
by Jim Stickford

Detroit’s automakers had some-
thing to say at the 2014 Michigan
Council of Women in Technology
IT Executive Connection Summit
last week at the Westin Book Cadil-
lac in Detroit.

The conference was held to
help women in technology-heavy
industries to network and learn
better how to promote their ca-
reers and encourage women to
enter technology-oriented fields.

Speaking on the “Riding Tech
to a New Destiny” panel, Ford
Group Vice President and Chief
Information Officer Nick Smither
said that one thing everyone has
to consider is that technology
has changed the auto business
profoundly just in the last two
years.

“IT has gone from helping the

car business to being the busi-
ness,” Smither said. “Right now, I
am pursuing options for Ford
that have IT as the foundation.
People say a career in IT is a ca-
reer in change and how to adapt
and that’s what we’re doing at
Ford – adapting.”

Chrysler Vice President and
CIO Scott Sandschafer said that
for him, being Chrysler’s CIO
means really having strong rela-
tionships with people under him,
but also with the people who use
IT at the company.

“They have to trust you and
your leadership,” Sandschafer
said. “If people agree with the vi-
sion you have, disagreements on
how to achieve that vision will
sort themselves out.”

GM Senior Vice President and
CIO Randy Mott agreed that IT is
transforming the business. The

question at GM is, “How do you
build an IT department?”

“Our job is to understand IT
applications to the business and
how the company can adapt to
IT,” Mott said. “When you look
for talent, you need to find peo-
ple who understand that there
will be change. That’s how you
set the foundation – with people.
And you must support change
yourself.”

The question of how they man-
age “up and down” came up.
Sandschafer said Sergio Mar-
chionne is a big fan of IT and un-
derstands it, so his problem is
managing down. Chrysler is a
large organization and that
means a lot of people have to be
managed and have to be on the
same page.

Smither agreed that managing
down is the tricky part. He noted

that in the old days, he’d have to
justify to the higher powers why
technology would add to the bot-
tom line. He had to justify spend-
ing. But now, management gets
that and the harder part is moti-
vating an IT staff of 10,000 peo-
ple.

“Aligning all the groups – sales
and marketing, design, engineer-

by Jim Stickford

A $948,000 check was present-
ed to the Detroit Habitat for
Humanity Sept. 24 at a special
media conference held at the
Cobo Civic Center.

“So far this year,” said Grace
Lieblein, vice president, Global
Purchasing and Supply Chain for
GM, “GM has given $500,000 to
Detroit Habitat and that money
has gone toward helping 16 fami-
lies in Detroit.

Lieblein said GM and its suppli-

ers have been working for the
past few years in a partnership
with the Detroit chapter of Habi-
tat for Humanity to help the city.

“At GM, relationships count,”
Lieblein said. “We have part-
nerned with Habitat for
Humanity for a few years.

“About a month ago, we had a
breakfast with the group that
was attended by our suppliers
and we announced the donation
of a grant of $100,000 to Habitat.

“This is the second consecu-
tive year GM has supported the

group and at that same breakfast
the Lear Corporation said the
company would match what GM
donated. So this year the Detroit
chapter of Habitat will get $1 mil-
lion from that breakfast.”

Matthew Simoncini, president
and CEO of Lear, was on hand at
the breakfast and said that he
has a great love of Detroit.

“This city is where I grew up,”
Simoncini said. “It was my child-
hood home and I attended Clark

GM, Lear Donate $1M to Detroit Habitat
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From left, Vincent Tilford, Grace Lieblein and Matthew Simoncini hold the big check.
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The already busy Hamtramck Plant will get busier with new Cadillac.

Cadillac will elevate its grow-
ing portfolio with a new, top-end,
high-technology car.

The new Cadillac will be
named the CT6 and will go into
production in the fourth quarter
of 2015 at the Detroit-Hamtramck
assembly plant.

The addition of this new Cadil-
lac is part of a previously an-
nounced $384 million investment
in the facility on Detroit’s east
side.

Tools and equipment unique
to the Cadillac CT6 were in-
stalled recently, said GM
spokesperson David Caldwell.

“The objective for this upcom-
ing model is to lift the Cadillac
range by entering the elite class

of top-level luxury cars,” said
Cadillac President Johan de
Nysschen.

“Currently in development,
this new rear-wheel-drive-
oriented sedan uses completely
new, custom-designed materials
on a unique vehicle architecture.

“In addition to new technology
in the car itself, we are instituting
innovative manufacturing tech-
niques to assemble it with the
precision deserving of a luxury
make.”

Positioned above current CTS
and XTS product lines, the new
top-of-the-line Cadillac CT6
adds to, rather than replaces,
any model in the portfolio. It
will make its public debut in

the first half of next year.
“Michigan takes great pride in

being recognized as the automo-
tive capital of the world,” said
Michigan Gov. Rick Snyder. “GM’s
choice to build its Cadillac flag-
ship sedan at Detroit Hamtramck
is a testament to the spirit, re-
solve and talented workers resid-
ing in our communities and state,
and demonstrates the high quali-
ty of what ‘Made in Michigan’
means.

“And it’s another sign of the
amazing comeback under way
that’s building a strong founda-
tion and bright future for all
Michiganders.”

Hamtramck Readies for New Cadillac CT6

Cadillac has been realigned to
establish the brand as a separate
business unit.

In addition, the new Cadillac
organization will expand to New
York with a new global headquar-
ters opening in 2015.

The realignment affirms Cadil-
lac’s importance to GM’s strate-
gy, said GM spokesperson David
Caldwell. Creating a new Cadillac
business unit enables it to pur-
sue growing opportunities in the
luxury automotive market with
more focus and clarity, he said.

“With the relentless upward
repositioning of successive new-
generation Cadillac products,”
said GM President Dan Ammann,
“the next logical step is to pro-
vide Cadillac more freedom to
cultivate the brand in pursuit of
further global growth.

“Cadillac’s mission is to rein-
state the brand to a preeminent
position among global luxury
brands, a bold challenge requir-
ing a distinct and focused new
organization. More than a divi-
sion or brand, Cadillac is becom-
ing a center of excellence for our
company.”

Johan de Nysschen, who
joined Cadillac as its new presi-
dent in August, will be responsi-
ble for the brand’s overall opera-
tional performance.

Cadillac’s leadership council is
headed by de Nysschen, and
consists of Jim Bunnell, vice
president of sales and service;
Uwe Ellinghaus, chief marketing
officer; David Colasinski, chief fi-
nancial officer; David Leone, ex-
ecutive chief engineer, and An-
drew Smith, executive director of
design. Further expansion of the
Cadillac leadership team will be
announced at a later date.

The plan includes expansion
to New York City in the form of a
multipurpose office and event
space in conjunction with mod-
ern loft offices located in SoHo,
the heart of New York, a city
renowned for establishing trends
and setting standards for the
global luxury market, Caldwell
said.

While the majority of functions
with oversight and responsibility
for both global and U.S. opera-
tions will be located at the new
global headquarters, there will
be no change to technical prod-
uct development teams located
in Michigan, nor does the plan
impact manufacturing or assem-
bly operations.

Cadillac management is re-
viewing options for which specif-
ic staffs will be based in New

Cadillac HQ to New York;
Engineering, Design Stay
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From left, Randy Mott, Nick Smither and Scott Sandschafer talk about technology in the auto industry.

Technology Has Changed
Auto Business ‘Profoundly’
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by Jim Stickford

The role of the chief informa-
tion officer has changed over the
years, according to Biogen Idec
CIO Andi Karaboutis.

As CIO and executive vice
president of Technology and
Business Solutions, Karaboutis
was one of the panelists at last
week’s 2014 IT Executive Connec-
tion Summit sponsored by the
Michigan Council of Women in
Technology.

The summit was held at the
Westin Book Cadillac in Detroit.

The panelists were
Karaboutis; Kerry McCracken,
VP of Business Architecture and
Delivery for Flextronics; and Re-
becca Jacoby, senior VP and CIO
for Cisco.

Karaboutis went on to say that
a CIO has to become part of the
business he or she serves. They
can’t just provide technology
and expect it to help the busi-
ness, she said.

Panelist Rebecca Jacoby said
IT in today’s world is operating in
a larger ecosystem that extends
beyond a company and its sup-
pliers.

“A CIO has to understand how
all of a company’s processes
work together,” Jacoby said.

“And it’s not a static thing. You
can’t just say ‘We’ve done X, now
we’re done.’

“You have to be an expert in
applying policy with your tech-
nology and you have new tech-
nologies come together in a way
that provides access and focus
so it can be used to help steer
the company. IT should help
make clear what is possible for a
company.”

McCracken said she grew up
in what would become Silicon
Valley.

She saw the area just “blow
up” with tech companies and al-
ways wanted to become an engi-
neer. Her parents encouraged
her and she said she ended up
breaking a lot of molds.

“I was always pretty smart,”
McCracken said.

