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Mary Barra

Barra Talks Industry Change, Technology Advancements

Earning customers for life is
how GM intends to “compete and
win,” said General Motors CEO
Mary Barra last week.

In an address to a Detroit Eco-
nomic Club gathering Oct. 28,
Barra talked about change in the
auto industry.

“In the 100-years-plus since the
auto industry sprang up in our
community, there have been
many transitional periods,” she
said. “I believe we are in one of
those periods again.

“In fact, I believe this industry

will experience more dramatic
change in the next decade than it
has in the past 50 years. Given
what we have all witnessed in
just the last few years, this is a
bold prediction, I know. But it
can be unbelievably exciting as
well.”

She said GM is energized by
this prospect, adding that the
potential benefits for all who call
Detroit home are enormous, in-
cluding dealers, suppliers and
unions.

“Look at the forces of change

Indiana Transmission Plant II Earns
Chrysler’s Bronze Status in WCM

Chrysler’s Indiana Transmis-
sion Plant II (ITPI) has been
awarded bronze status for its re-
sults in implementing World
Class Manufacturing (WCM).

The Kokomo, Ind., transmis-
sion plant becomes Chrysler
Group’s first transmission plant
and the sixth North American fa-
cility to achieve the WCM award
milestone, said Chrysler spokes-
person Jodi Tinson.

ITPII, which produces the five-
speed transmission for various
models in the Chrysler portfolio,
received the bronze designation
following a two-day audit Oct. 27-
28, Tinson said. It came just over

four years after adopting the
WCM operating system.

Bronze is awarded after earn-
ing a minimum of 50 points in 10
technical and 10 managerial pil-
lars by demonstrating clear WCM
know-how and competence
through employee-conducted
pillar presentations and a review
of projects that have been ex-
panded across the shop floor.
ITPII earned a score of 50.

“The employees at ITPII have
demonstrated their commitment
to World Class Manufacturing by
accelerating the rate of improve-
ment in their plant in order to
achieve bronze,” said Brian Har-

low, vice president and head of
Chrysler NAFTA Manufacturing.

“The support of the UAW at
both the local and international
level has been critical in making
Chrysler Group’s manufacturing
facilities among the best in the
world.”

World Class Manufacturing is a
methodology that focuses on re-
ducing waste, increasing produc-
tivity, and improving quality and
safety in a systematic and organ-
ized way, Harlow said. WCM en-
gages the workforce to provide
and implement suggestions on
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sweeping through the automo-
tive sector,” Barra said. “Tech-
nology advancements are revolu-
tionizing the industry. New
propulsion systems, alternative
fuel sources, lighter and stronger
materials, self-driving vehicles
and 4G LTE, to name but a few.
“Rapidly growing markets in
Asia are causing every company
to rethink its business plans.
New competitors are emerging,
including some in Silicon Valley.”
Underlying each of these areas
of change, she said, is the evolv-

ing nature of consumer expecta-
tions. What consumers want and
expect from cars and trucks and
crossovers, she added, is under-
going a revolution.

Barra said that if GM is suc-
cessful in meeting the public’s
expectations, “we will earn cus-
tomers for life. This is how we in-
tend to compete and win. By get-
ting closer to the customer than
any other auto manufacturer.

“As [ stand here today, GM is a

CONTINUED ON PAGE 2

Buick Reaches Consumer Reports’ Top Ten

by Jim Stickford

Infotainment systems are drag-
ging down owners’ perception of
quality in late-model cars, ac-
cording to recent research.

Multi-function, cross-linked in-
fotainment systems and the asso-
ciated in-car electronics are a
growing reliability plague for
many brands, according to the
Consumer Reports 2014 Annual
Reliability Survey.

That was the message given by
Jake Fisher, head of Consumer Re-
ports’ auto testing, at a presenta-
tion before the Automotive Press
Association at the Detroit Athlet-
ic Club Oct. 27.

