
Chrysler’s Indiana Transmis-
sion Plant II (ITPII) has been
awarded bronze status for its re-
sults in implementing World
Class Manufacturing (WCM).
The Kokomo, Ind., transmis-

sion plant becomes Chrysler
Group’s first transmission plant
and the sixth North American fa-
cility to achieve the WCM award
milestone, said Chrysler spokes-
person Jodi Tinson.
ITPII, which produces the five-

speed transmission for various
models in the Chrysler portfolio,
received the bronze designation
following a two-day audit Oct. 27-
28, Tinson said. It came just over

four years after adopting the
WCM operating system.
Bronze is awarded after earn-

ing a minimum of 50 points in 10
technical and 10 managerial pil-
lars by demonstrating clear WCM
know-how and competence
through employee-conducted
pillar presentations and a review
of projects that have been ex-
panded across the shop floor.
ITPII earned a score of 50.
“The employees at ITPII have

demonstrated their commitment
to World Class Manufacturing by
accelerating the rate of improve-
ment in their plant in order to
achieve bronze,” said Brian Har-

low, vice president and head of
Chrysler NAFTA Manufacturing.
“The support of the UAW at

both the local and international
level has been critical in making
Chrysler Group’s manufacturing
facilities among the best in the
world.”
World Class Manufacturing is a

methodology that focuses on re-
ducing waste, increasing produc-
tivity, and improving quality and
safety in a systematic and organ-
ized way, Harlow said. WCM en-
gages the workforce to provide
and implement suggestions on
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Mary Barra

Earning customers for life is
how GM intends to “compete and
win,” said General Motors CEO
Mary Barra last week.
In an address to a Detroit Eco-

nomic Club gathering Oct. 28,
Barra talked about change in the
auto industry.
“In the 100-years-plus since the

auto industry sprang up in our
community, there have been
many transitional periods,” she
said. “I believe we are in one of
those periods again.
“In fact, I believe this industry

will experience more dramatic
change in the next decade than it
has in the past 50 years. Given
what we have all witnessed in
just the last few years, this is a
bold prediction, I know. But it
can be unbelievably exciting as
well.”
She said GM is energized by

this prospect, adding that the
potential benefits for all who call
Detroit home are enormous, in-
cluding dealers, suppliers and
unions.
“Look at the forces of change

sweeping through the automo-
tive sector,” Barra said. “Tech-
nology advancements are revolu-
tionizing the industry. New
propulsion systems, alternative
fuel sources, lighter and stronger
materials, self-driving vehicles
and 4G LTE, to name but a few.
“Rapidly growing markets in

Asia are causing every company
to rethink its business plans.
New competitors are emerging,
including some in Silicon Valley.”
Underlying each of these areas

of change, she said, is the evolv-

ing nature of consumer expecta-
tions. What consumers want and
expect from cars and trucks and
crossovers, she added, is under-
going a revolution.
Barra said that if GM is suc-

cessful in meeting the public’s
expectations, “we will earn cus-
tomers for life. This is how we in-
tend to compete and win. By get-
ting closer to the customer than
any other auto manufacturer.
“As I stand here today, GM is a

Barra Talks Industry Change, Technology Advancements

Indiana Transmission Plant II employees sped up improvement rate.

Indiana Transmission Plant II Earns
Chrysler’s Bronze Status in WCM

by Jim Stickford

Infotainment systems are drag-
ging down owners’ perception of
quality in late-model cars, ac-
cording to recent research.
Multi-function, cross-linked in-

fotainment systems and the asso-
ciated in-car electronics are a
growing reliability plague for
many brands, according to the
Consumer Reports 2014 Annual
Reliability Survey.
That was the message given by

Jake Fisher, head of Consumer Re-
ports’ auto testing, at a presenta-
tion before the Automotive Press
Association at the Detroit Athlet-
ic Club Oct. 27.
Fisher told the crowd of re-

porters that first-year models
from Infiniti, Jeep, Fiat, Ram,
Cadillac, Ford, and Honda have
all seen significant problem rates
from infotainment bugs and
glitches.
Of the 17 problem areas CR

asks about in its survey, the
category including in-car elec-
tronics generated more com-
plaints from owners of 2014

models than any other category.
The common issues from past

CR surveys, Fisher said, included
unresponsive touch screens, or a
reluctance to pair phones. While
those issues remain, this year’s
survey finds they have been
joined by other problems – in-
cluding multi-use controllers that
don’t function properly.
The Consumer Reports 2015

new car reliability rankings saw
Lexus repeat as the most reliable
brand in the U.S. market, Fisher
said.

“Infotainment system prob-
lems generally don’t exist in a
vacuum,” said Fisher. “A close
look at the results suggests that
cars with a lot of in-car electronic
issues usually have plenty of oth-
er troubles, too.”

Consumer Reports Annual Auto
Reliability Survey polls CR’s sub-
scribers, who indicate any seri-
ous problems in 17 trouble areas
that they have had with the cars
they own in the preceding 12
months.

Consumer Reports gathers

enough data on 248 models to
predict which new cars will likely
be reliable or troublesome, as
well as provide insights and
standings of major brands and

spot trends. The survey is the
largest of its kind – the 2014
edition generated information

Buick Reaches Consumer Reports’ Top Ten

Ford police vehicles will now have monitors that can help keep track of officers’ driving habits.

Police departments now can
police the police.
With Ford’s new monitoring

system, police agencies can
better save lives, prevent injuries
and potentially help save mil-
lions of taxpayer dollars.
As agents of law and order,

police officers monitor driving
behavior to ensure the safety of
the motoring public, said Bill
Frykman, Ford’s manager of busi-
ness and product development.

But until now, he said, unless
investigators removed a police
vehicle’s black box and pulled
the data after a traffic crash, no
one has been able to monitor
police vehicle operating condi-
tions.
To help address this issue,

Ford and Telogis have co-devel-
oped an industry-first telematics
solution that builds on Ford’s ex-

Ford’s Police Car Monitoring
System Geared to Save Lives

2014 Buick Verano

By TOM KRISHER
AP Auto Writer

DETROIT (AP) – Doug Betts,
Fiat Chrysler’s longtime quality
chief, abruptly left the company
Oct. 28, one day after its brands
performed poorly in Consumer
Reports magazine’s annual relia-
bility rankings.
Fiat Chrysler said in a state-

ment that Betts, who has been

with Chrysler for the past seven
years, exited the company to
pursue other interests.
He was immediately replaced

by Mark Chernoby, who will head
quality for the global company,
and Matthew Liddane, who will
lead Chrysler Group quality in
North America.
Betts, who was senior vice

president of quality, joined
Chrysler in November of 2007 af-

ter more than 21 years of quality
experience at Nissan, Toyota,
Michelin and General Motors.
But he had trouble fixing

the company’s longstanding
quality problems, and it con-
tinually fared poorly in the influ-
ential Consumer Reports rank-
ings.
Company spokeswoman

Shawn Morgan would not com-
ment on any possible connection

between Betts’ departure and the
rankings.
Sergio Marchionne, CEO of the

newly merged company, has
shown little patience with execu-
tives whose performances fall
short of expectations. He’s often
changed his top managers since
taking control of the company af-
ter it emerged from a U.S. govern-

Chernoby, Liddane Replace Betts as FCA’s Quality Chief
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35777 Van Dyke
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SubwayChrysler
38111 Van Dyke
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Ford is issuing a safety recall
for 204,448 2007-08 Ford Edge
and Lincoln MKX vehicles in cor-
rosion states and provinces in
North America for possible cor-
rosion under the reinforcement
brackets where the fuel tank is
mounted to the vehicle.
This condition may result in a

fuel odor, fuel leak or potentially
a check engine light, said Ford
spokesperson Kelli Felker.
A fuel leak in the presence of

an ignition source may result in a
fire. Ford is aware of one fire that
may be related to this condition,
with no injuries and no acci-
dents.
Affected vehicles include cer-

tain 2007-08 Ford Edge and Lin-
coln MKX vehicles built at
Oakville Assembly from June 15,
2006, to Sept. 22, 2008. Ford is
aware of 186,024 vehicles in the
United States and federalized
territories, and 18,424 vehicles
in Canada.
Affected vehicles include

those that are currently regis-
tered or were originally sold in
22 states (including Michigan)
and parts of eastern Canada.
Dealers will inspect the fuel

tank and either replace or repair
it at no cost to the customer.

Ford Recalling
200,000 Vehicles

Chrysler is recalling about
600,000 vehicles in four separate
campaigns involving fuel-heater
housings and tire pressure.
In one campaign, Chrysler is

recalling vehicles to take care of
potential problems with wiring-
harness terminals and to up-
grade software that helps man-
age Electronic Stability Control
(ESC).
The recall covers an estimated

381,876 trucks globally to up-
grade certain wiring-harness ter-
minals and replace – if necessary
– their fuel-heater housings.
Restricted to vehicles

equipped with 6.7-liter Cummins
diesel engines, the campaign fol-
lows an investigation of two
cases in which fuel-heater hous-
ings showed signs of overheat-
ing. Chrysler is unaware of any
incidents involving fire.
Chrysler engineers discovered

a terminal connector near the
fuel heater may be subject to
friction-induced corrosion, said
company spokesperson Eric
Mayne. This condition may lead
to overheating and potential fuel
leakage.
Service technicians will install

new terminals made from up-
graded material. Fuel-heater
housings will be inspected and, if
they show signs of leakage, they
will be replaced.
Affected are certain model-

year 2010-2014 Ram 2500 and
3500 pickups, and 4500 and 5500
chassis cabs. An estimated
314,704 are in the U.S.; 59,432 in
Canada; 1,803 in Mexico and
5,937 outside the NAFTA region.
Chrysler is also recalling an

estimated 184,186 SUVs
globally, to upgrade software

that helps manage ESC.
Following an investigation

prompted by field data, Chrysler
engineers discovered a debris
cover protecting a certain circuit
board may inadvertently disrupt
a communication line and dis-
able ESC, Mayne said.
The company is unaware of

any related injuries or accidents
in either of these cases.
The software upgrade restores

proper communication and pre-
serves ESC function.
This campaign covers certain

model-year 2014 Dodge Durango
and Jeep Grand Cherokee SUVs.
An estimated 132,223 are in the
U.S.; 8,871 are in Canada; 4,742
in Mexico and 38,350 outside the
NAFTA region.
In a third campaign, the

automaker is recalling an esti-
mated 23,053 Ram ProMaster
full-size vans from model-year
2014. All are in the U.S.
This campaign will upgrade

software that helps Tire Pressure
Monitor (TPM) sensors recog-
nize from which tire pressure
data is coming. Absent such
capability, a warning light may
falsely signal low tire pressure.
The fourth campaign will re-

configure a TPM module to dis-
able a test mode that was
inadvertently left on following
shipment from the supplier.
When installed in a vehicle, a
TPM module configured this way
may not get accurate tire-pres-
sure readings, which could result
in a false warning.
Affected are an estimated

10,390 Jeep Wrangler SUVs and
Dodge Grand Caravan/Chrysler
Town & Country minivans from
model-year 2014 – all in the U.S.

Chrysler Recalls 600,000
2010-2014 Trucks and SUVs

company with many strengths,
but I also know we must improve
significantly and rapidly. These
are the facts. Complacency and
overconfidence have no place in
the global automotive industry
and no place at our company.”
Since 2009, GM has announced

more than $11 billion in invest-
ments in the U.S., with almost
half being committed to Michi-
gan.
“And I’m pleased to announce

today that GM will make an addi-
tional investment of nearly $300
million in this region before the
end of the year,” Barra said.
“These investments lead to

quality jobs. In fact, we have
worked with our UAW partners
to develop initiatives that will
lead to more than 22,600 jobs in
the United States.
“Hiring has begun for many of

the positions and will continue
over the next few years, and
many of these jobs will be based
right here in Michigan.”
She said GM doesn’t invest in

this region or create jobs here
out of nostalgia or misplaced
sentimentality, adding that what
matters in this industry is excel-
lence, value and world-class
skills.
“In the next two years,” she

said, “we are going to start con-
necting cars to each other, and
the world around them, using a
wireless technology called V2X.
This encompasses both vehicle-
to-vehicle and vehicle-to-
infrastructure technology. It
should reduce crashes dramati-
cally.
“Cadillac will take the lead for

our company. The 2017-model-
year CTS, to be built in Lansing,
will be the first GM vehicle to
carry V2X technology. And we
believe it will also be the first for
the U.S. industry.”
GM is also joining forces with

the Michigan Department of
Transportation, the University of

Michigan and other automakers
to create V2X-enabled corridors
on 120 miles of metro Detroit
roadways, Barra said.
“Another area where GM has

placed a significant bet is in the
electrification of the automo-
bile,” she said.
“We introduced the Chevy Volt

in late 2010 and in the interven-
ing four years we have learned a
lot about both the challenges
and the promises of designing,
engineering, manufacturing and
selling an electric vehicle.

