
by Jim Stickford

Chrysler’s Warren Stamping
Plant has been awarded bronze
status for its results in imple-
menting World Class Manufactur-
ing (WCM).
The plant becomes Chrysler

Group’s first stamping plant and
the seventh North American
facility to achieve bronze status.
Warren Stamping (WSP), which

has been stamping sheet metal
into vehicle body panels for 65
years, received the bronze desig-
nation just over four years after
adopting the WCM operating sys-
tem following a recent two-day
audit, said Chrysler spokesper-
son Jodi Tinson.
Bronze is awarded after earn-

ing a minimum of 50 points in 10
technical and 10 managerial pil-
lars by demonstrating clear WCM
know-how and competence
through employee-conducted
pillar presentations and a review
of projects that have been ex-
panded across the shop floor.
WSP earned a score of 51.
Plant manager Dominic

Costanini said that the Warren fa-
cility has been inspected several
times in the past.
“When Chrysler came out of

bankruptcy, the concept of WCM
was introduced to us,” Costanini

said. “This is a deliberate
method to make our operations
more efficient. We started adopt-
ing the system and that culminat-
ed in our winning the bronze
designation.”
Costanini said that since 2009

the plant was inspected about

twice a year. Its first score was a
13 out of a possible 100.
“That showed we had a long

way to go,” Costanini said. “What
we did was build on what the
audits showed us so our score
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Dominic Costanini, left, with project presenter Joe Bliss

by Jim Stickford

Polished engine parts might
bring to mind chromed pulleys
or valve covers that add a touch
of dazzle under the hood.
What these parts really show

is GM’s attention to detail that
gives the drivers of its new line
of pickup trucks an exceptional
ride, said GM spokesperson Tom
Read.
“All of GM’s Gen 5 engines

have this kind of polishing and
they have since the beginning of
the program,” Read said.
“We bought all new production

equipment for the Gen 5 engine
because we care about the quali-
ty of the parts and the quality of
our engines. I think this is some-
thing our customers want to
know about and can appreciate.
“It’s about not only the quality

of the engine and powertrain,
this is about taking the time and
effort to make sure that the small
details and smaller parts are
done right, even down to the
crankshaft.”
The Gen 5 engines first came

out with the model year 2014
Corvette and were later put in
GM’s pickups, Read said.
For the 5.3-liter V8 EcoTec3

engine, the shine on the crank-
shaft means using automated

microfinishing and electronic
measurement to get crank toler-
ances to the width of a human
red blood cell, or within eight
microns.
At one point in the process,

after the crank already looks
perfect to the human eye, a
micropolishing operation applies
80-micron microfinishing tape to
the part, rotating it back and
forth until electronic measuring
sensors sign off that the crank
journals – which by this point
look like steel mirrors – are with-
in specification, Read said.
“At that point,” he said, “a

second step in the process
applies an even finer polishing
tape until all journals meet or ex-
ceed their design tolerances.”
“There are good reasons

behind this polishing,” said

GM’s Parts Polishing Reduces
Friction, Improves Durability

Chrysler’s Warren
Stamping Earns
WCM Status

Polished crankshafts
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So it begins.
The first 2015 F-150 pickup –

Ford’s all-aluminum truck the in-
dustry has been talking about –
rolled off the line at the Rouge
Center in Dearborn Nov. 11.
This is a big deal, said Ford

spokesperson Mike Levine, be-
cause the 2015 is “the toughest,
smartest, most capable and most
efficient F-150 ever.”
Levine said interest in the new

Ford F-150 has steadily grown
since the truck was revealed in
January at the 2014 North Ameri-
can International Auto Show.

More than 225,000 truck enthu-
siasts have submitted their con-
tact information for updates
about the vehicle, and more than
250,000 customers have built and
priced their own unique version
of the new F-150 online. The new
model will be in showrooms next
month.
“The all-new F-150 continues to

advance my great-grandfather’s
vision of building vehicles we
can be proud of and our cus-
tomers can depend on,” said Bill
Ford, the Dearborn automaker’s
executive chairman.

Both the historic Ford Rouge
Center and the new Ford F-150
are hallmarks of innovation, Ford
said, adding that throughout the
20th and 21st centuries, Rouge
has represented Henry Ford’s vi-
sion for lean, flexible and sustain-
able manufacturing.
The 2015 F-150 – the first mass-

produced truck in its class fea-
turing a high-strength, military-
grade, aluminum-alloy body and
bed – stands for the future of
trucks, Ford said, and brings the

New Aluminum Ford F-150 a ‘Showcase
Of Innovation, Class-Leading Capability’

Ford Executive Chairman Bill Ford, left foreground, and President and CEO Mark Fields with first 2015 F-150.
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2015 Cadillac ATS Coupe

by Jim Stickford

Detroit’s automakers came off
well in the latest list of “Best
Buys” put out by Consumer
Guide, a magazine that has been
rating automobiles since 1967.
Publisher Tom Appel said the

big surprise this year was how
well Lincoln did with the MKC,
which was declared a “Best Buy”
in the Premium Compact
Crossover/SUVs category.
“This is great for Ford because

Lincoln was able to launch a
great product in a hot market
segment at a time when people
are downsizing and entering that
market,” Appel said.
“That really helps the brand.

And Lincoln needed this because
over the past decade they’ve had
some launches that weren’t very
successful.”

Consumer Guide judges wrote
that the MKC is a “Best Buy” be-
cause it “boasts a convincingly
luxurious cabin, a serene ride,
and a formidable selection of
comfort and safety features,

all at competitive prices.”
They stated that on the down

side the back seat is cramped.
But, overall, “Lincoln’s new ‘cute
ute’ is a winner in both its con-
cept and execution.
“Its interior is classy and com-

fortable, its ride is quiet and ab-
sorbent, and it boasts an excel-
lent selection of standard and
optional luxury features. Though
its handling is perfectly capable
and predictable, it aims more for
cushiness than sportiness.
“Though there are other pre-

mium compact SUVs with more
athletic moves, the MKC delivers
both the style and substance
that buyers in this class are look-
ing for.”
GM was the winner in the Pre-

mium Car category with both the
2015 Buick Verano and the 2015
Cadillac ATS earning a “Best Buy”
designation in that segment.
Editors wrote that the Verano

offers all the merits of a premium
compact at a bargain price.

Magazine Rates ‘Best Buys’
In Cars – Detroit Did Well
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Some lucky and talented high
school student will win a $60,000
scholarship to the College for
Creative Studies.
Chrysler’s Product Design

team on Nov. 10 announced pub-
lic details of its third annual
Detroit Autorama High School
Design Competition.
All U.S. public high school stu-

dents grades 10-12 are eligible,
said Chrysler spokesperson
Dianna Gutierrez.
The competition invites par-

ticipants to look to the future
and design a next-generation
Dodge brand vehicle for the year
2025, and include a 500-word es-
say explaining what the Dodge
brand means to them, Gutierrez
said.
“The purpose of this competi-

tion is to expose students early
in their education to the possi-
bility of a career in automotive
design while allowing us to con-
nect with young talent and help
to develop their artistic skills,”
said Mark Trostle, head of
Chrysler’s SRT, Mopar and Mo-
torsports Design.
“We’re excited to once again

team up with one of the leading
design schools in the country,
CCS, and the Detroit Autorama
to bring the competition to a
national level.”
The rules of the contest state

that student submissions must
be hand-drawn on a single sheet
of white paper no smaller than 8-
by-10 inches and no larger than
11-by-17 inches with the use of
pencil, markers or paint.
Contest entries must include

the student’s name, address,
phone number, email, school
name and address, and grade
level. Any additional information
regarding the design can be in-
cluded on a separate sheet of
paper.
The judging panel will feature

designers from the Chrysler
Group Product Design Office, in-
cluding Ralph Gilles, senior vice
president – Product Design; Joe
Dehner, head of Dodge and Ram
Truck Design, and Trostle, along
with industrial design faculty
from CCS.
The first-place finisher will re-

ceive a $60,000 scholarship to
CCS (must meet college entry re-
quirements), an Apple MacBook
Pro (13 inches, 2.5 GHz), and the
prize that each of the four win-
ners receive – a three-week sum-
mer automotive design course at
CCS (includes housing, meals
and field trips), and three passes
to the Detroit Autorama.
The second- , third- and

fourth-place finishers – in addi-
tion to the design course and Au-
torama passes – will receive
computers.
Second place will receive an

Apple MacBook Pro (13 inches,
2.5 GHz), third place an Apple
MacBook Air (11 inches, 2 GHz),
and fourth place an Apple iPad
with Retina Display (16 GB).
All four finalists will be an-

nounced Jan. 30. Winners will re-
ceive their awards at a special
presentation on March 6 at the
Cobo Center in Detroit.

Chrysler Sponsors
$60,000 Contest
For Scholarship

latest in smart technologies and
state-of-the-art build processes.
“The all-new F-150 is a show-

case of innovation and class-
leading capability for truck
customers,” said Mark Fields,
Ford president and CEO. “It
underscores the product excel-
lence and innovation we are
delivering in every part of our
business as we accelerate our
pace of progress toward prof-
itable growth.”
F-150 is part of the Ford F-Se-

ries truck lineup. Now in its 66th
year, F-Series has been the best-
selling truck in America for 37
consecutive years and best-sell-
ing vehicle in America for 32 con-
secutive years.
The new F-150 is the most

innovative truck in Ford history,
featuring breakthrough technolo-
gies and features that redefine
the light-duty pickup for a new
generation, Fields said, adding
that the scope of innovation
reaches beyond the truck’s over-
all design with a new approach to
how it’s built.
With a deep understanding of

customer needs for a dependable,
more capable and more efficient
pickup truck, the Ford team de-
signed the advanced manufactur-
ing process to include the latest in
materials and in forming and join-
ing technologies, Fields said.
This makes the 2015 model a

dramatic advancement over
anything the competition has to
offer, he said.
Ford’s refurbished Dearborn

Diversified, Stamping and Tool &
Die facilities provide the latest
equipment to give the truck its
body, Fields said. Among the
changes are new press lines to
stamp four different types of
high-strength aluminum alloys
that reduce cab and cargo box

weight and improve durability.
New hydroforming lines, said

Fields, use pressurized oil to
form metal tubes into strong sup-
port rails for structural sound-
ness, a new chemical coating
system prepares the aluminum
for high-strength adhesives, and
a new heat treat area bake hard-
ens the alloys, resulting in more
robust, durable materials.
Five hundred new robots in the

all-new body shop conduct state-
of-the-art joining technology that
leads to a tougher truck, said
Fields, adding that smaller, more
compact robots install the roof
and doors, transfer the vehicle to
final assembly, and scan the
body to ensure the highest quali-
ty standards are met.
Fields said the Dearborn Truck