Fisher told the crowd of re-
porters that first-year models
from Infiniti, Jeep, Fiat, Ram,
Cadillac, Ford, and Honda have
all seen significant problem rates
from infotainment bugs and
glitches.

Of the 17 problem areas CR
asks about in its survey, the
category including in-car elec-
tronics generated more com-
plaints from owners of 2014

models than any other category.

The common issues from past
CR surveys, Fisher said, included
unresponsive touch screens, or a
reluctance to pair phones. While
those issues remain, this year’s
survey finds they have been
joined by other problems - in-
cluding multi-use controllers that
don’t function properly.

The Consumer Reports 2015
new car reliability rankings saw
Lexus repeat as the most reliable
brand in the U.S. market, Fisher
said.

“Infotainment system prob-
lems generally don’t exist in a
vacuum,” said Fisher. “A close
look at the results suggests that
cars with a lot of in-car electronic
issues usually have plenty of oth-
er troubles, too.”

Consumer Reports Annual Auto
Reliability Survey polls CR’s sub-
scribers, who indicate any seri-
ous problems in 17 trouble areas
that they have had with the cars
they own in the preceding 12
months.

Consumer

Reports  gathers

2014 Buick Verano

enough data on 248 models to
predict which new cars will likely
be reliable or troublesome, as
well as provide insights and
standings of major brands and

spot trends. The survey is the
largest of its kind - the 2014
edition generated information

CONTINUED ON PAGE 2

Chernoby, Liddane Replace Betts as FCA’s Quality Chief

By TOM KRISHER
AP Auto Writer

DETROIT (AP) - Doug Betts,
Fiat Chrysler’s longtime quality
chief, abruptly left the company
Oct. 28, one day after its brands
performed poorly in Consumer
Reports magazine’s annual relia-
bility rankings.

Fiat Chrysler said in a state-
ment that Betts, who has been

with Chrysler for the past seven
years, exited the company to
pursue other interests.

He was immediately replaced
by Mark Chernoby, who will head
quality for the global company,
and Matthew Liddane, who will
lead Chrysler Group quality in
North America.

Betts, who was senior vice
president of quality, joined
Chrysler in November of 2007 af-
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Ford police vehicles will now have monitors that can help keep track of officers’ driving habits.

ter more than 21 years of quality
experience at Nissan, Toyota,
Michelin and General Motors.

But he had trouble fixing
the company’s longstanding
quality problems, and it con-
tinually fared poorly in the influ-
ential Consumer Reports rank-
ings.

Company spokeswoman
Shawn Morgan would not com-
ment on any possible connection

between Betts’ departure and the
rankings.

Sergio Marchionne, CEO of the
newly merged company, has
shown little patience with execu-
tives whose performances fall
short of expectations. He’s often
changed his top managers since
taking control of the company af-
ter it emerged from a U.S. govern-

CONTINUED ON PAGE 3

Ford’s Police Car Monitoring
System Geared to Save Lives

Police departments now can
police the police.

With Ford’s new monitoring
system, police agencies can
better save lives, prevent injuries
and potentially help save mil-
lions of taxpayer dollars.

As agents of law and order,
police officers monitor driving
behavior to ensure the safety of
the motoring public, said Bill
Frykman, Ford’s manager of busi-
ness and product development.

But until now, he said, unless
investigators removed a police
vehicle’s black box and pulled
the data after a traffic crash, no
one has been able to monitor
police vehicle operating condi-
tions.

To help address this issue,
Ford and Telogis have co-devel-
oped an industry-first telematics
solution that builds on Ford’s ex-

CONTINUED ON PAGE 4
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Ford Recalling
200,000 Vehicles

Ford is issuing a safety recall
for 204,448 2007-08 Ford Edge
and Lincoln MKX vehicles in cor-
rosion states and provinces in
North America for possible cor-
rosion under the reinforcement
brackets where the fuel tank is
mounted to the vehicle.

This condition may result in a
fuel odor, fuel leak or potentially
a check engine light, said Ford
spokesperson Kelli Felker.

