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Analysts agree that the pickup
truck market in North America is
the most competitive for De-
troit’s automakers.
And that’s been reflected in

the innovative designs by the
companies, said Ram spokesper-
son Nick Cappa., adding that
Ram’s bet on the Ram 1500
EcoDiesel has really paid off.
Fuel economy and the exclu-

sivity of the Ram 1500 EcoDiesel
is being credited for Ram’s deci-
sion to increase the diesel pow-

ertrain mix to 20 percent of the
total Ram 1500 production vol-
ume – double the initial expecta-
tion, Cappa said.
“Innovation sometimes comes

with risk,” said Bob Hegbloom,
president of Ram Truck Brand,
“but being first to market with a
diesel engine for the half-ton seg-
ment has shown to be a great de-
cision for the Ram Brand.
“The Ram 1500 EcoDiesel is a

‘Ram 1500 EcoDiesel is a
Game-Changer’ – Hegbloom
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DEQ Director Dan Wyant, wearing suit, presents environmental award to Orion Assembly employees.

Deonte Clark preps a Ram 1500 for EcoDiesel at Warren Truck Assembly.

Seven General Motors facilities
are being recognized by the State
of Michigan for ongoing efforts to
improve the environment and
quality of life in their communi-
ties.
Nearly half of GM’s Michigan

manufacturing plants received
Neighborhood Environmental
Partner awards Oct. 1 from the
state’s Department of Environ-
mental Quality (DEQ) for individ-
ual sustainability efforts and en-
vironmental programs.
According to GM spokesper-

son Sharon Basel, GM leads all
manufacturers in Neighborhood
Environmental Partner awards

with 44, more than a third of all
Neighborhood Environmental
Partner awards since the pro-
gram began in 2005.
“We appreciate GM’s contin-

ued willingness to go above and
beyond to conserve energy, recy-
cle and reduce waste, and help
preserve Michigan’s air, land and
water resources,” said DEQ
Director Dan Wyant. “These vol-
untary efforts are great examples
of environmental stewardship.”
The recognized plants are

Lansing Delta Township, Detroit-
Hamtramck Assembly, Orion As-
sembly, Warren Transmission,
Flint Assembly, Romulus Power-

train Operations and Flint Metal
Center.
These sites reduce their envi-

ronmental impact through ener-
gy efficiency, resource preserva-
tion and waste reduction
throughout their communities.
For example:
• All participated in the com-

pany-wide GM GREEN (Global
Rivers Environmental Education
Network) program, an environ-
mental education collaboration,
now in its 25th year, that match-
es students with GM mentors
and community organizations to

GM Trend: Being an Environmental Partner
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by Jim Stickford

Things were tough for test en-
gineers when the General Motors
Milford Proving Ground opened
in 1924 – 90 years ago this
month.
The engineers lacked

advanced tools and technology
for safety testing, so they endan-
gered themselves.
In 1924, and for years after, en-

gineers would drive a test car to-
ward a wall, then jump out of the
car before the vehicle hit.
“They even had someone set

up specially to catch the driver,”
said GM spokesperson Jennifer
Ecclestone.
In other cases, they would ride

the running boards until seconds
before impact – then jump.
Engineers today keep their dis-

tance during crash tests.
Inside the vehicles being test-

ed are heavily instrumented an-
thropomorphic test devices –
dummies – who capture the data
for which engineers once risked
their lives.
Back in 1924, Milford was a

small community well outside
the Detroit area. Among the rea-
sons it was selected to be GM’s
proving ground – and the first
dedicated proving ground in the
world – was that it had hills and
other geographic features that
would test a car’s capacity to
drive on less than straight, level
roads.
“I’ve seen footage,” said Eccle-

stone, “where they tested how a
car withstood rolling over down
a hill by having three or four cars
push the vehicle over from the
top of a ridge down the hill.”
Jack Jensen, GM engineering

group manager for the dummy
lab and a GM Technical Fellow,
said, “The technology used
today to research vehicles is far
superior to the past, but the in-
tention stays the same – put ve-
hicles to the test in the name of
safety.
“We have more sophisticated

dummies, computers to monitor

crashes and new facilities to ob-
serve different types of potential
hazards.
“All those things together give

our engineers the ability to de-
sign a broad range of vehicles
that safely get our customers
where they need to go.”

Engineers Were Diving from Cars When GM’s
Milford Proving Ground Opened in 1924

Then-new 1937 Chevrolet gets tested at GM’s Milford Proving Ground.
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NADA President Forrest McConnell

by Jim Stickford

If it ain’t broke, don’t fix it.
That was the message from Na-

tional Automobile Dealers Asso-
ciation (NADA) president Forrest
McConnell to the Automotive
Press Association.
McConnell spoke to the group

about the viability of the auto
dealer franchise system at a
luncheon held at the Detroit
Athletic Club Oct. 7.
The main thing that makes the

dealer franchise system work,
McConnell said, is competition.
“I’m not talking about competi-

tion from outside elements,”
McConnell said. “But the compe-
tition among dealers themselves.
Competition on pricing, competi-

tion on financing and competi-
tion on service.”
In fact, McConnell said, a Ford

dealer’s biggest competition isn’t
from Toyota or GM, it’s from an-
other Ford dealer.
Anytime someone visits a Ford

dealer, they can now check out
prices and services available to
them from other Ford dealers in
the area. Often they can do it
from their smartphones while at
a Ford dealership.
“The truth is dealers are so

busy competing with each other
that it leaves no room for com-
placency,” McConnell said.
“If you leave your customers

dissatisfied, they’re going to run

Dealer Franchising Benefits
Car Buyer – NADA President

CONTINUED ON PAGE 2

mailto:info@detroitautoscene.com


For the fourth consecutive
October, Chevrolet and General
Motors’ employees, dealers and
customers are uniting to battle
breast cancer.
Officials hope to exceed the

$1.1 million raised by the
American Cancer Society (ACS)
in 2013 through Chevrolet’s na-
tionwide grassroots support for
the society’s Making Strides
Against Breast Cancer walks and
other activities, said GM
spokesperson Cristi Vazquez.
Events include nationwide em-

ployee and dealership-sponsored
fund-raising walks, including a
major walk in downtown Detroit
on Oct. 11; a specially themed
pink Chevrolet SS that is pacing
caution laps at three NASCAR
Sprint Cup Series weekends, and
test-drive donations at Chevrolet
dealers throughout October.
To recognize breast cancer

patients and survivors, the tow-
ers of GM’s Renaissance Center
global headquarters in Detroit
will glow in bands of pink during
October, which is Breast Cancer
Awareness Month, Vazquez said.
Although early detection and

improved treatments are saving
lives, breast cancer is the most
common cancer among Ameri-

can women, except for skin can-
cers.
About one in eight women in

the U.S. – or 12 percent – will de-
velop invasive breast cancer dur-
ing their lifetime. An estimated
40,000 women and 430 men will
die from breast cancer this year,
according to the ACS.
“When a friend or loved one is

diagnosed with breast cancer, we
tend to ask, ‘What can I do?’”
said Paul Edwards, U.S. vice pres-
ident, Chevrolet Marketing, who
is leading Chevrolet’s activities
this year.
“Getting involved in a walk or

making a donation is something
we all can do to make a differ-
ence.”
Funds raised help the Ameri-

can Cancer Society pay for ongo-
ing research, wellness and breast
cancer awareness education, and
support for breast cancer pa-
tients and their families. Since
2011, Chevrolet has helped the
ACS raise more than $3 million.
“The money we raise and the

support we receive from Chevro-
let nationwide helps us save
more lives from breast cancer
faster and supports our mission
to create a world with less breast
cancer and more birthdays,” said
Jill Elder, vice president of distin-
guished and corporate partners
for the American Cancer Society.
Here are the Chevrolet-spon-

sored activities planned in Octo-
ber in support of Making Strides
Against Breast Cancer:
• Chevrolet test drives –

Chevrolet will donate $10 for
every customer who test drives a
Chevrolet at a dealership this
month, up to $130,000.
• Team Chevy motorsports –

Chevrolet is donating $250 for
each caution lap that the pink
Chevrolet SS Pace Car leads in
three NASCAR Sprint Cup Series
race weekends. The program be-
gan in August in Atlanta and con-
tinues at Talladega Oct. 19 and
Martinsville Oct. 26.
Chevrolet will also sponsor at-

track survivor events, including

special driver appearances,
Chevrolet SS pace car rides and
more. During the past three
years, Chevrolet’s at-track cam-
paign has generated more than
$80,000.
• Chevrolet and GM employee

walks – All month, General Mo-
tors facilities, plants and ware-
houses across the country will
participate in fund-raising walks.
A major walk is 9 a.m. (regis-

tration at 8 a.m.) Oct. 11 at 2000
Brush in downtown Detroit,
steps from Chevrolet headquar-
ters and hosted by Edwards.
• Chevrolet dealership walks –

Hundreds of dealerships are
sponsoring teams in community
walks throughout October.
Those interested in participating
in a Making Strides for Breast
Cancer walk in their community
can visit makingstrideswalk.org.
• Apparel sales: Cruisin’

Sports is contributing 10 percent
of its sales from items supporting
Making Strides to the American
Cancer Society.
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Subway/Oakland Mall
498 14 Mile Rd
248-307-1271
1939 W. Maple Rd
West of Crooks
248-435-2846

Subway/Walmart
2001 W. Maple Rd
West of Crooks
248-435-2431

TROY

31690 Mound Rd
13 & Mound
586-939-1000
26627 Hoover Rd
11 & Hoover
586-754-8205
30820 Hoover Rd
13 & Hoover
586-573-7829
29144 Ryan Rd
12 & Ryan
586-573-8000

28950 Van Dyke Ave
12 & Van Dyke
586-558-3882

Drive Thru Service:
NOW OPEN 24 HOURS
32620 Van Dyke Ave
South of 14 Mile
586-795-0000
Subway/Meijer
29505 Mound Road
12 Mile & Mound
586-558-0100

Subway - Walmart
29176 Van Dyke
Warren, MI 48093
586-393-1008

66603 Van Dyke
South of 31 Mile
586-752-6500

ROMEO

NOWOPEN•DRIVE THRU
13160 32 Mile Road
32 & Van Dyke X-Way
586-281-6359

WASHINGTON TWP.

STERLING HGTS.
8178 23 Mile Rd
23 & Van Dyke
586-739-4100

Subway/Walmart
NOW OPEN 24 HOURS
51450 Shelby Pkwy
23 & Van Dyke X-Way
586-254-8140

SHELBY

Subway/Walmart
28804 Gratiot
12 & Gratiot
586-773-1682

ROSEVILLE

Inside
Chrysler
STAMPING

Inside
Chrysler
SHAP

37876 Van Dyke
at 16 1/2 Mile
586-795-8368
Subway/Walmart
NOW OPEN 24 HOURS
33201 Van Dyke
14 & Van Dyke
586-274-4319
Subway/Meijer
36600 Van Dyke Ave
586-795-1606
38357 Dodge Park
at Plumbrook
586-264-5300
40058 Van Dyke
18 Mile & Van Dyke
586-939-4500

SubwayChrysler
35777 Van Dyke
586-795-0205

NOW OPEN 24 HOURS
7960 Metro Parkway
VanDyke&MetroPkwy
586-268-0800
SubwayChrysler
38111 Van Dyke
586-268-6900

to your competitor like their hair
is on fire. If there’s one thing you
need to know about this busi-
ness, it’s this – competing with
the dealer down the street or on
the Internet benefits car buyers
across the nation.”
McConnell noted that the prof-

it margins enjoyed by franchise
dealers before taxes is 2.2 per-
cent or a little more than two
cents for every dollar of income.
“The state of Michigan makes

six cents for every dollar on a
car sale,” McConnell said.
Local franchise dealers, Mc-

Connell said, employ people at
jobs that can’t be sent overseas
and they are great contributors
to the local economies.
And their competition goes be-

yond price on cars.
They work with multiple

lenders so that about 80 percent
of people who finance cars get
their financing through the deal-
er instead of going to a bank or
credit union. This is because of
competition.
But, McConnell said the feder-

al government, in the name of
fighting discrimination, could
take away dealers’ ability to
compete by readjusting interest
rates to fit a customer’s budget.
McConnell said that the think-

ing behind this is to end discrim-
inatory lending practices by
dealers. Discrimination has no
business in the car business, he
said, but imposing a flat fee will
take away a dealer’s ability to
tailor a deal to fit the customer.
“The Consumer Financial Pro-

tection Bureau’s (CFPB) insis-
tence on a flat-fee model elimi-
nates a customer’s right to get a
discount,” McConnell said.
“Right now, dealers are incen-
tivized to select the lender that
offers us the lowest available
rate. The current system works
because it forces banks to com-
pete and offer dealers low rates
to get their business.”
McConnell also said that there

is a bill in Congress – H.R. 5403 –
with bipartisan support, that
would allow dealers to provide
discounts for customers.
The franchise system, said Mc-

Connell, has lasted a century
because it works.
If OEMs were to try to sell cars

directly to the public, they
would have to assume huge
costs that are currently borne by
dealers. He said Volkswagen has
recently gotten rid of its dealer-
ships because they were under-
capitalized and couldn’t com-
pete with privately-owned
dealerships.
When asked about the effect

recalls are having on dealers,
McConnell said that the dealers
he knows look at recalls as an
opportunity to interact and
reconnect with customers. Most
recalls are over relatively minor
things.
The OEMs pay for them and

dealers can really build a posi-
tive relationship with the
customer if they perform their
duties right.

