
It’s been said if you can make it
in New York, you can make it any-
where. The new Ford Focus RS is
set to debut on U.S. soil at the
2015 New York International Auto
Show.
Focus RS pioneers innovative

Ford Performance All-Wheel
Drive delivering “blistering” cor-
nering speed for excellent per-
formance and “unbridled driving
enjoyment for enthusiasts in
North America for the first time,”
said Ford spokesman Aaron
Miller.
The high-performance road

car introduces advanced per-
formance technologies, and is
the first Ford RS equipped with
selectable drive modes – includ-
ing industry-first drift mode as
well as launch control, Miller
said.
The third-generation high-per-

formance hatch features a 2.3-
liter EcoBoost engine delivering
well in excess of 315 horsepower,
along with the most powerful
Ford RS braking system ever. Its
dramatic exterior design offers
optimized aerodynamics and
cooling, with 9 percent less drag
over the previous model.
“Customers have begged for

the Focus RS to come to the Unit-
ed States for years,” said Raj
Nair, group vice president, Global
Product Development, Ford Mo-
tor Company. “And now we can
say that they are getting one of
the most innovative, powerful
and best-looking RS cars ever.
That is special.
“The RS line has a proud histo-

ry of technical breakthroughs,”
Nair added. “It’s a great example
of our passion for innovation
through performance, and creat-
ing vehicles that make people’s
hearts pound.”
This Focus RS is the first mod-

el that will be produced for all
markets at Ford’s Saarlouis, Ger-
many, manufacturing plant begin-
ning late this year, with sales in
North America beginning in
spring 2016.
The Focus RS Mk I debuted in

October of 2002 and was Ford’s
return to the RS (Rally Sport)
badge. This iteration used a 2.0

litre Ford Zeta engine and was
rated at 212 horsepower. The de-
velopment of the RS happened at
Ford’s Tickford Engineering site
in Milton Keynes, Britain.
Nair said the Focus RS is able

leverage innovative Ford Per-
formance All-Wheel Drive with

Seven new, capable and fun
Jeep concept vehicles – featuring
a host of Mopar and Jeep Per-
formance Parts available to con-
sumers – saw their debut at
Moab, Utah, at the 49th annual
Easter Jeep Safari, taking place
between March 28-April 5.
The Easter Jeep Safari is at-

tended by thousands of die-hard
off-road enthusiasts, who each
year enjoy a week of serious off-
roading on some of the country’s
most rugged and recognizable
trails, said Fiat Chrysler
spokesman Todd Goyer.
“Jeep is proud to be taking sev-

en new eye-catching and ex-
tremely capable vehicles to the
Easter Jeep Safari, where we ex-
pect to delight our most loyal en-
thusiasts,” said Mike Manley,
president and CEO – Jeep Brand.
“We go to this legendary event
each year to showcase our latest
Jeep production vehicles, as well
as a variety of new ideas in our
concept vehicles. In doing so, we
receive a tremendous amount of
valuable feedback, while inter-
acting with our customers in the
Jeep brand’s natural environ-
ment. We’re especially looking
forward to this year’s Jeep Safari,
as Renegade makes its official
public debut on Moab’s demand-
ing trails.”
This year’s collection of Easter

Jeep Safari concept vehicles
were designed with a combina-

tion of production and prototype
Jeep Performance Parts. Mopar
designed, engineered, built and
quality-tested the Jeep Perform-
ance Parts (JPP) line meeting
strict Jeep specifications, with
4x4 capability and craftsmanship
so owners can transform their
stock rides into even more capa-
ble trail performers, Goyer said.
“The most enthusiastic off-

roaders travel to Moab each year
for this premier event, making
Easter Jeep Safari the perfect
place to showcase Jeep Perform-
ance Parts,” said Pietro Gorlier,
president and CEO – Mopar
Brand Service, Parts and Cus-
tomer Care. “Jeep owners are
passionate about their vehicles
and Mopar, with Jeep Authentic
Accessories and Jeep Perform-
ance Parts, offers a full-line of

products for them to express this
passion through customization,
making sure there is no other ve-
hicle like theirs on the road.”
The seven new concept vehi-

cles built for Moab this year were
created by a small team of dedi-
cated, passionate engineers, de-
signers and fabricators that have
been customizing production ve-
hicles since 2002, and have intro-
duced more than 50 concept ve-
hicles for the enthusiasts who at-
tend the popular Easter Jeep Sa-
fari, Goyer said.
The 2015 Easter Jeep Safari

concept vehicles include:
• Jeep Chief – A tribute to the

classic 1970s era full-size Jeep
Cherokee, this Wrangler-based
concept vehicle evokes the west

Jeep Safari to Showcase New Concepts
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This Staff Car concept vehicle was inspired by its ancestors from WW2.This Malibu display shows how driving safety standards are recorded.

It’s hard to hand the keys of a
car to a teenager for their first
drive alone.
Parents know that coaching a

teenager on how to learn safe
driving skills is vital, said GM
spokesman Chad Lyons. Accord-
ing to the Insurance Institute for
Highway Safety, in the United
States, the fatal crash rate per
mile driven for 16- to 19-year-
olds is nearly three times the
rate for drivers ages 20 and over.
The new 2016 Chevrolet Mal-

ibu will debut the Teen Driver, a
system that provides parents
with a tool to help encourage

safe driving habits for their kids,
even when they are not in the car
with them.
Teen Driver supports safe driv-

ing habits by muting the audio of
the radio or any device paired
with the vehicle when front seat
occupants aren’t wearing their
safety belts, and it gives audible
and visual warnings when the ve-
hicle is traveling faster than pre-
set speeds, Lyons said.
This feature is the first in the

industry with a built-in system
that lets parents view on a dis-

2016 Malibu to Offer Safety
Report Card for Teen Drivers
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by Jim Stickford

Come this April, Congress will
be in session in Detroit. The Soci-
ety of Automotive Engineers
(SAE) World Congress, that is.
Gretchen Stokes, conference

director for the SAE, said the
2015 Congress takes place at
Cobo Center in downtown De-
troit between April 21 -23.
“This year’s theme is how engi-

neers are leading mobility inno-
vation,” Stokes said. “Every year
the Congress has a ‘executive
lead’ company. It’s Honda in
2015. And then there’s a Tier I
strategic partner, which is Conti-
nental. These two companies
lead the way in deciding themes

for that year’s particular Con-
gress.”
Stokes said that the SAE has

been holding its World Congress
in Detroit for more than 80 years.
The “first” Congress was actually
a gathering of five engineers.
“They didn’t present papers or

anything,” Stokes said. “But
these five people decided to
come back and meet in a year.”
That’s how the Congress got

its start, Stokes said, and that
tradition of meeting in Detroit as
been kept up ever since.
Starting in 2009, SAE made

some changes as to how the Con-
gress presented speakers and in-

SAE World Congress Readies
For 2015 Session in Detroit

2016 Focus RS Set for New York Auto Show

Debut of 2016
Ford Focus RS

WABCOs new facility in Rochester Hills

WABCO, a global supplier of
technologies that improve the
safety and efficiency of commer-
cial vehicles, has recently ex-
panded its engineering capabili-
ties in North America.
The company opened a new

commercial vehicle development
and testing facility in Rochester
Hills to help develop the next-
generation safety and efficiency
technologies for trucks, buses
and trailers, said WABCO spokes-
woman Laura Oliveto.
WABCO has invested $1.5 mil-

lion and built an advanced 4,400-
square-foot site to support the
work of more than 50 engineers in-
volved in the innovation and de-
velopment of new products and
systems for commercial vehicle

manufacturers and fleet operators
in North America, Oliveto said.
“We continue to invest in our

manufacturing and engineering
capabilities in North America to
better serve our customers in
the region,” said Nik Varty, WAB-
CO President, Americas. “The
new facility in the Greater Detroit
Area enables us to offer seamless
support to design, develop and
test breakthrough technologies
that further commercial vehicle
safety and efficiency in the U.S.
and around the globe.”
This investment is just one sev-

eral that WABCO is making for its
North American facitlities. It also
investing $17 million to build a
new manufacturing facility in
Charleston, S.C., Oliveto said.

Local Supplier Expands Lab,
Invests in SE Michigan
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Cadillac has created a new gen-
eration of V6 engines, led by an
exclusive Twin Turbo V6 that will
be one of the industry’s most ad-
vanced six-cylinder gasoline en-
gines.
It leverages the latest technol-

ogy to balance efficiency, per-
formance and refinement in the
upcoming, top-of-the-range CT6
luxury performance sedan, said
GM spokesman Tom Read.
The new Cadillac 3.0L Twin

Turbo is designed to achieve new
thresholds of refinement and
specific output for the brand’s
new prestige luxury sedan, Read
said, which makes its world pre-
miere March 31, at the New York
International Auto Show. Produc-
tion begins late this year at Gen-
eral Motors’ Detroit-Hamtramck
Assembly Plant.
Peak output is estimated at 400

horsepower and 400 lb-ft of
torque, making it one of the most
power-dense V6 DOHC engines in
the world, developing 133 horse-
power per liter.
The 3.0L Twin Turbo is the on-

ly six-cylinder engine to combine
turbocharging with cylinder de-
activation and stop/start tech-
nologies to conserve fuel, Read
said.
Cadillac expects the combina-

tion to enhance fuel economy up
to an estimated 6 percent.
Cylinder deactivation tem-

porarily deactivates two of the
cylinders in light-load driving
conditions to enhance efficiency
and seamlessly reactivates them
when the driver demands full
power.
With the stop/start system, the

3.0L Twin Turbo is shut down in
certain driving conditions such
as stop-and-go city driving to re-
duce fuel consumption, automat-
ically restarting when the driver
takes his or her foot off the brake
pedal.
“Cadillac’s elevation on the

world stage is driven in great
part by its advanced powertrain
technology and the all-new 3.0L

Twin Turbo powers past the tra-
ditional segment leaders with
higher degrees of the perform-
ance and refinement their reputa-
tions were built on,” said Rich
Bartlett, assistant chief engineer.
The highly-acclaimed Hydra-

Matic 8L90 eight-speed automat-
ic transmission transfers the 3.0L
Twin Turbo’s power over to the
CT6.
Similar to the turbo system in

the track-capable Cadillac ATS-V,
the new 3.0L Twin Turbo features
turbochargers with lightweight,
low-inertia titanium-aluminide
turbine wheels and an efficient,
patented low-volume charge-air
cooler, which contribute to opti-
mal boost production and more
immediate power delivery.
The advanced, low-inertia tur-

bochargers enable the engine to
sustain peak torque from 2,500
rpm to 5,000 rpm, giving it a
broad torque curve that is con-
veyed to the driver through a
feeling of responsive, sustained
power across the entire rpm
band.
“Torque is the pulling power of

an engine and the new 3.0L Twin
Turbo delivers it with confi-
dence-inspiring smoothness and
progression,” said Bartlett. “In
fact, the potency of the torque
across the rpm band is matched
only by the satisfaction of the
horsepower created as those
revs climb quickly to 6,500 rpm.”
The 3.0L Twin Turbo’s estimat-

ed 400 horsepower and 133 hp
per liter is 27 percent greater
than the BMW 740Li’s 3.0L tur-
bocharged I-6 (315 hp and 105
hp/L) and 29 percent more than
the Audi A7’s 3.0L supercharged
V6 (310 hp and 103 hp/L),
Bartlett said.
Cadillac’s new 3.0L Twin Turbo

is part of a new generation of
technologically advanced V6 en-
gines developed by GM, which in-
cludes a new version of the

award-winning 3.6L naturally as-
pirated engine employed for
years across the brand’s model
range.
Each features all-new structur-

al and combustion elements de-
signed to complement higher
performance and greater efficien-
cy with exceptional quietness
and smoothness.
The 3.0L Twin Turbo is up to 5

dB quieter than the Audi 3.0L TF-
SI engine, while the 3.6L is up to 4
dB quieter than the Infiniti 3.7L
V6.