“But in the fourth grade, I did
badly on a test and I asked my

male teacher why. He said girls
were just bad at math. I told my
mother what he said, and she
said that wasn’t true. I just need-
ed help.

“I got a tutor and that gave me
the help I needed. I always had
the support I needed to suc-
ceed.”

Karaboutis said she grew up
pumping gas at her Greek immi-
grant father’s gas station at 10
Mile and Jefferson.

Her parents always encour-
aged her to take the road less-
traveled.

When she found math hard,
her parents told her that just be-
cause something is hard doesn’t
mean you don’t love it.

Jacoby credited her mother for
encouraging her sense of curiosi-
ty and desire to learn.

“I was taught to think of myself
as a learner, so when I took jobs, I
learned new things and that’s
how I ended up here,” Jacoby
said.

As to getting more women into
IT, Karaboutis said it has to be
done young.

She said the fourth grade “is a
pivot point where we lose a lot of
girls who might go into STEM
fields.

They need to be told that
STEM is for them, too, said
Karaboutis.

“A few years ago, I heard a sta-
tistic where more parents en-
courage their daughters to be-
come actresses than to go into
STEM,” she said.

“That’s just odd. Women are
wired differently from men, but
that just means we approach
problems differently.”

Jacoby added, “We need both
big and small solutions. In Silicon
Valley, you innovate or you die.
This creates a strange environ-
ment where everything is a con-
stant crisis.

“So, people look to gather oth-
ers around them that they will
feel comfortable with.

“We can’t change the percent-
ages of women in IT without real
leadership. This has to be ad-
dressed on multiple levels.”

And it starts with young girls,

Jacoby said. She encourages her
six-year-old niece in her love of
math by shouting, “Yea, math!”
every time they meet.

McCracken said that it’s just
about knowing technology.
Women have to be taught to have
confidence in themselves.

“Anything you can do to get
teenagers out of their heads is
good,” McCracken said. “It can
be field hockey or music or what-
ever.

“Girls shouldn’t worry about
their makeup being perfect when
they’re 10. Women can learn from
men that sense of aggressive-
ness, that ability to go after what
you want. This won’t change
overnight.”

Karaboutis said that more has
to be done to encourage the pop-
ulation as a whole to go into
STEM fields of study. But getting

women into IT businesses starts
at the school level.

“In order to fill executive
ranks, you need to build up the
feeder pools,” Karaboutis said.
“From grade school on up. It’s
not sustainable if you don’t.”

“I think corporate America
wants this,” Jacoby said. “But we
need a tighter handshake be-
tween government and business.

“I feel comfortable saying this
no matter what your politics are.
For women to get ahead, it’s not
enough to put your head down
and do the work. That’s just the
table stakes.

“You have to speak up and
help solve problems. And you
have to recognize opportunities
and act when you see them.
When you do that, getting ahead
takes care of itself. At least,
that’s been my experience.”
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Minutes from
GM Powertrain Chrysler CTC

FOR SALE
OR LEASE
5,000 sq. ft.

dyno lab/sales
offices/warehouse/truck well
Lease $5,000/monthly or best

Purchase $500,000 or best
Land contract considered
Call 248-528-1500

BRAKE SPECIAL

$19995
Most F.W.D. U.S. Cars • In-store offer ends 9-30-14

Check Our Price on
Tune Ups, Water Pumps,

Heater Cores & Other Repairs

DELUXE OIL
CHANGE
SPECIAL

Up To 5 Qts. Of
Oil Lube & Filter

•
No Disposal Fee

Includes topping off fluids

9-30-14

MMMMAAAAKKKKEEEE UUUUSSSS YYYYOOOOUUUURRRR FFFFIIII RRRRSSSSTTTT CCCCHHHHOOOOIIIICCCCEEEE

WARREN • 586-757-7203

$2336

MUFFLER & BRAKE SERVICE
23252 VAN DYKE

3 Blocks North of 9 Mile
HOURS: Mon.-Fri. 7:30am-5pm; Sat.-Closed

Most FWD Cars  

• Front Metallic Disc Brake Pads

• 2 New Front Rotors

• Labor Included

MMUUFFFFLLEERR,, EEXXTTEENNSSIIOONN PPIIPPEE && TTAAIILL PPIIPPEE

10%Off
In-store offer ends 9-30-14

House
RoyaltyBanquet Facility

Seating Accommodations
for 80-1200

“Experience the Elegance with Royalty”
(586) 264-8400
www.royaltyhouse.com • royalty@royaltyhouse.com

Proudly
Family

Owned for
40 Years

DETROIT (AP) – The death toll
from crashes involving General
Motors small cars with faulty
ignition switches is at least 21.

Attorney Kenneth Feinberg,
who was hired by the company
to compensate victims, said last
week in an Internet posting that
he received 143 death claims as
of Sept. 20. He added that 21 of
those have been deemed eligible
for payments.

A spokeswoman said the rest
of the claims are under review
and not all will be eligible. The
death toll rose from a week earli-
er, when Feinberg had deter-
mined 19 claims would get pay-
ments.

The website also said that
Feinberg received 532 injury
claims as of Sept. 19. Of those, 16
are eligible for compensation
thus far.

The others are still being re-
viewed.

The defective switches can un-
expectedly move to the “acces-
sory’’ or “off’’ positions, shutting
down the engine and knocking
out power steering and brakes.
With engines shut off, people
can lose control of their cars and
crash.

If that happens, the airbags
won’t inflate.

GM has admitted knowing
about the problem for more than
a decade in small cars such as
the Chevrolet Cobalt.

Yet, it didn’t begin recalling
the 2.6 million small cars until
February.

For months, the company said
at least 13 people died in crash-
es linked to the faulty switches,
but GM acknowledged that the
death toll would go higher. Some
lawmakers have estimated that
it’s close to 100.

Feinberg has said GM has not
limited the total amount he can
pay in compensation.

GM has estimated the cost of
compensating victims at $400
million, but says it could rise to
$600 million.

A Feinberg spokeswoman said
last week that his office is in the
process of sending out letters
telling people how much money
he is offering. Those filing claims
can reject Feinberg’s offer and
seek compensation through law-
suits.

Feinberg won’t identify those
getting payments, citing confi-
dentiality agreements. GM has
not identified the 13 victims.

The U.S. National Highway
Traffic Safety Administration
says it has not tallied the total
number of deaths.

Feinberg Adds
Two More to GM
Death Payments

Women Panelists Encourage STEM for Young Girl Students

Chrysler Recalls 2008 Models
Chrysler is voluntarily recall-

ing an estimated 349,442 older-
model vehicles to correct condi-
tions that may cause ignition
keys to become stuck or inadver-
tently move.

In a statement to the media,
company representatives said
Chrysler investigated and found
the ignition keys on certain mod-
el-year 2008 vehicles produced
before May 12, 2008, may not ful-
ly return to the “ON” position af-
ter rotation to the “START” posi-
tion during engine-startup. If this
occurs, windshield defroster and
wiper function may be lost. Air
bag function is not affected.

Less probable is the prospect
that an ignition key may inadver-
tently move through the “ON”
position to “ACCESSORY” or
“OFF.” If this occurs, it may result
in reduced braking power and a
loss of engine power, power
steering, and one or more of the

vehicle’s safety features includ-
ing front air bags.

Among the vehicles subject to
recall, Chrysler Group is aware of
a single minor accident that was
possibly related to either condi-
tion.

The company is unaware of
any related injuries, said
Chrysler spokesman Eric Mayne.

The recall is limited to 2008
Dodge Charger sedans, Dodge
Magnum station wagons,
Chrysler 300 sedans, Jeep Com-
mander and Jeep Grand Chero-
kee SUVs. It covers an estimated
292,224 vehicles in the U.S.

All affected customers will be
notified when they may schedule
service. In the interim, owners
are advised to confirm their igni-
tion keys are set in the “ON” po-
sition after starting their vehi-
cles. This will assure engine pow-
er and functionality of all sys-
tems, including front air bags.
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Middle School on the eastside. I
am so glad to be a part of the re-
vitalization of Detroit one home
at a time.”

Simoncini said that Lear start-
ed working with Detroit Habitat a
few years ago when former GM
CEO Dan Akerson donated his
own money to the group.

“That’s when I got actively in-
volved,” Simoncini said. “We
started providing tutors and
computer labs to Clark Middle
School. So when Grace called
and asked for our help, I was al-
ready engaged with that neigh-
borhood and was happy to get
involved with what they were do-
ing.”

Vincent Tilford, executive di-
rector of the Detroit chapter of
Habitat for Humanity, said GM
and its suppliers who have do-
nated have done something great
for the families of Detroit.

“We are working in the Morn-
ingside Drive area of Detroit on
the east side,” he said, “to help
create a safer environment and a
more stable neighborhood for
the families we serve.”

Detroit Habitat helps in a vari-
ety of ways, Tilford said. It’s not
just building homes for families.
They help restore and winterize
homes. He knows of some fami-
lies that were spending $600 a
month last winter to keep their
houses warm.

