
by Jim Stickford

It was a pretty good day for
Ford when NACTOY named the
finalists for its Car and Truck of
the Year.

The organization, which
stands for North American Car
and Truck Of the Year, is com-
prised of automotive journalists
in the U.S. and Canada.

Detroit Free Press auto critic
and columnist Mark Phelan,
speaking on behalf of his fellow
56 NACTOY jurors, released the
names of the six finalists during a
special Automotive Press Associ-
ation luncheon at the Detroit
Athletic Club on Dec. 9.

The three car finalists were the
Ford Mustang, the Hyundai Gene-
sis and the Volkswagen Golf GTI.
The three truck finalists were the
Chevy Colorado, the Ford F-150
and the Lincoln MKC.

“This is the 22nd year of the
NACTOY awards,” Phelan said.
“It’s unique because the jury is
made of 57 automotive journal-
ists. We’ve recently added 10
more jurors to reflect the grow-
ing number of media outlets that
cover the car industry.

“The selection process is paid
for from the dues of members.
We don’t have any advertise-
ments or sponsors, which makes
us unique.”

Phelan said the jurors look at
all new cars in a year and by the
fall, NACTOY winnows the num-
ber of vehicles to vote on to
about 20.

The six finalists are then an-
nounced in December, with the
two winners being named at the
North American International
Auto Show in Detroit in January.
The voting process is handled by
the accounting firm Deloitte and
Touche.

After the announcement, rep-
resentatives from the named
automakers spoke to the press.

“Surprised?” said Lincoln
spokesperson Stephane Cesaro.
“We’re very proud of the MKC
and it was always our wish to be
on the finalists’ list.

“Lincoln has gone through a
significant piece of recognition
for all the work we’ve done since
the relaunch of the brand. To
have the MKC named as a finalist
is quite an honor.

“But, surprised? Well, Lincoln
has been in the crossover seg-
ment for a while and the Naviga-
tor has been a very successful
SUV over the years.”

Cesaro added that he doesn’t
see the MKC and the F-150 as
rivals, but as two different types
of vehicles with different cus-
tomers that happened to have
been lumped into one category.

Chevrolet Communications
Manager Tom Wilkinson said that
the Colorado being named a
finalist by NACTOY has its own
particular reward.

“The judges are working jour-
nalists who know the business,”
Wilkinson said.

“What’s really important is
that we’re rebuilding the mid-size
truck market, and journalists
have acknowledged that we’ve
built a great truck.

“The mid-size truck market
isn’t dissimilar to the perform-
ance car market a decade ago.
That market was a bit moribund,
then the Mustang came out. And
that market revived with the Ca-
maro and then Dodge. Now we’re
seeing that same thing happen-
ing with the mid-size truck mar-
ket.”

Ford Car Communications
Manager Monique Brentley said
NACTOY’s naming the Mustang a

finalist in the car category is
really a payoff of all the hard
work engineers and designers
put in remaking the classic Ford
car.

Mike Levine, Ford’s truck
spokesperson, said it was excit-
ing to have the F-150 be honored
to have been made a finalist in
the truck category.

“I think this is a great endorse-
ment by automotive journalists
for the truck,” Levine said. “I
know it’s been a hit with the pub-
lic and with our dealers.”

Phelan said the finalists that
were selected by the jury show
the variety of vehicles that are
out there.
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Peggy Poteete, Emmie Harmon, Maggie Barney, Abe Edens and Dan Richard with big check

by Jim Stickford

Christmas just got a little bet-
ter for the children who use the
services of Wigs 4 Kids, thanks to
the people who work at GM’s
Pre-Production Operations
(PPO) department.

Emmie Harmon, a PPO materi-
als support operator who works
out of the GM General Assembly
Warehouse for the Tech Center
at 6600 12 Mile, across from the
main Tech Center campus, re-
members the whole idea for rais-
ing money for Wigs 4 Kids.

“It started out as a sort of con-
test between various teams who
worked the different docks at the
warehouse,” she said.

“We were team-building to see
which team could collect the
most bottles and cans. The goal
was to use the money from the
deposits to help out some local
charity. When we started, we
didn’t have a particular charity
in mind.”

Harmon said when Dan
Richard, a supervisor at the
warehouse working a similar
project, heard what Harmon and
the others were doing, he sug-
gested the two different groups
work together.

Harmon was speaking with her
fellow material support opera-

tors asking for ideas on which
local charity they should sup-
port. In one day, two different
employees suggested Wigs 4
Kids.

The charity provides custom-
built wigs to children who are
suffering from diseases and their
treatments that cause hair to fall
out, said Wigs 4 Kids CEO and
founder Maggie Barney.

She said the wigs need to be
custom-designed and made be-
cause commercial wig makers
don’t make wigs for children.

“I am just overwhelmed by the
generosity and kindness shown
by these GM workers,” Barney
said. “The support they’re giving
to the tune of $9,400 makes what
we do possible.

“We just held a holiday party
and 200 kids and their families
showed up. We are currently
helping 1,400 children and peo-
ple like those GM employees
make that possible.

“Wigs 4 Kids doesn’t charge for
its services and we don’t turn
anyone away. The GM people
make that possible.”

Barney said kids need to have
a sense of belonging. “They need
to fit in,” she said, “and be
accepted by their peers. Wigs 4

GM Tech Center Employees
Raise Funds for Wigs 4 Kids
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The Big Three enjoyed big suc-
cess with the “2015 Ward’s 10
Best Engines” list.

Among the winners announced
Dec. 10 were the Corvette
Stingray’s 6.2L LT1 V8, the Dodge
Challenger SRT Hellcat 6.2L V8
and the Ford Fiesta’s 1.0L Eco-
Boost 3-cylinder engines.

Wards editors wrote of the
Stingray engine, “the 7-speed
manual transmission makes the

’Vette a riot to drive, but the new
8-speed automatic is stealthy
and crisp and worth the $1,725
option price.

“WardsAuto editors flogging
the coupe for more than 300
miles managed better than 20
mpg with the 8-speed auto.”

“This recognition is another
step in earning customers for
life,” said Dan Nicholson, vice
president, GM Global Powertrain.

“Having the WardsAuto ex-
perts choose the LT1 as one of
the best in the industry two
years in a row is proof of what
this Powertrain team can deliver
– uncompromised performance,
durability and efficiency that
helps make the Stingray one of
the best sports cars in the world
today.”

’Vette, Hellcat, Fiesta in Top 10 Engines

Journalists Name Car,Truck of Year Finalists

2015 Mustang

Tom Wilkinson with 2015 Chevy Colorado
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New advanced driver assis-
tance technologies like blind-
spot monitoring and lane-depar-
ture warning systems have great
potential to keep drivers safer,
according to AAA’s Automotive
Engineering experts.

That is, as long as motorists
are aware of system limitations.

As part of AAA’s auto technolo-
gy series, these two systems
were recently evaluated, said
AAA spokesperson Erin Stepp in
a statement to the media.

While the systems performed
effectively in multiple situations,
the experts said, this evaluation
uncovered scenarios where the
systems failed to perform as ex-
pected.

The failures included delayed
warnings by the blind-spot moni-
toring technologies and lane-de-
parture warning systems failing
to track the lane under certain
road conditions.

Stepp said AAA’s research,
conducted with the Automobile
Club of Southern California’s
Automotive Research Center,
found that:

• Blind-spot monitoring sys-
tems had difficulty detecting fast-
moving vehicles – such as when
merging onto a busy highway.
Alerts were often provided too
late for evasive action.

• Motorcycles were detected

by blind-spot monitoring sys-
tems 26 percent later than pas-
senger vehicles.

• Road conditions were often
a problem for lane-departure
warning systems. Worn pave-
ment markers, construction
zones and intersections can
cause the lane-departure warn-
ing system to lose track of lane
location.

• The litany of alerts and
warnings could be confusing.
Auditory, visual or haptic re-
sponses – or a combination –
could be similar to other ad-
vanced driver assistance fea-
tures that delivered the same
warnings.

“With nearly three-quarters of
2014 vehicles offering blind-spot
detection and 50 percent offering
lane-departure warning as op-
tions, it’s key that consumers are
educated on how to get the best
benefit from these systems,” said
John Nielsen, AAA’s managing
director of Automotive Engineer-
ing.

“AAA’s tests found that these
systems are a great asset to driv-
ers, but there is a learning
curve.”

Test-track and on-road evalua-
tions also highlighted system
performance differences be-
tween test vehicles, Stepp said.

“Some blind-spot monitoring

systems we tested had a short
detection range, which meant
that a vehicle was already in the
blind spot before the alert came
on,” says Megan McKernan, man-
ager of Automotive Engineering
at the Automobile Club of South-
ern California.

“The lane-departure warning
system on several vehicles expe-
rienced false-positive and miss-
detections, which resulted in an
inconsistent driver warning.
This can be annoying and could
result in the driver disabling
the system due to the false
alerts.”

Pros and cons aside, motorists

will encounter advanced driver
assistance technology as auto-
makers cascade these devices
across vehicle lines, Nielsen said.
Being aware of these systems
and understanding how they op-
erate is a necessary step before
driving the vehicle.

“As travelers head out for holi-
day visits, they may be renting a
vehicle equipped with blind-spot
monitoring or lane-departure
warning systems,” says Nielsen.
“It’s important to take the time to
review these systems so that
you’re prepared for alerts and
warnings and understand the
limits of the technology.”
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Louisiana Lunches
$795

View Our Menu at
howesbayouferndale.net

Lunch and Dinner Hours
Mon. thru Thur. 11am till 11 pm. • Fri. 11am till Midnight

Sat. noon till Midnight / Bar open till 2am • Sun. 4pm till 9pm dinner only

from

Po’ Boys
Jambalaya
Crawfish Etouffee’
Creole
Gumbo • Oysters
Red Beans & Rice Just 15 Min.

from GM Tech Ctr.
in Warren

WE DO HOUSE CALLS OR COME SEE US…
Before You Trade-In or Sell Your Car

Buyer & Seller of Clean Vehicles Since 1975!

248.332.8326
1153 Baldwin Rd • Pontiac • www.jimdouglasautosales.com

You’ll Get Your Tax Break
Plus 100’s if not 1,000’s More

AAA to Drivers: Be Aware of Warning Systems’ Pitfalls

DETROIT (AP) – Hyundai is re-
calling nearly 43,000 luxury cars
in the U.S. because the brake
lights can fail to illuminate.

The recall covers certain Gen-
esis cars from the 2009 to 2011
model years and some Equus
vehicles from 2011.

Hyundai documents posted
last week by the National High-
way Traffic Safety Administra-
tion say the agency contacted
Hyundai about the problem in
October after noticing consumer
complaints. There are no reports
of crashes or injuries.

Dealers will repair the stop
lamp switch circuit for free.
Hyundai expects to begin notify-
ing owners early next year.

The affected Genesis cars
were made from April 30, 2008,
to Nov. 21, 2010. Equus models
being recalled were made from
July 31, 2010, to Nov. 21, 2010.

Hyundai Recalling
43,000 Vehicles

DETROIT (AP) – Honda plans
to replace the driver’s air bag in-
flators on 2.6 million more vehi-
cles as it expands repairs to the
entire U.S.

The Japanese automaker is
the only company to comply
with demand from the U.S. Na-
tional Highway Traffic Safety Ad-
ministration to do repairs na-
tionwide. Honda says it’s doing
so to address customer con-
cerns.

Air bags made by Japanese
supplier Takata Corp. can in-
flate with too much force, blow-
ing apart a metal canister and
spewing shrapnel. At least five
people have died due to the
problem.

Honda and other automakers
have limited recalls to high-
humidity states mainly along the
Gulf Coast. Investigators have
said that the air bag inflator pro-
pellant, ammonium nitrate, can
burn faster than designed if ex-
posed to prolonged high humidi-
ty. That can cause it to inflate air
bags too fast.

A top Honda executive recent-
ly told a U.S. House subcommit-
tee during a hearing that his
company would expand the
driver’s side repairs nationwide.
Honda isn’t calling it a recall,
though, and is maintaining that
the driver’s air bag inflators are
not defective. Instead, Honda
calls the expansion a “safety im-
provement campaign.”

