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Who said the history of Detroit
is a dry topic?

Not the people at Detroit His-
tory Tours, who will stop at
some city bars on the new tours
they’re hosting.
The tour company will cover

the city, employing history
experts to explain backgound
about the stops at major and mi-
nor Detroit locations – including
many storied drinking spots.
The idea for the business start-

ed with Bailey Sisoy Isgro, an in-
terior sculptor for Cadillac. She
earned her degree at the Center
for Creative Studies and works at
the GM Tech Center.
She is also getting her PhD in

women’s studies from Sarah
Lawrence College in New York.
“My thesis is women in the

auto industry between the two
world wars,” Isgro said. “I do
everything digitally and every
three months fly out to the
school for testing and thesis re-
view.”
Besides working as a sculptor

for GM, Isgro also worked for the
Detroit Bus Company.
“My mother always called me

an unofficial ambassador for De-
troit,” Isgro said. “And among
one of the many things the De-

troit Bus Company does is hold
tours of Detroit. I loved working
for them and left the company on
very good terms.”
But while the tours of the city

were fun, they weren’t exactly
what Isgro wanted to do.
She mentioned this fact to her

friend Dennis Borawki, who she
knew from the Detroit art scene.
“We’d run into each other at

various events and talk,” Isgro
said. “We obviously had an inter-
est in the history of Detroit just
from the events we’d attend.”
Isgro said she mentioned to

The phrase, “made in Michi-
gan,” now has a worldwide
meaning with the new Mustang
officially going global.
For the first time in its 50-year

history, Mustang will be available
to customers around the world
in more than 100 markets, said
Ford spokeswoman Amanda Zus-
man.
First shipments of the “highly-

anticipated Mustang” are headed
for Asia, with vehicles arriving in
Europe midyear.
Ford spokesman Said Deep

said in an email that the 2015
rear-wheel-drive Mustang has a
new platform but does not have
a name for it that the company
uses externally.
The new Mustang – assembled

in Flat Rock – now joins other
Ford and Lincoln vehicles ex-
ported to countries abroad.
In 2013, Ford Motor Company

shipped more than 380,000 vehi-
cles from the United States, mak-
ing the automaker a top U.S. ex-
porter of vehicles.
“Henry Ford exported the sixth

Model A assembled in 1903 and
we continue this legacy today,”
said Joe Hinrichs, Ford president
of The Americas.
“The success of our One Ford

plan presents opportunities for
growth in global markets. Export-
ing Ford and Lincoln vehicles to
Asia Pacific and beyond is an im-
portant part of Ford’s global
growth story.
“Mustang is just one more ex-

ample of the international de-
mand for Ford cars and trucks.”
Making Ford vehicles available

to global consumers supports
thousands of jobs across the
United States, Hinrichs said.

The new 2015 Mustang is sup-
ported by U.S. suppliers in 25
states.
In 2013, Flat Rock Assembly

Plant, the car’s production home,
celebrated the 1 millionth Mus-
tang built there.
The facility has approximately

3,000 employees working two
shifts at full capacity to produce
Mustang and Fusion. In addition,
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A Michigan-made Mustang getting ready for export

Global automotive industry
trends like urban mobility,
comfort, fuel economy and
autonomous driving are the lead-
ing forces behind Johnson Con-
trols’ innovations in seating,
interior and batteries that saw
their debut at the 2015 North
American International Auto
Show (NAIAS) in Detroit earlier
this month.
Johnson Controls showcased

two vehicle interior concepts for
the first time at NAIAS that
address these global trends.
“The 2015 Automotive Seating

Demonstrator ‘SD15’ and the
Automotive Interiors Demonstra-
tor ‘ID15’ display innovative new
products that offer enhanced
comfort, personalization options
and other unique features ad-
dressing the megatrend of
autonomous driving,” said John-
son Controls spokeswoman
Mary Kay Dodero.
The company also unveiled a

new battery that Johnson Con-
trols says will help automakers
meet increasing fuel efficiency
and emission reduction regula-
tions.
“At Johnson Controls, we are

always thinking ahead to ensure
we’re offering the right solutions
for vehicles that meet drivers’
expectations today and in the
future,” said Beda Bolzenius,
president of Johnson Controls
Automotive Experience and vice
chairman of Johnson Controls
Asia Pacific.
“Our seating, interior and bat-

tery solutions help advance our
automaker customers’ brands as
well as enhance the overall driv-
ing experience.”
In addition to the debut of

SD15 and ID15, Johnson Controls
lists these highlights of its
10,000-square-foot exhibit of
Detroit’s Cobo Center:
• Automotive seating systems

that achieve lighter weight, allow
for customization and improved
performance through products
such as the new Loft rear seat
and protective FreshPer4mance
seat coating and its innovative
carbon-fiber-based seat back
frame;
• Interior materials and flexi-

ble designs for door panels,
instrument panels, floor con-
soles and overhead consoles
that increase the consumer’s
perception of value across all
vehicle segments through mass
reduction and enhanced func-
tionality;
• A full spectrum of battery

systems for conventional, Start-
Stop, Micro Hybrid, hybrid and
electric vehicles that meet the
evolving needs of the global mar-
ket;
• The new Recaro Sport Seat

Platform, an innovative, light-
weight and highly modular sport
car seat platform concept for
original equipment manufactur-
ers.

Johnson Controls Debuts
Vehicle Interior Concepts

Mustangs Selling Globally for First Time
SD15 Seat

Bailey Sisoy IsgroGM developed special robotic systems to weld unlike materials together for the upcoming Cadillac CT6.

Cadillac will use the auto in-
dustry’s most comprehensive
and advanced mixed-material
manufacturing techniques to
build its new CT6 sedan, allowing
creation of a top-of-range large
luxury sedan with the agility
and efficiency of a smaller vehi-
cle.
The CT6, which goes on sale in

the fourth quarter of 2015, will be
built at the Detroit-Hamtramck
Assembly plant, using a unique
combination of joining tech-
niques, a first for any General
Motors model, said Cadillac
spokesman David Caldwell.
A new body shop with new

tooling and advanced technolo-
gies – including 205 robots – has
been added to the plant. The
fully automated, roughly 138,000-
square-foot shop is dedicated
to the manufacturing of the
high-end luxury sedan.
When it launches, the CT6 will

expand the Cadillac range up-
wards – adding rather than

replacing a current product,
Caldwell said. Positioned above
today’s CTS and XTS product
lines, the CT6 aims to join the
elite group of top-class large lux-
ury cars.
“For the Cadillac CT6, we have

developed additional new body
construction techniques and
technologies allowing various
types of advanced and light-
weight materials to be combined
within the manufacturing envi-
ronment like never before,”
Cadillac President Johan de
Nysschen said last week at the
Washington Auto Show.
“We have invested $300 million

in the Detroit-Hamtramck Assem-
bly plant to make this possible,”
he said. “These actions will allow
us to advance the art of manufac-
turing and take craftsmanship
and manufacturing technology to
a new level.”
This is important, Caldwell

said, because lighweighting has
been a major priority for auto-

makers over the past several
years. In the past, engineers and
designers had to decide if a vehi-
cle was going to be constructed
predominantly of either steel or
aluminum. That’s because it’s
very difficult to join unlike mate-
rials.
That meant that engineers

faced a challenge in manufactur-
ing the advanced mixed-material
vehicle structure for the CT6.
Combining different types of join-
ing methods, the team overcame
previous manufacturing difficul-
ties involving the joining of
traditionally dissimilar materials,
while still allowing the engineer-
ing team to optimize every panel
for its desired purpose.
Material joining techniques

prominent in the body construc-
tion of the CT6 include:
• Patented Aluminum Spot

Welding Technology;
• Aluminum Laser Welding,

Cadillac Uses New Construction Techniques
To Produce Large Luxury Sedan – the CT6

GM Clay Sculptor by Day,
Detroit Tour Guide by Night
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The Henry Ford Trade School
Alumni Association has donated
$750,000 to Lawrence Technolog-
ical University.
The funds are intended to be

used to create an endowed
scholarship fund for under-
graduate mechanical engineering
students.
The donation is among the top

10 largest gifts ever received by
the university to establish an en-
dowed scholarship, said
Lawrence Tech spokesman Eric
Pope, and the largest for scholar-
ships from an organization.
Interest income from the en-

dowment will provide need-
based scholarship assistance to
recipients.
“Through this permanent fund,

we will perpetuate and celebrate
Henry Ford’s legacy in education
and create new generations of
highly skilled new engineers who
are so essential to sustaining
American ingenuity and econom-
ic leadership,” said John J. Graf,
president of the Henry Ford
Trade School Alumni Associa-
tion.
LTU and the Ford alumni group

have a long history dating back
to Lawrence Tech’s creation in
1932 when one of the first acts of

LTU founder Russell Lawrence
was to create a scholarship fund
to attract Trade School gradu-
ates, Pope said.
Ford Motor Company founder

Henry Ford, and his son, Edsel,
then Ford president, helped pro-
vide the first classroom building
for Lawrence Tech.
One of the early advisors to

the university was Frederick
Searle, director of education at
Ford and director of the Ford
Trade School.
LTU President Virinder

Moudgil, in accepting the gift,
said that numerous Ford Trade
School alumni went on to also
earn Lawrence Tech degrees.
They included Lewis C. Veraldi,

Ford vice president of product
and manufacturing engineering,
who oversaw development of the
1986 Motor Trend Car of the Year
– the first Taurus – and William D.
Innes, who in the 1970s advanced
to Ford executive vice president
and led all of the Dearborn auto-
maker’s North American opera-
tions.
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Our chefs create something exciting every day…

Best Corned Beef In Town • Full Line Deli
Fresh Baked Goods • We Deliver

View our complete menu at: www.cjscompanystore.com

6177 Chicago Road
(586) 825-0067

HOURS:
M-Sat. 10-3
Closed Sun.

