
by Jim Stickford

Sometimes something as small
as a mini direct-acting variable
force solenoid (VFS) can be a
very big deal.

What is a mini direct-acting
variable force solenoid?

It’s a transmission control
solenoid – smaller than regular
solenoids – that increases accu-
racy and reduces leakage more
than variable bleed solenoids.

Auburn Hills-based auto sup-
plier BorgWarner recently an-
nounced that it’s now supplying
its new VFS to 2015 GM vehicle
models.

“This is a big deal because it
was something we designed be-
ginning about three years ago for
GM’s GF-6 six-speed transmis-
sion,” said Jeremy Barge, chief
engineer for BorgWarner Trans-
mission Systems.

“A few years ago, GM launched
the GF-6 as a global platform for
mid-size engine vehicles. The GF-
6 is a six-speed front-wheel-drive
system that is truly a worldwide
platform.”

Once GM got the GF-6 up and
running, they let it be known to
their suppliers that they were
looking for refinements in the ef-
ficiency and performance of the
platform, Barge said. That’s
where BorgWarner’s new VFS
comes in.

“It provides an upgrade to
both fuel economy and shift per-
formance,” Barge said. “So we
went to work and designed our
mini direct-acting VFS.

“Because the GF-6 is a global
platform, applications now exist
in every major global market –
North and South America, Eu-
rope, China, Korea – in the
world.”

Barge said the BorgWarner VFS

will be featured in 2015 Chevy,
Buick and GMC vehicles.

BorgWarner started working
on the new VFS about three years
ago, Barge said.

GM agreed to purchase it
about two years ago, and it took
that long for BorgWarner to
get the approval from GM to
inform the public about the prod-
uct.

“That’s pretty normal for this
kind of thing,” Barge said.

“The VFS is being made in our
facility in Mississippi. We are
now working on applications
with other automakers.

“Right now, our plan is to ex-
pand production and sales glob-
ally.”

“The improved efficiency and

accuracy of BorgWarner’s mini
direct-acting VFS result in better
fuel economy and shift feel for
drivers,” said Robin Kenrick,
president and general manager
of BorgWarner Transmission Sys-
tems.

“Shorter system calibration
time, ‘drop-in’ replacement and
reduced development cycles
also make these new solenoids
a fast-to-market solution for
OEMs.

“We are pleased that GM has
chosen to bring BorgWarner’s
next-generation technology for
hydraulic controls to consumers
with this global program.”

Barge said the new VFS is suit-
ed for a variety of applications.
Because BorgWarner’s VFS is in-

sensitive to temperature and
supply-side pressure variations,
shift quality is improved.

All of this is achieved with min-
imal revision to the existing
transmission valve body, while
improving customer quality per-
ception and satisfaction.

Barge said GM and BorgWarner
have a long-standing relation-
ship, and this product builds on
that.

“I think the development of
this product allows customers to
take advantage of performance
to optimize and reduce total fuel
consumption,” Barge said.

“From my perspective, every-
thing we work on is meant to im-
prove performance and fuel effi-
ciency. So to be able to design

and create something as relative-
ly small as a transmission control
solenoid and have that part do
so much and have such a signifi-
cant impact is really cool.

“This is quite impressive and
we take quite a bit of pride in its
development.”

The Society of Automotive En-
gineers reaffirmed the 2015 Ford
F-450 as the undisputed heavy-
duty towing leader with a 31,200
pounds towing capacity.

The organization tested the
pickup using its J2807 standard
test, said Ford spokesperson
Scott Fosgard.

SAE J2807 establishes tow ve-
hicle performance requirements
against certain performance cri-
teria to determine a truck’s maxi-
mum trailer tow rating, Fosgard
said. Ford is a founding member
of the J2807 committee, which in-
cludes other truck and trailer
manufacturers.

“We leave no doubt with cus-
tomers that the F-450 pickup
truck has best-in-class towing of
31,200 pounds – whether tested
using our own internal towing
standards or SAE J2807,” said Raj
Nair, Ford group vice president,
Global Product Development.

Nair said Ford improved the
2015 F-450 pickup by giving it a
more capable version of the F-
350 frame, plus a more capable
suspension and 19.5-inch wheels
and tires to enable its best-in-
class towing.

The F-450 pickup is available
exclusively as a crew cab 4x4.
The truck’s J2807-certified maxi-
mum tow rating is 2,200 pounds
greater than its closest competi-
tor’s crew cab 4x4 pickup, said
Nair.

Best-in-class towing perform-
ance is achieved with Ford’s sec-
ond-generation 6.7-liter Power
Stroke V8 turbo diesel engine
that has been developed to pro-
vide the segment’s top combina-
tion of power, torque and effi-
ciency, Nair said, adding that the
Power Stroke boasts best-in-class
440 horsepower across all Super
Duty pickup models – from F-250
to F-450. Super Duty also offers

860 lb.-ft. of torque for the same
models.

Ford is the only heavy-duty
pickup truck manufacturer that
designs and builds its own diesel
engine and transmission combi-
nation – from concept to execu-
tion – ensuring the powertrain

will work seamlessly with all
chassis components and vehicle
calibrations, Nair said.

This approach enables Ford
engineers to optimize the pick-
up’s performance across the en-
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Cadillac will begin offering ad-
vanced “intelligent and connect-
ed” vehicle technologies on cer-
tain 2017 model-year vehicles,
General Motors CEO Mary Barra
said Sept. 7 during her keynote
address at the Intelligent Trans-
port System (ITS) World Con-
gress in Detroit.

In about two years, Barra said,
an all-new 2017 Cadillac vehicle
will offer customers an advanced
driver-assist technology called
Super Cruise, and in the same
timeframe the 2017 Cadillac CTS
will be enabled with vehicle-to-
vehicle (V2V) communication
technology.

“A tide of innovation has invig-
orated the global auto industry,
and we are taking these giant
leaps forward to remain a leader
of new technology,” Barra said.

“Through technology and inno-
vation, we will make driving
safer.”

Super Cruise, the working
name for GM’s automated driving
technology, will offer customers
a new type of driving experience
that includes hands-off lane fol-
lowing, braking and speed con-
trol in certain highway driving
conditions.

The system is designed to in-
crease the comfort of an atten-
tive driver on freeways, both in
bumper-to-bumper traffic and on
long road trips.

V2V communication technolo-

gy could mitigate many traffic
collisions and improve traffic
congestion by sending and re-
ceiving basic safety information
such as location, speed and di-
rection of travel between vehi-
cles that are approaching each
other, Barra said.

It will warn drivers and can
supplement active safety fea-
tures, such as forward collision
warning, already available on
many production cars.

As the world becomes more
congested and new populations
need access to personal mobility,
Barra said, accidents continue to
be a global concern. A recent Na-
tional Highway Traffic Safety Ad-
ministration study estimated
that the economic and societal
impact of motor vehicle crashes
in the United States is more than
$870 billion per year.

‘We Will Make Driving Safer’ – Mary Barra
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This van was donated to FIU by Chrysler Corporation.

GM CEO Mary Barra speaks to ITS World Congress in Detroit.

Chrysler and the Chrysler
Foundation are always looking
for ways to promote STEM edu-
cation, said Chrysler spokesper-
son Mike Palese.

So, when Florida International
University (FIU) proposed its
“Engineers on Wheels” program
to bring STEM education re-
sources to local schools, the
Chrysler folks jumped on board.

FIU’s College of Engineering
and Computing will begin rolling
engineering education into South
Florida’s public school class-

rooms this fall with the launch of
“Engineers on Wheels.”

The program, sponsored by
Chrysler and The Chrysler Foun-
dation, is an innovative, hands-
on STEM education initiative.

“Chrysler is active with 30 uni-
versities across the country,”
Palese said. “It’s part of our ef-
fort to recruit engineering talent.
The schools have what is called
a ‘university relations team.’”

The team is usually made up of

Chrysler Works with FIU
For ‘Engineers on Wheels’
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F-450 was SAE-tested using organization’s J2807 standard.

BorgWarner Reveals New, Upgraded Solenoid for GM

Ford F-450 Pickup ‘Best-in-Class Towing,’ Says VP Raj Nair
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New solenoid for GM vehicles
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Chevrolet is celebrating Na-
tional Teddy Bear Day and
teamGM Cares Week by donating
48 small and one very large
teddy bear to the Sunshine
on Wheels program at New
York’s Memorial Sloan Ket-
tering Cancer Center in Manhat-
tan.

Three members of the GM As-
set Management team, each of
whom is a cancer survivor,
helped deliver the teddy bears to
young patients.

The third annual “teamGM
Cares Week” is a national
initiative for General Motors’
employees to volunteer time
and manpower to local non-
profits and communities, said
GM spokesperson Monte
Doran.

He added, “National Teddy
Bear day falls on Sept. 9 every
year, and coincidentally is during
teamGM Cares week. “September
is also Childhood Cancer Aware-
ness Month.”

“As someone who believes in
the power of charity and
altruism,” said volunteer Sean
Graham, director of Investment
Operations for GM Asset Man-
agement, “as well as one who
has been impacted by the effect
cancer has had on my family,
I am excited to participate in
this donation and partner-
ship with Memorial Sloan Ketter-
ing.

“I hope we are providing as
much of a benefit to these
children and staff as we are re-
ceiving by giving back in this
small way.”

The bears were driven through
the heart of New York on their
way to Memorial Sloan Kettering.
A 2015 Chevrolet Suburban car-
ried the 48 small bears along the
route, while a 51-inch-wide bear
rode shotgun in a 2015 Corvette
Stingray Convertible.

The bears also wore gold rib-
bons in recognition of National
Childhood Cancer Awareness
Month.

Memorial Sloan Kettering is an

affiliate hospital of the Sunrise
Association, which has an ongo-
ing partnership with GM, Doran
said.

The Sunrise Association oper-
ates a Sunrise on Wheels pro-
gram, which brings games and
activities to children undergoing
chemotherapy treatment at the
hospital.

That wasn’t the only charitable
project in New York that GM was
involved in last week.

On Sept. 10, for the second
year in a row, the General Motors
Foundation donated $100,000
to aid Central Park Conser-
vancy’s “Keeping it Green”
program designed to introduce
pre-kindergarten through 12th
grade students to the impor-
tance of preserving and caring
for New York City’s Central
Park.

The program, offering age-ap-
propriate environmental and
horticultural information to
school groups, engaged more
than 750 students last year.

With renewed support from
the GM Foundation, the Conser-
vancy will continue to offer
“Keeping it Green,” to school
groups during the week, as well
as weekend sessions for families
beginning this fall, said GM
Foundation President Vivian
Pickard.

“The ‘Keeping it Green’ pro-
gram is a wonderful way to offer
unique learning experiences to
New York students and families,
while helping to maintain the
beauty and integrity of Central
Park,” said Pickard.

“Preserving this natural re-
source is incredibly important
and we’re committed to helping
students and communities gain
respect for this and other impor-
tant landmarks.”

