
After its most comprehensive
truck evaluation program in his-
tory, Motor Trend has selected
the Chevy Colorado as its 2015
Truck of the Year.

Motor Trend’s Truck of the Year
program is open only to all-new
or significantly updated trucks
and vans for the upcoming mod-
el year, said GM spokesperson
Otie McKinley.
For 2015, seven contenders

were invited to compete; three
competitors were asked to bring
a powertrain and/or body style
variant for a total of 10 vehicles
overall:
• Chevrolet Colorado WT and

Colorado Z71;
• Chevrolet Silverado 3500

HD;
• Ford F150 2.7L EcoBoost and

3.5L EcoBoost;
• Ford F-450;
• Ford Transit 350 HR and

Transit 150 MR;
• GMC Canyon SLT;
• GMC Sierra Denali 2500 HD.
The 2015 Colorado emerged as

Motor Trend’s 2015 Truck of the
Year by a rare unanimous vote.
The editors were particularly im-
pressed with Colorado’s hand-
some, clean-sheet design, “right-
sized” package, excellent han-
dling and overall capability. Col-
orado’s powertrains also re-
turned best-in-class fuel econo-
my, according to Real MPG and
EPA testing.

“After days of testing, hun-
dreds of miles on the road, and
our most rigorous truck testing
program to date, our editors
unanimously selected the Chevy
Colorado as our 2015 Truck of
the Year,” said Edward Loh,
Motor Trend’s editor-in-chief.
“Colorado is a smart, capable,

and refreshingly honest truck
that makes a strong value and
efficiency statement. It’s perfect-
ly sized and suited for the needs
of many of today’s truck users.”
“The Chevrolet Colorado

offers customers the versatility
of a pickup in a powerful, refined,
fuel-efficient midsize package,
with up to 27 mpg EPA highway,”
said Sandor Piszar, Chevy Trucks
marketing director.
“For Colorado to emerge from

Motor Trend’s thorough evalua-
tion as the 2015 Truck of the Year
shows how Colorado is changing
the game by offering truck

customers fresh new choices.”
To determine which truck de-

served top honors, the Motor
Trend test team subjected all of
the contenders to numerous in-
strumented and real-world road
tests, Loh said, including Motor
Trend’s standard testing and
other more trying tests for load
carrying, acceleration, braking,
maneuverability and outward
visibility. The final phase of eval-
uation involved a 21-mile road
loop through hills of Arizona’s
Hualapai Mountains.
Following the team’s intensive

evaluation, Loh said, the trucks
were shipped to Motor Trend
headquarters in El Segundo to
undergo proprietary “Real MPG”
fuel-economy testing. Using ad-
vanced exhaust gas and flow-rate
analyzers, Real MPG measures
tailpipe emissions every second
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Ed Loh presents GM CEO Mary Barra with Truck of the Year award.

Colorado Earns Motor Trend’s ‘Truck of Year’

by Jim Stickford

Macomb Community College
had a simple message to get out
at its Robotics, Engineering and
Technology Days event – there
are good jobs out there for peo-
ple who take the time and effort
to get educated in STEM fields.
Joseph Petrosky, dean of Engi-

neering and Advanced Technolo-
gy at MCC, said the two-day gath-
ering, which was held Dec. 2-3, is
designed to show junior high
school students from across
Macomb County the advantages
of knowing science.
“The day is designed around

different learning pods (areas)
that put on demonstrations that

last about 20 minutes,” Pet-
rosky said. “The demonstrations
are also designed to be interac-
tive.
“The students get to do, as

well as see, things. For example,
we have a pod that had radio-
controlled, battery-powered
cars.”
These cars, Petrosky said,

have different kinds of batteries
that have different chemical
makeups. “Students got to see in
a real way how long different bat-
teries last,” he said. “They also
got to talk with teachers about
the pros and cons of different
batteries and how automakers

Students from 48 Schools Learn at MCC STEM Event

CONTINUED ON PAGE 3

Chrysler’s November U.S. sales
of 170,839 units was a 20 percent
increase over last year, and the
group’s best November sales
since 2001.
The Chrysler, Jeep, Dodge,

Ram Truck and Fiat brands each
posted year-over-year sales gains
in November compared with the
same month a year ago.
The Ram Truck brand’s 31 per-

cent increase was the largest
sales gain of any Chrysler brand
and the brand’s best November
sales since 2003.

On the individual model side,
“Sales of our all-new Chrysler 200
sedan were up a strong 155 per-
cent in November compared
with a year ago, helping Chrysler
Group to achieve its 56th consec-
utive month of year-over-year
sales gains,” said Reid Bigland,
head of U.S. Sales.
“In total, we had 11 vehicles

last month that set new sales
records. Calendar year to date,
Chrysler Group remains the
fastest-growing automaker in the
country.”

Eleven Chrysler vehicles set
records in the month of Novem-
ber, Bigland said. The Dodge
Dart, Ram ProMaster and Ram
Cargo Van each recorded their
best-ever monthly sales.
In addition, the all-new Jeep

Cherokee, Jeep Wrangler, Jeep
Patriot, Chrysler 200, Dodge
Challenger, Dodge Journey, Fiat
500L, and Ram pickup truck
logged their best-ever November
sales.

Every Chrysler Brand Sees Sales Increase

2015 Buick Encore

2015 Dodge Dart

General Motors Co. dealers in
the United States delivered
225,818 vehicles last month for
the company’s best November
sales in seven years.
Total sales were up 6 percent

compared with a year ago, retail
sales were up 5 percent and fleet
deliveries were up 11 percent.
GM estimates that the season-

ally adjusted annual selling rate
(SAAR) for light vehicles in No-
vember was 17.1 million, the

highest November SAAR since
2003, said Kurt McNeil, U.S. vice
president of Sales Operations.
Calendar year to date, the

SAAR is 16.5 million units, which
is the upper end of the 16.0 mil-
lion-16.5 million range GM fore-
casted at the beginning of the
year.
Demand in November was

robust for everything from small-
er cars and crossovers to big
trucks – all segments where GM

is strong, said McNeil. The Buick
brand had its best November
since 2003. GMC had its best No-
vember since 2001, and the GMC
Sierra had its best November
sales ever.
At Chevrolet, the Spark, Cruze

and Equinox also had their best
November sales ever, Silverado
had its best November since
2006 and Traverse had its best

Auto Sales ‘Very Healthy,’ Says GM’s McNeil

Ford Motor Company U.S.
sales totaled 187,000 vehicles in
November, down 2 percent from
a year ago.
The overall sales decline was

anticipated, said Ford spokes-
man Erich Merkle, as Ford man-
ages its inventory levels while
vehicle availability starts grow-
ing for the new Ford Mustang,
F-150 and Transit models.
““When you start taking a look,

we just got Dearborn Truck up
and running and we still have
Kansas City to go in the first

quarter of next year, so while
we’re going through that transi-
tionary process we’re going to be
very mindful and manage our in-
centive spend, relative to our in-
ventory levels, to make sure that
we’re able to maintain inventory
volumes as we move through the
entire transition, which will take
us into next year,” said Merkle.
“Our all-new Mustang is mov-

ing quickly off dealer lots,” said
John Felice, Ford vice president,
U.S. Marketing, Sales and Serv-
ice.

“Mustang had its best Novem-
ber sales in eight years and is
turning in just eight days on deal-
er lots, on average. Escape saw
record sales for November, while
Lincoln sales continue gaining
momentum, with the brand post-
ing its best sales since 2007.”
Escape sales increased 22 per-

cent versus last year with 25,528
vehicles sold, representing the
vehicle’s best-ever November
performance. Explorer sales of

Mustang’s November Sales Best in 8 Years

2015 Ford EscapeCONTINUED ON PAGE 8
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WASHINGTON (AP) – Japan’s
Takata Corp. rejected federal reg-
ulators’ demand Dec. 3 for an ex-
panded, nationwide recall of mil-
lions of air bags, setting up a pos-
sible legal showdown and leaving
some drivers to wonder about
the safety of their cars.
Amid the standoff, Honda

Motor Co. decided to act on its
own and recall cars with the po-
tentially defective equipment in
all 50 states. But other automak-
ers have yet to make a decision.
At issue are air bags whose in-

flators can explode with too
much force, hurling shrapnel into
the passenger compartment. At
least five deaths and dozens of
injuries have been linked to the
problem worldwide.
Over the past six years, Takata

and 10 automakers issued a
series of recalls covering 8 mil-
lion cars in the U.S., mostly in
high-humidity areas such as the
Gulf Coast, because of evidence
that moisture can cause the pro-
pellant to burn too quickly.
But after incidents in California

and North Carolina, the National
Highway Traffic Safety Adminis-
tration began pressing for the re-
call of 8 million more vehicles
from coast to coast – a demand
that Takata flatly rejected.
“There’s not enough scientific

evidence to change from a re-
gional recall to a national recall,”
Hiroshi Shimizu, Takata senior
vice president of global quality

assurance, told a House subcom-
mittee on Capitol Hill.
Takata also contends that

