
General Motors recognized 78
of its best global suppliers dur-
ing its 23rd annual Supplier of
the Year awards ceremony
March 5.
Winning suppliers from around

the world received the award for
going above and beyond GM’s re-
quirements, designed to provide
customers with the “most inno-
vative technologies and the in-
dustry’s best quality vehicles” at
a special awards dinner, said GM
spokeswoman Freda Agboka.
“These companies are the

best-of-the-best suppliers, and
deserving of special recognition
for their outstanding contribu-
tions,” said Steve Kiefer, GM vice
president, Global Purchasing and
Supply Chain.

“We need them to continue to
bring us their most innovative
technologies, highest quality
services and work, and we will
continue to win together for the
benefit of our customers.”
In addition to the Supplier of

the Year awards, GM honored
four companies – Dell Inc., John-
son Controls Inc., Lear Corp., and
The Maersk Group – with its
Overdrive Award, recognition of
extraordinary leadership in cul-
tural change and commitment
initiatives that drove exceptional
business results for GM, Agboka
said.
“These awards are the result of

hard work on the part of our em-

ployees, who are committed to a
strong partnership with General
Motors and one that benefits
from the Johnson Controls oper-
ating system,” said Brian Grady,
vice president and general man-

ager of the General Motors busi-
ness unit for Johnson Controls
Automotive Seating.
“Johnson Controls’ operating

CONTINUED ON PAGE 3
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Sublime Green-and-Black 2015 Dodge Challenger R/T featured in film

GM CEO Mary Barra speaks to suppliers at awards ceremony.

When it came time to put the
pedal to the metal, the produc-
ers of the “Fast & Furious”
movies chose Dodge.
“These films are about speed,”

said Fiat Chrysler spokeswoman
Eileen Wunderlich. “And Dodge
cars and the performance they
bring are perfect for these films –
and these movies really show
just what the Dodge brand can
do. And, it’s just exciting to be a
part of a really fun and success-
ful movie franchise.”
Dodge, which has been a part

of the blockbuster “Fast & Furi-

ous” franchise since its incep-
tion, has entered into a promo-
tional partnership with Uni-
versal Pictures for “Furious 7.”
Dodge also is in a first-ever

partnership with Atlantic
Records on music videos that
support the label’s “Furious 7:
Original Motion Picture Sound-
track.”
The movie is in theaters April

3 and the music videos are avail-
able starting March 17 and are
available now for pre-order at

Fiat Chrysler’s Power Cars
Star in New ‘Fast & Furious’

GM Honors Its ‘Best-of-the-Best’ Suppliers

CONTINUED ON PAGE 2

by Jim Stickford

The advent of the autonomous
car is creating great opportuni-
ties for Michigan’s aerospace in-
dustry.
Gavin Brown, executive direc-

tor of the Michigan Aerospace
Manufacturers Association
(MAMA) said that the technolo-
gies of the automotive industry
and the aerospace industry are
converging.
“Today’s aerospace industry

isn’t just traditional fixed-wing
aircraft,” Brown said. “These
days we’re talking about un-
manned autonomous craft. And
that’s where aerospace and auto-
motive technologies are converg-
ing.”
Just as the auto industry is

spending billions on the autono-
mous car, the aerospace industry
is investing a lot of money into
creating flying craft that can trav-
el routes on their own, Brown
said. He added that vehicle-to-
vehicle communications be-
tween cars is growing and this
technology can also be used for
vehicle-to-vehicle communica-
tions between flying craft.
“The wealth of engineering tal-

ent located in southeast Michi-
gan is tremendous,” Brown said.
“That makes it possible to create
a ground-zero for a new industri-
al base in terms of developing an
industry that combines automo-
tive and aerospace technolo-
gies.”
This base, Brown said, would

hopefully extend beyond just en-
gineering. It would include manu-
facturing.
Fortunately, he said, Michigan

also doesn’t lack for talent in the

development of manufacturing
systems.
Autonomous flying craft –

Brown and his colleagues don’t
like the term “drone” because of
its martial connotations – extend
beyond Amazon using them to
deliver small packages.
“In Africa, for example, there

are places that aren’t easily ac-
cessible by road,” Brown said.
“Having autonomous flying craft
that could make deliveries of
medicine and other basics would
be of tremendous benefit.”
Brown said that MAMA’s mis-

sion started in 2007 and the or-
ganization has been based in
Sterling Heights since 2012. The
group held a meeting on March 9
so its members could interact,
network and just see what they
were all doing.
“Michigan has greater aero-

space resources located in the
state than people think,” Brown
said.
“There are about 300 aero-

space companies that employ

more than 5,000 people in the
state. Right now, we have an op-
portunity to help create a future
for Michigan that is a little less
auto-centric.”
Brown cited Enstrom, a

Menominee-based manufacturer
of helicopters, as an example
of a Michigan-based company
in the aerospace industry. Its
president, Tracy Biegler, is a
member of MAMA and was

at the March 9 meeting.
“We’re a small company,”

Biegler said. “We’re one of five
helicopter manufacturers in the
U.S. and we employ about 250
people.
“Our helicopters cost between

$550,000 and $1.2 million. Our
product is in the low-end part of
the helicopter market. They’re
‘off-the-shelf’ vehicles.”
And by working with others in

the state, Enstrom can see what’s
going on in the industry as a
whole and stay on top of the lat-
est technology, Biegler said.
The company got its start

when its founder, Rudy Enstrom,
a mining engineer in the Upper
Peninsula, built a helicopter in
his basement in the 1940s. In the
1950s, local people got together

Gavin Brown of MAMA in front of Michigan-made helicopter

Autonomy in Cars Proposed
To Help Self-Flying Aircraft

Ford began the official produc-
tion start of the new twin-scroll
2.0-liter and 2.3-liter EcoBoost
engines for North America at its
Cleveland Engine Plant on March
6.
This marks the first time these

engines are being produced in
the U.S., said Ford spokeswoman
Kristina Adamski.
The twin-scroll 2.0-liter Eco-

Boost engine is available in the
new Ford Edge, launching in first
quarter of 2015, Adamski said.
The 2.3-liter EcoBoost engine is

available in the new Ford Mus-
tang, Explorer and Lincoln MKC.
“With more than 4 million Eco-

Boost-powered vehicles on the
road today, Cleveland Engine has
been at the forefront of our plan
to provide our customers with
fuel-efficient, affordable engines,”
said Bruce Hettle, Ford vice pres-
ident of North America Manufac-
turing.
“The hard-working team at

Cleveland Engine,” he said, “is
proud to build two of the
most technologically advanced

engines on the market today.”
In 2013, Ford invested nearly

$200 million and added 450 new
jobs to support production and
rising consumer demand for the
EcoBoost engine. The company
made the move to assemble en-
gines regionally to help optimize
production capabilities around
the world.
Production of the twin-scroll

2.0-liter and 2.3-liter EcoBoost
engines for North America were

Ford EcoBoost Engines Now Built in U.S.

2.3L Ecoboost CONTINUED ON PAGE 4

CONTINUED ON PAGE 4

mailto:info@detroitautoscene.com


http://smarturl.it/furious7.
As part of Dodge’s partnership

with Universal, the brand has
provided the film with:
• a Candy Red 2015 Dodge

Charger, driven by Dominic
(Dom) Toretto (Vin Diesel) in var-
ious chase scenes throughout
“Furious 7”;
• a Sublime Green-and-Black

2015 Dodge Challenger R/T driv-
en by Letty Ortiz (Michelle Ro-
drigues), and
• an armored 2015 Jeep Wran-

gler Unlimited driven by Tej Park-
er (Chris “Ludacris” Bridges).
All three cars play prominent

roles in the movie.
In all, Fiat Chrysler provided

nearly 30 vehicles for the movie
production for use in front of and
behind the camera, Wunderlich
said.
Many high-performance Dodge

vehicles – including the 707-
horsepower Dodge Challenger
SRT Hellcat and Dodge Charger
SRT Hellcat, 645-horsepower
Dodge Viper GTS and other new
and vintage Dodge vehicles – are
featured in music videos Atlantic
is releasing in support of its origi-
nal movie soundtrack album.
“Fast Dodge cars, adrenaline-

filled action and heart-pounding
music have fueled the ‘Fast &
Furious’ movie franchise,” said
Olivier Francois, chief marketing
officer, FCA – Global.
“For the first time, Dodge is

broadening its long-time partner-
ship with an innovative new At-
lantic Records collaboration that
truly expands the power and
reach of the ‘Fast & Furious’ fran-
chise and provides a natural ex-
tension for showcasing Dodge’s
most powerful new performance
vehicles to movie, music and car
enthusiasts everywhere.”
Dodge will support its promo-

tional partnership with Uni-
versal with a multi-tier
marketing initiative that includes
television spots for the U.S. and
international markets, social
media and digital marketing cam-
paigns, and a special ‘Furious 7’
landing page on the brand’s

website, Wunderlich said.
Dodge created new television

commercials to promote “Furi-
ous 7,” including a national spot
that debuted March 9, featuring
the 2015 Dodge Challenger.
In addition, television spots

featuring the 2015 Dodge Charger
will air in the Middle East and
ones featuring the 2015 Jeep
Wrangler will air in other interna-
tional markets. All ads include
clips from the movie and new
vehicle footage.
Wunderlich said it’s difficult to

measure just what impact any in-
dividual marketing effort has on
overall Dodge brand sales.
“Sales are influenced by so

many things,” Wunderlich said.
“There’s advertising on TV, on
the Internet, in magazines.
There’s product placement like
this. There are articles in buff
books and magazines. It all plays
a role. But being a part of this
movie series certainly doesn’t
hurt Dodge.”
The “Flash to the Future”

national spot opens at a Dodge
dealership with a customer walk-
ing up to and getting into a
Dodge Challenger R/T.
As he admires the interior and

gets a feel for the Challenger,
he suddenly is launched into a
high-octane, aggressive, intense
fantasy of the “Furious 7”
world, which includes an
action-packed scene from the
movie.
The spot cuts back to the reali-

ty of the customer at the dealer-
ship and closes with a voice-over
saying, “It’s not Fast & Furious
without a Dodge.”
The spots were created in part-

nership with full-service adver-
tising agency, Doner.
Fans can check out the

www.dodge.com/en/furious-7
website to explore the muscle
behind the movie and find out
more about the “Furious 7” good
guys, bad guys and cars.
The site includes movie stills

and information about the Dodge
Challenger SRT Hellcat, Charger
SRT Hellcat, Charger R/T Scat
Pack and Charger 392 Hemi Scat
Pack Shaker.

In the weeks leading up to
the soundtrack album’s debut,
Atlantic has been releasing a se-
ries of exclusive singles from
artists such as Kid Ink, Y.G., Wale,
Tyga & Rich Homie Quan’s “Ride
Out,” T.I. & Young Thug’s “Off
Set” and Prince Royce’s “My An-
gel.”