Fax
Orders

to
586-825-0068

*GM Employee Pricing Plus Tax, Title, Lic. and Doc. No Security Deposit Required. Total due at lease signing 2015 Regal FWD $1672, 2015Yukon SLE $3060, 2015 Enclave-FWD $1646, 2015 Lacrosse Base -1SB $1670, 2015 Acadia FWD SLE-1 $1568, 2015 Sierra 1500
Double Cab 4WD $1905, 2014 Encore $1667, 2015 Terrain $1665. *Lease Conquest Rebate Must Have Non GM Lease In Household To ExpireWithin 90 Days Of Delivery Of New Purchase Or Lease. *Loyalty Rebate Must Have 1999 or Newer GMVehicle In Household.
Programs subject to change. Photos may not represent actual vehicle. Price is subject to change without notice. See dealer for details. Expires 1/31/15.

40755 Van Dyke • Sterling Heights •586.977.2800
WWW.VYLETEL.NET SALES: Sun CLOSED; M, TH 8:30am-9pm; T, W, F 8:30am-6pm; SAT 10am-3pm

SERVICE: Sun CLOSED; M, TH 7am-8pm; T, W, F 7am-6pm; Sat 8am-1pm

VISIT OURWEBSITE TO SEARCH FOR MORE VEHICLES & GREAT DEALS ON NEW BUICK’S OR GMC’S ATWWW.VYLETEL.NET

SAVE OVER
$12,500 OFF LIST

NEW
2015BUICKENCORE FWD
LEASE FOR ONLY

$199*
/MO

24 MO. LEASE
10K MILES PER YEAR

STK #4179-15 • DEAL #49782
*GM pricing plus tax, title, lic. Lease fi gured with lease loyalty rebate.

24 MONTH BUICK EXPERIENCE LEASE
FREEMaintenance • FREE XM Radio! • FREE OnStar

2015 BUICKLACROSSE
BASE 1SB

LEASE FOR ONLY

$259*
/MO

36 MO. LEASE
10K MILES PER YEAR

STK #6869-15
DEAL #52858

*GM pricing plus tax, title, lic.
Pricing fi gured with Loyalty Rebate

24 MONTH BUICK EXPERIENCE LEASE
FREEMaintenance • FREE XM Radio! • FREE OnStar

DEMO SPECIAL

2015GMCYUKON4WD
XLSLE

LEASE FOR ONLY

$399*
/MO

27 MO. LEASE
10K MILES PER YEAR

STK #7905-15
DEAL #50467

*GM Pricing Plus Tax, Title, Lic. Pricing Figured with Loyalty Rebate.

ALL NEW
YUKON IS HERE

2014GMCSIERRA
1500 2WDDOUBLECABSLE

NOW
$24,495*

WAS $37,565
STK #7508-14

*GM Pricing Plus Tax, Title, Lic. Must Qualify For Loyalty Rebate.

Remote Start, Fog Lights, Trailering,
Universal Home Remote, Blue Tooth,

Dual Climate Control and More!

2015 GMCACADIA FWD
SLE-1

2015 BUICKREGAL FWD
LEASE FOR ONLY

$269*
/MO

36 MO. LEASE
10K MILES PER YEAR

STK #6960-15
DEAL #52861

*GM Pricing Plus Tax, Title, Lic. Lease Figured with Loyalty Rebate

2014BUICKREGAL FWD
PREMIUM 1NOW

$26,399*

WAS $34,480
STK #6418-14

*Must have loyalty rebate.

NO SECURITY
DEPOSIT
REQUIRED

YEAR END BLOW OUT!

LEASE FOR ONLY

$249*
/MO

36 MO. LEASE
10K MILES PER YEAR

STK #7946-15
DEAL #51286

*GM Pricing Plus Tax, Title, Lic. Must Have Lease Loyalty Rebate.

BUICK’S NEWEST
FOR LESS!

2015GMCSIERRA
DOUBLECAB4X4

LEASE THIS WELL
EQUIPPED 4X4 FOR ONLY

$239*
/MO

24 MO. LEASE
10K MILES PER YEAR

STK #7827-15 • DEAL #52863
**GM Pricing plus tax, title, lic. Must have Lease Loyalty Rebate

8” Diagonal Color touch with Navigation & Intellilink, 5.3L V8 ECOTEC3,
Trailering Equip. Pkg, Driver Power Seat, Remote Start,

Universal home remote, Dual Climate Control A/C, Z71 Off Road Pkg
Front fog lamps, Rear Defrost, 110Volt pwer outlet,

LOADED
FOR
LESS

0%
UP TO 60 MO.
AVAILABLE

SAVE OVER
$8,000 OFF LIST

0%
FINANCING
AVAILABLE

HUGE YEAR END SAVINGS
LOWMILEAGE. DEMO SPECIAL.

Heated Seats, Heated SteeringWheel, Push Start, Rear Vision Camera,
Passive Entry, 259 HP, 18” AluminumWheels

MORE SPACE
FOR LESS PER MONTH

NO SECURITY
DEPOSIT
REQUIRED

VYLETEL
ATTENTION! EXPIRINGLEASECONQUESTCUSTOMERS!

2015GMCTERRAINFWDSLE-1
24 MO. LEASE • 10K MILES PER YEAR

STK #7959-15 • DEAL #52862
*GM Pricing plus tax, title lic. Must have Non GM Leas in household expiring within 90 days of delivery.

LEASE THIS LOADED
2015 TERRAIN FOR ONLY

$129*
/MO

NO SECURITY
DEPOSIT REQUIRED GREAT VALUE

FOR ONE LOWPAYMENT!
Leather Heated Seats, Forward Collision alert & Lane DepartureWarning, Rear Park

Assist, Power Rear Lift Gate, Universal Home Remore &More!

NO SECURITY
DEPOSIT REQUIRED

NO SECURITY
DEPOSIT
REQUIRED

NO SECURITY
DEPOSIT REQUIRED

NO SECURITY
DEPOSIT
REQUIRED

House
RoyaltyBanquet Facility

Seating Accommodations
for 80-1200

“Experience the Elegance with Royalty”
(586) 264-8400
www.royaltyhouse.com • royalty@royaltyhouse.com

Proudly
Family

Owned for
40 Years

100 jobs at the Port of Portland
(in Oregon) have now been
added to support Ford exports
bound for Asia Pacific and other
markets.
“Serving as a gateway for ex-

ports of new Ford vehicles to
China and Korea has helped
boost employment and bolster
our local economy,” said Bill
Wyatt, executive director for the
Port of Portland.
“Auto exports and imports

support more than 500 jobs at
our marine terminals, and they
have been an important part of
our diverse cargo portfolio since
1953.”
Mustangs exported from the

United States undergo a series of
steps to ensure compliance with
vehicle standards in the destina-
tion countries, Hinrichs said.
At each port’s homologation

center, Ford and Lincoln vehicles
receive finishing touches that
follow specific engineering work
completed in production at the
plant.
Zusman said vehicles undergo

proper customs documentation
and tracking so Ford can ensure
their progress and delivery. Cer-
tain vehicles receive an under-
body coating and documents in
the destination country lan-
guage.
“Preparing these vehicles for

shipment to their final destina-
tion is critical to satisfying both
customer and regulatory re-
quirements for our markets
around the world,” said Gerald
Schoenle, director, Ford Trading
Company.
“We want our customers glob-

ally to know that their Ford vehi-
cles will meet emissions, safety
and road-worthiness require-
ments.”
The addition of a right-hand-

drive Mustang to Ford’s global
vehicle lineup will allow the
iconic pony car to be exported
to more than 25 of these markets
around the world, including the
United Kingdom, Australia and
South Africa, Hinrichs said.
Mustang joins a lineup of Ford

vehicles produced in the United
States and exported around the
world, Zusman said.
Ford Explorer is largely pro-

duced at Chicago Assembly
Plant in Illinois and exported to a
number of markets, including
China. In 2012, Ford exported
just 200 Explorers to China; in
2014, that number increased to
more than 9,000, Zusman said.