Plant paint shop was also updat-
ed with dirt detection technology
and increased robotic paint
automation for more durable
paint application, resulting in
best-in-class exterior appearance
for the all-new F-150. Other new
processes support the addition
of new truck features, such as in-
stallation of a class-exclusive
360-degree camera with split-
view display.
To support the launch of the

all-new F-150, Ford added 850
new workers across its Dearborn
Truck, Diversified and Stamping
facilities. They join the more

than 4,000 existing team mem-
bers who work to ensure the
2015 model is built with the high-
est level of craftsmanship, Fields
said.
“The all new Ford F-150 is the

true definition of America-made
and speaks to the commitment of
the hardworking men and women
of the UAW,” said Jimmy Settles,
UAW vice president and director,
National Ford Department.
“From the very beginning, our

production workers in stamping
and assembly, as well as our
skilled trades, have been an inte-
gral part of this historic transfor-
mation.”
The 2015 F-150 is the most effi-

cient F-150 ever, Fields said, due
to dramatic improvements in
weight savings and advanced en-
gine technology.
The new F-150 can tow up to

1,100 more pounds, haul up to
530 more pounds, and will have
better fuel economy ratings than
the current lineup. Fuel economy
is projected to be at least 5 per-
cent and up to 20 percent higher.
(EPA-estimated fuel economy rat-
ings will be announced later this
month.)
The following statistics, Fields

said, underscore the new F-150’s
position as the future of pickup
trucks:
• Toughest – All-new, high-

strength steel frame; high-
strength, military-grade, alu-
minum-alloy body; more than 10
million miles of torture testing;
Baja 1000-proven 2.7-liter Eco-
Boost engine.
• Most capable – Up to 700

pounds less weight, plus four
engine choices for an impressive
combination of power, capability
and efficiency, including best-
in-class towing of 12,200 pounds
and best-in-class payload of
3,300 pounds.
• Most efficient – Dramatic im-

provements in weight savings
and advanced engine technology
result in the most fuel-efficient
F-150 ever. Regardless of model
or engine choice, every truck
customer benefits from this
weight savings.
In addition to Dearborn Truck

Plant, the all-new F-150 will be
manufactured at Kansas City
Assembly Plant in Claycomo,
Mo., starting in the first quarter
of 2015. Combined, the two
plants will have capacity to pro-
duce more than 700,000 trucks
per year for availability in 90
markets globally.

New Aluminum F-150 a ‘Showcase of Innovation’ – Fields

Clark Barton works on new F-150.

DETROIT (AP) – For the own-
ers of 189,000 General Motors
SUVs, the days of parking them
outside the garage for fear that
they could catch fire will soon
come to an end.
The company, in documents

posted Nov. 12 by U.S. safety reg-
ulators, said it will start notifying
customers right away that they
can take their SUVs to dealers,
who will replace faulty power
window switches.
The recall of SUVs, mostly

from the 2006 and 2007 model
years, was announced June 30,
but it took more than four
months to get replacement parts.
It covers the Chevrolet TrailBlaz-

er, GMC Envoy, Buick Rainier,
Isuzu Ascender and Saab 97-X,
mainly in North America. It was
the third recall for the same
problem, but the first two failed.
Water can get inside the win-

dow switch on the driver’s side,
causing rust and possibly an
electrical short circuit. That can
cause them to overheat and
catch fire, and it also can cause
them to stop working or raise or
lower themselves.
The problem was so serious

that GM told customers to park
the SUVs outside until they can
be fixed. The company ordered
dealers to stop selling the SUVs
as used vehicles until repairs are

made. The switches could even
malfunction with the vehicle
parked and the key removed.
Letters mailed out Nov. 13

urged customers to contact deal-
ers as soon as possible to make a
service appointment. And they
still need to be parked outside
until dealers complete repairs.
The work will be done for free.
GM received reports of at least

28 fires but no injuries. Earlier
fixes by GM included a protective
coating around the window
switch circuit board, which is
less costly than replacing the
switches. But GM kept getting
complaints about switches mal-
functioning in repaired vehicles.

GM Now Has Parts to Complete Recall

The U.S. Department of Com-
merce’s International Trade Ad-
ministration has awarded the Ex-
port Achievement Certificate to
Lingenfelter Performance Engi-
neering in recognition of the
company’s market expansion in
the Middle East.
The award, created to ac-

knowledge global marketplace
achievements, was presented to
owner Ken Lingenfelter by
Deputy Assistant Secretary of
the Department of Commerce
Chandra Brown during the re-
cent SEMA show in Las Vegas.
“Consumer interest in our

high-performance components
and vehicles is very strong in the
Middle East, and we are very
grateful for the excellent support
of our UAE distribution part-
ners,” said Lingenfelter.
U.S. exports hit an all-time

record of $2.3 trillion in 2013,
and supported more than 11 mil-
lion American jobs, according to
the Department of Commerce.
SEMA, Lingenfelter said, places a
high priority on assisting mem-
ber companies in taking advan-
tage of export opportunities as
the global demand for automo-
tive products grows.
“As a global trade association,

SEMA seeks to help member
companies grow and expand
their businesses,” said Linda
Spencer, International and
Government Relations director
at SEMA.
“One of the many ways SEMA

helps its members grow is
through exporting. For many of
our members, exporting prod-
ucts to key international markets
is integral to their success.”
Lingenfelter Performance

Engineering has participated in
SEMA’s international initiatives
focused on China and the Middle
East since 2011.

Commerce Honors
Lingenfelter for
Export Expansion
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Anthony Lewandowski, manufac-
turing engineer at Tonawanda
Engine Plant. “When a truck’s
tachometer says that its engine
is comfortably cruising at 3,600
RPM, that means a crankshaft is
revolving 60 times each second
inside its bearings on a thin coat-
ing of oil.
“Micropolishing the crank’s

journals improves this oil film’s
consistency to reduce friction
and improve the EcoTec3’s relia-
bility and durability over the life
of the truck.”
At this level of precision, no

factor is too small to escape
monitoring by GMmanufacturing
engineers, Lewandowski said.
For example, a normal tempera-
ture change in the plant over the
course of the day might be
barely noticeable, but sensors
measuring crank tolerances are
so sensitive that even a few

degrees change in the environ-
ment require them to be retested
and recalibrated, if necessary, to
ensure their best accuracy for
the 900 cranks a day produced at
Tonawanda for the EcoTec3.
In addition to the Silverado,

the 355-horsepower 5.3L
EcoTec3 is also available for the
Chevrolet Tahoe and Suburban
and GMC Yukon and Sierra.
“I just drove a new Silverado,”

Read said. “That new powertrain
gives it a ride that is spectacular.
“It comes down to talented

engineers in different depart-
ments who work together to
make sure that powertrain inte-
grates smoothly with the engine
and the transmission so that
gears shift smoothly and effi-
ciently.”
This kind of vehicle integration

can’t happen unless the engi-
neers work together.
“By working together, engi-

neers are able to share their

knowledge so that they know
what tweeks have to be done
to get the various systems –
powertrain, transmission, shocks
– to perform in a harmonious
fashion.
“That kind of work begins and

ends with engineers and they’ve
done such a good job. Look at
how our trucks have improved in
the last decade.
“It’s amazing.”

GM’s Parts Polishing Improves Durability
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FREE
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SYSTEM FLUSH
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The 2015 Dodge Charger SRT
Hellcat came off the starting line
fast.
In its auto show debut at the

2014 South Florida International
Auto Show in Miami in early No-
vember, the 2015 Dodge Charger
SRT Hellcat was awarded the
“Star of the Show” from the
Southern Automotive Media As-
sociation (SAMA).
“The new Dodge Charger SRT

Hellcat has quickly captured the
world’s imagination,” said Bill
Adam, SAMA president.
“Other automotive manufac-

turers have made high-horse-
power vehicles over the years,
but none comes close to this
one. Dodge has built a family-
capable performance sedan that
is sinister and powerful looking,
while still able to achieve impres-
sive gas mileage, making this car
the 2014 Star of the Show.”
The new 2015 Dodge Charger

SRT Hellcat is powered by the
new supercharged 6.2-liter Hemi
V8 engine, said Chrysler
spokesperson Dan Reid. Its 707
horsepower matches the highest
rating of any V8 engine in
Chrysler’s history – that of the
2015 Dodge Challenger SRT Hell-
cat – making it the quickest,

fastest and most powerful pro-
duction sedan in the world, as
well as the most capable and
technologically advanced four-
door muscle car in America, said
Reid.
The supercharged Hemi V8 en-

gine is mated to the new Torque-
Flite 8HP90 eight-speed automat-
ic transmission.
The engine power gives the ve-

hicle an NHRA-certified, quarter-
mile in 11.0 seconds, 0-60 miles
per hour in 3.7 seconds, 0-100-0
mph in under 13 seconds and a
top speed of 204 mph, Reid said.
“Thanks to the Southern Auto-

motive Media Association for
this prestigious award recogniz-
ing our new ultimate perform-
ance sedan and its unrivaled
capabilities,” said Tim Kuniskis,
president and CEO – Dodge and
SRT Brands.
“We’re proud that in its auto

show debut, the Dodge Charger
SRT Hellcat is carrying on the
buzz that began earlier this year
when our Challenger SRT Hellcat
surprised the muscle car world.”
Kuniskis said that Dodge and

SRT designers resculpted and
refined nearly every body panel
of the new Charger with function-
al performance cues, including

heat extractors in the hood,
unique front and rear fascias and
dramatic LED lighting in both
front and rear.
The 2015 Charger SRT models

feature restyled driver-focused
interiors with premium, soft-
touch materials, a new 7-inch
thin-film transistor (TFT) cus-
tomizable digital instrument
gauge cluster and a new instru-
ment panel center stack with the
latest-generation 8.4-inch Ucon-
nect touchscreen media center.
Reid called SAMA “a spirited

organization made up of automo-
tive journalists, media organiza-
tions, corporate communication
specialists, marketing and adver-
tising representatives, and auto

manufacturers related to South
Florida’s dynamic automotive in-
dustry.”
SAMA’s purpose, Reid said, is

to provide a platform to bring
together the South Florida auto-
motive industry to meet, net-
work and exchange ideas on ma-
jor issues concerning the indus-
try.
The 2015 Dodge Charger SRT

Hellcat will be built at the Bramp-
ton, Ontario, Assembly Plant.
Production is slated to begin in
the first quarter of 2015.

New Dodge Hellcat Earns SAMA’s ‘Star of the Show’ Award

2015 Dodge Charger SRT

kept going up. We’re now at a 51
out of 100, so we’ve progressed
quite a bit. But that score also
shows that we have a long way
to go.”
WSP was built in 1948 and be-

gan production the following
year, Tinson said. After several
major expansions over the
years, Chrysler Group an-
nounced on June 25, 2014, that it
would invest $63 million to ex-
pand capacity at the facility.
The investment will be used to

purchase and install the latest
high-speed Servo Tandem Press
technology (a 180-inch press
line). The new press line will in-
crease capacity by up to 12,000
hits per day or approximately 3.6
million parts per year.
WSP currently employs nearly

2,000 people.
The biggest surprise from all

of this, Costanini said, was learn-
ing a “differently structured”
approach to daily operations.
“Every time you have an audit,

you learn new things,” Costanini
said. “The Fiat people brought a
wealth of knowledge and we now
have the opportunity to learn.”
The next audit will probably

be next April, Costanini said. The
goal is to reach the silver desig-
nation, which requires about 10
more points to reach. He said it
won’t be easy.
“It takes time to influence an

organization,” Costanini said.
“As we make progress, the crite-
ria gets much more difficult to
meet. It’s easy to improve an
audit score by 20 points at first.
But getting the next 20 becomes
more difficult.”