To mark the GM Foundation’s
renewed commitment, 20
teamGM Cares Volunteers from
GM’s New York City offices com-
pleted a variety of tasks in the
Park last week, including the
removal of invasive plant materi-
al and painting benches near
a heavily visited entrance on
the Park’s east side, Pickard
said.

“Thanks to the GM Founda-
tion’s ongoing support, the Con-

servancy will continue to pro-
vide environmental stewardship
opportunities to families and
schools in the City’s greatest out-
door classroom – Central Park,”
said Doug Blonsky, president
and CEO of Central Park Conser-
vancy and Central Park Adminis-
trator.

“Their partnership will help
sustain Central Park as a one-of-
a-kind, shared backyard to all
New Yorkers.”
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Minutes from
GM Powertrain Chrysler CTC

FOR SALE
OR LEASE
5,000 sq. ft.

dyno lab/sales
offices/warehouse/truck well
Lease $5,000/monthly or best

Purchase $500,000 or best
Land contract considered
Call 248-528-1500

OUR LADY OF THE LAKES SCHOOLS
Waterford, Michigan

PRE-K – 12TH GRADE

Proudly supporting international automotive families
while hosting and educating their students.

Our Lady of the Lakes has been enjoying the diversity
and cultural exchange between international students

and our local student population.
• Award winning academics • Championship sports programs

• Instilling knowledge & leadership • ESL support available.
99% of our students attend the college of their choice.

For more information please call or email:
Janet Gerula – Cell: 248.892.7005

Laker73@comcast.net

Summer’s over and Joe Zim-
mer, owner of the Culver’s
restaurant in Lake Orion by the
Palace, would like to have a par-
ty to celebrate the summer that
was 2014.

“We’re holding our sixth annu-
al ‘Cruiser Customer Apprecia-
tion Celebration,’” Zimmer said.
“This year’s event is set for Sun-
day, Sept. 21. There will be a buf-
fet outdoors with chicken and
pulled pork. We will also have
entertainment as well. The DJ
Billy D will be there, and per-
forming live will be Tom Maz-
zaro, whose repertoire includes
the works of Sinatra, Diamond
and Buddy Holly.”

Zimmer said the yearly cele-
bration is a way to thank all the
cruisers who stop by Culver’s
every Tuesday during the sum-
mer. This year’s cruise season
started on May 6, and the restau-
rant averaged about 400 cars a
cruise.

“I’ve got to tell you, we had
some really beautiful cars this
year,” Zimmer said. “We always
do, but this year was particularly
nice. It was also a very wet sum-
mer, so we ended up having a lot
of indoor cruises this year.
That’s when they go into the
restaurant and we have things
like bingo. These cruises evoke
such friendship, come rain or
shine.”

Zimmer said that the
Rochester Corvette Club has de-
cided to meet every Friday at
Culver’s, making the restaurant
the place to be for classic car
fans.

Tickets for this year’s celebra-
tion, which is from 1 to 5 p.m.,
are $8 for adults, $5 for children.

Culver’s Event
Will Celebrate End
Of Cruise Season

Advancing technology so that
people can more safely live their
lives is a responsibility GM em-
braces, Barra said.

“No other suite of technolo-
gies offers so much potential for
good, and it’s time to turn poten-
tial into reality,” Barra said.

“That’s why I’m announcing
today that GM will put its first
V2V-enabled car on the road in
about two years. What’s more,
I’m announcing that we will
bring an advanced, highly auto-
mated driving technology to the
market in the same timeframe.

“We are not doing this for the
sake of the technology itself.
We’re doing it because it’s what
customers around the world
want – and not just GM cus-
tomers.

“That’s why I am asking all of
you to accelerate your work in
the field as well. If we make bold
moves together, then our genera-
tion will stand on the shoulders
of engineering giants like Charles
Kettering, Henry Ford, Eiji Toyo-
da and Karl Benz. I know we can
do it.”

‘We Will Make
Driving Safer’ –
GM CEO Barra
CONTINUED FROM PAGE 1

Teddy Bears Ride in Style –
In Chevy Suburban, ’Vette

Giant teddy bear enjoys view from Corvette on way to cancer center.
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by Jim Stickford

Many have forgotten that the
foundations of Michigan’s auto
industry got their start, in part,
from the state’s bicycle industry.

Many, but not the Wheelmen,
who recently had a display at
the Old Car Festival held at
The Henry Ford in Dearborn
Sept. 6-7.

Tyson Brown, who works
Technical Assistance & Product
Support, Vehicle Service – Chas-
sis, Body & Paint for Chrysler, has
been a Wheelman since the 1980s.

“I am a bicycle history enthusi-
ast,” Brown said. “I used to work
at a bicycle shop when I was
younger and I got exposed to
automobiles through my grand-
father, William Nickle, who
owned a 1912 Model T. That was
the first car I ever drove. He
taught me when I was 13. When I
learned how to drive a regular
car, I found it strange that there
weren’t three floor pedals.”

Brown’s grandfather would
take him to Greenfield Village
and they would learn about the
history of the automobile and
the bicycle in Michigan.

Brown described the Wheel-
men as a national, nonprofit or-
ganization dedicated to keeping
alive the heritage of American cy-
cling, promoting the restoration
and riding of early cycles manu-
factured before 1918, and en-
couraging cycling as part of mod-
ern living. Members are also in-
tent on learning lost skills,
retelling lost stories, researching
and writing of the golden era of
cycling.

So the local chapter of the
Wheelmen setting up a display of
antique bicycles at the recent
Old Car Festival was only natu-
ral, Brown said.

“A lot of people don’t know this
part of the auto industry’s histo-
ry,” Brown said. “But a lot of fa-
mous auto pioneers got their start

in the bicycle industry. The Dodge
brothers are the most famous.
They got their start making sealed
bearings for bicycles before
getting into making auto parts
and finally manufacturing cars.”

A century ago, Michigan, like a
lot of states, had local bicycle
manufacturers. Not all bike mak-
ers who got in the car business
were from Michigan, Brown said.
The Columbia bicycle company,
which was known for making an
electric car called the Pope, was
based in Connecticut.

“Their vehicle was really
ahead of its time,” Brown said.
“But in its day, the time wasn’t
right for an electric engine, so it
disappeared.”

One Michigan bicycle manufac-
turer that managed to hit it big
was National Bicycle Manufactur-
ing of Bay City, Brown said. In
1913, it produced its own trucks
under the nameplate, Natco.

“These were early trucks,”
Brown said. “I guess you could
call them proto-pickups. In those
days, there weren’t big semi
trucks like a Mack. The company
was eventually bought out by
William Durant and Louis
Chevrolet and became a part of
the Chevy empire.

“That facility in Bay City was
used to make parts for Chevy ve-
hicles. It’s still there in the form
of Bay City Powertrain.”

In fact, Brown said, a lot of
ideas we associate with the auto-
mobile got their start with bicy-
cles. The pneumatic tire, for ex-
ample, was first used for bike
tires way back in 1892.

People these days often com-
plain about the quality of road,
Brown said. But he bets they
would be surprised to learn that
the first “good roads” campaigns
were started by bicyclists more
than 100 years ago.

The club had “at least” 100
members at the car show, Brown
said. They showed off their col-

lection of antique bicycles and
were dressed in clothing appro-
priate to the times.

When the Wheelmen aren’t
putting on displays at Greenfield
Village, Brown said, they are of-
ten preparing to participate in
parades. They sometimes even
get together to talk about their
love of antique bicycles. One
thing that Brown finds interest-
ing is that the bicycle really has-
n’t changed all that much in the
last 100 years.

Put a century-old bike up
against one from today, and most
people won’t notice many differ-
ences. What has changed is what
today’s bicycles are being made
of.

The use of carbon fiber has
grown, Brown said. But there are
still a lot of bikes being made to-
day that resemble bikes from 100
years ago.

school alumni who work for
Chrysler, Palese said. Members
interact with the school,
Chrysler and STEM students who
might be interested in working
at Chrysler once they’ve graduat-
ed.

“The faculty at FIU approached
the Chrysler university relations
team at the school and told them
about the program and asked if
Chrysler wanted to participate,”
Palese said.

“The answer was yes, and so
Chrysler and the Chrysler Foun-
dation donated the van they are
using for ‘Engineers on Wheels.’
It’s exactly the kind of program
we like to see put together to
help promote STEM education.”

The Engineers on Wheels pro-
gram works closely with FIU’s Ed-
ucation Effect – a university com-
munity school partnership that
launched its second site at Flori-
da’s Booker T. Washington Senior
High School this year.

Palese said the Engineers on
Wheels van will visit South Flori-
da classrooms this fall, providing
hands-on activities and engineer-
ing experiments led by FIU stu-
dents and overseen by FIU facul-
ty.

“We are delighted that FIU is
bringing its Engineers on Wheels
program to Miami-Dade County
Public Schools,’’ said Cristian
Carranza, a district administra-
tive director who oversees sci-
ence, math, career and technical
education.

“This will give our students the
kinds of high-tech, hands-on edu-
cation they need to prepare for
future success in STEM subjects
and careers.”

As part of Chrysler’s broader
strategy to recruit and retain tal-
ent, especially those in the field

of engineering, the company has
worked closely with FIU to re-
cruit more than 20 students over
the past three years.

The Engineers on Wheels pro-
gram will help maintain the
pipeline of college-bound stu-
dents interested in pursuing
fields of study related to the au-
tomotive industry, said Palese.

“Inspiring young, bright peo-
ple to pursue an education and
careers in science, technology,
engineering and math is essential
to Chrysler Group’s ability to
compete and succeed,” said
Georgette Borrego Dulworth, di-
rector of Chrysler’s Talent Acqui-
sition and Diversity.

“We are pleased to support
FIU’s initiative to deliver STEM
education to K-12 students by
putting great minds in science
and engineering on wheels.”

Chrysler donated the new 2014
Ram ProMaster van, Palese said,
while the Chrysler Foundation
donated $15,000 to help FIU es-
tablish the Engineers on Wheels
program.

Engineers on Wheels builds on
the success of the college’s annu-
al Engineering Expo, which
brings more than 1,400 K-12 stu-
dents from Florida schools to
learn from students, researchers
and staff and to discover the pos-
sibilities in STEM fields.

“Since its inception 13 years
ago, we have seen a surge in the
number of K-12 students and
schools that attend our annual
Engineering Expo,” said Amir
Mirmiran, dean of the College of
Engineering and Computing.

“Engineers on Wheels gives us
the opportunity to take our lab
experiments and instruments to
the schools and impact a larger
audience – show them what engi-
neers do and what it takes to be-
come an engineer.”