NHTSA has authority to seek
recalls only from auto manufac-
turers and makers of replace-
ment parts, not from original
parts suppliers – a position
NHTSA contests.
Shimizu insisted that the air

bags are safe: “I would drive a car
with a Takata air bag.”
David Friedman, NHTSA

deputy administrator, said he
was “deeply disappointed” by
Takata’s response.
The agency is now gathering

proof that a recall is needed,
which it will present at a public
hearing. After that, NHTSA could
order Takata to undertake a re-
call, and could take the company
to court if it refuses. But Fried-
man acknowledged that could
take months.
“It’s time for industry to step

up,” Friedman told lawmakers.
“Until (Takata) and automakers
act, affected drivers won’t be
protected.”
The stalemate is likely to add

to the confusion among car own-
ers, many of whom are already
bewildered because some of the
recalls have covered driver’s-
side air bags, while others ap-
plied to passenger-side air bags,
and a few covered both. The
NHTSA-demanded recalls would
involve driver’s-side air bags.
At the Dec. 3 hearing, Rep. Jan

Schakowsky of Illinois, the pan-
el’s senior Democrat, said she
has received letters from con-
stituents “who are literally afraid
to drive their cars.”
Rep. Billy Long, R-Mo., warned

that driving a car with a Takata
air bag is “tantamount to driving
down the highway with a shot-
gun pointed at you.”
Drivers whose cars have been

recalled should have received
notices in the mail. A driver can
also key in the vehicle’s identifi-
cation number at www.safercar-
.gov or call the dealer to see if
the car is covered.
But for those outside the recall

zone who want to know if their
air bags are safe, things get tricki-
er. It’s difficult to tell if a car has a
Takata air bag inflator. Car own-
ers can try asking their dealer,
but even they may not know.
Honda is Takata’s largest cus-

tomer, but the company also
made air bags for Ford, Chrysler,
Mazda and BMW. Mazda said last
week that it will probably expand
its recall, while BMW said it is
evaluating the situation.
Ford and Chrysler both ex-

panded passenger air bag recalls
last week to include states out-
side of the initial high-humidity
zones. But neither automaker re-
called additional driver’s-side air
bag inflators.
In a statement late Dec. 3,

NHTSA said Chrysler’s response
was insufficient, and its plan to

notify customers in January is
too late.
Rick Schostek, executive vice

president of Honda North Ameri-
ca, said Honda is acting even
though Takata hasn’t identified
problems beyond the current re-
call areas. Honda didn’t say how
many vehicles will be recalled,
but the recall includes some of
its most popular vehicles, includ-
ing the 2001-07 Accord sedan and
the 2002-06 CR-V SUV.
“Our customers have concerns

and we want to address them,”
Schostek said.
Lawmakers expressed frustra-

tion that, after a decade, Takata
still isn’t certain about the cause
of the explosions. They also
questioned whether the replace-
ment air bags made by Takata
will be safe.
Takata said it has tested 1,057

inflators taken from locations
outside the high-humidity zone,
and none of them ruptured.
The Dec. 3 hearing was the sec-

ond in Congress regarding Takata
air bags. Earlier this year, Con-
gress held a series of highly pub-
licized hearings into General Mo-
tors’ handling of a recall of cars
with defective ignition switches
that are now linked to 36 deaths.
“I’m sorry to say that it has

been a bad year for auto safety,”
Rep. Fred Upton, R-Michigan,
said at the hearing’s opening.

Pressure Mounts for Nationwide Takata Air Bag Recall

DETROIT (AP) – General Mo-
tors is recalling 316,357 vehicles
in North America because their
headlights can stop working.
The recall affects the Buick

LaCrosse sedan and the Chevro-
let Trailblazer, GMC Envoy, Buick
Rainier, Saab 9-7X and Isuzu
Ascender SUVs. All of the vehi-
cles are from the 2006 through
2009 model years.
GM says the low-beam head-

lights or daytime running lamps
could intermittently or perma-
nently stop working. If that hap-
pens, it increases the risk of a
crash, said GM officials.
The issue doesn’t affect the

high-beam headlights, fog lamps
or turn signals.
GM says it hasn’t yet deter-

mined whether the defect has
caused any accidents. Dealers
will replace the defective head-
lights for free.
The recall is GM’s 79th in

North America this year. The
automaker has recalled a record
30.4 million cars and trucks in
the region.

GM Recall Cites
Headlight Issue

DETROIT (AP) – At least 36
people have died and 44 have
been seriously injured in crashes
involving General Motors cars
with defective ignition switches.
Attorney Kenneth Feinberg,

who was hired by GM to com-
pensate victims, updated the to-
tals Dec. 1.
Feinberg says he has received

229 death claims and 1,986 in-
jury claims since August.
The fund has made compensa-

tion offers to 57 of the 80 eligible
claimants so far. Thirty-five have
accepted; 20 have been paid.
GM knew about faulty ignition

switches in Chevrolet Cobalts
and other small cars for more
than a decade but didn’t recall
them until February. The switch-
es can slip out of the “on” posi-
tion, which causes the cars to
stall, knocks out power steering
and turns off the air bags.
Feinberg will accept claims

until Jan. 31.

GM’s Approved
Ignition Switch

Death Total at 36

LOS ANGELES (AP) – Toyota is
recalling about 30,000 Sienna
Minivans worldwide, saying the
2015 models’ overhead assist
grips can detach when an air bag
deploys.
The automaker says that the

grips, which are mounted to
the minivans’ roof rails, could
detach from the mounting brack-
et under some conditions,
potentially injuring passen-
gers.
Toyota representatives say

the company is not aware of any
injuries or fatalities caused by
the problem.
Dealers will modify the head-

liner under the second row over-
head assist grips at no cost to
owners.

Toyota Recalling
30,000 Minivans

Besides the Chrysler 200 indi-
vidual sales record, the Ram
Truck and Chrysler brands
recorded the largest percentage
sales gains of Chrysler brands in
November.
Chrysler finished the month

with an 80 days supply of inven-
tory, Bigland said. U.S. industry
sales figures for November are in-
ternally projected at an estimat-
ed 17.5 million units Seasonally
Adjusted Annual Rate (SAAR).
Sales of the Ram pickup were

up 21 percent in November, its
55th consecutive month of year-
over-year sales gains, Kisiel said.
It was the pickup truck’s best-
ever November sales. Ram Light
Duty sales increased 30 percent
in November while Ram Heavy
Duty pickups were up 3 percent.
Ram Truck brand sales, which

include the Ram ProMaster van
and Ram Cargo Van, were up 31
percent, the brand’s best Novem-
ber sales in 11 years.
Both the ProMaster and Cargo

Van recorded their best-ever

monthly sales last month.
Chrysler brand sales were up

30 percent, the brand’s best
November sales since 2007. Sales
of the Chrysler 300 increased 18
percent last month, the full-size
sedan’s best November sales in
seven years.
Jeep brand sales were up 27

percent, the brand’s best sales
performance ever in the month
of November and its 14th consec-
utive month of year-over-year
sales gains. The Jeep brand has
set a sales record in each month
this year, including its all-time
sales record in May.
The Jeep Cherokee, Wrangler

and Patriot each logged their
best-ever November sales. The
new Cherokee was the brand’s
highest-volume seller for the
third straight month.
Dodge brand sales were up

slightly year-over-year in Novem-
ber, the brand’s best November
sales since 2007.
Sales of the Dodge Dart were

up 39 percent, the compact
sedan’s best-ever monthly sales,
eclipsing the all-time record

it set in May of this year.
The Dodge Challenger and

Dodge Journey each recorded
their best-ever sales for the
month of November. The Chal-
lenger’s 51 percent increase was
the largest percentage sales gain
of any Dodge brand model in the
month.

Every Chrysler Brand Sees Sales Increase
CONTINUED FROM PAGE 1
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Joe Petrosky, Malow Junior High students Mary Gjelaj and Olivia Grasl.

face the same problems when
they have to decide what kinds
of batteries to put in electric cars
and hybrids.”
MCC spokesperson James

Melton said that 48 schools went
to the event over the two days.
What’s new this year, Petrosky

said, is that the college held an
evening event to which parents
and students were invited.
“The evening event, called ‘Ex-

plore Careers in Manufacturing
and Technology,’ is more practi-
cal,” Petrosky said. “Attendees
get to meet with representatives
from different companies around
Michigan to find out just what
jobs are out there and what qual-
ifications are needed to get those
jobs.”
Part of the reason why the

school holds these events, Pet-
rosky said, is to change the way
people think of manufacturing.
“I’m from Detroit and, as I was

growing up, people thought
working in a factory meant work-
ing in a dark, dank unpleasant
environment doing a job that re-
quired no imagination or think-
ing skills. “And the pay might not
be that great, either.
“But that’s changed,” Petrosky

said. “Manufacturing jobs in
Michigan pay an average salary
of $79,000, and the salaries
have been outpacing those of
non-manufacturing jobs that

don’t require a college degree.”
And, Petrosky said, manufac-

turing jobs are returning to
Michigan, creating a real demand
for workers with the right kinds
of skills.
Dan Claus, a professor in

MCC’s Auto Service department,
said he teaches a program on
how to work on GM vehicles. He
said his pod shows students that
the technology that goes into
today’s cars requires knowledge
that didn’t exist in their parents’
time.
Robert Feldmaier, director of

Advanced Automotive Technolo-
gy department at MCC, said he
and his colleagues are focusing
their education efforts on show-
ing students the technology that
goes into automated vehicles.
“The ultimate goal,” Feldmaier

said, “is to build a car that will
drive itself – a truly autonomous
vehicle. But that’s the future.
“Today’s vehicles, especially

the luxury ones, use automated
technology such as lane depar-
ture warning and active brake
systems. This technology will mi-
grate to less expensive cars.
“There is a growing need for

people who understand these
systems and know how to repair
them. That’s the message we’re
trying to get out today.
“Plus, the kids do love holding

drag races with radio-controlled
cars. Who says science can’t be
fun?”

