
The Chevrolet Sonic is again
one of the 10 Best Back-to-School
Cars of 2014 chosen by Kelley
Blue Book’s KBB.com.

For the third year in a row, the
Sonic was recognized by the edi-
tors at KBB.com for its practical-
ity, affordability, style, features
and personality, said GM
spokesperson Afaf Farah.

“Chevrolet prides itself on of-
fering something for everyone,
no matter which road of life they
are on,” said Steve Majoros, di-

rector, Chevrolet Car Marketing.
“The Sonic is perfect for stu-

dents, offering easy-to-use tech-
nology and connectivity as well
as safety, versatility, and econo-
my in a stylish package.”

The Sonic is the only car on
the list built in America and is
the only domestic model includ-
ed. It is assembled at General
Motors’ Orion Assembly plant in
Orion Township.

Kelley Blue Book’s KBB.com
touted the Sonic in the past for

its stylish appearance and excit-
ing performance, while still fo-
cusing on safety with 10 airbags
and fuel efficiency with 40 mpg
highway.

An advanced safety package
including forward collision alert
and lane departure warning –
crash-avoidance technologies
typically found on cars costing
more – is also available on all
but base Sonic models, as well

by Jim Stickford

Who says you have to be afraid
of a monster (truck)?

Certainly not the kids at De-
troit Children’s Hospital.

They were visited Aug. 14 by
monster truck driver Jessi Ott,
who brought along his vehicle,
The Raminator, a modified Dodge
Ram truck, for the kids to see.

Ott drives the Raminator, a
seven-time Monster Nationals
champion vehicle, for Hall Broth-
ers Racing.

Ott and other members of the
Hall Brothers team decided to
visit the Children’s Hospital of
Michigan at Detroit Medical Cen-

ter while they were in the area
for the Woodward Dream Cruise.

“The team visited a children’s
hospital in Fort Worth, Texas,
earlier this year in April,” said
team spokesperson Amanda Gill.
“The team is based in Cham-
paign, Ill. And the Fort Worth vis-
it was such a success that they
decided to visit the Detroit Chil-
dren’s Hospital.”

The visit was a hit with both
the patients and their fathers.

“People think that girls might
not be excited by a monster
truck, but they do like it – just
like the boys,” Gill said.

“But the fathers, they’re sold
right away. From what I under-

stand, it’s mostly the mothers
who get excited when there’s a
special event – like a play – at a
children’s hospital. The dads
might not get gung ho for that.
But when the fathers heard that
a monster truck was coming,
they got excited.”

The Ram monster trucks com-
pete in races, such as Monster
Jam, and tour the country, mak-
ing appearances at dealerships
to offer ride-along and car-crush-
ing spectacles for fans, Gill said.

The Ram Truck brand monster
truck lineup includes Raminator
and Rammunition, sponsored
since 2002 by Hall Brothers Rac-
ing, as well as Mopar Muscle, in-

troduced in early 2014. The en-
tire line of Ram monster trucks
are owned and operated by the
Hall Brothers Racing Team.

In January, Mopar president
Pietro Gorlier said, “We’re excited
to have Mopar make its foray into
the world of monster trucks.”
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DMC patient Patrick of Westland, driver Jessi Ott, and the Raminator

Children’s Hospital Patients Get Close-up
Look at National Champ Monster Truck

2015 Chevrolet Sonic

Sonic Among ‘Top 10 Back-to-School Cars’

by Jim Stickford

As the old saying goes – show,
don’t tell.

That’s what the employees of
GM’s Design Center did on Aug.
13 at their “Design on Wood-
ward” car show.

The event was held at the cor-
ner of 13 Mile and Woodward
during the afternoon.

This year’s “Design on Wood-
ward” organizer Carole Sawyer
works in the Design Center’s
Business Operations department
and said that they started organ-
izing this year’s show back in
March.

“This is the fifth year of ‘Design
on Woodward,’” Sawyer said.
“This is entirely done by employ-
ees of the Design Center. There’s
no corporate sponsorship. We
raise money through the sale of

T-shirts. This is the premier sum-
mer event for Design Center em-
ployees.”

Usually, Sawyer said, the event
starts out on the grounds of the
Tech Center with a caravan of ve-
hicles that leave the Tech Center
with a Warren police escort and
drive to the show location.

“But obviously with what just
happened with the storm and
parts of the Tech Center being
flooded, we canceled that part of
the show,” Sawyer said.

“We had 120 vehicles, all
owned by Design Center employ-
ees, registered to be in the pa-
rade and be part of the show.

“Getting the word out with the
details of what we were doing be-
cause of the flood wasn’t easy.
We sent emails, texts, used word-
of-mouth. People got the mes-
sage and we still were able to get

the vehicles to 13 and Wood-
ward.”

When asked if she had a car in
the show, Sawyer just laughed.

“No, I drive a 2014 Chevy Equi-

nox,” Sawyer said. “It’s the same
color as my 2010 Equinox. I just
love that model.”

GM spokesperson Pam Flores
said that a lot of Design Center

employees brought their “pro-
ject” cars to the show. She de-
fined project car as a vehicle that

GM Design Center employees joined the crowds that came out for “Design on Woodward” Aug. 13.

GM’s ‘Design on Woodward’
Shows Staffers’ Love of Cars

CONTINUED ON PAGE 4

by Jim Stickford

Viper owners love their cars
and they love their fellow Viper
owners.

Just ask Jess Hackney, presi-
dent of the Motor City Viper
Owners Club, which held a spe-
cial gathering at the corner of 13
Mile and Woodward on Aug. 14
as part of their celebration of the
Woodward Dream Cruise.

“All car clubs say that their
members come for the cars but
stay for the people,” Hackney
said. “That’s certainly true for
the MCVOC. I’ve been a member

for 12 years and I’ve owned a
Viper for 12 years. My first was a
1996 RT. I now own a 2008 SRT
convertible. Vipers are fun cars
driven by fun people.”

Hackney said that the club has
about 130 members, not all from
metro Detroit. Some are based in
western Michigan, some come
from the U.P., and there are mem-
bers who live in Ohio. One mem-
ber has 16 Vipers.

Hackney knows of a man in
Texas who owns 63 Vipers. When
asked what someone does with

Viper Owners Gather for
Pre-Dream Cruise Event

CONTINUED ON PAGE 4Motor City Vipers Club members gathered in Royal Oak to celebrate the Dream Cruise.
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DETROIT (AP) – General Mo-
tors issued six more recalls on
Aug. 8 totaling more than 312,000
vehicles as the company cleans
up past safety issues.

The recalls in North America
pushed GM’s total for the year to
66, covering just over 29 million
cars and trucks. That beats the
company’s old full-year record
and has pushed this total num-
ber for the industry this year to
more than 40 million, also an
annual record.

The largest of the recalls cov-
ers 215,243 Saturn Vue SUVs
from the 2002 through 2004 mod-
el years. GM says keys can be re-
moved when ignitions are not in
the “off” position. The problem is
linked to two crashes and one in-
jury.

GM is conducting a company-
wide safety review following a
bungled recall of 2.6 million small
cars with faulty ignition switch-
es. GM has admitted knowing
about the defective switches for
at least a decade, yet it didn’t re-
call the cars until February.

In the recalls announced Aug.
8, GM has told dealers to stop
selling some of the vehicles until
repairs are made.

Including the Vue recall, GM
has called back more than 17.5

million vehicles for ignition
switch problems. In many cases,
the switches can be knocked
from the “run” position to “acces-
sory,” shutting off the engine and
disabling the power steering,
power brakes and air bags.

The National Highway Traffic
Safety Administration, the U.S.
government’s road safety agency,
is investigating ignition switches
across the auto industry to make
sure they can’t be inadvertently
moved from the run position.

Dealers will inspect the Vue
ignitions and replace the cylin-
der if needed at no cost to cus-
tomers. The company says it’s
important for drivers to make
sure the SUVs are in “Park” be-
fore they exit the vehicles.

Other recalls announced Aug.
8 include:

• 72,826 Cadillac ATS, Chevro-
let Trax in Canada and Buick En-
core cars and SUVs from the 2013
model year. In some of the vehi-
cles, the front lap belts may not
lock properly, allowing people to
move in a crash. Dealers will re-
place the belt pretensioners. GM
doesn’t know of any crashes, but
it has told dealers not to sell the
vehicles until repairs are done.

• 15,386 Chevrolet Impalas
from 2014 and 2015. On some LT

and LTZ models, the front con-
sole storage door may not latch
properly in a rear crash. Dealers
will replace the latch. The com-
pany knows of no crashes or in-
juries, but it’s ordering dealers to
hold the cars until repairs can be
made.

• 3,624 Cadillac ATS sedans
from 2013 and 2014 to fix a prob-
lem with front lighting. These
cars were all exported from the
U.S.

• 3,110 Chevrolet Spark mini-
cars from 2014. Lower control

arm bolts in the suspensions
may not be tightened to specifi-
cations. Owners have been told
to have their cars transported to
dealerships for inspection and
tightening. No crashes reported.

• 2,091 Chevrolet Aveo sub-
compacts from 2009 and 2010,
2009 Pontiac G3 subcompacts
and the 2007 Chevrolet Optra in
Canada. A brake fluid issue could
lead to longer brake pedal travel
and reduced brake performance.
GM knows of no crashes or in-
juries.

GM Hikes Recalled Vehicles to More Than 29 Million

Johnson Controls’ new state-
of-the-art crash test facility
opened for business at its Auto-
motive Seating headquarters in
Plymouth on Aug. 7.

The 6,000-square-foot facility,
said Johnson spokesperson
Mary Kay Dodero, houses a
Seattle Safety ServoSled that al-
lows the automotive supplier to
offer the most accurate, stan-
dardized safety testing of seats
globally through collaboration
with Johnson Controls’ other
testing facilities in Burscheid,
Germany; Changchun and Shang-
hai, China; and Yokohama,
Japan.

“The investment in this new
North American crash test facili-
ty reinforces our commitment to
innovation and technology as
well as the safety of our prod-
ucts,” said Jeff Williams, group
vice president and general man-
ager of Johnson Controls Auto-
motive Seating’s global Com-
plete Seat and Supply Chain
group.

“There are only 44 ServoSleds
worldwide and only 10 in the
United States.

“Johnson Controls has one of
the largest sled testing networks
globally.”

The new laboratory addresses
increasingly stringent and pre-
cise governmental seat safety
specifications as well as its cus-
tomers’ expectations for a test-
ing environment that meets
evolving industry standards,
Williams said.

Global collaboration on valida-
tion methods and equipment en-
sures that similar results are
achieved regardless of the test-
ing location.

The new sled is a closed-loop
system that allows Johnson Con-
trols to monitor in real-time what
is happening to the seat or seat
component as a test is being run
by the company’s engineers.

Test results from the new
equipment are extremely accu-
rate, repeatable and predictable,
Williams said.

Johnson Controls
Opens New Seat
Testing Facility

House
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Ford has boosted production
of its Class A motorhome chassis
and introduced new options in
response to growing consumer
confidence and demand for
recreational vehicles.

Total motorhome sales are up
13 percent year-to-date through
May, according to data from Sta-
tistical Surveys Inc., a market
analysis company specializing in
the RV, marine and manufactured
housing industries. Sales of Class
A motorhomes – the largest and
most luxurious on the road – are
up 12 percent through May. Sales
of smaller van cutaway-based
Class C motorhomes are up 14
percent for the same period.

“Motorhome sales are cyclical,
and correlate with improving
economic performance,” said
Erich Merkle, Ford sales analyst.
“Like boats, homes and luxury
cars, motorhomes – especially
Class A – are big-ticket items, so
when we see a continued upward
trend in sales, it means people
have far greater confidence to
make a large, discretionary pur-
chase.”

Ford leads both the Class A
and Class C motorhome chassis
markets, with a 63 percent share
of the Class A market and 72 per-
cent share in Class C chassis
year-to-date through May, ac-
cording to data from Statistical
Surveys Inc.