CONTINUED FROM PAGE 1
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6th Annual

Sunday, Sept. 21 • 1-5 pm
Over 250 Cruisers Last Year • Public Welcome • Rain Date Sunday, Sept. 28

$500
In Prizes

DJ
Billy Dee

per
adult

12 and under $4.00

WARREN URGENTCARE

“We Care”
URGENT CARE FOR ACCIDENTS AND INJURY

ADULT & PEDIATRIC ILLNESS
Digital X-Rays, EKG and Lab Work, On-Site Lab Service, Strep, Mono,
Pregnancy & Urine Testing, Vaccinations, Sports & School Physicals,

Occupational Medicine, Work-Related Injuries,
Pre-Hire Physicals (BAT & Urine Screening)

SPECIAL ON SPORTS PHYSICAL $25.00 State-of-the-Art Facility

8am-10pm • 7 Days a week • 365 Days a Year
“Bringing Quality Urgent Care To Your Neighborhood”

586-276-8200
31700 Van Dyke • Warren, MI 48093

On Van Dyke Rd., between 13 & 14 Mile in
St. John’s Windemere Park

OTHER CONVENIENT LOCATIONS:

ATTENTION
Chrysler, GM, Ford

Employees, we’re within
2 miles of your plants

HAP & BCN
NO Referrals Needed!
www.warrenurgentcare.com

FLU SHOTS

Woodland Urgent Care
22341 W. 8 Mile Road

Detroit

313-387-8700

N. East Macomb Urgent Care
43900 Garfield, Suite 121

Clinton Township

586-868-2600

GetAway to Sunset Bay
Bella Vista Inn & Hersel’s on the Bay

on beautiful Lake Huron in Caseville

WEEKEND GETAWAY

Call 989-856-2650
or visit bella-caseville.com

PACKAGE

Early Check-in Friday. Late Check-out Sunday.

• Jacuzzi Suites • Fireplace

MOTEL
ROOMS $69per

night

$229
3 DAYS & 2 NIGHTS

Chrysler Works with FIU
For ‘Engineers on Wheels’

Remembering When the Bicycle Was King

Tyson Brown



Chrysler’s 2014 Ram 2500
Heavy Duty pickup has been
awarded a Vincentric “Best Value
in Canada” award.

Vincentric co-founder Dave
Wurster said Ram winning this
award is something of a big deal.

“The pickup truck market is
very competitive,” Wurster said.
“Any way that an automaker can
distinguish its product from the
very strong competition they
face is good.

“If you can distinguish your
product by things like cost of
ownership and fuel economy –
even better.”

To pick its “Best Value in
Class,” Wurster said, Vincentric
“fastidiously scrutinizes objec-
tive data on vehicles in each seg-
ment of the market, factoring in
everything from the cost of in-
surance and repair to fuel con-
sumption, maintenance and de-
preciation.

There are a couple of reasons
for the difference between things
like cost of ownership in Canada
versus the U.S., Wurster said.

For example, a lot of pickups
are sold in places like Texas,
where snow is not a problem.
Snow is always a factor in vehicle
ownership in Canada, and as a
result, four-wheel-drive vehicles
tend to be more popular in Cana-
da.

Other factors such as residual
value differ from country to
country. If a truck is more popu-
lar in one country, that truck will
maintain a higher residual value.

Basically, Wurster said, there
are a lot of factors in play. Even
within the U.S., things like resid-
ual value can vary from region to
region.

“Once Vincentric crunched the
numbers for the full-size, three-
quarter-ton heavy-duty pickup
truck segment, the 2014 Ram
2500 Heavy Duty was the pickup
that scored furthest below the
expected ownership costs,” said

Reid Bigland, president of
Chrysler Canada.

“We are excited to share those
results because we recognize
that a low cost of ownership is as
important to our demanding
Ram customers as our reputa-
tion for having the longest-last-
ing full line of pickup trucks in
Canada.”

When asked if he was sur-
prised at the Ram 2500 doing so
well in its report, Wurster said
no.

“The Ram 2500 earned the Vin-
centric Best Value in Canada
award by delivering best-in-class
performance when we measured
total cost of ownership and com-
pared it to expected results for
the 2500 and its competitors.

“Contributing to its success
was its class-leading insurance
costs, maintenance costs, and re-
tained value percentage over five
years,” Wurster said.

He said that the Detroit au-
tomakers have continued to put
out good product in the truck
markets.

“All three – GM, Ford and Ram
– have really put out some great
trucks recently,” Wurster said. “It
seems like every time a new
truck comes out, they switch
places in the rankings. That’s es-
pecially with Ford and GM, but
Ram in the past 18 months has
really been doing well, too.”

Vincentric is a privately held
automotive data compilation and
analysis firm headquartered in
Bingham Farms, Mich.

The company provides data,
knowledge, and insight to the au-
tomotive industry by identifying
and applying the many aspects
of automotive ownership costs.
Using Dynamic Cost to Own, its
comprehensive, proprietary
cost-of-ownership database, it
measures and analyzes the over-
all cost of owning and operating
vehicles and its impact on the
value provided to buyers.
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2014 Ram 2500

Most Drivers Have Shifted to Automatics

‘Best Value in Canada’Award
Goes to Ram 2500 Pickup

By DEE-ANN DURBIN
AP Auto Writer

DETROIT (AP) – When Marlo
Dewing went shopping for a car
last year, she only had one re-
quirement: a manual transmis-
sion.

“Any car that was only avail-
able as an automatic was a deal
breaker,’’ said Dewing, 44. “I love
to drive.

“I want to know that I am actu-
ally driving, that I am in control
of the machine.”

That made her shopping list a
very short one. Only around 10
percent of vehicles made in
North America now have manual
transmissions, down from 35 per-
cent in 1980.

And that number is expected
to keep shrinking, according to
the consulting firm IHS Automo-
tive.

Improvements in the function
and fuel economy of automatic
transmissions have essentially
killed the manual in the U.S., said
Jack Nerad, the senior editor of
Kelley Blue Book.

Some of the country’s best-
selling sedans – the Toyota
Camry, Nissan Altima and Ford
Fusion – don’t even offer manual
transmissions because so few
buyers want them. Even some
sporty cars, like the Jaguar F
Type, come only with automat-
ics.

Two years ago, Chrysler was
burned when it assumed there
would be higher demand for
manual transmissions in its
Dodge Dart compact car. The car
sold slowly.

This year, when Fiat Chrysler’s
Alfa Romeo 4C sports car arrives
in the U.S., it won’t offer a manu-
al transmission.

When a manual enthusiast
questioned that decision at a
company event in May, Fiat
Chrysler CEO Sergio Marchionne

said U.S. demand for manuals is
simply too limited.

“It’s going to be you and four
guys. That’s my assessment of
our market demand,” he said. “I’ll
buy one, too, but then it’s only
going to be six.”

Manual transmissions – which
allow the driver to select the
gear – were the rule until 1939,
when General Motors Co. de-
buted the automatic transmis-
sion in its Oldsmobile brand. Ini-
tially, automatics were much
more expensive and got poorer
fuel economy, so drivers looking
to economize tended to stick to
manuals.

But in recent years, those gaps
have closed, Nerad says.

“The manual transmission has
become kind of a dodo bird,” he
said.

Manuals no longer have a fuel
economy advantage. The five-
speed manual transmission on
the 2014 Honda Civic sedan gets
31 miles per gallon in combined
city and highway driving, for ex-
ample, while a Civic with Honda’s
continuously variable automatic
transmission – which moves au-
tomatically to the gear most ap-
propriate for the car’s situation –
gets 33 mpg.

The price gap does remain. A
Honda Accord with an automatic
transmission costs around $800
more than a manual one, while
drivers opting for an automatic
transmission on a Chevrolet
Corvette Stingray have to pay
$1,725 more. But that doesn’t
seem to have stifled demand.

Driving enthusiasts like Dew-
ing remain manuals’ biggest fans,
and ensure that some brands will
continue to produce them. Dew-
ing eventually settled on a 2012
Volkswagen GTI with a six-speed
manual transmission. It’s a 210-
horsepower hatchback that’s
popular with enthusiasts; Volks-
wagen says about half the GTIs it

sells in the U.S. are manuals.
Dewing, who has two daugh-

ters, said she’ll teach them to
drive on a manual. But Nerad is-
n’t so sure. He taught one of his
daughters to drive on a manual,
but may not bother for his other
two kids. Manuals are disappear-
ing so quickly that they might
not ever drive one, he said.

“Most advanced transmissions
shift better than I would do,” he
said. “It’s a natural progression.
The Luddites out there are de-
crying the loss of manuals, but
I’m not shedding a tear.”

Macomb County Finance Di-
rector Peter Provenzano is the
new vice chancellor for Adminis-
trative Services at Oakland Com-
munity College, effective Sept. 1.

For the past three years that
Provenzano served as finance di-
rector for Macomb County, he
oversaw a county budget that af-
fected 850,000 residents, 2,500
county employees and 2,500 re-
tirees, said Macomb County
spokesperson John Cwikla.

Provenzano also served as a
key member of executive leader-
ship teams and managed budg-
ets up to $640 million. He is an
expert in department reorganiza-
tion to improve efficiency of
services and was awarded
Crain’s Detroit Business Govern-
ment CFO of the year in 2012.

OCC has a budget of $157 mil-
lion, services 27,500 students a
year and employs 2,200 people
across five campuses.

“I am excited to take on this
challenge,” Provenzano said. “I
have long admired Oakland
Community College as a dynam-
ic institution.”

Macomb Official
Appointed OCC
Vice Chancellor

The annual JDRF Walk to Find
a Cure for type 1 diabetes will be
held at the GM Tech Center in
Warren on Sunday, Sept. 28, be-
tween 8:30 and 10:30 a.m.

Gael Sandoval, senior manager
for Ford’s Global Action Team,
said the event got its start back
in the 1990s because Edsel Ford
wanted to do something more to
find a cure for the disease that af-
fects three million Americans.

“In 1993, Edsel Ford’s then-
young son Albert was diagnosed
as having type 1 diabetes,” San-
doval said. “He decided to get in-
volved and wanted Ford Motor
Company to do more, so the
Ford Global Action Team was
started to help raise funds to
fight the disease.”

The JDRF, formerly known as
the Juvenile Diabetes Research
Fund, changed its name because
the medical community no
longer uses the term juvenile dia-
betes.

“The reason is simple,” San-
doval said. “About 85 percent of
the people who have type 1 dia-

betes are adults. Every year, ap-
proximately 30,000 people a year
are diagnosed as having the
disease. About half of them are
children.

“But thanks to insulin, these
children grow up and become
adults. But they still have the dis-
ease. So most people with type 1
diabetes are adults.”

Sandoval said that this year
there will be two walks. The one
at the Tech Center and one in
Dexter.

“So there should be a walk
near you wherever you live,” San-
doval said. “The goal of the two
walks is to raise between $3.5
and $4 million.

“At the Tech Center, there will
be hydration stations, food stops
and children’s activities, so it
should be a fun day for the fami-
ly.”

Sandoval said that anyone in-
terested in signing up for the
walk or donating money should
visit the JDRF Web site at michi-
ganeast.jdrf.org/event/warren-
one-walk.

JDRF Walk Set for Sept. 28
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ROYAL OAK, Mich. (AP) –
James E. Harbour, a retired auto
executive who created a publica-
tion that became a benchmark
for measuring productivity in the
industry, has died.

He was 86.
Harbour died Saturday, Sept.