A fuel leak in the presence of
an ignition source may result in a
fire. Ford is aware of one fire that
may be related to this condition,
with no injuries and no acci-
dents.

Affected vehicles include cer-
tain 2007-08 Ford Edge and Lin-
coln MKX vehicles built at
Oakville Assembly from June 15,
2006, to Sept. 22, 2008. Ford is
aware of 186,024 vehicles in the
United States and federalized
territories, and 18,424 vehicles
in Canada.

Affected vehicles include
those that are currently regis-
tered or were originally sold in
22 states (including Michigan)
and parts of eastern Canada.

Dealers will inspect the fuel
tank and either replace or repair
it at no cost to the customer.

Barra Talks Industry Change, Technology Advancements
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company with many strengths,
but I also know we must improve
significantly and rapidly. These
are the facts. Complacency and
overconfidence have no place in
the global automotive industry
and no place at our company.”

Since 2009, GM has announced
more than $11 billion in invest-
ments in the U.S., with almost
half being committed to Michi-
gan.

“And I'm pleased to announce
today that GM will make an addi-
tional investment of nearly $300
million in this region before the
end of the year,” Barra said.

“These investments lead to
quality jobs. In fact, we have
worked with our UAW partners
to develop initiatives that will
lead to more than 22,600 jobs in
the United States.

“Hiring has begun for many of
the positions and will continue
over the next few years, and
many of these jobs will be based
right here in Michigan.”

She said GM doesn’t invest in
this region or create jobs here
out of nostalgia or misplaced
sentimentality, adding that what
matters in this industry is excel-
lence, value and world-class
skills.

“In the next two years,” she
said, “we are going to start con-
necting cars to each other, and
the world around them, using a
wireless technology called V2X.
This encompasses both vehicle-
to-vehicle and vehicle-to-
infrastructure technology. It
should reduce crashes dramati-
cally.

“Cadillac will take the lead for
our company. The 2017-model-
year CTS, to be built in Lansing,
will be the first GM vehicle to
carry V2X technology. And we
believe it will also be the first for
the U.S. industry.”

GM is also joining forces with
the Michigan Department of
Transportation, the University of

Chrysler Recalls 600,000
2010-2014 Trucks and SUVs

Chrysler is recalling about
600,000 vehicles in four separate
campaigns involving fuel-heater
housings and tire pressure.

In one campaign, Chrysler is
recalling vehicles to take care of
potential problems with wiring-
harness terminals and to up-
grade software that helps man-
age Electronic Stability Control
(ESO).

The recall covers an estimated
381,876 trucks globally to up-
grade certain wiring-harness ter-
minals and replace - if necessary
— their fuel-heater housings.

Restricted to vehicles
equipped with 6.7-liter Cummins
diesel engines, the campaign fol-
lows an investigation of two
cases in which fuel-heater hous-
ings showed signs of overheat-
ing. Chrysler is unaware of any
incidents involving fire.

Chrysler engineers discovered
a terminal connector near the
fuel heater may be subject to
friction-induced corrosion, said
company spokesperson Eric
Mayne. This condition may lead
to overheating and potential fuel
leakage.

Service technicians will install
new terminals made from up-
graded material. Fuel-heater
housings will be inspected and, if
they show signs of leakage, they
will be replaced.

Affected are certain model-
year 2010-2014 Ram 2500 and
3500 pickups, and 4500 and 5500
chassis cabs. An estimated
314,704 are in the U.S.; 59,432 in
Canada; 1,803 in Mexico and
5,937 outside the NAFTA region.

Chrysler is also recalling an
estimated 184,186 SUVs
globally, to upgrade software

that helps manage ESC.

Following an investigation
prompted by field data, Chrysler
engineers discovered a debris
cover protecting a certain circuit
board may inadvertently disrupt
a communication line and dis-
able ESC, Mayne said.

The company is unaware of
any related injuries or accidents
in either of these cases.