Students from 48 Schools
Learn at MCC STEM Event
CONTINUED FROM PAGE 1Car thieves don’t take a break

for the holidays, according to
new data recently released by
the National Insurance Crime
Bureau.
NICB’s 2013 Annual Holiday

Vehicle Theft Report analyzes
data from the National Crime
Information Center (NCIC),
which showed 708,909 vehicle
thefts for the year, said NICB
spokesperson Carol Kaplan.
The NICB also reminds drivers

to take extra care during the
busy holiday shopping season,
Kaplan said.
Aside from vehicle thefts, vehi-

cle burglaries also increase in ac-
tivity.
According to NICB recommen-

dations, drivers should make
sure they park in well-lit areas,
keep packages in the trunk, and
leave nothing visible in the inte-
rior.
Also, as always, ensure that

your vehicle is locked before
leaving it.
“New Year’s resolutions appar-

ently didn’t stop thieves on Jan.
1, 2013,” Kaplan said.
“It turned out to be the num-

ber one holiday for vehicle
thefts with 2,184 vehicles
stolen.”
Holidays ranked by the num-

ber of thefts in 2013 were:
• New Year’s Day (2,184)
• Halloween (1,998)
• Memorial Day (1,972)
• Labor Day (1,915)
• Presidents’ Day (1,894)
• Christmas Eve (1,774)
• Valentine’s Day (1,757)
• Independence Day (1,750)
• New Year’s Eve (1,715)
• Thanksgiving (1,353)
• Christmas Day (1,224)
By comparison, the day in all

of 2013 with the most vehicle
thefts occurred on Aug. 12 with
2,316, Kaplan said.
The holiday in all of 2013 that

had the fewest vehicle thefts was
Christmas Day with 1,224.

New Year’s Day:
No. 1 Holiday for
Vehicle Thefts

during a three-hour, 88-mile drive
around the Los Angeles area to
record accurate real-world fuel
economy.
Once testing was completed,

select Motor Trend editors deter-
mined which truck would be
Truck of the Year.
The winner is not chosen from

a direct comparison against
the other contenders, Loh said,
but rather as a result of how
each contender performed in
testing and against the award’s
six criteria: Design Advance-
ment, Engineering Excellence,
Efficiency, Safety, Value, and
Performance of Intended Func-
tion.
“When you receive such a

prestigious award,” said McKin-
ley, “it validates what you’ve
done.
“I wouldn’t say we were sur-

prised to see the Colorado so
honored, but the truck segment
is so competitive and there are a

lot of good trucks out there. So
having the Colorado win was
really an honor.”
When the news went out,

McKinley said he received some
congratulations from colleagues
in the auto industry and he
noticed that the Internet’s social
media also picked up the story
and it received a lot of play there
as well.
“This is a big award and it’s

just nice to see that people really
value what we’ve done,” McKin-
ley said.

Colorado Named Truck of the Year
CONTINUED FROM PAGE 1



GKN Automotive has complet-
ed its move into a new regional
headquarters for the Americas in
Auburn Hills.
The new facility, as of Dec. 1,

is home to the company’s GKN
Driveline and GKN Sinter Metals
divisions.
In addition to serving as re-

gional headquarters for both
groups, the new site also houses
employees from GKN’s Land Sys-
tems and North American Servic-
es groups.
The 168,000-square-foot facility

is located on an 11.2-acre site at
2200 N. Opdyke Road, previously
occupied by Showcase Cinema.
GKN has been headquartered

in Auburn Hills since 1986, and
has more than 350 employees at
the new location. In addition to
employees from the previous
headquarters, GKN consolidated
an additional 40 team members
from a facility at 36200 Mound
Road in Sterling Heights.
“GKN’s new headquarters com-

plex provides state-of-the-art
testing and validation equipment
along with additional engineering
design areas for driveline and
sinter metal products,” said the
company’s Americas Marketing
Communications Manager Lori
Petrelecan.
“The new facility provides the

company with an additional 20
percent more space for engineer-
ing and testing activities.”
“Moving into the new facility,”

said GKN Driveline Americas

President Robert Willig, “is an im-
portant step in supporting our
customers around the world.
“Automakers are looking for

supplier partners that can sup-
port their business globally and
also provide a technical advan-
tage that will increase vehicle
performance, improve vehicle
efficiency and meet the end cus-
tomer’s need for performance
and functionality.
“Increasing our engineering re-

sources in terms of equipment
and talent will give GKN Driveline
a significant competitive edge.”
“Our new home,” said Chris

Franks, president, GKN Sinter
Metals Americas, “is strategically
located near many of our global
customers and will give us ac-
cess to the additional resources
needed to provide world-class
products and customer service.
“In addition, because we are

centrally located in the heart of
the automotive capital, we are
well-positioned to attract addi-
tional talent throughout the com-
pany.”
GKN Driveline is a producer of

automotive driveline compo-
nents and systems including con-
stant-velocity-joint, all-wheel-
drive, trans-axle and electric-
drive systems. GKN Sinter Metals
is the world’s largest producer of
precision powder-metal prod-
ucts, Petrelecan said.
She and other GKN officials

also credited the support provid-
ed for the project by Michigan

Gov. Rick Snyder’s office, the
Michigan Economic Develop-
ment Corporation and the City of
Auburn Hills for helping the com-
pany build its headquarters in
the city.
Petrelecan said there are some

interesting facts about GKN’s
new facility:
• The old Showcase Cinema

building foundation and its park-
ing lot were both recycled and
used as base material for the new

building and parking lot. All met-
als from the previous structure
were sorted and recycled.
• There are 21 conference

rooms in the new building. All
rooms are named after lakes in
Michigan.
• The site has been reforested

with new trees, including more
than 25 evergreen trees that are
20 feet or taller along its north
property line, to give the site a
corporate park feel.

Power management company
Eaton has engine boosting, and
fuel- and emissions-saving tech-
nologies on 21 of the 38 engines
nominated by WardsAuto for its
21st annual “10 Best Engines
competition,” said Eaton
spokesperson Jim Michels.
This year’s nominees feature a

wide range of powertrain types
and sizes, ranging from three- to
eight-cylinder gasoline, diesel
and compressed-natural-gas
(CNG) internal combustion en-
gines to hybrid- and full-electric
systems and fuel cells, Michels
said. Eaton’s supercharger, valve-
train, valve-actuation, fuel man-
agement and emissions control
technologies help improve the
efficiency, safety and overall per-
formance of these diverse engine
and fuel systems, he said.
“Our global engineering, de-

sign and manufacturing capabili-
ties allow us to work closely with

leading automakers to meet
stringent regulations and chang-
ing consumer preferences
around the world,” said Gerard
DeVito, vice president of technol-
ogy for the company’s Vehicle
Group.

Retired Ford marketing execu-
tive Robert L. Rewey died in his
home in Palm Beach, Fla., on Sat-
urday, Nov. 29. He was 76.
Rewey was born in Springfield,

Ohio, and married his wife
Suzanne in 1963, the same year
he joined Ford.
Rewey’s last position at Ford

was as group vice president,
Global Consumer Services and
North America.
He retired from Ford in 2001,

after spending 38 years with the
company.
Rewey was appointed to his

last position in January 2000. He
had been group vice president,
Marketing, Sales and Service for
Ford Automotive Operations.
He also served as group vice

president, Marketing and Sales,
North American Automotive Op-
erations, vice president and gen-
eral manager of Ford Division
and vice president and general
manager of Lincoln Mercury.
“Bob Rewey was not only a

great marketing visionary, but
also a great leader and friend.
“He inspired a passion for con-

necting with the customer at
Ford and initiated many ground-
breaking marketing innovations,
including leasing and brand man-
agement that set the standard
for the entire auto industry,” said
Ford Executive Chairman Bill
Ford, Jr.
Since his retirement from Ford,

Rewey served on the board of di-
rectors of the LoJack Corpora-
tion.

In the midst of a holiday sea-
son, the call goes out for more
and more volunteers to give
blood.
That’s why Buff Whalen

Chevrolet in Sterling Heights,
along with radio station WOMC,
held a Southeast Michigan Red
Cross-sponsored blood drive on
Dec. 5.
“We constantly need blood do-

nations,” said Bridget Mc-
Cormick, donor recruitment rep-
resentative for the Southeast
Michigan Red Cross.
“We’ve been working with Buff

Whalen for many years. They
hold four drives a year and they
hold them at times when we
need blood – the Christmas holi-
day season and the summer.”
The reason those times are

especially vital for blood collec-
tion, McCormick said, is because
there is a daily need for blood

and they don’t hold drives on
Thanksgiving, Christmas and
New Year’s Day. But hospitals are
still open and people still need
transfusions.
“During these days and during

the summer, people are busy –
they’re on vacation and travel-
ing, so they don’t have time to
donate,” McCormick said.
“But we need blood most

during these times because a lot
more people are traveling, which
means more accidents, which
means more need for blood.”
McCormick said that people

interested in donating during this
holiday season can contact the
Red Cross by going to its Web
site www.redcrossblood.org.
Tom Bechtell, general manager

of Buff Whalen Chevrolet, donat-
ed blood on Dec. 5, and said the
dealership started holding blood
drives just after 9/11.