Mustangs Are Now
Selling Globally

The Chevrolet Colorado was
named Cars.com’s Best Pickup
Truck of 2015 at a ceremony dur-
ing the North American Interna-
tional Auto Show.
“The impressive, all-new 2015

Colorado jump-starts a category
of trucks that was quickly fading
away,” said Mark Williams,
Cars.com pickup truck editor.
“Midsize pickup trucks have

long been a favorite of both
Cars.com experts and truck
shoppers, so we’re thrilled to see
them come back to life, starting
with the new Colorado.
“This truck offers shoppers a

lot of bang for their buck with
great features and an impressive
ride, all at an affordable price.”
“Offering segment-leading ca-

pabilities and efficiency,” said
Colorado Marketing Manager
Tony Johnson, “with the latest in
convenience and safety features,
is our goal with the Colorado,
and the Cars.com’s award affirms
our instincts.
“It is an efficiently sized,

maneuverable solution for cus-
tomers who want the cargo-haul-
ing and trailering versatility of a
truck without the size of a full-
size pickup.”
The Colorado starts at $20,995,

including destination charges,
and is available in four-door ex-
tended- or crew-cab models.
It offers the segment’s best

horsepower and EPA-estimated

fuel economy, said GM spokes-
man Otie McKinley, which is 200
horsepower and up to 27 mpg
highway (2WD) from a standard
2.5L I-4. It’s the most fuel-efficient
gas pickup truck on the road and
provides 305 horsepower and 26
mpg (2WD) from an available
3.6L V6, said McKinley.
V6 models also offer a seg-

ment-leading maximum trailering
rating of 7,000 pounds, McKinley
said, as well as the G80 locking

rear differential for sure-footed
track in slippery conditions and
when trailering.
The Colorado is based on GM’s

GMT31XX platform and is a sister
vehicle to the GMC Canyon. It’s
called the Chevrolet S10 in Brazil,
and the Holden Colorado in Aus-
tralia.
The Isuzu D-Max version is

manufactured in Rayong, Thai-
land. The U.S. versions are made
in GM’s Wentzville, Mo., plant.

Colorado Gives ‘Bang for Buck’– Cars.com

Williams, left, and Chevy Global Chief Marketing Officer Tim Mahoney

Trade School Group Donates $750,000 to Lawrence Tech

County Executive Mark Hackel
will join with an anticipated
crowd of 400 company leaders to
celebrate businesses that are
thriving and growing in Macomb
County.
The third annual Macomb

County Business Awards recog-
nizes businesses in six cate-
gories for their efforts to start a
new business or build a strong
workforce, diversify into new in-
dustries, create greater efficien-
cy, celebrate diversity or give
back to the communities where
they do business. said county
spokesman Stephen Cassin.
The event will be held 8-10

a.m. Tuesday, Feb. 10, at Cherry
Creek Golf Club in Shelby Town-
ship. Tickets are $25 and avail-
able for sale at www.Macomb-
Business.com.
“Strong businesses are essen-

tial to the quality of life we enjoy
here in Macomb County,” said
Hackel. “Their efforts to gain a
competitive advantage through
the execution of strategic plan-
ning makes them good neigh-
bors and job providers for us.”
In addition to Hackel, speakers

will include Maj. Gen. Gwen Bing-
ham, commanding general for
U.S. Army TACOM Life Cycle
Management Command, who
will deliver a keynote address.

Hackel to Honor
Macomb County
Business Leaders
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Borawski at an event that she
would really have liked to have
given more detailed tours of the
history of the city. It was Boraw-
ski who suggested immediately
that they make that happen.
The end result was the cre-

ation of Detroit History Tours, a
company that will take people on
a bus tour of Detroit.
Customers will visit some of

the city’s most interstesting his-
torical sites. And, there will also
be cocktails because a lot of De-
troit’s history took place in bars.
Right now, three tours are

planned, Isgro said, each with a
particular theme. The first tour is
titled, “Wild Women of Detroit.”
Scheduled for Saturday, Feb. 7,

it starts at 6:15 p.m. and will go
to 11:30 p.m. The cost is $40.
“Detroit may have been found-

ed in 1701 by the French explorer
Antoine Laumet de La Mothe
Sirur de Cadillac, but it was his
wife Marie who decided much of
the town’s original layout,” Isgro
said.
“From the very beginning, De-

troit has been a dame’s town.”
The tour will take customers to

various Detroit sites, including
two bars, that will tell the history
of the city from the female per-
spective.
The next tour, titled, “Tales of

Detroit Cocktail Bus Tour,” is set
for Saturday, March 7, starting at
6:15 p.m. The cost is $100.
Isgro said this tour looks at

Detroit’s drinking history. The
city has been home to brewers
and distillers and played a major
role in Prohibition.

Those taking the tour can sam-
ple “the booze that shaped the
city’s history,” at five stops, she
said.
The final tour scheduled is the

Belle Isle Walking Tour and
Picnic, Isgro said. The cost is $40
and it takes place on Saturday,
April 4, starting at 10:30 a.m.
“One of the women that will be

talked about at this tour is Ann
Scripps Whitcomb,” Isgro said.
“She was an heiress of the

Scripps newspaper fortune and
at one time had the largest
private collection of orchids in
the world. She donated that col-
lection to the city of Detroit and,
as a result, the Belle Isle Conser-
vatory was named after her.”
Isgro said one of the things

that makes Detroit History Tours
different is that the people
behind it, as well as those
conducting the tours, have a
profound knowledge of the city
and its history.
“Our guides won’t be people

who are just reading off a script,”
Isgro said. “They will be experts
in the particular topics of the
tour. They will be speaking using
their knowledge and will be able
to answer questions and talk
about the city’s history.”
One thing that surprised Isgro

when she began setting up the
tours was just how much of the
city’s physical history is still
standing.
“Not all of it is in great shape,”

Isgro said. “But there are still
buildings around that people are
using.
“For example, there is a bar

called Abick’s in Detroit that
opened up 100 years ago. It was
run for decades by a woman
everyone called Manya.
“We just lost her at the age of

93.

“She was born in the apart-
ment above the bar that’s now
run by her grandson. It’s the old-
est continuously run bar in the
city.
“During WWII, when there was

rationing, Manya would collect
all the stray food ration coupons
people had, and use them to buy
food on Sundays.

“Then, she would use that food
to feed the neighborhood at her
bar on a Sunday afternoon.
“That’s a great story and a

great piece of Detroit’s history
that shouldn’t be lost.”
Those who are interested in

learning more about Detroit His-
tory Tours can visit the Web site,
www.detroithistorytours.com.
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A 1943 photo shows some of the women who came to Detroit from across the U.S. to learn skills like welding.

GM Clay Sculptor by Day,
Detroit Tour Guide by Night

The Motor City Symphony Or-
chestra (MCSO) of Warren has
been awarded a grant of $15,000
from the State of Michigan Coun-
cil for Arts and Cultural Affairs
(MCACA).
The grant was awarded

through the MCACA peer review
process and was one of nearly
500 applications to compete
for MCACA fiscal year 2015 fund-
ing.
The grant will allow the Motor

City Symphony Orchestra to
present to the community an or-
chestra concert on April 19, fea-
turing works by Debussy, Glass
& Rachmaninoff.
The concert will also feature

the members of the Assembly
Saxophone Quartet.
The concert will start at 3

p.m., in the Warren Woods Tower
High School Auditorium, 27900
Bunert Road in Warren.
Tickets are available by calling

586–754-2950, or through
www.motorcitysymphony.org.
The grant will provide funding

for the group’s annual Youth
Concerts to be held on
Wednesday, April 29, Warren
Woods Community Auditorium
at Warren Woods Middle School,
13400 E. Twelve Mile Road,
Warren.
The Motor City Symphony

Orchestra, formerly known as
the Warren Symphony Orches-
tra, is a nonprofit dedicated to
providing cultural experiences
and musical education to enrich
lives throughout the tri-county
area, said orchestra spokes-
woman Jessica Trepton,

Local Orchestra
Awarded Grant
From MCACA
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31315 VAN DYKE (Just North of Chicago Rd)

586.979.0405
HOURS: MONDAY-THURSDAY 11AM-10PM • FRIDAY-SATURDAY 11AM-11PM • SUNDAY NOON-10PM

BLAST FROM THE PAST LUNCH SPECIAL

PERSONAL
PAN IS BACK!
FAST! FAST! FAST! FAST! FAST! FAST!
PEPPERONI • SUPREME • MEATLOVER
Mon.- Fri. 11:30am – 1pm

5 minute lunch
guarantee,

or its FREE
on your

next visit.

DELIVERY
STARTING TUES., JAN. 27TH

TO LIMITED AREA

Low-Rate Auto Loan starting at 1.99% APR*!

*APR = Annual Percentage Rate. Quoted rate is the lowest available rate. Your rate may be based
on your credit history and may be higher. Rates and terms subject to change without notice.

Have you taken a look at our auto loans?
Drive in to United VIP Credit Union and we can help you

get into the driver’s seat of your new vehicle.

We’re also lowering monthly payments by refinancing auto loans!
Please stop by and speak with a friendly member

service representative about refinancing to our low rates today.

