
Safety sells. Just ask the par-
ents who signed up their teens
for Mopar’s “Road Ready” driver
safety course.
More than 190 teens gained

valuable knowledge behind the
wheel during four sold-out ses-
sions of the “Mopar Road Ready”
program, when it made its third
2015 stop on May 2 and 3 at
Mopar World Headquarters in
Center Line, said Fiat Chrysler
spokeswoman Pat Caporali.
The program, sponsored by

the Fiat Chrysler Foundation and

supported by Mopar, is designed
to teach teens safe and defensive
driving techniques. Metro Detroit
“Mopar Road Ready” sessions
filled up a week prior to the
event, with a 200-plus wait list of
teens and parents vying for open
slots. Including stops earlier this
year at Pomona, California, and
Gainesville, Florida, more than
700 drivers — both teens and
parents — have been educated
and trained through the “Mopar
Road Ready” program.
“We are extremely pleased by

the overwhelming community
participation,” said Pietro Gorli-
er, president and CEO – Mopar
Brand Service, Parts and Cus-
tomer Care. “Car accidents are
the number one cause of death
among teenagers, and this pro-
gram provides young drivers –
and parents – the chance to learn
hands-on, highly valuable skills
behind the wheel that can hope-
fully help them avoid an accident
or even save their lives.”
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The press gets a look at the first Shelby GT350 model in 45 years.

Dave Pericak points out the
GT350’s two-piece cross-drilled
iron rotors.

by Jim Stickford

Ford’s Performance Division is
no joke. It makes money for the
company and produces product
that is both excellent and gets
noticed by the car-driving public.
And Ford Performance’s latest

vehicle – a Ford Shelby GT350
Mustang – really delivers.
“We do believe in pushing the

envelope,” said Dave Pericak, di-
rector of Ford Performance. “It is
something that we’ve always
done and will continue to do.
The new 350 will be made in Flat
Rock and will go on sale this fall.
Performance is part of the 350’s
DNA. This is the vehicle that
jump started the pony wars of
the late 1960s and has developed
into the ultimate performance
vehicle. When you take that vehi-

cle out on the track, when you re-
ally push the car, you will get to
the point where you chicken out
before the car reaches its limits.
It’s that powerful.”
Jim Owens, Shelby marketing

manager, said that the 350 has a
storied history. It was first built
in California in the late 1960s.
The last California version was
built in 1969. Then production
moved to Michigan. The last
Michigan 350 was built in 1970.
He was glad to see that Ford was
bringing the 350 back.
Eric Zinkosky, Vehicle Dynam-

ics technical specialist for Ford,
said that one “cool thing” about
the development of the new Ford
Shelby GT350 is that the compa-
ny really came through in terms
of resources.
“If I said I needed a better

brakes, then I got better brakes,”
Zinkosky said. “The real secret of
making the car fast is the
brakes.”
Reducing unsprung mass is

key to improving responsive-
ness, but a balance must be
struck between taking mass out
of a suspension and delivering
truly capable braking perform-
ance, Zinkosky said.
The Shelby GT350 features the

most track-credible brake system
ever offered on a production
Mustang, consisting of two-piece
cross-drilled iron rotors with alu-
minum hats – the largest rotors
Ford has ever put on a produc-
tion Mustang.
Massive 394-millimeter front

rotors and 380-millimeter rear ro-

Ford Mustang Shelby GT350 Returns;
Set to Deliver with Power, Performance
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‘Mopar Road Ready’ a Hit for Teen Drivers

GM CEO Mary Barra, center, receives tour of GM Fairfax Assembly.

That’s a lot of cars. GM’s made
half-billion vehicles over 106
years, and that equals billions in
commerce, payroll, investments
and infrastructure in communi-
ties all over the world. For cus-
tomers, these vehicles played
roles in weddings, family vaca-
tions, graduations, new business-
es and countless milestones
along life’s journey, said GM
spokeswoman Katie McBride.
Globally, more than 500 million

General Motors-branded vehi-
cles have been built – the most
of any automaker by far, McBride
said, and the company is putting
its customers at the center of the
accomplishment.
GM CEO Mary Barra and GM

North America and Global
Chevrolet President Alan Batey
celebrated the milestone May 4
with customers, employees and

GM Lauds 500 Million Cars
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Johnson Controls is partnering
with Lawrence Technological
University (LTU) to test and de-
velop advanced battery systems
in vehicles aimed at helping au-
tomakers meet increasing fuel
economy and emissions stan-
dards, said Johnson Controls
spokeswoman Nicole Kore-
menos.
“The world’s leading supplier

of automotive batteries and one
of the nation’s top engineering
schools will unveil the new John-
son Controls Vehicle Engineering
Systems Lab, including a dy-
namometer, during a ceremony
in the hub of America’s auto in-
dustry on May 8,” Koremenos
said.
A dynamometer is used to test

vehicles in different controlled
driving environments and accel-
erates understanding of how
best to manage battery energy
and power transfer in the vehi-
cle.
“The work we are doing with

LTU is important because we can
develop, optimize and validate
battery systems inside the com-
plete vehicle environment to
meet our customers’ future
needs,” said MaryAnn Wright,
vice president of engineering and
product development for John-
son Controls Power Solutions.
“Johnson Controls is constantly
investing in its applied research
and development capabilities to
stay ahead of the evolving needs
of the auto industry and to re-
main a global leader in the bat-
tery business.”
Wright said that Johnson Con-

trols is a global multi-industrial
company, and will use the lab to
test its recently announced 12-

volt Lithium-ion battery in its
prototype Advanced Start-Stop
vehicle.
The technology can improve

fuel economy and emissions by
up to 8 percent. The company’s
48-volt Micro Hybrid system,
which gets up to 15 percent fuel
economy, is also part of the re-
search and development with
LTU.
The partnership, which began

in 2014, Wright said, also focuses
on developing the next genera-
tion of engineers by involving
them in the research projects
and teaming them with LTU facul-
ty and Johnson Controls techni-
cal experts.
“These partnerships provide a

strong talent pipeline for scien-
tists and engineers interested in
careers that will shape the way
we drive our vehicles and use
natural resources,” Wright said.
“The partnership with John-

son Controls is part of a broader
effort by Lawrence Tech to re-
spond proactively with innova-
tive academic research programs
to the needs of our corporate
partners and students,” said
Virinder Moudgil, president of
Lawrence Technological Univer-
sity.
“We are helping these corpo-

rate partners develop market-
based solutions while providing
students with real-world experi-
ences and skills.”
Johnson Controls serves cus-

tomers in more than 150 coun-
tries, Wright said.
In 2015, Wright said, Corporate

Responsibility Magazine recog-
nized Johnson Controls as the
#14 company in its annual ‘100
Best Corporate Citizens’ list.

LTU, Johnson Controls Do
Battery Research, Testing

A student driver receives expert training at Mopar’s world headquarters in Center Line.
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FRANKFURT, Germany (AP) –
Volkswagen’s CEO said the com-
pany is tackling its problems in
the wake of a leadership struggle
and promised progress on lower-
ing costs and raising profitability.
Martin Winterkorn said the

company’s new assembly tech-
nology was being deployed on
more and more models and
would bring lower costs and
more production flexibility.
“We do know that we have

work to do in this large global
group, and have started doing it
some time ago,’’ Winterkorn said
in his report to shareholders at
the company’s annual meeting
May 5 in Hanover, Germany.
The meeting opened days after

the resignation of board chair-
man Ferdinand Piech, who lost a
power struggle with other board
members over Winterkorn.
Piech, 78, had made a critical re-
mark about Winterkorn in an in-
terview, but his stance was re-
jected by other board members.
Piech’s family and relatives – de-
scendents of Porsche founder
Ferdinand Porsche – own 51 per-
cent of Volkswagen through a
holding company.
Piech did not say exactly what

his problem was with Winterko-
rn, 67. But the company has
struggled to raise low profitabili-
ty at its core VW brand and to re-
verse falling market share in the
United States. His departure
leaves open how the company
will solve those problems.
Acting Chairman Berthold Hu-

ber, former head of the IG Metall
industrial workers union, said
the search for a new chairman
would not be rushed. ’
Winterkorn said the company

was gradually introducing its

new modular production tech-
nology, which enables more flexi-
ble sharing of parts to save mon-
ey. Winterkorn said the new
modular platform would be ex-
panded to the production of 2.7
million vehicles this year, saying
it was “only gradually having an
impact’’ on company’s finances.
Piech served as a product de-

velopment executive at VW’s lux-
ury division Audi and is credited
with reviving Volkswagen’s for-
tunes with a renewed focus on
making cars with better quality
and technology.
Winterkorn said Volkswagen

was a “fundamentally sound,
well-positioned company’’ but re-
iterated a cautious outlook for
the year, saying there were “large
question marks hanging over
2015’’ due to economic and polit-
ical uncertainty. He said the out-
look for a moderate increase in
sales and profit margins between
5.5 percent and 6.5 percent.
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The latest piece of GM’s in-
vestment plan fell into place on
May 4, when the public learned
that the Fairfax Assembly plant
in Kansas City, Kan., will receive
$174 million in investments and
upgrades.
This follows on the heals of an

announcement made in April in
which GM executives said the
company has a three-year plan
that calls for a total of $5.4 bil-
lion to be invested in facilities
around the world. The first three
sites to be named were in Michi-
gan.
The announcement of the Fair-

fax investment was made by GM
CEO Mary Barra. Chevrolet Mal-
ibus and Buick LaCrosses are as-
sembled at the site.
The General Motors Fairfax

Assembly Plant has been pro-
ducing vehicles in the Kansas
City area since 1945, said Gener-
al Motors spokeswoman Crystal
Kennedy. Fairfax Assembly was
the first industrial facility to op-
erate as a dual purpose manufac-
turer, producing both automo-
biles and jet fighters in the same
building.
The present facility, construct-

ed in 1985, has received numer-
ous awards including North
American Car of the Year (2008)
for the Chevrolet Malibu,
Kennedy said. Malibu also led
the midsize segment in the 2015
J.D. Power U.S. Vehicle Depend-
ability Study and 2014 J.D. Power
U.S. Initial Quality Study.
Both the Malibu and Buick

LaCrosse have earned top safety
ratings (five stars) from the Na-
tional Highway Traffic Safety Ad-
ministration. Since 2003, General
Motors has announced nearly
$2.7 billion in investments that
have helped make it the largest
employer in the Kansas City
Metro area.
The workforce is represented

by UAW Local 31 and manufac-
tures the Buick LaCrosse and
LaCrosse eAssist, along with the
Chevrolet Malibu 2.5L, Malibu
Eco and Malibu Turbo, Kennedy
said.
Fairfax Assembly operates on

three shifts and produces one
vehicle every 58 seconds,
Kennedy said. Since 1945, more
than 12 million vehicles have
been built at Fairfax.
Recent Major Investments at

Fairfax:
• 2015 – Equipment and tech-

nology, including a simulator to
test and address effects of road
conditions on customers’ ride
and handling experiences, to
support the all-new Malibu, $174
million.
• 2013 – All-new paint shop

and press upgrade, $600 million.
• 2011 – LaCrosse eAssist and

related upgrades, $20 million.
• 2010 – Gen-8 Malibu, $136

million.
• 2009 – Launched all-new

Buick LaCrosse, $158 million.
• 2007 – Launched all-new

Chevy Malibu, $208 million.
• 2006 – Launched all-new Sat-

urn Aura, $651 million.
• 2003 – Launched all-new

Chevy Malibu, $722 million.