“That’s 13 years now,” Bechtell
said. “That’s hard to believe. But
we realized that this is some-
thing worth doing, so we’ve
made it a regular thing. We hold
four drives a year. Our next drive
is on Friday, March 6.”
“They say that every donated

pint of blood can save three
lives,” McCormick said. “That

means a drive like this that gets
200 donations can save 600 lives.
“Donated blood is good for

only 42 days, and platelets are
good for only five days. We con-
stantly need blood, so we are so
grateful that WOMC and Buff
Whalen Chevrolet have donated
their time and resources for this
drive.”
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Subway/Oakland Mall
498 14 Mile Rd
248-307-1271
1939 W. Maple Rd
West of Crooks
248-435-2846

Subway/Walmart
2001 W. Maple Rd
West of Crooks
248-435-2431

TROY

31690 Mound Rd
13 & Mound
586-939-1000
26627 Hoover Rd
11 & Hoover
586-754-8205
30820 Hoover Rd
13 & Hoover
586-573-7829
29144 Ryan Rd
12 & Ryan
586-573-8000

28950 Van Dyke Ave
12 & Van Dyke
586-558-3882

Drive Thru Service:
NOW OPEN 24 HOURS
32620 Van Dyke Ave
South of 14 Mile
586-795-0000
Subway/Meijer
29505 Mound Road
12 Mile & Mound
586-558-0100

Subway - Walmart
29176 Van Dyke
Warren, MI 48093
586-393-1008

66603 Van Dyke
South of 31 Mile
586-752-6500

ROMEO

NOWOPEN•DRIVE THRU
13160 32 Mile Road
32 & Van Dyke X-Way
586-281-6359

WASHINGTON TWP.

STERLING HGTS.
8178 23 Mile Rd
23 & Van Dyke
586-739-4100

Subway/Walmart
NOW OPEN 24 HOURS
51450 Shelby Pkwy
23 & Van Dyke X-Way
586-254-8140

SHELBY

Subway/Walmart
28804 Gratiot
12 & Gratiot
586-773-1682

ROSEVILLE

Inside
Chrysler
STAMPING

Inside
Chrysler
SHAP

37876 Van Dyke
at 16 1/2 Mile
586-795-8368
Subway/Walmart
NOW OPEN 24 HOURS
33201 Van Dyke
14 & Van Dyke
586-274-4319
Subway/Meijer
36600 Van Dyke Ave
586-795-1605
38357 Dodge Park
at Plumbrook
586-264-5300
40058 Van Dyke
18 Mile & Van Dyke
586-939-4500

SubwayChrysler
35777 Van Dyke
586-795-0205

NOW OPEN 24 HOURS
7960 Metro Parkway
VanDyke&MetroPkwy
586-268-0800
SubwayChrysler
38111 Van Dyke
586-268-6900

Subway/Meijer
5150 Coolidge Hwy
South of 15 Mile
248-677-3899

ROYAL OAK

Looking to join our team at SUBWAY?
Call 586-904-1206

GetAway to Sunset Bay
Bella Vista Inn & Hersel’s on the Bay

on beautiful Lake Huron in Caseville

WEEKEND GETAWAY

Call 989-856-2650
or visit bella-caseville.com

PACKAGE

Early Check-in Friday. Late Check-out Sunday.

• Jacuzzi Suites • Fireplace

MOTEL
ROOMS $69per

night

$229
3 DAYS & 2 NIGHTS

Chevy Dealer’s Blood Drive
Answers Area Holiday Needs

Robert L. Rewey

Shelby Township’s Dan Partyka was a donor at Buff Whalen Chevrolet.

Ford’s Former
Marketing Leader
Bob Rewey Dies

GKN Employees Settle into New Digs in Auburn Hills

by TOM KRISHER
AP Auto Writer

DETROIT (AP) – Automakers
that sell cars equipped with air
bags made by Takata Corp. are
teaming up to investigate why
the bag’s inflators can explode
with too much force and spew
shrapnel into the passenger
compartment.
The companies announced the

plan Dec. 2, and said they want
to supplement tests that are
under way now at Takata, the
Japanese supplier at the center
of a growing recall crisis.
So far, 10 automakers have

recalled 14 million vehicles
worldwide due to problems with
the air bag inflators, including 8
million in the U.S. The recalls
started a decade or so ago, and
Takata has given various expla-
nations for why the inflators can
malfunction.
In a statement, Toyota said it

will seek industrywide coordina-
tion to hire an independent
engineering company, and all the
affected companies would share
in the results to figure out recall
repairs. Other automakers, in-
cluding Honda and Ford, agreed
to cooperate.
The announcement came a

day before Takata flatly rejected
a NHTSA demand that Takata is-
sue a national recall of driver’s
side air bag or face civil fines
and legal action.
A nationwide recall would cov-

er millions of additional vehicles.
Some of the biggest recalls so far
have been limited to high-humid-
ity areas in the Southern U.S.,
plus Hawaii and some territories.
At least five deaths worldwide

have been blamed on the prob-
lem.
NHTSA says its is gathering

proof that a recall is needed.

Automakers Will
Join to Investigate
Takata Air Bags

Eaton Does Well with Automakers
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*Picture may not represent actual sale vehicle. All applicable rebates including lease/conquest offers have been deducted from Sale Price/Payment and are subject to change by the manufacturer without notice and are plus title, tax and plate fees. GM Employee discount
is required except where noted. Silverado requires trade-in of 1999 or newer vehicle. Leases are 10,000 miles per year, and are plus title, tax and plate fees. Certain restrictions apply, see dealer for complete details on all incentives/offers. Sale ends 12/5/2014@ 6:00PM.

2015MALIBU “LT”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!

• 2.5L DOHC VVT Engine! • 7” Color Touch Screen MyLink Radio!
• OnStar with 4G LTE with built-in Wi-Fi hotspot! • Cruise Control!

• Tilt and Telescopic Steering Column! • Remote Vehicle Entry!
• Aluminum Wheels!

• 36 MPG on the Highway!
Stock# F187852

Was $24,435

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

2015SILVERADO“LT”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!

• ECOTEC3 4.3L V6 Engine! • 8” Color Touch Screen MyLink Radio!
• “All Star” Edition! • OnStar with 4G LTE with built-in Wi-Fi hotspot!

• Trailering Pkg w/Locking Rear Differential!!
• 17” Bright Machined Aluminum Wheels!

• Remote Vehicle Start and Entry!
• Rear Vision Camera!

• 22 MPG on the Highway!
Stock# F20468Was $40,575

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

Lease Pull-Ahead Is Back…Get Out Early & Lower Your Payment!*

39 Month
Lease:

$139*
with$999Down!

Sale
Price $17,599*

24 Month
Lease:

$189*
with$999Down!

Sale
Price $31,474*

2015TRAVERSE “LT”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!

• 3.6L SIDI V6 Engine! • 6.5” Color Touch Screen Radio!
• 7 Passenger Seating! • Tilt and Telescopic Steering Column!

• Remote Vehicle Start and Entry!
• Power Driver’s Seat!

• 18” Machined Aluminum Wheels!
• 24 MPG on the Highway!
Stock# F19743 Was $34,670

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

24 Month
Lease:

$159*
with$999Down!

Sale
Price $27,565*

2015EQUINOX “LT”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!
• 2.4L DOHC Engine! • 7” Color Touch Screen MyLink Radio!

• OnStar with 4G LTE with built-in Wi-Fi hotspot!
• Remote Vehicle Entry!• Rear Vision Camera!

• Tilt and Telescopic Steering Column!
• 17” Aluminum Wheels!

• 32 MPG on the Highway!
Stock# F21452Was $27,045

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

24 Month
Lease:

$119*
with$999Down!

Sale
Price $21,692*

DOUBLECAB

VYLETEL

*Not all models qualify. GM Pricing Plus Tax, Title. Lease Loyalty Rebate Must Have GM Lease in Household. No security deposit required. Yukon leases .gured with Executive discount must own 99 or newer non-GM to qualify for lowest payment. Photos may not
represent actual vehicle. Price is subject to change without notice. See dealer for details. Expires 1/2/14.

40755 Van Dyke • Sterling Heights •586.977.2800
WWW.VYLETEL.NET SALES: Sun CLOSED; M, TH 8:30am-9pm; T, W, F 8:30am-6pm; SAT 10am-3pm

SERVICE: Sun CLOSED; M, TH 7am-8pm; T, W, F 7am-6pm; Sat 10am-3pm

VISIT OURWEBSITE TO SEARCH FOR MORE VEHICLES & GREAT DEALS ON NEW BUICK’S OR GMC’S ATWWW.VYLETEL.NET

SAVE OVER
$12,800 OFF LIST

2014BUICKENCORE FWD
CONVENIENCEGROUP

LEASE FOR ONLY

$209*
/MO

24 MO. LEASE
10K MILES PER YEAR

STK #4048-14 • DEAL #49782
*GM pricing plus tax, title, lic. No sec. deposit required.
Lease figured with lease loyalty rebate. $1,701 total due at signing.

24 MONTH BUICK EXPERIENCE LEASE
FREEMaintenance • FREE XM Radio! • FREE OnStar

2015 BUICKLACROSSE
BASE 1SB

LEASE FOR ONLY

$199*
/MO

24 MO. LEASE
10K MILES PER YEAR

STK #6841-15 • DEAL #49802
•GM pricing plus tax, title, lic. No sec. deposit required.
Must qualify for lease loyalty rebate. Must have ‘99 or new Buick
in household. $1,745 total due at signing.

24 MONTH BUICK EXPERIENCE LEASE
FREEMaintenance • FREE XM Radio! • FREE OnStar

ATTENTION CURRENT BUICK OWNER’S
LEASE BUICK’S BEST FOR LESS!

