
It is now possible to create a
computer simulation that has
“virtual” crashes which, in turn,
have a concrete impact on vehi-
cle design.
At General Motors, the compa-

ny has developed computing ca-
pabilities that enable its engineers
to have virtual crash tests to make
vehicles – including the 2015
Chevrolet Trax – more road ready.
Eight decades after GM engi-

neers developed the first barrier
crash test, physical crash testing
continues to provide engineers
with great insight as to how vehi-
cles perform. But it takes a lot of
time, said GM spokeswoman
Leslie Rajewski.
Creating the tooling to build a

physical prototype can take
weeks or months. Setting up the
cameras, test rigs, crash test
dummies, sensors, and other
hardware for a physical test also
adds considerable time, Rajewski
said. Once a prototype vehicle is
used in a crash test, there are
limited possibilities for the vehi-
cle to be used in another test. If
engineers need to test for differ-
ent variables or evaluate a re-
vised part, a new batch of proto-
type vehicles would need to be
built in order to continue testing.
Enter virtual crash testing. Ad-

vanced digital models and simu-
lations allow engineers to ad-
dress challenges early in the ve-
hicle design process, and to do it
over and over, said Al Manzor,
GM North America regional chief
engineer for Small and Compact
Vehicles.
“The safety Trax offers is the

direct result of exhaustive testing
and analysis using both tradition-
al physical tests and advanced
computer simulation,” said Man-
zor. “The vehicles in the comput-
er models are complete 3-D repli-

cas of the physical vehicles, so
the simulations accurately depict
the way all parts of the structure
and components would react in a
crash.
“The understanding we gain by

using these tests allows us to
make more informed decisions
regarding.”
Rendered directly from digital

design files, these virtual vehicle
models measure many terabytes
in size and can be “excruciating-
ly” detailed down to the last nut
and bolt found on a physical ve-
hicle, Manzor said. These parts
are further broken down into fi-
nite elements, which allow engi-
neers to precisely model and
evaluate how a physical part will
behave once manufactured.
Vehicle crash models may con-

sist of 6 million to 7 million ele-
ments, and take advanced super-
computers several hours to put
through a simulated test. The re-
sult? Engineers can see how a ve-
hicle will perform in a collision,
often from angles difficult to
replicate with a physical test,
said Sajid Syed, safety team lead
for the Trax program.
“In a physical crash test, high-

speed cameras allow us to see
how a vehicle performs in a colli-
sion from certain angles – say,
from within the passenger com-
partment,” said Syed. “But the
virtual testing allows us to see
much more detail. Not only can
we look through the vehicle as if
its outer skin was transparent,
but we can also view how a sin-
gle part behaves.”

“A crash event may take only
100 milliseconds, but we’re able
to step through millisecond by
millisecond, and see the se-
quence of events that might be

unfolding beneath the surface,”
said Ken Bonello, senior manager
of safety computer-aided engi-

by Jim Stickford

Warren could get a big boost if
plans to expand the GM Tech
Center go through.
News of this proposal became

public after a Detroit News article
was printed on April 9.
That was the same day as May-

or James Fouts State of the City
address was given. Fouts an-
nounced in a press release on
May 8, that a major corporate cit-
izen of Warren was seeking tax
abatements for a $1 billion in-
vestment which would be the
largest non-manufacturing ex-
pansion in Michigan.
Fouts said this expansion

would bring an additional 2,500
to 3,000 jobs to Warren and the
proposed project would involve
1.4 million square feet. That was
all that Fouts would say at his
State of the City address.
“I wanted to announce the

project at my speech, but the
corporation involved didn’t want
the announcement made until
everything was approved and fi-
nal,” Fouts said.
GM spokesman Daniel Flores

said that The Detroit News article
got the “essentials” of GM’s re-
quest to Warren correct, and that
GM had indeed filed for a tax
abatement with the city.
“We’re not disclosing any

specifics about the project at this

time,” Flores said. “I will say that
GM is looking at the viability of
all of its facilities and its opera-
tions right now. And it’s no secret
that the Tech Center in Warren
needs some improvements.”
The Tech Center first opened

up in the mid-1950s and has
some old buildings, Flores said.
Additionally, the site was part

of the great flood that hit Warren
last August. Water got into some
of the tunnels at the Tech Center
and some of the buildings were
flooded as well. Certain parts of
the Tech Center were closed for
weeks so that repairs and a
cleanup could be done.
“I want to say right now that

this is not a done deal,” Flores
said. “GM won’t be releasing any
details of any expansion project
until everything is approved and
in place.”
Fouts, speaking to the press af-

ter his State of the City speech,
said that he expects that it won’t
be until May that final approvals
are given to any tax abatement
requests made for the proposed
major business expansion.
“Thats all I have to say,” Fouts

said. “I dont want to do anything
that will kill the proposal. This is-
n’t a done deal yet.”
Ground for the Tech Center

was broken in 1949. Construction
was completed in 1955.
According to GM’s own

archives, when the Tech Center
was dedicated in 1956 by Presi-
dent Dwight Eisenhower spoke-
via radio. Architect Eero Saari-
nen’s goal was to provide a sym-
bol of tomorrows industrial envi-
ronment, where the surround-
ings would be beautiful as well as
functional. Saarinen wanted to

avoid an institutional look and
symbolize openess with low, long
and horizontal buildings.
According to GM records,

Saarinen used automotive mate-
rials and assembly line construc-
tion methods. The interior walls
were actually built at plants and
assembled on site. To make the

buildings as flexible as possible,
Saarinen used a five-foot module
or standardized measurement.
This applied not only to the steel
construction, but to the lighting,
heating, ventilating and fire pro-
tection facilities, as well as to lab-
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Sajid Syed, seated, and Kenneth Bonello review Trax safety data.

Uniroyal tire on 1-94 in Allen Park

ALLEN PARK,Mich. (AP) – It was
a home, Ferris wheel, marriage
proposal site, target for arrows,
and ogled by Paul McCartney.
But mainly, it’s the biggest

dang tire you’ve ever seen.
It’s the giant Uniroyal tire on

Interstate 94 in Allen Park, and
it’s turning 50 this month.
No formal celebration is

planned, but the city is proud of
the 80-foot behemoth, which is
one of the largest and most fa-
mous roadside landmarks in
Michigan.
“A lot of people have a soft

spot for it,’’ longtime Allen Park
resident Sharon Broglin told The
Detroit News.
The tire is such an icon that an

11-foot nail plucked from it be-
came famous in its own right,
getting its own handler, vehicle
and email address.
The hulking sphere means dif-

ferent things to different folks.
For visitors, it’s an auto-

themed welcome to the Motor
City. For residents, it means
they’re halfway between Detroit
and Metro Airport.
The tire isn’t a tourist attrac-

tion. It’s basically an eight-story
billboard telling people to buy
Uniroyals.
Still, it’s a billboard that’s list-

ed on Google Maps.
It weighs 12 tons, but not a single

ounce is rubber. It’s steel and poly-
ester resinwith a fiberglass surface.
It’s immune to potholes unless

said potholes are the size of the
Detroit River.
Allen Park Mayor Bill Matakas

first noticed it when returning
home from the University of
Michigan Law School one week-
end in 1966.

The ‘Big’ Tire Turns 50

GM Uses Virtual Testing to Build Safer Cars
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Danny “The Count” Koker, a
self-taught technician and star of
the hit reality TV series “Count-
ing Cars,” will join hundreds of
vehicle repair professionals and
other VIPs during the grand
openings of Federal-Mogul Mo-
torparts first three “Garage Gu-
rus” regional training centers, in
the Chicago, Los Angeles and
New York City markets.
Garage Gurus is a first-of-its-

kind, nationwide technical edu-
cation network offering onsite,
online and on-demand training to
professional technicians, shop
owners, service writers and oth-
er front-line industry profession-
als, said Federal-Mogul Motor-
parts spokeswoman Susan Fish-
er.
The network will expand to 15

training center locations around
the country by the end of the
year. Federal-Mogul Motorparts
is a division of Federal-Mogul
Holdings Corporation.
Koker, whose Las Vegas-based

vehicle restoration and cus-
tomization business is featured
in the weekly series on the Histo-
ry Channel, will attend the
Garage Gurus grand openings in
Skokie, Ill., on Tuesday, April 14;
Van Nuys, Calif., on Thursday,
April 16; and the Bronx, N.Y., on
Tuesday, April 21.
Open to any vehicle service

professional, Fisher said these
celebrations will take place from
6 p.m. to 10 p.m. and feature food
trucks, live entertainment, facili-
ty tours and opportunities to
meet several of Federal-Mogul
Motorparts more than 100 ASE-
certified “Gurus.”
“As a self-taught mechanic, I

can appreciate how challenging
it must be for professional tech-
nicians to develop the special-
ized skills needed to diagnose
and repair each new automotive
technology,” Koker said. “Garage
Gurus delivers that training and
related support when, where and
how technicians need it. This is a
huge benefit to the thousands of
professionals we all count on to
keep our cars in safe and reliable
condition.”
Each Garage Gurus training

center, Fisher said, includes mul-
tiple vehicle repair/training bays
and classrooms and serves as
the operating base for one or
more “Gurus-On-The-Go” prod-
uct technology vans. The Garage
Gurus curriculum comprises

more than 100 diagnostic and re-
pair courses, including onsite
workshops, field clinics and dis-
tance learning modules and we-
binars offered at FMgaragegu-
rus.com.
All training, product demon-

strations and related assistance
are available in both the English
and Spanish languages, Fisher
said.

“Garage Gurus is our invest-
ment in the future of the thou-
sands of local shops and talent-
ed, hardworking professionals
who maintain and repair todays
passenger vehicles,” said Dan
Ninivaggi, CEO, Federal-Mogul
Motorparts.
“They have difficult but ex-

tremely important and rewarding
jobs, and we are committed to

providing the information and
support they need to continue to
be successful.”
Garage Gurus is a central ele-

ment of Federal-Mogul Motor-
parts’ “Tech First” initiative,
which is aimed at strengthening
the automotive service industrys
connection to the front-line pro-
fessionals who service thou-
sands of vehicles each day, Nini-
vaggi said.
“We believe that trained and

informed techs are the heart of
the rapidly changing repair mar-
ket. Onsite, online and on-de-
mand, Garage Gurus is commit-
ted to arming techs with the lat-
est tools and information so they
can keep pace with emerging
technologies,” Ninivaggi said.
In addition to offering techni-

cal training and other assistance,
the new network is designed to
underscore the importance of us-
ing premium branded replace-
ment parts engineered and man-
ufactured to provide the quality,
safety and performance con-
sumers demand.
To learn more, please visit

www.fmgaragegurus.com, Fisher
said.

DETROIT (AP) – If you live
where salt is used to clear the
roads of snow and ice, U.S. safety
regulators have a message for
you: Wash the underside of your
car.
The message came April 8,

from the National Highway Traf-
fic Safety Administration, which
closed a five-year investigation
into rusting pipes that carry
brake fluid in about 5 million old-
er Chevrolet, Cadillac and GMC
pickups and SUVs, without seek-
ing a recall.
Instead, the agency blamed the

problem on rust caused by road
salt and a lack of washing. It de-
termined that it was not the re-
sult of a manufacturing or design
defect.
The agency urged people in 20

cold-weather states and Wash-
ington, D.C., to get their car and
truck undercarriages washed
several times during and after
the winter, and to get their brake
lines inspected for rust and re-
place them if necessary. The
warning underscores the impor-
tance of washing highly corro-

sive salt from beneath a car be-
cause over time, it can cause sus-
pension parts, the frame, or oth-
er components to corrode and
fail.
Most automatic car washes

have jets that spray the under-
carriage with water to hose off
the salt. Some, like the Jax Kar
Wash chain, based in Southfield,
also can spray undercarriage
rust inhibitor during winter
months, said Shawn Connelly, a

general manager.
NHTSA’s finding that the GM

trucks weren’t defective came
even though it received 3,645
complaints of brake pipe rust in
the General Motors vehicles from
the 1999 to 2007 model years, in-
cluding 107 crash reports and 40
reports of injuries. Seventy-five
percent of the complaints came
from trucks in the first four mod-
el years covered by the investiga-
tion, 1999-2003, the agency said.
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Our chefs create something exciting every day…

Best Corned Beef In Town • Full Line Deli
Fresh Baked Goods • We Deliver

View our complete menu at: www.cjscompanystore.com

6177 Chicago Road
(586) 825-0067

HOURS:
M-Sat. 10-3
Closed Sun.