In an exclusive partnership
with Dodge, current and vintage
Dodge vehicles are featured in
the music videos.
A special “See You Again”

video features six Dodge vehicles
including the Sublime Green-
and-Black 2015 Challenger from
“Furious 7.”
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Dr. Ramon Kuczera

GKN Driveline has named Dr.
Ramon Kuczera as vice presi-
dent of Global Product Technolo-
gy.
The company also named

Steven LaChance as vice presi-
dent of Engineering for GKN
Driveline Americas.
“Engineering is at the core of

our ability to put ideas in motion
across the global auto industry,”
said Robert Willig, president,
GKN Driveline Americas.
“The elevation of Ray Kuczera

and Steven LaChance provides
our engineering teams with lead-
ership and expertise that will
help GKN continue to deliver
leading-edge product innovation
for our customers.”
In his new role, Kuczera will

leverage GKN’s full line of tech-
nologies to provide sustainable
product differentiation, innova-
tion and cost competitiveness,
Willig said.
LaChance will work closely

with customers in the technolog-
ical development phase, ensur-
ing that product delivery meets
and exceeds customer expecta-
tions.
Kuczera previously was vice

president, Engineering, for GKN
Driveline Americas, while
LaChance was global chief engi-
neer for GKN’s General Motors
business.
Kuczera has been with the

company since 1990 and has
held a variety of engineering
leadership positions, including
test, engineering systems and
customer-facing positions with
Toyota, Nissan and BMW.
LaChance joined the company

in 1998 and has held a variety of
engineering positions within
GKN and its former DriveTek or-
ganization.
Kuczera has a Master’s of Sci-

ence in Mechanical Engineering
and a Ph.D. in Mechanical Engi-
neering from Oakland University.
LaChance is a graduate of the

University of Michigan where
he received a Bachelor’s Degree
in Mechanical Engineering. He
also has a Master’s of Business
Administration from Walsh Col-
lege.
GKN Driveline produces auto-

motive driveline systems and
solutions, including constant
velocity joint, all-wheel drive,
transaxle and electric-drive sys-
tems.

GKN Driveline
Has Appointed

Kuczera,LaChance
As Vice Presidents

BEIJING (AP) – China’s auto
sales growth decelerated in Feb-
ruary despite a near doubling in
purchases of Chinese-made
SUVs, an industry group report-
ed March 10.
Sales in the world’s biggest

auto market rose 6.4 percent to
1.4 million vehicles, according to
the China Association of Auto-
mobile Manufacturers (CAAM).
That was down from January’s
10.3 percent increase.
Demand for autos has weak-

ened as China’s economic
growth cooled to a two-decade
low last year of 7.4 percent. Feb-
ruary sales also were depressed
by the Lunar New Year holiday,
when many businesses close for
up to two weeks.
For the combined two-month

period of January and February,
passenger vehicle sales rose 8.7
percent from a year earlier to 3.4
million units. Total vehicle sales,
including trucks and buses, rose
4.3 percent, which CAAM said
represented a decline of 6.5 per-
centage points from the growth
rate the same time last year.

Global automakers see China
as a future revenue driver and
are investing heavily to create
models to appeal to local
tastes. That is squeezing domes-
tic brands such as Geely and
Chery.
Sales of Chinese-brand SUVs

jumped 94.7 percent in February
to 187,000 vehicles. That helped
to offset a 3.3 percent decline
in domestic sedan sales to
174,000 vehicles. 2014 sales of
Chinese sedans droppped 17.4
percent.
CAAM said Chinese automak-

ers gained market share in Feb-
ruary, reversing a steady decline,
but gave no details. Last year,
their market share fell by 2.1 per-
centage points to 41.2 percent.
Last year’s total passenger ve-

hicle sales rose 9.9 percent to
19.7 million vehicles, down 5.8
percentage points from 2013’s
growth, according to CAAM.
China is the biggest market by

number of units sold but smaller
than the U.S. in financial terms
because Chinese drivers buy
less expensive vehicles.

China’s Auto Sales Up, But
Growth Level Has Suffered

http://www.detroitautoscene.com
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To build a car designed specifi-
cally for the North American
market, GM spent a lot of time
looking at vehicles from around
the world.
Data collected over decades

from across the globe is helping
ensure that the 2016 Chevrolet
Malibu can handle the world’s
worst roads, even if the new mid-
size sedan never drives on them,
said GM spokesman Chad Lyons.
Data collection boxes are

placed in cars in real-world driv-
ing conditions around the world,
Lyons said. Since 1972, these de-
vices have accurately recorded
the harshness and frequency of
every jounce, bump and shudder
inflicted on the car on roads in
the U.S., Russia, Saudi Arabia and
developing markets.
“Although most Malibu owners

will never put their car through
similar abuse, we test all new ve-
hicles in extreme climates, in-
clement weather and on punish-
ing road surfaces,” said Dan
Devine, Malibu validation engi-
neer. “The 2016 Malibu is defi-
nitely up to these challenges.”
Tests like these ensured the

current generation Malibu was
dependable and durable, Devine
said – two qualities that in turn
helped Malibu stand out from its
rivals in important quality sur-
veys, such as J.D. Power’s Initial
Quality Study and Vehicle De-
pendability Study.
General Motors engineers ana-

lyze the data to calculate the pre-
cise amount of damage potholes
and other hazards create over
150,000 miles.
Then the conditions are repli-

cated at GM’s Milford Proving
Ground on three unique road
courses, each riddled with simu-
lated potholes of increasing
severity. Engineers run prepro-
duction cars through the course
up to hundreds of times.
Additional validation and de-

velopment tests include logging
more than 1.5 million miles of
driving in controlled environ-
ments and on open roads.
Devine said the 2016 Malibu

also endured some harsh weath-
er through drives in scorching
Yuma, Ariz. – which averages 107
degree temperatures in July –
and sub-zero cold of Northern
Canada – which averages a low of

-13 degrees in January.
At the GM Tech Center in War-

ren, the Malibu put in several
hours in the Climatic Wind
Tunnel, Devine said, where tem-
peratures can be raised to 140
degrees or lowered to 40 degrees
below zero.
The new Malibu also endures a

battery of stationary and dynam-
ic tests to simulate abuse well
beyond the average lifetime of
the car, including:
• A four-post vehicle test that

balances each wheel on a hy-

draulic post that actuates the
suspension at high frequency, ac-
celerating the wear on bushings
and dampers.
• Door, hood and decklid

slams speed up wear on hinges
and latches.
• Road durability testing in-
cludes extremes such as twist
ditches, driveway angles, mud
and gravel, high-speed tests,
chatter bumps, Belgian blocks
and salt spray.
The 2016 Chevrolet Malibu will

be available late in 2015.

BorgWarner Morse TEC recent-
ly received a Best Powertrain
EMEA (Europe, Middle East and
Africa) Supplier Award 2014 from
Fiat Chrysler.
The ceremony took place dur-

ing the Qualitas Convention in
Lingotto, Italy. BorgWarner was
honored for its strong engineer-
ing contributions throughout the
development of FCA’s Global
Small Engine (GSE) platform and
its excellent service level, espe-
cially in part quality. Designed to
reduce friction, BorgWarner’s
leading engine timing systems
drive several Fiat models for the
EMEA region, including the Fiat
Panda and Fiat 500.
“We are very proud to receive

this prestigious award as a result
of the deep and successful rela-
tionship between BorgWarner
and FCA in recent years,” said
Joe Fadool, president and gener-
al manager, BorgWarner Morse
TEC. “BorgWarner’s engine tim-
ing systems help improve engine
efficiency by reducing power-
wasting friction while simultane-
ously delivering lower noise and
improved durability.”
BorgWarner’s advanced engine

timing systems for direct-inject-
ed engines offer best-in-class
strength, and feature low-weight
and low-friction technologies to

help improve fuel economy, said
BorgWarner spokeswoman Erika
Nielsen.
Engineered to withstand high

temperatures and tough operat-
ing environments, BorgWarner's
engine timing systems increase
efficiency while reducing mass
and improving wear, she said.
BorgWarner’s low-friction en-

gine timing chain utilizes invert-
ed tooth silent chain technology
and an optimized link back shape
for better engine performance,
Nielsen said.
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This design by New Hampshire student Joshua Blundo took top honors.

Leaders of the Fiat Chrysler
Design team on March 6 awarded
four talented young artists at the
“Meguiar’s 63rd Detroit Autora-
ma” for their winning vehicle
sketches in this year’s “Detroit
Autorama High School Design
Competition.”
The Fiat Chrysler Design team

joined forces with the College for
Creative Studies (CCS) and chal-
lenged U.S. public high school
students to design a next-genera-
tion Dodge vehicle for the year
2025.
Students were asked to submit

hand-drawn sketches of their
vision, along with a 500-word
essay explaining what the Dodge
brand means to them.
“It’s been exciting to see this

competition grow from a local
level to now reaching students
from all across the nation,” said
Mark Trostle, head of Fiat
Chrysler’s SRT, Mopar and Mo-
torsports Design.
“Partnering with CCS and De-

troit Autorama gave us the expo-
sure needed to attract young,
creative minds and hopefully
inspire them to explore automo-
tive design as a potential career.”
All four winners were awarded

with prizes, including a three-
week summer automotive design
course at CCS (includes housing,
meals and field trips), a MacBook
or iPad, and passes to Detroit
Autorama, Schulte said. The first-
place winner also received a
$60,000 scholarship to CCS.
The four student winners

were:
• First place – Joshua Blundo,

Moultonborough Academy,
Moultonborough, N.H.
• Second place – Conner

Stormer, Stoney Creek High
School, Rochester Hills, Mich.
• Third place – Hwanseong

Jang, Bloomfield Hills High
School, Bloomfield Hills, Mich.
• Fourth place – Dongwon

Kim, Homestead High School,
Sunnydale, Calif.

Four Design Students Win
For Drawing Future Dodge

Malibu Drives Toughest Roads for Quality

2016 Chevrolet Malibu undergoes testing at Tech Center Tunnel.

FCA Honors BorgWarner

system leverages our business-
es’ best practices to improve
quality, productivity and speed.”
Mel Stephens, spokesman for

Lear Automotive said that Lear
and GM have been partners for a
long time.
“This is a great honor, espe-

cially since it’s such an impor-
tant customer for Lear and be-
cause we’ve partnered with
them in both business and
community projects,” Stephens
said.
“We’re proud of our relation-

ship with GM and winning this
award really gives the people
who work here something to
rally around. We’ve been
honored by GM in the past and
to be recognized for our work is
such an honor.”
The Supplier of the Year and

Overdrive award winners are
chosen by a global team of GM
purchasing, engineering, quality,
manufacturing and logistics ex-
ecutives.

GM Honors Its
‘Best-of-the-Best’
Global Suppliers
CONTINUED FROM PAGE 1
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*GM Employee Pricing Plus Tax, Title, Lic. and Doc. No Security Deposit Required. Lease Conquest Rebate Must Have Non GM Lease In Household To Expire Within 90 Days Of Delivery Of New Purchase Or Lease. Lease Loyalty Rebate Must Have 1999 or Newer
GM Vehicle In Household. Programs subject to change. Photos may not represent actual vehicle. Price is subject to change without notice. See dealer for details. Expires 3/31/15.

40755 Van Dyke • Sterling Heights •586.977.2800
WWW.VYLETEL.NET SALES: Sun CLOSED; M, TH 8:30am-9pm; T, W, F 8:30am-6pm; SAT 10am-3pm

SERVICE: Sun CLOSED; M, TH 7am-8pm; T, W, F 7am-6pm; Sat 8am-1pm

VISIT OURWEBSITE TO SEARCH FOR MORE VEHICLES & GREAT DEALS ON NEW BUICK’S OR GMC’S ATWWW.VYLETEL.NET

2015GMCCANYON
4X4EXTCAB

LEASE FOR ONLY

$239*
/MO

36 MO. LEASE
10K MILES PER YEAR

STK #7940-15 • DEAL #53281
* GM Pricing plus tax, title, lic.
Lease figured with Buick/GMC Lease Loyalty Rebate.
$2788 Total Due at Signing.