2015GMCTERRAINFWD
SLE-1SPECIAL

LEASE FOR ONLY

$139*
/MO

24 MO. LEASE
10K MILES PER YEAR

STK #7778-15 • DEAL #52306
*GM pricing plus tax, title, lic. No sec. deposit required. Must qualify for lease loyalty rebate. $992 total due at signing.

ONLY $399 DOWN

2014GMCSIERRA
15004WDCREWCABSLE

NOW
$29,999*

WAS $42,835
STK #9810-14

*GM pricing plus tax, title, lic. Must qualify for lease loyalty rebate.

LOWMILES
5.3L V8 Ecotec3 Engine,Trailer Brake Controller,

Trailiering Equipment Pkg &more!

2015 GMCACADIA FWD
SLE-1

2015 BUICKVERANOFWD
1SD

LEASE FOR ONLY

$215*
/MO

39 MO. LEASE
10K MILES PER YEAR

STK #4002-15 • DEAL #49779
*GM pricing plus tax, lic. No sec. deposit required.
Lease figured with lease loyalty rebate. $1,615 total due at signing.
Remove floor mats received $309.48 discount.

BUICK EXPERIENCE
FOR LESS

2014BUICKREGAL FWD
PREMIUM 1NOW

$26,399*

WAS $34,480
STK #6418-14

*GM pricing plus tax, lic. Must qualify for lease loyalty rebate.

24 MONTH BUICK EXPERIENCE LEASE
FREEMaintenance • FREE XM Radio! • FREE OnStar

NO SECURITY
DEPOSIT
REQUIRED

2015GMCYUKON SLE4X4
27 MO. LEASE • 10K MILES PER YEAR

STK #7755-15 • DEAL #50467
*Price example stock specific. GM pricing plus tax, title, lic. No sec. deposit required.
Must have ‘99 or new GM in household for loyalty rebate. $1,862 total due at signing.

YEAR END DEMO SPECIAL

24 MONTH BUICK EXPERIENCE LEASE
FREEMaintenance • FREE XM Radio! • FREE OnStar

LEASE FOR ONLY

$119*
/MO

24 MO. LEASE
10K MILES PER YEAR

STK #7572-15 • DEAL #51286
*GM pricing plus tax, title, lic. No sec. deposit required.
Must qualify for lease loyalty rebate. $1,568 total due at signing.

LEASE FOR ONLY

$329*
/MO

BUICK’S NEWEST
FOR LESS!

2015GMCSIERRA
15004WDDOUBLECABSLE

LEASE THIS 4X4 FOR ONLY

$269*
/MO

39 MO. LEASE
10K MILES PER YEAR

STK #7791-15 • DEAL #51790
*GM pricing plus tax, title, lic. No sec. deposit required.
Must qualify for lease loyalty rebate. $1,788 total due at signing.

Trailiering Equipment Pkg, Power driver seat, Remote start,
Front fog lamps, Rear Defrost, 110 Volt AC Power Outlet, Universal

Home Remote, Dual zone A/C Climate Control &more!

JUST IN TIME FORWINTER!

0%
UP TO 60 MO.
AVAILABLE

3.6L SIDI V6 engine,
Intergrated exhaust tips, 18” Painted aluminumwheels.

DEMO!
SPECIAL

SEVERAL
TO CHOOSE FROM

SAVE OVER
$8,000 OFF LIST

0%
UP TO 60 MO.
AVAILABLE

HUGE YEAR END SAVINGS
LOWMILEAGE. DEMO SPECIAL.

259 HP,
Heated seats, Heated steering wheel, Push start,

Rear vision camera, Passive entry.

FREE MAINTENANCE

NO SECURITY
DEPOSIT
REQUIRED

HUGE SAVINGS

The men and women launch-
ing the new 2015 Chevrolet Col-
orado and GMC Canyon midsize
pickup trucks at General Motors’
Wentzville Assembly Plant are
proud of their “perfect bodies.”

No, not their own bodies that
they see in the mirror, but what
they’re calling the perfect bodies
of the new trucks that began pro-
duction in September.

Engineers at Wentzville used
perfectly measured mockups of
the trucks’ interior and exterior
and a sophisticated laser-scan-
ning system to test the fit of
parts and assemblies both to the
“perfect body” and to other
parts to which they connect,
said plant spokesman Darin
Copeland.

Long before the assembly line
started to roll, this process iden-
tified and aided in the resolution
of mismatches and conflicts in-
volving parts and assemblies
coming from five GM plants and
as many as 20 different suppliers,
Copeland said.

More than 200 parts or assem-
blies were evaluated using the
tools before regular production
began. One example was an ill-fit-
ting passenger-side “A-pillar” be-
tween the windshield, instru-
ment panel and headliner,
Copeland said.

The pillar was disassembled
piece by piece, uncovering part

quality, design, and assembly
issues. Working with all parties,
they were able to fix the issues
and refine the production
process before the line ran
trucks to be shipped to dealers.

“We’re working with an entire-
ly new vehicle architecture, as
well as the latest technology
available for dimensional man-
agement,” said Bryan Vickery, di-
mensional engineer for Body
Maintenance at Wentzville.

“The process is a big part of
delivering improved body struc-
tures, which translates to great
vehicles to our customers.”

The tools are still used in pro-
duction, where they help identify
issues undetectable by the
human eye, Vickery said.

“The perfect body process
helps everyone by quickly identi-
fying the source of a particular
issue and giving us guidance on
what needs to be done to fix it,”
said Mark Deterding, engineering
manager for Magna Interiors, a
Wentzville supplier.

“We discover potential issues
before they can affect the vehi-
cle’s quality. We identify solu-
tions and we use them to make
sure our solutions work.

“It’s an added step, but we’re
happy to spend time with these
perfect bodies because they
mean safer, quieter and more re-
liable vehicles for the customer.”

GM’s Wentzville Employees
Strive for ‘Perfect’ Trucks

Wentzville engineers made the Canyon body from the inside out.

They sure love their Ford
trucks up in Canada, or at least
car thieves do.

According to a list released by
the Insurance Bureau of Canada
(IBC) on Dec. 4, Ford F-250 and F-
350 trucks topped the country’s
“10 Most Frequently Stolen Vehi-
cles” list.

The Top 10 Most Frequently
Stolen Vehicles this year in Cana-
da were:

• Ford F-350 SD 4WD PU 2007;
• Ford F-350 SD 4WD PU 2006;
• Ford F-250 SD 4WD PU 2007;
• Cadillac Escalade 4DR 4WD

SUV 2003;
• Ford F-350 SD 4WD PU 2005;
• Honda Civic 2DR Coupe 2D

1999;
• Ford F-350 SD 4WD PU 2004;
• Ford F-250 SD 4WD PU 2006;
• Honda Civic SiR 2DR 2D

2000;
• Ford F-350 SD 4WD PU 2003.
“The trend of stolen F-series

trucks was also seen in Alberta
where there was a 50 percent in-
crease,” explained Rick Dubin,
vice president, Investigative
Services, IBC.

“What’s more, for the first time
in years, 3 stolen F-series trucks,
intended for export, were seized
at the ports of Montreal and Hali-
fax.”

Given these trends, Dubin be-
lieves that the majority of stolen
F-series vehicles were most likely
re-vinned – given a false vehicle
identification number (VIN) –
and sold to unsuspecting con-
sumers.

In addition to the increase in
F-series trucks on this year’s list,

high-end vehicles, including
those made by Lexus, Audi, BMW
and Mercedes, were a target for
organized criminals who then
likely shipped the vehicles to
West Africa, Dubin said.

While the incidence of auto
theft in Canada has decreased, it
is still big business. In 2013, for
example, 72,804 vehicles were
stolen, an 8 percent drop from
the previous year. However,
organized criminals are concen-
trating on acquiring more high-
end vehicles.

While most provinces showed
a decline in auto theft, New-
foundland and Labrador had a 2
percent increase, Alberta an 11
percent increase and Yukon a 29
percent increase. Recovery rates
for stolen vehicles continue to be
low.

7 Out of 10 Thieves Prefer
F-150 Trucks in Canada

Club GM is collecting warm
clothing to be donated to the
less fortunate.

Club spokesperson Ardin
Hammel said the club is looking
for new clothing – items such as
cold-weather hats, gloves,
scarves, shoes and socks and
coats. Donations will go to local
shelters and are for both chil-
dren and adults.

Any donations should be
dropped off unwrapped at the
Club GM store located at the
VEC building in the Tech Center
no later than Dec. 17. Call 810-
217-8064 for more information.