Fairfax Site Gets
Investment as

Part of GM Plan

dealers at the Fairfax (Kansas)
Assembly plant, and surprised
Iraqi war veteran Trent Brining
with a “key” to a 2016 Chevrolet
Malibu. Production of the mid-
size sedan begins at the plant lat-
er this year.
Brining, a retired Army corpo-

ral and Purple Heart recipient,
was seriously injured in 2005 af-
ter being struck by a rocket-pro-
pelled grenade while patrolling a
suburb of Baghdad, and has un-
dergone 23 surgeries to his arms
and legs. The grandson of a Pur-
ple Heart recipient, McBride said
Brining is one of five customers
who, within a two-day period,
were notified that they were re-
ceiving a new, regionally built
GM-branded vehicle.

Brining is from Overland Park,
Kan. and his 2008 Chevrolet Sil-
verado actually helped Brining
meet his wife, Samantha,
McBride said. He is now a finan-
cial relationship specialist for a
local credit union; they have a
17-month-old son.
Barra on May 4 also an-

nounced that in the third week of
May, all U.S. GM salaried and rep-
resented employees and retirees
can share a one-time Customer
Appreciation Discount. The dis-
count can be combined with oth-
er incentives.
“During 2015, we expect to sell

more than 1,000 new vehicles per
hour, 24 hours per day,” said Bar-
ra. “This adds up to nearly 10
million vehicles, the most in our
history. I look at this extraordi-
nary volume as 10 million oppor-

tunities to prove what kind of
company we are and to say thank
you.”
Batey, at the same time, an-

nounced GM will invest $174 mil-
lion in the Fairfax plant for new
equipment and technology to
support production of the 2016
Malibu and improve customer
satisfaction. One enhancement –
a “Shake and Rattle” booth – sim-
ulates any road condition a cus-
tomer might experience – and
identifies sources of noise so
they can be fixed.
“Every element of the 2016

Chevrolet Malibu was designed
to give our customers a beautiful
and high-quality sedan with tech-
nologies that will make their lives
easier and safer,” said Batey. “It
will all come together here at
Fairfax, and the men and women
who work here can hardly wait to
get started.”

In the week prior, GM an-
nounced it will invest $5.4 billion
over three years to build the next
generations of future vehicles in
the U.S., including $783.5 million
in three facilities in the state of
Michigan and the $174 million an-
nounced today.
Since June 2009, GM has an-

nounced U.S. facility investments
of approximately $16.8 billion.
About $11.4 billion of that has
come since the 2011 UAW-GM Na-
tional Agreement. In total, these
investments have created 3,650
new jobs and secured the posi-
tions of about 20,700 others.
Globally since 2009, GM has

announced facility investments
totaling about $36.7 billion. This
includes the U.S. facility invest-
ments plus $5.75 billion in Mexi-
co, $1.5 billion in Canada and
$12.7 billion in other global re-
gions outside GM North America.

GM Honors Veteran as Part of 500 Million Celebration

VW Management Shake Up
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Fiat Chrysler has achieved a
significant milestone by having
the most manufacturing facilities
certified in both Occupational
Health and Safety Assessment Se-
ries (OHSAS) 18001:2007 and In-
ternational Organization for Stan-
dardization (ISO) 50001:2011 of
any North American automotive
company, said Chrysler spokes-
woman Valerie Oehmke.
Thirty-one facilities across the

U.S., Canada and Mexico were
evaluated in less than 24 months
by an accredited, third-party cer-
tification body, Oehmke said.
Recognized internationally,
OHSAS 18001 focuses on worker
health and safety, and ISO 50001
focuses on energy management
and conservation.
“FCA US is proud to lead the

automotive industry in North
America with these health, safety
and energy certifications,” said
Greg Rose, director – Environ-
ment, Health & Safety (EHS), FCA
North America. “This is a signifi-
cant achievement that would not
have been possible without the
continued support, dedication
and hard work of our plant em-
ployees.”
In 2013, the Fiat Chrysler Sus-

tainability Plan established a
company-wide goal to certify
plants operating in 2012 to both
OHSAS 18001 and ISO 50001 stan-
dards by December 2014, Rose
said. Through a collaborative ef-
fort, the corporate EHS and ener-
gy groups worked with cross-
functional teams at the plants to
develop a systematic approach
to achieving this goal by integrat-
ing the Company’s manufactur-
ing methodology, World Class
Manufacturing (WCM).
WCM is a comprehensive oper-

ating system covering every as-
pect of manufacturing with a fo-
cus on reducing waste, increas-
ing productivity, and improving
quality and safety in a systematic
and organized way, Oehmke said.
It also engages the workforce to
provide and implement sugges-
tions on how to improve their
jobs and their plants.
The WCM methodology is or-

ganized into pillars, allowing for
greater focus on and coordina-
tion in specific areas of manufac-
turing, Oehmke said. The energy,
environment and safety pillars
support the Company’s efforts
toward achieving its sustainabili-
ty goals, as well as an integrated
path toward ISO and OHSAS cer-
tification. WCM and ISO/OHSAS
work together to help the plants
eliminate workplace injuries and
reduce company-wide energy us-

age, the ultimate objective of all
programs. As a result of these ef-
forts, Fiat Chrysler manufactur-
ing facilities in North America re-
duced injuries by 33 percent and
energy consumption per vehicle
by 8 percent in the program’s
first year.
In order to sustain these certi-

fications, each Fiat Chrysler facil-
ity now conducts annual audits
and is re-certified every three
years by an external registrar,
Oehmke said.
There are teams in place at

each facility to ensure the bene-
fits achieved by these standards
are maintained.

“Our facilities are able to sus-
tain the ISO and OHSAS certifica-
tions because employees are us-
ing consistent practices to main-
tain the standards in production
and non-production capacities,”
said Rose. “By changing how em-
ployees view their workplace, we
increase the probability of a long-
term commitment to these stan-
dards.”
OHSAS 18001 is an internation-

al standard with requirements
for developing an occupational
health and safety management
system, helping organizations
control health and safety risks
while improving performance,
Oehmke said.
ISO 50001 includes globally

recognized requirements for de-
veloping an energy management
system, which is crucial in im-
proving energy performance and
reducing greenhouse gas emis-
sions.

FCA US Leads in Environment, Health and Safety
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– ROSEVILLE –
SUBWAY/WALMART

28804 Gratiot • 12 & Gratiot • 586-773-1682
– WARREN –

31690 Mound Rd • 13 & Mound • 586-939-1000
26627 Hoover Rd • 11 & Hoover • 586-754-8205
30820 Hoover Rd • 13 & Hoover • 586-573-7829
29144 Ryan Rd • 12 & Ryan • 586-573-8000

28950 Van Dyke Ave • 12 & Van Dyke • 586-558-3882
DRIVE THRU SERVICE • OPEN 24 HOURS

32620 Van Dyke Ave • South of 14 Mile • 586-795-0000
SUBWAY/MEIJER

29505 Mound Road • 12 Mile & Mound • 586-558-0100
SUBWAY/WALMART

29176 Van Dyke • Warren, MI 48093 • 586-393-1008
– ROYAL OAK –
SUBWAY/MEIJER

5150 Coolidge Hwy • South of 15 Mile • 248-677-3899
– TROY –

SUBWAY/OAKLAND MALL
498 14 Mile Rd • 248-307-1271

1939 W. Maple Rd • West of Crooks • 248-435-2846
SUBWAY/WALMART

2001 W. Maple Rd • West of Crooks • 248-435-2431

– STERLING HEIGHTS –
37876 Van Dyke • 16 1/2 Mile • 586-795-8368
SUBWAY/WALMART • OPEN 24 HOURS

33201 Van Dyke • 14 & Van Dyke • 586-274-4319

SUBWAY/MEIJER
36600 Van Dyke Ave • 586-795-1605

38357 Dodge Park • at Plumbrook • 586-264-5300
40058 Van Dyke • 18 Mile & Van Dyke • 586-939-4500

SUBWAY CHRYSLER
Inside Chrysler Stampling • 35777 Van Dyke •586-795-0205

OPEN 24 HOURS
7960 Metro Parkway • near VanDyke•586-268-0800

SUBWAY CHRYSLER
Inside Chrysler SHAP • 38111 Van Dyke •586-268-6900

– SHELBY –
8173 23 Mile Rd • 23 & Van Dyke • 586-739-4100

SUBWAY/WALMART
51450 Shelby Pkwy • 23 & Van Dyke X-Way • 586-254-8140

– WASHINGTON TOWNSHIP –
DRIVE THRU SERVICE

13160 32 Mile Road • 32 & Van Dyke X-Way • 586-281-6359
– ROMEO –

66603 Van Dyke • South of 31 Mile • 586-752-6500

Who is the Best of Detroit's Auto Industry?
You Are! ...and we are here for you!
Fun sports, creative, and tech camps

running all summer long to keep the kids happy
while you build the best in the world!

Oakland Yard Athletics
Waterford, MI

248.673.0100
www.oaklandyard.com

Summer Camp | Youth & Adult Sports | Driving Range | Events Venue

Call for

10% OFF
for first time campers

w/coupon code
DAS2015

Chrysler’s efforts to “green” sites like SHAP have been recognized.

The first dual-clutch transmis-
sion (DCT) for class 6 and 7
medium-duty trucks in North
America is powered by Borg-
Warner’s DualTronic clutch mod-
ule. BorgWarner’s fuel-efficient
technology helps Eaton’s new
Procision 7-speed DCT improve
fuel economy 8 to 10 percent
compared with similarly
equipped vehicles with torque
converter automatic transmis-
sions, BorgWarner spokes-
woman Erika Nielsen.
Designed to deliver the fuel ef-

ficiency of a manual gearbox
combined with the convenience
and smooth shifting of a fully au-
tomatic transmission, BorgWarn-
er’s DualTronic clutch module
features advanced high-energy
wet friction materials for respon-
sive shifting, dynamic perform-

ance and robust durability.
“Proven in the passenger car

market, BorgWarner’s DualTronic
clutch modules will now provide
improved fuel economy and per-
formance for the commercial ve-
hicle market. These are impor-
tant benefits for businesses that
rely on trucks to deliver goods
every day,” said Robin Kendrick,
President and General Manager,
BorgWarner Transmission Sys-
tems. “We are pleased to con-
tribute BorgWarner’s extensive
expertise in dual-clutch technol-
ogy and high-energy wet friction
materials for Eaton’s first DCT
for commercial trucks.”
BorgWarner worked closely

with Eaton to jointly develop
DCT technology specifically for
commercial vehicles, Nielsen
said.