Chrysler’s Warren
Stamping Earns

WCM Status
CONTINUED FROM PAGE 1

This year’s Thanksgiving Day
parade, being sponsored by Art
Van Furniture, starts at 9 a.m. on
Thursday, Nov. 24.
The parade route is along

Woodward in downtown Detroit
from Kirby to Congress, just
south of Campus Martius.
Grandstand seats and curb-

side viewing are available in
front of the Detroit Institute of
Arts on the east side of the
street.
To learn more about this

year’s parade, go to the Web site
www.theparade.org

Thanksgiving Day
Parade Route Set

CONTINUED FROM PAGE 1



A truck can make you more ap-
pealing, says a new Chevy video.

Chevrolet’s new “You Know
You Want a Truck” web videos
suggest that perhaps it can, if the
truck is the all-new midsize
Chevrolet Colorado, which
comes standard with a lot of
“technology and stuff.”

The trio of videos, now avail-
able for viewing on Chevrolet’s
YouTube channel, suggest that a
man owning a truck might
change the perceptions of its
driver – even making him more
rugged, dependable and date-
able.

The spots feature a series of
real people, not actors, in focus
groups, online dating, and the
Health and Beauty aisle of a
supermarket to drive home what
it really means to be a “Truck
Guy.”

The idea for the campaign
came from the Detroit-based ad
agency Commonwealth, said GM
spokesperson Cristi Vazquez.

“The films are centered around

the idea that there is an inner
truck guy in everyone,” said Paul
Edwards, U.S. vice president,
Chevrolet Marketing. “The game-
changing Chevrolet Colorado will
enable people to unleash their
inner truckness.

“For many, there are rational
barriers to consideration – does
it meet my need for features
and refinement – will I sacrifice
safety?”

The Colorado removes those
barriers by offering the capabili-
ties of a pickup with the technol-
ogy and ‘stuff’ customers want
and need.”

In the video series, Chevrolet’s
cameras reveal that indeed there
is an inner truck guy in everyone,
including housewives, mature
people, kids and men with
beards.

“The whole campaign appeals
to the younger set,” said
Vazquez. “We designed the
videos so that they would be fun
to watch and would be some-
thing that viewers would want to
share with their friends.”

With its midsize dimensions,
advanced technologies and
“stuff” that includes class-leading
power, towing and fuel economy,
Colorado is the perfect choice
for customers who want the style
and capability of a pickup in a
maneuverable, fuel-efficient
package, Vazquez said.

The campaign is also meant to
capitalize on how people who

purchase pickups have changed,
she added.

“In the old days, pickup buyers
were utilitarian,” Vazquez said.
“They were construction people
or farmers who used the trucks
in their businesses.

“Now, having a pickup truck
represents a lifestyle choice.
Many people who buy pickups
need to be able to park them in
an urban environment during the
workweek, but still have it be a
truck with utility for the weekend
to carry, say, their skis or their
camping equipment.”

The Colorado began shipping
to dealers last month. With the
introduction of the Colorado,
Chevrolet will offer customers
more choices than any other
pickup truck brand, including
midsize, full-size, light-duty and
heavy-duty pickups, Vazquez
said.

And it’s that choice that really
helps Chevy stand out from
other pickup truck brands, she
added.

“I don’t think having a cam-
paign that emphasizes how
trucks can be driven in new ways
cannibalizes our car sales,”
Vazquez said.

“Rather, it gives people anoth-
er choice when it comes time to
select a vehicle. Chevy has
always had a lot of vehicles to
choose from, and we believe
giving customers a choice is
never a bad thing.”
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Jeff Caul
586-274-0396
PEP QUOTES BY PHONE OR EMAIL:
JEFF CAUL AT JCAUL@BUFFWHELAN.COM

Free shuttle service to home, office or shopping.

buff whelan chevrolet
WHERE THE DEALS MAKE THE DIFFERENCE, EVERY DAY SINCE 1970!

Van Dyke • South of 18 Mile • Sterling Heights

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!
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*See dealer for details. All Rebates/Incentives have been deducted from sale price/payment and are subject to change by manufacturer
without notice. GM Employee discount required unless otherwise noted. All leases include GM Lease Loyalty unless otherwise noted.
Silverado lease assumes that you have a 1999 or newer trade in. Traverse and Equinox leases assume you have a NON-GM Lease in the
household that must terminate. All lease payments are based on 10,000 miles per year. 1st payment, tax,title and plate fee due at signing
on all leases. All programs expire 12/01/2014

CONVENIENT HOURS:
Mon. & Thurs.

8:30 am – 9 pm
Tues., Wed., Fri.

8:30 am – 6:30 pm
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METRO PKWY.

18 MILE RD.

SINCE
1989

Touchscreen Radio, Back-Up Camera, Remote Start,
Deep Tinted Glass, Aluminum Wheels, WI-FI,
Power Locks/Windows/Mirrors & More…
36 Month Lease/10,000 Miles

Stk.#50476

2015 EQUINOX 1LT

*With Lease Conquest • No Security Deposit Required

Stk.#50988

2015 SILVERADO 1LT
NO SECURITY
DEPOSIT
REQUIRED

NO SECURITY
DEPOSIT
REQUIRED

All Star Package, Remote Start, Back-Up Camera,
Auto A/C, 18” Wheels, Trailer Package,
Power Locks/Windows/Mirrors & More…
36 Month Lease/10,000 Miles

No Security Deposit Required

OVER 1,000
New Chevrolets in Stock!

WE GUARANTEE THEWE GUARANTEE THE
LOWEST PRICES OR IT’S FREELOWEST PRICES OR IT’S FREE☺☺

586-274-0396
Stk.#50841

2015 TRAVERSE 1LT

Power Locks/Windows/Mirrors, Cruise, Tilt, Remote
Start, Bluetooth, Aluminum Wheels, Back-Up Camera,

XM Radio, OnStar & More…

36 Month Lease/10,000 Miles

$224*+Tax with$0 Down
*With Lease Conquest • No Security Deposit Required

NO SECURITY
DEPOSIT
REQUIRED

buff whelan
chevrolet

$175*+Tax with$0 Down

$238*+Tax with$0 Down

DOUBLE CAB, ALLSTAR
4X4

GOBBLE UP
THE DEALS

at

Wally Edgar
Chevrolet Employee HQ

Be treated with the respect you deserve.
TOP DOLLAR FOR YOUR TRADE & the Best Deal PERIOD!!

Wally Edgar
Chevrolet

Located right o!
I-75 onM-24,

2minutes N. of the
Palace of Auburn Hills

1-866-906-0279

JAY CHAISER x117
Fax: 248-391-0189
Cell: 248-821-8026
Email:
jchaiser@wallyedgar.com

SalesHours:
Mon. - Thur. 8:00am-8:00pm
Fri. 8:00am-6:00pm
Sat. 9:30am-3:00pm
Sun. Closed

CHEVY DEALER CODE 44085

www.wallyedgar.com • www.wallyedgar.com • www.wallyedgar.com • www.wallyedgar.com
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Make us your Michigan P.E.P. Car Connection

*All lease payments based on GM Employee discount price plus tax. Zero security deposit. First month payment, tax on rebates and money
down, title plate and doc. fees due at signing with all rebates including USAA Private Offer assigned to dealer. Due to advertising deadlines,
prices subtect to change.

2014 CRUZE LT

$115*

36MONTH • 10K LEASE
$999 DOWN

2015 MALIBU

$146*

36MONTH • 10K LEASE
$999 DOWN

2015 EQUINOX

$169*

36MONTH • 10K LEASE
$999 DOWN

In a new Chevrolet web video, a focus group of bearded men expound on how cool pickup trucks are.

WARREN URGENTCARE

“We Care”
URGENT CARE FOR ACCIDENTS AND INJURY

ADULT & PEDIATRIC ILLNESS
Digital X-Rays, EKG and Lab Work, On-Site Lab Service, Strep, Mono,
Pregnancy & Urine Testing, Vaccinations, Sports & School Physicals,

Occupational Medicine, Work-Related Injuries,
Pre-Hire Physicals (BAT & Urine Screening)

SPECIAL ON SPORTS PHYSICAL $25.00 State-of-the-Art Facility

8am-10pm • 7 Days a week • 365 Days a Year
“Bringing Quality Urgent Care To Your Neighborhood”

586-276-8200
31700 Van Dyke • Warren, MI 48093

On Van Dyke Rd., between 13 & 14 Mile in
St. John’s Windemere Park

OTHER CONVENIENT LOCATIONS:

ATTENTION
Chrysler, GM, Ford

Employees, we’re within
2 miles of your plants

HAP & BCN
NO Referrals Needed!
www.warrenurgentcare.com

FLU SHOTS

Woodland Urgent Care
22341 W. 8 Mile Road

Detroit

313-387-8700

N. East Macomb Urgent Care
43900 Garfield, Suite 121

Clinton Township

586-868-2600

GetAway to Sunset Bay
Bella Vista Inn & Hersel’s on the Bay

on beautiful Lake Huron in Caseville

WEEKEND GETAWAY

Call 989-856-2650
or visit bella-caseville.com

PACKAGE

Early Check-in Friday. Late Check-out Sunday.

• Jacuzzi Suites • Fireplace

MOTEL
ROOMS $69per

night

$229
3 DAYS & 2 NIGHTS

Chevy Video: ‘Could You Be a Truck Guy?’
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kept going up. We’re now at a 51
out of 100, so we’ve progressed
quite a bit. But that score also
shows that we have a long way
to go.”
WSP was built in 1948 and be-

gan production the following
year, Tinson said. After several
major expansions over the
years, Chrysler Group an-
nounced on June 25, 2014, that it
would invest $63 million to ex-
pand capacity at the facility.
The investment will be used to

purchase and install the latest
high-speed Servo Tandem Press
technology (a 180-inch press
line). The new press line will in-
crease capacity by up to 12,000
hits per day or approximately 3.6
million parts per year.
WSP currently employs nearly

2,000 people.
The biggest surprise from all

of this, Costanini said, was learn-
ing a “differently structured”
approach to daily operations.
“Every time you have an audit,

you learn new things,” Costanini
said. “The Fiat people brought a
wealth of knowledge and we now
have the opportunity to learn.”
The next audit will probably

be next April, Costanini said. The
goal is to reach the silver desig-
nation, which requires about 10
more points to reach. He said it
won’t be easy.
“It takes time to influence an

organization,” Costanini said.
“As we make progress, the crite-
ria gets much more difficult to
meet. It’s easy to improve an
audit score by 20 points at first.
But getting the next 20 becomes
more difficult.
“But remember, the idea be-

hind WCM is that it’s a journey
to make us better. And it’s a jour-
ney we are going on with our
UAW partners. We are learning to
go forward together.”