Dealer Franchises
Benefit Car Buyer
– NADA President
CONTINUED FROM PAGE 1

The styling of the next-genera-
tion Chevrolet Volt is one of the
automotive world’s best-kept
secrets, said GM spokesperson
Michelle Malcho.
Keeping customers and media

eager to see the successor to the
groundbreaking original at bay
until the new Volt debuts at the
North American International
Auto Show in Detroit in January
is tricky business, she said.
First, it’s engineers, not design-

ers, who are charged with creat-
ing camouflage that balances
styling secrecy with the need to
validate the Volt and its systems
in public, Malcho said.
“If it were up to me, it would be

a shoebox driving down the
road,” said Lionel Perkins, GM
camouflage engineer.
“The design team wants us to

cover more of the vehicle and
the engineering team needs to
have enough of the vehicle’s
weight and aero exposed so that
the tests in the development
process are consistent with the
product that will come to mar-
ket.”
The engineers responsible for

the “cool” designs covering the
car might deserve style points,
but their efforts are intended
strictly to hide the metal be-
neath, Perkins said.
Some of the tricks of the trade:
• Black-and-white patterns –

This different type of color
scheme creates a shadow that

hides vehicle design elements;
• 3D – Layered camouflage

throws off onlookers, but has to
be applied without interrupting
airflow around the car;
• Swirls – In the old days of

car camouflage, the design relied
mainly on a grid pattern. But
over the years, engineers discov-
ered that grids are difficult to re-
align if a piece is removed to
make a change to the car. Swirl

patterns better hide such devel-
opments;
• Bubble wrap – Camouflage

can be made from many different
materials, including plastics,
vinyl and foam. Good old bubble
wrap is a lightweight, easily
attachable three-dimensional ma-
terial used to confuse prying
eyes.
The camouflage package on

the next-generation Volt was

started six months in advance of
early development, Perkins said.
Every vehicle is different and
tricks are constantly updated to
keep spy photographers and the
curious guessing.
“Each car is unique. We are like

a dressmaker, and the car is our
model,” said Perkins. “No two
models are the same. We need to
make the right dress that fits the
body we are dealing with.”

GM Engineers Dress Up Chevrolet Volt, While Hiding It

Volt engineer Andrew Farah with camo version of upcoming Volt

GM, Allies Gear Up to Fight Battle Against Breast Cancer

help youth better understand
their impact on local water-
sheds.
• Four plants feature natural

habitat certified by the Wildlife
Habitat Council, developed to
enhance and protect wildlife and
educate communities.
• Two plants are landfill-free,

recycling, reusing or converting
to energy all waste from daily op-
erations.
“We are a part of every com-

munity in which we do business,
and with that comes a responsi-
bility to improve the environ-
ment we all share,” said David
Tulauskas, GM director of sus-
tainability.
“We’ve made great progress

toward reducing our environ-
mental footprint at these facili-
ties.”

Orion Assembly
Part of Trend to
Aid Environment
CONTINUED FROM PAGE 1
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Dodge’s new advertising cam-
paign for the 2015 Challenger
goes back to the beginning – of
the Dodge Brothers Motor Car
Company.
A century after John and

Horace Dodge created their car
company, the brothers’ spirit
lives on in a new advertising
campaign launched earlier this
month with television spots for
the 2015 Challenger.
The cinematic “Ballroom –

They Dreamed Big” debuted Oct.
4, and is the first ad in a series
that captures the spirit and
passion John and Horace Dodge
had for making great cars and
how their vision for the future is
still very much what drives the
Dodge brand today, said Dodge
spokesperson Eileen Wunderlich.
The campaign imagines that

the Dodge brothers would be
very proud of the new 2015 Chal-
lenger and upcoming 2015 Dodge
muscle cars.
Additional television, print and

digital ads launch later this year
for the 2015 Dodge Charger and
2015 Dodge SRT Hellcats and
Viper.
“Dodge has a very specific

DNA, a bloodline that traces back
to the Dodge brothers’ passion
for making great cars,” said
Olivier Francois, Chrysler’s chief
marketing officer.
“The new campaign captures

the spirit of innovation and en-
thusiasm the Dodge brothers
had when they founded the
brand 100 years ago. Everything
Dodge does today honors John
and Horace Dodge’s legacy. Their
spirit lives on through this cam-
paign and the Dodge vehicles of
today.”

The ad, “Ballroom – They
Dreamed Big,” tells an imaginary
tale of John (actor Tyler Bryan)
and Horace (actor Joe Coffery)
Dodge celebrating their success
with friends 100 years ago.
The voiceover says, “As boys,

the Dodge brothers made their
own bicycles – John went on to
hold office, Horace supported
the orchestra.
“They raced yachts. Their lives

were big, but their dreams were
even bigger. One hundred years
later, this is how their spirit lives
on.”
The spot ends with a shot of

the new 2015 Dodge Challenger
next to two 1915 Dodge Touring
cars and closes with, “The New
2015 Dodge Challenger” and
“Their Spirit Lives On.”
During the ad, a raucous party

is going on with women in flap-
pers and men in white-ties-and-
tails doing things like swinging
from the chandeliers.
“Ballroom – They Dreamed

Big” was created for broadcast,
digital and mobile uses. The 30-
second spot debuted on CBS col-
lege football games.
It also ran Sunday, Oct. 5, on

FOX, NBC and CBS professional
football game broadcasts and
continue airing in October on
late night, primetime, sports and
cable programs. The spot can be
seen on Dodge’s YouTube chan-
nel, www.youtube.com/dodge.
The commercial depicts,

among other things, flappers of
the 1920s enjoying the party de-
spite the fact that both Dodge
brothers died during the influen-

za epidemic of 1920 and were not
around during the flapper era.
In an email, representatives of

Dodge advertising wrote, “This is
an imaginary tale of ‘The Leg-
ends of the Dodge Brothers’ and
we are not depicting an actual
party that took place. The whole
premise of the spot is that the
Dodge brothers dreamed big. We
do have a 2015 Challenger at the
party, which also didn’t exist
when the Dodge Brothers were
alive.”
The fully integrated campaign

includes full-page and spread
print ads. The first ads show the
2015 Dodge Challenger with the
headline, “They may be gone, but
they left us the keys.”
The ads will run in enthusiast,

lifestyle and general market mag-
azines and newspapers.
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Dodge TV commercial depicts a fictional celebratory party held by the Dodge brothers in the early 1900s.

TOLEDO, Ohio (AP) – Ohio’s
governor and the mayor of the
state’s fourth-largest city talked
with the head of Chrysler over
the weekend of Oct. 4 about the
future of the Toledo-built Jeep
Wrangler, just days after the
automaker indicated production
could be moved when a new
model comes out.
Chrysler CEO Sergio Mar-

chionne said in early October
that reconfiguring and keeping
the Wrangler assembly line in
Toledo may be too costly if
the new design includes an
aluminum body.
The suggestion that the Jeep

could be made somewhere else
within three years is causing anx-
iety in the city where the vehi-
cles first began rolling off the as-
sembly line during World War II.
The plant that produces the

Wrangler along with the Chero-
kee has one of the largest work-
forces in northwest Ohio, em-
ploying more than 4,000.
Marchionne told Automotive

News at the Paris Car Show in
early October that a different
vehicle could be built in Toledo if
Wrangler production is moved.
The automaker still has a com-
mitment to the city and the state,
he said.
“I don’t have a doubt that

there will be zero impact on head
count and employment levels
and anything else,’’ said Mar-
chionne, who made a pledge last

January that the Wrangler would
not be built outside of Toledo as
long as he was the CEO.
Ohio Gov. John Kasich and

Toledo Mayor D. Michael Collins
spoke with Marchionne during a
conference call last week.
A statement from the mayor’s

office said no commitments were
made, but both sides have
agreed to keep talking. Collins
and Kasich said they’re hoping
to arrange a sit-down meeting
soon with Marchionne.
“The purpose of this meeting

will be for the city and its part-
ners to better understand the
specific challenges facing
Chrysler and develop resolu-
tions to overcome those obsta-
cles,’’ said Stacy Weber, the
mayor’s spokeswoman.
Kasich spokesman Rob

Nichols said the governor agrees
with the mayor on the impor-
tance of keeping Jeep in Toledo.
“One of the biggest reasons for

their success to date is because
of the world-class workforce in
Toledo, and that would be an
asset that would be very difficult
to give up,’’ Nichols said.
Chrysler is considering build-

ing the Wrangler with a light-
weight aluminum body to meet
the federal government’s goal of
nearly doubling average fuel
economy to 45 mpg by 2025.
The assembly plant in Toledo

is one of the busiest in North
America.

Wrangler to Leave Toledo
With Aluminum Body?

Ad Campaign Tells of Dodge Boys’ Dream

The College of Engineering at
Wayne State University has re-
ceived a $25 million gift from
alumnus James A. Anderson
(BSCE ’66, MSCE ’70) and his
wife, Patricia, to bolster the en-
trepreneurial efforts of engineer-
ing and computer science facul-
ty and students and drive De-
troit’s economic renewal.
This will establish the James

and Patricia Anderson Engineer-
ing Ventures Institute to foster a
culture of entrepreneurship by
offering guidance and resources
for faculty and students during
the startup process, said school
spokesperson Rasheda Williams.
Embedded within the College

of Engineering, the institute will
encourage faculty to envision
commercial applications for new
technology, secure patents and
establish new companies. It will
also provide mentors to aspiring
student entrepreneurs and teach
best practices in research inno-
vation and technology transfer.

Local Man Gives
Money to WSU



Ford Motor Company Fund is
joining with the UAW to donate
$200,000 to support arts, music
and athletics in Detroit Public
Schools.
The donation is part of more

than $1 million in new scholar-
ships, grants and career out-
reach programs that Ford’s phil-
anthropic arm is launching this
month to further its commitment
to education.
The Detroit funds are a contin-

uation of a program started last
year to enhance the educational
experience of interested stu-
dents in grades K-8, said Ford
spokesperson Todd Nissen.
Ford and the UAW Ford Nation-

al Program Center announced
the donation Oct. 7 at the Ford
STEAM (Science, Technology, En-
gineering, Arts, Math) Confer-
ence, a first-ever community col-
laboration to provide 165 Detroit

middle school students with in-
sight into the top career path-
ways that will sustain the eco-
nomic revitalization of southeast
Michigan.
“Education is the cornerstone

of a brighter future and has been
a central part of Ford’s communi-
ty involvement since our compa-
ny was founded,” said Jim Vella,
president of the Ford Motor Com-
pany Fund. “We are taking that
commitment to a new level with
a comprehensive range of inno-
vative programs that serve a va-
riety of needs.”
The STEAM #fordsteamlab

event featured representatives
from several groups contributing
their expertise to provide middle
school students with a wide
range of career options, work
paths and guidance.
They included NHRA driver

Nicole Lyons, Usher’s New Look

Foundation, Code.org, #yeswe-
code, Rock and Roll Academy,
Tech Town, Pony Ride, as well as
representatives from University
of Michigan Dearborn and the
Detroit Lions.
Additional Ford Fund pro-

grams range from promoting stu-
dent access to arts programs in
high school, to grants that em-
power college students in the
United States, China and Brazil to
build more sustainable communi-
ties, Nissen said.
The Dearborn automaker also

is expanding programs aimed at
improving high school gradua-
tion rates, helping teachers pre-
pare students for real-world jobs
and assisting middle school stu-
dents discover career options.
In addition to the Detroit Pub-

lic Schools support, the scholar-
ships and programs launching
are:
• Ford College Community

Challenge Grants: Ford is award-
ing grants worth $280,000 to 16
projects at 15 colleges and uni-
versities that support sustain-
able student-led projects ad-
dressing urgent community
needs. Winning projects, which
were announced last week, ad-
dress the theme of the Challenge
– “Building Sustainable Commu-
nities” -- in an innovative way.
The annual program is being

expanded globally for the first
time to include communities in
China and Brazil.
The Ford C3 program has

awarded more than $2 million in
sustainable community grants
since 2008.
• Ford Driving Dreams Tour:

Designed to motivate students to
complete high school on time
and pursue higher education, the
tour launched in Chicago last
week during National Hispanic
Heritage Month, where it will pro-
vide a total of $105,000 in schol-
arships and grants, assisting

more than 3,800 students at
seven Chicago-area high schools
with significant Latino student
populations.
Ford Driving Dreams has pro-

vided nearly $400,000 in direct
educational resources, reaching
nearly 25,000 students since
2012.
• Ford Historically Black Col-

lege & Universities Community
Challenge: The annual program
works with historic black col-
leges and universities to fund in-
novative projects that are fo-
cused on building sustainable

communities. The program,
which is taking applications now,
will award $100,000 to support
five grants.
• Next Generation Learning

Externships: Ford Motor Compa-
ny and the United Auto Workers
are collaborating on a program
that brings high school teachers
into the auto industry so teach-
ers can better instruct students
on real-world work scenarios.
Ford Motor Company Fund in-

vests more than $8 million a year,
said Nissen, in scholarships and
other education initiatives.