Ford’s chassis sales are out-

pacing the market, Merkle said.
Total Ford chassis sales are up
16.5 percent year-to-date
through May, compared with the
13 percent growth in total mo-
torhome sales. Ford Class A mo-
torhome stripped chassis sales
are up 17 percent versus the to-
tal Class A market’s 12 percent,
while Ford’s Class C van cutaway
chassis sales grew 16 percent.

Ford Leads RV Chassis Sales

DETROIT (AP) – Ford is recall-
ing 83,250 vehicles because a
faulty part could cause them to
lose power or roll away if they’re
parked.

The recall involves the 2012-14
Ford Edge and Lincoln MKX; the
2013-14 Ford Flex and Lincoln
MKT; and the 2013-14 Ford Tau-
rus and Lincoln MKS.

The company says that due to
the improper installation of a clip
in the axle, the halfshaft can dis-

engage from the linkshaft. If that
happens, power won’t be trans-
mitted to the wheels, increasing
the risk of a crash. Also, the vehi-
cles could roll out of the “park”
position if the emergency brake
isn’t engaged.

Ford says there have been no
reports of injuries or accidents
related to the defect.

Ford will notify owners and be-
gin free repairs by the end of Au-
gust.

Bad Clip Forces Ford Recall

UAW-Ford, in partnership with
the Wounded Warriors Family
Support Program, welcomed
nearly a dozen U.S. military vet-
erans as its inaugural class of the
UAW-Ford Veteran Welding Train-
ing Program Aug. 11.

An official ceremony to com-
memorate the first day of the six-
week course was held at the
UAW-Ford Technical Training
Center in Lincoln Park.

Among those who attended
the ceremony were UAW-Ford
vice president Jimmy Settles,
Ford vice president of Labor Af-
fairs Bill Dirksen and Wounded
Warriors Family Support Pro-
gram founder and president Col.
John Folsom.

“There is no greater thing one
can do for our country than
to fight for our country,” said
Settles.

“The job outlook for skilled
welders is optimistic. This pro-
gram enables us to help these in-
dividuals and the industry.”

The UAW-Ford Veteran Weld-
ing Training Program is being
provided free of charge to
veterans who participate in
the Wounded Warrior Family

Support program nationwide.
For attendees who live outside

the metro Detroit area, Wounded
Warriors is providing housing,
per diem for food and a vehicle
for transportation while attend-
ing classes, Settles said.

Retired UAW welders will facili-
tate the course culminating with
an opportunity for those who
successfully finish to certify
with the American Welding
Society.

UAW-Ford also will provide job
placement services in the areas
of production, construction and
repair welding.

“Manufacturing is on the rise,”
said Dirksen as to the increased
need for welders and other
skilled trades.

“Ford Motor Company is hon-
ored to partner with the UAW
and Wounded Warriors to help
train the next generation of
welders.”

He said industry sources proj-
ect a shortage of 290,000 skilled
welders by 2022 in the U.S.

The main reason is the growth
in the manufacturing sector and
the aging workforce for this
skilled trade.

UAW, Ford Partner to Train
Military Veterans as Welders
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2015 Chrysler 200

The Insurance Institute for
Highway Safety (IIHS) recently
named the new 2015 Chrysler
200 mid-size sedan a “2014 Top
Safety Pick+” – its highest rating
– when equipped with front
crash prevention.

“The 200 aced the challenging
small overlap front test with a
good rating in every measure-
ment category,” said IIHS presi-
dent Adrian Lund.

“Chrysler should also be com-
mended for offering forward col-
lision warning with autonomous
braking on this mainstream mid-
size car.

“Our research shows that
these systems are effective in
preventing some kinds of crash-
es from happening altogether.”

IIHS testing simulates a side
impact with a large SUV or pick-
up truck, front moderate-offset
impact, roof-crush consistent
with a rollover, a rear collision
capable of inducing whiplash, a
new small-offset frontal impact
and new crash prevention evalu-
ation, Lund said.

In the small overlap test, IIHS
notes that “the driver’s space
was maintained well, and injury
measures recorded on the dum-
my indicated a low risk of any
significant injuries in a real-world
crash of this severity.”

In each of the tests, the 2015
Chrysler 200 recorded the high-
est ratings.

“The all-new 2015 Chrysler 200
will be the new benchmark for
mid-size sedans, offering cus-
tomers a beautifully-crafted
sedan loaded with features driv-
ers and passengers appreciate,
an exceptional driving experi-
ence, fuel economy of up to 36
mpg highway, all at an exception-
al value,” said Al Gardner, presi-
dent of the Chrysler Brand.

“With a standard nine-speed
transmission, innovative avail-
able all-wheel-drive system and
60 safety and security features,
the IIHS ‘Top Safety Pick+’ rating
for the new 200 is the icing on
the cake for customers, giving
them added peace of mind.”

The new 2015 Chrysler 200 is a

showcase of advanced safety
and security technology, offering
a comprehensive array of driver
warning and assist systems and
state-of-the-art occupant re-
straints, Gardner said.

The 2015 200 offers the most
available safety and security fea-
tures in the segment with 60, he
added.

These features include seg-
ment-exclusive technology that
utilizes sensing elements that
leverage available ultrasonic,
radar, camera and other tech-
nologies for a 360-degree view of
the road, Gardner said.

Available features include:
• Adaptive Cruise Control-

Plus: that, under certain circum-
stances can bring the new 2015
Chrysler 200 to full stop without
driver intervention;

• Full-speed Forward Collision
Warning-Plus – a Chrysler Group
first that provides autonomous
braking and, under certain cir-
cumstances, slows or brings the
vehicle to a full stop when a
frontal collision appears immi-
nent;

• ParkSense Parallel/Perpen-
dicular Park Assist: uses ultra-
sonic sensors to guide the driver
into parking spaces. The perpen-
dicular park assist function is a
segment first, said Gardner.

Also unique to the 2015
Chrysler 200, he said, is the
standard electronic park brake
with SafeHold, which secures the
vehicle if the driver opens the
door and unlatches the seat belt
while forward or reverse gears
are still engaged.

Other standard and available
features include electronic stabil-
ity control, electronic roll mitiga-
tion, four-wheel anti-lock disc
brakes, ParkSense rear backup
sensors, ParkView rear backup
camera, blind-spot monitoring,
Rear Cross Path Detection and
LATCH child seat anchors.

In addition, the new 200 is con-
structed with approximately 60
percent advanced-technology
steel, which contributes to a
strong safety cage and robust
crashworthiness, said Gardner.

2015 Chrysler 200 Aces IIHS’s
Small Overlap Front Test

Chrysler has made several
leadership changes.

John Nigro has been appointed
head of NAFTA Product Develop-
ment, effective immediately.

In this role, Nigro has responsi-
bility for all systems and compo-
nent engineering, vehicle line
programs, advance vehicle devel-
opment, architecture, innovation
and product technical planning.

He also oversees vehicle test-
ing and validation. In addition,
Nigro joins the NAFTA Leader-
ship Team reporting to Chrysler
Group Chairman and CEO Sergio
Marchionne.

Previously, Nigro was vice
president – Systems & Compo-
nent Engineering, a position he
held since April 2013. In that role,
Nigro oversaw systems and com-
ponent engineering for the com-
pany’s entire vehicle lineup.

Before that, he held a series of
positions in engineering with in-
creasing responsibility. He joined
the company in 1984.

Nigro replaces Mark Chernoby,
who was appointed chief operat-
ing officer in Product Develop-
ment, overseeing the activities of
the Engineering and Develop-
ment organization across the
four operating regions.

Chrysler also established the
new office of Vehicle Safety and
Regulatory Compliance. It will be
led by Senior Vice President
Scott Kunselman.

Previously, the company’s Glob-
al Engineering Group was respon-
sible for vehicle safety and regu-
latory compliance. Effective im-
mediately, this function will be
served by a stand-alone organiza-
tion, with Kunselman reporting
directly to CEO Sergio Marchionne.

This action will help intensify
the company’s continuing com-
mitment to vehicle safety and
regulatory compliance, said
Chrysler spokesperson Eric
Mayne.

Kunselman remains part of the
company’s NAFTA leadership
team, focusing solely on vehicle
safety and regulatory compli-
ance. He had been in charge of
NAFTA Purchasing and Supplier
Quality.

Prior to that, he was senior
vice president – Engineering, a
position that included oversight
of regulatory compliance.

Tom Finelli, director of Global

Standardization, will assume re-
sponsibility for NAFTA Purchas-
ing and Supplier Quality and join
the company’s NAFTA leadership
team, effective immediately.

Chrysler’s Nigro Now Heads
NAFTA Product Development

John Nigro

as a rear vision camera.
When selecting its list of vehi-

cles, KBB editors wrote: “Each of
the KBB.com editors’ new-car
recommendations starts below
$20,000, according to Kelley Blue
Book’s Fair Purchase Price.

Updated weekly and based on
current market conditions like
vehicle availability, local demand
and seasonal buying trends, the
Kelley Blue Book Fair Purchase
Price shows shoppers what oth-
ers have been paying for a new
car recently and is included in
KBB.com’s Price Advisor tool,
which provides range-based mar-
ket pricing.”

“Regardless of a student’s in-
terests or style, there is a stellar
new-car option for them on our
diverse 10 Best Back-to-School
Cars list for 2014,” said Jack R.
Nerad, executive editorial direc-

tor and executive market analyst
for Kelley Blue Book’sKBB.com.

For the 2015 model year, the
Sonic will add standard OnStar
with 4G LTE and a built-in Wi-Fi
hotspot, which provides a mo-
bile hub for drivers and passen-
gers to stay connected, Farah
said. The hotspot is on whenever
the car is on and comes with a
three-month/three-gigabyte data
trial.

With the Sonic’s Siri Eyes Free
integration, students with a com-
patible iPhone running iOS6 or
iOS7 can direct Siri to perform a
number of tasks through the
available MyLink infotainment
system while they safely keep
their eyes on the road and their
hands on the wheel.

Drivers also can use their
smartphone to drive navigation
through the MyLink system with
the available BringGo navigation
app.

Sonic Makes ‘Top 10’ List
CONTINUED FROM PAGE 1

WASHINGTON (AP) – U.S. auto
loans jumped to the highest level
in eight years this spring, fueled
by a big increase in lending to
risky borrowers, according to a
new report Aug. 14 by the Feder-
al Reserve Bank of New York.

Yet, the New York Fed also said
that loans to borrowers with
shoddy credit, also known as
subprime lending, still make up a
smaller proportion of total auto
loans than before the Recession.

Federal banking regulators
have raised concerns in recent
months over the rapid increase
in subprime auto loans. Such
loans could lead to more de-
faults, harming banks and con-
sumers.

Auto loans are also packaged
into securities and sold to in-
vestors, like mortgage loans.
That could amplify the impact of
any rise in auto loan defaults.

This spring, banking regulators
at the Office of the Comptroller
of the Currency said that “signs
of increasing risk are evident” in
auto lending. They found that
lenders are making larger car
loans.

As a result, the size of car
loans in default has increased in
the past two years.

The Justice Department said
last week that it is investigating
GM’s financing arm over its sub-
prime lending practices.

Still, the New York Fed report
stops short of recommending
specific steps.

In a separate post on its web-
site, New York Fed economists
said they would “continue to
monitor” the issue.

Banks and other lenders is-
sued $101 billion in new auto
loans in the second quarter
(April-June), according to the

quarterly report on household
debt.

Total outstanding auto loans
rose to $905 billion in the second
quarter.

Auto loans are the third-largest
source of Americans’ debt, after
mortgages and student loans.
Mortgage debt actually declined
in the second quarter to $8.1 tril-
lion while student debt rose to
$1.12 trillion.

Americans have $669 million
on credit cards.

The Fed’s data shows that the
dollar amount of subprime auto
loans – defined as loans to bor-
rowers with credit scores below
620 – has nearly doubled since
2010.

For borrowers in the two most
credit-worthy categories – de-
fined as those with scores above
720 – auto lending has risen by
only about one-third.

Feds Report Lending for Auto Loans Up



63 Vipers, Hackney said, “Get
talked about.”

Hackney said having owned a
couple of different Vipers from
different eras, he also appreci-
ates the fact that Chrysler has
continually improved the car.