6, at Troy Beaumont Hospital of
complications from spinal sur-
gery, his son, Ron Harbour, told
The Associated Press.

General Motors CEO Mary
Barra said Harbour “was a vi-
sionary when it came to manu-
facturing productivity.”

“Jim’s knowledge and passion
for the manufacturing arena
made the entire industry better,
and by so doing, brought higher
levels of product safety and qual-
ity to customers worldwide,” she
said in a statement.

Harbour was a native of Man-
chester, N.H., and served in the
U.S. Navy 1945-48. He joined
Ford Motor Co. in 1954 and
Chrysler Corp. in 1957, before
retiring in 1980 to found the
company Harbour and Associ-
ates.

The consulting company cre-
ated the Harbour Report, which
became a widely recognized
scorecard of automakers’ per-
formance at a time when U.S.
companies were slammed by
twin blows from Japanese com-
petitors and a major economic
downturn.

Harbour is survived by seven
of his eight children, 10 grand-
children and three great-grand-
children.

Harbour Report
Creator James
Harbour Dies

ROME (AP) – Ferrari president
Luca Di Montezemolo will leave
the company next month amid a
disappointing season by the flag-
ship Formula One team and be-
fore an imminent stock listing of
merged parent company Fiat-
Chrysler.

Montezemolo will depart on
Oct. 13 following Ferrari’s 60th
anniversary celebration of sales
in the United States, according
to a Fiat-Chrysler statement.
Fiat-Chrysler CEO Sergio Mar-
chionne will also take on the Fer-
rari job in the immediate term.

While Ferrari is healthy eco-
nomically, the F1 team has strug-
gled in recent years and was a
long way off the leaders at last
weekend’s home Italian Grand
Prix, where there was a spat
over the team’s performance.

At the time, Montezemolo in-
sisted he would stay on in the
job, but Marchionne said he was
“terribly upset” by the F1 team’s
performance, which he deemed
“unacceptable.”

The most successful team in
F1 history, Ferrari has not won a
constructors’ title since 2008
and this season drivers Fernan-
do Alonso and Raikkonen failed
to win a single race. It hasn’t
won the driver’s title since 2007.

“Our mutual desire to see Fer-
rari achieve its true potential on
the track has led to misunder-
standings, which became clearly
visible over the last weekend,”
Marchionne said in a statement
Sept. 10.

Montezemolo’s departure is
slated for three days before the
new merged Fiat-Chrysler com-
pany is listed on the New York
Stock Exchange. Fiat controls 90
percent of Ferrari.

“Ferrari will have an important
role to play within the FCA group
in the upcoming (listing) on Wall
Street,” Montezemolo said.

“This will open up a new and
different phase which I feel
should be spearheaded by the
CEO of the group. This is the end
of an era.”

Ferrari Racing
Performance Off;
President Leaving
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by Jim Stickford

It can be said that the cutting
edge of the automotive industry
is created at GM’s Tech Center in
Warren. So what’s the latest de-
velopment to take place there?

Bicycles.
On Aug. 26, employees at the

Tech Center began using bicycles
to get around the campus.

“The bicycle program was cre-
ated in partnership with the com-
pany Zagster,” said GM
spokesperson Sharon Basel.

“They provide the bicycles and
the software needed to make the
program work. We started the pi-
lot program in late July, and it
proved to be such a success that
we put the program into effect
only a few weeks later.”

Dave Tulauskas, director of
Sustainability at GM, said he’s
been a proponent of something
like the Tech Center bike pro-
gram for some time.

“The tipping point to imple-
menting the program,” Tulauskas
said, “was the fact that so many
trends are now influencing the
auto industry – things like the
sharing economy, climate change
and how the millennial genera-
tion thinks and behaves.

“We at GM are trying to attract
the best possible talent to our
company. We are competing with
outfits like Google, and one way
to compete is to position GM as a
forward-thinking company.”

Tulauskas said he and others
at GM recognize that they don’t
always have all the answers.
That’s why they look to partners
like Zagster to help them set up
the bike exchange program.

On hand at the Tech Center on
the first day of the new program
was Timothy Ericson, co-founder
and CEO of Zagster. He said the
company got its start in 2007 in
Philadelphia and is currently
based in Boston.

“We got our start in downtown
Detroit a couple of years ago
with Quicken Loans and DTE
Energy,” Ericson said. “We’re now

working with other businesses
downtown. But here at the Tech
Center, once people sign up and
get educated on how the whole
process works, I expect that the
bikes will see a lot of use.”

The system, Ericson said, is
pretty simple. All the bikes that
are located on the campus are
electronically locked. Anyone
who needs one to get from one
part of the Tech Center campus
to another goes to one of seven
designated bike pickup/drop-off
locations on the campus.

With his or her smartphone,
the bicyclist then uses the spe-
cial Zagster app to “sign” up for a
bike. An electronic signal is sent
to an available bicycle, and the
bicyclist then uses the bike to get
where he or she needs to go, and
signs off when finished.

“Right now, we’ll have 50 bikes
at the seven locations,” Ericson
said. “The Tech Center is a good
place for such a program. There
are about 11 miles of road within
the campus. There is never
enough parking in dense urban
areas.

“There are employees who will
spend 15 or 20 minutes trying to
find a parking space near where
they have a meeting at the Tech
Center. This should prove to be a
real time-saver.”

Ericson said that for now, Zag-
ster’s program is only for the
Tech Center, but GM has other
sites around the country where
such a program could prove use-
ful. If the Tech Center program
takes off, he wouldn’t be sur-
prised to see it picked up else-
where.

For John Waechter, an engi-
neering group manager, the bike
program is just what the doctor
ordered.

“This gives us so much person-
al freedom,” Waechter said.
“Let’s face it, the campus is
spread out. I have meetings in
buildings on the opposite side of
the campus from the VEC build-
ing where my offices are all the
time. Before, my choices were

to either drive my car or walk.”
That often resulted in

Waechter spending 10 minutes
looking for a parking space. He
could walk to the other building,
but that might take 15 minutes.
That would result in a half-hour
of his working day just getting to
and from meetings.

“Or I could take a shuttle,”
Waechter said. “Unless the shut-
tle came just as I got to the pick-
up site, that usually means
spending 10 or 15 minutes just
standing around and waiting. But
with a bike, I can get to another
building in five minutes. It is such
a time-saver.”

Waechter said he also likes the
fact that the Zagster bikes have a
wire basket in front that can car-
ry his laptop computer. He is
worried that one day he might
have to stop suddenly and his
laptop might pop out of the bas-
ket, which is why he suggested
that they have some sort of

bungee cord that could be used
to strap in items like a laptop.

“We are required to have our
own helments,” Waechter said.
“Which I don’t mind because in
my civilian life I am a bicyclist, so
I have a helmet.

“These rules mean that we
don’t have to strap on a sweaty
helmet that someone else has

used, and I am for that. If I use
the bike system as much as I
think I will, I’ll just buy another
helmet, so I’ll have one for the of-
fice and one for my home.”

If nothing else, Waechter said,
the bikes will help a lot of engi-
neers who spend a lot of time be-
hind their desks get more exer-
cise, and that’s never a bad thing.

GM Tech Center Starts New
Bike Progam for Employees

From left, Dave Tulauskas, John Waechter and Timothy Ericson

Bicycles sit and wait for employees who’d rather ride than walk.

The Barbara Ann Karmanos
Cancer Institute’s 21st Annual
Partners Night is set for 7 p.m.,
Saturday, Sept. 20, at the main
branch of the Detroit Public Li-
brary.

The Detroit Public Library, cel-
ebrating its 150th anniversary
year, will be decked out for the
1960s’ Mad Men-inspired soiree
honoring Mary Kay and Keith
Crain, chairman, Crain Communi-
cations, Inc., for their longtime
support of Karmanos Cancer In-
stitute, said Patricia A. Ellis, di-
rector of Media Relations for Kar-
manos.

The event will include a cock-
tail reception and strolling din-
ner, a brief program, super-silent
auction, a raffle for a $5,000 gift
card to the Somerset Collection
and live entertainment and danc-
ing throughout the evening.

Karmanos’ Partners Night,
along with the Partners Golf Clas-
sic held Aug. 25, is a signature
fundraiser that also honors phi-
lanthropists who support Kar-
manos’ cancer care and science
research, Ellis said.

This year’s Partners events,
honoring the Crains, will support
the development of a cancer sur-
vivorship research program, a
special initiative to help support
the continuum of care for cancer
survivors after their treatment
has ended.

“I’m a colon cancer survivor;
not once but twice and both
times treated at Karmanos,” said
Keith Crain. “Being a survivor is
a great thing.

“Today, many more people are
surviving cancer due to the in-
credible advancements that have
been made in the last few
decades.

“Early detection is key so get

your colonoscopy and other life-
saving cancer screenings.

“Mary Kay and I are honored
to be recognized at this year’s
Partners. It’s our hope that in our
lifetime, there will be a cure for
cancer. I don’t know how or
when, but I guarantee you it’s go-
ing to happen. It will happen be-
cause of everyone’s contribu-
tions.

“Karmanos did a great thing
for me and its compassionate
medical team and staff continue
to help other cancer patients
survive their disease. Please con-
tinue to support this great insti-
tution.”

Partners Night guests will also
be able to view and bid on a “su-
per-silent” auction and instant
auction items from their mobile
devices, as well as purchase raf-
fle tickets or make a donation,
Ellis said.

“I’m honored to serve as a
Partners committee member to
raise funds for cancer research
and to showcase the exceptional
work being done at Karmanos,”
said KC Crain, executive vice
president/director of Corporate
Operations, Crain Communica-
tions, and group publisher for
Automotive News Group.

“I’m also thrilled that this
year’s exciting Partners events
are honoring my parents – my
dad a two-time cancer survivor
treated at Karmanos and my
mom who supported my dad
through his cancer journey.

“They are wonderful ambassa-
dors of Karmanos and tireless
supporters of our region. I invite
everyone to join us on Sept. 20
for a fun evening benefitting a
great cause.”

The Partners Committee is a
group of hands-on volunteers

who have raised nearly $13.5 mil-
lion through the Partners events
over the past 20 years to support
the Karmanos Cancer Institute’s
research programs.

This year’s Partners Commit-
tee executive chairs are Brian
Eisenberg and Jason Geisz.

The Partners group was the
original vision of Anna and Harry
Korman in memory of their
daughter, Suzanne, who died of
cancer at age 36, Ellis said.

They established a research
fund to help others with cancer
and to begin a legacy of research
to help create more effective
treatments, earlier detection
methods, as well as building sup-
port for patients and their fami-
lies so that others would not
have to suffer as their daughter
did.

“It is our pleasure to recognize
Mary Kay and Keith Crain at this
year’s Partners for all that
they’ve done and continue to do
to raise awareness of cancer pre-
vention and early detection, giv-
ing a voice to all those touched
by this disease,” said Gerold Be-
pler, M.D., Ph.D., president and
chief executive officer of Kar-
manos Cancer Institute.