The software upgrade restores
proper communication and pre-
serves ESC function.

This campaign covers certain
model-year 2014 Dodge Durango
and Jeep Grand Cherokee SUVs.
An estimated 132,223 are in the
U.S.; 8,871 are in Canada; 4,742
in Mexico and 38,350 outside the
NAFTA region.

In a third campaign, the
automaker is recalling an esti-
mated 23,053 Ram ProMaster
full-size vans from model-year
2014. All are in the U.S.

This campaign will upgrade
software that helps Tire Pressure
Monitor (TPM) sensors recog-
nize from which tire pressure
data is coming. Absent such
capability, a warning light may
falsely signal low tire pressure.

The fourth campaign will re-
configure a TPM module to dis-
able a test mode that was
inadvertently left on following
shipment from the supplier.
When installed in a vehicle, a
TPM module configured this way
may not get accurate tire-pres-
sure readings, which could result
in a false warning.

Affected are an estimated
10,390 Jeep Wrangler SUVs and
Dodge Grand Caravan/Chrysler
Town & Country minivans from
model-year 2014 - all in the U.S.

Michigan and other automakers
to create V2X-enabled corridors
on 120 miles of metro Detroit
roadways, Barra said.

“Another area where GM has
placed a significant bet is in the
electrification of the automo-
bile,” she said.

“We introduced the Chevy Volt
in late 2010 and in the interven-
ing four years we have learned a
lot about both the challenges
and the promises of designing,
engineering, manufacturing and
selling an electric vehicle.

“The Volt is a leap
forward in
automotive

technology...”

— Mary Barra,
GM CEO

“The scorecard on the first-
generation Volt is good, but not
everything we wanted.

“At the Detroit Auto Show in
January, GM will introduce our

next-generation Volt. When it
launches in the second half of
2015, it will represent a signifi-
cant leap forward in technology,
design and overall refinement. It
will store more energy in its bat-
tery pack with fewer cells, yet go
further on a charge. It will accel-
erate faster. And the car’s gas
generator will come from an all-
new GM engine family and use
even less fuel.

“The Volt is a leap forward in
automotive technology, and it
has already had a profound im-
pact on this region,” Barra said.
“Of the more than $5 billion GM
has invested in Michigan since
2009, over $1.8 billion of that
amount was dedicated to make
our state GM’s global center of
excellence for vehicle electrifica-
tion.

“This investment helped make
our Brownstown Township facili-
ty the country’s first high-volume
lithium-ion battery pack manu-
facturing site operated by a ma-
jor automaker.”

This investment also helped
fund new body shop tooling,
equipment, and additional up-
grades at the Detroit-Hamtramck
assembly plant, which builds the
Volt, Barra said, adding that it

will also allow GM to build the
next-gen Volt’'s gas engine in
Flint.

“Now we are prepared to go
the next step,” Barra said. “Along
with the investment news [ men-
tioned earlier, the second an-
nouncement I am pleased to
share today is that we will build
the new Volt’s electric drive sys-
tem in Warren. This means that
all of the Volt’s major compo-
nents — the battery cells, the bat-
tery pack, the electric drive unit,
and the gas motor — will be made
in Michigan.

“For GM, this electrification
technology is an important ele-
ment of our global business plan.
And we are determined that this
region will be the recognized
global leader of electric vehicle
development.”

Barra said she wants GM to ex-
cel, to win in the marketplace
and that Silicon Valley doesn’t
have the corner on innovation.

“Johan De Nysschen, our new
president of Cadillac commented
recently . . . that our competitors
are ‘absolutely 100 percent im-
mersed in annihilating the oppo-
sition,”” Barra said. “He’s right.
This is reality. And we must be
equally determined to prevail.”

Buick Leads Domestics in Consumer Study
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from about 1.1 million vehicles.

The worst first-year infotain-
ment offender in this year’s sur-

vey was the Intouch system in
the new Infiniti Q50 sedan. More
than one in five owners reported
a problem with it.