“We’ve been in Detroit since
1986,” Tilford said. “Since that
time, we’ve invested $35 million
in the city. That’s helped 500
families and we’ve moved 2,000
kids into safer, healthier environ-
ments. We’re not just building
houses, we’re building communi-
ties and hope.”

Lieblein said GM has not only
pledged money, it has pledged
2,500 man-hours to go toward
completing Habitat projects.

“We, in part, work on these ini-
tiatives as a way to solidify rela-
tionships with suppliers,”
Lieblein said. “I’ve often heard
from suppliers that GM is really
strict about things like lunches
and golf games. But we need to
have relationships with our sup-
pliers outside the office and a

great way to do that is by work-
ing together with groups like
Habitat for Humanity.”

One person who can attest to
how the help from Habitat De-
troit can turn a life around is
Sylvia Hubbard.

She is a single mother with
three children between the ages
of 12 and 19. Two years ago, her
home burned down during the
winter. Her family got away with
the clothes on their backs.

But Hubbard went to Habitat
Detroit for help and they not
only helped get a new house,
they helped teach her the life
skills needed to keep the house.

And getting the house wasn’t
easy, Hubbard said. Habitat De-
troit likes to give a hand up, not a
hand out. Clients are required to
put in sweat equity to get a
home. But the result is worth it,
she said. For the first time in her
life, she has a home of her own in
a neighborhood where she does-
n’t have to worry about her son
getting hurt walking to school.

Tilford said Habitat Detroit will
contine to do work in the Morn-
ingside neighborhood, but is also
looking to do future projects in
Detroit’s North End.

Nine out of 10 parents take
children out of car booster seats
before they are tall enough, ac-
cording to a study released as
part of National Child Passenger
Safety Week last week.

Safe Kids Worldwide’s report,
“Buckle Up: Booster Seats,” fund-
ed in part by a $2 million grant
from the General Motors Founda-
tion, also finds seven out of 10
parents do not know a child
should be at least 57 inches (4-
foot-9-inches) tall to ride in a car
without a booster seat.

“Car seats, booster seats and
seat belts are engineered to offer
more protection than ever,” said
Kate Carr, president and CEO of
Safe Kids Worldwide.

“But we found there’s a need to
remind parents, and anyone who
drives a child, about the impor-
tance of using a booster seat un-
til a child is at least 57 inches tall
and weighs between 80 and 100
pounds.”

The study is based on a nation-
al online survey of 1,000 parents
of children ages 4 to 10.

“We’re committed to our part-
nership with Safe Kids and the
work we do to improve child pas-
senger safety,” said Jeffrey Boyer,
General Motors vice president
for Safety and GM Foundation
board member.

“All who share a commitment
to protecting passengers should
take pride in the progress that’s
been achieved. However, this re-
port is an important reminder
that there’s more we can do to
ensure that children are buckled
up correctly on every ride, every
time.”

Throughout the third week in
Sepotember, Safe Kids coalitions
partnered with Chevrolet and
other GM dealerships across the
country to host more than 600
events to ensure children are fit-
ted with the proper seat and to
check that child safety seats are
installed correctly in the vehicle.

Safe Kids Worldwide is a global

nonprofit organization dedicated
to preventing unintentional
childhood injury, the number
one cause of death to children in
the United States.

Throughout the world, almost
one million children die of an in-
jury each year, and almost all of
these tragedies are preventable,
said Boyer.

Safe Kids works with an exten-
sive network of more than 500
coalitions in the U.S. and with
partners in more than 25 coun-
tries to reduce traffic injuries,
drownings, falls, burns, poison-
ings and more.

“Since 1988, Safe Kids has
helped reduce the U.S. childhood
death rate from unintentional in-
jury by 56 percent,” said Carr.
“Working together, we can do

much more for kids everywhere.”
Since its inception in 1976, the

GM Foundation has donated hun-
dreds of millions of dollars to
American charities, educational
organizations and to disaster re-
lief efforts worldwide.

GM, Nonprofit Emphasize Child Safey

PERFECTO
PLUMBING

MICHAEL PAGANO
Licensed Plumber

586.206.3202

24 Hour
Emergency

Service

Certified
Backflow
Testing
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INDEPENDENCE
AUTO REPAIR

Full Service
� We Have Tires �

American Owned & Operated
We do all factory

scheduled maintenance!

FREE Shuttle Service within a 10 mile radius
FREE Courtesy Check on any vehicle
FREE Coffee to everyone

28775Van Dyke •Warren
12 &Van Dyke

586-751-4440

48330Van Dyke • Shelby
South of 22 Mile

586-991-0440

15075 32Mile Rd. • Romeo
Corner of 32 Mile & Powell Rd.

586-336-4440

Certifed
Technicians

Front End
Alignment
$3999
4-Wheel
Alignment
$7999

Ceramic
Brake
Special

Includes pad
installation

In-store offer good
through 9-30-14

$9999
15%

OFF Parts

$1899
w/ Tire Rotation
$26.99

In-store offer good through 9-30-14

Full Service Oil,
Lube & Filter

Change
to All GM

Employees
w/ Badge

Camber & Caster
Adj. Additional

In-store offer good
through 9-30-14

OPEN:
Monday

thru
Friday

7:30am-6pm

GetAway to Sunset Bay
Bella Vista Inn & Hersel’s on the Bay

on beautiful Lake Huron in Caseville

WEEKEND GETAWAY

Call 989-856-2650
or visit bella-caseville.com

PACKAGE

Early Check-in Friday. Late Check-out Sunday.

• Jacuzzi Suites • Fireplace

MOTEL
ROOMS $69per

night

$229
3 DAYS & 2 NIGHTS

GM and Lear Donate $1M
to Habitat of Humanity

GM poses a child properly restrained in a booster seat.Grace Lieblein

The American Society of Body
Engineers Foundation, with sup-
port from Macomb Community
College’s Center for Advanced
Automotive Technology (CAAT),
is hosting a technical seminar
called “Lightweighting: The Im-
plications for Automotive Design
Development” to be held
Wednesday, Oct. 15, 5:30-8 p.m.,
at the Lorenzo Cultural Center,
44575 Garfield, Clinton Town-
ship.

The event features a panel dis-
cussion on two of the automo-
tive industry’s hottest topics:
the use of advanced lightweight
materials and new joining tech-
nologies. Panelists include Greg
Schroeder, senior research engi-
neer, Center for Automotive Re-
search; Jeff Conklin, engineering
manager, Cosma International
Group of Magna International;
and Matt Zaluzec, Ford’s techni-
cal leader, global materials and
manufacturing research.

Visit asbeFound.org/events to
register.

‘Lightweighting’
To Be Topic of
MCC Seminar



by Jim Stickford

U-D Mercy marketing profes-
sor Michael Bernacchi says the
recent Dodge campaign, “Don’t
Touch My Dart,” is clever.

He said it hits the three mar-
keting “sweet spots” of head,
heart and hand – the head is
satisified that the Dart is a nice
car with the latest technology,
the heart remembers the com-
mercials and the Dart with a
smile, and the hand reaches out
to make the purchase.

“Those Dart commercials
really affirm Millenials’ value
stream,” Bernacchi said. “View-
ers can see themselves driving
the car and purchasing a Dart. I
have no hard data, but I would
be very surprised if those com-
mercials didn’t result in higher
sales of the Dart.”

The Dart commercials are part
of a larger trend within the mar-
keting world, Bernacchi said.

Advertisers are making the
shift from Baby Boomers to Mil-
lenials.

But there are real differences
between the two demographic
groups.

“Millennials are different from
that other large purchasing de-
mographic – Baby Boomers.”

“Baby Boomers liked to say
that they were individuals, but it
would be more accurate to say
that they were more of an aggre-
gation of population. Millenials,
on the other hand, are truly more
individualistic. They are also 80-
million-plus in population and
the smart demographer will find
ways to connect with them while
they are young.”

To get the Millenial market,
companies will have to give them
a real product that they can con-
nect with. If they do that while
they’re young, they’ll be ahead of
the game, Bernacchi said.

What marketers of today have
to remember, he said, is that Mil-
lenials have lived through the re-
cession of the past few years.

“As a college professor, I
interact with students all the
time and I’ve witnessed what
effect the recession had on
college students.”

Bernacchi said college years
are incredibly important when
talking about how tastes and
brand preferences are formed.

“It’s interesting,” Bernacchi
said. “I see how students get
support from their parents, but I
also see how students’ tastes
and choices get affirmed by their

peers in the college environ-
ment. It’s during those years that
adult tastes are formed and af-
firmed.

“I call it a time when stakes
can really be planted in the
ground by marketers. What
someone sees and believes dur-
ing this period influences their
decisions for the rest of their
lives.”

Now, Bernacchi said, it’s possi-
ble to change those tastes, but
it’s difficult. Usually something
massive has to happen like 9/11
or the Kennedy assassination.