“The scorecard on the first-
generation Volt is good, but not
everything we wanted.
“At the Detroit Auto Show in

January, GM will introduce our

next-generation Volt. When it
launches in the second half of
2015, it will represent a signifi-
cant leap forward in technology,
design and overall refinement. It
will store more energy in its bat-
tery pack with fewer cells, yet go
further on a charge. It will accel-
erate faster. And the car’s gas
generator will come from an all-
new GM engine family and use
even less fuel.
“The Volt is a leap forward in

automotive technology, and it
has already had a profound im-
pact on this region,” Barra said.
“Of the more than $5 billion GM
has invested in Michigan since
2009, over $1.8 billion of that
amount was dedicated to make
our state GM’s global center of
excellence for vehicle electrifica-
tion.
“This investment helped make

our Brownstown Township facili-
ty the country’s first high-volume
lithium-ion battery pack manu-
facturing site operated by a ma-
jor automaker.”
This investment also helped

fund new body shop tooling,
equipment, and additional up-
grades at the Detroit-Hamtramck
assembly plant, which builds the
Volt, Barra said, adding that it

will also allow GM to build the
next-gen Volt’s gas engine in
Flint.
“Now we are prepared to go

the next step,” Barra said. “Along
with the investment news I men-
tioned earlier, the second an-
nouncement I am pleased to
share today is that we will build
the new Volt’s electric drive sys-
tem in Warren. This means that
all of the Volt’s major compo-
nents – the battery cells, the bat-
tery pack, the electric drive unit,
and the gas motor – will be made
in Michigan.
“For GM, this electrification

technology is an important ele-
ment of our global business plan.
And we are determined that this
region will be the recognized
global leader of electric vehicle
development.”
Barra said she wants GM to ex-

cel, to win in the marketplace
and that Silicon Valley doesn’t
have the corner on innovation.
“Johan De Nysschen, our new

president of Cadillac commented
recently . . . that our competitors
are ‘absolutely 100 percent im-
mersed in annihilating the oppo-
sition,’” Barra said. “He’s right.
This is reality. And we must be
equally determined to prevail.”

Barra Talks Industry Change, Technology Advancements

from about 1.1 million vehicles.
The worst first-year infotain-

ment offender in this year’s sur-
vey was the Intouch system in
the new Infiniti Q50 sedan. More
than one in five owners reported
a problem with it.
That, when combined with the

poor reliability performance of
the QX60 SUV, was enough to
drop Infiniti’s reliability rank 14
points to 20th overall – the far-
thest drop of any of the 28
brands this year.
The survey did show signs

some carmakers are finding ways
to alleviate infotainment prob-
lems, Fisher said.
While hardly trouble-free, up-

dates and changes to Ford and
Lincoln’s MyTouch systems have
made them less troublesome
year after year.
When introduced, the 2011

Ford Explorer had a 10 percent
infotainment complaint rate and
peaked at 28 percent. The 2014
Explorer’s revised system has a 3
percent complaint rate for the
same trouble areas.
Buick was the only domestic

brand to finish in the top 10, and
moved into 6th place from 16th

last year. All six of its models in-
cluded in CR’s annual survey
scored average or better reliabili-
ty, including the CR-Recommend-
ed Buick LaCrosse (V6).
“Buick’s relatively high ranking

is a big deal,” said Mike Wall, di-
rector of Automotive Analysis for
IHS. “It demonstrates a couple of
things. First, infotainment issues
are still a problem. Second, I no-
ticed when I read through the re-
port that consumers are de-
manding this technology and the
automakers that can best exe-
cute it will fare better with the
public.”
Wall said Buick has done a

good job of creating vehicles that
are of good quality but relatively
inexpensive compared to other
high-end vehicles.
“Buick has really done a good

job in terms of both quality and
content of vehicles,” Wall said.
“Look at the Verano. It’s a suc-
cess and it’s built off the Cruze
platform. GM has been able to
leverage off an existing platform
to extend the Buick brand. That’s
how you draw in those much-
revered younger buyers.
“Brands like Buick are building

smaller vehicles to bring the
entry price to the brand down.

The ones that are able to do that
will win in the end. I think we’ll
be seeing a lot of that sort of
thing in the future.”
All of the other U.S. brands fin-

ished in the lower half of the
brand rankings. Lincoln joined
Hyundai and Cadillac as the
brands that improved their rank-
ings the most.
This year, Lincoln moved up 12

spots, finishing in 15th place,
with four models including the
reliable MKZ sedan scoring aver-
age and only two models below
average.
Domestic small and compact

cars, and full-sized pickups aren’t
helping American carmakers to
improve their reliability rank,
Fisher said.
The Chevrolet Sonic and

Cruze, Ford Fiesta and Focus,
and the Dodge Dart turbo ver-
sion are all below average.
The recently redesigned

Chevrolet Silverado/GMC Sierra
1500 is showing a lot of teething
pains. The GMC brand dropped
10 places, finishing 19th in the
rankings largely because of the
Sierra 1500 pickup. The Ram
1500 has also faltered, contribut-
ing to RAM’s seven-place slide to
26th.

Buick Leads Domestics in Consumer Study

CONTINUED FROM PAGE 1

CONTINUED FROM PAGE 1

“The Volt is a leap
forward in
automotive

technology . . . ”
– Mary Barra,

GM CEO
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Chrysler has debuted its
unique “Ready to Take on the
World” advertising campaign for
the new 2015 Chrysler 200.
The integrated campaign

launched Oct. 25 online and Oct.
26 on television with three 30-
second commercials. A fourth 30-
second spot will debut this
month, said Chrysler spokesper-
son Diane Morgan. The campaign
also includes print, digital and
social extensions.
“The spots use subtle humor

with visual and musical cues, in
addition to narration beginning
in three different languages –
Japanese, German, Swedish – to
drive home the campaign’s focus
on craftsmanship, performance
and safety,” Morgan said.
“As the all-new 2015 Chrysler

200 is presented in full frame, the
narration shifts from the native
speaker to an English voice-over
introducing the all-new Chrysler
200.”
“In 2011,” said Olivier Francois,

Chrysler’s chief marketing offi-
cer, “we made a promise with
‘Imported from Detroit’ – and in
2014, we set an expectation with
the all-new 2015 Chrysler 200 as
‘America’s Import.’ Our story has
evolved from ‘Detroit is back’ to
‘America is back’ to now, Ameri-
ca is ‘ready to take on the world.’
“With the all-new Chrysler 200,

we’ve made a car that feels,
looks and drives as competitive-
ly and competently as any im-
port, but is built in the U.S.A.
“So why not speak to the at-

tributes of the car that one might
associate with a particular coun-
try, whether Japan, Germany or
Sweden, and put a unique twist
on it that will make consumers

not just sit up and take notice
but also question what they see
and hear, and ultimately, what
they believe is possible from an
American-made automobile.”
Speaking about the entire

process, Chrysler President and
CEO Al Gardner said, “The all-
new 2015 Chrysler 200 symbol-
izes the Chrysler brand’s com-
mitment to building a world-class
vehicle.
“From the all-new plant built to

manufacture an all-new car, the
Chrysler 200 has been reinvent-
ed from the ground up.”
Here are the locations where

the three spots were filmed:
• “Japanese Quality,” with its

focus on craftsmanship, was
filmed in Detroit using textural
elements within the city that
might appear to be part of the
landscape of Japan.
• “German Performance –

Autobahn” and “German Per-
formance – Three Times,” high-
lighting superior performance,
was filmed in Seattle at night in
an homage to Germany’s iconic
Autobahn.
• Launching on television in

November, “Swedish Safety,”
showcasing a car designed to
help keep passengers out of
harm’s way, was filmed in both
San Francisco and Seattle, and
mirrors the fjords and sea typical
of the Swedish landscape,
Morgan said. The commercials
all feature the music, “The Fire,”
by The Roots during their closing
frames.
Morgan said that in order to

build the 2015 Chrysler 200,
Chrysler went back to the draw-
ing board and rebuilt everything
– even the factory that makes it.
As the 2015 Chrysler 200 con-

tinues to arrive at dealerships
across the country, Chrysler re-
cently launched the Chrysler 200
Factory Tour experience with
Google Maps Business View, giv-
ing consumers a first-of-its-kind
look inside the automaking
process, Morgan said.
The virtual tour allows users

to get up close to the assembly
process, taking them inside the 5
million square feet of the Sterling
Heights Assembly Plant.
Nearly $1 billion was spent to

prepare the facility.
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STERLING
TIRE & AUTO

586-264-7775
www.SterlingTireAndAuto.com

34701 VAN DYKE
SOUTH OF 15 MILE RD

Next To Budget/Avis • Sterling Heights
Hours: Mon-Fri 8am-6pm • Sat 9am-2pm • FREE Shuttle Service

WE SELL TIRES
QUALITY SERVICE YOU CAN TRUST!

NATIONAL FLEET ACCOUNTS WELCOME

BIG 3 EMPLOYEES
EXTRA 10% OFF ENTIRE BILL

Excludes Tires • FREE Car Wash with Any Service

OVER 75 YEARS OF EXPERIENCE
We Accept All Extended Warranties Including GM, Chrysler, Ford, Etc.

MAINTENANCE SPECIAL
Includes: • Full Service Oil Change & Filter

• Lube & Top Off All Fluids
• Semi Synthetic Blend (5W30) up to 5 qts.

$2295
FREE Tire Rotation • FREE 27 Pt. Inspection

FREE Brake Inspection (Drums Extra)

$3595 Full Service
Synthetic Oil Change

– Including Dexos Approved Oil –
Shop Charges And Disposal Extra.

Most Cars. Not Valid With Any Other Discount. Offer Expires 11-30-14.

OR

POT HOLE
SERVICE SPECIAL

$5995
Includes: • Front End Alignment • Tire Rotation

• Balance & Brake Inspection
Must present discount at time of write-up. Not valid with other offers.
Camber/Caster adjustment additional cost. Offer Expires 11-30-14.

FREE
BRAKE

INSPECTION
Most Cars. Drums Extra.

Brake Pad Special Starting At $89
Most Cars. Not Valid With Any Other Discount. Offer Expires 11-30-14.

FREE
ALIGNMENT
WITH PURCHASE

OF 4 TIRES
Most Cars. Not Valid With Any Other Discount. Offer Expires 11-30-14.

COOLING
SYSTEM FLUSH
$8995

Reg. $119.95.
Inspect and test radiator for leaks

Inspect hoses and belts, flush radiator system.
Install up to 2 gallons of coolant

(Dex-Cool extra) Hazardous waste & disposal extra.
Most Cars. Not Valid With Any Other Discount. Offer Expires 11-30-14.

FRONT END
ALIGNMENT
$2995

Most Cars. Not Valid With Any Other Discount. Offer Expires 11-30-14.

“International” marketing campaign for the 200 debuted Oct. 25.