Fax
Orders

to
586-825-0068

2000 sq/ft, 2 bed,
office/den, walk in closet,

2 full and 2 half baths,
attached 2 car garage,

finished basement with full
kitchen, all appliances

including washer/dryer,
vaulted ceilings,

window treatments, deck.
$1895.00/month.

EXECUTIVE STYLE CONDO FOR LEASE
MOUND/13 MILE RD • WARREN

Call Steve: 586 703 3510

Ken Hopkins

Neapco Holdings of Belleville ,
a world-wide automotive suppli-
er, has appointed Ken Hopkins
as its new president and CEO.
“Ken brings more than 25 years

of executive leadership and man-
agement in automotive engineer-
ing, manufacturing, sales andmar-
keting to the position,” said Della
DiPietro, Neapco spokesperson.
Previously he served as chief

operating officer of JTEKT North
America, one of the 50 largest au-
tomotive suppliers in North
America.
Hopkins is Neapco’s second

leader since the company began
its international expansion in
2008.
“The company is almost 100

years old,” DiPietro said. “It
came under new ownership in
2003 and started an expansion,
which took it from a U.S. firm to
one that has facilties in Mexico,
Europe and China as well as the
United States.”
Neapco was named by Inc.

Magazine in September 2012 as
the 16th fastest growing, private
U.S. manufacturer, DiPietro said,
and was recognized for a growth
rate of more than 400 percent
during the economically chal-
lenging period of 2008 through
2011.
Hopkins joins Neapco as the

company enters the next phase
of global expansion in its manu-
facturing capacity, DiPietro said,
and its customer base.
Neapco’s prop shafts and half

shafts are in use on a number of
new vehicles including the North
American International Auto
Show’s Truck of the Year – the
Ford F-150; Motor Trend’s Truck
of the Year – the Chevrolet Col-
orado; and the UK Car of the
Year – the BMW i8 plug-in hybrid
sports car.
“The company’s products also

are found in dozens of cars and
trucks, as well as in many non-
automotive and industrial appli-
cations, where precision and
quality are valued,” DiPietro
said.
“It is no surprise that our prop

and half shafts are found in
many of the world’s most popu-
lar and desirable vehicles,” said
Hopkins. “Our technology com-
bined with state of the art manu-
facturing and lean processes,
and a team well-regarded for
nimbleness and responsiveness,
position us effectively for even
greater success. I look forward
to working with this talented
team.”

Neapco Holdings
Names New CEO

Federal-Mogul Opens ‘Garage Gurus’ Learning Centers

(l-r) Techs Mike Zdralek, Anthony Frohwein and Humberto Hernandez.

House
RoyaltyBanquet Facility

Seating Accommodations
for 80-1200

“Experience the Elegance with Royalty”
(586) 264-8400
www.royaltyhouse.com • royalty@royaltyhouse.com

Proudly
Family

Owned for
40 Years

Wash Road Salt From Underneath Vehicles

DETROIT (AP) – General Mo-
tors will stop making the Chevro-
let Volt for four weeks in June
and July due to slow sales and to
deal with the change to an all-
new version of the gas-electric
hybrid car.
The company says the Detroit-

Hamtramck plant that makes the
Volt and four other cars will
probably stay open through the
summer despite plans for the
Volt. The factory also is undergo-
ing construction so it can build a
new full-size Cadillac CT6 and
the 2016 Volt starting late in the
summer.
Sales of electric and hybrid

cars have slowed this year, large-
ly due to low gasoline prices.
The national average for a gallon
of regular gas was about $2.40 on
Thursday, 35 percent lower than
last year's peak of $3.70.
The cheap gas has really hurt

Volt sales and caused inventory
to build on dealer lots. Through
March, GM sold only 1,874 Volts,
down 48 percent from a year
ago. The company now has
enough Volts to supply dealers
for 210 days, according to Ward's
Automotive. A 60-day supply is
optimal. Volt production will
cease before the traditional two-
week auto plant shutdown over
the July 4 holiday.

Volt Production
Halts for a Few
Weeks this June

http://www.techcenternews.com
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oratory furniture, storage units,
wall partitions and door units –
all of which are keyed to it.
The five foot module was cho-

sen instead of the more popular
(at the time) four-foot module
because General Motors wanted
larger (10 and 15-foot wide) of-
fices for its employees. After the
Tech Center was completed, the
five-foot module was used as a
model for industry.
Buildings at the Tech Center

represented the first significant
installation of laminated panels
and the first use of a uniquely
thin sandwich panel that is a
complete wall in itself.
Instead of walls constructed

out of 14-inch thick masonry –
that was a building practice for
hundreds of years – the same
heat insulating qualities were
achieved with panels only two
inches thick. This vastly in-
creased usable space. The panel
is a sandwich with a permanent-
finish porcelain enamel steel
skin completely bonded to a
heavy Kraft paper honeycomb
core - filled with granular insula-
tion.
Ceramic glazed brick con-

struction was undertaken espe-
cially at Saarinens request after
some experimentation.
GM ended up financing a large

kiln to produce the bricks need-
ed for the project.
Saarinen said he wanted the

Tech Center to resemble autumn
leaves reflecting the late after-

noon sun, so he selected brick
colors of crimson, orange, yel-
low, blue, and neutrals of olive,
slate and black.
Saarinen took certain things

from the auto industry. For in-
stance, windows in the buildings
were quite revolutionary for the
time. Saarinens design was
based on the mechanical sealing
gaskets used on car windshields.

Greg Wallace, manager of the
GM Heritage Center, said that
when the Tech Center opened
up in the mid-1950s, Warren was
still basically just an undevel-
oped “farm town.”
“The Tech Center was certain-

ly the biggest thing to happen to
Warren,” Wallace said.
“I remember as a kid growing

up riding my bike by the Tech

Center and thinking how futuris-
tic it looked. I thought that if
there was ever an unsolvable
problem like a giant asteroid
was going to hit the earth, the
Tech Center would be the place
where GM scientists came up
with a solution. It had a reputa-
tion for engineering excellence
when it opened and it still does
today.”
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– ROSEVILLE –
SUBWAY/WALMART

28804 Gratiot • 12 & Gratiot • 586-773-1682
– WARREN –

31690 Mound Rd • 13 & Mound • 586-939-1000
26627 Hoover Rd • 11 & Hoover • 586-754-8205
30820 Hoover Rd • 13 & Hoover • 586-573-7829
29144 Ryan Rd • 12 & Ryan • 586-573-8000

28950 Van Dyke Ave • 12 & Van Dyke • 586-558-3882
DRIVE THRU SERVICE • OPEN 24 HOURS

32620 Van Dyke Ave • South of 14 Mile • 586-795-0000
SUBWAY/MEIJER

29505 Mound Road • 12 Mile & Mound • 586-558-0100
SUBWAY/WALMART

29176 Van Dyke • Warren, MI 48093 • 586-393-1008
– ROYAL OAK –
SUBWAY/MEIJER

5150 Coolidge Hwy • South of 15 Mile • 248-677-3899
– TROY –

SUBWAY/OAKLAND MALL
498 14 Mile Rd • 248-307-1271

1939 W. Maple Rd • West of Crooks • 248-435-2846
SUBWAY/WALMART

2001 W. Maple Rd • West of Crooks • 248-435-2431

– STERLING HEIGHTS –
37876 Van Dyke • 16 1/2 Mile • 586-795-8368
SUBWAY/WALMART • OPEN 24 HOURS

33201 Van Dyke • 14 & Van Dyke • 586-274-4319

SUBWAY/MEIJER
36600 Van Dyke Ave • 586-795-1605

38357 Dodge Park • at Plumbrook • 586-264-5300
40058 Van Dyke • 18 Mile & Van Dyke • 586-939-4500

SUBWAY CHRYSLER
Inside Chrysler Stampling • 35777 Van Dyke •586-795-0205

OPEN 24 HOURS
7960 Metro Parkway • near VanDyke•586-268-0800

SUBWAY CHRYSLER
Inside Chrysler SHAP • 38111 Van Dyke •586-268-6900

– SHELBY –
8173 23 Mile Rd • 23 & Van Dyke • 586-739-4100

SUBWAY/WALMART
51450 Shelby Pkwy • 23 & Van Dyke X-Way • 586-254-8140

– WASHINGTON TOWNSHIP –
DRIVE THRU SERVICE

13160 32 Mile Road • 32 & Van Dyke X-Way • 586-281-6359
– ROMEO –

66603 Van Dyke • South of 31 Mile • 586-752-6500

GM May Add 2,500 Employees, Invest $1B at the Tech Center

neering (CAE) integration. “We
can look at the forces applied to
the vehicle’s structure, deter-
mine what part might be affect-
ed next, and design the vehicle
so it channels energy in a way
that best protects the occu-
pants.”
Because Trax engineers are

located in South Korea and
the U.S., digital tests can be
performed around the globe at
any time, and the international
engineering team responsible
for Trax’s safety performance
can collectively test and refine
vehicle designs to elevate occu-
pant safety in a crash, Bonello
said.
Virtual vehicle models are

growing increasingly detailed
and more realistic.
Not only are the crash simula-

tions constantly being evaluated
and checked against real-world
test results, but the vehicle
models themselves are con-
stantly evolving.
“Safety is a big part of our sim-

ulation efforts, but it’s also a
tool used by engineers evaluat-
ing noise/vibration, durability,
aerodynamics, fuel economy,
and other important qualities,”
said Bonello.
“All these groups are using the

same models; the same set of
math data. It’s a very integrated
and coordinated effort.”

GM Uses Virtual
Testing to Build
Safer Vehicles

CONTINUED FROM PAGE 1
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Aerial view of the Tech Center
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GM’s Kokomo pumps capture heat to warm water for manufacturing.

General Motors earned the
U.S. Environmental Protection
Agency’s 2015 ENERGY STAR
Partner of the Year award for
Sustained Excellence for leader-
ship in protecting the environ-
ment through superior energy ef-
ficiency. GM also received the
ENERGY STAR Climate Communi-
cations award.
The ENERGY STAR Partner of

the Year - Sustained Excellence
award, said GM spokewoman
Sharon Basel, is the highest
recognition a corporation can re-
ceive from the EPA.
This year marks GM’s fourth

such award for reducing green-
house gas emissions by setting
and achieving aggressive goals
and employing innovative ener-
gy-efficiency approaches, Basel
said.
“Achieving operational excel-

lence in all we do extends to re-
ducing the environmental impact
of how we build our vehicles,”
said Greg Martin, GM executive
director for sustainability. “We
are leveraging our scale to con-
serve energy and resources
throughout the manufacturing
process.”
GM joined ENERGY STAR as a

partner in 1995, Basel said. Since
then, the company has reduced
energy intensity of its U.S. opera-
tions, or the amount of energy
used per vehicle produced, by 40
percent. It has reduced carbon
dioxide emission intensity 41
percent.
Combined, these savings are

equivalent to the electricity used
by 875,000 homes in one year
and has allowed GM to avoid
paying $435 million in energy
costs.
The EPA cited these GM

achievements in 2014:
• Reduced energy intensity by

6 percent globally.
• Expanded Energy OnStar to

GM powertrain facilities. Energy

OnStar is the company’s system
tracking 2.5 million energy data
points per minute and providing
real-time monitoring of energy
per unit produced and facility
heating and cooling systems.
• Invested $34 million in more

than 30 facilities for energy effi-
ciency, water and carbon reduc-
tion projects, each with a return
on investment of less than two
years.
• Collaborated with utility

companies on energy projects
and funding.
• Eliminated the use of coal at

Wentzville, Mo., and Detroit-Ham-
tramck, Mich., assembly plants.
• Remained the global leader

of the ENERGY STAR Challenge
for Industry with 70 GM facility
achievers, resulting in $196 mil-
lion in energy costs avoided and
1.8 million metric tons of carbon
dioxide emissions reduced,
equivalent to adding 378,947 pas-
senger vehicles without a green-
house gas impact.
“Through its sustained partici-

pation with ENERGY STAR, Gen-
eral Motors is helping Americans
save money, save energy, and do
their part to reduce our nation’s
greenhouse gas emissions that
fuel climate change,” said EPA
administrator Gina McCarthy.