BorgWarner Delivers Tech

LANSING, Mich. (AP) – Michi-
gan is awarding $2.8 million in
grants to help develop new mar-
kets for scrap tires.
The state Department of Envi-

ronmental Quality says the fund-
ing announced May 7 is for road
projects involving rubber-modi-
fied asphalt in construction and
repairs to existing Michigan
roadways; research projects;
and equipment projects.
Among the recipients, Michi-

gan State University is getting
grants of about $333,000 and
$300,000 for research. Funding
for equipment includes $500,000
for Remold Products, $350,000
for Cobalt Holdings and $300,000
for Environmental Rubber.
A number of communities are

getting funding, including
$150,000 for Bay County.

State Provides
Scrap Tire

Project Funding



PAGE 4 MAY 11, 2015DETROIT AUTO SCENE

“Mopar Road Ready” trains
and educates teenage drivers be-
tween the ages of 15-19 with a
learner’s or driver’s license and
at least 30 hours of driving expe-
rience, Caporali said. The pro-
gram was developed in collabo-
ration with the National Hot Rod
Association (NHRA) Motor-
sports Museum and B.R.A.K.E.S.
(Be Responsible And Keep
Everyone Safe), two nationally
recognized nonprofit 501(c)(3)
organizations dedicated to pro-
moting safe and responsible
driving.
Participants are immersed in a

proven curriculum taught by
high-caliber instructors from the
B.R.A.K.E.S. organization, Capo-
rali said. A 3:1 student-to-
instructor ratio allows for quali-
ty time with each teen. Participa-
tion in the training program in-
cludes a companion experience
for a parent or adult guardian,
who also actively takes part.
“Mopar Road Ready” sessions

provide a brief classroom review
of core driving topics, including
proper seat positioning, hand
positioning and basic vehicle dy-
namics. Advanced behind-the-
wheel training takes teens
through a variety of on-track
courses to hone their skills, in-
cluding accident avoidance
(slalom), distraction, panic stop,
wheel drop and wet skid pad.

Mopar Teen Safe
Driving Course A
Hit with Parents

Four individuals who moved
the world forward through their
contributions to the global auto-
motive industry will be inducted
into the Automotive Hall of Fame
at the 2015 Induction & Awards
Gala Ceremony in Detroit on
Thursday, July 23.
The 2015 Automotive Hall of

Fame on May 7 named the in-
ductees. They are Elwood
Haynes, (1857-1925), co-founder
of the Haynes-Apperson Auto-
mobile Company (1898-1925);
Luca di Montezemolo, former
Chairman of Ferrari S.p.A.; Roger
Penske, founder and Chairman
of Penske Corporation; and
Ratan N. Tata, founder and
Chairman Emeritus of Tata Sons.
The Automotive Hall of Fame

will also honor Rodney O'Neal,
former CEO and President, Del-
phi Automotive PLC, as its 2015
Industry Leader of the Year, said
Hall of Fame spokeswoman
Melissa Bunker.
“We are pleased to honor four

individuals whose entrepreneur-
ial spirit helped create today's
global automotive industry,”
William R. Chapin, president of
the Automotive Hall of Fame,
said. “Each made their unique vi-
sion a reality through tenacity
and creativity. It is the story of
the automotive industry from
the beginning and the Automo-
tive Hall of Fame is proud to
share that story.”
Considered the single greatest

honor in the automotive indus-
try, induction into the Automo-
tive Hall of Fame is reserved for
those who have made a signifi-
cant impact on the automotive
industry, Chapin said.
Inductees are recognized for

their individual achievements,
innovations, and historic contri-
butions.
The Induction & Awards Gala

Ceremony takes place at 6 p.m.
on Thursday, July 23 at the De-
troit Marriott at the Renaissance
Center.
The Induction & Awards Gala

Ceremony will include remarks
by A.J. Baime, author of “The Ar-
senal of Democracy” and “Go
Like Hell.”

Four Inductees
Named to Auto
Hall of Fame

CONTINUED FROM PAGE 1



Jeeps have been hitting the
beach since Guadalcanal and D-
Day, which makes the partner-
ship between Fiat Chrysler’s Jeep
brand and the World Surf League
a natural.
The Jeep brand and the World

Surf League (WSL) have entered
into a first-of-its-kind partnership
that will make the Jeep brand the
official and exclusive global auto-
motive partner of the WSL and
the naming rights partner to the
WSL Jeep Leaders Tour Rankings
for men and women, said Fiat
Chrysler spokeswoman Diane
Morgan. This fully integrated,
multi-year partnership will see
the global automotive company
tap into the unparalleled adven-
ture, competitive drama and ath-
leticism of surfing’s greatest
stage.
“As the first-ever exclusive au-

tomotive partner of the WSL, this
unique collaboration allows us to
engage with a culture that em-
braces the very same philoso-
phy, beliefs and attitude of the
Jeep brand on a global platform,”
said Olivier Francois, chief mar-
keting officer, Fiat Chrysler –
Global. “Together with the WSL,
we are able to connect with an
adventurous, athletic, influential
and increasingly digital fan base
of over 120 million through on-
site beach activations and live
online streaming of worldwide
surfing events across countries
including Brazil, Australia,
France, China, Japan and the
United States, making this the
Jeep brand’s first truly authentic
global partnership.”
“This is a fantastic opportunity

for the Jeep brand to partner
with WSL, a global organization
with similar values to ours – free-
dom, expression and creativity.
This sport embodies the passion
we have for breaking personal
boundaries and making the most
out of every day,” said Mike Man-
ley, president and CEO – Jeep
Brand. “The World Surf League
represents a community closely

aligned to ours and I believe our
partnership is a natural fit. I am
very excited for the opportunity
to be involved in the resurgence
of an amazing sport.”
“The WSL is a sport built on

the back of the pioneering, pro-
gressive and innovative spirit
and it is this common DNA that
we share with the iconic Jeep
brand,” said Paul Speaker, WSL
CEO. “Coming off a record-setting
2014, the sport of professional
surfing has never been in a
stronger position, in and out of
the water. We are humbled and
gratified that a brand with the
unparalleled heritage and au-
thenticity of Jeep shares our vi-
sion for the WSL.”
“When we started our search

for a global automotive partner,
there was one brand alone at the
top of our list, Jeep,” said Mark
Noonan, WSL chief commercial
officer. “Together we will show-
case the world's greatest surfers
like never before to our rapidly
growing digital-first millennial au-
dience around the globe.”
The Jeep brand’s association

with sports is longstanding, Mor-
gan said. Ongoing partnerships
include Juventus, USA Basket-
ball, and for 12 years Jeep has
been the automotive sponsor of
ESPN Winter X Games.

The brand’s partnership with
the WSL is the first partnership
that reaches across the world,
Morgan said, with events in coun-
tries and locations including
Brazil, China, Japan, Australia,
France, Spain, Fiji and the United
States.
The Jeep brand will use its

frontrunner status to infuse pro-
fessional surfing’s most sought-
after properties, including spon-
sorship of the Tour Leaderboard
and the yellow Leader Jersey. In

addition to on-site activations as
the ultimate surf vehicle and spe-
cialized content offerings, Jeep
will award two vehicles to the
2015 WSL Men and Women
Champions come end of year and
has signed on as the title sponsor
for the WSL Longboard Champi-
onships in China.
The Jeep brand partnership

with the World Surf League will
be featured on its own unique
page on jeep.com, Morgan said.
There, consumers will be able to

explore content from the most
recent events, including the tour
leaderboard and the holder of
the coveted yellow jersey worn
by the current tour points leader.
Surf content, including an inter-
active schedule of upcoming
WSL Championship Tour events
and a gallery of top videos and
photos, will show off some of the
mind-blowing action. The page
can be found at jeep.com/wsl on
desktop and m.jeep.com/wsl for
mobile.
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The Jeep brand has entered into an alliance with the World Surf League to sponsor this year’s tour.

Surf’s Up for Jeep Brand As
It Sponsors League Tour

Oakland University’s Barbara
Oakley recently won two awards
from the American Society of En-
gineering Education (ASEE) for
her outstanding work at the
school.
Dr. Oakley is this year’s recipi-

ent of the Chester F. Carlson
Award, which honors innovation
in engineering education, and
the Theo L. Pikington Award for
exemplary work in bioengineer-
ing education, said OU
spokesman Brian Bierley.
The awards are a testament to

Dr. Oakley’s passion for helping
students understand and appre-
ciate the field of engineering,
Bierley said. Throughout her ca-
reer, she has worked to make the
subject accessible to all stu-
dents, including those without
an engineering background. She
created a course at Oakland Uni-
versity called “How Things
Work,” which helps non-engi-
neering students understand ba-
sic engineering concepts.
The course drew praise from

the National Science Foundation
at the 2007 Technological Litera-
cy of Undergraduates Workshop
held at the National Academy of
Engineering, Bierley said. Oakley
has also received Oakland Uni-
versity’s Teaching Excellence
Award, OU’s top teaching award
for tenured faculty, and was a
featured speaker at Oakland’s
2014 TEDx Conference. She
earned her Ph.D. in systems en-
gineering from Oakland in 1998
and has distinguished herself as
a great educator amongst stu-
dents and colleagues.

OU Professor
Honored for

Great Teaching
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2015 CTS 2.0L TURBO
STANDARD COLLECTION

51 AVAILABLE

2015 ATS 2.0L TURBO AWD
SEDAN - STANDARD COLLECTION

42 AVAILABLE

2015 SRX FWD
STANDARD COLLECTION

83 AVAILABLE

$279EMPLOYEE
PRICE
39 MONTH/10K PER YEAR

$389EMPLOYEE
PRICE
36 MONTH/10K PER YEAR

$299EMPLOYEE
PRICE
24 MONTH/10K PER YEAR

2015 XTS FWD
STANDARD COLLECTION

38 AVAILABLE

$409EMPLOYEE
PRICE
36 MONTH/10K PER YEAR

2015 ATS 2.0L TURBO AWD
COUPE – STANDARD COLLECTION

$309EMPLOYEE
PRICE
39 MONTH/10K PER YEAR

11 AVAILABLE

Exclusive Service Offers and Coupons:
OPEN SATURDAY 9:00AM-2:00PM

Service Hours: Mon-Fri 7:30am-6:00pm

Visit our website: www.PrestigeCadillac.com for all our specials
* Tax, title, license and dealer fees extra. No security deposit required. 30,000 miles with approved lease. Mileage charge of $.25 per mile over 30,000 miles.
Lessee pays for excess wear and tear charges. All applicable rebates to dealer. Photo may not represent actual vehicle. ATS Coupe/Sedan, SRX & XTS must show
proof of current GM Lease. CTS must show proof of ownership or lease of 2003 or newer Cadillac CTX. MRSP’s: ATS $38,240, ATS Coupe $41,440, CTS $48,340,
XTS $45,595, Escalade $82,245, SRX $38,600. Due at signing ATS $1,809, ATS Coupe $2,219, CTS $3,119, XTS $2,679, Escalade $4,869, SRX $339. See dealer for
details. Take delivery by 5/31/2015.