Alicia Boler-Davis with GM VP John Quattrone

America’s ‘Ready to Take on the World,’
Says New Chrysler Commercial Campaign

Although initially discouraged
from pursuing engineering by a
teacher, a young high school stu-
dent pursued her curiosity and
love of math and science.
That former teenager is now

General Motors senior vice presi-
dent of Global Quality and Cus-
tomer Experience.
Alicia Boler-Davis shared her

story as she received the 2014
Technologist of the Year award
from Women of Color magazine.
Educated as a chemical engi-

neer, Boler-Davis took numerous
career-building positions at GM
and applied her technical back-
ground along the way.
In 2007, Boler-Davis became

GM’s first African-American plant
manager and has changed the
face of the automotive business
as her leadership career pro-
gressed.
“Alicia pioneered a path of

many firsts through her career
and is one of the highest-ranking
African-American women in the
global auto industry,” said John
Quattrone, GM senior vice presi-

dent, Global Human Resources.
The Technologist of the Year

award given to Boler-Davis was
the highest honor bestowed at
the 19th Annual Women of Color
Science, Technology, Engineering
and Math (STEM) Conference
Gala held Oct. 25.
Boler-Davis said a high school

counselor disagreed with the
aforementioned teacher and in-
troduced her to a summer engi-
neering program. That guidance,
plus high expectations and sup-
port from her family, role models
and mentors, greatly influenced
her.
“We can never overestimate

the impact we can have on young
people considering STEM ca-
reers,” Boler-Davis said in an ad-
dress to an audience of more
than 1,500 technologists, engi-
neers, scientists and students.
“While many companies here

are fierce competitors in the
marketplace, the advancement
of STEM education is one area
where we are best served by
working together.”

GM’s Alicia Boler-Davis Earns
Award from‘Women of Color’

ment-sponsored bankruptcy in
2009.
But AutoTrader.com senior an-

alyst Michelle Krebs said Mar-
chionne had been more patient
than usual with Betts. “It clearly
sends the message that Chrysler
management is not going to ac-
cept bad quality going forward,”
she said. “They need to do some-
thing. Yesterday’s results were
really dismal.”
Fiat Chrysler Automobiles

fared worst in the Consumer Re-
ports rankings this year. The
Dodge, Ram, Jeep and Fiat
brands occupied the bottom four
spots of 28 brands ranked by the
magazine. Chrysler was the com-
pany’s highest-ranked brand at
No. 22. Jeep, Ram, Dodge and
Chrysler all dropped from last
year’s rankings. The new nine-
speed transmission in the Jeep
Cherokee was among the compa-
ny’s head-aches.
The instability created by com-

bining Chrysler with Fiat has not
helped reliability, said Consumer
Reports’ head of auto testing Jake
Fisher. “It’s just this kind of mov-

ing target,” Fisher said.
Chrysler’s quality problems,

though, can’t be blamed solely
on Betts, Krebs said. The compa-
ny must fix engineering, design
and manufacturing problems as
well, she said. Chernoby, who
now serves as FCA’s head of
product development, will keep
that position in addition to his
quality duties.

Chernoby, Liddane Replace
Betts as FCA’s Quality Chief

BEAUTIFUL
ACREAGE
DEVELOPMENT
• 17 Parcels to choose from •

30 Miles North of
GM Tech Center

Your Builder or Ours
Almont Schools

For info call Judy Gi�n,
Emporio Casa R.E. Services,

586-531-4166

CONTINUED FROM PAGE 1
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WARREN URGENTCARE

“We Care”
URGENT CARE FOR ACCIDENTS AND INJURY

ADULT & PEDIATRIC ILLNESS
Digital X-Rays, EKG and Lab Work, On-Site Lab Service, Strep, Mono,
Pregnancy & Urine Testing, Vaccinations, Sports & School Physicals,

Occupational Medicine, Work-Related Injuries,
Pre-Hire Physicals (BAT & Urine Screening)

SPECIAL ON SPORTS PHYSICAL $25.00 State-of-the-Art Facility

8am-10pm • 7 Days a week • 365 Days a Year
“Bringing Quality Urgent Care To Your Neighborhood”

586-276-8200
31700 Van Dyke • Warren, MI 48093

On Van Dyke Rd., between 13 & 14 Mile in
St. John’s Windemere Park

OTHER CONVENIENT LOCATIONS:

ATTENTION
Chrysler, GM, Ford

Employees, we’re within
2 miles of your plants

HAP & BCN
NO Referrals Needed!
www.warrenurgentcare.com

FLU SHOTS

Woodland Urgent Care
22341 W. 8 Mile Road

Detroit

313-387-8700

N. East Macomb Urgent Care
43900 Garfield, Suite 121

Clinton Township

586-868-2600

GetAway to Sunset Bay
Bella Vista Inn & Hersel’s on the Bay

on beautiful Lake Huron in Caseville

WEEKEND GETAWAY

Call 989-856-2650
or visit bella-caseville.com

PACKAGE

Early Check-in Friday. Late Check-out Sunday.

• Jacuzzi Suites • Fireplace

MOTEL
ROOMS $69per

night

$229
3 DAYS & 2 NIGHTS

Sterling Heights Mayor
Richard J. Notte died in his home
of complications from pancreatic
cancer on Tuesday, Oct. 28. He
was 76 years old.
A part of Sterling Heights mu-

nicipal government for more
than 30 years, Notte was serving
his 11th two-year term as mayor.
He previously served 10 years as
a member of the city council be-
fore becoming the first mayor to
be directly elected by a vote of
the city electorate.
While donning his trademark

fedora, Mayor Notte was immedi-
ately identifiable throughout the
community when representing
his constituents at thousands of
ribbon cuttings, charity balls,
dinners, luncheons, school
events, and scouting ceremonies.
Notte always said he believed his
role was to serve all Sterling
Heights residents.
“I, myself, don’t like to be

called a politician,” Notte said in
a 2013 induction speech to the
Macomb Hall of Fame. “I’d rather
be called a representative, repre-
senting the people, because it’s
what I do.”
Notte earned two associate’s

degrees from Macomb Communi-
ty College, one in applied science
and one in labor studies. He re-
tired from Ford Motor Company
in 2004 after 45 years of employ-
ment. While there, he held sever-
al elected UAW positions and
was plant chairman and record-
ing and financial secretary. He
was a committeeman and had
represented constituents since
1972.
Notte fought tirelessly to keep

the Sterling Heights Assembly
Plant (SHAP) open following the
Chrysler bankruptcy. His passion

and commitment paid off when
Chrysler acquired the SHAP as-
sets and invested over $1 billion
to construct a new assembly fa-
cility and paint shop at SHAP.
“We are deeply saddened by

the passing of Mayor Notte,” said
Brian Glowiak, Chrysler director
of Civic Relations and Communi-
ty Engagement, in a statement to
the media.
“It is a sad day for the city and

for all of the people he impacted
both personally and through his
long and dedicated service to
the City of Sterling Heights. We
will truly miss his leadership and
his charismatic personality.”
Notte was a strong advocate

for Sterling Heights Community
Foundation and its mission to en-
hance cultural, educational and
recreational opportunities for
Sterling Heights residents.
In 2010, Notte funded the

“Richard J. Notte Scholarship for
Public Service Endowment,”
which will annually present a
college scholarship to a student
in his name.

Sterling Heights Mayor
Richard Notte Dies at 76

Mayor Richard Notte

isting Crew Chief powered by Tel-
ogis and is designed specifically
to help meet the monitoring
needs of law enforcement agen-
cies, Frykman said.
The technology provides intel-

ligent data and analytics that law
enforcement agencies need to
dramatically improve officer
safety and driving behavior,
heighten situational and opera-
tional awareness, and help re-
duce vehicle maintenance costs.
With the addition of Ford

Telematics on Ford Police Inter-
ceptor vehicles, police adminis-
trators can monitor officer loca-
tion and vehicle operating condi-
tions, Frykman said.
While many agencies have

policies that require officers to
avoid excessive speed and that
promote safety belt use, until
now they had no visibility into
the real-time driving habits of
officers to enable training and
encourage safe driving behav-
iors.
Ford Telematics for Law

Enforcement builds upon the
core design and engineering
philosophy of the Ford Police In-
terceptor for maximizing officer
safety, said Ford spokesperson
Chris Terry, adding that this is
key to helping prevent police
crashes by mitigating high-speed
driving and encouraging safety
belt use.
“We have a responsibility to

the communities we serve and to
our fellow officers to make safety
behind the wheel one of our top
priorities,” said Vartan Yegiyan,
director of police transportation
II and commanding officer at the
Los Angeles Police Department.
“The collaborative process

that exists with the LAPD, Ford
and Telogis has allowed us to
customize this solution to meet
the unique demands of our

organization and other Ford
police fleets.”
“Vehicle accidents are the lead-

ing cause of officer fatalities,”
said Frykman and even the
slightest improvements in driver
training and behavior within law
enforcement organizations can
potentially save lives.
“Whether in emergency opera-

tion or not, vehicle data from this
technology, in context with dif-
ferent driving situations will help
illustrate to police organizations
where changes can be made that
will have a profound effect on
officer safety.”
“Working with Ford,” said Greg

Dziewit, vice president, OEM
business at Telogis, “we’re deliv-
ering a solution for training and
visibility for police departments
that will be a game-changer for
their safety programs.
“Combining exclusive Ford In-

terceptor vehicle data with the
Telogis platform provides law
enforcement agencies with un-
precedented levels of intelli-
gence about their fleet opera-
tions to drive safety, improve
situational awareness during crit-
ical events and reduce overall
costs.”
While firearm-related police

fatalities often make headlines,
police administrators know traf-
fic fatalities and injuries repre-
sent a greater statistical threat to
officer safety, Terry said.
According to data from the Na-

tional Law Enforcement Officers
Memorial Fund, from 2004 to
2013, an average of nearly 55 offi-
cers were killed each year as a
result of a firearms-related inci-
dent. For the same time period,
an average of 64 officers a year
died in traffic-related incidents.
“Traffic-related incidents have

been the leading cause of law en-
forcement fatalities in 14 of the
last 16 years,” said Craig W.
Floyd, National Law Enforcement

Officers Memorial Fund chair-
man and CEO.
“Leveraging technology to im-

prove law enforcement vehicle
safety is integral to reducing the
number of officers killed in traf-
fic-related incidents each year.”
In addition to safety belt use

monitoring, the new system
builds upon existing capabilities
of Ford Crew Chief powered by
Telogis to provide visibility into
police vehicle lateral accelera-
tion, spins, yaw rates, pursuit
mode, accelerator pedal posi-
tion, brake pedal position, engine
torque, antilock braking system
events, and stability control and
traction control events, Frykman
said.
Agencies can also get individu-

alized scorecards on police offi-
cers’ driving behaviors based on
these inputs.
Last year, Ford unveiled a sur-

veillance mode feature that uses
existing sensor technology to
automatically roll up windows,
lock doors and sound an alarm if
someone approaches an officer’s
parked vehicle from the rear.

Ford Police Car System Monitors Drivers
CONTINUED FROM PAGE 1

GM General Counsel Michael
Millikin has informed the Detroit
automaker of his decision to re-
tire in early 2015.
The company will immediately

begin an external search for his
replacement, said GM
spokesperson Pat Morrissey.
“Mike has had a tremendous

career, spanning more than 40
years, with the vast majority of
it at GM,” said GM CEO Mary
Barra.
“He has led global legal teams

through incredibly complex
transactions, been a trusted and
respected confidant to senior
management, and even led the
company’s global business re-
sponse team following the
tragedy of 9/11.
“For me, personally, Mike has

been incredibly helpful over the
past two decades,” Barra said. “I
find him a man of impeccable in-
tegrity, respectful candor, and
unwavering loyalty. He will be
missed.
“I wish him and his wife Karen

much happiness in this next
chapter of their lives.”
“Mike has served the Board

extremely well,” said Tim Solso,
chairman of the General Motors
Board of Directors. “He has been
a valued advisor, a strong leader
and a consistent and honest
voice over the past several
years. On behalf of the Board, I
wish him well in retirement.”
Millikin, 66, will remain in his

position until the transition of
the new General Counsel is com-
plete, Morrissey said.
Some GM career highlights:
• Joined GM in 1977;
• Joined the overseas legal

matters practice area in 1981;
• Named head of the in-house

litigation practice area in 1987,
where he spearheaded the com-
pany’s response to the theft of
confidential documents and data
by Jose Ignacio Lopez and some
of his followers.

Millikin to Retire
In 2015, Led GM’s
9/11 Response

Michael Millikin
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MILAN, ITALY (AP) – Fiat
Chrysler Automobiles will spin
off sports car maker Ferrari into
a separate company, a move to
unlock the luxury brand’s value
and distinguish it from its mass-
market parent.
The spinoff aims to raise mon-

ey to support the newly merged
carmaker’s plans to invest $61
billion over five years to com-
pete with global giants Toyota
and Volkswagen. Shares in Fiat
Chrysler soared on the news.
“I think we are doing the right

thing by giving Ferrari a proper,
unique place in the capital mar-
kets to be evaluated and valued
as a luxury automaker,” FCA’s
CEO Sergio Marchionne said in
an analyst conference call Oct.
29.
Fiat Chrysler, which owns 90

percent of Ferrari, will sell 10
percent of its shares in a public
offering, and distribute the re-
maining 90 percent of its holding
to its own shareholders.
Marchionne refused to specu-

late on Ferrari’s value, saying
only, “I think we will be pleasant-
ly surprised.”
Investors seemed to agree.