NEW
2015BUICKENCORE FWD
LEASE FOR ONLY

$139*
/MO

24 MO. LEASE
10K MILES PER YEAR

STK #4210-15 • DEAL #49782
* GM Pricing plus tax, title, lic. Lease fi gured with Buick/GMC
Lease Loyalty Rebate. Dealer removed All Weather Floormats.
$1416 Total Due at Signing.

24 MONTH BUICK EXPERIENCE LEASE
FREEMaintenance • FREE XM Radio! • FREE OnStar

2015 BUICKLACROSSE
BASE 1SBLEASE FOR ONLY

$239*
/MO

36MO. LEASE • 10K MILES PER YEAR

$249*
/MO

STK #6869-15 • DEAL #52858
* GM Pricing plus tax, title, lic. Lease fi gured with Buick/GMC Lease Loyalty Rebate. $1765 Total Due at Signing.

NO SECURITY
DEPOSIT REQUIRED

2015BUICKVERANO 1SD
LEASE FOR ONLY

$169*
/MO

24 MO. LEASE
10K MILES PER YEAR

STK #6944-15
(DRAC UNIT) • DEAL #53282
* GM Pricing plus tax, title, lic. Lease figured with Buick/GMC
Lease Loyalty Rebate. Must have Buick/GMC Lease In Household. $1577 Total Due at Signing.

2015GMCACADIA FWD
SLE-1

2015 BUICKREGAL FWD
LEASE FOR ONLY

$239*
/MO

24 MO. LEASE
10K MILES PER YEAR

STK #6961-15 • DEAL #52861
* GM Pricing plus tax, title, lic.
Lease figured with Buick/GMC Lease Loyalty Rebate.
$1838 Total Due at Signing.

2015BUICKENCLAVE FWD CONVENIENCEGROUP
LEASE FOR ONLY
$239*

/MO
36MO. LEASE • 10K MILES PER YEAR

$249*
/MO

24MO. LEASE • 10K MILES PER YEAR
STK #6915-15 • DEAL #498058
* GM Pricing plus tax, title, lic. Lease figured with Buick/GMC Lease Loyalty Rebate. $1775 Total Due at Signing.

NO SECURITY
DEPOSIT REQUIRED

LEASE FOR ONLY

$198*
/MO

24 MO. LEASE
10K MILES PER YEAR

STK #7737-15
DEAL #51286

* GM Pricing plus tax, title, lic. Lease figured with Buick/GMC Lease Loyalty Rebate. $1850 Total Due at Signing.

BUICK’S NEWEST
FOR LESS!

2015GMCSIERRASLE
4X4DBL. CABLEASE THIS WELL

EQUIPPED 4X4 FOR ONLY

$249*
/MO

24 MO. LEASE
10K MILES PER YEAR

STK #7827-15 • DEAL #52863
* GM Pricing plus tax, title, lic. Lease figured with Buick/GMC
Lease Loyalty Rebate. $1905 Total Due at Signing.

8” Diagonal Color touch with Navigation & Intellilink, 5.3L V8 ECOTEC3,
Trailering Equip. Pkg, Driver Power Seat, Remote Start,

Front fog lamps, Rear Defrost, 110Volt pwer outlet,
Universal home remote, Dual Climate Control A/C, Z71 Off Road Pkg,

LOADED
FOR
LESS

VYLETEL
ATTENTION! EXPIRINGLEASECONQUESTCUSTOMERS!

2015GMCTERRAIN SLE-1
24 MO. LEASE • 10K MILES PER YEAR

STK #8039-15 • DEAL #52862
* GM Pricing plus tax, title, lic. Lease fi gured with Buick/GMC Lease Loyalty Rebate.

LEASE THIS 2015 TERRAIN
FOR ONLY

$129*
/MO

NO SECURITY
DEPOSIT REQUIRED

GREAT VALUE
FOR ONE LOW PAYMENT!

3.6L DI DOHC V6 VVT Engine,
All season 16” Spare Tire, Tow/Haul Mode, Remote Keyless Entry,

RearWindow Defroster, Cruise Control, EZ Lift and Lower Tailgate,
Content Theft Alarm, Trailering Equipment Package andmore!

NO SECURITY
DEPOSIT REQUIRED

NO SECURITY
DEPOSIT REQUIRED

NO SECURITY
DEPOSIT REQUIRED

24 MONTH BUICK EXPERIENCE LEASE
FREEMaintenance • FREE XM Radio! • FREE OnStar

24 MONTH BUICK EXPERIENCE LEASE
FREEMaintenance • FREE XM Radio! • FREE OnStar

NO SECURITY
DEPOSIT REQUIRED

NO SECURITY
DEPOSIT REQUIRED

NO SECURITY
DEPOSIT REQUIRED

BRAKE SPECIAL

$19995
Most F.W.D. U.S. Cars • In-store offer ends 3-31-15

Check Our Price on
Tune Ups, Water Pumps,

Heater Cores & Other Repairs

DELUXE OIL
CHANGE
SPECIAL

Up To 5 Qts. Of
Oil Lube & Filter

•
No Disposal Fee

Includes topping off fluids

3-31-15

MMMMAAAAKKKKEEEE UUUUSSSS YYYYOOOOUUUURRRR FFFFIIII RRRRSSSSTTTT CCCCHHHHOOOOIIIICCCCEEEE

WARREN • 586-757-7203

$2336

MUFFLER & BRAKE SERVICE
23252 VAN DYKE
3 Blocks North of 9 Mile

HOURS: Mon.-Fri. 7:30am-5pm; Sat.-Closed

Most FWD Cars  

• Front Metallic Disc Brake Pads

• 2 New Front Rotors

• Labor Included

MMUUFFFFLLEERR,, EEXXTTEENNSSIIOONN PPIIPPEE && TTAAIILL PPIIPPEE

10%Off
In-store offer ends 3-31-15

CHESTERFIELD TOWNSHIP,
Mich. (AP) – Behind the brick
walls of a nondescript building in
Chesterfield Township, a treas-
ure trove of automotive history
awaits.

Shiny cars in candy-colored
shades of reds, blues, greens and
yellows sit side by side, row after
row inside this oversized garage.

Some date back more than 100
years, according to the Detroit
Free Press.

For a just few hours each
week, the public gets a glimpse
inside the 45,000-square-foot
building that’s home to 91 cars,
including a sought-after Tucker
Torpedo, one of only 51 ever
made.

Ted Stahl, the executive chair-
man of an international group of
companies based in St. Clair
Shores, has amassed so many ve-
hicles – with brands including
Auburn, Cadillac, Chevrolet,
Chrysler, Cord, Duesenberg,
Ford, Oldsmobile, Pontiac and
Packard – that his garage dou-
bles as a museum.

Inside, there are bulging wheel
wells, thin vertical grilles, wood
panels, whitewall tires, built-in
flower vases and even vehicles
that have been featured in
movies.

“Each car has a story,” Stahl
said. “It’s fun telling those.”

Some of the cars greet visitors
with their hoods popped. Others
have their tops down.

Most have no barrier pre-
venting people from getting
close.

The cars, each ranging in value
from five figures to seven figures,
are surrounded by vintage gas
pumps, porcelain steel and neon
signs, some with the names of
automakers.

Car lovers, history buffs or

those just curious can see the
collection firsthand 1 to 4 p.m.
Tuesday afternoons and 11 a.m.
to 4 p.m. the first Saturday of the
month.

There is no charge to enter
Stahls Automotive Foundation.

Volunteers are eager to answer
questions and explain innova-
tions on the vehicles while learn-
ing from the visitors in the
process.

“This is a hidden gem,” said
Fred Regan, who is among a
dozen volunteer guides at the
museum.

Hidden because it’s at 56516
North Bay Drive, just east of 26
Mile Road and south of Gratiot.

Memories came back to Ray
Gleason as he looked at the vehi-
cles earlier this year.

During his visit, the 67-year-old
from Emmett peered under the
hood of a red 1964 Chevrolet
Corvair Monza Spyder convert-
ible.

He said the car was like the
one his son bought in 1987, but a
year older. They took the engine
out of his son’s car together, car-
ried it to the basement, rebuilt it
then reinstalled it, Gleason re-
called.

“It’s hard to believe you can
have this many cars worth this
much money in one spot,” Glea-
son said.

Motorcycles, trucks, a boat, a
fire truck, an ice wagon and a
stagecoach are also part of the
collection that includes a Big Boy
exhibit in the corner.

It’s a lesson in history walking
through the building, with vehi-
cles arranged chronologically
starting with an 1899 De Dion-
Bouton Tricycle.

“Each car has a uniqueness to
it,” Stahl said. “I do have a pas-
sion for cars, and so do all of our

guides and our staff.”
He got his first collector car

about 25 years ago – a 1930 Ford
Model A Roadster Deluxe – then
gradually began investing in oth-
er unique cars, learning more
and more about different types
along the way.

Most of them run – with a few
exceptions.

“The museum itself has taken
on, amazingly, a life of its own,”
said Stahl of Grosse Pointe
Woods.

John Lauter works there full-

time and said it sometimes has
what he calls “Christmas morn-
ings.” On those days, a new addi-
tion, sometimes more than one.”

One of the stars of the collec-
tion is the rare 1948 Tucker,
which is “powered by a rear-
mounted, converted helicopter
engine” and has a center-mount-
ed headlamp.

Another is the 1934 Duesen-
berg Model J. Information posted
on it said the car cost $10,000 to
$20,000 during a time when a
new Ford was less than $600 and
the average American home was
$4,000.

“It was for a pretty exclusive
clientele,” Lauter said, adding
movie stars owned them.

Other cars at the museum
have been stars in movies.

1934 Deusenberg, 1948 Tucker Featured
In 91-Car Chesterfield Garage Collection

previously based in Valencia,
Spain, Adamski said.

The investment in Cleveland
shifted North American produc-
tion to Ohio, leaving Ford’s Va-
lencia Engine Plant as the exclu-
sive production location of 2.0-
liter EcoBoost engine for Ford of
Europe-built vehicles. Valencia
will continue to machine and
ship components for both en-
gines to North America,

Cleveland Engine Plant also
builds the 3.5-liter EcoBoost en-
gine and 3.7-liter V6 rear-wheel-
drive application.

The Ohio facility employs
more than 1,300 people and has
produced more than 1 million
EcoBoost engines since 2009
that have been used to support
Ford operations in North Ameri-
ca, Mexico, Europe and Asia Pa-
cific.

As the cornerstone of Ford’s
global engine strategy to reduce
fuel consumption and emissions,
EcoBoost, introduced in 2009,
can deliver significantly better
fuel economy than larger-dis-
placement engines, Adamski
said.

EcoBoost uses a smaller over-
all engine size combined with
turbocharging, gasoline direct in-
jection and variable valve timing
for the power customers want
and the fuel economy they need.

EcoBoost is now available on
100 percent of the 2015 light-duty
Ford lineup in North America,
and Ford produced more than
1.6 million EcoBoost engines
globally in 2014, up more than 30
percent from 2013.

The first EcoBoost engine was
the 1.0-liter version, which was
developed at Ford development
centers in Dunton, England, and
Aachen and Merkevich, Ger-
many.

The 1.0-liter engine debuted in
2010 and was first made in
Cologne, Germany and Craivo,
Romania.