Takata and Chrysler have re-
fused the government’s demand
to expand the driver’s side re-
pairs nationwide. Ford, Mazda
and BMW haven’t decided on
whether to expand repairs na-
tionwide.

Affected vehicles include the
2001-07 four-cylinder Honda Ac-
cord, 2001-02 V6 Accord, 2001-05
Honda Civic, 2002-06 Honda CR-
V, 2003-11 Honda Element, 2002-
04 Honda Odyssey, 2003-07 Hon-
da Pilot, 2006 Honda Ridgeline,
2003-06 Acura MDX, 2002 and
2003 Acura TL, and the 2002 Acu-
ra CL.

Honda to Replace
Air Bag Inflators
On 2.6M Vehicles

DALLAS (AP) – Alcoa Inc. is
touting a breakthrough in alu-
minum manufacturing that it
says will give the lightweight
metal a better chance to replace
steel in car doors and fenders.

Alcoa says the process, still in
the testing phase, will create
metal sheets that are stronger
and more easily shaped into auto
body parts than current alu-
minum and are lighter than high-
strength steel.

Company executives say the
aluminum-alloy material could
show up in cars by 2018.

Alcoa said Dec. 4 that it has
conducted successful tests with
automakers and has lined up one
as a “strategic-development cus-
tomer” for aluminum being pro-
duced at a pilot mill in San Anto-
nio, Texas. Alcoa declined to
name the other companies.

New York-based Alcoa has
been shifting from mining and
smelting aluminum to making
products that can be shaped into
parts for autos and airplanes. It
has made inroads in auto-mak-
ing, where the use of aluminum

has been growing for years to
produce cars that are lighter and
get better mileage.

Now Alcoa is taking aim at
steel used in doors and fenders.
It got a boost when one of its cus-
tomers – Ford – decided to make
the 2015 F-150 with a body that is
97 percent aluminum. That
shaved up to 700 pounds from
the 5,000-pound truck.

Steelmakers are also investing
in technology to produce lighter
steel. Aluminum has been used
extensively on some sporty but
relatively low-sales cars such as
the Tesla Model S. Some analysts
believe that Ford’s decision to
clad the popular F-150 in alu-
minum threatens steel because it
shows that lighter materials –
and not just smaller vehicles,
which some consumers don’t
like – can be used to meet
tougher fuel-economy standards.

Alcoa CEO Klaus Kleinfeld said
in an interview that automakers
tell him they want lighter materi-
als without sacrificing safety or
steel’s ability to be shaped into
car designs.

Aluminum Company Sees
Its Future in Auto Industry
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The LT1, part of the Gen 5 fam-
ily of Small Block engines, com-
bines several advanced technolo-
gies – direct injection, Active
Fuel Management, or cylinder
deactivation, and continuously
variable valve timing – to sup-
port an advanced combustion
system that has resulted in a
vehicle with power and perform-
ance, Nicholson said.

Wards editors also had great
things to say about the Chal-
lenger Hellcat SRT. They wrote,
“the Dodge Challenger SRT Hell-
cat terrorizes concrete with a
6.2L V8 that draws inspiration
from a massive supercharger
that lets this significantly re-engi-
neered Hemi howl under a heavy
boot and deliver terrifyingly fast
runs to the redline.

“It takes dazzling technology
to corral 707 ponies, such as dia-
mond-coated washers, rein-
forced bulkheads and crankshaft,
and extra-strong alloy pistons.

“Yes, it’s one of the few Ward’s
10 Best Engines winners to shoul-
der a gas-guzzler tax, largely be-
cause the Hellcat can be down-
right docile for easy daily driv-
ing. Plus, it’s reasonably fuel-effi-
cient, thanks to a 2-stage fuel
pump and an engine controller

programmed to upshift the 8-
speed automatic as soon as pos-
sible. Every editor got at least 15
miles per gallon.”

“These two distinctly different
engines,” said Bob Lee, Chrysler
vice president and head of En-
gine, Powertrain and Electrified
Propulsion Systems Engineering,
“represent the wide range of
powertrain-engineering expertise
and technology at Chrysler.

“For their considerable might,
they also are both highly efficient
and refined – key hallmarks of
Chrysler Group powertrains.
Such attributes have helped pow-
er our vehicles to the top of the
sales charts.”

He also said recognition does-
n’t often follow powertrain engi-
neering the way it does other
auto-industry disciplines, so
those at Chrysler join their in-
dustry counterparts in thanking
the organizers and sponsors of
“Ward’s 10 Best Engines” for shin-
ing a spotlight on the company’s
work on powertrains.

Rounding out Detroit’s success
was the Fiesta. Editors wrote,
“Ford’s 1.0L EcoBoost 3-cylinder
powering the Fiesta B-car once
again earns a slot among Ward’s
10 Best Engines.

“This mighty mite produces
123 horsepower and 125 lb.-ft. of

torque, providing brisk accelera-
tion and plenty of power at high-
way speed.

“Ford mitigated the NVH chal-
lenges posed by 3-cylinder en-
gines with some ingenious engi-
neering that eliminates the need
for balancing shafts. Perhaps the
1.0L’s best attribute is its stellar
fuel economy. Even during ag-
gressive driving, one WardsAuto
judge achieved 38.9 mpg an im-
pressive feat for any non-hybrid.”

“We’re thrilled to have won, of
course,” said Ford spokesperson
Paul Seredynski. “This is the sec-
ond time the 1.0L EcoBoost is on
Ward’s list. In fact the engine was

named, three years in a row, best
engine by Engine Tech Interna-
tional.

“That kind of achievement is
unprecedented. That tells you

what kind of engine the 1.0 liter
is.”

The Fiesta engine gives the ve-
hicle mileage and performance
without sacrificing power, Sere-
dynski said.

“It’s a real fun car to drive,” he
added. “It shows you what can
be done when you downsize the
powerplant and concentrate on
performance. This is part of our
DNA.”

Stingray, Hellcat, Fiesta Among Ward’s Top 10 Engines
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2015 Stingray 6.2L LT1 V8

2015 Dodge Challenger SRT Hellcat 6.2L V8 Hemi

Kids helps kids deal with appear-
ance-related issues and social
acceptance, which are so critical
to young adults and children.

“I first heard about the charity
from my wife Tomi,” said Abe
Edens. “She does hair and is
planing on opening up her own
salon and knows about Wigs 4
Kids. She told me about the
group and what they do. I men-
tioned the group to Emmie.”

Another worker who suggest-
ed Wigs 4 Kids to Harmon was
Peggy Poteete.

“I’m a retired barber and have
made toupees in the past,” Po-
teete said. “So when I was asked
to name a charity, I named Wigs 4
Kids.

“I know how kids are and how
being able to look normal when
you’re sick is important to
them.”

When Harmon spoke with

Richard about giving the money
they raised to Wigs 4 Kids,
Richard said he agreed it was a
no-brainer.

“I didn’t have a charity in mind
when I started this,” Richard
said. “But I have a six-year-old,
and this really hit home for me,
as it would for any parent.”

Richard said that in order to
raise as much money as possible
for Wigs 4 Kids, they started
holding a series of fundraisers.
To motivate the troops, they de-
cided that the team that raised
the most money would see their
supervisor wear a wig for a day.
It was all in good fun, Richard
said, and the goal was a worthy
one.

The end result was that they
raised $9,400, all of which was
donated to Wigs 4 Kids.

Barney said that anyone who
wants to learn more about the
organization and what it does,
can visit www.wigs4kids.org.

GM Tech Center Employees
Raise Funds for Wigs 4 Kids
CONTINUED FROM PAGE 1
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With the holidays coming up,
there’s a little something for
everyone in Warren.

Lovers of Shakespeare will
want to attend Jim Glenn’s pres-
entation on the life and the
works of the Bard at the main
branch of the Warren public li-
brary on Thursday, Dec. 18, at 6
p.m.

“For more than 30 years, the-
ater and speech educator Jim
Glenn has made presentations
about William Shakespeare to
schools, libraries, theaters, pri-
vate acting studios and senior
groups,” said Warren librarian

Kathleen Faba. “Mr. Glenn’s live-
ly and informative talks set the
Bard against a rich description of
Elizabethan times – surprising
and delighting audiences with in-
triguing details of the author’s
life and work. He will tell those
who attend his presentation the
tales of Shakespeare’s boyhood
in Stratford, England, and how
his life in the Elizabethan era in-
fluenced and shaped his writ-
ings.”

To learn more about the event,
and to reserve a space, call 586-
574-4564.

St. Paul United Church of

Christ is holding a free Christmas
concert and sing-a-long on
Wednesday, Dec. 17, at 7 p.m.
with the Warren Community
Chorus. The church is located at
31654 Mound Road in Warren. To
learn more, call 586-264-4777.

The church is also holding a
traditional Christmas worship
service, with carols and a pop-up
pageant, on Sunday, Dec. 21, at
9:50 a.m.

Everyone who wishes may sing
carols and take part in the pop-
up pageant. A candlelight Christ-
mas eve service will be held at 4
p.m. on Wednesday, Dec. 24.

Warren Gets Busy During Holiday Season



The 2015 Ford F-150 pickup
will be the Official Vehicle of the
2015 International Consumer
Electronics Show (CES).

The event will take place Jan.
6-9 in Las Vegas, and is produced
by the Consumer Electronics
Association. CEA says it’s the
world’s largest hands-on show-
case of emerging innovation.

The 2015 F-150 demonstrates
Ford’s product excellence and in-
novation, said Ford spokesper-
son Alan Hall.

“The truck is completely re-
designed, with a high-strength,
military-grade, aluminum-alloy
body coupled with a high-
strength steel frame, making it
nearly 700 pounds lighter and
more efficient,” Hall said.

“Also available are more smart
features than the previous mod-
el, including class-exclusive driv-
er-assist technologies such as
adaptive cruise control, smart
towing module, multicontour
seats, active park assist, 360-de-
gree camera and Blind Spot Infor-
mation System with cross-traffic
alert.”

“We are honored the 2015 F-
150 is the Official Vehicle of CES,”
said Doug Scott, Ford Truck
Group marketing manager, “prov-
ing that the new standard in full-
size pickups is not only Built
Ford Tough but also smart,
with innovative design and tech-
nologies that help truck cus-
tomers do more with their
truck.”

As official vehicle of 2015 CES,
F-150 will be featured in Ford’s
main display area in the North

Hall of Las Vegas Convention
Center, as well as prominently
throughout the show floor, Hall
said.

“We are excited to have the
new F-150 as the official vehicle
of the 2015 CES,” said Gary
Shapiro, CEA’s president and
CEO.

“With state-of-the-art technolo-
gies, driver-assist features and
dramatic improvements in
weight savings, the F-150 delivers
the type of connectivity, efficien-
cy and performance that tech-
savvy consumers demand in
their vehicles.

“We look forward to seeing
Ford once again at our show.”

Scott said the F-150 features
several class exclusive innova-
tive and smart technologies,
including:

• Active park assist;
• Adaptive cruise control and

collision warning with brake sup-
port;

• Smart trailer tow module
with Dynamic Hitch Assist;

• A 360-degree camera with
split-view display. The available
360-degree camera with split-
view display uses four exterior
cameras to give the driver a
bird’s-eye view of up to seven
feet surrounding the F-150 to
assist in parking, maneuvering in
tight spots and navigating nar-
row roads and trails at low
speeds.

The truck also features such
technology as high-wattage out-
lets, which allow drivers to easily
charge corded tools, battery
chargers or mobile devices on-

site or while in transit, Scott said.
Other features include

LED spotlights, Blind Spot
Information System with cross-
traffic alert and a lane-keeping
system.

“We’re always looking to deliv-
er more for our customers, and
this truck offers a whole new
level of productivity by being
the toughest, smartest and
most capable F-150 ever,” said
Scott.

Ford Motor Company has been
honored with a Glassdoor Em-
ployees’ Choice Award, recogniz-
ing the 50 Best Places to Work for
2015.