“Over the last 20 years or so,”
Hackney said, “Chrysler has real-
ly learned how to make Vipers.
The latest model is tight. The
gaps are proper and the fit-and-
finish is so good.”

David Buchesky is a charter
member of the MCVOC. He said
they started the club in the 1990s
and based it on Corvette clubs.

“I got a Viper because it was
the Cobra of the ’90s,” Buchesky
said. “Some of the original mem-
bers of the MCVOC owned
Corvettes in the past and be-
longed to Corvette clubs. They
said that those clubs were a lot
of fun to belong to, so why not
have one for Vipers. We’re an ac-
tive club and have a lot of events
like this one for the Woodward
Dream Cruise.”

His wife Jean said that the club
will be holding a cruise in the Up-
per Peninsula come September.

When asked why he bought a
Viper, Buchesky said he was an
engineer at Chrysler for more
than 30 years and worked on the
suspension and brakes for the
Viper.

“The first car I worked on for
Chrysler was the 1962 Imperial,”
Buchesky said. “I must say cars
sure changed between the ’62 Im-
perial and the introduction of the
Viper in the 1990s. I was able to
buy a ’62 Imperial a few years

ago. I love the smooth ride and
when I drive, I feel like Elvis.”

Buchesky said that while the
Imperial is a simpler car to fix
than the Viper, getting parts is a
lot harder.

Buchesky likes the new Gen 5
Viper. It has traction control and
“something called the X Mem-
ber,” which is an engine compart-
ment X brace that helps rein-
force the front of the car and
stiffen the frame.

Not all Viper owners appreci-
ate the Gen 5 version of the vehi-
cle like Buchesky.

For Dick Winkles, the last origi-
nal engineer at Chrysler still
working on Vipers, said that he
has great affection for the Gen 4,
one of which he happens to own.

“Now the Gen 5 is a fine car
that comes with traction con-
trol,” Winkles said. “I’ve been
working on Vipers for a long time
and they’re all great cars. And
when I decided to buy one after
driving Vipers from work, I was
glad that I got a Gen 4. They’re
very different from Gen 5 be-
cause with traction control Gen 5
drivers can be very confident
with their cars.”

Gen 4s, Winkles said, on the
other hand, don’t have traction
control, which means that driv-
ers have to pay very close atten-
tion to what they’re doing at all
times.

“The Gen 4 Viper has that
edge, that bit of danger that
makes it, at least to me, more ex-
citing to drive,” Winkles said.
“They’re like the old muscle cars
from the 1960s and 1970s.
There’s a lot of power there and
the driver really has to pay atten-

tion to stay in control. That’s
what made them exciting to
drive.”

Winkles’ Viper is the 2008 mod-
el. He has put 3,200 miles on it.

“Now don’t let that number
fool you,” Winkles said. “I may
not have put that many miles on
my Viper, but I drive many Vipers
for work all the time. So I have
thousands and thousands of
Viper miles under my belt.”

For Mark Trostle, head of
Design – SRT, Mopar Motorsport,
seeing all the MCVOC members
get their cars together reminds
him of the passion that people
can have for their cars.

“This is awesome being here,”
Trostle said. “I myself drove a
2014 snakeskin green Viper to get
to this celebration. It was the one
we had on display at the 2014 De-
troit Auto Show.”

someone purchased to restore
and has spent considerable time
getting it up to snuff.

For John Cafaro, executive di-
rector – Chevrolet Cars, being
able to walk around and see the
vehicles that Design Center em-
ployees put on display is a
chance to revisit some designs
that he worked on and loved.

“I’ve been with GM for 37 years
now,” Cafaro said. “I’ve been
working at Chevy for a long time
now. I’ve worked on a lot of cars.

“I joke that I’m just about the
only GM executive with an AARP
card.

“I must say that we have beau-
tiful weather for the show. We
usually caravan here, but things
got a little bit under water – liter-
ally.

“What I’m enjoying is seeing all
the classic Pontiacs. The brand
is gone, and it’s nice to see some
great examples of Pontiac and to
know that there is still passion
for them.”

One of the vehicles Cafaro
looked at was the 1988 Fiero GT
with a Northstar drivetrain.

The car is owned by retired
Tech Center employee Ken Shad-
lak.

“They made this particular
model for five years and 1988
was the last year Pontiac made
it,” Shadlak said.

“I like it myself because its de-
sign was way ahead of its time. It
almost looks modern, even to-
day. I get kids at stoplights asking
me, ‘What kind of new car is
this?’ all the time.”

Jeff Denison still works for GM
as lead alias sculptor at the De-
sign Center.

“That means I do digital sculpt-
ing, but I have a design degree
from CCS and started out at GM
working with clay,” Denison said.
“I have been with the company
30 years as of Aug. 8 this year.”

Denison’s project car is a
“1970-and-a-half” Trans Am. He
calls it that because the car
made its debut in mid-year.

“I’ve worked on this car for
three years,” Denison said. “I
bought it in 1991, but didn’t get
around to restoring this one for a
long time.

“I have about 30 GTOs and buy
and sell vehicles all the time.
This one was sitting in the back
of my garage. It had to wait its
turn.”

A gearhead from way back,
Denison still has the first car he
owned, a 1967 GTO convertible.
He said it has only 30,000 original
miles on it.

“It’s never seen a winter,” Deni-
son said. “When I bought it in
1973, it only had 5,000 miles on
it.

“It was originally owned by
someone in Virginia who died in
Vietnam. A friend kept it until I
bought it.

“Virginia winters are nothing
compared to ours, and when it’s
winter here, I keep the GTO in-
side and don’t drive it.”

He said he did a complete
restoration on the Trans Am.
That included taking every nut
and bolt apart and putting the
car back together.

The paint job was done by his
friend Scot Tienmann, who owns
Super Cars Specialties in Port-
land, Mich.

“I’m taking a break right now,”
Denison said. “I’ve spent a lot of
time and money fixing up the
Trans Am.

“But it’s been worth the ef-
forts. It’s a true beauty.”

For Design Center painter Tony
Churchwell, his 1964 Chevy II,
also called a Nova, is a labor of
love.

“I’ve owned this car since I was
15,” Churchwell said. “That’s 29
years. This started out as a
father-and-son project. My dad
Dave and I worked on it when I
was in high school. He worked
for GM in Wisconsin.

“After high school, I went into
the Navy for six years, and Dad
passed away right after I got out.
This car and sharing it with oth-
ers really means a lot to me.”

CONTINUED FROM PAGE 1
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Shadlak, left, and Cafaro check out Shadlak’s 1988 Pontiac Fiero.

GM’s design vice president Ed Wellburn admires a 1994 Corvette.

Jeff Denison stands by his completely restored 1970 Pontiac Trans Am.

GM’s ‘Design on Woodward’ Annual Event
Illustrates Designers’ Passion for Cars

David and Jean Buchesky with their 1994 Viper

Viper Owners Gather for
Pre-Dream Cruise Event

CONTINUED FROM PAGE 1

Dick Winkles and his 2008 Viper
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In celebration of the 50th an-
niversary of the iconic 426 Race
Hemi engine, the Mopar “Top
Eliminator” program has added a
“Hemi Heritage” component to
its competition.

The addition recognizes the
most skilled Mopar enthusiasts
and their restyled, accessorized
and performance-enhanced
Chrysler vehicles.

This is the eighth year Mopar,
Chrysler’s service, parts and
customer-care brand, has held
the challenge.

Its intent is to help shine a
light on passionate and dedicat-
ed muscle car enthusiasts who
exemplify “unmatched” skills in
modifying or preserving a classic
or modern-day Chrysler Group
vehicle.

Mopar “Top Eliminator Hemi
Heritage” candidates are judged
on a number of criteria, includ-
ing Mopar content, overall
appearance, contribution to the
50-year heritage of the 426
Hemi, and additional bench-
marks.

A panel of Mopar representa-
tives choose the winners, select-
ed from candidates at three dif-
ferent events.

Two winners have already
been selected from Mopar “Top
Eliminator Hemi Heritage” com-
petitions that were held at the
30th Annual “Mopars in the
Park” car show in Farmington,
Minn., in June, and at the Carlisle
Chrysler Nationals in Carlisle,
Pa., in July.

Another winner will be chosen
from among the competitors at
the prestigious National Hot Rod
Association (NHRA) U.S. Nation-
als event in Indianapolis at the
end of August.

A fourth and final “Top Elimi-
nator Hemi Heritage” winner will
be chosen by Mopar’s social me-
dia community from online sub-
missions in October.

‘Top Eliminator’
Challenge Honors
Mopar Enthusiasts

SRT (Street and Racing Tech-
nology) Motorsports finished
third and fourth with its pair of
Dodge Vipers SRT GTS-Rs in a
competitive yet caution-plagued
Road Race Showcase at Road
America on Aug. 10, the eighth
round of the IMSA TUDOR Unit-
ed SportsCar Championship for
the GTLM class.

Drivers Jonathan Bomarito
and Kuno Wittmer pressured the
runner-up finishers to the check-
ered flag for a third-place show-
ing in the No. 93 Dodge Viper
GTS-R.

The result marked the two-
Viper team’s sixth podium finish
in the last four races. In total,
SRT Motorsports has a GTLM
class-leading eight podium fin-
ishes this year, including a victo-
ry in the Brickyard Grand Prix at
Indianapolis Motor Speedway,
three runner-up finishes and
four third-place showings.

The No. 91 Dodge Viper SRT
GTS-R of Dominik Farnbacher
and Marc Goossens finished
fourth after leading early in the
race.

Goossens also set the fastest
GTLM lap of the race in the No.
91 with a time of 2:05.267, just
minutes from the checkered flag.

The race was slowed by six
full-course caution periods that
accounted for just over 90 min-
utes of the two-hour-and-45-
minute race.

Although the absence of any
long, green-flag runs may have
hampered SRT’s chances to race
for the win, it eliminated the usu-
al fuel-conserving concerns that
are always present at a track the
length of Road America, said SRT
spokesperson Barbara Burns.

SRT Motorsports
Finishes Strong
At IMSA TUDOR



by Jim Stickford

Aug. 11’s heavy rains were se-
vere enough to shut down GM’s
Tech Center in Warren for a day.

The storm also caused addi-
tional emergencies around the
city.

GM spokesperson Katie
McBride said the decision to
close the 330-acre Tech Center
was made in the early hours of
Tuesday, Aug. 12.

“The decision was made based
on the significant flooding that
took place on the campus during
Monday’s storm,” McBride said.

“The facility also suffered from
intermittent power outages, so it
was decided to close the Tech
Center down.

“The rain was bad. It took me
five hours to get home from
downtown Detroit.”

The 19,000 engineers, design-
ers and others were told to stay
home while the flood-damaged
facilities were cleaned.

Employees were notified by
several different methods,
McBride said.

“We have a mechanism in
place to notify employees in case
of such an emergency,” McBride
said.

“We use texts, emails and have
a system in place to make tele-
phone calls to peoples’ mobile
phones.”

Because of the flooding and
power problems, GM’s email sys-
tem also suffered problems, so
all three methods were used,
McBride said.

Once the employees were noti-
fied of the situation at the Tech
Center, GM put all its priorities in
getting the campus cleaned up
and everything up and running.

“We focused on safety,”
McBride said. “We were commit-

ted to getting the campus back to
normal.”

By Aug. 13, McBride said, ap-
proximately 10,000 Tech Center
employees returned to their jobs.

“Our main priority was getting
the people whose jobs involved
serving the public – the call cen-
ter, OnStar and the IT center – up
and running for all three shifts,”
McBride said.

“We did have some flooding in
some of the basements of build-
ings at the Tech Center – just like
a lot of homeowners. And clean-
ing up a flooded basement pres-
ents all kinds of safety and health
difficulties.”

The Tech Center wasn’t the
only part of Warren to suffer as a
result of the severe rain.

Mayor Jim Fouts, on Aug. 12,
declared a state of emergency
within the city after the commu-
nity was pounded with a record
5.2 inches of rainfall.