More than 190,000 EcoBoost
engines now are produced every
month, up 90 percent from 2013,
Adamski said. In 2014, annual
global EcoBoost engine capacity
reached approximately 2.3 mil-
lion units.

Utility vehicles are the fastest-
growing segment globally – up
135 percent since 2009. Utilities
account for roughly 20 percent of
overall market globally. By 2020,
utility vehicle sales are expected
to reach 23 percent of the global
industry.

“With the new 2.0- and 2.3-liter
EcoBoost engines featured in the
all-new Edge and Explorer, Ford
is well-positioned to benefit from
the rapidly growing utility vehi-
cle segment,” said Mark LaNeve,
Ford vice president of U.S. Mar-
keting, Sales and Service.

“Utility sales are growing at
three times the rate of the global
vehicle industry.”

Ford has been the No. 1 brand
of utility vehicles in the U.S. for
four straight years, LaNeve said.
In 2014, the company sold more
than 1.4 million utility vehicles
around the world, up 11 percent
compared with the previous
year.

Edge is a technology show-
case, featuring adaptive steering,
enhanced active park assist, side
parking sensors and a front 180-
degree camera, Adamski said. It
is offered with the 2.0-liter or a
2.7-liter EcoBoost engine.

The new Explorer is a signifi-
cant update to the SUV “that
defined the segment when it
launched in 1990,” LaNeve said.

Along with a new look and the
new engine 2.3-liter I-4 EcoBoost,
Explorer new features include:
front and rear 180-degree wide
angle cameras with washers; en-
hanced active park assist with
perpendicular park, parking side
sensors; smart-charging front-
and-rear USB ports; and a hands-
free, kick-activated liftgate.

Ford EcoBoost Engines
Now Being Built in U.S.

CONTINUED FROM PAGE 1

create the Enstrom helicopter
company.

That spirit of cooperation that
made Enstrom possible 60 years
ago can help Michigan’s aero-
space industry today, Biegler
said.

One Detroit-based company
that’s on the cutting edge of this
new aerospace technology is De-
troit Aircraft Corporation. The
company is headquartered at
Detroit City Airport and designs
and makes small, unmanned aer-
ial systems for military, civil and
commercial interests.

“Take agriculture,” said com-
pany founder and CEO Jon
Rimanelli. “Unmanned craft can
be of great benefit to farmers.
They can fly over crops and
show farmers what areas need
watering or if crops are ready to
be harvested.

“And this work can be done a
lot faster than before when a
farmer would have to walk
around and see what was what.”

It’s now possible to see thou-
sands of acres of farmland from
the sky using unmanned craft,
Rimanelli said.

As for civil and commercial us-
es, road systems need inspecting
and nobody wants to climb
structures like the Mackinac
Bridge when a UAV can be sent
to inspect the structure,
Rimanelli said.

Autonomy in Cars
Proposed to Help
Self-Flying Aircraft
CONTINUED FROM PAGE 1

“This (museum)
is a hidden gem.”

– Fred Regan,
Volunteer Guide
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Mopar will provide multiple
contingency programs across
several sports car road racing
series during the 2015 road rac-
ing season to reward loyal racers
for their dedication and commit-
ment to excellence.

These contingency programs
are in addition to those provided
by Mopar for sportsman drag
racers in the National Hot Rod
Association (NHRA) Drag Racing
Series, said Fiat Chrysler spokes-
woman Pat Caporali.

“This joint contingency pro-
gram showcases our recognition
for the sports car drivers and
teams whose efforts reflect our
brands’ high standard for per-
formance and success,” said
Pietro Gorlier, Fiat Chrysler’s
president and CEO of Mopar
Brand Service, Parts and Cus-
tomer Care.

“Both Mopar and Dodge have
a long tradition of involvement
in professional and amateur rac-
ing across various motorsports
platforms and we continue to
support the racers that embrace
our quality performance prod-
ucts.”

Mopar and Dodge will provide
joint support for contingency
programs, Caporali said, in the
International Motor Sports
Association-sanctioned TUDOR
United Sportscar Championship,
the Sports Car Club of America-
sanctioned Trans Am Series,
Pirelli World Challenge Series
and 2015 National Championship
Runoffs, as well as the North
American Road Racing Associa-
tion USGT series and the Nation-
al Hot Rod Association.

Mopar is a longtime supporter
of racing, Caporali said.

Mopar to Reward
Sports Car Drivers
For Their Loyalty

Mopar will give a helping hand
to young drivers in Florida with
an advanced driving program
called, “Mopar Road Ready,” de-
signed to teach safe and defen-
sive driving techniques.

Sponsored by the FCA Founda-
tion and supported by Mopar,
the program dedicated to train-
ing and educating teenage driv-
ers will be available to those be-
tween the ages of 15 and 19 with
a learner’s or driver’s license
and at least 30 hours of driving
experience.

The program, said Fiat
Chrysler spokeswoman Lisa
Barrow, was developed in collab-
oration with the National Hot
Rod Association (NHRA) Motor-
sports Museum and B.R.A.K.E.S.
(Be Responsible And Keep
Everyone Safe).

The two are nationally recog-
nized nonprofit organizations
that share similar missions of
promoting the importance of
safe and responsible driving.

“Mopar is a brand that cares
about and supports all its driv-
ers, especially the youngest,”
said Pietro Gorlier, Fiat Chrysler
president and CEO of Mopar
Brand Service, Parts and Cus-
tomer Care.

“This is why we’ve teamed
with the NHRA Motorsports Mu-
seum and B.R.A.K.E.S to offer the
‘Mopar Road Ready’ teen driv-
ers’ initiative. This program al-
lows teenage drivers to safely
learn valuable defensive driving
skills in a controlled environ-
ment.”

Participants will benefit from a
proven curriculum and skilled
high-caliber instructors provid-
ed by the B.R.A.K.E.S. organiza-
tion, with both classroom
education and hands-on train-
ing with a 3:1 student-to-instruc-
tor ratio, allowing for quality
time with each teen, Barrow
said.

Young Drivers
To Get Support
From Mopar, FCA



Is being ethical important?
It is, as far as Ford Motor Com-

pany is concerned.
The Dearorn automaker was

named on March 9 to Ethisphere
Institute’s 2015 list of “World’s
Most Ethical Companies.”

The honor comes at a time in
which the way a company con-
ducts its business is viewed as
every bit as important as the
products and services it pro-
vides, new research shows, said
Ethisphere Institute spokes-
woman Clea Nabozny.

“This award celebrates doing
business the right way, and mak-
ing the right choices every day,”
said Ford executive chairman Bill
Ford.

“Ethics and corporate citizen-
ship are important factors that
affect a company’s reputation
and success, and we are proud
Ford is the only automaker to
have received this honor for six
consecutive years.”

The World’s Most Ethical Com-
pany assessment is based on a
framework developed by the
Ethisphere Institute to assess
an organization’s performance in
an objective, consistent and
standardized manner, Nabozny
said.

The honor is given based on
top ratings in five categories –
ethics and compliance; corpo-
rate citizenship and responsibili-
ty; culture of ethics, governance
and leadership; innovation; and
reputation.

“The World’s Most Ethical
Companies embrace the correla-
tion between ethical business
practice and improved company
performance,” said Timothy
Erblich, Ethisphere chief execu-
tive officer.

“Earning this recognition in-
volves the collective action of a
global workforce from the top
down. We congratulate everyone
at Ford for this extraordinary
achievement.”

The honor correlates with re-
search showing that a reputation

for ethics and trust plays a role
in consumers’ purchase deci-
sions, Erblich said.

Last year, according to the
2015 Harris Poll Reputation Quo-
tient, 53 percent of the U.S. pub-
lic learned more about a compa-
ny before doing business with
the organization.

More than one-third of the re-
spondents decided not to do
business with a company based
on the perception of a negative
reputation.

Ford sees this trend shaping
consumers of all ages – especial-
ly younger customers, said Ford
spokeswoman Becky Sanch.

Generation Z members born
after 1993, Sanch said, are 54 per-
cent more likely than their mil-
lennial counterparts to say they
want to have an impact on the
world, and these consumers do
business with companies that
share their values, according to a
study from research firm Sparks
& Honey.

The 2015 Chrysler 300 took the
highest award as the Car of Texas
at the Texas Auto Roundup host-
ed by the Texas Auto Writers As-
sociation (TAWA).

Dodge, Jeep and Alfa Romeo
brands also won accolades this
year.

After a day of demanding driv-
ing at the Texas Motor Speedway
in Fort Worth, Texas, journalists
voted for their favorite vehicles
and Fiat Chrysler secured eight
of the possible 20 awards, the
most of any manufacturer at the
event, said Fiat Chrysler
spokesman Rick Deneau.

“FCA US brought an amazing
array of vehicles this year,” said
Michael Marrs, president of
TAWA. It was truly an all-star line-
up.

“Our members were especially
impressed with the 2015
Chrysler 300 and the Dodge Hell-
cats. In fact, the 2015 Dodge Chal-
lenger SRT Hellcat was the most
driven car for the entire day.”

Besides the 300’s Car of Texas
award, these Fiat Chrysler vehi-
cles received awards:

• Mid-size Sedan of Texas:
2015 Chrysler 200;

• Full-size Sedan of Texas:
2015 Dodge Charger R/T Scat
Pack;

• Performance Coupe of
Texas: 2015 Dodge Challenger
SRT Hellcat;

• Performance Sedan of Texas:
2015 Dodge Charger SRT Hellcat;

• Best New Feature: Dodge
SRT Hellcat 6.2-liter Super-
charged Hemi V8 Engine;

• Performance Utility Vehicle
of Texas: 2015 Jeep Grand Chero-
kee SRT;

• Best Value: 2015 Alfa Romeo
4C Coupe.

TAWA members gather every
spring to evaluate all that’s new
in passenger cars, minivans and
performance SUVs, Deneau said.

The event gives 52 Texas auto-
motive journalists the opportuni-
ty to drive nearly every new car –

this year, 54 vehicles – on the
market, ranging from subcom-
pact vehicles to supercars (more
than 450 horsepower).

“It’s always nice to do well in
things like this,” Deneau said.
“But it’s especially nice to be
honored by the Texas Auto Writ-
ers Association.

“I wouldn’t say it was a sur-
prise that the Chrysler 300 won
the top car award, but it was spe-
cial. There were something like
55 vehicles that were judged, and
many of them were cars, so the
300 winning was great.”

Deneau said that Fiat Chrysler
has done well in the past at TAWA
contests with its SUVs and pick-
ups, but not its cars.

“It’s especially nice that the
Alfa Romeo 4C Coupe won the
‘Best Value’ award,” Deneau said.
“It’s just coming to the American
market and costs between
$55,000 and $70,000.”

While that sounds like an ex-
pensive vehicle to win the best

value award, Deneau said, it’s a
performance car that makes
great use of carbon fiber in the
chassis.

“Normally, when you talk
about a carbon fiber chassis in a
performance car, you’re talking
about a supercar that might cost
in the hundreds of thousands of
dollars,” Deneau said.

“But the Alfa Romeo 4C pro-
vides the tech and the perform-

ance at a fraction of that cost. It
was great to see that value hon-
ored.”

Deneau also said that TAWA
also recognized just what Fiat
Chrysler has done with its Hell-
cat cars.

“We put a lot of new tech in the
Hellcat engines,” Deneau said.
“TAWA writers saw what we did
and honored it. That’s just excit-
ing.”

Chevrolet has introduced the
2015 Trax through an innovative
marketing campaign called
Hidden Gems, created with help
from social media influencers.