“General Motors is demonstrat-
ing a strong commitment to ener-
gy efficiency and to preserving a
healthy planet for future genera-
tions.”
General Motors earned ENER-

GY STAR Partner of the Year - Cli-
mate Communications for its
commitment to educating em-
ployees, customers and other
stakeholders about the impor-
tance of energy efficiency and
the impacts of climate change,
McCarthy said.
Specifically, the EPA recog-

nized these communications ini-
tiatives:
• Published energy and cli-

mate-related posts on its envi-
ronmental blog, making up more
than half of the editorial content
in 2014.
• Engaged college students as

well as professors, non-govern-
mental organizations and envi-
ronmental leaders in a social me-
dia conversation via #CleanEner-
gyU as part of the voluntary
Chevrolet Clean Energy Campus
Campaign.
• Participated in energy effi-

ciency discussions throughout
the year, including a plenary ses-
sion at the recent Clinton Global
Initiative event during Climate
Week.

GM Honored for its Energy Savings by EPA

by MIKE HOUSEHOLDER
Associated Press

DETROIT (AP) – An increasing
number of students from Michi-
gan’s most financially strapped
urban school districts, including
Detroit and Flint, are joining ro-
botics teams because local uni-
versities are making space and
materials available at no charge.
The University of Michigan

started the trend with its Michi-
gan Engineering Zone. The 5,200-
square-foot facility in Detroit,
filled with two computer labs, a
machine shop, robot testing area
and collaborative workstations,
hosts 18 teams from city schools.
Many of them wouldn’t other-
wise be able to participate in the
FIRST robotics contest.
Michigan has more high

school teams competing in the
annual competition than any oth-
er state. But participants and ad-
visers say that beyond the con-
test, the teams further students’
interest in learning about related
topics and keep them engaged in
school.
“Michigan Engineering Zone is

the greatest thing I’ve ever been
to,” said Papia Aziz, captain of a
team known as the Pink Panthers
from the Detroit International
Academy for Young Women.
Aziz, a 16-year-old junior who

wants to be a pediatrician, cred-
its the MEZ, as it is commonly
known, with furthering her inter-
est in STEM, or science, technol-
ogy, engineering and math. She
said she enjoys “figuring out
ways to solve a problem” and the
fun of competing.
Competitions are nice, but suc-

cess at them is not the ultimate
goal, says Gail Alpert, the presi-
dent of FIRST in Michigan.
“They think they’re doing ro-

botics. They have no idea that
the robot is just the vehicle to ex-
cite them about STEM,” Alpert
said, adding that nearly every
student who competes in FIRST
robotics graduates from high
school.
Of the 42 seniors who spent

time at the MEZ during last
school year, 38 went on to higher
education, while four joined the
military. Either way, they all
graduated. That compares with
2014 graduation rates of 78 per-
cent for the state and 71 percent
for Detroit Public Schools.
“It’s almost a miracle if you

think about,” said Jeanne Mura-
bito, a University of Michigan
College of Engineering official
who helped create the MEZ six
years ago.
It’s not just the tools and space

that make the MEZ what it is. It’s
also the people, Murabito said.
Each team has access to pro-

fessional engineers as well as fac-
ulty, staff and students from the
University of Michigan.
The same is true at Flint’s Ket-

tering University, home to the re-
cently opened FIRST Robotics
Community Center. Unlike the
MEZ, though, which is 40 miles
from Ann Arbor, Kettering’s facil-
ity is on the school’s campus,
meaning that faculty, staff and
students who serve as team men-
tors don’t have far to travel.
While Kettering’s robotics hub

is just getting going, the MEZ has
been around long enough that it
has reached capacity. In fact, the
MEZ was forced to turn away
teams this year, said Murabito,
who is looking for additional
funding opportunities to expand
the space.
“It’s like an infection,” said Ju-

lian Pate, a retired Ford execu-
tive who runs the MEZ.

Michigan Schools See the
Value of Robotics Teams

Delphi Automotive PLC has
completed the longest automat-
ed drive in North America, travel-
ing from San Francisco to New
York in the first coast-to-coast
trip ever taken by an automated
vehicle.
Nearly 3,400 miles were cov-

ered with 99 percent of the drive
in fully automated mode, said
Delphi spokesman Berj Alexan-
ian.
The drive was used by Delphi

engineers to research and collect

information that will help further
advance active safety technology
– the most rapidly growing tech-
nology sector of the auto indus-
try.
The team collected nearly

three terabytes of data – about
30 percent of all of the printed
material in the Library of Con-
gress, Alexanian said.
“Our vehicle performed re-

markably well during this drive,
exceeding our expectations,”
said Jeff Owens, Delphi chief

technology officer. “The knowl-
edge obtained from this trip will
help optimize our existing active
safety products and accelerate
our future product development,
which will allow us to deliver un-
surpassed automotive grade
technologies to our customers.”
The nine-day trip crossed 15

states and the District of Colum-
bia, Alexanian said.
Along the way, the vehicle en-

countered complex driving situa-
tions such as traffic circles, con-

struction zones, bridges, tunnels,
aggressive drivers and a variety
of weather conditions, Alexanian
said.
Delphi’s automated driving ve-

hicle is equipped with a full suite
of advanced technologies and
features, many of which are al-
ready on the market today, Alex-
anian said, including items such
as collision mitigation, integrated
radar and camera systems, for-
ward collision and lane depar-
ture warning.

Automated Delpi Vehicles Completes Cross Country Tour



Given the chance to be soft-
ware designers, 100 middle
school students at the Ford
(Science, Technology, Engineer-
ing, Arts, and Mathematics)
STEAM Lab Hackathon invented
a range of mobile applications
to make learning easier, from
catching up on missed assign-
ments, to studying math and
music through gaming – all the
while earning $42,500 in awards
and scholarships, said Shawn
Wilson, manager, Multicultural
Community Engagement, Ford
Motor Company Fund.
The two-day event, Wilson

said, wrapped up March 28 and
challenged students from five
middle schools in the Detroit
metropolitan area to learn the
basics of software coding, and
then produce, or “hack” an ap-
plication to help them in
school.
“This event was designed to

give students a voice in their ed-
ucation while learning software
coding skills needed to be tech-
nology entrepreneurs. What stu-
dents taught us is just as valu-
able -- utilize existing technology,
develop flexible schedules so
they can continue learning on
their own time, and improve
ways to communicate outside
the classroom.”
Ford is joining with the United

Auto Workers union to enable all
students who participated in the
Hackathon to attend free of
charge a summer software cod-
ing class offered by Henry Ford
College, Wilson said. The one-
week long course will be held at
the school’s Dearborn campus.
During the class, students will
build their own Android apps
from scratch and experience
how they are placed on the
Google Play market.
Participating schools and the

Hackathon results are:
• First Place – Patrick Henry

Middle School, Woodhaven,
Mich. App: “Second School.”
What it does: Allows students,
parents, and teachers access to
students’ curriculum away from
the classroom, ability to track
their school progress in real
time, and one-to-one communica-
tion between parents and teach-
ers. Winnings: $15,000 for the
school and $2,500 scholarships
to each of the five team members
to continue their education after
high school.
• Second Place – Clippert

Academy, Detroit. App: Bookc-
tionary. What it does: A mobile
reading assistance application fo-
cused on interactive reading
comprehension through quizzes,
audio assistance, and eBook
downloads. Winnings: $7,500 for
the school.
• Third Place – Simpson Mid-

dle School, Flat Rock, Mich. App:
Stems Root Builder. What it does:
A learning application focused
on keeping students up to date
with their course work when
they are out of school.Winnings:
$5,000 for the school.
• Fourth Place – Fisher Upper,

Detroit. App: Exstatic. What it
does: An app that combines
learning music and math togeth-
er through a gaming and creative
platform. Winnings: $2,500 for
the school.
The event occurred at the Ford

Resource and Engagement Cen-
ter in Detroit, where it was part
of a live broadcast by MSNBC as
part of its Growing Hope series.
After learning coding skills on
the first day, student ideas were
judged by a panel that included
Van Jones, #YesWeCode founder,
and environmental and civil
rights advocate; Stephen Hender-
son, Pulitzer Prize-winning Edito-
rial Page Editor of the Detroit
Free Press and co-host of Detroit
Today on WDET; and Joy Reid,
national correspondent, MSNBC.

Students also heard from Big
Sean, a Detroit native who has
become a multiplatinum winning
musician and founder of the Sean
Anderson Foundation. Big Sean
took a break from his tour in
Japan to speak via Skype about
the importance of technology
and the role of the Internet in fu-
ture jobs. “I can honestly say the
Internet really helped me be-
come the artist that I am today,”
Big Sean said.
Ford STEAM Lab, an educa-

tional program from the Ford Mo-
tor Company Fund, works to
spark student passion for tech-
nology entrepreneurship and ca-
reers in science, technology, en-
gineering and math (STEM), said
Wilson. To produce the
hackathon Ford worked with:
• #YesWeCode, an Oakland,

Calif.-based organization that tar-
gets low-opportunity youth and

provides them with the neces-
sary resources and tools to be-
come world-class computer pro-
grammers.
• Level Playing Field Institute,

an educational organization
based in Oakland, Calif., commit-
ted to eliminating the barriers
faced by underrepresented peo-
ple of color in science, technolo-
gy, engineering and math.
• Sisters Code, a Detroit or-

ganization dedicated to helping
women succeed in STEM-related
fields.
• Grand Circus, a company

based in Detroit that provides
training and other skills neces-
sary to work in technology com-
panies.
• National Dropout Prevention

Center/Network, a national or-
ganization that works on strate-
gies to increase the graduation
rate in America’s schools.
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31315 VAN DYKE (Just North of Chicago Rd)

586.979.0405
HOURS: MONDAY-THURSDAY 11AM-10PM • FRIDAY-SATURDAY 11AM-11PM • SUNDAY NOON-10PM

ORDER ONLINE AT
PIZZAHUT.COM

DELIVERY HOURS: SUNDAY-THURSDAY 3PM-10PM • FRIDAY-SATURDAY 3PM-11PM

DELIVERY
TO LIMITED AREA

Ford ‘STEAM’ Stimulates Students’ Mind and Creativity

Patrick Henry Middle School winners with Shawn Wilson.

The Chrysler brand debuted a
new advertising campaign for
the 2015 Chrysler 300. Narrated
by Peter Dinklage (“Game of
Thrones”), the “Drive Proud”
campaign celebrates the Ameri-
cans who have earned their suc-
cess, from entrepreneurs and
small-business owners to self-
employed contractors as well as
designers and artists, said Fiat
Chrysler spokeswoman Diane
Morgan.
The first 60-second launch

spot, titled “The Kings & Queens
of America,” began airing on tele-
vision the evening of April 9,
Morgan said.
“The Chrysler brand cele-

brates the entrepreneurial spirit
of Americans who refuse to give
up, dedicate themselves to a
craft and have the guts to turn
dreams into reality,” said Olivier
Francois, chief marketing officer,
FCA – Global.
“Our latest homage to the re-

lentless and proud is ‘The Kings
and Queens of America,’ where
we recognize nobility not as a
birthright but an earned designa-
tion. Because meaningful suc-
cess doesn’t appear magically on
a silver platter; it is earned and
should be rewarded. The crown
jewel in this case being the new
Chrysler 300 – a car crafted with
them in mind.”
Those featured in the cam-

paign, Morgan said, include such
people as Becky Hammon (first
full-time female NBA assistant
coach); Alexis Ohanian (Internet
entrepreneur and Reddit co-
founder); Mercedes Yvette (jew-
elry designer); Lynn Le (founder
of sportswear company Society
Nine); Caroline Styne (restaurant
owner); Nolen Niu (furniture de-
signer/Nolen Niu Inc.); Avi Brosh
(hotelier); Kwaku Alston (pho-

tographer); Andrew Sasson
(hotelier); Tiffany Schrade (jew-
elry designer); Smith Henderson
(novelist); Phil Ivey (professional
poker player/entrepreneur); and
Shawn Williams (martial arts stu-
dio owner/instructor).
Building on the success of the

Chrysler 300 sedan’s lifestyle
driven models with the public,
the lineup has been revamped
for 2015 with four highly-
equipped models: 300 Limited,
300S, 300C and 300C Platinum,
Morgan said.