Features shared by the 3.0L
Twin Turbo and 3.6L include:
• Stronger, stiffer aluminum

block with increased structure in
the bulkheads for superior rigidi-
ty.
• Tough, refined rotating as-

sembly with a stiff forged-steel
crankshaft, friction-reducing poly-
mer-coated pistons and strong
high-copper-content, sinter-forged
connecting rods.
• New four-cam phasing sys-

tem with intermediate park tech-
nology that enhances efficiency
by enabling late inlet valve clos-
ing in certain conditions.
• New, patented “targeted”

cooling system that provides

strategic cooling of the engine’s
hottest areas while simultane-
ously fostering faster warm-up,
which enhances efficiency.
• New cylinder heads that en-

hance combustion performance
and include direct injection and
feature integrated exhaust mani-
folds.
• Revised, simplified timing

drive system with cushioned
chain sprockets contributing to
quieter engine operation.
• All-new oiling system moves

the pump inside the block for
quieter operation. The two-stage
oil pump also enhances efficien-
cy.
“This new architecture lever-

ages the best of Cadillac’s
proven, awarded V6 engine tech-
nology and takes it farther with a
finer focus on refinement and
durability to match its bench-
mark output and efficiency,” said
Bartlett.
Both of Cadillac’s new V6 en-

gines will be produced at General
Motor’s Romulus Powertrain Op-
erations assembly facility, which
received a $540-million invest-
ment to retool in order to build
the next-generation V6 engines
for GM.
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Cadillac Brings Power, Finese and Tech to its CT6 Engine

2016 Cadillac
CT6 Powertrain

formation, Stokes said.
Instead of having someone

speak to a whole bunch of peo-
ple in a giant room, speakers
now give their presentations in
an special area called the “tech
hub,” Stokes said.
This area is has several small-

er venues where presenters
speak for about 20 minutes on
their various topics. Instead of
hundreds of listeners, there are,
maybe, a 100 other participants
who can then ask questions
about the topic at hand.
“The idea is to create short in-

formative presentations that al-
low for more engagement be-
tween the speaker and the audi-
ence,” Stokes said. “The seating
for each presentation will only
be for about 100 people. What
we are trying to get away from is
an environment where it’s like a
classroom, with everyone sitting
and looking at teacher. We want
to remove the barriers between
speaker and audience.”
Stokes said that over the three

days of the Congress there will
be a total of 14 different Tech
Talks.
And each day will have a dif-

ferent theme. On day one, there
will presentations on light-
weighting of vehicles.
On day two, the presentations

will be about the future of the
connected consumer and the
role that the modern motor vehi-
cle will play in that connection.
On day three, presenters will

talk about the combination of vir-
tual reality and 3D printing, in-
cluding efforts to get a real 3D-print-
ed car on the road, Stokes said.
Stokes said that the SAE will

also focus on attracting and
keeping young people who want
to be engineers in the automo-
tive industry. Afterall, it’s never
too early to groom the next gen-
eration of leaders.

SAE Set to Open
World Congress

April 21-23
CONTINUED FROM PAGE 1
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*GM Employee Pricing Plus Tax, Title, Lic. and Doc. No Security Deposit Required. Lease Conquest Rebate Must Have Non GM Lease In Household To Expire Within 90 Days Of Delivery Of New Purchase Or Lease. Lease Loyalty Rebate Must Have 1999 or Newer
GM Vehicle In Household. Programs subject to change. Photos may not represent actual vehicle. Price is subject to change without notice. See dealer for details. Expires 3/31/15.

40755 Van Dyke • Sterling Heights •586.977.2800
WWW.VYLETEL.NET SALES: Sun CLOSED; M, TH 8:30am-9pm; T, W, F 8:30am-6pm; SAT 10am-3pm

SERVICE: Sun CLOSED; M, TH 7am-8pm; T, W, F 7am-6pm; Sat 8am-1pm

VISIT OURWEBSITE TO SEARCH FOR MORE VEHICLES & GREAT DEALS ON NEW BUICK’S OR GMC’S ATWWW.VYLETEL.NET

2015GMCCANYON
4X4EXTCAB

LEASE FOR ONLY

$239*
/MO

36 MO. LEASE
10K MILES PER YEAR

STK #7940-15 • DEAL #53281
* GM Pricing plus tax, title, lic.
Lease figured with Buick/GMC Lease Loyalty Rebate.
$2788 Total Due at Signing.

NEW
2015BUICKENCORE FWD
LEASE FOR ONLY

$139*
/MO

24 MO. LEASE
10K MILES PER YEAR

STK #4210-15 • DEAL #49782
* GM Pricing plus tax, title, lic. Lease fi gured with Buick/GMC
Lease Loyalty Rebate. Dealer removed All Weather Floormats.
$1416 Total Due at Signing.

24 MONTH BUICK EXPERIENCE LEASE
FREEMaintenance • FREE XM Radio! • FREE OnStar

2015 BUICKLACROSSE
BASE 1SBLEASE FOR ONLY

$239*
/MO

36MO. LEASE • 10K MILES PER YEAR

$249*
/MO

STK #6869-15 • DEAL #52858
* GM Pricing plus tax, title, lic. Lease fi gured with Buick/GMC Lease Loyalty Rebate. $1765 Total Due at Signing.

NO SECURITY
DEPOSIT REQUIRED

2015BUICKVERANO 1SD
LEASE FOR ONLY

$169*
/MO

24 MO. LEASE
10K MILES PER YEAR

STK #6944-15
(DRAC UNIT) • DEAL #53282
* GM Pricing plus tax, title, lic. Lease figured with Buick/GMC
Lease Loyalty Rebate. Must have Buick/GMC Lease In Household. $1577 Total Due at Signing.

2015GMCACADIA FWD
SLE-1

2015 BUICKREGAL FWD
LEASE FOR ONLY

$239*
/MO

24 MO. LEASE
10K MILES PER YEAR

STK #6961-15 • DEAL #52861
* GM Pricing plus tax, title, lic.
Lease figured with Buick/GMC Lease Loyalty Rebate.
$1838 Total Due at Signing.

2015BUICKENCLAVE FWD CONVENIENCEGROUP
LEASE FOR ONLY
$239*

/MO
36MO. LEASE • 10K MILES PER YEAR

$249*
/MO

24MO. LEASE • 10K MILES PER YEAR
STK #6915-15 • DEAL #498058
* GM Pricing plus tax, title, lic. Lease figured with Buick/GMC Lease Loyalty Rebate. $1775 Total Due at Signing.

NO SECURITY
DEPOSIT REQUIRED

LEASE FOR ONLY

$198*
/MO

24 MO. LEASE
10K MILES PER YEAR

STK #7737-15
DEAL #51286

* GM Pricing plus tax, title, lic. Lease figured with Buick/GMC Lease Loyalty Rebate. $1850 Total Due at Signing.

BUICK’S NEWEST
FOR LESS!

2015GMCSIERRASLE
4X4DBL. CABLEASE THIS WELL

EQUIPPED 4X4 FOR ONLY

$249*
/MO

24 MO. LEASE
10K MILES PER YEAR

STK #7827-15 • DEAL #52863
* GM Pricing plus tax, title, lic. Lease figured with Buick/GMC
Lease Loyalty Rebate. $1905 Total Due at Signing.

8” Diagonal Color touch with Navigation & Intellilink, 5.3L V8 ECOTEC3,
Trailering Equip. Pkg, Driver Power Seat, Remote Start,

Front fog lamps, Rear Defrost, 110Volt pwer outlet,
Universal home remote, Dual Climate Control A/C, Z71 Off Road Pkg,

LOADED
FOR
LESS

VYLETEL
ATTENTION! EXPIRINGLEASECONQUESTCUSTOMERS!

2015GMCTERRAIN SLE-1
24 MO. LEASE • 10K MILES PER YEAR

STK #8039-15 • DEAL #52862
* GM Pricing plus tax, title, lic. Lease fi gured with Buick/GMC Lease Loyalty Rebate.

LEASE THIS 2015 TERRAIN
FOR ONLY

$129*
/MO

NO SECURITY
DEPOSIT REQUIRED

GREAT VALUE
FOR ONE LOW PAYMENT!

3.6L DI DOHC V6 VVT Engine,
All season 16” Spare Tire, Tow/Haul Mode, Remote Keyless Entry,

RearWindow Defroster, Cruise Control, EZ Lift and Lower Tailgate,
Content Theft Alarm, Trailering Equipment Package andmore!

NO SECURITY
DEPOSIT REQUIRED

NO SECURITY
DEPOSIT REQUIRED

NO SECURITY
DEPOSIT REQUIRED

24 MONTH BUICK EXPERIENCE LEASE
FREEMaintenance • FREE XM Radio! • FREE OnStar

24 MONTH BUICK EXPERIENCE LEASE
FREEMaintenance • FREE XM Radio! • FREE OnStar

NO SECURITY
DEPOSIT REQUIRED

NO SECURITY
DEPOSIT REQUIRED

NO SECURITY
DEPOSIT REQUIRED

Who is the Best of Detroit's Auto Industry?
You Are! ...and we are here for you!
Fun sports, creative, and tech camps

running all summer long to keep the kids happy
while you build the best in the world!