DEARBORN, Mich. (AP) – Ford
shares tumbled last week after
the automaker said it will fall
short of its full-year profit goals.
At a conference for investors,

the Dearborn, Mich.-based
automaker said it expects a pre-
tax profit of around $6 billion
this year, down from the $7 bil-
lion to $8 billion it previously
forecast.
Chief Financial Officer Bob

Shanks said record profits in
North America aren’t enough to

offset trouble in South America,
where Ford expects to lose $1 bil-
lion this year, and Russia, where
falling sales and the rapid deteri-
oration of the ruble took the
company by surprise.
Warranty costs – including a

$500 million charge for last
week’s recall of 850,000 vehicles
for defective air bags – are also
higher than expected.
“We know this year is going to

be short of plan, but we also
have to keep an eye on the
future,’’ Shanks said.
Shanks said Ford expects a

pretax profit of $8.5 billion to
$9.5 billion in 2015, based partly
upon an expected recovery in
South America and improvement
in warranty costs.
The company also plans fewer

vehicle introductions in 2015,
which will cut costs. Ford is in-
troducing 23 vehicles worldwide
this year; next year, it plans to in-
troduce 16.
Longer term, the company

said it expects to grow global
sales by as much as 55 percent
by 2020, to 9.4 million cars and
trucks. That’s partly based on ex-
pected strong growth in Asia,
where Ford is opening five plants
over the next year.
As recently as July, Ford said it

was on track to make a profit in
Europe in 2015. Ford hasn’t made
a full-year profit in the region
since 2010.
Investors’ hopes grew when

Ford earned $14 million in Eu-
rope in the second quarter of
this year. But the company now
said it expects a pretax loss of
$1.2 billion in Europe in 2014 and
a loss of $250 million in 2015.
Ford expects to lose $300 million
in Russia alone.
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BRAKE SPECIAL

$19995
Most F.W.D. U.S. Cars • In-store offer ends 10-31-14

Check Our Price on
Tune Ups, Water Pumps,

Heater Cores & Other Repairs

DELUXE OIL
CHANGE
SPECIAL

Up To 5 Qts. Of
Oil Lube & Filter

•
No Disposal Fee

Includes topping off fluids

10-31-14

MMMMAAAAKKKKEEEE UUUUSSSS YYYYOOOOUUUURRRR FFFFIIII RRRRSSSSTTTT CCCCHHHHOOOOIIIICCCCEEEE

WARREN • 586-757-7203

$2336

MUFFLER & BRAKE SERVICE
23252 VAN DYKE
3 Blocks North of 9 Mile

HOURS: Mon.-Fri. 7:30am-5pm; Sat.-Closed

Most FWD Cars  

• Front Metallic Disc Brake Pads

• 2 New Front Rotors

• Labor Included

MMUUFFFFLLEERR,, EEXXTTEENNSSIIOONN PPIIPPEE && TTAAIILL PPIIPPEE

10%Off
In-store offer ends 10-31-14

GetAway to Sunset Bay
Bella Vista Inn & Hersel’s on the Bay

on beautiful Lake Huron in Caseville

WEEKEND GETAWAY

Call 989-856-2650
or visit bella-caseville.com

PACKAGE

Early Check-in Friday. Late Check-out Sunday.

• Jacuzzi Suites • Fireplace

MOTEL
ROOMS $69per

night

$229
3 DAYS & 2 NIGHTS

WARREN URGENTCARE

“We Care”
URGENT CARE FOR ACCIDENTS AND INJURY

ADULT & PEDIATRIC ILLNESS
Digital X-Rays, EKG and Lab Work, On-Site Lab Service, Strep, Mono,
Pregnancy & Urine Testing, Vaccinations, Sports & School Physicals,

Occupational Medicine, Work-Related Injuries,
Pre-Hire Physicals (BAT & Urine Screening)

SPECIAL ON SPORTS PHYSICAL $25.00 State-of-the-Art Facility

8am-10pm • 7 Days a week • 365 Days a Year
“Bringing Quality Urgent Care To Your Neighborhood”

586-276-8200
31700 Van Dyke • Warren, MI 48093

On Van Dyke Rd., between 13 & 14 Mile in
St. John’s Windemere Park

OTHER CONVENIENT LOCATIONS:

ATTENTION
Chrysler, GM, Ford

Employees, we’re within
2 miles of your plants

HAP & BCN
NO Referrals Needed!
www.warrenurgentcare.com

FLU SHOTS

Woodland Urgent Care
22341 W. 8 Mile Road

Detroit

313-387-8700

N. East Macomb Urgent Care
43900 Garfield, Suite 121

Clinton Township

586-868-2600

Ford, UAW Launch Educational Program

NHRA driver Nicole Lyons, center, talks to students about engineering.

Ford Stock Down as Forecast Shows
Expected Reduction in Annual Profits

WENTZVILLE, Mo. (AP) – The
GM plant in Wentzville is cele-
brating a major milestone: The
first of the new mid-sized pickup
trucks are going to dealerships.
UAW leaders and others were

on hand Oct. 8 for the rollout of
the Wentzville-made GMC
Canyon and Chevrolet Colorado
trucks. GM says representatives
from more than 125 dealers were
at the plant to take delivery of
their first orders. Advance sales
have been strong, and GM is
adding workers around March to
staff a third shift at its plant in
Wentzville. The factory already
employs 2,600 people.

Canyon/Colorado
Plant Heats Up
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Matt Hagan drove his Don
Schumacher Racing Dodge
Charger R/T to a memorable title
win at the 30th annual National
Hot Rod Association (NHRA) Na-
tionals at Reading, Pa.’s Maple
Grove Raceway, as well as the
points lead in the “Countdown to
the Championship” with just two
national events left in the six-
event playoff series.
The title win was Hagan’s first

at Reading, a second in the play-
offs, his third of the season and
the lucky number 13th of his ca-
reer as evidenced by turning the
win lights on while crossing the
finish line in a fireball.
“It is just a wild way to win,”

said Hagan, who took a 36-point
lead over 16-time NHRA Champi-
on John Force with the title vic-
tory.
“That's probably the wildest

way I've ever won out here on
the NHRA circuit. Getting the
points lead is huge but we
showed up here to win a race.
The points lead can change but
these Wally [trophies] don’t, so
we did what we set out to do this
morning and that was turn on
four win lights.”
“Congratulations to Matt Ha-

gan from everyone at Mopar on
another big win and the points
lead in the Countdown,” said
Pietro Gorlier, president of
Mopar. “What a great way to
show everyone that the 50-year
legacy of the HEMI continues to
live on by winning playoff races
and making Mopar a serious con-
tender for this year’s NHRA
championship once again.”
Hagan began his race day as-

sault with a 4.035-second
elapsed time pass at 319.37 miles
per hour with a solo run on his
first lap after Tony Pedregon
couldn’t get his car started.
Mopar’s drivers will now have
three weeks to prepare for the
final two national events in the
NHRA “Countdown to the Cham-
pionship.”

Hagan Captures
Maple Grove Title
In NHRA Victory

Chrysler is discontinuing the
factory-backed SRT (Street and
Racing Technology) Motorsports
racing program in IMSA (Interna-
tional Motor Sports Association)
with the conclusion of the 2014
season. This decision affects
participation in the IMSA TUDOR
United SportsCar Championship
with the Dodge Viper SRT GTS-R
GTLM-class team. Dodge will
redirect its focus and efforts on
its product lineup, said Dodge
spokesperson Dan Reid.
“Our company has made a

business decision to discontinue
the SRT Motorsports Dodge
Viper GTS-R racing program,”
said Ralph Gilles, senior vice
president of Chrysler’s Product
Design. “We are very proud of
the amazing achievements our
fantastic teams, drivers and
partners have achieved on track
the last few seasons. We thank
them for their hard work, effort
and commitment to SRT Motor-
sports. It’s been an honor to be a
part of the inaugural IMSA TU-
DOR United SportsCar Champi-
onship season and we wish them
every success in the future.”

The Dodge Viper SRT GTS-R
2014 racing season concluded
Oct. 4 at the Petit Le Mans. The
two-car SRT Motorsports team
won both team and driver (Kuno
Wittmer) titles in the inaugural
IMSA TUDOR United SportsCar
Championship GTLM-class. SRT
Motorsports won two of three
championships contested in the
class and finished second in the
GTLM manufacturer champi-
onship in just its second full year
of the program.

Chrysler SRT
Racing Program
Discontinued



game-changer in the industry,
and has proved to be a key to
conquest sales over our competi-
tors.”
The 2015 Ram 1500 is Ameri-

ca’s most fuel-efficient pickup
truck, Bigland said, with its ex-
clusive 3.0-liter V6 EcoDiesel that
packs 240 horsepower, 420 lb.-ft.
of torque and 28 miles per gallon
(mpg).
Fuel economy and the exclu-

sivity of the Ram 1500 EcoDiesel
is being credited for Ram’s deci-
sion to increase the diesel pow-
ertrain mix to 20 percent of the
total Ram 1500 production vol-
ume – double the initial expecta-
tion.
When the Ram 1500 EcoDiesel

opened for orders earlier this
year, Ram Truck received more
than 8,000 requests within three
days, which quickly filled the ini-
tial allocation for the exclusive
powertrain.
Ram truck is the only manufac-

turer to offer a light-duty diesel
powertrain, said Cappa.
Nearly 60 percent of all Ram

1500 EcoDiesel sales are con-
quests over competitors, said
Cappa, an achievement consider-
ing brand-loyal strength of the
segment.
The premium powertrain also

contributes to an increase in
the Ram 1500s average transac-
tion price, according to J.D.
Power.
Ram Truck worked with pow-

ertrain supplier VM Motori to in-
crease production to meet North
American consumer demand,
Cappa said.
The total increase in EcoDiesel

mix will be completed by the end
of November at both Warren
Truck Assembly Plant in Michi-
gan and Saltillo Truck Assembly
Plant in Mexico.
The 3.0-liter EcoDiesel engine

is mated to the TorqueFlite eight-
speed automatic transmission,
the only eight-speed automatic
transmission offered in the half-
ton class.
Together, the powertrain sys-

tem, said Cappa, delivers an out-
standing combination of fuel effi-
ciency at 28 mpg, torque of 420
lb.-ft. and up to 9,200 pounds of
towing capability.
The 2015 Ram 1500 features

an eight-speed automatic trans-
mission, thermal management
system, pulse-width modulation
and active aerodynamics with
grille shutters and air suspen-
sion.
The Ram 1500 earned Motor

Trend’s Truck of the Year in 2013
and 2014, the first time a vehicle
of any type has taken the covet-
ed award back-to-back, Cappa
said.
The Ram 1500 also won the