In a statement to the media,
Fouts said that on Aug. 11 Warren
“sustained severe flood damage”
that caused most of the city’s
roads to be closed. Additionally,
about 400 residents had to be
rescued by boat.

Sadly, Fouts said, one 31-year-
old resident died from a seizure
while she was in her vehicle dur-
ing the flooding. And a 100-year-
old resident of the city was found
dead in her basement, which had
been flooded. Apparently, she
tried to deal with the problem
herself and fell, Fouts said.

Warren residents who found
themselves stranded and unable
to get to their homes were tem-
porarily housed in the city’s
Community Center.

Fouts also credited the Salva-
tion Army for responding to calls
for help and assisting those at
the Community Center.

The city’s departments of pub-
lic works, waste water, police and
fire were overwhelmed during
the emergency, Fouts said. And it
wasn’t only homes that were
flooded. The basement of the po-
lice department and city courts
ended up under six feet of water.

“The fire department reported
16 electrical fires in the city,”
Fouts said in his request for aid
on Aug. 12. “Thousands of resi-
dents experienced serious flood-
ed basements. Therefore . . . I
have declared that a ‘state of
emergency’ exists within our ju-
risdiction.”

This put into effect the city’s
response and recovery emer-
gency operations plan.

Jennifer Fiore, general counsel
for Road Aid Towing in Warren,
said they didn’t start getting
busy until about 7 or 8 p.m. on
Aug. 11.

“That’s when we started get-
ting calls,” Fiore said. “That’s
when the heavy flooding started
and we mobilized.”

Mobilization, Fiore said, con-
sisted of contacting all available
tow drivers in Southeast Michi-
gan and getting the company’s
specialized equipment ready.

“The flooding was so bad that
even our standard tow trucks
couldn’t get to the affected
areas,” Fiore said. “We had to use
our heavy trucks with front-end
loaders. The worst flooding was
around Mound and 696, and
around 13 Mile and Van Dyke.
When they closed down the Tech
Center because of flooding, you
know it got pretty bad.”

Road Aid, Fiore said, handled
vehicles outside Warren as well.
And two days after the flood, the
company was still playing catch-
up.

“What happened was that

when people got caught in the
rain and realized they couldn’t
drive, they abandoned their
cars,” Fiore said. “When they got
back to where they left their ve-
hicles, they often discovered that
the vehicles were under water.”

Towing the cars to the im-
pound yard was just the first step
in the process, Fiore said. The
flooded cars don’t stay in the im-
pound yard, she said. They are
taken to locations dictated by
the insurance companies.

When asked if they had ever
seen anything like this before,
Fiore said that the company was
just as busy last winter during
the Polar Vortex.

“When cars are abandoned on
the streets because of heavy
snow, we tow those vehicles,”
Fiore said. “We were just as busy
last winter as we are now. Also,
when Hurricane Sandy hit the
East Coast, we mobilized our
trucks and sent them out there
as well. We’ll be playing catch-up
for several days.”

Among the businesses in War-
ren that were flooded was the
Buddy’s Pizza on Old 13 Mile
Road near Van Dyke, next to Bear
Creek, which overflowed on
the evening of Aug. 11, flooding

the restaurant’s parking lot.
There were a number of vehi-

cles in the parking lot that ended
up getting flooded and were still
being towed away two days later.

“We at Buddy’s Pizza are doing
all we can to assist in the post-
flood clean-up effort,” said Wes
Pikula, vice president of Opera-
tions, in a statement to the me-
dia.

“Our staff here at the Warren
location has been working with
the Warren Fire Department to
assist those whose cars were
stranded along the area of 13
Mile and Van Dyke due to the ex-
treme weather.

“Our location is temporarily
closed. We are now in the
process of cleaning.

“We’re in contact with health
officials and doing all we can to
ensure the safety of our clientele
when we reopen.”

PAGE 6 AUGUST 18, 2014DETROIT AUTO SCENE

NNEEWW 22001144
DDOODDGGEE DDAARRTT
SSXXTT 2244 MMOONNTTHH LLEEAASSEE

$$$$1111222255559999 8888****
$$22,,552233..5544 DDUUEE AATT SSIIGGNNIINNGG

NNEEWW 22001144
DDOODDGGEE CCHHAARRGGEERR
RR//TT AAWWDD

AAWWDD,, RREEMMOOTTEE SSTTAARRTT,,
HHEEAATTEEDD SSEEAATTSS,,

2200”” CCHHRROOMMEE WWHHEEEELLSS
88..44”” TTOO UUCCHH SSCCRREEEENN CCEENNTTEERR

SSTTKK.. ##44--88229966

NNEEWW 22001144
RRAAMM 11550000
CCRREEWW CCAABB

2200”” WWHHEEEELLSS
HHAASS AA HHEEMMII

SSTTKK.. ##4499115566

2244 MMOO.. 11--PPAAYY LLEEAASSEE

$$4444 ,,,, 7777 9999 9999**
JJUUSSTT AADDDD TTAAXX

2244 MMOONNTTHH LLEEAASSEE

$$1111111199992266**
$$22,,779922..9922 DDUUEE AATT SS IIGGNN IINNGG

OORR LLEESSSS

NNEEWW 22001144
DDOODDGGEE JJOOUURRNNEEYY
RR//TT AAWWDD

SSTTKK.. ##44--33331122

NNEEWW 22001144
DDOODDGGEE GGRRAANNDD
CCAARRAAVVAANN

RROOAADD TTRRIIPP TTIIMMEE!! SSTTKK.. ##44--66119933

3300TTHH AANNNNIIVVEERRSSAARRYY EEDDIITTIIOONN

NNEEWW 22001144
DDOODDGGEE
DDUURRAANNGGOO

SSTTKK.. ##4477009911

28400 Van Dyke www.vandykedodge.com DODGE/RAM SALES LINE: 1-888-731-9981
*The above purchase prices are plus tax, title, doc, and destination; include Chrysler’s standard rebates plus the returning lease rebates. Lease payments are based on Chrysler Capital Tier 1 approval, 10,000 miles per year, and will have a $395 disposition fee at lease termination.
Lease payments are also based on Chrysler’s standard rebates plus loyalty rebates. Security deposit is not required. One pay leases just add tax, due at signing includes first payment, taxes and fees, just add plates. Residency restrictions apply. +or less, if you qualify for an employee,
supplier, military, or friends discount your price could be lower. †See dealer for details. Expires 8/25/14.

IN WARRENIN WARREN

EEEEAAAASSSSYYYY TTTTOOOO GGGGEEEETTTT TTTTOOOO…………EEEEAAAASSSSYYYY TTTTOOOO DDDDEEEEAAAALLLL WWWWIIIITTTTHHHH FFFFOOOORRRR OOOOVVVVEEEERRRR 55550000YYYYEEEEAAAARRRRSSSS!!!!!!!!!!!!

2244 MMOO.. 11--PPAAYY LLEEAASSEE

$$4444 ,,,, 7777 5555 99998877**
JJUUSSTT AA DDDD TTAA XX

2244 MMOONNTTHH LLEEAASSEE

$$11111111 99995544**
$$22,,772211..3300 DDUUEE AATT SSIIGGNNIINN GG

OORR LLEESSSS

PPUURRCCHHAASSEE

$$1111 8888 ,,,, 9999 9999 6666**

2244 MMOONNTTHH LLEEAASSEE

$$1111 8888 99999955**
$$$$22,,99 6622..4400 DDUUEE AATT SSII GGNN IINNGG

OORR LLEESSSS

PPUURRCCHHAASSEE

$$22226666,,,, 666699997777**
2244 MMOONNTTHH LLEEAASSEE

$$2222222244449999**
$$22,,998844..4444 DD UUEE AATT SSIIGGNNIINNGG

EEVVEERRYYOONNEE
QQUUAALLIIFFIIEESS!!

AAWWDD,,RREEMMOOTTEE SSTTAARRTT,,
HHEEAATTEEDD SSEEAATTSS && HHEEAATTEEDD

SSTTEEEERRIINNGG WWHHEEEELL
IINNCCLLUUDDEEDD

SSTTKK.. ##44--22112266

2244 MMOO.. 11--PPAAYY LLEEAASSEE

$$3333 ,,,, 5555 3333 33335588**

JJUUSSTT AADDDD TTAAXX

2244 MMOONNTTHH LLEEAASSEE

$$1111 2222 33336633**
$$11,,448844..0077 DDUUEE AATT SSIIGGNNIINN GG

PPOOWWEERR SSEEAATTSS
77 PPAASSSSEENNGGEERR SSEEAATTIINNGG

&& ZZOONNEE AAUUTTOOMMAATTIICC
TTEEMMPPEERRAATTUURREE CCOONNTTRROOLL

Torrential Rain Forces GM Tech Center
To Close; Warren Hit with Record 5.2 Inches

Gates were closed to the GM Tech Center in Warren on Aug. 12.

A flooded car is being towed from the Buddy’s Pizza at 13 and Van Dyke.

Although the GM Tech Center
was closed because of heavy
rains last week, GM said produc-
tion at local plants wasn’t affect-
ed.

But flooding did cause slow-
downs at Detroit’s other two
automakers.

Four Chrysler plants – including
one in Detroit and three in the sub-
urbs of Warren and Sterling
Heights – were flooded Aug. 11.

The company halted opera-
tions at its Sterling Heights As-
sembly Plant at 9 p.m. that night
and released employees again
the next morning. Chrysler said
road closings caused by flooding
have slowed deliveries and
caused high absenteeism.

Three other Chrysler plants
were running the morning of
Aug. 12, but at a slow rate.
Chrysler resumed normal pro-
duction at all four plants later
that day.

Ford also slowed production
Aug. 11 at four suburban Detroit
plants in Dearborn, Wayne and
Sterling Heights.

Assembly plants in Chicago
and Louisville, Ky., were also im-
pacted because of flooding at
Michigan-based suppliers.

Ford said all of its plants were
running normally the morning of
Aug. 12.

Ford, Chrysler
Also Affected by
Rains, Floods

Delphi Automotive will unveil
the second generation of its
Technology Truck concept high-
lighting future technologies at
the upcoming IAA Commercial
Vehicles show being held Sept.
25-Oct. 2 in Hannover, Germany.

“Delphi is a leader in develop-
ing technology that commercial
vehicle drivers expect while
helping manufacturers meet cur-
rent and future global regula-
tions,” said Jeff Owens, Delphi’s
chief technology officer. “The lat-
est vision and radar sensors, fuel
injection systems and infotain-
ment technologies featured on
the Tech Truck will help Com-
mercial Vehicle OEMs develop
green vehicles while helping
drivers stay safe and remain con-
nected.”

Among Delphi’s Technical
highlights at the IAA Commercial
Vehicles Show are:

• Beyond Euro VI – a new
heavy-duty fuel injection system
for increased performance and
efficiency: Building on the per-
formance of its groundbreaking
2700 bar F2 common rail tech-
nologies, the company will un-
veil the next generation fuel in-
jection system for commercial
vehicles applications. The sys-
tem, which includes a patented
fuel injector, will help vehicle
manufacturers meet future legis-
lated emissions and fuel efficien-
cy levels.

• New High-Pressure Direct In-
jection (HPDI) natural gas injec-
tor for heavy-duty engine appli-
cations: Delphi will debut the
second generation of the HPDI
injector co-developed with West-
port.

Delphi to Debut
Truck Concept,
Injection Systems
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CADILLAC A Prestige Automotive
Group Company

Showroom Hours: Mon. & Thurs. 8:30 a.m.-8 p.m. • Tue., Wed., & Fri. 8:30 a.m.-6 p.m. • Sat. 10 a.m.-4 p.m.

8333 EAST 11 MILE ROAD • I-696 & VAN DYKE • 888-548-8939
Visit our website: www.PrestigeCadillac.com for all our specials
* Tax, title, license and dealer fees extra. No security deposit required. Mileage charge of $.25 per mile over 30,000 miles. GM Financial must approve lease.