You are eligible to join if you live,
work or worship in Sterling Heights,
Warren or Centerline.

8045 Constitution Blvd.,
Sterling Heights, MI 48313

586-268-4790
Scan the QR code
to view our website.

by Jim Stickford

Ford’s F-150 Raptor pickup
truck has taken technology from
the racetrack and put it in the
hands of the public.
“The Raptor was built to live

off the road,” said Joe Hinrichs,
Ford executive vice president
and president, The Americas, be-
fore the world media at the 2015
NAIAS.
“This is just a neat vehicle that

was born on the racetrack. Inno-
vation drives everything we do
at Ford. Just look at the new F-
150.”
Hinrichs said the Raptor is the

toughest, smartest and most
capable truck Ford has, and it
doesn’t sacrifice comfort.
The Raptor, Hinrichs said,

starts with a purpose-built frame
– the backbone of the truck –
that is the strongest in the F-150
lineup, featuring more high-
strength steel than the outgoing
Raptor.
Forged from high-strength,

military-grade, aluminum alloy
that helps save more than 500
pounds of weight, Raptor’s exte-
rior design was inspired, Hin-
richs said, by Ford’s perform-
ance heritage in off-road racing
that includes Best in the Desert,
Lucas Oil Off-Road Racing Series
and the famous Baja 1000.
“The result is one tough

truck,” he said.
Raptor is powered by Ford’s

new, second-generation, 3.5-liter
EcoBoost engine that produces
more power with greater efficien-
cy than the current 6.2-liter V8,
which is rated at 411 horsepower
and 434 lb.-ft. of torque.
The first-generation 3.5-liter

EcoBoost, Hinrichs said, proved
its mettle off-road – racing in the
original F-150 EcoBoost Torture
Test truck in the 2010 Baja 1000,
as well as notching repeated
wins in off-road race series.
The high-output 3.5-liter Eco-

Boost is a Raptor exclusive in the
F-150 lineup.
It will be paired with a new 10-

speed transmission for improved
efficiency.
A new four-wheel-drive,

torque-on-demand transfer case,
with an advanced, easier-to-use
version of off-road mode driver-
assist technology, further im-
proves Raptor’s trail perform-
ance, said Hinrichs.
Raptor’s new transfer case,

which manages power distribu-
tion between the front and rear
wheels, combines the best attri-
butes, said Hinrichs, of clutch-
driven, on-demand all-wheel
drive with durable, mechanical-
locking four-wheel drive.
“The new transfer case offers

better traction for a greater
variety of terrain at low and high
speeds – both on-road and off-
road,” said Jamal Hameedi, chief
engineer in Ford Performance.
Raptor’s new off-road mode

driving technology has evolved
into an all-new Terrain Manage-
ment System that enables the
driver to select modes to
optimize driving dynamics to
environmental conditions – from
snow to mud, sand and more,
Hameedi said.
The new Raptor features

calibration changes to its power-
train, driveline, traction con-
trol, ABS and AdvanceTrac
stability control for optimal
performance.
Six preset modes are available

for the truck, depending on ter-
rain and driving conditions:
• Normal mode for everyday

driving;
• Street mode for higher-per-

formance, on-road driving;
• Weather mode for rain, snow

or ice;
• Mud and sand mode for

muddy and sandy trails and ter-
rain;
• Baja mode for high-speed

desert running;
• Rock mode for low-speed

rock crawling.
The result of all this technolo-

gy, Hinrichs said, is a smart truck
that uses technology from the
race track to a very smart effect.
An available Torsen front

differential increases off-road
capability further, Hinrichs
said.
The system increases grip

significantly for the front end

of the truck and allows it to pull
itself over obstacles and up
steep grades – even when trac-
tion is split between the front
tires.
Building a high-performance

off-road truck isn’t just about en-
gine power – more importantly,
it’s about the suspension, Hin-
richs said.
The F-150 Raptor comes stan-

dard with new FOX Racing Shox
with custom internal bypass
technology that works to damp
and stiffen suspension travel
over rough terrain to help pre-
vent the truck from bottoming
out.
Front and rear shock canisters

have grown from 2.5 inches to 3
inches in diameter for improved
performance, said Hinrichs.
They feature more suspension

travel than the current Raptor’s
11.2 inches at the front and 12
inches at the rear offers, Hin-
richs said.

Advanced LED lighting and
camera technology, said Hin-
richs, contribute to improved
visibility on the trail or street –
day and night.
“This all-new F-150 Raptor

takes Raptor performance to the
next level,” said Dave Pericak,
director of Ford Performance.
The Raptor will be built at

Dearborn Truck Plant. It goes on
sale in the fall of 2016.

Raptor ‘Built to Live Off Road’ – Hinrichs

2016 Ford F-150 Raptor

Ford Motor Company’s third
annual trend report suggests
2015 will be marked by a broad
desire to enact change for the
good.
“Looking Further with Ford

2015” reveals data and insights
about global consumer habits
and behaviors expected to
shape culture in 2015 and be-
yond.
One of the featured trends

commented on in the report is
“Make Way for Gen Z.”
Generation Z, which follows

the Millennials, is the first truly
global generation, born into an
on-demand, technology-driven
culture.
Expected to account for more

than 20 percent of the world’s
population, these digitally savvy,
socially conscious consumers,
most of whom are still teenagers,
are working to help define the
trends of both today and tomor-
row, said Ford spokeswoman
Marisa Bradley.
“While demographics are in-

variably a factor in futuring
work,” said Sheryl Connelly, Ford
global consumer trend and futur-
ing manager, “what’s driving our
report for 2015 is this emerging
Generation Z consumer, who is
already inspiring attitudes and
behaviors in consumers of all
ages.
“We saw similar traits with Mil-

lennials, but Gen Z consumers –
being much more connected and
aware of the options available to
them – are the global go-getters
who have a link to each of our
micro-trends for 2015.”
Despite looming issues such as

climate change, privacy threats,
epidemic disease and geopoliti-
cal strife – there is optimism in
the air, Connelly said.
Against this backdrop, “Look-

ing Further with Ford 2015” high-

lights the modern-day rebel
working to buck convention and
set new standards, as well as
people who are more motivated
than ever to take risks in their
search for success, which is be-
ginning to erode the stigma of
failure, Connelly said.
“In this spirit of determination,

new forms of collaborative con-
sumption and mobility are
emerging – giving us more free-
dom to pursue ideas and pas-
sions,” Connelly said.
In preparing trend reports,

said Bradley, Ford experts moni-
tor shifts in social, technologi-
cal, economic, environmental
and political arenas to under-
stand what drives consumer atti-
tudes and behaviors – and how
this impacts the automotive cate-
gory.
The insights gathered will

guide Ford designers and engi-
neers in developing future Ford
products.
Ford marketers will also use

this information to help antici-
pate in terms of the customer
shopping and ownership experi-
ence of emerging generations,
Bradley said.
“Looking Further with Ford

2015” focuses on a broad range
of micro-trends affecting busi-
nesses and consumers, and re-
flects years of qualitative and
quantitative research, as well as
collaboration with thought lead-
ers around the world.
“A rich understanding of our

customers’ ever-evolving needs,
priorities and desires – both to-
day and tomorrow – is key to our
everyday business and global
product development strate-
gies,” said Connelly.
“These trends and insights

help us at Ford in our role as an
innovator to create products that
not only exceed expectations,

but push the boundaries of imag-
ination.”
As the Generation Z consumer

evolves, Ford is looking at how
these behaviors and trends will
affect every part of the automo-
tive business – from vehicle de-
velopment to the experience cus-
tomers will expect when the time
comes to purchase or own a ve-
hicle, Connelly said.
Some of the trends Ford ex-

pects to influence consumers
and brands in 2015 and beyond:
• Make Way for Gen Z: With

considerable pressure and high
expectations, Gen Z’s mantra is
simple: “Good things come to
those who act.”
• Rally for Renegades and

Rebels: Society has always loved
risk-takers, but the marketplace
has never been more receptive
to those who push boundaries
and break molds.
• Flaunting Failure: The stigma

of failure is quickly eroding; in an
era of constant change, the only
true failure is a failure to try, to
improve, to evolve.
• Carryless Movement: To-

day’s consumers don’t want to
carry things and, increasingly,
don’t need to.
New technologies such as

wearable gadgets and smart-
phone apps are transforming the
mechanics of how consumers
pay for goods and services, how
and where marketers reach their
customers, and who people trust
with their most valuable informa-
tion.
• No Strings Attached: In a

world where innovation moves
so rapidly, no one wants to be
left behind with a product that
has become outdated or obso-
lete.
The result is an emerging a la

carte mentality that trumpets ac-
cess over ownership.