The Glassdoor award program
aims to recognize the best places
to work in the United States
based entirely on employee feed-
back, providing a transparent
look at companies, said Ford
spokesperson Becky Sanch.

Ford ranks 35th out of 50 Best
Places to Work in the United
States among employers with
1,000 employees or more, and is
the highest-rated automotive
company, according to Glass-
door.

Work/life balance, competitive
pay and benefits, and the oppor-
tunity for internal movement
were cited among the favorite
reasons to work for Ford.

“Our employees are our best
ambassadors, and Ford being
honored as a Glassdoor Best
Places to Work is truly a pride

point,” said Felicia Fields, Ford
group vice president, Human Re-
sources and Corporate Services.

“At Ford, we focus on creating
the right environment for people
to learn and grow, and this award
confirms we are doing the right
things to attract, develop and en-
gage employees. Ford truly has
exciting products, incredible
technologies and a fantastic
team.”

The Glassdoor Employees’
Choice Award program relies
solely on the input of employees
who elect to provide feedback on
their jobs, work environments
and companies via Glassdoor’s
anonymous online company re-
views survey, Sanch said.

Glassdoor’s description of
Ford states that the pros of work-
ing for the company include the
fact that it “values work-life bal-
ance” and has true leadership as
well as supportive management
and flexible hours.

It was also stated that due to
the company’s size, there are
many opportunities for workers
to advance.

The company was also praised
for its salaries.

The survey includes both

quantitative and qualitative
questions designed to capture a
genuine inside look at what it is
like to work at particular jobs
and companies.

The survey asks employees to
rate their satisfaction with the
company overall, and key work-
place factors like career opportu-
nities, compensation, benefits,
work/life balance, senior man-
agement, culture and values.

In addition, employees are
asked to describe the best rea-
sons to work at their companies,
as well as any downsides.

This is not Ford’s first appear-
ance on the list; in 2011, the com-
pany was named No. 42 on the 50
Best Places to Work in the United
States list. For 2015, Ford moved
up seven places.

“I am proud to celebrate the
Glassdoor Employees’ Choice
Award winners in earning this
tremendous achievement,” said
Glassdoor cofounder and CEO
Robert Hohman.

The Best Places to Work are
determined using company re-
views shared by U.S.-based em-
ployees who participated in the
survey between Nov. 13, 2013,
and Nov. 2, 2014, Sanch said.
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STERLING
TIRE & AUTO

586-264-7775
www.SterlingTireAndAuto.com

34701 VAN DYKE
SOUTH OF 15 MILE RD

Next To Budget/Avis • Sterling Heights
Hours: Mon-Fri 8am-6pm • Sat 9am-2pm • FREE Shuttle Service

WE SELL TIRES
QUALITY SERVICE YOU CAN TRUST!

NATIONAL FLEET ACCOUNTS WELCOME

BIG 3 EMPLOYEES
EXTRA 10% OFF ENTIRE BILL

Excludes Tires • FREE Car Wash with Any Service

OVER 75 YEARS OF EXPERIENCE
We Accept All Extended Warranties Including GM, Chrysler, Ford, Etc.

MAINTENANCE SPECIAL
Includes: • Full Service Oil Change & Filter

• Lube & Top Off All Fluids
• Semi Synthetic Blend (5W30) up to 5 qts.

$2295
FREE Tire Rotation • FREE 27 Pt. Inspection

FREE Brake Inspection (Drums Extra)

$3595 Full Service
Synthetic Oil Change

– Including Dexos Approved Oil –
Shop Charges And Disposal Extra.

Most Cars. Not Valid With Any Other Discount. Offer Expires 12-31-14.

OR

FREE
BRAKE

INSPECTION

Service Only

$17995
Includes Front or Rear Pads, Rotors & Labor

Some Restrictions May Apply.
Prices Subject To Change. Most Cars.

Call For Details, Must Present Coupon At The Time Of Service.
Offer Expires 12-31-14.

FREE
ALIGNMENT
WITH PURCHASE
OF 4 TIRES

Most Cars. Not Valid With Any Other Discount. Offer Expires 12-31-14.

COOLING
SYSTEM FLUSH
$7995

2 Stage BG Kit
Inspect and test radiator for leaks.

Inspect hoses and belts, flush radiator system.
Install up to 2 gallons of coolant.

(Dex-Cool extra) Hazardous waste & disposal extra.
Most Cars. Not Valid With Any Other Discount. Offer Expires 12-31-14.

FRONT END
ALIGNMENT
$2995

Most Cars. Not Valid With Any Other Discount. Offer Expires 12-31-14.

Reg. $119.95

+ Tax
+ Shop Suppiles

TM

INFANT • TODDLER • PRE K • SCHOOL AGE
Located E. of Van Dyke across from GM Tech Center

586-558-7444
29603 Civic Center Drive • Warren • www.smallwondersinc.net

WARREN URGENTCARE

“We Care”
URGENT CARE FOR ACCIDENTS AND INJURY

ADULT & PEDIATRIC ILLNESS
Digital X-Rays, EKG and Lab Work, On-Site Lab Service, Strep, Mono,
Pregnancy & Urine Testing, Vaccinations, Sports & School Physicals,

Occupational Medicine, Work-Related Injuries,
Pre-Hire Physicals (BAT & Urine Screening)

SPECIAL ON SPORTS PHYSICAL $25.00 State-of-the-Art Facility

8am-10pm • 7 Days a week • 365 Days a Year
“Bringing Quality Urgent Care To Your Neighborhood”

586-276-8200
31700 Van Dyke • Warren, MI 48093

On Van Dyke Rd., between 13 & 14 Mile in
St. John’s Windemere Park

OTHER CONVENIENT LOCATIONS:

ATTENTION
Chrysler, GM, Ford

Employees, we’re within
2 miles of your plants

HAP & BCN
NO Referrals Needed!
www.warrenurgentcare.com

FLU SHOTS

Woodland Urgent Care
22341 W. 8 Mile Road

Detroit

313-387-8700

N. East Macomb Urgent Care
43900 Garfield, Suite 121

Clinton Township

586-868-2600

WARREN

Subway/Oakland Mall
498 14 Mile Rd
248-307-1271
1939 W. Maple Rd
West of Crooks
248-435-2846

Subway/Walmart
2001 W. Maple Rd
West of Crooks
248-435-2431

TROY

31690 Mound Rd
13 & Mound
586-939-1000
26627 Hoover Rd
11 & Hoover
586-754-8205
30820 Hoover Rd
13 & Hoover
586-573-7829
29144 Ryan Rd
12 & Ryan
586-573-8000

28950 Van Dyke Ave
12 & Van Dyke
586-558-3882

Drive Thru Service:
NOW OPEN 24 HOURS
32620 Van Dyke Ave
South of 14 Mile
586-795-0000
Subway/Meijer
29505 Mound Road
12 Mile & Mound
586-558-0100

Subway - Walmart
29176 Van Dyke
Warren, MI 48093
586-393-1008

66603 Van Dyke
South of 31 Mile
586-752-6500

ROMEO

NOWOPEN•DRIVE THRU
13160 32 Mile Road
32 & Van Dyke X-Way
586-281-6359

WASHINGTON TWP.

STERLING HGTS.
8178 23 Mile Rd
23 & Van Dyke
586-739-4100

Subway/Walmart
NOW OPEN 24 HOURS
51450 Shelby Pkwy
23 & Van Dyke X-Way
586-254-8140

SHELBY

Subway/Walmart
28804 Gratiot
12 & Gratiot
586-773-1682

ROSEVILLE

Inside
Chrysler
STAMPING

Inside
Chrysler
SHAP

37876 Van Dyke
at 16 1/2 Mile
586-795-8368
Subway/Walmart
NOW OPEN 24 HOURS
33201 Van Dyke
14 & Van Dyke
586-274-4319
Subway/Meijer
36600 Van Dyke Ave
586-795-1605
38357 Dodge Park
at Plumbrook
586-264-5300
40058 Van Dyke
18 Mile & Van Dyke
586-939-4500

SubwayChrysler
35777 Van Dyke
586-795-0205

NOW OPEN 24 HOURS
7960 Metro Parkway
VanDyke&MetroPkwy
586-268-0800
SubwayChrysler
38111 Van Dyke
586-268-6900

Subway/Meijer
5150 Coolidge Hwy
South of 15 Mile
248-677-3899

ROYAL OAK

Looking to join our team at SUBWAY?
Call 586-904-1206

BRAKE SPECIAL

$19995
Most F.W.D. U.S. Cars • In-store offer ends 12-31-14

Check Our Price on
Tune Ups, Water Pumps,

Heater Cores & Other Repairs

DELUXE OIL
CHANGE
SPECIAL

Up To 5 Qts. Of
Oil Lube & Filter

•
No Disposal Fee

Includes topping off fluids

12-31-14

MMMMAAAAKKKKEEEE UUUUSSSS YYYYOOOOUUUURRRR FFFFIIII RRRRSSSSTTTT CCCCHHHHOOOOIIIICCCCEEEE

WARREN • 586-757-7203

$2336

MUFFLER & BRAKE SERVICE
23252 VAN DYKE

3 Blocks North of 9 Mile
HOURS: Mon.-Fri. 7:30am-5pm; Sat.-Closed

Most FWD Cars  

• Front Metallic Disc Brake Pads

• 2 New Front Rotors

• Labor Included

MMUUFFFFLLEERR,, EEXXTTEENNSSIIOONN PPIIPPEE && TTAAIILL PPIIPPEE

10%Off
In-store offer ends 12-31-14

2015 F-150

F-150 to be Official Vehicle of 2015 CES

Ford Earns Spot in ‘Top 50 Places to Work’



Chrysler was one of a select
group of leading employers to
achieve a perfect score of 100
percent on a 2015 Corporate
Equality Index (CEI).

The CEI report was released by
the Human Rights Campaign
(HRC).

The annual CEI report, said
Chrysler spokesperson Valerie
Oehmke, rates employers on
their workplace policies and ben-
efits for the lesbian, gay, bisexual
and transgender (LGBT) employ-
ees.

A perfect score indicates a
company provides full parity for
domestic partner benefits, not
only in basic medical coverage,
but in dependent care, retire-
ment and other benefits that af-
fect the financial and medical
well-being of families.

Chrysler Group’s 100 percent
rating also signifies coverage for
transgender individuals for
medically necessary care – a
community the HRC notes has

historically been overlooked.
The HRC, the largest civil

rights organization in the U.S.,
rated nearly 1,000 employers for
the 2015 report, Oehmke said, in-
cluding the entire Fortune 500.
The top-rated businesses span
nearly every industry and major
geography of the U.S.

Chrysler has achieved this
benchmark nine times since the
guidelines were established in
2002 and, until recent years,
Chrysler was the only automaker
to consistently achieve a perfect
CEI rating.

“Chrysler Group is very proud
of our longstanding support of
our LGBT employees, customers
and communities,” said Geor-
gette Borrego Dulworth,
Chrysler’s director of Talent Ac-
quisition & Diversity.

“Our consistent record of pro-
viding an inclusive work culture
and benefit parity for our LGBT
employees represents our core
belief in the talents and potential
of our people.

“These are not things you do
because you have to, but
because they are the right things
to do.”

Gregory Hawkins, a Chrysler
engineer who serves as presi-

dent of GALA, the Gay and Les-
bian Alliance at Chrysler Group,
said, “Chrysler Group’s consis-
tent record of creating and sus-
taining a supportive work culture
continues to be a source of pride
for all employees, especially the
company’s LGBT employee com-
munity.”

GALA is one of six Employee
Resource Groups at the company
that enable employees to cele-
brate multicultural differences
and bring value to the larger
community through volunteer
and charitable activities,
Oehmke said.

The group’s objectives include
promoting a positive awareness
of LGBT people and issues within
Chrysler Group and to ensure
that the company’s products and
services are desired by and
tailored to diverse people.

Oehmke said that, according
to the report, “Corporate Ameri-
ca has long recognized the
imperative of LGBT inclusion by
implementing their own LGBT-
friendly policies ahead of law-
makers.