Club GM Seeks
Winter Clothing
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#42333 #21552#44296

475 SUMMIT DRIVE • 248-292-2502 • 5825 HIGHLAND RD. (M59) • WATERFORD

CALL
BRUCE LITVIN
– 24/7 & 365 –

40 YEARS
OF QUALITY SERVICE

CELL # 1-586-405-5175
blitvin@lunghamer.com

1-888-665-5438

LLAASSTT MMOONNTTHH
TTOO LLEEAASSEE
22001144 CCRRUUZZEESS,,
CCAALLLL FFOORR
UUNNBBEELLIIEEVVAABBLLEE

PPAAYYMMEENNTTSS
&& DDOONN’’TT FFOORRGGEETT
AABBOOUUTT TTHHEE LLOOWW LLOOWW

PPAAYYMMEENNTTSS
OONN TTHHEE
VVOOLLTTSS

2015 XTS FWD
STANDARD COLLECTION

39 AVAILABLE

2015 CTS 2.0L TURBO AWD
STANDARD COLLECTION

34 AVAILABLE

2015 ATS 2.0L TURBO AWD
SEDAN - STANDARD COLLECTION

57 AVAILABLE

2015 ATS 2.0L TURBO AWD
COUPE – STANDARD COLLECTION

2015 SRX FWD
STANDARD COLLECTION

84 AVAILABLE

2015 ESCALADE AWD
LUXURY COLLECTION
REAR SEAT ENTERTAINMENT
PREMIUM PAINT

3 AVAILABLE

0% UP TO 72 MONTHS*
IInncclluuddeess CCaaddiillllaacc PPrreemmiiuumm CCaarree MMaaiinntteennaannccee ffoorr 44 YYeeaarrss oorr 5500,,000000 MMiilleess11

www.PrestigeCadillac.com

Showroom Hours: Mon. & Thurs. 8:30 a.m.-8 p.m. • Tue., Wed., & Fri. 8:30 a.m.-6 p.m. • Sat. 10 a.m.-4 p.m.

Visit our website:

8333 EAST 11 MILE ROAD • I-696 & VAN DYKE

888-548-8939

* Tax, title, license and dealer fees extra. No security deposit required. 30,000 miles with approved lease. 
Mileage charge of $.25 per mile over 30,000 miles. Lessee pays for excess wear and tear charges. 
All applicable rebates to dealer. Photo may not represent actual vehicle. 
ATS, CTS, XTS & SRX must show proof of current lease of a 2004 or newer GM vehicle and lease eligible new 2014 Cadillac. 
0% up to 72 months on approved credit on all 2014 except ELR & Escalades. 
MRSP’s: ATS $38,240, ATS Coupe $41,440, CTS $48,340, XTS $45,595, Escalade $82,245, SRX $38,600 
Due at signing ATS $3,019, ATS Coupe $3,819, CTS $3,999, XTS $2,839, Escalade $3,974, SRX $2,259. 
See dealer for details. Take delivery by 1/15/2015.

A Prestige Automotive
Group Company

Download our app
for additonal savings

DERRICK MUNSON
Sales & Leasing Consultant

15 years experience

$329EMPLOYEE
PRICE
36 MONTH/10K PER YEAR

$299EMPLOYEE
PRICE
36 MONTH/10K PER YEAR

$419EMPLOYEE
PRICE
36 MONTH/10K PER YEAR

$399EMPLOYEE
PRICE
36 MONTH/10K PER YEAR

$329EMPLOYEE
PRICE
36 MONTH/10K PER YEAR

$727EMPLOYEE
PRICE
36 MONTH/10K PER YEAR

12 AVAILABLE

Cadillac has recently appoint-
ed Publicis Worldwide as its
global creative agency of record.

Publicis Worldwide is based in
Paris, France, and is the largest
creative agency of the Publicis
Groupe network.

Its appointment to the Cadillac
program became effective Dec. 4.

A fully dedicated team, com-
prising key managers from
Publicis Worldwide, will lead the
account and have access to
specialist and premium re-
sources within the larger Publi-
cis Groupe, said David Caldwell,
manager of Cadillac Communica-
tions.

“This appointment is designed
to accelerate the global expan-
sion and elevation of Cadillac in-
to a truly global luxury brand,”
said Cadillac chief marketing offi-
cer Uwe Ellinghaus in a state-
ment to the press.

“We have spent much of this
year refocusing on the core val-
ues of our brand.

“Adding Publicis Worldwide to
our team – with its undisputed
expertise in luxury brand build-
ing – will further our progress
globally.”

Arthur Sadoun, CEO of Publi-
cis Worldwide added: “For us,
this appointment is an honor and
a privilege. We will work passion-
ately with the client leadership
team to strengthen the power of
the Cadillac brand.”

Cadillac’s creative and strate-
gic agency of record since 2013
had been Lowe and Partners,
part of the Interpublic Group of
Companies.

“We sincerely appreciate the
dedication and service the Lowe
team has brought to our brand,”
Ellinghaus said.

“The agency has aided Cadil-
lac in a time of transition and

contributed significantly to the
development of its brand posi-
tioning.”

“The change goes into effect
immediately,” Caldwell said, “but
in cases like this, there is normal-
ly a transition period.

“Publicis is based in Paris, but
the location of one’s head office
didn’t play a role in the decision.
All the big ad agencies have
offices around the world these
days.”

Caldwell said that the Cadillac
account was not put into review
as is often the case when a com-
pany changes ad agencies.

“We didn’t put the job out for
bid,” Caldwell said. “This wasn’t
that.

“I would say that this is just
one of many changes that is tak-
ing place within Cadillac.

“First and foremost, we have
expanded our portfolio. And
we’re elevating the brand name
and this is the agency that we’ve
picked to help us to do that and
go forward with our plans for the
future, which have been recently
talked about.”

Caldwell said that the changes
Cadillac has made include
moving the brand’s headquar-
ters to New York City earlier this
year.

Ellinghaus joined the company
as CMO in January. Later that
month, the company changed its
logo.

Ellinghaus succeeded Don
Butler, who had been in the
position for nine months.

In July, former Infiniti presi-
dent Johan de Nysschen was
appointed president at Cadillac.

“This move just follows suit
with the upward trajectory
that Cadillac is currently on
to improve the brand,” Caldwell
said.

Publicis Named Cadillac’s
New Advertising Agency



Chevrolet is now shipping the
2015 Corvette Z06 coupe from
Bowling Green Assembly, and
some early customers could
receive the much-anticipated
car later this week.
“It has been an incredible op-

portunity to work on Chevy’s
most capable model,” said Jeff
Lamarche, plant manager of Gen-
eral Motors’ Bowling Green As-
sembly plant. “It truly is an amaz-
ing car, and we’re thrilled to get
them into the hands of our eager
customers.”
The new Corvette Z06 offers

the most choice for customers in
the model’s history, said GM
spokesperson Monte Doran.
“It is the first Z06 to offer an

available eight-speed paddle-
shift automatic transmission
and, thanks to a stronger alu-
minum frame, a removable roof
panel,” Doran said.
“Also, it is the first time since

1963 that the Z06 is available as a
convertible – which will arrive in
early 2015.”
The new LT4 supercharged

6.2L V8 engine is SAE-certified at
650 horsepower at 6,400 rpm and
650 lb.-ft. of torque at 3,600 rpm –
making the 2015 Corvette Z06 the
most powerful production car
ever from General Motors and
one of the most powerful produc-
tion cars available in the United
States, Doran said.
To balance performance and

efficiency, the LT4 leverages a
trio of advanced technologies –
direct injection, active fuel man-
agement (cylinder deactivation)
and continuously variable valve
timing – with a new, more effi-
cient supercharger.
“The LT4 helps make the

Corvette Z06 the most capable
car in the brand’s history,” Doran
said. “The Z06 accelerates from a
rest to 60 mph in only 2.95 sec-
onds when equipped with the all-
new, available eight-speed auto-

matic transmission – and
achieves it in 3.2 seconds with
the standard seven-speed manu-
al transmission.
“A quarter-mile sprint takes

just 10.95 seconds with the eight-
speed automatic and 11.2 sec-
onds with the seven-speed manu-
al. With both versions, the
Corvette Z06 hits 127 mph at the
end of the quarter-mile.”
When it comes to braking per-

formance, the Z06 can stop from
60 mph in only 99.6 feet, Doran
said. That’s the best braking per-
formance of any production car
GM has ever tested. Additionally,
the Corvette Z06 achieves 1.2 g’s
in lateral acceleration compared
with the Corvette’s previous best
1.13 g’s.

All test results were achieved
with Z06 coupes fitted with the
Z07 Performance package, which
adds Brembo carbon ceramic
brake rotors and Michelin Pilot
Sport Cup 2 tires, Doran said.
The Z07 package also features
the most aggressive aerodynam-
ic package available on the
Corvette Z06. He said it delivers
the most downforce of any pro-
duction car GM has ever tested.
The Z06 also offers the indus-

try-first Performance Data
Recorder – or PDR – which en-
ables users to record high-defini-
tion video, with telemetry over-
lays, of their driving experiences
on and off the track. The racing-
derived system is included with
the available navigation system,

The Suburban Collection has
acquired Ed Schmid Ford in Fern-
dale.
“We look forward to serving

Ford buyers and owners in Fern-
dale and surrounding communi-
ties,” said David T. Fischer, chair-
man and CEO, The Suburban Col-
lection.
“Our goal, as always, is to offer

an outstanding experience to
each and every one of our cus-
tomers.”
Located at 21600 Woodward

Avenue, Suburban Ford of Fern-
dale has 52 employees in its
sales, service and body shop op-
erations.
The additional dealership ex-

pands the company’s retail busi-
ness in this revitalized communi-
ty, Fischer said. Suburban Buick
GMC of Ferndale, also located on
Woodward Avenue, began opera-
tions in early 2012.
The purchase caps a year of

growth for The Suburban Collec-
tion, Fischer said. Since January,
the company has added Subur-
ban Chevrolet of Clinton, Mer-
cedes-Benz of Ann Arbor, BMW
of Ann Arbor, Suburban Cadillac
of Plymouth and Suburban Cadil-
lac of Lansing.
The company has also invest-

ed more than $28 million in new
and expanded facilities in the
metropolitan Detroit area, in-
cluding a $15 million Chrysler
Dodge Jeep Ram dealership in
Farmington Hills and an $8 mil-
lion Toyota Scion dealership in
Troy.
Headquartered in Troy, The

Suburban Collection is the 18th
largest dealer group in the Unit-
ed States and began operations
in 1948. Employing more than
2,000 individuals, primarily in
Michigan, the company also has
operations in California, Illinois,
Wisconsin and Florida.
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HURRY, OFFER ENDS 12/1/14

Wally Edgar
1-866-906-0279

*All lease payments based on GM Employee discount price plus tax. Zero security deposit. First
month payment, tax on rebates and money down, title plate and doc. fees due at signing with all
rebates including USAA Private Offer assigned to dealer. Due to advertising deadlines, prices subtect
to change.