Truck of Texas in 2013 and 2014 –
a rare double, back-to-back com-
bination in the pickup segment,
he said.
Branded EcoDiesel, the 3.0-

liter powerplant is a tur-
bocharged 60-degree, dual over-
head camshaft (DOHC) 24-valve
V6 that is more efficient than all
V6 gasoline engines in the half-
ton category.
The EcoDiesel, developed and

manufactured by Fiat Group Au-
tomobiles’ VM Motori in Cento,
Italy (a Chrysler supplier since
1992), Cappa said, is one of the
most advanced diesel engines in
the marketplace.
Equipped with a diesel oxida-

tion catalyst, diesel particulate
filter and selective catalytic re-
duction, it is emissions-compli-
ant in all 50 states.
But the Ram 1500’s improve-

ments didn’t start with a new
powertrain, Cappa said.
With the 2013 model year,

the Ram 1500 benefitted from
a number of weight-saving fea-

tures. Contingent on the model,
the frame received a weight
reduction of up to 30 pounds by
using advanced high-strength
steels.
Also benefitting from ad-

vanced metal, box floor cross-
members in the bed eliminated
seven pounds and a front
bumper design removed four
pounds.
Additionally, aluminum lower

control arms in the front suspen-
sion contributed to weight reduc-
tion.
The Ram 1500 also features an

aluminum hood, saving 26
pounds.
Underneath the hood, the com-

bination of the new Pentastar V6
engine and new TorqueFlite 8

transmission reduced weight by
approximately 76 pounds.
The V8 engine and TorqueFlite

8 together reduced weight by
more than 30 pounds.
The weight reductions not

only allow for more convenience,
comfort and entertainment fea-
tures, Bigland said, but also best-
in-class fuel-saving technology
such as thermal management
and active aerodynamics.
The 2015 Ram 1500 is built at

the Warren Truck Assembly
Plant, which has built more than
13 million trucks since it started
operations in 1938.
Regular Cab models of the

2015 Ram 1500 are built at the
Saltillo Truck Assembly Plant in
Saltillo, Mexico.

CONTINUED FROM PAGE 1
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$$885544..5599 DDUUEE AATT SSIIGGNNIINNGG

SSTTKK.. ##44--99997755

NNEEWW22001155
DDOODDGGEE GGRRAANNDD
CCAARRAAVVAANNSSEE

SSTTKK.. ##55--66001155
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SSTTKK.. ##44--77112244

28400 Van Dyke www.vandykedodge.com DODGE/RAM SALES LINE: 1-888-731-9981
**The above purchase prices are plus tax, title, doc, and destination; include Chrysler’s standard rebates plus the returning lease rebates. Lease payments are based on Chrysler Capital Tier 1 approval, 10,000 miles per year, and will have a $395
disposition fee at lease termination. Lease payments are also based on Chrysler’s standard rebates plus loyalty rebates. Security deposit is not required. One pay leases just add tax, due at signing includes first payment, taxes and fees, just add
plates. Residency restrictions apply. +or less, if you qualify for an employee, supplier, military, or friends discount your price could be lower. Durango Demo. †See dealer for details. Expires 10/31/2014.
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PARIS (AP) – European car-
makers are hoping to impress
with new models at this week’s
Paris Motor Show and prove
they have come out stronger
from years of economic trouble
and cost-cutting.
The glitz of Paris has been

dimmed in recent editions of the
world’s oldest car show, as cash-
strapped customers shunned
showrooms, corporate bosses
begged for bailouts and workers
fought for their jobs.
The auto sector has long been

one of Europe’s most troubled in-
dustries and is only now emerg-
ing from a painful period of re-
structuring.
While it’s too soon to raise cel-

ebratory coupes of champagne,
the heads of Volkswagen, Mer-
cedes, Fiat and their French
hosts from PSA Peugeot-Citroen
and Renault may at least take
some relief that the worst seems
over, six years after the bottom
dropped out of Europe’s car mar-
ket.
Along with global brands like

Ford and Toyota, they will try to
wow not just with the high tech-
nology of prototypes and super-
cars, but also with potential big
sellers, such as the increasingly
popular small SUVs.
The biennial Paris show, which

opened to the public Oct. 2, runs
through Oct. 19.
New-car registrations in Eu-

rope have risen 6 percent so far
this year to 8.34 million. Analysts
at IHS Automotive expect them
to hit 12.5 million by the end of
the year, up 5 percent from 2013.
After a solid start to the year

however, Germany, France and
Italy – Europe’s largest markets –
all registered monthly declines in
August. Renault, GM and Fiat
were most affected among the
big car groups, with PSA Peugeot
Citroen boss Carlos Tavares call-
ing the recovery “fragile.”
IHS Automotive notes that

even with slight growth over the
full year, Europe’s car market re-
mains down nearly 20 percent
compared with the pre-crisis
average, and its analysts don’t
see a full recovery even by the
end of the decade.
Local automakers Renault and

PSA Peugeot-Citroen traditional-
ly pick Paris over the larger
Frankfurt Motor Show to unveil
their most eye-catching new
models.
Loss-making PSA Peugeot-Cit-

roen, fresh from a rescue by
Chinese investors and the
French state, will show off an up-
dated version of its Exalt con-
cept car – a large four-wheel-
drive sedan with an electric
scooter stashed in its trunk.
Also drawing stares will be an-

other Peugeot concept, a high-
performance luxury crossover it
calls the Quartz. DS, the new
stand-alone brand spun out of
Citroen as the group’s high-end
line of cars, will show off the Di-
vine concept. Renault, mean-

while, will show the fifth genera-
tion of its Espace minivan.
Face it – while the big car com-

panies may be excited to show
off their fifth-generation revamps
or restyled mass-market hatch-
backs, most car show visitors
are there for something else: the
Ferraris, Lamborghinis and other
exotic supercars that most
people don’t get to see, let alone
own.
Ferrari, whose outgoing chair-

man Luca Di Montezemolo is due
to step down this fall after more
than two decades at the helm,
will show a retractable top ver-
sion of its 458 Speciale.
Lamborghini, meanwhile, is

playing coy, posting a cryptic
“Stay tuned” message on its
home page, along with a nearly
all-black silhouette of a car to
boost anticipation for a mystery
unveiling.
Small SUVs, also known as

crossovers, are the fastest-grow-
ing segment of the market in the
U.S., while in Europe sales are
expected to grow 40 percent this
year after doubling in 2014,
according to IHS Automotive.
The cars are built largely on

car underpinnings so they ma-
neuver like a car while getting
gas mileage that’s almost as
good, and customers like the vis-
ibility provided by the high seat-
ing position.
Honda is due to show its all

new HR-V while Toyota brings its
new C-HR concept and Fiat un-
veils its 500X crossover, all of
which will aim to take on stylish
rivals like the Peugeot 2008 and
the Nissan Juke.

‘Worst Seems Over,’ Say
European Automakers

Brian Harlow

Chrysler has appointed Brian
Harlow vice president – head of
NAFTA Manufacturing.
He is responsible for all assem-

bly, stamping and powertrain
manufacturing operations in the
U.S., Canada and Mexico, as well
as implementation of the World
Class Manufacturing system at
all Chrysler manufacturing facili-
ties. The appointment was effec-
tive Oct. 7.
Harlow was most recently

global head of Powertrain Manu-
facturing Engineering and vice
president and head of NAFTA
Powertrain Operations. He was
responsible for all powertrain fa-
cilities in the U.S. and Canada,
and included Fiat and Chrysler
global responsibility for Power-
train Manufacturing Engineering.
He joined Chrysler Corpora-

tion in 1978 as a plant engineer
at the Kokomo Transmission
Plant in Indiana, and since has
held a series of various manufac-
turing positions of increasing re-
sponsibility.
Harlow replaces Mauro Pino

who was named Head of Manu-
facturing for Latin America.

Harlow Named
Head of NAFTA
Manufacturing

‘Ram 1500 EcoDiesel is a Game-Changer’ – Bob Hegbloom

The United States Advanced
Battery Consortium (USABC), a
collaborative organization oper-
ated by Chrysler, Ford and GM,
has reopened four requests for
proposal information (RFPIs) for
the development of advanced
high-performance batteries for
vehicle applications.
The RFPIs will remain active

indefinitely to prompt more sub-
missions from individual devel-
opers as well as collaborative
R&D/supplier teams. Each re-
quires a 50 percent minimum
cost share.
Through its management of

vehicle-related cooperative R&D
in advanced battery technology,
USABC seeks proposals whose
resulting technology will have
the capability of meeting or ap-
proaching its technology targets
for commercialization by 2020
for the following applications:
electric vehicle (EV) cells and/or
systems; 12-volt start-stop vehi-
cles; plug-in hybrid electric vehi-
cles (PHEV); and emerging 48-
volt mild-hybrid electric vehicles
(HEVs).

Big Three’s Arm
For Research
Seeks Partners
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*Picture may not represent actual sale vehicle. All applicable rebates including lease loyalty have been deducted from Sale Price/Payment and are subject to change by the manufacturer without notice and are plus
title, tax and plate fees. GM Employee discount is required except where noted. Leases are 10,000 miles per year, and are plus title, tax and plate fees. Certain restrictions may apply, see dealer for complete details
on all incentives/offers. Sale ends 10/17/2014 @ 6:00PM.

2015MALIBU “LT”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!

• 2.5L DOHC VVT Engine! • 7” Color Touch Screen MyLink Radio!
• Power Locks & Windows! • Tilt and Telescopic Steering Column!

• Cruise Control! • Remote Keyless Entry!
• Aluminum Wheels!

• 36 MPG on the Highway!
Stk. #2F8386

MSRP $24,435

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

2014CRUZE “LT”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!

• ECOTEC 1.4L “Turbo” DOHC Engine! • Automatic Transmission!
• Power Driver’s Seat! • Remote Vehicle Start and Entry!

• AM/FM/XM Radio w/CD!
• Aluminum Wheels!

• 38 MPG on the Highway!
Stk. #E20290
MSRP$21,365

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

2015EQUINOX “LT”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!

• 2.4L DOHC Engine! • Automatic Transmission!
• Rear Vision Camera! • Deep Tinted Glass!

• 7” Color Touch Screen MyLink Radio!
• Remote Keyless Entry!
• 17” Aluminum Wheels!

• 32 MPG on the Highway!
Stk. #F19913

MSRP $27,180

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

Lease Pull-Ahead Is Back…Get Out Early & Lower Your Payment!*

36 Month
Lease:

$199*
with$1,199Down!

Sale
Price $20,669*

24 Month
Lease:

$199*
with$1,199Down!

Sale
Price $25,556*

24 Month
Lease:

$89*
with$1,199Down!

Sale
Price $16,099*

Get Great Deals on EVERY New 2014 & 2015 Model In Stock

2015TRAVERSE “LS”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!
• Automatic Transmission! • 6.5” Color Touch Screen Radio!

• Power Locks & Windows! • Remote Keyless Entry!
• 8 Passenger Seating!
• Bluetooth for Phone!

• 32 MPG on the Highway!
Stk. #F19218

MSRP $31,695

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

36 Month
Lease:

$229*
with$1,199Down!

Sale
Price $27,478*

VYLETEL

*GMEmployeePricingPlusTax,Title,Lic.andDoc.NoSecurityDepositRequired.Totaldueatleasesigning2015YukonSLE$2,905,2015Enclave-FWD$2738,2014Verano$350,2014LacrosseBase-1SB$1,775,2015AcadiaFWDSLE-1$1,617,2014Sierra1500DoubleCab$1,975,2014Encore$1936,2014Ter-
rain$921.2014BuickRegal$1713.*LoyaltyRebateMustHaveLeaseon99orNewerGMC/BuickinHousehold.*DBC=DealerBonusCerts.WhileSuppliesLast**Pullaheadprogramo>erisaprivateo>erprogram.Noteveryonewillqualify.Ifeligible,maywaive3paymentsorupto$2,000.Programssubjectto
change.Photosmaynotrepresentactualvehicle.Priceissubjecttochangewithoutnotice.Seedealerfordetails.Expires10/31/14.

40755 Van Dyke • Sterling Heights •586.977.2800
WWW.VYLETEL.NET SALES: Sun CLOSED; M, TH 8:30am-9pm; T, W, F 8:30am-6pm; SAT 10am-3pm

SERVICE: Sun CLOSED; M, TH 7am-8pm; T, W, F 7am-6pm; Sat 8am-1pm

COSTCO MEMBERS
NOW GET GM SUPPLIER

PRICING ON MOST
VEHICLES!

REMAINING PAYMENTS LEFT ON YOUR CURRENT LEASE?
WE CAN HELP MAKE THEM GO AWAY.

Don't be fooled by low payments with huge money
down…Come to Vyletel for the real deal.