“We are at the front of a new
era in which major businesses
are not only meeting ever-higher
new bars for workplace fairness,

they are exceeding them by be-
coming social and public policy
change agents in the process.

“They recognize equality is not
just the right thing to do, it is
sound business practice.”
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8397 Old 13 Mile
(2 Blocks East of Van Dyke – In Bavarian Center Plaza)

Warren, MI 48093
844-304-CAFE

(2233)

Hours:
Weekdays 6am-6pm

Sat. 8am-6pm
Sun. 10am-5pm
Fax: 586-646-2188

www.prayzemcafe.com

Va
n

Dy
ke

Old 13 Mile Rd

Chicago Rd

LOWES

BAVARIAN
CENTER

�

Homemade
Cookies • Cakes • Pies • Muffins

Flavored Coffee
Tea • Cocoa • K-cup beverages

NOW OFFERING BREAKFAST SANDWICHES

ACCEPTING HOLIDAY ORDERS
Get Your Prayzem Cash Rewards!

Nice
quiet place

for
meetings

RED WINGS
Make A Great Gift

WITH THIS AD…

FREE GIFT
WITH EVERY

SHOE
PURCHASE

ITEMS CHANGE DAILY
Call ahead
for details.

• Waterproof
• & Insulated

• Work & Sport

• Professional
Fitting

• Wide Widths
In Stock

Gift Certificates Available

RREEDD WWIINNGG SSHHOOEE SSTTOORREE
M-F 10-8; Sat. 10-5; Sun. 12-4

3333228899 MMoouunndd RRdd..
Just North of 14 Mile Rd. in Stover Plaza 

– on the west side of the street –

586-264-4500

House
RoyaltyBanquet Facility

Seating Accommodations
for 80-1200

“Experience the Elegance with Royalty”
(586) 264-8400
www.royaltyhouse.com • royalty@royaltyhouse.com

Proudly
Family

Owned for
40 Years

Dodge Viper sales have been
on a run since the brand reposi-
tioned the limited-production
hand-built car in September.

And Dodge is building on the
momentum, opening the system
for dealers to place sold cus-
tomer orders of the newly
equipped 2015.5 Dodge Viper
GTS and TA 2.0 Special Edition,
said Chrysler spokesperson
Kristin Starnes.

The two new models join the
SRT and GT models in the Viper
lineup.

“The jump in Viper’s Septem-

ber sales after we announced the
new $84,995 starting price
showed that the overall reposi-
tioning was on target,” said Tim
Kuniskis, Dodge and SRT’s CEO.
“But that was just the start.

“We’re expanding the Viper
lineup by offering the track-ready
Viper TA 2.0 and GTS models
with even more content. This lim-
ited-production hand-built super
car is the flagship of the Dodge
brand, and we will continue to
show our commitment to its
future.”

Reaching back into its 100-year
history, Kuniskis said Dodge is
using the formula that success-
fully launched the original 1992
Dodge Viper, but with even more
power, refinement and crafts-
manship.

Adjusting for inflation, he said,
the 2015 model-year Viper is
priced competitively with the
first-generation Viper in 1992, as
calculated by Kelley Blue Book.

When Viper was first intro-
duced, the U.S. MSRP was
$50,700, which equates to
$86,130 in today’s dollars, Ku-
niskis said.

In addition to the lower start-
ing price, “the hand-built Ameri-
can exotic,” he said, now delivers
an increased 645 horsepower
and gets up to 20 miles per gal-
lon.

Now, in addition to the SRT
and GT models, customers can
order the 2015.5 Viper TA 2.0 Spe-
cial Edition and GTS models,
both of which feature more stan-
dard content compared with the

2014 models they replace,
Starnes said.

All Vipers are powered by an
8.4-liter aluminum V10, with 645
horsepower and 640 lb.-ft. of
torque and a Tremec six-speed
manual transmission, 18/19-inch
polished Rattler wheels, four-
wheel Brembo brakes, electronic
stability control (ESC), dual side

exhausts, HID automatic head-
lamps, LED daytime running
lamps and LED tail lamps.

Production of 2015 model-year
Vipers began at the Conner
Avenue Assembly Plant in
Detroit in November. 2015 model-
year Vipers will start arriving in
dealerships in the first quarter of
2015.

Viper Sales Jump-Started with Lower Price

2015 SRT GTS Viper

DTE Energy is donating $10
million to The Heat and Warmth
Fund (THAW) and United Way
for Southeastern Michigan
(UWSEM) to help vulnerable
Michigan families stay warm this
winter.

The Detroit energy company
is providing this funding in di-
rect response to the recent cold
snap, said DTE spokesperson
Alejandro Bodipo-Memba, as
well as in anticipation of another
harsh winter this year.

The donations, funded with
shareholder dollars, will be split
in half with THAW receiving $5
million and UWSEM getting $5
million.

“Last year was one of the cold-
est winters on record and we
saw how critical the need was
for families to try and keep
warm,” said Mark Stiers, presi-
dent and chief operating officer
of DTE Gas.

“This is why we are partnering
with United Way and THAW to
make sure that these funds get
to the families that need them
the most this winter.”

DTE Donates to
Keep Families
Warm this Winter

Chrysler Scores High Marks for Human Rights Policies

With winter arriving early
across much of the country,
Bosch Automotive Aftermarket
North America reminds mo-
torists that checking and prepar-
ing their vehicles now is a smart
way to prepare for the harsh
driving conditions they could
soon encounter on the road.

The top 10 areas for examina-
tion are:

• Tires – Check tread and fre-
quently gauge tire pressure. Con-
sider snow tires.

• Wiper Blades – Replace
damaged or worn blades with
the latest technology – beam-
style blades that contour to your
windshield for a cleaner wipe.

• Battery – Have your vehicle
battery inspected diagnostically.

• Filters – Examine and re-
place dirty filters, including
engine, air and cabin air filters.

• Fluids – Check levels of en-
gine oil, coolant, transmission,
brake, power steering and wind-
shield fluids.

• Belts and Hoses – Have belts
and hoses inspected for cracking
and wear.

• Lights – Make sure head-
lights, tail lights and turn signals
are operational. Also check the
vehicle’s flashing hazard lights.

• Brakes – Have brake pads
and rotors checked.

• Fuel – Keep the gas tank at
least one-quarter filled at all
times throughout the winter.
This will help keep gas lines from
freezing.

• Emergency Kit – Carry an
emergency kit in the vehicle that
includes: warm clothes; blanket;
sand or kitty litter; flashlight;
jumper cables; water; energy
bars.

• Always have your vehicle
serviced by an ASE-certified
technician.

Drivers Should
Prepare Cars for
Snow, Ice, Slush

If you have solid business news
for this paper, please contact us
at News@TechCenterNews.com.

Got News?

mailto:news@techcenternews.com
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The Better Business Bureau
has issued a warning about
fraudulent websites that promise
a personalized letter from Santa
but don’t deliver.

In this scenario, said Lisa Dilg,
director of Community Relations
for the Better Business Bureau of
Eastern Michigan, consumers
have been receiving an email
promoting a “Handwritten Letter
from Santa to Your Child.”

“When you click on the link,”
Dilg said, “it takes you to a web-
site promising a package with an
‘official’ nice-list certification and
customized letter from Santa.

“There’s even a ‘free shipping
special that ends (not coinciden-
tally) in just a few hours’ warn-
ing.

“If you decide to purchase and
enter your credit card informa-
tion, you could be not only out
the money you paid but your
personal information could be
stolen, leading to potential iden-
tity theft.

“Fortunately, there are legiti-
mate sites available that can give
you that letter from Santa and
more.”

Some signs to look for in
authentic sites are real contact
information, a published privacy
policy, a secure payment page
and third-party trust validations,
such as the BBB Accredited Busi-
ness seal, Dilg said.

In addition, Better Business
Bureau of Eastern Michigan and
PackagefromSanta.com offer
these tips to help you determine
the good from the bad:

• Ignore calls for immediate
action. Many scams try to get the
public to act before you think by
creating a sense of urgency (like
a free shipping special). Don’t fall
for it – take your time to do re-
search if you are not familiar
with the site.

• Hover over links in emails to

check their source. Scammers
will make links look like some-
thing else. Place the mouse icon
over hyper-linked text and the
true destination will appear.

• Try to verify website contact
information. Search the website
on GoDaddy.com or Whois.net to
see if the contact information
matches the information on the
site.

Call or email the company
using the contact information
provided on their website. If the
number is not in service, or there
is no answer during regular busi-
ness hours, the website may not
be legitimate.

• Do your research. Check out
the business on BBB.org and do
a web search to see if there are
any complaints or concerns writ-
ten about the company.

• Make sure to pay through a
secure connection. When enter-
ing credit card information on-
line, be sure that the URL starts
with “HTTPS” and has a lock icon
in the browser bar.

• Watch for poor grammar
and spelling. Scam emails and
websites often are riddled with
typos. This is often a giveaway
that you aren’t dealing with a
trustworthy business.

“It’s a shame to see so many
dishonest Santa Letter sites out
there, taking advantage of peo-
ple’s desire to make Christmas
special for their loved ones,” said
Dale Gruber, owner of Package-
FromSanta.com.

“We always encourage con-
sumers to look carefully at the
companies out there, and look
for the tell-tale signs of a scam
before ordering anything online.

“At PackageFromSanta.com,
we take pride in the fact that we
stand out as the trustworthy
source for bringing the magic of
Santa to children and families
around the world.”

How to Ensure Your Child’s
‘Santa Letter’ is for Real

UAW-Ford is donating more
than $750,000 in food baskets
just in time for its second annual
Holiday Box of Love Food Give-
away, said Ford spokesperson
Talitha Johnson.

During the period of Dec. 13-
20, more than 200 volunteers, in-
cluding UAW-Ford staff and their
families, community leaders, stu-
dents from the Detroit and High-
land Park school systems, Wood-
bridge Community Center and
Eagle Sports Teams will be on
hand to assemble and distribute

nearly 25,000 food baskets for
families needing assistance dur-
ing the holiday season.

In 2013, the organization gave
away nearly 20,000 food baskets
in the community and this year,
due to the demand, the gift has
grown.

To reach out to even more fam-
ilies, UAW-Ford decided to in-
crease that number by 5,000 to
25,000 in 2014.

“There is a social obligation
and drastic need for giving, espe-
cially this time of the year,” said

UAW-Ford vice president Jimmy
Settles.

“Particularly for the holidays,
we want to make sure that
people are afforded a chance to
eat with pride and dignity.”

The initial packaging took
place during three shifts on Dec.
13 at the UAW-Ford Brownstown
Packaging Depot in Romulus.
Boxes will be distributed during
the Dec. 18-20 time period among
dozens of pre-selected churches,
senior-assisted living homes and
community groups.

Ford, UAW Help Needy During Holidays

By ERIK SCHELZIG
Associated Press

NASHVILLE, Tenn. (AP) – The
United Auto Workers last week
qualified for the top tier of a new
labor policy at the Volkswagen
plant in Tennessee.

The move gives the union its
first formal role within a foreign-
owned auto plant in the South.

Volkswagen said that an inde-
pendent auditor had verified that
the UAW’s Local 42 had signed
up at least 45 percent of workers
at the Chattanooga plant.

That progress will entitle the
union to biweekly discussions
with managers and to frequent
access to the plant for meetings,
notices and other organizing
activity.

While the policy doesn’t ad-
dress collective bargaining, UAW
Secretary-Treasurer Gary Casteel
called it a “starting point” for
achieving that goal at the plant
where he said the union already
represents more than half the
workers.

The UAW narrowly lost a union
vote at the plant in February
after a campaign that included
warnings from Republican law-
makers that state incentives
needed to expand the plant
could be threatened if the union
won.

Casteel said that negotiations
with Volkswagen management
later resulted in the union drop-
ping a National Labor Relations
Board challenge in exchange for
later being recognized as the rep-
resentative of its members at the
plant without another vote.

“We believe Volkswagen made
this commitment in good faith
and we believe the company will

honor this commitment,” Casteel
said.

Volkswagen’s policy of giving
labor groups access to its plant
stands in contrast to other for-
eign automakers in the South,
which have largely tried to tamp
down union activity.