JAY CHAISER x117
Fax: 248-391-0189
Cell: 248-821-8026

Email:
jchaiser@wallyedgar.com

Located right off I-75 on M-24, 2 minutes N. of the Palace of Auburn Hills

SALES HOURS:
MONDAY - THURSDAY 8 AM - 8 PM • FRIDAY 8 AM - 6 PM

SATURDAY 9 AM - 3 PM • SUNDAY CLOSED

3805 LAPEER RD., LAKE ORION

Wally Edgar

2015 MALIBU LT
$146*

PER MONTH
36MONTHS $999DOWN
10K LEASE

2015 EQUINOX LT
$164*

PER MONTH
36MONTHS $999DOWN
10K LEASE

2015 VOLT
$239*

PERMONTH
36MONTHS $999DOWN
10K LEASE

2014 CRUZE LT
$129*

PER MONTH
36MONTHS $999DOWN
10K LEASE

Jeff Caul
586-274-0396
PEP QUOTES BY PHONE OR EMAIL:
JEFF CAUL AT JCAUL@BUFFWHELAN.COM

Free shuttle service to home, office or shopping.

buff whelan chevrolet
WHERE THE DEALS MAKE THE DIFFERENCE, EVERY DAY SINCE 1970!

Van Dyke • South of 18 Mile • Sterling Heights

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!
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*See dealer for details. All Rebates/Incentives have been deducted from sale price/payment and are subject to change by manufacturer
without notice. GM Employee discount required unless otherwise noted. All leases include GM Lease Loyalty unless otherwise noted.
Silverado lease assumes that you have a 1999 or newer trade in. Traverse and Equinox leases assume you have a NON-GM Lease in the
household that must terminate. All lease payments are based on 10,000 miles per year. 1st payment, tax,title and plate fee due at signing
on all leases. All programs expire 1/2/2015

CONVENIENT HOURS:
Mon. & Thurs.

8:30 am – 9 pm
Tues., Wed., Fri.

8:30 am – 6:30 pm

��
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METRO PKWY.

18 MILE RD.

SINCE
1989

Touchscreen Radio, Back-Up Camera, Remote Start,
Deep Tinted Glass, Aluminum Wheels, WI-FI,
Power Locks/Windows/Mirrors & More…
24 Month Lease/10,000 Miles

Stk.#50799

2015 EQUINOX 1LT

*With Lease Conquest • No Security Deposit Required

Stk.#50988

2015 SILVERADO 1LT
NO SECURITY
DEPOSIT
REQUIRED

NO SECURITY
DEPOSIT
REQUIRED

All Star Package, Remote Start, Back-Up Camera,
Auto A/C, 17” Wheels, Trailer Package,
Power Locks/Windows/Mirrors & More…
24 Month Lease/10,000 Miles

No Security Deposit Required

OVER 1,000
New Chevrolets in Stock!

WE GUARANTEE THEWE GUARANTEE THE
LOWEST PRICES OR IT’S FREELOWEST PRICES OR IT’S FREE☺☺

586-274-0396
Stk.#51399

2015 TRAVERSE 1LT

Power Locks/Windows/Mirrors, Cruise, Tilt, Remote
Start, Bluetooth, Aluminum Wheels, Back-Up Camera,

XM Radio, OnStar & More…

24 Month Lease/10,000 Miles

$201*+Tax with$0 Down
*With Lease Conquest • No Security Deposit Required

buff whelan
chevrolet

$155*+Tax with$0 Down

$229*+Tax with$0 Down

DOUBLE CAB, 4X4

NO SECURITY
DEPOSIT
REQUIRED

HAPPY
HOLIDAYS

from

BRAKE SPECIAL

$19995
Most F.W.D. U.S. Cars • In-store offer ends 12-31-14

Check Our Price on
Tune Ups, Water Pumps,

Heater Cores & Other Repairs

DELUXE OIL
CHANGE
SPECIAL

Up To 5 Qts. Of
Oil Lube & Filter

•
No Disposal Fee

Includes topping off fluids

12-31-14

MMMMAAAAKKKKEEEE UUUUSSSS YYYYOOOOUUUURRRR FFFFIIII RRRRSSSSTTTT CCCCHHHHOOOOIIIICCCCEEEE

WARREN • 586-757-7203

$2336

MUFFLER & BRAKE SERVICE
23252 VAN DYKE
3 Blocks North of 9 Mile

HOURS: Mon.-Fri. 7:30am-5pm; Sat.-Closed

Most FWD Cars  

• Front Metallic Disc Brake Pads

• 2 New Front Rotors

• Labor Included

MMUUFFFFLLEERR,, EEXXTTEENNSSIIOONN PPIIPPEE && TTAAIILL PPIIPPEE

10%Off
In-store offer ends 12-31-14

Corvette ZO6s Head for Chevy Dealerships

2015 Corvettes leave Bowling Green for dealer delivery.

PONTIAC, Mich. (AP) – Offi-
cials say 13 Oakland County
companies are getting money
from a state fund to hire roughly
1,300 workers and upgrade cur-
rent employees’ skills.
The companies are getting

about $700,000 from the state’s
Skilled Trades Training Fund. The
money will be used to train about
700 current employees in such
areas as software programming,
computer-aided design and weld-
ing and robot operations.
The recipients have agreed to

contribute nearly $3 million in
matching job-training funds to
help prepare their workers.
Companies receiving the most

funding were automotive suppli-
ers Magna International and
Brose. Among other recipients
are Beaumont Health System
and engineering and robotics
firm GableTEK.
County executive L. Brooks

Patterson says the program
“creates some huge return on
our investment.”

State Funds Will
Go to Companies
To Aid Employees

Suburban Buys Ford Dealer



November since 2010, McNeil
said.
“The buzz around Black Friday

helped drive strong showroom
traffic but there was a lot more at
work in the market,” said McNeil.
“More people have jobs and

job security, their wages are
starting to increase, household
wealth is growing and low pump
prices look like they’re here to
stay through 2015. All of this
helped deliver an exceptional
month and it will help keep auto
sales at very healthy levels going
forward.”
Additional November high-

lights (vs. 2013 except as noted):
At Chevrolet –
• The Cruze was up 26 per-

cent, Spark was up 64 percent,
Sonic was up 3 percent;
• Silverado was up 24 percent;
• Tahoe was up 10 percent

and Traverse was up 14 percent.
Dealers delivered 2,366 new Col-
orados, ahead of plan, with a low
retail days supply of 21 days.
GMC was up 23 percent, Sierra

57 percent and Yukon 14 percent.
The Terrain was up 13 percent

and 854 new Canyons were deliv-

ered, which is ahead of plan, ac-
cording to McNeil.
Buick was up 27 percent, En-

core 72 percent, LaCrosse 71 per-
cent and Verano 22 percent.
Cadillac Escalade deliveries

were up 75 percent, with the re-
tail days supply very tight at 16
days. Sales of the CTS sedan in-
creased 18 percent.
GM has now posted 26 consec-

utive months of year-over-year
average transaction price (ATP)
increases on the strength of new
pickup trucks, SUVs and Cadil-
lacs, McNeil said.
ATPs were a record $35,600,

according to J.D. Power PIN mid-
month estimates, up $790 per
unit compared to October and
up $3,100 versus a year ago.
Month over month, GM re-

duced incentive spending as a
percentage of ATPs more than
the industry average, according

to PIN mid-month estimates, and
the company has had the lowest
incentives of all domestic auto-
makers on an ATP basis in nine of
the last 11 months.
GM’s November incentive

spending as a percentage of ATPs
was 10.4 percent, down 1.2
points month over month, while
industry average spending was
9.6 percent of ATP, down 0.1
points.
In November 2013, GM’s incen-

tive spending was 10.2 percent of
ATP, and the industry average
was 9.7 percent, McNeil said.
Fleet sales were up 11 percent.
Commercial sales were up 1

percent, marking the 13th con-
secutive month of year-over-year
growth.
Large SUV commercial fleet

sales were up 87 percent and full-
size pickup commercial sales
were up 47 percent.

CONTINUED FROM PAGE 1
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BELOW GM PRICING SALE • 0% UP TO 72 MONTHS ON MOST 2014 MODELS

LEASE PULLAHEAD AVAILABLE SEE SALESPERSON FOR DETAILS.

NEWVOLT

PURCHASE
FOR

$25,905*
LEASE FOR
36 MONTHS
$269*

$999DOWN

2014

NEWSILVERADO

PURCHASE A
2WD LS FOR

$25,774*
LEASE2WDLT
24 MONTHS
$168*

$999DOWN

2015

NEWCRUZE

PURCHASE A 1LS
FOR

$15,896*
LEASE 1LT
36 MONTHS
$129*

$999DOWN

2014

NEWMALIBU

PURCHASE
FOR

$18,738*
LEASE FOR
36 MONTHS
$142*

$999DOWN

2015

WE NEED YOUR TRADE-IN...MINIMUM $3500 FOR YOUR TRADE-IN GUARANTEED

SERVICE HOURS: Monday & Thursday 6:30am-9:00pm; Tuesday, Wednesday & Friday 6:30am-6:00pm • Shuttle at 6:30am - Pick-up Both Ways • All Day starting at 6:30am.