Twenty social media influ-
encers created a “social swarm,”
using a mix of paid media, social
media and unique experiences –
conveying the versatile personal-
ity and capabilities of the new
Trax in Chicago and New York,
said GM spokesman Craig Daitch.

Following personalized itiner-
aries, each participant was
tasked with sharing their city dis-
coveries one may not otherwise
find, Daitch said, including ven-
ues and activities like live music
in a small club, trampoline train-
ing, a butchery demo and a dis-
tillery tour.

“Trax is the perfect small SUV
for urban discovery,” said Steve
Majoros, Chevrolet director of
marketing for cars and
crossovers. “With its car-like ma-
neuverability and SUV capability,
in addition to OnStar 4G LTE with
a built-in Wi-Fi hotspot, Trax
gives you the tools to discover
and share what the city has to
offer.”

Influencers posted live content
to their social networks on Insta-
gram and Twitter throughout the
one-night experience, Daitch
said. Beyond influencer follow-
ers, content will be aggregated to
a Hidden Gems in the City online
hub in partnership with Complex
Media.

In addition to live curated con-
tent from participating social in-
fluencers, a series of three
long-form videos focusing on
secrets in Los Angeles, New York
and Chicago will be created as
well, with in-depth looks into
restaurants, cafés, nightlife, and
experiences of which even

locals may be unaware.
Lifestyle and fashion blogger

Megan Collins, known as the
Style Girlfriend, will host meet-
and-greets with top city influ-
encers, experiencing the city
through local eyes.

“GM has had a long-standing
relationship with social influ-
encers,” Daitch said. “But I would
say that this is pretty close to be-
ing a first for GM. We got to ex-
pose social influencers to new
things. We even took a group to a
trapeze location where they liter-
ally got to swing from the
rafters.”

Each social influencer, Daitch
said, got to invite two friends
along to the activities. They trav-
eled in a Trax and had the
chance to see how its 4G LTE sys-
tem provided wi-fi to their
tablets and smartphones.

And, Daitch said, they also had
the chance to see how the Trax,
despite its experience, didn’t
seem cramped.

“And it didn’t hurt that the par-
ticipants got to see how the Trax
performed on tight Chicago
streets during winter weather,”
Daitch said. “They saw firsthand
that the vehicle is maneuverable
and easy to park.”

The promotion was aimed at
“Millennials who are living in city
environments,” Daitch said.

The promotion was developed
by GM’s marketing department
with the help of Complex, a New
York-based lifestyle media com-
pany known for its lifestyle con-
tent aimed at people between 18
and 34, Daitch said.

“We just launched the Trax, so
this is a kind of coming-out par-
ty,” Daitch said. “This campaign
allowed us to show off just what
the Trax can do.

“The effort, according to our
tracking of social media, was suc-
cessful in Chicago. We did it for a
weekend. We will be doing some-
thing similar later this year in
New York City.”
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DETROIT (AP) – The auto in-
dustry, fed up with slow progress
toward finding out why some
airbags explode with too much
force, has hired a Virginia rocket
science company to investigate
the matter.

Ten automakers whose vehi-
cles have been recalled because
of problems with Takata Corp.
airbags said recently they have
jointly hired Orbital ATK to figure
out the problem.

The suburban Washington,
D.C. company makes rocket
propulsion systems, small-arms
ammunition, warhead fuses and
missile controls.

The companies also named
David Kelly, a former acting ad-
ministrator of the National High-
way Traffic Safety Administra-
tion, as project manager for the
investigation.

Airbag inflators made by Takata

of Japan can explode with too
much force, sending shrapnel in-
to car and truck cabins. At least
six people have been killed and 64
injured due to the problems,
which surfaced a decade ago.

So far, about 17 million cars
and trucks have been recalled in
the U.S. and 22 million worldwide
to replace the inflators, but Taka-
ta has been unable to pinpoint
the cause. The company has
known about the problems since
at least 2004.

Takata uses ammonium nitrate
to create a small explosion that
quickly inflates its airbags. But
government investigators say the
chemical can burn faster than de-
signed if exposed to prolonged
airborne moisture. That can
cause it to blow apart a metal
canister meant to contain the ex-
plosion.

Automakers, Takata and the

government all want to find out
just how much humidity and
time it takes to cause the prob-
lem, both of which are unknown.

Orbital ATK has the ability to
quickly simulate the impact of
humidity on the propellant over
long periods of time, which is key
to finding out the cause, Kelly
said in an interview.

The company will test airbag
inflators that were taken from
cars that have been repaired un-
der recalls.

“The Orbital team has a
tremendous amount of experi-
ence in being able to test that
and being able to look at burn
rates on a large scale,” he said.

Long-term stability of airbag
propellant is important because
cars are staying on the road for
10 or 15 years, much longer than
in the past, Kelly said.

He wouldn’t estimate how long

it might take to find a cause. “It is
much more important for us to
get the answer right than to get
the answer back,” Kelly said.

Orbital ATK will share data
with Takata and government
safety investigators. Once a
cause is found, it will be dis-
closed to all stakeholders and
the public, Kelly said.

The automakers, include Toy-
ota, BMW, Fiat Chrysler, Ford,
General Motors, Honda, Mazda,
Mitsubishi, Nissan and Subaru.

In a statement, Takata said it
welcomes Orbital and Kelly and
will work with them and NHTSA
on the investigation.

Takata is being fined $14,000
per day by NHTSA for allegedly
failing to cooperate in the gov-
ernment probe, an accusation
that Takata denies. Fines began
Feb. 20 and have grown to more
than $100,000 so far.

It Doesn’t Take a Rocket Scientist – Except in This Case

2015 Trax

Social Media Boosts SUV as Trax Tours

Eyes of Texas Are on Fiat Chrysler Vehicles

2015 Chrysler 300

Ford Honored for Business
Practices by Ethics Group

TRW Automotive Holdings
Corp. has started production of
its dual stage pump technology
across two major European vehi-
cle platforms.

The dual stage pump is TRW’s
latest innovation in pump tech-
nology, said TRW spokesman
John Wilkerson. It is highly suit-
able for wet dual clutch trans-
missions due to its ability to inte-
grate two external gear pumps in
a compact single housing, he
said. The first stage is a low-pres-
sure pump that cools and lubri-
cates the wet clutches with oil.

The second stage is a high-
pressure pump that serves as a
hydraulic pressure source to ac-

tuate the clutches, shift forks
and other elements.

An electric motor runs the
pump at variable speeds, operat-
ing only on demand and reducing
viscous friction losses, leading to
a highly efficient solution, said
Wilkerson.

“TRW has been working on the
integration of electric motors,
pumps and electronics for many
years and has produced millions
of highly integrated motor pump
units for various applications,”
said Gregor Eipert, global sales
lead, Transmission Motor Pump
Unit.

TRW has produced more than
40 million pumps.

TRW Shows Off New Pump



Part of being in the auto busi-
ness is helping other companies
do their business, which is what
GM is doing with the 2015
Chevrolet Colorado.
With a box delete option, busi-

ness owners and fleet managers
can customize the back end of
the 2015 Chevrolet Colorado in a
way that best helps their busi-
nesses.
Chevrolet will make availabile

such an option package in mid-
April. It was on display March 2-6
at the annual National Truck
Equipment Association Work
Truck Show in Indianapolis.
It is the only such option of-

fered in the midsize truck seg-
ment, said GM spokesman
Robert Wheeler.
He described a box delete as a

pickup truck that doesn’t have a
bed.
“There are people in particular

businesses where being able to
put in the kind of bed they want
really matters,” Wheeler said.
“For example, landscapers. They
want to be able to get their
equipment, which includes
heavy lawnmowers, in and out
easily. They like to put in alu-
minum stable beds.”
“With the segment-leading effi-

ciency and maneuverable size,
the Colorado makes a great, flexi-
ble choice for urban businesses
and fleets to make the most of a
midsize truck,” said Ed Peper,
U.S. vice president, GM Fleet &
Commercial.
“It’s ideal for utility companies

requiring service bodies, as well
as landscapers and other busi-

nesses needing the utility of a
flatbed.”
The box delete package is

available on Colorado Work
Truck 2WD extended cab models
and is offered exclusively with
the 305-hp 3.6L V6 engine and
six-speed automatic transmis-
sion.
A $300 credit is applied to the

Colorado’s suggested retail price
when the option is selected.
Additional vehicle and package

highlights include:
• 2,200-pound payload rating;
• 6,001-pound gross vehicle

weight rating (GVWR);
• Temporary taillamps in-

stalled on the rear of the frame;
• Rear bumper deleted;
• Full-size spare tire included;
• Eight body mount provisions

(four per frame rail);
• Standard fuel filler position.

Optional BJA-code service body

fuel filler will be available and
shipped loose in the cab for up-
fitter installation;
• Z82 trailering package;
• G80 locking differential.
Additionally, an option to

delete the rear seat for great car-
go capacity and versatility is
available with the Colorado Work
Truck extended cab, regardless
of whether the box stays or goes.
“The Colorado was developed

with the upfitter industry in
mind,” said Mike Jones, product
manager, mid-pickups with CNG
and LPG.
“Input from body manufactur-

ers and fleet owners helped us
make the most of the optional
fuel filler mounting location to
suit their unique needs.”
Like the full-size Chevrolet Sil-

verado, the Colorado has a fully
boxed perimeter frame, which
provides the strength to support

its capabilities and was engi-
neered, to provide a confident,
smooth and quiet ride.
A coil-over-type front suspen-

sion features aluminum knuckles
that are low in mass and high in
strength, contributing to a more
responsive feel and efficiency.
Colorado also features the seg-
ment’s first application of energy-
saving electric power steering.
The Colorado has a short turn-

ing circle of 41.3 feet, enabling

easier maneuvering in tight areas
such as on city streets.
Four-wheel disc brakes, with

four-piston front calipers, are
standard and feature Duralife
brake rotors – pioneered on the
Silverado – that can offer up to
double the service life and save
money on maintenance.
In the city, the V6-powered Col-

orado 2WD (with box) is rated at
18 mpg, and on the highway, 26
mpg.
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“WE’LL GIVE YOU A $3,500 MINIMUM FOR YOUR 2003 OR NEWER TRADE-IN”

TARGETED LEASE PULL AHEAD – CONTACT DEALER FOR DETAILS

PURCHASE
FOR

$18,987*
LEASE FOR
39 MONTHS
$149*

$999DOWN

2015

NEWSILVERADO

PURCHASE A
FOR

$27,857*
LEASEFOR
39 MONTHS
$186*

$999DOWN

2015

NEWCRUZE

PURCHASE A 1LS
FOR

$15,988*
LEASE 1LT
36 MONTHS
$89*
$999DOWN

2015

NEWMALIBU

PURCHASE A LS
FOR

$17,996*
LEASE 1LT
39 MONTHS
$119*
$999DOWN

2015

–––––– 0% UP TO 72 MONTHS ON CRUZE AND MALIBU ––––––

SERVICE HOURS: Monday & Thursday 6:30am-9:00pm; Tuesday, Wednesday & Friday 6:30am-6:00pm • Shuttle at 6:30am - Pick-up Both Ways • All Day starting at 6:30am.

$2395
Fluid Level,

Brake & Alignment Check Included.

Open Mondays & Thursdays until 8:30pm

We use Genuine GM Oil & Filter
No additional or hidden charges.
Out the door pricing.