Oakland Yard Athletics
Waterford, MI

248.673.0100
www.oaklandyard.com

Summer Camp | Youth & Adult Sports | Driving Range | Events Venue

Call for

10% OFF
for first time campers

w/coupon code
DAS2015

Collisions can happen any-
time, anywhere, and the resulting
body damage frequently results
in complicated – and expensive –
repairs. Not so much the 2015
Chevrolet Silverado, which was
designed to save time and cost
during body shop visits.
“Designing automobiles to be

both durable and light weight is
a challenge for the automotive in-
dustry,” said John Van Alstyne,
president and CEO of I-CAR, an
international organization fo-
cused on sharing new repair pro-
cedures among automotive re-
pair professionals. “Advanced
materials may deliver both quali-
ties, but automakers need to still
ensure vehicles are still designed
for affordable reparability.”
When development work be-

gan on the current generation Sil-
verado several years ago, Gener-
al Motors’ engineers incorporat-
ed several features that allow
technicians to efficiently repair
collision damage, said GM
spokesman Tom Wilkinson.
“When we design trucks, we

don’t only consider what fea-
tures our consumers demand
from a full-size truck,” says Mark
Szlachta, a GM serviceability de-
sign engineer. “We also approach
the process with our technician
hat on, ensuring we engineer a
truck that is straightforward and
cost-effective to repair.”
Tom Wilkinson said that ease

of repair at a lower cost is very
important when it comes to pick-
ups.
“The average age of the a pick-

up on the road is about 11
years,” Wilkinson said. “People
love their trucks and want to
keep them going. It’s also very
important for farmers and small
business people, like contrac-
tors, who use their trucks to
make a living. For them, total
cost of ownership, which in-
cludes repair costs over the life-
time of the vehicle, become an
important deciding factor when
it comes to choosing a truck.”
By keeping that fact in mind

from the very beginning of the
design and development
process, GM is able to keep costs
of repair down, Wilkinson said.
And that helps sell the Silverado
to buyers.
The Silverado reparability fea-

tures include:
• Front frame rail section. Be-

cause of the way Silverado’s
front frame rails are engineered,
minor impacts don’t necessarily
equate to substantial repair bills.
Depending on the severity of the
impact, technicians may be able

to repair a leading section of the
truck’s frame instead of replacing
the entire chassis. If so, the dam-
aged section can be cleanly cut
away at a specific location, and a
new service section – shipped
fully assembled – can be welded
in place.
• Structural front fenders. On

many passenger vehicles, unbolt-
ing a damaged front fender re-
moves only the outer skin, leav-
ing behind additional structure
welded to the cab. If that struc-
ture is damaged, technicians
then need to drill out welds in or-
der to remove the panel. On the
Silverado, the front fenders in-
corporate both outer sheet metal
and the supporting inner struc-
ture, allowing simple unbolting of
the entire assembly.
• Bond-on body panel proce-

dures. When it comes to replac-
ing non-structural body panels,
including outer roof panels or
outer door panels, technicians
can use an ultra-strong structural
adhesive to bond the panels onto
the vehicle. This helps avoid
welding and possible corrosion
issues later while speeding the
repair.
• Pre-prepared roof panels.

Technicians can get replacement
panels that essentially plug-and-
play, thanks to pre-installed
studs and pre-drilled holes for
accessories.
• One-piece body side outers.

If damage occurs to the outer
panels of the cab, technicians
can order a complete body side
outer, shipped as a single, com-
plete assembly, allowing techni-
cians to cut out and replace only
the damaged area instead of the
entire assembly. “Our goal is to
only have weld seams where we
absolutely need them,” Szlachta
said.
• Flexible bed repair options.

If the Silverado’s pickup bed or
outer bedside should ever be sig-
nificantly damaged, owners
won’t necessarily need to pur-
chase an new pickup box. De-
pending on the damage, the out-
er bedside or the bedside assem-
bly can be replaced from the bed
floor out.

Silverado’s Design Reduces Cost of Repair

The 2015 Silverado was designed with the cost of repairs in mind.

Dynamic Torque Vectoring to de-
liver a new level of handling ca-
pability and driver enjoyment –
combining outstanding traction
with unmatched agility and cor-
nering speed.
The system is based on elec-

tronically controlled twin clutch
packs on each side of the rear-
drive unit. The control unit con-
tinuously varies front-to-rear and
side-to-side torque distribution
to suit the driving situation –
monitoring inputs from multiple
vehicle sensors 100 times per
second. A maximum of 70 per-
cent of the drive torque can be
diverted to the rear axle. Up to
100 percent of available torque
can be sent to each rear wheel
delivering the torque-vectoring
capability that has a dramatic
impact on handling and corner-
ing stability.
In cornering situations, the

rear-drive unit pre-emptively di-
verts torque to the outer rear
wheel based on steering wheel
angle, lateral acceleration, yaw
and speed. This torque transfer
has the effect of “driving” the car
into a bend – achieving improved
turn-in and stability while virtu-
ally eliminating understeer.
The system is tuned to deliv-

er exceptional grip – with later-
al acceleration exceeding 1 g –
along with exciting cornering
speed and acceleration out of a

bend, Nair said.
“This all-wheel-drive system is

a breakthrough technology – ca-
pable of delivering supreme cor-
nering and handling at the limit,”
said Dave Pericak, director, Glob-
al Ford Performance. “We ripped
up the rulebook that says all-
wheel-drive hatchbacks aren’t
fun to drive, and created a car
that will surprise and reward in
equal measure.”
To deliver optimum driving dy-

namics, Ford Performance All-
Wheel Drive is calibrated along-
side the car’s advanced Electron-
ic Stability Control, in particular,
the brake-based torque-vector-
ing system that works in parallel
with torque-vectoring all-wheel
drive, Pericak said.
Other exclusive chassis fea-

tures include a sport suspension
with stiffer spring rates and more
efficient bushes and antiroll bars
than those found in Focus ST,
and two-mode switchable
dampers, which offer a firmer
setting for track use. Specially
tuned electric power-assisted
steering, in combination with an
optimized front suspension
knuckle design and shorter link
arms delivers connected and re-
sponsive steering with outstand-
ing feel.
Ford worked with Michelin to

develop a choice of high-perfor-
mance 235/35R-19 tires to com-
plement the driving dynamics
Focus RS offers.

2016 Ford Focus RS Debuts
At New York Auto Show

The inauguration of George
Hynd as president of Oakland
University will take place on
Wednesday, April 29, at 3 p.m. in
the university’s O’rena.
At the July 9, 2014, special

board of trustees meeting, Hynd
was appointed as Oakland Uni-
versity's sixth president, suc-
ceeding Betty J. Youngblood.
With more than 40 years of edu-
cational experience, Hynd’s ca-
reer includes a number of other
leadership roles at nationally
recognized universities such as
Arizona State University and
Purdue University.

OU Presidential
Inauguration Set

CONTINUED FROM PAGE 1
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The Ram Truck brand un-
veiled on March 25 a unique
Texas Ranger concept truck to
commemorate and promote the
brand’s partnership with the
renowned law-enforcement
agency and the Texas Ranger
Hall of Fame and Museum.
Introduced by Ram Truck

Brand president and CEO Bob
Hegbloom at the 2015 Dallas Au-
to Show, the Ram Texas Ranger
concept truck brings the leg-
endary spirit of the Rangers to
the road.
“The Ram team developed this

commemorative concept truck
in order to further highlight our
relationship with the Texas
Rangers and the Texas Ranger
Hall of Fame and Museum,” said
Bob Hegbloom, president and
CEO, Ram Truck.
“Although Rangers are well-

known horsemen, today Texans
drive more pickups than drivers
in any other state in the coun-
try.”
Both inside and out, the Ram

Texas Ranger edition celebrates
the Rangers and the iconic silver
Lone Star Ranger badge.
At the 2014 State Fair of Texas,

Ram Truck announced a new
partnership with the Texas
Rangers, aiding the preservation
of the history of the renowned
law-enforcement organization.
Ram Truck Brand President

and CEO Bob Hegbloom marked
the event by presenting the
Texas Ranger Hall of Fame and
Museum with a check for
$100,000. In partnership with the
FCA Foundation, Ram’s support
is helping to perpetuate and pro-
mote the heritage of the Texas
Rangers via the Texas Ranger
Hall of Fame and Museum in Wa-
co, Texas.

Chrysler Creates
Special Truck for
Law Enforcement

AAA Arizona has named the
2015 Chrysler 300 and 2015 Jeep
Renegade two of its Top Vehicle
Picks for 2015.
The Chrysler 300 has been

named a Top Pick in the Full-size
Sedan segment, while the Jeep
Renegade earned the title of Top
Pick in the Cool Car segment,
said Chrysler spokesman Jiyan
Cadiz.
Jim Prueter, AAA Arizona auto-

motive journalist, said of the
Chrysler 300, “This big, bold
American sedan has world-class
levels of sophisitication, crafts-
manship, and technology includ-
ing Wi-Fi service.”
When praising the Jeep Rene-

gade, Prueter added, “It has per-
sonality, character, and most im-
portantly, it is iconic Jeep in
spades. Its appearance suggests
a cartoonish ruggedness and its
Trail Rated creds confirm its off-
road capability. There’s no deny-
ing the little Renegade is a head
turner.”
Each year, AAA Arizona names

the best vehicles in 16 cate-
gories, chosen from automobiles
recently test-driven, Cadiz said.
Vehicles are evaluated on per-
formance, safety, fuel economy,
styling, reliability, and other
judging criteria.
The new 2015 Jeep Renegade

expands the brand’s global vehi-
cle lineup, entering the growing
small SUV segment, Cadiz said.
The new 2015 Chrysler 300,

Cadiz said, highlights Chrysler’s
“six decades of ambitious Ameri-
can ingenuity through iconic de-
sign proportions and inspired
materials, world-class quality
and craftsmanship, best-in-class
31 mpg highway fuel economy,
plus class-exclusive innovations
– including a state-of-the-art
TorqueFlite eight-speed trans-
mission.”

Chrysler Vehicles
Earn Top Picks in
U.S. Southwest



coast surfer lifestyle of sun and
fun with a nod to nostalgic beach
rides.
Jeep designers developed the

Hawaiian themed interior com-
plete with Jeep-designed “Surfer”
pink, blue and white flowered
cloth and leather-trimmed seats;
vintage-style surf stickers on the
center console and door handles;
a Rosewood front-passenger grab
handle and tiki-style shifter han-
dle; and Uconnect 8.4-inch touch-
screen media center.
• Jeep Staff Car – The Jeep Staff

Car was built as a salute to leg-
endary Jeep military service ve-
hicles. The open-air Wrangler
four-door-based concept vehicle
highlights rugged functionality
with heritage design cues. It
looks historic and authentic, but
is all new.
The function over form of the

original Jeep military service ve-
hicles is evident in the Staff Car.
Basic steel wheels, minimalist
fender flares, “hungry horse”
stretched canvas roof and bench
seats all echo the original mili-
tary Jeep vehicles.
The Jeep Staff Car is powered

by the 3.6-liter Pentastar V6 en-
gine mated to a six-speed manual
transmission. The Staff Car has a

Jeep Performance Parts 2-inch
lift kit with Fox shocks and front
and rear Dana 44 axles.
• Jeep Wrangler Africa – The

Africa is the “ultimate” Jeep
Wrangler for back-country and
overland expeditions, with room
for extra gear and auxiliary fuel
tanks.
The Wrangler 4-door-based ve-

hicle sports a Desert Tan exterior
paint, a high-clearance steel front
bumper with winch, power step
rock rails, power dome vented
hood and an extended rear body
and high-top roof. Powered by a
2.8-liter diesel engine mated to
an automatic transmission, the
Wrangler Africa also features
fender-mounted auxiliary fuel
cans. The Africa sports 17-inch
body color steel wheels with 35-
inch BF Goodrich Mud Terrain
tires.
The powertrain is the 3.0-liter

diesel V6 engine mated to the
eight-speed Torqueflight trans-
mission.
• Jeep Renegade Desert Hawk

– The newest addition to the
Jeep lineup, the Jeep Renegade,
is the basis for the Desert Hawk
concept vehicle, and is equipped
with a selection of Mopar and
Jeep Performance Parts for the
ultimate desert adventure.
The Renegade Desert Hawk is

powered by the 2.4-liter Tiger-
shark engine with MultiAir2 mat-
ed to a nine-speed automatic
transmission with Jeep Active
Drive Low.
• Jeep Cherokee Canyon Trail

– The Canyon Trail concept vehi-
cle is developed from the Jeep
Cherokee, Four Wheeler Maga-
zine’s “2015 Four Wheeler of the
Year.” In the spirit of that award,
the Canyon Trail ups the Chero-
kee’s best-in-segment capability
with Mopar and Jeep Perform-
ance Parts specifically designed
for even more off-road prowess.
The Jeep Cherokee Canyon

Trail is powered by the 2.4-liter
Tigershark MultiAir2 I-4 engine
mated to a nine-speed automatic
transmission with Jeep Active
Drive Lock, which includes low
range and a locking rear differen-
tial.
• Jeep Wrangler Red Rock Re-

sponder – Based on the Jeep
Wrangler, the Red Rock Respon-
der is a support vehicle purpose-
built to traverse the world’s
harshest terrain with premium
off-road equipment to respond to
any vehicle emergency with
spare parts and tools stored in
the built-in drawers and com-
partments of the cargo box.
Functional capability is in-

creased with the addition of 37-

inch BF Goodrich Mud Terrain
T/A KM2 tires, four inches of JPP
lift, Fox shocks, and front and
rear Dana 60 axles with 5.38 gear-
ing from Jeep Performance Parts.
The vehicle also sports a cold-air
intake, prototype off-road rock
rails and a Warn winch. Red Rock
Responder is also armed with
Wrangler Rubicon 10th Anniver-
sary Edition steel front and rear
bumpers and high-top fenders
that were previously concept
parts but quickly became a pro-
duction part due to popular de-
mand.