Ford’s Trend Report: ‘Make Way for Gen Z’

WARREN URGENTCARE

“We Care”
URGENT CARE FOR ACCIDENTS AND INJURY

ADULT & PEDIATRIC ILLNESS
Digital X-Rays, EKG and Lab Work, On-Site Lab Service, Strep, Mono,
Pregnancy & Urine Testing, Vaccinations, Sports & School Physicals,

Occupational Medicine, Work-Related Injuries,
Pre-Hire Physicals (BAT & Urine Screening)

SPECIAL ON SPORTS PHYSICAL $25.00 State-of-the-Art Facility

8am-10pm • 7 Days a week • 365 Days a Year
“Bringing Quality Urgent Care To Your Neighborhood”

586-276-8200
31700 Van Dyke • Warren, MI 48093

On Van Dyke Rd., between 13 & 14 Mile in
St. John’s Windemere Park

OTHER CONVENIENT LOCATIONS:

ATTENTION
Chrysler, GM, Ford

Employees, we’re within
2 miles of your plants

HAP & BCN
NO Referrals Needed!
www.warrenurgentcare.com

FLU SHOTS

Woodland Urgent Care
22341 W. 8 Mile Road

Detroit

313-387-8700

N. East Macomb Urgent Care
43900 Garfield, Suite 121

Clinton Township

586-868-2600
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Jeff Caul
586-274-0396
PEP QUOTES BY PHONE OR EMAIL:
JEFF CAUL AT JCAUL@BUFFWHELAN.COM

Free shuttle service to home, office or shopping.

buff whelan chevrolet
WHERE THE DEALS MAKE THE DIFFERENCE, EVERY DAY SINCE 1970!

Van Dyke • South of 18 Mile • Sterling Heights

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!
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*See dealer for details. All Rebates/Incentives have been deducted from sale price/payment and are subject to change by manufacturer with-
out notice. GM Employee discount required unless otherwise noted. All leases include GM Lease Loyalty unless otherwise noted. Traverse
lease assumes you have a NON-GM Lease in the household that terminates within 90 days. All lease payments are based on 10,000 miles
per year. 1st payment, tax,title and plate fee due at signing on all leases. All programs expire 2/2/2015

CONVENIENT HOURS:
Mon. & Thurs.

8:30 am – 9 pm
Tues., Wed., Fri.

8:30 am – 6:30 pm
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METRO PKWY.

18 MILE RD.

SINCE
1989

Power Locks/Windows/Mirrors/Seats,
Remote Start, Back-Up Camera,

Touch Screen Radio, XM Radio, OnStar & More…

36 Month Lease/10,000 Miles

Stk.#51400

2015 TRAVERSE 1LT

NO SECURITY DEPOSIT

Stk.#51662

2015 SILVERADO 1LT
NO SECURITY
DEPOSIT
REQUIRED

NO SECURITY
DEPOSIT
REQUIRED

All Star Package, Remote Start, Back-Up Camera,
Auto A/C, 17” Wheels, Trailer Package,
Power Locks/Windows/Mirrors & More…
36 Month Lease/10,000 Miles

NO SECURITY DEPOSIT

OVER 1,000
New Chevrolets in Stock!

WE GUARANTEE THEWE GUARANTEE THE
LOWEST PRICES OR IT’S FREELOWEST PRICES OR IT’S FREE☺☺

586-274-0396
Stk.#57298

2015MALIBU 1LT

Power Locks/Windows/Mirrors, Aluminum Wheels,
Touch Screen Radio, XM Radio, OnStar & More…

36 Month Lease/10,000 Miles

$180*+Tax with
$0 Down

NO SECURITY DEPOSIT

buff whelan
chevrolet

$245*+Tax with
$0 Down

$250*+Tax with
$0 Down

DOUBLE CAB, 4X4
ALLSTAR

NO SECURITY
DEPOSIT
REQUIRED

IT’S BACK…
AUTO SHOW SPECIALS

at

*Pictures may not represent actual sale vehicle. All applicable rebates including conquest and/or loyalty offers have been deducted from Sale Price/Payment and are subject to change by the manufacturer without notice and are plus title, tax and plate fees. GM Employee discount is required except
where noted. Leases are 10,000 miles per year, and are plus title, tax and plate fees. GM Loyalty requires 1999 or newer vehicle. Auto Show Bonus Cash is on Cruze, Equinox and Malibu. Certain restrictions apply, see dealer for complete details on all incentives/offers. Sale ends 1/16/2015@ 6:00PM.

2015CRUZE “LT”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!

• Ecotec 1.4L Turbo DOHC VVT Engine! • Automatic Transmission!
• OnStar with 4G LTE with built-in Wi-Fi hotspot!

• Tilt and Telescopic Steering Column! • 16” Aluminum Wheels!
• AM/FM/XM Radio w/CD!
• Remote Keyless Entry!

• 38 MPG on the Highway!
Stock# F21584 Was $20,920

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

2015TRAVERSE “LS”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!

• 3.6L SIDI V6 Engine! • Tilt and Telescopic Steering Column!
• 6.5” Color Touch Screen Radio!

• 8 Passenger Seating!• 17”Wheels!
• Remote Keyless Entry!
• Bluetooth for Phone!

• 24 MPG on the Highway!
Stock# F20348 Was $31,870

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

Lease Pull-Ahead Is Back…Get Out Early & Lower Your Payment!*

24 Month
Lease:

$115*
with$1,199Down!

Sale
Price $17,544*

24 Month
Lease:

$189*
with$1,199Down!

Sale
Price $27,390*

2015MALIBU “LT”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!

• 2.5L DOHC VVT Engine! • 7” Color Touch Screen MyLink Radio!
• OnStar with 4G LTE with built-in Wi-Fi hotspot! • Cruise Control!

• Tilt and Telescopic Steering Column! • Remote Vehicle Entry!
• Aluminum Wheels!

• 36 MPG on the Highway!
Stock# F18742
Was $24,435

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

39 Month
Lease:

$139*
with$1,199Down!

Sale
Price $19,120*

2015EQUINOX “LT”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!
• 2.4L DOHC Engine! • 7” Color Touch Screen MyLink Radio!

• OnStar with 4G LTE with built-in Wi-Fi hotspot!
• Remote Vehicle Entry! • Rear Vision Camera!

• Tilt and Telescopic Steering Column!
• 17” Aluminum Wheels!

• 32 MPG on the Highway!
Stock# F21477Was $27,045

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

24 Month
Lease:

$109*
with$1,199Down!

Sale
Price $23,192*

AUTO SHOW
SALES EVENT
$500 IN AUTO SHOWBONUS CASH*

#42333 #21552#44296

475 SUMMIT DRIVE • 248-292-2502 • 5825 HIGHLAND RD. (M59) • WATERFORD

CALL
BRUCE LITVIN
– 24/7 & 365 –

40 YEARS
OF QUALITY SERVICE

CELL # 1-586-405-5175
blitvin@lunghamer.com

1-888-665-5438
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Tailgating is great before foot-
ball games, but in traffic, not so
much.
Rear-end crashes make up

more than one in four of colli-
sions reported to police each
year, according to the National
Highway Traffic Safety Adminis-
tration.
Many are preventable, said GM

spokeswoman Jennifer Eccle-
stone, through technology such
as GM’s Forward Collision Alert
available in several 2015
Chevrolet models, including
the Silverado, Malibu, Equinox
and Traverse.
Forward Collision Alert warns

customers in everyday car-fol-
lowing situations if they may be
seconds away from a crash or
following much too closely.
And that’s not the only tech-

nology GM has to help prevent
collisions, Ecclestone said.
In the 2015 Chevrolet Impala,

Tahoe and Suburban, available
Front Automatic Braking goes be-
yond an alert to automatically
slow or stop the vehicle under
certain conditions, for example,
if the driver does not respond
quickly to an alert.
“Many of us have been in driv-

ing situations where the car
ahead of us suddenly slows – or
we momentarily look away at the
wrong time – and we have to
slam on the brakes to avoid a
collision,” said General Motors
Active Safety Technical Fellow
Raymond J. Kiefer.
“Front Automatic Braking pro-

vides a layer of driver assistance
beyond Forward Collision Alert
systems to help prevent this
common crash situation.”
Depending on the model,

Chevrolet’s Forward Collision
Alert system uses a radar locat-
ed in the front grille area or a

camera mounted behind the
windshield in front of the inside
rearview mirror, Kiefer said.
When activated, it produces a
green icon when a vehicle is de-
tected ahead and an amber one
when a driver is following much
too closely.
A red “Collision Alert” warning

will flash – along with rapid,
high-pitched beeping – when the
driver is approaching a vehicle
too quickly and may be seconds
away from a potential crash.
In Chevrolet models equipped

with the available Safety Alert
Seat, the patented seat will
quickly pulse five times on both
sides instead of beeping.
Low-speed rear crashes cost

millions of dollars annually in re-
pair costs, Ecclestone said.
Higher-speed rear crashes are
responsible for severe injuries
and even fatalities.
In a report earlier this year,

the Insurance Institute for High-
way Safety estimated that for-
ward collision alert technology
applied across the entire passen-
ger vehicle fleet could prevent
879 fatal crashes a year.
The auto industry has focused

on reducing rear crashes for
decades. Systems such as the
Center High Mounted Stop Lamp
have been in effect since 1986 in
passenger cars.
Over the long term, these have

helped reduce rear crashes by
about 4.3 percent annually, ac-
cording to NHTSA.
GM’s Forward Collision Alert

technology is designed to en-
courage customers to accept
and use it, Kiefer said.
“Our goal,” he said, “is that our

customers leave safety systems
on every trip so they can take ad-
vantage of the potential safety
benefits.”