Chrysler’s Warren
Stamping Earns

WCM Status
CONTINUED FROM PAGE 1

The Steel Market Development
Institute (SMDI), a business unit
of the American Iron and Steel
Institute (AISI), named Mark A.
Thimons as the successor to
Gregory Crawford as vice presi-
dent of the Steel Recycling Insti-
tute (SRI). Crawford announced
his upcoming retirement earlier
this year.
Thimons joined SMDI in

November, 2010, as director of
construction sustainability and
has over 25 years of experience
in steel construction products
and steel product sustainability.
“Under Greg’s leadership, the

Steel Recycling Institute has
driven increases in steel recy-
cling rates while positioning the
organization to take a lead role
in steel sustainability in North
America. Mark’s particular ex-
pertise will ensure a smooth
transition and enable the organi-
zation to focus on steel’s superi-
or environmental performance
versus competing materials,”
said Lawrence W. Kavanagh,
president of the SMDI.
“Our industry owes Greg a

large debt of gratitude for his
service, and we wish him and his
family well.”
As part of this transition, SRI

will focus its efforts in two core
areas – recycling programs and
life cycle research, Kavanagh
said.
The recycling focus will in-

clude national and regional recy-
cling initiatives, outreach and
growth, while SRI’s life cycle re-
search will include life cycle as-
sessment studies, as well as oth-
er sustainability-related initia-
tives relevant to the North Amer-
ican steel industry.

Steel Recycling
Institute Gets
New Leader
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The automotive editors at
Consumer Guide awarded five
Chrysler Group vehicles the 2015
“Best Buy” distinction.

The new Chrysler 200 earns a
Best Buy award in the Midsize
segment in its first year on the
market, joining Chrysler Town &
Country and Dodge Grand Cara-
van, which are Minivan segment
Best Buys for the fifth year in a
row; Dodge Durango, a Large SUV
Best Buy for three consecutive
years; and Ram 1500, a Pickup
Truck Best Buy for the seventh
consecutive year.

Consumer Guide editors thor-
oughly evaluate more than 150
new cars, trucks, minivans, and
SUVs sold in America and select
the top ones in each class as Best
Buys.

“We congratulate Chrysler
Group for holding a leadership
position in the minivan, large
SUV, and large pickup categories
despite improved competition,”
said Tom Appel, publisher of
Consumer Guide Automotive.
“We’re especially delighted to
see Chrysler make its mark in the
fiercely competitive midsize-car
arena.”

Appel said that naming the 200
a “Best Buy” could be seen as
somewhat controversial because
while the car has gotten a lot of
positive reviews, some critics
have been less than kind on the
vehicle.

“I just say,” Appel said, “the
Chrysler 200 was the happiest
surprise of all the vehicles re-
viewed. As far as we’re con-
cerned, it’s a high-quality vehicle
in a market segment that
Chrysler desparately wanted to
be successful in. To some it’s a
polarizing vehicle because,
maybe in their eyes, it’s too
tricky to drive. But for us, it was
very responsive and just a really
good car.”

According to Consumer Guide

Automotive, Appel said, a vehicle
does not become a “Best Buy”
based solely on objective ratings.
“Best Buys” also distinguish
themselves as good values com-
pared to other vehicles in their
class, he said.

Editors said the Chrysler 200
“delivers striking styling, classy
interior trimmings, and refined
driving manners at very competi-
tive prices.”

They also said it wasn’t perfect
because rear seat and trunk
space was “stingy.” But overall,
the editors had high praise for
the vehicle.

They wrote: “Though it’s still a
bit of an unconventional choice
in the midsize sedan class, the
redesigned Chrysler 200 is a vast
improvement over the car it
replaces.

“Highlights of the new design
include snappy acceleration from
the V6 engine; a dynamic, con-
vincingly luxurious interior with
lots of clever small-items storage
solutions; a good selection of
available safety and comfort/con-
venience equipment; and sur-
prisingly nimble handling on
200S models.

“It’s not as outright spacious
as most midsize competitors, but
the 200 has a unique upscale
appeal all its own.”

The editors picked the Dodge
Durango as best in the “Large
SUV” class. They said the “Duran-
go offers a lot of versatility and
capability in a manageable size,
at prices that significantly under-
cut most class rivals.”

They also noted that it is a
little smaller than other SUVs in
its class. But, overall, the Duran-
go “has something for just about
every type of large-SUV shopper.

“The base SXT has a lot of fea-
tures for the money, while Limit-
ed and Citadel add worthwhile
luxury and convenience items.

“We’re not especially high on

the sporty R/T, but we can see its
appeal for those who crave
brawny style and maximum per-
formance. And, the Rallye trim
package brings the V8-powered
R/T’s sporty looks to a more
affordable V6 model.”

Chrysler’s Town & Country
and Grand Caravans were tops in
the minivan category. They
wrote the Town & Country “com-
bines minivan practicality with
luxury features and classy trim.”

The Grand Caravan, while not
as refined and luxurious as the
Town & Country, is also $9,000
less expensive. Ultimately, the
two vehicles “continue to set the
class standard for cargo flexibili-
ty. Grand Caravan doesn’t have
the luxury bent of its sibling, but
its durable interior materials and
lower pricing are appealing.

“It might not have the out-
standing ride/handling combina-
tion of the Honda Odyssey or the
Toyota Sienna’s available all-
wheel drive, but Grand Caravan
might have the best overall bal-
ance of the primary attributes
that are most attractive to mini-
van shoppers.

“Its overall excellence should
earn it a top spot on your shop-
ping list.”

The editors said the Ram 1500
was a “Best Buy” in the large
pickup category because it
“offers an unbeatable ride/han-
dling combination along with a
high level of refinement, classy
interiors, and some unique fea-
tures. Furthermore, the V6
engine is no slouch, and has very
respectable EPA fuel-economy
ratings, too.”

Editors noted that while the
Ram 1500 doesn’t have the tow-
ing capacity of some trucks in its
category, it “is really tough to
beat for regular street driving. It
rides better than most any other
pickup, has a high level of refine-
ment and features, and the base

V6 – which is plenty of engine for
most uses – offers laudable fuel
economy.

“And, the available diesel
engine offers the best fuel econo-
my in the class.

“The Ram 1500 also offers a

wide choice of trim levels, from
workhorse, to street cruiser, to
luxury liner. Even if you’re a die-
hard loyalist to another brand,
you still owe it to yourself to
check out these outstanding
trucks.”

Chrysler Grabs 5 ‘Best Buy’ Titles

2015 Chrysler 200

by Jim Stickford

GM’s Warren Transmission
Plant is among 14 General Mo-
tors plants around the world that
have achieved the U.S. Environ-
mental Protection Agency’s
ENERGY STAR Challenge for
Industry, collectively cutting
energy intensity by an average of
17 percent.

The new achievers, which in-
clude foundry and assembly
plants, bring GM to an industry-
leading total of 70, said GM
spokesperson Sharon Basel.

Several GM facilities, including
Warren Transmission, won the
award for the first time.

Warren’s baseline energy con-
sumption figures were set at the
end of 2011.

The plant was able to receive
at least a 10 percent reduction
in energy use by the end of
2013.

To meet the challenge, indus-
trial sites must reduce energy in-
tensity by 10 percent in five
years or less, Basel said. All 14
sites achieved the goal in four
years at most, with most meeting
it in less than two years.

If a facility achieves at least a
10 percent reduction early, the
new energy consumption rates
become the new baseline, Basel
said.

So it’s possible for a facility to
receive the ENERGY STAR Chal-
lenge award multiple times if that
facility keeps reducing its energy
consumption.

By doing so, GM avoided $33
million in energy costs and re-
duced 220,000 metric tons of car-
bon dioxide, which is compara-
ble to the greenhouse gas benefit
of 5 million tree seedlings grown
for 10 years.

“Our employees are dedicated
to our global customers and
communities,” said Jim DeLuca,
GM executive vice president of
Global Manufacturing.

“They not only contribute to
our energy-saving activities
every day, they proactively sug-
gest innovative ideas that help to
further reduce our impact on the
environment.”

She cited GM’s Bowling Green
facility as an example of a facility
that has earned the award more
than once.

Its first energy consumption
baseline was established in 2009.
The facility was able to reduce
energy use by 26 percent by the
end of 2010.

So the 2010 numbers became
Bowling Green’s new baseline,
Basel said.

By the end of 2012, Bowling
Green was able to reduce energy
consumption from the 2010 base-
line by an additional 13 percent,
thus earning another ENERGY
STAR Challenge award.

The goal, Basel said, is to con-
tinually reduce energy use.

At GM’s global manufacturing
facilities, energy reductions are
communicated and measured

alongside several other business
priorities, such as quality and
production rates.

The following facilities met the
challenge for the first time:

• Bupyeong 1 Assembly Plant
(South Korea);

• Bupyeong Engine 2 Plant
(South Korea);

• Dongyue Foundry (China);
• Gravatai Assembly Plant

(Brazil);
• Qingdao Assembly Plant

(China);
• Bay City Powertrain;
• Warren Transmission Opera-

tions.
They join the following repeat

achievers:
• Rayong Truck Assembly

Plant (Thailand);
• Jinqiao Powertrain (China);
• Qingdao Engine Plant (Chi-

na);
• Norsom 2 Assembly Plant

(China);
• Bowling Green Assembly

Plant (Kentucky);
• Pontiac Stamping Plant;
• Silao Transmission Plant

(Mexico).
Bay City replaced or retrofit-

ted 1,500 light fixtures with ener-
gy-efficient bulbs, many of which
now have a motion sensor. The
team also added weather strip-
ping to prevent air leaks.

Warren Transmission imple-
mented an energy management
system to schedule lighting, air
conditioning and chilled water
systems to be on only when
needed.

Bowling Green Assembly, the
home of the Chevrolet Corvette
Stingray, and Pontiac Stamping
are the first GM plants in the
world to meet the challenge
three times, Basel said.

Worldwide, GM is working to-
ward a commitment to reduce
energy and carbon intensity from
its facilities 20 percent by 2020,
Basel said.

The company received back-
to-back ENERGY STAR Partner of
the Year – Sustained Excellence
awards and remains the only
automaker signatory of the
Climate Declaration.

General Motors also achieved
perfect scores on both climate
change data disclosure and
performance submitted to the
CDP (Carbon Disclosure Project).

“We are absolutely proud of
what we’ve done at GM,” Basel
said. “GM has more plants
around the world than any other
automaker.

“In reducing energy use global-
ly, we’ve been able to learn a lot.
We’re proud of these awards be-
cause they speak to the engage-
ment of all our workers. It just
isn’t a matter of one guy looking
at energy use and coming up
with a plan. This happens be-
cause everyone is paying atten-
tion.

“Actions might be as simple as
turning off the lights in a particu-
lar area when people aren’t
there.”

GM’s Warren Transmission
Earns EPA Energy Star Award



*Picture may not represent actual sale vehicle. All applicable rebates including lease/conquest offers have been deducted from Sale Price/Payment and are subject to change by the manufacturer without notice and are plus title, tax and plate fees. GM
Employee discount is required except where noted. Leases are 10,000 miles per year, and are plus title, tax and plate fees. No branded titles. Certain restrictions apply, see dealer for complete details on all incentives/offers. Sale ends 11/7/2014 @ 6:00PM.

2015MALIBU “LT”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!

• 2.5L DOHC VVT Engine! • 7” Color Touch Screen MyLink Radio!
• OnStar with 4G LTE with built-in Wi-Fi hotspot! • Cruise Control!
• Tilt and Telescopic Steering Column! • Remote Vehicle Entry!

• Aluminum Wheels!
• 36 MPG on the Highway!

Stock# F18983
Was $24,435

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

2015CRUZE “LT”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!