The Jeep Wrangler Red Rock
Responder is powered by the 3.6-
liter Pentastar V6 engine mated
to an automatic transmission.

Jeep Safari to Showcase New Concepts

When it comes to great auto-
motive styling, what’s inside a
car counts as much as what’s on
the outside.
With that in mind, Ford is

working with new research and
measurement methods and high-
tech tools to collect emotional
and logical customer insights
and learn more about how peo-
ple visually discover new cars
and trucks. New techniques in-
clude eye tracking, measuring
where eyesight lingers most and
biometrics, said said Raj Nair,
Ford Motor Company group vice
president, Global Product Devel-
opment.
“Vehicle interiors have wit-

nessed one of the biggest evolu-
tions across the history of cars in
recent years,” said Nair. “Not on-
ly have we introduced a great
deal of useful new technology in-
to our cars and trucks, we con-
sistently are adding better mate-
rials, improved design and in-
creased features across the
board, from high-end vehicles to
entry-level segments.
“All of this leads to a focus on

design languages that not only
convey the right messages, but
deliver on an enhanced user ex-
perience.”
Research shows that a great-

looking interior design can at-
tract new buyers, but if that de-
sign isn’t thought through to ac-
commodate various customer
needs, the result can be a less
satisfying experience for the
driver and passengers of that ve-
hicle, Nair said.
Data collected in Ford’s experi-

mental research is guiding the
Ford design team to shape the best
customer experience possible.
This is innovation in the design

process as well as in the tools
used. Research will happen up
front, while responses to color,
materials, and any other critical
element will continue to be as-
sessed through customer clinics
at a later stage of the process,
said Moray Callum, Ford Motor
Company vice president, Design.
Ford followed a similar ap-

proach in designing the interior
of the all-new Ford GT – a two-
door supercar that serves as a
technology showcase for top
EcoBoost performance, aerody-
namics and lightweight carbon
fiber construction.
First, the main components of

the Ford GT interior were identi-
fied, then the design was
pushed forward, introducing
new principles and innovative

design solutions.
“Over the past few years, we

have gained some incredible mo-
mentum with our designs,” said
Callum. “As we move forward, we
need to build on and evolve what
we have achieved so far to con-
tinue to deliver exciting and
fresh solutions. The interior de-
sign of the Ford GT builds on ex-
isting DNA and pushes it for-
ward.”
Three guiding principles drive

Ford GT interior design:
• Clarity of intent – highlight-

ing focused areas of functionali-
ty.
• Innovation – pushing the

boundaries of innovation to de-
velop new designs and keep
changing the way the world
moves
• Connection – establishing a

connection with the driver
through more compact, more in-
tuitive technology
These fundamentals come to

life in the Ford GT interior
through design solutions that vi-
sually communicate:
• Fit for purpose – technology

is concentrated and organized in
clear islands with an ergonomic
logic. All essential functions are
within reach without the driver
having to move his hand position
Lean and lightweight – the instru-
ment panel features a two-tier
step design with floating wing.
It makes use of the negative

space while calling attention to
the edge detailing. The result is a

feeling of spaciousness within
the vehicle.
• Perceived efficiency – soft

materials and hard technology
are carefully balanced so that all
touchable materials are soft and
all technology areas are hard,
conveying laser precision across
the instrument panel.
The thinking behind the interi-

or design of Ford GT extends be-
yond the automotive world, serv-
ing as inspiration for Ford’s dis-
play at this year’s Salone del Mo-
bile, Callum said.
The world’s most prestigious

international furniture and de-
sign event takes place April 14-19
in Milan, Italy.
Designers across Ford’s global

design studios applied the new
approach to the creation of

unique non‑automotive objects
including a racing sailboat, musi-
cal instruments and a football
table.
Just as with global design re-

view for a vehicle, proposals
were vetted by the leadership
team to ensure alignment with
fundamental design principles,
feasibility and efficient use of re-
sources.
“The guidelines developed for

the design of the Ford GT interior
can lead to very different solu-
tions within and beyond the au-
tomotive field,” said Callum. “We
opened the challenge to our
team to submit proposals for Mi-
lan and the response was over-
whelming. Selecting the finalists
that will be on display was diffi-
cult.”
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This WW2 jeep carrying FDR inspired Jeep’s Staff Car concept vehicle.

CONTINUED FROM PAGE 1

UAW-Ford Local 228 will host
its Dave Dooley Charity Bowl, an
annual charity bowling tourna-
ment to take place Saturday,
April 11, at Sunnybrook Lanes in
Sterling Heights.
Registration starts at noon

and bowling begins at 1 p.m.
The Dave Dooley Charity Bowl

was created in honor of the
late Local 228 chairman, Dave
Dooley, who died of complia-
tions from cancer.
In memory of his community

service and enthusiasm, mem-
bers have since created the an-
nual charity event in Dooley’s
honor, said Saunja Jenkins, Local
228 chairman and event organizer.
Beginning in 2010, one year af-

ter Dooley’s death, Jenkins said
members raised both funds and
awareness for local charities and
issues, such as Ronald McDon-
ald House, Forgotten Harvest,
Making Strides Against Breast
Cancer Walk, and Wigs for Kids.
“I just really love people, and

when we promote our union, we
also promote the needs of people,”
said Saunja Jenkins, Local 228
chairman and event organizer.
The event is one of many ex-

amples in which UAW-Ford em-
ployees work collectively to help
make a positive difference in the
lives of others, Jenkins said.
For six consecutive years,

members have hosted the event,
generating more than $10,000 for
local charities annually.
This year, proceeds will bene-

fit YWCA Interim House women’s
shelter, which seeks to increase
domestic violence awareness.

Admission is $20 and includes
pizza, pop, shoes and three
games.
To purchase tickets or for

more information, call 586-826-
5226.

UAW-Ford Charity
Bowling Event
Set for April 11

Ford Works to Make Vehicles the Best Inside and Out

The new Ford GT uses cutting-edge design techniques for its interior.



Visteon Corporation’s presi-
dent and CEO Timothy D. Leuli-
ette’s will transition out of the
company by the end of 2015
when his successor is appointed.
The board of directors has re-

tained executive search firm
Spencer Stuart to evaluate candi-
dates to succeed Leuliette, said
Visteon spokesman Jim Fisher.
From a collection of many busi-

nesses and legacy issues, over the
last 30monthsVisteonhas become
a focused electronics company.
“It has been an honor and a

privilege to lead Visteon through
our dramatic changes,” said
Leuliette. “Given the excellent
progress we have made to focus
and streamline the company, in-
cluding the pending sale of our
70 percent ownership stake in
HVCC, I believe now is the right
time to transition to the next gen-
eration of leadership.
“I am proud of the people at

Visteon, the significant share-
holder value we have created,
and the support of my colleagues
and our valued customers over
the past two-and-a-half years. It
is now time for a different leader
with different skills to transform
Visteon into an even more pow-
erful electronics business.”
Under Leuliette’s leadership,

Visteon has been changed
through a series of transactions
and internal restructurings, Fish-
er said, from a multi-business au-
to supplier into an electronics
company.
Over the past 30 months, the

company has:
• Acquired the electronics

business of Johnson Controls to
create a $3 billion global elec-
tronics business;
• Sold the Interiors business

of its Yanfeng joint venture to
HASCO, while acquiring control
of the JV’s automotive electron-
ics business in a transaction val-
ued at $1.5 billion;
• Sold its lighting division to

the Varroc Group of India;
• Sold a significant portion of

its global interiors business to
Reydel Automotive Holdings

B.V., a company held by Cer-
berus Capital Management;
• Merged Visteon’s climate

business into its 70 percent-
owned Korea climate business,
Halla Climate Control Corpora-
tion, creating Halla Visteon Cli-
mate Control Corporation
(HVCC), the second-largest auto-
motive thermal management
business in the world;
• Acquired Cooper Standard’s

thermal and emissionsproduct line;
• Announced the pending sale

of the company’s 70 percent
ownership stake in HVCC to an
affiliate of Hahn & Company, a
South Korean-based private equi-
ty company, and Hankook Tire
Co. Ltd. for $3.6 billion.
“On behalf of the entire board,

I would like to thank Tim for his
vision, leadership and outstand-

ing contributions to Visteon
since becoming president and
CEO in 2012,” said Francis M.
Scricco, chairman of the board.
“Tim’s transactional experience

was critical to our company’s dy-
namic transformation, which has
increased Visteon’s stock price
2.5 times and created about $2.5
billion of shareholder value.
“In addition, the strategy was

professionally executed and
completed almost a year ahead
of schedule. The board is ex-
tremely pleased with the job Tim
and his team have done during
this restructuring.
“Given the tremendous oppor-

tunities ahead for Visteon, and
its product and market
strengths, we are confident we
will find an individual with the
right background and skill set to

lead and transform our company
to achieve further success in the
rapidly evolving automotive elec-
tronics market.”
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The question of how the blood-
lines of Hereford cattle in rural
Virginia got improved actually
has an automotive answer.
It all began in 1951 when GM ex-

ecutive Cyrus Osborn purchased
farm property in Warm Springs,
Va., near the West Virginia border.
Osborn was born in Dayton,

Ohio, and started working for GM
in 1921 after receiving a degree in
mechanical engineering. He held
a number of posts at the compa-
ny, eventually becoming a vice
president of the company in
1943. He retired in from GM in
1962.
According to Franz “Dutch”

Von Schilling, a realtor who
worked in Bath County, Va.,
where Warm Springs is located,
Osborn convinced a colleague
from GM – Harold Dice – to move
to the area in the 1960s.
Dice was a vice president and

general manager of the Allison
Division of GM in Indianapolis.
He was born in 1905 and grew up
in Veedersburg, Ind., which is
farming country. He joined GM in
1929 after graduating from the
University of Illinois.
Dice would stay with GM for

the rest of his working career, re-
tiring from the company in 1967,
as stated in his obituary.
According to Von Schilling,

Dice was convinced by Osborn
that Bath County was the place
to retire to. He had purchased a
small cattle farm.
Dice’s foreman, Kenny Robert-

son, is still alive. He said “Mr.
Dice” had been raised in farm
country growing up, so retiring
to a farm was like going home.