That, when combined with the
poor reliability performance of
the QX60 SUV, was enough to
drop Infiniti’s reliability rank 14

points to 20th overall - the far-

thest drop of any of the 28
brands this year.

The survey did show signs
some carmakers are finding ways

to alleviate infotainment prob-

lems, Fisher said.

While hardly trouble-free, up-

dates and changes to Ford and
Lincoln’s MyTouch systems have
made them less troublesome
year after year.

When introduced, the 2011
Ford Explorer had a 10 percent
infotainment complaint rate and
peaked at 28 percent. The 2014
Explorer’s revised system has a 3
percent complaint rate for the
same trouble areas.

Buick was the only domestic
brand to finish in the top 10, and
moved into 6th place from 16th

last year. All six of its models in-
cluded in CR’s annual survey
scored average or better reliabili-
ty, including the CR-Recommend-
ed Buick LaCrosse (V6).

“Buick’s relatively high ranking
is a big deal,” said Mike Wall, di-
rector of Automotive Analysis for
[HS. “It demonstrates a couple of
things. First, infotainment issues
are still a problem. Second, I no-
ticed when I read through the re-
port that consumers are de-
manding this technology and the
automakers that can best exe-
cute it will fare better with the
public.”

Wall said Buick has done a
good job of creating vehicles that
are of good quality but relatively
inexpensive compared to other
high-end vehicles.

“Buick has really done a good
job in terms of both quality and
content of vehicles,” Wall said.
“Look at the Verano. It’s a suc-
cess and it’s built off the Cruze
platform. GM has been able to
leverage off an existing platform
to extend the Buick brand. That’s
how you draw in those much-
revered younger buyers.

“Brands like Buick are building
smaller vehicles to bring the
entry price to the brand down.

The ones that are able to do that
will win in the end. I think we’ll
be seeing a lot of that sort of
thing in the future.”

All of the other U.S. brands fin-
ished in the lower half of the
brand rankings. Lincoln joined
Hyundai and Cadillac as the
brands that improved their rank-
ings the most.

This year, Lincoln moved up 12
spots, finishing in 15th place,
with four models including the
reliable MKZ sedan scoring aver-
age and only two models below
average.

Domestic small and compact
cars, and full-sized pickups aren’t
helping American carmakers to
improve their reliability rank,
Fisher said.

The Chevrolet Sonic and
Cruze, Ford Fiesta and Focus,
and the Dodge Dart turbo ver-
sion are all below average.

The recently  redesigned
Chevrolet Silverado/GMC Sierra
1500 is showing a lot of teething
pains. The GMC brand dropped
10 places, finishing 19th in the
rankings largely because of the
Sierra 1500 pickup. The Ram
1500 has also faltered, contribut-
ing to RAM’s seven-place slide to
26th.
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Alicia Boler-Davis with GM VP John Quattrone

GM’s Alicia Boler-Davis Earns
Award from ‘Women of Color’

Although initially discouraged
from pursuing engineering by a
teacher, a young high school stu-
dent pursued her curiosity and
love of math and science.

That former teenager is now
General Motors senior vice presi-
dent of Global Quality and Cus-
tomer Experience.

Alicia Boler-Davis shared her
story as she received the 2014
Technologist of the Year award
from Women of Color magazine.

Educated as a chemical engi-
neer, Boler-Davis took numerous
career-building positions at GM
and applied her technical back-
ground along the way.

In 2007, Boler-Davis became
GM’s first African-American plant
manager and has changed the
face of the automotive business
as her leadership career pro-
gressed.

“Alicia pioneered a path of
many firsts through her career
and is one of the highest-ranking
African-American women in the
global auto industry,” said John
Quattrone, GM senior vice presi-

dent, Global Human Resources.

The Technologist of the Year
award given to Boler-Davis was
the highest honor bestowed at
the 19th Annual Women of Color
Science, Technology, Engineering
and Math (STEM) Conference
Gala held Oct. 25.