• ECOTEC 1.4L “Turbo” DOHC Engine! • Automatic Transmission!
• OnStar with 4G LTE with built-in Wi-Fi hotspot!

• AM/FM/XM Radio w/CD! • 16” Aluminum Wheels!
• Remote Keyless Entry!

• 38 MPG on the Highway!
Stock#F20406
Was $20,920

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

2015EQUINOX “LT”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!
• 2.4L DOHC Engine! • 7” Color Touch Screen MyLink Radio!

• Power Driver’s Seat! • Remote Vehicle Start and Entry!
• OnStar with 4G LTE with built-in Wi-Fi hotspot!

• Rear Vision Camera!
• 17” Aluminum Wheels!

• 32 MPG on the Highway!
Stock# F19911Was $27,805

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

Lease Pull-Ahead Is Back…Get Out Early & Lower Your Payment!*

39 Month
Lease:

$168*
with$999Down!

Sale
Price $19,120*

24 Month
Lease:

$129*
with$999Down!

Sale
Price $22,584*

36 Month
Lease:

$179*
with$999Down!

Sale
Price $18,999*

2015TRAVERSE “LT”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!

• 6.5” Color Touch Screen Radio! • Remote Vehicle Start and Entry!
• Tilt and Telescopic Steering Column! • 8 Passenger Seating!

• OnStar with 4G LTE with built-in Wi-Fi hotspot!
• 18” Machined Aluminum Wheels!

• 24 MPG on the Highway!
Stock# F19743
Was $34,670

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

24 Month
Lease:

$179*
with$999Down!

Sale
Price $27,896*
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VYLETEL

*GM Pricing Plus Tax, Title. Lease Loyalty Rebate Must Have GM Lease in Household. No security deposit required. Yukon leases /gured with Executive discount must own 99 or newer non-GM to qualify for lowest payment. Photos may not represent actual vehicle.
Price is subject to change without notice. See dealer for details. Expires 11/30/14.

40755 Van Dyke • Sterling Heights •586.977.2800
WWW.VYLETEL.NET SALES: Sun CLOSED; M, TH 8:30am-9pm; T, W, F 8:30am-6pm; SAT 10am-3pm

SERVICE: Sun CLOSED; M, TH 7am-8pm; T, W, F 7am-6pm; Sat 10am-3pm

VISIT OURWEBSITE TO SEARCH FOR MORE VEHICLES & GREAT DEALS ON NEW BUICK’S OR GMC’S ATWWW.VYLETEL.NET

SAVE OVER
$10,900 OFF LIST

2014BUICKENCORE FWD
CONVENIENCEGROUP

LEASE FOR ONLY

$209*
/MO

24 MO. LEASE
10K MILES PER YEAR

STK #4048-14 • DEAL #49782
*GM pricing plus tax, title, lic. No sec. deposit required.
Lease figured with lease loyalty rebate. $1,701 total due at signing.

24 MONTH BUICK EXPERIENCE LEASE
FREEMaintenance • FREE XM Radio! • FREE OnStar

2015 BUICKLACROSSE
BASE 1SB

LEASE FOR ONLY

$239*
/MO

24 MO. LEASE
10K MILES PER YEAR

STK #6878-15 • DEAL #49802
•GM pricing plus tax, title, lic. Must qualify for lease loyalty rebate.
Must have ‘99 or new Buick in household. $1,799 total due at signing.

24 MONTH BUICK EXPERIENCE LEASE
FREEMaintenance • FREE XM Radio! • FREE OnStar

ATTENTION CURRENT BUICK OWNER’S
LEASE BUICK’S BEST FOR LESS!

2015GMCTERRAINFWD
SLE-1NO JOKE!

LEASE FOR ONLY

$199*
/MO

24 MO. LEASE
10K MILES PER YEAR

STK #7773-15 • DEAL #49832
*GM pricing plus tax, title, lic. Must qualify for lease loyalty rebate.

ONLY $559
TOTAL DUE AT SIGINING

2014GMCSIERRA
1500 2WDDOUBLECABSLE

NOW
$26,599*

WAS $37,565
STK #7508-14

*GM pricing plus tax, title, lic. Must qualify for lease loyalty rebate for lowest price.

CLOSE
OUT

SPECIAL!
Trailiering Equipment Pkg, Power driver seat, Remote start,

Front fog lamps, Rear Defrost, 110 Volt AC Power Outlet, Universal Home
Remote, Dual zone A/C climate Control &more!

2015 GMCACADIA FWD
SLE-2

2015 BUICKVERANOFWD
1SD

LEASE FOR ONLY

$218*
/MO

39 MO. LEASE
10K MILES PER YEAR

STK #4002-15 • DEAL #49779
*GM pricing plus tax, lic. No sec. deposit required.
Lease figured with lease loyalty rebate. $1,615 total due at signing.
Remove floor mats received $309.48 discount.

BUICK EXPERIENCE
FOR LESS

DEMO!
SPECIAL

2014BUICKREGALFWD
PREMIUM 1GROUP

NOW
$27,415*

WAS $34,480
STK #6478-14

*GM pricing plus tax, lic. Must qualify for lease loyalty rebate.

24 MONTH BUICK EXPERIENCE LEASE
FREEMaintenance • FREE XM Radio! • FREE OnStar

MANAGERDEMO SPECIAL

NO SECURITY
DEPOSIT
REQUIRED

2015GMCYUKON SLE4X4
27 MO. LEASE

10K MILES PER YEAR
STK #7755-15 • DEAL #50467

*GM pricing plus tax, title, lic. lic. No sec. deposit required. Must qualify for lease loyalty rebate. $1,842 total due at signing.

$6,000 TOTAL REBATES
“PLUS” CLOSE OUT SAVINGS

–WHITEDIAMONDEDITION–
CLOSE OUT.

LIKE NEW. LOWMILES.

24 MONTH BUICK EXPERIENCE LEASE
FREEMaintenance • FREE XM Radio! • FREE OnStar

LEASE FOR ONLY

$199*
/MO

24 MO. LEASE
10K MILES PER YEAR

STK #7505-15 • DEAL #51286
*GM pricing plus tax, title, lic. No sec. deposit required.
Must qualify for lease loyalty rebate. $1,603 total due at signing.

LEASE FOR ONLY

$359*
/MO

FREE
BEDLINER

0%
UP TO 60 MO.
AVAILABLE

BUICK’S NEWEST
FOR LESS!

2015GMCSIERRA
15004WDDOUBLECABSLE

LEASE THIS 4X4 FOR ONLY

$269*
/MO

39 MO. LEASE
10K MILES PER YEAR

STK #7791-15 • DEAL #51790
*GM pricing plus tax, title, lic. No sec. deposit required.
Must qualify for lease loyalty rebate. $1,788 total due at signing.

Trailiering Equipment Pkg, Power driver seat, Remote start,
Front fog lamps, Rear Defrost, 110 Volt AC Power Outlet, Universal Home

Remote, Dual zone A/C climate Control &more!

JUST IN TIME FORWINTER!

SAVE OVER
$7,000 OFF LIST

3.6L SIDI V6 engine,
Intergrated exhaust tips, 18” Painted aluminumwheels.

0%
UP TO 60 MO.
AVAILABLE

Power lift gate, Rear camera, Remote start &more!

Again, they noted that rear seat
space “isn’t great.”
But, overall, the Verano “occu-

pies an interesting middle
ground between popular- and
premium-brand compact sedans.
It’s comfortable, handsomely
finished, well-equipped, and
delivers a convincingly upscale
driving experience.
“The 2.4-liter models offer the

strongest value; they can signifi-
cantly undercut the prices of pre-
mium-compact rivals. The pricier
Turbo offers welcome additional
power, albeit with a slight hit to
fuel economy.”
As for the ATS, editors wrote

that it “offers a fantastic combi-
nation of upscale luxury trim-
mings and true sports-sedan
(and sports coupe) athleticism.
Its touchscreen, on the other
hand, might be a tad too difficult
to use.”
In the end, though, the editors

wrote that “it’s pretty clear Cadil-
lac set its sights on the BMW 3-
Series when developing the ATS.
“We think they’ve hit the tar-

get,” they said. “ATS drives
exceptionally well, has fine steer-
ing, plenty of grip, and pleasing
power from the turbocharged 4-
cylinder and V6 engines.
“ATS equals the BMW for driv-

ing enjoyment, has a better-look-
ing interior, and can be had for
less money.
“We’re not so impressed with

the base 2.5-liter engine and the
small rear seat. We also wish the
excellent Magnetic Ride Control
suspension wasn’t only available
on the pricey Premium models.
We’d steer you toward the 2.0-
liter turbocharged engine. It is
plenty strong and has the added
benefit of being offered with a
sweet-shifting manual transmis-
sion.”
The 2015 Chrysler 200 was a

“Best Buy” in the midsize car cat-
egory.
The ATS’ big brother, the 2015

Cadillac CTS, was named a “Best
Buy” in the Premium Midsize Car
segment. Editors wrote that it
“delivers sporty moves, a refined
driving environment, and all the
latest features for thousands less
than its German competitors.”
With its redesign for 2014,

Appel said, the CTS moved up in
size, prestige, and price. Though
it now competes more directly
with BMW and Mercedes-Benz
rivals, it still costs less compara-
bly equipped. It’s also entertain-
ing to drive, he said, and luxuri-
ously appointed, making it an
attractive value in the premium-
midsize class.
GM again came up a winner in

the Large Car category with both
the 2015 Buick LaCrosse and the
2015 Chevy Impala.
The magazine’s editors stated

that the LaCrosse combines big-
car room, comfort and quietness
with surprising fuel economy in a
base 4-cylinder form.
“We consider the LaCrosse a

large car, while GM thinks it com-
petes against premium-midsize
entries such as the Lexus ES 350.
LaCrosse acquits itself very well
in both segments, though maybe
not against sportier models like
the Chrysler 300 or Acura TLX.
Shoppers who are looking at any
car in this price class would do
well to give LaCrosse a close
look.”
The Impala, they wrote, deliv-

ers modern-day refinement and
high-tech features with tradition-
al big-car space, and the broad
range of models and options
means it’s relatively simple to
equip one to fit your tastes and
budget.

Its “strong points include one
of the most powerful V6s in the
class, good passenger room, a
pleasing ride, and a high level of
quiet.