Chrysler Launches its New
Campaign to Promote 300

The Fast Lane Truck (TFLtruck),
an online reviewing organization,
has named the 2015 Ram 3500
with 6.7-liter Cummins engine the
winner of its inaugural Gold Hitch
Award in the heavy duty diesel
segment, said Ram spokesman
Nick Cappa.
Within heavy duty classes, the

Ram 3500 took top honors for
outstanding pulling power, brak-
ing, fuel economy, comfort and
handling under extreme towing
conditions, Cappa said. Award
winners were announced follow-
ing the 2015 Denver Auto Show
press day on April 8.
“Ram Heavy Duty trucks are

equipped with a long list of ex-
clusive features that set them
ahead of the competition, includ-
ing a cargo view camera, air bag
suspension option and of course
the hard-hitting 6.7-liter Cum-
mins turbo diesel engine with
best-in-class torque,” said Bob
Hegbloom, president and CEO –
Ram Truck Brand. “This award
from TFLtruck recognizes Ram’s
overall commitment to engineer-
ing and innovation leadership,
which includes a four-pillar list
of best-in-class titles; fuel econo-
my at 29 mpg, torque at 865 lb.-
ft., payload at 7,390 pounds and
towing at 30,000 pounds.”
To score the trucks, TFLtruck

editors took to the notorious
Eisenhower Pass “Ike Gauntlet”
located outside Denver with a
21,600-pound trailer in tow, Cap-
pa said. The climb reaches eleva-
tions of 11,000 feet with increas-
ing grade near the peak.

Ram 3500 Shows
It Can Climb Any
Mountain Range
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NEW YORK (AP) – A jury in
Georgia has awarded $150 mil-
lion to the family of a 4-year-old
boy killed when a Jeep Grand
Cherokee exploded into flames
after being rear-ended three
years ago. The jury said
Chrysler, the maker of Jeeps,
must pay nearly the full amount.
Jurors in Decatur County ruled

April 2 that Chrysler acted with
reckless disregard for human life
in selling the family of Remington
“Remi’’ Walden a 1999 Jeep with
a gas tank mounted behind the
rear axle.
Walden, of Bainbridge, Geor-

gia, was killed when the Jeep
driven by his aunt was hit from
behind by a pickup truck in
March 2012. The fuel tank leaked,
engulfing the Jeep in flames and
killing the boy.
The verdict comes nearly two

years after Chrysler compro-
mised with a federal safety
agency and agreed to a scaled-
down recall of some older-model
Jeeps with the rear-mounted
tanks. The tanks have little struc-
ture to protect them if struck
from behind, making them sus-
ceptible to punctures and fires.
Federal documents show that

at least 75 people have died in
post-crash fires due to the rear-
mounted fuel tanks.
The 11-woman, one-man jury

ruled after a seven-day trial that
Chrysler was 99 percent at fault
for the crash and the pickup
driver was 1 percent at fault. Ju-
rors also determined that
Chrysler failed to warn the family
of the hazards of driving the
Jeep. They ruled that the
Waldens should get $30 million
for Remi’s pain and suffering and
$120 million for the full value of
his life, according to a verdict
form.
Mike Palese, spokesman for

Chrysler parent company FCA
US, said the company is disap-
pointed with the verdict and
would appeal. Chrysler, he said,
was prevented from presenting
data submitted to federal safety
regulators showing that the vehi-
cles did not pose an unreason-
able safety risk.
“The vehicles are not defec-

tive,’’ Palese said.
Carl Tobias, a professor at the

University of Richmond law

school, said it will be difficult for
Chrysler to overturn a jury ver-
dict, but an appeals court might
reduce the amount. He ques-
tioned Chrysler’s decision to
take the case to trial because of
the horrific nature of the crash.
Tobias said the Walden verdict

is likely to lead others to sue the
company, or to speed along cas-
es that are already in the system.
Chrysler has long contended

that the Jeeps were no more dan-
gerous than comparable SUVs
built at the time. It used that ar-
gument to convince the National
Highway Traffic Safety Adminis-
tration in 2013 to allow Chrysler
to recall 1.56 million Jeeps after
the government agency initially
recommended that 2.7 million be
repaired. Under the recall,
Chrysler agreed to install trailer
hitches in the rear as an extra
layer of protection.
Safety advocates have called

the size of the recall and the fix
inadequate.
Atlanta attorney Jim Butler ar-

gued during the trial that Remi’s
death resulted from the fire be-
cause of the gas tank’s poor posi-
tion.
The child was on his way to a

tennis lesson when the SUV was
struck from behind.
“Numerous witnesses saw Re-

mi struggling to escape and
heard him screaming for help,’’
the family’s lawsuit alleged.
The lawsuit alleged that

Chrysler placed the gas tank in a
“crush zone’’ behind the rear
axle and knew the location was
dangerous, and that the compa-
ny failed to protect the gas tank
against rupturing.
Trial testimony showed that

the compromise with safety reg-
ulators over the recall was
worked out in a Chicago airport
meeting between Fiat Chrysler
CEO Sergio Marchionne, former
Transportation Secretary Ray La-
Hood and ex-NHTSA Administra-
tor David Strickland.
In a letter to Chrysler in 2013,

NHTSA’s Office of Defects Investi-
gation told the company the
Jeeps should be recalled. “The
defects present an unreasonable
risk to motor vehicles,’’ the letter
said, “because people . . . have
burned to death in rear impact
crashes.’’

Jury Awards Victim’s Family
$150M in Jeep Fuel Fire

by Jim Stickford

When it came to reducing the
weight of the 2015 Ford F-150, it
was the little things that added up.
Ford engineers responsible for

the all-new F-150 were tasked
with taking weight out of the
truck while improving its capabil-
ity to accomplish all of the work
owners expect of the toughest,
smartest, most capable and effi-
cient F-150 ever, said Ford
spokesman Mike Levine.
While many already know that

the increased use of high-
strength steel throughout the
frame and the first-in-class mili-
tary-grade, aluminum-alloy body
led to approximately 450 pounds
of weight savings, there’s more
to the story, as engineers took
approximately 250 pounds of ad-
ditional weight from seats,
bumpers and lots of other
places.
“When you lightweight the

frame, you can also lightweight
other parts that support the
frame,” Levine said. “The trick is
to find out what parts you want
to lightweight and what parts
you want to keep the same to
maintain performance. For exam-
ple, we kept the axle the same – 9
3/4 inches – because we didn’t
want to lose any towing capaci-
ty.”
Towing, Levine said, along with

hauling capacity is very impor-

tant to truck buyers, and Ford
didn’t want to sacrifice any of
that to lose weight from the new
F-150.
Every pound shaved from a va-

riety of components returns ca-
pability back to the customer, so
that the all-new F-150 can
achieve its best-in-class payload
of 3,300 pounds – when properly
equipped with 5.0-liter V8, 4x2 –
and best-in-class towing of 12,200
pounds, when properly equipped
with 3.5-liter EcoBoost V6, 4x2. F-
150 also offers a best-in-class
EPA-estimated gasoline fuel econ-
omy rating.
And all this weight reduction

has paid off, Levine said.
“We have something called the

‘50-foot test,’” Levine said.
“That’s basically where a driver
on an older F-150 can differenti-
ate the difference in performance
between an old F-150 and the
new F-150 after driving the newer
version 50 feet.”
Drivers have been commenting

on how more fast the new F-150
accelerates, how it stops easier
and how better it maneuvers,
Levine said. Drivers have also no-
ticed the new F-150s better fuel
efficiency as well.
“All this is reflected in our

sales,” Levine said. “The average
time a new F-150 stays on the lot
is 18 days, which is four times
shorter than the average heavy-
duty truck.”

Demand for the all new 2015
F-150 is so great, Levine said,
that in a couple of cases in
Texas people have noticed
transports hauling F-150s and
have followed that transport to
the dealership and offered to
buy one of the trucks even be-
fore it was unloaded.
“That’s very good news,”

Levine said. “Texas is our biggest
truck market. One in five trucks
we sell are sold in that state.”

2015 F-150 Slims Down in all Kinds of Ways

2015 F-150

DETROIT (AP) – If you loved
Kenner Products’ remote control
“Ricochet” toy car as a kid and
covet the new Ford Edge as an
adult, meet Kevin George.
He designed both.
George, exterior design manag-

er for the 2015 Edge crossover,
came to Ford through an unusual
route: the toy business. For a
dozen years, he designed some
of the most beloved toys on kids'
wish lists – Ricochet, “Jurassic
Park” movie figures, “Batman”
vehicles, NASCAR models – for
Kenner before he realized his
life’s dream and crossed over to
the auto industry in 2001 to
sculpt cars.
Where he once worked closely

with Hollywood legend Steven
Spielberg on Jurassic Park vehi-
cle designs, he now pens cars for

the legendary Blue Oval.
“The passion that kids had for

their toys – I want them to grow
up and have that same passion
for their cars,” said the 48-year-
old, who has just completed a
media tour for the Edge as it de-
buted in showrooms in March.
Growing up in Kettering, Ohio,

Kevin George’s passion for autos
started young. His father, a Gen-
eral Motors engineer, brought
home a steady diet of develop-
ment vehicles. He learned the
language of car design. His
friends wanted to play baseball
or soccer.
“I wanted to draw cars,'' he

told The Detroit News.
But when it came time to

choose a university, the budding
designer eschewed the tradition-
al auto design factories of De-

troit’s College for Creative Stud-
ies or California’s Art Center Col-
lege of Design. He chose the Uni-
versity of Cincinnati. Once more,
he learned from his father.
“He encouraged me to get an

industrial design degree because
he said I can always get a prod-
uct design job,” reflects George.
“He warned me that the auto
business was very cyclical.”
After graduation in 1987,

George took his “book” – portfo-
lio – to Cincinnati’s Kenner, a lit-
tle toy company once known for
Play-Doh and Easy Bake Ovens
that had struck pay dirt by land-
ing the “Star Wars” contract to
produce action figures. The Hol-
lywood connection was a gold
mine for Kenner as it became the
go-to company for movie mer-
chandise.

Ford Designer’s Career a Real ‘Toy Story’



“You cannot not notice it,’’ he
said.
It was created as a tire-like Fer-

ris wheel for the 1964 World’s
Fair in New York, providing rides
to more than 2 million fairgoers.
Afterward, it was disassem-

bled and transported by 21 rail-
road flat cars to Allen Park,
where it was reconstructed, sans
gondolas, near a Uniroyal Tire
Co. corporate building in 1966,
according to the book “Images of
America: Allen Park.’’
Uniroyal plants in Detroit once

employed 10,000 workers who
produced 60,000 tires a day.
The plants and corporate

building are gone. The tire en-
dures.
“It lets travelers know that au-

tomobiles are our thing,’’ said
Renee Monforton, spokeswoman
for the Detroit Metro Convention
& Visitors Bureau.
The tire has been featured on

Christmas ornaments, cartoon il-
lustrations, and music videos
from Wings’ “Silly Love Songs’’ in
1976 to Kid Rock’s “Roll On’’ in
2008.
A 2001 postcard by the Allen

Park Historical Museum pro-
motes the city as the “Home of
the Giant Tire.’’
One reason the museum put

out the card was to counter a De-
troit postcard claiming the land-
mark was in that city, said
Broglin, who has been museum
director for 28 years.
Visitors have lots of questions

about the tire, she said. Among
them: How big is it, why is it
there, how did it get there, who
owns it and what is under it?
Because Uniroyal was bought

by Michelin in 1990, the tire, sup-
ported by a concrete base, is
owned by a French company,
which now makes us even for
the Statue of Liberty, Broglin
said. Many charities and other
groups have sought to use the
tire as an advertisement, appar-
ently not realizing it’s already an
advertisement.
People for the Ethical Treat-

ment of Animals wanted it to be
part of a campaign to promote
vegetarianism in 2009, saying
such a diet would help people
lose their “spare tire.’’
The group offered to maintain

the tire in exchange for its use,
but Michelin wasn’t interested.
“If they allowed one charity to

do it, there would be no end to
it,’’ said Matakas.
Maintenance workers have

had to pull arrows from the tire,
patch up spots where people
tried to break into it, and remove
beer bottles from overnight par-
ties around its base.
Someone was able to squeeze

into the structure in the 1990s,
using it as shelter until the hole
was discovered by workers, who
discarded the interloper’s mat-
tress.
More famous visitors were Mc-

Cartney during the Wings’ world
tour in 1976, and several mem-
bers of the Seattle Seahawks
when they played in the Super
Bowl at Ford Field in 2006.
Uniroyal stuck a gigantic nail

into the tire in 1998 to promote
its self-repairing tires.
When the nail was removed

five years later, real estate agent
Ralph Roberts scooped it up for
$3,000, using it to promote his
Utica business.
The irrepressible salesman

took the 250-pound steel object
everywhere imaginable: pa-
rades, fundraisers, dinners at
restaurants.
When a charity told him the

nail wasn’t suitable for a highfa-
lutin event, Roberts dressed it in
a tuxedo.
“It’s amazing,’’ he said. “If any-

one has ever been here, they
know about the tire.’’