“Their leadership not only ben-
efits Karmanos, encouraging
funds for cancer research; it also
lifts our community, showcases
the wealth of talent here and
demonstrates their passion to
make a significant difference in
the lives of others.”

Partners Night Benefactor tick-
ets are $250 each; and Friend
tickets are $175 each. Pre-regis-
tration is required. For more in-
formation, call 313-576-8106,
email laurinl@karmanos.org or
visit www.karmanos.org/part-
ners.

Karmanos Partners Night Set for Sept. 20

by Jim Stickford

Long a presence in the auto-
motive business, Edmunds.com
has made the decision to be a
presence in the city of Detroit.

The Internet site, which serves
consumers looking to buy a new
or used car, is based in Santa
Monica, Calif., but has main-
tained offices in the metro
Detroit area for the past decade.
The company recently moved
its local offices to downtown
Detroit.

“Edmunds has been around a
long time,” said company CEO
Ari Steinlauf. “We started out in
print about 50 years ago, but
transitioned to the Internet
about 20 years ago. Now we’re
entirely on the Internet.

“We opened an office in Troy
about a decade ago, and then
moved to Southfield. In April of
2013, I read an article in The New
York Times about what Dan
Gilbert was doing in downtown
Detroit and thought that was ex-
citing.”

The end result, Steinlauf said,
was that when the company’s
lease in Southfield was getting
ready to expire, they decided to
make the move to downtown De-
troit to be a part of the city’s ren-
aissance.

“I see this as part of an invest-
ment in a city that is so impor-
tant to the auto industry,” Stein-
lauf said. “To do our part, we
have what we call our ‘Brick by
Brick’ campaign.

“Hart Plaza needs some work

in some places, so we’re provid-
ing bricks for the ground and
people can write their own mes-
sages on them and be a part of
the return of the city.”

Steinlauf said that he is not
only excited to be a part of
Detroit’s Renaissance, he’s “plain
excited” to be a part of the auto
industry.

“This is, in my opinion, the
best time ever to be in the car
business,” Steinlauf said. “I am
excited by everything. The prod-
ucts are great, the market is
great, the carmakers are prof-
itable. I feel fortunate to be a
part of the automotive industry
at this time in history.”

Steinlauf said he’s also excited
by what Edmunds has to offer its
customers, the car buyer.

“We will have a set of new fea-
tures in our mobile environ-
ment,” Steinlauf said. “It will be
both in Android and IOS operat-
ing systems for smart phones.
We call it the ‘Lot Buddy.’ It helps
give access on vehicle prices to
shoppers who have the app on
their phones or tablets. They can
get an actual price on an actual
VIN.

“It wasn’t that long ago that a
consumer walking onto a car lot
would have a hard time finding
out the price of a vehicle. He or
she might ask what the vehicle
went for and would be told a
weekly or monthly payment.”

Now, Steinlauf said, all the con-
sumer has to do to get a price on
a car is have his or her phone
location function on.

Edmunds.com to be ‘Part
Of Detroit’s Renaissance’



A123 Hires Battery Expert as Chief Tech
Dr. Patrick Hurley has joined

A123 Systems, a developer and
manufacturer of advanced lithi-
um-ion batteries and systems, as
its new Chief Technology Officer.

Hurley has also assumed leader-
ship responsibility for A123 Ven-
ture Technologies, which is the
company’s research and develop-
ment unit focused on a collabora-
tive business model for innovation
in Lithium-ion battery technology.

Hurley brings to A123 both ac-
ademic and industry experience
in transportation applications of
advanced batteries, said A123
spokesperson Jeff Kessen.

Hurley earned his Ph.D. in In-
organic Chemistry from Purdue
University and completed sever-
al years of post-doctoral re-
search at the California Institute
of Technology in the beginning of
his career.

While at CalTech he focused
on multiple cleantech innova-
tions, including projects on ener-
gy storage materials.

Hurley’s subsequent industry
experience has included technol-
ogy leadership roles at Air Prod-
ucts and Chemicals and most re-
cently Johnson Controls, where
he was executive director of
Global Core Engineering in the
Power Solutions division.

As A123 builds upon its R&D
foundation in Waltham, Mass.,
under Hurley’s leadership, the
company will continue to
strengthen its standing as one of
the industry’s most accom-
plished researchers of battery
technology, Kessen said in a
statement to the media.

In addition, Hurley will have
responsibility to integrate and
lead the company’s battery
development activities which are
located in the province of
Hangzhou, China.

Buick hopes to help 100 com-
munities across the country off-
set the rising costs of after-
school programs and reduce lo-
cal deficits with “Drive For Your
Students” – a test-drive initiative
that partners Buick dealerships
with public high schools.

Through “Drive for Your Stu-
dents,” dealers and schools will
work together to host grassroots
test-drive events, through which
Buick will donate money for each
test drive taken at the event, up
to $10,000 per event to be shared
among participating schools,
said Molly Peck, Buick’s market-
ing director.

“This program further demon-
strates Buick’s commitment to
community and education, as
well as the local investment
that dealers are making in

their home towns,” said Peck.
In addition to gaining funds for

their schools, students who help
host the drive events gain valu-
able real-world experience in
helping dealers plan, coordinate
and execute events.

“Schools are always seeking
dynamic opportunities to sup-
port their extracurricular activi-
ties and elective programs,” said
Keller (Texas) Independent
School District Athletic Director
Bob DeJonge. “It provides an op-
portunity for the students to
build their resume with relevant
work experience and for the
community to demonstrate sup-
port for the school.”

The program was piloted in six
communities in May, and is
rolling out to 94 additional areas
nationwide through 2014.

“This program offers the op-
portunity for Buick and its deal-
ers to build lasting relationships
in the community,” said Nader
Ozzie, Freeman Buick GMC in
Grapevine, Texas. “It also pro-
vides members of the communi-
ty with an opportunity to experi-
ence the new Buick cars and
crossovers in a fun, relaxed envi-
ronment.”

“Drive for Your Students” joins
Buick’s celebration of academics
and achievement, which includes
the Buick Achievers Scholarship
Program. To date, Buick Achiev-
ers, funded by the General Mo-
tors Foundation, has provided
nearly $28 million in scholar-
ships to students across the U.S.
Buick also is a partner of the
NCAA and supports achievement
in college sports.
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Jeff Caul
586-274-0396
PEP QUOTES BY PHONE OR EMAIL:
JEFF CAUL AT JCAUL@BUFFWHELAN.COM

Free shuttle service to home, office or shopping.

buff whelan chevrolet
WHERE THE DEALS MAKE THE DIFFERENCE, EVERY DAY SINCE 1970!

Van Dyke • South of 18 Mile • Sterling Heights

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!
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*See dealer for details. All Rebates/Incentives have been deducted from sale price/payment and are subject to change by manufacturer
without notice. GM Employee discount required unless otherwise noted. All leases include GM Lease Loyalty unless otherwise noted.
Silverado lease assumes that you have a 1999 or newer trade in. All lease payments are based on 10,000 miles per year. 1st payment, tax,
title and plate fee due at signing on all leases. All programs expire 09-30-14.

CONVENIENT HOURS:
Mon. & Thurs.

8:30 am – 9 pm
Tues., Wed., Fri.

8:30 am – 6:30 pm

��
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METRO PKWY.

18 MILE RD.

SINCE
1989

Touchscreen Radio, Back-Up Camera, Remote Start,
Deep Tinted Glass, Aluminum Wheels, WI-FI,
Power Locks/Windows/Mirrors & More…
36 Month Lease/10,000 Miles

Stk.#50364

2015 EQUINOX 1LT

No Security Deposit Required

Stk.#45163

2014 SILVERADO 1LT
NO SECURITY
DEPOSIT
REQUIRED

NO SECURITY
DEPOSIT
REQUIRED

All Star Package, Remote Start, Back-Up Camera,
Auto A/C, 18” Wheels, Trailer Package,
Power Locks/Windows/Mirrors & More…
36 Month Lease/10,000 Miles

No Security Deposit Required

OVER 1,000
New Chevrolets in Stock!

WE GUARANTEE THEWE GUARANTEE THE
LOWEST PRICES OR IT’S FREELOWEST PRICES OR IT’S FREE☺☺

586-274-0396
Stk.#44050

2014 CRUZE 1LT

1.4L Ecotec Turbo
6 Speed Automatic & More…

36 Month Lease/10,000 Miles

$139*+Tax with$0 Down
No Security Deposit Required

NO SECURITY
DEPOSIT
REQUIRED

Deals Make the
Difference Every Day

at

buff whelan
chevrolet

$279*+Tax with$0 Down

$235*+Tax with$0 Down

DBL DOOR
4X4

Wally Edgar
Chevrolet Employee HQ

Be treated with the respect you deserve.
TOP DOLLAR FOR YOUR TRADE & the Best Deal PERIOD!!

Wally Edgar
Chevrolet

Located right o!
I-75 onM-24,

2minutes N. of the
Palace of Auburn Hills

1-866-906-0279

JAY CHAISER x117
Fax: 248-391-0189
Cell: 248-821-8026
Email:
jchaiser@wallyedgar.com

SalesHours:
Mon. - Thur. 8:00am-8:00pm
Fri. 8:00am-6:00pm
Sat. 9:30am-3:00pm
Sun. Closed

CHEVY DEALER CODE 44085

www.wallyedgar.com • www.wallyedgar.com • www.wallyedgar.com • www.wallyedgar.com
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Make us your Michigan P.E.P. Car Connection

• All sale prices at GM Employee Discount Price, plus tax, title, plate and doc. fees. All rebates including USAA Private Offer assigned to dealer.
Due to advertising deadline, prices subject to changE.

2014 SONIC 5DR
– SALE PRICE –

$12,697*

2013 CAMARO LT COUPE
– SALE PRICE –

$17,998*

MSRP $27,590

2014 SPARK
– SALE PRICE –

$12,697*

NEW

By TOM KRISHER
AP Auto Writer

DETROIT (AP) – In July, two
scary notices arrived in Amaris
McGee’s mailbox.

They came from GM, and each
told her the gray 2005 Chevy
Malibu she drives to work every
day is being recalled for safety
problems. But neither problem
can be fixed yet because the
parts aren’t ready.

Like millions of others caught
in GM’s massive recall crisis, the
25-year-old corporate chef in Dal-
las can’t afford to rent or buy an-
other car. So she drives the Mal-
ibu even though the brake lights
sometimes don’t work. And it’s
possible that the transmission
shift cable can break, leaving the
car stuck in gear when the shifter
shows it’s in park.

She avoids the freeways, nerv-
ously driving two miles to work
every day on side streets while
she waits for a notice telling her
the parts have arrived.

Almost always, automakers or
U.S. safety regulators send out
recall notices before parts are
ready. Sometimes the companies
or dealers offer free loaner cars,
but most of the time they don’t.

That presents car owners with
a difficult question: should they
keep driving and hope the prob-
lem doesn’t affect them, or rent a
car until the dealer gets
parts,which can take months?