FREE
27 MULTI-POINT
INSPECTION

Expires 5-31-15

OIL CHANGE
$24.95*

FREE 27 multi-point inspection
Most GM cars & light trucks. Includes 5 Qts

of Dexos 1 oil & AC Delco oil filter.
*Plus Tax. Expires 5-31-15

MAIL-IN REBATE (DEBIT CARD)**

$100
ON A SET OF FOURTIRES

From these select brands:
BRIDGESTONE • CONTINENTAL • GOODYEAR

HANKOOK • PIRELLI
Expires 5-31-15

• Convenient Customer Shuttle
• Early Bird Check-in
• Loaners available
• Convenient Business Hours
• Same Day Service
• Factory Trained Service Advisors

• ASE Certified Technicians
• Online Express Checkout
• Mobile App Service
• Complimentary Loaner Car
• GM Quality Parts

OPEN MON & THURS, UNTIL 8PM & SATURDAY 10AM - 4PM
Showroom Hours: Mon. & Thurs. 8:30 a.m.-8 p.m. • Tue., Wed., & Fri. 8:30 a.m.-6 p.m. • Sat. 10 a.m.-4 p.m.

8333 EAST 11 MILE ROAD • I-696 & VAN DYKE • 888-548-8939

CCOOMMIINNGG SSOOOONN
ACROSS FROM THE GM TECH CENTER

Reward Yourself

Reward Yourself 0% APR on Select Cadillacs*

**See dealer for details and rebate form, which must be postmarked by 6/30/15. Allow 6 to 8 weeks for delivery of debit card.

NO
MONEY
DOWN

2012 CTS Base •Stk#X90170 $23,994
CERTIFIED PRE-OWNED

2013 XTS Base •Stk#90157 $31,394
CERTIFIED PRE-OWNED

2013 XTS Luxury •Stk#P9231 $36,900
CERTIFIED PRE-OWNED

2013 SRX Luxury •Stk#X90165 $28,989
CERTIFIED PRE-OWNED

2013 ATS Luxury •Stk#X90153 $25,700
CERTIFIED PRE-OWNED

2009 CTS 1SA •Stk#P9225 $17,500
NON-CERTIFIED

PRE-OWNED SPECIALS

Call 888-548-8939

Tech Center Cadillac

#42333 #21552#44296

475 SUMMIT DRIVE • 248-292-2502 • 5825 HIGHLAND RD. (M59) • WATERFORD

CALL
BRUCE LITVIN
– 24/7 & 365 –

40 YEARS
OF QUALITY SERVICE

CELL # 1-586-405-5175
blitvin@lunghamer.com

1-888-665-5438

CCAALLLL FFOORR
FFAANNTTAASSTTIICC
MMAAYY
PPRROOGGRRAAMMSS
LLEEAASSEE
PPAAYYMMEENNTTSS

AARREE
FFAABBUULLOOUUSS
OOHH MMYY GGOOSSHH

TTHHEE LLEEAASSEESS AARREE
GGRREEAATT TTHHIISS MMOONNTTHH!!

CCAALLLL FFOORR DDEETTAAIILLSS

Electric vehicle charge time
matters, so most battery and
plug-in hybrid electric vehicle
(PHEV) manufacturers in Europe
and the United States (US) have
been adopting onboard chargers
with a power output between 3
to 3.7 kilowatts (kW), according
to a study done by Frost & Sulli-
van, an international consulting
firm that analyzes industries and
advices customers on planning.
Now, EV manufacturers are

moving towards onboard charg-
ers with a power output greater
than 6.6 kW to reduce charging
time, said Frost & Sullivan
spokeswoman Katja Feick. While
high-end PHEVs are contributing
to this trend, lower-end models
in this segment are still using 3.7
kW onboard chargers. Conse-
quently, onboard chargers with
power ratings between 3 to 3.7
kW are expected to remain domi-
nant, accounting for 62 percent
of sales even in 2020.
New analysis from Frost & Sul-

livan, Strategic Analysis of the US
and European Onboard Chargers
Market finds that sale volumes of
onboard chargers stood at
304,683 units in 2014 and esti-
mates this to reach 2,235,937
units in 2020, Feick said.
More than 15 major companies

supply onboard chargers global-
ly, with Lear Corporation and
Panasonic in key positions as
suppliers for Chevrolet Volt and
Nissan Leaf – the top-selling EVs
in Europe and North America, Fe-
ick said.
All these companies offer iso-

lated chargers and many includ-
ing Brusa and Panasonic are in-
vesting in R&D to introduce non-
isolated chargers.
“Currently, over 60 percent of

components required to make
onboard chargers are being out-

sourced due to high in-house
manufacturing costs,” said Frost
& Sullivan Automotive & Trans-
portation senior research ana-
lyst Prajyot Sathe. “Tier I suppli-
ers in Europe and the US have
mainly been sourcing compo-
nents such as electromagnetic
interference filters, power factor
controllers (PFCs), and direct
current (DC)-DC converters from
tier II suppliers.”
While most suppliers have the

expertise to manufacture compo-
nents in-house, they have re-
frained from doing so due to low
demand for onboard chargers,
Sathe said.
Suppliers must, however, be-

gin to manufacture DC-DC con-
verters and PFCs themselves, as
these components account for
the maximum cost of onboard
chargers and contribute to high-
er prices.
“To cope with the current sce-

nario, major vehicle original
equipment manufacturers
(OEMs) such as Daimler are ex-
pected to adopt the component
sharing strategy, which will drive
production volumes and reduce
the cost of components,” said
Sathe.
“Another strategy vehicle

OEMs could consider is entering
strategic alliances to pool the
technical expertise of partners
and decrease manufacturing
costs.”
By way of high-volume manu-

facturing and strategic partner-
ships, onboard charger suppliers
in Europe and the US will be able
to lower the price of their prod-
ucts, Sathe said.
While the current price of an

onboard charger ranges from
$130 to $230 per kW, prices are
likely to fall by 20 to 25 percent
within 2020.

Faster Electric Automobile
Charge Times on the Way



MAY 11, 2015 PAGE 7DETROIT AUTO SCENE

MILITARY APPRECIATION MONTH • MILITARY APPRECIATION MONTH

CHEVROLET LEASE PULL AHEAD – JUNE 1, 2015 TO JAN 4, 2016

PURCHASE
FOR

$17,995*
LEASE FOR
24 MONTHS
$69*
$999DOWN

2015

NEWSILVERADO

PURCHASE
FOR

$25,997*
LEASEFOR
24 MONTHS
$136*

$999DOWN

2015

NEWCRUZE

PURCHASE A 1LS
FOR

$16,997*
LEASE 1LT
24 MONTHS
$47*
$999DOWN

2015

NEWMALIBU

PURCHASE A 1LS
FOR

$18,659*
LEASE A 1LT
24 MONTHS
$69*
$999DOWN

2015

WE’LL GIVE YOU A $3,500 MINIMUM FOR YOUR 2003 OR NEWER TRADE IN.

SERVICE HOURS: Monday & Thursday 6:30am-9:00pm; Tuesday, Wednesday & Friday 6:30am-6:00pm • Shuttle at 6:30am - Pick-up Both Ways • All Day starting at 6:30am.

$2395
Fluid Level,

Brake & Alignment Check Included.

Open Mondays & Thursdays until 8:30pm

We use Genuine GM Oil & Filter
No additional or hidden charges.
Out the door pricing.

Quick Oil Change EXPRESS
LANELUBE OIL FILTER

Excludes synthetic, Diesel & Med. Duty Trucks.
Most GM cars & trucks. One coupon per customer. Must
present coupon with order. Plus tax. Expires 5-31-15.

Up to 5 qts.

BODY SHOP
586-754-7000

ext 1231

INSURANCE
WRECK

AMENDED

WE REPAIR
ALL MAKES
& MODELS FREE OIL CHANGE

With Each Major Repair

TRANSPORTATION AVAILABLE
During Scheduled Repairs

GM SERVICE CENTER
MICHIGAN’S LARGEST

•SERVICE DEPT. •PARTS •BODY SHOP

866-452-1547
26125 Van Dyke @ 101/2 Mile

Center Line, MI 48015

EDRINKE • FAST • FRIENDLY • DISCOUNTS

VISIT OUR

QUICK LANE

NEWVERANO

PURCHASE
FOR

$19,995*
LEASE FOR
24 MONTHS
$144*

$999DOWN

2015

NEWLACROSSE

PURCHASE
FOR

$28,997*
LEASE FOR
39 MONTHS
$245*

$999DOWN

2015

NEWENCORE

PURCHASE
FOR

$20,995*
LEASE FOR
24 MONTHS
$117*
$999DOWN

2015

NEWTERRAIN

PURCHASE
FOR

$21,997*
LEASE FOR
24 MONTHS
$88*
$999DOWN

2015

NEWENCLAVE

PURCHASE
FOR

$32,997*
LEASE FOR
36 MONTHS
$219*

$999DOWN

2015

NEWACADIA

PURCHASE
FOR

$28,595*
LEASE FOR
24 MONTHS
$170*

$999DOWN

2015

NEWTRAVERSE

PURCHASE
FOR

$25,997*
LEASE FOR
24 MONTHS
$129*

$999DOWN

2015

NEWEQUINOX

PURCHASE
FOR

$19,997*
LEASE FOR
24 MONTHS
$77*
$999DOWN

2015

NEWCAMARO

PURCHASE
FOR

$21,295*
LEASE FOR
39 MONTHS
$189*

$999DOWN

2015

NEWVOLT

LEASE FOR
36 MONTHS
$295*

$999DOWN

2015

PURCHASE
FOR

$29,997*

NEWSIERRA

PURCHASE
FOR

$25,997*
LEASE FOR
39 MONTHS
$178*

$999DOWN

2015

DBL. CAB
2WD

LS 1LS

Nicole
Dodge

nhuminski@edrinke.com

Jim
Pfeifle

jpfeifle@edrinke.com

Dennis
Thacker

dthacker@edrinke.com

See us for your GM employee purchases.

1-866-452-1300
26125 Van Dyke at 101/2 Mile Rd.

Visit our website: edrinke.com
SHOWROOM HOURS: Mon. & Thurs. 8:30am-9:00pm; Tues., Wed., & Fri. 8:30am-6:00pm

Paul
Makowski

pmakowski@edrinke.comNO DOC FEES
Find Us on
FACEBOOK

All applicable rebates including lease/conquest offers have been deducted from sale price/payment. Picturesmay not represent actual vehicle. Prices subject
to change per GM incentives. Prices and payments are inclusive of active GM Employee Discount (Unless otherwise stated). Below GM Pricing only valid on
certian models. Trax,Cruze,Silverado,Malibu, Equinox andTraverse are 24month leases. Volt is a 36month lease. Camaro is a 39month lease.All leases are
10k miles per year w/ approved S Tier credit w/ $999 due at signing. Prices & payments are plus tax, title, and plate fees with acquisition fee up front.
Refundable security deposit required on certain vehicles –to be determined by lender. For Silverado,must trade in ’99 or newer model vehicle. GM Employee
discount to everyone valid on certainmodels. **$3500 trade-in is valid on2003or newer vehicleswith under 115kmiles in drivable condition,nobranded titles,
less reconditioning determined by appraiser. Certain restrictionsmay apply, see dealer for complete details.** Expiration Date – 5/31/15.