CONTINUED FROM PAGE 1
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“WE’LL GIVE YOU A $3,500 MINIMUM FOR YOUR 2003 OR NEWER TRADE-IN”

SPRING PULL AHEAD IS BACK- SEE DEALER FOR DETAILS

PURCHASE
FOR

$18,997*
LEASE FOR
24 MONTHS
$113*
$999DOWN

2015
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PURCHASE
FOR

$26,997*
LEASEFOR
39 MONTHS
$189*
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2015
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39 MONTHS
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2015
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PURCHASE
FOR
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39 MONTHS
$129*

$999DOWN

2015

––––––––––– BUICK SIGN & DRIVE EVENT –––––––––––

SERVICE HOURS: Monday & Thursday 6:30am-9:00pm; Tuesday, Wednesday & Friday 6:30am-6:00pm • Shuttle at 6:30am - Pick-up Both Ways • All Day starting at 6:30am.

$2395
Fluid Level,

Brake & Alignment Check Included.

Open Mondays & Thursdays until 8:30pm

We use Genuine GM Oil & Filter
No additional or hidden charges.
Out the door pricing.

Quick Oil Change EXPRESS
LANELUBE OIL FILTER

Excludes synthetic, Diesel & Med. Duty Trucks.
Most GM cars & trucks. One coupon per customer. Must
present coupon with order. Plus tax. Expires 4-30-15.

Up to 5 qts.

BODY SHOP
586-754-7000

ext 1231

INSURANCE
WRECK

AMENDED

WE REPAIR
ALL MAKES
& MODELS FREE OIL CHANGE

With Each Major Repair

TRANSPORTATION AVAILABLE
During Scheduled Repairs

GM SERVICE CENTER
MICHIGAN’S LARGEST

•SERVICE DEPT. •PARTS •BODY SHOP

866-452-1547
26125 Van Dyke @ 101/2 Mile

Center Line, MI 48015

EDRINKE • FAST • FRIENDLY • DISCOUNTS

VISIT OUR

QUICK LANE

NEWVERANO

PURCHASE
FOR

$19,897*
LEASE FOR
24 MONTHS
$99*
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2015

NEWLACROSSE

PURCHASE
FOR

$28,997*
LEASE FOR
39 MONTHS
$239*
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2015
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FOR
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LEASE FOR
24 MONTHS
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2015
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FOR
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LEASE FOR
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$109*

$999DOWN

2015
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LEASE FOR
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2015
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LEASE FOR
24 MONTHS
$189*
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2015

NEWTRAVERSE
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FOR
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LEASE FOR
24 MONTHS
$131*
$999DOWN

2015

NEWEQUINOX

PURCHASE
FOR
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LEASE

24 MONTHS
$76*
$999DOWN

2015
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PURCHASE
FOR
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LEASE FOR
39 MONTHS
$189*

$999DOWN

2015

NEWVOLT

LEASE FOR
36 MONTHS
$289*

$999DOWN

2015
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FOR
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Terminate
Non-GM Lease
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PURCHASE
FOR

$23,997*
LEASE FOR
24 MONTHS
$159*

$999DOWN

2015

DBL. CAB
2WD

LS 1LS

Nicole
Dodge

nhuminski@edrinke.com

Jim
Pfeifle

jpfeifle@edrinke.com

Dennis
Thacker

dthacker@edrinke.com

See us for your GM employee purchases.

1-866-452-1300
26125 Van Dyke at 101/2 Mile Rd.

Visit our website: edrinke.com
SHOWROOM HOURS: Mon. & Thurs. 8:30am-9:00pm; Tues., Wed., & Fri. 8:30am-6:00pm

Paul
Makowski

pmakowski@edrinke.comNO DOC FEES
Find Us on
FACEBOOK

All applicable rebates including lease/conquest offers have been deducted from sale price/payment. Picturesmay not represent actual vehicle. Prices subject
to change per GM incentives. Prices and payments are inclusive of active GM Employee Discount (Unless otherwise stated). Below GM Pricing only valid on
certian models. Equinox,Trax andTraverse are 24month leases.Volt is a 36month lease. Silverado,Malibu,Cruze andCamaro are 39month leases.All leases
are 10k miles per year w/ approved S Tier credit w/ $999 due at signing. Prices & payments are plus tax, title, and plate fees with acquisition fee up front.
Refundable security deposit required on certain vehicles –to be determined by lender. For Silverado,must trade in ’99 or newer model vehicle. GM Employee
discount to everyone valid on certainmodels. **$3500 trade-in is valid on2003or newer vehicleswith under 115kmiles in drivable condition,nobranded titles,
less reconditioning determined by appraiser. Certain restrictionsmay apply, see dealer for complete details.** Expiration Date – 4/30/15

SHOWROOM HOURS:
Mon. & Thurs. 8:30am-9pm

Tues., Wed., & Fri. 8:30am-6pm

Now looking for experienced salespeople to join our team!

See us for your GM employee purchases.

1-877-451-7707
26125 Van Dyke at 101/2 Mile Rd.

Visit our website: edrinke.com

We Are Professional Grade

NEWTRAX
LS

ED RINKE
DBL. CAB

2WD

All prices and payments include GM rebates. Picturesmay not represent actual vehicle. Prices subject to change per GM incentives. Prices and payments are
inclusive of active GM employee discount (unless otherwise stated). All leases are 10,000 miles per year with approved S Tier credit w/ $999 down (unless
otherwise noted). Must have lease loyalty and/or conquest. Must have closing competitive lease. For Sierra,must trade in ’99 or newer model vehicle. Prices
and payments are plus tax, title, plate feew/ acquisition fee up front, refundable security deposit required on certain vehicles – to be determined by lender. GM
employee discount to everyone valid on certain models. **$3,500 trade in is valid on 2003 or newer vehicles w/ under 115k miles in drivable condition,
no branded titles, reconditioning determined by appraiser. Certain restrictionsmay apply, see dealer for complete details.** Exp date:4/30/2015.

NEWYUKON

PURCHASE
FOR

$44,497*
LEASE FOR
36 MONTHS
$374*

$999DOWN

2015

4WD
SLE

1LT LT

WE DO HOUSE CALLS OR COME SEE US…
Before You Trade-In or Sell Your Car

Buyer & Seller of Clean Vehicles Since 1975!

248.332.8326
1153 Baldwin Rd • Pontiac • www.jimdouglasautosales.com

You’ll Get Your Tax Break
Plus 100’s if not 1,000’s More

WARREN URGENTCARE

“We Care”
URGENT CARE FOR ACCIDENTS AND INJURY

ADULT & PEDIATRIC ILLNESS
Digital X-Rays, EKG and Lab Work, On-Site Lab Service, Strep, Mono,
Pregnancy & Urine Testing, Vaccinations, Sports & School Physicals,

Occupational Medicine, Work-Related Injuries,
Pre-Hire Physicals (BAT & Urine Screening)

SPECIAL ON SPORTS PHYSICAL $25.00 State-of-the-Art Facility

8am-10pm • 7 Days a week • 365 Days a Year
“Bringing Quality Urgent Care To Your Neighborhood”

586-276-8200
31700 Van Dyke • Warren, MI 48093

On Van Dyke Rd., between 13 & 14 Mile in
St. John’s Windemere Park

OTHER CONVENIENT LOCATIONS:

ATTENTION
Chrysler, GM, Ford

Employees, we’re within
2 miles of your plants

HAP & BCN
NO Referrals Needed!
www.warrenurgentcare.com

FLU SHOTS

Woodland Urgent Care
22341 W. 8 Mile Road

Detroit

313-387-8700

N. East Macomb Urgent Care
43900 Garfield, Suite 121

Clinton Township

586-868-2600

Uniroyal Tire
Turns 50
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Jeff Caul
586-274-0396
PEP QUOTES BY PHONE OR EMAIL:
JEFF CAUL AT JCAUL@BUFFWHELAN.COM

Free shuttle service to home, office or shopping.

buff whelan chevrolet
WHERE THE DEALS MAKE THE DIFFERENCE, EVERY DAY SINCE 1970!

Van Dyke • South of 18 Mile • Sterling Heights

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!

☺
W

e
g
u
ar

an
te

e
th

e
lo

w
es

t
p
ri

ce
o
r

it
’s

fr
ee

!
☺

W
e

g
u
ar

an
te

e
th

e
lo

w
es

t
p
ri

ce
o
r

it
’s

fr
ee

!
☺

W
e

g
u
ar

an
te

e
th

e
lo

w
es

t
p
ri

ce
o
r

it
’s

fr
ee

! ☺
W

e
g
u
aran

tee
th

e
lo

w
est

p
rice

o
r

it’s
free!

☺
W

e
g
u
aran

tee
th

e
lo

w
est

p
rice

o
r

it’s
free!

☺
W

e
g
u
aran

tee
th

e
lo

w
est

p
rice

o
r

it’s
free!

*See dealer for details. All Rebates/Incentives have been deducted from sale price/payment and are subject to change by manufacturer with-
out notice. GM Employee discount required unless otherwise noted. All leases include GM Loyalty unless otherwise noted. Traverse and
Equinox leases assume you have a NON-GM Lease in the household that terminates within 90 days. All lease payments are based on
10,000 miles per year. 1st payment, tax,title and plate fee due at signing on all leases. All programs expire 4/30/2015

CONVENIENT HOURS:
Mon. & Thurs.

8:30 am – 9 pm
Tues., Wed., Fri.

8:30 am – 6:30 pm

��
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METRO PKWY.

18 MILE RD.

SINCE
1989

3.6L, SIDI V-6, 6-Speed Automatic,
Captain Seats, Driver & Passenger Heated Seats,

OnStar & More…

36 Month Lease/10,000 Miles

Stk.#53273

2015 TRAVERSE 1LT

NO SECURITY DEPOSIT

Stk.# 43758D

2015 EQUINOX 1LT
NO SECURITY
DEPOSIT
REQUIRED

NO SECURITY
DEPOSIT
REQUIRED

2.4L DOHC w/VVT, 6-Speed Automactic, 8-Way Pwr
Seat Adjust-Driver, Remote Start, Onstar,

4G LTE Wi-Fi Hotspot & More…
24 Month Lease/10,000 Miles

NO SECURITY DEPOSIT

OVER 1,000
New Chevrolets in Stock!

WE GUARANTEE THEWE GUARANTEE THE
LOWEST PRICES OR IT’S FREELOWEST PRICES OR IT’S FREE☺☺

586-274-0396
Stk.#51589

2015MALIBU 1LT

Ecotech 2.5L DOHC w/Autostop & Start, 6-Speed
Automactic, Onstar, 4G LTE Wi-Fi Hotspot & More…

36 Month Lease/10,000 Miles

$177*+Tax with$0 Down

NO SECURITY DEPOSIT

$227*+Tax with$0 Down

$155*+Tax with
$0 Down

NO SECURITY
DEPOSIT
REQUIREDbuff whelan

chevrolet

Spring into

for a great deal!