Adding to driver anxiety is the
fact that news coverage of a re-
call often comes before the no-
tices, because most automakers
follow federal law and report
problems to the government to
avoid fines and bad publicity.

There are steps you can take
to get peace of mind or get your
car fixed before the parts are offi-
cially available, said Carroll
Lachnit, consumer advice editor
at the Edmunds.com website.

Lachnit suggests car owners
check to see if their car is under
recall on a new site offered by
the NHTSA at vinrcl.safercar-
.gov/vin/. With a VIN, the site will
tell you if there are unfixed re-
calls on your car, even if they are
old. It also will tell you if the car
company is waiting for parts.

If parts aren’t available, Lach-
nit suggests clicking on links that
take you to the NHTSA recall

database, and looking at the doc-
uments for symptoms of the
problem, and to see if it has
caused any crashes or injuries. If
your car has the symptoms, it’s
time to contact the dealer.

“You have to kind of assess
how serious the problem is to
make some noise and get some
resolution,” Lachnit says. “They
may have parts.”

Most of the time, GM starts re-
calls with about 30 percent of the
parts it needs, spokesman Alan
Adler said, so parts are available
to those who are having prob-
lems.

He suggests working with a
dealer to get the repairs done
even before notices are mailed
by the company telling you to
come in for repairs.

In most cases, automakers
must line up companies to build
replacement parts. They also
must test the parts and ship
them to thousands of dealers,
and they have to tell mechanics
how to fix things. Experts say no
company, no matter how large,
could quickly handle millions of
parts.

“We’ve got this huge backlog,”
conceded GM’s Adler. “We’re
working through these issues as
soon as we can.”

The same thing happens to
other manufacturers. For exam-
ple, Toyota in April recalled
about 1.3 million older vehicles,
including the popular RAV4
crossover, for air bag problems.
At first, there were no parts avail-
able. But the company is now
telling owners with air bag warn-
ing lights illuminated on their
dash to take cars to dealers.

For Malibus and 2.4 million
other recalled midsize cars like
McGee’s, Adler says 900,000
parts have been shipped to fix
the brake light problem. Letters
telling U.S. customers to get the
cars fixed are going out now at
the rate of 60,000 per day. But
parts still aren’t available for the
transmission cable problem in
McGee’s car.

McGee says she’ll contact her
dealer about getting the car fixed
before she gets a letter telling
her to do so. And she’s unhappy
with GM because of how long it’s
taken to find and fix the problem.
“I’d like this rectified as soon as
possible,’’ she said.

Recall Parts Not Ready?
Advice Editor Has Ideas

Buick Extends Hand to 100 Communities
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#42333 #21552#44296

475 SUMMIT DRIVE • 248-292-2502 • 5825 HIGHLAND RD. (M59) • WATERFORD

CALL
BRUCE LITVIN
– 24/7 & 365 –

40 YEARS
OF QUALITY SERVICE

CELL # 1-586-405-5175
blitvin@lunghamer.com

1-888-665-5438

Lease is 10K per year. Payment is plus Tax, Title, Doc and Plate Fees. First month payment due at signing.
Payment is based On GMS pricing with approved credit on select lender.

Must have GM lease in household.

SSEEPPTTEEMMBBEERR
IISS HHEERREE
CCAALLLL FFOORR

GGRREEAATT
PPRROOGGRRAAMMSS
&& PPRRIICCEESS
FFRROOMM
BBRRUUCCEE

‘14 CHEVROLET CRUZE LT

36 month lease 0 down----No security deposit

$139*
mo

CADILLAC A Prestige Automotive
Group Company

Showroom Hours: Mon. & Thurs. 8:30 a.m.-8 p.m. • Tue., Wed., & Fri. 8:30 a.m.-6 p.m. • Sat. 10 a.m.-4 p.m.

8333 EAST 11 MILE ROAD • I-696 & VAN DYKE • 888-548-8939
Visit our website: www.PrestigeCadillac.com for all our specials
* Tax, title, license and dealer fees extra. No security deposit required. 30,000 miles with approved lease. Mileage charge of $.25 per mile over 30,000 miles.

Lessee pays for excess wear and tear charges. All applicable rebates to dealer. Photo may not represent actual vehicle. ATS, CTS, XTS & ELR
must show proof of current lease of a 2004 or newer GM vehicle and lease eligible new 2014 Cadillac. 0% up to 60 months on approved credit on all 2014 except ELR & Escalades.

See dealer for details. Take delivery by 10/31/14.

LENARD FORD
Sales & Leasing Consultant • 13 years experience

CADILLAC
Download our app

for additonal savings

2014 XTS FWD
SEDAN STANDARD
COLLECTION

$1,695 due at signing plus tax, title, plate & doc.
No sec. deposit. Must document current lease of 2004 or newer GM vehicle.

39 MO. LEASE

EVERYONE

FRIENDS & FAMILY

EMPLOYEE

MSRP $45,525
$459
$449
$419

2015 SRX FWD
CROSSOVER STANDARD

$2,700 due at signing plus tax, title, plate & doc. No sec. deposit required.

39 MO. LEASE

EVERYONE

FRIENDS & FAMILY

EMPLOYEE

MSRP $38,600
$547
$493
$329

Prestige Automotive
Proudly Presents
Complimentary

JAZZ CONCERTS!
Every Thursday Night

7-10PM during the summer
at Roberts Riverwalk Hotel

www.prestigejazzontheriverwalk.com

2014 ELR COUPE
STANDARD

$1,059 due at signing with Lease Loyalty, plus 1st payment, tax, title, plates & doc.
No sec. deposit required. Must document current lease of 2004 or newer GM vehicle

36 MO. LEASE

EMPLOYEE

10K MILES PER YEAR
$499

00%%
IInncclluuddeess CCaaddiillllaacc PPrreemmiiuumm CCaarree MMaaiinntteennaannccee ffoorr 44 YYeeaarrss oorr 5500,,000000 MMiilleess11

UUPP TTOO
6600 MMOOSS..**

2014 CTS 3.6 AWD
LUXURY DEMO
3.6 LITER
WHITE DIAMOND PREMIUM PAINT
SUNROOF
HEATED SEATS

$0 due at signing plus tax, title, plate & doc. CTS to CTS Loyalty. 
No sec. deposit required. Must document current lease of 2004 or newer GM vehicle.

36 MO. LEASE

EVERYONE

FRIENDS & FAMILY

EMPLOYEE

MSRP $59,060
$517
$504
$437

2014 ATS 2.0 AWD 
COURTESY CAR

SUNROOF
HEATED SEATS

GM to GM Loyalty. $900 due at signing plus tax, title, plate & doc. 
No sec. deposit required. Must document current lease of 2004 or newer GM vehicle.

36 MO. LEASE

EVERYONE

FRIENDS & FAMILY

EMPLOYEE

MSRP $39,660
$299
$293
$249

tire vehicle lineup, he said.
Ford previously determined F-

450 pickup towing capacity using
rigorous internal testing stan-
dards exclusively. Now it has
added SAE J2807 test proce-
dures, reaffirming the F-450 pick-
up rating. F-450 passed the addi-
tional tests with 31,200 pounds
in tow, just as it passed Ford in-
ternal tests, Fosgard said.

The SAE J2807 test requires
the vehicle to be loaded with
about 400 pounds more weight
than Ford’s internal test (two
passengers instead of one, and
base curb weight instead of mini-
mum curb weight), but the
weight addition has no effect on
F-450 towing capacity, said Fos-
gard, adding, “Using either stan-
dard, F-450 has best-in-class tow-
ing capacity of 31,200 pounds.”

As a result of the J2807 test re-
sults, Ford is also increasing the
F-450 pickup’s already best-in-
class gross combined weight rat-
ing from 40,000 pounds to 40,400
pounds – topping the nearest
competitor by 2,500 pounds, said
Fosgard.

Ford is migrating to the J2807
standard when it introduces new
vehicles and will use base curb
weight, rather than minimum
curb weight, to determine pay-
load ratings for all of its pickup
trucks, Nair said. The change will
align Ford’s payload rating prac-
tices with other manufacturers
to make it easier for customers
to compare vehicles.

Using base curb weight, maxi-
mum payload for the 2015 F-450
pickup goes from 5,450 pounds
to 5,300 pounds.

As always, actual payload rat-
ings are determined for an indi-
vidual vehicle in its as-built con-

dition at the factory. Ford F-Se-
ries Super Duty customers con-
tinue to have the flexibility to
add or delete equipment to meet
their specific payload needs.
Each truck’s unique payload rat-
ing can be found on the tire and
loading label on the door frame.

Ford F-450: ‘Best-in-Class
Towing,’ Says VP Raj Nair
CONTINUED FROM PAGE 1

BEIJING (AP) – China’s auto
sales growth decelerated further
in August to 8.5 percent while
sales of SUVs surged.

Drivers in the world’s biggest
auto market by vehicle sales
bought 1.5 million passenger
cars in August, the China Associ-
ation of Automobile Manufactur-
ers said Sept 11. Total sales, in-
cluding trucks and buses, rose 4
percent to 1.7 million vehicles.

Global automakers are looking
to China to drive global sales but
growth has slowed steadily as its
economy cooled. Sales growth
dropped from 13.9 percent in
May to 9.7 percent in July.

The market share of Chinese
auto brands eroded further in
August under intense pressure
from foreign brands that are
spending heavily to appeal to lo-
cal tastes. Chinese brands’ share
of the market declined by 1 per-
centage point to 37.1 percent.

Earlier, GM said sales of its
brand vehicles by the company
and its local partners rose 14
percent to 280,178 vehicles. The
company said it was a new Au-
gust record and the third-best
month this year. For the first
eight months of the year, sales
rose 11.1 percent to 2.3 million
vehicles.

Car Sales Growth
In China Slowed
During August



Delphi Automotive Chief Exec-
utive Officer and President Rod-
ney O’Neal will retire March 1,
2015.

O’Neal got his start in the auto-
motive business in 1971, when he
was a student at the General Mo-
tors Institute (now Kettering Uni-
versity). He later worked for GM,
holding a number of engineering,
production and manufacturing
supervisory positions over the
years in locations throughout the
United States, Portugal and Cana-
da.

O’Neal became vice president
and president of Delphi’s Interior
Systems Division in 1997 and
rose through the ranks as presi-
dent of Delphi’s Dynamics,
Propulsion & Thermal sector in
2003.

In 2005, O'Neal became presi-
dent and chief operating officer
of Delphi before ascending to his
current position two years later.

He has a bachelor's degree
from General Motors Institute
and a masters degree from Stan-
ford University.

In a statement to the press,
Delphi said, “Effective Oct. 1,
2014, Kevin P. Clark, Delphi chief
financial officer and executive
vice president, is chief operating
officer and will succeed O’Neal
as CEO and president upon his
retirement next year.”

O’Neal, 61, will stay on in an
advisory role until the end of
2015.

Mark J. Murphy, formerly pres-
ident, U.S. Industrial Gases, Prax-
air, Inc., is appointed CFO and ex-
ecutive vice president, succeed-
ing Clark, also effective Oct. 1,
2014.