Robertson said that he was re-
ferred to Dice by Osborn.
As to how two GM executives

from Indiana and Ohio ended up
buying farms in Bath County, Va.,
GM historian Christo Datini said
it might have something to do
with the fact that beginning in
the 1930s, GM would hold confer-
ences at the Greenbrier resort in
nearby White Sulfur Springs, W.
Va.
“It wouldn’t be a stretch to

think that a number of execu-
tives became fond of this area
and purchased land after they re-
tired from GM,” Datini said.
Osborn died in 1968, about a

year after Dice moved to the
area. His farm, Mill Run, is still in
operation.
Von Schilling said that even

though Dice died in 1973, he is
still remembered by the local
farmers for what he did with im-
proving the local Hereford cattle
breeds.
Robertson said that around

1970 Dice purchased several
head of cattle from the herd of
Edward Fisher, one of the original
seven Fisher brothers. It was
Fisher’s family that founded Fish-
er body.
Ed Fisher was born in 1891 and

died in 1972. During his life, he
maintained cattle farms. Accord-
ing to an Associated Press story
in 1955 his 2,500 acre farm,
home to about 600 head of Here-
ford cattle, was sold to make way
for Ford’s proving ground in
Romeo. Fisher then purchased a
1,000 acre spread for his cattle in
Livingston County, near
Brighton. Both farms were

named Hi-Point.
“Harold Dice died in 1973,” Von

Schilling said. “But he is still
fondly remembered by the farm-
ers of Bath and Highland coun-
ties in Virginia for what he did to
improve the genetics of the local
Hereford cattle.”
Von Schilling said bringing in

prize Herefords to upgrade local
bloodlines was something Dice
did for local farmers and it
wasn’t something he did for him-
self.
It was a generous act that is

still remembered to this day, Von
Schilling said.
“He didn’t have to do that,”

Von Schilling said. “We still have
a number of small working farms
in the two counties. I think, in to-
tal, there are only 5,000 people in
Bath County and 3,000 people in
Highland County.”
Von Schilling said Osborn’s

property crosses the line that
separates the two counties.
And, Von Schilling said, some

people referred to the part of U.S.
220 that is adjacent to their prop-

erties as “General Motors Valley.”
“But that was a long time ago,”

Von Schilling said. “You’d have to
find an old codger like me who
remembers that.”
And that’s how two retired GM

executives used cattle bred in
Michigan by one of the Fisher
brothers of Fisher Body to im-
prove the blood lines of Hereford
cattle in rural Virginia.

Fisher Farm Cattle Moved
To “General Motors Valley”

Harold Dice

Kenny Robertson recalls how GM exec Harold Dice bred cattle.

The Spring schedule for the
Motor City Chorale has been set.
The organization, which got its

start in 1933 as the General Mo-
tors Employees’ Chorus (GMEC),
was a fully GM-sponsored em-
ployee activity with membership
limited to GM employees and re-
tirees, said Chorale publicity
chairwoman Carol Milligan.
In 1978 (during an economic

downturn), GM ended its sup-
port and funding for all their em-
ployee extracurricular organiza-
tions. Rather than disband its
membership, members of GMEC
chose to reorganize and become
a self-supporting organization.
“When we did this, our pur-

pose of promoting the General
Motors Corporation was amend-
ed to also include bringing quali-
ty vocal music and music educa-
tion to audiences who might not
otherwise be able to obtain it,”
said Milligan.
“We do not sell tickets or

charge a fee for our performanc-
es. Instead, we ask for a free will
offering during our concert per-
formances at churches and com-
munity venues.
“Whatever is collected – re-

gardless of the amount – we
accept as a donation. When we
perform at senior centers, for
charitable organizations and/or
charity events, we will accept a
donation if one is offered but will
gladly perform for free if one is
not.”
The schedule:
• Friday, April 10, 7:30 p.m.,

St. Clare de Monte Falco Catholic
Church, 1401 Whittier, Grosse
Pointe Park;
• Sunday April 12, 7:30 p.m.,

St. Margaret of Scotland, 21202
East 13 Mile, St. Clair Shores;
• Friday, April 17, 7:30 p.m.,

First Presbyterian Church of
Warren, 3000 East 12 Mile, War-
ren;
• Sunday, April 19, 3 p.m.,

Northminster Presbyterian
Church, 633 Big Beaver, Troy;
• Sunday, April 19, 7:30 p.m.,

Cana Lutheran Church, 2119
Catalpa, Berkley;
• Friday, April 24, 7:30 p.m.,

Joint concert with Lincoln High
School Choirs, Lincoln High
School, Warren -- Admission $3;
• Sunday, April 26, 3 p.m.;

American Lutheran Church,
38795 Mulberry, Clinton Town-
ship;
• Sunday, April 26, 7:30 p.m.,

Holy Innocents, 26100 Ridge-
mont, Roseville.
To learn more about the

chorale, visit motorcity-
chorale.org.

Choral Group
Sets Schedule

For Spring

Leuliette Leaves As Visteon Moves to Auto Electronics

Tim Leuliette
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“WE’LL GIVE YOU A $3,500 MINIMUM FOR YOUR 2003 OR NEWER TRADE-IN”

TARGETED LEASE PULL AHEAD – CONTACT DEALER FOR DETAILS

PURCHASE
FOR

$18,987*
LEASE FOR
39 MONTHS
$149*

$999DOWN

2015

NEWSILVERADO

PURCHASE A
FOR

$27,857*
LEASEFOR
39 MONTHS
$186*

$999DOWN

2015

NEWCRUZE

PURCHASE A 1LS
FOR

$15,988*
LEASE 1LT
36 MONTHS
$89*
$999DOWN

2015

NEWMALIBU

PURCHASE A LS
FOR

$17,996*
LEASE 1LT
39 MONTHS
$119*
$999DOWN

2015

–––––– 0% UP TO 72 MONTHS ON CRUZE AND MALIBU ––––––

SERVICE HOURS: Monday & Thursday 6:30am-9:00pm; Tuesday, Wednesday & Friday 6:30am-6:00pm • Shuttle at 6:30am - Pick-up Both Ways • All Day starting at 6:30am.

$2395
Fluid Level,

Brake & Alignment Check Included.

Open Mondays & Thursdays until 8:30pm

We use Genuine GM Oil & Filter
No additional or hidden charges.
Out the door pricing.

Quick Oil Change EXPRESS
LANELUBE OIL FILTER

Excludes synthetic, Diesel & Med. Duty Trucks.
Most GM cars & trucks. One coupon per customer. Must
present coupon with order. Plus tax. Expires 3-31-15.

Up to 5 qts.

BODY SHOP
586-754-7000

ext 1231

INSURANCE
WRECK

AMENDED

WE REPAIR
ALL MAKES
& MODELS FREE OIL CHANGE

With Each Major Repair

TRANSPORTATION AVAILABLE
During Scheduled Repairs

GM SERVICE CENTER
MICHIGAN’S LARGEST

•SERVICE DEPT. •PARTS •BODY SHOP

866-452-1547
26125 Van Dyke @ 101/2 Mile

Center Line, MI 48015

EDRINKE • FAST • FRIENDLY • DISCOUNTS

VISIT OUR

QUICK LANE

NEWVERANO

PURCHASE A
FOR

$18,591*
LEASE FOR
24 MONTHS
$89*
$1,499DOWN

2015

NEWREGAL

PURCHASE A
FOR

$25,363*
LEASE FOR
39 MONTHS
$169*
$1,399DOWN

2015

NEWLACROSSE

PURCHASE A
FOR

$27,223*
LEASE FOR
39 MONTHS
$219*

$999DOWN

2015

NEWENCORE

PURCHASE A
FOR

$18,996*
LEASE FOR
24 MONTHS
$79*
$1,599DOWN

2015

NEWTERRAIN

PURCHASE
FOR

$22,963*
LEASE FOR
24 MONTHS
$99*
$999DOWN

2015

NEWENCLAVE

PURCHASE A
FOR

$33,297*
LEASE FOR
36 MONTHS
$249*

$999DOWN

2015

NEWACADIA

PURCHASE
FOR

$29,126*
LEASE FOR
24 MONTHS
$179*

$999DOWN

2015

NEWTRAVERSE

PURCHASE
FOR

$25,969*
LEASE FOR
24 MONTHS
$149*

$999DOWN

2015

NEWEQUINOX

PURCHASE A LS
FOR

$20,267*
LEASE LT
24 MONTHS
$79*
$999DOWN

2015

NEWCAMARO

PURCHASE
FOR

$20,553*
LEASE FOR
39 MONTHS
$179*

$999DOWN

2015

NEW IMPALA

LEASE FOR
39 MONTHS
$209*

$999DOWN

2015

PURCHASE
FOR

$23,993*

Must
Terminate
Non-GM Lease

NEWSIERRA

PURCHASE A 2WD
REGULAR CAB FOR
$21,858*

LEASE FOR
39 MONTHS
$158*

$999DOWN

2015

DBL. CAB
2WD

LS 1LS 1LS

Nicole
Dodge

nhuminski@edrinke.com

Jim
Pfeifle

jpfeifle@edrinke.com

Dennis
Thacker

dthacker@edrinke.com

See us for your GM employee purchases.

1-866-452-1300
26125 Van Dyke at 101/2 Mile Rd.

Visit our website: edrinke.com
SHOWROOM HOURS: Mon. & Thurs. 8:30am-9:00pm; Tues., Wed., & Fri. 8:30am-6:00pm

Paul
Makowski

pmakowski@edrinke.comNO DOC FEES
Find Us on
FACEBOOK

All applicable rebates including lease/conquestoffershavebeendeducted fromsaleprice/payment.Picturesmaynot representactual vehicle.Pricessubject tochangeperGM
incentives. Pricesandpaymentsare inclusiveof activeGMEmployeeDiscount (Unlessotherwisestated). BelowGMPricingonly validoncertian models. EquinoxandTraverse
are 24month leases. Cruze is a 36month lease. Silverado, Impala,Trax,Malibu andCamaroare 39month leases.All leases are 10kmiles per yearw/ approvedSTier creditw/
$999 due at signing. Prices & payments are plus tax, title, and plate fees with acquisition fee up front. Refundable security deposit required on certain vehicles – to be
determinedby lender. For Silverado,must trade in ’99 or newermodel vehicle. GMEmployeediscount to everyone valid on certainmodels. **$3500 trade-in is valid on2003or
newer vehicles with under 115k miles in drivable condition, no branded titles, less reconditioning determined by appraiser. Certain restrictions may apply, see dealer for
complete details.** Expiration Date – 3/31/15.