Boler-Davis said a high school
counselor disagreed with the
aforementioned teacher and in-
troduced her to a summer engi-
neering program. That guidance,
plus high expectations and sup-
port from her family, role models
and mentors, greatly influenced
her.

“We can never overestimate
the impact we can have on young
people considering STEM ca-
reers,” Boler-Davis said in an ad-
dress to an audience of more
than 1,500 technologists, engi-
neers, scientists and students.

“While many companies here
are fierce competitors in the
marketplace, the advancement
of STEM education is one area
where we are best served by
working together.”

Chernoby, Liddane Replace
Betts as FCA’s Quality Chief
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ment-sponsored bankruptcy in
2009.

But AutoTrader.com senior an-
alyst Michelle Krebs said Mar-
chionne had been more patient
than usual with Betts. “It clearly
sends the message that Chrysler
management is not going to ac-
cept bad quality going forward,”
she said. “They need to do some-
thing. Yesterday’s results were
really dismal.”

Fiat Chrysler Automobiles
fared worst in the Consumer Re-
ports rankings this year. The
Dodge, Ram, Jeep and Fiat
brands occupied the bottom four
spots of 28 brands ranked by the
magazine. Chrysler was the com-
pany’s highest-ranked brand at
No. 22. Jeep, Ram, Dodge and
Chrysler all dropped from last
year’s rankings. The new nine-
speed transmission in the Jeep
Cherokee was among the compa-
ny’s head-aches.

The instability created by com-
bining Chrysler with Fiat has not
helped reliability, said Consumer
Reports’ head of auto testing Jake
Fisher. “It’s just this kind of mov-

ing target,” Fisher said.

Chrysler’s quality problems,
though, can’t be blamed solely
on Betts, Krebs said. The compa-
ny must fix engineering, design
and manufacturing problems as
well, she said. Chernoby, who
now serves as FCA's head of
product development, will keep
that position in addition to his
quality duties.
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America’s ‘Ready to Take on the World,’
Says New Chrysler Commercial Campaign

Chrysler has debuted its
unique “Ready to Take on the
World” advertising campaign for
the new 2015 Chrysler 200.

The integrated campaign
launched Oct. 25 online and Oct.
26 on television with three 30-
second commercials. A fourth 30-
second spot will debut this
month, said Chrysler spokesper-
son Diane Morgan. The campaign
also includes print, digital and
social extensions.

“The spots use subtle humor
with visual and musical cues, in
addition to narration beginning
in three different languages -
Japanese, German, Swedish - to
drive home the campaign’s focus
on craftsmanship, performance
and safety,” Morgan said.

“As the all-new 2015 Chrysler
200 is presented in full frame, the
narration shifts from the native
speaker to an English voice-over
introducing the all-new Chrysler
200.”

“In 2011,” said Olivier Francois,
Chrysler’s chief marketing offi-
cer, “we made a promise with
‘Imported from Detroit’ — and in
2014, we set an expectation with
the all-new 2015 Chrysler 200 as
‘America’s Import.’ Our story has
evolved from ‘Detroit is back’ to
‘America is back’ to now, Ameri-
ca is ‘ready to take on the world.’

“With the all-new Chrysler 200,
we’'ve made a car that feels,
looks and drives as competitive-
ly and competently as any im-
port, but is built in the U.S.A.

“So why not speak to the at-
tributes of the car that one might
associate with a particular coun-
try, whether Japan, Germany or
Sweden, and put a unique twist
on it that will make consumers

“International” marketing campaign for the 200 debuted Oct. 25.

not just sit up and take notice
but also question what they see
and hear, and ultimately, what
they believe is possible from an
American-made automobile.”

Speaking about the entire
process, Chrysler President and
CEO Al Gardner said, “The all-
new 2015 Chrysler 200 symbol-
izes the Chrysler brand’s com-
mitment to building a world-class
vehicle.