SHOWROOM HOURS:
Mon. & Thurs. 8:30am-9pm

Tues., Wed., & Fri. 8:30am-6pm

Now looking for experienced salespeople to join our team!

See us for your GM employee purchases.

1-877-451-7707
26125 Van Dyke at 101/2 Mile Rd.

Visit our website: edrinke.com

We Are Professional Grade

NEWTRAX
LS

ED RINKE
DBL. CAB

2WD

All prices and payments include GM rebates. Picturesmay not represent actual vehicle. Prices subject to change per GM incentives. Prices and payments are
inclusive of active GM employee discount (unless otherwise stated). All leases are 10,000 miles per year with approved S Tier credit. Vehicles shown are
$999-$1999 down.Must have lease loyalty and/or conquest. Must have closing competitive lease. For Sierra,must trade in ’99 or newermodel vehicle. Prices
and payments are plus tax, title, plate feew/ acquisition fee up front, refundable security deposit required on certain vehicles – to be determined by lender. GM
employee discount to everyone valid on certain models. **$3,500 trade in is valid on 2003 or newer vehicles w/ under 115k miles in drivable condition,
no branded titles, reconditioning determined by appraiser. Certain restrictionsmay apply, see dealer for complete details.** Exp date:5/31/2015.

NEWYUKON

PURCHASE
FOR

$45,997*
LEASE FOR
36 MONTHS
$418*

$999DOWN

2015

4WD
SLE

1LT LT

WARREN URGENTCARE

“We Care”
URGENT CARE FOR ACCIDENTS AND INJURY

ADULT & PEDIATRIC ILLNESS
Digital X-Rays, EKG and Lab Work, On-Site Lab Service, Strep, Mono,
Pregnancy & Urine Testing, Vaccinations, Sports & School Physicals,

Occupational Medicine, Work-Related Injuries,
Pre-Hire Physicals (BAT & Urine Screening)

SPECIAL ON SPORTS PHYSICAL $25.00 State-of-the-Art Facility

8am-10pm • 7 Days a week • 365 Days a Year
“Bringing Quality Urgent Care To Your Neighborhood”

586-276-8200
31700 Van Dyke • Warren, MI 48093

On Van Dyke Rd., between 13 & 14 Mile in
St. John’s Windemere Park

OTHER CONVENIENT LOCATIONS:

ATTENTION
Chrysler, GM, Ford

Employees, we’re within
2 miles of your plants

HAP & BCN
NO Referrals Needed!
www.warrenurgentcare.com

FLU SHOTS

Woodland Urgent Care
22341 W. 8 Mile Road

Detroit

313-387-8700

N. East Macomb Urgent Care
43900 Garfield, Suite 121

Clinton Township

586-868-2600

WE DO HOUSE CALLS OR COME SEE US…
Before You Trade-In or Sell Your Car

Buyer & Seller of Clean Vehicles Since 1975!

248.332.8326
1153 Baldwin Rd • Pontiac • www.jimdouglasautosales.com

You’ll Get Your Tax Break
Plus 100’s if not 1,000’s More

In honor of those who have
served in the U.S. military, GM is
offering a special deal.
From May 1 to June 30, 2015,

all active, reserve, retired and
veteran military – regardless of
separation date – can receive the
GM Military Discount on eligible
Chevrolet, Buick and GMC vehi-
cles, said GM spokeswoman
Leslie Warnke.
More than 40,000 active and

veteran service members took
advantage of the GM Military
Discount last year, Warnke said,
and GM is again offering the
most comprehensive military
pricing program of any automak-
er to all 22 million active and vet-
eran service members from all
branches: U.S. Air Force, Army,
Navy, Marines, National Guard
and Coast Guard – and their
spouses – during May and June.
“GM has supported the U.S.

military for 100 years and we
continue to be their strong al-
lies,” said Steve Hill, GM vice
president of U.S. sales and serv-
ice. “This discount is just one
way we’re thanking the men and
women who’ve served our coun-
try.”
First offered in 2008, the GM

Military Discount Program fea-
tures pricing below the Manufac-
turer’s Suggested Retail Price for
eligible vehicles. The expanded
eligibility makes it the most com-
prehensive military purchase
program in the auto industry
through June 30.
The discount can be com-

bined with most other current
incentives. Current USAA Insur-
ance members are also eligible
for an additional $750 discount.
Eligible customers must take de-
livery by June 30, 2015.
GM Chief Diversity Officer and

retired U.S. Navy Capt. Ken Bar-
rett said the GM Military Dis-
count recognizes and demon-
strates appreciation for those
who have served.
“Our support also includes

significant employment and
training opportunities for our
currently transitioning military
and philanthropic support for
organizations dedicated to serv-
ing those who have sacrificed so
much,” Barrett said.
Learn more at this at the Web

sites gmmilitarydiscount.com
and ChevySalutes.com.

General Motors
Offers Military
Discounts to Vets

DETROIT (AP) – The United
States government is reopening
an investigation into Jeep and
Dodge sun visors after reports
that some caught fire even after
a recall repair.
Fiat Chrysler Automobiles re-

called 895,000 2011-2014 Jeep
Grand Cherokees and Dodge Du-
rangos worldwide last summer
after a government investigation
found that a short in the vanity
lamp wiring could cause visors
to burn.
Fiat Chrysler has been adding

a plastic part to the visor to
properly guide the wires to take
care of the problem.
Fiat Chrysler said the defect

was only present in SUVs that
were incorrectly reassembled af-
ter previous repairs.
But on May 5, the National

Highway Traffic Safety Adminis-
tration said it has reopened its
investigation after receiving
eight reports that visors caught
fire even after the recall repair.
No crashes or injuries related

to the issue have been reported
to the National Highway Traffic
Safety Administration so far.
Fiat Chrysler says it’s cooper-

ating with the government on
the investigation, said Fiat
Chrysler officials.

U.S. Government
Pushes Chrysler

Investigation
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Jeff Caul
586-274-0396
PEP QUOTES BY PHONE OR EMAIL:
JEFF CAUL AT JCAUL@BUFFWHELAN.COM

Free shuttle service to home, office or shopping.

buff whelan chevrolet
WHERE THE DEALS MAKE THE DIFFERENCE, EVERY DAY SINCE 1970!

Van Dyke • South of 18 Mile • Sterling Heights

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!
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*See dealer for details. All Rebates/Incentives have been deducted from sale price/payment and are subject to change by manufacturer
without notice. GM Employee discount required unless otherwise noted. All leases include GM Lease Loyalty or Lease Conquest.
To qualify for Lease Conquest you must have a NON-GM Lease in the household that terminates within 365 days. All lease payments
are based on 10,000 miles per year. 1st payment, tax,title and plate fee due at signing on all leases. All programs expires 06/01/2015.

CONVENIENT HOURS:
Mon. & Thurs.

8:30 am – 9 pm
Tues., Wed., Fri.

8:30 am – 6:30 pm

��
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RR
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D

METRO PKWY.

18 MILE RD.

SINCE
1989

3.6L, SIDI V-6, 6-Speed Automatic,
Captain Seats, Driver & Passenger Heated Seats,

OnStar & More…

24 Month Lease/10,000 Miles

Stk.#53914

2015 TRAVERSE 1LT

Stk.# 43758D

2015 EQUINOX 1LT
NO SECURITY
DEPOSIT
REQUIRED

NO SECURITY
DEPOSIT
REQUIRED

2.4L DOHC w/VVT, 6-Speed Automactic, 8-Way Pwr
Seat Adjust-Driver, Remote Start, Onstar,

4G LTE Wi-Fi Hotspot & More…
24 Month Lease/10,000 Miles

W/DRIVER’S CONVENIENCE

OVER 1,000
New Chevrolets in Stock!

WE GUARANTEE THEWE GUARANTEE THE
LOWEST PRICES OR IT’S FREELOWEST PRICES OR IT’S FREE☺☺

586-274-0396
Stk.#51589

2015MALIBU 1LT

Ecotech 2.5L DOHC w/Autostop & Start, 6-Speed
Automactic, Onstar, 4G LTE Wi-Fi Hotspot & More…

24 Month Lease/10,000 Miles

buff whelan
chevrolet

PULL AHEAD
IS BACK…

at
NO FIRST
PAYMENT
REQUIRED

NO
SECURITY
DEPOSIT
REQUIRED

$117*
+Tax with $0 Down
w/Lease Conquest

$159*
+Tax with $0 Down
w/Lease Loyalty

$231*
+Tax with $0 Down
w/Lease Conquest

$272*
+Tax with $0 Down
w/Lease Loyalty

$156*
+Tax with $0 Down
w/Lease Conquest

$199*
+Tax with $0 Down
w/Lease Loyalty

tors are a floating-type and are
pin-driven to the aluminum hats
to greatly reduce heat transfer to
the bearings. These rotors are
clamped by six-piston fixed
Brembo calipers with integrated
caliper bridges at the front and
four-piston units at the rear. Ded-
icated ducting assists in cooling
the brakes front and rear for
maximum performance.
“These cars can be driven by

any driver on any track in the
world – with virtually no fade,”
remarks Brent Clark, vehicle dy-
namics supervisor.
And as long as you’re going to

have new brakes, why not have
new wheels and tires to help im-
prove performance, Clark said.
Shelby GT350 makes use of ex-

tra-stiff 19.0-inch cast aluminum-
alloy wheels – 10.5 inches wide in
front, 11.0 inches in the rear –
clad in Michelin Pilot Super
Sport tires with GT350-specific
sidewall construction, tread face
and compound. The custom tires
are designed to deliver maximum
grip on the road or for weekend
track days.
The Shelby GT350 raises the

standard even further, Pericak
said. It wears carbon fiber
wheels, making Ford the first ma-
jor automaker to introduce this
innovative wheel technology.
The hand-laid wheels are 19.0
inches in diameter – 11.0 inches
wide at the front and 11.5 inches
at the rear, each fitted with cus-
tom formulated Michelin Pilot
Sport Cup 2 tires. Combined,
these wheels eliminate approxi-
mately 50 pounds of unsprung
weight compared to the alu-
minum-alloy wheels and Miche-
lin Pilot Super Sport tires on
Shelby GT350.
Handling is the performance

playground of Shelby GT350, and
the car’s suspension is heavily
revised to maximize cornering
performance.
And adding to the perform-