“The availability of a naturally
aspirated 4-cylinder engine is a
plus for shoppers more interest-
ed in fuel economy than power.
The best value probably comes
from the mid-level LT, which,
when optioned to the gunwales,
still comes in a few hundred dol-
lars below the starting price
(with delivery) of an LTZ.”
The 2015 Corvette was named

a “Best Buy” because “this level
of performance usually costs
thousands, if not, tens of thou-
sands of dollars more.”
The 2015 Cadillac Escalade

was tops in the Premium Large
SUVs category because “power,
presence, and plushness are key
attributes in the premium large
SUV class, and the Cadillac Es-
calade has them in spades.”
Editors did say it is expensive

and is a gas hog. But “the premi-
um large SUV segment is popu-
lated by thirsty, often cumber-
some vehicles that seem some-
what out of step with the needs
of most buyers today. However,
for a core group of shoppers,
nothing else will do – fuel econo-
my, sticker prices, and practicali-
ty be damned.
“Within the unique parameters

of its specialized category, the
redesigned Cadillac Escalade
shines. Its traditional truck-type
construction means that the Es-
calade’s handling is not as pol-
ished as some competitors, but
it also it can out-tow those rivals.
“Simply put, the Escalade

offers the luxury, technology
gadgets, comfort, space – and
blingy attitude – that many buy-
ers in this segment desire.”
The 2015 Chevy Volt was the

only “Best Buy” in the electric ve-
hicle category, editors wrote, be-
cause it “adeptly blends the ben-
efits of electric-only driving with
the security of a gasoline power-
train to eliminate the ‘range anxi-
ety’ associated with typical elec-
tric cars.”
While a tad expensive, the edi-

tors stated that “even taking its
sophisticated drivetrain out of
the picture, Volt is still a decent
compact car by most objective
measures. And for many folks,
it’s the best way to “go green,” as
its gas powertrain relieves the
‘range anxiety’ other electric
cars can prompt.”
Appel added, “A lot of the com-

plaints about these cars were
about back seat space for
adults,” Appel said. “When rear
seat space for adults becomes an
issue, buyers often switch to
SUVs or bigger vehicles. But
automakers seem to know this
fact and have made their peace
with it.”
As to future trends, Appel said

he’s interested in what will hap-
pen with the Volt.
“It’s funny,” Appel said, “from

reading the media reports, the
Volt is almost considered a fail-
ure, yet its sales are right up
there with Tesla. The question is
will demand for the Volt and oth-
er electric vehicles decline given
the fact that the cost of gas is un-
der $3 a gallon.
“Also, there will be a lot of

‘green’ cars hitting the market in
the next 18 months. But the Volt
is a good car.”
Appel also credited Cadillac

and Buick for rebranding them-
selves well. In the past, Buicks
were known as big cars driven by
an older demographic. Cadillac
was known for making huge cars
that perhaps weren’t as smooth
as European luxury vehicles.
“But that’s changed,” Appel

said. “Cadillac has better brand-
ed itself over the past couple of
years and has a more extrovert-
ed exterior and boldly stylish in-
terior that has an American
brashness about it.
“In the past, performance did-

n’t back up this brashness, but
that’s changed as well.”

Magazine Rates ‘Best Buys’
In Cars – Detroit Did Well
CONTINUED FROM PAGE 1
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A Prestige Automotive
Group Company

Showroom Hours: Mon. & Thurs. 8:30 a.m.-8 p.m. • Tue., Wed., & Fri. 8:30 a.m.-6 p.m. • Sat. 10 a.m.-4 p.m.

8333 EAST 11 MILE ROAD • I-696 & VAN DYKE • 888-548-8939
Visit our website: www.PrestigeCadillac.com for all our specials

* Tax, title, license and dealer fees extra. No security deposit required. 30,000 miles with approved lease. Mileage charge of $.25 per mile over 30,000 miles.
Lessee pays for excess wear and tear charges. All applicable rebates to dealer. Photo may not represent actual vehicle.

ATS, CTS, XTS & SRX must show proof of current lease of a 2004 or newer GM vehicle and lease eligible new 2014 Cadillac.
0% up to 60 months on approved credit on all 2014 except ELR & Escalades.

MRSP’s: CTS $51,700, XTS $45,525, ATS 2.0 $39,660, 2015 ATS coupe $49,090, SRX $38,750.
Due at signing 2014 ATS $3,299, 2015 ATS $3,201, 2014 CTS first months payment + tax title plate dealer fees, 2015 XTS $2,499, 2015 SRX $2,259.

See dealer for details. Take delivery by 11/30/14.

CLARICE RUSSELL
Sales & Leasing Consultant • 16 years experience

Download our app
for additonal savings

2015 XTS FWD
STANDARD COLLECTION

39 AVAILABLE

36 MO. LEASE

EVERYONE

EMPLOYEE

10K MILES PER YEAR
$453
$419

2014 CTS 2.0L TURBO AWD
STANDARD COLLECTION

34 AVAILABLE

36 MO. LEASE

EVERYONE

EMPLOYEE

10K MILES PER YEAR
$428
$373

2014 ATS 2.0L TURBO AWD
STANDARD COLLECTION

57 AVAILABLE

36 MO. LEASE

EVERYONE

EMPLOYEE

10K MILES PER YEAR
$332
$299

2015 ATS 2.0L TURBO AWD
COUPE – STANDARD COLLECTION
PREMIUM PAINT • 18” POLISHEDWHEELS
SUNROOF

12 AVAILABLE

36 MO. LEASE

EVERYONE

EMPLOYEE

10K MILES PER YEAR
$455
$399

2015 SRX FWD
STANDARD COLLECTION

84 AVAILABLE

36 MO. LEASE

EVERYONE

EMPLOYEE

10K MILES PER YEAR
$375
$329

2015 ESCALADE

NOW AVAILABLE!

0% UP TO 60 MONTHS*
IInncclluuddeess CCaaddiillllaacc PPrreemmiiuumm CCaarree MMaaiinntteennaannccee ffoorr 44 YYeeaarrss oorr 5500,,000000 MMiilleess11

#42333 #21552#44296

475 SUMMIT DRIVE • 248-292-2502 • 5825 HIGHLAND RD. (M59) • WATERFORD

CALL
BRUCE LITVIN
– 24/7 & 365 –

40 YEARS
OF QUALITY SERVICE

CELL # 1-586-405-5175
blitvin@lunghamer.com

1-888-665-5438

LLAASSTT MMOONNTTHH
TTOO LLEEAASSEE
22001144 CCRRUUZZEESS,,
CCAALLLL FFOORR
UUNNBBEELLIIEEVVAABBLLEE

PPAAYYMMEENNTTSS
&& DDOONN’’TT FFOORRGGEETT
AABBOOUUTT TTHHEE LLOOWW LLOOWW

PPAAYYMMEENNTTSS
OONN TTHHEE
VVOOLLTTSS

General Motors President Dan
Ammann encouraged Hispanic
students to pursue engineering
careers with the automaker
when he welcomed the annual
conference of the Society of His-
panic Professional Engineers
(SHPE) to Detroit Nov. 5-9 at
Cobo Center.
SHPE is the leading national

organization aimed at motivating
Hispanics to pursue careers in
Science, Technology, Engineering
and Math (STEM), said event
spokesperson Patricia Taylor.
GM is the “Visionary Sponsor”

for the conference, which is the
largest annual Hispanic STEM
technical and career event in the
country.
“We are thrilled to welcome

SHPE to Detroit as it celebrates
40 years serving as a vital re-
source for Latinos in STEM,” said
GM President Dan Ammann.
“GM wants to be the employer

of choice for Hispanic engineers
and this conference is a great
opportunity to strengthen our
relationship with this important
community.”
The four-day conference at-

tracted more than 5,000 engi-
neering professionals, students
and corporate representatives
for unique program workshops,
featured guest speakers, award
ceremonies, technical competi-
tions and a Career Fair and Grad-
uate School Expo.
The conference was held as an

opportunity for companies to
recruit top talent from SHPE
membership and provides edu-
cational, technical and career
opportunities for professional
and student engineers.
The conference places Detroit

and the automotive industry
front-and-center before the
fastest-growing segment of the

population, pointing young stu-
dents to opportunities that can
help propel the industry and
positively impact Detroit, Taylor
said.
Chevrolet donated a 2014

Chevy Spark that was raffled off
in support of the organization’s
goal to raise more than $250,000
for the SHPE Foundation.
“In GM, we have a committed

partner that is helping us em-
power the Hispanic community
to realize its fullest potential,”
said Barry Cordero, SHPE Interim
CEO.
“GM has embraced the values

of our ‘SHPE-familia,’ joining stu-
dents, sponsors and supporters
of SHPE and all those Hispanics
in STEM across the country who
share common goals and
dreams. Our appreciation goes
out to our Visionary Sponsor and
to Chevrolet for its tremendous
support.”
GM was named “Company of

the Year” during last year’s SHPE
conference for its effort to ad-
vance STEM education in the His-
panic community and for en-
hancing the achievements of its
Hispanic employees, Taylor said.
In 2013, GM deployed 40 em-

ployees to recruit top talent at
the SHPE Career Fair, resulting in
the hiring of 26 Hispanic engi-
neers. These new employees are
now referred to as “SHPE-mates,”
a term that unites these young
people as part of a new genera-
tion of talent at the automaker.
“At GM, our workforce thrives

on diversity,” said Ken Barrett,
GM chief diversity officer. “Our
goal is to continue to create op-
portunities for Hispanics and
others to take their performance
to the next level with careers
that fit their skills and ignite
their passion.”

GM is ‘Visionary Sponsor’
Of Hispanic STEM Session



Having just completed four
marathons in hand cycles since
early October – including the no-
toriously cold and windy New
York City Marathon eight days
ago – members of the Achilles
Freedom Team of Wounded Vet-
erans spent Veterans Day recu-
perating with friends and family
until competitions resume in Jan-
uary.

In the meantime, the 2014
Chevrolet Silverado High Coun-
try truck that supports the team
will stay on its training regimen,
transporting cycles from New
York to Walter Reed National Mil-
itary Medical Center in Bethesda,
Md., once a month to help more
wounded veterans rebuild their
lives through marathons and oth-
er athletic activities, said GM
spokesperson Tom Wilkinson.

Chevrolet donated the truck to
the Achilles Freedom Team at
last year’s Army-Navy Game.

“Our veterans deserve the
very best we can give them,” said
Sandor Piszar, Chevrolet’s direc-
tor of Truck Marketing.

In addition to the Walter Reed
visits to recruit new members
and meet with physical thera-
pists, Achilles hauls the Freedom
Team’s three-wheel hand cycles,
helmets and other gear from
venue to venue, Piszar said. The
Silverado even has a nickname –
“Reese” – for its saddle-brown in-
terior that reminds the team of
the chocolate/peanut butter
candy.

“We’ve put a little over 20,000
miles on it so far and it drives
and hauls like a dream,” said Joe
Traum, director of hand cycle
and kayak programs for Achilles
International. Traum’s father,
Dick, founded the organization
and in 1976 was the first athlete
to finish a marathon with a pros-
thetic leg.

In October alone, Joe Traum
and Achilles Freedom Team
Director Janet Patton used the
truck to haul gear from the orga-
nization’s New York headquar-
ters to Chicago, Detroit, back to
New York, then to the Marine
Corps Marathon in Washington,
D.C., and back to the New York
Marathon.

“I really like the sound and the
power of the 6.2L V8 – we pulled
a 16-foot trailer and it sure didn’t

feel like it,” said Traum. “I didn’t
have to put it in 4WD to keep it in
line; it just pulled strong and
straight.”

To accommodate and secure
the athletes’ gear, Les Stanford
Chevrolet in Dearborn – the deal-
ership that prepped the truck for
Achilles – provided multiple tie-
downs and storage options in the
bed to maximize the cargo-carry-
ing ability, Wilkinson said. A
matching cap helps keep the
gear secure when the truck is
parked overnight.

Although an experienced
hauler, Traum said the truck’s
rear vision camera helped great-
ly in Chicago as he navigated the
truck and trailer down a lane’s-
width entrance into the parking
lot.