NO FIRST
MONTH’S
PAYMENT

2016 Chevrolet
Spark

It wasn’t all luxury for GM at
the recent New York auto show.
Chevrolet introduced the new

2016 Spark at the event. It is a
completely redesigned and more
“sophisticated” execution of the
brand’s global minicar, said GM
spokeswoman Afaf Farah.
It offers greater efficiency and

refinement, along with new, avail-
able safety and connectivity fea-
tures, Farah said. As one of
Chevrolet’s most global vehicles,
the 2016 Spark will be offered in
more than 40 markets around the
world.
“Chevrolet is fast becoming

one of the world’s most impor-
tant mini- and small car manufac-
turers, offering customers
around the globe a new road to
the refinement, efficiency and
connectivity features that res-
onate with them,” said Alan
Batey, president, GM North
America and Global Chevrolet.
“The redesigned 2016 Spark

builds on a strong legacy and
takes the segment to a higher
level with features and technolo-
gies not typically offered.”
The new Spark has a sleeker

appearance, thanks to a slightly
longer wheelbase, and an overall
height about 1.6 inches lower
than the current model, Batey
said. The lower profile reduces
aerodynamic drag to help im-
prove efficiency and interior
changes maintain the Spark’s tra-
ditionally generous headroom.
It is also built on a new, more

robust architecture that serves
as the foundation for its more so-
phisticated driving experience.
The stronger body structure en-
abled engineers to tune ride and
handling more precisely, for
greater feelings of control and re-
finement, while fostering a qui-
eter ride, said said Sam Basile,
executive chief engineer.
“At its core, the new Spark is

still the fun, agile urban car that
made the first-generation model
so popular, but it delivers that
fun driving experience with
greater sophistication,” said
Basile. “And while it’s a truly
global car, it is targeted for more
developed vehicle markets, al-
lowing engineers to focus more
precisely on the materials and
technologies that resonate with
customers in those markets.”
Additional new and enhanced

vehicle features include:

• New Ecotec 1.4L I-4 with
manual and continuously vari-
able (CVT) transmissions – deliv-
ering a GM-estimated 40 mpg on
the highway with the available
CVT.
• New available safety fea-

tures including Side Blind Spot
Alert, Lane Departure Warning
and Forward Collision Alert.
• Next-generation Chevrolet

MyLink with 7-inch-diagonal col-
or touch screen.
• Advanced dot-matrix LCD in-

strument cluster display.
• Comprehensive lineup of ac-

cessory packages for unprece-
dented personalization options.
With the instantly recogniza-

ble face of a contemporary glob-
al Chevrolet, the 2016 Spark is
distinguished by a sleeker pro-
portion and aesthetics, said
Michael Simcoe, GM Internation-
al vice president of Design.
The lower roof height reduces

the characteristic upright look of
many minicars, while a “shrink-
wrapped” body – with the wheels
pushed to the edges of the fend-
ers – contribute to a firmly plant-
ed presence.
An evolution of Chevrolet’s sig-

nature dual-port grille is flanked
by large, elliptical headlamps
that sweep back into the front
fenders. The headlamps have a
highly detailed appearance that
contribute to the Spark’s more
sophisticated design.
“In short, the Spark has grown

up,” said Simcoe. “It retains a
youthful flair, but reflects the
maturation of the global minicar
market and customers’ desires
for richly styled and highly con-
tented choices.”
Inside, designers matched the

lowered roof height by adjusting
the hip-point dimensions for the
seats, maintaining the headroom
of the current model.
Upgraded materials, Simcoe

said, and greater attention to de-
tail, including everything from
the higher-quality fabrics to
higher-density seat foam that en-
hance comfort and durability,
add sophistication.
“You have a greater feeling of

sitting in the seats rather than on
them,” said Simcoe.
The Spark’s new MyLink radio

features a capacitive-touch color
display, with an icon-based inter-
face like smartphones and other
electronic devices, Farah said.

2016 Spark Lights Up the
Crowd at NYC Auto Show

Real people discuss Chevrolet vehicles in GM’s new marketing campaign

Chevy decided to get real. But
the question is will getting up
close and personal with a 2015
Chevrolet car or crossover
change a non-Chevy owner’s
opinion of the brand?
A new marketing campaign

that began on April 1 called, “Re-
al People, Not Actors,” seeks to
answer that question – and to
capture people’s reactions on
video, said GM spokeswoman
Cristi Vazquez.
The campaign began when GM

gathered together nearly 400
non-Chevrolet owners in Los An-
geles.
Participants were introduced

to the lineup of Chevrolet cars
and crossovers through a series
of focus groups; their reactions
were incorporated into a series
of television commercials and
videos on Chevrolet’s YouTube
channel.
“The idea of the campaign was

to see if non-Chevrolet owners

would change their minds when
presented with the facts about
our products,” said Vazquez in
an email.
“Going to LA allowed us a large

and diverse pool of people who
may have outdated notions or
not know a lot about today’s
Chevrolet.”
The new work, Vazquez said,

advances the brand’s “Find New
Roads” platform by emphasizing
the latest safety features and in-
novations that are now available
in Chevrolet’s lineup of cars and
trucks.
“The goal is to capture the

spontaneous reactions of people
as they’re exposed to today’s
Chevrolet,” said Paul Edwards,
U.S. vice president, Chevrolet
marketing. “People are immedi-
ately surprised and enthused
when they experience our vehi-
cles up close – the designs, tech-
nologies, and quality levels far
exceed expectations.”

The campaign’s first spots
made their premiere during high-
profile network and cable televi-
sion programming beginning on
April 1, continuing across retail,
digital and social platforms, dis-
plays and activations throughout
the year.
It includes content that will be

broadcast in both English and
Spanish, depending on the par-
ticular channel.
The commercial titled “Com-

parison,” features participants
surprised by the designs and
technologies of the Chevrolet
Malibu, Cruze, Equinox and Tra-
verse.
Other content, Vazquez said,

humorously shows how difficult
it can be to “Keep Your Eyes on
the Road” to highlight the text
messaging capabilities in the
2015 Cruze.
Additional broadcast work will

appear in the coming weeks,
Vazquez said.

Chevrolet Uses Real People in Campaign

OTTAWA, Ontario (AP) – The
Canadian government has un-
loaded its multibillion-dollar
stake in General Motors.
The finance department said

on April 6 that it had sold nearly
73.4 million shares in an unregis-
tered block trade to Goldman,
Sachs & Co.
Taxpayers stake in the au-

tomaker was worth more than
US$2.69-billion, based on a
US$36.66 price at the close.
The sell-off comes as Canada’s

Conservative government search-
es for ways to live up to its prom-
ise to balance its books in 2015-16,
a long-running pledge that ap-
peared at risk of remaining unful-
filled amid the negative economic
impact of the global oil slump.
The government had long reit-

erated its intention to eventually
unload the GM shares.
The original 2009 investment

was part of the effort to bail out
the then-sputtering automaker.
According to the wire service

The Canadian Press, Canada was
the only North American govern-
ment still holding stock in GM.
The province of Ontario sold

its remaining GM holdings in Feb-
ruary, while the U.S. government
sold the last of its stake in De-
cember of 2013.
Some have urged the govern-

ment to hang onto the automak-
er’s stock, including the union
that represents 7,000 GM work-
ers in Ontario. Unifor economist
Jim Stanford has said the value
of the stock could continue to
rise.

In Effort to Balance Budget
Canada Sheds its GM Stock
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Cadillac Racing debuted the
all-new Cadillac ATS-V.R race car
in the opening round of the
Pirelli World Challenge Series at
the Circuit of the America’s in
Austin, Texas, March 6-8.
The ATS-V.R is the racing ex-

tension of the upcoming 2016
Cadillac ATS-V Coupe, said Cadil-
lac spokesman Kyle Chura.
The race car encompasses

more than a decade of V-Series
engineering experience into the
brand's first compact perform-
ance model, Chura said.
The new ATS-V.R meets inter-

national FIA GT3 specifications,
a pedigree that allows it to po-
tentially run in more than 30 dif-
ferent GT series around the
world, Chura said. New to the
program is the twin tur-
bocharged V6 LF4 engine.
The race version, named

LF4.R, was developed by GM
Powertrain. It received race spe-
cific modifications to meet the
demands of the FIA GT3 specifi-
cation.
Throughout the 24 month de-

velopment cycle, which used the
already performance built ATS-V
Coupe as the baseline, the team
took answers from computer
simulations, data from the previ-
ous generation CTS-V.R and the
latest in racing technology to
create the ATS-V.R. In September
of 2014 the all-new car hit the
track for the first time.

GM Racing Team
Launches New
Cadillac ATS-V.R

Vehicle sales by General Mo-
tors and its joint ventures in Chi-
na increased 8.0 percent on an
annual basis last month to a
March record 338,350 units, said
GM spokeswoman Irene Shen.
Domestic sales by SAIC-GM-

Wuling and Cadillac reached an
all-time monthly high, while
Shanghai GM and Chevrolet had
record March domestic sales.
Shanghai GM’s domestic sales

were up 3.9 percent year on year
to 145,607 units, and SAIC-GM-
Wuling’s domestic sales were up
16.9 percent to 192,287 units.
Buick sales in the domestic

market decreased 0.2 percent on
an annual basis in March to
78,659 units. Sales were led by
the newly launched Excelle GT,
which had sales of 18,609 units.
They were followed by the origi-
nal Excelle, which sold 15,694
units. Sales of Buick’s lineup of
SUVs were up 147.8 percent to
16,700 units.
Chevrolet sales in China in-

creased 3.1 percent on an annual
basis to 57,751 units. Its most
popular nameplate in March re-
mained the Cruze, which sold
20,892 units. It was followed by
the Sail, which had sales growth
of 15.1 percent to 20,580 units,
and the Malibu, whose sales rose
17.1 percent to 9,622 units.
Cadillac sales in China came in

at 9,197 units. Demand for the
luxury brand increased 75.6 per-
cent on an annual basis, as sales
of the ATS-L and ATS totaled
3,593 units. The XTS sales in-
creased 36.4 percent to 3,355
units, and the SRX sold 2,148
units.
Baojun sales in March jumped

599.8 percent on an annual basis
to 33,659 units, led by sales of
30,008 units of the Baojun 730
MPV. Wuling sales across China
decreased 0.7 percent from
March 2014 to 158,628 units due
to continued weakness in the mi-
ni-commercial vehicle segment.
Wuling sales were led by the
Hong Guang MPV family, whose
sales increased 52.5 percent to
97,353 units.
The Wuling portfolio contin-

ues to migrate from mini-com-
mercial vehicles to MPVs.

China Continues
Strong Sales For
General Motors
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#42333 #21552#44296

475 SUMMIT DRIVE • 248-292-2502 • 5825 HIGHLAND RD. (M59) • WATERFORD

CALL
BRUCE LITVIN
– 24/7 & 365 –

40 YEARS
OF QUALITY SERVICE

CELL # 1-586-405-5175
blitvin@lunghamer.com

1-888-665-5438

TTHHEE NNEEWW
PPRROOGGRRAAMMSS

HHAAVVEE
AARRRRIIVVEEDD
AANNDD TTHHEE

LLEEAASSEE
PPAAYYMMEENNTTSS

AARREE
FFAABBUULLOOUUSS
OOHH MMYY GGOOSSHH
TTHHEE LLEEAASSEESS AARREE

GGRREEAATT TTHHIISS MMOONNTTHH!!
CCAALLLL FFOORR DDEETTAAIILLSS

*GM Employee Pricing Plus Tax, Title, Lic. and Doc. No Security Deposit Required. Lease Conquest Rebate Must Have Non GM Lease In Household To Expire Within 90 Days Of Delivery Of New Purchase Or Lease. Lease Loyalty Rebate Must Have 1999 or Newer
GMVehicle In Household. Programs subject to change. Photos may not represent actual vehicle. Price is subject to change without notice. See dealer for details. Expires 4/30/15.

40755 Van Dyke • Sterling Heights •586.977.2800
WWW.VYLETEL.NET SALES: Sun CLOSED; M, TH 8:30am-9pm; T, W, F 8:30am-6pm; SAT 10am-3pm

SERVICE: Sun CLOSED; M, TH 7am-8pm; T, W, F 7am-6pm; Sat 8am-1pm

VISIT OURWEBSITE TO SEARCH FOR MORE VEHICLES & GREAT DEALS ON NEW BUICK’S OR GMC’S ATWWW.VYLETEL.NET

YOU SAVE
$10,000

NEW
2015BUICKENCORE FWD
LEASE FOR ONLY

$139*
/MO

24 MO. LEASE
10K MILES PER YEAR

STK #4263-15 • DEAL #49782
* GM Pricing plus tax, title, lic. Lease figured with Buick/GMC Lease
Loyalty Rebate. $1416 Total Due at Signing.