When Bernacchi was inter-
viewed on Chrysler’s “Insider
Outlook” Webcast, he talked
about how many people in mar-
keting misunderstand the rela-
tionship Millenials have with
automobiles.

All too often, he said, people
think Millenials don’t care about
cars. “That’s not true,” he said.
“They care, but when they leave
school, they’re often burdened
by heavy debt and are living at
home. They have parents and
parents have cars.

“When a Millenial does decide
to buy a car, they want some-
thing nice and with some ele-
gance, so they will often get a
high-end used car.”

Millenials are also technologi-
cally savvy, he said, and the cars
they get have to reflect that.

OCTOBER 3-5
Stop In And Sample Our

Homemade Cookies, Muffins, Cakes,
Pies & Other Baked Goods

8397 East 13 Mile (Old Chicago Rd.)
Warren, MI 48093
844-304-CAFE

(2233)
Fax: 586-646-2188

www.prayzemcafe.com
Hours: Weekdays 6am-7pm
Sat. 8am-6pm • Sun. 10am-5pm
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Ford Motor Company is mak-
ing availabe some of its multi-
patent-pending surveillance
mode technology to other vehi-
cle manufacturers and for use in
military applications.

Ford’s award-winning surveil-
lance mode – available on Ford
Police Interceptor – was devel-
oped to warn law enforcement of-
ficers of unexpected approaches
from behind the vehicle, said
Ford spokesperson Ed Saenz. It is
being made available by Ford
and through InterMotive Inc. to
expand adoption of the system
to help protect law enforcement
officers and military personnel
around the globe.

InterMotive currently designs
and manufactures vehicle con-
trol systems for the work truck,
police and emergency vehicles,
transit and mobility markets.

In a media statement, Saenz
said Ford and InterMotive
worked together to develop,
manufacture and provide the sur-
veillance mode system for use on
the Ford Police Interceptor
beginning with 2014 vehicles.

The system uses the existing
rearview camera and radar to de-
tect a person approaching the
vehicle from behind and then
automatically sounds a chime,
rolls up the driver’s side window,
locks all doors and flashes exteri-
or lighting.

While officers write reports,
monitor their in-car computer or
radar and perform other tasks
sitting in their vehicles, surveil-
lance mode gives them an extra
set of eyes to help protect
against threats.

When the system is activated
by the officer, it provides added
situational awareness and a first
line of defense from potential as-
sailants.

“We want to assist with and im-
prove the security of all police of-
ficers – whether they are using a
Ford Police Interceptor or a com-
petitive vehicle,” said Randy
Freiburger, Ford police and am-
bulance special vehicle engineer-
ing supervisor.

“Combining existing Ford tech-
nologies with the development of
a new control module and soft-

ware has created an innovative
system that improves security
for police officers while they are
in their vehicles.”

Ford recently earned the Na-
tional Organization of Black Law
Enforcement Executive’s Award
for development and offering of
Surveillance Mode technology
and its significant contributions
toward improving officer securi-
ty.

“We are honored to receive
this prestigious award from
NOBLE and hope to expand
adoption of the innovative tech-
nology throughout the industry,”
said Chris Danowski, Ford Global

Technologies director of technol-
ogy commercialization and li-
censing.

“Since surveillance mode tech-
nology is also applicable to mili-
tary use, Ford and InterMotive
are showcasing it to various gov-
ernmental agencies as well.”

“Working with Ford, we have
been able to bring creative solu-
tions to the market for many
years,” said Greg Schafer, presi-
dent of InterMotive.

“Working with Ford on this
project has been especially grati-
fying because of the increase in
officer security the surveillance
mode provides.”

Ford Offers to Share Its
Police Protection System

The new Ford Police Interceptor sedan

DETROIT (AP) – Cobo Center
officials say the convention
center in downtown Detroit has
continued to see an increase in
bookings for conferences and
meetings throughout the calen-
dar year.

The venue held 65 shows be-
tween June and August. During
the same period last year, only
26 shows were held at Cobo
Center.

Three major trade shows also
exceeded their expected atten-
dance this year by at least 25
percent.

Cobo general manager Thom
Conners said new high-tech
event spaces “are bringing
excitement to the shows’’ and
Detroit “has once again become
a strong destination’’ for
engineering, manufacturing,
automotive and medical
shows.

Cobo is home to the annual
North American International
Auto Show. A regional authority
took control of Cobo from
the city in 2009 and began
renovations that included
updating and expanding display
space.

Cobo Center Alive
And Doing Well

by Jim Stickford

Long a presence in the auto-
motive business, Edmunds.com
has made the decision to be a
presence in the city of Detroit.

The Internet site, which serves
consumers looking to buy a new
or used car, is based in Santa
Monica, Calif., but has main-
tained offices in the metro
Detroit area for the past decade.
The company recently moved
its local offices to downtown
Detroit.

“Edmunds has been around a
long time,” said company CEO
Ari Steinlauf. “We started out in
print about 50 years ago, but
transitioned to the Internet
about 20 years ago. Now we’re
entirely on the Internet.

“We opened an office in Troy
about a decade ago, and then
moved to Southfield. In April of
2013, I read an article in The New
York Times about what Dan
Gilbert was doing in downtown
Detroit and thought that was ex-
citing.”

The end result, Steinlauf said,
was that when the company’s
lease in Southfield was getting
ready to expire, they decided to
make the move to downtown De-
troit to be a part of the city’s ren-
aissance.

“I see this as part of an invest-
ment in a city that is so impor-
tant to the auto industry,” Stein-
lauf said. “To do our part, we
have what we call our ‘Brick by
Brick’ campaign.

“Hart Plaza needs some work
in some places, so we’re provid-

ing bricks for the ground and
people can write their own mes-
sages on them and be a part of
the return of the city.”

Steinlauf said that he is not
only excited to be a part of
Detroit’s Renaissance, he’s “plain
excited” to be a part of the auto
industry.

“This is, in my opinion, the
best time ever to be in the car
business,” Steinlauf said. “I am
excited by everything. The prod-
ucts are great, the market is
great, the carmakers are prof-
itable.

“I feel fortunate to be a part of
the automotive industry at this
time in history.”

Steinlauf said he’s also excited
by what Edmunds has to offer its
customers, the car buyer.

“We will have a set of new fea-
tures in our mobile environ-
ment,” Steinlauf said. “It will be
both in Android and IOS operat-
ing systems for smart phones.
We call it the ‘Lot Buddy.’ It helps
give access on vehicle prices to
shoppers who have the app on
their phones or tablets. They can
get an actual price on an actual
VIN.

“It wasn’t that long ago that a
consumer walking onto a car lot
would have a hard time finding
out the price of a vehicle. He or
she might ask what the vehicle
went for and would be told a
weekly or monthly payment.”

Now, Steinlauf said, all the con-
sumer has to do to get a price on
a car is have his or her phone
location function on.

Edmunds.com Moves to Downtown Detroit Marketing Trends Shifting
From Boomers to Millenials

SPRING HILL, Tenn. (AP) –
State officials say Comprehen-
sive Logistics Co. Inc. plans to
build a facility that will house
the manufacturing and light as-
sembly of automotive compo-
nents for the General Motors
plant in Spring Hill, about 30
miles south of Nashville.

Gov. Bill Haslam and Economic
and Community Development
Commissioner Bill Hagerty said
last week that Youngstown,
Ohio-based Comprehensive Lo-
gistics plans to invest $30 million
in the new facility, creating more
than 200 new jobs in the
process.

In addition to providing logis-
tics support, the facility will as-
semble headliners, tires, wheels
and rear suspensions.

The facility is slated to be
completed sometime during
2015.

GM Supplier Will
Build New Facility
In Tennessee

New-vehicle sales are expect-
ed to increase 9.1 percent year-
over-year to a total of 1.24 mil-
lion units, resulting in an estimat-
ed 16.4 million seasonally adjust-
ed annual rate (SAAR), according
to Kelley Blue Book
www.kbb.com. Based on the
sales pace during the past few
months, Kelley Blue Book is ad-
justing its sales outlook for 2014
from 16.3 million to 16.4 million.

“Following an extraordinarily
strong month of sales in August,
with the industry above 17 mil-
lion SAAR for the first time in
eight years, Kelley Blue Book ex-
pects sales to level out in Sep-
tember,” said Alec Gutierrez, sen-

ior analyst for Kelley Blue Book,
in a statement to the media.

“Sales will remain strong and
show healthy year-over-year im-
provement. Rising incentive
spending in recent months has
been more than offset by increas-
ing retail transaction prices, sig-
naling continued consumer de-
mand.”

In September, new light-vehi-
cle sales, including fleet, are ex-
pected to hit 1,240,000 units, up
9.1 percent from September 2013
and down 21.7 percent from Au-
gust 2014.

Retail sales are expected to ac-
count for 85 percent of volume in
September 2014.

Sales Strong in September



by Jim Stickford

It’s the kind of problem an au-
tomaker wants to have – how to
keep a line running to meet cur-
rent demand for a vehicle while
getting ready to launch a new
model that is expected to have
even greater demand.