SHOWROOM HOURS:
Mon. & Thurs. 8:30am-9pm

Tues., Wed., & Fri. 8:30am-6pm

Now looking for experienced salespeople to join our team!

See us for your GM employee purchases.

1-877-451-7707
26125 Van Dyke at 101/2 Mile Rd.

Visit our website: edrinke.com

We Are Professional Grade

NEWTRAX
LS

ED RINKE
DBL. CAB

2WD

All prices and payments include GM rebates. Pictures may not represent actual vehicle. Prices subject to change per GM incentives. Prices and payments are inclusive of
active GM employee discount (unless otherwise stated). All leases are 10,000miles per year with approved STier credit w/ $999 down (unless otherwise noted). Must have
lease loyalty and/or conquest. Must have closing competitive lease. For Sierra, must trade in ’99 or newer model vehicle. Prices and payments are plus tax, title, plate fee
w/acquisition fee up front, refundable security deposit required on certain vehicles – to be determined by lender. GM employee discount to everyone valid on certainmodels.
**$3,500 trade in is valid on 2003 or newer vehicles w/ under 115k miles in drivable condition, no branded titles, reconditioning determined by appraiser. Certain
restrictionsmay apply, see dealer for complete details.** Exp date:3/31/2015.

WARREN URGENTCARE

“We Care”
URGENT CARE FOR ACCIDENTS AND INJURY

ADULT & PEDIATRIC ILLNESS
Digital X-Rays, EKG and Lab Work, On-Site Lab Service, Strep, Mono,
Pregnancy & Urine Testing, Vaccinations, Sports & School Physicals,

Occupational Medicine, Work-Related Injuries,
Pre-Hire Physicals (BAT & Urine Screening)

SPECIAL ON SPORTS PHYSICAL $25.00 State-of-the-Art Facility

8am-10pm • 7 Days a week • 365 Days a Year
“Bringing Quality Urgent Care To Your Neighborhood”

586-276-8200
31700 Van Dyke • Warren, MI 48093

On Van Dyke Rd., between 13 & 14 Mile in
St. John’s Windemere Park

OTHER CONVENIENT LOCATIONS:

ATTENTION
Chrysler, GM, Ford

Employees, we’re within
2 miles of your plants

HAP & BCN
NO Referrals Needed!
www.warrenurgentcare.com

FLU SHOTS

Woodland Urgent Care
22341 W. 8 Mile Road

Detroit

313-387-8700

N. East Macomb Urgent Care
43900 Garfield, Suite 121

Clinton Township

586-868-2600

WE DO HOUSE CALLS OR COME SEE US…
Before You Trade-In or Sell Your Car

Buyer & Seller of Clean Vehicles Since 1975!

248.332.8326
1153 Baldwin Rd • Pontiac • www.jimdouglasautosales.com

You’ll Get Your Tax Break
Plus 100’s if not 1,000’s More

play how their teenager drove
the vehicle. Maximum speed
reached, distance driven and
number of times active safety
features were engaged all can be
confirmed.
“We developed this system so

parents could use it as a teach-
ing tool with their kids – they
can discuss and reinforce safe
driving habits,” said General Mo-
tors safety engineer MaryAnn
Beebe. “As a mother of two, I
know anything that has the po-
tential of keeping one’s family
safer is of great value to par-
ents.”
Malibu can keep track of the

following:
• Distance driven;
• Maximum speed traveled;
• Over-speed warnings is-

sued;
• Stability control events;
• Antilock brake events;
• Forward Collision Alerts, if

equipped;
• Forward Collision Braking

events, if equipped.
To use Teen Driver, a parent

needs to enable the feature by
creating a PIN in the Settings
menu of their available MyLink
system, which then allows them
to register their teen’s key fob.
The system’s settings are turned
on only to registered key fobs.
When active, Teen Driver auto-

matically mutes the radio until
front safety belts are fastened.
Additionally, the radio system’s
maximum volume can also be
set to a lower level. If the vehicle
is equipped with active safety
features like Forward Collision
Alert, they are automatically
turned On. Parents can select a
maximum speed (between 40-75
mph), which, if exceeded, acti-
vates a visual warning and audi-
ble chime.
If equipped, these are the safe-

ty features that are automatical-
ly turned On and incapable of
being manually turned off when
Teen Driver is activated:
• Stability Control;
• Front and Rear Park Assist;
• Side Blind Zone Alert;
• Rear Cross Traffic Alert;
• Forward Collision Alert;
• Daytime Running Lamps/

Automatic Light Control;
• Forward Collision Braking;
• Traction Control;
• Front Pedestrian Braking.
“The first step with this tech-

nology is to make sure that all
drivers and passengers within
the car are safe,” said Steve Ma-
joros, Chevrolet car marketing
director. “In addition to innova-
tive safety technologies like this,
you will see efficiency, advanced
connectivity and stunning de-
sign in the 2016 Malibu.”
Teen Driver is not a subscrip-

tion-based service, Lyons said,
so it remains with the vehicle
permanently and will be stan-
dard on the Premier trim and op-
tional on LT models if equipped
with the Convenience Package
and up-level radio. The 2016 Mal-
ibu debuts at the New York Auto
Show in early April and is ex-
pected to go on sale at the end of
2015.

New 2016 Malibu
To Offer Safety
‘ Report Card’

BorgWarner expanded its man-
ufacturing facility at its campus
in Ramos-Arizpe, Mexico, to
meet increasing demand for
emissions technologies in North
America.
The expanded facility will pro-

duce exhaust gas recirculation
(EGR) modules, ignition coils
and coolant control valves for
use in gasoline- and diesel-pow-
ered passenger cars, minivans
and light-duty trucks in the
North American market.

BorgWarner to
Expand Facility

CONTINUED FROM PAGE 1



Ford Motor Company and its
founder Henry Ford were hon-
ored at the Washington Automo-
tive Press Association’s 30th An-
niversary Gala on March 19 with
the organization’s Golden Gear
Award. The company and its
founder were being recognized
for their outstanding contribu-
tions to the automotive industry,
said Ford spokesman Craig Van
Essen.
Jim Holland, vice president, Ve-

hicle Components and Systems
Engineering, FordMotor Company,
was on hand to accept the award
from Melanie Batenchuk, 2014-
2015 WAPA president and
founder/editor of BeCarChic.com,
and Les Jackson, 2015-2016 WAPA
president and host of Cruise Con-
trol Radio.
“On behalf of all the men and

women of Ford Motor Company,
I’d like to thank the Washington
Automotive Press Association for
the Golden Gear Award,” said
Holland. “Henry Ford left us with
quite a legacy, and the Ford team
continues driving innovation
through every part of our busi-
ness to improve people’s lives.
This is what has always defined
us as a company. Through inno-
vation, we are changing the way
the world moves.”
Henry Ford didn’t just set out

to build a strong business by in-
troducing compelling products –
he was passionate about making

life better for millions of people.
Holland said.
Henry Ford may be best known

around the world for the inven-
tion of the affordable car that put
the world on wheels, but equally
notable is the mark he made on
society – perfecting the moving
assembly line to help usher in an-
other industrial revolution and
doubling wages of factory work-
ers, which helped give rise to the
middle class.
Carrying on the legacy of its

founder, Ford Motor Company is
driving innovation in every part
of its business, Holland said. This
includes:
• EcoBoost engine technology

that is now in more than 5 million
Ford vehicles, helping people
everywhere save gas.
• Advanced, lightweight mate-

rials that make America’s best-
selling pickup truck, F-Series,
even more capable and efficient.
Industry-first inflatable rear safe-
ty belts that provide additional
protection for rear seat passen-
gers, as well as other safety inno-
vations that help millions of peo-
ple avoid accidents.
Earlier this year the company

announced its Ford Smart Mobili-
ty plan to use innovation to take
it to the next level in connectivi-
ty, mobility, autonomous vehi-
cles, customer experience and
big data.
Ford is also conducting 25 mo-

bility experiments around the
world this year to test break-
through transportation ideas to
create better customer experi-
ences, more flexible user-ship
models and social collaboration
that can reward customers, Can
Essen said.
The experiments seek to ad-

dress four global megatrends –
explosive population growth, an
expanding middle class, air quali-
ty and public health concerns,
and changing customer attitudes
and priorities – challenging to-
day’s transportation model and
limiting personal mobility, espe-
cially in urban areas.
Henry Ford believed a good

business makes excellent prod-
ucts and earns a healthy return,

and that a great business does all
of this while creating a better
world, Holland said. That vision
continues to drive the people

who work at Ford Motor Compa-
ny each day to make the best
cars and trucks around the
world.

by David McHugh
AP Business Writer

FRANKFURT, Germany (AP) –
In Europe, SUV now stands for:
Shrinking Utility Vehicle.
An array of ever-smaller sport

utility vehicles and SUV car-like
crossovers went on display earli-
er this month at the Geneva
International Motor Show. Auto-
makers are piling into the seg-
ment as one of the best hopes for
growth in a still-weak European
market.

Consumers like the higher
seating, easier entry and per-
ceived greater freight-carrying
capacity. Automakers like the
fact that they can build an SUV
body on the same mechanical
platforms and modules they use
for compact cars, saving money
on development costs.
The key in Europe has turned

out to be putting the vehicles on
platforms originally built for
compact or small mid-sized cars.
They’re generally less than 4.5
meters or 177 inches long, or
smaller than a Honda Civic,
which measures 179.4 inches.
Compact SUVs have gained in

popularity globally, but they’re
really getting attention now in
Europe. The smaller size helps
with narrow streets and tight
parking in European cities that
made full-size SUVs less practical
for many people, and a little
politically incorrect as well for
the more environmentally-con-
scious.
The recently lower price of

gasoline will not hurt, although
gas remains painfully expensive
in Europe compared with the
United States due to high taxes.
Analyst Tim Urquhart at IHS

Automotive say these new mod-
els are further evidence that Eu-
ropean car buyers are shifting
away from classic sedans and
hatchbacks in favor of SUV body
styles.
“It’s signaling a bit of a sea

change which has been happen-
ing in the European market for
the better part of a decade now, a

gradual shift from passenger car-
style body types, your conven-
tional sedans and hatchbacks,
and more toward these SUV and
crossover sort of vehicles.
“They use existing powertrain

technology and existing passen-
ger platform architecture. You
raise the ride height a bit, use
some funky SUV styling cues, and
you’ve just created a different
genre of vehicle. You’re extend-
ing your range in a cost-effective
manner, in a way that’s exciting
to consumers.’’
The market for the smaller ver-

sions “continues to have huge
growth potential’’ even as more
and more carmakers pile into it,
as they did with big SUVs years
ago.
Small SUV sales in Europe are

expected to triple from 1.1 mil-
lion to 3.2 million annually over
the next decade, IHS Automotive
predicts. That’s even as small
and midsize car sales show only
stable sales, rising from 4.7 mil-
lion units to 5.3 million.
Europe’s car market needs the

boost as its economy slowly
heals from the recent financial
crisis.
Car sales rose for the 17th

straight month in January in the
28-country European Union, and
last year’s sales of 12.55 million
vehicles represented a 5.6 per-
cent increase over the year be-
fore – the first such increase af-
ter six years of declines. Sales,
however, remain far below the
2007 peak of just under 16 mil-
lion.