Shares in Fiat Chrysler jumped
10.6 percent to 8.43 euros in
Milan, and 11.93 percent to
$10.88 on the New York Stock Ex-
change the day of the announce-
ment.
The news of the spinoff was

coupled with an announcement
that Fiat Chrysler will issue $2.5
billion in convertible bonds to
help fund its business plan.
The board intends to com-

plete the spinoff during 2015,
and said shares would be listed
in the United States, with a pos-
sible double listing in Europe, as
Fiat Chrysler has done.
A Ferrari spinoff had long been

speculated by industry experts
as Marchionne seeks to maxi-
mize values from the group’s
brands. Fiat Chrysler’s other lux-
ury brands, including Alfa
Romeo and Maserati, will remain
part of the parent company, and
are a key part of Marchionne’s
plans to focus production in Italy
on higher-margin luxury cars.
The decision to break off

Ferrari comes about two months
after an awkward management
transition at Ferrari that saw
longtime chairman Luca Cordero
di Montezemolo resign after a
public spat over strategy with
Marchionne, who has since tak-
en over his job.
Marchionne has been vocal in

his displeasure over Ferrari’s
long absence from the Formula
One car racing winner’s circle,
and has pledged to get the team
back to the top. The last time it
won the driver’s championship
was in 2007.
“I think we need to continue to

protect Mother Goose, which is
the production of cars, and we
need to get back on the track
and start winning again, which is
part of the DNA of the house,”
Marchionne said.
Ferrari has limited production

to 7,000 vehicles a year to main-
tain its exclusivity, and Mar-
chionne said production would
be increased only to match an
expansion in the customer base.
Also on Oct. 29, Fiat Chrysler

Automobiles N.V. announced it
returned to a profit in the third
quarter thanks to a good per-
formance by its luxury brands
and gains in North America and
Asia.
It made a net profit of 174 mil-

lion euros ($221 million) for the
three months ending Sept. 30.
That compares with a loss of 15
million euros in the same period
last year. Revenues rose 14 per-
cent to 23.5 billion euros.
Ferrari and Maserati com-

bined earnings before interest
and tax were 484 million euros,
up 55 percent from a year ago.

FCA to Spin Off
Ferrari to Become
Separate Company



Ten Chrysler technical busi-
ness leaders received honors for
their career achievements at the
17th Annual Women of Color
STEM Conference Oct. 23-25 in
Detroit.
The Women of Color Confer-

ence is the only multi-cultural
celebration held to honor the sig-
nificant achievements of women
in technology.
The conference annually rec-

ognizes the most innovative
professionals in the STEM fields
for their career accomplish-
ments “despite the traditional
obstacles faced by women in
these fields,” according to
Chrysler spokesperson Valerie
Oehmke.
The conference ensures that

the achievements and impor-
tance of outstanding women in
technical fields are highly visible
to industry, government and stu-
dents, said Chrysler spokesman
Mile Palese.
“The Women of Color Awards

recognize some of the most
promising and influential women
business and community leaders
in the U.S.,” said Mike Keegan,
Chrysler’s senior vice president
of Human Resources.
“Chrysler Group is proud that

our female employees continue
to be recognized for their ex-
traordinary technical achieve-
ments and leadership.”
Special Recognition Awards

recognize their “accomplish-

ments in leading and managing a
significant part of a technology
enterprise and whose career
choices serve as an example to
women working to move beyond
what are considered traditional
roles.”
Chrysler recipients were:
• Anna Yang Shu (Manufactur-

ing)
• Angela Zielinski (Engineer-

ing)
In the Technology Rising Stars,

(“young women who are helping
to shape technology for the
future,”) Chrysler recipients
were:
• Li Chen (Powertrain)
• Rasheeda Daanyal (Engi-

neering)
• Navdeep Kaur (Engineering)
• Ann Kong (Engineering)
• Iliana Martinez (IT)
• Sharmistha Mukherjee (IT)
• Haiying Tang (Engineering)
• Gengmei Wang (Engineering)
“These women join a long list

of accomplished female leaders
at Chrysler Group who’ve re-
ceived this prestigious recogni-
tion and serve as role models
highlighting the exciting career
opportunities for women in the
automotive industry,” Keegan
said.
For the past three years,

Chrysler has been named a top
supporter of engineering pro-
grams at the nation’s Historically
Black Colleges and Universities
(HBCUs), according to U.S. Black

Engineer & Information Technolo-
gy magazine.
The company also sponsored

Great Minds in STEM, an organi-
zation that provides scholar-
ships to Hispanic students ma-
joring in a STEM field.
In addition, Chrysler also sup-

ports various organizations that
advance women’s involvement in
STEM professions, including
Michigan Council of Women in
Technology and Society of
Women Engineers.
Over the past 19 years,

Chrysler has invested nearly $2.1
million in First Robotics teams

across the U.S. and Canada.
Moreover, the company spon-
sored Formula SAE Team spon-
sorships that allow engineering
students to conceive, design, fab-
ricate and race formula-style
cars, Palese said.
In addition, he said, Chrysler

continues to be an active sup-
porter of organizations such as
the National Black MBA Associa-
tion and National Association of
Hispanic MBAs to recruit talent-
ed MBA candidates from leading
business schools for the compa-
ny’s finance and leadership de-
velopment programs.
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28400 Van Dyke www.vandykedodge.com DODGE/RAM SALES LINE: 1-888-731-9981
*The above purchase prices are plus tax, title, doc, and destination; include Chrysler’s standard rebates plus the returning lease rebates. Lease payments are based on Chrysler Capital Tier 1 approval, 10,000 miles per year, and will have a $395 disposition fee at
lease termination. Lease payments are also based on Chrysler’s standard rebates plus loyalty rebates. Security deposit is not required. One pay lease just add tax, due at signing includes, first payment and taxes, just add plates. Residency restrictions apply. 
+or less, if you qualify for an employee, supplier, military, or friends discount your price could be lower. Durango Demo. Laramie Demo. †See dealer for details. *For the first three years or 30,000 miles, which ever comes first. Expires 10/31/2014.
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Eight of Chrysler Group’s Women of Color winners at the group’s annual STEM Conference in Detroit Oct. 24

Chrysler ‘Women of Color’ Score Big in Career Honors

how to improve their jobs and
their plants.
WCM was first implemented

by Fiat in 2006.
It was introduced to Chrysler

as part of the alliance be-
tween the two companies in
June 2009.
Since that time, the company

has saved more than $1 billion in
controllable manufacturing
costs as a result of the imple-
mentation of WCM.
During an audit, Harlow said,

zero to five points are awarded
for each of the 10 technical pil-
lars, which include safety, work-
place organization, logistics and
the environment. Zero to five
points are also awarded for each
of the 10 managerial pillars such
as management commitment,
clarity of objectives, allocation
of people, motivation of opera-
tors and commitment of the
organization.
A score of 100 would indicate

World Class.
In addition to ITPII, four other

facilities currently hold bronze
awards – Toledo Assembly Com-
plex in Ohio, Saltillo Truck As-
sembly Plant in Mexico, Dundee
Engine Plant in Michigan and
Trenton Engine Complex.
The Windsor Assembly Plant

in Ontario, which earned its
bronze designation in 2012,
was awarded silver in March
2014, making it Chrysler’s
highest-ranking plant in North
America.
Construction of ITPII began in

2002 and launched production in
November 2003.
Together with its sister plant,

Indiana Transmission Plant I, the
complex employs more than
2,500.

Inidana Plant
Earns Chrysler’s
Bronze in WCM
CONTINUED FROM PAGE 1

New-vehicle retail sales are ex-
pected to reach their highest lev-
el for the month of October since
2004, according to a monthly
sales forecast developed jointly
by J.D. Power and LMC Automo-
tive.
New-vehicle retail sales in

October 2014 are projected to
come in at 1.1 million units, a 6
percent increase, compared with
October 2013. The retail season-
ally adjusted annualized rate
(SAAR) in October is expected to
be 13.6 million units, 700,000
units better than October 2013.
“The industry continues to

demonstrate strong sales growth
and robust transaction prices, re-
sulting in another record-break-
ing month for industry consumer
spending,” said John Humphrey,
senior vice president of J.D. Pow-
er’s global automotive practice.
Retail transactions are the

most accurate measure of true
underlying consumer demand
for new vehicles. Humphrey ex-
pects consumer spending on
new vehicles to exceed $32.5 bil-

lion in October. Consumer
spending in October of 2013
reached $30.7 billion.
Humphrey said growth in retail

sales and higher transaction
prices are partly due to increas-
ing consumers using longer-term
financing, which makes purchas-
es more affordable from a month-
ly payment perspective. A third
(32.6 percent) of vehicles sold in
October 2014 are financed with a
term of 72 months or longer,
tying the July 2014 record.
“The current environment of

the auto industry is one of
strength and stability, with the
second half of the year at a 16.6
million-unit pace, more than
making up for the 16.1 million-
unit level in the first half of
2014,” said Jeff Schuster, LMC
senior vice opresident of fore-
casting.
“The market is clearly seeing a

second wave of SUV popularity –
with a wide variety of choices
across the size spectrum – that
will likely dominate market share
for the foreseeable future.”

October Car Sales Strong
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Picture may not represent actual sale vehicle. All applicable rebates including lease loyalty have been deducted from Sale Price/Payment and are subject to change by the manufacturer without notice and are plus
title, tax and plate fees. GM Employee discount is required except where noted. Leases are 10,000 miles per year, and are plus title, tax and plate fees. No branded titles. Certain restrictions may apply, see dealer
for complete details on all incentives/offers. Sale ends 11/03/2014 @ 6:00PM.

2015MALIBU “LT”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!

• 2.5L DOHC VVT Engine! • 7” Color Touch Screen MyLink Radio!
• Power Locks & Windows! • Tilt and Telescopic Steering Column!

• Cruise Control! • Remote Vehicle Entry!
• Aluminum Wheels!

• 36 MPG on the Highway!
Stk. #2F8386

MSRP $24,435

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

2014CRUZE “LT”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!

• ECOTEC 1.4L “Turbo” DOHC Engine! • Automatic Transmission!
• Power Driver’s Seat! • Remote Vehicle Start and Entry!

• AM/FM/XM Radio w/CD!
• Aluminum Wheels!

• 38 MPG on the Highway!
Stk. #E20290
MSRP$21,365

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

2015EQUINOX “LT”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!

• 2.4L DOHC Engine! • Automatic Transmission!
• Rear Vision Camera! • Deep Tinted Glass!

• 7” Color Touch Screen MyLink Radio!
• Remote Keyless Entry!
• 17” Aluminum Wheels!

• 32 MPG on the Highway!
Stk. #F19913

MSRP $27,180

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

EXPIRES
11-3-2014

Lease Pull-Ahead Is Back…Get Out Early & Lower Your Payment!*

36 Month
Lease:

$199*
with$1,199Down!

Sale
Price $20,669*

24 Month
Lease:

$169*
with$1,199Down!

Sale
Price $23,856*

24 Month
Lease:

$89*
with$1,199Down!

Sale
Price $16,099*

Get Great Deals on EVERY New 2014 & 2015 Model In Stock

2015TRAVERSE “LS”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!

• 3.6L SIDI V6 Engine! • Automatic Transmission!
• 6.5” Color Touch Screen Radio!• Power Locks & Windows!

• Remote Keyless Entry!
• 8 Passenger Seating!
• Bluetooth for Phone!

• 24 MPG on the Highway!
Stk. #F19218

MSRP $31,695

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

36 Month
Lease:

$229*
with$1,199Down!

Sale
Price $27,478*

VYLETEL

*GM Pricing Plus Tax, Title. Lease Loyalty Rebate Must Have GM Lease in Household. No security deposit required. Yukon leases .gured with Executive discount must own 99 or newer non-GM to qualify for lowest payment. Photos may not represent actual vehicle.
Price is subject to change without notice. See dealer for details. Expires 11/3/14.