VISIT OURWEBSITE TO SEARCH FOR MORE VEHICLES & GREAT DEALS ON NEW BUICK’S OR GMC’S ATWWW.VYLETEL.NET

Visit Our Website
To Search For More Vehicles

& Great deals
On New Buick’s or GMC’s at

WWW.VYLETEL.NET

2015BUICKENCLAVE FWD
CONVENIENCEGROUP

LEASE FOR ONLY

$289*
/MO

24 MO. LEASE
10K MILES PER YEAR

STK #6913-14 • DEAL #49805
*GM pricing plus tax, title, lic. Lease figured with Lease Loyalty rebate.

24 MONTH BUICK EXPERIENCE LEASE
FREEMaintenance • FREE XM Radio! • FREE OnStar

BUICK’S BEST IS NOW
AFFORDABLE! NEW2014BUICKENCORE AWD

CONVENIENCEGROUP
LEASE THIS NICELY EQUIPPED
AWD BUICK ENCORE FOR ONLY

$229*
/MO

24 MO. LEASE
10K MILES PER YEAR

STK #6973-14 • DEAL #49782
*GM pricing plus tax, title, lic. Lease fi gured with lease loyalty rebate.
2014 ENCORE CONVENIENCE GROUP: SUNROOF!

24 MONTH BUICK EXPERIENCE LEASE
FREEMaintenance • FREE XM Radio! • FREE OnStar

DON’T GET
STUCK

THIS WINTER

2014BUICKLACROSSE
BASE 1SB

LEASE FOR ONLY

$239*
/MO

24 MO. LEASE
10K MILES PER YEAR

STK #6468-14 • DEAL #49802
•GM pricing plus tax, title, lic. Must have 99 or new
Buick in household.

24 MONTH BUICK EXPERIENCE LEASE
FREEMaintenance • FREE XM Radio! • FREE OnStar

SAVE JUST UNDER $10,000 OFF
STICKER PRICE FOR PURCHASE

NO SECURITY
DEPOSIT REQUIREDBUY FOR

$24,500*

2014GMCTERRAIN
FWDSLE-1

LEASE FOR ONLY

$199*
/MO

24 MO. LEASE
9K MILES PER YEAR

STK #7219-14 • DEAL #49832
*GM pricing plus tax, title, lic.
*Must own or have in household 99 or newer Buick/GMC.

GREAT VALUE
FOR ONE LOW
PAYMENT!

NO SECURITY
DEPOSIT REQUIRED

INCLUDES
POWER MOON ROOF!
HURRY DON’T WAIT!

2014GMCSIERRA
1500 2WDDOUBLECABSLE

LEASE AS LOW AS

$169*
/MO

36 MO. LEASE
10K MILES PER YEAR

STK #7508-14 • DEAL #49774
*GM pricing plus tax, title, lic. Must have Lease Loyalty Rebate

NO SECURITY
DEPOSIT REQUIRED

FREE
BEDLINER

2 YEAR
FREE

MAINTENANCE
Trailiering Equipment Pkg, Power driver seat, Remote Start,

Front fog lamps, Rear Defrost, 110 Volt AC Power Outlet, Universal
Home Remote, Dual zone A/C climate Control &more!

2015 GMCACADIA
FWDSLE-1

LEASE FOR ONLY

$259*
/MO

36 MO. LEASE
10K MILES PER YEAR

STK #7606-15 • DEAL #51286
*GM pricing plus tax, title, lic. Lease fi gured with Lease Loyalty rebate.

NO SECURITY
DEPOSIT REQUIRED

2014BUICKREGAL
FWD

LEASE FOR ONLY

$219*
/MO

24 MO. LEASE
9K MILES PER YEAR

STK #6406-14 • DEAL #50365
*GM pricing plus tax, lic.

GM EMPLOYEE & THEIR FAMILY MEMBERS
NO SECURITY

DEPOSIT REQUIRED

$995 down
plus start
up fees

ADDED
CHROME!
WHEELS!

DEMO!
SAVE BIG!

NO SECURITY
DEPOSIT REQUIRED

2014BUICKVERANO
FWD 1SDLEASE FOR ONLY

$149*
/MO

ONLY $350 DUE AT SIGNING
24 MO. LEASE

9K MILES PER YEAR
STK #6289-14 • DEAL #49779
*GM pricing plus tax, lic. Customers may purchase extra miles for 20 cents per mile.

24 MONTH BUICK EXPERIENCE LEASE
FREEMaintenance • FREE XM Radio! • FREE OnStar

GM EMPLOYEE & THEIR FAMILY MEMBERS
MANAGERDEMO SPECIAL
CAN’T BEAT THIS DEAL!

NO SECURITY
DEPOSIT
REQUIRED

By TOM KRISHER
AP Auto Writer

DETROIT (AP) – Eight months
after General Motors began re-
calling more than 2 million cars
because of a deadly ignition-
switch defect, less than half the
owners have gotten their vehi-
cles fixed.
At first, the problem was a

shortage of parts. But now the
problem is people.
Despite the heavy publicity

surrounding the scandal, many
drivers evidently haven’t heard
of the recall or haven’t grasped
how serious the defect is be-
cause it hasn’t given them any
trouble.
As a result, GM has been

forced to go beyond the usual
ominous-sounding recall letters.
It has sent out Facebook mes-

sages and made phone calls to
owners of the cars, mainly
Chevrolet Cobalts and Saturn
Ions. CEO Mary Barra has even
sent a personal letter urging peo-
ple to get the switches replaced.
“In some cases we’ve gone to

the owners’ home and gotten the
vehicle, gave them a loaner, and
are working to fix it,” Barra said
last week.
GM announced in February

and March that it was recalling
the cars after taking more than a
decade to disclose the defect,
now linked to at least two dozen
deaths.
The switches can slip out of

the run position, causing the en-
gine to shut off. That can knock
out power-assisted steering and
disable the air bags.
Despite recall letters that

bluntly warn that the defect can
lead to injury and even death –
and despite five congressional
hearings and thousands of news
stories about the furor – only
about 1.16 million of the 2.36 mil-
lion affected vehicles still on the
road have been brought in for re-
pairs.
One of the unrepaired cars be-

longs to Kim Atkins, a media rela-
tions specialist in Austin, Texas,
who received recall notices in
April and June for her 2007
Cobalt. Busy with moving back
to her hometown from college
and starting a new job, she ig-
nored them both.
“I didn’t think it was very seri-

ous just from the wording on the
recall notice,” said Atkins, 24.
“I’m sure that it was important. I
didn’t get a sense of what the ac-
tual issue was, just neglected to
do it.”
Atkins said her fiance is mad at

her for dallying. Now, she has
made an appointment to bring
her car into the shop this week.
She has also removed everything

from her keychain as instructed
by GM.
Because the recalled cars are

no longer produced, parts sup-
plier Delphi Automotive had to
bring machinery out of moth-
balls to start cranking out re-
placement switches.
Repairs finally began in April

when the replacement switches
started to arrive at dealers. Just
recently, GM announced that Del-
phi had made enough to fix all
the cars.
Barra said the challenge now is

to find those people who “have
still not called the dealership
and said, ‘Hey, let’s get my car
scheduled.’”
GM’s extraordinary efforts to

reach people were part of an
agreement that ended a federal
investigation into why the
automaker failed to promptly
disclose the switch problem.
It’s not unusual for some car

owners to ignore recall notices.
The average completion rate –
one-and-a-half years after a recall
begins – is 75 percent, according
to federal safety regulators. But
few recalls are as serious as this
one.
Kenneth Feinberg, the lawyer

handling compensation claims
for GM, last week raised the num-
ber of deaths attributed to the
defect to 24. That toll is likely to
rise as he handles more cases.
Among the 24 is Virginia law

student Lara Gass, 27, who died
in March when her 2006 Saturn
Ion rear-ended a tractor-trailer
and caught fire on Interstate 81
while she was on her way to
work as a law clerk for a federal
judge.
Witnesses told her family’s

lawyer, Bob Hilliard, that the air
bags did not inflate, an indication
of a defective switch.
At the time of the crash, GM

had announced the recall and
was sending warning letters. But
the parts weren’t yet available.
Hilliard didn’t know if Lara had

removed everything from her
keychain. Her family recently ac-
cepted a settlement from Fein-
berg for an undisclosed amount.
About one-third of those who

haven’t had the repairs done are
people with children, while one-
fifth are young people without
children, GM spokesman Terry
Rhadigan said.
Usually those people who

don’t get their cars repaired are
the ones who haven’t seen any
symptoms, said John O’Dell, sen-
ior editor for the Edmunds.com
automotive website.
“People just don’t want to be

bothered,” O’Dell said. “They
don’t see this as a problem. ‘It’s
not happening to me.’ Then they
just forget about it.”

Most Owners Neglect GM’s
Ignition Switch Recall Notice

American Airlines and Cadillac
have formed a partnership to
offer a broad series of exclusive
benefits to travelers, ranging
from luxury, on-site airport trans-
fers to AAdvantage miles earning
opportunities.
American and Cadillac current-

ly offer a luxury airport transfer
program at Los Angeles Interna-
tional Airport.
This program identifies

ConciergeKey members with
tight transfer times and escorts
them to their next gate of depar-
ture in a Cadillac CTS, SRX or
Escalade.
By the end of this year, Ameri-

can plans to roll out this pro-
gram to Dallas/Fort Worth Inter-
national Airport, New York’s La-
Guardia Airport and John F.
Kennedy International Airport,
pending local approvals.
“American and Cadillac are

two iconic American brands,
both in the process of redefining

the contemporary American lux-
ury experience,” said Suzanne
Rubin, president, AAdvantage
Loyalty Program.
“This is just the beginning of

the opportunities we see with
our partnership with Cadillac,
and we are thrilled to be able to
offer these benefits to our cus-
tomers.”
The partnership contains ben-

efits for all AAdvantage mem-
bers, Acosta said.
Later this month, customers

can earn AAdvantage miles in
exchange for test driving a new
Cadillac.
Members can earn 7,500

AAdvantage miles when they call
a service desk and register a
time to test drive a Cadillac at a
nearby dealership.
“Traveling in style is a shared

interest of premium customers
the world over,” said Uwe Elling-
haus, Cadillac’s chief marketing
officer.

Cadillac Teams with American Airlines
To Provide Customer ‘AAdvantages’
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CADILLAC A Prestige Automotive
Group Company

Showroom Hours: Mon. & Thurs. 8:30 a.m.-8 p.m. • Tue., Wed., & Fri. 8:30 a.m.-6 p.m. • Sat. 10 a.m.-4 p.m.

8333 EAST 11 MILE ROAD • I-696 & VAN DYKE • 888-548-8939
Visit our website: www.PrestigeCadillac.com for all our specials

* Tax, title, license and dealer fees extra. No security deposit required. 30,000 miles with approved lease. Mileage charge of $.25 per mile over 30,000 miles.
Lessee pays for excess wear and tear charges. All applicable rebates to dealer. Photo may not represent actual vehicle. ATS, CTS, XTS & ELR

must show proof of current lease of a 2004 or newer GM vehicle and lease eligible new 2014 Cadillac. 0% up to 60 months on approved credit on all
2014 except ELR & Escalades. MRSP’s: CTS $51,700, XTS $45,525, ATS 2.0 $39,660, 2015 ATS coupe $49,090. See dealer for details. Take delivery by 10/31/14.

BRENT BUTTREY
Sales & Leasing Consultant • 35 years experience

CADILLAC
Download our app

for additonal savings

2014 XTS FWD
SEDAN STANDARD
COLLECTION

$2,390 due at signing plus tax, title, plate & doc.
No sec. deposit. Must document current lease of 2004 or newer GM vehicle.

36 MO. LEASE

EVERYONE

EMPLOYEE

10K MILES PER YEAR
$419
$399

2014 ELR COUPE
STANDARD

$1,059 due at signing with Lease Loyalty, plus 1st payment, tax, title, plates & doc.
No sec. deposit required. Must document current lease of 2004 or newer GM vehicle

36 MO. LEASE

EMPLOYEE

10K MILES PER YEAR
$499

LLEEAASSEE PPUULLLL--AAHHEEAADD
IISS BBAACCKK!!

2014 CTS 3.6 AWD

$1,950 due at signing plus tax, title, plate & doc. CTS to CTS Loyalty. 
No sec. deposit required. Must document current lease of 2004 or newer GM vehicle.

36 MO. LEASE

EVERYONE

EMPLOYEE

10K MILES PER YEAR
$429
$399

0% UP TO 60 MONTHS*
IInncclluuddeess CCaaddiillllaacc PPrreemmiiuumm CCaarree MMaaiinntteennaannccee ffoorr 44 YYeeaarrss oorr 5500,,000000 MMiilleess11

GM WILL MAKE UP TO 
3 PAYMENTS OR UP TO $2,000*
with leasees expiring on or before 2/28/2015.