That’s what the people at
Chrysler’s Warren Truck faced
with the launch of the new 2015
Ram 1500, Plant Manager Curt
Towne said at a special media
day Sept. 25.

The 2014 Ram 1500 had a 15-
month production year, which
meant that the plant and its
workers produced about 400,000
trucks.

But, Towne said, Ram is getting
ready to launch the new 1500 and
demand is expected to be even
greater.

So, their job was to find a way
to build about an additional 100
vehicles a day, or 28,565 addi-
tional a year.

Towne said the Ram 1500 is
built at the Warren plant and in
Mexico. But the Mexican plant
builds the standard cab, while
the crew cab and quad cab,
which are very popular, are built
in Warren.

“To meet demand and gain
market share, we had to find a
way to up production here at
Warren Truck,” Towne said.

And to make things more inter-
esting, the plant could not be
closed down for an extensive
period of retooling and redesign
because demand for the 2014
Ram 1500 was strong and had to
be met, Towne said.

The production increase
meant rethinking the assembly
process and implementing signif-
icant changes that began at the
end of 2013 and continued
through the summer shutdown
this past August.

From automation changes in
the body shop to improvements
to the color booths in the paint
shop, modifications were made
across the plant, Towne said.

But the most extensive trans-
formation came on the assembly
line.

“Building back-to-back ‘Motor
Trend Truck of the Year’ (2013-
2014) winners is something that
has never been done before and
it’s something we take great
pride in,” Towne said.

“So, as we approached this op-
portunity to rethink our pro-
cesses, we wanted to make
sure we kept our focus on the
customer and doing things that
would continue to improve the
quality of the vehicle we deliv-
er.

“I think this team accom-
plished its task.”

To get the job done, Towne
said, they created a Work Place
Integration process that re-
viewed and evaluated best prac-
tices at every work station in the
plant.

The result was that 353 work
stations in the plant were re-
designed to improve and in-
crease production.

“This is an old plant,” Towne
said. “So we worked hard to re-
duce the number of fork trucks
just as a safety issue.

“We have two 10-hour shifts
per day. Workers have a four-day
schedule with three days off. We
run seven days a week.”

Towne said that, yes, 10 hours
makes for a long shift, but that’s
balanced by the three days off.

Adjusting to that schedule
wasn’t easy, but some workers
prefer it.

“We expect to build about
400,000 trucks for model-year
2014 and we are about to transi-
tion to the new 2015 1500,”
Towne said. “That means doing
maintenance while we’re running
the plant.

“That’s quite the challenge.”
Towne said they have no im-

mediate plans to add more
automation to the plant.

He said that would be a huge
investment of time and money
and would require the plant to be
shut down, which wouldn’t help
them meet the demand for the
1500 while the facility would
have to be closed.

Matt Schachermeyer, launch
coordinator – workplace integra-
tion lead, said one way they
were able to get ready for the
2015 was to prep all the jobs in
advance.

“You don’t want to find out a
job is dangerous only after some-
one is hurt,” Schachermeyer
said.

“You don’t want to find out
there’s a flaw in the process after
a truck is built.”

So they simulated work sta-
tions in a static environment and
used Chrysler’s World Class
Manufacturing processes to de-
termine the best way to gain
maximum efficiency at every
work station.

Sometimes, Towne said, a new
process can be as simple as find-
ing a way to save a worker three
or four steps while that worker
performs his or her job.

“I know three or four steps
doesn’t sound like much,” Towne
said. “But when we’re talking
about a 10-hour shift, those three
or four steps add up pretty
quick.”

By creating kits at work sta-
tions that contain the parts work-
ers need where and when they
need them, they don’t constantly
have to walk back and forth from
their station to get parts.

“The employees actually like
kits,” Towne said.

“They like the fact that they
don’t have to walk as far to grab
their parts, which is a waste.
That’s time that could be spent
building a truck.

“Plus, at the end of a 10-hour
day, they’re not as tired as they
once were.”

Towne said the UAW and
Chrysler have worked together
to improve production.

Employees have helped drive
change from the factory floor.
They submitted nearly 7,000 sug-
gestions on how to improve pro-
duction.

It’s been said nothing suceeds
like success, which is why GM
has added another shift to its
Wentzville Assembly plant in Mis-
souri.

The move creates an estimat-
ed 750 new jobs, said plant
spokesperson Darin Copeland, to
build the all-new Chevrolet Col-
orado and GMC Canyon midsize
pickups and Chevrolet Express
and GMC Savana full-size vans.

Dealers have ordered nearly
30,000 Colorados, which is very
high for early orders, said
Copeland.

“With the midsize trucks,
Chevrolet and GMC offer the
broadest truck portfolio in the

business,” said Copeland. “No
other manufacturer is positioned
to offer all truck customers the
right truck to meet their varied
needs.”

To provide Colorado and
Canyon customers with an even
greater level of choices, Chevrolet
and GMC have launched “build-
your-own” sites within www.chevro-
let.com and www.gmc.com. Both
midsize models go on sale this fall.

Among the new trucks’ fea-
tures:

• Available forward collision
alert and lane departure warning;

• Payload capacity and trailer-
ing capacity of 7,000 pounds
(3,182 kg) when equipped with

the max towing package;
• Configurations including an

extended cab model with a 6-foot
bed, a crew cab with a 5-foot bed
and a crew cab with a 6-foot bed;

• Standard CornerStep rear
bumper and easy lift and lower
tailgate pioneered on the 2014
Silverado;

• Built-in OnStar 4GLTE con-
nectivity that makes the truck a
Wi-Fi hotspot capable of support-
ing up to seven devices.

The 750 third-shift positions
are in addition to the 1,315 new
jobs at Wentzville that GM com-
mitted to with the launch of the
new pickups and the addition of
a third stamping press.
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Wentzville Assembly has added a third shift for pickup, van production.

GM Adds 750 Jobs at Wentzville Plant

Warren Truck employees lower engine onto Ram 1500 chasis.

Building 2014, 2015 Rams at Same Time
Means Challenge for Chrysler Warren Plant

HIGHLAND PARK, Mich. (AP) –
GM has sponsored the expan-
sion of a garden in Highland Park
that yields more than 25,000
pounds of fresh produce annual-
ly.

The work done Sept. 23-24
doubled the size of the garden.
The effort involved Detroit Res-
cue Mission Ministries and the
nonprofit Buckets of Rain. GM
donated garden beds and
brought volunteers.

Chad Audi, president and CEO
of Detroit Rescue Mission Min-
istries said in a statement the
project will “lead to a significant
increase in produce of delicious
fruits and fresh vegetables for
the nutritional needs of not only
our clients . . . but also members
of the public who share in the
harvest.”

GM Sponsors
Garden Projet

Two-time American League
MVP Miguel Cabrera is appearing
in three Chrysler television spots
this fall.

The commercials celebrate the
launch of the new 2015 Chrysler
200.

The campaign was launched
Sept. 20.

“There’s a stronghold in the
mid-size segment, and there are
established leaders. The
Chrysler 200 has come to com-
pete,” said Olivier Francois,
Chrysler’s chief marketing offi-
cer.

“Miguel Cabrera exemplifies

the exuberance, energy, passion
and fortitude of those whose
hard work made the all-new 2015
Chrysler 200 possible. And like
Miggy at bat, the Chrysler 200
steps up to the plate as a compe-
tent player and aims to change
the game.”

The 30-second national televi-
sion commercial, “Miggy at the
Bat,” is an adaptation of the fa-
mous baseball poem, “Casey at
the Bat,” with a twist.

A 60-second, longer-form video
of “Miggy at the Bat” can also be
found on the Chrysler YouTube
page.

Miggy Bats for Chrysler
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475 SUMMIT DRIVE • 248-292-2502 • 5825 HIGHLAND RD. (M59) • WATERFORD

CALL
BRUCE LITVIN
– 24/7 & 365 –

40 YEARS
OF QUALITY SERVICE

CELL # 1-586-405-5175
blitvin@lunghamer.com

1-888-665-5438

Lease is 10K per year. Payment is plus Tax, Title, Doc and Plate Fees. First month payment due at signing.
Payment is based On GMS pricing with approved credit on select lender.

Must have GM lease in household.

SSEEPPTTEEMMBBEERR
IISS HHEERREE
CCAALLLL FFOORR

GGRREEAATT
PPRROOGGRRAAMMSS
&& PPRRIICCEESS
FFRROOMM
BBRRUUCCEE

‘14 CHEVROLET CRUZE LT

36 month lease 0 down----No security deposit

$139*
mo

CADILLAC A Prestige Automotive
Group Company

Showroom Hours: Mon. & Thurs. 8:30 a.m.-8 p.m. • Tue., Wed., & Fri. 8:30 a.m.-6 p.m. • Sat. 10 a.m.-4 p.m.