The company has said the
policy is aimed at developing a
“constructive dialogue” between
workers and management begin-
ning with labor groups that sign
up at least 15 percent of workers.

Workers who spearheaded the
712-626 defeat of the UAW in the
February union vote have creat-
ed their own organization called
the American Council of Employ-
ees, but have so far failed to
qualify under the plant’s new
labor policy.

VW management has been un-
der heavy pressure from power-
ful worker representatives who
control half of the automaker’s
board in Germany because the
U.S. plant is alone among the
company’s worldwide plants
without labor representation.

The company wants to create
a German-style works council at
the Tennessee plant to represent
salaried and hourly workers.

UAW Makes Critical Inroads
At VW Plant in Tennessee

DETROIT (AP) – An 18th-centu-
ry British cannon found in the
Detroit River in 2011 is going on
display this weekend following a
three-year restoration.

The cannon was shown to me-
dia last week at the Dossin Great
Lakes Museum on Belle Isle.

Detroit police divers found the
cannon during a training exercise
in July 2011. It was pulled out of
the water a few months later.

The cannon was located 20
feet underwater behind down-
town’s Cobo Center. The Detroit
Historical Society says that
based markings on the cannon
indicate it was made in East Sus-
sex, England, in the mid-1740s. It
was embossed with the crest of
King George II.

The society says the cannon
likely was used in various con-
flicts before being moved to Fort
Lernoult in Detroit. When the
British abandoned Detroit in
1796, the cannon probably ended
up in the river, the society says,
after soldiers were ordered to de-
stroy some weapons.

Several other cannons have
been found in the same area of
the river.

Society Senior Curator Joel
Stone and a team at the society’s
Collections Resource Center
were key in the restoration proj-
ect. Work on the cannon started
in 2013 at the Cranbrook Institute
of Science in suburban Detroit,
where it was displayed for spe-
cial exhibit.

The Dossin Great Lakes Muse-
um is open Saturdays and Sun-
days. Admission is free.

18th-Century Sunken Cannon on Display
“We believe

Volkswagen made
this commitment

in good faith.”
– Gary Casteel,

UAW Official

DETROIT (AP) – Little Caesars
pizza is expanding its headquar-
ters in downtown Detroit with an
eight-story resource center, it an-
nounced Dec. 10.

The 205,000-square-foot Little
Caesars Global Resource Center
will be next to the Fox Theatre
and part of a larger sports and
entertainment district just north
of downtown. Construction is
scheduled to start in the spring
with completion scheduled by
the end of 2016.

Little Ceasars Grows
Downtown Offices



MILAN (AP) – Ferrari’s sleek
sports cars and souped-up For-
mula 1 racing machines have
made the prancing horse logo
among the world’s most power-
ful brands. Now, as the company
prepares for a public listing, it
wants to cash in on the cachet.

The aim: position Ferrari not
just as a carmaker, but as a luxu-
ry goods company. Think Ar-
mani, Hermes . . . Ferrari.

Analysts say that could mean
refining its line of merchandise
or creating a chain of exclusive
clubs and hotels catering to
Ferrari owners and the wealthy.

Chairman Sergio Marchionne
will present his vision to in-
vestors in the coming weeks, but
the potential already has the two
worlds spinning in anticipation.

The Made-in-Italy luxury goods
sector is abuzz over whether
Marchionne’s ambition could
facilitate the creation of an
alliance of high-end producers,
one that might stand up to the
French conglomerates like
LVMH, while financial analysts
are crunching numbers on the
brand’s potential value.

“I actually think cars are al-
most incidental to Ferrari,” Mar-
chionne said in November when
announcing plans to spin off Fer-
rari from its mass-market parent
Fiat Chrysler Automobiles NV.
“It sounds sacrilegious. But it is
truly a luxury brand.”

Persuading the investing com-
munity of that distinction could
significantly multiply Ferrari’s
market value by putting it among
a category of companies that
squeeze value not just out of the
quality of the materials and prod-
ucts, but also out of the prod-
uct’s allure.

Marchionne has room to lever-
age. Although Ferrari’s brand has

been named the world’s most
recognizable for two straight
years in a survey by London-
based consultants Brand Fi-
nance, it is only 350th in value,
around $4 billion.

Lifting that figure is Mar-
chionne’s goal between now and
the IPO, due in the second or
third quarter next year.

A surge in Fiat’s share price by
as much as 30 percent since the
Ferrari spinoff was announced
indicates the potential of the
deal, although most analysts
aren’t buying Marchionne’s esti-
mate that Ferrari is worth 10 bil-
lion euros ($12.5 billion).
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VYLETEL

*Not all models qualify. GM Pricing Plus Tax, Title. Lease Loyalty Rebate Must Have GM Lease in Household. No security deposit required. Yukon leases .gured with Executive discount must own 99 or newer non-GM to qualify for lowest payment. Photos may not
represent actual vehicle. Price is subject to change without notice. See dealer for details. Expires 1/2/14.

40755 Van Dyke • Sterling Heights •586.977.2800
WWW.VYLETEL.NET SALES: Sun CLOSED; M, TH 8:30am-9pm; T, W, F 8:30am-6pm; SAT 10am-3pm

SERVICE: Sun CLOSED; M, TH 7am-8pm; T, W, F 7am-6pm; Sat 10am-3pm

VISIT OURWEBSITE TO SEARCH FOR MORE VEHICLES & GREAT DEALS ON NEW BUICK’S OR GMC’S ATWWW.VYLETEL.NET

SAVE OVER
$12,800 OFF LIST

2014BUICKENCORE FWD
CONVENIENCEGROUP

LEASE FOR ONLY

$209*
/MO

24 MO. LEASE
10K MILES PER YEAR

STK #4048-14 • DEAL #49782
*GM pricing plus tax, title, lic. No sec. deposit required.
Lease figured with lease loyalty rebate. $1,701 total due at signing.

24 MONTH BUICK EXPERIENCE LEASE
FREEMaintenance • FREE XM Radio! • FREE OnStar

2015 BUICKLACROSSE
BASE 1SB

LEASE FOR ONLY

$199*
/MO

24 MO. LEASE
10K MILES PER YEAR

STK #6841-15 • DEAL #49802
•GM pricing plus tax, title, lic. No sec. deposit required.
Must qualify for lease loyalty rebate. Must have ‘99 or new Buick
in household. $1,745 total due at signing.

24 MONTH BUICK EXPERIENCE LEASE
FREEMaintenance • FREE XM Radio! • FREE OnStar

ATTENTION CURRENT BUICK OWNER’S
LEASE BUICK’S BEST FOR LESS!

2015GMCTERRAINFWD
SLE-1SPECIAL

LEASE FOR ONLY

$139*
/MO

24 MO. LEASE
10K MILES PER YEAR

STK #7778-15 • DEAL #52306
*GM pricing plus tax, title, lic. No sec. deposit required. Must qualify for lease loyalty rebate. $992 total due at signing.

ONLY $399 DOWN

2014GMCSIERRA
15004WDCREWCABSLE

NOW
$29,999*

WAS $42,835
STK #9810-14

*GM pricing plus tax, title, lic. Must qualify for lease loyalty rebate.

LOWMILES
5.3L V8 Ecotec3 Engine,Trailer Brake Controller,

Trailiering Equipment Pkg &more!

2015 GMCACADIA FWD
SLE-1

2015 BUICKVERANOFWD
1SD

LEASE FOR ONLY

$215*
/MO

39 MO. LEASE
10K MILES PER YEAR

STK #4002-15 • DEAL #49779
*GM pricing plus tax, lic. No sec. deposit required.
Lease figured with lease loyalty rebate. $1,615 total due at signing.
Remove floor mats received $309.48 discount.

BUICK EXPERIENCE
FOR LESS

2014BUICKREGAL FWD
PREMIUM 1NOW

$26,399*

WAS $34,480
STK #6418-14

*GM pricing plus tax, lic. Must qualify for lease loyalty rebate.

24 MONTH BUICK EXPERIENCE LEASE
FREEMaintenance • FREE XM Radio! • FREE OnStar

NO SECURITY
DEPOSIT
REQUIRED

2015BUICKENCLAVE FWD
CONVENIENCEGROUP

24 MO. LEASE • 10K MILES PER YEAR
STK #6924-15 • DEAL #49805

*GM pricing plus tax, title, lic. No sec. deposit required. Pricing is stock specific.
Must have ‘99 or new GM in household for loyalty rebate. $1,626 total due at signing.

YEAR END DEMO SPECIAL

24 MONTH BUICK EXPERIENCE LEASE
FREEMaintenance • FREE XM Radio! • FREE OnStar

LEASE FOR ONLY

$119*
/MO

24 MO. LEASE
10K MILES PER YEAR

STK #7572-15 • DEAL #51286
*GM pricing plus tax, title, lic. No sec. deposit required.
Must qualify for lease loyalty rebate. $1,568 total due at signing.

LEASE FOR ONLY

$249*
/MO

BUICK’S NEWEST
FOR LESS!

2015GMCSIERRA
15004WDDOUBLECABSLE

LEASE THIS 4X4 FOR ONLY

$269*
/MO

39 MO. LEASE
10K MILES PER YEAR

STK #7791-15 • DEAL #51790
*GM pricing plus tax, title, lic. No sec. deposit required.
Must qualify for lease loyalty rebate. $1,788 total due at signing.

Trailiering Equipment Pkg, Power driver seat, Remote start,
Front fog lamps, Rear Defrost, 110 Volt AC Power Outlet, Universal

Home Remote, Dual zone A/C Climate Control &more!

JUST IN TIME FORWINTER!

0%
UP TO 60 MO.
AVAILABLE

3.6L SIDI V6 engine,
Intergrated exhaust tips, 18” Painted aluminumwheels.

DEMO!
SPECIAL

DEMO
DISCOUNT

SAVE OVER
$8,000 OFF LIST

0%
UP TO 60 MO.
AVAILABLE

HUGE YEAR END SAVINGS
LOWMILEAGE. DEMO SPECIAL.

259 HP,
Heated seats, Heated steering wheel, Push start,

Rear vision camera, Passive entry.

FREE MAINTENANCE

NO SECURITY
DEPOSIT
REQUIRED

HUGE SAVINGS

Jeff Caul
586-274-0396
PEP QUOTES BY PHONE OR EMAIL:
JEFF CAUL AT JCAUL@BUFFWHELAN.COM

Free shuttle service to home, office or shopping.

buff whelan chevrolet
WHERE THE DEALS MAKE THE DIFFERENCE, EVERY DAY SINCE 1970!

Van Dyke • South of 18 Mile • Sterling Heights

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!
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*See dealer for details. All Rebates/Incentives have been deducted from sale price/payment and are subject to change by manufacturer
without notice. GM Employee discount required unless otherwise noted. All leases include GM Lease Loyalty unless otherwise noted.
Silverado lease assumes that you have a 1999 or newer trade in. Traverse and Equinox leases assume you have a NON-GM Lease in the
household that must terminate. All lease payments are based on 10,000 miles per year. 1st payment, tax,title and plate fee due at signing
on all leases. All programs expire 1/2/2015

CONVENIENT HOURS:
Mon. & Thurs.

8:30 am – 9 pm
Tues., Wed., Fri.

8:30 am – 6:30 pm

��
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RR
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METRO PKWY.

18 MILE RD.

SINCE
1989

Touchscreen Radio, Back-Up Camera, Remote Start,
Deep Tinted Glass, Aluminum Wheels, WI-FI,
Power Locks/Windows/Mirrors & More…
24 Month Lease/10,000 Miles

Stk.#50799

2015 EQUINOX 1LT

*With Lease Conquest • No Security Deposit Required

Stk.#50988

2015 SILVERADO 1LT
NO SECURITY
DEPOSIT
REQUIRED

NO SECURITY
DEPOSIT
REQUIRED

All Star Package, Remote Start, Back-Up Camera,
Auto A/C, 17” Wheels, Trailer Package,
Power Locks/Windows/Mirrors & More…
24 Month Lease/10,000 Miles

No Security Deposit Required

OVER 1,000
New Chevrolets in Stock!