Lessee pays for excess wear and tear charges. All applicable rebates to dealer. Photo may not represent actual vehicle. ATS, CTS, XTS & ELR
must show proof of current lease of a 2004 or newer GM vehicle and lease eligible new 2014 Cadillac. 0% up to 60 months on approved credit on select vehicles.

See dealer for details. Take delivery by 9/2/14.

BRENT BUTTREY
Sales & Leasing Consultant • 35 years experience

CADILLAC
Download our app

for additonal savings

2014 CTS SEDAN AWD
NAVIGATION, LEATHER SEATING PACKAGE,
HEATED DRIVER &
PASSENGER SEATS STANDARD

$1,645 due at signing plus tax, title, plate & doc.
No sec. deposit required. Must document current lease of 2004 or newer GM vehicle.

36 MO. LEASE

EVERYONE

FRIENDS & FAMILY

EMPLOYEE

MSRP $52,430
$472
$492
$436

2014 XTS FWD
SEDAN STANDARD
COLLECTION

Employee-$1,349 and all others-$1,645 due at signing plus tax, title, plate & doc.
No sec. deposit. Must document current lease of 2004 or newer GM vehicle.

36 MO. LEASE

EVERYONE

FRIENDS & FAMILY

EMPLOYEE

MSRP $45,525
$457
$449
$399

2014 SRX FWD
CROSSOVER STANDARD

Employee-$2,039 and all others-$2,373 due at signing plus tax, title, plate & doc. No sec. deposit required.
Cadiallac Luxury Lease Conquest: Customers must have a current lease of 2004 or newer Acura,Audi, BMW, In-

finiti, Jaguar, Land Rover, Lexus, Lincoln, Mercedes, Mini,Volvo, Bentley, Ferrari, Porsche, Rolls Royce or Maserati.

36 MO. LEASE

EVERYONE

FRIENDS & FAMILY

EMPLOYEE

MSRP $38,530
$346
$337
$299

2014 ATS 2.0L TURBO
STANDARD

$1,510 due at signing plus tax, title, plate & doc.
No sec. deposit required. Must document current lease of 2004 or newer GM vehicle.

36 MO. LEASE

EVERYONE

FRIENDS & FAMILY

EMPLOYEE

MSRP $36,870
$354
$344
$304

Prestige Automotive
Proudly Presents
Complimentary

JAZZ CONCERTS!
Every Thursday Night

7-10PM during the summer
at Roberts Riverwalk Hotel

www.prestigejazzontheriverwalk.com

2014 ELR COUPE
STANDARD

$1,059 due at signing with Lease Loyalty, plus 1st payment, tax, title, plates & doc.
No sec. deposit required. Must document current lease of 2004 or newer GM vehicle

36 MO. LEASE

EMPLOYEE

10K MILES PER YEAR
$499

00%%
UUPP TTOO

6600 MMOOSS..
IInncclluuddeess CCaaddiillllaacc PPrreemmiiuumm CCaarree MMaaiinntteennaannccee ffoorr 44 YYeeaarrss oorr 5500,,000000 MMiilleess11

The
VETTE
SHOP
TheVetteShop.pro

A subsidiary of “The Body Shop, Inc”

Original Vette Shop Crew
Is Back Together Again!

33376 Kelly Road, Clinton Twp, MI 48036 • Fax: (586) 791-7470

Phone: (586) 961-6312

Complete
Corvette Service
and Restoration

Gary Oakie – President

Get Away to Sunset Bay
ON BEAUTIFUL LAKE HURON IN CASEVILLE, MICHIGAN

Lakefront Resort!
•Lakeside Motels •Jacuzzi Suites •Cottages •Cabins •Penthouses •Chalets

$20 OFF
Motel Rooms
Valid Sun.-Thurs.

Excluding Cheeseburger Festival

989-856-2650 bella-caseville.com

Lakefront Resort!
Enjoy Fine Dining with a Casual Atmosphere

as the sun sets over Lake Huron.
Relax to our Top 40 DJ, Dancing,

Keno, Pool, Jet Ski, Jet Boat Rentals.

The 2015 Escalade Platinum interior

Cadillac has added numerous
enhancements to the just-
launched 2015 Escalade, said
Uwe Ellinghaus, Cadillac’s chief
marketing officer.

The changes, he said, include
the new range-topping Platinum
Collection model launching in
the fourth quarter this year.

Escalade Platinum features “el-
egant, handcrafted luxury addi-
tions to both the exterior and in-
terior,” said Ellinghaus.

The entire Escalade range gets
new technical features, he said,
highlighted by the addition of 4G
LTE connectivity, a new 8-speed
automatic transmission and a
Surround View camera system
for increased visibility.

“Since the launch just a few
months ago, the next-generation
Escalade has proved exception-
ally desirable among luxury SUV
buyers,” said Ellinghaus.

“Now, within the same year, we
are able to elevate the Escalade
line with the Platinum Collection,
as well as deliver enhancements
through the entire Escalade
range.”

The 2015 Escalade Platinum
extends and upgrades the use of
premium materials within the Es-
calade’s cut and sewn interior,
Ellinghaus said.

First- and second-row seats are
wrapped in Nappa semi-aniline
leather, while the dashboard,
upper door panels and center
console are clad in hand-stitched
and hand-wrapped leather.

Customers can choose be-
tween two distinct interior
environments, each paired with
sueded microfiber headliner
trim and unique exotic wood
accents.

Escalade Platinum Collection
is also “designed to provide pas-
sengers with unsurpassed com-

fort and convenience,” Elling-
haus said.

“Heated and cooled 18-way
power front seats are standard,
and include a massaging function
on the driver’s seat.

“A pair of seven-inch LCD
screens, embedded in the front
headrests, supplement the over-
head 9-inch screen, while a
cooled center console compart-
ment can keep chilled beverages
handy.

“Platinum models also include
premium floor mats and Plat-
inum-branded door sill plates.”

In addition, all Escalade mod-
els – from the standard Collec-
tion through to the Platinum –
feature a host of technology up-
grades, Ellinghaus said.

Vehicle performance is aided
by the new eight-speed automat-
ic transmission that is standard
on all models, as well as a two-
speed transfer case standard on
four-wheel-drive models, said
Ellinghaus.

An electronic hands-free lift-
gate already standard on Es-
calade will also feature hands-
free closing capability.

Like the new ATS sport sedan,
Escalade includes OnStar with
4G LTE connectivity with a WiFi
hotspot capable of connecting
up to seven devices and induc-
tive wireless device charging,
said Ellinghaus.

Another feature is Surround
View, which provides a “bird’s-
eye view” of the area immediate-
ly surrounding the vehicle.

The enhancements add just
$1,275 to Escalade’s starting
price in the U.S., for a total of
$73,965, including destination.

The top-of-the-range 2015 Es-
calade Platinum is priced from
$90,270, including $995 in desti-
nation.

Cadillac Escalade Platinum
To Launch at Year’s End
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Jeff Caul
586-274-0396
PEP QUOTES BY PHONE OR EMAIL:
JEFF CAUL AT JCAUL@BUFFWHELAN.COM

Free shuttle service to home, office or shopping.

buff whelan chevrolet
WHERE THE DEALS MAKE THE DIFFERENCE, EVERY DAY SINCE 1970!

Van Dyke • South of 18 Mile • Sterling Heights

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!
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*See dealer for details. All Rebates/Incentives have been deducted from sale price/payment and are subject to change by manufacturer
without notice. GM Employee discount required unless otherwise noted. All leases include GM Lease Loyalty unless otherwise
noted. All lease payments are based on 10,000 miles per year. 1st payment, tax, title and plate fee due at signing on all leases.
All programs expire 09-02-14.

CONVENIENT HOURS:
Mon. & Thurs.

8:30 am – 9 pm
Tues., Wed., Fri.

8:30 am – 6:30 pm

��
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RR

MO
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METRO PKWY.

18 MILE RD.

SINCE
1989

LT Convenience Package, Remote Start,
Back-Up Camera, Touch Screen Radio,

Power Locks/Windows/Mirror/Seats & More…
36 Month Lease/10,000 Miles

Stk.#42137

2014 IMPALA LT

No Security Deposit Required

Stk.#44947

2014 SILVERADOLT
NO SECURITY
DEPOSIT
REQUIRED

NO SECURITY
DEPOSIT
REQUIRED

All Star Package, Remote Start, Back-Up Camera,
Auto A/C, 18” Wheels, Trailer Package,
Power Locks/Windows/Mirrors & More…
36 Month Lease/10,000 Miles

No Security Deposit Required

OVER 1,000
New Chevrolets in Stock!

WE GUARANTEE THEWE GUARANTEE THE
LOWEST PRICES OR IT’S FREELOWEST PRICES OR IT’S FREE☺☺

586-274-0396
Stk.#43830

2014 CRUZE LT

1.4L Ecotec Turbo
6 Speed Automatic & More…

36 Month Lease/10,000 Miles

$153*+Tax with$0 Down
No Security Deposit Required

NO SECURITY
DEPOSIT
REQUIRED

Don’t miss this year’s
HOTTEST DEALS

from
buff whelan
chevrolet

$274*+Tax with$0 Down

$244*+Tax with$0 Down

DBL DOOR
4X4

Picture may not represent actual sale vehicle. All applicable rebates including lease loyalty have been deducted from Sale Price/Payment and are subject to change by the manufacturer without notice and are plus title, tax
and plate fees. GM Employee discount is required except where noted. Leases are 10,000 miles per year, and are plus title, tax and plate fees. 0% APR for 72 months is available on all 2014 Cruze, Malibu, Traverse, Impala
and Camaro Models for qualifi ed individuals and is in lieu of most rebates Certain restrictions may apply, see dealer for complete details on all incentives/offers. Sale ends 8/22/2014 @ 6:00PM.

2014MALIBU “LS”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!

• 2.5L DOHC VVT Engine! • Automatic Transmission!
• Power Locks & Windows! • Cruise & Tilt! • Remote Keyless Entry!

• AM/FM/CD Radio w/MP3 Playback! • Aluminum Wheels!
• 36 MPG on the Highway!

Stk. #2E7585
MSRP $23,240

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

2014CRUZE “LT”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!

• ECOTEC 1.4L “Turbo” DOHC Engine! • Automatic Transmission!
• Bluetooth for Phone! • Remote Keyless Entry!

• AM/FM/XM Radio w/CD!
• Aluminum Wheels!

• 38 MPG on the Highway!
Stk. #E19198

MSRP$20,735

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

2014EQUINOX “LT”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!

• 2.4L DOHC Engine! • Automatic Transmission!
• Power Locks & Windows! • Cruise & Tilt! • 17” Aluminum Wheels!

• AM/FM/XM Radio w/CD!
• Remote Keyless Entry!

• 32 MPG on the Highway!
Stk. #2E8326

MSRP $26,960

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

Don’t Let Summer…or These Special Offers Pass You By.

2014SILVERADO“LT”
• 2 Yr/24,000 Scheduled Maintenance INCLUDED!

• ECOTEC3 4.3L Engine! • Automatic Transmission!
• Power Locks & Windows! • 17” Aluminum Wheels!

• Cruise & Tilt! • 4.2” Color Screen Radio!
• Remote Keyless Entry!

• 23 MPG on the Highway!
Stk. #E19150

MSRP $38,330

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

4X4
DBL.
DOOR

Sale Price
$29,999*

24 Month Lease

$199*
Just$199Down

24 Month Lease

$159*
Just$999Down

LABOR DAY SALE!

36 Month
Lease:

$149*
Just$999Down

Sale
Price $17,999*

0%APR
for 72Mos!*

Lease Pull-Ahead Is Back…Get Out Early & Lower Your Payment!*

Sale Price
$15,999*

36 Month Lease

$129*
Just$129Down

36 Month Lease

$109*
Just$999Down

0%APR
for 72Mos!*

0%APR
for 72Mos!*

36 Month
Lease:

$189*
Just$999Down

Sale
Price $22,499*

In light of the recent flooding
events in the Northeastern U.S.
and beyond, AutoTrader.com’s
car shopping experts have some
advice to help consumers avoid
unknowingly purchasing a vehi-
cle they may have seen floating
down a flooded highway on the
news.