“From the all-new plant built to
manufacture an all-new car, the
Chrysler 200 has been reinvent-
ed from the ground up.”

Here are the locations where
the three spots were filmed:

e “Japanese Quality,” with its
focus on craftsmanship, was
filmed in Detroit using textural
elements within the city that
might appear to be part of the
landscape of Japan.

e “German Performance -
Autobahn” and “German Per-
formance — Three Times,” high-
lighting superior performance,
was filmed in Seattle at night in
an homage to Germany’s iconic
Autobahn.

e Launching on television in

November, “Swedish Safety,”
showcasing a car designed to
help keep passengers out of
harm’s way, was filmed in both
San Francisco and Seattle, and
mirrors the fjords and sea typical
of the Swedish landscape,
Morgan said. The commercials
all feature the music, “The Fire,”
by The Roots during their closing
frames.

Morgan said that in order to
build the 2015 Chrysler 200,
Chrysler went back to the draw-
ing board and rebuilt everything
- even the factory that makes it.

As the 2015 Chrysler 200 con-
tinues to arrive at dealerships
across the country, Chrysler re-
cently launched the Chrysler 200
Factory Tour experience with
Google Maps Business View, giv-
ing consumers a first-of-its-kind
look inside the automaking
process, Morgan said.

The virtual tour allows users
to get up close to the assembly
process, taking them inside the 5
million square feet of the Sterling
Heights Assembly Plant.

Nearly $1 billion was spent to
prepare the facility.
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Sterling Heights Mayor
Richard Notte Dles at 76

Sterling Heights Mayor
Richard J. Notte died in his home
of complications from pancreatic
cancer on Tuesday, Oct. 28. He
was 76 years old.

A part of Sterling Heights mu-
nicipal government for more
than 30 years, Notte was serving
his 11th two-year term as mayor.
He previously served 10 years as
a member of the city council be-
fore becoming the first mayor to
be directly elected by a vote of
the city electorate.

While donning his trademark
fedora, Mayor Notte was immedi-
ately identifiable throughout the
community when representing
his constituents at thousands of
ribbon cuttings, charity balls,
dinners, luncheons, school
events, and scouting ceremonies.
Notte always said he believed his
role was to serve all Sterling
Heights residents.

“I, myself, don’t like to be
called a politician,” Notte said in
a 2013 induction speech to the
Macomb Hall of Fame. “I'd rather
be called a representative, repre-
senting the people, because it’s
what I do.”

Notte earned two associate’s
degrees from Macomb Communi-
ty College, one in applied science
and one in labor studies. He re-
tired from Ford Motor Company
in 2004 after 45 years of employ-
ment. While there, he held sever-
al elected UAW positions and
was plant chairman and record-
ing and financial secretary. He
was a committeeman and had
represented constituents since
1972.

Notte fought tirelessly to keep
the Sterling Heights Assembly
Plant (SHAP) open following the
Chrysler bankruptcy. His passion

Mayor Richard Notte

and commitment paid off when
Chrysler acquired the SHAP as-
sets and invested over $1 billion
to construct a new assembly fa-
cility and paint shop at SHAP.

“We are deeply saddened by
the passing of Mayor Notte,” said
Brian Glowiak, Chrysler director
of Civic Relations and Communi-
ty Engagement, in a statement to
the media.

“It is a sad day for the city and
for all of the people he impacted
both personally and through his
long and dedicated service to
the City of Sterling Heights. We
will truly miss his leadership and
his charismatic personality.”

Notte was a strong advocate
for Sterling Heights Community
Foundation and its mission to en-
hance cultural, educational and
recreational opportunities for
Sterling Heights residents.

In 2010, Notte funded the
“Richard J. Notte Scholarship for
Public Service Endowment,”
which will annually present a
college scholarship to a student
in his name.
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Ford Police Car System Monitors Drivers

CONTINUED FROM PAGE 1

isting Crew Chief powered by Tel-
ogis and is designed specifically
to help meet the monitoring
needs of law enforcement agen-
cies, Frykman said.