“Rodney O’Neal has been an
exceptional CEO in guiding Del-
phi’s transformation and posi-
tioning it as an industry leader,”
said Jack Krol, Delphi’s board
chairman.

“After successfully leading the
company through its Chapter 11
restructuring, Rod took Delphi
public with its IPO in 2011, gener-
ating significant shareholder val-
ue.

“With Rod at the helm, Delphi’s
market capitalization has in-
creased more than three-fold to
$21 billion.”

O’Neal, in a statement to the
press, praised his replacement.

“Delphi’s strength, industry-
leading portfolio, strong finan-
cials and talented leadership
team all position it for continued
future success,” said O’Neal.

“Kevin has been a key leader in
creating and implementing our
business strategy, and I have
every confidence he will contin-
ue to drive strong value creation.
As for me, I’ve had over 40 de-
manding, eventful and amazing
years. It’s time.”
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ED RINKE We Are Professional Grade

BELOW GM PRICING SALE • 0% UP TO 72 MONTHS ON MOST 2014 MODELS

LEASE PULLAHEAD AVAILABLE FOR LEASES ENDING BETWEEN NOW AND NOVEMBER 30TH.

NEWSILVERADO

PURCHASE
FOR

$32,890*
LEASE FOR
36 MONTHS
$285*

$999DOWN

2014

NEWSILVERADO

PURCHASE
FOR

$29,284*
LEASE FOR
24 MONTHS
$157*

$999DOWN

2014

NEWCRUZE

PURCHASE
FOR

$15,775*
LEASE
FOR

$78*
$999DOWN

2014

NEWMALIBU

PURCHASE
FOR

$18,995*
LEASE
FOR

$135*
$999DOWN

2014

WE NEED YOUR TRADE-IN...MINIMUM $3500 FOR YOUR TRADE-IN GUARANTEED

SERVICE HOURS: Monday & Thursday 6:30am-9:00pm; Tuesday, Wednesday & Friday 6:30am-6:00pm • Shuttle at 6:30am - Pick-up Both Ways • All Day starting at 6:30am.

$2395
Fluid Level,

Brake & Alignment Check Included.

Open Mondays & Thursdays until 8:30pm

We use Genuine GM Oil & Filter
No additional or hidden charges.
Out the door pricing.

Quick Oil Change EXPRESS
LANELUBE OIL FILTER

Excludes synthetic, Diesel & Med. Duty Trucks.
Most GM cars & trucks. One coupon per customer. Must
present coupon with order. Plus tax. Expires 9-30-14.

Up to 5 qts.

BODY SHOP
586-754-7000

ext 1231

INSURANCE
WRECK

AMENDED

WE REPAIR
ALL MAKES
& MODELS FREE OIL CHANGE

With Each Major Repair

TRANSPORTATION AVAILABLE
During Scheduled Repairs

GM SERVICE CENTER
MICHIGAN’S LARGEST

•SERVICE DEPT. •PARTS •BODY SHOP

866-452-1547
26125 Van Dyke @ 101/2 Mile

Center Line, MI 48015

EDRINKE • FAST • FRIENDLY • DISCOUNTS

VISIT OUR

QUICK LANE

NEWVERANO

PURCHASE
FOR

$20,835*
LEASE
FOR

$147*
$999DOWN

2014

NEWSIERRA

PURCHASE FOR
$29,189*

LEASE
FOR

$165*
$999DOWN

2014

NEWLACROSSE

PURCHASE
FOR

$26,325*
LEASE
FOR

$165*
$999DOWN

2014

NEWENCORE

PURCHASE
FOR

$20,995*
LEASE
FOR

$120*
$$999DOWN

2014

NEWTERRAIN

PURCHASE
FOR

$22,359*
LEASE
FOR

$120*
$999DOWN

2014

NEWENCLAVE

PURCHASE
FOR

$33,755*
LEASE
FOR

$255*
$999DOWN

2014

NEWYUKON

PURCHASE
FOR

$41,995*
LEASE
FOR

$292*
$999DOWN

2015

NEWACADIA

PURCHASE
FOR

$30,175*
LEASE
FOR

$218*
$999DOWN

2015

See us for your GM employee purchases.

1-877-451-7707
26125 Van Dyke at 101/2 Mile Rd.

Visit our website: edrinke.com
SHOWROOM HOURS: Mon. & Thurs. 8:30am-9:00pm; Tues., Wed., & Fri. 8:30am-6:00pm

All prices & payments include GM rebates. Picturesmay not represent actual vehicle. Prices subject to change per GM incentives. Prices and payments are inclusive of ac-
tiveGMEmployeeDiscount (Unlessotherwisestated). Leasesare36months,10,000milesperyearw/approvedSTiercreditw/$999dueatsigning,(unlessotherwisenoted).
Traverse, Equinox, Impala, Camaro, Silverado Crew, and Cruze leases are 24month terms. Prices & payments are plus tax, title, and plate fees with acquisition fee up front.
Refundable security deposit required on certain vehicles – to bedeterminedby lender. GMEmployeediscount to everyone valid on certainmodels. $3500 trade-in is valid on
2004 or newer vehicleswith under 115kmiles in drivable condition,no branded titles, see sales person for details. **Certain restrictionsmay apply, see dealer for complete
details. Expiration Date – 9/30/2014

Nicole
Dodge

nhuminski@edrinke.com

Jim
Pfeifle

jpfeifle@edrinke.com

Find Us on
FACEBOOK

NO DOC
FEES

Dennis
Thacker

dthacker@edrinke.com

Paul
Makowski

pmakowski@edrinke.com

See us for your GM employee purchases.

1-866-452-1300
26125 Van Dyke at 101/2 Mile Rd.

Visit our website: edrinke.com
SHOWROOM HOURS: Mon. & Thurs. 8:30am-9:00pm; Tues., Wed., & Fri. 8:30am-6:00pm

All prices&payments includeGMrebates.Picturesmaynot representactual vehicle.Pricessubject tochangeperGMincentives.Pricesandpaymentsare inclusiveofactiveGMEmployee
Discount (Unlessotherwise stated). Leasesare36months,10,000milesper yearw/approvedSTier creditw/$999dueat signing, (unlessotherwisenoted).Verano,Lacrosse,Encore,Ter-
rain,Acadia,YukonXL,andSierra leasesare24month terms.Prices&paymentsareplus tax, title,andplate feeswithacquisition feeup front. Refundable security deposit requiredoncer-
tain vehicles– tobedeterminedby lender. GMEmployeediscount toeveryonevalidoncertainmodels.Mustqualify forConquest or leaseLoyalty. $3500 trade-in is valid on2004ornewer
vehicleswithunder115kmiles indrivablecondition,nobrandedtitles,seesalespersonfordetails. **Certain restrictionsmayapply,seedealer forcompletedetails.ExpirationDate–9/30/2014

NEWTRAVERSE

PURCHASE
FOR

$27,965*
LEASE
FOR

$225*
$999DOWN

2015

NEWEQUINOX

PURCHASE
FOR

$20,695*
LEASE
FOR

$135*
$999DOWN

2014

NEWCAMARO

PURCHASE
FOR

$21,559*
LEASE
FOR

$175*
$999DOWN

2014

NEW IMPALA

LEASE
FOR

$156*
$999DOWN

2014

DBL. CAB
4X4

DBL. CAB
4X4

CREW
CAB
4X4

Now looking for experienced salespeople to join our team!

PURCHASE
FOR

$24,599*

SLE

BRAKE SPECIAL

$19995
Most F.W.D. U.S. Cars • In-store offer ends 9-30-14

Check Our Price on
Tune Ups, Water Pumps,

Heater Cores & Other Repairs

DELUXE OIL
CHANGE
SPECIAL

Up To 5 Qts. Of
Oil Lube & Filter

•
No Disposal Fee

Includes topping off fluids

9-30-14

MMMMAAAAKKKKEEEE UUUUSSSS YYYYOOOOUUUURRRR FFFFIIII RRRRSSSSTTTT CCCCHHHHOOOOIIIICCCCEEEE

WARREN • 586-757-7203

$2336

MUFFLER & BRAKE SERVICE
23252 VAN DYKE

3 Blocks North of 9 Mile
HOURS: Mon.-Fri. 7:30am-5pm; Sat.-Closed

Most FWD Cars  

• Front Metallic Disc Brake Pads

• 2 New Front Rotors

• Labor Included

MMUUFFFFLLEERR,, EEXXTTEENNSSIIOONN PPIIPPEE && TTAAIILL PPIIPPEE

10%Off
In-store offer ends 9-30-14

Delphi’s CEO O’Neal Will Retire in March

Rodney O’Neal

For the lucky senior citizen
who might be celebrating Grand-
parents’ Day by pulling a new or
used car into the driveway, Auto-
Trader’s expert editors have
some timely recommendations
of in-vehicle features that will
make the drive a little easier.

“Car culture was huge when
the Baby Boomers were growing
up, so it makes sense that as
they get older, they’re going to
want to stay behind the wheel as
long as possible,” Brian Moody,
site editor for AutoTrader.com
said.

“The technology and features
available in vehicles now can do
a lot to make sure older drivers
are comfortable and safe.”

While stereotypes may persist
that these older drivers may not
be as interested in the latest in-
car tech features as their tech-
savvy children, Moody said Au-
toTrader research says other-
wise.

In a recent study, 62 percent of
Baby Boomers (aged 48-66) say
technology is an important con-
sideration when shopping for a
new car, compared with 61 per-
cent of Millennials.

Some tech features AutoTrad-
er editors say older drivers
should consider include backup
camera, keyless entry, push-but-
ton start, power liftgate and an
infotainment system that’s easy
to use.

“While older drivers can
benefit from the features info-
tainment systems offer, like
navigation and voice control,
finding an interface that’s
intuitive and responsive is key,”
Moody said.

“Make sure to thoroughly test
out the infotainment system in
every car being considered. Ask
the salesperson for a detailed
demonstration, and then make
sure you feel comfortable oper-
ating the system yourself before
driving off the lot.”

Comfort and convenience fea-
tures are also must-haves for
older drivers.

Seniors Look for
In-Car Features
With High-Tech



Technicians for the fourth-
largest cable operator in the
United States – Charter Commu-
nications of Stamford, Conn. –
will soon drive new 2015 Ford
Transit vans.

Charter recently ordered more
than 800 low-roof, regular-wheel-
base Transit vans with the stan-
dard 3.7-liter V6 engine for its
technicians.

These vehicles are used to
transport equipment for in-
stalling and servicing Internet,
TV and phone at customers’
homes across 29 states.

“Charter Communications’
choice of the low-roof-model
Ford Transit allows its installers
the ability to maneuver in tight
parking spaces and garages,
while offering almost 56 inches of
cargo height with rear cargo
doors that open up to 180 de-
grees for easy loading and un-
loading,” said Kevin Koswick, di-
rector of Ford’s North American
Fleet, Lease and Remarketing Op-
erations.