PAGE 8 MARCH 30, 2015DETROIT AUTO SCENE

Press Association Honors Ford’s History

Melanie Batenchuk, Les Jackson and Jim Holland at awards ceremony.

Compact SUVs Are Growing in Popularity

New-vehicle sales are expect-
ed to decline 0.3 percent year-
over-year to a total of 1.53 mil-
lion units in March 2015, result-
ing in an estimated 16.9 million
seasonally adjusted annual rate
(SAAR), according to Kelley Blue
Book’s www.kbb.com. The pro-
jected slight decline in volume in
March largely is due to one fewer
Saturday this month compared
to last year.
“Similar to last year, winter

weather had a negative impact
on new-car sales in February,”
said Alec Gutierrez, senior ana-
lyst for Kelley Blue Book. “Con-
sumers then returned to the mar-
ket in a big way last March, and
we expect a similar, though less
pronounced, bump in sales this
March, too. Auto sales are cur-
rently being led by pickup trucks
and sport utility vehicles, which
is good news for the automakers
focused on these segments, as
these are typically their most
profitable units.”
First-quarter sales should total

3.93 million units, up from 3.74
million units a year ago, for a 5.1
percent improvement. This will
be the best first quarter since
2007. Total sales in 2015 are pro-
jected to hit 16.9 million overall,
the highest total since 2005,

when sales fell just shy of 17 mil-
lion units. In March, new light-ve-
hicle sales, including fleet, are
expected to reach 1,530,000
units, down 0.3 percent from
March 2014 and up 21.9 percent
from February 2015.

The seasonally adjusted annu-
al rate (SAAR) for March 2015 is
estimated to be 16.9 million, up
from 16.4 million in March 2014
and up from 16.2 million in Feb-
ruary 2015. Retail sales are ex-
pected to account for 81.5 per-
cent of volume in March 2015.
Toyota Motor Company is ex-

pected to continue its gains from
last month by capturing the most
market share in March 2015. Toy-
ota is off to a fast start this year
with especially strong sales of its
SUV lineup, which is up more
than 20 percent in the first two
months of the year.
“Kelley Blue Book also expects

to see growth in March from
American Honda, which has seen
a dip in car sales this year, but
excellent growth among its utili-
ty models like the Honda CR-V,”
said Tim Fleming, analyst at Kel-
ley Blue Book. “With the upcom-
ing redesign of the mid-size Pilot
scheduled for this summer, gain-
ing momentum in these seg-
ments is vital for Honda.”

Kelley Blue Sees Stronger
Automotive Sales in March
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Jeff Caul
586-274-0396
PEP QUOTES BY PHONE OR EMAIL:
JEFF CAUL AT JCAUL@BUFFWHELAN.COM

Free shuttle service to home, office or shopping.

buff whelan chevrolet
WHERE THE DEALS MAKE THE DIFFERENCE, EVERY DAY SINCE 1970!

Van Dyke • South of 18 Mile • Sterling Heights

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!
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*See dealer for details. All Rebates/Incentives have been deducted from sale price/payment and are subject to change by manufacturer with-
out notice. GM Employee discount required unless otherwise noted. All leases include GM Loyalty unless otherwise noted. Traverse and
Equinox leases assume you have a NON-GM Lease in the household that terminates within 90 days. All lease payments are based on
10,000 miles per year. 1st payment, tax,title and plate fee due at signing on all leases. All programs expire 3/31/2015

CONVENIENT HOURS:
Mon. & Thurs.

8:30 am – 9 pm
Tues., Wed., Fri.

8:30 am – 6:30 pm

��
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SC
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METRO PKWY.

18 MILE RD.

SINCE
1989

Power Locks/Windows/Mirrors/Seats, Captain Seats,
Heated Seats, Remote Start, Back-Up Camera,
Touch Screen Radio, XM Radio, OnStar & More…

36 Month Lease/10,000 Miles

Stk.#52426

2015 TRAVERSE 1LT

NO SECURITY DEPOSIT

Stk.# 52636

2015 EQUINOX 1LT
NO SECURITY
DEPOSIT
REQUIRED

NO SECURITY
DEPOSIT
REQUIRED

Power Locks/Windows/Mirrors/Seat, Remote Start,
Touch Screen Radio, Back-Up Camera & More…

24 Month Lease/10,000 Miles

NO SECURITY DEPOSIT

OVER 1,000
New Chevrolets in Stock!

WE GUARANTEE THEWE GUARANTEE THE
LOWEST PRICES OR IT’S FREELOWEST PRICES OR IT’S FREE☺☺

586-274-0396
Stk.#51556

2015MALIBU 1LT

Power Locks/Windows/Mirrors, Aluminum Wheels,
Touch Screen Radio, XM Radio, OnStar & More…

36 Month Lease/10,000 Miles

$213*+Tax with$0 Down

NO SECURITY DEPOSIT

$236*+Tax with$0 Down

$166*+Tax with$0 Down

NO SECURITY
DEPOSIT
REQUIREDbuff whelan

chevrolet

Spring into

for a great deal!

*Pictures may not represent actual sale vehicle. All applicable rebates including conquest and/or loyalty offers have been deducted from Sale Prices/Payments and are subject to change by the manufacturer without notice and are plus title, tax and plate fees. GM Employee discount is required expect where noted. Leases are 10,000 miles per year. Equinox re-
quires competitive lease in household. Courtesy have under 3500 miles. GM Loyalty requires 1999 or newer vehicle. $3500 trade-in guarantee is on 2005 or newer vehicles with under 150,000 actual miles in drivable condition. No Branded titles. Certain restrictions apply, see dealer for complete details on all incentives/offers. Sale ends 3/28/2015 @ 3:00PM.

2015CRUZE “LT”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!

• ECOTEC 1.4L “Turbo” DOHC VVT Engine! • Automatic Transmission!
• OnStar with 4G LTE with built-in Wi-Fi hotspot!• Power Driver’s Seat!

• AM/FM/XM Radio w/CD! • 16” AluminumWheels!
• Previous Dealership Courtesy Car!
• Remote Vehicle Start and Entry!

• 38 MPG on the Highway!
Stock#Q4748
Was $21,600

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

2015SILVERADO “LT”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!

• ECOTEC3 4.3L V6 Engine! • Automatic Transmission!
• OnStar w/4G LTE w/built-in Wi-Fi hotspot! • GM Bedliner!

• Color Touch Screen MyLink Radio! • Cruise and Tilt!
• Power Locks & Windows!

• Remote Keyless Entry!
• Aluminum Wheels!

Order #SJFWMC
Was $38,925

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

We’ll Give You a Minimum of $3500 for Your Trade-In…GUARANTEED!*

36 Month
Lease:

$99*
$999DOWN!

Sale
Price $17,490*

24 Month
Lease:

$199*
$999DOWN!

Sale
Price $30,990*

2015MALIBU “LT”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!

• 2.5L DOHC VVT Engine! • 7” Color Touch Screen MyLink Radio!
• OnStar with 4G LTE with Built-in Wi-Fi hotspot!

• Previous Dealership Courtesy Car! • Aluminum Wheels!
• Power Driver’s Seat! • Rear Vision Camera!

• Remote Vehicle Start and Entry!
• 36 MPG on the Highway!
Stock#Q4592Was $25,860

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

36 Month
Lease:

$129*
$999DOWN!

Sale
Price $19,990*

2015EQUINOX “LT”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!
• 2.4L DOHC Engine! • 7” Color Touch Screen MyLink Radio!

• Remote Vehicle Entry! • Rear Vision Camera!
• OnStar w/4G LTE w/built-in Wi-Fi hotspot!

• Tilt and Telescopic Steering Column!
• 17” Aluminum Wheels!

• 32 MPG on the Highway!
Stock#F22275Was $27,180

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

24 Month
Lease:

$115*
$999DOWN!

Sale
Price $21,056*

4x4 DBL. CAB

#42333 #21552#44296

475 SUMMIT DRIVE • 248-292-2502 • 5825 HIGHLAND RD. (M59) • WATERFORD

CALL
BRUCE LITVIN
– 24/7 & 365 –

40 YEARS
OF QUALITY SERVICE

CELL # 1-586-405-5175
blitvin@lunghamer.com

1-888-665-5438

TTHHEE NNEEWW
PPRROOGGRRAAMMSS

HHAAVVEE
AARRRRIIVVEEDD
AANNDD TTHHEE

LLEEAASSEE
PPAAYYMMEENNTTSS

AARREE
FFAABBUULLOOUUSS
PPLLEEAASSEE CCAALLLL FFOORR
MMOONNTTHH EENNDD
FFAANNTTAASSTTIICC DDEEAALLSS

CCAALLLL FFOORR DDEETTAAIILLSS

DETROIT (AP) – The leader of
the United Auto Workers union
has rejected a third tier of lower
wages for members who make
auto parts.
Speaking March 25 at the

union’s national bargaining con-
vention in Detroit, President Den-
nis Williams said the UAW al-
ready has too many tiers of low-
er wages.
Williams was responding to re-

ports that General Motors Co.
and Ford Motor Co. may propose
a third tier of pay. He already is
under pressure from union mem-
bers to end a second tier of
wages that’s about half the $28
per hour made by longtime work-
ers.
He told delegates that he

heard people talking about the
third tier, which would pay less
than the $15.28 starting wage for
second-tier workers, on their
way in to the convention center
Wednesday morning.
“I’m thinking they got too

many damn tiers now,’’ said
Williams, who received a stand-
ing ovation.
Actually, a third tier of wages

already is in place at several Gen-
eral Motors factories in the De-
troit area for a small number of
workers who build battery packs
and place parts in the right se-
quence to be assembled on cars.
Without the lower tier, the work
may have gone to countries with
lower labor costs. Williams told
members about bridging the gap
in wages, an apparent reference
to the first and second tiers. But
he also said they’re competing in
a global economy.
Many at the convention spoke

in favor of pay raises for veteran
workers. Longtime UAW workers
have not had an hourly pay raise
since 2007, although they have

received hefty annual profit shar-
ing checks. Williams didn’t ad-
dress pay raises in his speech,
but has said in the past that
there are ways to give raises and
keep the companies competitive.
In his speech, he said workers

shared in getting the auto com-
panies through bad times and
“we must equally share in the
good times.’’
Contract talks with between Fi-

at Chrysler, GM, Ford and the
UAW start this summer. The
union represents about 137,000
workers at the three companies.
The current contract expires in
September.
This year’s talks are the first to

come after the auto industry ful-
ly recovered from the Great Re-
cession, and could be con-
tentious as the union seeks a
slice of the industry’s billions of
dollars in profits.
Auto companies, mindful of

the recession, are reluctant to in-
crease U.S. labor costs and once
again be at a cost disadvantage
to foreign companies. They actu-
ally want to reduce labor expens-
es, contending that their costs al-
ready have grown above com-
petitors.
An analysis done by the Center

for Automotive Research, a think
tank based in Ann Arbor, Michi-
gan, shows that to be true, at
least for General Motors and
Ford. GM’s total hourly labor
costs, including wages and bene-
fits, total $58 per hour, followed
closely by Ford at $57. Both are
more than $8 above Honda and
Toyota, whose costs are below
$50 per hour, the analysis found.
Chrysler, with costs totaling $48
per hour, is below Honda and
equal to Toyota, but higher than
Nissan, Hyundai, BMW and VW,
according to the analysis.