“A guy standing nearby told
me what a great job I did and
then glanced into the truck and

saw the screen,” Traum said.
The Silverado’s next major

road trip is in January 2015,
when Achilles will transport 12
hand cycle competitors and six
runners to the Walt Disney World
Half-Marathon in Orlando, Fla.
Next spring, Achilles is using
part of the $700,000 in proceeds
from the auction of a 2014
Chevrolet Camaro COPO to send
more athletes to the Los Angeles
Marathon in March and the Rock
‘n’ Roll Marathon in San Diego in
May.

General Motors has donated
more than $1 million to the
Achilles Freedom Team in the
past five years, helping more
than 1,000 veterans, Wilkinson
said. The donation helps cover
the cost of the truck, registration
fees, gear, cycles, jerseys, trans-
portation, meals and other ex-
penses.
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ED RINKE We Are Professional Grade

BELOW GM PRICING SALE • 0% UP TO 72 MONTHS ON MOST 2014 MODELS

LEASE PULLAHEAD AVAILABLE SEE SALESPERSON FOR DETAILS.

NEWVOLT

PURCHASE
FOR

$37,599*
LEASE FOR
36 MONTHS
$236*

$999DOWN

2014

NEWSILVERADO

PURCHASE A 2014
FOR

$23,239*
LEASE 1WT
24 MONTHS
$129*

$999DOWN

2015

NEWCRUZE

PURCHASE
FOR

$17,519*
LEASE FOR
24 MONTHS
$130*

$999DOWN

2014

NEWMALIBU

PURCHASE
FOR

$20,785*
LEASE FOR
36 MONTHS
$165*

$999DOWN

2015

WE NEED YOUR TRADE-IN...MINIMUM $3500 FOR YOUR TRADE-IN GUARANTEED

SERVICE HOURS: Monday & Thursday 6:30am-9:00pm; Tuesday, Wednesday & Friday 6:30am-6:00pm • Shuttle at 6:30am - Pick-up Both Ways • All Day starting at 6:30am.

$2395
Fluid Level,

Brake & Alignment Check Included.

Open Mondays & Thursdays until 8:30pm

We use Genuine GM Oil & Filter
No additional or hidden charges.
Out the door pricing.

Quick Oil Change EXPRESS
LANELUBE OIL FILTER

Excludes synthetic, Diesel & Med. Duty Trucks.
Most GM cars & trucks. One coupon per customer. Must
present coupon with order. Plus tax. Expires 11-30-14.

Up to 5 qts.

BODY SHOP
586-754-7000

ext 1231

INSURANCE
WRECK

AMENDED

WE REPAIR
ALL MAKES
& MODELS FREE OIL CHANGE

With Each Major Repair

TRANSPORTATION AVAILABLE
During Scheduled Repairs

GM SERVICE CENTER
MICHIGAN’S LARGEST

•SERVICE DEPT. •PARTS •BODY SHOP

866-452-1547
26125 Van Dyke @ 101/2 Mile

Center Line, MI 48015

EDRINKE • FAST • FRIENDLY • DISCOUNTS

VISIT OUR

QUICK LANE

NEWVERANO

PURCHASE
FOR

$20,929*
LEASE FOR
24 MONTHS
$190*

$999DOWN

2014

NEWSIERRA

PURCHASE A 2014
$24,949*

LEASE FOR
24 MONTHS
$185*

$999DOWN

2015

NEWLACROSSE

PURCHASE
FOR

$28,819*
LEASE FOR
39 MONTHS
$209*

$11,999DOWN

2015

NEWENCORE

PURCHASE
FOR

$20,189*
LEASE FOR
24 MONTHS
$160*

$999DOWN

2014

NEWTERRAIN

PURCHASE
FOR

$23,697*
LEASE SLE-1
24 MONTHS
$69*
$1,999DOWN

2015

NEWENCLAVE

PURCHASE
FOR

$34,596*
LEASE FOR
39 MONTHS
$269*

$1,999DOWN

2015

NEWYUKON

PURCHASE
FOR

$41,699*
LEASE FOR
24 MONTHS
$327*

$999DOWN

2015

NEWACADIA

PURCHASE
FOR

$29,997*
LEASE SLE-1
24 MONTHS
$219*

$999DOWN

2015

See us for your GM employee purchases.

1-877-451-7707
26125 Van Dyke at 101/2 Mile Rd.

Visit our website: edrinke.com
SHOWROOM HOURS: Mon. & Thurs. 8:30am-9:00pm; Tues., Wed., & Fri. 8:30am-6:00pm

All applicable rebates including lease/conquestoffershavebeendeducted fromsaleprice/payment.Picturesmaynot representactual vehicle. Pricessubject tochangeperGM
incentives. Prices and payments are inclusive of active GM Employee Discount (Unless otherwise stated). Below GM Pricing only valid on certian 2014models and excludes
2015models.Malibu, Impala andVolt are 36month leases. Cruze,Equinox,Silverado,Traverse andCamaro are 24month leases.All leases are 10kmiles per yearw/ approved
STier credit w/ $999 due at signing. Prices & payments are plus tax, title, and plate feeswith acquisition fee up front. Refundable security deposit required on certain vehicles
–to be determined by lender. For Silverado,must trade in ’99 or newer model vehicle. GM Employee discount to everyone valid on certain models. $3500 trade-in is valid on
2004 or newer vehicles with under 115k miles in drivable condition, no branded titles, see sales person for details. **Certain restrictions may apply, see dealer for complete
details. Expiration Date – 12/1/14.

Nicole
Dodge

nhuminski@edrinke.com

Jim
Pfeifle

jpfeifle@edrinke.com

Find Us on
FACEBOOK

NO DOC
FEES

Dennis
Thacker

dthacker@edrinke.com

Paul
Makowski

pmakowski@edrinke.com

See us for your GM employee purchases.

1-866-452-1300
26125 Van Dyke at 101/2 Mile Rd.

Visit our website: edrinke.com
SHOWROOM HOURS: Mon. & Thurs. 8:30am-9:00pm; Tues., Wed., & Fri. 8:30am-6:00pm

All prices and payments include GM rebates. Picturesmay not represent actual vehicle. Prices subject to change per GM incentives. Prices and payments are inclusive of active GM em-
ployee discount (unless otherwise stated).All leases are 10,000miles per yearwith approvedSTier creditw/ $999down (unless otherwise noted).Must have lease loyalty on all vehicles.
For Sierra,must trade in ’99 or newermodel vehicle. Prices and payments are plus tax, title,plate feew/ acquisition fee up front, refundable security deposit required on certain vehicles –
to be determined by lender. GM employee discount to everyone valid on certainmodels. $3,500 trade in is valid on 2004 or newer vehicles w/ under 115kmiles in drivable condition, no
branded titles. See salesperson for details. ** Certain restrictionsmay apply, see dealer for complete details. Exp date:12/1/2014.

NEWTRAVERSE

PURCHASE
FOR

$28,499*
LEASE FWD LS
36 MONTHS
$163*

$999DOWN

2015

NEWEQUINOX

PURCHASE
FOR

$22,470*
LEASE 1LT
24 MONTHS
$119*
$999DOWN

2015

NEWCAMARO

PURCHASE
FOR

$22,349*
LEASE FOR
24 MONTHS
$220*

$999DOWN

2015

NEW IMPALA

LEASE 1LS
36 MONTHS
$218*

$999DOWN

2015

DBL. CAB
1500
2WD

DBL. CAB
2WD

Now looking for experienced salespeople to join our team!

PURCHASE
FOR

$24,239*

4WD SLE

Join us Nov.20
for Turkeys
& Tailgates!
4pm – 7pm

Must
Terminate

Non-GM Lease

WE DO HOUSE CALLS OR COME SEE US…
Before You Trade-In or Sell Your Car

Buyer & Seller of Clean Vehicles Since 1975!

248.332.8326
1153 Baldwin Rd • Pontiac • www.jimdouglasautosales.com

You’ll Get Your Tax Break
Plus 100’s if not 1,000’s More

Chevrolet Donates to Wounded Veterans

This year’s Hob Nobble Gob-
ble celebration, sponsored by
Ford, takes place at Ford Field in
Detroit on Friday, Nov. 21, at 8:30
p.m.

The event raises money for
the annual Detroit Thanksgiving
Day parade, which this year is
being presented by Art Van Fur-
niture.

The celebration features rides
as well as music by MKTO and
Vanilla Ice. The master of cere-
monies is Paul W. Smith of WJR
AM760 Radio.

Hob Nobble Gobble is just
part of the Thanksgiving celebra-
tion.

On Thursday, Nov. 27, the
Thanksgiving Day Parade begins
at the intersection of Kirby and
Woodward. The path leads
straight down Woodward and
ends at Congress. The parade
will step off at 9 a.m. and end at
noon. The event will be broad-
cast live on WDIV Local 4 from 9
a.m. to 10 a.m.

Grandstand tickets range from
$35 for a “step-off” view at Kirby
and Woodward to $55 for a seat
at Grand River and Woodward
avenues.

The Hard Rock Cafe will make
available a $55 breakfast pack-
age that includes grandstand
seats near Campus Martius.

To order tickets online for any
of the events, go to www.thepa-
rade.org, or call 313-923-7400.

Ford-Sponsored
Hob Nobble Gobble

Set for Nov. 21
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General Motors has received
15 certifications and three
awards from the nonprofit
Wildlife Habitat Council for es-
tablishing wildlife habitats and
education programs at facilities
in five countries, including the
first certified program in China
by any company.

The Wildlife Habitat Council’s
Wildlife at Work and Corporate
Lands for Learning programs
recognize outstanding wildlife
habitat management and envi-
ronmental education efforts at
corporate sites, said GM
spokesperson Sharon Basel.

“GM truly understands the
importance of establishing stra-
tegic corporate goals and objec-
tives with the Wildlife Habitat
Council and working to translate
them into tangible and measura-
ble on-the-ground actions,” said
Margaret O’Gorman, president of
the Wildlife Habitat Council.

GM maintains an industry-
leading 43 certified programs
and actively manages nearly
5,000 acres of wildlife habitat
globally, Basel said, representing
22 percent of the certified sites’
overall footprint. Features of
some of the newly certified pro-
grams include:

• A 27,000-square-foot pollina-
tor garden at the Guangde Prov-
ing Ground in China. Pollinators
– rapidly declining worldwide –
are critical to the reproduction
of 90 percent of flowering plants
and one-third of human food
crops worldwide.

• A three-acre artificial lagoon
providing a natural wetland habi-
tat for migrating and local birds
at GM’s Ramos Arizpe Complex
in Mexico. The lagoon is particu-
larly important in the water-
stressed region of northern Mex-
ico.

• Wetlands and containment
lakes used for organic waste-
water treatment at the compa-
ny’s facilities in Joinville and São
Caetano do Sul, Brazil. Employ-
ees showed students how sus-
tainable manufacturing practices
help preserve local watersheds
and the flora and fauna that rely
on them.

• Bat nesting boxes made
from scrap Chevrolet Volt bat-
tery covers at Tonawanda En-
gine and several other GM facili-
ties in the U.S. and Canada. The
structures are designed to help
preserve bat populations under
threat of white nose syndrome.

Certification requires sites to
apply for periodic renewal. Nine
GM facilities earned recertifica-
tion this year, having shown con-
tinuous growth of their habitats
and environmental education
programs.