WE GUARANTEE THEWE GUARANTEE THE
LOWEST PRICES OR IT’S FREELOWEST PRICES OR IT’S FREE☺☺

586-274-0396
Stk.#51399

2015 TRAVERSE 1LT

Power Locks/Windows/Mirrors, Cruise, Tilt, Remote
Start, Bluetooth, Aluminum Wheels, Back-Up Camera,

XM Radio, OnStar & More…

24 Month Lease/10,000 Miles

$201*+Tax with$0 Down
*With Lease Conquest • No Security Deposit Required

buff whelan
chevrolet

$138*+Tax with$0 Down

$229*+Tax with$0 Down

DOUBLE CAB, 4X4

NO SECURITY
DEPOSIT
REQUIRED

HAPPY
HOLIDAYS

from

#42333 #21552#44296

475 SUMMIT DRIVE • 248-292-2502 • 5825 HIGHLAND RD. (M59) • WATERFORD

CALL
BRUCE LITVIN
– 24/7 & 365 –

40 YEARS
OF QUALITY SERVICE

CELL # 1-586-405-5175
blitvin@lunghamer.com

1-888-665-5438

LLAASSTT MMOONNTTHH
TTOO LLEEAASSEE
22001144 CCRRUUZZEESS,,
CCAALLLL FFOORR
UUNNBBEELLIIEEVVAABBLLEE

PPAAYYMMEENNTTSS
&& DDOONN’’TT FFOORRGGEETT
AABBOOUUTT TTHHEE LLOOWW LLOOWW

PPAAYYMMEENNTTSS
OONN TTHHEE
VVOOLLTTSS

WARREN, Mich. (AP) – General
Motors Co. says it’s been restor-
ing some prized Chevrolet
Corvettes extracted from a sink-
hole at a Kentucky museum.

GM has received two classic
vehicles that were among eight
gobbled up by a 40-foot-wide-by-
60-foot-deep hole in February at
the National Corvette Museum in
Bowling Green. Among them is
the 1 millionth Corvette, a 1992
model, which had significant
damage.

The Detroit-based automaker
invited the media last week to
see the vehicle before restora-
tion begins next month at its
Design Center Fabrication Oper-
ations in suburban Warren. The
work is expected to take six
months.

A 2009 ZR 1 was restored and
returned to the museum. A 1962
model is expected to be worked
on at a specialty shop.

The museum is near the facto-
ry where Corvettes are made.

Millionth ’Vette
To Be Repaired

Ferrari Looks to Forge Its
Own Future, Keep Cachet



Chrysler has been named Cor-
poration of the Year for 2014 by
the National Minority Supplier
Development Council (NMSDC).

The award recognizes the com-
pany’s innovative approaches
and programs to expand oppor-
tunities for minority suppliers,
said Chrysler spokesperson Mike
Palese.

Since 1983, the company has
purchased more than $52 billion
worth of products from minority-
owned suppliers. The award was
announced at the recent 2014
NMSDC Conference and Business
Opportunity Fair in Orlando.

“Chrysler Group is committed
to creating a diverse and sustain-
able supply base through innova-
tive programs that create new
business opportunities for
minority suppliers such as
Matchmaker and High Focus,”
said Tom Finelli, Chrysler vice
president – Purchasing and Sup-
plier Quality.

“Our commitment to diversity
is deeply rooted and fully en-
gages the entire team, including
our extended enterprise part-
ners.

“This enables us to better un-
derstand and satisfy -- perhaps
even to better anticipate -- the
tastes and needs of diverse cus-
tomers and communities.”

Steven Beahm, vice president,
Supply Chain Management, and
Kevin Bell, director, Minority
Supplier Development, accepted
the award on Chrysler’s behalf.

Among Chrysler’s most suc-
cessful innovations, designed to
expand opportunities for minori-
ty suppliers, is its Matchmaker
program, Palese said.

Just completing its 15th year,
the annual Matchmaker provides
minority-owned, women-owned
and veteran-owned businesses
access to Chrysler Group’s
Tier I suppliers and to decision-
makers in the automaker’s

procurement organization.
“Matchmaker continues to be

the much-copied, premier net-
working trade event in the auto-
motive supplier community,”
Palese said. “This year’s Match-
maker attracted about 3,000 par-
ticipants. More than 270 minori-
ty-owned, women-owned, veter-
an-owned and majority-owned
Chrysler Group suppliers partici-
pated in the day-long event.”

The program has generated
more than $2.1 billion in new
business opportunities for ex-
hibitors since 2000.

Chrysler’s supplier diversity
goals require that 16.5 percent of
the company’s Tier I and Tier II
supplier procurement be
sourced to certified minority
suppliers. Chrysler itself spent
$2.1 billion with approximately

200 minority suppliers in 2013,
Palese said.

Another Chrysler innovation is
its High Focus Program, estab-
lished in 2011. High Focus takes
suppliers with greater potential
for diverse spending and equips
them with the tools and support
to achieve their diversity targets.
The diversity spend status of
each supplier is monitored
monthly and reviewed with the
supplier quarterly.

“Chrysler Group has been at
the forefront of supplier diversity
for decades,” said NMSDC presi-
dent Joset Wright-Lacy. “We are
proud to celebrate the automak-
er’s commitment to developing
and partnering with minority
suppliers with our highest honor
– the Corporation of the Year
award.”

Chrysler Called Minority’s Top Corporation
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Chrysler’s Warren Stamping
Plant has been awarded bronze
status for its results in imple-
menting World Class Manufactur-
ing (WCM).

The plant becomes Chrysler
Group’s first stamping plant and
the seventh North American
facility to achieve bronze status.

Warren Stamping (WSP), which
has been stamping sheet metal
into vehicle body panels for 65
years, received the bronze desig-
nation just over four years after
adopting the WCM operating sys-
tem following a recent two-day
audit, said Chrysler spokesper-
son Jodi Tinson.

Bronze is awarded after earn-
ing a minimum of 50 points in 10
technical and 10 managerial pil-
lars by demonstrating clear WCM
know-how and competence
through employee-conducted
pillar presentations and a review
of projects that have been ex-
panded across the shop floor.
WSP earned a score of 51.

Plant manager Dominic
Costanini said that the Warren fa-
cility has been inspected several
times in the past.

“When Chrysler came out of
bankruptcy, the concept of WCM
was introduced to us,” Costanini
said. “This is a deliberate
method to make our operations
more efficient. We started adopt-
ing the system and that culminat-
ed in our winning the bronze
designation.”

Costanini said that since 2009
the plant was inspected about
twice a year. Its first score was a
13 out of a possible 100.

“That showed we had a long
way to go,” Costanini said. “What
we did was build on what the
audits showed us so our score
kept going up. We’re now at a 51
out of 100, so we’ve progressed

quite a bit. But that score also
shows that we have a long way to
go.”

WSP was built in 1948 and be-
gan production the following
year, Tinson said. After several
major expansions over the years,
Chrysler Group announced on
June 25, 2014, that it would in-
vest $63 million to expand capac-
ity at the facility.

The investment will be used to
purchase and install the latest
high-speed Servo Tandem Press
technology (a 180-inch press
line). The new press line will in-
crease capacity by up to 12,000
hits per day or approximately 3.6
million parts per year.

WSP currently employs nearly
2,000 people.

The biggest surprise from all of

this, Costanini said, was learning
a “differently structured” ap-
proach to daily operations.

“Every time you have an audit,
you learn new things,” Costanini
said. “The Fiat people brought a
wealth of knowledge and we now
have the opportunity to learn.”

The next audit will probably be
next April, Costanini said. The
goal is to reach the silver desig-
nation, which requires about 10
more points to reach. He said it
won’t be easy.

“It takes time to influence an
organization,” Costanini said.
“As we make progress, the crite-
ria gets much more difficult to
meet. It’s easy to improve an
audit score by 20 points at first.
But getting the next 20 becomes
more difficult.”

Chrysler’s Warren
Stamping Earns

WCM Status

Dominic Costanini, left, with project presenter Joe Bliss

Production of a Chrysler brand
vehicle in China seems to be just
around the corner.

Fiat Chrysler Automobiles
(FCA) and Guangzhou Automo-
bile Industry Group Co., Ltd.
(GAC) recently entered into a
preliminary agreement that
would expand cooperation be-
tween the two firms.

FCA and GAC have agreed to
bring a localized Chrysler prod-
uct to China, adding it to the ex-
isting Fiat brand offering, said
Chrysler spokesperson Shawn
Morgan.

GAC Fiat will have access to
the Fiat and Chrysler brand
products announced during the
FCA May 2014 Investor Day.

Product announcements will
be made at a future date, Morgan
said.

GAC Fiat also reaffirms its
commitment to a full sport-utility
vehicle offering through the Jeep
brand with the localized pro-
duction of three new Jeep
models by the end of 2016,
Morgan said.

“By 2018, the Jeep brand will
have one of the most complete
SUV portfolios in China ranging
from subcompact SUVs to
full-size luxury SUVs,” Morgan
said.

In addition, the preliminary
agreement includes the separa-
tion of commercial and industrial
activities, said Morgan.

The distinct entities will pro-
vide support and management in
working toward the successful
launch of the approved product
plan, which will include the intro-
duction of a second vehicle plant
in Guangzhou.

A joint commercial opera-
tion will be established that will
be responsible for all Sales,
Marketing, Product Planning and
Aftersales development of Jeep,
Fiat and Chrysler brands, Mor-
gan said.

This operation will have re-
sponsibility for both locally pro-
duced and imported products.

The industrial operations
based in Changsha will continue
to support both the Changsha

and Guangzhou vehicle and pow-
ertrain manufacturing plants,
Morgan said.

This industrial group will re-
tain responsibility for all GAC
Fiat manufacturing activities,
including assembly, quality,
product engineering and supply
chain management, according to
Morgan.

As part of the preliminary
agreement, GAC and FCA will
work to start laying the founda-
tion for the aggressive network
expansion required to support
the development of SUVs
through Jeep and passenger cars
through the Fiat and Chrysler
brands.

The best-performing dealers
from the two existing networks
in China will form the basis of
both the Jeep SUV network and
the Fiat/Chrysler passenger car
network, Morgan said.

Further investors will be
required to support the doubling
of both networks by 2018, said
Morgan.

“CAG will take advantage of
this opportunity to collaborate
with leading auto brands
from Europe and the United
States to advance our global-
ization process, to achieve a
more balanced growth, and to
provide more options and better
services for consumers,” said
Zhang Fangyou, chairman of
GAC.

“China is a market of strategic
importance to FCA in the next
five years,” said John Kett,
general manager of Fiat Chrysler
Asia-Pacific and head of the
FCA’s Jeep Brand APAC.

“Collectively, the import
brands of Chrysler, Jeep and
Dodge, in addition to the local-
ized brands of Fiat, have the
group ranked as the fastest grow-
ing brands in China.

“This plan will accelerate our
volume and market share growth
at significant speed, and will en-
able us to deliver the commit-
ment that we laid out on this
year’s FCA investor day by grow-
ing our sales volume in China to
760,000 by 2018.”

Fiat Chrysler Agrees to Bring
Localized Product to China

Steven Beahm, left, and Kevin Bell accept NMSDC award for Chrysler.

BorgWarner’s facilities in
Frankfort, Ill.; Water Valley, Miss.;
and Ithaca, N.Y., have received
2014 Supplier Quality Excellence
Awards from General Motors.

Presented to only 17 percent
of GM’s 2,300 suppliers in the
United States and Canada, the
award recognizes supplier manu-
facturing locations for achieving
consistently high levels of
quality based on 13 defined
performance criteria, said Borg-
Warner spokesperson Erika
Nielsen.

This is the second award re-
ceived by BorgWarner’s Frank-
fort facility.

“At BorgWarner, we are pas-
sionate about delivering high-
quality, advanced technologies

to help our customers improve
the performance, fuel economy
and emissions of their vehicles,”
said James R. Verrier, president
and CEO, BorgWarner.

“I would like to congratulate
our employees for their daily
dedication to quality. Your hard
work has resulted in over 40
years of producing reliable com-
ponents for GM.”