Chevy’s Amber Icon Warns:
Driver Following Too Closely



by Jim Stickford

The Ram 1500 has been suc-
cessful for Fiat Chrysler, but that
doesn’t mean there’s no room for
improvement.
And the public had a chance to

see just what Ram’s done with
the 2015 Rebel model of the 1500
recently at the North American
International Auto Show at Cobo
Center.
“Offering an off-road-style

package on the Ram 1500 has
been on our to-do list for some
time, but the right combination
didn’t present itself until now,”
said Bob Hegbloom, president
and CEO – Ram Truck Brand.
“The Rebel drops right into a

core segment of the truck market
with unique design cues and
can-do attitude backed by Ram
Truck engineering.”
Rebel features an all-new grille

with prominent billet silver
“RAM” letter badge.
Departing from the brand’s

iconic “cross-hair” designs, the
blacked-out Rebel grille tops a
completely new black off-road
front bumper design with a
durable powder-coated surface,
which incorporates a powder-
coated, billet silver skid plate,
new front tow hooks and new
LED fog lamps. Black bezel
bi-functional projector head-
lamps with LED marker lights
lie beneath an aluminum,

twin-snorkel sport hood.
Rebel’s blacked-out front end

continues on the flanks with
black Power Wagon wheel-arch
moldings, flat-black badge, mir-
rors and lower body panels.
The new trim features a two-

tone paint scheme with black as
a constant on the lower body,
front to rear.
The Ram 1500 Rebel also

features an all-new 17-inch alu-
minum wheel. Among the most
elaborate designs found in mass
production, the new one-piece
wheel incorporates matte black
painted accent pockets and
multi-angled surfaces.
Continuing around to the rear

view is a new “RAM” stamped
tailgate with blacked-out letter-
ing. The “Rebel” and “4X4”
badge, Hegbloom said, empha-
size the truck’s uniqueness. The
rear bumper is also treated with
durable black powder coating
with flared cutouts around dual
chrome-tipped exhausts. Tail
lamps incorporate black bezels
to match forward lighting.
Rebel includes an optional

backup camera, providing a bet-
ter field of vision when maneu-
vering, Hegbloom said. A new tri-
fold tonneau cover is embossed
with the Ram logo.
The Ram 1500 Rebel will be

available in five colors: Granite
Crystal Metallic, Bright Silver
Metallic, Flame Red, Bright White

and Brilliant Black. Both mono-
tone and two-tone paint options
are offered.
Becky Blanchard, newly-ap-

pointed director of the Ram
brand, said there is a real de-
mand for a truck like the Rebel
1500.
“We listened to our cus-

tomers,” Blanchard said. “This
truck has both capability and
looks. It has the same towing
capacity as a regular 1500, and it
will still be available at an afford-
able price.
“We’re not saying how much it

will cost right now. The price will
be released closer to the release
date, which is expected to be
sometime close to the end of the
second quarter.
“The Rebel will be manufac-

tured at our Warren Truck facility
and we expect the Rebel to com-
prise between 5 and 10 percent
of the Ram brand.”
Blanchard said the Rebel was

designed for the “bold cus-
tomer.” It allows them to express
themselves, she said.
The truck has the capacity to

tow dirt bikes to off-road loca-
tions, she said, or it can be used
to drive off-road itself, adding
that a lot of the features on the
Rebel are the sorts of things peo-
ple would normally have to get in
after-market shops.
“We know that people like to

customize their trucks, so we

just added those features to the
Rebel,” Blanchard said. “The ad-
vantage here is that all our cus-
tomized features are factory-test-
ed and come with Ram war-
ranties. I just hope we don’t get
SEMA too mad at us.”
Blanchard said that the Rebel

isn’t Ram’s only big announce-
ment at this year’s auto show.
She said the brand also was able
to announce that they upped the
fuel efficiency of its “best-in-class
mileage” engine from 28 to 29
mpg.
“The Ram EcoDiesel’s mileage

has improved,” Blanchard said.
“We knew demand for it would be
strong when we introduced it. We
expected sales to be about 10
percent of Ram sales, but no one

forecast that it would get the 20
percent it has now.”
Blanchard said she’s been

asked a lot about how fluctua-
tions in fuel prices affect
EcoDiesel sales.
“I have to say not much,” Blan-

chard said. “While gas prices are
under $2 a gallon now, only a
couple of months ago, they were
closer to $4.
“Diesel fuel prices, on the oth-

er hand, tend to be very stable
over a long period of time, so
their sales aren’t really affected
by wild swings in fuel prices.
“Additionally, EcoDiesel own-

ers like the fact that diesel trucks
retain an additional 8 to 10 per-
cent of value in the resale mar-
ket.”
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Ram Brand Director Becky Blanchard and the Ram 1500 Rebel

Ram 1500 Rebel to be Built at Warren Truck

2016 Lincoln MKX

“What a difference a year
makes.”
Those were the words Ford

CEO Mark Fields used at the 2015
NAIAS auto show to describe
where the Lincoln brand was.
“The proof of this is in our ac-

tions, not our words,” Fields
said. “Last year, we launched the
Lincoln brand in China. The
brand had its best sales year
since 2008.”
And, Fields said, the brand

also launched the MKC both here
and in China as well. The new
Lincoln Navigator was launched
in 2014 and it doubled its market-
share in the luxury SUV segment.
But 2014 was only one year in

Lincoln’s journey, Fields said.
Granted, it was a year that had
Oscar-winning actor Matthew
McConaughey become a spokes-
man for the brand.
“I think there should be some

new kind of metric to measure a
commercial’s success based on
the number of parodies done of
it,” Fields said.
He said Lincoln’s growth in the

U.S. and China is important be-
cause, over the next few years,
fully half of all luxury vehicles
will be sold in those two coun-
tries. But that’s 2014, Fields said.
The next chapter of Lincoln fea-
tures the new MKX.
“We are focused on delivering

engaging and refined luxury vehi-
cles with innovative and thought-
ful technologies,” said Kumar
Galhorta, president of Lincoln.
“The all-new Lincoln MKX re-
flects that focus.”
He said the MKX is the third of

four vehicles that Lincoln prom-
ised to introduce by 2016.
The new Lincoln MKX goes on

sale first in the United States this
fall, followed by other markets
like China, Canada, the Middle
East, Mexico and South Korea.
The Lincoln MKX, Galhorta

said, further strengthens Lin-
coln’s position in the global mid-
size premium utility segment,
which represents 11 percent of
the global automotive luxury
market and is expected to grow
to 12 percent by 2018. It is one of
the largest luxury segments in
the United States, representing
about one-quarter of the retail
luxury automotive market.
Leading the engine choices for

the new MKX is the available ad-
vanced 2.7-liter twin-turbo-
charged Ti-VCT EcoBoost V6. It
is projected to deliver more than
330 horsepower and more than
370 lb.-ft. of torque, based on
preliminary test data.
The standard engine, Galhorta

said, is a 3.7-liter V6, projected to
deliver 300 horsepower and 280
lb.-ft. of torque, based on prelimi-
nary test data.
Both engines are mated to a

six-speed automatic transmis-
sion with push-button shift and
SelectShift. Front-wheel drive is
standard, with Intelligent All-
Wheel Drive optional.
The addition of the integral

link rear suspension, upgrades to
the body structure and chassis
components make the new mod-
el the best-handling, best-riding
and quietest Lincoln MKX ever,
Galhorta said.