Quick Oil Change EXPRESS
LANELUBE OIL FILTER

Excludes synthetic, Diesel & Med. Duty Trucks.
Most GM cars & trucks. One coupon per customer. Must
present coupon with order. Plus tax. Expires 3-31-15.

Up to 5 qts.

BODY SHOP
586-754-7000

ext 1231

INSURANCE
WRECK

AMENDED

WE REPAIR
ALL MAKES
& MODELS FREE OIL CHANGE

With Each Major Repair

TRANSPORTATION AVAILABLE
During Scheduled Repairs

GM SERVICE CENTER
MICHIGAN’S LARGEST

•SERVICE DEPT. •PARTS •BODY SHOP

866-452-1547
26125 Van Dyke @ 101/2 Mile

Center Line, MI 48015

EDRINKE • FAST • FRIENDLY • DISCOUNTS

VISIT OUR

QUICK LANE

NEWVERANO

PURCHASE A
FOR

$18,591*
LEASE FOR
24 MONTHS
$109*

$999DOWN

2015

NEWREGAL

PURCHASE A
FOR

$25,363*
LEASE FOR
39 MONTHS
$189*

$999DOWN

2015

NEWLACROSSE

PURCHASE A
FOR

$27,223*
LEASE FOR
39 MONTHS
$219*

$999DOWN

2015

NEWENCORE

PURCHASE A
FOR

$18,996*
LEASE FOR
24 MONTHS
$96*
$999DOWN

2015

NEWTERRAIN

PURCHASE
FOR

$22,963*
LEASE FOR
24 MONTHS
$99*
$999DOWN

2015

NEWENCLAVE

PURCHASE A
FOR

$33,297*
LEASE FOR
36 MONTHS
$249*

$999DOWN

2015

NEWACADIA

PURCHASE
FOR

$29,126*
LEASE FOR
24 MONTHS
$179*

$999DOWN

2015

NEWTRAVERSE

PURCHASE
FOR

$25,969*
LEASE FOR
24 MONTHS
$149*

$999DOWN

2015

NEWEQUINOX

PURCHASE A LS
FOR

$20,267*
LEASE LT
24 MONTHS
$79*
$999DOWN

2015

NEWCAMARO

PURCHASE
FOR

$20,553*
LEASE FOR
39 MONTHS
$179*

$999DOWN

2015

NEW IMPALA

LEASE FOR
39 MONTHS
$209*

$999DOWN

2015

PURCHASE
FOR

$23,993*

Must
Terminate
Non-GM Lease

NEWSIERRA

PURCHASE A 2WD
REGULAR CAB FOR
$21,858*

LEASE FOR
39 MONTHS
$179*

$999DOWN

2015

DBL. CAB
2WD

LS 1LS 1LS

Nicole
Dodge

nhuminski@edrinke.com

Jim
Pfeifle

jpfeifle@edrinke.com

Dennis
Thacker

dthacker@edrinke.com

See us for your GM employee purchases.

1-866-452-1300
26125 Van Dyke at 101/2 Mile Rd.

Visit our website: edrinke.com
SHOWROOM HOURS: Mon. & Thurs. 8:30am-9:00pm; Tues., Wed., & Fri. 8:30am-6:00pm

Paul
Makowski

pmakowski@edrinke.comNO DOC FEES
Find Us on
FACEBOOK

All applicable rebates including lease/conquest offers have been deducted from sale price/payment. Picturesmay not represent actual vehicle. Prices subject to change per
GM incentives. Prices and payments are inclusive of active GMEmployeeDiscount (Unless otherwise stated). BelowGMPricing only valid on certian models. Equinox and
Traverse are 24month leases. Cruze is a 36month lease. Silverado, Impala,Trax,Malibu and Camaro are 39month leases.All leases are 10kmiles per yearw/ approved S
Tier credit w/ $999 due at signing. Prices& payments are plus tax, title,and plate feeswith acquisition fee up front. Refundable security deposit required on certain vehicles –
to be determined by lender. For Silverado,must trade in ’99 or newermodel vehicle. GMEmployee discount to everyone valid on certainmodels. **$3500 trade-in is valid on
2003 or newer vehicleswith under 115kmiles in drivable condition,no branded titles, less reconditioning determined by appraiser. Certain restrictionsmay apply, see dealer
for complete details.** Expiration Date – 3/31/15.

SHOWROOM HOURS:
Mon. & Thurs. 8:30am-9pm

Tues., Wed., & Fri. 8:30am-6pm

Now looking for experienced salespeople to join our team!

See us for your GM employee purchases.

1-877-451-7707
26125 Van Dyke at 101/2 Mile Rd.

Visit our website: edrinke.com

We Are Professional Grade

NEWTRAX
LS

ED RINKE
DBL. CAB

2WD

All prices and payments include GM rebates. Picturesmay not represent actual vehicle. Prices subject to change per GM incentives. Prices and payments are inclusive of ac-
tive GMemployee discount (unless otherwise stated).All leases are 10,000miles per yearwith approved STier credit w/ $999 down (unless otherwise noted).Must have
lease loyalty and/or conquest.Must have closing competitive lease. For Sierra,must trade in ’99 or newermodel vehicle. Prices and payments are plus tax, title,plate feew/
acquisition fee up front, refundable security deposit required on certain vehicles – to be determined by lender. GMemployee discount to everyone valid on certainmodels.
**$3,500 trade in is valid on 2003 or newer vehiclesw/ under 115kmiles in drivable condition,no branded titles, reconditioning determined by appraiser. Certain restrictions-
may apply, see dealer for complete details.** Exp date:3/31/2015.

2015 Chevrolet Colorado’s custom upfit

Colorado Offers a No-Bed Option for Buyers

DEARBORN, Mich. (AP) – The
Ford Rouge Factory Tour that
gives visitors a close-up look at
the making of the automaker’s F-
150 pickup has received a $4.7
million upgrade.
The tour runs from The Henry

Ford, a Dearborn history attrac-
tion that includes Henry Ford
Museum and Greenfield Village.
As part of the recent overhaul,
BRC Imagination Arts helped cre-
ate the Manufacturing Innova-
tion Theater to showcase Ford
Motor Co.’s manufacturing
process.
Christian Lachel, executive

creative director and vice presi-
dent of California-based BRC
Imagination Arts, said the exhib-
it tells an “inspiring story about
human ingenuity, technological
innovation and the future of 21st
century manufacturing and
transportation.”
It highlights the aluminum-

bodied F-150, which cuts down
on the truck’s weight and is part
of broader efforts by automakers
to meet tougher fuel efficiency
standards. The original Rouge
plant tour opened 10 years ago
with support from the automak-
er.
A new video about the F-150 is

shown, which precedes the tour
along catwalks above the assem-
bly line floor. The theater is sur-
rounded by big-screen panels
that show details of the truck’s
creation.
Updates were planned after

Ford introduced the aluminum-
bodied F-150 in January 2014 at
the North American Internation-
al Auto Show. The display area
was closed for renovations start-
ing in August and work hap-
pened quickly.
“A project like this usually

takes up to two years for a muse-
um to do,” said Cynthia Jones,
general manager of the Ford
Rouge Factory Tour.
Jones helped design the origi-

nal tour and funneled 10 years
of guest feedback into the new
experience. There also are new
displays, signs and other up-
dates.

Ford Rouge Tour
Undergoes $4.7M
History Upgrade



The new 2016 Ford Focus RS
made its global debut March 3 at
the Geneva Motor Show.
“The high-performance road

car pioneers innovative Ford Per-
formance All-Wheel Drive, and
delivers class-leading cornering
speed for thrilling performance
and unbridled driving enjoy-
ment,” said Ford spokesman
Aaron Miller.
“The Focus RS had its world re-

veal on Feb. 3, but Geneva is the
first auto show where people
could see it.
“Given the RS’s heritage and

history in Europe, we feel that’s
really an appropriate place for
the RS to make its public debut.
Focus RS introduces advanced

performance technologies, Miller
said, adding that it’s the first
Ford RS equipped with selectable
drive modes – including indus-
try-first drift mode, as well as
launch control.
With a 2.3-liter EcoBoost en-

gine delivering well in excess of
315 horsepower, the high-perfor-
mance road car features the
most powerful Ford RS braking
system ever, said Miller. Its dra-
matic exterior design, he added,
offers optimized aerodynamics
and cooling, with 9 percent less
drag than the previous Focus RS.
“The all-new Focus RS is a seri-

ous machine with high-perfor-
mance technology and innova-
tive engineering that sets new

benchmarks for driving exhilara-
tion on the road and track,” said
Raj Nair, Ford group vice presi-
dent of Global Product Develop-
ment.
“The RS line has a proud histo-

ry of technical breakthroughs
that have migrated to main-
stream Fords to benefit all of our
customers,” he added, “and the
new Focus RS is no exception.
“It’s a great example of our pas-

sion for innovation through per-
formance, and creating vehicles
that make people’s hearts
pound.”
Focus RS is the latest vehicle

to be unveiled as part of a new
era of Ford performance that will
bring to customers globally more
than 12 performance vehicles
through 2020, said Miller.
In addition to pleasing enthusi-

asts, he said, these vehicles help
deliver the company’s One Ford
plan for profitable growth, prod-
uct excellence and innovation in
every part of its business.
Developed by a small team of

Ford Performance engineers in
Europe and the United States, the
high-performance hatch is the
third-generation Focus RS, fol-
lowing models launched in 2002
and 2009.
It’s the 30th car to wear the leg-

endary RS badge, said Miller, fol-
lowing such technology trend-
setters as the 1970 16-valve Es-
cort RS1600, 1985 turbocharged

Sierra RS Cosworth with radical
aerodynamics and 1992 Escort
RS Cosworth with four-wheel
drive.
The RS will be built at Ford’s

Saarlouis plant in Germany be-
ginning late this year. The Focus
is a global vehicle and the ones
sold in North America are built at
Ford’s Wayne Assembly Plant.
A factory in China also builds

the Focus. All Focuses use the
same platform – the Ford global
C-car platform.
This platform replaced the

Ford C170 platform and Mazda’s
BJ platform. The C1 platform de-
buted with the European Ford Fo-
cus C-Max compact MPV in early
2004.
The platform is designed for

either front- or all-wheel drive,
Miller said. This new Focus RS is
the first RS model that will be
sold in North America.
“The new Focus RS represents

Ford at its passionate best – de-
livering innovation, unmatched
driving dynamics and stunning
performance that was previously
only available with high-priced
performance luxury marques
and exotics,” said Jim Farley,
Ford executive vice president
and president of Europe, Middle
East and Africa.
“We are acutely aware of the

benchmarks we’ve set ourselves
with RS performance models
through the years, and rest as-

sured that this new car raises the
game to a new level.
“Just as important is the fact

that with technologies such as
EcoBoost,” he added, “we are
able to demonstrate how an in-
novation that powers almost
every car in our range can also
be the heartbeat of our finest
performance cars.”
The new Focus RS, said Nair,

exploits innovative Ford Per-
formance All-Wheel Drive with
Dynamic Torque Vectoring to de-
liver a new level of handling ca-
pability and driver enjoyment –
combining outstanding traction
and grip with unmatched agility
and cornering speed.
Ford Performance All-Wheel