24 MONTH BUICK EXPERIENCE LEASE
FREEMaintenance • FREE XM Radio! • FREE OnStar

2015 BUICKLACROSSE
BASE 1SB

LEASE FOR ONLY

$259*
/MO

39 MO. LEASE
10K MILES PER YEAR

STK #4160-15 • DEAL #52858
* GM Pricing plus tax, title, lic.
Must have Buick/GMC Lease In Household to qualify for lowest payment.
$2167 Total Due at Signing.

NO SECURITY
DEPOSIT REQUIRED

2015BUICKVERANOFWD
1SD

LEASE FOR ONLY

$159*
/MO

24 MO. LEASE
10K MILES PER YEAR

STK #6989-15 • DEAL #53282
* GM Pricing plus tax, title, lic. Lease figured with Buick/GMC
Lease Loyalty Rebate. Must have Buick/GMC Lease In Household.
$1626.75 Total Due at Signing.

2014GMCSIERRA
15004X4DOUBLECABSLE

NOW
$34,980*

WAS $44,980
STK #7508-14

*GM Pricing Plus Tax, Title, Lic.

2015GMCACADIA FWD
SLE-1

2015 BUICKREGAL FWD
LEASE FOR ONLY

$229*
/MO

24 MO. LEASE
10K MILES PER YEAR

STK #6961-15 • DEAL #52861
* GM Pricing plus tax, title, lic. Lease example is Vin/Stk. specific.
Lease figured with Buick/GMC Lease Loyalty Rebate.
$1888 Total Due at Signing.

WOW!
HUGE DISCOUNT

NO SECURITY
DEPOSIT REQUIRED

–DEMO SPECIAL–

$169*
/MO

24 MO. LEASE
10K MILES PER YEAR

STK #7730-15
DEAL #51286

* GM Pricing plus tax, title, lic.
Must have Buick/GMC Lease In Household to qualify for lowest payment. $1798 Total Due at Signing.

BUICK’S NEWEST
FOR LESS!

2015GMCSIERRASLE
4X4DBL. CABZ71 4X4

FOR ONLY

$239*
/MO

24 MO. LEASE
10K MILES PER YEAR

STK #7827-15 • DEAL #52863
* GM Pricing plus tax, title, lic. Lease figured with Buick/GMC
Lease Loyalty Rebate. $1943 Total Due at Signing.

8” Diagonal Color touch with Navigation & Intellilink, 5.3L V8 ECOTEC3,
Trailering Equip. Pkg, Driver Power Seat, Remote Start,

Front fog lamps, Rear Defrost, 110Volt power outlet,
Universal home remote, Dual Climate Control A/C, Z71 Off Road Pkg.

LOADED
WITH

OPTIONS

VYLETEL
ATTENTION! EXPIRINGLEASECONQUESTCUSTOMERS!

2015GMCTERRAIN SLE-1
24 MO. LEASE • 10K MILES PER YEAR

STK #8039-15 • DEAL #52862
* GM Pricing plus tax, title, lic. Lease fi gured with Buick/GMC Lease Loyalty Rebate.$1975 Total Due at Signing..

LEASE THIS 2015 TERRAIN
FOR ONLY

$129*
/MO

NO SECURITY
DEPOSIT REQUIRED

GREAT VALUE
FOR ONE LOW PAYMENT!

NO SECURITY
DEPOSIT REQUIRED

NO SECURITY
DEPOSIT REQUIRED

24 MONTH BUICK EXPERIENCE LEASE
FREEMaintenance • FREE XM Radio! • FREE OnStar

24 MONTH BUICK EXPERIENCE LEASE
FREEMaintenance • FREE XM Radio! • FREE OnStar

NO SECURITY
DEPOSIT REQUIRED

NO SECURITY
DEPOSIT REQUIRED

2015GMCYUKON SLE
4X4LEASE ME FOR ONLY

$399*
/MO

24 MO. LEASE
10K MILES PER YEAR

STK #8342-15
DEAL #63000

*GM pricing plus tax, title, lic. No sec. deposit required.
$3,000 total due at signing.

NO SECURITY
DEPOSIT REQUIRED

*Pictures may not represent actual sale vehicle. All applicable rebates including conquest and/or loyalty offers have been deducted from Sale Prices/Payments and are subject to change by the manufacturer without notice and are plus title, tax and plate fees. See dealer for eligibility requirements. GM Employee discount is required expect where noted. Leases
are 10,000 miles per year. Equinox and Traverse requires competitive lease in household. $1500 over Kelley Book offer is based on “Good” trade-in condition for 2000-12 model year vehicles minus reasonable reconditioning costs. No Branded titles. Certain restrictions apply, see dealer for complete details on all incentives/offers. Sale ends 4/30/2015 @ 6:00PM.

2015CRUZE “LT”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!

• ECOTEC 1.4L “Turbo” DOHC VVT Engine! • Automatic Transmission!
• OnStar with 4G LTE with built-in Wi-Fi hotspot! • Power Driver’s Seat!

• AM/FM/XM Radio w/CD! • 16” AluminumWheels!
• Rear Window Defogger!
• Remote Keyless Entry!

• 38 MPG on the Highway!
Stock#F22017
Was $20,920

NO 1ST PAYMENT OR
SECURITY DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

2015TRAVERSE “LS”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!

• 3.6 SIDI V6 Engine! • 6.5” Color Touch Screen Radio!
• 8 Passenger Seating! • Tilt and Telescopic Steering Column!

• Bluetooth for Phone! • 17”Wheels!
• Remote Keyless Entry

• 24 MPG on the Highway!
Stock#F23209
Was $31,870

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

We’ll Give You a Minimum of $3500 for Your Trade-In…GUARANTEED!*

36 Month
Lease:

$119*
$999DOWN!

Sale
Price $16,990*

24 Month
Lease:

$166*
$999DOWN!

Sale
Price $26,590*

2015MALIBU “LT”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!

• 2.5L DOHC VVT Engine! • 7” Color Touch Screen MyLink Radio!
• OnStar with 4G LTE with Built-in Wi-Fi hotspot!

• Tilt and Telescopic Steering Column! • Cruise Control!
• Remote Keyless Entry!

• Aluminum Wheels!
• 36 MPG on the Highway!
Stock#F23137Was $24,560

NO 1ST PAYMENT OR
SECURITY DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

39 Month
Lease:

$139*
$999DOWN!

Sale
Price $19,990*

2015EQUINOX “LT”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!
• 2.4L DOHC Engine! • 7” Color Touch Screen MyLink Radio!

• Remote Vehicle Entry! • Rear Vision Camera!
• OnStar w/4G LTE w/built-in Wi-Fi hotspot!

• Tilt and Telescopic Steering Column!
• 17” Aluminum Wheels!

• 32 MPG on the Highway!
Stock#F22470Was $27,180

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

24 Month
Lease:

$108*
$999DOWN!

Sale
Price $22,490*

A view of the Canyon Experience Heads-Up Display.

Thanks to new computer tech-
nology, you can see your house
from any dealer dealership that
offers GM’s Interactive Canyon
Experience.
Whether it’s pulling up in front

of a restaurant in the city or trai-
lering a camper into the woods,
GMC customers can now see
how new 2015 GMC Canyon pre-
mium midsize pickup looks in
that location, thanks to technolo-
gy that places the driver there
using Google Maps and Google
Street View, said GM spokesman
Brian Goebel.
Beginning April 6, customers

have been able to virtually “test
drive” a Canyon in four lifestyle
environments starting from their
neighborhood – or anywhere
else, Goebel said.
The Canyon Experience is the

first to use Google Maps and
Google Street View technology to
allow users to “see” a Canyon in
their neighborhood, close to
their home, Goebel said.
“The Canyon Experience will

appeal to the variety of lifestyles
and interests of our very diverse
audience,” said Kenn Bakowski,

Canyon marketing manager.
“Customers can learn about the
various Canyon attributes that
interest them, including capabili-
ty, safety, the quiet cabin, con-
nectivity and more.
“When they visit the site, cus-

tomers also can choose different
scenarios for their Canyon test
drives – city, shore, mountains
and rural. They can even ‘park’ a
new Canyon close to their home
to see how it looks, and share it
socially,” Bakowski said. We set
out to engage potential Canyon
customers in a fun, creative
way.”
Another byproduct of the

Canyon’s versatility, Bakowski
said, is the range of vehicles of
its buyers owned More than 30
percent of Canyon buyers previ-
ously drove a small or midsize
crossover, SUV or car. Other
Canyon buyers are upgrading
from their former midsize pickup
or downsizing from a full-size
pickup.
In addition, through March,

more than 53 percent of Canyon
buyers have traded in a non-GM
brand vehicle, Bakowski said.

Virtual Tech Shows Sights
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2015 CTS 2.0L TURBO
STANDARD COLLECTION

51 AVAILABLE

2015 ATS 2.0L TURBO AWD
SEDAN - STANDARD COLLECTION

42 AVAILABLE

2015 SRX FWD
STANDARD COLLECTION

83 AVAILABLE

2015 ESCALADE AWD
LUXURY COLLECTION

16 AVAILABLE

$299EMPLOYEE
PRICE
36 MONTH/10K PER YEAR

$399EMPLOYEE
PRICE
36 MONTH/10K PER YEAR

$299EMPLOYEE
PRICE
24 MONTH/10K PER YEAR

$699EMPLOYEE
PRICE
36 MONTH/10K PER YEAR

2015 XTS FWD
STANDARD COLLECTION

38 AVAILABLE

$419EMPLOYEE
PRICE
36 MONTH/10K PER YEAR

2015 ATS 2.0L TURBO AWD
COUPE – STANDARD COLLECTION

$319EMPLOYEE
PRICE
36 MONTH/10K PER YEAR

11 AVAILABLE

Exclusive Service Offers and Coupons:
OPEN SATURDAY 9:00AM-2:00PM

Service Hours: Mon-Fri 7:30am-6:00pm

Visit our website: www.PrestigeCadillac.com for all our specials
* Tax, title, license and dealer fees extra. No security deposit required. 30,000 miles with approved lease. Mileage charge of $.25 per mile over 30,000 miles.
Lessee pays for excess wear and tear charges. All applicable rebates to dealer. Photo may not represent actual vehicle. ATS Coupe/Sedan, SRX & XTS must show
proof of current GM Lease. CTS must show proof of ownership or lease of 2003 or newer Cadillac CTX. MRSP’s: ATS $38,240, ATS Coupe $41,440, CTS $48,340,
XTS $45,595, Escalade $82,245, SRX $38,600. Due at signing ATS $1,809, ATS Coupe $2,219, CTS $3,119, XTS $2,679, Escalade $4,869, SRX $739. See dealer for
details. Take delivery by 4/30/2015.

FREE
27 MULTI-POINT
INSPECTION

Expires 4-30-15

OIL CHANGE
$24.95*

FREE 27 multi-point inspection
Most GM cars & light trucks. Includes 5 Qts

of Dexos 1 oil & AC Delco oil filter.
*Plus Tax. Expires 4-30-15

MAIL-IN REBATE (DEBIT CARD)**

$100
ON A SET OF FOURTIRES

From these select brands:
BRIDGESTONE • CONTINENTAL • GOODYEAR

HANKOOK • PIRELLI
Expires 5-31-15

• Convenient Customer Shuttle
• Early Bird Check-in
• Loaners available
• Convenient Business Hours
• Same Day Service
• Factory Trained Service Advisors

• ASE Certified Technicians
• Online Express Checkout
• Mobile App Service
• Complimentary Loaner Car
• GM Quality Parts

OPEN MON & THURS, UNTIL 8PM & SATURDAY 10AM - 4PM
Showroom Hours: Mon. & Thurs. 8:30 a.m.-8 p.m. • Tue., Wed., & Fri. 8:30 a.m.-6 p.m. • Sat. 10 a.m.-4 p.m.