2014 ATS 2.0 AWD

GM to GM Loyalty. $1,600 due at signing plus tax, title, plate & doc. 
No sec. deposit required. Must document current lease of 2004 or newer GM vehicle.

36 MO. LEASE

EVERYONE

EMPLOYEE

10K MILES PER YEAR
$299
$269

2015 ESCALADE

NOW AVAILABLE!

2015 ATS AWD
LUXURY COUPE

GM to GM Loyalty. $1,600 due at signing plus tax, title, plate & doc. 
No sec. deposit required. Must document current lease of 2004 or newer GM vehicle.

36 MO. LEASE

EVERYONE

EMPLOYEE

10K MILES PER YEAR
$434
$359

#42333 #21552#44296

475 SUMMIT DRIVE • 248-292-2502 • 5825 HIGHLAND RD. (M59) • WATERFORD

CALL
BRUCE LITVIN
– 24/7 & 365 –

40 YEARS
OF QUALITY SERVICE

CELL # 1-586-405-5175
blitvin@lunghamer.com

1-888-665-5438

Lease is 10K per year. Payment is plus Tax, Title, Doc and Plate Fees. First month payment due at signing.
Payment is based On GMS pricing with approved credit on select lender.

Must have GM lease in household.

OOCCTTOOBBEERR
IISS HHEERREE
CCAALLLL FFOORR

GGRREEAATT
PPRROOGGRRAAMMSS
&& PPRRIICCEESS
FFRROOMM
BBRRUUCCEE
PPLLEEAASSEE CCAALLLL FFOORR
SSOOMMEE TTEERRRRIIFFIICC
LLEEAASSEE
OONN 22001155 VVOOLLTTSS
AAVVAAIILLAABBLLEE AATT EENNDD OOFF TTHHEE

MMOONNTTHH
‘14 CHEVROLET CRUZE LT

36 month lease 0 down – No security deposit

$139*
mo

SHANGHAI (AP) – General Mo-
tors Co. expects its sales in
China this year to top 3.1 million
units and sees no impact on busi-
ness from an anti-monopoly
probe of the industry, the presi-
dent of the automaker’s China
unit said Sept. 24.
Sales growth for GM and its

Chinese partners should be
slightly ahead of total market
growth forecast at 8 to 10 per-
cent, Matt Tsien told reporters.
GM and other global automak-

ers are looking to China, the
world’s biggest auto market by
number of vehicles sold, to drive
revenues and are investing heavi-
ly to appeal to Chinese tastes.
GM sales should exceed last

year’s 3.1 million vehicles, Tsien
said, though he said he didn’t
know what the total would be.
Last year’s sales grew by 11.4
percent over 2012.
China’s auto market has

cooled as the economy slowed
this year, with sales growth tum-
bling from 13.9 percent in May to
8.5 percent in August.
Tsien’s optimistic comments

come in the midst of a sweeping
investigation of the auto indus-
try by anti-monopoly regulators.
Audi and Chrysler have been

fined on charges they improperly
set minimum prices for vehicles
or service. A group of Japanese
auto parts suppliers were fined
on charges they colluded to fix
prices.
Regulators have not accused

GM of wrongdoing.
Tsien said GM has responded

to government requests for infor-
mation but did not consider it an
investigation.
“It has no impact on our busi-

ness or operations,” he said.
Also this year, GM’s total sales

in China since production began

in Shanghai in 1999 should reach
20 million, Tsien said.
Sales by the Cadillac luxury

unit should rise to about 70,000
vehicles this year, he said.
“We believe the luxury market

here in 2016 will be the largest
luxury market in the world,”
Tsien said.
The government announced

rules last week aimed at lowering
prices for spare parts by requir-
ing automakers to allow them to
be sold through other retailers.
Buyers have complained that
automakers abuse their control
over supplies of parts to charge
excessive prices.
An official cited earlier by the

government’s Xinhua News
Agency said prices charged by
Mercedes for spare parts were so
high that purchasing the compo-
nents used to make one Mer-
cedes C-class car would cost the
equivalent of 12 vehicles.
Asked whether dealers had ex-

pressed any concern about the
future of their relationship with
GM, Tsien said, “No, no.’’

GM’s 2014 China Sales Are
Expected to Top 3.1 Million

Registration is open for
Chrysler’s Fall Supplier Training
week, which is taking place Oct.
20-24 at Chrysler’s headquarters
in Auburn Hills.
The event, which is hosted by

Chrysler’s Purchasing and Sup-
plier Quality division, offers sup-
pliers the chance to improve
communications with Chrysler
while learning ways to improve
efficiency.
The cost is $100 until Oct. 16.

Walk-ins will be charged $150. To
register, suppliers should go to
chryslertraining.com.

Chrysler Supplier
Training Slated



In 1964, then-site director
Louis Lundstrom noted that the
Proving Ground started out with
1,125 acres of land and seven
miles of road. Its largest building
had 12,000 square feet of floor
area.
By 1964, the facility was up to

4,011 acres of land and had 40
buildings.
“Add to this,” Lundstrom

wrote, “the 2,554-acre Desert
Proving Ground in Mesa, Ariz.,
with its 20 buildings, 87,381
square feet of floor area and 17
miles of road. This facility began
operation in 1953; operations at
the old Phoenix Lab started in
1937.”
Now, Ecclestone said, the Mil-

ford Proving Ground has 140
buildings on its 4,000 acres and
the Desert Proving Ground
moved to an old military base in
Yuma, Ariz., about a decade ago.
Ecclestone said that GM also

has a cold-weather proving
ground in Kapuskasing in north-
ern Ontario, near Hudson Bay.
The site opened up in 1973

with engineers working with ve-
hicles from local dealerships to
test specific components and
systems. It has grown into a
much more sophisticated opera-
tion designed to make sure that
GM’s vehicles work in cold
weather.
“GM was the first to build a

proving ground (which was in
Milford),” Ecclestone said. “Now
it has winding roads that dupli-
cate the conditions of roads all
around Michigan.
“It has topographical features

that match what people drive on,
including graded hills.
“That’s important – that our

cars be tested on roads that ac-
tually match what our customers
drive on.”
While computers are common-

place today, the proving ground
didn’t get its first computer until
1958, and it was under the con-
trol of the Noise and Vibrations
Laboratory, Lundstrom wrote. In
1961, the proving ground got two
more computers.
Ecclestone said GM has always

tried to have state-of-the-art
equipment at the site.
GM has provided customers

with many industry-firsts using
the Milford Proving Ground to
test the developments.
Some examples:
• Patent-pending child re-

straint seat cushion extension
feature: A segment safety first,
the 2015 Chevrolet Colorado and
GMC Canyon jumpseat headrest
can be removed from the back of
the seat and inserted into the
base to give the child seat more
area to sit on.
• Belt assurance system: The

industry-first – that keeps driv-
ers from shifting from “park” if
not buckled up – will be launch-
ing in Q4 of 2014 on a limited
group of fleet vehicles.
• Front-center air bag: GM was

the first manufacturer to intro-
duce the feature in 2013 on all
full-size crossovers. It will also be
on the new 2015 full-size utilities.
• Rollover test facility: GM

was the first North American
auto manufacturer to build a
rollover test facility, which
opened in 2006.
• Test dummies: In the early

1980s, GM’s safety team devel-
oped several specialized dum-
mies, including the Hybrid III,
that since have become the uni-
versal standard for frontal crash
testing and remain so today
across the globe.
Milford proved to be a suc-

cessful concept and GM’s Mill-
brook site in England was con-
structed in the 1960s by the GM
subsidiary Vauxhall. The two-
mile, five-lane high-speed track
came into use in 1969, and con-
struction of other sections con-

tinued into the early 1970s.
Due to the geographical needs

of a full testing center, including
both hills and flat land, the tradi-
tional choice of a former RAF air-
field was ruled out and many
sites around the UK were sur-
veyed before the location at Mill-
brook was decided upon, espe-
cially due to having the benefit of
being close to Vauxhall’s produc-
tion site at Luton.
Construction began in 1968

and once opened acted as the
testing site for many European
GM models from, among others,
the Vauxhall and Bedford compa-
nies.
In 1988, the site was trans-

ferred to a new company, Mill-
brook Proving Ground Limited,
as part of Group Lotus and began
to offer its facilities to non-GM
companies as well.
With the sale of Lotus in 1993,

Millbrook was transferred to GM
Holdings UK Limited as an inde-
pendently managed company
and began to diversify into all as-
pects of vehicle testing, includ-
ing emissions control.

CONTINUED FROM PAGE 1
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Wally Edgar
Chevrolet Employee HQ

Be treated with the respect you deserve.
TOP DOLLAR FOR YOUR TRADE & the Best Deal PERIOD!!

Wally Edgar
Chevrolet

Located right o!
I-75 onM-24,

2minutes N. of the
Palace of Auburn Hills

1-866-906-0279

JAY CHAISER x117
Fax: 248-391-0189
Cell: 248-821-8026
Email:
jchaiser@wallyedgar.com

SalesHours:
Mon. - Thur. 8:00am-8:00pm
Fri. 8:00am-6:00pm
Sat. 9:30am-3:00pm
Sun. Closed

CHEVY DEALER CODE 44085

www.wallyedgar.com • www.wallyedgar.com • www.wallyedgar.com • www.wallyedgar.com
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www.wallyedgar.com • www.wallyedgar.com • www.wallyedgar.com • www.wallyedgar.com
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Make us your Michigan P.E.P. Car Connection

* Camaro pricing based on GM Employee discount plus tax, title, plate and doc. fees due at signing with all rebates including USAA Private
Offer assigned to dealer. Cruze lease payment based on GM Employee discount price plus tax. Zero security deposit. First month payment,
tax on rebates and money down, title, plate and doc. fees due at signing with all rebates including USAA Private Offer assigned to dealer.
Due to advertising deadlines, prices subject to change.

2013 CAMARO LT COUPE
– SALE PRICE –

$17,998*

MSRP $27,590

2014 CRUZE

$99*

36MONTH • 10K LEASE
$999 DOWN

NEW

2013 CAMARO 2SS COUPE
– SALE PRICE –

$29,995*

NEW

Jeff Caul
586-274-0396
PEP QUOTES BY PHONE OR EMAIL:
JEFF CAUL AT JCAUL@BUFFWHELAN.COM

Free shuttle service to home, office or shopping.

buff whelan chevrolet
WHERE THE DEALS MAKE THE DIFFERENCE, EVERY DAY SINCE 1970!

Van Dyke • South of 18 Mile • Sterling Heights

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!
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*See dealer for details. All Rebates/Incentives have been deducted from sale price/payment and are subject to change by manufacturer
without notice. GM Employee discount required unless otherwise noted. All leases include GM Lease Loyalty unless otherwise noted.
Silverado lease assumes that you have a 1999 or newer trade in. All lease payments are based on 10,000 miles per year. 1st payment, tax,
title and plate fee due at signing on all leases. All programs expire 11/03/2014.

CONVENIENT HOURS:
Mon. & Thurs.

8:30 am – 9 pm
Tues., Wed., Fri.

8:30 am – 6:30 pm
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METRO PKWY.

18 MILE RD.

SINCE
1989

Touchscreen Radio, Back-Up Camera, Remote Start,
Deep Tinted Glass, Aluminum Wheels, WI-FI,
Power Locks/Windows/Mirrors & More…
36 Month Lease/10,000 Miles

Stk.#50364

2015 EQUINOX 1LT

No Security Deposit Required

Stk.#50987

2014 SILVERADO 1LT
NO SECURITY
DEPOSIT
REQUIRED

NO SECURITY
DEPOSIT
REQUIRED

All Star Package, Remote Start, Back-Up Camera,
Auto A/C, 18” Wheels, Trailer Package,
Power Locks/Windows/Mirrors & More…
36 Month Lease/10,000 Miles

No Security Deposit Required

OVER 1,000
New Chevrolets in Stock!

WE GUARANTEE THEWE GUARANTEE THE
LOWEST PRICES OR IT’S FREELOWEST PRICES OR IT’S FREE☺☺

586-274-0396
Stk.#43809

2014 CRUZE 1LT

1.4L Ecotec Turbo
6 Speed Automatic & More…

36 Month Lease/10,000 Miles

$139*+Tax with
$0 Down

No Security Deposit Required

NO SECURITY
DEPOSIT
REQUIRED

buff whelan
chevrolet

$247*+Tax with$0 Down

$229*+Tax with
$0 Down

DBL DOOR
4X4

NO TRICKS
ONLY TREATS

at

Engineers Were Diving from Cars When GM’s
Milford Proving Ground Opened in 1924

This “brand new” Chevrolet Landau gets a test drive at Milford in 1928.