“Damaged vehicles can often
end up hundreds of miles away
from the flooding event to cities
where consumers might not be
as suspicious of them,” said
Brian Moody, AutoTrader.com
site editor.

“It’s important for car shop-
pers to always be aware that
flood damage could be a possi-
bility and be mindful of the
signs.”

Flood damage can cause a
myriad of problems in a vehicle,
damaging critical electrical sys-
tems that operate vehicle func-
tions like locks, windows and key
safety features.

Hidden corrosion and rust can
also slowly eat away at metal and
components, destroying the car
from the inside out.

These issues can take weeks,
months or sometimes even years
to emerge, resulting in ongoing
expenses and issues for the un-
fortunate buyer.

To avoid buying one of these
vehicles, Moody and the Auto-
Trader editorial team encourage
car shoppers to:

• Look out for hidden rust.
Key places to check include the
trunk, on exposed screws under
the hood, around doors and on
exposed metal areas under seats.
“Rust in these areas indicates ex-
posure to excessive moisture at
some point in the car’s life, and
can be difficult for an unscrupu-
lous seller to get to and fix,”
Moody said.

• Give the car a thorough sniff

test. The smell of mildew is never
a good sign, according to Moody.
Areas like underneath carpets
and in between gaps in the seats
can harbor telltale odors. Also
be wary of cars with extra potent
or an excessive quantity of air
fresheners.

• Beware of “too good to be
true” deals. “If a car seems to be
priced well below what similar
makes and models are selling for
in your area, that’s a big red
flag,” Moody said.

Sites like KBB.com can help
car shoppers get a sense of a
new or used vehicle’s Fair Pur-
chase Price (what cars are sell-
ing for locally) through the
KBB.com Price Advisor tool, and
shoppers can also look at listings
of comparable vehicles on Auto-
Trader.com.

• Watch for suspicious mud
and debris. Many sellers will
thoroughly detail flood-damaged
cars before resale, but con-
sumers can sometimes catch
hidden areas of mud and debris
where it wouldn’t end up normal-
ly, such as crevices and corners
underneath the hood, in the
trunk and on the underside of
panels and brackets.

• Get a vehicle history report.
While they may not catch flood
damage every time, Moody said
history reports are a great initial
indicator if a car has had a wa-
tery past.

• Get the car inspected by a
reputable mechanic. AutoTrad-
er’s experts recommend getting
every used car inspected,
regardless of if you suspect
something as serious as flood
damage.

“While it does require some
additional time and money, an in-
spection could save you thou-
sands in the long run,” Moody
said.

Buying a Car That Floated in?
Watch for These Telltale Signs

Automakers are responding to
consumer demand for third-row
seating, but in doing so are com-
promising quality and cargo
space, according to the new J.D.
Power 2014 Seat Quality and Sat-
isfaction Study.

While, overall, the percentage
of new vehicles that offer third-
row seats remains stable, some
segments have experienced year-
over-year increases, such as
mass market truck/van (23 per-
cent vs. 19 percent, respectively)
and mass market compact
SUV/MPV (1.7 percent vs. 0.3
percent, respectively), which is
relatively new in the third-row
seat market, said J.D. Power
spokesperson John Tew.

Although the addition of a
third-row seat provides more op-
tions for passenger seating, it al-
so creates opportunities for
something to go wrong, Tew said.
The mass market compact
SUV/MPV segment – the smallest
segment in the third-row market
– averages 13.0 seat-related prob-
lems per 100 vehicles (PP100),
compared with the industry av-
erage of 11.5 PP100 for vehicles
with third-row seating.

In contrast, the larger vehicles
in the mass market truck/van
segment have the fewest seat-re-
lated problems (8.6 PP100)
among those offering third-row
seating.

In comparison, the industry
average for seat-related prob-
lems among vehicles that do not
have third-row seating is 8.7
PP100, Tew said.

The study finds that owners
who use their third-row seats for
passengers more than once a
month experience 0.6 more prob-
lems with their seats than those
who do not use their third-row

seats for passengers. The differ-
ence in scores is driven primarily
by one problem area – seat mate-
rial scuffs/soil easily – with own-
ers who use their third-row seat
more than once a month experi-
encing 0.8 PP100 more in this
area.

Despite this increase in prob-
lems, owners whose third-row
seats are occupied by passen-
gers more than once a month are
also significantly more likely to
indicate that the comfort and
head/leg/foot room of their sec-
ond and third rows are more ap-
pealing than owners who do not
use their third-row seats.

The downside is that satisfac-
tion with the amount of
trunk/cargo area space among
these owners is lower than
among those who do not use
their third-row seats for passen-
gers, as the latter group of own-
ers can more often keep the third
row folded down, maximizing the
cargo space.

“There is demand on third-row
seats and automakers are trying
to meet that demand,” said Mike
VanNieuwkuyk, executive direc-
tor of global automotive at J.D.
Power. “The challenge is to pro-
vide a functional third-row seat
that meets customer needs and
expectations without compro-
mising quality, comfort and
space. It’s easier to do that in a
larger vehicle, but OEMs and
seat suppliers need to find a way
to also meet consumer expecta-
tions in the growth area, which is
smaller SUVs and MPVs.”

Owners who use their third-
row seating for passengers are
more satisfied with the comfort
and roominess of the third row
than owners who don’t, Van-
Nieuwkuyk said.

Third-Row Seating Wanted,
But Cargo Space Affected



Chevrolet hosted 11 children
from around the world in Man-
chester, England, last week to
serve as mascots for Manchester
United’s Premier League season
opener at Old Trafford Stadium.

The children – ages 10-13 from
Brazil, China, South Africa, South
Korea and the United States,
among others – visited as part of
Chevrolet’s “What Do You #Play-
For?” campaign to bring football
fans closer to the sport and
spread the power of play around
the world.

“Enabling these children to live
the dream of being on the Old
Trafford pitch with the Manches-
ter United first team is an un-
precedented and dramatic way
to celebrate our global partner-
ship with the club and our mis-
sion to spread the power of play
around the world,” said Tim Ma-
honey, Global Chevrolet’s chief
marketing officer.

“Watching them walk onto the
pitch is sure to inspire football
fans everywhere, and certainly
will be special for their families
and friends, as well as everyone
at Chevrolet and Manchester
United.”

Besides serving as mascots,
the children will attend the
Club’s famed Soccer School,
meet Club legends, tour the
Club’s iconic stadium, and more.

“We are delighted to welcome
such a diverse lineup of mascots
to Old Trafford,” said Richard
Arnold, Manchester United
Group managing director.

“This is the first time our mas-
cots have traveled from such a
wide range of countries and the
occasion truly demonstrates the
Club’s global fan base and world-
wide appeal.

“It’s rare for 11 mascots to lead
out the team, and their inclusion
shows both Manchester United
and Chevrolet’s desire to mark
this very special day.”

The children were selected to
serve as mascots due in part to
their love of the game, determi-
nation to overcome a variety of

challenges, and use play to real-
ize anything is possible, said GM
spokesperson Cristi Vazquez.

Each child’s story is featured
at www.ChevroletFC.com.

Since announcing its partner-
ship with Manchester United in
2012, Chevrolet has used football
to spread the power of play
worldwide, including donating
nearly 1 million nearly indestruc-
tible balls from the One World
Futbol Project for use by more
than 26 million youth in 60-plus
countries in Africa, Asia, and the
Americas.

Chevrolet also recently revital-
ized a pitch in Bandung, Indone-
sia, on behalf of a local organiza-
tion that uses soccer to increase
the quality of life for people liv-
ing with HIV and drug addiction.

Chevrolet also donated a
pop‑up pitch and pickup truck
and trailer to help transform
gang-ridden areas of Chicago
into places where children can
play and learn valuable life skills.

To celebrate its new, seven-
year Manchester United shirt
sponsorship, Chevrolet is invit-
ing fans around the world to up-
load photos of themselves wear-
ing a superimposed version of
the new shirt at www.Chevrolet-
FC.com.

Chevrolet also recently re-
leased a video on Chevrolet-
FC.com featuring Manchester

United players, legends and fans
paying homage to the history of
the club’s shirts.

The video has attracted more
than 10 million views.

The next-generation Chevrolet
Volt will debut at the 2015 North
American International Auto
Show in Detroit.

The 2016 Volt will build on the
award-winning original’s strong
foundation of technology innova-
tion, said Global Chevrolet Chief
Marketing Officer Tim Mahoney.

Volt sales were up 13 percent
in July and more than 65,000
have been sold since it was intro-
duced in late 2010 – making it the
best-selling plug-in passenger car
in the U.S. market, said Mahoney.

“Volt is the perfect example of
the ingenuity that drives every-
thing we do at Chevrolet,” Ma-
honey said at the Center for Au-
tomotive Research Management
Briefings in early August.

“Volt fully delivers on the
promises of Find New Roads and
will continue to provide con-
sumers with the transportation
solutions they need and deserve
in the future.”

Volt owners are driving more
than 63 percent of their overall
miles in electric vehicle mode,
Mahoney said, collectively log-
ging more than 500 million gas-
free miles since the Volt’s retail
debut in 2010. That has saved
more than 25 million gallons of
gasoline.

While the driving range in EV
mode can be affected by temper-
ature, driving technique and ter-
rain, the ease with which Volt
drivers are avoiding gasoline use
demonstrates the Volt’s suitabili-
ty for almost any lifestyle, Ma-
honey said.

Volt owners who charge regu-
larly typically drive more than
970 miles between fill-ups and

visit the gas station less than
once a month.

The Volt has received multiple
customer satisfaction awards
from leading third parties.

According to a recent leading
independent satisfaction survey,
the Volt is the highest-rated com-
pact car under $55,000, said Ma-
honey.

Owners are showing their sat-
isfaction as well, he added. For
the past three years, a leading
customer publication has re-
ported survey results showing
more than 90 percent of Volt

owners said they would def-
initely buy a Volt again.

The Volt continues to draw
buyers from non-General Motors’
products.

In the 2013 calendar year, said
Mahoney, nearly seven of 10 new
Volt buyers traded in a non-GM
vehicle, the majority of which
were Toyota Priuses.

Among its accolades, the 2014
Volt has been recognized for its
safety, most recently receiving
the Insurance Institute for High-
way Safety 2014 Top Safety Pick+
designation.

Chevrolet Volt Sales Up 13 Percent in July
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Wally Edgar
Chevrolet Employee HQ

Be treated with the respect you deserve.
TOP DOLLAR FOR YOUR TRADE & the Best Deal PERIOD!!

Wally Edgar
Chevrolet

Located right o!
I-75 onM-24,

2minutes N. of the
Palace of Auburn Hills

1-866-906-0279

JAY CHAISER x117
Fax: 248-391-0189
Cell: 248-821-8026
Email:
jchaiser@wallyedgar.com

SalesHours:
Mon. - Thur. 8:00am-8:00pm
Fri. 8:00am-6:00pm
Sat. 9:30am-3:00pm
Sun. Closed

CHEVY DEALER CODE 44085

www.wallyedgar.com • www.wallyedgar.com • www.wallyedgar.com • www.wallyedgar.com
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Make us your Michigan P.E.P. Car Connection

*Lease payment examples based on GM Employee Discount price plus tax. Title , plate, first month payment and all document fees due at
signing, wth all rebates including USAA military rebate assigned to dealer. No security deposit necessary with approved credit. Leasse re-
sponsible for excess ware and tear as well as exceeding contracted mileage. Due to advertising deadlines prices subject to change.