BorgWarner supplies GM with
HY-VO transmission chain from
Ithaca, one-way clutches for the
rear-wheel-drive 6-speed auto-
matic transmission family from
Frankfort, and mini-direct acting
variable force solenoids for glob-
al front-wheel-drive 6-speed auto-
matic transmissions from Water
Valley.

GM Honors BorgWarner

Visteon Corporation con-
firmed recently that it is current-
ly engaged in discussions with
the Korea-based private equity
firm Hahn & Company regarding
a potential sale of Visteon’s own-
ership interest in Halla Visteon
Climate Control Corp. (HVCC) to
Hahn.

There can be no assurance
that these discussions will result
in any transaction or on what
terms any such transaction may
occur, said company spokesper-
son Jim Fisher in a statement to
the media.

Visteon undertakes no obliga-
tion to provide further updates
and does not intend to comment
further regarding the discussions

or other strategic alternatives in-
volving HVCC until such time as
its board of directors has deter-
mined that disclosure is appro-
priate, Fisher said.

The company, Fisher said, ex-
pects that HVCC, the world’s sec-
ond largest provider of vehicle
thermal management solutions,
would continue to benefit from
its well-respected management
team, strong balance sheet, ex-
panding global customer base
and globally recognized techni-
cal acumen.

Visteon is a global automotive
supplier that designs, engineers
and manufactures products for
nearly every vehicle manufactur-
er worldwide, Fisher said.

Visteon Rumors Abound



Editor’s note: This grass roots story
was produced by us in Tennessee
back in 2011. Tom Creighton, the for-
mer Chevrolet dealer in Tracy City,
passed away shortly thereafter. We
are reprinting this unusual story for
our readers in Michigan.

Many people have heard of the
infamous 1930s-era gangster John
Dillinger, but few can say they had
a chance to actually meet him.

That’s not the case, however,
for 95-year-old Tom Creighton,
owner of Creighton Auto Sales,
formerly the Chevrolet dealer-
ship in Tracy City, Tenn.

Creighton ran the Creighton
Chevrolet dealership for 40
years, from 1969 to 2009 and re-
mains a popular figure in the
community today, having put the
right person with the right car
for many years.

He still works every day at the
dealership, too. (His dealership
once sold 25 new Chevy pickup
trucks in a single day -- from be-
fore sun-up until 10 p.m., he re-
calls.)

Creighton was born in 1916 in
the Pan Handle at Beersheba
Springs, and then later his family
moved to Tarlton at the foot of
Beersheba Mountain and the
gulf. There he worked on the
Creighton family farm growing
produce.

Creighton and his friend, J.B.
Nunley, would walk up Beershe-
ba Mountain and sell the pro-
duce door to door. Beersheba
Springs was a vacation spot, and
is known for the Beersheba
Methodist Assembly.

One day, Tom noticed three
new cars parked in a driveway, a
1934 Ford, a 1934 Dodge and a
1934 Buick. This all occurred the
week of the 4th of July, as he re-
calls, and he was perhaps 17
years old when he ran across
Dillinger.

He then said to Nunley, “These
people have money, let’s sell to
them.” So, they approached the
house with the new cars in the
driveway in question.

Creighton recalls six people
staying there, supposedly on va-
cation. A well-dressed man in a
pin-striped suit was among the
residents.

Creighton had never met these
“vacationers” before, but recog-
nized the man as John Dillinger,
right away -- after all, Tom had
seen his picture in the Chat-
tanooga Times more than once so
young Creighton knew that it was
the famous gangster.

“There is no question that he
really was John Dillinger,”
Creighton adds.

In 1933–34, seen in retrospect as
the heyday of the Depression-era
outlaw, Dillinger was the most no-
torious of all, standing out even
among more violent criminals such
as Baby Face Nelson, Pretty Boy
Floyd, and Bonnie and Clyde.

Media reports were spiced with
exaggerated accounts of Dillinger's
bravado and daring and his col-
orful personality.

After evading police in four
states for almost a year, Dillinger
was wounded and returned to his
father’s home to recover.

He went back to Chicago in
July 1934 and met his end at the
hands of police and federal
agents who were waiting for him
as part of a well-designed trap at

Chicago’s Biograph Theater.
Meanwhile, the stranger never

told Creighton who he was, just
came to the door and purchased
$2 worth of fruit from the young-
sters, giving the lads a $5 tip and

asking, “When can you come
back?”

Young Tom Creighton quickly
answered, “Tomorrow.”

Creighton and Nunley sold the
residents fresh produce more

often and received the five-dollar
tip each time, thus becoming
more and more acquainted with
the so-called “vacationers.”

Creighton further recalls one
day Dillinger came to the door

wearing a smirky grin and asking
J.B., “Do you know who I am?”

Nunley said he did not.
Then he turned and asked

Creighton the same question and
Tom answered, “Yeah.”
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BELOW GM PRICING SALE • 0% UP TO 72 MONTHS ON MOST 2014 MODELS

LEASE PULLAHEAD AVAILABLE SEE SALESPERSON FOR DETAILS.

NEWVOLT

PURCHASE
FOR

$28,899*
LEASE FOR
36 MONTHS
$269*

$999DOWN

2014

NEWSILVERADO

PURCHASE A
2WD LS FOR

$25,774*
LEASE2WDLT
24 MONTHS
$168*

$999DOWN

2015

NEWCRUZE

PURCHASE A 1LS
FOR

$15,896*
LEASE 1LT
36 MONTHS
$129*

$999DOWN

2014

NEWMALIBU

PURCHASE
FOR

$17,495*
LEASE FOR
36 MONTHS
$129*

$999DOWN

2015

WE NEED YOUR TRADE-IN...MINIMUM $3500 FOR YOUR TRADE-IN GUARANTEED

SERVICE HOURS: Monday & Thursday 6:30am-9:00pm; Tuesday, Wednesday & Friday 6:30am-6:00pm • Shuttle at 6:30am - Pick-up Both Ways • All Day starting at 6:30am.

$2395
Fluid Level,

Brake & Alignment Check Included.

Open Mondays & Thursdays until 8:30pm

We use Genuine GM Oil & Filter
No additional or hidden charges.
Out the door pricing.

Quick Oil Change EXPRESS
LANELUBE OIL FILTER

Excludes synthetic, Diesel & Med. Duty Trucks.
Most GM cars & trucks. One coupon per customer. Must
present coupon with order. Plus tax. Expires 12-31-14.

Up to 5 qts.

BODY SHOP
586-754-7000

ext 1231

INSURANCE
WRECK

AMENDED

WE REPAIR
ALL MAKES
& MODELS FREE OIL CHANGE

With Each Major Repair

TRANSPORTATION AVAILABLE
During Scheduled Repairs

GM SERVICE CENTER
MICHIGAN’S LARGEST

•SERVICE DEPT. •PARTS •BODY SHOP

866-452-1547
26125 Van Dyke @ 101/2 Mile

Center Line, MI 48015

EDRINKE • FAST • FRIENDLY • DISCOUNTS

VISIT OUR

QUICK LANE

NEWVERANO

PURCHASE A 2014
FOR

$17,486*
LEASE FOR
36 MONTHS
$122*

$999DOWN

2015

NEWREGAL

PURCHASE A 2014
FOR

$22,675*
LEASE FOR
24 MONTHS
$139*

$999DOWN

2015

NEWLACROSSE

PURCHASE A 2014
FOR

$23,566*
LEASE FOR
24 MONTHS
$162*

$999DOWN

2015

NEWENCORE

PURCHASE
FOR

$18,002*
LEASE FOR
24 MONTHS
$118*
$999DOWN

2014

NEWTERRAIN

PURCHASE
FOR

$22,339*
LEASE SLE-1
24 MONTHS
$69*
$999DOWN

2015

NEWENCLAVE

PURCHASE
FOR

$30,597*
LEASE FOR
39 MONTHS
$175*

$999DOWN

2015

NEWACADIA

PURCHASE
FOR

$28,597*
LEASE SLE-1
24 MONTHS
$159*

$999DOWN

2015

NEWTRAVERSE

PURCHASE
FOR

$25,728*
LEASE FOR
24 MONTHS
$139*

$999DOWN

2015

NEWEQUINOX

PURCHASE A LS
FOR

$20,187*
LEASE LT
24 MONTHS
$79*
$999DOWN

2015

NEWCAMARO

PURCHASE
FOR

$22,353*
LEASE FOR
39 MONTHS
$198*

$999DOWN

2015

NEW IMPALA

LEASE FOR
39 MONTHS
$209*

$999DOWN

2015

Now looking for experienced salespeople to join our team!

PURCHASE
FOR

$23,843*

Must
Terminate

Non-GM Lease

NEWSIERRA

PURCHASE A 2014
FOR

$19,923*
LEASE FOR
39 MONTHS
$178*

$999DOWN

2015

DBL. CAB
1500
2WD

1LT

LS 1LS 1LS

Nicole
Dodge

nhuminski@edrinke.com
Find Us on

FACEBOOK

NO DOC
FEES See us for your GM employee purchases.

1-877-451-7707
26125 Van Dyke at 101/2 Mile Rd.

Visit our website: edrinke.com
SHOWROOM HOURS: Mon. & Thurs. 8:30am-9:00pm; Tues., Wed., & Fri. 8:30am-6:00pm

All applicable rebates including lease/conquestoffershavebeendeducted fromsaleprice/payment.Picturesmaynot representactual vehicle. Pricessubject tochangeperGM
incentives. Prices and payments are inclusive of active GM Employee Discount (Unless otherwise stated). Below GM Pricing only valid on certian 2014models and excludes
2015models.Malibu, Impala,CruzeandVolt are36month leases. Equinox,SilveradoandTraverseare24month leases. ImpalaandCamaroare39month leases.All leasesare
10k miles per year w/ approved S Tier credit w/ $999 due at signing. Prices & payments are plus tax, title, and plate fees with acquisition fee up front. Refundable security
deposit required on certain vehicles –to be determined by lender. For Silverado,must trade in ’99 or newermodel vehicle. GM Employee discount to everyone valid on certain
models. $3500 trade-in is valid on2004or newer vehicleswith under 115kmiles in drivable condition,nobranded titles,see sales person for details. **Certain restrictionsmay
apply, see dealer for complete details. Expiration Date – 1/2/15.

Jim
Pfeifle

jpfeifle@edrinke.com

Dennis
Thacker

dthacker@edrinke.com

See us for your GM employee purchases.

1-866-452-1300
26125 Van Dyke at 101/2 Mile Rd.

Visit our website: edrinke.com
SHOWROOM HOURS: Mon. & Thurs. 8:30am-9:00pm; Tues., Wed., & Fri. 8:30am-6:00pm

All prices and payments include GM rebates. Pictures may not represent actual vehicle. Prices subject to change per GM incentives. Prices and payments are inclusive of active GM
employee discount (unless otherwise stated). All leases are 10,000 miles per year with approved S Tier credit w/ $999 down (unless otherwise noted). Must have lease loyalty and/or
conquest. Must have closing competitive lease. For Sierra, must trade in ’99 or newer model vehicle. Prices and payments are plus tax, title, plate fee w/ acquisition fee up front,
refundable securitydeposit requiredoncertain vehicles– tobedeterminedby lender.GMemployeediscount toeveryonevalidoncertainmodels. $3,500 trade in is validon2004ornewer
vehiclesw/ under 115kmiles in drivable condition,no branded titles. See salesperson for details. ** Certain restrictionsmay apply, see dealer for complete details. Exp date:1/2/2015. Paul

Makowski
pmakowski@edrinke.com

ED RINKE We Are Professional Grade

UNTIL 1/5/15

Former Chevy Dealer Met Dillinger in the Tennessee Woods

He served in the
88th Airborne,
where Creighton
helped train sol-
diers from the
101st as well as
others.Tom Creighton in his office in Tracy City, Tenn., 2011.

Creighton, left, in 1971 with then-Tennessee Governor Winfield Dunn,
who came to inspect local land and roads at Creighton’s request.