40755 Van Dyke • Sterling Heights •586.977.2800
WWW.VYLETEL.NET SALES: Sun CLOSED; M, TH 8:30am-9pm; T, W, F 8:30am-6pm; SAT 10am-3pm

SERVICE: Sun CLOSED; M, TH 7am-8pm; T, W, F 7am-6pm; Sat 10am-3pm

VISIT OURWEBSITE TO SEARCH FOR MORE VEHICLES & GREAT DEALS ON NEW BUICK’S OR GMC’S ATWWW.VYLETEL.NET

2015GMCCANYON
SLTCREWCAB

LEASE FOR ONLY

$359*
/MO

39 MO. LEASE
10K MILES PER YEAR
STK #7722-15 • DEAL #51582 *GM pricing plus tax, title, lic. $2,719 total due at signing.

NEW2014BUICKENCORE AWD
CONVENIENCEGROUPLEASE THIS NICELY EQUIPPED

AWD BUICK ENCORE FOR ONLY

$229*
/MO

24 MO. LEASE
10K MILES PER YEAR

STK #6973-14 • DEAL #49782
*GM pricing plus tax, title, lic. Must qualify for lease loyalty.
Lease figured with lease loyalty rebate.
2014 ENCORE CONVENIENCE GROUP: SUNROOF!

24 MONTH BUICK EXPERIENCE LEASE
FREEMaintenance • FREE XM Radio! • FREE OnStar

DON’T GET
STUCK

THIS WINTER

2014BUICKLACROSSE
BASE 1SB

LEASE FOR ONLY

$239*
/MO

24 MO. LEASE
10K MILES PER YEAR

STK #6468-14 • DEAL #49802
•GM pricing plus tax, title, lic. Must qualify for lease loyalty.
Must have 99 or new Buick in household.

24 MONTH BUICK EXPERIENCE LEASE
FREEMaintenance • FREE XM Radio! • FREE OnStar

SAVE JUST UNDER $10,000 OFF
STICKER PRICE FOR PURCHASE

NO SECURITY
DEPOSIT REQUIREDBUY FOR

$24,500*

2015GMCTERRAIN
SLE-1

LEASE FOR ONLY

$165*
/MO

24 MO. LEASE
10K MILES PER YEAR

STK #7616-15 • DEAL #51578
*GM pricing plus tax, title, lic. No sec. deposit required.
Dealer removed close out panel. Must qualify for lease loyalty.
Aquistion fee. $2,216 total due at signing.

GREAT VALUE FOR
ONE LOW PAYMENT!

NO SECURITY
DEPOSIT REQUIRED

2014GMCSIERRA
1500 2WDDOUBLECABSLE

LEASE AS LOW AS

$169*
/MO

36 MO. LEASE
10K MILES PER YEAR

STK #7508-14 • DEAL #49774
*GM pricing plus tax, title, lic. Must qualify for lease loyalty.

NO SECURITY
DEPOSIT REQUIRED

FREE
BEDLINER

2 YEAR
FREE

MAINTENANCE
Trailiering Equipment Pkg, Power driver seat, Remote Start,

Front fog lamps, Rear Defrost, 110 Volt AC Power Outlet, Universal
Home Remote, Dual zone A/C climate Control &more!

2015 GMCACADIA
SLE-1

2014 BUICKREGAL
GS

LEASE FOR ONLY

$249*
/MO

24 MO. LEASE
10K MILES PER YEAR

STK #6709-14 • DEAL #51579
*GM pricing plus tax, lic.No sec. deposit required.
Must qualify for lease loyalty. $2,385 total due at signing.

LOW LEASE FOR
LOT’S OF CAR

DEMO!
SPECIAL

2014BUICKREGAL
PREMIUM 1

LEASE FOR ONLY

$195*
/MO

24 MO. LEASE
9K MILES PER YEAR

STK #6478-14 • DEAL #51581
*GM pricing plus tax, lic. Must qualify for lease loyalty. $2,316 total due at signing.

24 MONTH BUICK EXPERIENCE LEASE
FREEMaintenance • FREE XM Radio! • FREE OnStar

NO SECURITY
DEPOSIT
REQUIRED

2015GMCYUKON
SLE4X4

*Must qualify for Executive Discount. GM pricing plus tax, title, lic.
Must qualify for lease loyalty. See Dealer for details.

ALL NEW GMC CANYON IS HERE!

NO SECURITY
DEPOSIT REQUIRED

–WHITEDIAMONDEDITION–

24 MONTH BUICK EXPERIENCE LEASE
FREEMaintenance • FREE XM Radio! • FREE OnStar

LEASE FOR ONLY

$169*
/MO

24 MO. LEASE
10K MILES PER YEAR

STK #7514-15 • DEAL #51577
*GM pricing plus tax, title, lic. Must qualify for lease loyalty.$1,519 total due at signing.

STARTING AT

$399*
/MO

HURRY!
THEYWILL

NOT
LAST…7 TO CHOOSE

FROM

Chevrolet’s new 2015 City Ex-
press cargo van, with a starting
price of $22,950, began shipping
to dealerships Oct. 24.
“Our existing customers will

love getting behind the wheel of
the City Express when it’s at
their Chevrolet dealership,” said
Ed Peper, GM U.S. vice president,
Fleet & Commercial.
To make the shopping and pur-

chasing process easier and more
convenient, Peper said,
Chevrolet offers web tools on
Chevrolet.com that provides
customization options for poten-
tial buyers.
“We understand our cus-

tomers are often too busy to step
away from the office to visit a
dealership,” said Peper.
“So we give them the option to

build a City Express online with
their specific color, trim, and
even wheels, so that they are ful-
ly aware of the cost to their busi-
ness before they meet with a
salesperson.”
Buyers also can compare on-

line the City Express to other
vehicles in the marketplace to
see how it stacks up in areas like

fuel economy, pricing, and safety,
Peper said.
The City Express will be a part

of Business Choice, an incentive
program that provides qualified
business owners a $350 Upfit
Cash allowance, Peper said.
Chevrolet also will offer cus-

tomers “ship-thru” service,
which sends the vehicle directly
to an upfitter from the plant and
the upfit vehicle is delivered di-
rectly to the dealer once com-
plete.
The ship-thru process makes

it simple and convenient to
upfit the City Express to meet
the specific needs of the busi-
ness.
City Express will be covered

by Chevrolet Complete Care,
which includes scheduled main-
tenance for two years or 24,000
miles, whichever comes first, 5
years/100,000 miles of 24-hour
roadside assistance and cour-
tesy transportation.
And it’s covered under Chevro-

let’s five-year/100,000-mile pow-
ertrain warranty, as well as a
three-year/36,000-mile bumper-
to-bumper limited warranty.

2015 Chevy City Express
Hitting Dealer Showrooms

Cars.com’s Mitch Golub is
stepping down from his position
of president after nearly two
decades of leading the company.
Dan Jauernig, chief executive

officer of Cars.com, will assume
the added role of president.
Jauernig is a 14-year veteran of

Classified Ventures, the former
ownership company of
Cars.com.
Golub will stay on with the

company to help transition
through March 1, 2015, said
Cars.com spokesperson Jackie
Brennan.
Alex Vetter, currently the com-

pany’s senior vice president, will
now take on the new and expand-
ed role of executive vice presi-
dent and chief operating officer,
Brennan said.
Vetter has helped steer the

company’s growth strategy from
concept into a multi-faceted
sales and distribution model that
spans all aspects of Internet
marketing, including local,
mobile and social media, said
Brennan.
Over the years, Vetter has op-

erated in nearly every capacity
at Cars.com, including product
development, customer service,
training and operations, and cur-
rently oversees all revenue-gen-
erating activities.
Golub has been with Cars.com

since its inception in 1997. As the
first employee and founding ex-
ecutive, he has played a pivotal
role in the rapid growth of the
company, Brennan said.
What began as a small start-up

with 21 employees, 50,000 vehi-
cle listings and fewer than 1,000
dealer customers in its first year,
Cars.com has grown to a 1,300-
plus-employee company with

more than 4 million vehicle list-
ings serving 20,000 dealers
across the country and every
U.S. automaker.
On Oct. 1, Cars.com was sold

to Gannett Co., Inc., for $2.5 bil-
lion.
During Golub’s tenure, he was

responsible for the development
of Cars.com’s strategic direction,
and ensuring the company’s
sales, finance, marketing, prod-
uct development, media and
business development areas
were all closely aligned with the
company’s vision and positioned
for sustainable growth.
“Working at Cars.com for the

past 18 years has been an incred-
ible journey,” said Golub. “I’ve
witnessed the maturation of not
only our company but the auto-
motive digital space as a whole.
It has been the most rewarding
experience of my career, but now
is the right time for me to move
on.
“As the leader of Cars.com, my

job was to not only help build
the business but to ensure the
company would flourish long af-
ter I left.
“I am confident that with new

owners, the terrific workforce we
have and with Dan Jauernig and
Alex Vetter at the helm, Cars.com
will prosper for many, many
years to come.”
Jauernig said, “I’ve worked

with Mitch for over a decade,
and I want to thank him for his
leadership and the extensive
contributions he’s made to
Cars.com. He will be deeply
missed and I wish him nothing
but the best in his future endeav-
ors. Looking forward, we are ex-
cited about what’s ahead for this
industry and our business.”

Golub Leaving Cars.com,
Jauernig Becomes President

2015 Chevrolet City Express
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CADILLAC A Prestige Automotive
Group Company

Showroom Hours: Mon. & Thurs. 8:30 a.m.-8 p.m. • Tue., Wed., & Fri. 8:30 a.m.-6 p.m. • Sat. 10 a.m.-4 p.m.

8333 EAST 11 MILE ROAD • I-696 & VAN DYKE • 888-548-8939
Visit our website: www.PrestigeCadillac.com for all our specials
* Tax, title, license and dealer fees extra. No security deposit required. 30,000 miles with approved lease. Mileage charge of $.25 per mile over 30,000 miles.

Lessee pays for excess wear and tear charges. All applicable rebates to dealer. Photo may not represent actual vehicle. ATS, CTS, XTS & ELR
must show proof of current lease of a 2004 or newer GM vehicle and lease eligible new 2014 Cadillac. 0% up to 60 months on approved credit on all

2014 except ELR & Escalades. MRSP’s: CTS $51,700, XTS $45,525, ATS 2.0 $39,660, 2015 ATS coupe $49,090, SRX $38,750. See dealer for details. Take delivery by 11/3/14.

JOHN DEGRANDE
Sales & Leasing Consultant • 39 years experience

CADILLAC
Download our app

for additonal savings

2014 XTS FWD
SEDAN STANDARD
COLLECTION

$2,390 due at signing plus tax, title, plate & doc.
No sec. deposit. Must document current lease of 2004 or newer GM vehicle.

36 MO. LEASE

EVERYONE

EMPLOYEE

10K MILES PER YEAR
$419
$399

LLEEAASSEE PPUULLLL--AAHHEEAADD
IISS BBAACCKK!!

2014 CTS AWD
STANDARD

$1,950 due at signing plus tax, title, plate & doc. CTS to CTS Loyalty. 
No sec. deposit required. Must document current lease of 2004 or newer GM vehicle.

36 MO. LEASE

EVERYONE

EMPLOYEE

10K MILES PER YEAR
$429
$399

0% UP TO 60 MONTHS*
IInncclluuddeess CCaaddiillllaacc PPrreemmiiuumm CCaarree MMaaiinntteennaannccee ffoorr 44 YYeeaarrss oorr 5500,,000000 MMiilleess11

GM WILL MAKE UP TO 
3 PAYMENTS OR UP TO $2,000*
with leasees expiring on or before 2/28/2015.

2014 ATS 2.0 AWD

GM to GM Loyalty. $1,600 due at signing plus tax, title, plate & doc. 
No sec. deposit required. Must document current lease of 2004 or newer GM vehicle.

36 MO. LEASE

EVERYONE

EMPLOYEE

10K MILES PER YEAR
$299
$269

2015 ATS AWD
LUXURY COUPE

GM to GM Loyalty. $1,600 due at signing plus tax, title, plate & doc. 
No sec. deposit required. Must document current lease of 2004 or newer GM vehicle.