DETROIT (AP) – Shares of Gen-
eral Motors Co. slid as much as 5
percent in midday trading Oct. 7
after an analyst cut his earnings
estimates and stock price
target.
GM has the same problems as

rival Ford, which warned last
week that it would fall short of
full-year profit goals due to war-
ranty and recall costs, foreign ex-
change differences and econom-
ic troubles in Russia and South
America, Morgan Stanley analyst
Adam Jonas wrote in a note to in-
vestors.
“We believe many elements

from Ford’s recent profit warning
are applicable to GM’s outlook
through 2015 and beyond,” Jonas
wrote.
“They didn’t warn, so we’re do-

ing it for them.”
Jonas cut his one-year GM

stock price target to $27 from
$29, and he cut annual earn-
ings estimates for 2015 through
2017 by 9 percent to 24 percent.
GM shares have dropped 21

percent so far this year and are
below the $33 initial public offer-
ing price from November of 2010.
GM has been mired in an ignition
switch recall crisis much of the
year.
The switches in older-model

small cars have caused crashes
leading to at least 24 deaths,
according to findings by GM’s

compensation expert Kenneth
Feinberg.
Jonas sliced his 2014 earnings

estimate by 3 cents to $2.76 per
share.
But he knocked 9 percent off

next year’s estimate to $3.62 per
share, 11 percent off his 2016 es-
timate to $3.57 per share and 24
percent off his 2017 estimate to
$2.86 per share.
He wrote that the U.S. auto

cycle is peaking, and GM’s
market share isn’t improving
enough given its strong new
product offerings.
GM’s strategy of consolidat-

ing its number of vehicle archi-
tectures from 22 in 2010 to four
by 2025 is the correct choice,
but will require a sacrifice of
short-term profitability, Jonas
wrote.
Auto companies save millions,

if not billions, of dollars by build-
ing many vehicles off a single ar-
chitecture.
Jonas conceded that his earn-

ings estimates are well below the
consensus of other analysts – 20
percent below in 2015 and 16
percent lower in 2016.
GM spokesman Jim Cain dis-

puted Jonas’ conclusions.
“We have a clear purpose, a

good plan.
“We’re confident and we’re fo-

cused on execution,” he said in a
statement.

Local Auto Analyst Predicts Lower
GM Profits Than the Company Says



Chrysler is recalling more than
45,000 vehicles for software,
head restraint and seat sensor
issues:

An estimated 22,115 small car-
go vans need upgraded software
that controls certain airbags. An
estimated 21,470 full-size vans
need head restraint replacement.
An estimated 1,912 cars need im-
provement of a seat-sensor func-
tion.

In the case of the small cargo
vans, Chrysler officials say spe-
cific vehicle configurations may
adversely affect sensors that
control side-curtain and/or tho-
rax airbags, causing inadvertent
deployment.

These configurations, de-
signed to accommodate cargo,
involve the exclusion of rear-
audio and climate-control
components adjacent to the sen-
sors. The resulting gaps can gen-
erate a resonance, exaggerated
by loaded roof racks and rough-
road inputs, which may disrupt
normal sensor operation.

This condition is resolved by
the software upgrade. Availabili-
ty is imminent.

Affected are an estimated
18,245 model-year 2013-15 Ram

C/V Tradesman vehicles in the
U.S. and 3,870 in Canada. Own-
ers, most of whom are fleet cus-
tomers, will be contacted by
Chrysler and advised when they
may schedule service.

Chrysler is also recalling an es-
timated 21,470 full-size vans to
replace their head restraints.

The vehicles were assembled

with head restraints that may ex-
ceed the allowable gap between
an occupant’s head and the re-
straint.

Affected are model-year 2014
Ram ProMaster vans. Chrysler is
expediting acquisition of replace-
ment parts, said Chrysler
spokesman Eric Mayne. An esti-
mated 18,951 are in the U.S. and
2,519 are in Canada.

Owners are expected to be no-
tified next month and advised
when they may schedule service.

The seat-sensor funtion issue
was discoveered when investiga-
tors found that airbags on some
vehicles may deploy less vigor-
ously than intended because the
sensor may determine a seat is
positioned closer than it is.

Chrysler’s service technicians
will install a shim designed to af-
ford the sensor an accurate seat-
position reading.

Affected are model-year 2013-
14 SRT Vipers. An estimated
1,624 are in the U.S.

Chrysler is unaware of any re-
lated injuries or accidents in any
of these three issues, said com-
pany spokesperson Eric Mayne.

The cost of each fix will be cov-
ered by the company.

Lincoln Electric Holdings, Inc.
has acquired Easom Automation
Systems, Inc. of Sterling Heights,
a privately-held manufacturer of
automation and positioning solu-
tions for automotive OEMs.

“Our investment in Easom ad-
vances our leadership position
in automated welding and cut-
ting,” said Christopher L. Mapes,
Lincoln CEO. “Easom is a strong
partner for us as our comple-
mentary strengths create a com-
pelling offering for our cus-
tomers and accelerates our mar-
ket presence in attractive appli-
cations.”

Lincoln Electric
Holdings Buys
Local Supplier

PAGE 10 OCTOBER 13, 2014DETROIT AUTO SCENE

DETROIT (AP) – A U.S. safety
agency is looking into a car own-
er’s allegations that older Toyota
Corollas can accelerate unex-
pectedly at low speeds and
cause crashes, reviving a prob-
lem that appeared to be in the
automaker’s past.

The inquiry by the National
Highway Traffic Safety Adminis-
tration covers about 1.69 million
Corolla compact cars from the
2006 to 2010 model years. The
agency said in documents post-
ed last week on its website that
the inquiry will determine
whether a formal investigation is
needed.

There have been at least 141
complaints filed with NHTSA
about unintended acceleration in
Corollas, reminiscent of 2009 and
2010, when Toyota and its Lexus
luxury brand vehicles were
plagued by complaints of un-
wanted acceleration as well as
investigations and recalls.

Back then, Toyota blamed the
problems on drivers hitting the
gas instead of the brake, floor
mats that could trap the gas ped-
al, and sticky gas pedals that
could cause unwanted accelera-
tion.

In the petition released last
week, electronics engineer Bob
Ruginis of Bristol, R.I., said a
2010 Corolla driven by his wife
Kathy surged at low speeds sev-
eral times, and a dealer couldn’t
find the cause. The car already
had been repaired under sticky-
gas-pedal and floor-mat recalls,
he said.

On June 8, the Corolla surged
as Kathy Ruginis was making a
slow right turn into a parking
space on High Street in Bristol,
and it crashed into an unoccu-
pied Jeep, Bob Ruginis said in an
interview. The brakes, he said,
failed to stop the car in time to
prevent a crash. No one was
hurt.

Bob Ruginis, who specializes
in consumer electronics, provid-
ed a report from the car’s event-
data recorder showing that the
gas pedal was in the idle position
starting 4.8 seconds before the
crash. It rose to slightly above
idle at 2.8 seconds before im-
pact, but returned to idle a sec-
ond later and stayed there until
the crash. The Corolla’s speed,
though, was 3.7 mph until 0.8
seconds before the crash, when
it rose to 5 mph. It was 7.5 mph
at impact.

Revolutions per minute stayed
constant at 800 until doubling at
the time of the impact, the report

said. And Kathy Ruginis’ foot was
off the brake until the moment of
impact, which her husband says
is consistent with a driver slowly
entering a parking space and be-
ing caught off-guard by accelera-
tion.

“She told me that the car start-
ed going, she hit the brake and it
kept accelerating,’’ he said,
adding that a passenger in the
car whom he declined to identify
saw Kathy’s foot on the brake at
the time of the crash.

Now, Ruginis says he’s stuck
with a car that his wife won’t
drive and his conscience won’t
let him sell.

“Maybe I can help prevent an
accident, to get people to look at
it, to get Toyota to invest the
time and money to figure out
what’s wrong and make a
change,’’ he said.

Toyota said in a statement that
it is cooperating with the NHTSA
investigation, but declined com-
ment on Ruginis’ allegations.

Last year, the company paid a
record $1.2 billion to settle a U.S.
Justice Department investiga-
tion. Toyota admitted that it hid
information about defects that
caused vehicles to accelerate un-
expectedly, causing injuries and
deaths.

Eventually, Toyota recalled
more than 10 million vehicles to
fix sticky pedals, ill-fitting floor
mats and faulty brakes. From
2010 through 2012, it paid more
than $66 million in fines for de-
lays in reporting safety prob-
lems. Investigations by NHTSA
and NASA found no electronic
cause of high-speed unintended
acceleration in Toyotas.

Ruginis also complained to
David Kelley, a former U.S. attor-
ney, who was appointed by the
Justice Department to monitor
Toyota’s compliance with the
settlement.

In a letter to Kelley, Ruginis
contends that Toyota may have
broken the settlement terms by
making misleading statements
and concealing information.

After NHTSA received Ruginis’
Sept. 11 complaint, an investiga-
tor contacted him and said
NHTSA wanted to lease his car
for testing, but said that would
have to wait for the agency’s new
budget year to start in a month
or so.

NHTSA’s documents say there
have been only one crash and no
injuries from the problem, but
Ruginis said his analysis of com-
plaints filed with the agency
show 83 crashes and 34 injuries.

NHTSA Looking into Toyota
Unintended Acceleration

DETROIT (AP) – The U.S. gov-
ernment’s auto safety regulator
has opened an investigation into
complaints that the power-as-
sisted steering can suddenly fail
on three Ford Motor Co. midsize
car models.

The probe covers 938,000 Ford
Fusion and Lincoln MKZ cars
from the 2010 through 2012
model years, as well as the
2010 and 2011 Mercury
Milan.

It includes gas-electric hybrid
versions of the cars.

According to a class-action
lawsuit filed in June about the
matter, the problem could affect
more Ford models, including the
compact Focus.

The National Highway Traffic
Safety Administration says it
has received 508 complaints
alleging that the midsize cars
lost power-assisted steering,
causing increased steering ef-
fort.

Four complaints say the
problem caused crashes, but no
injuries were reported.

Ford says it’s cooperating
with the investigation and that

anyone experiencing power
steering problems with their
vehicles should contact their
dealer.

The agency says in documents
posted last week on its website
that in many cases, a warning
message appeared as the failure
happened.

Restarting the car corrected
the problem in some cases,
but the problem returned in oth-
ers.

NHTSA says it will check the
scope and frequency of a prob-
lem. It could seek a recall.

In one of the complaints filed
with NHTSA, from August of
2013, a woman said she was driv-
ing her 2011 Fusion to work
when she tried to turn right into
a driveway and the power steer-
ing failed.

The woman said she nearly hit
another vehicle that was leaving
the business.

“Brakes were applied sharply
and every bit of the 120-pound
female driver’s strength was
needed to manually steer the ve-
hicle into the parking lot,” the
complaint stated.