2014 EQUINOX LS

$175*

36MONTH • 10K LEASE

2014 CRUZE LT

$110*

36MONTH • 10K LEASE
$999 DOWN

2014 SILVERADO DOUBLE CAB
– ALL STAR EDITION –

$199*

36MONTH • 10K LEASE

#42333 #21552#44296

475 SUMMIT DRIVE • 248-292-2502 • 5825 HIGHLAND RD. (M59) • WATERFORD

CALL
BRUCE LITVIN
– 24/7 & 365 –

40 YEARS
OF QUALITY SERVICE

CELL # 1-586-405-5175
blitvin@lunghamer.com

1-888-665-5438

AAUUGGUUSSTT
IISS GGOOIINNGG TTOO BBEE

CCRRAAZZYY
CCRRUUZZEE
LLOOWW PPRRIICCEE LLEEAASSEE MMOONNTTHH
110000’’SS TTOO CCHHOOOOSSEE FFRROOMM
PPLLEEAASSEE CCAALLLL FFOORR
LLEEAASSEE DDEETTAAIILLSS
OONN AA GGRREEAATT CCAARR

LLOOOOKKIINNGG TTOO LLEEAASSEE

AA VVOOLLTT,,
PPLLEEAASSEE CCAALLLL
FFOORR TTHHEE LLOOWWEESSTT PPRRIICCEESS
OOFF TTHHEE SSEEAASSOONN..
PPLLEEAASSEE CCAALLLL FFOORR DDEETTAAIILLSS,,

YYOOUU WWIILLLL NNOOTT BBEE
DDIISSSSAAPPOOIINNTTEEDD..

PPLLEEAASSEE CCAALLLL
FFOORR NNEEWW GGRREEAATT LLEEAASSEE RRAATTEESS..

Tim Mahoney says next-gen Volt will debut at 2015 NAIAS.

Anna of China is one of 11 children Chevy sent to Manchester, England.

Kids Help Kick Off
Soccer Season
In Manchester

BEIJING (AP) – GM’s main
China joint venture has joined
automakers that say they have
been contacted by Chinese anti-
monopoly regulators as part of
an investigation of the industry.

Shanghai GM’s Aug. 13 an-
nouncement follows government
announcements that Audi and
Chrysler will face unspecified
penalties for violating the coun-
try’s anti-monopoly law. Mer-
cedes Benz, Toyota’s Lexus
brand and Japanese parts sup-
pliers also are under scrutiny.

Regulators have launched a
series of anti-monopoly probes
of global automakers and tech-
nology suppliers, prompting sug-
gestions Beijing is trying to force
down prices. China has yet to
disclose the basis of their inves-
tigation but analysts say they
might be motivated by com-
plaints about high prices for im-
ported luxury vehicles and re-
placement parts.

Chrysler and Audi
To Face Penalties
In Monopoly Case



General Motors will start con-
struction of a $174 million stamp-
ing facility that will create or re-
tain about 145 jobs.

The new facility, part of the
company’s Lansing Grand River
Assembly Plant (LGR), will pro-
duce stamping components for
the Cadillac ATS and Cadillac
CTS family of vehicles and a fu-
ture product, said Grand River
Assembly spokesperson Erin
Davis.

“Lansing Grand River Assem-
bly is known for the high quality
of its work and the flexible
manufacturing that has been a
trademark since it opened,”
said GM North America Manu-
facturing Manager Christine
Sitek.

“Today’s announcement demon-
strates GM’s commitment to
strengthening key plant capabili-
ties related to quality and effi-
ciency.”

The new facility, which comes
on line in 2016, will save about
$14 million a year in logistics
costs tied to material handling,
said Davis.

Built in 2001, Lansing Grand
River is GM’s second-newest U.S.
assembly plant.

Earlier this year, Motor Trend
magazine recognized the new
2014 Cadillac CTS sedan with its
Car of the Year award.

“This major investment is a
vote of confidence in the hard-
working membership of UAW Lo-
cal 652,” said UAW Vice President
Cindy Estrada, who directs the
union’s General Motors Depart-
ment.

“We’re proud of the role we
played in helping rebuild Michi-
gan’s economy through collec-
tive bargaining and negotiations
for investment and jobs in our
UAW-represented plants.”

UAW Region 1D Director
Gerald Kariem added, “I think I
can speak for all of the UAW
members at General Motors’
Lansing Grand River plant when I
say we are thrilled to have this
additional investment in the
plant and the jobs it will create in
the community.”

Including the latest announce-
ment, GM has invested more
than $530 million in the facility
since 2009.

These investments in Lansing
include:

• 2010 – $190 million for the
addition of the Cadillac ATS, cre-
ating 600 jobs, and spending $37
million at Lansing Delta Town-
ship Assembly plant for tooling
and equipment to enhance the
plant’s manufacturing capabili-
ties;

• 2011 – $88 million for the
new 2014 Cadillac CTS sedan;

• 2012 – Announced Lansing
Grand River would produce the
next-generation Camaro;

• 2013 – $44.5 million and 200
jobs for a new logistics optimiza-
tion center at LGR.

Since 2009, GM has announced
nearly $11 billion of investment
in U.S. facilities, including $777
million so far this year, Davis
said.

“Once again, our hometown
car company is hitting it out of
the park with a massive new in-
vestment at Lansing Grand Riv-
er,” said Lansing Mayor Virg
Bernero.

“I’m deeply grateful to General
Motors for making the Lansing
region a centerpiece of its
global manufacturing strategy,”
he added.

“Its confidence in our world-
class UAW workforce and strong
partnership with local govern-
ment will continue to deliver
jobs and prosperity in Lansing
for decades to come.”
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ED RINKE We Are Professional Grade

BELOW GM PRICING SALE • 0% UP TO 72 MONTHS ON MOST 2014 MODELS

LEASE PULLAHEAD AVAILABLE FOR LEASES ENDING BETWEEN NOW AND NOVEMBER 30TH.

NEWSILVERADO

PURCHASE
FOR

$32,499*
LEASE FOR
36 MONTHS
$264*

$999DOWN

2014

NEWSILVERADO

PURCHASE
FOR

$29,067*
LEASE FOR
24 MONTHS
$195*

$999DOWN

2014

NEWCRUZE

PURCHASE
FOR

$15,275*
LEASE
FOR

$75*
$999DOWN

2014

NEWMALIBU

PURCHASE
FOR

$19,028*
LEASE
FOR

$129*
$999DOWN

2014

WE NEED YOUR TRADE-IN...MINIMUM $3500 FOR YOUR TRADE-IN GUARANTEED

SERVICE HOURS: Monday & Thursday 6:30am-9:00pm; Tuesday, Wednesday & Friday 6:30am-6:00pm • Shuttle at 6:30am - Pick-up Both Ways • All Day starting at 6:30am.

$2395
Fluid Level,

Brake & Alignment Check Included.

Open Mondays & Thursdays until 8:30pm

We use Genuine GM Oil & Filter
No additional or hidden charges.
Out the door pricing.

Quick Oil Change EXPRESS
LANELUBE OIL FILTER

Excludes synthetic, Diesel & Med. Duty Trucks.
Most GM cars & trucks. One coupon per customer. Must
present coupon with order. Plus tax. Expires 8-31-14.

Up to 5 qts.

BODY SHOP
586-754-7000

ext 1231

INSURANCE
WRECK

AMENDED

WE REPAIR
ALL MAKES
& MODELS FREE OIL CHANGE

With Each Major Repair

TRANSPORTATION AVAILABLE
During Scheduled Repairs

GM SERVICE CENTER
MICHIGAN’S LARGEST

•SERVICE DEPT. •PARTS •BODY SHOP

866-452-1547
26125 Van Dyke @ 101/2 Mile

Center Line, MI 48015

EDRINKE • FAST • FRIENDLY • DISCOUNTS

VISIT OUR

QUICK LANE

NEWVERANO

PURCHASE
FOR

$20,085*
LEASE
FOR

$139*
$999DOWN

2014

NEWSIERRA

PURCHASE FOR
$29,289*

LEASE
FOR

$175*
$999DOWN

2014

NEWLACROSSE

PURCHASE
FOR

$26,325*
LEASE
FOR

$170*
$999DOWN

2014

NEWENCORE

PURCHASE
FOR

$21,002*
LEASE
FOR

$125*
$$999DOWN

2014

NEWTERRAIN

PURCHASE
FOR

$22,950*
LEASE
FOR

$130*
$999DOWN

2014

NEWENCLAVE

PURCHASE
FOR

$33,255*
LEASE
FOR

$255*
$999DOWN

2014

NEWYUKON

PURCHASE
FOR

$44,205*
LEASE
FOR

$305*
$999DOWN

2015

NEWACADIA

PURCHASE
FOR

$28,805*
LEASE
FOR

$203*
$999DOWN

2014

See us for your GM employee purchases.

1-877-451-7707
26125 Van Dyke at 101/2 Mile Rd.

Visit our website: edrinke.com
SHOWROOM HOURS: Mon. & Thurs. 8:30am-9:00pm; Tues., Wed., & Fri. 8:30am-6:00pm

All prices & payments include GM rebates. Picturesmay not represent actual vehicle. Prices subject to change per GM incentives. Prices and payments are inclusive of ac-
tive GM Employee Discount (Unless otherwise stated). Leases are 36 months, 10,000 miles per year w/ approved S Tier credit w/ $999 due at signing, (unless otherwise
noted).Traverse,Equinox, Impala,Camaro,andCruze leasesare24month terms. Prices&payments areplus tax, title,andplate feeswith acquisition feeup front. Refundable
securitydeposit requiredoncertainvehicles– tobedeterminedby lender.GMEmployeediscount toeveryonevalidoncertainmodels.$3500trade-in isvalidon2004ornewer
vehicleswith under 115kmiles in drivable condition,no branded titles, see sales person for details. BelowGMPricing sale only elibigle on 2014model year vehicles, certain
models excluded. **Certain restrictionsmay apply, see dealer for complete details. Expiration Date – 8/31/2014. Due to advertising deadlines,prices subject to change.

Nicole
Dodge

nhuminski@edrinke.com

Jim
Pfeifle

jpfeifle@edrinke.com

Find Us on
FACEBOOK

NO DOC
FEES

Dennis
Thacker

dthacker@edrinke.com

Paul
Makowski

pmakowski@edrinke.com

See us for your GM employee purchases.

1-866-452-1300
26125 Van Dyke at 101/2 Mile Rd.

Visit our website: edrinke.com
SHOWROOM HOURS: Mon. & Thurs. 8:30am-9:00pm; Tues., Wed., & Fri. 8:30am-6:00pm

All prices&payments includeGMrebates.Picturesmaynot representactual vehicle.Pricessubject tochangeperGMincentives.Pricesandpaymentsare inclusiveofactiveGMEmployee
Discount (Unlessotherwise stated). Leasesare36months,10,000milesper yearw/approvedSTier creditw/$999dueat signing, (unlessotherwisenoted).Verano,Lacrosse,Encore,Ter-
rain,Acadia,YukonXL,andSierra leasesare24month terms.Prices&paymentsareplus tax, title,andplate feeswithacquisition feeup front. Refundable security deposit requiredoncer-
tain vehicles – to bedeterminedby lender. GMEmployeediscount to everyone valid on certainmodels.Must qualify for Conquest or lease Loyalty.Verano is a courtesy car. $3500 trade-in
is valid on 2004 or newer vehicleswith under 115kmiles in drivable condition,no branded titles, see sales person for details. BelowGMPricing sale only elibigle on 2014model year ve-
hicles, certainmodels excluded. **Certain restrictionsmay apply, see dealer for complete details. Expiration Date – 8/31/2014. Due to advertising deadlines,prices subject to change.

NEWTRAVERSE

PURCHASE
FOR

$25,805*
LEASE
FOR

$161*
$999DOWN

2014

NEWEQUINOX

PURCHASE
FOR

$21,295*
LEASE
FOR

$157*
$999DOWN

2014

NEWCAMARO

PURCHASE
FOR

$20,915*
LEASE
FOR

$185*
$999DOWN

2014

NEW IMPALA

LEASE
FOR

$177*
$999DOWN

2014

DBL. CAB
4X4

DBL. CAB
4X4

CREW
CAB
4X4

Now looking for experienced salespeople to join our team!