8333 EAST 11 MILE ROAD • I-696 & VAN DYKE • 888-548-8939
Visit our website: www.PrestigeCadillac.com for all our specials
* Tax, title, license and dealer fees extra. No security deposit required. 30,000 miles with approved lease. Mileage charge of $.25 per mile over 30,000 miles.

Lessee pays for excess wear and tear charges. All applicable rebates to dealer. Photo may not represent actual vehicle. ATS, CTS, XTS & ELR
must show proof of current lease of a 2004 or newer GM vehicle and lease eligible new 2014 Cadillac. 0% up to 60 months on approved credit on all 2014 except ELR & Escalades.

MRSP’s: CTS $51,700, XTS $45,525, ATS $39,660. See dealer for details. Take delivery by 9/30/14.

CLARICE RUSSELL
Sales & Leasing Consultant • 16 years experience

CADILLAC
Download our app

for additonal savings

2014 XTS FWD
SEDAN STANDARD
COLLECTION

$1,695 due at signing plus tax, title, plate & doc.
No sec. deposit. Must document current lease of 2004 or newer GM vehicle.

39 MO. LEASE

EVERYONE

EMPLOYEE

$0 DUE AT SIGNING
$419
$399

Prestige Automotive
Proudly Presents
Complimentary

JAZZ CONCERTS!
Every Thursday Night

7-10PM during the summer
at Roberts Riverwalk Hotel

www.prestigejazzontheriverwalk.com

2014 ELR COUPE
STANDARD

$1,059 due at signing with Lease Loyalty, plus 1st payment, tax, title, plates & doc.
No sec. deposit required. Must document current lease of 2004 or newer GM vehicle

36 MO. LEASE

EMPLOYEE

10K MILES PER YEAR
$499

00%% UUPP TTOO
6600 MMOOSS..**

2014 CTS 3.6 AWD

$0 due at signing plus tax, title, plate & doc. CTS to CTS Loyalty. 
No sec. deposit required. Must document current lease of 2004 or newer GM vehicle.

39 MO. LEASE

EVERYONE

EMPLOYEE

$0 DUE AT SIGNING
$429
$399

2014 ATS 2.0 AWD 
COURTESY CAR
SUNROOF
HEATED SEATS

GM to GM Loyalty. $900 due at signing plus tax, title, plate & doc. 
No sec. deposit required. Must document current lease of 2004 or newer GM vehicle.

39 MO. LEASE

EVERYONE

EMPLOYEE

$0 DUE AT SIGNING
$299
$249

IInncclluuddeess CCaaddiillllaacc PPrreemmiiuumm CCaarree MMaaiinntteennaannccee ffoorr 44 YYeeaarrss oorr 5500,,000000 MMiilleess11

LEASE PULL-AHEAD IS BACK!
GM WILL MAKE UP TO 3 PAYMENTS OR UP TO $2,000*

with leasees expiring on or before 2/28/2015.

York and which will remain in
current locations in the Detroit
area or elsewhere.

Cadillac has operations in
more than 40 countries. The
brand’s ongoing growth has been
driven by an expanded product
portfolio, leading to 28 percent
global growth in 2013 and an in-
crease of about 10 percent so far
this year. Cadillac sales in China
have grown 75 percent so far this
year.

“We are very proud of our De-
troit roots and heritage, and the
majority of the Cadillac work-
force will remain in Michigan,”
de Nysschen said.

“But there is no city in the world
where the inhabitants are more im-
mersed in a premium lifestyle
than in New York. Establishing
our new global headquarters in
SoHo places Cadillac at the epi-
center of sophisticated living.

“It allows our team to share ex-
periences with premium-brand
consumers and develop atti-
tudes in common with our audi-
ence.”

Company officials thanked
New York Gov. Andrew Cuomo
for his active support of and
involvement in establishing the

creation of Cadillac NYC.
“As the media and advertising

capital of the world, New York is
the ideal location for Cadillac to
move its marketing operations to
enhance their brand and spur
future growth,” Gov. Cuomo said.

“From Day One, our adminis-
tration has been creating a more
business-friendly environment
that encourages new invest-
ments and job creation, and to-
day is another example of how
that approach is delivering re-
sults for New Yorkers.

“I welcome Cadillac’s market-
ing team to New York and com-
mend them on their decision to
invest personnel and resources
alongside our world-class work-
force.”

Said U.S. Sen. Chuck Schumer
(D.-N.Y.): “To have an iconic
American brand like Cadillac
choose Manhattan for its global
headquarters is another example
that this city is a growing hub of
innovation.

“New York continues to be a
magnet for the best and the
brightest companies and work-
ers alike, and as Cadillac contin-
ues on its impressive growth
trajectory as a global brand,
I’m thrilled it will do so based in
New York City.”

Cadillac HQ to New York
CONTINUED FROM PAGE 1

Four of seven Cadillac models
– the ELR at Detroit-Hamtramck
and the CTS sedan and ATS
sedan and Coupe built at Lansing
Grand River – are assembled in
Michigan.

“This is another testament to
the power of collective bargain-
ing and what can be achieved
when we all work together,” said
UAW Vice President Cindy
Estrada, who leads the union’s
GM Department.

“Our members work hard and
take great pride in creating quali-
ty products that drive the indus-
try forward and make these
achievements possible.”

Detroit-Hamtramck Assembly’s
first car, a Cadillac Eldorado
rolled off the line in 1985. The
complex spans two cities – De-
troit and Hamtramck.

It’s the home of GM electric
vehicles, including the Cadillac
ELR. GM has invested more than
$1 billion in the plant over the
last five years.

Hamtramck Readies for New CT6
CONTINUED FROM PAGE 1
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Wally Edgar
Chevrolet Employee HQ

Be treated with the respect you deserve.
TOP DOLLAR FOR YOUR TRADE & the Best Deal PERIOD!!

Wally Edgar
Chevrolet

Located right o!
I-75 onM-24,

2minutes N. of the
Palace of Auburn Hills

1-866-906-0279

JAY CHAISER x117
Fax: 248-391-0189
Cell: 248-821-8026
Email:
jchaiser@wallyedgar.com

SalesHours:
Mon. - Thur. 8:00am-8:00pm
Fri. 8:00am-6:00pm
Sat. 9:30am-3:00pm
Sun. Closed

CHEVY DEALER CODE 44085

www.wallyedgar.com • www.wallyedgar.com • www.wallyedgar.com • www.wallyedgar.com
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Make us your Michigan P.E.P. Car Connection

* Camaro pricing based on GM Employee discount plus tax, title, plate and doc. fees due at signing with all rebates including USAA Private
Offer assigned to dealer. Cruze lease payment based on GM Employee discount price plus tax. Zero security deposit. First month payment,
tax on rebates and money down, title, plate and doc. fees due at signing with all rebates including USAA Private Offer assigned to dealer.
Due to advertising deadlines, prices subject to change.

2013 CAMARO LT COUPE
– SALE PRICE –

$17,998*

MSRP $27,590

2014 CRUZE

$99*

36MONTH • 10K LEASE
$999 DOWN

NEW

2013 CAMARO 2SS COUPE
– SALE PRICE –

$29,995*

NEW

Jeff Caul
586-274-0396
PEP QUOTES BY PHONE OR EMAIL:
JEFF CAUL AT JCAUL@BUFFWHELAN.COM

Free shuttle service to home, office or shopping.

buff whelan chevrolet
WHERE THE DEALS MAKE THE DIFFERENCE, EVERY DAY SINCE 1970!

Van Dyke • South of 18 Mile • Sterling Heights

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!
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*See dealer for details. All Rebates/Incentives have been deducted from sale price/payment and are subject to change by manufacturer
without notice. GM Employee discount required unless otherwise noted. All leases include GM Lease Loyalty unless otherwise noted.
Silverado lease assumes that you have a 1999 or newer trade in. All lease payments are based on 10,000 miles per year. 1st payment, tax,
title and plate fee due at signing on all leases. All programs expire 09-30-14.

CONVENIENT HOURS:
Mon. & Thurs.

8:30 am – 9 pm
Tues., Wed., Fri.

8:30 am – 6:30 pm
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METRO PKWY.

18 MILE RD.

SINCE
1989

Touchscreen Radio, Back-Up Camera, Remote Start,
Deep Tinted Glass, Aluminum Wheels, WI-FI,
Power Locks/Windows/Mirrors & More…
36 Month Lease/10,000 Miles

Stk.#50364

2015 EQUINOX 1LT

No Security Deposit Required

Stk.#45163

2014 SILVERADO 1LT
NO SECURITY
DEPOSIT
REQUIRED

NO SECURITY
DEPOSIT
REQUIRED

All Star Package, Remote Start, Back-Up Camera,
Auto A/C, 18” Wheels, Trailer Package,
Power Locks/Windows/Mirrors & More…
36 Month Lease/10,000 Miles

No Security Deposit Required

OVER 1,000
New Chevrolets in Stock!