Creighton has penned 537 country
and gospel songs, the lyrics to which
are in a 2004 Chevrolet sales binder.
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by SCOTT ATKINSON
The Flint Journal

FLINT, Mich. (AP) – Back to the
Bricks committee member Joe
Rundell is busy with some
restoration projects, but they
don’t have much to do with cars.

The Back to the Bricks group
is a Flint-based organization that
focuses on car cruises, bringing
back the “old days” when teens
cruised and “hung out” at local
drive-in restaurants.

Rundell is the official statue
sculptor for the Back to the
Bricks group. So far, he has made
seven statues for Back to the
Bricks commemorating the city’s
automotive pioneers.

He sculpts them in clay, and
then sends them off to be cast in
bronze. He gets the originals
back, but they don’t look the
way they did when he sent them
off, The Flint Journal reported.

“I haven’t seen this guy in
about two years, and boy has he
suffered,” Rundell said recently
when he saw what was left of his
sculpture of William ‘Billy’ Du-
rant.

He was sending his latest
statue, a likeness of Albert
Champion, founder of AC Spark
Plugs, off for metal casting, and
the foundry had sent Durant
back to him.

Well, most of him. Durant’s
head wasn’t there, for one,
though Rundell said it was
around somewhere. The toes of
one boot were detached and his
hands, among other parts, were
down by his feet.

To cast a statue, foundry
workers sometimes have to cut
clay sculptures into pieces, mak-
ing casts of them piece by piece.
Over time, it takes a toll on the
original.

In addition to being cut up,
Durant the Statue looked like
he’d taken a beating. His clay
coat and pants were torn, reveal-
ing the foam base underneath.

“It’s going to be as hard to re-
store him as it is to start from
scratch,” Rundell said.

But he plans on doing it. One
statue, of one-time GM President
Charles Nash, has already been
restored. He’s standing next to
David Buick, whose detached
head rests on his shoulders,
looking like a beheaded Hal-
loween ornament.

Rundell’s not sure what he
wants to do with them, but he
wants them on display some-
where. He said he might submit
them to the annual Grand Rapids
art show and contest, Art Prize.

“Even if we don’t win, it still
puts Back to the Bricks in anoth-
er place,” Rundell said.

Back to the Bricks
Statues Going
Back to Foundry

BERLIN (AP) – General Motors
Co.’s Opel unit says it will take
full control of two auto parts
distribution centers in Germany
that are currently being oper-
ated by a joint-venture company
in which Opel holds a 20 per-
cent stake.

Opel board member Peter
Christian Kuespert said in a
statement last week the compa-
ny has “made a decision to
consider replacement parts
logistics a core competence”
and will operate by itself ware-
houses in Ruesselsheim and in
Bochum.

Opel says the two distribution
centers will be reintegrated into
the company in February 2016.

Its joint venture with Neovia
Logistics Supply Chain Services
GmbH dates back to 2006 and
also operates warehouses in
Rome and Budapest.

Opel says it will decide next
year whether to continue out-
sourcing those two centers.

Opel to Run Parts
Distribution Sites
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HURRY, OFFER ENDS 12/1/14

Wally Edgar
1-866-906-0279

*All lease payments based on GM Employee discount price plus tax. Zero security deposit. First
month payment, tax on rebates and money down, title plate and doc. fees due at signing with all
rebates including USAA Private Offer assigned to dealer. Due to advertising deadlines, prices subtect
to change.

JAY CHAISER x117
Fax: 248-391-0189
Cell: 248-821-8026

Email:
jchaiser@wallyedgar.com

Located right off I-75 on M-24, 2 minutes N. of the Palace of Auburn Hills

SALES HOURS:
MONDAY - THURSDAY 8 AM - 8 PM • FRIDAY 8 AM - 6 PM

SATURDAY 9 AM - 3 PM • SUNDAY CLOSED

3805 LAPEER RD., LAKE ORION

Wally Edgar

2015 MALIBU LT
$146*PER MONTH
36MONTHS $999DOWN
10K LEASE

2015 EQUINOX LT
$146*PER MONTH
36MONTHS $999DOWN
10K LEASE

2015 VOLT
$228*PERMONTH
36MONTHS $999DOWN
10K LEASE

2014 CRUZE LT
$115*PER MONTH
36MONTHS $999DOWN
10K LEASE

2015 XTS FWD
STANDARD COLLECTION

39 AVAILABLE

2015 CTS 2.0L TURBO
STANDARD COLLECTION

34 AVAILABLE

2015 ATS 2.0L TURBO AWD
SEDAN - STANDARD COLLECTION

57 AVAILABLE

2015 ATS 2.0L TURBO AWD
COUPE – STANDARD COLLECTION

2015 SRX FWD
STANDARD COLLECTION

84 AVAILABLE

2015 ESCALADE AWD
LUXURY COLLECTION
REAR SEAT ENTERTAINMENT
PREMIUM PAINT

3 AVAILABLE

0% UP TO 72 MONTHS*
IInncclluuddeess CCaaddiillllaacc PPrreemmiiuumm CCaarree MMaaiinntteennaannccee ffoorr 44 YYeeaarrss oorr 5500,,000000 MMiilleess11

www.PrestigeCadillac.com

Showroom Hours: Mon. & Thurs. 8:30 a.m.-8 p.m. • Tue., Wed., & Fri. 8:30 a.m.-6 p.m. • Sat. 10 a.m.-4 p.m.

Visit our website:

8333 EAST 11 MILE ROAD • I-696 & VAN DYKE

888-548-8939

* Tax, title, license and dealer fees extra. No security deposit required. 30,000 miles with approved lease. 
Mileage charge of $.25 per mile over 30,000 miles. Lessee pays for excess wear and tear charges. 
All applicable rebates to dealer. Photo may not represent actual vehicle. 
ATS, CTS, XTS & SRX must show proof of current lease of a 2004 or newer GM vehicle and lease eligible new 2014 Cadillac. 
0% up to 72 months on approved credit on all 2014 except ELR & Escalades. 
MRSP’s: ATS $38,240, ATS Coupe $41,440, CTS $48,340, XTS $45,595, Escalade $82,245, SRX $38,600 
Due at signing ATS $3,019, ATS Coupe $3,819, CTS $3,999, XTS $2,839, Escalade $3,974, SRX $2,259. 
See dealer for details. Take delivery by 1/15/2015.

A Prestige Automotive
Group Company

Download our app
for additonal savings

JIM HANLEY
Sales & Leasing Consultant

35 years experience

$329EMPLOYEE
PRICE
36 MONTH/10K PER YEAR

$309EMPLOYEE
PRICE
36 MONTH/10K PER YEAR

$419EMPLOYEE
PRICE
36 MONTH/10K PER YEAR

$399EMPLOYEE
PRICE
36 MONTH/10K PER YEAR

$329EMPLOYEE
PRICE
36 MONTH/10K PER YEAR

$727EMPLOYEE
PRICE
36 MONTH/10K PER YEAR

12 AVAILABLE

Chevrolet has released a holi-
day message that Facebook and
Twitter users can share to bright-
en their friends’ days.

At the same time, those shar-
ing will be giving back to their
communities through United
Way.

How?
Chevrolet will contribute $1 to

United Way for each share and
retweet of Chevrolet’s Facebook
post and tweet of the video – up
to $500,000.

“The holiday season is a time
for thankfulness and a time to
help those less fortunate,” said
Paul Edwards, U.S. vice president
of Chevrolet Marketing when an-
nouncing the contribution Dec.
8.

“We hope social media users
will take a moment to share the
spirit of giving with their friends
and family while helping United
Way.”

“We approached the United
Way for Southeast Michigan
about this,” said GM spokesper-
son Cristi Vazquez. “Dec. 8 is
‘United Way’ day for GM people
where we encourage employees
to donate to the organization
through processes like payroll
deduction.

“This particular United Way

promotion will last until we
reach the $500,000 fundraising
goal.”

Vazquez said that GM has long
been a strong supporter of the
United Way for all its efforts in
helping people within the local
community.

GM Executive Vice President
and President North America
Alan Batey is the person in
charge of internally encouraging
GM employees to participate in
United Way fundraising efforts.

And this year’s honorary
chairman of the United Way for
Southeast Michigan fundraising
campaign is GM president Dan
Ammann.

“United Way really helps local
communities,” Vazquez said. “We
have a lot of facilities in South-
east Michigan and we here at the
Ren Cen feel that it’s important
to encourage people to give
when they can.

“This Facebook and Twitter
promotion is just one more way
we can get our employees in-
volved with this worthy organi-
zation.”

This extends Chevrolet’s, Gen-
eral Motors’ and the GM Founda-
tion’s ongoing support of United
Way and its mission to improve
communities and individual lives
by focusing on education, finan-
cial stability and basic needs,
such as food and shelter, said
Vazquez.

Chevrolet also led an effort
around the NFL championship
game, where the brand con-
tributed $1 million to the Ameri-
can Cancer Society on behalf of
the more than 1 million social
media users who changed their
profiles to purple, the color of
cancer survival, in time for World
Cancer Day on Feb. 4, Vazquez
said.

Chevy Urges Twitter Users to
Tweet So It Can Help Charity

“The holiday
season is a time

to help those
less fortunate.”

– Paul Edwards,
Chevy Marketing VP
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The 2015 Chevrolet Cruze was
named the 2014 Fleet Car of the
Year by Automotive Fleet and
Business Fleet magazines.

Fleet managers from both
large and small fleets and cover-
ing every fleet segment selected
the Cruze as the winner, besting
48 other cars.

“Mary Kay selected the
Chevrolet Cruze for its independ-
ent sales force members be-
cause it’s affordable, stylish, and
offers impressive fuel economy,
safety and technology,” said Lau-
ra Beitler, vice president, recog-
nition and events, Mary Kay Inc.

“Cruze serves as a symbol for
the hard work and success many
of our sales force members earn
from their Mary Kay business.”

Total fleet sales of Cruze are
up 41 percent in 2014 through
October. Overall, Cruze is
Chevrolet’s best-selling car
around the world, with more
than 3 million sold globally since
its launch in 2009, said GM
spokesperson Robert Wheeler.

“With the most standard safe-
ty features in its class, low cost
of ownership, and the space and
connectivity the market de-
mands, sales show that the
Chevrolet Cruze is being pur-
chased for a mix of fleet applica-
tions,” said Ed Peper, U.S. vice
president, GM Fleet and Com-
mercial Sales.

“It means a great deal to us to
have fleet managers put us at the
top of their list.”

The 2015 Chevrolet Cruze in
North America has received re-
vised exterior styling, Wheeler
said. In addition, the vehicle will
have greater connectivity, in-
cluding OnStar 4G LTE with a
standard built-in Wi-Fi hotspot, a
key feature for fleet customers
on the road.

Cruze Named
Fleet Car of Year,
Tops at Mary Kay

DETROIT (AP) – The Kresge
Foundation is pledging $20 mil-
lion in new commitments over
five years to help expand high-
quality early childhood develop-
ment offerings in Detroit.

In collaboration with local,
state and federal partners, the
White House announced last
week a $1 billion public-private
investment in early learning pro-
grams for infants, toddlers and
preschoolers.

The Detroit Free Press reports
the Kresge Foundation has
awarded $1 million to Starfish
Family Services, $500,000 to the
Community Foundation for
Southeast Michigan, and
$150,000 to the Detroit Parent
Network to help improve the
quality of Head Start programs
in Detroit.

The funding continues work
begun with $1.5 million from the
Kresge Foundation that was
awarded last year.

Kresge Foundation President
Rip Rapson says they’ve been
“trying to pull together a more
concerted strategy for early
childhood development that
would take sharper shape.”

He says it’s a perfect time to
“bridge the national support of
the president’s office and the
local efforts.”

The Detroit Parent Network’s
program, for example, sends par-
ent coaches to visit other par-
ents at homes.

Eighteen states are being
awarded a total of $250 million in
Education Department grants to
create or expand high-quality
preschool programs.

Michigan is not among the
list of states getting that
funding.

In all, 36 states had applied for
the grant money.

Kresge Foundation
Pledges $20M for
Early Learning
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