“Enhancing biodiversity is a
business priority and environ-
mental imperative,” said Greg
Martin, GM executive director
for Sustainability. “These habi-
tats also enable our employees
to have a tangible, positive im-
pact on local conservation while
strengthening relationships in
the communities where they live
and work.”

The Wildlife Habitat Council
also recognized two individual
plants with additional awards for
programs that demonstrate ex-
ceptional commitment to con-
servation, Basel said.

Lansing Delta Township
earned Corporate Habitat of the
Year, which recognizes one high-
quality Wildlife at Work program
each year for outstanding envi-
ronmental stewardship. The
plant also received the Wings
Over Wetlands award in recogni-
tion of protecting wetland
habitat for waterfowl and other
migratory birds.

Arlington Assembly in Texas
was named Corporate Lands for
Learning Rookie of the Year.

Wildlife Habitat
Awards GM for Its

Environmental
Achievements



A new and innovative source of
clean energy is making its way to
Ford dealers.
Under a pilot program exclu-

sive to Ford, Wind Energy Corpo-
ration will install wind sail and
solar panel systems at four Ford
dealerships, a nearly $750,000 in-
vestment, to help power dealer
facilities.
The four dealerships are in ad-

dition to the Texas dealership
where a test program was held.
Each Windy System includes

highly efficient wind sail technol-
ogy that harvests wind energy
and an integrated 7-kilowatt solar
array, said Ford spokesman John
Cangany.
Ford dealers will use the elec-

tricity to power their buildings,
electric vehicle charging stations
and lot lighting.
The wind sails will be embla-

zoned with the Ford blue oval
logo and the name of the dealer-
ship, serving as a bold statement
by Ford and its dealers to their
commitment to sustainability.
A Windy System is expected to

deliver 20,000 kilowatt-hours of
electricity annually, enough ener-
gy to power two average-sized
homes for a year or charge a
Ford Focus Electric 870 times,
Fusion Energi 2,600 times and
C-MAX Energi 2,600 times.
Using one Windy System will

offset nearly 14 tons of green-
house gases per year.
“We are pleased to be working

with Wind Energy Corporation to
offer a pioneering, clean energy
option to Ford dealers,” said
John Felice, Ford vice president

of U.S. Marketing, Sales and
Service. “This is yet another in-
novative tool to help Ford and its
dealers address a global sustain-
ability challenge.”
Cangany said participating

dealers had to meet certain crite-
ria in order to qualify. “We had to
make sure that the dealerships
would have enough wind and sun
to make the investment worth-
while,” Cangany said. “Prices for
electricity vary from region to re-
gion, so it’s difficult to say how
much money they’d save.”
Participating dealers are elec-

tric vehicle-certified and were
selected by Ford and Wind Ener-
gy Corporation for both their
exceptional commitment to clean
energy and their wind and solar-
efficient locations.
Installations of the systems are

set to begin in early 2015 and be
completed by spring. Once in-
stalled, the dealerships will keep
the systems permanently.
Participating dealers are:
• Dana Ford Lincoln, Staten Is-

land, N.Y.;
• Tom Holzer Ford, Farming-

ton Hills, Mich.;
• The Ford Store, Morgan Hill,

Calif.;
• Fiesta Ford, Indio, Calif.
“The Windy System was creat-

ed in concert with world-class
partners and we are thrilled to
bring this innovative renewable
energy solution to Ford and its
dealers, including our beta site at
Boggus Ford in Harlingen,
Texas,” said Jim Fugitte, Wind En-
ergy’s CEO.
Thomas “Buzzy” Holzer of Tom

Holzer Ford in Farmington Hills,
said his dealership got final per-
mission from the city on Nov. 11
to install the Windy System.
“We thought it was a good idea

to sign up for this system,” Holz-
er said. “We’re a ‘green’ dealer-
ship and Farmington Hills is big
on ‘green’ projects as well. So
this just seemed like a natural fit
for us. I see this as a good match
for the dealership and a win-win
for Ford, us and the community.”

Now that all the legal hurdles
have been cleared, construction
will begin, Holzer said. The deal-
ership must have a foundation
laid for the wind generator as
well as some conduit lines from
the wind generator to the main
circuit panel in the dealership.
“Now that winter is coming,”

he said, “doing this will become a
little harder, but we hope to have
everything installed and running
by next spring.”
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Ford Dealers to Get Power from Wind Sails, Solar Panels

Boggus Ford in Harlingen, Texas, with its wind power system

TOKYO (AP) – Japanese auto-
maker Honda expanded its re-
calls related to defective air bags
on Nov. 13, saying a driver in
Malaysia died in an air bag-
linked accident earlier this year.
The automaker, which has re-

ported the biggest number of re-
calls related to defective air
bags, announced recalls of near-
ly 71,000 more vehicles: 22,607 of
its Fit Aria subcompact and
48,190 of its That’s model.
The air bags, made by the

Japanese firm Takata, have
faulty inflators that can explode,
hurling shrapnel at drivers.
Around the world, some 12

million vehicles have been re-
called by automakers because of
the problem air bags. The recalls
involve 10 automakers including
Toyota and GM. About 8 million
of the recalls are in the U.S.
A Honda spokeswoman, Mis-

ato Fukushima, said the latest
death, in July, was thought to
have been caused by a suspect
air bag. Safety advocates say
defective air bags caused four
deaths in the U.S.

Honda Recalling
71,000 Units with
Air Bag Defects

By SHANDRA MARTINEZ
The Grand Rapids Press

ZEELAND TOWNSHIP, Mich.
(AP) – Like other employers,
Primera Plastics Inc. struggles to
find skilled workers.
But the growing plastic injec-

tion molding company that
supplies the auto and furniture
industries is taking a new
approach to growing its work-
force, The Grand Rapids Press re-
ported.
Noel Cuellar, the company’s

owner and founder, has launched
Primera Pathways, an initiative
that gives unskilled workers on-
the-job training and even pro-
vides a free bus ride to work at
the company’s 106,000-square-
foot manufacturing plant in Zee-
land Township.
“The upturn in the economy

has created a skilled labor short-
age,” said Cuellar. “People with
skills have jobs and are working,
but local companies like ours
have hundreds of jobs they need
to fill.”
It may be surprising that Cuel-

lar’s relatively small firm, which
has annual sales of $25 million
and a 130-person workforce, is
taking the initiative on an indus-
try-wide problem. But education
has long been a passion of Cuel-
lar’s. Earlier this year, he provid-
ed $10,000 in tuition grants for
students at Holland and West
Ottawa schools to attend sum-
mer school classes to stay on
track to graduate.
The first class in Primera Path-

ways will have 15 trainees who
were selected after going
through a series of pre-employ-
ment tests. The one-year pro-
gram will provide training in ad-
vanced plastics manufacturing
along with guidance in personal
development skills. PNC Bank
has signed on to provide a free
course on personal finance to
the trainees.
Pay for the trainees starts at

$10 an hour with benefits, plus a
bonus for those who work sec-
ond or third shift.
Except for the bus ride offered

from locations throughout the
community, Pathways employ-
ees receive the same opportuni-
ties as Primera’s current employ-
ees.
“When we train people at

Primera, we also develop person-
al career skills, teaching new
workers about attitude, work
ethic, communications skills and
time management,” Cuellar said
in a statement. “Things that have
a big impact on how you do your
job and advance your career.”
Company officials declined to

share how much is being spent
on the program, but they say it
isn’t being supported by state or
local tax dollars.
Cuellar isn’t just training work-

ers for his own firm. Automotive
supplier Gentex and Office furni-
ture-maker Herman Miller, which
are customers of Primera Plas-
tics, have committed to hiring
those who complete the training
instead of routing them through
a staffing agency before they are
hired permanently.
Cuellar sees Pathways as a

chance to help young adults,
ages 18 to 27, who haven’t yet
had a chance to start a career.
His efforts are generating praise
from the community.
“This is a great way for young

adults to get into industry and
gain the type of technical and
personal experience that will
help them in the future,” said
Craig Spoelhof, executive direc-
tor of the Boys and Girls Club of
Greater Holland.
Primera Pathways is asking the

Boys & Girls Club and other com-
munity organizations to recruit
and recommend people for the
program. Lt. Gov. Calley, who vis-
ited Primera Plastics in late
October, praised Cuellar’s
efforts, noting there are over
300,000 job openings currently
available across the state.
There are jobs in the state but

there’s a skills gap, Calley said.
Cuellar sees the program as an

investment in people striving to
succeed in life and a way to solve
the skilled labor shortage for his
company.

Michigan Company Creates
Jobs Though Own Program
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Call Toll Free:

New
Saturday Hours:
Sales 10am-3pm &
Service 8am-2pm

HOURS: Mon/Thurs 8:30am-8pm
Tue/Wed/Fri 8:30am-6pm

800-710-3857
OPEN SATURDAY!

3800 S. Lapeer Rd., LAKE ORION

YOUR OFFICIAL CHRYSLER JEEP • DODGE LEASE TURN-IN HEADQUARTERS

SCAN
ME

CHECK YOUR
TRADE IN
VALUE HERE

•We make car buying fun at Milosch’s Palace. Please call to schedule an appointment for a demonstration drive. All rebates to dealer. Deals apply to stock
units only. Must be a Chrysler employee. $1995 down, plus destination, taxes, title, plates. Must be Chrysler Employee. $500 Military and TDM included.
Lease calculated at 10,000 miles per year. Vehicle shown not actual vehicle. WAC. See dealer for details. **Lease and prepay examples are plus destina-
tion, taxes, title, plates, $0 sec. deposit required. Includes Conquest Trade-in and must be Chrysler Employee. Programs subject to change. †On select mod-
els. See dealer for details. Expiration date is 11/30/14.

YOUR OFFICIAL CHRYSLER • JEEP • DODGE LEASE TURN-IN HEADQUARTERS

2014 CHRYSLER
TOWN & COUNTRY
TOURING
L

EMPLOYEE 1 PAY 27 MONTH
LEASE STARTING FROM
$3987*

27 MO. LEASE ONLY
$169*mo.

2014 CHRYSLER
300 S

EMPLOYEE 1 PAY 27 MONTH
LEASE STARTING FROM
$3987*

27 MO. LEASE
$89*mo.

2015 JEEP
GRAND CHEROKEE
LAREDO
4X4

SALE PRICE
$27,760*

27 MO. LEASE ONLY
$259*mo.

ALL NEW 2015 JEEP
CHEROKEE LATITUDE
4X4

39 MO. LEASE ONLY
$195*mo.

ALL NEW 2015
DODGE JOURNEY
RTAWD

27 MO. LEASE ONLY
$179*mo.

2014 DODGE
CHARGER R/T

EMPLOYEE 1 PAY 27 MONTH
LEASE STARTING FROM
$2988*

27 MO. LEASE ONLY
$99*mo.

2014 RAM
CREW CAB 4X4

BIG HORN

EMPLOYEE 1 PAY 27 MONTH
LEASE STARTING FROM
$3587*

27 MO. LEASE ONLY
$149*mo.

2015 CHRYSLER
200 LIMITED

SALE PRICE
$18,927*

27 MO. LEASE ONLY
$132*mo.
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