New Lincoln MKX to Reach
U.S. Dealerships This Fall



Faurecia returned to the North
American International Auto
Show in Detroit earlier this
month with nearly three dozen
new technologies and processes.
The new methods help reduce

vehicle weight while enabling
automakers to offer more
capability and performance to
consumers, said Faurecia
spokesman Tony Sapienza.
Pursuing a “Less Is More” per-

spective, Sapienza said, Faurecia
features systems and compo-
nents that weigh less, helping im-
prove mileage and decrease
emissions.
At the same time, Sapienza

said, these technology advance-
ments provide more comfort and
roominess for passengers, more
flexibility for vehicle designers
and more natural materials for
improved sustainability.
“Faurecia is dedicated to

driving well-being for vehicle oc-
cupants, the environment and
the automotive industry by mak-
ing ‘less’ a central goal and
‘more’ a consistent result,”
Sapienza said.
A wide range of new approach-

es to fashioning vehicle systems
were also exhibited and demon-
strated at Faurecia’s display in
the Crowne Plaza Detroit Down-
town Riverfront, directly across
from Detroit’s Cobo Center,
Sapienza said.
New applications of technolo-

gy and materials inside, outside
and under the vehicle were high-
lighted in products from all four
of the company’s business
groups: Faurecia Interior Sys-
tems, Faurecia Emissions Control
Technologies, Faurecia Automo-
tive Seating and Faurecia Auto-
motive Exteriors.
“At Faurecia, we consider our

‘Driving Well-Being’ approach to
be a reinvention of the way the
auto industry views traditional
components and systems,” said
Faurecia North America Presi-
dent Michael Heneka.
“We are harmonizing desirable

technology for the vehicle with
the advanced manufacturing
processes that bring them to life,
all with the goal of demonstrat-
ing that less really can mean
more for our customers and con-
sumers.”
A centerpiece of the Faurecia

exhibit was its “Less Is More”
demonstrator that showed how
Faurecia can integrate its innova-
tions into a lighter, more com-
fortable vehicle.
The display had such inven-

tions as:
• Thinner, roomier seats built

on hybrid frames;
• A fiberglass composite rear

floor and trunk;

• A one-piece, injection-mold-
ed window lifter;
• A liftgate – made entirely of

carbon-fiber composites – that
weighs only half as much as a
conventional steel liftgate.
Other Faurecia exhibits intro-

duced a full-size premium trunk
floor surface composed of light-
weight natural wood materials,
an industry award-winning active
glove box that replaces separate
knee-impact airbags, and a rear
seat that folds flat and fully re-
opens with just the touch of a
button.
“Faurecia extends its leader-

ship in the use of natural
materials within vehicle
interiors to incorporate high-
performance natural fibers into
the instrument panel, center con-
sole and door panels,” Heneka
said.
The company also exhibited

three new approaches to produc-
ing a lighter cross-car beam us-
ing composites, hybrid materials
or cold-metal transfer welding
techniques.
Other Faurecia recent automo-

tive innovations, Sapienza said,
include:
• A universal docking station

with Bluetooth and near-field
communication capabilities;
• A family of new technologies

to reduce nitrogen oxide emis-
sions from diesel engines;
• A compact exhaust-heat-

recovery system now extended
from hybrids to all-gasoline en-
gines;
• Technologies to control the

levels and types of sound emit-
ted by exhaust systems.
Faurecia this year made its

second appearance at the
annual North American Auto
Show.
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AUTO SHOW BONUS CASH • 0% UP TO 72 MONTHS ON MOST 2014 MODELS

GM CARD OFFER - TOP OFF UP TO $3,000 • SEE SALESPERSON FOR DETAILS.

NEWVOLT

PURCHASE
FOR

$28,996*
LEASE FOR
36 MONTHS
$199*
$1,669DOWN

2015

NEWSILVERADO

PURCHASE A
2WD LS FOR

$27,749*
LEASE2WDLT
24 MONTHS
$159*
$1,669DOWN

2015

NEWCRUZE

PURCHASE A
2014 1LS FOR

$14,997*
LEASE 1LT
24 MONTHS
$109*

$999DOWN

2015

NEWMALIBU

PURCHASE A LS
FOR

$18,898*
LEASE FOR
24 MONTHS
$109*
$1,669DOWN

2015

COMPETITIVE LEASE BONUS UP TO $2,500 & GM LOYALTY BONUS UP TO $1,000

SERVICE HOURS: Monday & Thursday 6:30am-9:00pm; Tuesday, Wednesday & Friday 6:30am-6:00pm • Shuttle at 6:30am - Pick-up Both Ways • All Day starting at 6:30am.

$2395
Fluid Level,

Brake & Alignment Check Included.

Open Mondays & Thursdays until 8:30pm

We use Genuine GM Oil & Filter
No additional or hidden charges.
Out the door pricing.

Quick Oil Change EXPRESS
LANELUBE OIL FILTER

Excludes synthetic, Diesel & Med. Duty Trucks.
Most GM cars & trucks. One coupon per customer. Must
present coupon with order. Plus tax. Expires 1-31-15.

Up to 5 qts.

BODY SHOP
586-754-7000

ext 1231

INSURANCE
WRECK

AMENDED

WE REPAIR
ALL MAKES
& MODELS FREE OIL CHANGE

With Each Major Repair

TRANSPORTATION AVAILABLE
During Scheduled Repairs

GM SERVICE CENTER
MICHIGAN’S LARGEST

•SERVICE DEPT. •PARTS •BODY SHOP

866-452-1547
26125 Van Dyke @ 101/2 Mile

Center Line, MI 48015

EDRINKE • FAST • FRIENDLY • DISCOUNTS

VISIT OUR

QUICK LANE

NEWVERANO

PURCHASE
FOR

$19,922*
LEASE FOR
24 MONTHS
$134*

$999DOWN

2015

NEWREGAL

PURCHASE A 2014
FOR

$22,037*
LEASE FOR
24 MONTHS
$219*

$999DOWN

2015

NEWLACROSSE

PURCHASE A 2014
FOR

$24,783*
LEASE FOR
39 MONTHS
$249*

$999DOWN

2015

NEWENCORE

PURCHASE A 2014
FOR

$19,460*
LEASE FOR
24 MONTHS
$79*
$999DOWN

2015

NEWTERRAIN

PURCHASE
FOR

$21,976*
LEASE SLE-1
24 MONTHS
$49*
$999DOWN

2015

NEWENCLAVE

PURCHASE A 2014
FOR

$29,997*
LEASE FOR
24 MONTHS
$219*

$999DOWN

2015

NEWACADIA

PURCHASE
FOR

$28,797*
LEASE SLE-1
24 MONTHS
$139*
$1,669DOWN

2015

NEWTRAVERSE

PURCHASE
FOR

$27,297*
LEASE FOR
24 MONTHS
$168*

$999DOWN

2015

NEWEQUINOX

PURCHASE A LS
FOR

$20,997*
LEASE LT
24 MONTHS
$89*
$999DOWN

2015

NEWCAMARO

PURCHASE A 2014
FOR

$20,895*
LEASE FOR
24 MONTHS
$187*
$1,6699DOWN

2015

NEW IMPALA

LEASE FOR
39 MONTHS
$208*

$999DOWN

2015

Now looking for experienced salespeople to join our team!

PURCHASE A 2014
FOR

$23,993*

Must
Terminate

Non-GM Lease

NEWSIERRA

PURCHASE
FOR

$25,995*
LEASE FOR
24 MONTHS
$129*
$1,669DOWN

2015

DBL. CAB
1500
2WD

1LT

LS 1LS 1LS

Nicole
Dodge

nhuminski@edrinke.com
Find Us on

FACEBOOK

NO DOC
FEES See us for your GM employee purchases.

1-877-451-7707
26125 Van Dyke at 101/2 Mile Rd.

Visit our website: edrinke.com
SHOWROOM HOURS: Mon. & Thurs. 8:30am-9:00pm; Tues., Wed., & Fri. 8:30am-6:00pm

All applicable rebates including lease/conquest offers have been deducted from sale price/payment. Pictures may not represent actual vehicle. Prices subject to change per
GM incentives. Prices and payments are inclusive of active GMEmployeeDiscount (Unless otherwise stated). BelowGMPricing only valid on certian models. Cruze,Silverado,
Malibu,Equinox,Traverse andCamaro are all 24month leases.Volt is a 36month lease. Impala is a 39month lease.All leases are 10kmiles per yearw/ approved STier credit
w/ $999 or $1669 due at signing. Prices&payments are plus tax, title,and plate feeswith acquisition fee up front. Refundable security deposit required on certain vehicles –to
be determined by lender. For Silverado,must trade in ’99 or newermodel vehicle. GMEmployee discount to everyone valid on certainmodels. $3500 trade-in is valid on 2004
or newer vehicleswith under 115kmiles in drivable condition, no branded titles, see sales person for details. **Certain restrictionsmay apply, see dealer for complete details.
Expiration Date – 2/2/15.

Jim
Pfeifle

jpfeifle@edrinke.com

Dennis
Thacker

dthacker@edrinke.com

See us for your GM employee purchases.

1-866-452-1300
26125 Van Dyke at 101/2 Mile Rd.

Visit our website: edrinke.com
SHOWROOM HOURS: Mon. & Thurs. 8:30am-9:00pm; Tues., Wed., & Fri. 8:30am-6:00pm

All prices and payments include GM rebates. Pictures may not represent actual vehicle. Prices subject to change per GM incentives. Prices and payments are inclusive of active GM
employee discount (unless otherwise stated). All leases are 10,000 miles per year with approved S Tier credit w/ $999 down (unless otherwise noted). Must have lease loyalty and/or
conquest.Must haveclosing competitive lease. For Sierra,must trade in ’99or newermodel vehicle. Pricesandpayments areplus tax, title,plate feew/acquisition feeup front, refundable
security deposit required on certain vehicles – to be determined by lender. GM employee discount to everyone valid on certainmodels. $3,500 trade in is valid on 2004 or newer vehicles
w/ under 115kmiles in drivable condition,no branded titles. See salesperson for details. ** Certain restrictionsmay apply, see dealer for complete details. Expiration Date – 2/2/15. Paul

Makowski
pmakowski@edrinke.com

ED RINKE We Are Professional Grade

GM CARD
OFFER
– TOP OFF –
UP TO $3,000

Faurecia Displays New Technologies at Show

MILAN (AP) – Europe’s auto-
makers’ association ACEA has
confirmed that the industry’s
six-year decline ended last year,
reporting a 5.7 percent increase
in car sales in 2014 to 12.5 mil-
lion vehicles.
That was the continent’s first

positive full-year result since
2007, with December marking
the 16th straight month of
growth.
Despite the upbeat perform-

ance reported last week, carmak-
ers were cautious heading into
2015 amid new economic uncer-
tainty.
Carlos Ghosn, the CEO of Nis-

san and Renault, said at the De-
troit Auto Show that he expects
European growth this year to be
slow, around 1 percent to 2 per-
cent.
Jeff Schuster, executive vice

president of forecasting for
industry consultancy LMC Auto-
motive, says the tamped-down
forecasts are due in part to defla-
tion concerns.