PURCHASE
FOR

$24,604*

SLE

WARREN URGENTCARE

“We Care”
URGENT CARE FOR ACCIDENTS AND INJURY

ADULT & PEDIATRIC ILLNESS
Digital X-Rays, EKG and Lab Work, On-Site Lab Service, Strep, Mono,
Pregnancy & Urine Testing, Vaccinations, Sports & School Physicals,

Occupational Medicine, Work-Related Injuries,
Pre-Hire Physicals (BAT & Urine Screening)

SPECIAL ON SPORTS PHYSICAL $25.00 State-of-the-Art Facility

8am-10pm • 7 Days a week • 365 Days a Year
“Bringing Quality Urgent Care To Your Neighborhood”

586-276-8200
31700 Van Dyke • Warren, MI 48093

On Van Dyke Rd., between 13 & 14 Mile in
St. John’s Windemere Park

OTHER CONVENIENT LOCATIONS:

ATTENTION
Chrysler, GM, Ford

Employees, we’re within
2 miles of your plants

HAP & BCN
NO Referrals Needed!
www.warrenurgentcare.com

FLU SHOTS

Woodland Urgent Care
22341 W. 8 Mile Road

Detroit

313-387-8700

N. East Macomb Urgent Care
43900 Garfield, Suite 121

Clinton Township

586-868-2600

GM to Build Stamping Facility in Lansing,
Saving $14M a Year in Material Handling

The Lakeshore Chapter of the
Veterans Motor Car Club of
America will hold its 18th annual
car show Sunday, Sept. 21, from
10 a.m. to 4 p.m. at Blossom
Heath Park in St. Clair Shores.

Lakeshore chapter vice presi-
dent Jim Jones said the show
provides a great opportunity for
classic car owners to show off
their vehicles in a friendly at-
mosphere.

“The VMCCA Lakeshore Chap-
ter meets once a month and we
talk about cars,” Jones said.
“We’re about cruising and enjoy-
ing our cars. Every year, we have
a show at the Blossom Heath
Park in St. Clair Shores. Money
raised there goes to support the
club throughout the rest of the
year.”

But, Jones said, the group also
gives to charity, including The
Turning Point shelter for bat-
tered women and children in
Mount Clemens.

The cars aren’t judged official-
ly, Jones said, but they do have
what they call their sponsors
choice practice. A sponsor pur-
chases a trophy that may be pre-
sented to whichever car he or
she chooses.

Admission to the show is free
for the public. Those wishing to
enter a vehicle and pre-register
are charged $12. The gate fee the
day of the show is $15.

A swap meet will be held and
door prizes given out every half-
hour.

To learn more about the show,
call Jones at 313-303-5531.

VMCCA Car Show
Set for Sept. 21
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The Fiat brand debuted a Fiat
500L-Vans design concept at last
month’s Vans U.S. Open of Surf-
ing in Huntington Beach, Calif.

The event is sponsored by the
shoe company Vans, which is
known for its beach footwear.

Details from Vans original hi-
top shoe, said Fiat spokesperson
Angela Bianchi, are echoed
throughout the vehicle, including
vintage palm-patterned canvas,
Vans logo stickers on the instru-
ment panel and Vans Waffle Sole
on the pedals and in storage
bins.

On the exterior, the roof dis-
plays the iconic Vans Checker-
board pattern, while the step
pad, cladding and grille texture
are accented with the Waffle Sole
design.

Other unique features, Bianchi
said, included a two-tone body
color paint scheme, 18-inch
matte black wheels and a roof
rack with a basket and a double-
decker surfboard carrier.

The Vans U.S. Open of Surfing
began July 26.

The Fiat brand stands for dis-
covery through passionate self-
expression, said Fiat spokesper-
son Diane Morgan.

“It encourages people to be in
charge of their lives, live confi-
dently and celebrate the smallest
of things with infectious excite-
ment,” Morgan said.

“That philosophy is embodied
by the North American introduc-

tion of the iconic Fiat 500 or
Cinquecento – a small car that
lives big. Italian at heart and
rooted in a rich heritage, the 500
is synonymous with modern,
simple design blending form,
function and a pride of owner-
ship that is genuine.”

Morgan said the Fiat 500L-Vans
design concept is reminiscent of
the original 1957 Cinquecento,
the Fiat 500 and Fiat 500c
(Cabrio) build on the vehicle’s
global popularity. Since its
launch in 2007, more than
1,000,000 Fiat 500 vehicles have
been sold in more than 100 coun-
tries around the world. In addi-
tion to success on the sales front,

the Fiat 500 has earned more
than 80 international awards.

In North America, the Fiat
brand portfolio continues to ex-
pand with the introduction of the
high-performance Fiat 500
Abarth and Abarth Cabrio, the
fully electric Fiat 500e and the
Fiat 500L, an all-new five-passen-
ger model that expands Fiat’s
brand style and efficiency into
the growing B-segment.

Fiat Concept Walks in 500’s Shoes

Fiat 500L-Vans Concept

UAW-Ford, in partnership with
the Wounded Warriors Family
Support Program, welcomed
nearly a dozen U.S. military vet-
erans as its inaugural class of the
UAW-Ford Veteran Welding Train-
ing Program Aug. 11.

An official ceremony to com-
memorate the first day of the six-
week course was held at the
UAW-Ford Technical Training
Center in Lincoln Park.

Among those who attended
the ceremony were UAW-Ford
vice president Jimmy Settles,
Ford vice president of Labor Af-
fairs Bill Dirksen and Wounded
Warriors Family Support Pro-
gram founder and president Col.
John Folsom.

“There is no greater thing one
can do for our country than to
fight for our country,” said Set-
tles. “The job outlook for skilled
welders is optimistic. This pro-
gram enables us to help these in-
dividuals and the industry.”

The UAW-Ford Veteran Weld-
ing Training Program is being
provided free of charge to veter-
ans who participate in the

Wounded Warrior Family Sup-
port program nationwide.

For attendees who live outside
the metro Detroit area, Wounded
Warriors is providing housing,
per diem for food and a vehicle
for transportation while attend-
ing classes, Settles said.

Retired UAW welders will facili-
tate the course culminating with
an opportunity for those who
successfully finish to certify with
the American Welding Society.
UAW-Ford also will provide job
placement services in the areas
of production, construction and
repair welding.

“Manufacturing is on the rise,”
said Dirksen as to the increased
need for welders and other
skilled trades. “ Ford Motor Com-
pany is honored to partner with
the UAW and Wounded Warriors
to help train the next generation
of welders.”

He said industry sources proj-
ect a shortage of 290,000 skilled
welders by 2022 in the U.S. due
to growth in the manufacturing
sector and the aging workforce
for this skilled trade.

UAW and Ford Team to Train
Veterans to Become Welders

When people see the new Ford
F-150 for the first time, they tend
to do two things, said Ford
spokesperson Mike Levine.

First, he said, they tap their
knuckles against the high-
strength, military-grade, alu-
minum-alloy body.

Then, Levine added, they mar-
vel at the pickup truck’s avail-
able segment-first seamless slid-
ing rear window.

The seamless design conceals
the vertical seams that mark the
edges of conventional pickup
trucks’ sliding rear windows, cre-
ating a smooth opening when
viewed from outside.

Developed by global automo-
tive supplier Magna Internation-
al, in association with Ford, the
first-to-market design, said
Levine, sets a new trend for pow-
er sliders by reducing compo-
nent needs and improving over-
all functionality and manufactur-
ing efficiency.

“Delivering the latest in inno-
vation and technology to our
customer is a top priority for
Ford,” said Noah Mass, Ford
body mechanisms manager.

“The seamless sliding rear
window is another great example
of the intricate detail that goes
into producing the next-gen-
eration F-150, setting it apart
from any pickup on the market
today.”

Standard sliding rear windows
typically contain three pieces of
glass – left and right panes that
don’t move, plus the sliding por-
tion in the middle, all held to-
gether by a support structure
that requires numerous compo-
nents.

The seamless sliding rear win-
dow uses only two pieces of
glass – the exterior surround and
the sliding portion, reducing
build componentry and complex-
ity.

The window’s opening is the
same size as the outgoing design,
Mass said.

In addition to its streamlined
looks, the window’s two-piece
design enables continuous
uninterrupted defrost capa-
bility for the larger surrounding
glass.

The new design also con-
tributes to vehicle weight sav-

ings, as the seamless power slid-
er uses a lighter window control
module.

Overall, Mass said, up to 700
pounds have been saved through
the use of smarter design and ad-
vanced materials, helping the
new F-150 tow more, haul more,
accelerate quicker and stop
shorter.

And, he said, it contributes to
efficiency.

“We designed the seamless
sliding rear window to deliver
not only a new look and im-
proved functionality, but also
to start a trend in the truck
sliding window market,” said
Troy Tooker, design engineer-
ing manager for Magna Interna-
tional.

“With pickup sliders being
one of our core products, we
wanted to show our leadership
and raise the bar on the new
F-150.”

The 2015 Ford F-150’s signa-
ture fully boxed ladder frame is
new, with more high-strength
steel than ever – making the
truck both stronger and lighter,
Levine said.

High-strength, military-grade
aluminum is used throughout
the F-150 body for the first
time, improving dent and ding
resistance and also saving
weight.

When it arrives in showrooms
later this year, the new F-150
will have undergone the equiv-
alent of more than 10 million
miles of torture testing to en-
sure it meets or exceeds “Built
Ford Tough” standards, Levine
said.

The new F-150 will be manufac-
tured at Dearborn Truck Plant in
Dearborn and Kansas City
Assembly Plant in Claycomo,
Mo.

F-150 to Feature Aluminum
Body, Sliding Rear Window

F-150’s sliding rear window
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Call Toll Free:

New
Saturday Hours:
Sales 10am-3pm &
Service 8am-2pm

HOURS: Mon/Thurs 8:30am-8pm
Tue/Wed/Fri 8:30am-6pm

800-710-3857
OPEN SATURDAY!

3800 S. Lapeer Rd., LAKE ORION

YOUR OFFICIAL CHRYSLER JEEP • DODGE LEASE TURN-IN HEADQUARTERS

SCAN
ME

CHECK YOUR
TRADE IN
VALUE HERE

* We make car buying fun at Milosch’s Palace. Please call to schedule an appointment for a demonstration drive.All rebates to dealer.
Deals apply to stock units only. Must be a Chrysler employee. $1995 down, plus destination, taxes, title, plates. Must be Chrysler Em-
ployee. $500 Military and TDM included. Lease calculated at 10,000 miles per year. Vehicle shown not actual vehicle. WAC. See
dealer for details. **Lease and prepay examples are plus destination, taxes, title, plates, $0 sec. deposit required. Includes Conquest
Trade-in and must be Chrysler Employee. Programs subject to change. ††On select models. Expiration date is 9/2/14.

YOUR OFFICIAL CHRYSLER • JEEP • DODGE LEASE TURN-IN HEADQUARTERS

2014 CHRYSLER
TOWN & COUNTRY
TOURING
L

EMPLOYEE 1 PAY 24 MONTH
LEASE STARTING FROM
$2688*

24 MO. LEASE ONLY
$109*mo.

2014 CHRYSLER
300 AWD

EMPLOYEE 1 PAY 24 MONTH
LEASE STARTING FROM
$2888*

24 MO. LEASE
$119*mo.

2014 JEEP
GRAND CHEROKEE
LAREDO
4X4

SALE PRICE
$27,760*

24 MO. LEASE ONLY
$159*mo.

ALL NEW 2014 JEEP
CHEROKEE LATITUDE
FWD

EMPLOYEE 1 PAY 24 MONTH
LEASE STARTING FROM
$2688*

24 MO. LEASE
$109*mo.

2014 DODGE
JOURNEY SXT AWD

EMPLOYEE 1 PAY 24 MONTH
LEASE STARTING FROM
$1995*

24 MO. LEASE ONLY
$64*mo.

2014 DODGE
CHARGER R/T

EMPLOYEE 1 PAY 24 MONTH
LEASE STARTING FROM
$2387*

24 MO. LEASE
$94*mo.

2014 RAM
CREW CAB 4X4

BIG HORN

EMPLOYEE 1 PAY 24 MONTH
LEASE STARTING FROM
$3087*

24 MO. LEASE ONLY
$119*mo.

2015 CHRYSLER
200 LIMITED

EMPLOYEE 1 PAY 24 MONTH
LEASE STARTING FROM
$2188*

24 MO. LEASE ONLY
$79*mo.
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