Drive is based on twin electroni-
cally controlled clutch packs on
each side of the rear-drive unit.
These manage the car’s
front/rear torque split, and can
control side-to-side torque distri-
bution on the rear axle – deliver-
ing the torque vectoring capabili-
ty that has a dramatic impact on
handling and cornering stability.
The control unit in the rear-

drive unit continuously varies
the front/rear and side-to-side
torque distribution to suit the
driving situation – monitoring in-
puts from multiple vehicle sen-
sors 100 times per second.
A maximum of 70 percent of

the drive torque can be diverted
to the rear axle. Up to 100 per-
cent of available torque at the
rear axle can be sent to each rear
wheel.
Ford worked with Michelin to

develop a choice of high-perfor-
mance 235/35R-19 tires to com-

plement Focus RS driving dynam-
ics – a standard Pilot Super Sport
for everyday use and, for the first
time on RS, an optional Pilot
Sport Cup 2 for enhanced vehicle
dynamics on the track-led over-
steer drifts under circuit condi-
tions.
“The all-new Focus RS is true-

to-the-core RS principles of inno-
vative engineering and high per-
formance,” said Joe Bakaj, Ford
of Europe vice president of Prod-
uct Development.
“Driving enthusiasts have al-

ways aspired to own RS vehicles,
and this is a heritage that in-
spires everyone within Ford.”
Miller said the Focus RS will go

on sale in 2016.
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Certified pre-owned (CPO) car
sales are at an all-time high, say
analysts at Edmunds.com.
In the company’s latest Used

Vehicle Market Report, Ed-
munds.com analysts noted that
in 2014, CPO sales hit an all-time
high of 2.3 million -- even though
it was not a record year for used
car sales overall.
Last year, CPO made up 20.8

percent of total used car sales at
franchised dealerships, the high-
est percentage since certified
pre-owned programs were intro-
duced.
“We fully expect CPO populari-

ty to continue throughout 2015,”
said Edmunds.com senior ana-
lyst Jessica Caldwell, “because
many leased cars are being
returned to the dealership in
excellent shape and lightly used
cars are being traded in at faster
rates than in previous years.
“This allows dealers to main-

tain a large CPO inventory. Car
shoppers are finding a great
selection to choose from, and, in
the current economy, many are
comfortable spending a bit more
for that extra peace of mind that
a CPO car brings.”
Even though there are more

used cars in the marketplace
than in recent years, retail prices
have remained high. In fact, with
a six percent gain in year-over-
year used prices, 2014 generated
record high average used vehicle
retail values.
The average price for a used

vehicle sold at a dealership last
year was $16,800, compared to
$15,900 in 2013. In 2014, the aver-

age one-year-old vehicle sold for
almost $30,000, 5.7 percent high-
er than in 2013.
“Lightly used cars are very ap-

pealing to car shoppers since
they are equipped with modern
technology and have already tak-
en their biggest depreciation
hit,” said Caldwell.
Caldwell also said that 19 per-

cent of used vehicles sold in 2014
were one or two years old, up
from 14 percent in 2013.
Another factor that boosted

average retail used car prices in
2014 was the dramatic decline in
gas prices. This drew a greater
proportion of shoppers to larger
vehicles, which typically cost
more.
In addition, low interest rates

and longer loan repayment terms
allow shoppers to buy more ex-
pensive vehicles with lower
monthly payments, and all of
these trends were realized in
2014.
Despite higher average prices,

the average monthly payment for
used cars financed in 2014 was
$370, three dollars less than the
all-time high that was reached in
2007.
The Edmunds.com report also

tracked the average age of car
shoppers and found that millen-
nials are a growing customer
base for used cars.
“As new jobs and other

changes in their lifestyles lead
them to buy cars, millennials are
using their smartphones to find
the best deals and are often
choosing used over new,” said
Caldwell.

Car Shoppers Are Looking for
Certified Pre-Owned Vehicles

New Focus RS Has European Coming-Out

Plans are for the 2016 Ford Focus RS to go on sale next year.

Macomb County Community
Services Agency’s (MCCSA) Of-
fice of Senior Services is seeking
volunteer drivers to deliver
meals to homebound senior citi-
zens on Easter Sunday, April 5.
Routes are available in all

communities in Macomb County.
Volunteers are asked to deliver
approximately 10 to 12 meals.
Volunteers must sign up by
Wednesday, March 25. Meals will
need to be picked up in Clinton
Township.
The holiday meal delivery en-

sures all Macomb County older
adults enrolled in the program
have a delicious meal and friend-
ly check-in. For more informa-
tion, contact the Office of Senior
Services at 586-469-5228.

Drivers Needed
To Deliver Meals
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Jeff Caul
586-274-0396
PEP QUOTES BY PHONE OR EMAIL:
JEFF CAUL AT JCAUL@BUFFWHELAN.COM

Free shuttle service to home, office or shopping.

buff whelan chevrolet
WHERE THE DEALS MAKE THE DIFFERENCE, EVERY DAY SINCE 1970!

Van Dyke • South of 18 Mile • Sterling Heights

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!
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*See dealer for details. All Rebates/Incentives have been deducted from sale price/payment and are subject to change by manufacturer with-
out notice. GM Employee discount required unless otherwise noted. All leases include GM Loyalty unless otherwise noted. Traverse and
Equinox leases assume you have a NON-GM Lease in the household that terminates within 90 days. All lease payments are based on
10,000 miles per year. 1st payment, tax,title and plate fee due at signing on all leases. All programs expire 3/31/2015

CONVENIENT HOURS:
Mon. & Thurs.

8:30 am – 9 pm
Tues., Wed., Fri.

8:30 am – 6:30 pm

��
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METRO PKWY.

18 MILE RD.

SINCE
1989

Power Locks/Windows/Mirrors/Seats, Captain Seats,
Heated Seats, Remote Start, Back-Up Camera,
Touch Screen Radio, XM Radio, OnStar & More…

36 Month Lease/10,000 Miles

Stk.#52426

2015 TRAVERSE 1LT

NO SECURITY DEPOSIT

Stk.# 52636

2015 EQUINOX 1LT
NO SECURITY
DEPOSIT
REQUIRED

NO SECURITY
DEPOSIT
REQUIRED

Power Locks/Windows/Mirrors/Seat, Remote Start,
Touch Screen Radio, Back-Up Camera & More…

24 Month Lease/10,000 Miles

NO SECURITY DEPOSIT

OVER 1,000
New Chevrolets in Stock!

WE GUARANTEE THEWE GUARANTEE THE
LOWEST PRICES OR IT’S FREELOWEST PRICES OR IT’S FREE☺☺

586-274-0396
Stk.#51556

2015MALIBU 1LT

Power Locks/Windows/Mirrors, Aluminum Wheels,
Touch Screen Radio, XM Radio, OnStar & More…

36 Month Lease/10,000 Miles

$213*+Tax with$0 Down

NO SECURITY DEPOSIT

$236*+Tax with$0 Down

$166*+Tax with$0 Down

NO SECURITY
DEPOSIT
REQUIREDbuff whelan

chevrolet

Spring into

for a great deal!

Pictures may not represent actual sale vehicle. All applicable rebates including conquest and/or loyalty offers have been deducted from Sale Prices/Payments and are subject to change by the manufacturer without notice and are plus title, tax and plate fees. Leases are 10,000 miles per year. Equinox and Traverse require competitive lease
in household. GM Loyalty requires 1999 or newer vehicle. $1000 over Kelley Book offer is based on “Good” trade-in condition for 2000 – 2012 model year vehicles minus reasonable reconditioning costs. No Branded titles. Certain restrictions apply, see dealer for complete details on all incentives/offers. Sale ends 3/6/2015 @ 6:00PM.

2015CRUZE “LT”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!

• ECOTEC 1.4L “Turbo” DOHC VVT Engine! • Automatic Transmission!
• OnStar w/4G LTE w/built-in Wi-Fi hotspot! • AM/FM/XM Radio w/CD!

• 16” AluminumWheels! • Remote Keyless Entry!
• Tilt and Telescopic Steering Column!

• 38 MPG on the Highway!
Stock#F20943
Was $20,920

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

2015TRAVERSE “LS”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!

• 3.6L SIDI V6 Engine! • 6.5” Color Touch Screen Radio!
• Bluetooth for Phone!• Power Driver’s Seat!

• 8 Passenger Seating!
• Remote Keyless Entry!

• 17”Wheels!
• 24 MPG on the Highway!
Stock# F20725 Was $32,420

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

Use Your GM Card Earnings and Top-Off Bonus Earnings to Save Even More!*

36 Month
Lease:

$169*
$0DOWN!

Sale
Price $17,790*

36 Month
Lease:

$219*
$0DOWN!

Sale
Price $26,604*

2015MALIBU “LT”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!

• 2.5L DOHC VVT Engine! • 7” Color Touch Screen MyLink Radio!
• OnStar w/4G LTE w/built-in Wi-Fi hotspot! • Rear Vision Camera!

• Previous Dealer Courtesy Car – 2200 Miles!
• Remote Vehicle Start/Entry!

• Power Driver’s Seat!
• Aluminum Wheels!

• 36 MPG on the Highway!
Stock#F22289Was $24,560

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

36 Month
Lease:

$189*
$0DOWN!

Sale
Price $20,879*

2015EQUINOX “LT”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!
• 2.4L DOHC Engine! • 7” Color Touch Screen MyLink Radio!

• Remote Vehicle Entry! • Rear Vision Camera!
• OnStar w/4G LTE w/built-in Wi-Fi hotspot!

• Tilt and Telescopic Steering Column!
• 17” Aluminum Wheels!

• 32 MPG on the Highway!
Stock#F22072Was $27,180

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

24 Month
Lease:

$157*
$0DOWN!

Sale
Price $21,056* +0% APR Up to

72 Months!

+0% APR Up to
60 Months!

+0% APR Up to
72 Months!

LOCATED RIGHT OFF I-75 ON M-24

Wally Edgar
1-866-906-0279

All lease payment examples at GM Employee Discount Price plus, tax with zero security deposit. Traverse and
Equinox first month paymnt and doc fees due at signing with all rebates including Competitive Lease Conquest
Private Offer assigned to dealer. Silverado and Cruze first month payment and doc fees due at signing with all
rebates including GM Lease loyalty private offer assigned to dealer. Lessee responsible for excesswear and tear as
well as exceeded contractedmileage. Due to advertising deadlines, prices subject to change. See dealer for details.

JAY CHAISER x117
Fax: 248-391-0189
Cell: 248-821-8026

Email:
jchaiser@wallyedgar.com

Located right off I-75 on M-24, 2 minutes N. of the Palace of Auburn Hills

SALES HOURS:
MONDAY - THURSDAY 8 AM - 8 PM • FRIDAY 8 AM - 6 PM

SATURDAY 9 AM - 3 PM • SUNDAY CLOSED

3805 LAPEER RD., LAKE ORION

Wally Edgar

2015 EQUINOX LT
$117**PER MONTH
24MONTHS $999DOWN
10K LEASE

38 MPG

2015 SILVERADO LT
DOUBLE CAB

$229*PERMONTH
24MONTHS $999DOWN
10K LEASE

38 MPG

2015 CRUZE 1LT
$141*PER MONTH
36MONTHS $999DOWN
10K LEASE

38 MPG

2015 TRAVERSE 1LT
$186*PER MONTH
36MONTHS $999DOWN
10K LEASE

38 MPG

2016 Chevrolet Spark

The new 2016 Spark will debut
on April 2 at the Seoul and New
York auto shows.

A sleeker, more aerodynamic
profile and a progressive take on
Chevrolet’s signature design
cues, said GM International
Design Vice President Michael
Simcoe, will give the redesigned
Spark a more sophisticated aes-
thetic that reflects the changing
tastes of the global minicar mar-
ket.