36 MO. LEASE

EVERYONE

EMPLOYEE

10K MILES PER YEAR
$434
$359

2015 SRX
STANDARD

$2,300 due at signing plus tax, title, plate & doc. 
No sec. deposit. Must document current lease of 2004 or newer GM vehicle.

36 MO. LEASE

EVERYONE

EMPLOYEE

10K MILES PER YEAR
$374
$329

2015 ESCALADE

NOW AVAILABLE!

#42333 #21552#44296

475 SUMMIT DRIVE • 248-292-2502 • 5825 HIGHLAND RD. (M59) • WATERFORD

CALL
BRUCE LITVIN
– 24/7 & 365 –

40 YEARS
OF QUALITY SERVICE

CELL # 1-586-405-5175
blitvin@lunghamer.com

1-888-665-5438

Lease is 10K per year. Payment is plus Tax, Title, Doc and Plate Fees. First month payment due at signing.
Payment is based On GMS pricing with approved credit on select lender.

Must have GM lease in household.

GGRREEAATT
DDEEAALLSS OONN

VVOOLLTT
LLEEAASSEESS
AAVVAAIILLAABBLLEE
OOCCTTOOBBEERR 2299
CCAALLLL FFOORR LLOOWW
LLOOWW
PPAAYYMMEENNTTSS

‘14 CHEVROLET CRUZE LT

36 month lease 0 down – No security deposit

$139*mo

DETROIT (AP) – The U.S. gov-
ernment’s auto safety agency, re-
sponding to criticism of its slow
response to safety issues, told
the manufacturer of millions of
potentially faulty air bags to
make replacement parts faster
and do more testing to find the
cause of the problem.
The National Highway Traffic

Safety Administration sent let-
ters Oct. 29 to Japanese air bag
maker Takata Corp. and 10
automakers seeking information
in an air bag recall that now cov-
ers almost 8 million U.S. vehicles.
The vehicles are equipped

with Takata air bags that can po-
tentially inflate with too much
force, blowing apart metal canis-
ters and sending shards flying at
drivers and passengers. Safety
advocates say four people have
died due to the problem.
Tests by Takata have shown

that prolonged exposure to high
humidity can cause the inflators
to malfunction. Some automak-
ers have limited their recalls to a
small number of high-humidity
areas, but lawmakers and others
are demanding that recalls be ex-
panded nationwide.
Takata, the world’s second-

largest air bag maker with 22 per-
cent of the market, has been
plagued by problems for the past
13 years. For varying reasons,
more than 12 million cars with its
air bags have been recalled
worldwide.
Honda has been hit hardest in

the latest round of recalls with
about 5 million cars called back.
Other affected OEMs include
Nissan, Chrysler, Ford, Mazda,
Subaru, Mitsubishi, Toyota, BMW
and General Motors. Lawmakers
say that 30 million cars with po-
tentially faulty Takata air bags
are driving on U.S. roads.

In the letter, NHTSA Deputy
Administrator David Friedman
told Takata that its inflators are
“creating an unacceptable risk of
deaths and injuries by projecting
metal fragments into vehicle oc-
cupants rather than properly in-
flating the attached air bag.’’
The letters sent to automakers

urge them to speed up owner no-
tification and replacement part
distribution. Friedman told Taka-
ta that those efforts won’t work if
it doesn’t produce enough parts.
Takata’s production capacity

is critically important, Friedman
wrote. The letter states that
Takata has agreed to take “ag-
gressive steps’’ to accelerate pro-
duction, but Friedman demands
that the company state its cur-
rent production capacity and the
ability to expand it and how long
it would take. He also asks about
the possibility of getting replace-
ment parts from other inflator
manufacturers, and how the
company is tracking inventory
and quality verification.
“Production of replacement

parts must not just be expedited,
it must be prioritized,’’ Friedman
wrote.
Takata is cooperating and

working to comply with NHTSA’s
requests, spokesman Alby
Berman said.
NHTSA also asked the auto-

makers for test results on air
bags that were sold outside high-
humidity areas.
The agency has said it has no

data showing the problem has
happened outside high-humidity
areas.
Former Hyundai North Ameri-

ca CEO John Krafcik, who now
heads the TrueCar.com auto
pricing site, said a nationwide
recall is the only way to solve the
problem.

NHTSA Cracks Down on
Supplier of Faulty Airbags



When the next-generation
Chevrolet Volt debuts at the
North American International
Auto Show in January, it will
feature a new propulsion system.
Substantially developed from

Volt owners’ data they collected
on their driving behaviors, the
Voltec extended range electric
vehicle (EREV) propulsion sys-
tem includes the battery, drive
unit, range-extending engine and
power electronics.
The new system will be more

efficient and offer greater EV
range and fuel economy com-
pared with the current genera-
tion.
“Our Volt owners truly love the

EV driving experience, with more
than 80 percent of all trips being
completed without using any
gasoline,” said Alan Batey, head
of Global Chevrolet. “We’ve used
their real-world experiences to
define the next-generation
Chevrolet Volt.
“By putting our Volt owners at

the center of what we do and
leveraging our electrification
engineering leadership, we’ve
been able to raise the bar and
will exceed their expectations
with the new Volt.”
General Motors’ battery tech-

nology has been improved for
the next-generation Volt. Revised
cell chemistry, developed in con-
junction with LG Chem, increases
storage capacity by 20 percent
on a volume basis when com-
pared with the original cell, while
the number of cells decreases
from 288 to 192.
The cells are positioned lower

in the pack for improved (lower)
center of gravity and the overall
mass of the pack has decreased
by almost 30 pounds.
Approximately 20 million

battery cells have been pro-
duced for the more than 69,000
Chevrolet Volts on the road
today with quality levels of less
than two problems per million
cells produced.
The battery system continues

to use the Volt’s active thermal
control system that maintains
electric range over the Volt’s life.
“The current-generation Volt’s

battery has proven to provide
our owners exceptional perform-
ance when it comes to quality
and reliability,” said Larry Nitz,
executive director of GM Power-
train’s electrification engineering
team.
Based on a GM study of more

than 300 model-year 2011 and
2012 Volts in service in California
for more than 30 months, Nitz
said many owners are exceeding
the EPA-rated label of 35 miles of
EV range per full charge, with
about 15 percent surpassing 40
miles of range. Current-genera-
tion Volt owners have accumulat-
ed more than 600 million EV
miles.
“It would have been simple for

us to tweak our existing battery
to provide nominally increased
range, but that’s not what our
customers want,” said Nitz. “So
our team created a new battery
system that will exceed the per-
formance expectations of most
of our owners.”
EV range estimates will be re-

vealed in January at the North
American International Auto
Show in Detroit, Batey said.
GM will manufacture the Volt

battery pack at its battery
assembly plant in Brownstown,
Mich.
Like the battery system, the

next-generation Volt’s drive unit
was reengineered with a focus on
increased efficiency and per-
formance, improved packaging
and reduced noise and vibration
characteristics, said Nitz. The
two-motor-drive unit operates
approximately 5 to 12 percent
more efficiently and weighs 100
pounds less than the current sys-
tem, he said.
The Traction Power Inverter

Module, said Nitz, which man-
ages power flow between the bat-
tery and the electric drive mo-
tors, has been directly built into
the drive unit to reduce mass,
size and build complexity while
further improving efficiency.
The boost in performance

comes from both motors operat-
ing together in more driving
scenarios, in both EV and extend-
ed-range operation, said Nitz,

adding that the ability to use
both motors helps deliver more
than 20 percent improvement in
electric acceleration.
GM engineers designed the

Voltec electric motors to use sig-
nificantly less rare earth materi-
als, said Nitz, adding that one
motor uses no rare earth-type
magnets at all.
The new drive unit will be

manufactured at GM’s Power-
train plant in Warren.
Energy for extended-range op-

eration comes from a new, high-
efficiency 1.5L 4-cylinder engine.
The engine features a direct in-
jection fuel system, high-com-
pression ratio of 12.5:1, cooled
exhaust gas recirculation and a
variable displacement oil pump.
The Voltec range extender runs
on regular unleaded fuel.
“Using the 1.5L engine as the

range extender assures owners
they can go anywhere, anytime
without having to worry about
whether they have enough pow-
er to go through the Rocky
Mountains or on a spontaneous
weekend getaway,” Nitz said.
“It’s all about keeping the

promise that the Volt is a no-
compromise electric vehicle.”
The 1.5L engine will be manu-

factured at GM’s Toluca, Mexico,
engine plant for the first year of
production, then shift to the Flint
engine plant.
Since its introduction in late

2010, the Volt has established
southeast Michigan as the hub of
vehicle electrification develop-
ment and manufacturing, Batey
said.
The next-generation Volt will

feature approximately 70 percent
U.S. and Canadian components
within its first year of produc-
tion, a nearly 20 percent increase
from the first-generation.
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Wally Edgar
Chevrolet Employee HQ

Be treated with the respect you deserve.
TOP DOLLAR FOR YOUR TRADE & the Best Deal PERIOD!!

Wally Edgar
Chevrolet

Located right o!
I-75 onM-24,

2minutes N. of the
Palace of Auburn Hills

1-866-906-0279

JAY CHAISER x117
Fax: 248-391-0189
Cell: 248-821-8026
Email:
jchaiser@wallyedgar.com

SalesHours:
Mon. - Thur. 8:00am-8:00pm
Fri. 8:00am-6:00pm
Sat. 9:30am-3:00pm
Sun. Closed

CHEVY DEALER CODE 44085

www.wallyedgar.com • www.wallyedgar.com • www.wallyedgar.com • www.wallyedgar.com
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Make us your Michigan P.E.P. Car Connection

* Camaro pricing based on GM Employee discount plus tax, title, plate and doc. fees due at signing with all rebates including USAA Private
Offer assigned to dealer. Cruze and Volt lease payment based on GM Employee discount price plus tax. Zero security deposit. First month
payment, tax on rebates and money down, title, plate and doc. fees due at signing with all rebates including USAA Private Offer assigned to
dealer. Due to advertising deadlines, prices subject to change.

2014 CRUZE

$99*

36MONTH • 10K LEASE
$999 DOWN

2013 CAMARO 2SS COUPE
– SALE PRICE –

$29,445*

NEW

2015 VOLT

$239*

36MONTH • 10K LEASE
$999 DOWN

Jeff Caul
586-274-0396
PEP QUOTES BY PHONE OR EMAIL:
JEFF CAUL AT JCAUL@BUFFWHELAN.COM

Free shuttle service to home, office or shopping.

buff whelan chevrolet
WHERE THE DEALS MAKE THE DIFFERENCE, EVERY DAY SINCE 1970!

Van Dyke • South of 18 Mile • Sterling Heights

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!
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*See dealer for details. All Rebates/Incentives have been deducted from sale price/payment and are subject to change by manufacturer
without notice. GM Employee discount required unless otherwise noted. All leases include GM Lease Loyalty unless otherwise noted.
Silverado lease assumes that you have a 1999 or newer trade in. All lease payments are based on 10,000 miles per year. 1st payment, tax,
title and plate fee due at signing on all leases. All programs expire 11/03/2014.

CONVENIENT HOURS:
Mon. & Thurs.

8:30 am – 9 pm
Tues., Wed., Fri.

8:30 am – 6:30 pm
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METRO PKWY.

18 MILE RD.

SINCE
1989

Touchscreen Radio, Back-Up Camera, Remote Start,
Deep Tinted Glass, Aluminum Wheels, WI-FI,
Power Locks/Windows/Mirrors & More…
36 Month Lease/10,000 Miles

Stk.#50364

2015 EQUINOX 1LT

No Security Deposit Required

Stk.#50987

2014 SILVERADO 1LT
NO SECURITY
DEPOSIT
REQUIRED

NO SECURITY
DEPOSIT
REQUIRED

All Star Package, Remote Start, Back-Up Camera,
Auto A/C, 18” Wheels, Trailer Package,
Power Locks/Windows/Mirrors & More…
36 Month Lease/10,000 Miles

No Security Deposit Required

OVER 1,000
New Chevrolets in Stock!

