 0000 0000 0000

$500 Gift Card!!
MUST BRING IN THIS AD TO
RECEIVE A $500 GIFT CARD
��Good with purchase of any new vehicle at MSRP, EP or FP.

Limit one gift card per customer. While supplies last.

Just MINITUES AWAY to SAVE THOUSANDS
on Your Next New Vehicle Purchase!

SALE
PRICE

$18,927*

CREW CAB
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