NHTSA Investigating Complaints That
Power Steering Fails in Midsize Fords

Chrysler Recalls 45,000-Plus Cars, Vans



By Jim Stickford

There’s more than one way to
get a job done, and that’s what
the people at Henkel’s North
American Adhesives in Madison
Heights wanted to demonstrate
at their Sept. 30 open house.
“There has been a great

change in the auto industry,”
said Scott Pergande, who leads
the North American Adhesives
Steering Unit at Henkel Corpora-
tion.
“One reason we had the open

house for our clients is to show
them that we are a couple of
steps ahead of the market.”
Pergande said that adhesives

have become more important
in the production process as
automakers use new materials as
part of their efforts to reduce
vehicle weight.
“Take aluminum, for example,”

Pergande said. “It’s being used
more as a weight-reduction mate-
rial.
“We have technology that en-

ables us to bond different materi-
als together, such as carbon fiber
and different types of plastics
not commonly used before.
“There are different types of

steels and aluminum grades that
need to be joined together and
we can do that with our adhe-
sives.”
The end result is that automak-

ers are now able to take out
weight in vehicles while improv-
ing quality.
“A few years ago, there were

about 18 pounds of adhesive in
the average vehicle,” Pergande
said.
“That number is up to 27

pounds.
“Automakers are using adhe-

sives because they work. Adhe-
sives improve reliability and
quality while allowing manufac-
turers to use materials they
otherwise might not have been
able to use.”
This is important, Pergande

said, because it’s not possible to
weld dissimilar materials togeth-
er such as steel and aluminum.
But it is possible to use adhe-
sives to bond them together.
Adhesives, Pergande said,

offer significant advantages over
traditional joining methods,
such as welding, bolting and
screwing.
Some advantages:
• Ability to join dissimilar ma-

terials, essential in lightweighting
efforts.
• Ability to distribute stress

more evenly across the joint.
• Stress relief in structural

joints compared to fasteners and
spot welding.
• Cost effectiveness of an

easily mechanized process.
• Improvements in aesthetic

design.
Because of these advantages

and advances, many industries
have been using adhesives to re-
duce or replace traditional
joining methods – including the
automotive, aerospace and con-
struction industries, Pergande
said.
Adhesives have been replacing

welds and metal fasteners in
vehicles and other transpor-
tation equipment for decades,
Pergande said.
In the 1960s, epoxies/plastisols

replaced welding in hood assem-
bly. In the 1980s, urethanes re-
placed mechanical fasteners in
windshield placement and
foamed epoxies replaced me-
chanical fasteners in automotive
pillars.
More recently, silicones have

replaced welding in automotive
wire wheels.
“There have been major

strides in curing,” Pergande said.
“Now, we’re able to offer instan-
taneous curing to our customers.
Ultraviolet curing uses high-in-
tensity light to instantly cure
‘dry’ inks, coatings or adhe-
sives.”
UV curing has been shown to

increase product speed, reduce
reject rates, improve solvent re-
sistance and facilitate superior
bonding, Pergande said. Original-
ly introduced in the 1960s, UV
curing is now widely used in a
variety of industries – including
automotive.
“We estimate that by using UV

cure versus heat cure to produce
foam gaskets, floor space will be
reduced from approximately 60
feet to 10 feet – while decreasing
cure time from 10-20 minutes to
20-30 seconds,” Pergande said.
“Adhesives are expanding be-

yond traditional uses of simply
joining materials together. Hot
melt adhesives like Henkel Tech-
nomelt Low-Pressure Molding
are being used to seal sensitive
electronic components.”
He added that traditional rub-

ber compression gaskets are be-
ing replaced with liquid gaskets.

Liquid gaskets are less expen-
sive, eliminate the need to hand-
assemble precut or molded gas-
kets and can withstand aggres-
sive vehicle environments, such
as the vehicle powertrain.
Advances in Resin Transfer

Molding for composites enable
shorter injection times and sup-
port a great increase in volume
production, which went from
20,000 to 30,000 per year to
200,000 to 300,000 per year vol-
ume, Pergande said.
Adhesives also are used to

reduce vehicle noise. Henkel
Liquid Applied Sound Deadeners
(LASDs) are applied directly to
the vehicle body and keep
unwanted exterior noise from
entering the vehicle passenger
cabin.
LASDs are more effective

sound dampeners compared to
traditional bitumen pads, said

Pergande, and weigh 20 to 40 per-
cent less than traditional pads.
“All this new technology and

these new manufacturing
techniques really allow the
manufacturer to explore how
to use different types of

materials,” Pergande said.
“We’re excited as an organiza-

tion about this and we’re seeing a
lot of excitement in the auto in-
dustry as well.
“This is an exciting time to be

in the carmaking business.”
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ED RINKE We Are Professional Grade

BELOW GM PRICING SALE • 0% UP TO 72 MONTHS ON MOST 2014 MODELS

LEASE PULLAHEAD AVAILABLE SEE SALESPERSON FOR DETAILS.

NEWVOLT

PURCHASE
FOR

$30,995*
LEASE FOR
36 MONTHS
$267*

$999DOWN

2014

NEWSILVERADO

PURCHASE
FOR

$24,819*
LEASE 1WT
24 MONTHS
$128*

$999DOWN

2014

NEWCRUZE

PURCHASE
FOR

$15,775*
LEASE FOR
24 MONTHS
$86*
$999DOWN

2014

NEWMALIBU

PURCHASE 2014
FOR

$17,995*
LEASE 2LT
36 MONTHS
$195*

$999DOWN

2015

WE NEED YOUR TRADE-IN...MINIMUM $3500 FOR YOUR TRADE-IN GUARANTEED

SERVICE HOURS: Monday & Thursday 6:30am-9:00pm; Tuesday, Wednesday & Friday 6:30am-6:00pm • Shuttle at 6:30am - Pick-up Both Ways • All Day starting at 6:30am.

$2395
Fluid Level,

Brake & Alignment Check Included.

Open Mondays & Thursdays until 8:30pm

We use Genuine GM Oil & Filter
No additional or hidden charges.
Out the door pricing.

Quick Oil Change EXPRESS
LANELUBE OIL FILTER

Excludes synthetic, Diesel & Med. Duty Trucks.
Most GM cars & trucks. One coupon per customer. Must
present coupon with order. Plus tax. Expires 10-31-14.

Up to 5 qts.

BODY SHOP
586-754-7000

ext 1231

INSURANCE
WRECK

AMENDED

WE REPAIR
ALL MAKES
& MODELS FREE OIL CHANGE

With Each Major Repair

TRANSPORTATION AVAILABLE
During Scheduled Repairs

GM SERVICE CENTER
MICHIGAN’S LARGEST

•SERVICE DEPT. •PARTS •BODY SHOP

866-452-1547
26125 Van Dyke @ 101/2 Mile

Center Line, MI 48015

EDRINKE • FAST • FRIENDLY • DISCOUNTS

VISIT OUR

QUICK LANE

NEWVERANO

PURCHASE
FOR

$19,995*
LEASE FOR
24 MONTHS
$98*
$999DOWN

2014

NEWSIERRA

PURCHASE FOR
$26,795*

LEASE FOR
36 MONTHS
$185*

$999DOWN

2014

NEWLACROSSE

PURCHASE
FOR

$25,995*
LEASE FOR
24 MONTHS
$226*

$999DOWN

2014

NEWREGAL

PURCHASE
FOR

$25,995*
LEASE FOR
24 MONTHS
$139*

$999DOWN

2014

NEWTERRAIN

PURCHASE
FOR

$23,795*
LEASE FOR
24 MONTHS
$167*

$999DOWN

2014

NEWENCLAVE

PURCHASE
FOR

$31,475*
LEASE FOR
24 MONTHS
$199*

$999DOWN

2014

NEWYUKON

PURCHASE 2WD
FOR

$41,995*
LEASE FOR
24 MONTHS
$294*

$999DOWN

2015

NEWACADIA

PURCHASE
FOR

$30,110*
LEASE FOR
24 MONTHS
$182*

$999DOWN

2015

See us for your GM employee purchases.

1-877-451-7707
26125 Van Dyke at 101/2 Mile Rd.

Visit our website: edrinke.com
SHOWROOM HOURS: Mon. & Thurs. 8:30am-9:00pm; Tues., Wed., & Fri. 8:30am-6:00pm

All prices & payments include GM rebates. Picturesmay not represent actual vehicle. Prices subject to change per GM incentives. Prices and payments are inclusive of active
GMEmployeeDiscount (Unlessotherwisestated).BelowGMPricingonlyvalidoncertian2014modelsandexcludes2015models.Malibu,Impala,VoltandTraverseare36month
leases. Cruze,Equinox,Silverado and Camaro are 24month leases.All leases are 10kmiles per yearw/ approved STier credit w/ $999 due at signing. Prices & payments are
plus tax, title,andplate feeswith acquisition feeup front. Refundable security deposit required on certain vehicles –to bedeterminedby lender.Must have lease loyalty. For Sil-
verado, must trade in ’99 or newer model vehicle. GM Employee discount to everyone valid on certain models. $3500 trade-in is valid on 2004 or newer vehicles with under
115kmiles in drivable condition,no branded titles, see sales person for details. **Certain restrictionsmay apply, see dealer for complete details. Expiration Date – 11/3/14.

Nicole
Dodge

nhuminski@edrinke.com

Jim
Pfeifle

jpfeifle@edrinke.com

Find Us on
FACEBOOK

NO DOC
FEES

Dennis
Thacker

dthacker@edrinke.com

Paul
Makowski

pmakowski@edrinke.com

See us for your GM employee purchases.

1-866-452-1300
26125 Van Dyke at 101/2 Mile Rd.

Visit our website: edrinke.com
SHOWROOM HOURS: Mon. & Thurs. 8:30am-9:00pm; Tues., Wed., & Fri. 8:30am-6:00pm

All prices and payments include GM rebates. Picturesmay not represent actual vehicle. Prices subject to change per GM incentives. Prices and payments are inclusive of active GM em-
ployee discount (unless otherwise stated).All leases are 10,000miles per yearwith approvedSTier creditw/ $999down (unless otherwise noted).Must have lease loyalty on all vehicles.
For Sierra,must trade in ’99 or newermodel vehicle. Prices and payments are plus tax, title,plate feew/ acquisition fee up front, refundable security deposit required on certain vehicles –
to be determined by lender. GM employee discount to everyone valid on certainmodels. $3,500 trade in is valid on 2004 or newer vehicles w/ under 115kmiles in drivable condition, no
branded titles. See salesperson for details. ** Certain restrictionsmay apply, see dealer for complete details. Exp date:11/03/2014.

NEWTRAVERSE

PURCHASE
FOR

$27,395*
LEASE FOR
36 MONTHS
$209*

$999DOWN

2015

NEWEQUINOX

PURCHASE LS
FOR

$24,456*
LEASE 1LT
24 MONTHS
$176*

$999DOWN

2015

NEWCAMARO

PURCHASE
FOR

$19,995*
LEASE FOR
24 MONTHS
$194*

$999DOWN

2014

NEW IMPALA

LEASE FOR
36 MONTHS
$175*

$999DOWN

2014

DBL. CAB
2WD

DBL. CAB
2WD

Now looking for experienced salespeople to join our team!

PURCHASE
FOR

$22,998*

SLE

Henkel’s Rory Walters, right, talks about sealants to customers.

Henkel Bonds with Customers at Open House
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Call Toll Free:

New
Saturday Hours:
Sales 10am-3pm &
Service 8am-2pm

HOURS: Mon/Thurs 8:30am-8pm
Tue/Wed/Fri 8:30am-6pm

800-710-3857
OPEN SATURDAY!

3800 S. Lapeer Rd., LAKE ORION

YOUR OFFICIAL CHRYSLER JEEP • DODGE LEASE TURN-IN HEADQUARTERS

SCAN
ME

CHECK YOUR
TRADE IN
VALUE HERE

* We make car buying fun at Milosch’s Palace. Please call to schedule an appointment for a demonstration drive. All rebates to dealer. Deals apply to stock
units only. Must be a Chrysler employee. $1995 down, plus destination, taxes, title, plates. Must be Chrysler Employee. $500 Military and TDM included.
Lease calculated at 10,000 miles per year. Vehicle shown not actual vehicle. WAC. See dealer for details. **Lease and prepay examples are plus
destination, taxes, title, plates, $0 sec. deposit required. Includes Conquest Trade-in and must be Chrysler Employee. Programs subject to change.
†On select models. See dealer for details. Expiration date is 10/31/14.

YOUR OFFICIAL CHRYSLER • JEEP • DODGE LEASE TURN-IN HEADQUARTERS

2014 CHRYSLER
TOWN & COUNTRY
TOURING
L

EMPLOYEE 1 PAY 27 MONTH
LEASE STARTING FROM
$3987*

27 MO. LEASE ONLY
$169*mo.

2014 CHRYSLER
300 S

EMPLOYEE 1 PAY 27 MONTH
LEASE STARTING FROM
$3987*

27 MO. LEASE
$89*mo.

2014 JEEP
GRAND CHEROKEE
LAREDO
4X4

SALE PRICE
$27,760*

27 MO. LEASE ONLY
$259*mo.

ALL NEW 2014 JEEP
CHEROKEE LATITUDE
FWD

EMPLOYEE 1 PAY 27 MONTH
LEASE STARTING FROM
$3987*

27 MO. LEASE ONLY
$199*mo.

2014 DODGE
JOURNEY SXT AWD

EMPLOYEE 1 PAY 27 MONTH
LEASE STARTING FROM
$3987*

27 MO. LEASE ONLY
$159*mo.

2014 DODGE
CHARGER R/T

EMPLOYEE 1 PAY 27 MONTH
LEASE STARTING FROM
$2988*

27 MO. LEASE ONLY
$99*mo.

2014 RAM
CREW CAB 4X4

BIG HORN

EMPLOYEE 1 PAY 27 MONTH
LEASE STARTING FROM
$3587*

27 MO. LEASE ONLY
$149*mo.

2015 CHRYSLER
200 LIMITED

SALE PRICE
$18,927*

27 MO. LEASE ONLY
$132*mo.

0%
FOR UP TO

84 MONTHS
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