WE GUARANTEE THEWE GUARANTEE THE
LOWEST PRICES OR IT’S FREELOWEST PRICES OR IT’S FREE☺☺

586-274-0396
Stk.#43809

2014 CRUZE 1LT

1.4L Ecotec Turbo
6 Speed Automatic & More…

36 Month Lease/10,000 Miles

$139*+Tax with$0 Down
No Security Deposit Required

NO SECURITY
DEPOSIT
REQUIRED

buff whelan
chevrolet

$227*+Tax with$0 Down

$229*+Tax with$0 Down

DBL DOOR
4X4

HAPPY
THANKSGIVING

from

‘We’ll Exceed Owners’ Expectations with
New Volt,’ Says Global Chevrolet’s Batey

By MIKE HOUSEHOLDER
Associated Press

YPSILANTI TOWNSHIP, Mich.
(AP) – Rosie the Riveter’s old
plant in Michigan has officially
avoided the wrecking ball.
Yankee Air Museum board

chairman Ray Hunter signed pa-
pers Oct. 30 making the aviation
museum the owner of a 144,000-
square-foot slice of the former
Willow Run Bomber Plant, where
Rose Will Monroe and other
workers built B-24 Liberator
bombers during World War II.
The signing ceremony repre-

sented the culmination of efforts
to raise the $8 million needed to
save part of the factory for the
nearby Yankee Air Museum’s
new home.
“The building is truly saved,”

said Michael Montgomery, a con-
sultant on the fundraising effort.
Hunter, Montgomery and others
associated with the Save the Wil-
low Run Bomber Plant campaign
want to convert the factory and
dedicate it to aviation and all the
Rosies who toiled at similar U.S.
plants to aid the war effort.
“We’re very proud that we

played a part in preserving” the
plant, which “contributed so
much to our victory in World
War II,” Hunter said.
Following the signing event,

two Rosies unveiled the name
and logo of the planned facility:
National Museum of Aviation and

Technology at Historic Willow
Run.
“If we’re telling the Arsenal of

Democracy and Rosie story, this
is the place to do it,” said Mont-
gomery.
He said $5 million more is

needed to “fill out the interior of
the building” – to create the ex-
hibits and infrastructure neces-
sary to transform the edifice into
a museum.
The facility in Ypsilanti Town-

ship, west of Detroit, was owned
by the Revitalizing Auto Commu-
nities Environmental Response
(RACER) Trust.
The company took control of

sites around the country left be-
hind in General Motors’ bank-
ruptcy.
RACER Trust is overseeing the

demolition of the massive plant.
The section purchased on Oct.
30 would have been razed if Yan-
kee Air Museum hadn’t stepped
in and purchased the property.
The Willow Run factory, which

was built by Ford Motor Co. and
featured a mile-long assembly
line, at its peak churned out one
B-24 Liberator bomber every
hour for a total of nearly 9,000 in
all.
The factory transitioned to

producing automobiles after the
war ended.
Cars and auto parts were man-

ufactured at the site for more
than a half-century under the GM
name.

Willow Run’s War History to
Be Preserved by Yankee Air



by Jim Stickford

The new 2015 Jeep Renegade
made its Latin American debut at
the 2014 Sao Paulo Motor Show
Oct. 28.
Chrysler spokesperson Ariel

Gavilan said the Renegade will be
made in Brazil in a plant that will
be open in early 2015.
“Brazil is the fourth largest

automotive market in the world,”
Gavilan said. “The Renegade has
a couple of powertrains designed
for that market, particularly the
1.8-liter E.TorQ engine, which is a
flex-fuel engine.”
Ethanol manufactured from

sugar cane is a popular fuel addi-
tive in Brazil, Gavilan said. He
added that the Jeep brand has
strong recognition in South
America. In fact, SUVs down
there are known as GIPEs, pro-
nounced jee-pee. So having a ve-
hicle designed especially for that
market is a great move.
“With a compact size that is

ideal for the region’s narrow
roads, the Jeep Renegade deliv-
ers a unique combination of best-
in-class off-road capability, open-
air freedom and convenience
with a segment-first nine-speed

automatic transmission that con-
tributes to outstanding on-road
and off-road driving dynamics,”
Gavilan said.
The Jeep Renegade also offers

“powerful yet fuel-efficient en-
gines,” Gavilan said, and a host of
innovative safety and advanced
technology offerings. The result
is an efficient vehicle created to
attract youthful and adventurous
customers around the world to
the Jeep brand.
“One of the biggest opportuni-

ties for the future growth of Jeep
is in Brazil,” said Mike Manley,
CEO – Jeep Brand.
“We now have a locally built

vehicle that perfectly fits Latin
American roads, with the
capability and technology fea-
tures that are unique in this seg-
ment.
“The all-new Jeep Renegade

perfectly matches the spirit of
adventure and can-do attitude

of Brazil and will attract thou-
sands of new customers to our
brand.”
In Brazil, the Jeep Renegade

will be available with two engine
options, including the flex fuel
1.8-liter E.TorQ engine with the
choice of a five-speed manual or
six-speed automatic transmis-
sion, and a 2.0-liter Multijet II
diesel engine, coupled with the
nine-speed automatic transmis-
sion.
The Jeep Renegade will be

the first compact SUV equipped
with a diesel engine to be sold
in Brazil and also will be the
first Brazilian-made car offering
the ParkAssist function, Gavilan
said.
The Jeep Renegade will be pro-

duced at a new state-of-the-art
plant in Pernambuco, in the
Northeast of Brazil, with sales
starting during the second quar-
ter of 2015.
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DETROIT (AP) – The head of
the nation’s biggest car dealer-
ship chain says it won’t sell used
cars being recalled for exploding
air bags due to conflicting advice
from automakers and lack of
direction from the government.
The recalls are giving the auto

industry a black eye because
they are “confusing and incoher-
ent,” AutoNation CEO Mike Jack-
son said last week in an inter-
view.
Ten automakers have recalled

more than 12 million cars with
air bags made by parts supplier
Takata Corp. The air bags can in-
flate with too much force, blow-
ing apart metal canisters and
sending shards flying at drivers
and passengers.
Safety advocates say that four

people have died due to the
problem.
Some automakers have limited

recalls to a few Southern states
with high humidity, while others
have expanded them. Still others
have done national recalls for
similar problems.
Dozens of models made by

BMW, Chrysler, Ford, General
Motors, Mazda, Honda, Mit-
subishi, Nissan, Subaru and Toy-
ota dating to the 2001 model year
are covered by the recalls.
“You have 10 different manu-

facturers taking 10 different posi-
tions,” Jackson said. “How are we
and the consumers supposed to
figure out what is the right line?”
AutoNation, a 277-franchise

chain that’s in 15 states, won’t
sell any of the cars if they are be-
ing recalled under supervision of
the National Highway Traffic
Safety Administration. The cars
can be sold once the recall re-
pairs are done.
About 40 cars in Southern

states are affected. But a
spokesman said the Fort Laud-
erdale, Fla.-based retailer will sell
models equipped with Takata air
bags outside of the Southern

states as long as they aren’t
being recalled by NHTSA.
The industry needs to sit

down and talk about standardiz-
ing the recalls, Jackson says. “I
think there needs to be a process
when a component fails across
multiple manufacturers, that
there’s a coherent, coordinated
recall effort. We do not have that
here,” he says.
NHTSA, the government’s auto

safety agency, should be coordi-
nating and standardizing the ef-
fort, he said. But it doesn’t have
a top executive. David Friedman
has been serving as acting or
deputy administrator since De-
cember of last year. The Obama
administration has said to ex-
pect a new administrator within
two weeks.
“I don’t know why they leave

these positions like that for so
long,” Jackson said in an inter-
view after the company posted
quarterly earnings.
Government investigators be-

lieve that prolonged exposure to
moisture in the air makes the air
bag inflator chemicals burn too
fast, creating too much pressure.
They’re still doing tests of infla-
tors replaced by dealers to figure
out how much humidity is
enough to cause the problem.
Depending on the results, the re-
call areas could be expanded.
So far, NHTSA says it hasn’t

found problems outside of the
following areas: Florida, Puerto
Rico, limited areas near the Gulf
of Mexico in Texas, Alabama,
Mississippi, Georgia, and
Louisiana, as well as Guam,
Saipan, American Samoa, Virgin
Islands and Hawaii.
Lawmakers have called on

NHTSA to do a national recall.
But the agency says it doesn’t
have data to support that. Plus, a
national recall would divert a
limited number of replacement
parts from states where regula-
tors say the need is most urgent.

AutoNation Won’t Sell Used
Cars with Air Bag Recalls

DETROIT (AP) – General Mo-
tors is moving production of the
Chevrolet Volt’s electric drive
unit from Mexico to the Warren
Transmission Plant as it updates
the car to increase its range and
make it perform better.
The Volt can go about 38 miles

on battery power before a small
gasoline generator kicks in. In
the revamped version, coming in
the second half of next year, the
battery will store more energy,
yet be smaller, allowing the car
to go farther on battery power,
CEO Mary Barra said in a speech
delivered at the Detroit Econom-
ic Club Oct. 28.
Moving the electric drive from

Ramos Arzipe, Mexico, to the
Warren plant means that all of
the Volt’s main components – the
electric drive unit, battery pack
and gasoline generator – will be
made in the U.S. starting next
year.
GM won’t hire any new work-

ers to make the drive system.
Barra also announced that GM

will invest another $300 million
in southeast Michigan factories

before the end of this year, but
she gave no details.
She also did not say how far

the second-generation Volt will
be able to go on battery power
alone, but said it will be a “signif-
icant leap forward” in technology
from the current version.
The new car, she said, will ac-

celerate faster than the old one
and have a more efficient gas
generator than the current 1.4-
liter, four-cylinder engine. GM an-
nounced last year that it would
build a new 1.5-liter four-cylinder
engine for the Volt at a factory in
Flint.
In the speech, Barra conceded

the Volt’s 70,000 in sales since
2010 did not reach expectations.
“The scorecard on the first-gen-
eration Volt is good, but not
everything we wanted,” she said.
“We have learned so much, in-
cluding that breakthrough tech-
nology doesn’t always advance
in a straight line.”
Through September, GM has

sold 14,540 Volts, down more
than 13 percent from a year ago
as gas prices have dipped.

Volt Electric Drive Moves
To Warren Transmission

Jeep Renegade to be Produced in Brazil

2015 Jeep Renegade



By DEE-ANN DURBIN
AP Auto Writer

DETROIT (AP) – Owners of
electric vehicles have already
gone gas-free. Now, a growing
number are powering their cars
with sunlight.
Solar panels installed on the

roof of a home or garage can eas-
ily generate enough electricity to
power an electric or plug-in gas-
electric hybrid vehicle.
The panels aren’t cheap, and

neither are the cars. A Ford
Fusion Energi plug-in sedan, for
example, is $7,200 more than an
equivalent gas-powered Fusion,
even after a $4,007 federal tax
credit.
But advocates say the invest-

ment pays off over time and is
worth it for the thrill of fossil
fuel-free driving.
“We think it was one of the

best things in the world to do,”
says Kevin Tofel, who bought a
Chevrolet Volt in 2012 to soak up
the excess power from his home
solar-energy system. “We will
never go back to an all-gas car.”
No one knows exactly how

many electric cars are being
powered by solar energy, but the
number of electric and plug-in
hybrid cars in the U.S. is growing.
Last year, 97,563 were sold in

the U.S., according to Ward’s Au-
toInfoBank, up 83 percent from
the year before. Meanwhile, solar
installations grew 21 percent in
the second quarter of this year,
and more than 500,000 homes
and businesses now have them,
according to the Solar Energy In-
dustries Association.
Tofel, 45, a senior writer for

the technology website Gigaom,
installed 41 solar panels on the
roof of his Telford, Pa., home in
2011. The solar array – the term
for a group of panels – cost
$51,865, but after state and feder-
al tax credits, the total cost was
$29,205.
In the first year, Tofel found

that the panels provided 13.8
megawatt hours of electricity,
but his family was using only 7.59
megawatt hours. So in 2012, Tofel
traded in an Acura RDX for a Volt
plug-in hybrid that could be
charged using some of that ex-
cess solar energy. In a typical
year, with 15,243 miles of driving,
the Volt used 5.074 megawatt
hours.
Tofel used to spend $250 per

month on gas for the Acura; now,
he spends just $50, for the times
when the Volt isn’t near a charg-
ing station and he has to fill its
backup gas engine.
Charging the Volt overnight