Charter is one of the first large
fleets to order the new full-size

2015 Transit van, which went on
sale in June.

After an extensive review of
available full-size vans, Charter
selected Ford Transit due to its
superior fuel economy and cargo
space, said Kathy Carrington,
senior vice president of Corpo-
rate Services at Charter.

Upfitting convenience was also
a factor. The new Transit is built
near Kansas City, Mo., home to
Charter equipment installer Auto
Truck.

When the Charter team drove
Transit at a March ride-and-drive
event, the van’s handling, tight
turning radius and panoramic
windshield view sealed the deal,
Koswick said.

“Charter is excited to be
adding the Ford 2015 Transit Van
to our fleet,” said Carrington.
“The handling, safety features,
cargo space and fuel efficiency
were all contributing factors to
our choice and our technicians
will be well-equipped to serve
our customers with these
trucks.”

In the United States, Transit re-

places America’s best-selling van
for 35 years, E-Series, first sold in
1961 as Ford Econoline.

The Ford Transit was intro-
duced in Europe in 1965, and has
been the best-selling commercial
van in the United Kingdom for 49
years.

The full-size Ford Transit Van
is currently being sold in 118
markets on six continents.

In some configurations, the
2015 Transit offers as much as 75
percent more cargo volume than
the largest E-Series, helping cus-
tomers save in fuel costs and
time associated with having to
make a second trip, Koswick
said.

Maximum payload increases

more than 600 pounds across the
lineup versus comparable E-Se-
ries vans.

The new Ford Transit was de-
signed with improved handling,
steering and ride qualities,
Koswick said.

A power rack-and-pinion steer-
ing setup provides “exceptionally
communicative steering feel to
the driver.”

The front suspension consists
of subframe-mounted MacPher-
son struts and a stabilizer bar for
smoother, flatter cornering, com-
bined with progressive-rate rear
leaf springs and heavy-duty gas-
charged dampers for well-con-
trolled ride quality – regardless
of load status, Koswick said.
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Cable Company Chooses
Transit for Its Technicians

2015 Ford Transit van

DETROIT (AP) – Toyota is re-
calling about 140,000 Tundra full-
size pickup trucks because a
plastic trim piece can interfere
with the side air bags.

The recall affects Crew-Max
and Double Cab versions in the
U.S., Mexico and Canada from
the 2014 model year.

The company said in a Sept. 11
statement to the media that the
trim covering the center pillars
behind the front seats may have
been installed incorrectly.

This problem could stop air
bags from inflating to their in-
tended shape.

Toyota said in its media state-
ment that the company doesn’t
know of any crashes or injuries
that may have been caused by
the problem.

Dealers will inspect the trim
and replace it if necessary.

The recall covers 130,000 Tun-
dras in the U.S., 10,000 in Canada
and 200 in Mexico, Toyota said in
the statement.

Toyota said Tundra truck own-
ers will be notified of the recall
by mail.

Toyota Issues
Recall of Tundra
Pickup Trucks

Brian Schober with the F-150 he road-tested for Ford

Four lucky truck customers
are taking their turn behind the
wheel of the new F-150 to put it
through some of the toughest
testing to date – their own.

Beginning Aug. 29, the first of
four videos in the “You Test” se-
ries showed how these cus-
tomers tested the new F-150 at
BuiltToughTest.com.

The truck customers were se-
lected from more than 15,000
submissions, in which entrants
described how they would test
the toughness of the new F-150
pickup.

“Our four winners demon-
strate how Built Ford Tough isn’t
simply a tagline – it’s our brand
commitment that F-150 gets the
job done, day in and day out,”
said Doug Scott, Ford Truck
Group marketing manager.

“The videos show real-world
testing beyond testing already
conducted by Ford engineers.
This is what matters most – serv-
ing our customers.”

Truck shoppers who are excit-
ed to see how tough the all-new
F-150 is in action can watch on-
line each of the four customers
participating in the “You Test,”
putting a 2015 F-150 Lariat 3.5-
liter EcoBoost 4x4 through its
paces in different regions of
North America.

The test drivers tackled such
challenges as driving on military-
intensive off-road trails in the
desert as well as hauling rocks,
towing bales of hay and trans-
porting supplies more than 900
miles.

The first video features Brian

Schober, a systems engineer for
military vehicle testing in Yuma,
Ariz. Schober ran the 2015 F-150
through a series of off-road tests
in the Arizona desert – some of
which are used for the military
vehicles he tests.

Among Schober’s testing were
36 straight hours navigating a
rugged 10-mile loop, which in-
cluded rock crawls, sand washes
and suspension challenges in
triple-digit temperatures.

“I work at the U.S. Army prov-
ing grounds where I drive ap-
proximately 350 miles a day on
gravel and dirt roads, hauling
parts and people. I’ve gone
through my fair share of vehi-
cles,” said Schober.

“We currently rent a 2013 F-150
and consider it a workhorse.
With a new F-150 on my radar for
my next vehicle, the 2015 looks
like it will do the trick.”

More than 550,000 F-150s with
3.5-liter EcoBoost engines have
been sold since the EcoBoost
was made available in the com-
mercial marketplace starting in
2011.

Videos of the three other win-
ners testing the all-new F-150 will
be posted in the coming weeks,
showcasing the truck hauling
boulders in Oregon, towing bales
of hay in Montana, and trans-
porting supplies more than 900
miles on primarily gravel roads
from Fairbanks, Alaska, to Inuvik
in the Northwest Territories in
Canada.

Those wishing to view the
videos can can go the Web site
builttoughtest.com.

Military Test Driver Takes
F-150 Through Tough Paces
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Key Safety Systems, Inc. (KSS)
of Sterling Heights has joined
forces with FountainVest Part-
ners, along with existing share-
holder Crestview Partners.

FountainVest is a leading Hong
Kong-based private equity firm
and through this transaction it
becomes the largest shareholder
in the KSS partnership.

Canada Pension Plan Invest-
ment Board (CPPIB) also partici-
pated in the transaction as a co-
investor with FountainVest Part-
ners. Jason Luo will continue as
KSS chief executive officer and
as a member of the company’s
board of directors.

“We are very excited to take
this next step with FountainVest,
a firm that is widely respected
for its business acumen, commit-
ment and performance,” Luo
said.

“In partnership with Crest-
view, KSS has become the
fastest-growing global safety
restraint supplier, and we are
thrilled they will remain equity
holders as we continue to ex-
pand our business globally.

“We truly appreciate the confi-
dence our customers worldwide
have placed in KSS, and we re-
main committed to serving them
in an aligned and collaborative
manner.”

Frank Tang, co-founder and
CEO of FountainVest said KSS
has emerged as an industry
leader, “well-recognized for its
reliable technology, high quality
and global manufacturing foot-
print.”

Tang said he sees excellent
growth prospects for KSS in both
the rapidly expanding Chinese
market and the global market.

Sterling Heights
Auto Supplier Has
A New Partner

By ALEX VEIGA
AP Business Writer

As U.S. sales of cars and trucks
have grown this year, so has the
late-payment rate on auto loans,
according to just-released fig-
ures.

The rate of U.S. auto-loan
payments late by 60 days or
more rose to 0.95 percent in
the second quarter from 0.87
percent a year earlier, credit re-
porting agency TransUnion said
Sept. 9.

The latest auto loan delin-
quency rate was down from 1
percent in the first three months
of the year, however, and re-
mains below the average for the
April-June period going back to
2007, the firm said.

The increase compared with
the second quarter a year ago
follows strong growth in auto
sales, which has fueled a rise in
auto lending, including to bor-
rowers with less-than-perfect
credit.

“In fact, there are four million
more auto loan accounts in the
marketplace than we observed
just last year,’’ said Peter Turek,
automotive vice president for
TransUnion.

“This means with more auto
loans in the marketplace and a
delinquency rate ticking higher,
we now have several thousand
more delinquent accounts than
at the midpoint of 2013.’’

All told, TransUnion recorded
62.3 million auto loan accounts
in the second quarter, an in-
crease of 7 percent from a year
earlier.

As more Americans have been
taking on loans to buy cars and
trucks, they’ve also been carry-
ing higher loan balances.

Auto loan debt per borrower
grew 4.1 percent to $17,090 in
the April-June period from a year
earlier.

Increased Auto
Sales Create New
Loan Problems
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Call Toll Free:

New
Saturday Hours:
Sales 10am-3pm &
Service 8am-2pm

HOURS: Mon/Thurs 8:30am-8pm
Tue/Wed/Fri 8:30am-6pm

800-710-3857
OPEN SATURDAY!

3800 S. Lapeer Rd., LAKE ORION

YOUR OFFICIAL CHRYSLER JEEP • DODGE LEASE TURN-IN HEADQUARTERS

SCAN
ME

CHECK YOUR
TRADE IN
VALUE HERE

• We make car buying fun at Milosch’s Palace. Please call to schedule an appointment for a demonstration drive.All rebates to dealer.
Deals apply to stock units only. Must be a Chrysler employee. $1995 down, plus destination, taxes, title, plates. Must be Chrysler Em-
ployee. $500 Military and TDM included. Lease calculated at 10,000 miles per year. Vehicle shown not actual vehicle. WAC. See
dealer for details. **Lease and prepay examples are plus destination, taxes, title, plates, $0 sec. deposit required. Includes Conquest
Trade-in and must be Chrysler Employee. Programs subject to change. ††On select models. Expiration date is 9/30/14.

YOUR OFFICIAL CHRYSLER • JEEP • DODGE LEASE TURN-IN HEADQUARTERS

2014 CHRYSLER
TOWN & COUNTRY
TOURING
L

EMPLOYEE 1 PAY 24 MONTH
LEASE STARTING FROM
$3688*

24 MO. LEASE ONLY
$189*mo.

2014 CHRYSLER
300 AWD

EMPLOYEE 1 PAY 24 MONTH
LEASE STARTING FROM
$2888*

24 MO. LEASE
$149*mo.

2014 JEEP
GRAND CHEROKEE
LAREDO
4X4

SALE PRICE
$27,760*

24 MO. LEASE ONLY
$199*mo.

ALL NEW 2014 JEEP
CHEROKEE LATITUDE
FWD

EMPLOYEE 1 PAY 24 MONTH
LEASE STARTING FROM
$2988*

24 MO. LEASE
$159*mo.

2014 DODGE
JOURNEY SXT AWD

EMPLOYEE 1 PAY 24 MONTH
LEASE STARTING FROM
$2995*

24 MO. LEASE ONLY
$94*mo.

2014 DODGE
CHARGER R/T

EMPLOYEE 1 PAY 24 MONTH
LEASE STARTING FROM
$2987*

24 MO. LEASE
$125*mo.

2014 RAM
CREW CAB 4X4

BIG HORN

EMPLOYEE 1 PAY 24 MONTH
LEASE STARTING FROM
$3587*

24 MO. LEASE ONLY
$149*mo.

2015 CHRYSLER
200 LIMITED

EMPLOYEE 1 PAY 24 MONTH
LEASE STARTING FROM
$2988*

24 MO. LEASE ONLY
$99*mo.
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