ance of the GT350 is a newly-de-
signed chassis, said Adam Wirth,
Ford Chassis - Hydraulic Steering
technician.
The new platform is the

strongest in the history of the
Mustang brand, with torsional
stiffness increased 28 percent
over the previous model, Wirth
said. That stiff structure ensures
the suspension geometry re-
mains consistent even under the
loading caused by hard driving.
Shelby GT350 takes that philoso-
phy further – with added bracing
to increase overall stiffness.
A new lightweight aluminum

tower brace connects the shock
towers and firewall, and im-
proves front end stiffness. When
a lower hood was called for to
improve aerodynamic perform-
ance, Ford Performance re-engi-
neered the grille opening rein-
forcement with a carbon fiber
composite structure that is 24
percent lighter than the base
Mustang while maintaining the
stiffness of steel, Wirth said.
It is finished so well a beauty

cover is not needed – eliminating

another 1.9 pounds of weight.
The Shelby Mustang features

all-new aluminum front knuckle,
hub and bearing assemblies that
are stiffer and lighter than the
standard parts, Wirth said. Rigid
bushings are fitted to the control
arms and subframes for im-
proved steering feedback. Heavy-
duty bearings are added for in-
creased lateral stiffness. Front
and rear antiroll bars are in-
creased in diameter for im-
proved body control. In an exam-
ple of obsession to detail, one
side of the rear suspension fea-
tures a new counter-wound rear
spring and matching rear control
arm so the left and right sides
are mirror images – perfecting
wheel motion.
The star of the Shelby GT350

suspension is the first-ever Ford
application of continuously vari-
able MagneRide dampers, Wirth
said. The dampers are filled with
a hydraulic fluid impregnated
with iron particles. When an elec-
tric current is passed through
the fluid, near-instantaneous ad-
justment of the suspension per-
formance can be made. With
wheel position sensors monitor-
ing motion thousands of times
per second combined with other
vehicle data, changes can be
made to each corner every 7 mil-
liseconds for optimum handling
performance.
Tireless calibration and tuning

has resulted in an integrated
driver control software which
monitors wheel position, steer-
ing angle, damper temperature,
signal quality, vehicle position
and much more. This advanced
software rides on top of the car’s
drive modes and provides a de-
gree of suspension performance
never before seen in a produc-
tion Mustang. This system is not
just designed to make the car
handle better, but to instill
greater confidence in even the
best driver, Wirth said.
“The horsepower wars be-

tween the Detroit automakers
are on again,” Pericak said. “And
Ford is partaking in all of that.
But at the end of the day, the win-
ner is the consumer. We make
each other better.”
“When we started working on

this car, we wanted to build the
best possible Mustang for the
places we most love to drive –
challenging back roads with a va-
riety of corners and elevation
changes, and at the track on
weekends,” said Raj Nair, Ford
group vice president, Global
Product Development. “Every
change we made to this car was
driven by the functional require-
ments of a powerful, responsive
powerplant, nimble, precise han-
dling and huge stopping power.”
The big question, Pericak said,

“is “where do we go from here?”
“We can all do horsepower,”

Pericak said. “The key to getting
the most out of your car is per-
formance. Is the vehicle able to
take all that power and harness it
so it can be used by the driver.
That’s what we went for – usable
performance. And I think the
GT350 delivers that in spades.”

Shelby 350GT Returns With
Power and Performance

CONTINUED FROM PAGE 1

The New Ford Shelby 350GT Mustang hits the road this fall.

586-264-7775
34701 Van Dyke, Sterling Hts.

Mon-Fri: 8AM-6PM • Sat 9AM-2PM
www.sterlingtireandauto.com

OR

ANY TIRE*

DURING THE
MONTH OF

MAY
Plus Mounting, Balancing & Road Hazard

*Call Store for Details. Offer Expires 5-30-15.

**BONUS OFFER**

FREE
ALIGNMENT

WHEN YOU
PURCHASE 4 TIRES

FRONT END
ALIGNMENT

$2995
Most Cars. Must Present Ad At The Time Of Service.

Cannot Be Combined With Any Other Coupon Or Discounts. With MP Coupon.
Offer Expires 5-30-15.

SPRING SPECIAL!

MAINTENANCE SPECIAL
Includes: • Full Service Oil Change & Filter

• Lube & Top Off All Fluids
• Semi Synthetic Blend (5W30) up to 5 qts.

$2295
FREE Tire Rotation • FREE 27 Pt. Inspection

FREE Brake Inspection (Drums Extra)

$3595 Full Service
Synthetic Oil Change

– Including Dexos Approved Oil –
Shop Charges And Disposal Extra. Most Cars.

Must Present Ad At The Time Of Service. Cannot Be Combined With Any
Other Coupon Or Discounts. With MP Coupon. Offer Expires 5-30-15.

Get the repairs you need.
NO INTEREST FOR 6 MONTHS

With approved credit. See store for details.
If you currently have a CarCare One Credit Card
from any of the following, you can use it here!
We accept: AAMCO, Auto Value-Bumper to Bumper, Car Quest, Discount Tire,

Federated Auto Parts, Ford Motor Company, GE Capital Auto, Maaco & Meineke, Midas,
NAPA, Parts Plus, Pep Boys, Tuffy, Ziebart, Cooper Tire, Michelin and Yokohama Tire.

*See Store for details.

2 YEARS 24,000 MILE WARRANTY
On most repairs. See store for details.

OVER 75 YEARS OF EXPERIENCE
WE SELL TIRES
NATIONAL FLEET ACCOUNTS WELCOME

We Accept All Extended Warranties Including GM, Chrysler, Ford, Etc.

QUALITY SERVICE
YOU CAN TRUST!

YOUR
ONE STOP
REPAIR
SHOP

FREE
CAR WASH
With Any
Service

A/C RECHARGE
$4995

Includes: • Up To 1lb Freon • Check For Leaks
• Pressure Test System • Add Dye

Most Cars. Not Valid With Any Other Discount.
Offer Expires 5-30-15.

Reg. $99.95SAVE
$50 OVER

COST
$5

In the wake of the 7.8 magni-
tude earthquake that struck
Nepal, the General Motors Foun-
dation is providing grants total-
ing $100,000 to American Red
Cross and World Food Program
USA. Funds will aid emergency
management officials with recov-
ery relief efforts in the recently
devastated region.
In addition, General Motors In-

ternational will donate $50,000 to
the India Prime Minister Relief
Fund, for relief efforts directly
supporting Nepal’s most immedi-
ate needs, said General Motors
Foundation president Vivian
Pickard.
“The sense of purpose to move

quickly and answer the call to
help when disaster strikes is em-
bedded in General Motors and its
Foundation,” Pickard said. “We
extend our condolences to the
thousands of families and com-

munities impacted by this devas-
tating earthquake.
“We hope that by partnering

with these organizations we can
do our part to help bring some
measure of comfort during these
difficult times.”
GM has also set up global em-

ployee donation portals for
those that wish to contribute
funds to the Red Cross or World
Food Program efforts, Pickard
said.
Earlier this year, the GM Foun-

dation committed $50,000 to
Habitat for Humanity’s 2015 Jim-
my & Rosalynn Carter Work Proj-
ect, which is set to take place in
the Majheri Patan community
near Pokhara, Nepal in Novem-
ber.
Habitat for Humanity is com-

mitted to realigning the project
to vital rebuilding needs in the
country.

Since 2004, the General Motors
Foundation has provided approx-
imately $8.6 million to global dis-
aster relief efforts.
Included in this amount is $7.5

million in financial support to the
Red Cross through the Disaster
Responder Program to help com-
munities prepare and respond in
the event of emergency situa-
tions.
Additionally, General Motors

employees across the country
have donated hundreds of volun-
teer hours collecting and distrib-
uting emergency supplies and
providing blood donations and
funds where needed, Pickard
said.
Anyone interested in providing

support to the disaster relief ef-
forts can visit www.redcross.org
or www.wfp.org for more infor-
mation on how one can help with
relief efforts.

GM Fund Donates $100,000 to Aid Nepal



MAY 11, 2015 PAGE 9DETROIT AUTO SCENE

LOCATED RIGHT OFF I-75 ON M-24

Wally Edgar
1-866-906-0279

*All lease payment based on GM Employee discount plus tax. Title, plate, doc fees and tax on
rebates due at deliverywith all rebates assigined to dealer including GMCompetitive lease conquest
private offer. Lessee responsible for wear and tear as well as exceeded contracted mileage. Due to
advertising deadlines, prices subject to change. See dealer for details.

JAY CHAISER x117
Fax: 248-391-0189
Cell: 248-821-8026

Email:
jchaiser@wallyedgar.com

Located right off I-75 on M-24, 2 minutes N. of the Palace of Auburn Hills

SALES HOURS:
MONDAY - THURSDAY 8 AM - 8 PM • FRIDAY 8 AM - 6 PM

SATURDAY 9 AM - 3 PM • SUNDAY CLOSED

3805 LAPEER RD., LAKE ORION

Wally Edgar
2015 CRUZE LT
$119*PER MONTH
24MONTHS 10K LEASE

38 MPG

$0 DOWN PAYMENT $0 SECURITY DEPOSIT $0 FIRST MONTH'S PAYMENT

2015 MALIBU
$133*PER MONTH
24MONTHS 10K LEASE

38 MPG

$0 DOWN PAYMENT $0 SECURITY DEPOSIT $0 FIRST MONTH'S PAYMENT

2015 EQUINOX LT
$106*PER MONTH
24MONTHS $999DOWN
10K LEASE

38 MPG

*GM Employee Pricing Plus Tax, Title, Lic. and Doc. No Security Deposit Required. Lease Conquest Rebate Must Have Non GM Lease In Household To Expire Within 90 Days Of Delivery Of New Purchase Or Lease. Lease Loyalty Rebate Must Have 1999 or Newer
GMVehicle In Household. Programs subject to change. Photos may not represent actual vehicle. Price is subject to change without notice. Lacrosse stk 6898-15 lease 8gured with DBC certs. $1000.00 DBC credit is while supply last. Payment may be higher if dealer
DBC cert expire. See dealer for details. Expires 5/31/15.

40755 Van Dyke • Sterling Heights •586.977.2800
WWW.VYLETEL.NET SALES: Sun CLOSED; M, TH 8:30am-9pm; T, W, F 8:30am-6pm; SAT 10am-3pm

SERVICE: Sun CLOSED; M, TH 7am-8pm; T, W, F 7am-6pm; Sat 8am-1pm

VISIT OURWEBSITE TO SEARCH FOR MORE VEHICLES & GREAT DEALS ON NEW BUICK’S OR GMC’S ATWWW.VYLETEL.NET

2015BUICKENCORE FWD
LEASE FOR

$149*
/MO

24 MO. LEASE
10K MILES PER YEAR

STK #4282-15
DEAL #49782

* GM Pricing plus tax, title, lic. Must have Non-GM Lease in Household.
To Expire within 365 days of delivery. $1690 Total Due at Signing.