costs him $1.50, but the family
makes that money back during
the day when it sends solar pow-
er to the electric grid. He esti-
mates that adding the car will cut
his break-even point on the solar
investment from 11.7 years to six
years.
Powering a car with solar ener-

gy isn’t for everyone. Among
things to consider:
• Site – A south- or southeast-

facing roof is a necessity, and
there can’t be shady trees
around the house. Sam Avery,
who installs solar panels in Ken-
tucky through his company, Av-
ery and Sun, says dormers, chim-
neys and other design features
can hamper an installation.
“If people do have a good site,

it’s usually by chance,” he says.
“I have to retrofit a lot.”
• Cost – The cost of installing

solar panels has come down,
from $8 to $10 per watt eight
years ago to $3 a watt or less
now. But it’s still a huge invest-
ment.
Bill Webster, 39, a graphic de-

signer at a nonprofit in Washing-
ton, D.C., paid $36,740 for his
solar array in Frederick, Md.,
three years ago, or around $3.60
per watt. Tax credits reduced his
net cost to around $20,000.
Before the installation, his fam-

ily was paying $1,500 per year for

electricity. Now, he pays $5.36
per month, the administrative
fee for connecting to the grid.
That fuels his home and his all-

electric Nissan Leaf, which uses
around a third of the energy that
his solar panels generate. Web-
ster thinks he’ll break even on
his investment in six years.
Some solar companies offer

leasing programs, which let cus-
tomers pay a fixed monthly cost
for panels. There are also some
incentive programs; Honda
Motor Co. offers $400 toward
the installation of panels through
SolarCity, a company that installs
them in 15 states.
Buyers also could consider a

smaller system just to power a
car. A Leaf needs around 4.5
megawatt hours of electricity per
year to go 15,000 miles. Eighteen
250-watt panels – a $13,500 in-
vestment at $3 per watt – would

produce that much electricity.
• The Car – For Webster, who

has a predictable roundtrip com-
mute of less than 50 miles and
lives near a lot of electric charg-
ing stations, an all-electric car
like the Leaf makes sense. But for
Avery, who lives in rural Ken-
tucky, the Volt was the better
choice because he needs the
security of a backup gas engine.
The U.S. Environmental Protec-

tion Agency’s fuel-economy web-
site – www.fueleconomy.gov –
lists the number of kilowatt
hours that a car uses to travel
100 miles, which can help poten-
tial buyers calculate their energy
needs.
In short, people considering

powering a car with solar energy
have some math to do. Or maybe
they don’t. For Avery, the envi-
ronmental benefit outweighs
everything.
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ED RINKE We Are Professional Grade

BELOW GM PRICING SALE • 0% UP TO 72 MONTHS ON MOST 2014 MODELS

LEASE PULLAHEAD AVAILABLE SEE SALESPERSON FOR DETAILS.

NEWVOLT

PURCHASE
FOR

$30,995*
LEASE FOR
36 MONTHS
$267*

$999DOWN

2014

NEWSILVERADO

PURCHASE
FOR

$24,819*
LEASE 1WT
24 MONTHS
$128*

$999DOWN

2014

NEWCRUZE

PURCHASE
FOR

$15,775*
LEASE FOR
24 MONTHS
$86*
$999DOWN

2014

NEWMALIBU

PURCHASE 2014
FOR

$17,995*
LEASE 2LT
36 MONTHS
$195*

$999DOWN

2015

WE NEED YOUR TRADE-IN...MINIMUM $3500 FOR YOUR TRADE-IN GUARANTEED

SERVICE HOURS: Monday & Thursday 6:30am-9:00pm; Tuesday, Wednesday & Friday 6:30am-6:00pm • Shuttle at 6:30am - Pick-up Both Ways • All Day starting at 6:30am.

$2395
Fluid Level,

Brake & Alignment Check Included.

Open Mondays & Thursdays until 8:30pm

We use Genuine GM Oil & Filter
No additional or hidden charges.
Out the door pricing.

Quick Oil Change EXPRESS
LANELUBE OIL FILTER

Excludes synthetic, Diesel & Med. Duty Trucks.
Most GM cars & trucks. One coupon per customer. Must
present coupon with order. Plus tax. Expires 11-30-14.

Up to 5 qts.

BODY SHOP
586-754-7000

ext 1231

INSURANCE
WRECK

AMENDED

WE REPAIR
ALL MAKES
& MODELS FREE OIL CHANGE

With Each Major Repair

TRANSPORTATION AVAILABLE
During Scheduled Repairs

GM SERVICE CENTER
MICHIGAN’S LARGEST

•SERVICE DEPT. •PARTS •BODY SHOP

866-452-1547
26125 Van Dyke @ 101/2 Mile

Center Line, MI 48015

EDRINKE • FAST • FRIENDLY • DISCOUNTS

VISIT OUR

QUICK LANE

NEWVERANO

PURCHASE
FOR

$19,995*
LEASE FOR
24 MONTHS
$98*
$1,999DOWN

2014

NEWSIERRA

PURCHASE FOR
$26,795*

LEASE FOR
36 MONTHS
$185*

$999DOWN

2014

NEWLACROSSE

PURCHASE
FOR

$25,995*
LEASE FOR
24 MONTHS
$226*

$999DOWN

2014

NEWREGAL

PURCHASE
FOR

$25,995*
LEASE FOR
24 MONTHS
$139*

$999DOWN

2014

NEWTERRAIN

PURCHASE
FOR

$20,997*
LEASE SLE-1
24 MONTHS
$173*
$999DOWN

2015

NEWENCLAVE

PURCHASE
FOR

$31,475*
LEASE FOR
24 MONTHS
$199*

$999DOWN

2014

NEWYUKON

PURCHASE 2WD
FOR

$41,995*
LEASE FOR
24 MONTHS
$294*

$999DOWN

2015

NEWACADIA

PURCHASE
FOR

$30,110*
LEASE FOR
24 MONTHS
$182*

$999DOWN

2015

See us for your GM employee purchases.

1-877-451-7707
26125 Van Dyke at 101/2 Mile Rd.

Visit our website: edrinke.com
SHOWROOM HOURS: Mon. & Thurs. 8:30am-9:00pm; Tues., Wed., & Fri. 8:30am-6:00pm

All prices & payments include GM rebates. Picturesmay not represent actual vehicle. Prices subject to change per GM incentives. Prices and payments are inclusive of active
GMEmployeeDiscount (Unlessotherwisestated).BelowGMPricingonlyvalidoncertian2014modelsandexcludes2015models.Malibu,Impala,VoltandTraverseare36month
leases. Cruze,Equinox,Silverado and Camaro are 24month leases.All leases are 10kmiles per yearw/ approved STier credit w/ $999 due at signing. Prices & payments are
plus tax, title,andplate feeswith acquisition feeup front. Refundable security deposit required on certain vehicles –to bedeterminedby lender.Must have lease loyalty. For Sil-
verado, must trade in ’99 or newer model vehicle. GM Employee discount to everyone valid on certain models. $3500 trade-in is valid on 2004 or newer vehicles with under
115kmiles in drivable condition,no branded titles, see sales person for details. **Certain restrictionsmay apply, see dealer for complete details. Expiration Date – 11/3/14.

Nicole
Dodge

nhuminski@edrinke.com

Jim
Pfeifle

jpfeifle@edrinke.com

Find Us on
FACEBOOK

NO DOC
FEES

Dennis
Thacker

dthacker@edrinke.com

Paul
Makowski

pmakowski@edrinke.com

See us for your GM employee purchases.

1-866-452-1300
26125 Van Dyke at 101/2 Mile Rd.

Visit our website: edrinke.com
SHOWROOM HOURS: Mon. & Thurs. 8:30am-9:00pm; Tues., Wed., & Fri. 8:30am-6:00pm

All prices and payments include GM rebates. Picturesmay not represent actual vehicle. Prices subject to change per GM incentives. Prices and payments are inclusive of active GM em-
ployee discount (unless otherwise stated).All leases are 10,000miles per yearwith approvedSTier creditw/ $999down (unless otherwise noted).Must have lease loyalty on all vehicles.
For Sierra,must trade in ’99 or newermodel vehicle. Prices and payments are plus tax, title,plate feew/ acquisition fee up front, refundable security deposit required on certain vehicles –
to be determined by lender. GM employee discount to everyone valid on certainmodels. $3,500 trade in is valid on 2004 or newer vehicles w/ under 115kmiles in drivable condition, no
branded titles. See salesperson for details. ** Certain restrictionsmay apply, see dealer for complete details. Exp date:11/03/2014.

NEWTRAVERSE

PURCHASE
FOR

$27,395*
LEASE FOR
36 MONTHS
$209*

$999DOWN

2015

NEWEQUINOX

PURCHASE LS
FOR

$20,810*
LEASE 1LT
24 MONTHS
$156*

$999DOWN

2015

NEWCAMARO

PURCHASE
FOR

$19,995*
LEASE FOR
24 MONTHS
$194*

$999DOWN

2014

NEW IMPALA

LEASE FOR
36 MONTHS
$175*

$999DOWN

2014

DBL. CAB
2WD

DBL. CAB
2WD

Now looking for experienced salespeople to join our team!

PURCHASE
FOR

$22,998*

SLE

WE DO HOUSE CALLS OR COME SEE US…
Before You Trade-In or Sell Your Car

Buyer & Seller of Clean Vehicles Since 1975!

248.332.8326
1153 Baldwin Rd • Pontiac • www.jimdouglasautosales.com

You’ll Get Your Tax Break
Plus 100’s if not 1,000’s More

Solar Panels Generate Electricity for EVs
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Call Toll Free:

New
Saturday Hours:
Sales 10am-3pm &
Service 8am-2pm

HOURS: Mon/Thurs 8:30am-8pm
Tue/Wed/Fri 8:30am-6pm

800-710-3857
OPEN SATURDAY!

3800 S. Lapeer Rd., LAKE ORION

YOUR OFFICIAL CHRYSLER JEEP • DODGE LEASE TURN-IN HEADQUARTERS

SCAN
ME

CHECK YOUR
TRADE IN
VALUE HERE

* We make car buying fun at Milosch’s Palace. Please call to schedule an appointment for a demonstration drive. All rebates to dealer. Deals apply to stock
units only. Must be a Chrysler employee. $1995 down, plus destination, taxes, title, plates. Must be Chrysler Employee. $500 Military and TDM included.
Lease calculated at 10,000 miles per year. Vehicle shown not actual vehicle. WAC. See dealer for details. **Lease and prepay examples are plus destina-
tion, taxes, title, plates, $0 sec. deposit required. Includes Conquest Trade-in and must be Chrysler Employee. Programs subject to change. †On select mod-
els. See dealer for details. Expiration date is 10/31/14.

YOUR OFFICIAL CHRYSLER • JEEP • DODGE LEASE TURN-IN HEADQUARTERS

2014 CHRYSLER
TOWN & COUNTRY
TOURING
L

EMPLOYEE 1 PAY 27 MONTH
LEASE STARTING FROM
$3987*

27 MO. LEASE ONLY
$169*mo.

2014 CHRYSLER
300 S

EMPLOYEE 1 PAY 27 MONTH
LEASE STARTING FROM
$3987*

27 MO. LEASE
$89*mo.

2014 JEEP
GRAND CHEROKEE
LAREDO
4X4

SALE PRICE
$27,760*

27 MO. LEASE ONLY
$259*mo.

ALL NEW 2015 JEEP
CHEROKEE LATITUDE
4X4

39 MO. LEASE ONLY
$195*mo.

ALL NEW 2015
DODGE JOURNEY
RTAWD

27 MO. LEASE ONLY
$179*mo.

2014 DODGE
CHARGER R/T

EMPLOYEE 1 PAY 27 MONTH
LEASE STARTING FROM
$2988*

27 MO. LEASE ONLY
$99*mo.

2014 RAM
CREW CAB 4X4

BIG HORN

EMPLOYEE 1 PAY 27 MONTH
LEASE STARTING FROM
$3587*

27 MO. LEASE ONLY
$149*mo.

2015 CHRYSLER
200 LIMITED

SALE PRICE
$18,927*

27 MO. LEASE ONLY
$132*mo.

0%
FOR UP TO

84 MONTHS�
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