$2395
Fluid Level,

Brake & Alignment Check Included.

Open Mondays & Thursdays until 8:30pm

We use Genuine GM Oil & Filter
No additional or hidden charges.
Out the door pricing.

Quick Oil Change EXPRESS
LANELUBE OIL FILTER

Excludes synthetic, Diesel & Med. Duty Trucks.
Most GM cars & trucks. One coupon per customer. Must
present coupon with order. Plus tax. Expires 12-31-14.

Up to 5 qts.

BODY SHOP
586-754-7000

ext 1231

INSURANCE
WRECK

AMENDED

WE REPAIR
ALL MAKES
& MODELS FREE OIL CHANGE

With Each Major Repair

TRANSPORTATION AVAILABLE
During Scheduled Repairs

GM SERVICE CENTER
MICHIGAN’S LARGEST

•SERVICE DEPT. •PARTS •BODY SHOP

866-452-1547
26125 Van Dyke @ 101/2 Mile

Center Line, MI 48015

EDRINKE • FAST • FRIENDLY • DISCOUNTS

VISIT OUR

QUICK LANE

NEWVERANO

PURCHASE A 2014
FOR

$17,486*
LEASE FOR
36 MONTHS
$159*

$999DOWN

2015

NEWREGAL

PURCHASE A 2014
FOR

$22,675*
LEASE FOR
24 MONTHS
$156*

$999DOWN

2015

NEWLACROSSE

PURCHASE A 2014
FOR

$23,566*
LEASE FOR
24 MONTHS
$184*

$999DOWN

2015

NEWENCORE

PURCHASE
FOR

$18,002*
LEASE FOR
24 MONTHS
$118*
$999DOWN

2014

NEWTERRAIN

PURCHASE
FOR

$22,339*
LEASE SLE-1
24 MONTHS
$69*
$999DOWN

2015

NEWENCLAVE

PURCHASE
FOR

$30,597*
LEASE FOR
39 MONTHS
$175*

$999DOWN

2015

NEWACADIA

PURCHASE
FOR

$28,597*
LEASE SLE-1
24 MONTHS
$159*

$999DOWN

2015

NEWTRAVERSE

PURCHASE
FOR

$25,728*
LEASE FOR
24 MONTHS
$139*

$999DOWN

2015

NEWEQUINOX

PURCHASE A LS
FOR

$20,187*
LEASE LT
24 MONTHS
$97*
$999DOWN

2015

NEWCAMARO

PURCHASE
FOR

$22,353*
LEASE FOR
39 MONTHS
$198*

$999DOWN

2015

NEW IMPALA

LEASE FOR
39 MONTHS
$209*

$999DOWN

2015

Now looking for experienced salespeople to join our team!

PURCHASE
FOR

$23,843*

Must
Terminate

Non-GM Lease

NEWSIERRA

PURCHASE A 2014
FOR

$19,923*
LEASE FOR
39 MONTHS
$178*

$999DOWN

2015

DBL. CAB
1500
2WD

1LT

LS 1LS 1LS

Nicole
Dodge

nhuminski@edrinke.com
Find Us on

FACEBOOK

NO DOC
FEES See us for your GM employee purchases.

1-877-451-7707
26125 Van Dyke at 101/2 Mile Rd.

Visit our website: edrinke.com
SHOWROOM HOURS: Mon. & Thurs. 8:30am-9:00pm; Tues., Wed., & Fri. 8:30am-6:00pm

All applicable rebates including lease/conquestoffershavebeendeducted fromsaleprice/payment.Picturesmaynot representactual vehicle. Pricessubject tochangeperGM
incentives. Prices and payments are inclusive of active GM Employee Discount (Unless otherwise stated). Below GM Pricing only valid on certian 2014models and excludes
2015models.Malibu, Impala,CruzeandVolt are36month leases. Equinox,SilveradoandTraverseare24month leases. ImpalaandCamaroare39month leases.All leasesare
10k miles per year w/ approved S Tier credit w/ $999 due at signing. Prices & payments are plus tax, title, and plate fees with acquisition fee up front. Refundable security
deposit required on certain vehicles –to be determined by lender. For Silverado,must trade in ’99 or newermodel vehicle. GM Employee discount to everyone valid on certain
models. $3500 trade-in is valid on2004or newer vehicleswith under 115kmiles in drivable condition,nobranded titles,see sales person for details. **Certain restrictionsmay
apply, see dealer for complete details. Expiration Date – 1/2/15.

Jim
Pfeifle

jpfeifle@edrinke.com

Dennis
Thacker

dthacker@edrinke.com

See us for your GM employee purchases.

1-866-452-1300
26125 Van Dyke at 101/2 Mile Rd.

Visit our website: edrinke.com
SHOWROOM HOURS: Mon. & Thurs. 8:30am-9:00pm; Tues., Wed., & Fri. 8:30am-6:00pm

All prices and payments include GM rebates. Pictures may not represent actual vehicle. Prices subject to change per GM incentives. Prices and payments are inclusive of active GM
employee discount (unless otherwise stated). All leases are 10,000 miles per year with approved S Tier credit w/ $999 down (unless otherwise noted). Must have lease loyalty and/or
conquest. Must have closing competitive lease. For Sierra, must trade in ’99 or newer model vehicle. Prices and payments are plus tax, title, plate fee w/ acquisition fee up front,
refundable securitydeposit requiredoncertain vehicles– tobedeterminedby lender.GMemployeediscount toeveryonevalidoncertainmodels. $3,500 trade in is validon2004ornewer
vehiclesw/ under 115kmiles in drivable condition,no branded titles. See salesperson for details. ** Certain restrictionsmay apply, see dealer for complete details. Exp date:1/2/2015. Paul

Makowski
pmakowski@edrinke.com

ED RINKE We Are Professional Grade

WARREN URGENTCARE

“We Care”
URGENT CARE FOR ACCIDENTS AND INJURY

ADULT & PEDIATRIC ILLNESS
Digital X-Rays, EKG and Lab Work, On-Site Lab Service, Strep, Mono,
Pregnancy & Urine Testing, Vaccinations, Sports & School Physicals,

Occupational Medicine, Work-Related Injuries,
Pre-Hire Physicals (BAT & Urine Screening)

SPECIAL ON SPORTS PHYSICAL $25.00 State-of-the-Art Facility

8am-10pm • 7 Days a week • 365 Days a Year
“Bringing Quality Urgent Care To Your Neighborhood”

586-276-8200
31700 Van Dyke • Warren, MI 48093

On Van Dyke Rd., between 13 & 14 Mile in
St. John’s Windemere Park

OTHER CONVENIENT LOCATIONS:

ATTENTION
Chrysler, GM, Ford

Employees, we’re within
2 miles of your plants

HAP & BCN
NO Referrals Needed!
www.warrenurgentcare.com

FLU SHOTS

Woodland Urgent Care
22341 W. 8 Mile Road

Detroit

313-387-8700

N. East Macomb Urgent Care
43900 Garfield, Suite 121

Clinton Township

586-868-2600

Auto Sales ‘Very Healthy’ – GM’s McNeil

14,949 vehicles marks a 13 per-
cent increase, making this Ex-
plorer’s best November perform-
ance since 2004.
“It was our best November

performance for Explorer going
all the way back to 2004,” said
Merkle, “so the new Explorer just
continues to make gains in the
marketplace. There is no other
SUV since its launch in 1990 that
have sold more than the Ford Ex-
plorer.
“We’ve sold over seven million

Ford Explorers since 1990.”
Merkle was pleased to an-

nounce that Mustang surpassed
the 8,000-vehicle sales mark in
November, with a total 8,728
cars sold.
Adding to the good news,

Merkle said that the Mustang’s
largest markets, Texas and Cali-
fornia, saw retail sales increases
of 46 percent and 76 percent, re-
spectively.
“So when you take a look at

Mustang sales for the month, we
totaled a 62 percent increase and
we’ve performed so well in mar-
kets like Texas and California,”
Merkle said.
“Texas is our largest Mustang

market and retail sales were up
46 percent. And in California, our
second largest market for Mus-
tang, we saw sales increase 76
percent, and eight-days-to-turn
for Mustang right now on dealer
lots, so they’re moving very
quickly for us and it’s really wel-
come news.”
The Lincoln brand, Merkle

said, saw sales of 8,113 vehicles,
which provided a 21 percent
gain and resulted in the brand’s
best November sales in seven
years, Merkle said. Lincoln MKC
sales represent its second month
above the 2,000-vehicle mark,
with 2,152 vehicles sold as it
continues to strengthen the
brand overall.
In other Lincoln sales news,

the 2015 SUV Navigator was up
88 percent with sales of 1,433 ve-
hicles, representing Navigator’s
best November sales since the
year 2007.
“The brand was up 21 percent

and year to date it’s up 15 per-
cent. We had another really
strong month for MKC with over
2,000 vehicles sold,” Merkle said.
“And we are very pleased that

we sold 1,433 Navigators, up 88
percent. That’s our new Naviga-
tor, so it’s resonating very well
with the luxury customers.”

Mustang Sales
In November
Best in 8 Years
CONTINUED FROM PAGE 1
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