WE GUARANTEE THEWE GUARANTEE THE
LOWEST PRICES OR IT’S FREELOWEST PRICES OR IT’S FREE☺☺

586-274-0396
Stk.#44050

2014 CRUZE 1LT

1.4L Ecotec Turbo
6 Speed Automatic & More…

36 Month Lease/10,000 Miles

$139*+Tax with$0 Down
No Security Deposit Required

NO SECURITY
DEPOSIT
REQUIRED

Deals Make the
Difference Every Day

at

buff whelan
chevrolet

$279*+Tax with$0 Down

$235*+Tax with$0 Down

DBL DOOR
4X4

* Picture may not represent actual sale vehicle. All applicable rebates including lease loyalty have been deducted from Sale Price/Payment and are subject to change by the manufacturer without notice and are
plus title, tax and plate fees. GM Employee discount is required except where noted. Silverado requires trade-in of 1999 or newer vehicle. Leases are 10,000 miles per year, and are plus title, tax and plate fees.
$3500 trade-in guarantee is for 2005 or newer vehicles with under 150,000 actual miles. No branded titles. Certain restrictions may apply, see dealer for complete details on all incentives/offers. Sale ends 9/30/2014 @
6:00PM.

2015MALIBU “LT”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!

• 2.5L DOHC VVT Engine! • 7” Color Touch Screen MyLink Radio!
• Power Locks & Windows! • Tilt and Telescopic Steering Column!

• Cruise Control! • Remote Keyless Entry!
• Aluminum Wheels!

• 36 MPG on the Highway!
Stk. #F18724

MSRP $24,435

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

2014CRUZE “LT”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!

• ECOTEC 1.4L “Turbo” DOHC Engine! • Automatic Transmission!
• Bluetooth for Phone! • Remote Keyless Entry!

• AM/FM/XM Radio w/CD!
• Aluminum Wheels!

• 38 MPG on the Highway!
Stk. #E19506

MSRP$20,735

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

2015EQUINOX “LT”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!

• 2.4L DOHC Engine! • Automatic Transmission!
• Rear Vision Camera! • Deep Tinted Glass!

• 7” Color Touch Screen MyLink Radio!
• Remote Keyless Entry!
• 17” Aluminum Wheels!

• 32 MPG on the Highway!
Stk. #F19461

MSRP $27,030

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

We’ll Give YOU a Minimum of $3,500 for YOUR Trade-In…GUARANTEED

2014SILVERADO
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!

• ECOTEC3 4.3L V6 Engine! • Automatic Transmission!
• Power Locks & Windows! • Cruise & Tilt! • Deep Tinted Glass!

• 4.2” Color Screen Radio!
• Remote Keyless Entry!

• 24 MPG on the Highway!
Stk. #2E7983
MSRP $31,910

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

DBL.
DOOR

Sale Price
$22,999*

24 Month Lease

$89*
with$999Down

24 Month
Lease:

$179*
with$999Down!

Sale
Price $19,998*

Lease Pull-Ahead Is Back…Get Out Early & Lower Your Payment!*

24 Month
Lease:

$245*
with$999Down

Sale
Price $24,419*

24 Month
Lease:

$97*
with$999Down!

Sale
Price $16,374*

Final Days to Save…These Deals End Tuesday Sept. 30th
The new 2015 Chevrolet Col-

orado Extended Cab helps ad-
dress a trend of allowing children
to stop using a booster seat too
soon.

Combining the midsize pick-
up’s removable headrest with a
rear passenger side seat cushion
better accommodates today’s
larger child restraints and boost-
er seats.

Many child restraint manufac-
turers require at least 80 percent
of the child restraint be support-
ed by the vehicle seat. The Col-
orado’s patent-pending rear seat
cushion extension helps satisfy
that requirement.

“We know there’s a lot that
goes into traveling with children,
so we try to make the experience
as safe and stress-free as possi-
ble,” said Julie Kleinert, global
technical lead for child safety at
General Motors.

“Being a mother and grand-
mother myself gives me a first-
hand understanding of the con-
cerns of parents, which is why
we work to make it easier to keep
kids safe in our vehicles.”

As part of National Child Pas-
senger Safety Week, Safe Kids
Worldwide in partnership with
the GM Foundation released a
study showing nine of 10 parents
allow children to transition out
of the booster seat to seat belts
before they reach the recom-
mended height and weight of 57
inches and at least 80 pounds,
Kleinert said.

Improving accommodation of
booster seats and child re-
straints in the limited space
available in the rear seat of a
midsize extended cab pickup is
just one approach Chevrolet is
taking, she said, adding that oth-
er Chevrolet models – like the Im-
pala – focus on child safety.

Whether young passengers re-
quire booster seats, forward-fac-
ing child restraints or rear-facing
child restraints, the Chevrolet
Impala’s generous rear seating
area, Kleinert said, provides
plenty of room for carrying chil-
dren safely and comfortably
without encroaching on the
space for the adults in the front
seat.

Additionally, the Impala offers
easy-to-access child restraint
LATCH anchorages for all three
rear seating positions, offering
further flexibility to a growing
family.

“GM conducts a variety of as-
sessments on vehicles to make
sure rear seats, safety belts and
child restraint LATCH anchors
accommodate a wide range of
child restraints on the market,”
Kleinert said.

“Safety belts are developed to
work for a range of occupant
sizes, including adults, child re-
straints and children who are too
large for child restraints.”

Another feature that is avail-
able or that can be fitted at
GM dealerships is the shoulder
belt comfort guide for backseat
vehicle occupants on both the
driver and passenger sides, said
Kleinert.

Plastic guides attach to the
rear seat or side trim and help
position the shoulder strap of
the seat belt so that it fits more
comfortably on smaller adults
and children who have outgrown
child restraints.

Improving the comfort of the
shoulder belt increases the likeli-
hood that child passengers who
are big enough to use the safety
belt will wear it correctly and not
be tempted to put the shoulder
belt behind their back or under
their arm.

GM Continues to Improve
Children’s Safety, Comfort



ing, finance – to move together to
meet the goals of a digital busi-
ness so that it moves forward is
hard,” Smither said.

He said that he calls Ford a dig-
ital business even though it de-
signs, makes and sells cars, be-
cause IT is used in every phase
of a vehicle’s production. And
now IT is a strong part of what
constitutes a Ford these days.

Mott said that having technol-
ogy isn’t enough. People must
understand how to apply it to
the design and making of cars.

Sandschafer said that one
thing IT people need to know is
that they don’t have to love cars
to work for a car company. They
can still have a great career in IT
by working for an automaker.

“We need people who enjoy
working on hard problems,” Mott
said. “The easy problems have
been solved. But if you love IT
and love a challenge, then we’re
a good company to work for.”

Smither said that Ford is look-
ing for people prepared to take a
risk. People learn the most when
they’re challenged. The price of
entry into the business, however,
is having the base set of techni-
cal skills.

All three agreed that someone
looking for a job in an automaker
would do well to consider data
analytics. There is a severe
shortage of people with that skill
set and the demand for them will
only grow greater as technology
provides OEMs with more data
about what consumers want and
the demand for greater efficien-
cies increases.

The panelists were asked to
highlight one program within
their companies aimed at helping
women in IT.

Smither said that the demand
for STEM workers in general is
great and will only get greater.
The broader question is, “Are
there enough people to meet the
industry’s growing demand?”

Sandschafer said he has a pro-
gram aimed at helping one fe-
male, his daughter. She’s 10 and
Sandschafer’s wife is an electri-
cal engineer. They both encour-
age her to take math seriously
and to consider STEM as a ca-
reer.

His daughter goes to a Web
site aimed at teaching kids
coding. She has gotten good at it
and helps her younger brother
with the coding exercises. Sand-

schafer said that sometimes
she’s even better at problem-
solving than he is.

But it’s encouraging females
throughout their lives, starting
when they’re young that will pay
dividends, he said.

Mott said GM approaches get-
ting IT talent differently. The
company realizes that smart IT
people come from all over and
not just a few specific schools on
the East Coast and California.

That’s why they’ve opened
four IT centers around the coun-
try. By looking for talent all over
the country, GM doesn’t have to
reflexively go overseas for help.

And a lot of people like staying
where they grew up. Sometimes
taking a job 2,000 miles away
from where you want to live is a
good career move, but a bad life
move.

Having regional centers helps

GM attract people who might
not otherwise work for the com-
pany.

Having said that, Mott agreed
with Smither and Sandschafer
that talent attracts talent and by
having a strong core of IT talent
in southeastern Michigan actual-
ly makes it easer to bring people
here.

As to what the next 10 years
will bring in terms of IT in the au-
to industry, Smither said he ex-
pects that, within 10 years, one
of the Big Three CIOs would be a
woman.

Mott said that the role women
are playing in IT and in the cre-
ation of cars has grown greatly in
the past and he expects that
trend to continue.