2014 Car Sales Up
In Europe, But
OEMs Cautious

BRAKE SPECIAL

$19995
Most F.W.D. U.S. Cars • In-store offer ends 1-31-15

Check Our Price on
Tune Ups, Water Pumps,

Heater Cores & Other Repairs

DELUXE OIL
CHANGE
SPECIAL

Up To 5 Qts. Of
Oil Lube & Filter

•
No Disposal Fee

Includes topping off fluids

1-31-15

MMMMAAAAKKKKEEEE UUUUSSSS YYYYOOOOUUUURRRR FFFFIIII RRRRSSSSTTTT CCCCHHHHOOOOIIIICCCCEEEE

WARREN • 586-757-7203

$2336

MUFFLER & BRAKE SERVICE
23252 VAN DYKE
3 Blocks North of 9 Mile

HOURS: Mon.-Fri. 7:30am-5pm; Sat.-Closed

Most FWD Cars  

• Front Metallic Disc Brake Pads

• 2 New Front Rotors

• Labor Included

MMUUFFFFLLEERR,, EEXXTTEENNSSIIOONN PPIIPPEE && TTAAIILL PPIIPPEE

10%Off
In-store offer ends 1-31-15
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2015 CTS 2.0L TURBO
STANDARD COLLECTION

34 AVAILABLE

2015 ATS 2.0L TURBO AWD
SEDAN - STANDARD COLLECTION

57 AVAILABLE

2015 SRX FWD
STANDARD COLLECTION

84 AVAILABLE

2015 ESCALADE AWD
LUXURY COLLECTION
REAR SEAT ENTERTAINMENT
PREMIUM PAINT

3 AVAILABLE

$299EMPLOYEE
PRICE
36 MONTH/10K PER YEAR

$399EMPLOYEE
PRICE
36 MONTH/10K PER YEAR

$319EMPLOYEE
PRICE
36 MONTH/10K PER YEAR

$727EMPLOYEE
PRICE
36 MONTH/10K PER YEAR

Showroom Hours: Mon. & Thurs. 8:30 a.m.-8 p.m. • Tue., Wed., & Fri. 8:30 a.m.-6 p.m. • Sat. 10 a.m.-4 p.m.

8333 EAST 11 MILE ROAD • I-696 & VAN DYKE • 888-548-8939
Visit our website: www.PrestigeCadillac.com for all our specials

* Tax, title, license and dealer fees extra. No security deposit required. 30,000 miles with approved lease. Mileage charge of $.25 per mile over 30,000 miles.
Lessee pays for excess wear and tear charges. All applicable rebates to dealer. Photo may not represent actual vehicle. ATS, CTS, XTS & SRX must show

proof of current lease of a 2004 or newer GM vehicle and lease eligible new 2014 Cadillac.
MRSP’s: ATS $38,240, ATS Coupe $41,440, CTS $48,340, XTS $45,595, Escalade $82,245, SRX $38,600.
Due at signing ATS $3,059, ATS Coupe $3,819, CTS $4,109, XTS $3,179, Escalade $3,974, SRX $1,729.

See dealer for details. Take delivery by 1/31/2015.

JIM HANLEY
Sales & Leasing Consultant • 35 years experience

Download our app
for additonal savings

2015 XTS FWD
STANDARD COLLECTION

39 AVAILABLE

$419EMPLOYEE
PRICE
36 MONTH/10K PER YEAR

2015 ATS 2.0L TURBO AWD
COUPE – STANDARD COLLECTION

$319EMPLOYEE
PRICE
36 MONTH/10K PER YEAR

12 AVAILABLE

A Prestige Automotive
Group Company

MAKE ONE YOURS TODAY!MAKE ONE YOURS TODAY!

FIND THE CADILLAC CAR THAT’S PERFECT
FOR YOUWITH OUR LATEST SPECIAL OFFERS.

LOCATED RIGHT OFF I-75 ON M-24

Wally Edgar
1-866-906-0279

•All lease payments are based on the GM Employee discount price, plus tax, title, plate, first month payment and doc. fees
due at signing. No security deposit necessary. *Lease payment example forMalibu andSilverado requires eligibility for GM
LoyaltyPrivateOffer. **Leasepayment forCruzerequireseligibility forChevroletConquestPrivateOffer. ***Leasepayment
forEquinoxrequireseligibility forGMCompetitiveLeaseConquestPrivateOffer.Lesseeresponsible forexcesswearandtear
aswell as exceeded contractedmileage. Due to advertising deadlines, prices subject to change. See dealer for details.

JAY CHAISER x117
Fax: 248-391-0189
Cell: 248-821-8026

Email:
jchaiser@wallyedgar.com

Located right off I-75 on M-24, 2 minutes N. of the Palace of Auburn Hills

SALES HOURS:
MONDAY - THURSDAY 8 AM - 8 PM • FRIDAY 8 AM - 6 PM

SATURDAY 9 AM - 3 PM • SUNDAY CLOSED

3805 LAPEER RD., LAKE ORION

Wally Edgar

2015 MALIBU LT
$138*PER MONTH
36MONTHS $999DOWN
10K LEASE

2015 EQUINOX LT
$109***PER MONTH
24MONTHS $999DOWN
10K LEASE

2015 SILVERADO
DOUBLE CAB

$182*PER MONTH
24MONTHS $999DOWN
10K LEASE

2014 CRUZE LT
$116**PER MONTH
36MONTHS $999DOWN
10K LEASE

which creates a seamless joining
of exterior panels;
• Self-Piercing Rivets, which

are able to join different types of
materials together with a clean
appearance;
• Flow Drill Screws, which are

able to join different types of ma-
terials and used in conjunction
with adhesive;
• Aluminum arc welding and

structural adhesive are also sep-
arately used for CT6 body assem-
bly.
Among the five techniques, the

CT6’s engineers were able to
select the best joining method
depending on material combina-
tion and body location (for
machine equipment access),
Caldwell said.
To weld both the inner and

outer vehicle frames, 28 robots
descend on the vehicle body in
two separate framing stations,
joining the body-in-white togeth-
er from all angles. The robots are
mounted above and beside the
vehicle and can also reach be-
neath it.
The two framing processes

were choreographed to compen-
sate for different microscopic
vibrations, and CT6 body con-
struction resembles an orchestra
as the robotic arms move in and
out around the vehicle.
“Never before has an automak-

er brought this combination of
joining techniques together for
a single vehicle,” said Travis
Hester, CT6 executive chief engi-
neer.
“The manufacturing team has

enabled body engineers to opti-
mize the vehicle for mass, safety,
stiffness and materials with more
precision than ever.
“The result is a top-level large

luxury sedan, with class-leading
body stiffness that generates ex-
cellent driving characteristics
and impressive fuel economy
without compromises to safety,
comfort or quality.”
Once the body construction is

complete, a large robotic arm
lifts the entire vehicle from one
part of the assembly line to an
upper-level conveyer – unheard
of for a vehicle the size of CT6,
Hester said – to be transferred
across the plant.
Using these advanced manu-

facturing techniques allows for
the CT6 to meet the highest stan-
dards in vehicle build quality,
and to allow Cadillac to use the
most mass-efficient materials
while reducing fuel consumption
and enhancing safety and driving
dynamics, said Caldwell.
Details of the CT6 will be re-

leased to the media later this
year, Caldwell said, but he added
that the vehicle “is a larger car.”
By using this new joining tech-

nology on the CT6, GM is able to
build a bigger car that has the
agility of a smaller vehicle.
Additionally, Caldwell said, the

CT6 will be a premium car, and
its buyers are the type of con-
sumers that expect – and are
willing to pay for – premium
craftsmanship.
The CT6 marks the return of a

full-size luxury sedan to Detroit-
Hamtramck.
“It’s kind of exciting that this

‘hometown’ invention of new
building techniques will make
their debut in the hometown
Hamtramck factory,” Caldwell
said.
“These are ‘made in Detroit’

techniques GM created to be
used in cars made in Detroit –
leading-edge manufacturing
done right at home.”

Cadillac’s New Techniques
Help to Produce CT6 Sedan
CONTINUED FROM PAGE 1
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