24 MONTH BUICK EXPERIENCE LEASE
FREEMaintenance • FREE XM Radio! • FREE OnStar

2015BUICKVERANOFWD
CONVENIENCE - 1SG

ATTENTION
NON-GM LESSEE’S

$99*
/MO

24 MO. LEASE
10K MILES PER YEAR

STK #6946-15 • DEAL #53282
* GM Pricing plus tax, title, lic. Must have Non-GM Lease in Household.
To Expire within 365 days of delivery. $650 Total Due at Signing.

2015GMCACADIA FWD
SLE-1

2015 BUICKREGAL FWD
PREMIUM 1GROUP

LEASE FOR ONLY

$139*
/MO

24 MO. LEASE
10K MILES PER YEAR

STK #4149-15 • DEAL #52861
* GM Pricing plus tax, title, lic. Must have Non-GM Lease
in Household. To Expire within 365 days of delivery.
$1636 Total Due at Signing.

LEASE FOR

$199*
/MO

24 MO. LEASE
10K MILES PER YEAR

STK #7945-15
DEAL #51286

* GM Pricing plus tax, title, lic. Must have Non-GM Lease in Household.
To Expire within 365 days of delivery. $1866 Total Due at Signing.

BUICK’S LUXURY
FOR LESS!

2015GMCSIERRASLE
4X4DBL. CAB

MORE
VALUE
FOR
LESS

VYLETEL
2015GMCTERRAIN SLE-1

24 MO. LEASE • 10K MILES PER YEAR
STK #8267-15 • DEAL #52862

* GM Pricing plus tax, title, lic. Must have Non-GM Lease in Household.
To Expire within 365 days of delivery. $1983 Total Due at Signing.

LEASE THIS 2015 TERRAIN
FOR ONLY

$109*
/MO

NO SECURITY
DEPOSIT REQUIRED

GREAT VALUE
FOR ONE LOW PAYMENT!

NO SECURITY
DEPOSIT REQUIRED

NO SECURITY
DEPOSIT REQUIRED

24 MONTH BUICK EXPERIENCE LEASE
FREEMaintenance • FREE XM Radio! • FREE OnStar

24 MONTH BUICK EXPERIENCE LEASE
FREEMaintenance • FREE XM Radio! • FREE OnStar

NO SECURITY
DEPOSIT REQUIRED

24 MONTHS OF FREE MAINTENANCE

INCLUDES
REMOTE
START

5.3L V8 ECOTEC3,
8” Diagonal Color touch with Intellilink, Trailering Equip. Pkg,

Driver Power Seat, Remote Start, Front fog lamps, Rear Defrost,
110Volt power outlet, Universal home remote,
Dual Climate Control A/C, Z71 Off Road Pkg.

LEASE FOR

$219*
/MO

24 MO. LEASE
10K MILES PER YEAR

STK #7924-15 • DEAL #52863
* GM Pricing plus tax, title, lic. Must have Non-GM Lease
in Household. To Expire within 365 days of delivery.
$2631 Total Due at Signing. Or Buick/GMC Lease in Household

Push Start, Keyless Entry,
Sunroof, Navigation, Heated Seats ,

Rear Camera, Park Assist

NO SECURITY
DEPOSIT REQUIRED

MANAGER DEMO
SPECIAL

NO SECURITY
DEPOSIT REQUIRED

Remote Start, Heated Seats,
Rear Camera, Side Blind Zone, Park Assist

WOW!

2015BUICKVERANOFWD
1SD

EVERYONE’S PRICE
$18,750*

WAS $24,605
STK#4040-15

*Price Plus tax, title, lic. Price is stock number specific.

SAVE OVER
$5,800 OFF LIST 24 MONTH BUICK EXPERIENCE LEASE

FREEMaintenance • FREE XM Radio! • FREE OnStar

2015 BUICKLACROSSE
1SL

LEASE FOR ONLY

$259*
/MO

24 MO. LEASE
10K MILES PER YEAR

STK #6898-15 • DEAL #52858
* GM Pricing plus tax, title, lic. Must have Non-GM Lease in Household.
To Expire within 365 days of delivery. $2327 Total Due at Signing.

2015BUICKLACROSSE 1SL
LEATHEREVERYONE’S PRICE

$30,999*

WAS $37,815
STK#6898-15

*Price Plus tax, title, lic. Price is stock number specific.

SAVE OVER
$6,800 OFF LIST 24 MONTH BUICK EXPERIENCE LEASE

FREEMaintenance • FREE XM Radio! • FREE OnStar
24 MONTH BUICK EXPERIENCE LEASE
FREEMaintenance • FREE XM Radio! • FREE OnStar

NO SECURITY
DEPOSIT REQUIRED

Leather Heated Seats, Navigation,
Rear Camera, Park Assist, Bose Sound System,

Push Start Technology &more…

*Pictures may not represent actual sale vehicle. All applicable rebates including conquest and/or loyalty offers have been deducted from Sale Prices/Payments and are
subject to change by the manufacturer without notice and are plus title,tax and plate fees. GM Employee discount is required expect where noted. Leases are 10,000
miles per year. Lease pull-ahead is for current Chevrolet leases with a scheduled end date between 6/1/0215 and 1/4/2016 waving up to 3 payments (up to $1500).
Silverado Down Payment assistance requires financing through ALLY, GM Financial orWells Fargo. Certain restrictions apply, see dealer for complete details on all incentives/offers. Sale ends 5/29/2015 @ 6:00PM.

2015CRUZE “LT”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!

• ECOTEC 1.4L “Turbo” DOHC VVT Engine! • Automatic Transmission!
• OnStar with 4G LTE with built-in Wi-Fi hotspot!

• AM/FM/XM Radio w/CD! • 16” AluminumWheels!
• Rear Window Defogger!
• Remote Keyless Entry!

• 38 MPG on the Highway!
Stock#F22017

NO 1ST PAYMENT
OR SECURITY

DEPOSIT REQUIRED.
TAX, TITLE AND

PLATE FEES EXTRA!

2015SILVERADO “LT”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!

• ECOTECH 4.3L V6 Engine! • Color Touch Screen MyLink Radio!
• Cruise and Tilt! • OnStar with 4G LTE with built-in Wi-Fi hotspot!

• Automatic Transmission! • Power Locks/Windows
• Remote Keyless Entry!
• Deep Tinted Glass!
• Aluminum Wheels!

Stock#F23253

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

May is Military Appreciation Month!…Active Duty and Veterans Get Special Pricing!

2015MALIBU “LT”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!

• 2.5L DOHC VVT Engine! • 7” Color Touch Screen MyLink Radio!
• OnStar with 4G LTE with Built-in Wi-Fi hotspot!

• Tilt and Telescopic Steering Column! • Cruise Control!
• Remote Keyless Entry!
• Aluminum Wheels!

• 36 MPG on the Highway!
Stock#F22025

NO 1ST PAYMENT
OR SECURITY

DEPOSIT REQUIRED.
TAX, TITLE AND

PLATE FEES EXTRA!

2015EQUINOX “LT”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!
• 2.4L DOHC Engine! • 7” Color Touch Screen MyLink Radio!

• Remote Vehicle Entry! • Rear Vision Camera!
• OnStar w/4G LTE w/built-in Wi-Fi hotspot!

• Tilt and Telescopic Steering Column!
• 17” Aluminum Wheels!

• 32 MPG on the Highway!
Stock#F23049

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

24 MONTH LEASE • 10K PER YEAR:

$149*
$0DOWNW/LEASECONQUEST

Was $27,180 Sale Price $22,556*

$149*
$999DOWNW/LEASELOYALTY

OR $79*
$0DOWNW/LEASECONQUEST

Was $20,920 Sale Price $16,599*

$79*
$999DOWNW/LEASELOYALTY

OR

24 MONTH LEASE • 10K PER YEAR:

$179*
$999DOWNW/LEASECONQUEST

Was $38,925 Sale Price $31,329*

$179*
$999DOWNW/LEASELOYALTY

OR

24 MONTH LEASE • 10K PER YEAR:

$99*
$0DOWNW/LEASECONQUEST

Was $24,560 Sale Price $19,555*

$99*
$999DOWNW/LEASELOYALTY

OR

24 MONTH LEASE • 10K PER YEAR:

4x4 • DBL CAB

Electric cars have a special
“green” image among drivers in
the U.S., but so far they barely
evoke any emotions, and this is a
problem when trying to get the
public to accept and even pur-
chase these vehicles.

At least that is what a recent
Continental Mobility study con-
cludes, said Continental spokes-
woman Mary Arraf.

The company’s study states
that a clear majority of respon-
dents see fully electric-driven ve-
hicles as environmentally friend-
ly (71 percent), Arraf said.

But the perception of image
factors that play a key role in the
purchase decision is low, such as
driving pleasure (31 percent), at-
tractive design (38 percent), and
sportiness (27 percent).

In addition to the higher pur-
chase price compared to conven-
tional vehicles, the unbalanced
image dampens drivers’ expecta-
tions as to when they will actual-
ly purchase such a vehicle.

For the Mobility Study, the in-
ternational automotive supplier
Continental had the market and
social research institute infas
conduct a representative survey
of drivers in the U.S. and Ger-
many, and a qualitative survey in
France, Japan, and China, Arraf
said.

The Mobility Study was also
supported by interviews with ex-
perts in the automotive industry
and supplemental research.

Compared to the 2011 Conti-
nental Mobility Study, significant-
ly fewer drivers in all age groups
expect to use a fully electric car
in the medium term (four to 10
years), Arraf said.

The expectation figures fell
from 33 percent to 24 percent
among those 16 to 30 years old,
and from 31 percent to 21 per-

cent among those 31 to 59 years
old.

The reluctant attitude amongst
drivers 60 and over – of all the
groups, a population segment
featuring an affinity for cars as
well as high-purchasing power –
decreased from 46 percent to 21
percent.

At the same time, there was a
strong increase over the past
three years in the number of
drivers in all age groups who
would switch to an electric car
only if vehicles with internal
combustion engines were no
longer available (16 to 30 years
old: from 2 percent to 12 percent;
31 to 59 years old: from 1 percent
to 14 percent).

The increase has been particu-
larly strong in the group of 60
years and older (from 2 percent
to 26 percent).

“After several booming years,
the purely electric car is current-
ly facing image problems,” said
Jose Avila, Continental executive
board member and head of the
Powertrain division, commenting
on the findings of the study.

However, with hybridization –
the combination of ultra-modern
combustion engines with electric
motors – he sees a solution.

“Increasing hybridization, in-
cluding 48-Volt technology, will
clear the way for electromobili-
ty,” Avila said.

“It allows a reasonable
cost/benefit ratio and gives driv-
ers their first experience with
electromobility.”

The degree of electrification
should be aligned to the car and
the driving profile, Arraf said.
With innovative solutions Conti-
nental is making future power-
train systems environmentally
friendly and affordable, all under
the motto “Clean Power.”