Sandschafer said he expects to
see women start creating their
own companies and be true inno-
vators in the industry.
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ED RINKE We Are Professional Grade

BELOW GM PRICING SALE • 0% UP TO 72 MONTHS ON MOST 2014 MODELS

LEASE PULLAHEAD AVAILABLE FOR LEASES ENDING BETWEEN NOW AND NOVEMBER 30TH.

NEWSILVERADO

PURCHASE
FOR

$32,890*
LEASE FOR
36 MONTHS
$285*

$999DOWN

2014

NEWSILVERADO

PURCHASE
FOR

$29,284*
LEASE FOR
24 MONTHS
$157*

$999DOWN

2014

NEWCRUZE

PURCHASE
FOR

$15,775*
LEASE
FOR

$78*
$999DOWN

2014

NEWMALIBU

PURCHASE
FOR

$18,995*
LEASE
FOR

$135*
$999DOWN

2014

WE NEED YOUR TRADE-IN...MINIMUM $3500 FOR YOUR TRADE-IN GUARANTEED

SERVICE HOURS: Monday & Thursday 6:30am-9:00pm; Tuesday, Wednesday & Friday 6:30am-6:00pm • Shuttle at 6:30am - Pick-up Both Ways • All Day starting at 6:30am.

$2395
Fluid Level,

Brake & Alignment Check Included.

Open Mondays & Thursdays until 8:30pm

We use Genuine GM Oil & Filter
No additional or hidden charges.
Out the door pricing.

Quick Oil Change EXPRESS
LANELUBE OIL FILTER

Excludes synthetic, Diesel & Med. Duty Trucks.
Most GM cars & trucks. One coupon per customer. Must
present coupon with order. Plus tax. Expires 9-30-14.

Up to 5 qts.

BODY SHOP
586-754-7000

ext 1231

INSURANCE
WRECK

AMENDED

WE REPAIR
ALL MAKES
& MODELS FREE OIL CHANGE

With Each Major Repair

TRANSPORTATION AVAILABLE
During Scheduled Repairs

GM SERVICE CENTER
MICHIGAN’S LARGEST

•SERVICE DEPT. •PARTS •BODY SHOP

866-452-1547
26125 Van Dyke @ 101/2 Mile

Center Line, MI 48015

EDRINKE • FAST • FRIENDLY • DISCOUNTS

VISIT OUR

QUICK LANE

NEWVERANO

PURCHASE
FOR

$19,835*
LEASE
FOR

$105*
$999DOWN

2014

NEWSIERRA

PURCHASE FOR
$29,189*

LEASE
FOR

$165*
$999DOWN

2014

NEWLACROSSE

PURCHASE
FOR

$25,325*
LEASE
FOR

$121*
$999DOWN

2014

NEWENCORE

PURCHASE
FOR

$20,995*
LEASE
FOR

$120*
$$999DOWN

2014

NEWTERRAIN

PURCHASE
FOR

$22,359*
LEASE
FOR

$120*
$999DOWN

2014

NEWENCLAVE

PURCHASE
FOR

$33,755*
LEASE
FOR

$255*
$999DOWN

2014

NEWYUKON

PURCHASE
FOR

$41,995*
LEASE
FOR

$292*
$999DOWN

2015

NEWACADIA

PURCHASE
FOR

$30,175*
LEASE
FOR

$218*
$999DOWN

2015

See us for your GM employee purchases.

1-877-451-7707
26125 Van Dyke at 101/2 Mile Rd.

Visit our website: edrinke.com
SHOWROOM HOURS: Mon. & Thurs. 8:30am-9:00pm; Tues., Wed., & Fri. 8:30am-6:00pm

All prices & payments include GM rebates. Picturesmay not represent actual vehicle. Prices subject to change per GM incentives. Prices and payments are inclusive of ac-
tiveGMEmployeeDiscount (Unlessotherwisestated). Leasesare36months,10,000milesperyearw/approvedSTiercreditw/$999dueatsigning,(unlessotherwisenoted).
Traverse, Equinox, Impala, Camaro, Silverado Crew, and Cruze leases are 24month terms. Prices & payments are plus tax, title, and plate fees with acquisition fee up front.
Refundable security deposit required on certain vehicles – to bedeterminedby lender. GMEmployeediscount to everyone valid on certainmodels. $3500 trade-in is valid on
2004 or newer vehicleswith under 115kmiles in drivable condition,no branded titles, see sales person for details. **Certain restrictionsmay apply, see dealer for complete
details. Expiration Date – 9/30/2014

Nicole
Dodge

nhuminski@edrinke.com

Jim
Pfeifle

jpfeifle@edrinke.com

Find Us on
FACEBOOK

NO DOC
FEES

Dennis
Thacker

dthacker@edrinke.com

Paul
Makowski

pmakowski@edrinke.com

See us for your GM employee purchases.

1-866-452-1300
26125 Van Dyke at 101/2 Mile Rd.

Visit our website: edrinke.com
SHOWROOM HOURS: Mon. & Thurs. 8:30am-9:00pm; Tues., Wed., & Fri. 8:30am-6:00pm

All prices&payments includeGMrebates.Picturesmaynot representactual vehicle.Pricessubject tochangeperGMincentives.Pricesandpaymentsare inclusiveofactiveGMEmployee
Discount (Unlessotherwise stated). Leasesare36months,10,000milesper yearw/approvedSTier creditw/$999dueat signing, (unlessotherwisenoted).Verano,Lacrosse,Encore,Ter-
rain,Acadia,YukonXL,andSierra leasesare24month terms.Prices&paymentsareplus tax, title,andplate feeswithacquisition feeup front. Refundable security deposit requiredoncer-
tain vehicles– tobedeterminedby lender. GMEmployeediscount toeveryonevalidoncertainmodels.Mustqualify forConquest or leaseLoyalty. $3500 trade-in is valid on2004ornewer
vehicleswithunder115kmiles indrivablecondition,nobrandedtitles,seesalespersonfordetails. **Certain restrictionsmayapply,seedealer forcompletedetails.ExpirationDate–9/30/2014

NEWTRAVERSE

PURCHASE
FOR

$27,965*
LEASE
FOR

$225*
$999DOWN

2015

NEWEQUINOX

PURCHASE
FOR

$20,695*
LEASE
FOR

$135*
$999DOWN

2014

NEWCAMARO

PURCHASE
FOR

$21,559*
LEASE
FOR

$175*
$999DOWN

2014

NEW IMPALA

LEASE
FOR

$156*
$999DOWN

2014

DBL. CAB
4X4

DBL. CAB
4X4

CREW
CAB
4X4

Now looking for experienced salespeople to join our team!

PURCHASE
FOR

$24,599*

SLE

WARREN URGENTCARE

“We Care”
URGENT CARE FOR ACCIDENTS AND INJURY

ADULT & PEDIATRIC ILLNESS
Digital X-Rays, EKG and Lab Work, On-Site Lab Service, Strep, Mono,
Pregnancy & Urine Testing, Vaccinations, Sports & School Physicals,

Occupational Medicine, Work-Related Injuries,
Pre-Hire Physicals (BAT & Urine Screening)

SPECIAL ON SPORTS PHYSICAL $25.00 State-of-the-Art Facility

8am-10pm • 7 Days a week • 365 Days a Year
“Bringing Quality Urgent Care To Your Neighborhood”

586-276-8200
31700 Van Dyke • Warren, MI 48093

On Van Dyke Rd., between 13 & 14 Mile in
St. John’s Windemere Park

OTHER CONVENIENT LOCATIONS:

ATTENTION
Chrysler, GM, Ford

Employees, we’re within
2 miles of your plants

HAP & BCN
NO Referrals Needed!
www.warrenurgentcare.com

FLU SHOTS

Woodland Urgent Care
22341 W. 8 Mile Road

Detroit

313-387-8700

N. East Macomb Urgent Care
43900 Garfield, Suite 121

Clinton Township

586-868-2600

Technology Has Changed Auto Business
CONTINUED FROM PAGE 1

The Packard Motor Car Foun-
dation will have its traditional
Fall Open House and Cruise-in
Car Show on Sunday Oct. 19.

The event will be at the his-
toric Packard Proving Grounds
at 49965 Van Dyke Ave in Shelby
Township from 1 to 5 p.m., rain
or shine, said event chairman
Bruce Webster.

“The event is family-friendly
and free with donations accept-
ed,” Webster said.

“Attractions include self-guid-
ed tours, petting zoo for the
kids, bake sale and light refresh-
ments for purchase. Live music
will again be provided by Johnny
Trudell’s band.

“Ankara Industries is the pre-
senting sponsor with additional
support from Hagerty’s collec-
tor-car insurance.”

A new featured event for 2014
will be a Pinewood Derby put on
by Cub Scout Pack 92. “Old
scouts” are encouraged to bring
their historic Pinewood Derby
cars, Webster said. Packards will
be featured but all collector cars
are welcome.

“This is a cruise-in event with
no judging or registration fees.
Donations accepted at the regis-
tration desk,” Webster said.

Classic Packards,
Pinewood Derby
Featured at Show
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