The technology provides intel-
ligent data and analytics that law
enforcement agencies need to
dramatically improve officer
safety and driving behavior,
heighten situational and opera-
tional awareness, and help re-
duce vehicle maintenance costs.

With the addition of Ford
Telematics on Ford Police Inter-
ceptor vehicles, police adminis-
trators can monitor officer loca-
tion and vehicle operating condi-
tions, Frykman said.

While many agencies have
policies that require officers to
avoid excessive speed and that
promote safety belt use, until
now they had no visibility into
the realtime driving habits of
officers to enable training and
encourage safe driving behav-
iors.

Ford Telematics for Law
Enforcement builds upon the
core design and engineering
philosophy of the Ford Police In-
terceptor for maximizing officer
safety, said Ford spokesperson
Chris Terry, adding that this is
key to helping prevent police
crashes by mitigating high-speed
driving and encouraging safety
belt use.

“We have a responsibility to
the communities we serve and to
our fellow officers to make safety
behind the wheel one of our top
priorities,” said Vartan Yegiyan,
director of police transportation
Il and commanding officer at the
Los Angeles Police Department.

“The collaborative process
that exists with the LAPD, Ford
and Telogis has allowed us to
customize this solution to meet
the unique demands of our

organization and other Ford
police fleets.”

“Vehicle accidents are the lead-
ing cause of officer fatalities,”
said Frykman and even the
slightest improvements in driver
training and behavior within law
enforcement organizations can
potentially save lives.

“Whether in emergency opera-
tion or not, vehicle data from this
technology, in context with dif-
ferent driving situations will help
illustrate to police organizations
where changes can be made that
will have a profound effect on
officer safety.”

“Working with Ford,” said Greg
Dziewit, vice president, OEM
business at Telogis, “we’re deliv-
ering a solution for training and
visibility for police departments
that will be a game-changer for
their safety programs.

“Combining exclusive Ford In-
terceptor vehicle data with the
Telogis platform provides law
enforcement agencies with un-
precedented levels of intelli-
gence about their fleet opera-
tions to drive safety, improve
situational awareness during crit-
ical events and reduce overall
costs.”

While firearm-related police
fatalities often make headlines,
police administrators know traf-
fic fatalities and injuries repre-
sent a greater statistical threat to
officer safety, Terry said.

According to data from the Na-
tional Law Enforcement Officers
Memorial Fund, from 2004 to
2013, an average of nearly 55 offi-
cers were killed each year as a
result of a firearms-related inci-
dent. For the same time period,
an average of 64 officers a year
died in traffic-related incidents.

“Traffic-related incidents have
been the leading cause of law en-
forcement fatalities in 14 of the
last 16 years,” said Craig W.
Floyd, National Law Enforcement
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Officers Memorial Fund chair-
man and CEO.

“Leveraging technology to im-
prove law enforcement vehicle
safety is integral to reducing the
number of officers killed in traf-
fic-related incidents each year.”

In addition to safety belt use
monitoring, the new system
builds upon existing capabilities
of Ford Crew Chief powered by
Telogis to provide visibility into
police vehicle lateral accelera-
tion, spins, yaw rates, pursuit
mode, accelerator pedal posi-
tion, brake pedal position, engine
torque, antilock braking system
events, and stability control and
traction control events, Frykman
said.

Agencies can also get individu-
alized scorecards on police offi-
cers’ driving behaviors based on
these inputs.

Last year, Ford unveiled a sur-
veillance mode feature that uses
existing sensor technology to
automatically roll up windows,
lock doors and sound an alarm if
someone approaches an officer’s
parked vehicle from the rear.

Michael Millikin

Millikin to Retire

In 2015, Led GM’s
9/11 Response

GM General Counsel Michael
Millikin has informed the Detroit
automaker of his decision to re-
tire in early 2015.

The company will immediately
begin an external s