Continental: Electric Autos
Have Public Image Problem
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Chevrolet today introduced
the 2016 Corvette Z06 C7.R Edi-
tion – a road-going, track-capable
homage to the Corvette Racing
C7.R racecars. It’s offered in
Corvette Racing’s signature yel-
low livery – or black – with coor-
dinated exterior and interior ac-
cents.
Only 500 examples of the C7.R

Edition will be built and all will in-
clude the Z07 Performance Pack-
age with carbon ceramic brakes, as
well as a specially serialized vehi-
cle identification number, said GM
spokesman Monte Doran. They go
on sale later this year.
“Corvette Racing’s legacy and

technology were significant influ-
ences on the development of the
Corvette Z06 and the new C7.R
Edition honors the direct link be-
tween the racecar and the pro-
duction model,” said Harlan
Charles, Corvette product and
marketing manager.
“It also advances Chevrolet’s

plan to offer special-edition mod-
els that offer a unique, personal
ownership experiences, which
become important parts of
Corvette’s legacy.”
Here is a complete list of con-

tent and unique features for the
2016 Corvette Z06 C7.R Edition:
• Offered on coupe and con-

vertible models with 3LZ trim;

• Available in Corvette Racing
Yellow Tintcoat (new for 2016) or
Black exterior colors;
• C7.R Edition graphics pack-

age;
• Z07 Performance Package

with Brembo carbon ceramic
brakes and Michelin PS Cup 2
tires;
• Yellow brake calipers;
• Black wheels with yellow ac-

cent strip and Corvette Racing-
logo center caps;
• Visible carbon fiber ground

effects package;
• New visible carbon fiber

hood section;
• Grilles and vents finished in

Spectra Gray Metallic;
• Jet Black leather interior

with sueded microfiber accents
on the instrument panel and
doors;
• Sueded microfiber-trimmed

Competition Sport Seat, steering
wheel and shifter;
• Yellow contrast stitching

throughout the interior;
• Carbon fiber interior trim

package (high-gloss);
• Corvette Racing sill plates;
• Numbered C7.R Edition inte-

rior plaque showing the build
number, starting with VIN
700001;
• Special indoor car cover

with C7.R graphics.

The Z07 Performance Package
includes Brembo carbon ceram-
ic-matrix brake rotors that im-
prove braking performance and
contribute to greater handling
through reduced un-sprung
weight, Doran said. The Z07
package also includes adjustable
front and rear aero components
for unprecedented aerodynamic
downforce and Michelin Pilot Su-
per Sport Cup 2 tires for en-
hanced grip.
“The Z07 Performance Pack-

age enhances overall perform-
ance to make the Corvette Z06

one of the most track-capable
cars you can buy off the dealer-
ship floor and still drive it to
work every day,” said Charles.
“Combined with the 650-horse-
power supercharged LT4 engine,
true aerodynamic downforce
and performance technologies
such as Magnetic Ride Control,

Performance Traction Manage-
ment and an electronic limited
slip differential, the Corvette
Z06 C7.R Edition offers capabili-
ty matched only by an elite fra-
ternity of the world’s supercars
and special-edition exclusivity
that is sure to make it an instant
collector’s item.”

Corvette to Produce New
Z06 Racer Limited Edition

The 2016 ‘Vette Z06 C7.R Edition pays homage to Corvette’s long racing history.

DEARBORN, Mich. (AP) –
Ford’s net income fell in the first
quarter, hurt by lower sales of
key vehicles like the F-150 pickup
and a stronger U.S. dollar.
But the Dearborn automaker

says the picture should improve
as the year progresses, and it’s
still aiming for a full-year pretax
profit of $8.5 to $9.5 billion, up
from $6.3 billion in 2014.
“We feel we are very much on

track to that breakthrough year
we talked about,” Chief Financial
Officer Bob Shanks said April 28.
Ford’s net income fell 6.6 per-

cent to $924 million in the Janu-
ary-March period. First-quarter
earnings of 23 cents per share
compared with earnings of 25
cents per share in the same quar-
ter a year ago.
The results fell short of Wall

Street’s expectations. Analysts
surveyed by FactSet forecast
earnings of 26 cents per share.
One reason for the miss: Ana-

lysts forecast a tax rate of 29 per-
cent for the quarter, but Ford’s
actual rate was 34 percent. That
difference was worth about 2
cents per share.
Revenue fell by 5 percent, or

$2 billion, to $33.9 billion. That
also fell short of forecasts of
$34.3 billion.
Ford shares dropped 5 cents

to $15.86 in midday trading.
Shanks said 70 percent of the

drop in revenue — or around
$1.4 billion — was related to the
strong U.S. currency. The dollar
has climbed 8 percent so far this
year against the euro and other
major currencies. The week be-
fore Ford’s financial statement,
General Motors Co. said that cur-
rency exchange cost it $1.8 bil-
lion in first-quarter revenue.
Ford’s global sales fell 1 per-

cent to 1.6 million. Sales rose in
Asia and Europe but fell in North
America, South America and the
Middle East and Africa.
Ford said the continuing

launch of its new F-150 pickup,
which went on sale late last year,
hurt North American sales be-
cause dealers don’t yet have a
full inventory. Two plants make
the F-150, in Michigan and Mis-
souri, but only the Michigan
plant was fully operational in the
first quarter after a longer than
usual changeover to make the
truck’s body out of aluminum in-
stead of steel. Ford’s Kansas City
plant started making the new
truck on March 13.
Shanks said F-150 sales were

down 40 percent for the quarter,
or about 60,000 vehicles, and
dealers aren’t expected to have
normal levels of trucks on their
lots until this summer. Sales of

the Ford Edge SUV were also
down significantly – about 15,000
vehicles – as the company
changed over to the new model.
North American pretax profit

fell 11 percent to $1.3 billion.
Shanks said normal inventories
of the F-150 and Edge, which are
two of its most profitable vehi-
cles, could have improved pretax
profits by $1 billion and raised
the region’s operating margin
from 6.5 percent for to more than
10 percent for the quarter.
Ford raised its guidance for

full-year North American margins
to 8.5 percent to 9.5 percent, up
from 8 percent to 9 percent.
The company is struggling to

sell small cars in the U.S., China
and elsewhere; last month, it cut
a shift at the Michigan plant that
makes the Focus because of
weak sales. But the upshot is
that consumers are gravitating to
SUVs, and Ford has several new
or updated utilities going on sale
this year.

Ford Aims for Strong Profit

DETROIT (AP) – Ford is recall-
ing about 390,000 cars because
the doors may not latch properly
and could open while the cars
are in motion.
The recall covers certain 2012

through 2014 Ford Fiestas, and
2013 and 2014 Ford Fusion and
Lincoln MKZ cars that were
made in Mexico.
The automaker said April 24

that a part in the door latch spring
assembly can break, causing the
latch to fail. If that happens, it’s
possible a door could fly open
while the cars are being driven.
Ford Motor Co. said two peo-

ple suffered sore shoulders from
doors bouncing back after they
were closed. There’s also a re-
port of one accident when an un-
latched door opened and hit an-
other car in a parking lot.
Dealers will replace all four

door latches at no cost to cus-
tomers.
The U.S. National Highway

Traffic Safety Administration be-
gan investigating Fiesta door
latches in September after get-
ting 61 complaints about the
doors. A dozen people com-
plained that a door opened while
the cars were in motion.
NHTSA Administrator Mark

Rosekind said in a statement
that Ford took a step to protect
its customers in response to the
investigation, which “demon-
strated a clear risk to safety.’’

Ford Recalls 390k
Fiestas, MKZs
Over Bad Latch
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*Purchase prices are plus tax, title, plate, CVR and doc fee. Lease payments are plus tax. Amount due at lease signing includes $995 down payment, first months payment, 6% tax on rebates and down payment, CVR, doc, license plate, title and acquisition fees. Leases include 10,000 miles per year. advertised
payments based on Tier 1 credit approval. Must qualify for security deposit waiver. Prices and payments include Buick/GMC lease loyalty or Buick/GMC conquest incentive (see dealer for eligibility requirements). Pricing for Michigan residents only. Pricing subject to GM program changes. Pictures may not rep-
resent actual vehicle. Vehicles subject to prior sale. Prices good through 06/01/2015 unless manufacturer changes programs.
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Call Toll Free:

New
Saturday Hours:
Sales 10am-3pm &
Service 8am-2pm

HOURS: Mon/Thurs 8:30am-8pm
Tue/Wed/Fri 8:30am-6pm

800-710-3857
OPEN SATURDAY!

3800 S. Lapeer Rd., LAKE ORION

EMPLOYEE PRICING FOR EVERYONE!*

SCAN
ME

CHECK YOUR
TRADE IN
VALUE HERE

*We make car buying fun at Milosch’s Palace. Please call to schedule an appointment for a demonstration drive. All rebates to dealer. Deals apply to stock
units only. Must be a Chrysler employee. $1995 down, plus destination, taxes, title, plates. Must be Chrysler Employee. $500 Military and TDM included.
Lease calculated at 10,000 miles per year. Vehicle shown not actual vehicle. WAC. See dealer for details. **Lease and prepay examples are plus
destination, taxes, title, plates, $0 sec. deposit required. Includes Conquest Trade-in and must be Chrysler Employee. Programs subject to change.
+On select models. See dealer for details.

YOUR OFFICIAL CHRYSLER • JEEP • DODGE LEASE TURN-IN HEADQUARTERS

2015 CHRYSLER
TOWN & COUNTRY
TOURING
L

EMPLOYEE 1 PAY 27 MONTH
LEASE STARTING FROM
$3987*

27 MO. LEASE ONLY
$169*mo.

2015 CHRYSLER
300 S

EMPLOYEE 1 PAY 27 MONTH
LEASE STARTING FROM
$4385*

27 MO. LEASE
$179*mo.

2015 JEEP
GRAND CHEROKEE
LAREDO
4X4

SALE PRICE
$27,760*

27 MO. LEASE ONLY
$259*mo.

ALL NEW 2015 JEEP
CHEROKEE LATITUDE
4X4

36 MO. LEASE ONLY
$195*mo.

ALL NEW 2015
DODGE JOURNEY
RT

2014 DODGE
CHARGER R/T
AWD

EMPLOYEE 1 PAY 27 MONTH
LEASE STARTING FROM
$4188*

27 MO. LEASE ONLY
$189mo.

2015 RAM
CREW CAB 4X4

BIG HORN

EMPLOYEE 1 PAY 27 MONTH
LEASE STARTING FROM
$3887*

27 MO. LEASE ONLY
$149*mo.

2015 CHRYSLER
200 S

EMPLOYEE 1 PAY 24 MONTH
LEASE STARTING FROM
$4987*

24 MO. LEASE ONLY
$99*mo.

2015 JEEP RENEGADE

SALE PRICE
$29,388*

MSRP $42,760

EMPLOYEE 1 PAY 24 MONTH
LEASE STARTING FROM
$3827*

24 MO. LEASE ONLY
$149*mo.

MSRP $26,565

ALL
NEW

STARTING AT
$19,981*

NOW AVAILABLE
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