“The new Spark’s design has
evolved and grown up with the
segment,” said Simcoe. “The
youthful whimsy of the original
Spark is still in its genes, but it is
conveyed in more traditional
proportions that reinforce the
customer’s refined expecta-
tions.”

Chevrolet has sold more than
1.1 million Sparks around the
world since it went on sale as the
Beat in India in late 2009.

Today, the Spark is available in
71 markets worldwide, selling
the most in South Korea, fol-
lowed by the United States and
Mexico, said GM spokeswoman
Afaf Farah.

Spark is attracting younger
and first-time car buyers to
Chevrolet with 26 percent being
under the age of 35, Farah said.
Sales of the Spark in the U.S. are

up 32 percent in the first two
months of 2015 versus the same
period in 2014.

The vehicle is based on GM’s
Global Small Vehicles or Gamma
platform, which got its start in
2000 with the Opel Corsa C. It
was developed as a common
platform with Fiat.

Since then, GM’s Korean oper-
ations have taken the lead in the
development of the Global Small
Vehicle (GSV) platform. It has
been used in such GM cars
around the world as the Chevro-
let Sail, sold in China; the Opel
Mokka, sold in Europe; and the
Buick Encore, sold in North
America.

Spark Sales Reach 1.1 Million

Volunteers are needed to run
the 2015 Chevrolet Detroit Belle
Isle Grand Prix.

The event takes place May 29-
31 at the Belle Isle Raceway
track. Race chairman Bud
Denker said the goal is to have
about 1,100 volunteers come
down and help run the race. Vol-
unteers will be expected to put
in about 25 hours during the
week of the race. Visit www.De-
troitGP.com to sign up.

Grand Prix Needs
Some Volunteers
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2015 CTS 2.0L TURBO
STANDARD COLLECTION

63 AVAILABLE

2015 ATS 2.0L TURBO AWD
SEDAN - STANDARD COLLECTION

66 AVAILABLE

2015 SRX FWD
STANDARD COLLECTION

89 AVAILABLE

2015 ESCALADE AWD
LUXURY COLLECTION

11 AVAILABLE

$299EMPLOYEE
PRICE
36 MONTH/10K PER YEAR

$399EMPLOYEE
PRICE
36 MONTH/10K PER YEAR

$319EMPLOYEE
PRICE
36 MONTH/10K PER YEAR

$679EMPLOYEE
PRICE
36 MONTH/10K PER YEAR

2015 XTS FWD
STANDARD COLLECTION

44 AVAILABLE

$419EMPLOYEE
PRICE
36 MONTH/10K PER YEAR

2015 ATS 2.0L TURBO AWD
COUPE – STANDARD COLLECTION

$319EMPLOYEE
PRICE
36 MONTH/10K PER YEAR

19 AVAILABLE

A Prestige Automotive
Group Company

Exclusive Service Offers and Coupons:
OPEN SATURDAY 9:00AM-2:00PM

Service Hours: Mon-Fri 7:30am-6:00pm

Visit our website: www.PrestigeCadillac.com for all our specials
* Tax, title, license and dealer fees extra. No security deposit required. 30,000 miles with approved lease. Mileage charge of $.25 per mile over 30,000 miles.
Lessee pays for excess wear and tear charges. All applicable rebates to dealer. Photo may not represent actual vehicle. ATS, CTS, XTS & SRX must show proof of
current lease of a 2004 or newer GM vehicle and lease eligible new 2014 Cadillac. MRSP’s: ATS $38,240,ATS Coupe $41,440, CTS $48,340, XTS $45,595, Escalade
$82,245, SRX $38,600. Due at signing ATS $3,059, ATS Coupe $3,819, CTS $4,109, XTS $3,179, Escalade $3,974, SRX $1,729. See dealer for details. Take
delivery by 3/31/2015.

FREE
27 MULTI-POINT
INSPECTION

Expires 3-31-15

OIL CHANGE
$24.95*

FREE 27 multi-point inspection
Most GM cars & light trucks. Includes 5 Qts

of Dexos 1 oil & AC Delco oil filter.
*Plus Tax. Expires 3-31-15

FREE
ALIGNMENT
INSPECTION/

CHECK
Expires 3-31-15

OPEN MON & THURS, UNTIL 8PM & SATURDAY 10AM - 4PMOPEN MON & THURS, UNTIL 8PM & SATURDAY 10AM - 4PM

Showroom Hours: Mon. & Thurs. 8:30 a.m.-8 p.m. • Tue., Wed., & Fri. 8:30 a.m.-6 p.m. • Sat. 10 a.m.-4 p.m.
8333 EAST 11 MILE ROAD • I-696 & VAN DYKE • 888-548-8939

Reward Yourself

• Convenient Customer Shuttle
• Early Bird Check-in
• Loaners available
• Convenient Business Hours
• Same Day Service
• Factory Trained Service Advisors

• ASE Certified Technicians
• Online Express Checkout
• Mobile App Service
• Complimentary Loaner Car
• GM Quality Parts#42333 #21552#44296

475 SUMMIT DRIVE • 248-292-2502 • 5825 HIGHLAND RD. (M59) • WATERFORD

CALL
BRUCE LITVIN
– 24/7 & 365 –

40 YEARS
OF QUALITY SERVICE

CELL # 1-586-405-5175
blitvin@lunghamer.com

1-888-665-5438

TTHHEE NNEEWW
PPRROOGGRRAAMMSS

HHAAVVEE
AARRRRIIVVEEDD
AANNDD TTHHEE

LLEEAASSEE
PPAAYYMMEENNTTSS

AARREE
FFAABBUULLOOUUSS

CCAALLLL FFOORR DDEETTAAIILLSS

DETROIT (AP) – General Mo-
tors agreed to buy back $5 billion
in stock by the end of next year
as part of a plan to return more
cash to shareholders. In return,
an activist shareholder decided
to drop a potentially divisive bid
for a seat on the company’s
board.
The move, announced March

10, is part of a deal with Harry
Wilson, a former member of the
federal government task force
that restructured GM coming
out of its 2009 bankruptcy.
Wilson, who represents four

hedge funds that own about 2
percent of the company, had pre-
viously accused GM of hoarding
cash to the detriment of share-
holders and had sought an $8 bil-
lion buyback and a board seat.
But on March 10 he said he

was impressed at how quickly
GM’s management responded,
adding that the company agreed
to just about everything the
funds wanted.
“We basically said thank you,”

Wilson said.
GM had $25.2 billion in cash at

the end of last year, part of what
it called a “fortress balance
sheet” designed to withstand an-
other financial crisis. Going for-
ward, the automaker plans to
maintain a cash balance of $20
million and aims to keep its in-
vestment-grade credit rating.
The share repurchase will be-

gin immediately and finish before
the end of 2016. Investors liked
the announcement.
Talks with Wilson’s group had

been going on for about two
weeks, GM CEO Mary Barra said.
She said other major sharehold-
ers agreed with the buyback.
Barra indicated that the buy-

back might have come without
Wilson’s prodding. “We were on a

path to do this anyway,” she said
March 9.
GM recently announced plans

to boost its quarterly dividend
by 20 percent to 36 cents. On
March 10, Chief Financial Officer
Chuck Stevens said further re-
turns to shareholders were un-
der consideration for the second
half of the year.
Combined, the dividend in-

crease and the buyback will cost
GM $10 billion by the end of
2016.
Stevens said a $20 billion cash

reserve is enough for GM to with-
stand any potential economic
downturn, as well as the costs of
an ignition switch recall.
The Justice Department is in-

vestigating GM for failing to dis-
close a deadly problem with igni-
tion switches in its small cars to
government safety regulators.
That penalty could be as much
or more than the $1.2 billion that
Toyota paid in a similar case.
The switches are responsible

for at least 64 deaths, and GM
has committed to making pay-
ments to those injured and fami-
lies of those who were killed. The
company has set aside $400 mil-
lion for the payments but says
they could go as high as $600 mil-
lion.
Also, like other Detroit auto-

makers, GM also faces the finan-
cial uncertainty of contract talks
with the United Auto Workers
union later this year.
GM also pledged March 10 to

return capital to shareholders
each year and said it will an-
nounce those allocations each
January.
It reiterated plans to invest

more than $9 billion in the com-
pany this year to roll out more
new vehicles in the coming
years.

GM Plans to Buy Back $5B
In Stock by the End of 2016
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Call Toll Free:

New
Saturday Hours:
Sales 10am-3pm &
Service 8am-2pm

HOURS: Mon/Thurs 8:30am-8pm
Tue/Wed/Fri 8:30am-6pm

800-710-3857
OPEN SATURDAY!

3800 S. Lapeer Rd., LAKE ORION

YOUR OFFICIAL CHRYSLER JEEP • DODGE LEASE TURN-IN HEADQUARTERS

SCAN
ME

CHECK YOUR
TRADE IN
VALUE HERE

We make car buying fun at Milosch’s Palace. Please call to schedule an appointment for a demonstration drive. All rebates to dealer. Deals apply to stock
units only. Must be a Chrysler employee. $1995 down, plus destination, taxes, title, plates. Must be Chrysler Employee. $500 Military and TDM included.
Lease calculated at 10,000 miles per year. Vehicle shown not actual vehicle. WAC. See dealer for details. **Lease and prepay examples are plus destina-
tion, taxes, title, plates, $0 sec. deposit required. Includes Conquest Trade-in and must be Chrysler Employee. Programs subject to change. †On select mod-
els. See dealer for details. Expiration date is 3/31/15.

YOUR OFFICIAL CHRYSLER • JEEP • DODGE LEASE TURN-IN HEADQUARTERS

2015 CHRYSLER
TOWN & COUNTRY
TOURING
L

EMPLOYEE 1 PAY 27 MONTH
LEASE STARTING FROM
$3987*

27 MO. LEASE ONLY
$169*mo.

2015 CHRYSLER
300 S

EMPLOYEE 1 PAY 27 MONTH
LEASE STARTING FROM
$4385*

27 MO. LEASE
$179*mo.

2015 JEEP
GRAND CHEROKEE
LAREDO
4X4

SALE PRICE
$27,760*

27 MO. LEASE ONLY
$259*mo.

ALL NEW 2015 JEEP
CHEROKEE LATITUDE
4X4

39 MO. LEASE ONLY
$195*mo.

ALL NEW 2015
DODGE JOURNEY
RTAWD

2014 DODGE
CHARGER R/T

EMPLOYEE 1 PAY 27 MONTH
LEASE STARTING FROM
$3188*

27 MO. LEASE ONLY
$105mo.

2015 RAM
CREW CAB 4X4

BIG HORN

EMPLOYEE 1 PAY 27 MONTH
LEASE STARTING FROM
$3887*

27 MO. LEASE ONLY
$149*mo.

2015 CHRYSLER
200 S

EMPLOYEE 1 PAY 27 MONTH
LEASE STARTING FROM
$4987*

27 MO. LEASE ONLY
$124*mo.

OPEN MONDAY 8:30 AM TO 8:00 PM

SALE PRICE
$29,388*

MSRP $42,760

EMPLOYEE 1 PAY 27 MONTH
LEASE STARTING FROM
$3827*

27 MO. LEASE ONLY
$149*mo.


	m-01.pdf
	m-02
	m-03
	m-04
	m-05
	m-06
	m-07
	m-08
	m-09
	m-10
	m-11
	m-12