8333 EAST 11 MILE ROAD • I-696 & VAN DYKE • 888-548-8939

CCOOMMIINNGG SSOOOONN
ACROSS FROM THE GM TECH CENTER

Reward Yourself

Reward Yourself 0% APR on Select Cadillacs*

**See dealer for details and rebate form, which must be postmarked by 6/30/15. Allow 6 to 8 weeks for delivery of debit card.

by Jim Stickford

WABCO is on the move. The
company, which got its start as
the Westinghouse Air Brake
Company in the 19th century, re-
cently made plans to expand its
engineering capabilities in North
America by opening a new com-
mercial Vehicle Development
and Testing facility in Rochester
Hills.
The company, as part of its ex-

pansion plans, is also adding its
production facilities in South
Carolina as well.
“We’ve been around for more

than 120 years,” said WABCO
president, Americas Nik Varty.
“We are an innovator in the de-
velopment of advanced safety
systems around the world. We
just launched our OnGuard sys-
tems in March.
“It’s by far the leading solution

for collision navigation for com-
mercial vehicles. It really pushes
the envelope.”
OnGuard, Varty said, is the

first commercial vehicle Colli-
sion Safety System with Active
Braking.
This “innovative” system, Var-

ty said, can automatically main-
tain a safe following distance and
helps avoid or reduce the impact
of rear-end collisions by braking
as needed.
“The OnGuard system can acti-

vate the brakes – even before
driver demand – when it detects
unsafe distances between the
truck and surrounding vehicle
traffic, reducing the time to
achieve proper braking pressure.
Those extra moments can help
prevent a collision or greatly re-
duce its impact, Varty said.
“OnGuard is so smart, it sees

around curves. Its radar sensor
technology uses an internal yaw

rate sensor to detect that the
host vehicle is driving in a curve
and therefore adjusts its predic-
tion of the host vehicle's travel-
ling path to make objects rele-
vant also driving a curve.”
While being a global supplier

of technologies and control sys-
tems for commercial vehicles is
something of a niche, Varty said,
the market is also very competi-
tive.
That means to stay ahead,

WABCO has to invest in the de-
velopment of new systems and
technologies. This has turned
out to be very good news for
Rochester Hills because that’s
where the company has decided
to invest and expand its engi-
neering capabilities in North
America.
“Our customers want more

productivity and efficiency from
our products,” Varty said. “We
have a strong focus on cost and
cost of ownership. With all the
automotive OEMs being global
these days, we are able to help
them being global ourselves,
and by producing products that
adapt to our customers’ needs
wherever they are.”
And, if a company is going to

have an R&D center to develop
global products, Southeast
Michigan is a great place to have
a facility that can do the research
needed, Varty said.
As to the future, WABCO is

looking at finding ways to help
fleets review the data they obtain
during the ordinary operating of
their fleets.
“If fleets can track how their

vehicles are used, this informa-
tion can be used to better train
drivers and provide better solu-
tions for things like fuel efficien-
cy,” Varty said. “Collecting this
information can help do that.”

WABCO Solidifies its Roots
In State’s Auto R&D Region

LOCATED RIGHT OFF I-75 ON M-24

Wally Edgar
1-866-906-0279

*All sale prices based on GM Employee pricing plus tax, title, plate and doc. fees due at signing
with all rebates including USAA private offer assigned to dealer.

Due to advertising deadlines, prices subject to change. See dealer for details.

JAY CHAISER x117
Fax: 248-391-0189
Cell: 248-821-8026

Email:
jchaiser@wallyedgar.com

Located right off I-75 on M-24, 2 minutes N. of the Palace of Auburn Hills

SALES HOURS:
MONDAY - THURSDAY 8 AM - 8 PM • FRIDAY 8 AM - 6 PM

SATURDAY 9 AM - 3 PM • SUNDAY CLOSED

3805 LAPEER RD., LAKE ORION

Wally Edgar

2014 IMPALA
MSRP $27,730
$18,952*

45 MPG

SALE
PRICE

2014 SPARK
SALE PRICE
AS LOW AS

$12,913*

45 MPG

2014 SONIC 5 DR.
MSRP $19,250
$13,658*

45 MPG

SALE
PRICE

2014 CLEARANCE SALE
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*Purchase prices are plus tax, title, plate, CVR and doc fee. ACQUISITION FEE AND DESTINATION ARE INCLUDED IN PRICES AND PAYMENTS. Lease payments are plus tax. 6% tax on rebates plus CVR, doc, license plate and title fees due at lease signing. Leases include 10,000 miles per year. Advertised payments based on Tier 1 credit approval. Must
qualify for security deposit waiver. Prices and payments include Buick/GMC lease loyalty (see dealer for eligibility requirements). Pricing for Michigan residents only. Pricing subject to GM program changes. Pictures may not represent actual vehicle. Vehicles subject to prior sale. Prices good through 04/30/2015 unless manufacturer changes programs.
** Grand prize - 1 winner will receive a gift basket and a 41 game season ticket package for 2. First prize - 1 winner will receive a 41 game season ticket package for 2. Second prize - 3 winners will each receive a 27 game season ticket package for 2. Contest entry is made by filling out entry blank in person at Ray Laethem Buick GMC located at
17677 Mack Avenue in Detroit, MI. No faxed, mailed or emailed entries will be accepted. Odds of winning depend on total number of entries. Must be 18 years of age or older to enter. One entry person. One winner per household. No purchase necessary to enter. Employees of Ray Laethem Motor Village and their immediate families are not eligible.
Contest ends at 9:00 PM on May 4, 2015. Drawing to be held at Ray Laethem Buick GMC on May 5, 2015 at 5:00 PM. Winner need not be present to win.

17677 Mack Ave.
between Cadieux and Moross Roads

GROSSE POINTE - DETROIT

(313) 866-1700
www. RayLaethem.com

$0 DOWN PAYMENT, NO FIRST PAYMENT, NO SECURITY DEPOSIT.
$2,000 BELOW EMPLOYEE PRICE ON NEW REGAL AND VERANO. COME IN TO REGISTER TO WIN ONE OF FIVE BASEBALL SEASON TICKET PACKAGES**

2015 BUICK REGAL
4G LTE WI-FI HOTSPOT,

HEATED LEATHER SEATS,
259HP TURBO ENGINE,

REAR CAMERA,
INTELLILINK RADIO,

BLUETOOTH,
SATELLITE RADIO,

18" ALLOY WHEELS,
POWER SEAT,

ONSTAR w/TURN BY TURN NAVIGATION, & MUCH MORE.

24 MONTH
EMPLOYEE
LEASE

$184*/mo EMPLOYEE
PRICE $23,999*

24 MONTH
EVERYONE
LEASE

$211*/mo EVERYONE
PRICE $25,459*

#F9181868

2015 BUICK VERANO
4G LTE WI-FI HOTSPOT,

REAR CAMERA,
REMOTE START,

INTELLILINK RADIO,
BLUETOOTH,

SATELLITE RADIO,
DUAL-ZONE

AUTOMATIC CLIMATE CONTROL,
10 AIR BAGS,

ONSTAR W/TURN BY TURN NAVIGATION & MUCH MORE.

24 MONTH
EMPLOYEE
LEASE

$135*/mo EMPLOYEE
PRICE $17,491*

24 MONTH
EVERYONE
LEASE

$155*/mo EVERYONE
PRICE $19,231*

#F4148384

2015 GMC TERRAIN
32 MPG (HIGHWAY),
4G LTE WI-FI HOTSPOT,
REAR CAMERA,
COLOR TOUCH-SCREEN RADIO,
SATELLITE RADIO,
BLUETOOTH,
FOG LAMPS,
REMOTE KEYLESS ENTRY,
17" ALLOY WHEELS & MUCH MORE.

24 MONTH
EMPLOYEE
LEASE

$195*/mo EMPLOYEE
PRICE $22,977*

39 MONTH
EVERYONE
LEASE

$234*/mo EVERYONE
PRICE $23,992*

#F6303124

2015 BUICK ENCORE
4G LTE WI-FI HOTSPOT,

SATELLITE RADIO,

REAR CAMERA,

POWER SEAT,

BLUETOOTH,

10 AIR BAGS,

INTELLILINK RADIO,

ONSTAR W/TURN BY TURN NAVIGATION

& MUCH MORE.

24 MONTH
EMPLOYEE
LEASE

$239*/mo EMPLOYEE
PRICE $23,919*

24 MONTH
EVERYONE
LEASE

$263*/mo EVERYONE
PRICE $24,963*

#FB083478

2015 BUICK LACROSSE
4G LTE WI-FI HOTSPOT,

SATELLITE RADIO,
REAR CAMERA,
POWER SEAT,
BLUETOOTH,
USB PORT,

INTELLILINK RADIO,
18” ALUMINUM WHEELS

DUAL ZONE AUTOMATIC CLIMATE CONTROL
ONSTAR W/TURN BY TURN NAVIGATION

UNIVERSAL HOME REMOTE & MUCH MORE.

39 MONTH
EMPLOYEE
LEASE

$309*/mo EMPLOYEE
PRICE $29,810*

39 MONTH
EVERYONE
LEASE

$309*/mo EVERYONE
PRICE $30,323*

#FF162999

2015 BUICK ENCLAVE
7 PASSENGER SEATING,

REMOTE START,
REAR CAMERA,

REAR PARK ASSIST,
POWER LIFTGATE,
HEATED MIRRORS,
INTELLILINK RADIO,
SATELLITE RADIO,

BLUETOOTH, POWER SEATS,
TRIZONE AUTOMATIC CLIMATE CONTROL,

& MUCH MORE.

36 MONTH
EMPLOYEE
LEASE

$322*/mo EMPLOYEE
PRICE $34,323*

36 MONTH
EVERYONE
LEASE

$339*/mo EVERYONE
PRICE $34,855*

#FJ166062

2015 GMC ACADIA
8 PASSENGER SEATING,

REAR CAMERA,

REAR PARK ASSIST,

BLUETOOTH,

SATELLITE RADIO,

COLOR TOUCH-SCREEN RADIO,

ONSTAR W/TURN BY TURN NAVIGATION

& MUCH MORE.

39 MONTH
EMPLOYEE
LEASE

$271*/mo EMPLOYEE
PRICE $29,044*

39 MONTH
EVERYONE
LEASE

$306*/mo EVERYONE
PRICE $30,353*

#FJ212172

2015 GMC SIERRA SLE
4G LTE WI-FI HOTSPOT, TRAILERING PKG,
DUAL-ZONE AUTOMATIC CLIMATE CONTROL,
LOCKING REAR DIFFERENTIAL,
INTELLILINK RADIO, BLUETOOTH,
POWER SLIDING REAR WINDOW,
POWER ADJUSTABLE PEDALS,
REMOTE STARTER, REAR PARK ASSIST,
ONSTAR W/TURN BY TURN NAVIGATION,
REAR DEFROSTER & MUCH MORE.

39 MONTH
EMPLOYEE
LEASE

$247*/mo EMPLOYEE
PRICE $29,954*

39 MONTH
EVERYONE
LEASE

$278*/mo EVERYONE
PRICE $30,513*

#FZ212850

2015 GMC YUKON
4 WHEEL DRIVE, 4G LTE WI-FI HOTSPOT,

POWER ADJUSTABLE PEDALS,REAR CAMERA,

AUTO-DIMMING REARVIEW MIRROR,

UNIVERSAL HOME REMOTE, REMOTE START,

20" POLISHED WHEELS, POWER REAR LIFTGATE,

FRONT & REAR PARK ASSIST, RAIN SENSING WIPERS, BOSE PREMIUM SOUND SYSTEM,

INTELLILINK RADIO, ONSTAR W/TURN BY TURN NAVIGATION & MUCH MORE.

39 MONTH
EMPLOYEE
LEASE

$462*/mo EMPLOYEE
PRICE $46,509*

39 MONTH
EVERYONE
LEASE

$514*/mo EVERYONE
PRICE $48,419*

#FR571512

DOUBLE
CAB

SIGN & DRIVE
SALES EVENT
PLUS MAJOR LEAGUE TICKET

GIVEAWAY.

SIGN & DRIVE
SALES EVENT
PLUS MAJOR LEAGUE TICKET

GIVEAWAY.
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