UAW Contract Talks to Center
Around Hourly Tier Wages
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LOCATED RIGHT OFF I-75 ON M-24

Wally Edgar
1-866-906-0279

All lease payment examples at GM Employee Discount Price plus, tax with zero security deposit. Traverse and
Equinox first month paymnt and doc fees due at signing with all rebates including Competitive Lease Conquest
Private Offer assigned to dealer. Silverado and Cruze first month payment and doc fees due at signing with all
rebates including GM Lease loyalty private offer assigned to dealer. Lessee responsible for excesswear and tear as
well as exceeded contractedmileage. Due to advertising deadlines, prices subject to change. See dealer for details.

JAY CHAISER x117
Fax: 248-391-0189
Cell: 248-821-8026

Email:
jchaiser@wallyedgar.com

Located right off I-75 on M-24, 2 minutes N. of the Palace of Auburn Hills

SALES HOURS:
MONDAY - THURSDAY 8 AM - 8 PM • FRIDAY 8 AM - 6 PM

SATURDAY 9 AM - 3 PM • SUNDAY CLOSED

3805 LAPEER RD., LAKE ORION

Wally Edgar

2015 EQUINOX LT
$117**PER MONTH
24MONTHS $999DOWN
10K LEASE

38 MPG

2015 SILVERADO LT
DOUBLE CAB

$229*PERMONTH
24MONTHS $999DOWN
10K LEASE

38 MPG

2015 CRUZE 1LT
$141*PER MONTH
36MONTHS $999DOWN
10K LEASE

38 MPG

2015 TRAVERSE 1LT
$186*PER MONTH
36MONTHS $999DOWN
10K LEASE

38 MPG

2015 CTS 2.0L TURBO
STANDARD COLLECTION

63 AVAILABLE

2015 ATS 2.0L TURBO AWD
SEDAN - STANDARD COLLECTION

66 AVAILABLE

2015 SRX FWD
STANDARD COLLECTION

89 AVAILABLE

2015 ESCALADE AWD
LUXURY COLLECTION

11 AVAILABLE

$299EMPLOYEE
PRICE
36 MONTH/10K PER YEAR

$399EMPLOYEE
PRICE
36 MONTH/10K PER YEAR

$319EMPLOYEE
PRICE
36 MONTH/10K PER YEAR

$679EMPLOYEE
PRICE
36 MONTH/10K PER YEAR

2015 XTS FWD
STANDARD COLLECTION

44 AVAILABLE

$419EMPLOYEE
PRICE
36 MONTH/10K PER YEAR

2015 ATS 2.0L TURBO AWD
COUPE – STANDARD COLLECTION

$319EMPLOYEE
PRICE
36 MONTH/10K PER YEAR

19 AVAILABLE

A Prestige Automotive
Group Company

Exclusive Service Offers and Coupons:
OPEN SATURDAY 9:00AM-2:00PM

Service Hours: Mon-Fri 7:30am-6:00pm

Visit our website: www.PrestigeCadillac.com for all our specials
* Tax, title, license and dealer fees extra. No security deposit required. 30,000 miles with approved lease. Mileage charge of $.25 per mile over 30,000 miles.
Lessee pays for excess wear and tear charges. All applicable rebates to dealer. Photo may not represent actual vehicle. ATS, CTS, XTS & SRX must show proof of
current lease of a 2004 or newer GM vehicle and lease eligible new 2014 Cadillac. MRSP’s: ATS $38,240,ATS Coupe $41,440, CTS $48,340, XTS $45,595, Escalade
$82,245, SRX $38,600. Due at signing ATS $3,059, ATS Coupe $3,819, CTS $4,109, XTS $3,179, Escalade $3,974, SRX $1,729. See dealer for details. Take
delivery by 3/31/2015.

FREE
27 MULTI-POINT
INSPECTION

Expires 3-31-15

OIL CHANGE
$24.95*

FREE 27 multi-point inspection
Most GM cars & light trucks. Includes 5 Qts

of Dexos 1 oil & AC Delco oil filter.
*Plus Tax. Expires 3-31-15

FREE
ALIGNMENT
INSPECTION/

CHECK
Expires 3-31-15

OPEN MON & THURS, UNTIL 8PM & SATURDAY 10AM - 4PMOPEN MON & THURS, UNTIL 8PM & SATURDAY 10AM - 4PM

Showroom Hours: Mon. & Thurs. 8:30 a.m.-8 p.m. • Tue., Wed., & Fri. 8:30 a.m.-6 p.m. • Sat. 10 a.m.-4 p.m.
8333 EAST 11 MILE ROAD • I-696 & VAN DYKE • 888-548-8939

Reward Yourself

• Convenient Customer Shuttle
• Early Bird Check-in
• Loaners available
• Convenient Business Hours
• Same Day Service
• Factory Trained Service Advisors

• ASE Certified Technicians
• Online Express Checkout
• Mobile App Service
• Complimentary Loaner Car
• GM Quality Parts

BorgWarner’s new DuroSpeed
two-speed fan drive is hitting the
market this May.
The system is specifically de-

signed to deliver reliable cooling
for severe operating and voca-
tional truck applications such as
construction vehicles and munic-
ipal trucks, said BorgWarner
spokeswoman Erika Nielsen.
While on/off models provide

superb durability and fuel effi-
ciency for over-the-road applica-
tions, BorgWarner’s DuroSpeed
fan drive significantly reduces
fan engagements for greater reli-
ability and less noise in severe
service applications, Nielsen
said. The modular design allows
any BorgWarner Kysor on/off fan
drive to be easily converted to a
DuroSpeed fan drive. BorgWarn-
er will begin supplying this prod-
uct in May 2015.
“Dump trucks, refuse haulers

and other vocational applica-
tions experience severe service
and have very different cooling
needs than line haul trucks. At
BorgWarner, our engineers lis-
tened to the voice of the cus-
tomer to develop a simple, effi-
cient design built for durability
and serviceability,” said Daniel
Paterra, president and general
manager, BorgWarner Thermal
Systems. “Our testing shows the
DuroSpeed fan drive’s innovative
flux ring design enables this
clutch to run 70 degrees Fahren-
heit cooler than competitive of-
ferings. The cooler internal oper-
ating temperature increases
bearing and liner durability, al-
lowing nearly twice as many en-
gagements over its lifetime.”
In severe-duty applications,

on/off fan drives are continually
engaging and disengaging. When
disengaged, engine temperatures
rise quickly, causing the clutch

to engage repeatedly. BorgWarn-
er’s pneumatically actuated
DuroSpeed two-speed fan drive
is designed with a higher disen-
gaged fan speed to prevent en-
gine temperatures from rising
too quickly.
Because the fan drive engages

and disengages less often, clutch
life increases, noise decreases,
dust buildup in the radiator is
minimized and more horsepower
is available, allowing the vehicle
to achieve higher work output.
Compared with competitive
models, the DuroSpeed fan drive
has no spinning air connections
to wear, inspect or service, and
is designed to operate at lower
temperatures for longer bearing
five to 10 pounds less, and using
11 fewer components than com-
parable units, BorgWarner’s
DuroSpeed fan drive also helps
deliver better fuel economy,
Nielsen said.
To reduce complexity and min-

imize upgrade costs, BorgWarn-
er’s modular design uses the
same clutch unit for all applica-
tions. Any Kysor on/off fan drive
can be easily retrofitted to a
DuroSpeed fan drive with a con-
version kit consisting of only two
add-on components.

BorgWarner Brings a New
Two-Speed Fan to Market

DETROIT (AP) – The United
Auto Workers union is hosting
an exhibition of 90 artworks cre-
ated by Ford Motor Co. employ-
ees across the country.
The inaugural “Art Collabora-

tive” was on March 27 at the
UAW-Ford National Program Cen-
ter in Detroit. It featured works
created by 44 hourly and
salaried workers of Ford.

UAW-Ford Hosts
Display of Art
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Call Toll Free:

New
Saturday Hours:
Sales 10am-3pm &
Service 8am-2pm

HOURS: Mon/Thurs 8:30am-8pm
Tue/Wed/Fri 8:30am-6pm

800-710-3857
OPEN SATURDAY!

3800 S. Lapeer Rd., LAKE ORION

OPEN EXTENDED HOURS MONDAY 3/30 AND TUESDAY 3/31 - 8:30AM TO 8:00PM

SCAN
ME

CHECK YOUR
TRADE IN
VALUE HERE

* We make car buying fun at Milosch’s Palace. Please call to schedule an appointment for a demonstration drive. All rebates to dealer. Deals apply to stock
units only. Must be a Chrysler employee. $1995 down, plus destination, taxes, title, plates. Must be Chrysler Employee. $500 Military and TDM included.
Lease calculated at 10,000 miles per year. Vehicle shown not actual vehicle. WAC. See dealer for details. **Lease and prepay examples are plus
destination, taxes, title, plates, $0 sec. deposit required. Includes Conquest Trade-in and must be Chrysler Employee. Programs subject to change.
†On select models. See dealer for details. Expiration date is 3/31/15.

YOUR OFFICIAL CHRYSLER • JEEP • DODGE LEASE TURN-IN HEADQUARTERS

2015 CHRYSLER
TOWN & COUNTRY
TOURING
L

EMPLOYEE 1 PAY 27 MONTH
LEASE STARTING FROM
$3987*

27 MO. LEASE ONLY
$169*mo.

2015 CHRYSLER
300 S

EMPLOYEE 1 PAY 27 MONTH
LEASE STARTING FROM
$4385*

27 MO. LEASE
$179*mo.

2015 JEEP
GRAND CHEROKEE
LAREDO
4X4

SALE PRICE
$27,760*

27 MO. LEASE ONLY
$259*mo.

ALL NEW 2015 JEEP
CHEROKEE LATITUDE
4X4

39 MO. LEASE ONLY
$195*mo.

ALL NEW 2015
DODGE JOURNEY
RTAWD

2014 DODGE
CHARGER R/T

EMPLOYEE 1 PAY 27 MONTH
LEASE STARTING FROM
$3188*

27 MO. LEASE ONLY
$105mo.

2015 RAM
CREW CAB 4X4

BIG HORN

EMPLOYEE 1 PAY 27 MONTH
LEASE STARTING FROM
$3887*

27 MO. LEASE ONLY
$149*mo.

2015 CHRYSLER
200 S

EMPLOYEE 1 PAY 24 MONTH
LEASE STARTING FROM
$4987*

24 MO. LEASE ONLY
$109*mo.

2015 JEEP RENEGADE

SALE PRICE
$29,388*

MSRP $42,760

EMPLOYEE 1 PAY 24 MONTH
LEASE STARTING FROM
$3827*

24 MO. LEASE ONLY
$149*mo.

MSRP $26,565

ALL
NEW

STARTING AT
$19,981*

NOW AVAILABLE


	m-01.pdf
	m-02
	m-03
	m-04
	m-05
	m-06
	m-07
	m-08
	m-09
	m-10
	m-11
	m-12

